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On  the  completion  of 

FIFTY  YEARS 

of  our  company's  history  we  extend  to  all 
who  have  helped  to  make  this  business  a 
success,  our  hearty  thanks  and  our  best 
wishes  for  a  Happy  and  Prosperous  New  Year. 


A.  C.  Leslie  &  Co.,  Limited 

MONTREAL 

Iron,  Steel  and  Metal  Merchants 


HARD  W  ARK      A  N  D     M  E  TAI. 
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Wire  Nails 

All  Standard  and  Special  Gauges 

Nail  Wire,  Rivet  Wire 

Oiled  and  Annealed  Wire — Galvanized  Wires 
Plain  Barbed  and  Coiled  Spring. 

PROMPT  SHIPMENT  FROM  STOCKS  AT 
MONTREAL— TORONTO  and  HEAD  OF  LAKES 

Dominion  Iron  &  Steel 
Company,  Ltd. 

SYDNEY,  N.  S.;  MONTREAL,  QUE.; 
TORONTO,  ONT. 


UW  &  B"  Pipe  Wrenches  the  Only  Pipe  Wrenches 

MADE  IN  CANADA 

The  line  comprises  all  sizes  from  6  to  48  inches 

"W  &  B"  Wood  Handle  Grips.     Length  open  6  to  1  4  inches  "W  &  B"  STEEL  Handle  Grips.     Length  open  1  8  to  48  inches 

These  Wrenches  are  extra  strong  frames  well  proportioned. 

The  Jaws  are  Drop  Forged  and  tempered,  giving  them  strength  to  resist  the 
most  severe  strains. 

Other  patterns  of  "W  &  B"  SCREW  WRENCHES  MADE  IN  CANADA  at 
our  St.  Catharines  factory,  are  our  Machinists'  Knife  Handle,  "Railroad 
Special,"  Regular  (Agricultural  Pattern).  Adopt  this  established  line  as  your 
standard    CANADIAN-MADE    WRENCHES. 

Complete  information  and  catalog  No.  S2  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

ESTABLISHED  61   YEARS 

ST.  CATHARINES,  ONT. 
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J847  ROGERS  BROS 


i847  ROGERS  BROS. 


SILVERWARE 


SOLD  BY  LEADING  MERCHANTS  EVERYWHERE 


Continental 

Cold  Meat 

Fork 


V 


6( 


Easiest  Selling 
Merchandise 
in  the  Store" 


THE  only  silverware  backed 
by  an  unqualified  guarantee 
made  possible  by  a  test  of  more 
than  65  years. 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

"Silver  Tlate  that  Wears" 

By  closing  the  source  of 
supply  to  those  who  persist  in 
"Price  Cutting"  we  shall  act 
within  our  rights,  giving  you 
the  protection  that  is  necessary 
for  the  successful  conduct  of 
your  business.  In  return  we  ask 
your  assistance  by  not  retailing 
our  ware  at  a  less  price  than  sug- 
gested in  our  Catalogue  No.  27. 

.  Send  for  Catalogues  if  you 
have  not  received  copies. 

MERIDEN    BRITANNIA    COMPANY 

LIMITED 

Hamilton,  Canada 


ROGERS  UHO 
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No.    73249 — Vegetable    Dish — Oval 


No.  7G227 — Casserole — Round 


The  IncreasingDemand  for  FineTable  Service 

will  make  the  Hardware   Trade  especially  interested  in  the  line  stamped 
with  the    {UNIVERSAL^     trademark. 

Sandwich  Trays,  Sandwich  Baskets,  Fruit  Dishes,  Fruit  Baskets,  Cake  Dishes,  Cracker  and  Cheese 
Dishes,  Muffin  Stands,  Relish  Dishes,  Casseroles,  Bean  Pots,  Vegetable  Dishes,  Ramequins,  Shirred 
Egg  Dishes,  Pie  Dishes,  Planked  Fish  Holders,  Planked  Steak  Holders. 


Cracker  and   Cheese  or   Sandwieli   and    Relish  Dish 


in.  72239 — Pie  Dish 


No.   71237 — Shirred    Kgg    Dish 


UNIVERSAL 
HOME    NEEDS 

Kare  beauty  of  form  and  design  is  a  marked 
leature  of  these  additions  to  the  UNIVERSAL 
line  of  line  nickelware.  Their  appearance  de- 
cides the  purchaser,  while  their  construction  and 
finish  are  of  the  type  that  gives  long  years  of 
service  and  makes  enthusiastic  customers. 
11  Metal  parts  are  seamless,  strong  and  finely 
finished  in  nickel  or  silverplate.  Pottery  and 
glass    are    finest    quality. 


No.   70233 — Ramequi* 


No.   5*17 — Trivet   Truy 


No,   r>7l81« — Planked    Steak    Holder 


mmKsALl      LANDERS,   FRARY  &   CLARK       m™st£ 

~>  NEW  BRITAIN,  CONNECTICUT,  U.S.A.  ^ • 
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These 
are 
the 
FILES 
which 
sharpen 
all 
"D1SST0N 
SAWS" 
before 
they 
leave 
the 
Factory. 


DISSTON 

Ff/es  and  Rasps 

ARE  MADE 

of  the  Highest  Grade  Crucible  Steel," 
Thoroughly  Hardened  and  Carefully 
Milled, 

In  All  Shapes  and  All  Sizes 

which  has,  through  years  of  persistent 
achievement  and  continued  success,  won 
the  well-deserved  reputation  of  being 

The  Best 

Fi/es  and  Rasps 

Made 


WK  CARRY  A  COMPLETE 
ASSORTMENT  DISS  TON'S 
SA WS,    TOOLS  AND  FILES 

Send  In  Your  Orders  NOW. 

WE  ARE  HEADQUARTERS  FOR  DISSTON  GOODS. 

IiiiiiiiiiiJiiiiiiiiiiiib 

LEWIS  BROS.,  LIMITED,  MONTREAL 

EVERYTHING  IN  HARDWARE 
RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 
SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  ...  .   "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  ' '  "  "  SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


'W  &  B"  Wood  Handle  Grips,  Length  open  6  to  1  4  inches. 


"W  &  B"  STEEL  Handle  Grips,  Length  open  18  to  48  inches. 


W  &   B"   SCREW  WRENCHES   MADE  IN  CANADA 


'Railroad  Special"  Wrenches 


Machinists'  Knife  Handle  \* 


Th«  is  the  strongest  and  best  HEAVY  DUTY  Wrench 
made.  Head  and  Bar  Drop  Forged  in  one  piece  from 
selected  .steel.  Extra  heavy  Jaws  thoroughly  case-hardened 
Indestructible  Iron  handle.  PITTED  with  "W  &  B." 
KAS1    ACTING    SCREW 

A.dop1  this  established  line  as  your 
standard  C  A  N  A  I)  I  A  N  MAI)  E 
WRENCHES. 

Complete  information  and  catalog  No. 
82  on  requesl . 


This   Is   the   besl    wrench   <>f  its   type  on   the   market.     With 

the  exception  of  the  difference  in  the  handle  it  is  practically 
the    same    as    tiie    "Railroad    Special"    Wrench,      KITTED 

WITH    "W.   «v    B."    EASY    ACTING    SCREW 


Regular  Wrenches 


Head  and  Bar  Drop  Forged  In  one  piece.  FITTED 
Willi  "W.  .V  IS."  EASY  ACTING  SCREW  ami  thoroughly 
seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.    CATHARINES,  established  ei  years  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There  is  a  Carborundum  Product  for 
Everyone  Who  Uses  an  Edge  Tool 

WHEN  you  carry  a  complete  line  of  Carborundum  sharp- 
ening stones,  grinders,  strops,  razor  hones,  etc.,  you  are 
in  a  position  to  sell  the  carpenter,  the  craftsman,  the  machin- 
ist, the  farmer,  the  silversmith  and  jeweler,  the  printer,  the 
garage  man,  the  barber,  the  householder,  the  housewife  — 

everyone  who  uses  edge  tools 
of  any  kind. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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STRAIGHT     PATTERN 
Of 


FLARING  PATTERN 


Sap  Pails  and  Spouts 

Your  customers  will  soon  need  these  goods  and 
may  be  asking  for  them  any  time  now. 

If  you  have  not  placed  your  order,  and  require 
either  Spouts  or  Pails,  we  can  ship  you  any 
quantity  promptly. 

Sap  Pails 

made  in  all  sizes. 


The  Thos.  Davidson  Mfg.  Co.,  Ltd. 


SPOUT 


Toronto 


MONTREAL 


Winnipeg 


Jtlc>etiCy  tf  Lt**c 

0d  *-&£?*» 


'/ 


""I-MW^J 


J.M.T.  REDUCING    VALVE 

(LOW  PRESSURE) 

Will  nui  equalize,  Is  extremely  sensitive  and 

will  maintain  a  stead;   reduced  pressure  re 

gardless    of    the    variation    of    tin-    Initial 

i      pressure. 

The  James  Morrison  Brass 
Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  W.,  Toronto 
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"Samson"  Roofing  will  do 
more  than  merely  show  you 
a  profit— 

because  of  its  high  standard  of 
quality  it  will  enable  you  to  de- 
velop and  maintain  your  greatest 
asset — Customer  confidence. 

^  No  matter  how  high  the  stand- 
ard of  excellence  of  your  entire 
line,  "SAMSON"  ROOFING 
will  always  be  a  credit  to  you 
both   before  and   after    the   sale. 


Jlfek     H.  S.  HOWLAND,  SONS  &  CO.    ^fe 


|samson| 

IjLqUALITyJ 


WHOLESALE   HARDWARE  MERCHANTS 


LIMITED 


-QUALITY/' 


TORONTO 
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The     "BRITON"     Door     Check 
and     Spring 


There  is  an  abundance  of  profit  and 
satisfaction  in  selling 

NEWMAN'S  LINES    ™ 

of  SPRING  HINGES,  FLOOR  HINGES,  DOOR  CHECKS  and  SPRINGS  OF 

ALL  KINDS,  PANIC  BOLTS,  FANLIGHT  GEARING,  Etc. 

Be  sure  to  get  lists  and  full  particulars  now 

WM.  NEWMAN  &  SONS,  Limited 

BIRMINGHAM,  ENGLAND 

ENQUIRIES  TO 

FREDERIC  SARA  &  COMPANY 


"Invincible" 
Floor     Spring. 


Rod    Spring 


326  Ninth  Ave.  West.Calgary,  Alta. 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


£D£M§0[J 

VULCANIZERS 

Warning  to  the  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

MADE  IN  CAI\ADA 


ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  amovered. 
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Courted  in  PuSmess 


Jfttttltglp  frattteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


,wv/////W////////W^^^^ 


'23ib  pou  sap  $lea$e  anb  tEfmnfe  pou?' 


p//^/^/^/^^^/^/^^^^^ 


ptOab  mtltbeb  melt  direct  the  destiny  of  that  Corpora, 
tion,  men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©lialttp  aitb  §&tV\)itt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

Wit  are  large  probucer*  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

®()e  prObUCt£  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

(Plir  t)U£>ltte£»&  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-Operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Stanley  "Forty-five"  Plane 

MADE  IN  CANADA 


This  tool  has  long  been  popular  with  Car- 
penters, Joiners,  Cabinet  Makers,  Pattern 
Makers  and  other  artisans  interested  in  wood- 
working of  any  description. 

Combining  as  it  does  SEVEN  TOOLS  in 
a  compact  and  practical  form,  occasions  its 
use  on  many  a  job. 


Display  it  with  its  cutters  in  your  window 
and  see  that  your  tool-using  customers  receive 
our  12-page  "FORTY-FIVE"  booklet 
describing  the  tool  in  detail. 

A  Profitable  Tool  for  You  to  Carry. 

Stanley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 
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Order  Yours    Now 
Be     Prepared 

Each  of  the  three  Freezers, 
LIGHTNING,  GEM  or 
BLIZZARD,    has 

served  the  house- 
wives o  f  America 
for  thirty  years, 
and,  like  the  cream 
they  create,  are  in 
demand  in  all  sea- 
sons. 

They  are  built  of 
the  very  best  ma- 
terial and  work- 
manship possible — 
their  ingenious  con- 
struction makes 
them  easy  to  oper- 
ate, quick  freezing, 
and  economical  to 
both  dealer  and 
user. 

The  Blizzard,  being 
simpler  in  construc- 
tion and  cheaper  in 
price,  makes  it  a 
good  running  mate 
with  either  the 
Lightning  or  Gem. 
They  sell  them- 
selves and  stay 
sold!  No  comebacks 
or  complaints. 

This    means    easy, 

net  profits  for  you. 

Your  jobber  will 

supply  you. 

Include  the  Light- 
ning Ice  Chipper.  It  helps 
the  sale  of  Freezers. 

North  Bros.  Mfg.  Co. 

PHILADELPHIA     -     PA. 


Worth  Looking  Into 

Our  Selling  Service  helps  your  Tool  Depart- 
ment and  every  other  part  of  your  store.  We 
are  putting  fifty  years  of  study  and  experi- 
ence on  tool  selling  at  your  service  in  every 
way  that  we  can — in  the  Selling  Helps  we 
offer  you  —  in  our  handbook,  "How  to  Sell 
Tools" — in  our  monthly  paper,  the  "Millers 
Falls  Star" — and  through  the  representative 
that  calls  on  you. 

When  you  buy  Millers  Falls  Tools,  you  buy 
merchandise  plus  this  service  that  helps  you 
turn  your  tool  stock  more  quickly  and  puts 
a  bigger  net  on  your  profit  side. 

If  you  are  one  of  those  who  haven't  yet 
learned  what  this  Millers  Falls  Selling  Ser- 
vice means — because  you  buy  through  jobbers 
or  for  any  other  reason — write  us  to-day  and 
we  will  tell  you  all  about  it. 


A  Big  Seller 


Here's  a  tool  with  a  big  sale,  because  it  is 
practically  a  hand  drill  and  a  breast  drill 
combined.  Mushroom  head  just  fits  the  hand 
or  is  useable  as  a  body  rest.  Three-Jaw  chuck 
cakes    round    shanks   up   to    %-inch:  Cut 

gears,    pinions    enclosed — ball-thrust    bearing. 

Ought  to  be  included  in  every  tool  stock. 

MILLERS  FALLS  CO. 

"  Toolmaker  to  the  Master  Mechanic" 

MILLERS  FALLS  -  MASS. 

N.Y.  Office:  28  Warren  St. 


MILLERS  FALL5 


m 
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Greeting: 

We  trust  that  the 
Year  Nineteen  Hun- 
dred and  Seventeen 
will  be  written  into 
your  business  his- 
tory as  the  most 
prosperousyouhave 
ever  enjoyed.  And 
we  hope  that  it  may 
prove  but  the  fore- 
runner  of  many 
years  of  Prosperity, 
Peace  and  Good- 
will. 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

{Made  in  Canada) 


I 
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A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

J0HMCriAflLL0N6$0K$ 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


Lamp 
Guards 


Locking,  Plain  and 
Portable 


A  guard 
for  every 
purpose. 


Drop  us  a  card 
for  prices. 


FACTORY  PRODUCTS  LIMITED 

TORONTO.    ONTARIO 
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"Quality  METALLIC*''-™'" 

SHINGLES      SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


The  Modern  Interior  Finish 


For  the  up-to-date  store, 
home  and  public  build- 
ing use  "M-R  Co."  Ceil- 
ings and  Wall-plates. 
Our  range  is  tb.3  hand- 
somest and  most  varied 
in  Canada  and  we  help 
you  get  the  business. 
Many  beautiful  combin- 
ations of  plate  and  cor- 
nice can  be  worked  out. 

Send  for  illustrated  sell- 
ing helps — today. 


DESIGN"     REGISTERED    1916. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


The  Range  that  has  Made  Good  for  20  years 

The  "Home  Comfort" 
Malleable  Steel  Range 

For  the  past  20  years  we  have  sold  an  average  of  2,500  "Home  Comfort" 
ranges— a  total  of  50,000.     In  some  communities  the  "Home  Comfort"  is 
found  in  scores  and  scores  of  homes — due  in"  no  small  measure  to  the  fact 
that   one   woman  user  of  it   has   recommended   it   to   her 
neighbor. 

It  is  truly  "Home  Comfort" — a  perfect  baker,  economical 
on  coal,  easy  to  run  and  durable  beyond  any  other  range 
we  know  of  in  its  finish  and  in  regard  to  numerous  fea- 
tures, it  is  women's  own  ideal — they  have  told  us  what 
they  want. 

With  such  a  good  range,  so  well-known  in  your  own  com- 
munity, you  can  sell  the  "Home  Comfort"  Steel  Ranse 
with  ease. 

Write  us  about  the  agency  for  it. 

Wrought  Iron  Range 
Co.  of  Canada,  Limited 

Ki„^'.  west  TORONTO,  Ont.  2/gffi'St. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  few  profit-making  hints  for  the  Hardware  Dealer  who 
is  looking  for  bigger  and  better  business  this  year.  These 
are  from  the  Dominion  Rubber  System  line,  which  is  a 
guarantee  that  qualities  are  thoroughly  dependable. 


Garden  Hose  (Canadian  Cor- 
rugated, Star,  Para,  West- 
ern, Armour  Clad,  Nos.  400, 
500,  600.) 

Gaskets  and  Gasket  Tubings. 

Pump  Valves. 

Elbow  Connections. 

Basin  and  Bath  Plugs. 

Rubber  Mallets. 

Squegee  Rubbers  for  Window 

Washing 
Rubber  Stoppers. 
Rubber  Adhesive  Tapes. 
11  Alpha"  Rubber  Cement. 
Steam  Hose. 
Rubber  Leggings. 
Rubber  Aprons. 


Band  Saw  Bands. 
Tack  Bumpers. 
Slotted  Screw  Tips. 
Corrugated  Mattings. 
Stair  Treads. 
Canadian  Force  Cups. 
Wagon  Bumpers. 
Gauge  Glass  Washers. 
Fruit  Jar  Riners. 
Draught  Tubing. 
Hockey  Pucks. 
Lacrosse  Balls. 
Moulded  Door  Mats. 
Cuspidor  Mats. 
Coin  "Mats. 
Bottle  Mats. 
Drain  Board  Mats. 


Our  facilities  for  prompt  service  are  unequalled  and  our 
values  are  easily  the  best  within  reach.  For  further  informa- 
tion write  our  nearest  branch  or  direct  to  Head  Office. 


Canadian  Consolidated  Rubber  Co-,  Limited 

HEAD   OFFICE,   MONTREAL 

28  Service  Branches  throughout  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  Spiralite  Sign  will  Draw  all  Eyes  to  Your 


With  its  light  and  constant  whirl  of  colors  it  will  make  your  store  window  \f  A1*A  W  1  fl  fj  AW 
more  attractive  and  profitable.  Jt  will  advertise  O-Cedar  and  everything  you  KJ  IvPl  ^  Tf  lllUU  YV 
have  displayed  in  your  window. 

It  is   Given  Free    With 


>■/  V*Po 


Teaar 

Polish 


Made -in- Canada 

DISPLAY  DEALS   63    and  64 


Display   Deal  No.  63 —  Sells  for 

8%    doz.     4-oz.    O-Cedar    Pc':s!,      $10.50 

7    doz.    13-oz.    O-Cedar    Polish 42.00 

y,    doz.    nts.    O-Cedar    Polish *7.50 

1    only,    Spiralite. 


Display  Deal  No.  64 —  Sells  for 

10%    doz.    4-oz.    O-Cedar    Polish $32.25 

4    doz.    12-oz.    O-Cedar    Polish    24.00 

Vi  doz.  qts.   O  Cedar   Polish    3.75 

1    only,    Spiralite. 


$60.00  $60.00 

The  above  prices  subject  to  usual  discount 

Send  an  order  for  one  of  these  assortments  to  your  jobber  to-day  and  get 
one  of  these  electric  signs.  You  must  act  quickly,  as  our  supply  is  limited. 
The  soonei  you  have  it  in  your  window  the  sooner  you  will  begin  to  profit  by  it. 

CHANNELL  CHEMICAL  CO.,    LTD.,    TORONTO,    CANADA 


i   garage  <  quippt  </  with  Stanley  Oarage  Hardware. 

DURING  1917,  Stanley  Garage  Hard- 
ware  will  be  more  productive  of  prosperitj 
to  the  dealers  who  sell  il  than  ever  before.  The 
Stanley  advertising  will  be  increased  and  an  en- 
larged Service  Departmenl  will  be  ready  to  co- 
operate with  you  mosl  effectively. 

Write  to-day  for  suggestions  and  advertising  litera- 
ture, and  if  yon  do  qoI  already  carry  Stanley 
Garage  Hardware     ask  for  Garage  Catalog  Rll. 


What  a  Well-Known  Boston 
Architect  Said: 

"It  has  been  my  experience  that  swing- 
ing doors  for  the  garage  give  far  better 
satisfaction  than  sliding  doors.  They  are 
easier  to  operate,  never  get  out  of  order, 
can  be  made  absolutely  weather-tight, 
have  no  tracks  to  become  clogged  with 
snow  or  dirt,  and  take  up  no  inside 
space." 

Stanley  Garage  Hardware 

is  yet  another  reason  why  you  should  advise  your 

customers  to  use  swinging  doors  for  the  garages  tiny 
build.  It  is  strong  and  substantial  and  gives  a  handsome, 
distinctive  finish  to  any  garage.    Stanley  Garage  Hinges 

hold  the  doors  firm  and  prevent  sagging  or  warping.  And 
each   sale  returns  to  you  a  liberal  profit. 


NEW  BRITAIN, 


CONN.,  U.  S.  A. 


Canadian  Representatives: 
A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Proposed  Increase  of  Cartage  Tariff 

Increased  Cartage  Charges  Apply  to  All  Part  Car  Lot  Shipments — Will  Affect  Retail- 
ers Everywhere — Must  Stand  as  an  Increased  Charge  Against  Goods,  Says 
Wholesaler — Many  New  Articles  Added  to  List  of  Exceptions 
to  Tariff — Some  Wholesalers'  Opinions. 


THE  proposition  of  the  railway  cart- 
age agents  to  revise  their  cartage 
rates  by  increasing  the  rate  on  all 
less  than  car  lot  shipments,  has  been 
placed  before  the  Boards  of  Trade  in  the 
municipalities  where  such  companies  ex- 
ist in  all  centres  east  of  Port  Arthur. 

Any  such  change  will  in  all  probability 
ultimately  be  added  to  the  cost  of  goods 
sold  and  consequently  the  matter  is  one 
of  the  greatest  interest  to  all  merchants 
over  all  the  territory  effected  by  this  pro- 
posed new  arrangement. 

Increase  Only  in  Part  Car  Lots 

The  new'  proposition  is  substantially 
as  follows :  The  rates  on  all  straight  car 
load  shipments  shall  remain  at  the  pre- 
sent figures,  the  change  coming  in  the  less 
than  car  load  rate  which  up  to  the  pre- 
sent has  been  the  same  as  for  the  straight 
car.  The  rate  changes  are  as  follows:  In 
Toronto  car  rate  3x/4  cents  per  hundred 
pounds,  less  than  car  lot  4  cents  per  hun- 
dred. In  Montreal  the  car  load  rate  is 
fixed  at  4  cents  a  hundred,  the  less  than 
car  load  at  4y2  cents.  In  all  other  sec- 
tions the  increase  is  from  3  cents  a  hun- 
dred the  car  lot  to  3^  cents  for  the  part 
car.  In  small  lots  or  individual  packages 
it  is  proposed  to  increase  the  rate  from 
20  cents  per  hundred,  the  present  rate,  to 
23  cents. 

New  Exceptions  to  the  New  Tariff 

The  new  proposals  also  add  materially 
to  the  exceptions  to  which  this  establish- 
ed rate  shall  not  apply.  The  added  ex- 
ceptions are  as  follows: — 

"Acids  in  carboys  or  demijohns,  agri- 
cultural implements,  bananas  not  crated, 
iron  and  steel  products  exceeding  sixteen 
feet  in  length,  joiner's  work,  loose  lumber 
and  ladders,  loose  leather,  potatoes  and 
apples  in  less  than  carload  lots  for  pri- 
vate house  delivery,  rags,  bones,  scrap 
metal,  scrap  paper,  scrap  rubber  in  bags- 
or  uncompressed  bales,  sewing  machines 
and  billiard  tables,  motor  cycles,  bicycles 


and  bicycle  parts,  and  all  empty  pack- 
ages, new  or  old,  except  knocked  down 
fiat,  and  caskets  and  coffins." 

The  contention  of  the  railway  com- 
panies is  that  on  these  particular  lines 
the  difficulty  of  handling  and  in  many 
cases  the  long  haulage  of  small  lots  does 
not  make  the  outlined  rate  sufficient  to 
repay  them  for  the  labor  and  time  occu- 
pied in  the  delivery. 

It  is  proposed  that  these  new  charges 
should  become  effective  on  March  1.  Of 
course,  these  changes  are  subject  to  the 
approval  of  the  different  boards  of  trade 
in  the  centres  where  such  cartage  com- 
panies operate,  it  being  beyond  the  power 
of  such  companies  to  make  any  arbitrary 
changes  from  and  established  tariff  with- 
out the  consent  of  the  Board  of  Trade. 
Just  what  action  the  Board  may  take  on 
the  matter  is  not  yet  known,  as  the  pro- 
posed changes  have  only  recently  been 
brought  to  the  attention  of  the  traffic  de- 
partment, and  no  discussion  of  the  matter 
has  taken  place. 

Extra  Charges  Will  be  Borne  by  Retailer 

"What  effect  will  this  have  on  the  mer- 
chant? It  will  increase,  the  cost  of  his 
goods,  such  at  least  is  the  opinion  of 
a  prominent  wholeale  hardware  merchant 
of  Toronto. 


be  borne  by  the  consumer.  Jobbers  have 
been  assuming  so  many  small  in- 
creases in  the  past  that  the  cost  of  do- 
ing business  has  immeasurably  increased. 
It  has  in  fact  gone  as  far  as  it  "an  go. 
and  any  further  increase  must  of  neces- 
sity be  an  extra  charge  against  the  goods. 
Their  own  charges  for  doing  business 
have  increased  in  the  past  few  years  from 
about  12V2  per  cent,  to  20  per  cent." 
"Would  the  increased  rate  mean  any  con- 
siderable item?"  was  asked.  "I  think 
it  would  be  quite  an  item,"  was  the 
reply.  "In  the  hardware  jobbing  busi- 
ness there  is  comparatively  few  lines 
of  goods  handled  in  car  lots.  Some  lines, 
o*  course,  are  stocked  early  in  the  season 
in  quantities,  but  being  near  the  manu- 
facturing centre  it  is  our  principle  to 
carry  a  comparatively  small  stock  and 
turn  it  over  frequently.  I  would  judge 
that  only  10  per  cent,  of  our  business  is 
done  in  car  lots,  consequently  the  new 
tariff  if  it  should  come  into  effect  would 
be  operative  against  approximately  00 
per  cent  of  our  business.  Of  course,  the 
consignee  already  pays  the  cartage 
charges  on  goods  shipped  to  him,  but  he 
would  have  this  extra  charge  of  %  of  a 
cent  in  our  case  added  to  that  amount, 
(Continued  on  page  25.) 


Such  increase  in 
charges  must  of  ne- 
cessity       ultimately 
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Some  views  of  the  exterior  and  interior  of  P.  C.  Hanna's  store  at  Campbellcroft  Ont. 

Charging  Interest  on  Accounts 

A  General  Store's  Accounts  Collected  on  a  Thirty-Day  Basis  —  Outstanding  Accounts 
Carried  in  Notes  Bearing  Interest — Putting  the  Country  Account  System 
on  a  Business  Basis — Successfully  Accomplished  by 
Campbellcroft  Merchant. 


IS  a  cash  business  to  be  desired? 
This  is  a  much  discussed  point, 
some  people  claiming  that  it  is  and 
others  favoring  a  well  regulated  credit 
business,  as  much  the  more  stable  form 
of  trade. 

The  farming  communities  however 
offer  many  conditions  that  complicate 
the  discussion.  For  instance  the  farm- 
ers' business  is  a  year  business.  He  re- 
ceives payment  for  his  goods  largely  at 
one  particular  period  of  the  year.  At 
other  times  while  perfectly  solvent  he 
may  be  short  of  actual  cash.  This  has 
led  to  extended  credits  that  have  proved 
a  very  great  hardship  for  the  general 
merchant.  A  city  merchant  grumbles  if 
hid  accounts  slip  over  into  the  second 
month.  A  general  store's  open  accounts 
may  often  run  a  year  and  when  the 
season  is  had  sometimes  slip  over  into 
the  second  or  third  year.  These  ac- 
counts too  at  the  end  of  this  period 
often     amount     up     into    the    hundreds. 


This  places  the  general  merchant  in"  a 
position  of  great  difficulty.  If  he  has 
not  a  very  large  cash  reserve,  he  may 
find   it   very   difficult   indeed   to   finance. 

Is  the  Cash  General  Store  a  Possibility 
Is  it  possible  for  the  general  store 
to  adopt  any  other  system  ?  The 
chorus  of  answering  "No's"  is  almost 
unanimous.  But  there  is  at  least  one 
dissenting  voice.  It  is  possible  to 
remedy  the  situation.  It  is  possible  to 
put  a  general  store  business  on  some- 
thing like  a  cash  business,  without  in 
any  way  antagonizing  the  patrons  of 
the  store.  It  is  possible.  This  can  be 
stated  with  conviction,  because  one 
man  at  least  has  done  it. 

Says  Farewell  to  Mildewed  Accounts 
The  store  referred  to  is  that  of  P.  C. 
Ilanna  of  Campbellcroft,  Ont.  Up  to 
May  1915,  Mr.  Hanna  had  followed 
the  general  precedent,  and  he  had  the 
usual  fine  display  of  accounts  that  were 


almost  mildewed  with  age.  Some  of 
them  were  good  in  as  far  as  they  were 
ultimately  collectable,  some  of  them 
were  unquestionably  bad.  As  Mr. 
Hanna  pondered  the  situation,  he  came 
to  the  conclusion  that  from  a  strictly 
business  standpoint  they  were  all  bad. 
Here  were  goods  sold  three  years  ago, 
still  not  paid  for  that  had  doubled  or 
tripled  in  value.  When  the  account 
was  '  ultimately  paid  the  goods  would 
have  been  sold  at  about  a  third  their 
value  at  the  time  of  payment.  Was  this 
good  business?  If  it  was,  Mr.  Hanna 
could  not  see  it  in  that  light.  He  be- 
gan  to   figure  the  proposition   out. 

Farmer  a  Good  Financial  Risk 

The  farmers  weren't  actually  poor. 
Therefore  having  money  their  credit 
should  he  good,  even  if  their  money  was 
tied  up  in  a  prospective  crop.  Why 
then  thought  Mr.  Hanna  should  he  dis- 
play all  the  confidence.  If  this  crop 
prospect  were  a  real  asset.     Why  should 
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not  the  farmer  be  content  to  finance 
with  it  as  a  backing.  From  this  idea 
grew  the  General  Cash  store  as  an  ac- 
tual experiment  in  business.  It  is  not 
a  cash  store  as  the  retail  trade  accepts 
that  term,  but  rather  in  the  way  the 
wholesaler  considers  it,  counting  30 
days  as  a  cash  basis.  In  May  1916  this 
new  system  was  inaugurated.  A  notice 
was  sent  out  to  all  Mr.  Hannas  custom- 
ers, pointing  out  how  the  war  had 
changed  all  conditions  of  business  and 
had  made  the  financing  of  a  large  stock 
a  much  more  difficult  task  than  it  had 
been  in  the  past ;  and  outlining  his  pro- 
position, for  making  the  store  from  that 
date  a  cash  store  allowing  only  thirty 
days  credit.  A  good  many  of  Mr. 
Hanna's  friends  predicted  a  sudden  and 
complete  demise  of  the  business  he  had 
built  up  with  such  care.  A  cash  store, 
even  that  kind  of  a  cash  store  wasn't  a 
possibility  in  the  country,  they  said. 
Mr.  Hanna  believed  otherwise  and  went 
ahead.     With  what  success? 

The  Proof  of  Success 

Well,  Mr.  Hanna  keeps  a  monthly 
balance  on  all  his  business.  That  ought 
to  show  whether  business  was  falling 
off  or  not.  The  first  month  of  the  busi- 
ness under  the  new  system,  showed  very 
little  change  over  the  same  month  of 
the  preceding  year,  if  anything  it  had  a 
little  better  than  held  it's  own,  the  fol- 
lowing month  however  when  the  scheme 
had  a  real  chance  to  show  itself  the 
business  showed  an  increase  over  the 
preceding  year  of  a  cool  $1200.  And 
mark  you  that  wasn't  in  the  doubtful 
asset  of  a  statement  but  in  good  coin  of 
the  realm,  or  else  in  notes  that  were 
discountable  at  any  bank  and  that  in 
the  interval  paid  their  way. 

Taking  a  Farmer's  Note  for  Credit 

Under  the  new  system  a  surprisingly 
large  number  of  accounts  are  actually 
paid  on  maturity.  When  a  man  how- 
ever is  not  in  a  position  at  the  moment 
to  meet  this  liability  Mr.  Hanna  takes 
a  note  for  six  months.  In  all  instances 
this  has  been  readily  given.  This  note 
bears  interest  at  7  per  cent,  before  and 
after  maturity.  Now  seven  per  cent, 
may  not  be  a  very  gilt  edged  profit,  but 
it's  a  long  way  better  than  nothing,  and 
it's  a  still  longer  way  better  than  hav- 
ing to  borrow  money  at  seven  per  cent, 
to  help  carry  these  long  overdue  ac- 
counts on  the  books.  These  notes  are 
negotiable.  But  Mr.  Hanna  does  not 
discount  them.  If  it  is  of  advantage  to 
the  bank  to  discount  these  notes  it  is 
also  of  advantage  to  the  merchant  to 
hold  them  himself.  Even  seven  per 
cent,  is  an  item  worth  considering.  Mr. 
Hanna  does  not  however  forego  all  the 
advantages  that  the  possession  of  this 
negotiable   paper    gives    him    with    the 


bank.  He  deposits  these  notes  as  an 
evident  and  available  asset,  and  they  are 
recognized  as  such  by  the  Bank. 

The   Three   Request   System  in   Buying 
New  Goods 

It  is  not  safe  to  draw  conclusions 
from  one  case  as  to  what  might  be 
feasible  in  another,  but  in  Mr.  Hanna's 
case,  at  least,  this  has  been  a  shining 
and  outstanding  succes.  Of  course  there 
may  be  a  good  deal  in  Mr.  Hanna's 
method  of  doing  business.  He  is  a  man 
of  many  ideas,  and  possibly  some  of 
these  have  also  had  a  good  deal  to  do 
with  his  success.  For  instance,  how 
many  men  have  any  system  in  ordering 
new  goods?  Well,  Mr.  Hanna  has.  He 
keeps  what  he  calls  a  "Want  Book," 
when  a  new  article  is  asked  for  he  does 
not  at  once  order  it.  He  used  to,  only 
to  find  that  the  one  demand  was  pos- 
sibly the  only  one  he  had.  Now  he 
enters  the  demand  in  the  Want  Book, 
if  there  is  another  request  for  the  same 
article  is  leceived  he  makes  an  addi- 
tional entry  in  the  book  if  it  is  asked 
for  a  third  time,  he  considers  that 
there  is  a  real  demand,  and  the  article 
is  at  once  stocked.  All  new  goods  have 
to  meet  this  test  of  three  calls  before 
they  are  stocked.  In  this  way  he  has 
been  able  to  avoid  dead  stock  to  a  most 
extraordinary  degree. 

Working  With   the    Drummer   to    Beat 
the  Mail  Order  House 

What  about  the  mail  order  business 
Mr.  Hanna  was  asked.  Does  it  curtail 
your  trade  to  any  extent?  Not  much, 
he  thought.  A  good  many  merchants 
do  the  mail  order  house's  advertising 
for  them  by  talking  against  them  all 
the  time.  A  little  opposition  he  thought 
didn't  do  any  harm  anyay.  The  hard- 
est opposition  any  man  could  have,  was 
none,  at  all,  this  was  his  situation.  It 
gives  the  people  nothing  on  which  to  base 
a  comparison  of  prices  and  consequent- 
ly they  often  thought  that  they  were  be- 
ing overcharged  when  there  was  no 
justification  for  such  a  suspicion.  In 
this  way  the  mail  order  nouse  has  done 
him  some  good.  Not  that  he  lets  them 
have  their  own  way.  He  has  his  own 
methods  of  meeting  the  competition. 
And  "the  head  and  the  hoof"  of  these, 
as  Kipling  would  say,  is  to  keep  posted  on 
his  customers'  wants.  With  that  end 
in  view  he  spends  a  good  deal  of  time 
out  in  the  country.  He  does  a  large 
produce  business,  of  which  mention  will 
be  made  later,  and  while  engaged  in 
this  he  keeps  posted  on  what  is  going 
on.  If  a  farmer  is  building  a  new  barn, 
there  is  roofing,  lightning  rods  or  a 
windmill  to  be  thought  of.  If  he  doubts 
his  own  ability  to  sell  this  man  he  gets 
in  touch  with  the  wholesaler.  The  tip 
is   worth    something   to    them   and    they 


will  send  an  expert  salesman.  Mr. 
Hanna  instanced  one  little  trip  with  a 
salesman  when  they  had  sold  145 
squares  of  roofing,  in  a  couple  of  hours, 
his  profit  on  this  little  transaction  net- 
ted him  $58.00.  This  matter  of  keeping 
abreast  of  the  farmers'  needs  and  sug- 
gesting them  almost  before  they  have 
entered  the  farmer's  own  mind  has 
helped  him  greatly  in  his  business.  For 
instance  Mr.  Hanna  says:  "There  is  a 
lot  of  information  that  may  be  gained 
in  studying  outgoing  and  especially  hr- 
coming  freight.  It  lets  you  know  who 
is  buying  and  where;  valuable  hints  may 
often  be  gleaned  this  way." 

Letting  the    Farmer   Weigh    and   Count 
His  Own  Goods 

The  handling  of  produce  is  one  of  the 
big  ends  of  Mr.  Hanna's  business  and 
here  too  he  has  some  ideas  of  his  own. 
"For  one  thing,"  said  he  when  asked 
what  methods  he  adopted,  "When 
poultry  of  any  description  is  brought 
in  I  always  let  the  farmer  weigh  his  own. 
I  examine  the  weight  afterwards  of 
course  to  make  sure,  but  more  as  a  mat- 
ter of  curiosity,  as  it  were,  not  in  a  way 
to  make  them  think  that  I  doubted  that 
it  had  been  correctly  weighed.  That 
saves  a  lot  of  suspicion  on  the  part  of 
the  farmer."  He  follows  the  same  sys- 
tem in  buying  eggs,  the  farmer  counts 
them  himself.  "If  the  farmer  claims 
to  have  15V2  dozen  and  my  count  shows 
only  15  I  never  dispute  the  point  with 
him.  I  may  have  made  a  mistake,  and 
anyway  if  I  check  him  up  I  will  prob- 
ably offend  him  and  the  loss  doesn't 
amount  to  much.  Of  course  if  it  hap- 
pened regularly,  that  would  be  a  differ- 
ent matter.  Mr.  Hanna  does  a  big  busi- 
ness in  this  line.  For  instance,  during  the 
egg  season  he  often  ships  over  800  dozen 
a  week.  Butter  800  to  1,000  lbs.,  while 
weekly  shipments  of  poultry  often  run  as 
high  as  3,000  lbs.  and  around  the  Christ- 
mas season  often  more. 
Cash  Price  or  Trade  Price  for  Produce 

Since  his  new  cash  business  system 
went  into  effect  Mr.  Hanna  has  adopted 
:i  new  method  of  handling  produce  too. 
For  instance,  he  has  two  prices.  One 
a  cash  price,  the  other  a  trade  price. 
The  trade  price  was  one  cent  higher  than 
the  cash  price,  and  whenever  a  customer 
took  his  payments  in  trade  instead  of  cash 
they  get  the  advantage  of  this  increased 
price.  The  result  of  this  is  to  reduce  the 
people  asking  for  actual  cash  to  an  almost 
negligible  quantity.  Prior  to  the  intro- 
duction of  the  cash  system,  Mr.  Hanna 
used  to  give  due  bills  for  this  produce 
that  were  redeemable  at  any  time.  The 
difficulty  with  this  was  that  the  farmers 
were  apt  to  hoard  these  due  bills  for 
months.  These  were  always  an  overhead 
'charge  on  the  business  and  might  be  pre- 
( Continued   on   pane  25.) 
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A  NEW  kind  of  food  is  on  the  market  in  the  form  of 
rabbit  sausage.  Cost  of  living  may  take  another 
jump. 

WITH  stock-taking  over,  most  hardwaremen  can 
now  settle  down  to  a  vigorous  campaign  on  winter 

lines. 

*  *        * 

THE  KRUPPS  have  declared  a  12  per  cent,  divi- 
dend. This  doesn't  seem  big  in  view  of  their  output. 
But  it  may  be  the  last  they  will  ever  get. 

*  *        * 

STOCK  markets  are  peculiar  institutions.  The  dec- 
laration of  war  closed  them  up;  now  hints  of  peace 
cause  the  bottom  to  fall  completely  out  of  stocks. 

*  *        * 

SOME  MEN,  usually  well-informed,  are  convinced 
that  war  cannot  last  much  longer,  owing  to  internal 
conditions  in  Germany.  Business  men  should  con- 
sider this  possibility. 

*  *        * 

AN  AMERICAN  newspaper  referring  to  the  new 
Order-in-Council,  speaks  of  it  as  Canada's  New 
Sherman  Law,  and  describes  it  as:  "The  extreme  of 
public  prejudice  visited  upon  the  most  convenient 
goat."  Well  that's  about  the  way  it  looks  apparently 
to  a  lot  of  the  folks  over  here. 

*  *  * 
BRADSTREETS  report  of  failures  in  the  United 
States  for  the  week  of  Dec.  16  shows  322  failures  for 
the  week  as  against  297  for  the  same  week  of  the 
preceding  year.  It  is  interesting  to  note  that  92  per 
cent,  of  the  failures  had  less  than  $5,000  capital  and 
6  per  cent,  had  from  $5,000  to  $20,000.  An  inter- 
esting commentary  on  these  bankruptcy  proceedings 
is  the  case  of  one  of  the  failures,  liabilities  $13,000 
assets  $12,000  of  which  $10,200  was  represented  by 
open  accounts. 


DANGER  OF  CUTLERY  STOPPAGE 

A  LTHOUGH  an  effort  has  been  made  to  devote 
-l\*  as  much  attention  as  possible  to  the  promotion 
of  the  export  cutlery  trade,  there  is  great  danger  of 
the  Sheffield  cutlery  industry  being  brought  to  a 
standstill  for  want  of  raw  materials.  The  English 
Ironmonger  referring  to  the  situation  points  out  that 
the  cheapesl  grades  of  table  cutlery,  scissors,  spring 
knives,  butchers'  knives,  matchete,  and  other  large 
cutting  instruments  are  made  of  open-hearth  steel, 
the  distribution  of  which  is  now  strictly  controlled  to 
conserve  supplies  for  the  manufacture  of  munitions. 
No  such  steel  may  be  sold  or  rolled  unless  the  order 


is  accompanied  by  a  Ministry  of  Munitions  certificate 
setting  forth  the  purpose  for  which  it  is  ultimately 
to  be  used.  Most  of  the  cutlery  makers  get  their 
cheaper  class  blades  from  what  are  known  in  Sheffield 
as  cutlery  forges,  and  the  mills  are  not  allowed  to  roll 
steel  sent  by  these  forges  without  the  above-mentioned 
authorization,  nor  are  the  forge-owners  able  to  re- 
plenish their  dwindling  stocks  of  steel  unless  they  can 
guarantee  that  the  material  will  be  wholly  used  in  the 
execution  of  Governments  contracts.  The  cutlery 
makers  use  the  blades  for  war,  export,  or  domestic 
orders  as  circumstances  may  require,  and  do  not  ap- 
pear to  have  troubled  about  certificates.  As  the  con- 
sumption of  steel  for  cutlery  purposes  is  a  bagatelle  in 
relation  to  the  aggregate  output  of  steel,  it  was 
thought  that  the  Government,  without  incurring  any 
risk  of  injury  to  national  interests,  might  allot  to  the 
cutlery  industry  a  specified  tonnage  sufficient  to  cover 
its  needs  for  a  given  period,  leaving  the  distribution 
of  the  material  to  a  body  representing  the  firms  inter- 
ested. The  Government  was  urged  to  adopt  this  plan 
or  some  other  form  of  relief,  but  the  official  attitude 
is  that  the  public  can  do  without  cutlery  and  that  men 
and  women  engaged  in  its  manufacture  can  be  em- 
ployed in  some  occupation  more  useful  to  the  country 
in  its  prosecution  of  the  war. 

The  Government,  however,  realizes  the  import- 
ance of  promoting  export  trade  and  has  made  some 
concessions  in  this  connection.  The  scheme,  how- 
ever, it  is  said,  is  unsuitable  to  the  needs  of  the  indus- 
try, and  is  so  burdened  with  details  and  restrictions, 
that  if  adhered  to  will  suspend  business  to  a  great 
extent. 


STOVES  ADVANCE  IN  V.  S. 

UNITED  STATES  manufacturers  of  stoves, 
ranges  and  heaters,  will,  it  is  said,  have  to  ad- 
vance prices  on  stoves  owing  to  new  conditions.  U.S. 
stove  manufacturers  were  recently  called  upon  to 
confer  with  the  representatives  of  14,000  moulders 
who  demanded  among  other  things  a  wage  increase 
of  26  per  cent.  A  meeting  was  held  at  Atlantic  City 
and  the  stove  manufacturers  were  forced  to  sign  an 
agreement  with  the  Moulders'  Union,  whereby  the 
latter  will  receive  an  increase  of  lS1/^  per  cent,  in 
wages,  and  the  working  day  will  be  cut  by  */2  hour. 
With  pig  iron  double  its  former  price,  and  sheets, 
bolts,  plating  supplies,  etc.,  all  costing  more  than 
ever  before  higher  prices  are  inevitable.  The  new 
scale  of  wages  went  into  effect  on  January  1.  The 
stove  men  were  represented  by  the  Conference  Com- 
mittee of  the  Stove  Pounders  National  Defense 
Association.  The  original  demands  of  the  Moulders' 
Union  were  declared  to  be  prohibitive.  A  compro- 
mise was  reached  after  several  days'  discussion.  For 
a  time  it  was  feared  that  there  would  be  a  general 
tie-up  of  the  industry.  It  is  stated  that  the  advance 
in  wages  is  the  largest  single  advance  in  the  history 
of  the  trade. 
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How  Matt  Horton,  Hardware  Dealer, 

Built  Up  His  Business 


Matt  Lives  in  a  Canadian  Town  of  3,000,  Like  Many  Other  Hardware  Dealers- 
Mailing  List — His  Maps — Matt  is  a  Good  Mixer,  and  Makes  it  Pay. 

By    John    C.    Kirkwood. 


His 


WE'LL  call  him  Matt  Horton',  be- 
cause  that   isn't   his  real   name, 
and  the  fictitious  name  will  dis- 
guise him  sufficiently. 

Matt  is  a  hardware  dealer,  and  a  good 
one.  By  good  I  mean  that  he  sells  lots  of 
goods  in  a  year,  and  makes  a  profit  most 
of  the  time;  and  he  does  this  by  trying 
all  the  time.  Matt's  backbone  works, 
and  is  the  real  stuff;  it  is  not  just  gela- 
tine. 

Matt's  so-called  "opposition"  is  no 
older  than  Matt  in  years,  perhaps  no  old- 
er in  sin;  but  in  fashions  and  in  ginger  he 
is  a  decrepit.  His  chief  worry  in  life  is 
Matt  Horton,  and  his  chief  customers  old 
fogies  whom  Energy  and  Initiative  and 
Sunniness  hate  as  they  themselves  are 
hated.  These  desiccated  and  drab  old 
codgers  with  penny  wants  listen  to 
Dried-up  Sloth  analyze  Matt  and  fore- 
cast his  early  downfall;  and  Sloth  listens 
to  their  'ay- 'ay's,  and  takes  comfort  in 
their  nodding  heads. 

But  we'll  forget  Old  Dried-up  and  his 
brethren,  and  keep  company  with  Matt, 
for  Matt  smiles  and  does  things  and  has 
no  grouch. 

Ask  Matt  to  tell  you  his  story,  and  he 
won't  do  it.  Listen  to  him  much  and 
you'll  learn  from  parentheses  in  his  con- 
versations how  he  wins  as  a  merchant. 

We're  going  to  put  words  into  Matt's 
mouth— his  own  words,  though  not  all 
spoken  at  once;  and  put  together  in  a 
way  that  might  lead  him  to  deny  having 
ever  said  them ;  but  he  can 't— and  won 't 
—deny  that  they  tell  the  story  of  his 
success  and  progress,  and  of  his  ways 
and  ideas,  and  perhaps  Matt 's  story  will 
cause  some  reader  of  HARDWARE  AND 
METAL  to  say  "By  jinks,  I'm  just  as 
good  a  man  as  Matt  Horton.  I  can  do 
what  he  has  done.  And,  by  jinks,  I  am 
going  to  try." 

Matt  Starts  Business  in  Hurston 

"You  know,  boys,  how  I  came  to  be 
one  of  you.  I  bought  this  business  after 
Dick  Riley  had  run  it  into  bankruptcy, 
and  there  was  nothing  to  buy  but  a  pretty 
poor  lot  of  ancient  stock.  But  the  busi- 
ness was  a  good  one  when  Dick's  father 
was  alive,  and  yours  is  a  pretty  good 
town,  boys,  and  you've  got  a  mighty  good 
country  all  about;  and  I  figured  that 
thin^  were  not  so  bad  when  all  was  said 
and  done,  and  that  I  had  as  good  a  chance 


The  story  of  Matt  Horton 
makes  good  reading — good  be- 
cause it  is  suggestive  and  meaty; 
and  has  to  do  with  Salesman- 
ship— the  hardware  dealer's  and 
the  World's  greatest  business. 

The  methods  that  Horton 
used,  and  his  ideas,  can  be  used 
by  others — and  some  of  them 
should  be  used  by  all  retailers. 

This  is  the  first  installment  of 
Matt  Horton's  story.  The  sec- 
ond will  appear  in  an  early  issue 
of  Hardware  and  Metal. 


in  Hurston  as  I  would  find  anywhere,  and 
so,  boys,  I  set  up  here. 

"The  Riley  location  was  first-class,  and 
was  known  as  a  hardware  store  for  forty 
years;  and  the  old  store  had  possibilities 
in  it  for  improvements.  But  it  was  at 
the  beginning  a  good  deal  too  big  for  my 
stock  and  my  business.  However,  I  found 
ways  of  overcoming  that  situation. 

"When  I  came  to  Hurston  I  was  a 
stranger;  and  that  was  something  I  didn't 
mean  to  remain  long.  Of  course  the 
churches  were  after  me,  but  I  wasn't 
minded  to  get  caught  up  too  early  in  any 
net  of  that  kind.  Also,  because  I  was 
unmarried,  I  had  a  welcome  in  certain 
quarters,  but  I  wasn't  matrimonially  in- 
clined in  those  days.  A  bride  I  had — my 
business;  and  my  business  was  not  just 
my  stock;  it  was  also  the  consumers  of 
my  stock — the  good  people  of  Hurston 
and  of  the  country  round  about. 

Getting   Acquainted 

"I  have  said  that  my  first  objective 
was  to  get  acquainted  —  to  get  myself 
known,  and  to  get  others  to  know  me. 

"Your  two  weeklies  gave  me  one  means 
of  introduction  —  a  sort  of  short-cut 
route;  but,  as  you  know,  I  didn't  rely  on 
them  altogether.  Newspapers  are  pretty 
good;  and  the  more  you  use  them  the 
right  way,  the  better  they  get;  but  they 
weren't  quite  personal  enough  for  me. 

"Perhaps  I  did  put  pretty  live  'copy' 
into  my  ads.,  and  perhaps  they  did  make 
everybody  pay  attention — some  attention 
— to  me;  but  they  didn't  get  me  a  whale 
of  a  lot  of  business  at  the  beginning.   You 


people  who  live  about  here  are  a  canny 
lot,  and  you  don't  answer  back  any  too 
quickly  to  the  courtings  of  strangers. 
I've  seen  others  who  have  come  to  Hur- 
ston since  I  came  try  to  'rush'  Hurston- 
ians  and  the  farmers  shopping  here;  and 
use  page  ads.,  and  offer  big  bargains;  and 
I  've  seen  their  failures. 

"No,  rush  and  noisy  ways  don't  win 
me,  and  I  concluded  they  wouldn't  win 
others,  especially  those  more  conservative- 
than  I  am.  Also.  I  wasn't  out  to  sell  at 
bargain  prices.  I  had  to  get  a  profit  in 
order  to  pay  my  way;  and  besides,  I 
didn't  want  to  g-et  the  people  I  meant  to- 
serve  thinking  I  was  a  cut-price  chap. 

A  Mailing  List 

"Now,  if  there  is  one  idea  I  have  deep- 
rooted  it  is  that  the  way  to  get  acquainted 
is  to  know  people's  names  and  faces  and 
as  much  about  them  as  a  merchant  should 
know.  I  don't  just  want  to  know  that 
Hurston 's  population  is  3,000;  and  that 
the  county  contains  17,000  people.  I 
want  to  know  the  names,  addresses  and 
businesses  and  probable  requirements  of 
these  17,000  or  20,000  people  for  whom 
Hurston  should  be  a  shopping  centre. 

"You  know  that  you  hear  or  have 
heard  from  me  through  the  mails;  that 
you  've  had  personal  letters — addressed  to 
you  personally,  and  signed  by  me  person- 
ally— probably  a  score  of  them;  and  you 
know  that  now  we  have  a  rural  telephone 
system  in  our  county,  I  take  trouble  to 
'phone  you  sometimes  —  when  I  have 
something  worth  your  hearing  about. 

"And  so  I  set  about  the  very  first 
month  I  lived  in  Hurston  to  build  up  a 
list  of  customers  and  should-be  customers 
— in  Hurston  and  outside  of  Hurston.  I 
had  given  some  attention  to  mailing  lists 
and  knew  how  to  compile  them  and  use 
them. 

"Now  I  am  not  a  good  penmar.  so  I  do 
not  write  out  my  own  cards.  I  have  a 
young  girl  who  does  that  for  me. 

"The  first  girl  I  employed  I  found  by 
offering  a  prize  for  the  best  handwriting, 
and  the  competition  was  open  only  to 
Hurstonians,  and  open  only  to  t'  ose  aged 
16  or  over.  This  little  competition,  I  may 
say,  didn't  do  me  any  harm  as  a  form  of 
advertising. 

"I  am  not  going  to  tell  you  about  my 
card  index  system,  though  I'd  like  to  say 
much    about   it ;   except   this :   I  use   two 
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colors  of  cards,  white  and  butt'.  The  white 
ones  represent  non-customers;  the  buff, 
customers.  When  I  began  1  had  mostly 
white  cards  in  my  drawers.  Now  the 
white  cards  are  fewer  than  the  buff-color 
white  cards  worry  me  and 
tell  me  where  to  point  my  guns. 

"The  first  girl  1  had  came  to  me  for 
an  hour  or  so  each  week,  and  sometimes 
took  work  home  with  her.  Anything  I 
have  paid  her  she  certainly  earned.  She's 
married  now.  but  I  have  a  good  successor. 
This  mailing  list  of  mine,  and  my  use  of 
it,  have  earned  me  literally  thousands  of 
dollars.  It  is  one  of  my  chief  assets,  from 
my  point  of  view,  and  it  interests  me  as 
much  to-day  as  the  first  day  I  installed 
it.  I  know  that  it  has  given  me  tremend- 
ous advantages  over  others — even  over 
the  department  stores. 

Matt  a  Good  Mixer 

"I  make  it  a  point  to  know  everybody 
I  can — children  and  grown  ups.  I  ask 
who  that  is  and  who  this  is — man,  woman 
and  child;  and  I  jot  down  the  informa- 
tion. I  take  particular  pains  to  get  names 
right — initials  and  spelling.  I  ask  ques- 
tions right  and  left.  And  in  the  case  of 
men.  I  talk  with  them  whenever  and 
wherever  possible. 


"They  say  I'm  a  pretty  good  mixer. 
Perhaps  1  am,  but  it  pays  me;  and,  be- 
sides. I  enjoy  it.  I've  something  more 
to  say  to  a  man  than.  'How's  the  missus?' 
and  guff  of  that  sort.  I  want  him  to  talk 
to  me — to  give  me  information,  his  views 
and  opinions;  and  so  I  try  to  get  him 
started  on  subjects  that  he  can  speak  on. 

"People  say  of  me,  'Matt's  a  wonder! 
He  knows  everybody  and  he  can  talk 
about  anything.'  But  if  this  is  true,  it  is 
because  I  have  cultivated  this  quality  of 
being  a  good  mixer. 

Matt   Uses   Maps 

"You  ought  to  see  my  maps!  Come  in 
some  time  and  see  them.  I  have  maps  of 
Hurston  and  all  the  townships  tributary 
to  it.  I've  had  the  school-children  draw 
these  maps  for  me — another  competition. 
I  got  the  inspector  interested  and  the 
school  teachers  interested,  and  the  rest 
was  easy.  I  have  the  names  of  every  fam- 
ily in  the  county  and  know  exactly  where 
each  lives:  and  I  mark  with  colored  pins 
the  homes  and  farms  to  which  I  supply 
goods. 

"These  maps  furnish  me  with  a  vast 
amount  of  information.  I  know,  for  ex- 
ample, the  farms  which  have  gasoline 
engines — and  this  tells  me  those  which 
have  not.     Those   with   °asoline   engines 


need  gasoline;  those  farms  with  no  gaso- 
line engine  are  prospects  for  one — and  I 
sell  gasoline  engines  and  gasoline. 

"I  know  the  farms  which  have  feed 
and  litter  carrier  systems,  and  steel  stan- 
chions and  stalls;  and  those  that  have 
not.  The  information  is  useful  to  me — 
pays  me  most  handsomely. 

"I  know  the  farmers  that  have  motor 
cars — they  need  gasoline  and  accessories; 
and  I  make  a  good  deal  of  money  out  of 
this  definite  knowledge  of  mine. 

"I  know  the  farmers  that  go  in  strong 
for  dairying  and  stock-breeding — for  I 
have  quite  a  number  of  things  to  sell 
them. 

' '  But  I  don 't  need  to  say  more  about 
my  maps.  All  I  want  you  to  know  now 
is  how  my  maps  come  to  be  real  salesmen 
for  me. 

Matt  Doesn't  Do  It  All  Himself 

"There  is  one  thing  I  want  to  say:  I 
use  the  brains,  time  and  services  of 
others  to  help  me  run  my  business.  I 
think  my  time  can  earn  me  more  money 
when  spent  in  constructive  and  selling 
work  than  when  spent  straightening  up 
shelves,  dusting  and  doing  such  common 
work.  I  think  I  have  the  selling  sense  in 
good  measure  and  pretty  well  developed. 
(Continued  on  page  25.) 
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ThlH  -  )>:■  u<-  advertisement   ha  :i  Saskatoon  paper  is  meritorious   poth  as  an   example  of  .u 1   treatment   and   copy,  and   as  an 

■  lample  of  faith   in   the   Future  and   value  of  publicity.     The  advertisement    la    thai    of    the    Saskatoon     Hardware    Company,    <>f 
vblch  .1    L.  s.  Hutchinson  is  president  and  manager,  and  was  prepared    by    Wilfrid    it.    K<>n.   who   is   manager   of  the   Publicity 

Department    of  the    Retail    Merchants'   .v       lati (  Canada      Mr.   Kel]  writes  that   In  spite  of  Inclement   weather  and  war  condl 

good   business  was  done  and   the  cost  of  the  advertisement   warranted   by   results.     The  sale  featured   Is  an  annual   Red  Tag 
to  dispose  i  i  all   surplus  stock    a  good  Idea. 
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USES   OF   THE  INDEX  HAND 

IT  has  been  emphasized  many  times  in 
this  series  of  cardwriting  lessons, 
that  it  is,  not  at  all  necessary  to  be 
an  artist  to  become  a  proficient  card- 
writer.  Nevertheless,  it  is  necessary  to 
be  able  to  draw,  to  a  certain  extent,  in 
order  to  fulfill  all  the  requirements  of  a 
cardwriter. 

Among  the  many  little  bits  of  art  work 
a  cardwriter  is  called  upon  to  do  is  the 
index  hand.  This  is  something  a  card- 
writer  in  a  large  store  may  have  to  draw 
many  times  during  a  week 's  work.  A 
cardwriter  of  a  smaller  store  does  not 
have  the  same  call  for  this  kind  of  work 
but  should  be  able  to  do  it  as  well  as  his 
more  experienced  brother. 

Speed  and  effect  are  the  two  main 
points  to  be  obtained.  The  cardwriter 
should  be  able  to  make  the  directory  or 
index  hand  very  rapidly,  as  this  style 
of  card  should  be  turned  out  just  as 
quickly  as  the  other  style  of  cards. 

There  may  be  many  cardwriters  who 
cannot  work  quickly  because  of  non- 
practice.     For  the  benefit  of  these,  the 
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following  quick  method  of  obtaining  a 
drawing  of  the  index  hand  is  suggested. 
Draw  very  carefully  and  lightly  an  in- 
dex hand  on  tough  drawing  paper.  Have 
it  well  proportioned  and  full  of  life. 
When  it  is  satisfactory  trace  heavily. 
This  will  be  a  pattern  that  is  always 
ready  for  instant  use.  To  use,  place  a 
piece  of  carbon  paper  under  the  drawing 
and  trace.  This  will  give  a  faint  out- 
line in  the  desired  position  on  the  card. 
This  should  then  be  retraced  with  pen 
or  brush  as  the  case  may  be.  About  three 
different  sizes  should  be  made  and  kept 
ready  for  instant  use.  These  patterns 
may  be  reversed  by  simply  using  the 
carbon  paper  with  the  black  side  up  and 
under  the  drawing  already  on.  This  will 
give  a  drawing  of  a  hand  pointing  in  the 
opposite  direction. 

One  thing  essential  is  to  have  the 
drawing  beyond  reproach,  even  by  an 
artist.  That  is,  have  the  proportions 
correct  and  make  it  appear  full  of  life 
and  snap.  This  must  be  done  entirely  by 
outline.  Shading  of  the  drawing  should 
not  be  attempted.  Another  thing-  to  be 
avoided  is  the  tendency  to  reproduce  the 


human  hand  in  its  natural  state.  It 
should  only  be  made  as  an  outline  draw- 
ing that  will  give  at  a  glance  the  desired 
result  of  acting  as  a  directory. 

Some  cardwriting  courses  on  the  mar- 
ket tq-day  use  a  method  for  hand  forma- 
tion which  should  be  commented  upon. 
This  style  is  the  using  of  angles,  etc.,  in 
order  to  get  the  hand  in  the  proper  pro- 
portions. It  is  a  very  slow  process  and 
all  one  can  say  about  it  is  that  it  is  not 
"modern  cardwriting."  It  is  more  of  a 
draughtsman's  or  designer's  method  and 
too  slow  for  rapid  cardwriting. 

It  is  well  to  have  various  styles  of  in- 
dex hands  that  can  be  used  for  variety's 
sake.  If  one  keeps  their  eyes  opened, 
these  may  be  found  from  time  to  time 
in  magazine  advertisements. 

Note  carefully  the  collection  of  cards 
illustrated  in  Fig.  1.  Here  we  have  a 
few  styles  of  index  hands  in  actual  use 
on  show  cards.  These  only  represent  a 
few  of  the  various  ways  in  which  the 
hand  can  be  used. 

Card  No.  1  is  11  x  14  inches  in  size 
and  shows  a  brush  stroke  outline  index 
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hand  in  use  together  with  the  upper  case 
lettering  shown  in  this  month's  chart. 

The  pointer  shown  is  a  style  which  is 
favored  by  many  eardwriters,  both  on 
account  of  its  being  an  easy  one  to  exe- 
cute and  being  snappy  in  appearance. 

Card  No.  2  is  14  x  22  inches  in  size 
and  written  portrait  style.  A  card  after 
this  nature  can  be  used  to  attract  the  at- 
tention of  the  customer.  It  should  be  hung 
near  the  stairway  so  that  the  hand  would 
be  pointing  down  in  the  right  direction. 
If  suspended  from  the  ceiling,  it  should 
be  similar  on  both  sides.  It  will  be  no- 
ticed the  hand  is  not  the  same  shade  as 
the  card.  Mix  a  flesh  shade  of  opaque 
show  card  colors  (red,  yellow  and  white) 
and  paint  all  the  interior.  This  is  not 
shading  and  only  takes  a  couple  of  min- 
utes to  do.  This  makes  a  very  effective 
contrast  to  the  white  background.  The 
hand  is  first  outlined  in  black  with  a 
small  brush.  The  lettering  on  this  card 
follows  out  this  month's  lesson'  chart 
with  the  exception  of  the  words  "in  the 
basement,"  which  are  brush  stroke  work. 
The  underlining  is  flesh  color,  the  same 
as  the  hand,  and  the  outline  border  of 
the  card  is  black. 

Card  3,  the  "Children's  Section" 
•card,  shows  the  use  of  a  silhouette  poin- 
ter. This  makes  a  very  effective  card 
and  readily  attracts  the  attention  of  the 
customer.  This  drawing  is  very  similar 
to  that  on  card  1,  except  that  this  one 
is  made  silhouette  by  painting  in  with 
"black.  Note  how  the  narrow  white  lines 
bring  out  the  lines  of  the  fingers  and 
nails.  Note  how  the  cuff  is  treated, 
lettering  is  of  the  lower  case  type 
shows  this  month's  lesson  put  into 

In  card  No.  4  we  have  the  arrow  used 
on  the  card  as  a  pointer  in  place  of  the 
hand.  This  is  not  so  popular  as  the  lat- 
ter, but  is  quite  as  effective.  It  is  very 
easily  drawn  and  serves  as  a  variety. 
Note  how  the  grey  shade  is  used  behind 
the  arrow.  This  makes  it  stand  out  in 
relief.  The  word  "stoves"  illustrates 
how  a  work  with  the  letters  receding  is 
made.  It  starts  at  the  left,  about  2V2 
inches  in  height  and  slopes  to  about  1V2 
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inches.  The  top  of  the  work  is  kept 
parallel  with  the  top  of  the  card.  The 
bottom  of  the  word  slants  up  to  the 
right. 

Card  No.  5  shows  the  pen-drawn  index 
hand  in  use.  A  drawing  like  this  should 
be  used  on  a  card  that  is  to  be  seen  at 
"close  up."  The  fine  lines  are  too  light 
for  a  card  that  is  to  be  seen  at  a  dis- 
tance. This  card  also  shows  this  month 's 
lesson  in  use. 

It  will  be  noticed  by  viewing  all  these 
cards  the  importance  of  proper  spacing 
to  allow  for  the  index  hand.  Note  how 
the  lettering  is  curved  and  sloped  to 
make  the  pointer  prominent.  This  is 
a  very  important  part  of  the  work  and 
special   attention   should   be   paid   to   it. 

Errors  in  Drawing 

In  Fig.  No.  2  we  have  an  object  les- 
son. These  are  a  few  of  the  many  errors 
made  by  beginners  who  will  not  take  the 
time    to    make    these    drawings    correct. 

"A"  Here  is  a  hand  that  is  too  nar- 
row. Note  how  narrow  the  wrist  is.  This 
mistake  is  often  made  and  should  be 
avoided. 
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"B. "  This  is  just  the  opposite  to  the 
preceding  one.  It  is  too  short  and  thick 
at  the  wrist.  Note  how  clumsy  it  ap- 
pears. 

"C. "  This  is  another  common  mis- 
take. The  wrist  is  too  long  and  the  fin- 
gers and  thumb  are  too  short  and  stubby 
It  is  important  that  this  be  avoided. 

During  this  entire  series  of  "Card- 
writing  Made  Easy"  lessons,  many  vari- 
eties of  alphabets,  both  of  heavy  and 
light  formation,  have  been  taken  up,  some 
suitable  for  large  show  cards  and  others 
for  the  the  finer  kind  of  show  cards.  All 
of  these  are  important  to  the  cardwriter 
because  each  and  every  one  ha^  an  im- 
portant place  in  the  show  card  world. 

The  alphabet  this  month  shows  yet  an- 
other style.  This  one  is  called  by  sign 
painters  "thick  and  thin."  Some  card- 
writers  call  it  a  single  and  double  stroke. 
It  is  a  bold  faced  letter  which  is  used 
on  large  signs  and  show  cards  alike  with 
good  effect. 

For  the  finer  show  card  work  it  is  not 
advisable  because  a  small  bold  faced 
letter  has  not  the  appearance  that  a  fine- 
ly spurred  pen  or  brush  stroke  Roman 
letter  has.  So  it  is  well  to  keep  this 
letter  to  the  larger  cards  and  posters. 
For  any  card  or  sign  that  is  to  be  read 
at  a  distance  this  type  is  excellent. 

For  reference  sake  we  will  call  this 
a  thick  and  thin  type.  It  gets  this  name 
because  one  stroke  of  the  letter  is  thick- 
er than  the  other.  On  show  cards,  when 
this  type  is  used,  always  use  a  brush 
that  makes  a  stroke  the  same  width  as 
the  narrow  stroke  of  the  letter.  That 
means  the  narrow  strokes  are  all  to  be 
made  with  one  stroke  of  the  brush.  The 
wider  strokes  being  twice  as  broad  or 
two  strokes  wide.  This  type  when  exe- 
cuted properly  does  not  need  any  filling 
in  because  the  outline  strokes  will  com- 
pletely cover  the  centre  of  the  letter. 

It  will  be  noticed  that  the  stroke  of 
each  letter  has  not  been  numbered  on 
this  chart  as  on  previous  charts.  This 
is  more  difficult  to  illustrate  on  account 
of  the  more  numerous  strokes  than  the 
brush  stroke  letters  have.  However,  with 
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the  previous  lessons  in  mind  one  should 
experience  no  difficulty  in  'working  out 
this  formation.  The  numerous  overlap- 
ping of  strokes  also  makes  it  impossible 
to  number  them  correctly. 

The  first  thing  is  to  have  the  brush 
working  properly.  It  must  have  a  good 
chisel  point  and  without  a  ragged  edge. 
As  the  width  of  the  fine  stroke  is  a  brush 
stroke  use  the  size  of  brush  that  will 
make  this  stroke  properly.  Have  the 
color  working  smoothly  and  work  the 
brush  to  a  good  point  on  a  piece 
of  waste  card  before  attempting  this 
work.  An      individual      explanation 

of  this  alphabet  is  not  necessary, 
as  the  same  method  applies  all  the  way 
through.  Some  of  the  curved  letters  are 
marked  when  the  strokes  join  or  over- 
lap. The  arrows  indicate  the  direction 
in  which  to  draw  the  brush.  Notice  that 
the  ends  of  all  strokes  are  finished  with 
a  stroke  across  the  end. 
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PROPOSED  INCREASE  OF  CART- 
AGE TARIFF 

(Continued  from  page  17.) 
while  another  %  of  a  cent  a  hundred,  as 
I  said  before,  would  perforce  have  to  be 
marked  against  the  selling  price  of  the 
goods.  Though  I  have  a  good  deal  of 
sympathy  with  the  cartage  companies 
and  their  difficulties,  we  would  register  a 
protest  against  such  an  increase  as  a 
matter  of  principle  until  it  was  proved 
that  the  advance  was  necessary." 
Considers  the  Increase  Justified 

A  promient  wholesale  paint  jobber 
of  Adeltide  Street  West,,  Toronto,  was 
of  the  opinion  that  the  increase  was 
quite  justifiable,  and  was  of  the  opin- 
ion that  the  wholesale  trade  as  a 
rule  would  consider  it  so.  He  admit- 
ted that  the  extra  cost  would  have  to 
go  against  the  charges  of  the  goods,  but 
thought  the  item  was  a  negligible  quantity 
as  far  as  the  individual  buyer  was  con- 
cerned, though  the  aggregate  would  pro- 
bably be  a  big  item  for  the  cartage  com- 
panies. 

The  matter  is  now  in  the  hands  of  the 
different  Boards  of  Trade  awaiting  their 
action  on  the  matter. 


CHARGING    INTEREST    ON 
ACCOUNTS 

(Continued  from  pa°e  19.) 

sented  at  awkward  times.  Now  every- 
thing is  paid  for  in  cash,  that  is  to  say, 
by  one  or  other  of  the  methods  noted 
above. 

This  incoming  business  as  is  readily 
seen  is  a  big  item,  but  not  more  so 
than  the  outgoing.  Mr.  Hanna  carries 
a  stock  valued  around  $15,000  and  prac- 
tically every  cent  of  that  is  good,  live 
saleable  stock.  He  doesn't  let  dead 
stock  accumulate,  nor  does  he  leave  it 
on   the   shelves   to    get    shop    worn    and 


until  the  customers'  eyes  have  grown 
tired  of  it.  When  he  once  definitely 
decides  that  the  commodity  is  not  mov- 
ing, he  withdraws  it  for  some  time, 
bringing  it  back  again  later  and  featur- 
ing it  in  a  prominent  place  at  a  re- 
duced figure.  Often  indeed  he  finds  some 
place  to  dispose  of  it  even  without  re- 
introducing it  into  the  store  stock. 

A  Comprehensive  Stock 
Mr.  Hanna  handles  groceries,  dry 
goods,  hardware,  boots  and  shoes,  in 
which  he  carries  a  stock  valued  at  $22,- 
000,  which  is  ample  evidence  of  its  com- 
pleteness. He  has  also  a  very  complete 
furniture  department  that  occupies  a 
long  room  opening  off  the  store  proper. 
The  fact  that  he  can  turn  this  stock  over 
three  times  a  year  is  an  ample  proof  that 
this  is  a  paying  line.  Heavy  hardware  is 
handled  in  a  department  back  of  the 
store.  Here  too  is  a  store  room  of  flour 
of  which  a  heavy  supply  is  carried,  Mr. 
Hanna  using  it  as  a  leading  line  and  sell- 
ing it  at  a  small  profit.  Upstairs  he  keeps 
standard  remedies,  hats  and  caps,  a  tin-  • 
ware  department,  and  also  here  he 
carries  superfluous  stock  that  has  not 
yet  been  required.  Upstairs  too  he  has 
a  store  room  for  seasonal  goods.  For 
instance,  summer  dress  goods  that  are 
carried  over  are  securely  stored  here, 
protected  from  light  and  dust  and  moths. 
This  little  idea  alone  has  saved  Mr. 
Hanna  much  needless  loss. 

Mixing  Brains  With  Work 
Here  is  a  general  store  run  by  a  man 
who  has  put  brains  into  his  work.  It 
is  not  advantageously  situated  to  any  ex- 
tent, yet  Mr.  Hanna  assures  HARD- 
WARE AND  METAL  that  he  would  not 
give  up  his  location  in  Campbellcroft, 
that  only  claims  a  population  of  about 
200  persons,  and  at  that  apparently  ex- 
aggerated, for  a  store  of  like  proportions 
in  the  best  business  town  known.  Pro- 
bably he  is  rig-ht,  though  still  in  the  very 
early  thirties  Mr.  Hanna  has  built  up  a 
successful  business  and  has  proved  to  a 
conclusion  that  the  general  store  is  a  per- 
fectly sound  commercial  proposition,  with 
limitless  opportunities  for  growth  and  ex- 
pansion. 

@- 

HOW  MATT  HORTON  BUILT  UP  HIS 
BUSINESS 

(Continued  from  pa°'e  22.) 
"I'm  something  more  than  just  a  store- 
keeper— a  man  who  keeps  a  store  open 
for  the  convenience  of  those  who  want  or 
need  the  merchandise  he  sells. 

"The  I-am-here-when-you-want-me  type 
of  dealer  is  a  pretty  dead  sort  of  indi- 
vidual, and  gets  little  fun  out  of  life.  As 
for  myself  I  find  supreme  delight  in  mak- 
ing the  good  people  of  Hurston  and  vicin- 
ity actually  want  what  I  want  them  to 
want. 

"When  I  came  here  there  was  no  snow- 


shoeing  done,  no  ski-ing.  So  I  used  silent 
yet  effective  methods  to  start  some  of 
the  young  people  snow-shoeing  and  ski- 
ing. It  sells  for  me  every  year  some  pairs 
of  snow-shoes  and  skis,  and  has  helped 
to  make  my  store  first  for  sporting  goods. 
"I  just  mention  this  one  instance  to 
give  you  a  better  understanding  of  my 
ideas  and  ways.  My  business  is  to  make 
more  business,  to  sell  more  than  the 
public  are  likely  to  buy  if  left  to  them- 
selves. I  think  I  do  them  good  by  rous- 
ing them  out  of  their  dull  content,  and 
I  know  I  make  money  out  of  their  awak- 
ened'desires,  and  I  get  a  pile  of  fun  out 
of  my  activity." 

(To  be  continued.) 

®- 

TRADE   INQUIRIES 

1791.  Iron  and  steel. — An  East  London  firm 
asks  for  correspondence  from  Canadian  manu- 
facturers  of   regular   bar   and   steel   iron. 

1792.  Woodenware. — An  East  London  firm 
asks  for  samples  when  possible,  catalogues 
and  price  lists  of  woodenware  of  all  kinds, 
including   stepladders    and    handles. 

1796.  Hardware. — A  Queenstown  firm  make 
demand  for  supply  from  Canada  of  hardware, 
household  and  building.  Special  cheap  lines 
of  goods  suitable  for  native  trade.  They  re- 
quest samples  when  possible,  also  catalogues 
and  price  lists  of  lanterns,  cutlery,  household 
tools,  farm  tools,  shovels,  enamelware,  house- 
hold  utensils,  stoves:  and  other  lines. 

1797.  Binder  twine. — A  Queenstown  firm 
asks  for  samples  and'  prices  of  Canadian- 
made   binder  twine. 

1800.  Wire. — A  Queenstown  firm  asks  for 
sample,  prices  and  particulars  of  packing  on 
such  lines  as  fencing  wire,  baling  wire  and 
wire  netting. 

1801.  Hardware.— A  Port  Elizabeth  firm 
make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
lines  of  cheap  goods  suitable  for  native  trade. 
They  request  samples,  when  possible,  also 
catalogues  and  price  lists  of  lanterns,  cut- 
lery, household  tools,  farm  tools,  shovels, 
enamelware,  household  utensils,  stoves  and 
other  lines. 

1804.  Hardware. — A  Port  Elizabeth  firm 
make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
lines  of  cheap  goods  suitable  for  native  trade. 
They  request  samples,  when  possible,  also 
catalogues  and  price  lislts  of  lanterns,  cutlery, 
household  tools,  farm  tools,  shovels,  enamel- 
ware, household  utensils,  stoves  and  other 
lines. 

1RT2.  Sheet-shearing  and  cutting  appliances. 
—A  West  of  England  firm  manufacturing 
sheet-shearing  and  cutting  appliances  wishes 
to  get  into  communication  with  a  Canadian 
engineering  firm  willing  to  take  up  their 
Canadian    patent   rights. 

181G.  Hardware. — A  Port  Elizabeth  firm 
•make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
lines  of  cheap  goods  suitable  for  native  trade. 
They  request  samples,  when  possible,  also 
catalogues  and  price  list  of  lanterns,  cutlery, 
household  tools,  farm  tools,  shovels,  enamel- 
ware, household  utensils,  stoves  and  other 
lines'. 

1820.  Paints  and  varnish. — A  Port  Elizabeth 
firm  is  prepared  to  consider  a  Canadian  line 
of  paints  and  varnishes.  They  request  sam- 
ples,  color  cards   and   other  details. 

1821.  Wire.— A  Port  Elizabeth  firm  asks  for 
samples,  prices  and  particulars  of  packing 
on  such  lines  as  fencing  wire,  baling  wire, 
and    wire   netting. 

1S23.  Iron  and  steel. — A  Port  Elizabeth 
firm  asks  for  correspondence  from  Canadian 
firms  able  to  ship  regularly  bar  and  steel 
iron  suitable  for  country  blacksmith  and  cart 
and   carriage  ware. 
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,  MARKET  REPORTS  \ 

BUYING  CENTRES  1 


THE  MARKETS  AT  A  GLANCE 

The  year  just  closed  has  been  a  prosperous  one  for  the  Cana- 
dian hardware  trade,  despite  the  great  difficulties  experienced  in- 
securing  supplies.  The  outlook  for  1917  is  exceptionally  bright, 
and  retailer-  are  buying  freely,  but  cautiously.  Deliveries  of 
many  spring  booking  orders  will  be  made  earlier  this  year  than 
in  previous  years.  The  demand  for  iron  and  steel  is  as  insistent 
as  ever.  Deliveries  of  sheets  are  hard  to  obtain  and  jobbers  stocks 
are  being  rapidly  reduced.  Higher  prices  than  the  high  prices 
now  in  effect  will  become  inevitable  before  long.  Owing  to  high 
costs  of  raw  materials  and  production,  many  stove  manufacturers 
have  found  it  necessary  to  advance  prices.  A  large  number  of 
other  important  price  changes  have  gone  into  effect  this  week, 
and  include  advances  on  black  and  galvanized  iron  pipe,  sisal 
products,  pipe  couplings  and  nipples,  machine  screws,  screw  and 
strap  hinges,  revolvers,  lath  yarn,  vises,  sisal  clothes  lines,  halters, 
plow  lines,  horseshoe  nails,  coal  oil,  axes,  show  shovels,  hay  baling 
wire,  conductor  pipe,  stoves,  picks,  grindstones.  Many  travelers 
are  again  out  on  the  road,  following  the  usual  Xmas  holiday 
period. 


MONTREAL    MARKETS 


MONTREAL.  Jan.  4.— Price  in- 
creases are  still  the  order  of  the 
day,  as  will  be  seen  by  this 
week's  report.  Stoves  are  up;  iron  pipe 
is  up;  axes  and  picks  are  up;  ship  spikes 
are  up ;  lumbering  tools  are  up,,  crowbars 
are  up;  and  a  great  many  other  lines  wili 
be  found  influenced  by  t he  extremely 
firm  condition  of  the  iron  and  steel  mar- 
ket. Great  scarcity  of  certain  machin- 
ists7 tools  is  felt.  Just  at  the  time  of 
writing  business  in  seasonable  lines  was 
confined  to  a  \'(Jw  sorting-up  orders  in 
sporting  goods  and  winter  hardware.  The 
gift  season  trade  is  about  over.  Travel- 
lers are  on  the  road  again  fur  the  New 
Year.  Stock-taking  is  over  with  most 
large  wholesalers,  and  no  doubt  some  re- 
tailers also.  The  business  of  the  V".:r 
1!)17  begins  slowly  to  settle  into  its 
swing.  The  outlook  is  believed  to  be  on 
the    whole   toward   good   business. 

Iron  and  Steel  are 

Still  Firm  in  Price 

IKON  AND  STEEL.  The  arrival  of 
1!)17  brings  not  a  single  sign  of  allevia- 
tion of  the  iron  and  steel  industrial 
situation.  Deliveries  are  still  six    utha 

behind   in   hundreds  of  lines.      It  will  lake 
'eel   mills  a   twelvemonth   perhaps  to 

catch    up    the    aeeuiuulation     of   orders 

which    seem    .-,1111     lo    seek    some    lolni    ol 

mill  acceptance,  in  spite  of  all  efforts  lo 
discourage   t  heir  march    in   search  of   t'i 1 1 
filment.     It   is  t  his  surplus  of  orders  over- 


powers to  produce  the  goods  which  in- 
clines merchants  to  believe  that  even  a 
sudden  peace  can  hardly  do  more  than 
flutter  the  market  for  a  time,  much  as 
the  outbreak  of  the  war  did.  The  re- 
sumption to  active  industrial  conditions 
and  trade  at  the  scale  of  prices  pro- 
duced by  those  intensely  active  condi- 
tions is  naturally  also  anticipated  even 
following  the  arrival  of  peace — after  the 
markets  get  accustomed  to  the  stillness 
instead  of  the  roar  in  which  at  present 
they  are  operating. 

Iron  Pipe  Lapweld 

and  Buttweld  Up 

[RON  PIPE. — Once  again  iron  pipe, 
both  Lapweld  and  buttweld,  both  black 
and  galvanized,  has  advanced  in  price. 
This  is  an  advance  which  has  been  pre- 
dicted in  EARDWARE  AX1)  METAL, 
and  which  is,  of  course,  the  natural  out- 
come of  the  stupendously  difficult  condi- 
tions affecting  the  iron  and  steel  manu- 
facturing industries.  Incidental  In  the 
difficulties  well  known  to  all  readers  of 
HARDWARE  AND  METAL,  or  in  evi- 
dence of  them,  comes  the  announcement 
thai  it  is  now  practically  impossible  to 
obtain  two-inch  lapweld  iron  pipe,  either 
black  or  gal vani/.ed.  Fortunately  for 
business   interested    this   size   is  nof    in 

ureal  demand.  The  new  prices  for  pipe 
will  be  found  in  separate  panel  else- 
where in  the  market  section. 


Nipples  and  Couplings  Up 

New  discounts  showing  increases  in 
wrought  nipples  and  couplings  are  out 
this  week.  Wrought  nipples  up  to  4  in. 
are  60  off;  over  4  inch,  55  off.  Wrought 
couplings  up  to  4  in.  are  50  off;  and  over 
4  in.,  30  off. 

Fittings  Increased 

Fittings  are  increased  also.  Pound 
go6ds  are  now  10  off;  cast  bushings  are 
471/2  off,  and  malleable  bushings  also 
4712  off.  Flanges  are  50  off;  plugs,  45 
off;  flange  unions,  37%  off,  and  malle- 
able unions,  5'_M  L.  off. 

Stoves  Have  Advanced 

With  the  New  Year 

STOVES.— As  predicted  by  HARD- 
WAKE  AND  METAL  within  the  last 
weeks  of  1916,  stoves  have  again  ad- 
vanced in  price.  The  conditions  in  the 
iron  and  steel  industry  have  necessitated 
the  advance,  and  may  even  iiecessitatt 
further  advances  yet.  The  manufacturers 
have  for  a  long  time  helped  the  situa- 
tion by  having  large  stocks  of  the  neces- 
sary metals  on  hand,  but  even  large 
stocks  cannot  last  for  ever,  and  the  hope 
expressed  some  time  ago  that  stove  prices 
might  maintain  at  the  levels  ruling  last 
fall  is  completely  overruled  by  new  firm- 
ness developing  in  every  department  of 
the  business.  The  increase,  which  was  to 
come  into  effect  at  the  end  of  the  week 
of  writing  (Jan.  1  to  6),  is  from  5  to  Id 
per  cent.  Stove  pipes  and  elbows  are 
still  in  ever-increasing  market  firmness, 
the  shortage  of  plates  to  make  these  be- 
ing almost  a   famine. 

Axes,  Picks,  Peevies, 

Crow-Bars,  Etc.,  Up 

AXKS  AND  PICKS.— In  obvious  sym 
pathy  with  the  iron  and  steel  market,  all 
lines  of  axes  have  been  advanced  50c  per 
dozen  this  week.  This  is  about  the 
second  or  third  advance  in  the  pasl  leu 
months,  and  il  need  not  be  regarded  as 
by  any  manner  of  means  the  last  while 
iron  and  si  eel  keep  so  linn.  Picks  have 
also  advanced  a!  least  15  per  cent.,  and 
there  is  some  hint  that  snow  shovels  will 
be  up  also  shortly.  Crowbars  are  now 
$5.75  per  100  lbs.,  another  advance  due 
to    iron    and    steel      market      conditions. 

Lumbering  tools  are  also  up.  quoted  al 
15  per  cent,  off  list.  Presto  ship  spikes. 
another  offspring  of  the  iron  and  steel 
industry,  are  up  lo  $4.60  base. 
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Washing  Machine  Advance 
Amongst  special  lines  which  have  ad- 
vanced early  in  the  first  week  of  the  New 
Year    rs    the    Ideal    power    washing    maf 
chine,  altered   upwards  from  $26  to  +30. 
Canadian  Netting  Discount  Altered 
Canadian   poultry  netting  is  now  quot- 
ed  at    30   and   10.   and   American   netting 
at   30  "If. 

Bessemer  Steel 

Bright  Cokes  Up 

l'.KSSKMKK  COKES.  -  Bessemer 
steel  bright  cokes  have  increased  con- 
siderably in  price,  and  are  very,  very 
hard  to  get  at  all.  The  l.C.  14  x  20 
base  price  is  now  $9.25  instead  of  $7.75, 
and  the  l.C.  20  x  28  double  box  are 
quoted  at  $18.50  instead  of  the  former 
$15.50. 

Grindstones  Go  Up 

In  Price  This  Week 

GRINDSTONES.— It  is  going  to  cost 
the  world  more  to  "keep  its  nose  to 
the  grindstone"  in  1917  however,  un- 
pleasant the  process  may  be.  Grind- 
stones are  up  in  price.  For  sizes  40 
lbs.  and  up  they  are  now  $1.60  per  100 
lbs.  For  sizes  less  than  40  lbs.  they  are 
$2.00  per  100  lbs.  Wear  and  tear  of 
iron  and  steel  tools  used  in  the  manu- 
facture, and  increased  cost  to  replace 
the  plant  so  worn  is  one  reason  for  lay- 
ing the  blame  for  the  advance  at  the 
door  of  iron  and  steel  market  firmness 
again. 

Well-Known  Lubricant 

Oil  is  Increased 

MACHINE  OIL.— An  increase  in  the 
price  of  oil  for  lubricating  purposes, 
was  predicted  in  the  Toronto  report  in 
HARDWARE  ANjD  METAL  last  week. 
In  Montreal  this  week  the  price  of  the 
three  in  one  oil  is  increased  as  follows: 
Small  size  ped  dozen,  85  cents;  large 
size,  per  dozen,  $1.87;  handy  can,  per 
dozen.  $2.08;  household  size,  per  dozen, 
$4.10. 

Winchester  Rifle 

List  to  be  Revised 

K1FLES. — Not  the  weapons  of  war- 
fare, hut  sporting  goods,  the  Winchester 
Rifles  are  having  their  list  prices  ad- 
justed this  week,  but  the  adjustment  is 
not  to  be  in  the  nature  of  any  further 
increase  just  at  present.  The  idea  is 
to  simplify  the  list  for  the  benefit  of  the 
retailer  in,  the  Dominion,  hut  in  the 
opinion  of  experienced  men  in  the  busi- 
ness the  simplification  proposed  as  far 
as  can  be  judged  requires  some  mental 
effort  to  appreciate.  It  is  hard  for 
U.S.  manufacturers  sometimes  to  adopt 
the  viewpoint  of  the  Canadian  side  of 
the  border  in  making  revisions  of  lists 
even  with  the  best  of  intentions. 
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Ropes  Are  Again 

Advanced  in  Price 

ROPES.— Plentifully  predicted  by 
HARDWARE  AND  METAL  rope  has 
advanced  this  week.  Sisal  basis  rope 
is  now  20  cents  (one  firm's  quotations 
showed  a  reversion  to  the  19  cent  figure 
following  the  advance).  Best  Manila 
is  2512  cents  basis,  and  British  Manila 
21  cents.  Lathyarn  is  20  cents  basis  in- 
stead of  the  former  1.9  cents. 


Solders  Recover 

Market  Strength 

SOLDERS.— Although  the  solders 
were  a  little   weaker  at   the  end  of  the 

year,  the  market  for  these  recovered 
strength  early  in  1917,  and  the  prices 
rose  two  cents  a  pound  lor  both  tin- 
smiths' and  wiping  solder.  Tinsmiths' 
solder  is  quoted  at  0.32  cents  lb.,  and 
wiping  at   0.30  cents  lb. 

Lead  Shows  Decline 

For  the  New  Year 

LEAD. — From  the  weakness  noted  in 
HARDWARE  AND  METAL'S  report 
on  this  material  last  week,  lead  has  not 
recovered  in  the  New  Year's  first  days. 
In  fact  the  price  has  dropped  from  the 
$10.50  to  $10.75  range  quoted  last  week, 
to  a  range  of  $10.25-  $10.50  this  week. 

Lead  Pipe  Declines  a  Cent. 

One  of  the  first  declines  in  manu- 
factured metal  products  for  many  a 
long  week  will  be  noted  in  the  decline 
of  lead  pipe  this  week  by  one  cent  a 
pound.  Lead  pipe  is  now  0.13  cents  lb. 
(formerly  0.14  cents,)  and  lead  waste 
pipe  is  now  0.14  cents  per  lb.  formerly 
0.15  cents  lb. 

Copper  Prices  Are 

Reduced  This  Week 

COPPER. — Copper  shows  a  marked 
decline  this  week  from  the  figures  quoted 
last  week.  Copper  is  now  from  $35.00 
to  $35.50  per  hundred  pounds,  as  com- 
pared with  figures  fully  three  dollars 
per  hundred  pounds  higher  quoted  last 
week. 

Zinc,  Tin  and 

Spelter  Are  Quiet 

ZINC  AND  TIN.— Spelter  is  in  un- 
changed market  condition  from  last 
week  when  ([notations  were  $15.00  to 
$15.25  per  100  lbs.  Tin  is  a  little  weak- 
er at  $49.00  to  $49.50  per  100  lbs.  Sheet 
zinc   is  firm   at    25  to  25 1  2  cents  per  lb. 


TORONTO  MARKETS 


TORONTO,  Jan.  5.— Business  for 
the  New  Year  has  started  well, 
and  gives  promise  of  continuation 
of  the  splendid  trade  which  character- 
ized the  closing  weeks  of  the  old  year. 
Many  price  changes  have  been  recorded 
during  the  week,  all  of  which  are  in  an 
upward  direction.  There  is  one  excep- 
tion, however,  in  the  case  of  certain 
gauges  of  black  sheets.  A  readjustment 
of  prices  has  resulted  in  advancing  some 
sizes  and  causing  slight  declines  in 
others.  In  the  paints  and  oils  there  has 
been  a  steadiness  in  the  market  during 
the    week,   with    the    quotations    of   last 


week  prevailing  in  most  instances.  Lin- 
seed oil  held  steady.  Gasoline  is  in  firm 
market  and  with  another  advance  in 
crude  oil  recorded  an  advance  in  the  re- 
fined product  would  not  come  as  a  sur- 
prise. Coal  oil  is  also  in  firm  market, 
together  with  all  lubricating  oils.  Ad- 
vances are  due  on  the  latter,  and  will  in 
all  probability  be  put  into  effect  in  the 
near  future.  Wholesale  paint  houses 
have  started  their  travellers  on  the  road 
again  after  a  short  vacation  during  the 
holiday  season.  There  are  no  indica- 
tions as  yet  that  the  peace  proposal  has 
caused  a   noticeable   weakening  in  hard- 
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ware  lines.  In  certain  quarters,  however, 
there  is  a  disposition  to  be  careful  in 
baying. 

Sisal  Rope  and 

Lath  Yarn  Advance  ic 

ROPE  AND  TWINE.— As  predicted 
in  the  leading-  article  in  HARDWARE 
AND  METAL  last  week  that  there  was 
strong  probability  that  sisal  products 
would  advance  in  conformity  with  the 
greatly  increased  price  of  sisal  fibre,  an 
advance  has  been  recorded  during  the 
week  of  le  per  pound  on  the  base  size  of 
sisal  rope.  Sisal  rope  of  %-inch  diam- 
eter and  larger  is  now  selling  at  20c  per 
pound,  with  the  usual  extras  for  smaller 
sizes.  Lathyam  has  also  increased  to  a 
basis  of  20c  per  pound  for  the  tarred  or 
untarred  strand,  with  the  usual  extras 
for  double  lathyarn,  single  yarn,  and 
fine  yarn.  Recently  the  Regulating  Com- 
mission of  Yucatan  announced  their 
prices  for  sisal  fibre  at  14y2c  per  pound 
after  being  out  of  the  market  for  some 
weeks  so  far  as  quotations  go.  Their 
previous  price  was  10%c  per  pound.  This 
lusher  price  for  sisal  fibre  will  undoubt- 
edly presage  record  prices  for  binder 
twine  when  they  are  announced  for  de- 
livery on  this  year's  twine. 

Sisal  Clothes  Lines 

Make  Advance  of  25% 

CLOTHES  LINES.— The  recent  big 
advance  of  4%c  per  pound  in  the  price 
of  the  sisal  fibre  has  operated  to  send  the 
price  of  sisal  clothes  lines  upward  ap- 
proximately 25  per  cent.  The.  last  ad- 
vance on  these  took  place  on  November 
28,  and  the  advance  now  recorded  took 
place  on  December  29.  Following  is  a 
comparative  list  of  prices  per  dozen  for 
the  three-thread  lines  as  they  were  be- 
fore the  recent  advance  and  at  the  pres- 
ent time: 

Price  of  Price  of 

Nov.  28  Dec.  29 

30-foot    $0.60  $0.75 

40-foot     0.80  1.00 

48-fool     0.96  1.20 

60-foot     1.20  1.50 

72-foot     1.44  1.80 

100-foot     2.00  .       2.50 

On  the  six-thread  sisal  clothes  there 
has  been  an  even  greater  increase  than 
on  the  three-thread,  the  advance  amoiint- 
ing  bo  .'i.'i  l-.'i  per  cent.  Following  are 
the  former  prices  and  the  prices  that 
now  prevail  on  the  six-thread: 

Price  of  Price  of 

Nov.  28  Dec.  29 

10  foot $1.20  $1.60 

48- foot     1.44  1.92 

72  fool     1.80  2.46 

72  fooi     2. Hi  2.88 

loo-foot     3.00  4.00 

These  prices  arc  f.o. it.  Montreal,  Tor- 
onto, Hamilton,  \\r<'ll.-i n<l  and  London, 
willi  freights  equalized  to  other  points. 


Sisal  Halters  and 

Plow  Lines  Go  Up 

HALTERS,  PLOW  LINES.— A  big 
advance  has  been  recorded  in  the  price 
of  sisal,  snap  halters  and  ring,  the  ad- 
vance amounting  to  approximately  25 
per  cent.  On  the  %-inch  size  the  new 
price  is  $15  per  gross,  as  compared  with 
$12.25  formerly;  for  the  7-16-inch  the 
new  price  is  $18  per  gross,  as  compared 
with  the  former  price  of  $14.40.  On  the 
V^-inch  halters  the  quotation  is  now 
$22.50,  the  previous  price  being  $18.  For 
the  9-16-ineh  the  new  list  price  is  $27 
gross,  the  former  price  being  $21.60.  The 
new  price  on  the  %-inch  is  now  $31.20, 
as  compared  with  $25.20  on  the  previous 
price. 

Jute  halters  have  also  advanced,  but 
not  in  the  same  degree  as  the  sisal  halt- 
ters.  By  the  selling  list  of  November  28 
of  last  year  both  sisal  and  jute  halters 
in  the  various  sizes  were  quoted  at  the 
same  prices.  For  the  %-inch  size  the 
price  is  now  $13.80;  for  the  7-16-ineh, 
$16.50;  for  the  y2-inch,  $21;  for  the 
9-16-inch,  $25.20,  and  for  the  %-inch, 
$30.  Russian  snap  plow  lines  have  made 
an  advance  of  about  10  per  cent.  They 
are  now  selling  at  $54  per  gross,  as  com- 
pared with   $50  formerly. 

Iron  Pipe  Advances 

Still  Further 

Black  and  galvanized  iron  pipe  have 
advanced  again.  New  net  prices  on  stan- 
dard buttweld  and  lapweld  pipe,  both 
black  and  galvanized,  are  shown  in  a 
special  panel  elsewhere  in  the  market  re- 
ports. Wrought  nipples  and  standard 
couplings  have  also  advanced.  Wrought 
nipples  are  now  quoted  as  follows: — 
4-in.  and  under,  60  per  cent. ;  4-in.  and 
under,  running  thread,  40  per  cent. ;  4y2- 
in.  and  larger,  55  per  cent.  Standard 
couplings  are  quoted:  4-in.  and  under, 
50  per  cent. ;  4x/2-in.  and  larger,  30  per 
cent.  Terms  on  pipe  are  2  per  cent.  30 
days  approved  credit. 

Brass  Machine  Screws 

Advance  in  Price 

An  advance  has  been  made  in  the 
price  of  flat,  round  head,  oval,  and  fillis- 
ter head  brass  machine  screws.  Iron 
machine  screws  are  unchanged.  New  dis- 
counts on  brass  are  as  follows: 

Flat  and  round  head  brass — Add  20 
per  cent,  to  list. 

Oval  and  fillister  head  brass — Add  25 
per  cent,  to  list. 

The  unchanged  discounts  on  iron  are 
as  follows: 

Flat  and  round  he;\d  iron,  27V2  per 
cent,  off  list. 

Oval  and  fillister  head  iron,  10  per 
cent,  off  list. 

Present  discounts  on  ordinary  wood 
screws  follow: 

Wood,    F.I  I.,   1. right,   75';.    off  list. 


Wood,  R.H.,  bright,  70%  off  list. 
Wood,  O.H.,  bright,  70%  off  list. 
Wood,  F.H.,  brass,  42y2%  off  list. 
Wood,  'R.H.,  'brass,  40%  off  list. 
Wood,  O.H.,  brass,  40%  off  list. 
Wood,  F.  H.,  bronze,  35%  off  list. 
Wood,  R,  H.,  bronze,  32y2%  off  list. 
Wood,  O.  H.,  bronze,  32%  of!  list. 

Higher  Prices 

Coming  on  Sheets 

Black  and  galvanized  sheets,  tin 
plates,  etc.,  are  no  doubt  going  to  be 
much  higher  in  price.  Despite  present 
high  prices,  there  is  a  heavy  demand  and 
few  complaints  are  heard.  The  question 
is  more  one  of  securing  deliveries  than 
one  regarding  price.  Owing  to  the  freight 
embargoes,  jobbers'  stocks  have  to  be 
relied  upon  to  a  great  extent.  The 
freight  situation  is  becoming  worse,  and 
more  complicated. 

'Stock-taking  is  now  in  order  in  many 
manufacturing  plants  and  wholesale 
houses.  The  demand  for  ingot  metals 
has  slackened  off  somewhat,  due  to  the 
holiday  quietness. 

COPPER,— Stocks  of  copper  are  light, 
Quotations  range  from  37c  to  38x/2c  lb. 

LEAD. — The  lead  market  holds  firm 
at  the  high  level  reached  a  few  weeks 
ago.  Lead  being  a  war  metal,  is  in  good 
demand.  The  high  price  of  pig  lead  has 
been  reflected  in  the  prices  of  many 
manufactured  products  into  which  lead 
enters.  Quotations  locally  range  from 
9y2c  to  9%e. 

SPELTER.— The  market  for  spelter 
has  shown  signs  of  weakness,  with  the 
result  that  prices  have  declined  locallv. 
Prices  now  quoted  range  from  13c  to 
14c  lb. 

ANTIMONY.— There  is  no  change  in 
antimony.     Ruling  price  is  18c  lb. 

ALUMINUM. — The  ruling  quotation 
on  aluminum  is  still  68c.  This  price  is 
high  when  compared  with  pre-war  prices, 
which  were  around  22o  lb. 

PIG  IRON. — The  pig  iron  market  is 
quieter,  and  no  further  price  changes 
have  been  made.  Prices  on  domestic 
brands  of  pig  iron  are  still  withdrawn, 
and  no  intimation  has  been  made  as  to 
when  new  prices  are  likely  to  be  issued. 
The  pig  iron  market  in  the  States  is 
quieter,  buying  being  lighter  owing  to 
limited  amounts  of  iron  available  and 
congested  freight  conditions.  There  have 
been  no  price  changes  in  the  U.  S.  on  pig 
irons. 

SCRAP  METALS.— The  scrap  market 
for  ingot  metals  is  weak  and  unsettled. 
and  indications  point  to  lower  prices. 
Business  is  inclined  towards  dullness. 

Scrap  steel,  heavy  melting,  old  rails, 
etc.,  are  steady  and  firm,  but  other  lines 
are  weak.  Old  cast,  iron  has  advanced  in 
price,  due  mostly  to  the  continued  firm- 
ness and  high  prices  of  pig  iron.  Prices- 
are  shown  in  current  quotations. 

MACHINE  TOOLS.— There  is  a  sea 
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sonable  quietness  in  the  machine  tool 
market,  the  transactions  this  week  hav- 
ing been  comparatively  light.  Renewed 
activity  is,  however,  looked  for  this 
month,  principally  in  equipment  for 
munition  plants.  Prices  of  machine  tools 
continue  to  advance,  affecting  particu- 
larly lathes,  drilling  machines  and 
power  presses.  A  firm  in  the  U.  S.  has 
advanced  prices  12%  per  cent,  on  12-in. 
to  30-in.  lathes,  making'  quotations  now 
65  per  cent,  higher  than  two  years  ago. 
Drilling  machines,  including  radial  and 
upright  drills,  have  advanced  10  per  cent, 
recently,  making  prices  about  60  per 
cent,  higher  than  two  years  ago.  On 
power  presses  the  advances  range  from 
5  to  10  per  cent.,  making  quotations 
about  50  per  cent,  higher  than  two  years 
ago. 

Vises  Go  Upward 

10  to  20  Per  Cent. 

VISES. — An  advance  went  into  effect 
during  the  week  on  the  Holland  & 
Parker  make  of  vises,  which  provides  for 
a  price  approximately  from  10  to  20  per 
cent,  in  advance  of  recent  quotations. 
This  is  an  American  make,  and  is  used 
quite  extensively  in  the  trade.  As  an 
instance  of  the  actual  advance  that  has 
taken  place,  one  of  the  grades  which 
formerly  sold  for  $8.70  each,  is  now 
quoted  at  $10.65  each.  The  advance  on 
this  particular  grade  is  $1.95.  This  mar- 
ket is  another  of  the  many  numerous 
lines  that  reflects  the  acute  situation  in 
iron  and  steel. 

Revolvers  Marked  at 

Advance  of  10  Per  Cent. 

REVOLVERS.— Approximately  10  per 
cent,  has  been  added  to  the  price  of  the 
Iver-Jo'hnson  revolvers  by  the  new  quo- 
tations that  have  gone  into  effect.  There 
are  numerous  sizes  and  models  in  these 
small  arms,  and  under  the  new  price  list 
Nos.  645  to  660  are  now  quoted  at  $7.55 
each.  The  enormous  demand  for  gun 
materials  of  all  kinds  has  had  its  effect 
on  the  line  of  arms  carried  by  many 
hardware  stores.  If  the  war  is  long- 
continued  there  will  in  all  probability  be 
still  higher  prices  for  such  articles  as 
revolvers. 

Firmness  in  Market 

For  Horseshoe  Lines 

HORSESHOES.— There  is  a  firmness 
in  the  market  for  horseshoes,  which 
would  seem  to  indicate  higher  prices  in 
Canada.  In  the  United  States  there  has 
been  a  considerable  advance.  The  Can- 
adian market  invariably  follows  the 
trend  of  this  market  in  the  United  States 
from  the  fact  that  the  raw  material  is 
obtained  largely  from  the  same  source. 
Dealers  in  Canada  look  forward  to  high- 
er prices  in  this  commodity  in  the  near 
future. 


Horseshoe  Nails 

Advance  \c  Per  Pound 

HORSESHOE  NAILS.— An  advance 
of  lc  per  pound  on  the  list  prices  of 
Capewell  horseshoe  nails  has  gone  into 
effect  during  the  week.  Discounts  form- 
erly used  by  wholesalers  of  10  and  5  per 
cent,  off  list  remain  unchanged.  Follow- 
ing is  the  new  list  prices  of  the  various 
sizes :  Per  lb. 

No.  3,  1%-ineh    $0.77 

No.  4,  1%-ineh .     0.37 

No.  4,  1/2-inch  0.32 

No.  5,  1  15-16-inch 0.17 

No.   6,  21/2-inch   0.16 

No.  7,  2  5-16-inch   0.15 

No.   8,  2i/2-inch    0.15 

No.  9,  2  11-16-inch 0.14 

*  No.  10,  2%-ineh  0.14 

No.  11,  3  1-16-inch 0.14 

New  Prices  on  Oil 

Heaters  Not  Out  Yet 

STOVES  AND  HEATERS.— The  new 
price  on  Perfection  oil  stoves  and  heaters 
has  not  yet  been  announced.  It  was  ex- 
pected they  would  be  given  out  this 
week  ,but  the  dealers  have  not  yet  made 
the  announcement.  In  the  meantime  no 
new  orders  are  being  booked  at  the  old 
prices,  although  previous  bookings  are 
being  filled  at  recent  prices.  Bookings 
of  these  stoves  and  heaters  are  already 
reported  heavy,  more  than  half  the 
amount  being  already  booked  for  de- 
livery this  year  that  was  sold  in  the  en- 
tire year  1916.  Other  stoves  and  ranges 
are  in  a  firm  market,  although  advances 
have  not  been  recorded.  There  is  a  con- 
tinued shortage  of  supplies,  and  the 
condition  of  the  raw  material  market 
gives  little  promise  of  easier  prices  in 
any  of  these  lines  in  the  near  future. 

Goal  Oil  Makes 

Advance  of  ic  Gallon 

OILS. — Coal  oil  in  the  better  grade 
carried  by  the  Imperial  Oil  Company  has 
advanced  lc  per  gallon  during  the  week, 
and  is  now  quoted  at  14V2C,  as  com- 
pared with  13V2C  formerly.  The  in- 
crease has  been  due  to  the  firmness  in 
the  crude  oil  market,  which  has  recorded 
another  advance  of  10c  per  barrel  during 
the  week,  and  now  makes  the  selling 
price  at  the  wells  in  the  Mid-Continent 
field  $1.40  per  barrel.  This  represents  a 
total  advance  of  50c  per  barrel  within  a 
period  of  a  month  or  six  weeks.  In  con- 
sequence there  is  a  great  firmness  in 
gasoline  and  all  other  grades  of  coal  oil 
and  lubricating  oils.  An  advance  in 
lubricating  oils  is  scheduled  to  take  place 
in  the  near  future ;  the  new  prices  will 
in  all  probability  be  announced  within  a 
week  or  two.  The  falling  production  in 
the  oil  fields  is  responsible  for  the  in- 
creased price  in  the  crude  oil. 


Axes  Register  an 

Advance  of  50  Cents 

AXES. — An  advance  of  50c  per  dozen 
has  taken  place  in  the  price  of  axes  dur- 
ing the  week.  Single  bit  are  now  quoted 
at  $8.50  to  $11,  as  compared  with  the 
former  price  of  $8  to  $10.50.  Double  bit 
axes  remain  unchanged  at  previous 
prices  of  $12  to  $14.  Roys'  axes  are  now 
quoted  at  $7  and  $8,  as  compared  with 
$6.25  to  $7.50  formerly.  Hunters'  axes 
are  now  $5.75  to  $7.25,  as  compared  with 
$5.50  to  $7.  This  advance  in  this  latter 
instance  is,  therefore,  25e  per  dozen. 
Bench  axes  remain  unchanged  at  pre- 
vious prices. 

Snow  Shovels  Are 

Up  $1.23  Per  Dozen 

SNOW  SHOVELS.— An  advance  of 
$1.23  per  dozen  has  been  put  into  effect 
on  the  long-handled  japanned  sinow 
shovels.  The  new  price  is  now  $3.88,  as 
compared  with  $2.65  previously.  There 
has  been  a  heavy  advance  in  these  goods 
since  the  opening  of  the  season,  when 
they  were  quoted  at  $2.15.  The  demand 
has  been  excellent,  and  there  is  a  short- 
age of  supplies,  with  wholesalers  unable 
to  get  from  the  manufacturers  sufficient 
to  meet  their  needs. 

Readjustment  in 

Black  Sheet  Prices 

BLACK  SHEETS.— A  readjustment 
in  the  price  of  black  sheets  provides  for 
lower  prices  on  some  of  the  larger  sizes, 
and  higher  prices  on  some  of  the  thinner 
sheets.  No.  10  and  12-gauges  are  now 
quoted  at  $6.  Formerly  No.  12-gauge 
was  quoted  at  $6.10.  No.  14-gauge  is 
now  quoted  at  $5.40,  which  represents  a 
shading  downward  of  45c.  No.  16-gauge 
is  quoted  at  $5:60,  which  is  30c  down. 
Nos.  18  to  20-gauge  are  quoted  at  $5.55. 
which  represents  an  advance  of  35c. 
Gauges  22  to  24  are  quoted  at  $5.60,  an 
advance  of  35c.  No.  26-gauge  is  now 
selling  at  $5.65,  which  is  also  a  35c  ad- 
vance. On  No.  28-gauge  there  has  been 
an  advance  of  40c,  the  selling  price  now 
being  $5.75.  There  is  a  heavy  demand 
for  the  thinner  black  sheets  at  the  pres- 
ent time. 

Cut  Hay  Baling   . 

Wire  Moves  Up  Again 

WIRE. — A  considerable  advance  has 
been  recorded  in  cut  hay  baling  wire 
through  new  list  prices  that  have  been 
made  effective  during  the  week.  Follow- 
ing are  the  list  prices  now  being  quoted 
on  this  commodity: — No.  9,  $5.25;  No. 
10,  $5.30;  No.  11,"  $5.40;  No.  12,  $5.50: 
No.  13,  $5.60;  No.  13y2,  $5.60;  No.  14, 
$5.75;  No.  15.  $6. 

Conductor  Pipe 

Advances  in  Price 

The  discount  on  conductor  pipe  has 
been  changed  from  45  per  cent,  to  35  per 


30 


HARDWARE    AND    METAL 


January  6,  1917. 


cent.  This  means  an  advance  of  almost 
20  per  cent.  Eavetrough  conductor 
elbows  are  quoted  at  35  per  cent,  off  the 
following  list  prices:  2  in.,  $1.90;  3  in.. 
$2.20;  4  in..  $3.60;  5  in..  $9;  6  in..  $10.50. 
Trade  in  the  foregoing  lines  has  been 
fairly  good,  with  an  improvement  quite 
noticeable  of  late. 

0.6.  eavetrough  is  quoted  at  35  per 
cent,  off  the  following  list  prices;  8  in.. 
$6.90:  10  in..  $7.70;  12  in.,  $9.10;  15  in., 
$12.50. 

All  galvanized  goods  are  decidedly 
tirm  in  price  owing  to  the  increased  costs 
of  galvanized  sheets.  Although  spelter 
has  declined  to  some  extent,  there  have 
been  heavy  advances  in  the  costs  oi 
black  sheets. 


Hot  air  furnaces  have  advanced  about 
33  1-3  per  cent,  since  the  first  of  1916. 
The  last  advance  of  10  per  cent,  has 
taken  place  within  the  past  two  weeks. 

Lead  Pipe  and  Waste 

Pipe  Show  Decline 

LEAD  PIPE.— One  of  the  few  excep- 
tions to  the  generally  upward  trend  in 
prices  in  hardware  lines  during-  the 
week  has  been  in  lead  pipe  and  lead 
waste  pipe.  Lead  pipe  is  now  quoted 
at  13c  per  pound,  which  represents  a 
decline  of  lc.  Lead  waste  pipe  is  quot- 
ed at  14c  as  compared  with  15c  previ- 
ously. Lead  wool  is  holding  steady  in 
price  at  12c  per  pound  and  lead  sheets 
have  also  maintained  previous  prices. 
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100  lbs.  in  ton  lots  and  $14.75  per  100 
lbs.  in  less  than  ton  lots.  The  high  price 
is  undoubtedly  curtailing  the  sale  of  this 
product. 

Turpentine  is  unchanged  at  81e.  per 
Imp.  gallon,  in  single  barrel  lots;  80e.  per 
Imp.  gallon  in  2  to  4  barrel  lots ;  88c.  per 
Imp.  gallon  in  5-gal.  lots. 

Linseed  oil  remains  steady  and  un- 
changed at  the  following  prices: 

Raw.  Boiled. 

1-2  bbls $1.15     .         $1.18 

3-5  bbls 1.14  1.17 

6-9  bbls 1.12  1.15 

Wire  Nails  Firm 

There  is  a  scarcity  here  in  certain  sizes 
of  wire  nails.  The  market  is  firm  at  4.70 
base.     Cut  nails  are  quoted  at  4.25  base. 

Painted  screen  cloth  is  selling  at  $2.75 
per  100  ft.  in  100  ft.  rolls  and  $2.80  per 
100  square  ft.  in  50  ft.  rolls. 


LONDON,  ONT.,  Jan.  5.— The  trade 
is  greeted  on  the  first  of  the  New- 
Year  with  another  heavy  list  of 
price  changes,  mostly  upwards. 
Business  continues  good.  Most  retailers 
are  busily  engaged  in  stock-taking.  Mer- 
chants are  buying  freely  but  carefully. 
Spring'  booking  orders  will  in  many  cases 
be  delivered  earlier  than  usual  this  year. 
Among  the  prices  changes  are  higher 
prices  on  iron  pipe,  both  black  and  gal- 
vanized, nipples,  screw  and  strap  hinges, 
sisal  rope  and  lath  yarn. 

Iron  Pipe  and 

Nippies  Higher 

Black  galvanized  iron  pipe  has  ad- 
vanced again.  New  net  prices  on  stand- 
ard buttweld  and  lapweld  pipe,  both  black 
and  galvanized,  are  shown  in  a  special 
panel  elsewhere  in  the  market  reports. 
Wrought  nipples  and  standard  couplings 
have  also  advanced.  Wrought  nipples  are 
now  quoted  as  follows:  4  in  and  under, 
60% ;  4  in.  and  under,  running  thread, 
1"',  ;  4y2  in.  and  larger,  55%.  Stand- 
ard couplings  are  quoted,  4  in  and  under, 
50^ ;  ;  4  V2  in.  and  larger,  30%.  Terms  on 
pipe  are  '!< ;  .30  days  approved  credit. 

Brass  Machine  Screws 

Advance  in  Price 

An  advance  lias  been  made  in  the  price 

of  flat,  round  luad,  oval  and  •fillister  head 

machine     screws.       Iron     machine 

screws    are    unchanged.      New    discounts 

on    brass  are  as   follows : 

Flat  and  round  head  brass,  add  20% 
to  list.  Oval  and  fillister,  brass,  add  25< , 
fo  list.  The  unchanged  discounts  on  iron 
.in-  as  follows:  Hat  and  round  head,  iron, 
27Vfe%  off  list:  ova]  and  fillister  head. 
iron,  10%  off  list.  Present  discounts  on 
ordinarj  wood  screws  follows: 

Screw  and  Strap 

Hinges  Higher 

An  advance  of  10','  has  gone  into  effect 
on     crew    and   strap   hinges,  making  the 


new  price  as  follows:  6  in.  to  12  in.,  $7 
per  100  lbs.:  14  in.  and  longer,  $6.50  per 
100  lbs. 

Fence  Wire  Prices 

The  following  prices  are  being  quoted 
on   fence  w-ire  : — 

Per  100  lbs.,  Barb,  $4.50;  No.  9,  plain 
galvd.,  $4.25;  No.  12,  plain  galvd..  $4.40: 
No.  13,  plain  galvd.,  $4.50;  No.  9,  coil 
spring,  $4.30;  No  10,  oiled  and  annealed, 
$5.16;  No.  11,  $5.22;  No.  12,  $530 

The  discount  generally  quoted  on  poul- 
try  netting  is   30-10%. 

Paint  Products  Firm 

White  lead  in  oil  is  firm  at  $14.45  per 


Sisal  Rope 


Advances  I  Cent 

Sisal  rope  has  advanced  lc.  lb.  in  ac- 
cordance with  predictions  made  in  re- 
cent issue  of  HARDWARE  AND  MET- 
AL. Lathe  yarn  has  also  advanced. 
Prices  on  rope  are  as  folows : — 

Pure  Manila   25y2C.  lb.  bases 

British  Manila  ....   21c.       lb.  bases 

Sisal    20c.       lb.  bases 

African    Hemp    . .  .  21c.       lb.  bases 
Other  prices  are  shown  in  the  current 
quotations. 


WINNIPEG  MARKETS 


WINNIPE6,  Jan.  4.— The  year 
just  passed  has  been  full  of 
what  might  almost  be  termed 
thrills  in  the  various  wire,  steel  and 
metal  markets  and  the  rapid  advances 
recorded  in  so  many  lines  has  been 
rather  hard  for  the  average  retailer  to 
follow.  That  the  end  is  by  no  means 
.  in  sight  is  the  opinion  freely  expressed 
amongst  jobbers  and  manufacturers 
but  as  long  as  prosperity  rules  in  such 
measure  as  it  has  during  the  past  two 
years  in  this  Western  country,  there 
seems  little  to  fear  from  a  sudden  slump 
in  business.  However,  the  opinion  is 
freely  expressed  that  this  year  will  see 
a  greater  shortage  of  merchandise  in 
all  lines  than  heretofore  and  no  remedy 
to  combat  this  growing  tendency  is 
available. 

Many  Price 

Revisions  Coming 

During  the  week  which  has  seen  the 
majority  of  stocks  taken  and  the  busi- 
ness of  costing;  well  under  way,  few- 
changes  in  prices  have  gone  into  effect, 
jobbers  being  busy  coupling  the  year's 
figures  and  leaving  the  business  of  price 
changes  over  for  a  few  days.     However, 


with  the  rush  of  new  stock  which  is  al- 
ways noticeable  during  the  first  month 
of  the  year,  all  indications  point  to  re- 
visions in  practically  all  lines — some  of 
which  have  not  been  touched  for  per- 
haps six  months  or  more.  During  the 
past  three  months  or  more,  various 
manufacturers  have  indicated  revisions 
in  their  selling  prices,  effective  January 
1st,  and  this  will  become  evident  during 
the  next  few  weeks  as  new  goods  con- 
tinue to  arrive. 

Evidence  as  to  the  general  tendency 
will  be  seen  in  the  new  prices  available 
on  pipe  cutters,  sandpaper,  Yankee 
tools,  awning  pulleys,  whiffletree  hooks, 
etc.  The  prices  just  issued  record  ad- 
vances in  every  ease  as  will  be  shown 
in    the   report    which    follows: 

Rope,  Tools,  Pulleys 

Advance  in  Price 

Another  important  change  is  that 
issued  on  the  price  of  cotton  rope,  the 
advance  being  3c  per  lb.,  practically 
10  per  cent.  This  will  be  further 
carried  out  undoubtedly  in  revised 
prices  for  cotton  clothes  lines,  sash 
cord,  etc.,  though  these  lines  have  not 
yet   been    affected.     Prices   now   quoted 
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for  cotton  rope  are  as  follows: — 3-16  in. 
44c  per  lb.;  14  in.  and  larger  43c  per  lb. 

The  new  prices  on  the  various  lines 
of  tools  are  about  10  per  cent,  higher 
than  those  previously  quoted.  This 
will  be  seen  in  the  quotations  below  now 
being  made: 

Pipe  cutters  Barnes,  No.  1,  $2.35 
each,;  No.  2,  $3.15  each;  No.  3,  $5.25 
each;  Sunders,  No.  1,  $1.80  each;  No.  2, 
$2.70   each. 

Following  new  prices  have  been  is- 
sued'on  Yankee  tools: — 

Yankee  screw  drivers  dozen,  No.  10-2, 
$5.00;  No.  4,  $6.60;  No.  6,  $8.60;  No. 
15  x  2,  $5.25;  No.  3,  $5.75;  No.  4.  $6.25. 
Yankee  screw  drivers  spiral  hatchet  per 
dozen,  No.  30,  $24.00;  No.  130,  $27.50. 
Yankee  automatic  drills,  per  doz.,  No. 
41,  $23.00;  No.  44,  $25.00.  Yankee 
breast  drills,  No.555,  $7.60  each. 
New  Prices  on  Cant  Hooks,  Peavies,  etc. 

The  recent  change  in  cant  hooks, 
peavies,  etc.  reveals  the  following-  new 
prices :  Cant  hooks,  $17.55  doz. ;  peavies 
$21.25  doz.  Cant  hook  hdles..  Maple, 
21/2  in.  x  4  ft.,  $3.50  doz.;  Pea  vie  hdles. 
Maple,  21/2  in.  x  4y2  ft.,  $3.95  doz. 

The  following  are  the  latest  quot- 
ations on  awning  pulleys,  etc.,  and 
carry  out  the  general  tendency  of  the 
upward   markets: 

Awning  Pulleys —  Doz. 

N".    74   x   1        $0  33 

IV*    0  64 

IV2    0  80 

2       145 

No.    174   x    1'/.   : 1  45 

2        3  20 

No.    "li    x    1        0  80 

1%    0  96 

iy2  : 135 

2      2  95 

No.    170   x    1%  2  35 

2  4  70 

Screw  Pulleys — 

No.    45   x   1  0  38 

1%  ' 0  42 

1%  0  50 

1%  0  50 

2  O  77 

2%  1  04 

Side  Pulleys — 

No.   25   x   iy2  O  72 

2  1  05 

2%  1  GO 

Carriage  and  Wagon 

Hardware  Higher 

New  prices  have  been  issued  on  vari- 
ous lines  of  carriage  hardware  includ- 
ing whiffletree  hooks,  end  irons,  coupl- 
ings, cockeyes,  etc.  as  follows: — 

Whiffletree  Hooks,  doz.,  No.  3550  ('. 
$1.14;  D,  $1.35;  E,  $1.54;  F,  $1.65;  No. 
3555  C,  $1.32;  D,  $1.58;  E,  $1.80;  F, 
$2.15.  Whiffletree  hooks,  No.  107  and 
207,  lie  lb.  Neckyoke  end  irons,  doz., 
No.  3605  B,  97c ; '  D,  $1.21;  F,  $1.4!. 
Whiffletree  cockeyes,  No.  67  and  75, 
15c.  11).  Whiffletree  coupling's,  No.  700 
B   and    700   C,   15c. 

Sand  Paper  Goes 

To  Higher  Level 

New  and  higher  prices  have  been 
issued   on  sand  paper  as  follows:— 


Sand    Paper,    "Star" —            Quires  Reams 

OOV2    $0  33  $  6  00 

1        0  34  6  25 

1%    0  37  6  75 

2        0  38  7  25 

2%    0  4-'  7  75 

3        0  40                  

"B.   &   A."  — 

0V-    0  38  6  75 

1        0  40  7  25 

1V>    0  44  8  00 

2        0  47  8  50 

2 1,  • 0  50  9  00 

3       0  58  10  50 

Curry  Combs  Higher 

Curry  combs  have  advanced  and  are 
quoted  as  follows: — No.  121,  $1.65  doz.; 
No.  127,  $2.15  doz.;  No.  141,  $4.00  doz.; 
Eclipse,  $2.40   doz. 

Prices  Hold  Firm 

On  Paints  and  Oils 

Prices  still  hold  firm  for  linseed  oil 
paints,  and  turpentine,  quotations  for 
flax  on  the  exchange  varying  only 
slightly  over  the  New  Year.  Prices  re- 
main as  follows: — Linseed  oil  raw, 
$1.40  per  gal.  1  bbl.  lots;  boiled,  $1.43 
per  gal.  1  bbl.  lots;  Turpentine  85c  per 
gal.  1  bbl.  lots;  88c  per  gal.,  y2  bbl. 
lots;  90c  per  gal.  5  gal.  and  1  gal.  lots. 
Wire  Nails 

Wire  nails  remain  firm  at  the  price  of 
$4.70.      Ft.   William.    $5.10   keg,   Winni- 


Window  Contest  Announcement 

Announcement  of  the  winners  in  the 
window  display  contest  conducted  by 
HARDWARE  '  AND  METAL  will  be 
made  in  the  issue  of  January  20.  This 
contest  closed   on  December  30,  1916. 


peg.     Wire   staples  are   quoted   at   $4.70 
keg.    Ft.    William    and    $5.10   Winnipeg. 

Sporting  Goods  and 

Ammunition  Higher 

Another  important  change  is  that 
affecting  metallic  ammunition  on  which 
the  increase  is  approximately  10%. 
The  lines  of  22  calibre — most  familiar 
to  our  readers— affected  are  shown  here. 

Per   M. 
Dominion 
Kim    Fire  "Smokeless" —       or  U.M.C.       Winrli 

B.B.   caps,   Rd $3  00  $3  00 

22  short   3  94  4  69 

22    Ion?    5  40  0  30 

22   long    rifle   0  2.1  7  -10.  . 

It i  111   Fire  "Lesmok" — 

22   short    3  60  4  ?S 

22  long    4  32  5  10 

22   long    rifle    5  00  6  00 

Tn  the  sporting  sizes,  Winchester  and 
U.M.C.  make,  the  following  prices  pre- 
vail. It  will  be  seen  the  tendency  is  ever 
upward:  30-30  Smo.  S.  8,  $66.50  per  M. 
303  British  Smo.  S.  8.  $87.50  per  M. 
38-55  Smo.  S.  8,  $70.00  per  M.;  40-70, 
Smo.  S.  8,  $75.25  per  M. 

Coming  under  the  sporting  goods  de- 
partment, express  wagons  now  take  the 
following  high  prices:  per  doz.  No.  0, 
$22.80;  No.  1,  $27.00;  No.  2,  $30.00;  No. 
3,  $33.00. 

Fishing  tackle   has  also  been   affected 


and  these  changes  have  gone  into  effect: 
Kidney  baits,  No  1  to  4,  $1.10  doz.; 
No.  5  to  6,  $1.25  doz.;  Fluted  baits,  No. 
1  to  41/2,  $1.10  doz.;  No.  5  to  6,  $1.50. 
Coburg  baits,  No.  2,  $1.50;  No.  3  to  4, 
$2.00  doz.;  No.  5  to  6,  $2.25  doz. 
One  Lone  Reduction 
A  reduction  is  noted  in  the  price  of 
tank  pump  leathers,  the  new  price  be- 
ing $3.80  dozen. 

Prices  on  Wire  Products 
The  following   prices  are  in   effect  on 
bale   ties,   annealed   wire,  bright   tinners 
wire   and   stove  pipe   wire: — 

Per  100  lbs. 
F.  William  Winnipeg 

Bale   ties,   14  ga $5  75  $6  15 

Per  100  lbs. 
Annealed    Wire                                              Winnipeg 
9    $5  20 

10    5  25 

12     5  40 

11     ■ 5  55 

la    5  70 

16    r 5  85 

Brt.  Tinners'   Wire— 
0-9     5  40 

10 5  46 

11     5  52 

12     5  60 

13    5  70 

14     5  80 

15    5  95 

10    6  10 

Stove  Pipe  Wire — 
10  gn 8  00 

-m- 

PROGRESS  OF   TEN   YEARS 

From  Highway  Magazine 
Ten  years  ago  there  were  only  48.000  regis- 
tered motor  cars  of  all  sorts  in  the  United 
States:  last  year  there  were  2,445,664.  This 
was  an  increase  of  5.000  per  cent.  In  1904.  ap- 
proximately $79,000,000  was  expended  by  all  the 
states,  counties,  districts  and  townships  in  the 
United  States  for  road  purposes;  ten  years 
later  the  expenditures  by  'he  same  units  for 
the  same  purposes  amounted  to  nearly  $225,- 
000,000.  and  in  the  year  1014  alone  $43,000,000 
was  expended.  In  the  present  year  it  is  esti- 
mated that  $300,000,000  will  be  expended.  The 
United  States  Office  of  Public  Roads  and  Rural 
Engineering  has  recently  assembled  some  very 
valuable  information  allowing  by  groups  of 
states  the  great  increase  that  has  been  made  in 
the  expenditures  upon  the  public  roads  and 
bridges  during,  the  1004-1914  period. 

— © 

THE    TERRORS    OF    PEACE 

From   Wail  St.  Journal 

War  may  have  its  terrors,  but  they  are 
nothing  to  those  of  peace — in  Wall  Street. 

Everybody  had  been  talking  of  what  would 
happen  when  the  classic  lady  with  the  olive 
branch  appeared  on  the  horizon,  but  it  is  safe 
to  say  that  not  one  in  ten  thousand  among 
those  who  frequent  brokerage  houses  greeted 
her  or  followed  their  convictions  of  what  they 
thought  would   happen   when   she  came. 

Fortunes  have  been  swept  away.  The  profits 
gained  in  a  two  years'  bull  carnival  have  been 
sacrificed  in  two  weeks  of  a  bears'  gambol. 
Many  of  the  superstitious  are  shaking  their 
heads  and  saying  that  they  knew  that  money 
made  out  of  war  could  come  to  no  good  end. 
but  these  are  men  and  women  who  have  not 
known  the  excitement  of  chasing  prices  up 
and   down  on   the  stock  ticker. 

■One  denizen  of  the  Street,  who  probably 
should  have  known  bow  to  protect  his  profits, 
having  been  there  for  15  years,  acknowledged 
rhat  his  nest  egg  of  $150,000  collected  on  the 
long  side  of  the  market  since  the  Exchange 
reopened  has  been  swept  away  in  the  last  six 
days.  Another  gentleman  who  had  made 
$390,000  admits  that  he  has  lost  that  and 
$fi0.000  besides,  and  so  the  tale  goes  on. 

Wall  Street's  Christmas  wilt  not  be  as  pleas 
ant  as  was  anticipated.  Many  a  jewelry  house 
has  had  many  big  orders  canceled,  but  the 
market  will  be  here  next  week,  and  Wall  Street 
quickly  forgets. 
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Business  Changes 

Fergus,  Ont. — John  Mennie,  hardware, 
has  sold  out   to  J.  F.  Imlah. 

Galabad,  Alta. — Fred  Ansell,  hardware 
merchant,  is  commencing  business. 

Truax,  Sask.  —  Fanny  Moscovitch  is 
commencing  the  hardware  business. 

(Jalahad,  Alta.— T.  Walton  &  Co.  have 
sold  their  hardware  stock  to  F.  C.  An- 
sell. 

Okotoks,  Alta.  —  Gaskill  Bros.,  hard- 
ware merchants,  have  commenced  busi- 
ness. 

Hearne,  Sask. — J.  A.  Anderson,  hard- 
ware merchant,  has  been  succeeded  by  0. 
W.  Dixon. 

Dilke,  Sask.— H.  S.  Belcher,  hardware 
merchant,  has  sold  his  business  to  J.  A. 
Macintyre. 

Shaunavon,  Sask. — Roycroft  &  McGre- 
gor, hardware  merchants,  have  dissolved 
partnership. 

Rosebud  Creek,  Alta.— 0.  R.  Hatton, 
Hardware  and  Mercantile  Co.  have  been 
succeeded  by  H.  H.  Sultin. 

Scotsguard,  Sask.  —  A.  H.  Jackson, 
hardware  merchant,  has  sold  his  business 
to  J.  G.  H.  McCrea  &  Co. 

Didsbury,  Alta. — Rumball  &  Hyndman, 
dealers  in  hardware,  etc.,  have  sold  to 
W.  M.  Craig  &  Co.,  Olds. 

Semans,  Sask. — A.  E.  Olson,  hardware 
merchant,  has  been  succeeded  by  Semans 
Grain  Growers  Co-operative  Association. 

Incorporations 

The  Lyons  Lumber  and  Hardware  Co., 
Saskatoon,  Sask.,  has  been  incorporated. 

The  Northern  Bolt.  Screw  &  Wire  Co., 
capitalized  at  $500, 0(H) ;  head  office,  Owen 
Sound,  Ont.;  to  manufacture  and  deal 
in  nails,  bolts,  nnts,  screws,  rivets,  tap.-. 
dies,   iti-. 

The  St.  Louis  Auto  Machinery  Co.  has 
been  incorporated  at  Ottawa,  with  a 
capital  of  $40,000,  to  manufacture  auto- 
mobiles, bicycles,  and  engines,  etc.,  at 
Windsor,  Ont.  The  incorporators  are: 
Joseph  B.  St.  Louis,  Joseph  F.  Knight 
and  Henry  C.  Cage,  nil  o£  Windsor,  Ont. 

Personal 

Fred  (J.  Mitchell,  of  the  London  En- 
■  ine  Supplies  Co.,  London,  ( ml .,  beadi  ri 
the  poll  in  the  election  for  Utilities 
i  'ommissioni 

V.  I'',,  limit,  wlio  for  I  he  past  live  yeai 
has   represented   the   I';.  T.   Wrighi    Co., 
Prom  Porl  Arthur  to  (he  Coast,  has  <lis 


continued  his  connection  with  the  firm 
and  will  in  future  conduct  a  manufac- 
turers' agency  at  Winnipeg,  with  offices 
at  147  Bannantyne  ave.  east. 

Col.  Thomas  Cantley,  president  and 
general  manager  of  the  Nova  Scotia  Steel 
&  Coal  Co.,  has  returned  from  a  trip 
to  England  and  France.  He  was  away 
about  seven  weeks,  a  considerable  part 
of  the  time  being  spent  in  France,  his 
company  having  large  contracts  with  the 
French   Government. 


FRED.    W.    EVANS, 

Manager  Toronto  house  of  Canadian  Fairbanks- 
Morse   Co.      Announcement   of   Mr.   Evans' 
appointment  appeared  in  the  Dec.  23rd 
issue    of    Hardware    and    Metal. 


Building  an  Extension 
Toronto,   Ont.— The    Gutta   Percha    & 
Rubber   Co.    will   build    an    extension    to 
their  power  house. 

Mr.  Anderson  Better 
T.  A.  Anderson,  president  of  the  Mer- 
rick-Anderson Co.,  Winnipeg,  has  recov- 
ered i Yom  his  illness  sufficiently  to  enable 
him  to  take  a  trip  to  California  in  a  short 

I inie. 

Officers  to  Meet  at  Toronto 
A  meeting  of  the  executive  of  the  On- 
tario Retail  Hardware  &  Stove  Dealers' 
Association    will    be    held    in    Toronto    Oil 

Monday,  Jan.  8.  It  is  expected  that  con- 
pen!  ion  dales  will  be  deflnitelj  set  tied, 
and  thai  arrangements  will  be  completed 
for  the  com  cut  inn  to  be  held  in  Toronto 
nexl  month. 


News  From  St.  John,  N.B.      . 

It  has  been  announced,  unofficially, 
that  Lieut.-Colonel  J.  L.  McAvity,  pre- 
sident of  McLean,  Holt  &  Co.,  Ltd.,  who 
came  home  to  recuperate  after  serving 
as  O.  C.  of  the  26th  Battlion  at  the 
front,  will  be  given  authority  to  raise 
another  battalion  as  a  reserve  for  the 
26th. 

W.  H.  Thome  &  Co.,  Ltd.,  wholesale 
and  retail  hardware,  St.  John,  celebrat- 
ed the  anniversary  of  the  fire  which  des- 
troyed a  large  part  of  their  establish- 
ment last  year,  by  turning  on  the  water 
in  a  new  and  complete  sprinkler  protec- 
tion system  which  has  just  been  installed 
in  their  reconstructed  building. 

The  contract  for  erecting  the  ware- 
house on  the  new  deep  water  pier  at 
West  St.  John  has  been  awarded  by  the 
Dominion  Government  to  D.  C.  Clark,  of 
St.  John.  The  contract  is  for  $70,000, 
and  additional  work  in  connection  with 
the  erection  of  the  building  will  bring 
the  total  amount  involved  up  to  about 
$100,000. 

H.  P.  Timmerman,  industrial  commis- 
sioner of  the  C.F.R.,  who  was  in  St. 
John  this  week,  commented  favorably  on 
business  conditions  in  the  city.  "I  have 
seen  a  good  many  of  the  larger  Canadian 
cities  within  the  last  few  months,  but 
none  of  them  can  compare  with  St.  John 
in  the  matter  of  business  and  prosper- 
ity," he  said.  "The  prosperity  you  are 
enjoying  is  genuine  and  stable.  There  is 
nothing  fevered  or  imaginary  about  your 
activities." 

Capt.  D.  S.  Fisher,  son  of  W.  S.  Fish- 
er, of  Emerson  &  Fisher,  Ltd.,  and  the 
Enterprise  Foundry,  has  returned  to  St. 
John  from  the  front.  He  went  overseas 
with  the  first  contingent.  He  did  good 
and  continuous  work  at  the  front  until 
he  was  wounded  at  Festubert  in  the- 
summer  of  1915.  He  returned  to  the 
trenches  in  January  and  served  until 
August,  when  he  was  taken  ill.  For  a 
time  his  recovery  was  not  expected,  but 
he  pulled  through  and  is  now  home  to 
recuperate. 

Catalogues  Wanted 
Carnegie  Bros.,  hardware,  furnaces, 
plumbing,  Port  Perry.  Ont.,  have  had 
their  store  and  slock  practically  all  des- 
troyed by  fire.  Catalogues  were  all  des 
troyed.  Manufacturers  and  jobbers  are 
requested"  to  send  new  catalogues  and 
price  lists. 


January  6,  1917. 


33 


03 


/A\ 


3»   CAI 


iJW 


)1 


P 


SOODS 


ill! 


Mil 


If? 


ADJUSTABLE    SPRING   LUBRICA- 
TORS 

A  new  adjustable  spring  lubricator  is 
offered  to  tbe  trade  by  the  Lazarus  Man- 
ufacturing Co.,  750-S00  Prospect  avenue, 
Cleveland,  Ohio.  The  makers  claim  that 
their  latest  improved  device  is  adjustable 
for  all  widths  and  heights,  and  will  fit 
all  cars  from  Fords  to  large  trucks, 
thus,  it  is  claimed,  eliminating  the  ne- 
cessity of  stocking  several  sizes.  Two 
other  improvements  are  also  announced 
by  the  manufacturers.  One  is  the  recess 
in  the  casting  which  holds  tbe  clamping 


Adjustable  Bolt 
lor  all  widths 


Oil  Reservoir 
keeps  spring 
constantly 
lubricated 

New  Lazco  Spring  Lubricators. 

nut  firmly  in  place,  preventing  the  bolts 
from  working  loose  and  the  lubricator 
from  becoming  lost.  The  other  is  an  air 
chamber  at  the  top,  by  which  a  vacuum 
is  formed  with  the  capillary  action  of 
the  spring,  drawing  the  lubricant  be- 
tween the  leaves.  The  makers  announce 
the  retail  price  at  50  cents,  which  is  one- 
half  the  price  of  the  company's  old  style 
oiler.  Fords,  it  is  said,  require  four,  and 
most  other  makes  ten. 


NEW  STANLEY  PRODUCTS 

The  accompanying  illustrations  show 
three  products  recently  produced  by  the 
Stanley  Works,  New  Britain,  Conn.  The 
cam  action  catch  for  cellar  windows, 
storm  sash,  etc.,  is  made  of  wrought 
steel. 

No.  1763  Catch  is  held  in  any.  position 
by  a  tension  spring  washer  which  pre- 
vents it  from  rattling  and  work-ins:  loose. 
Windows  stuck  to  their  sill  are  forced 
open  by  the  lever  or  cam  action  of  the 
slanted  edge.     Because  of  its  wide  dia- 


No.  1763  Cam  Action  Catch. 

meter,  this  catch  works  with  as  much  as 
a  3-16-inch  crack  between  the,  sash  and 
the  sill.      The  catch   is  made  of  heavy 


No.   1763y2    Cam  Action  Catch. 

wrought   steel.      Note  the   strong,  thick 
rivet  and  comfortable  knob. 

The  strike  plate  for  1763  is  shaped 
hollow  in  order  that  it  will  not  become 
clogged  with  dust  or  dirt.  It  is  strong, 
simple  and  durable. 


No.  1763V2  is  for  use  on  storm  win- 
dows, cellar  windows,  and  as  a  screen 
or  sash  fastener.  The  strike  for  1763y2 
is  screwed  on  to  the  sill.  There  are  two 
spikes  or  prongs  at  the  bottom  of  the 
strike  which  grip  into  the  wood  and  hold 
the  catch  firmly  in  position  even  though 
it  is  fastened  with  but  one  screw. 

The  accordion  door  butts,  also  illus- 
trated, were  designed  for  accordion 
doors  or  wherever  a  large  offset  is  de- 
sirable. BB-243  and  243  are  the  same 
except  that  the  joints  of  BB-243  are  fit- 
ted with  ball  bearing  washers  and  the 
barrel  equipped  with  the  Stanley  pat- 
ented non-rising  pins.  When  open  they 
have  sufficient  clearance  to  receive  the 
combined  thickness  of  doors  between  the 
anchor  door  and  the  wall. 


THE  HOOKLESS  TOW  LINE 

G.  S.  Brady,  764  Jackson  Boulevard, 
Chicago,  111.,  offers  to  the  trade  the 
Hookless  auto  tow  line,  which  the  mak- 
er states  is  a  very  light,  yet  strong  line. 
It  is  made  in  three  sizes,  iy2  in.  x  28 
ft.,  breaking  strain  2,400  lbs.;  %  in.  x 
28  ft.,  breaking  strain,  4,000  lbs. ;  %  in. 
x  28  ft.,  breaking  strain  4,700  lbs.  The 
line  has  no  hooks  to  shake  loose,  or  other 
metal  parts  to  scratch  or  mar  the  car. 
It  is  easy  to  attach  and  remove.  All 
parts  are  hand  spliced,  and  there  are  no 
knots  to  tie  or  untie.  This  manufacturer 
also  makes  a  spring  shock  absorbing  tow 
line,  equipped  with  a  coil  compression 
spring,  made  from  5-16  dia.  round  steel, 
is  2  in.  diameter  and  10  inches  long.  Il- 
lustrated literature,  with  prices,  etc., 
will  be  mailed  on  request. 


Accordion  Door  Butt. 
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(  o-Ol'KKATIVE    STORKS    NOT    .\    SUCCESS 
From  the  American   Artisan 

If  there  is  any  one  fact  that  stands  out  in 
the  report  which  has  recently  been  published 
by  the  office  of  Markets  and  Rural  Organiza- 
tion of  the  Federal  Department  of  Agriculture, 
under  the  title  of  "Survey  of  Typical  Co- 
operative Stores  in  the  United  States,"  it  is 
that  as  a  whole  the  co-operative  store  move- 
ment in  this  country  has  been  so  far  from  a 
success  that  it  may  almost  be  rightly  classed 
as   a   failure. 

11  was  found,  for  instance,  that  in  the  matter 
of  annual  loss  due  to  granting  of  credit  the 
typical  co-operative  store  showed  a  loss  of  1.17 
per  cent,  against  less  than  one-half  of  one  per 
cent,  for  stores  under  private  management. 

Again,  only  eleven  out  of  sixty  stores  in- 
vestigated showed  a  net  profit  of  over  five 
per  cent,   on   the   sales. 

A  very  small  percentage  of  these  co-operative 
stores  kept  their  accounts  in  any  but  the  most 
primitive  way,  and  the  investigators  state  that 
in  many  cases  it  would  be  difficult  to  secure  a 
trial  balance  from  the  records. 

It  was  also  found  that  although  apparently 
the  statements  of  stock  on  hand,  sales  and 
assets  showed  up  well,  when  investigation  was 
made  of  the  details,  many  items  were  entered 
at  full  value,  when  as  a  matter  of  fact  they 
should  have  been  "written  off"  in  the  profit 
and   loss  account,   as  of  "no  value." 

This,  it  is  concluded,  is  due  in  a  very  large 
degree  to  the  inefficiency  of  the  managers  and 
other  employees ;  one  of  the  reasons  for  the 
lower  expense  percentage  of  co-operative  stores 
is  found  in  the  low  salaries  paid  to  those  in 
charge.  The  salaries  paid  are  not  sufficiently 
large  to  secure  efficient  managers  and  book- 
keepers. 


SERVICE    THE    DRAWING    CARD 

By    Wm.    T.   Gormley   in    American    Artisan 

While  waiting  at  a  counter  in  one  of  the 
State  Street  stores  for  a  package,  my  attention 
was  directed  to  a  woman  who  was  in  a  very 
excited  frame-  of  mind  and  who  demanded  a 
refund  on  purchases  which  she  had  recently 
made   in    that   same   store. 

'tin-  reason  for  her  demand  was  that  when 
she  bad  requested  to  have  a  number  of  parcels 
wrapped  together,  the  person  in  charge  of  the 
wrapping  desk  told  her  that  it  was  against 
the  rules  of  Hie  store  to  wrap  parcels  which 
were  ii. ii  boughl  there,  and  as  she  haa  a 
number  of  such  parcels,  he  could  not  do  that 
for   her. 

The  salesman  al  the  counter  fortunately  had 
brains  enough  to  realize  thai  some  mistake  had 
been  made  and  that  instructions  given  to  the 
wrapping  clerk  bad  been  misunderstood,  and 
be  explained  this  as  pleasantly  as  he  knew 
how,  but  the  woman  was  persistent  in  her 
demand  thai  a  refund  lie  made  on  her  pur 
chases  and  I  •  ft  the  store  vowing  that  she 
would    never   buy   any    more   goods   there. 

I    made   it    my   business   to   ascertain    from    (be 

superintendent    of    the    store    what    the   actual 

rule  was  for  the  conduct  of  the  wrapping 
elcrk--  in  such  a  case  and  found  I  bat  dining 
rush    periods,    SUCD    clerks    bad    Instructions    to 

ask   tin    customer  either  to  wait  a  little  while 

or    to   call    later. 

When    i    suggested    to    him    that    while    he 

might     be    saving    a    little    time    and    perhaps    a 

eon  iderable  quantity  of  wrapping  paper,  by 
having  rule,   be   was   more   than   likely 

I"    mill "I    many    customers    of    the      tore 


and  in  at  least  one  case  had  actually  lost  a 
customer,  he  admitted  that  the  rule  was  not 
one  that  in  its  analysis  could  be  classed  as  an 
efficient   service   measure. 

I  have  cited  that  instance  to  call  to  mind 
the  penurious  narrowness  of  some  retailers — 
retail  hardware  dealers  among  them — who  be- 
cause they  hold  the  penny  so  close  before  their 
eyes  cannot  see  the  dollar  only  a  few  inches 
away. 

1  have  always  found  that  the  store  which  is 
extremely  liberal  in  its  offers  and  performances 
of  service  always  grows  and  prospers  faster 
than  the  one  which  while  otherwise  conducted 
along  just  as  efficient  lines  holds  hack  in  the 
matter  of  service. 


LABOR    TROUBLES    AHEAD 

From   Industrial   Canada 

What  position  will  labor  find  itself  in  when 
the  war  is  over?  Can  the  present  high  stand- 
ard of  wages  be  maintained,  or  will  there  have 
to  be  a  cut,  and  if  so,  how  much? 

Even  the  most  cursory  consideration  of  these 
questions  soon  brings  the  employer  round  to 
the  point  where  he  makes  up  his  mind  he 
must  be  on  the  lookout  for  trouble.  It  may 
be  easy  to  delay  an  advance  in  wages,  but  it's 
an  altogether  different  proposition  to  hasten 
a  reduction.  When  the  war  is  over  there  will 
have  to  be  reductions  in  those  lines  of  manu- 
facture where  outside  competition  has  to  be 
met ;  if  labor  refuses  to  stand  for  it  the  manu- 
facturers will  have  to  go  out  of  business. 

The  situation  ahead  is  more  serious  than 
most  of  us  appear  to  realize.  The  require- 
ments of  the  belligerents,  in  the  way  of  muni- 
tions and  military  equipment,  have  been  so  ex- 
tensive and  so  urgent  that  the  determining 
factor  in  the  placing  of  orders  has  frequently 
been  date  of  delivery  rather  than  price.  The 
alluring  profits  held  out  to  manufacturers  en- 
gaged in  war  business  have  induced  a  spirit 
almost  of  recklessness,  and  in  order  to  secure 
those  profits  they  have  abandoned  their  cus- 
tomary caution,  and  bid  against  one  another 
for  the  skilled  labor  necessary  for  the  fulfil- 
ment of  their  contracts.  At  the  same  time  the 
withdrawal  of  millions  of  men  all  over  the 
world  from  producing  occupations  to  engage 
in  military  service  has  enormously  accentuated 
the  shortage  of  labor,  and  made  it  easy  for 
the  workman  to  enforce  his  demand  for  a 
higher  wage.  The  curtailment  of  agricultural 
production,  meanwhile,  has  so  advanced  his 
cost  of  living  that  he  regards  himself  as  little 
better  than  he  was  before.  Still,  realizing  the 
strategic  advantages  of  his  position,  he  does 
not  hesitate  to  press  for  what  he  calls  "better 
conditions,"  in  which  term  may  be  included  a 
closed  shop,  a  shorter  working  day,  and  re- 
striction of  output.  In  the  face  of  this  cam- 
paign to  obtain  more  money  for  less  work,  the 
employer  bas  bad  to  avail  himself  of  inex- 
perienced help,  with  the  result  that  the  elli 
it  my  of  bis  w  iking  I'm:  is  has  depreciated 
mi    the   average   probably    '■':.',   per   cent. 

The  question  for  us  now  to  ask  ourselves  in 
all  seriousness  is,  "Where  is  it  all  going  to 
end?"  It  is  quite  obvious  that  this  sort  of 
thing  cannot  go  on  indefinitely;  somehow, 
somewhere,  a  halt  must  be  called.  It  may  be 
Impracticable  to  deal  with  the  situation  so 
long  as  the  war  hangs  on,  but  the  moment  it 
is  over  these  is  bound  to  be  a  shock  from  the 

Impact  of  labor  on  capital,  just  like  tin-  shock 
that  is  fell  when  the  emergency  brake  is  ap- 
plied   to    an    express    train    traveling    at    a    high 

rate  of  speed. 


Now  capital  and  labor  both  know  that  there 
is  danger  ahead,  that  the  brakes  must  be  ap- 
plied sometime,  so  why  don't  they  get  together, 
instead  of  rushing  right  on  to  their  common 
danger  and  trusting  to  the  emergency  brake 
to  save  them  from  disaster?  If  capitalists  were 
to  organize  themselves  as  employers  and  pre- 
pare for  a  general  lockout,  instead  of  drifting 
with  the  tide,  they  might  bring  the  leaders  of 
the  labor  movement  to  their  sober  senses,  and 
pave  the  way  for  some  such  solution  as  profit- 
sharing  But,  meanwhile,  the  Unions  are  en- 
trenching themselves  behind  the  eight-hour  day. 
the  closed  shop,  and  other  forms  of  defence, 
apparently  for  the  express  purpose  of  with- 
standing a  siege. 

What  are  employers  going  to  do  about  it? 
Clearly  the  time  has  passed  for  playing  lone 
hands.  Organization  is  the  watchword  of  to- 
day, in  civic  as  well  as  military  life.  Team- 
play  will  bring  results,  where  individual  action 
is  doomed  to  miserable  failure.  Canada's  in- 
dustrial future  is  too  important  a  stake  to 
warrant  our  manufacturers  in  leaving  every- 
thing to  chance.  Something  should  be  done, 
and  done  now  ;  The  question  is,  who  will 
start    the   hall    rolling? 


TALE   OF    A    GERMAN   INVENTION 

From  the  Ironmonger 
No  sooner  have  the  Tanks  made" their  appear- 
ance on  the  Somme,  than  the  German  papers 
assured  the  world  that  they  were  really  a 
German  invention,  which  we  had  basely,  and 
badly,  copied.  They  did  not,  however,  give  us 
the  name  of  the  German  inventor,  nor  supply 
any  other  particulars  by  which  their  claims 
could  be  tested.  Now.  however,  the  informa- 
tion has  been  forthcoming  in  the  course  of  •: 
public  lecture  given  at  Cologne  by  a  gentleman 
called  Wilhelm  Hall,  described  «s  an  author, 
whose  subject  was  "Friedrich  Wilhelm  Goebel. 
•  the  German  Inventor  of  the  Armoured  Land 
Cruiser."  According  to  Herr  Hall,  "The  Eng- 
lish Tank  was  a  swindle":  in  fact,  the  alleged 
new  English  invention  was  an  old  German 
one,  which  the  English  had  cleverly  adapted 
to  their  purposes.  Several  years  ago,  he  said. 
Goebel  gave  demonstrations  in  Berlin  of  a 
"grooveless  railway,  constructed  on  the  prin- 
ciple of  a  walking  wagon."  Furthermore, 
pamphlets  bearing  the  date  September,  1914,  in 
the  first  month  of  the  war,  proved  that  at  that 
time  Goebel  had  completed  his.  designs  for  a 
giant  battle-car.  "Unfortunately,"  continued 
the  lecturer.  "Goebel  shared  the  fate  of  the 
majority  of  German  inventors, — we  need  only- 
recall  Zeppelin — and  up  to  the  present  he  bas 
been  unable  to  procure  the  smallest  support 
that  would  have  enabled  him  to  lay  before  the 
authorities  the  working  model  of  his  invention 
upon  which  they  insist."  The  ostensible  object 
of  Ilerr  Hall's  lecture  was  to  .make  it  Clear 
that    in    the    matter   of   giant    battle-cars,    as    In 

ail    other   technical   matters,   Germany    was    in 

advance   of  the   rest   of  the   world.      He  assured 

his  audience  that  the  Introduction  of  armoured 
land  cruisers  would  shorten  the  war  "because 
no  means  of  defence  against  those  monsters 
existed."     Pictures  of  Goebel's  workshop,  and 

of  several  of  his  models,  were  shown  on  tie- 
screen.  Che  attendance,  says  the  "  Kolniseltc 
Zeitung,"  which  reports  the  lecture,  was  small. 
This,    howeVCT,    may    have    been    due    to    an    inti- 

matlon  that  the  hat  would  be  sent  round,  for 
l  In-  unfortunate  inventor,  it  see-ins,  "has  fallen 
into  the  hands  of  usurers"  and  ;i  National  col 
lection  has  been  started  lo  free  him  from  their 
claws  and  supply  him  with  the  means  of  com- 
pleting his  invention  "so  that  it  may  be  used 
in  the  service  of  the  Fatherland." 
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Annual  Convention  of   Martin-Senour  Co. 

Salesmen  From  All  Parts  of  Canada  Gathered  at  Head 
Office — Purses  of  Gold  Presented  to  Salesmen 


^ALESMEN  of  The  Martin-Senour 
^^  Co.,  gathered  in  Montreal  on  Dee. 
^■^  18-21  and  held  what  was  unani- 
mously agreed  by  those  in  attendance, 
the  best  Convention  in  the  Company's 
history.  A  programme  full  of  interest 
was  carried  out  on  schedule  time  and 
the  keenest  interest  displayed  through- 
out. 

Convention  Headquarters  were  estab- 
lished at  the  Place  Viger  Hotel.  The 
Sessions  for  the  opening  day  were  held 
in  one  of  the  spacious  rooms  of  the  hotel 
set  aside  for  the  purpose.  After  the  roll 
call,  the  new  members  of  the  sales  organ- 
ization were  introduced.  In  the  Ontario 
Division  T.  Houghton  was  welcomed  in- 
to the  family  and  in  the  Quebec  Divi- 
sion, J.  E.  Naud  and  L.  J.  Papineau 
were  given  a  glad  hand. 
•  The  opening  address  of  the  general 
manager,  A.  T.  Black,  contained  much 
of  interest  and  plans  that  were  outlined 
for  future  expansion  were  heartily  re- 
ceived. Territorial  reports  were  of  a 
most  encouraging  nature  and  showed 
that  the  dealer-agency  expansion  during 
recent  months  was  in  excess  of  any  prev- 


./.   H.    CONOVER, 

Ontario    Branch    Manager,    The    Martin-Senour 

Company,  Limited.. 

ions  like  period.     Keen   rivalry  had  ex- 
isted  in   establishing  the   Martin-Senour 


Flag  on  new  ground  and  in  this  it  was 
pointed  out,  every  section  of  the  terri- 
tory covered  had  yielded  gains. 

The  second  day  sessions  were  of  an 
outstanding  nature  in  point  of  interest 
and  were  held  at  the  new  factories  of 
the  company  which  are  situated  at  Beau- 
mont St.  and  Greenshields  Ave. 

A  tour  of  inspection  to  all  depart- 
ments of  the  paint  and  varnish  plants 
followed,  and  here  the  salesmen  were 
shown  how  the  entire  facilities  of  the 
manufacturing  departments  were  being 
Utilized  and  worked  to  capacity  to  ade- 
quately serve  the  best  interests  of  the 
company 's  dealer-agents. 

Under  the  supervision  of  J.  H.  Con- 
over,  Ontario  manager,  assisted  by  R.  S. 
Daly,  general  superintendent  and  W.  J. 
Smith,  Chemist,  demonstrations  of  the 
company's  products  and  comparisons  of 
qualities  were  extensively  carried  out- 
These  were  of  a  most  convincing  nature. 

A  pleasing  noon-day  function  took 
place  on  Tuesday,  when  every  employee 
of  the  company  from  all  departments 
joined  the  salesmen  and  sat  down  to  a 
real  family  luncheon.  A  spirit  of  fine 
co-operative  relationship  was  in  evi- 
dence. Advantage  was  taken  of  this 
occasion  to  present  to  W.  H.  Gerke,  the 
retiring  vice-president  and  managing 
director,  a  handsome  cabinet  of  flat  sil- 
ver and  cutlery  and  to  Mrs.  Gerke  a 
beautiful   bouquet  of  roses.     Mr.   Gerke 


«  v  «.  *r  m 


Salesmen  of  Martin-Senour  Co.,  in  session  at   Montreal. 
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feelingly  thanked  his  late  co-workers  for 
this  mark  of  their  esteem  and  the  loyal- 
ty they  had  shown  him  in  the  past  and 
predicted  even  greater  things  for  the 
company  in  the  future  under  the  leader- 
ship of  his  successor,  Mr.  Black. 

The  advertising'  and  sales  promotion 
sessions  aroused  great  interest  and  the 
salesmen  were  gratified  and  enthused 
when  plans  were  unfolded  and  new  dis- 
play and  advertising-  features  were 
shown  which  had  been  arranged  to  make 
the  selling  of  Martin-Senour  products 
still  easier  and  more  profitable.  The 
consumer's  mailing  campaign,  the  new 
window  trims,  the  newspaper  campaign 
in  a  new  dress,  were  among  the  out- 
standing feature. 


w.   P.    WALSH, 

Halifax    Branch    Manager,    The   Martin-Senour 
Comitmi/i,  Limited. 


Tuesday  evening  a  theatre  party  was 
hold  at  the  Orpheum  Theatre  where  a 
section  had  been  reserved  for  the  sales- 
men and  their  guests. 

Wednesday's  sessions  were  presided 
over  by  W.  P.  Welsh,  Halifax,  man- 
ager.  The  entire  day  was  devoted  to 
discussion  on  various  questions  and  prob- 
lems as  effecting  the  success  of  the  com- 
pany and  the  dealer-agent.  The  differ- 
ent subjects  were  handled  in  splendid 
form  by  salesmen  to  whom  they  were 
allot  led  and  a  general  discussion  follow- 
ed each.  The  fullest  and  freest  exchange 
of  ideas  and  opinions  was  indulged  in 
.- 1 r i r !  every  encouragement  was  offered. 
Tor  suggestions  of  a  helpful  nature 
which  could  be  successfully  put  into  ef 

feci  . 

The  annual  family  dinner  was  tender- 
ed the  ale  'mn  and  guests  at  the  Can- 
ada Club  on  Wednesday  Evening,  and 
as    u  1 1 roved    to   be    an    event  to 

lie     remembered,       The    /.     B.    Martin 
Trophy  donated   by  the  founder  of  the 


Martin-Senour  business  in  Canada  was 
awarded  to  the  salesman  showing  the 
largest  year's  increase  and  Quebec  had 
the  satisfaction  of  seeing  one  of  its 
representatives,  in  the  person  of  J. 
Brault,  win  the  handsome  trophy.  To- 
gether with  the  trophy  went  a  substan- 
tial purse  of  gold.  The  runner-up  in  this 
event  was  E.  J.  Cookson  of  the  Ontario 
force  who  was  also  the  recipient  of  a 
purse  of  gold. 

Other   prize    winners     in    the   various 


competitions  and  efficiency  contests 
were  C.  F.  Kendall,  C.  D.  Cookson,  R. 
Bernier,  W.  L.  Magee,  H.  M.  Borland, 
G.  Tasse,  T.  L.  Sheppard.  The  prizes 
in  each  instance  were  purses  of  gold. 

The  topical  songs  of  the  convention 
were  heartily  sung.  Optimistic  predic- 
tions were  made  for  the  future  and  the 
good  spirit  which  prevaded  this  closing 
event  is  a  pretty  good  indication  that 
these  predictions  will  be  fully  realized. 


Mc Arthur-Irwin  Hold  Conference 

Banquet  at  Place  Viger  Hotel,  Montreal,  Marks  Opening  of 
Annual  Convention. 


ABOUT  one  hundred  employees 
were  present  at  the  annual  dinner 
of  the  Mc  Arthur-Irwin  and  affili- 
ated companies,  which  took  place  at  the 
Place  Viger  Hotel,  Montreal,  last  Thurs- 
day. The  chair  was  occupied  by  George 
Y.  Chown,  president,  and  a  most  enjoy- 
able time  was  spent. 

Following  the  toast  of  "The  King,"  a 
song  by  Mr.  Bengough  was  heartily  ap- 
plauded. The  toast  of  "Our  President" 
was  proposed  by  John  Irwin,  vice-pre- 
sident, and  responded  to  in  a  fitting  man- 
ner by  Mr.  Chown.  Mr.  Hood  then  enter- 
tained the  company  with  a  piano  solo, 
after  which  Mr.  Mooney,  who  has  just 
returned  from  Europe  after  an  absence 
of  over  eighteen  months  in  the  interests 
of  the  firm,  proposed  the  toast  "Our 
Company,"  which  was  responded  to  in 
a  very  able  and  witty  manner  by  Mr. 
Irwin. 

Mr.  Bengough  then  proposed  the  toast, 
"Our  Traveling  Salesmen,"  receiving 
much  applause,  especially  to  his  remarks 
pertaining  to  credits.  This  toast  was 
responded  to  in  turn  by  each  of  the  sales- 
men. The  toast,  "The  Ontario  Divi- 
sion," was  proposed  by  Mr.  Wilson,  who 
made  a  few  well-chosen  remarks  on  the 
subject  of  co-operation,  Mr.  'Reynolds 
responding.  Then  followed  a  song  by 
Mr.  Shepley,  after  which  the  president 
proposed  the  toast,  "Our  Affiliated  Com- 
panies," giving  a  brief  description  of 
the  aims  and  objects  of  each.  This  toast 
was  responded  to  by  Messrs.  Burrill, 
Parker,  Davies  and  Stewart.  Mr.  Par- 
ker then  entertained  the  company  with  a 
piano  solo,  following  which  Mr.  Brem- 
ner  proposed  the  toast,  "Our  New  Color 
Works,"  Mr.  Munro  responding.  A 
whistling  solo  by  Mr.  Wilson  followed, 
and  after  the  toast  of  "The  Press"  had 
been  proposed  by  Mr.  Poole,  and  res- 
ponded to,  Wilson's  Crown  Diamond 
Minstrels  made  their  appearance. 

This   was  a  real   minstrel   show,  coin 
posed  of  employees  of  the  Mc  A  rt  hur-I  r- 
win,    Limited,    and    rounds    of   applause 
greeted  their  very  able  performance.  Mr. 
Mould  acted  as  inl  erlocul  or.  Messrs.  An- 


derson and  Soden  as  endmen,  Messrs. 
Bengough,  Roche,  Parker,  Hood,  Roche- 
ford,  Organ,  Wilson,  Mfallette,  Taylor, 
Shipton,  Lacoste,  Shepherd,  Munro  and 
Reynolds  assisting. 

A  feature  of  the  evening  was  a  very 
new  and  enterprising  surprise  devised 
by  Mr.  Poole.  Immediately  after  the 
last  speaker  had  finished,  newsboys 
rushed  in,  shouting,  "Extra  Convention 
Herald,"  and  distributed  copies  of  a 
special  edition  of  this  newspaper,  got- 
ten up  expressly  for  this  purpose,  the 
whole  front  page  featuring  the  banquet, 
speeches,  etc.,  illustrated  with  cartoons, 
and  gotten  up  in  a  most  creditable  man- 
ner. 

The  proceeding  came  to  a  close  with 
the  singing  of  "God  Save  the  King," 
after  a  most  enjoyable  evening  had  been 
spent. 

The  regular  sessions  of  the  convention 
were  held  on  Friday  and  Saturday. 
Tuesday  and  Wednesday  of  this  week 
the  Ontario  men  completed  their  deli- 
berations in  Toronto  and  the  eastern 
men  in  Montreal. 


STARKE-SEYBOLD  DINNER 

An  informal  dinner  was  served  to  the 
travelers  and  managers  of  departments 
of  Starke-Seybold,  Limited,  in  the  Blue 
Room  of  the  Windsor  Hotel,  on  Thurs- 
day evening.  Robert  Starke,  vice- 
president  of  the  firm,  presided.  After  a 
repast,  speeches  were  delivered,  which 
showed  the  good  feeling  between  em- 
ployers and  employees.  All  joined  in 
regretting  the  absence  of  the  president, 
William  Starke,  who  has  been  confined 
to  his  house  for  some  time  through  ill- 
ness. There  were  present  Messrs.  H.  B. 
Seybold,  sales  manager;  D.  M.  McDou- 
gall,  Ottawa;  J.  E.  Laporte,  W.  McEwen, 
11.  Nolly,  A.  Gingras,  11.  Rowe,  L.  Da- 
viault,  J.  W.  Ranger,  J.  A.  Paquette,  A. 
I;.  Allan,  F.  B.  Miller,  H.  'St.  Georges. 
II.  ().  Guenel,  E  Dennis,  A.  Hancock.  V. 
(lougeon,  A.  Latrembuille,  and  E.  Sen- 
nat. 
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Ojamieson  s 

Pure  Prepared 
^LPaints 


Wishing  will  never  increase  your  paint  sales  but  J  amies  on  s  Pure  Pre- 
pared Paints  will  most  assuredly  do  so. 

There  is  ioo  per  cent,  value  in  every  can — a  value  that  pleases  every 
man.    The  profit  is  most  desirable. 

Here's  to  a  more  prosperous  New  Year.  Write  for  our  proposition. 

R.  C  JAMIESON  &  CO.,   Limited,   Montreal,  Canada 

ESTABLISHED  1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


House 
Colors 


**Sfc3 


Strong  in  Quality  and 
Profit 

Those  pure  linseed  oil  paints  keep 
pace  with  the  best  in  quality,  and 
their  selling  price  is  comparatively 
low  with  an  extraordinary  margin 
of  profit. 

"They  get  big  business"  is  the  uni- 
versal verdict  of  Moore  Agents. 

Get  the  agency  for  your  district. 
Writing  for  our  proposition  places 
you  under  no  obligation  whatsoever. 

Drop  us  a  card  now. 

Benjamin  Moore  &  Company 

WEST  TORONTO 
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LY  PAINT  MARKETS 


MONTREAL 

MONTREAL,  January  4.  -  -  The 
opening  week  of  the  New  Year 
finds  the  paint  markets  actively 
inclined  to  firmness,  and  manufacturers 
and  wholesalers  as  well  as  retailers  look- 
ing with  interest  to  the  developments  of 
the  coming  Spring.  There  is  a  likelihood 
of  greater  firmness  than  ever  in  linseed 
oil,  though  the  market  conditions  at  pre- 
sent are  not  at  all  free  from  complicat- 
ing circumstances.  Some  crushers  were 
holding  off  the  market  at  the  time  of  writ- 
ing and  opinions  expressed  were  all  to- 
wards firmness.  There  was  even  a  hint 
that  mixed  paints  may  see  another  rise  in 
price  rather  than  a  reduction.  Varnishes 
also  are  very  firm.  Although  the  market 
for  crude  oil  is  very  firm,  and  indeed  ris- 
ing, gasoline,  at  time  of  writing  was  still 
quoted  at  28V2  cents  ex-tank  car,  the 
same  price  as  last'  week. 

Mixed  Paints  Might 

Advance  Again 

MIXED  PAINTS.— While  conditions 
for  the  opening  of  the  year  1917  were 
tinged  with  the  dull  tone  due  to  the  holi- 
day inactivity  of  all  markets,  there  is 
still  present  a  firmness  in  regard  to  the 
mixed  paint  market.  Prices  have  recent- 
ly risen,  hut  apparently  there  has  been  no 
decrease  in  demand  for  paints,  since 
orders  have  been  coming  along  in  undi- 
minished flow  even  after  the  increase. 
Prices  have  risen,  hut,  in  the  opinion  of 
some  manufacturers,  they  have  not  risen 
in  accurate  proportion  to  the  increase  in 
cosl  of  raw  materials.  There  is,  how- 
ever, a  variance  of  opinion  as  to  the 
futuri  ol'  painl  prices.  One  manufacturer 
goes  SO  *';i r  as  to  state  that  unless  raw 
material  costs  advance  still  further  high- 
er prices  on  paint  would  hardly  he  war- 
ranted. 

White  Lead  in  Oil 

Keeps  Firm 

WHITE  LEAD   IN  OIL.— Linseed  ml 

1-  firmer.  I. nl  lead  is  a  little  less  strong 
on  the  market  at  present.  No  appreci- 
able diminution  in  demand,  if  is  claimed, 
has  been  noted  in  the  trade  here  follow 
ing  the  advance  |,,  present  record  figures, 
some  manufacturers  on  the  contrary  ex- 
pect in'.'  even  increased  demand.  Prices 
are   a-    at    last    week,   that    is,  $14.30   per 


100  lbs.  for  orders  of  one  ton  or  over, 
and  $14.60  per  100  lbs.  for  less  than  one 
ton  orders. 

Rise  in  Spirit  is 

Influencing  Shellac 

SHELLAC,  ETC.— Owing  to  the  rapid 
rise  in  price  of  methylated  spirit  during 
the  past  week  shellacs  are  all  in  'exceed- 
ingly firm  market,  and  varnishes  which 
increased  in  price  recently  when  paints 
were  advanced  are  firm  to  the  last  de- 
gree of  market  standards  of  firmness.  If 
raw  materials  increase  further  there 
might  be  increases  again  in  varnish 
prices.  Meantime  the  manufacturers  are 
meeting  conditions  on  the  price  basis  of 
the  recent  rise. 

Linseed  Oil  Opens 

New  Year  Firmer 

LINSEED  OIL.— With  conditions  ex- 
ceedingly uncertain  as  regards  supplies 
of  the  flax  seed,  but  everything  pointing 
to  greater  and  greater  difficulty,  and 
nhortage  for  the  opening  months  of  the 
New  Year,  linseed  oil  begins  1917  in  very 
firm  markets.  Some  firms  are  still  quot- 
ing at  the  prices  published  in  this  column 
last  week,  but  most  firms  doing  business 
in  linseed  oil  are  quoting  higher  figures 
than  last  week's  low  quotation,  which 
was  $1.12  for  the  raw,  and  $1.15  for  the 
boiled.  Firms  still  quoting  as  low  as  that 
are  not  accepting  orders  for  future  de- 
livery, however,  and  will  no  doubt  revise 
prices  upwards  a  shade  unless  linseed  oil 
takes  a  sudden  and  unexpected  downward 
trend.  The  outlook  is  all  for  greater 
rather  than  less  firmness. 
Linseed    Oil  Raw.  Boiled 

1  to  4  barrels  ....   $1.15-1.20     $1.18-1.25 

5  to  9  barrels 1.14-1.19       1.17-1.24 

10  to  25  barrels  .  .      1.1.1-1.18       1.16-1.23 

Turpentine  Tendency 

Towards  Firmness 

TURPENTINE.— Conditions  as  regards 
turpentine  are  this  week  reported  to  be 
much  as  last  week,  with  if  anything  a 
tendency  towards  firmness.  Prices  have 
not  been  altered  from  the  quotations  oi 
last  week  which,  as  will  be  remembered, 
were   as    follows: — 

Turpentine.  Per  Imp.  Gal. 

1  barrel  lots   80  cents 

2  to  4  barrels 70  cents 

5  to  10  barrels 78  cents 


TORONTO 

TORONTO,  Jan.  5.— Travelers  for 
the  various  wholesale  paint  houses 
have  again  started  on  the  road 
after  having  a  short  vacation  during 
the  holiday  season.  For  the  most  part 
the  paint  markets  have  been  featureless 
during  the  week,  a  steadiness  character- 
izing the  situation.  Linseed  oil  held  at 
last  week's  quotations  and  turpentine 
remains  firm  in  the  primary  market  with 
no  advances  recorded  locally.  Gasoline 
is  in  very  firm  market  due  to  another 
advance  in  the  crude  oil  product  of  10c 
per  barrel.  Advances  in  gasoline  would 
not  come  as  a  surprise  if  the  present 
firmness  in  the  market  continues.  Glass 
held  steady  during  the  week.  The  in- 
clination is  strong  to  advance  among 
the  local  dealers  but  in  the  face  of 
fairly  heavy  stocks  there  has  been  no 
disposition  to  take  the  lead  by  any  of 
the  dealers  as  yet.  White  lead  held 
steady  although  there  was  a  slight 
weakening  in  the  primary  market  for 
pi?  lead.  Whether  this  movement  in 
the  primary  situation  will  continue  to 
be  sustained  is  not  yet  apparent.  Glue 
is  becoming  scarcer  and  harder  to  ob- 
tain. There  is  practically  no  glue  of 
any  kind  in  the  market  that  can  be 
obtained   for   less   than    25c    per   pound. 

Linseed  Oil  Held 

Steady  During  Week 

LINSEED  OTL— There  has  been  a 
steadiness  in  the  linseed  oil  market  dur- 
ing the  week.  There  have  been  con- 
siderable fluctuations  in  the  price  of 
flaxseed  during  the  week  but  the  price 
on  Wednesday  closed  very  near  the  fig- 
ure of  the  close  on  the  previous  Wed- 
nesday. Cash  llax  seed  at  Winnipeg  on 
Wednesday  of  last  week  closed  at  $2.(50 
per  bushel.  The  following  day  it  de- 
clined almost  10c  to  $2.50%.  On  Fri- 
day it  climbed  back  to  $2.56  and  on  Sat 
unlay  went  to  $2.58%  per  bushel.  Tues 
day  of  the  present  week  the  closing  price 
was  $2.6014  and  on  Wednesday  it  was 
down  to  $2.59%.  These  prices  are  suffi- 
cient to  show  the  trend  of  the  seed  mar- 
ket, which  during  the  week  at  least  could 
be  characterized  as  somewhat  flighty. 
Receipts  of  flaxseed  at  Winnipeg  on  cer- 
tain days  of  the  week  rolled  up  fairly 
heavy     again,     on     Wednesday    of    the- 
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Can  You  Handle 
The  Cream  of  the 
Paint  Business? 


Certainly  you  can, — you  would  not  admit 
the  contrary  even  to  yourself.  But  are  you 
getting  the  cream  of  the  paint  business?  Are 
you  constantly  selling  your  paints  for  the  big- 
gest jobs  with  the  best  profit  and  therefore  the 
least  worry  to  yourself?     If  you  are  not, 

You  Are 
The  Dealer 

that  should  get  in  touch  with  Brandram-Hen- 
derson  now.  Make  ready  for  the  approach  of 
the  indoor  season  by  putting  in  a  line  of  B-H. 
paints  and  varnishes.  Their  appeal  to  the 
homekeeper  for  interior  decoration  is  instan- 
taneous and  their  quality  attracts  the  best 
business. 

Make  arrangements  for  a  B-H.  agency 
now  and  this  cream  of  your  community's  paint 
business  will  come  to  you  as  surely  as  water 
flows  down-hill. 

//  we  are  not  already  represented  in  your 
district,  write  to 


BRANDRAM-U  ENDERSON 
wmmsmmmmmmmmmmm  M.  -I-mi^mhhmmbhi jmited 

Montreal,  Halifax,   St.  John,  Toronto,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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present  week,  for  instance  the  inspec- 
tions were  51  cars,  which  would  seem 
to  indicate  that  there  is  considerable 
seed  in  the  Northwest  still.  Locally 
there  has  been  a  very  light  demand  for 
linseed  oil.  Prices  are  holding  firm  and 
in  the  face  of  the  present  condition  in 
the  seed  market  there  is  little  indica- 
tion of  the  probable  trend  in  the  near 
future. 

1  to  2  barrels... $1.08-1.15  $1.10V2-1.18 
3  to  5  barrels..  1.07-1.14-  1.09y2-l.T7 
6   to   9   barrels..    1.06-1.13       I.O8V2-I.I6 

Gasoline  in  Firm 

Market;  Crude  Up 

GASOLINE. — There  is  a  firmness  in 
gasoline  prices  due  to  a  further  advance 
of  10c  per  barrel  on  the  price  of  crude 
oil  in  the  Mid-Continent  field.  This 
now  makes  the  selling  price  of  crude 
$1.40  per  barrel,  which  represents  an 
advance  of  50c  per  barrel  within  the 
past  six  weeks.  There  is  a  fairly  good 
demand  for  gasoline  in  the  winter 
season  but  it  is  not  as  heavy  as  in  the 
summer  and  fall.  With  a  greater  de- 
mand gasoline  would  in  all  probability 
have  climbed  higher  much  more  rapidly 
than  it  has.  At  the  present  time  it  is 
still  quoted  at  27i/2c  to  28c  with  ben- 
zine lc  under  these  prices.  Coal  oil 
has  advanced  lc  per  gallon  during  the 
week  in  some  of  the  better  grades  and 
all  lubricating  oils  are  expected  to  be 
marked  up  in  the  near  future. 

Turpentine  Again 

Firm  in  Primary 

TURPENTINE.—  There  is  a  firmness 
again  evident  in  turpentine  in  the  prim- 
ary market,  as  indicated  by  an  advance 
of  U/^c  per  gallon  during  the  week. 
Authorities  on  the  turpentine  situation 
in  the  Southern  United  States  have  ex- 
pressed the  opinion  that  the  first  three 
months  of  the  present  year  will  be  the 
smallest  in  receipts  in  the  history  of 
the  trade  since  the  erops  have  reached 
their  present  proportions.  One  of  the 
heads  of  a  naval  stores  company  who 
is  president  of  I  lie  Savannah  Board  of 
Trade  lias  expressed  the  opinion  that 
the  receipts  of  turpentine  during  the 
first  three  months  will  not  be  over  40 
per  '-cut.  of  what  they  were  in  the  same 
months  Inst  year  and  that  they  would 
probably  be  nearer  30  per  cent.  Ijocally 
the  demand  lias  nol  been  heavy.  Stocks 
are  li'.-hl  ;il  present  anft  dealers  antici- 
pate higher  prices  in  the  near  future. 
Quotations     remain    the    Bame    as    last 

week. 

I'ci-  Imp.  Qal. 
Lbarrel  l-.ts   $0.75  $0.82 

2  to    .">    barrels     0.74-   0.S1 

(\    to       barrels    0.73-    0.S0 

".  eallon    0.80-  0.89 


White  Lead  Maintains 

Steadiness  in  Tone 

WHITE  LEAD.— Prices  have  held 
steady  in  white  lead  during  the  week, 
quotations  being  still  at  $14.75  per  100 
pounds  in  less  than  ton  lots  and  $14.45 
in  ton  lots.  There  is  a  slightly  easier 
feeling,  however,  in  the  pig  lead  market 
and  declines  have  been  registered  in 
that  commodity  during  the  week.  In 
the  primary  market  in  New  York  it  is 
quoted  from  $7.40  to  $7.50  for  spot. 
This  represents  a  decline  from  $7.50  to 
$7.62V2  per  hundred  pounds.  Demand 
for  the  commodity  locally  has  been 
somewhat  quiet  owing  to  the  holiday 
season.  Declines  in  the  pig  lead  mar- 
ket would  indicate  an  easier  tone  in  the 
market  for  white  lead  in  oil,  although 
dealers  state  the  recent  advance  was 
not  commensurate  with  the  advance 
warranted  by  the  price  of  pig  lead  at 
the   time   the   advance  was  made. 

Glass  Prices  Have 

Been  Maintained 

GLASS. — There  is  still  a  disposition 
apparent  for  dealers  to  clean  out  pres- 
ent stocks  before  making  advances 
warranted  by  the  condition  in  the  prim- 
ary market.  "Something  will  have  to 
be  done  soon,"  declared  the  manager 
of  one  wholesale  house.  "Glass  is  now 
being  sold  for  less  than  we  can  import 
it  at  the  present  cost  figures  in  the 
United  States.  Stocks,  however,  are 
being  depleted  and  it  is  only  a  question 
of  time  until  the  inevitable  will  take 
place."  At  present  prices  are  holding 
steady. 

Glue  Situation  Does 

Not  Shoiv  Improvement 

GLUE. — There  is  no  indication  of 
any  improvement  in  the  glue  situation. 
There  has  been  a  big  demand  for  the 
article  and  supplies  have  been  short 
with  no  indication  of  better  suppLes. 
With  each  advancing  week  there  is  in- 
creasing difficulty  to  obtain  the  article. 
There  is  practically  no  glue  on  the  mar- 
ket that  is  being  quoted  under  25c  per 
pound.  Hide  glues  are  selling  at  25c 
and  pigsfoot  is  firmly  held  at  38c  per 
pound,  with  probability  of  even  higher 
prices. 


Death  of  W.  W.  Bennett 

The  death  occured  at  Gananoquc,  Ont., 
of  Walter  W.  Bennett,  of  I.  W.  Beimel 
i\  Son,  Gananoque.  Mr.  Bennett  was  ill 
for  only  a  few  days  with  pneumonia,  lie 
\\;is  I  lie  only  surviving  member  of  the 
Bennett  family,  and  was  widely  and  fav- 
orably known  in  the  Canadian  hardware 
trade.     The  late  Mr.  Bennett  took  a  great 


interest  in  association  work  and  was  a 
member  of  the  Executive  Committee  of 
the  Ontario  Retail  Hardware  Store  Deal- 
eds'  Association.  Mr.  Bennett  was  a 
comparatively  young  man,  and  will  be 
greatly  missed  in  hardware  circles.  He 
is  survived  by  his  wif e  and  one    daughter. 

© — 

Personal 

Frederick  J.  Brule  has  resigned  from 
the  staff  of  the  Anaconda  Copper  Co., 
to  accept  the  position  of  chief  engineer 
of  the  British  American  Nickel  Corpora- 
tion  with  headquarters  in   Toronto. 

John  I.  Reid  has  been  made  superin- 
tendent of  the  Longue  Pointe  plant  of 
the  Canadian  Steel  Foundries,  Ltd., 
Montreal.  He  assumes  his  duties  at 
once.  He  was  formerly  works  manager 
of  the  American  Steel  Foundries'  plant 
at  Chester,  Pa.,  and  recently  sales  agent 
for  the  company  at  30  Church  Street, 
New  York  City. 


Lightning  Did  Not  Cause  Fire 

In  a  recent  article  in  HARDWARE 
AND  METAL  of  December'  23,  1916, 
on  the  durability  of  metal  roofing  it  was 
stated  that  a  building  in  Weston,  Ont., 
had  been  struck  by  lightning  and  was 
burned.  Major  J.  O.  Thorn,  general 
manager  of  the  Metallic  Roofing  Com- 
pany of  Canada,  has  drawn  our  atten- 
tion to  the  fact  that  the  building  was 
not  burned  at  the  time  the  lightning 
struck.  The  building  was  struck  by 
lightning  but  was  not  burned.  Some 
months  afterwards,  however,  it  was 
burned  through  the  upsetting  of  a  lamp 
on  the  inside  of  the  building.  Metal 
sheets  taken  from  this  building  after 
the  fire  were  in  some  instances  re- 
stamped   and   used   again. 

® 

Obituary 

Hagersville,  Ont. — The  death  occurred 
here  of  Jas.  Sheldrick,  hardware  mer- 
chant. 


HARDWARE 
LETTER  BOX 


Daisy  Heater 

Thomas  Dallas.  Lamont.  Alia. — Pleas' 
advise  where  1  can  purchase  repairs  for 
Daisy  Oak  Heater. 

A   heater  called   "Daisy"   is   made  by 
Mo  IT;  1 1 1   Stove  Co.,  Weston,  Ont.,  repre 
sented  in    Alberta    by   Wood,  Yallance  & 
Adams,  Calgary,   Alia. — Ed. 
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WRINGER  STAND 

This  stand  will  keep  your  wringers  dis- 
played before  the  customers  who  come  in 
your  store.  It  is  a  silent  salesman  of  ex- 
ceptional ability  and  will  greatly  increase 
your  wringer  business.  It  will  hold  6 
wringers.  It  is  neatly  painted  and  the  pegs 
that  hold  the  wringers  are  galvanized. 
Ask  for  this  stand  when  ordering  wringers. 
Order  from  us  now  or  from  our  salesman 
next  time  he  calls. 

BEATTY   BROS.,    LIMITED 

Head  Office  :   FERGUS,  ONT. 


Winnipeg,    Man. 

Montreal,  Que. 


Edmonton,    Alta. 
St.  John,  N.B. 
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BERRY  Brothers'  made 
in  Canada  varnishes 
and  enamels  are  adapted 
for  every  known  use. 

Our  trade- mark  on  a  can 
is  a  guarantee  that  the 
contents  are  absolutely 
true  to  description. 

Our  line  is  easy  to  sell  because  all 
consumers  have  learned  that  in  buying 
Berry  Brothers'  products  they  are 
getting  honest  varnish  value. 

Write  for  our  price  list  and  interesting 
dealers  proposition. 

BERRY  BROTHERC 
/or\d%  Largest-Varnish  Makers  V^ 


Established  1858 

Walkerville,  Ontario 


(442> 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%:  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
"%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list ;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20% ;  primers,  add. 
35%  list;  empty  shot  shells,  5%: 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash   in  30  days. 

"Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2y2%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

American  Metallic  Ammunition 
^B.B.  Caps,  Round  Ball,  $3.40 
per  M.  net. ;  B.B.  Caps,  Cone. 
Ball,   $4.26    per   M.   net. 

Cartridges  —  Rim  Fire  Black 
and  Lesmok  Powder — 22  Short, 
discount  5%;  22  Short,  hollow 
point,  discount  5%;  22  Long,  dis- 
count 5%;  22  Long,  hollow  point, 
discount  5%;  22  Long  Ri9e,  ad- 
vance 12%%;  22  Long  Rifle,  hol- 
low point,  advance  12%%;  22 
Short    Spotlight,    discount   1214%. 

Rim  Smokeless  Powder  —  22 
Short,  discount  17%%;  22  Short, 
hollow  point,  discount  17%%;  22 
Long,  discount  5%;  22  Long 
Bille,  advance  12%%;  22  Long 
Rifle,  hollow  point.  advance 
12%%;  22  Short  Spotlight,  dis- 
count 27%%:  Kim  Pire  Military, 
Size  AH.  advance  82%%;  Rim 
Pire,  all  others,  advance  12%%: 
Centre  Pire,  pistol  styles,  ad- 
vance '17%%;  Centre  Fire,  Mili- 
tary and  Sporting  styles,  ad- 
vance  82%%. 

Rim  Fire  Blanks  -  22  Short. 
$2.90  per  M.  net;  82  Short,  $5.30 
per  M  net;  82  B.  &  W.,  $10.55 
per  M.  net  ;  88  8.  &  W„  $13.50 
per   M.  net. 

Shot    Cartridges  Rim    Fire, 

discount,  5%;  Centre  Fire,  pistol 
size,  advance  45%,;  Centre  Pire, 
sporting   size,   advance   65%. 

Primed  Shells  and  Bullets  — 
Advance   75%. 

Primers  Winchester.  250  in 
box,  Nos.  1.  1%,  2%.  $3.60  net  : 
Winchester.  100  In  box,  Nos.  1 
and  '-'.  $8.70  nc-t  :  Winchester,  loo 
In    box,    Nos.   1  W,    1%  W,   2%-W, 

8  W.    at  H     I  5    and    5%,    $3.70    net  : 

Berdan,  250  In  box,  Nos.  1,  1% 
and   2,   $3.50  net 

Shot,  standard,  100  lbs..  Torox 

to.  Sit  50;  Montreal.  $11.25;  net 
extras,      as      follows.     subject      to 

ii  discount  only ;  <  'hilled, 
$1.50:  buck  and  seal,  80c;  No.  2R 
ball,  $1.20  per  100  lbs.  ;  bags  less 
than    25    lbs.:     %e    per    lb.;     f.o.b. 

Montreal,      Toronto,      Hamilton. 

r  ondon,     St.     Jobll     and     Halifax 

t. eight  equalized 


AUGER   BITS 

Standard    List   Prices   per   dozen. 

3/16 $5.00         12/16 $7.00 

4/16 5.00  13/16 8.00 

5/16....     5.00  14/16....     8.00 

6/16....     5.00         15/16 9.00 

7/16....     5.00         16/16 9.00 

S/16 5.00         18/16 10.50 

9/16 5.50         20/16 12  00 

10/16 6.00         24/16 15.00 

11/W. ...     7.00 

Discounts   from    Standard    List 

prices: 

Common,    65%. 

Ford's   Auger   Bits,   30   and    10%. 

Irwin    Auger  Bits,   40%. 

Gilmour   Auger   Bits,   60%. 

Rockford  Auger  Bits,  50  and  10% 
F.O.B.         Toronto,         Montreal, 

London    and    Hamilton. 

AXES 

Single  Bit,   doz S  50  11  00 

Double    Bit     12  00  14  00 

Boys'    Axes     7  00  S00 

Hunters'    Axes    5  75  7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices    range   from   12   to    60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra    Quality,    30,    10%. 
Standard    Quality,   30.   10.   10%. 

Side    Lace    Leather,    lb $130 

Cut    Lace    Leather,    lb 150 

BELLS     (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A   x   75  lb 4  75 

BOLTS    AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts   ($1),  list.  7-16  in.. 

10%. 
Machine    Bolts.    %    in.    dia.    and 

smaller,   25%. 
Machine    Bolts,   7-16   in.    dia.    and 

larger,  15%. 
Sleigh  Shoe  Bolts.  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  10%. 
Coach   and    Lag  Screws,  35%. 
Skein   Bolts,   30%. 
Square   Head    Blank   Bolts,   15%. 
Bolt    Ends,   15%. 
Plow   Bolts,    15%. 
Elevator  Bolls.  20?! . 
Pancy    Head    Bolts.   15%. 

Shaft    Bolts    ($3    list),   15%. 
Step    Bolls,    largo    head    ($3)    list, 
15';!. 

Whiffletree  Bolts.  15%. 
Nuts,   square,  $1    off  list. 
Nuts,   hexagon,   $1    off  list. 

Stove    Bods,    per    lb..    9%c. 
Stove    Bolts.       55%. 
Tin.    Bolts,     I"'- 

F.O.B.  Toronto,  Montreal,  Lon- 
don  and   Hamilton. 

BORAX  ' 

Lump    Crystal    Borax,    lb..    0  10% 

llltASs  Peril). 

Spring,     sheels.     s     in.     wide. 

up    to    20    gauge    0  60 

Rods,  base   %   to  1   In.   round  o  55 
Tubing,    seamless   base    ....  0  57 

Tubing,    lion    pipe   size,   1    In. 

base    o  51 

Copper    I.P.S 0  58 


BARS    (Clothes) 

3  sections,  4  ft.,  doz 4  SO 

3  sections,  5  ft.,  doz 0  00 

3  sections,   6  ft.,   doz 7  20 

BOILERS    (Ranges 

30-gal.    Standard     10  00 

30-gal.   extra   heavy    12  50 

BOARDS,    BAKE  Per  doz 

No.  1— IS  in.\24  in...  C  00  0  00 
No.  2—18  in.x28  in...  6  50  7  20 
No.    3—20    in.x30   in...   7  25       7  SO 

BOARDS    (Ironing) 

Size   12x60  ins.,    doz 7  20 

Size   14x60   ins 8  40 

Folding.    14x58   ins.,    doz...  16  50 

Cork   covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,  stationary,  doz.  2  00 
Folding,    per   doz 3  50 

BOARDS,    STOVE 

See    list     under    Wares. 
Tin 
BOARDS    (Wash)  Plate     Zinc 

Pony     Dozen    ....     .SI   75 

Crown     5  55 

Dnadv    3  75 

Improved    Globe    2  65       3  83 

Standard     Globe     2  75       3  i)o 

Original   Globe    3  00       4  25 

New  market    King    4  25 

Diam'd    King    (Glass)    4  50 

Western    King    (Enamel)..       4  75 

Wood,    double    faced 1   70 

Subject     to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    840    2595 

No.  800   20  &   595 

No.    838    -'.V 

No.    SOS    25% 

No.   S04    30   &    5% 

Nos.    S02,    842.    844    :W/, 

Nos.   810   and   814 15.595 

Nos.    820   and   910    30% 

F.O.B.   Toronto.   Montreal,    Lon 
don.    Hamilton. 

CANS 

For      discount      on      milk      and 
cream    cans,    etc..    see    list     under 
head    of   Wares,    etc. 
CHAIN 

Quotations    nominal. 

Proof  coil,  per  100  lbs..  '',. 
$9.45:  5-16,  $9.10;  %,  $8.35:  7-16, 
$7.15;  %,  $6.95:  9-16.  $6.95:  %. 
$6.80:   '■■!,.  $6.70;   %,  $6.55;   1.  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in..  $10;  %  in..  $7.25;  5  16 
in..  $6.75;  %  in..  $5.75:  7-16  in.. 
$5.25  per  100  lbs.;  %  in..  $5.30; 
%    in..   $5.20;    %    in..   $5.20. 

Electric     Weld     Loading     Chnlil 
'',    in..    $11.50    per    100   lbs. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1.  $9;  No.  2.  $10:  No. 
;;,   *I1  :    No.    4.   $13;    No.   5.   $16. 

List  prices  power  churns: — No. 
0,  $11:  'No.  1.  $11:  No.  2.  $12: 
No.  .",.  $12;  No.  4,  $17;  No.  5.  $20. 

Discount   of  30%    f.O.b,   Toronto, 

Hamilton,    Fergus,    London.    St. 
Marys. 

Discount    of  27%%    f.o.b.    MOUl 

real.  Ottawa,   Kingston. 

St.     John.     N.B.,     25%.     out     of 

stock. 

CHOPPERS.     FOOD 

Universal,     No.     II $14.40  dOZ, 

1 17.40  doz, 

2 20.40  do/.. 

3 25.80  doz. 


COPPER 


Montreal  Toronto 


Casting  ingot,  see  weekly   report 

Bars.   %   to  2  in 53  00    53  00 

Plain  sheets,  14  oz„ 
14x2S  in.,  14x60  in.  53  50     53  50 

Copper  sheet,  tinned, 

14x60.    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60    base.  61  00    CO  00 

Braziers'     in     sheets, 

0x4    base    52  50    52  00 


COMBS 

Curry    combs,    list,    plus   5%. 

CORD    (SASH) 

x-o.  (>■  In 0  46% 

Xo-    "•    "> 0  45% 

Nos.   8,   9.   10,    12    0  45  " 

CANADA    PLATES 

Prices   nominal. 

Montreal  Toronto 
Ordinary,    52    sheets     6  75       6  75 
All   bright,  52  sheets     7  50      7  00 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    .    6  25         7  50        7  50 
60    . .    6  50        7  75        7  75 

CHARCOAL   TIN    PLATES 

M.L.S.    and    Famous—         Per  box 

IC,   20x2S   base    $20  00 

IX,    20x28    base    24  00 

IXX,   20x28   base    28  00 

I XXX.    20x2S    base    32  00 

Raven   and   Murex   Grades — 
IC,  20x28   base,   56  sheets..     8  00 
IX,   20x2S   base,   50  sheets..     9  00 
IXX,  20x28  base,  56  aheets.   10  50 
IXXX.   20x2S    base,   56   sheets  12  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs..  $14:  216  lbs.,  $15. 

COKES,    BRIGHT 

Bessemer  Steel — 

14x20  I.e.   base   9  25 

20x28    I.X.,    double    box 18  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,    6c-    per    lb. 

DRILLS 

I'.il     Stork    Prills,    45%. 

Rd.   Shk.,  40%. 

Wood    Drills.   20%. 

"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I    C,   II    x   20  base    $   11    OO 

I    X.    1  I    x    I'd   base    12  05 

I  X  N.  n  x  20  base  12  90 

ENAMEL  WARE 

So,'   prices   tinder  heading  Wares, 
etc. 

FILES    AND     RASPS. 

Miscounts    below     apply    to    list 
of    Nov.    1.    isiio.  % 

Oreai    Western,    Amer 60,2% 

Kearney   &    Poot,   Arcade.  60 

.1.    Barton    Smith    Eagle 60 

Hisston    Brand 60 

Vulcan    Brand    60 

Globe     60 

Nicholson    50 

Black    Diamond     50 

Delia     Files     40.  5 

F.O.B.  Toronto,   Montreal,   Lon- 
don  and    Hamilton. 
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The  5-  W  agency  is 
identified  by  this  trade-marl^ 

and  it  is  recognized,  by  paint  users  the  world 
over  as  being  the  identifying  mark  of  the  best 
prepared  paint  and  other  finishes  that  can  be 
produced. 

S-W  Agents  are  profiting 

by  our  Extensive  International  Advertising 
Campaign  to  Consumers  because  they  are  the 
merchants  who  sell  the  most  of  the  most  satis- 
factory paint  products. 

If  you  are  interested  in  a  better  selling  line  of 
paints  and  finishes  let  us  tell  you  about  our  Ex- 
clusive Agency  proposition. 

Our  distributing  points 

from  coast  to  coast  enable  us  to  fill  your  orders  quickly  and 
eliminate  part  of  the  cost  of  transportation  and  all  the 
delays  of  long  distance  shipments. 

Send  us  a  postal  card  to-day  with  your 
name    and    a    question    mark    on     it. 

The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT,     VARNISH     &    COLOR     MAKERS 

LINSEED        OIL        CRUSHERS 

FACTORIES:         MONTREAL,     TORONTO.      WINNIPEG,      LONDON,      ENG. 

Head  Office  :     MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick  1  60 

Smaller    sizes    2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,   each    4  25 

HALTERS    (SNAP   AND    RING) 

Doz. 

Russet  rope  shank,  1  in...$7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1*4  In 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1V4  In 16  25 

HALTERS   (SISAL) 
7-16  in.  gross,  $18;  9-16  in..  $27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13  y2 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1'  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  O0 

Extra   quality,   40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  handles, 
37% ;  all  ash  and  maple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25% ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30% ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
books  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed  to   35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second    growth. 

Bovs'  axe  handles,  28  In.,  ex- 
tra, $2.50 :  No.  1,  $2  ;  No.  2,  $1.(50 ; 
maple,  $1.75:  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and  36  In.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,   and  No.  2,  $1.75  per  dozen. 

Hickory  axe  'handles,  No.  3,  30 
In.  to  36  In.,  $1.60  per  dozen.' 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
snadr,  hoe  and  rake  handles, 
■j.v/,  :  extra  quality,  35%,  and  No. 

1.    45%. 

P.O.B.  Toronto,  London.  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS,    TJARN    &    PARLOR 

Atlas,  No.  0   6  65 

Atlas,    No.   1    7  30 

Alias.    No.    2    8  50 

Stearns,  4  in 6  00 

Steams,  5  In 8  40 

Perfect,   No.  1    8  50 

Perfect,  No.  1%    0  W 

Perfect.  No    2 10  00 

Storm   King   and   safe- 

i  \    be  ■■"'■■  i    .   'i"-/. 7  (in 

I     1  "1   In 6  75 

HK\TERS   (OIL) 

Perfection  No.  120.  n.t\,  en.$3  20 
Perfection  No.  130.  N.I'.,  ea.  3  45 
Perfection  No.  125.  .lap.,  ea.  3  or. 


HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject   to   discount   of  30   and 
5%   off  list. 

Light.  Strap.  Tee. 

3  in.,   doz.  prs...  1  00  1  00 

4  in.,    doz.  prs...  1  20  1  10 

5  in.,   doz.  prs...  1  40  1  30 

6  in.,   doz.  prs...  1  70  1  50 
8  in.,  doz.  prs...  2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%   off  list. 

Screw    Hook    and    Strap    Hinge — 

Under  12  in.,  per  100  lbs.    . .  6  50 

Over  14  In.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for    above,    % 

in.,  per  lb 6% 

F.   O.   B.  Toronto,   London,  and 

Hamilton,  Montreal. 

HOOKS,   GRASS  English 

Canadian      Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,   per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toeealks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70 :  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  V2  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.b.  Toronto   and    London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON  AND   STEEL 

Montreal  Toronto 

Common  bar  Iron  per 

1O0    lb  si 3  50  3  76 

Refined      Iron,      per 

100    lbs 3  70  4  15 

Angles      base   4  00  3   85 

Horseshoe  iron,  per 

100    lbs 3  55  4  00 

Noruav    iron    9  75  7  50 

Mild    steel     4  00  3  75 

Band    steel     4  00  4   15 

Sleigh    shoe    steel...   4  00  3  90 

Tire   Bteel    4  20  8  95 

Toe  calk  steel   4  90  1  DO 

Mining     tool     steel. 

per    lb 0  11%  0  14 

Caramel]    Laird,    lb 0  23 

Sheet    east    steel,    lb.  0  20  0  23 

Black    Diamond    loni 

steel,   per  lb 0  13%  0  1 1 

Silver  tool   steel,  lb,  0  17%  o  28 

Spring    steel    5  50  5  50 

IKON,    TINNED 

9   up   to   24   gauge,   ca   i 

lots    16  50 

72x80,  20  gauge,  ease  lots..  16  00 

Less    than    ease,    28c    per    100    lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set 1  15 

Mrs.   Potts,    No.   50,   nickel- 
plated,   per   set   1  30 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 100 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  3  20 
Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    18c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft; 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft... 26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.   Iron  Bound,  17-20  ft.  51c  ft. 

Crescent 17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician      26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to   32  ft 17c  ft. 

36    ft 19c  ft. 

40  to   44  ft ?0c  ft. 

48  to  52  ft 25c  ft. 

56   to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three    times   the   price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

IS  ft.   to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don.  Montreal.  Stratford,   Fergus. 


LANTERNS 


Per  doz. 


Short    Globe,     doz 8  fiO 

Jumbo,    doz 10  00 

•Tap'd    Dash,    doz II  25 

Search    Dash,    doz 11  75 

Searchlight.    No.    20,    doz...  19  50 

All    brass    24  75 

Little  Bobs.  A.C..  doz 2  00 

Copper,   well  japanned,   doz.  14  75 

F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   blast,   short   0  8"  0  75 

Cold    blast    0  75 

Cold  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  Z  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb.  No.  3.  per  doz.  1  SO 
Sleel  Thumb.  No.  4,  per  doz.  3  25 
Barn  Door.  No.  5,  per  doz.  1  SO 
Barn    Door.    No.   9.    per   doz.  2  75 

LEAD 

Pig,    see    weekly        Mont'l  Tor'to 
report.  Lb. 

Lead     won]      0  13        0  12 

Sheets.  3  lbs.  sq.  ft.  0  13%  0  12% 
Sheets.    3%    lbs.    sq. 

ft 0  13%   0  VJi  , 

Sheets.    4-6    lbs.    sq. 

ft 0  18%  0  12 

Cut  sheets.  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES  (WASHING) 

List  Each 

Canadian   $    s  no 

Dowswell   8  50 

Noiseless    11   ."ill 

Hamilton    10  50 

Re-Acting    18  00 

Snowball    14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power ? 30  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  18  00 

Sunshine  8  00 

Popular,   No.  1   9  00 

Economic  11   00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete   26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L  17  50 

Gem   15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor   . .     24  00 

B.T.   Cyclone   12  50 

B.T.  Cvclone  Water  Motor    25  50 

B.T.  Vollniar,  No.  2   13  00 

B.T.  Voilmar,  No.  3   14  00 

Forest  Citv,  engine-driven     40  00 
Forest  City,  electric  8S  0(1 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.   O-Cedar,   doz $12  00 

R.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  60 

Cast  head  mops,  doz 1  40 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  .  $1  3  inch..  .  10c 
1%  inch,  ..$1  3%  inch...  10c 
IV*  inch.  ..65c  3V,  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.  ..40c        4%    inch.     ..  5c 

2  inch.  ,.30e        5  inch.  base. 
2%  Inch.  .  .30c        5%    Inch.    base. 
2%  inch.   ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 

25c   over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  nrice. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto.  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Colllngwood,  and  Owen  SounS, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  O.  B., 
factory  points,  carload  freight 
allowed,  $4.77%. 

('lit  Nails  —  Montreal,  $4.25 
base;  Toronto,  $4.25  base;  Lon- 
don,   $4.25. 

Miscellaneous  wire  nails.  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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1842  1917 

Cbrcc=quaner$  of  a  Century 


It  is  our  pleasant  duty  to  announce 
that  the  present  year  is  the  seventy- 
fifth  our  firm  has  been  in  existence, 
and  during  this  long  vista  of  time 
the  business  has  been  successively  con- 
trolled by  three  generations, .  whose 
efforts  have  ever  been  directed  to- 
wards the  advancement  of  manufac- 
turing, and  to  whose  zeal  and  energy 
we  are  indebted  for  the  distinguished 
position  the  firm  holds  to-day  in  the 
field  of  commerce. 

In  acquainting  you  with  the  fact  of 
our  long  and  successful  business 
career,  we  at  the  same  time  thank 
you  for  the  share  you  have  had  in  its 
development,  and  assure  you  our 
efforts  in  your  interest  will  not  relax 
in  the  future. 


A.  RAMSAY  &  SON  CO. 

Head  Office:    MONTREAL 


VANCOUVER 


I 


fra'iZTi^.EffinigTiig^^^ 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 

Size.  pound. 

Xo.    3    $0  77 

No.    4    0  37 

No.    4'-     0  32 

No.    5     0  17 

No.    6    0  16 

"     ii  l."i 

oiri 

No.    9     0  14 

No.    10    0  14 

Xo.     11      ii   14 

London,  Hamilton,  Montreal, 
Toronto. 

NETTING  POULTRY 
List   prices    per   roll    of  50   lineal 

yards.    Adopted    March.   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. . .$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch. ..  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch.  ..   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch.  .  .$3.50  42  inch.  .  .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch. . .$  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...   14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch  .  . .   12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...   20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian   netting,   30,   10%   off   list. 

American  netting.  30%  off  list. 
POULTRY   FENCING         Ter   rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 

OAKUM  Per  100  lbs. 

Best    (American)    20  50 

U.S.     Navy     (American)     ...   20  00 

Clipper,    r.s 18  oo 

D.S.     Navy    (English) 16  50 

Plumbers    (spun)    8  00 

OIL  Montreal  Toronto 

Can.      prime      white 

petrol     o  12'  0  11 

Royal ite     0  12  on 

Palatine    0  H'..  n  1 1 '., 

Lampoline    0  13%  o  12% 

Electroline    0  16%  0  15% 

Castor  Oil,  per  lb. .  o  30  0  25 

Black  Oil   (Summer)  0  14%  0  12% 

Black     Oil     (Winter)   0  12%  0  13% 

Cylindei   Green    0  35      o  35 

Parafflne    0  24      0  22 

XXX    Machine    ()  25%   0  2! 

OLD   MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,    heavy,    pipe,   etc.,    i 

Brass,   yellow,   I5%c;   red,   19%c 

Brass,   light,  9%c   lb 

Zinc,  heavj ,  8%c  lb. 

1  !oppei .    iic.n  j ,  26c  lb. 

Obi   easl   iron.  $1  t.75-$16  per  ton. 

Stove   plate,  $11.50  ton. 

Bobbers,  such  as  old  rubber 
bouts  and  shoes,  according  to 
trim.  !ii.;r-  lb.;  overshoes,  lum 
bermen's  rubber  boots,  ecc,  8%c 

i  il(r>    tires,   etc.,   5%c, 

bicycle  tires,  2-%c. 

PACKING  Per  lb. 

Fine    Jnte    0  11% 

Coarse  jute  o  i 

Square  braided   hemp    , ,      0  25 

Xo.    1    Italian    0  30 

No.   2    Italian    0  '-'.". 

PAPER  Per  400  ft.  roll 

Dry   Fibre,  No.  1   mil    i  20 

Dry    Fibre,    No.   2   roll    0  00 

Tarred   Fibre.  No.  l  roll... 

Tarred    Fibre,    No.    2    roll...    0  70 

Surprise    Fibre    0  84 

Tarred  Felt,  per  100  lbs 3  25 

Asbestos    Sheeting,    (per   100 

g  Oil     10  00 


Carpet   Felt,   16  oz..   per  100.   4  00 
F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little   Star,   per  doz 6  50 

PICKS   (CLAY)  Rock  Clay 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.,  doz 5  95 

7  lbs.,   doz 6  75 

7   to  8  lbs.,  doz 6  25 

S  lbs.,   doz 7  00  6  50 

PINS.   COTTER 

Cotter    pins,   85%    discount. 
PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld—  Biack    Galvauized 

Per  100  feet 
.    $     4  25      $     5  75 
3  54  5  07 

3  54  5  67 

4  59  Ii  16 

5  C4  7  76 
8  33           11  48 

11  27  15  53 

13  48  18  ."ill 

18  13  24  98 

28  67  39    19 

37  49  51  64 

46  92  63  94 

55  59  75  7( : 


's  in.  .  . 

%  in.  . . 

::s  in.  •  • 

%  in.  .. 

%  in.  .. 

1  in.  . . 
1V4  in-  •• 
1%  in.  .. 

2  in.  .  • 
2%  in.  . . 

3  in.  .  . 
3%  in. 

4  in.  . . 
Lapweld 

2  in.  .  ■ 
2%  in.  .. 

3  in.  .. 
3%  in.  •  • 

4  in.  .. 
4%  in.  :. 

5  in. 
(i  in.  .. 


21  09  27  57 

31  59  41  S3 

41  31  54  70 

51  52  68  54 
61  04  81  21 
71  12          94  62 

52  ss  110  30 
107  50  14:;  (in 
142  80         I'M!  SO 

s    in      1 150  00         196  30 

8  in     172  SO        226  10 

9  i„ 207  00         270  80 

10    in.    L 192  00         251  20 

10       in 247  20         323  40 

Terms  2%   30  days,  approved 
credit. 

Prices    Ontario.    Quebec    and 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"    and    under,    €0%. 

4%"    and    larger,   55%. 

4"   and    under,   running   thread, 
40':;. 

Standard   couplings,  4"  and  un- 
der. 50%. 

t%"  and  larger,  30%. 

Terms. 2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime    Provinces. 

PIPE    (CONDUCTOR) 

Plain  List 

2  in.,   in    10-ft.   lengths,   list     8  00 

3  in.,   in   10-ft.   lengths,   list     9  70 

4  in.,   in    10-ft.   lengths,   list  12  80 

5  in.,  in  10-ft.  lengths,  list  17  50 
(I  in.,  in  10  ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE,  LEAD 

i.ead    pipe,    III 0  13 

Lead    waste   pipe,   lb 0  14 

Lead    traps  or   bends,   net    list. 

PIPE   (SOIL) 

Montreal  Toronto 

Medium  and  extra 
heavy.  6"  and  un- 
der       0  55      0  60 

8"    soil     pipe.  .......    0  40       0  45 

Medium     and     extra 

heavy     fittings,    6" 

and     tinder     0  (10       (I  65 

PIPE    ISTIIVIi) 

Sec    prices    under    Wares,    etc, 

PITCH 

Pine,   black,   per   bid 4  75 

fine,    green,    per    bbl 5  25 

POLISH 

(I  Cedar,    4-0Z      bottles,    dOZ.$  2  00 

(i  Cedar.    12  OZ.    bottles,   doz.     4  00 

o  Cedar,  l-qt.  can,  doz. ...  10  oo 
O  Cedar,  %  gal,  cans,  doz,  18  oo 
ii  cedar,   i    gai.  can*  doz..  21  00 


PUMPS 

Cistern    Pumps     30% 

Set    Lengths    35% 

Brass  Lined  Cylinders  ....  30% 
Brass   Body    Cylinders    25% 

RIVETS  AND.  BURRS 

Iron  rivets,  blacked  and  tinned, 
30.     Iron   Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  1c  per  lb.;  %-lb.  pkgs..  2c 
lb.     Coppered   Rivets,   net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll    160 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,   roll    2  Co 

Pluvius,    1-ply    1  35 

Pluvius,    2-ply     180 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    150 

R.   S.    Special,   3-ply    1  75 

Amazon.  1  ply   2  00 

Amazon.  2  ply   2  50 

Amazon;  3  ply   3  on 

Everlastic,  1  ply    155 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal  Tar,  bbl 4  50 

Roofing   Pitch,  85c   per   100  lbs. 
F.o.b.  Toronto.  London-,  Montreal. 
ROPE  Lb. 

Pure   Manila    basis    lb.  25% 

British    Manila    basis    21 

N'ew  Zealand  hemp  basis...  21 
Sisal   basis    20 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Single  lath   yarn   basis    20 

Double   lath   yarn    20% 

Yacht   marline,    tarred    46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt   rope  basis  34 

Marline    and    Houseline 34 

Tute  rope  basis   15%-16% 

Italian    rope    basis    36 

Cotton.    %    lb 0  42       0  47% 

5-32     lb 0  in;,  0  44 

3-10     lb 0  39       0  41% 

Vi    lb-    and    up    0  38      0  40 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

SCALES 

Scale  Stamping 

Champion —               cost  extra 

4     Hi $3  45  $0  20 

111    Hi 4  50  0  30 

240    Hi 7  50  O  m 

run    lb is  75  1  00 

120H    lb 22  50  1  (in 

2000    lbs 29  25  1  mi 

2000      lbs.      Drop 

level'     34  50  1  00 

10   iii.    Household     3  oo  0  10 

■_5  ii..    Household    Z  90  o  30 

Above    are    net     prices.       Where 

standard  lists  are  used  the  dis- 
count is  25' ; .  F.o.b.  Toront  i, 
Montreal,    London,    Hamilton. 

SCREWS 

Discounts  off  Standard   List 
adopted  Aug.  1,  1903. 

Wood,   i\  ii..  bright   75 

Wood,  R.  H..  origin    70 

\V I,   <>.    II „    bright    TO 

Wood,   F.  II.   Brass   42% 

Wood.    R.    II..    brass    40 

Wood,  ii.   IF.  brass   40 

Wood,   F.   H.,   bronze    36 

Wood,    R.   II.,   bronze    32% 

Wood.  0.  IF.  bronze  S?% 

Square   cap    35 

Hexagon    cap    35 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 
Re  Ganges   and    Prices    of    Sheets. 

Prices     which     follow     <in     black 

ami  galvanized  sheets  are  purely 

nominal.    The    market  lias  reached 


a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible*  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10*4 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal    .Toronto 
100  lbs.        100  lbs. 

10   gauge    0  00  6  00 

12   gauge   6  10  6  00 

14  gauge    5  So  5  40 

10  gauge    5  OO  5  60 

1S-20   gauge    5  20  5  55 

22-24    gauge    5  30  5  60 

26   gauge    5  35  5  6S 

28   gauge    5  45        '     5  75 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.  ft. 
Galvanized 

■>S  ga                 $600 

26  ga!     6  50 

94  ea               ■ 8  75 

9>  Sa'                        10  50 

~0   °a  12  °° 

15  ga'    15  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.  f.o.b.   Hamilton   and 
Toronto. 

10%   oz   $  I  50 

U.S.    28    '  -0 

U.S.  26 6  90 

22    and    24    6   10 

15  and   20   6  60 

14   and   16    b  M 

Colborne  Crown— 16-20  gauge, 
$8.05;  22-24  gauge.  $8.25:  26 
gauge,  $8.50;  28  gauge,  $8.10. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

11  gauge   7  40  6  35 

16  gauge   7  40  6  4o 

18-20  gauge 7  CO  6  60 

22-24  gauge 7  SO  6  7o 

26   gauge   S  00  6  90 

28  gauge   S40  7  20 

10%    ozs 8  85  7  oO 

Add   25e   for   iess   than   case   lots. 

(ialvanized 

I!  W.     Queen's        Fle.ur-      Gorbals 
gauge     Head         de-Lis         best 
16  20        S  30  8  22  ,7  GO 

92-->4        8  50  8  30  7  so 

96  g  75  8  50  8  00 

2S  9  no  8  75  S  -10 

Get   25c   in    case   lots. 
SHINGLES                         Per  square 
Standard     galvanized     $0  50 

Shipping    weight,   90    lbs. 
Standard     painted      4  oO 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  80 

SKATES  kisi 

Boys'    Hockey,    polished....  0  85 

Scotia      2   SO 

Dreadnought     '■>  "0 

MicMae     4   j  " 

V'elos     600 

Regal,    1S9    .  • •'  °° 

Regal.    191    6  00 

Discount    20%. 
STICKS   (HOCKEY) 

Boj  s'    red    Sticks,    doz 0  70 

Men's   elm,   doz 1  10 

Selected    2  50 

High  quality   3  75 

Grooved   handle   4  40 

Special    goal    5  00 

Mic-Mac    4  60 

Mic-Mac    goal    6  00 

Res     6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  l  l  25 
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THE  BABBITT  METAL   THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 

Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a  Fault,''  is 
guaranteed  to  give  EXCELLENT  SERVICE. 
Tt  will  not  crack  or  squeeze  out.  It  will  run  cool 
at  any  speed.  It  is  copper  coated  and  copper 
hardened.  It  is  best  for  all  general  machinery 
bearings.    Order  a  box  from  our  nearest  factory. 

What  We  Make  We 


Tt  is  Made  in  Canada. 
Guarantee. 

We  Manufacture  All  Grades  of  Babbitt  Metals. 

WRITE  FOR  COMPLETE  LIST. 

THE  CANADA  METAL 
COMPANY,   LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 

Branch    Factories 

HAMILTON      MONTREAL     WINNIPEG      VANCOUVER 


Lowe   Brothers'   Paints    turn 

random  buyers  into  loyal, 

steady  customers 

Good-will  is  the  biggest  asset  any  store  can  have.  It  is  usually  built  on  trifles 
and  probably  costs  nothing.  Yet  the  store  that  has  the  people's  good-will  is  "like 
the  house  founded  on  a  rock." 

You  can  secure  the  good-will  of  your  paint  customers  by  selling  them  something 
just  a  little  better  than  they  thought  they'd  get— Lowe  Bros.  High  Standard  Paints. 

People  who  buy  Lowe  Bros.' High  Standard  Paints  from  you  will  always  say: 
"Well,  they're  certainly  nice  people  to  deal  with."  Good  impressions  linger.  They 
mean  "good-will." 

At  that,  Ave  do  two-thirds  of  the  selling.    You  only  one-third.    Ask  us. 


^ 

h 
h 

h 

^ 


y 

I*. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


&£#&& 


TORONTO 


Lyon   Paint  &  Glass 

Company,    Limited, 

Winnipeg, 

Man. 
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35% 
35  and  10% 


30  and  2%% 


20% 

20and'i6% 

20% 
30  and  2y2% 


SPADES  AND   SHOVELS. 

For  Province   of  Ontario    (East   of  but  not   including   Port   Arthur), 
Province   of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools    35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow    Backs.    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted   Back   Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted  Shovels,  Lists  Nos. 

42   and    43    30  and  2%% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
1 1  ing   as   follows  : 

BLACK  LIST  PRICES. 

Per  Dozen — 

1st  Grade 

No.  2,  black  

Draining  Tools,  No.  2.  black  

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black   

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For   polished  goods  the  following  net  extras  apply: 

Full  polished .50c  per  dozen  net 

Half   polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will  be  equalized   on   railway   rates   only. 


1st  Grade 

2nd  Grade 

4th  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.  SO 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDERING  COPPERS. 

Base,   per  lb.,  61c  cents. 
SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence    staples,    bright,    kegs  4  85 
Fence  staples,   galv.,  in  kegs  5  70 

Fence    hooks,    galv. 5  70 

In   26-lb.    boxes   add   25c  extra. 
Montreal,     Hamilton,     Toronto 
and   London. 
SWEEPERS,    CARPET      Blssell's 

Boudoir     Doz.  31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen.   N.P.,   bal-bear..  34  00 

Parlor   '."neen    37  00 

F.O.I'.    Toronto,   London,   Ham- 
ilton, Montreal. 
SWEEPERS  (Vacuum) 

Grand   Rapids   Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac.  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and     Montreal. 
TACKS  Discount. 

Revised    Hardware    Tack 
List   adopted   Jan.  I,  1916.70-10% 
Double   pointed   tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed   Aug.    10,    1916— New    list 
under    advisement. 
List     of     Capped     Goods 

adopted   Jan.   1,   1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,   London. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz. 
Ass  skin,  No.  714,  66  ft.,  doz. 
Linen,   No.  404,  66  ft.,  each. 
Metallic,   No.  003,  50  ft.,  ea. 
Challenge  steel,   No.  263,  50 

ft.,    oneh     

Reliable   Jr.,    No.    103.   50   ft. 
TIES,  row 

Ring,  Closed    Ring,  32%%. 
:;  Chain  and  4  Chain.  3214%. 
Stall   Fixture   Bars,  25%. 
Tic  out  Chains,  70%. 

I  I  V  V  B  US'    T  It  I  M  M  I  NO  S 

Bee   pi  Ices   under  bead   of  Wares 

TOOLS,    HARVEST 

Ordinary   brands,  4-0%. 
Samson   and   Sovereign,  .'JO  and 

10", 

TROUGH   M.WK) 

0.  '■.  BquAre  bead  and  naif  round 

S'ze  1.1   girth  rer  100  fe»' 

8  In $  6  90 

10  In 7  70 

12  In 9   10 

15  In 12  50 

18  In 16  00 

Discount    40   and   2%. 


TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 

F.O.B.  Fergus. 
TRAPS    (GAME)  % 

Victor    67% 

Jump     60-5 

Hawley  &  Norton    55 

Newhouse   35 

F.O.B.  Toronto,  London,  Ham- 
ilton.  Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44% 

4-ply    wrapping    40    -48 

MOOD   TUBS 

No.  0,   per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,  per  doz 8  80 

No.  3.   per  doz 7  70 

VALVES  % 

Ground    work    50 

Compression   work,   standard.     4.i 

High    grade    48 

Cushion    work    40 

Fuller   work,    standard    54 

High    grade    47 

Basin   cocks.    No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2.   standard 49 

High    grade    40 

Bath    cocks     

Standard    53 

High     grade     50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade 50 

Steam    cocks     f 

Standard     53 

High     grade     50 

Radiator    valves,    standard...     30 

nigh     grade     30 

Patent   quick   opening   valves     60 
WARES.   ETC. 
Scotch    Grev    Ware,    60%. 
Colonial.   30.   20%. 
Imperial    Ware.    30   and    20%. 
Premier.    25%. 
Canada  Ware  25%. 

White    Ware.   50,    17%%. 

Japanned    Ware,   list. 

.Tannnncd   Ware.   White,   list,   plus 

10",. 
Plain    and    Jap.    Sprinklers,    list. 

pins  5%. 
Stamped    Ware,    plain.    50.    15%. 
Stamped  Ware,  retlnned,  50.  10",. 
('   pper    Bottoms,    list,    pins    1(1". 
Tinners'    Trimmings,     plain,    no. 

15%. 
Tinners'   Trimmings,    retlnned,   .'0 

and   10%. 

Tinners'   Trimmings,   gen..   5%. 

Milk    Can    Trimmings-,    list,    plus 

30%. 
Cream   Cans.   Railroad,  6%. 

I    i-  l.i,  v    Milk   Cans.  list,   plus  10"{ 
Railroad      Delivery      Milk      Cans,. 

12%%. 
Pieced   Ware.   C.B.,   list,  plus  :I0"£. 
Sheet    Iron    Ware.    7%%. 


Pieced   Ware,   ordinary,  list,   plus 

12%%. 
Fry   Pans,  50  and  10%. 
Spiders,  30  and  10%. 
Fire  .Shovels,    10%. 
Steel   Sinks,   painted,  10%. 
Steel  Sinks,  galvanized,  5%. 
Light  Galv.  Pails  and   Tubs,  list, 

plus  10%. 
Heavy   Galv.  Pails  &  Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,   plus   7%%. 
Galv.    Coal   Hods,    list,  plus. 
Paper   Lined   Boards,   50.  5%. 
Wood    Lined    Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,   Light,   5"   and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Copjier     Tea     Kettles,     list,     plus 

10%. 
Copper   Tea   Kettles,   3    doz.    lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    20%.     Price    less   50 
lbs.  add  le  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1     lb.,    per 

100  lbs    $2  50    $  3  40 

Sectional,      %      lb., 

per    100   lbs 2  50        3  40 

Solid,   3   to   30   lbs., 

per    cwt 2  00         2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARKOWS. 

Navvy,    steel    wheel,    doz...  41  75 

Garden,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  2Z> 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each  0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — -34",   each 0  81 

36",   each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets— No.  79,  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72— Singletrees,   40",   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
WIRE  GOODS 

Discounts   apply   to   list   adopt- 
ed Nov.  20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M 82%% 

Bright    Iron    Gate    Hooks 

and   eyes   S2%% 

Bright     square     cornered 

screw   hooks,  and   stove 

pipe   eyes    82%% 

Brass,    screw    eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks    70    % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don,  Hamilton. 
WIRE 

Copper   wire  list,   plus   10%. 
Brass    wire.    3    to    24    gauge,    add 

40%:  25  to  36  gauge,  add  25%. 
WIRE.    CUT    HAY   BALING. 

No.  9,  $5.25;  No.  10.  $5.30;  No, 
11.  $5.40;  No.  12,  $5.50;  No.  13, 
$5.60;  No.  13%,  $5.60;  No.  14, 
$5.75;    No.  15.  .$6. 

F.o.b.  Toronto.  Hamilton   and 
Montreal, 

WIRE.    STOVE    PIPE. 

No.  IS,  $8.20;  No.  19.  $6.70 
F.o.b,    Toronto.    Hamilton.    Mont- 

renl.    and     freight    equalized. 
WIRE.    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
S5;  No.  IS,  $5.50:  No.  19.  $fl:  No. 
"0  SB.flR;  No.  21.  $7;  No.  22. 
$7.30:  No.  2R.  $7  65:  No.  24.  J«- 
Mo.  25.  $9:  No.  2«.  $9.50:  No.  27. 
$10:  No.  28.  $11:  No,  29.  $12:  No 
30.  $13;   No.  31,  $14;    No.  32,  $15: 


No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering, 
ltic. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.' 13, 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
In  %-lb.  hanks,  $1. 
WIRE,  O.   &  A. 

No.    10,    $5.16;     Ne.     11,    $5.22; 
No.   12,   $5.30. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.80  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Much     lower     prices     on    fence 
wire  than  those  shown  below  are 
being   quoted   in   some  quarters. 
Montreal 

Barb    $5  25 

Nos.  6,  7,  8,   plain  galv 5  70 

No.  9,  plain  galv 5  25 

No.  10  "  5  75 

No.  11  "  5  80 

No.  12  "  5  40 

No.  13  "  5  50 

No.  14  "  6  10 

No.  15  "  6  50 

No.  16  "  6  60 

No.    18  "  8  00 

No.  9,  coil  spring  5  30 

No.    12,    coil    spring    5  45 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE    TIES. 

Single  Loop—  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%     5  45 

No.    14    5  55 

No.    15    5  75 

No.    16 6  00 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    128  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    01  80 

Sunlight,   111    82  80 

Ottawa,    341E    103  30 

Empire,   11   in 98  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11.   in 103  30 

Daisy,   No.  2    114  72 

Dalsv,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safetv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,    11"    71   00 

Eclipse    *>7  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doe.  and  upwards  on   Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton, London,  St.  Mary's. 
WRENCHES 

Regular.   65%. 
Trimo.  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Coes,  10%. 
WRINGERS— MOP. 
White.   No.  1,  each 1  50 
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the  old  firm  of  McArthur,  Corneille  (now  McArthur, 
Irwin,  Limited)  began  making  paint,  and  shortly  after 
received  the  Royal  Patents  from  the  Crown  to  manufacture 

CROWN  DIAMOND  PAINTS 

AH  these  years  efforts  have  been  concentrated  to  producing  a 
paint  that  would  meet  the  most  exacting  requirements  of  the 
Canadian  trade. 

The  success  attained  is  evidenced  by  the  continued  demand  and 
increasing  sales  of  CROWN  DIAMOND  PAINTS. 

From  the  small  beginning  75  years  ago,  the  business  has 
expanded  until  plants  are  now  operated  at  Yorktown,  Virginia, 
and  Millerton,  N.B.,  as  well  as  five  factories  at  Montreal  and  a 
Toronto  Branch. 

The  oldest  Canadian  household  paint — an  honest  product  that 
has  withstood  the  severest  and  only  true  paint  tests  of  Time  and 
Wear. 

An  old  firm— A  tried  and  proven  product. 


nCA^THUR,lRWINfeED 

_._._._-__  -  .  ESTABLISHED  T-f\nr\ra'rr\ 

MONTREAL  ia<*2  TORONTO 

Paint  Makers  since  1842 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Co!ors--2%  lb.  packages,  $6.80 
per  100  lbs.;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-lb.,  $6;  2%- 
lb..  56.20  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  46 

BLUE    STONE 

Montreal  Toronto 

Per   lb 0  14  0  16 

Li.ndon,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienue,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels   0  02% 

Spruce  ochre,  100  lb.  kegs  0  03>| 
Canadian  red  oxide,  bbls.  0  OlYa 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

Pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French     permanent    green. 

pure     o  22 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lh.  Irons  0  07 
Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1   lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    .. 

A  Ids  Gloss  enamel  

Anchor    Floorlustre 
O.P.W.  Sunshine  'White'.'.' 
Jas-per-lac  floor  enamel 
•Tns-ppr-lnc  art  enamel   . ... 

Martin's    Enamel    

Mooramel    

FILLER  Ga] 

Luxeberry  Enamel   $5  00 

Screen    Enamel,  rb i  88 

FORMALDEHYDE  Per  bbl. 

Demi-Johns,   50   lbs 0  15% 

$1.10  for  deml-Jchn  extra. 

GLUE  I>Pr   lb. 

French    medal    o  2f> 

English  common   sheet ...  n  28 

English    prima    o  go 

Whin-    plgsfool    0  88 

Cake,    bone,    hj  lb.    bags, .  0  26 

Hide,  112  lb.  i>»ks  o  35 

Gelatine,    112   lb.    bags 45-60 

Ground   clues,   112  |b.   bag 
N'"'    '     . 0  25 


GLASS                        Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to    34    S  15  12  S3 

:J5   to   40    8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84    22  75 

85  to  90   24  35 

91  to  94    25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — Single  or  Double 
Thick,  10  and  5%;  50  cases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  30  $14  45 

Green    Seal    14  30  14  45 

Tiger  Pure 14  30  14  45 

Ramsays  Pure   14  30  14  45 

Moores  Pure 14  30  14  45 

O.P.W.   Dec.   Pure..  14  30  14  45 

Red   Seal 14  30  14  45 

Decorator's   Pure    . .   14  30  14  45 

O  P.W.    English     ...   14  55  14  70 

Eiephant  Genuine  . .  14  55  14  70 
B.B.  Genuine     Lead,     less     than 

tons,  $16.15  Toronto  ;  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt. .   13  50      13  50 

Genuine,    100-pound 

kegs,   per  cwt..  13  8tfVj  13  87  V4 

Leso   quantity 0  13 

LEAD. ARSENATE   OF 

Per   100  lbs.  Dry        Paste 

1-lb.  bottles  

2-11).  bottles    

5-lb.  bottles    

10-Ib.  bottles    

25-lb.  Irons     

50-lb  irons     

100-lb.  Irons   

200- !b  irons    

Barrels    

F.o.b.  Toronto,   Montreal   and 
Hamilton. 

MCREBCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs..  per 
100   lbs.,   $5.40. 

LINSEED   OIL 

For  prices  see  weekly   report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 


B.H.   English   white    $3 

B.H.    English,    colors    2 

Fresco    Tone,    white    2 

Fresco    Tone,   colors    2 

Moore's    House   Colors    2 

Moore's    Floor    Paint    2 

Moore's   Egyptian    Paint    . .  .   1 

Moore's    Sani-Flat    2 

C.P.C.  Pure,  white  2 

C.P.C.    Pure,   colors    2 

O.P.W.  Can.  Brand,  white..  2 
O.P.W.  Can.  Brand,  colors.  2 
O.P.W.  Can.  Brand,  floor..  2 
O.P.W.  Flat  Wall,  white  ..  2 
O.P.W.    Flat    Wall,    colors..   2 

Ramsay's   Pure,   white    2 

Ramsay's    Pure,    colors    2 

Martin-Senour,  100%  white.  3 
Martin-Senour,   100%    colors.   2 

Senour's   Floor   Paint    2 

Senour's   Porch  Paint    2 

Senour's  New-Tone,  white..  2 
Senour's  New--Tone,  colors.  2 
Sherwin-Williams,  white  . .  :: 
Sherwin-Williams,    colors    ..   2 

Flat    Tone,    white 2 

Flat  Tone,  colors    2 

Lowe  Bros.  H.S.,  white  ...  3 
Lowe  'Bros.  H.S.,  colors   ....  2 

Mellotone.    white    2 

Mellotone,    colors    2 

Minerva,  white   2 

Minerva,    colors    2 


03 
SO 
70 
50 
50 
20 
95 
40 
95 
55 
SO 
60 
20 
70 
50 
85 
60 
05 
80 
50 
80 
70 
50 

on 

so 

70 
50 

05 

SO 
70 
50 
S5 
65 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gers 

600-lb.   bbls 42' 

250- lb.   kegs    43 

100-lb.  drums  ...  44 
50-lb.  drums  ....  44 
25-lb.  drums  ....  4* 
1-lb.  100s,  pkgs..  46 

%-lb.  100s   48 

1-lb.  100s,  tins   . .  47 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  09 

10    lb.    cans    0  OSVj 

25  lb.  cans  0  08 

100  lb.  kegs   0  07 

K    barrels    0  06V.. 

Barrels     0  06 


PUTTY 


Standard 


Montreal  Toronto 
Bulk,    in    casks    ...   2  90        3  00 
Bulk.  100-lb.  drums  3  10        3  20 
Bulk.    25-lb.    drums  3  20        3  30 
Bladders,    in    bbls...  3  50      3  60 
Pure    Putty.    80c    cwt.    advance. 
Tyondon    and    Hamilton    prices 
same   as  Toronto. 

SHELLAC 

Pure    White,    gal.,   $2.75. 
Pure  Orange,  gal..  $2.55. 
Gum.  44c  lb.:   finest  orange.  49c 
lb.;   fines*  white,  60c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Tnxite.  1  gal.  cans  2  10 

C'.imnff     2  10 

O.T.W.     Presto     2  25 

Llngerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid     Slating,    B.B 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros.$S 
Water   Stains,   Berry    Bros..  1 


Berrycraft,  stain  finish 

Creo-lac   

C.P.   Oil  Stans   

Sun  Varnish  Stains   .... 


VARNISHES  Per  gal  cans 

Brandram-Henderson,     L 

"Gold   Medal"   

Copaline    Varnish 

C.  P.  Co.'s  Sun  Varnish  .. 
Denendon     Light    Hard    0 

Finish 

Dulgloss 

Elastic  Interior   

Elastic   Exterior    

Elastic   Excello 

Everlastic   (Floor)    

Elastilite   

"Flint-Lac"  coach    

Flattine  Floor  Finish   ... 

Gold   sized  Japan    

House  painter's  White  Jap 
Jas-per-ite  exterior  flnishi 
Jas-per-ite  pale  hard  oil  . 
Jas-per-ite    floor    finish 

Kopi    

Kyanize    cabinet    rubbing 

Kyanize   spar    

Liquid    granite     

Luxeberry  light    

Luxeberry    spar    

Luxeberry   exterior    

Marble-ite    

Mar-Not    315 

Martin-Senour  finest  inter! 
Martin-Senour     Wood-Var. 
Maritime    spar   varnish    . . 
No.   1   Furniture  Varnish 
Sherwin-Williams     "Kopal" 

Varnish     :;  1111 

Stove-Pipe  Varnish,  %  pint 

gross   

Sun  Waterproof  Floor  Fin  I 
Sun-Spar  Varnish    

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12Va 

1  gal.  package,  per  pkg. ..  0  65 
V2  gal  package,  per  pkg..  0  35 
Coralite,   5-lb.   pkgs    0  04'v 

WASTE     (POLISHING) 

Cream 0  20 

WASTE,    WHITE    WIPING 

XXX   Extra    0  IS 

X  Grand    0  17 

XLCR     0  16 

X   Empire   0  15 

X  Press   0  14 

WASTE,   COLORING  WIPING 

Fancy     0  14 

Lion     0  12'.'. 

.  .Standard      0  11 

Popular    0  10 

Keen      0  09 

WASTE.   WOOL   PACKING 

Arrow     24 

Axle     IS 

Anvil      14 

Anchor     11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Dark    Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.    Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros , 0  37 

Anchor 0  33 

O.P.W.   Lion  Brand    0  30 

Old    English,    41-44c 

Johnsons    41— 44c 

Gold  Medal   0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gliders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  1  25 

Barrels    0  S7 

$4  extra  for  barrels. 
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Your   Spring   Varnish   Order 

Have  you  yet  decided  what  line  of  Varnish  you  will  feature  in  1917? 
You  should  give  as  much  thought  to  the  selection  of  Varnish  as  to 
the  selection  of  paint  or  any  other  line. 

Let  it  be 

Dougall  Varnish 

The  Varnish  That  Lasts  Longest — The  Varnish  That  Always  Gives 

Satisfaction. 

We  Will  Gladly  Send  You  Full  Particulars. 

THE  DOUGALL  VARNISH  CO.,  LIMITED,  MONTREAL 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,   per   keg.  $11.00. 

Shot,     soft,     per     cwt.,     $15.26; 
cbilled,    $16.75;    buckshot,   $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i.4%c  per  lb. ;  clip  horn,  15%c. 

-n orris,  41  to  56  lbs.,  15c;  57  to 
.0  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
tH  lbs.  and  over,  12c. 

AXES 

Single    Bit    $  7  50  $12  50 

Double    Bit    13  00  15  00 

Broad   Axes   28  00  31  00 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR    IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 
BEATING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12%  and  2%  P-c.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In   sides,   tanned,  $1.30  per  lb. ; 
rut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue    Stone    (Vltrol)    14c   lb. 
BOLTS 

Carriage,  %  and  smaller. 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10%;  machine  *et 
screws,  35%;  plough  bolts,  10%- 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
>ver  list;  stove  bolts,  50%;  shaft 
kolts.  20%;  tire  bolts.  30*' 
sleigh  shoe  bolts  to  %,  10%;  7-16 
and    up,   5%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PArER 

Tarred,    85c    to    $1.45    per    roll 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

«  £0,L -3"16  ln"  *10-75:  %,  $8; 
5-16,  $7.10 ;  %,  $6.25  ;  7-16.  $6  ;  % 
$5.75;  9-16.  $5.75;  %.  $5.65:  %, 
$5.50;  Logging,  5-16,  8c;  %,  7c; 
tie   out,   70%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1 
$6.80;  No.  2,  $7;  No.  3,  $7.70;  No 
4,  $9.10  each. 

CLEVISES,  MALL.  8%c  per  lb. 
COI'I'ER. 

Sbeet  and  planished  copper 
7.>  por  lb.    Tinned,  60c. 

DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
%    !n.    round    shank,    40    p.c, 

KAVETROUGH 

Bavetrougb,  8  in.,   per   loo  ft 

10  In.,  $4.r,0;   12  In.,  $5.60. 
Conductor    pipe,    2    In.,    per    100 
ft..   $4.50;   3   In  ,  $5.25;   4   In..   $6.50 
i  n  wiii.w  IRE 

•'••'"••"in.  20;   Imperial,  80,  12%- 
Premier,    20;    Colonial,    30     12%; 
«  bite,  50,  10;  diamond,  20 
CO.  11"/.. 

FORHALDKHYDX 

400-lb.  bbls.,  17c  II).;  125  11).  kegs 
18c  lb.  ;  10-11).  Jugs,  $2.15  each  ;  L'4 
<)7.  bottles,  $4.35  doz.;  12  oz.  bot- 
tlM,  J2.25  dor.. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which  are  7%%  advance  on  list. 
GLASS,  WINDOW  Single  Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22%%. 

Corrygated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $535 ;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,   $4.15;    1%,   $4.15;   1   in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%    oz.   or  2S  Eng...  7  75      7  75 

28  Am.   or  26  Eng 7  40      7  40 

26  Am.  or  26  spec 7  15      7  15 

24     6  95      6  95 

22    6  95      6  95 

18  and   20   6  75      6  75 

16   Am 6  75      6  75 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb. ;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,  set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,    $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

Xo.  2.   plain    8  25 

No.   20,   X-ray    12  00 

No.  22.  Dash-board  10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly    report. 
MATTOCKS 

Pick,   $6.75;    cutter.   $6.75. 
NAILS 

Wiro.  f.o.b.  Fort  William,  $4.70 
iiaso;   Winnipeg,  $5.10  base.     Cut 
f.o.b.,    Winnipeg,    $4.40. 
NAILS.    HORSE 

Capewell,  10  per  rent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,   24    In.,   $3.50; 
30   In.,  $4.50;  48  In.,  $5.25;   60  in., 
•$f;.2.-i:  72  In.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  nvor  list:  case  lots. 
lc  advance  over  list. 

OILS 

"Buffollte,"  20c;  Ideal  Threnher. 
85c;  "B"'  Castor  machine  oil,  30': 
Buffalo  lOngine  gasoline,  3ic; 
Buffalo  "A"  gas  engine  oil.  45V"; 
Royal      gasoline,      32<:;      Family 


Safety  coal  oil,  19%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c ;  Prairie  Harvester 
oil,  40c. 

PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'  House,  $2.85;  Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRV    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16c. 

PICKS,  Clay,  6-7,  $6.25  per  dozen. 
WROUGHT   IRON   PIPE 
Per  100  Ft.  Black         Galv. 

%    inch    $     4  14      $     6  57 

%    inch    4  23  6  66 

%    inch    5  49  7  25 

%    inch    6  71  9  14 

1  inch    9  90  13  50 

1%    inch     13  41  18  27 

1%    inch    16  07  21  83 

2  inch    21  60  29  39 

2%    inch    34  11  46  44 

3  inch    44  64  60  75 

3%    inch    55  89  

4  inch    66  15  

4%    inch    82  80 

5  inch    97  20  

6  inch    126  00 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$6.25;  full  polished,  $7.25;  18  x 
24,  half  polished,  $6.25;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished, $6.50;   full   polished,   $7.50. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    1%    x    1*    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   Irons   3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

RIVETS   AND  BURRS 

Iron  rivets,  25  per  cent.;  cop- 
per, No.  7.  65c  lb.:  No.  8,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper   Burrs,    No.   7,   65c;    No. 
8,   e&c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  20c  base;  pure  Manila, 
27c  base;  British  Manila,  22c 
base;  lath  yarn.  20c  base;  Afri- 
can hemp,  22c  base;  cotton  rope, 
Vi   and   over,  43c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES      (Caldwell.) 
20   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium,      $7:      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75;      New 
Century,   $9.25. 
<CREW8 

Bright  Iron  round  head,  60%  ; 
Hat  head,  6596  ;  round  head,  brass, 
25%;  flat  head,  brass,  30%; 
coach,  30%. 

STEEL     SHEETS.     RIAPK 
10   gauge    5  70 

12  gauge  5  75 

14  gauge 5  65 


16  gauge    5  75 

18-20  gauge    5  90 

22-24  gauge 5  95 

26    gauge    6  00 

28  gauge 6  10 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Olds,  D.H.. 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft.,  $10.95; 
Black  Cat  and  Crescent  Scoops — 
No  4,  $10.15  per  dozen;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10. 
$12.20.  Moose  and  Jones  Scoops- 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER.  Per  pound,  32  to  33c. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16. 
*4.30;     %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright   wire,   p£r  cwt.,  $4.70  at 
Fort     William,    $5.10    Winnipeg; 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool, 
13%c  base;  spring,  $4;  machine, 
$5  base;  tire,  $4.50. 
STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;   %   in.. 
$4.35;   %   in.,  $4.25;  1  In.,  $4;  1% 
In.,  $4;  1%  in.,  $3.76. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,   70-10%    off   list. 
TIES.     Cow,  30%. 
TIN  AND   TIN   PLATE 

20  x  28  I.C $18  00 

20  x  28  I.X 19  50 

20  x  33  I.C 20  50 

20  x  33  I.X 22  50 

Terne  plates  15  50 

TURPENTINE 

See  weekly  paint  report 
VARNISHES 

Stephens    Luminette,    gal...  $2  20 
Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,      small      lots,      15%  + 75c; 
full   boxes,   iron.   20%  +  7oc. 
WHITE    LEAD 

Decorators'      pure,      ton      lots, 
$15.35;   less   than   ton   lots,  $16. 
WIRE.  BARB 

Lyman,  4-point,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win- 
nipeg; plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75;  No.  12,  $5; 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg, 
No.   9.   $4.60;    No.   12,   $4.S0. 

Patented   screen  in   100-ft.   rolls, 
$2.50  per   hundred   sq.  ft.;   ln  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  ties,  14  gauge,  single  loop, 
$6.15  Winnipeg;  $5.75  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $5.20;  10,  $5.25;  12,  $5.40; 
II,   $5.55;    15,   $5.70;   16,   $5.85  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
K./.c.  $46.90  per  doz.:  Bicycle, 
$52.65   per  doz.;   Ajax,   $S75  each. 
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A  Cartful  of  Profit 
and  Satisfaction 


«Me  with  Manitoba  Linseed  <"•        ,rf 

HOUSE  PAIN' 


HOUSE  PAINTS 

Are  noted  for  their  consistency  of 
good  service  and  their  extraordin- 
ary covering  capacity. 

Every  can  you  sell  delivers  satisfac- 
tion to  painters  and  consumer — a 
satisfaction  that  ensures  steady  pat- 
ronage. 

If  not  already  represented  in  your 
town,  we  will  be  glad  to  explain  our 
exclusive  agency  proposition. 

Write  us  now. 

G.  F.  STEPHENS  &   CO.,  LIMITED 

Paint  and  Varnish  Makers 

WINNIPEG  -        -  CALGARY 


F  <£& 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  catalog  will 
interest  you. 

Wiebusch  &  Hilger,  Ltd.,  New 

York;   A.    Macfarlane  &  Co., 

Montreal,  Canada 

Selling  Agents 


^. 


J 


THE  "WANT"  AD. 

The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life  Into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  t« 
the  "want  ad."  as  a  matter  of  course 
for  a   hundred  small  services. 

The  "want  ad."  gets  work  for 
workers  and   workers  for  work. 

It  gels  clerks  for  employer*  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  en- 
ables them  to  do  business  though 
they  may  be  thousands  of  miles 
apart. 

'i  be  "wanl  ad."  is  the  great  force 
in  the  small  affairs  and  incidents  of 
dally  life. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturer*  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO  OPERATE 

The  Patented  Cog  Gear  Head, 
as.  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he'  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufaeturmrs  of 

Emery,  Black  Lead,  Emery  Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


ONTARIO  OIL  ^TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENTINE    IMPORTERS 

AND 

LINSEED     OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturer! on  application. 

WHOLESALE  ONLY 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 
SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


$469.20  a  Year  for  National 
Advertising 

A  half-page  advertisement  in  MacLean's 
Magazine,  every  issue  for  a  year  (12  times), 
costs  $489.20. 

Figured    out    proportionately,  it   means: 
$164.22   to    influence   Ontarians 


$102.00     " 

(luebecers 

$  23.40     " 

"              New    Brunswlckers 

$  28.15    " 

"              Nova    Scotlans 

$     4.69     " 

"                I'.E.  Inlanders 

$  32.84     " 

Maiiitohana 

$  37.54    " 

Saska  telle  wans 

$  28.15     " 

"              Albcrtans 

$  28   15    " 

"              Itiili-h   Columbians 

(This  division   on  the  hauls   of  provincial 

populations.) 

Really,    whin    yon    break    It    up   this   way,    the 
amount  per  province  for  a  whole  year's  power- 


ful influence  is  ridiculously  small. 

Honestly,   can   you   say   "I    can't  afford  $469.20 

a   year  for  national   advertising?'' 

MACLEAN'S  MAGAZINE 


Can  perform  a  service  for  you,  at  a  price, 
Which  you  cannot  have  rendered  by  any  oilier 
single  medium,  or  at  so  low  a  cost. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tiaing  columns  are  olosely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153   University    Avenue,    Toronto,    Ontario 
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MARTIN  -SENOUR 

PAINTS  AND  VARNISHES 


(Made  in  Canada— Sold  on  Merit) 


PIONEERS 

of 
PURE 
PAINT 

and 

STILL   FIRST 

in  the  estimation 

of 

PAINT  USERS. 


A  CONTINUOUS  DRIVE 

A  steady,  irresistible  drive  has  carried  the 
Martih-Senour  Co  into  the  very  forefront  in  the  Can- 
adian Paint  and  Varnish  field. 

This  drive  has  established  the  thousands  of  Mai 'in 
Senour  Dealer-Agents  in  a  position  where  they  are 
enabled  to  procure  and  control  the  larger  share  of  the 
paint  and  varnish  trade  of  their  districts. 

The  successful  methods  pursued  in  this  drive  will 
be  continued  by  even  more  aggressive  means. 

''Quality  the  best,"  has  always  been  the  Martin - 
Senour  keystone. 

.  Every  product  carrying  our  label  absolutely  guar- 
anteed to  best  serve  the  purpose  for  which  it  is  made. 

Advertising  and  sales  help  the  strongest  we  can 
plan  and  carry  into  effect 

The  whole-hearted  effort  of  an  experienced  person- 
nel in  Administrative,  Manufacturing,  and  Sales  De- 
partments, devoting  their  entire  energies  to  serving 
well  our  customers. 

A  combination  of  Quality  and  Service  which  estab- 
lishes beyond  all  doubt  'that  MARTIN-SENOUR 
Paints  and  Varnishes  are  the  easiest  and  most  profit- 
able to  sell. 

Let  us  present  for  your  consideration  our  exclusive 
Agency  Plan. 

A  Postal  request  does  not  obligate  you  to  buy.  It 
merely  indicates  your  willingness  to  be  shown 


©**  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN    •  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory:  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.  H.  McCOMB,  LIMITED  EsttSS. i&%*& &  MONTREAL 


SPECIFY 
DOMINION  BRAND 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should   sell   thein.     Order  through  your-  jobber  to-day. 


Auger      \      LET    US 

si. A  QUOTE 

Nuts,  BolsterV    "YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARD  WARE  j  TOOLS 

fLKINSON^KOMPAi 

tggQNTo       HAN  I  LTON 


VtflNJiJJ 


WE  SHIP/  en., 

PROMPT-/  £2 

m  -^f  /  and  Burrs, 

111  /   Cap  and  Set 

Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


j 


( '.linage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
1 1  i  vets,  Etc. 


[TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Yg  in.  to  4  in.,  is  thoroughly- 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NII'I'I.FS  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, 


MONTREAL 
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WANTED  —  HARDWARE  SALESMAN  TO 
v'  handle  the  jobbing  trade  for  a  Canadian 
factory.  Best  of  references  must  be  furnished 
aud  experience  stated.*"  Box  150,  Hardware 
and   Metal,  Toronto. 


It  is  a  good  test  of  a  hardware  sales- 
man's capacity  to  find  out  whether  he 
regularly  reads  Hardware  and  Metal. 
The  live  ones  always  do,  because  they 
realize  that  there  is  no  other  way  of 
keeping  right  up  to  the  minute  on 
everything  connected  with  the  Cana- 
dian hardware  trade. 

The  manufacturer  who  inserted  the 
above  advertisement  knew  that  the  22 
men  who  answered  it  were  men  who 
wo  aid  be  likely  to  study  their  proposi- 
tion. 

Use  the  Want  Ad.  Page. 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now  for  the  Fall  and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenty  of  time  to  catch  the  early  shoppers. 
Have   you    a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


"I  don't  know  why  I  ever  stopped  subscribing  to  HARD- 
WARE AND  METAL,"  says  an  ex-hardwareman  who  has 
been  in  the  real  estate  business  for  the  past  six  years. 

"I  am  thinking  of  getting  back  into  hardware  again,  so  you 
may  enter  my  subscription. 

"I  have  always  had  a  warm  spot  in  my  heart  for  HARD- 
WARE AND  METAL,  because  I  made  a  lot  of  money 
through  it. 

"The  best  deal  I  ever  made  was  the  result  of'  a  prediction  in 
HARDWARE  AND  METAL,  that  the  price  of  pig-iron 
would  advance  shortly. 

"I  immediately  placed  a  big  order  for  stoves  with  one  of 
HARDWARE  AND  METAL'S  advertisers,  just  in  time 
to  take  advantage  of  a  heavy  increase  in  the  price  of  stoves. 

"I  could  tell  you  of  many  other  profitable  deals  that  HARD- 
WARE AND  METAL  helped  me  to  make,  but  this  was  the 
best  one." 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  cohering  all  requirements  of  the  irade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are   perfectly  ground  and   designed  to  cut  hair,  not  break    it  off  by   main  force. 


BALL  BEARING 
Retailing  at  about  $2.50. 


NEW  MARKET  PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,   Fetlock  and   Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  BIdg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pumps 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

Thc  R.  McDougall  Company 

Limited 
GALT,  CANADA 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


ZJL 


Specialty 

!PAPERBAG 


CO. 

LIMITED 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department    M. 

12-14-16  Johnston  Street,  Toronto,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


HHliffl 


21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 
Strip  Co.,  Ltd. 
Hamilton 
Ont. 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  Eamp  Co., 

HAMILTON,  CANADA  lUtntttl" 


B0LT5.mVET5.WlRE  &  WIRE  NAILS 


BATH  ROOM  FITTINGS 


Quality  Kit* 
fricmm  Rlf 


NORTHERN  BOLT  Jr.  SCREW 
CO.,  LIMITED.  Owen  Sound.  Ont. 


f  KINZINGER,  BRUCE 
,KA     &  CO.,  LIMITED 


'NIAGARAX        NIAGARA  FALLS,  CANADA 

|~^    WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


FOOD  CHOPPERo 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bldff.,  Montreal 


Rubber  Stamps 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


When  writing  advertiser  kind- 
ly mention  that  you  saw  his  ad. 
in  this  paper. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire    Insurance    Agents. 

I6Y2  Toronto  Street  52  Canada  Life   Bids.. 

Toronto.  Montreal. 


GALVANIZED    FENCE     HOOK 


L\ 


FENCE  HOOK 


5^ 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


Hardwaremen,  sell 
your  rink  a  J-&-R 
Rink  Scraper. 
Cleans  off  snow  and 
slush  in  half  the 
time. 

Write  James  &  Reid, 
Perth,  Ont..  for  cir- 
cular and  prices. 


IT    MAY     SAVE    YOUR     LIFE 

If  you-  are  going  hunting  or 
fishing  in  the  woods  or  on 
the  water— the  need  of  dry 
matches  may  save  your  life. 
"The.  Excelsior  Sportsmen's 
Belt  Safe"  made  of  Brass. 
Nickel  Plated,  Gun  Metal 
or  Oxidized  —  Waterproof. 
Furnished  complete  with 
Belt  and  Buckle  for  $1.00. 
Hyfield  Mfg.  Co.,  48  Franklin  St.,  N.Y. 


^tAMPBLAGKS 

/^-^T^;  'dGe/pafftoim  ofy(/d//ty 
J       '.;•  jJ/   M?t  yets  bty  bus//ress 


=^*5£* 
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CONDOR" 


—the  name  that  means  quality 
and  service  in  lamps— mure  light. 
less  current.  A  money-savei.  a 
money-maker.      Write 

The  Basters,  Jackson  Co. 
22  College  Street,    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Kivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles 
Felloe   Plates. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in    filling   your   needs. 


cotter*  dock    BELT! N  G 

Maple  Leaf  Brand 
Belt  Dressing 

DOMINION  BELTING  CO.LTD, 

V.    :.  .■  HAM  I  CTON      CANADA     ■ 


<< 

C.S.TURNER  CO. 

147  Bannalyne  Ave.    East.  Winnipeg 

Manufacturers'   Agents 

Excellent    Storage,    Forwarding,    and 

Distributing  Facilities. 

THE 

STURDY 

ASH  SIFTER 

Best  Sifter.      Best  Price 
Collins  Manufacturing  Company      Toronto. 
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The  First   Coat 
for  Metal  Work 

is  exceedingly  important  and 
it  should  be  such  that  it  will 
completely  protect  the  surface 
from  elements  causing  corro- 
sion or  rust. 

CARTER'S 

Dry   Red  Lead 

is  the  highest  standard  quality  and 
gives  a  full,  heavy  bodied  mixture 
that  assures  absolute  protection  for 
every  kind  of  metal  construction. 

We  make  Orange  Lead  and  Lith- 
arge. Special  Red  Lead  and  Litharge 
for  Color,  Varnish  and  Rubber 
Making.  Oxides  for  Potters  and 
Storage  Battery  Makers. 

Our  products  are  wholly  Cana- 
dian made  and  equal  in  quality 
to  the  best  imported  goods. 

Send  a  post  card  for  prices. 

The  Carter  White  Lead  Co. 

of  Canada,  Limited 

91    Delorimier  Avenue 
Montreal 
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Wrought  and  Steel  Plaj| 

WASHERS 

of  all  descriptions 


Kound&  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Fire-place  Screens 
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"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 

the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


TTARDWARE  BUSINESS  WANTED  —  IN 
■*-L  gnod  Ontario  town  or  city.  Replies 
treated  strictly  confidential.  Box  167,  Hard- 
ware and   Metal,   Toronto. 


This  little  advertisement  inserted 
in  Hardware  and  Metal  not  long 
ago  immediately  brought  eleven 
replies  to  the  advertiser.  And  the 
cost  was  only  47  cents,  including 
5  cents  for  Box  Number. 


PEERLESS 


ORNAMENTAL 
FENCING 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strengrth  and  tough- 
;s    left    in.    Heavily    galvanized.     Every    intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry   Fencing  are  extra  heavy- 
extra    strong.     Consequently  fewer  posts    are    re- 
quired.  Peerless  fencing  can't  sag — can't  rust- 
can  "t  get  out  of  shape  —  can't  help   giving 
bsolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience   and  make   money,  too. 


id  for  our  dealer**  proposition,,  It"*!  aU 
tractive.  It  -will  interest  you.  If  swell 
<orth  a  stamp.      Send  today* 

The  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Man. 
Hamilton, 
Ontario 


USE   THE    WANT  AD  PAGE 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROK  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 
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We  are  wholesale  distributors 
for  the  leading  makes  of  general 
Hardware.     These  include 

IN 

CUTLERY 

JOS.  RODGERS  &  SONS 
WOSTENHOLM'S  IXL  GRADE 

PLATED  WARE 

COMMUNITY    . 

RELIANCE 

R.  WALLACE  1835 

ROGERS  BROS.  1847 

TOOLS 

A  STANLEY  PLANES 
STANLEY  TOOLS 
BENNET'S  FLOOR  SCRAPERS 
PARKER  VISES 
REECE'S  SCREW  PLATES 


Send  us  your  mail  orders.  They  will  be 
given  every  care  and  will  be  shipped  promptly. 

We  still  have  a  supply  of  Skates,  Hockey 
Sticks,  Sleigh  Bells,  Carriage  Heaters, 
Weather  Strip,  Lanterns,  Food  Choppers,  etc. 

Skate    Catalogue  will  be  mailed    on    request. 

Caverhill,  Learmont  &  Co. 

MONTREAL 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        L'M>™> 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractor*  to  the  Admiralty  and  War  Office 


Manufacturers  of  every  description  ot 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our    new  Catalogue,    fully  illustrated,  mailed    free    on 
Application  to  wholesale  Hardware  Merchants. 

Canadian    Agents — Eastern:        Geo.  H.  Smith,   39  Adelaide  St.  W.,  Toronto 
.Western:  W.  T.  McArthur&  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


An  Extra  $5  or  $10 
Every  Week 

Quite  a  bit  extra,  isn't  it?  Would 
you  like  to  have  that  much  coming  to 
you  regularly  every  week,  entirely  in 
addition  to  your  weekly  pay  envelope? 
Of  course  you  would. 

Well  now,  write  us  and  we  will  be 
glad  to  send  you  full  particulars  of  our 
plan — the  very  same  proposition  that 
has  proven  so  successful  with  hundreds 
of  our  representatives.  You  can  read 
it  and  apply  it  right  in  your  own  home 
district.  Your  spare  time  is  all  that's 
needed.  Write  us  to-day, — next  week 
you'll  be  earning  more  money. 

The  MacLean  Publishing  Co., 

LIMITED 

143-153  University  Ave. 
TORONTO        -        CANADA 


QUALITY  THAT  WINS 

GOOD  QUALITY  is  one  of  the  greatest  features  necessary  in  increasing 
any  commercial  enterprise.  That's  why  WE  RECOMMEND  CROSS 
PRODUCTS  to  you,  as  they  possess  greater  features  than  combined  in  anv 
other  similar  line:  embracing  QUALITY,  DURABILITY,  ECONOMY 
and  LASTING  SATISFACTION  for  the  customer;  and  A  PERMA- 
NENT BUSINESS  with  liberal  profits  for  the  Dealer. 

We  solicit  your  business 

CROSS  FRENCH  FURNITURE  POLISH 
CROSS  FRENCH  FLOOR  POLISH 
CROSS  AUTO  BODY  POLISH 
CROSS  CREAM  METAL  POLISH 
CROSS  CARPET  CLEANER 

Our  line  is  complete.     Made  from  famous  formulae  originated  centuries  ago,  during  the  Artistic  Age. 

"Canadian  Made  for  Canadian  Trade" 

CROSS  PRODUCTS,  LIMITED 

56-58  AGNES  STREET,  TORONTO  PHONE  MAIN  5798 


TRADE  MARK 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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When  in  need  of 

Brooms 

Brushes 

Wrapping  Papers 


Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 

Ask  us. 

WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


ALWAYS,  at 
the  begin- 
n  i  n  g     of 
e  o  1  d      weather, 
there   is  a  great 
demand  for  horse  blank- 
ets.   Which  means  extra 
business  for  you — if  you 
have  the  blankets. 
Write   to   us   for.  quota- 
tions. 

We   are    large    manufac- 
turers. 

Samuel  Trees  &  Company 

Limited 


HORSE 
BLANKETS 


Whitby. 


Toronto. 


Winnipeg 


ELEY  BROTHERS,  LTD. 

specialize  In  the  manufacture  of  the  following  articles  at 
the  lowest  prices: 

SHAVING  STICK  CASES 

OVAL  AND  ROUND  TOPS 

for  Powder  Tins,  Cruets,  Dredgers,  etc. 

METAL  BOXES 

for   Dentifrice,  Soap   Tablets,  etc. 

FERRULES 

fur    Walking   Sticks,   Whips,   Bamboo   Fittings,   etc. 

PENCIL  FITTINGS 

lu  any  of  the  following  metals:  Brass!  Copper,  or  Whlte- 
iik-i.-iI  (nickel  or  silver  plated),  Aluminium  and  JewellerR' 
Metal  (Tombac.) 

Eley  Bros.,  Ltd.  (DePt.2i>  Edmonton,  London,  N. 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY   P.    MOTJLDEN,   Winnipeg,   Man. 
GEO.  W.   LAIDLAW,  Vancouver,  B.C. 


MR.  CLERK 


YOUR  SPARE  TIME 


w 


HAT  do  you  do  with  it?  By  that  we  mean, 
is  it  bringing  you  any  returns  in  the  ways 
that  go  to  assure  your  future  success? 


How  would  you  like  to  know  of  a  plan.'  that  will 
bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  occupation.  Would  you  be  inter- 
ested? 

We  have  a  plan  by  which  hundreds  of  clerks 
throughout  Canada  are  greatly  increasing  their 
weekly  incomes.  This  plan  interferes  in  no  way 
with  their  regular  duties.  It  helps  them  to  become 
of  more  value  to  their  employers  as  well.  Besides 
it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning 
it.  This  places  you  under  no  obligation,  we'll  be 
glad  to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 


The   MacLean  Publishing  Co. 

Dept.cc.      143-153  University  Ave. 
Toronto 


Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished   Silver   Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 
SHEFFIELD,  Eng 


Telegrams: 
Telephone: 


Shipman  Sheffield." 
Cent.   No.  46S. 


Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,  Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th   and   5th  Editions. 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


Store 
Management 


STORE     MANAGEMENT— COMPLETE 

16  Fuli-Paee  ANOTHER  NEW  BOOK 

By  FRANK  FARR1NGT0N 

A  Companion  book  to   Retail  Advertising  Complete 

$1.00     POSTPAID 

"Store   Management — Complete'*   tells  all   about    the 
management  of  a  store  so  that  not  only  the  greatest  sales 
|  but  the  largest  profit  may  be  realized. 

THIRTEEN  CHAPTERS 

Here  is  a  sample: 
CHAPTER  V.-THe  Store  Policy— What  it  shonldbe 
to  hold  trade.  The  money-b«ck  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivering  goods. 
Substitution.  Handling  telephone  calls.  Rebating  railroad 
fare.     Courtesy  to  customers. 

ABSOLUTELY  NEW  JUST  PUBLISHED 

Send  us  $1.00.     Keep  the  book  ten  days  and  if  it  isn't 
worth  the  price  return  it  and  get  your  money  back. 

272  Pages  Technical  Book  Dept.,  MacLean  Publishing  Co. 

Bound  in  Cloth  TORONTO 


JENKINS  BROS.' 
PUMP  VALVES 


proved,  best  and  cheapest  because  of 
their  long  leakless  service. 

They  are  scientifically  compounded 
from  pure  rubber  and  other  ingredients 
to  meet  the  imposed  conditions  exactly. 

Whether  your  pumps  are  operating 
against  a  low  or  an  extreme  head  in 
handling  cold,  warm  or  hot  water,  brine, 
naphtha,  acids,  ammonia,  gritty  water 
or  other  fluids,  we  can  furnish  the  right 
Jenkins  Bros.'  Pump  Valves  to  give  the 
most  economical  duty  possible. 

Thousands  upon  thousands  are  daily 
proving  their  ability  to  stand  up  under 
all  demands  in  the  leading  power  and 
pumping  plants  in  the  country. 

When  ordering  state  diameter,  thick- 
ness and  size  of  hole  in  addition  to  head 
pumped  against,  the  kind  and  maxi- 
mum temperature  of  the  fluid  to  be 
handled. 

Write  for  No.  8  Jenkins  Bros.'  Catalog. 

JENKINS  BROS. 

LIMITED 

103  St.  Remi  Street,  Montreal 
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The  Past  Year 


has  been  an  important 
one  in  the  annals  of 
Mac-Lean's  Magazine. 
It  has  witnessed  the  addition  to  the  list  of  contributors  of  MacLean's  of 
practically  all  the  best  Canadian  authors  —  Sir  Gilbert  Parker,  Stephen 
Leacock,  Arthur  Stringer,  Robt.  W.  Service,  Agnes  C.  Laut,  Arthur  E. 
McFarlane,  Nellie  L.  McClung,  Peter  McArthur,  Alan  Sullivan,  L.  M. 
Montgomery  and  many  others. 

The  year  1916  has  witnessed  the  building  up  of  MacLean's  to  standards 
of  excellence  which  previously  had  seemed  unattainable  for  a  Canadian 
periodical.  This  has  been  in  every  sense  of  the  word  a  remarkable 
achievement. 


Bright  Prospects 
for  the  Future 


But,  the  coining  year  will  see  even 
greater  strides  forward.  Plans  are 
under  way  for  securing  bigger  and 
better  features  than  ever  before.    The 
support  of  Canadian-born  star  writers 
will  be  even  more  in  evidence  than  during  the  past  year 

As  an  evidence  of  the  big  things  that  are  coming,  glance  over  the  contents 
of  the  January  issue.  The  main  feature  will  be  the  start  of  a  new  serial  story 
by  Sir  Gilbert  Parker,  "Jordan  is  a  Hard  Road."  This  is  a  Canadian  story. 
and  will  have  an  especial  appeal  for  every  magazine  reader  in  the  Dominion. 


An  outstanding  feature  also  will  be  "In  Dry 
Toronto,"  by  Stephen  Leacock.  It  is  unques- 
tionably one  of  the  funniest  sketches  that  the 
famous  Professor-Humorist  has  ever  turned 
out.  It  tells  what  a  Montreal  man  found  on 
his  arrival  in  the  Ontario  capital  shortly  after 
prohibition  had  gone  into  effect.  It  is  one 
long  and  hearty  laugh  from  start  to  finish. 
Then  there  is  an  article  on  the  suddenly 
revived  shipbuilding  history  of  Canada,  by 
W.  A.  Craick — the  story  of  an  industrial 
romance.    B.  D.  Thornley  presents  a  wonder- 


fully graphic  picture  of  a  part  of  Canada  that 
few  Canadians  know  anything  about.  This 
article  is  illustrated  by  especially  fine  photo- 
graphs. Agnes  C  Laut  contributes  a  power- 
ful article  on  "Paying  for  Present  Pros- 
perity.'' Main  Johnson  tells  the  story 
of  his  trip  to  the  Western  Front  with  the 
party  headed  with  N.  W„  Powell,  leader  of 
the  opposition  in  Ontario.  And  then  there 
are  short  stories  by  Alan  Sullivan.  A.  C 
Allenson,  H.  M.  Tandy  and  Peter  McArthur. 


It  is  the  avowed  intention  of  the  editors  of  MacLean's  to  make  each  issue  this  year  better  than 
the  one  that  preceded  it.  It  may  seem  difficult  to  surpass  the  unusual  array  of  features  pre- 
sented next  month,  but  nevertheless  the  editorial  plans  call  for  new  features  that  will  make  this 
ambition  possible. 

A  Feature  of  1917 

will  be  (lie  publication  complete  in.  one  issue  of  short  length  novelettes  of  Canadian  life  by  well- 
known  Canadian  writers.  The  first  of  these  will  be  a  war  story.  "Danton  of  the  Fleet,"  by  A.  C. 
Allenson. 
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Who  is  Your 
Customer? 

'"pHE  finding,  holding  and  multiplying 
-*•  of  customers  is  your  great  business 
— probably  your  great  problem.  There's 
no  royal  road— no  priceless  route — to 
them.  The  plain  way  to  find,  interest 
and  persuade  them  is  the  well-traveled 
way,  the  way  of  Public  Advertising. 
But  the  ideal  medium — what  is  it? 
If  you  are  seeking  a  single  medium  of 
potency,  of  prestige,  of  sufficient  circu-. 
lation,  you  will  find  it  in 

MACLEAN'S 

MAGAZINE 

You  know  of  this  magazine,  but  do  you 
know  it  through  use? 
It   can't   do   everything,   but   it   can   do 
much.     It  can  make  your  product,  com- 
modity   or    service    known    nationally — 
and  this  at  small  cost  per  annum. 
N.B. — Objectionable    advertising    not 
accepted.     Both  editorial  and  adver- 
tisino    columns    are   closely    censored 
to  keep   them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue,   Toronto,    Ontario 


FORGETTING 


One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  lowr  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd, 

LONDON  CANADA 

SALES    AGENTS 

Manitoba — Bissett  &.   Webb,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 

ELECTROLYTIC   NICKEL— 99.80%. 

Prime    .Meta!s    for    the   Manufacture   of    Nickel    Steel,   German    Silver,   Anodes    and    all 

remelting    purposes.      Our    Nickel    is    produced    as    Rods,    Sheets,    Strip    Stock,    Wire 

and   Tubes. 

-  pk  iy  p  .  We   are    SOLE    PRODUCERS   of    this    natural,    stronger- 

W\  \_/  IN  C^  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are    Rods,    Flats,   Castings.    Tubes, 
««  r  y   a   I  Sheets,   Strip  Stock  and   Wire. 

"I  ~    I     '"*  Send    Inquiries   Direct   to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


rrrrnrrr 


Nail  Bin  Counters;  Screw  Cases— -all  kinds 
of  Store  Fittings, 


CAMERON..  &  CAMPBELL. 

Toronto,  Canada 
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THEY    SELL    STEADILY 


MENDETS 


rmjkjj.'iftjmfpr 


And   every   sale  adds  something  to   your  income.      Also, 

they  render  a  real  service  to  your  customers. 

Msndents  mend  leaky  vessels,  rubber  bags,   tires,   without 

rivets  or  solder. 

Are     you     selling     them?       Counter    Display    Containers 

furnished  free. 

Wholesale  Hardware  Merchants  Wlio  Sell  MEXDETS:— Whites,  Ltd.,  Collingwood,  Ont ;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont;  Hobbs  Hardware  Co.,  Ltd.,  London,  Ont.;  O.  H.  Hovvden 
»>c  Co.,  Ltd.,  London,  Ont.;  Thos.  Biikett  &  Son  Co.,  Ltd.,  Ottawa,  Onit. ;  MiUer-Morse  Hardware  Co.,  Winnipeg. 
Man.;  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta. ;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  Rogers  Hardware 
Co.,  Ltd.,  Charlottetown,  P.E.I.  ;  Thompson  &  Sutherland.  Ltd.,  North  Sydney,  N.S. ;  Merrick.  Anderson  Co.,  Ltd., 
Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond 
Hardware  Co..  Guelph,  Ont.;  Emmerson  &  Fisher.  Ltd.,  St.  John,  N.B. ;  R.  Chestnut  &  Sous,  Fredericton,  N.B. ; 
Lyons   &    Marks,    Toronto,    Ont.;    L.    H.    Hebert   &   Co.,    Montreal.    Quebec. 

Collette  Mfg.  Company,  Collingwood,  Ont,  Canada 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en-' 
g  i  n  e  or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,   Ontario 


Your  Money  Is 
Your  Own 


You  may  save  it,  or  you  may  use  it  to  make  more  money. 
And  we  want  tn  tell  you  plainly  that  in  the  300  working  days 
of  every  year  you  ran  make  lots  of  money  by  saving  it— 
SAVING  THE  WRONG-  CHANGE  THAT  MAY  BE  GIVEN 
OUT  EVERY  DAY.  We've  thought  much  about  this  matter 
—more  than  you  have,  and  we  know  something  about  money- 
changing  that  you  should  know.  One  4-page  circular  is  yours 
for    the    asking.      Send    for    it,    please,    to-day. 

GIPE  HAZARD  STORE   SERVICE  CO.,  LTD. 
97  Ontario  St.,  Toronto,  Canada 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world 's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 
Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue        -       Toronto,  Canada 


Over  1000 
different  sections 


Patent  Grip-Tight  Socket 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


ft  Specialists  in 

yr      _..._.      beamless,        brazed 

■"^~     TUBES     Iron-cased    Mould- 

****""  ings,  Beadings,   Rolled  Metals 

in  Brass,  Copper,  German  Silver,  and  other  Metals. 

GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANOFACTURERS 


MARK. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 


FOR 

HIGH 
SPEED 


Metal 

FOR 
HEAVY 


Try  It.  PRESSURE 

Every  Pound  Guaranteed. 


Mm&mvrm\ 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN  HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern   Agents:  Spielmann  Agencies  Montreal 


THE  L  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  LIHITED 

Avoid  imitations   of   our  ^<CftED    TRADP 

CUTLERY 


^% 


exact  §  ^/^ 


By  fieelng  that  this 

mark   is  on  each    blade.  ^AtiTFD     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts.  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks 

WE  HA\E  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


PHRP  C  TTIWtf^1  °ne  of  the  things  we  a11  do  wdl  is  to  forget* 

r  \yl\ljrj   J,      J,    Ml^Hj,      Names  that  were  household  worlds  yesterday  are  gone  to-day. 
,_^_^^^^^^^^^^^^^^^^^^^^^^^^^^^      Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 

they  do  to-day.     They  forget  easily. 
Keep  yourself  in  the  public  mind  by   advertising.     It  is  just  as  important  to  make   old  friends  remember  as  it  is  to  win 
new  friends.     Advertising  does  both. 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not   part  of  the  advertising  order.     The  index  is 

inserted   solely  for   the    convenience  of  the  readers  of  the  paper. 


American   Pad  &  Textile  Co..  70 

Adamson    Mfg.    Co 8 

American  Shearer  Co 58 

Banwell-Hoxie  Wire  Fence  Co!  61 

Harriett.   G.   &    II..   C         51 

Barton  Netting  Co.,  Ltd.,  The  61 

Basters,   Jackson   Co 59 

Beatty    Bros 41 

Best    Weatherstrip,    Ltd 59 

Belyea,    Walter  -fc 71 

Berry    Bros 41 

Bradstreets    71 

Brandrain-Henderson    Co.    ...  :v.\ 

British  Aluminium   Co i ,'.i 

Buck    Bros 8 

Cameron  &  Campbell   67 

Canada   Metal   Co 47 

Canada   Steel   Goods  Co 4 

Canada  Wire  &  Iron  Goods  . .  (it) 

Can.  Consolidated   Rubber  Co.  14 

Canadian   Tube  &   Iron   Co.    ..  56 

Cane.   Win.,   &   Suns  Co 71 

Cartland,  .las..  &  Son  g:{ 

Chatillon.   John,  A:   Sons    12 

Carborundum   Co..    The    5 

Carter    White    Lead    Co 60 

Caverhill,    Learmont    Co 62 

Channel    Chemical   Co 16 

Coghlin,    B.   J..    Co.,    Ltd.    ...  56 

Collette    Mfg.    Co 68 

Collins   Mfg.    Co 59 

Colonial    Varnish   &   Color   Co.  54 

Cross   Products   Co 6." 

Cummer-Dowswell,    Ltd 68 


Davidson.    Thos.,   Mfg.   Co.    ..  6 

Dominion    Belting  Co 59 

Dominion  Iron  &  Steel  57 

Dominion    Sheet   Metal  Co.    .. 

Inside  back  cover 

Donaldson.    Robt.,   &   Son    ....  56 
Dougall     Varnish      Co..     Ltd., 

The    51 

Eby   Bros 64 

Factory  Products 12 

Perry,   D.  M.,   &  Son    66 

Gipe-Hazard    Co 6S 

Gutta    I'ereha    Rubber   Co.    .. 

Inside   back   cover 

Hamilton    Cotton    Co 54 

Hamilton      Stamp     &     Stencil 

Works,     Ltd 59 

How-land,    II.    S.,   &    Sons   Co.  7 

Button,    .lames,    &    Co 09 

ll.vti.1,1    Mfg.    Co 59 

Interstate   Electric  Novelty  Co.  57 

International    Nickel   Co.,   The  67 

.lames   &    Reid   Co 59 

Jamieson  &  Co.,   It.  c 37 

Jenkins  <fc   Hardy    59 

Jenkins    Bros. 65 

Jennings,     Russell     Mfg.     Co., 

Ltd 69 


Kinzinger,    Bruce  &   Co.,   Ltd.  59 

Kloepfer,   C,   Ltd 69 

I.aidlaw    Bale    Tie   Co 64 

Lamplough.   F.   W„   &  Co.    ...  59 

Landers,    Frary    &    Clark    . . .'  2 

Lewis    Bros.,    Ltd 3 

London    Foundry    Co 70 

London    Rolling    Mills   Co.     .  .  '67 

Lowe    Brothers,    Ltd 47 

Lufkin  Rule  Co.  Inside  back  cover 

Martin,  The   L.,  Co; 69 

Martin-Senour     Co 55 

MeArthur,    Irwin,    Ltd 49 

McComb,    J.    H 56 

McDougall,   R.,  Co 58 

Meriden   Britannia   Co 1 

-Metallic    Roofing   Co 13 

Millers    Falls    Co 11 

.Moore,    Benjamin,   &  Co.,    Ltd.  :',7 

.Morrison.    James,    Brass    Co..  6 

.Myers,   F.   E.,  &  Bros 54 

Newman,    Wm.,    &   Sons    S 

Nicholson   File  Co 12 

North    Bros.   Mfg.   Co 11 

Northern    Bolt    &    Screw    Co., 

Ltd 59 

Nova    Scotia   Steel  &  Coal   Co.  54' 

Oakey,    John,   &    Sons    54 

Ontario  Lantern   &  Lamp   Co.  59 

Ontario    Oil    &   Turpentine    ..  54 

Owl    Metal    Co.,    Ltd 54 


Parmenter,    Bulloch    Co..    The  59 

Pink,    Thos.,    &   Co. 61 

Progressive  Mfg.  Co.   ..'. 56 

Ramsay,  A.,  &  Sons    45 

Ross    itifle   Co 72 

Schoener   Mfg.   Co 54 

Seymour,   Henry  T..   Shear  Co.  54 

Sharratt  &  Newth   67 

Sherwin-Williams  Co.,    Ltd.    .  43 

Shipman,   J„   &  Co 65 

Simonds   Canada    Saw   Co.    ..  72 

Smith   &  Co.,   R.   H 66 

Specialty   Paper   Bag  Co.    ...  58 

Stanley   Rule  &  Level  Co.    . .  10 

Stanley   Works,   The    16 

Starrett,   L.  S..  &  Co.   Back  cover 

Steel     Bending    Brake    Works  61 

Stephens.   G.   F.,   &  Co 53 

Steel  Co.  of  Canada,  Ltd.   ...  9 

Tallman   Brass  &  Metal  Co...  69 
Toronto    Plate    Glass    Import- 
ing  Co 51 

Trees,    Samuel,   &  Co 64 

Turner,  C.   S.,  Co 59 

Western   Wire   &  Nail    59 

Whitman   &  Barnes    4 

Wilckes-Martin-Wilckes    Co.    .  59 

Williams  Bros.  &  Piggott,  Ltd.  6S 

Wilkinson   &   Kompass    56 

Woods,   Walter,  &  Co 64 

Wrought    Washer     <if> 

Wrought    Iron    Range     13 


The  "LONDON"  No.  4 
Family  Power  Washer 

The  London  No.  4 
Family  Power 
Washing  Machine, 
operates  by  Gaso- 
line Engine.  Built 
like  the  "London" 
No.  3  Electric.  In- 
stead c  f  motor 
wire,  belting,  etc., 
it  has  a  driving 
and  loose  pulley  on 
the  fly-wheel,  a 
handy  belt  shift 
for  leading  the  hell 
from  one  pulley  to 
the  other. 

This  machine  is  a 
marvel    f  o  r    con- 
venience  and   efficiency  and    its   price   is   low. 

Investigate  now. 

The  London   Foundry  Co.,  Ltd. 

London,   Ontario 


They  sell  from  January 
to  December 

It  amazes  many  a  dealer — the  way  these  Cotton  (floves  of 
ours  sell.  .Never  any  trouble  to  sell  them — the  gloves  are 
their  own  salesman.  And  the  repeat  orders  are  si  constant, 
:  i  sure,  that  the  aggregate  profit,  without  effort,  in  a  year 
is  entirely  pleasing. 

COTTON 
GLOVES 


are  utility  Gloves — made  for 
business— yet  made  attrac- 
t  i\  ely. 

TAPATOO  Cotton  Gloves  are 
made  in  Hand  Top,  Knit  Wrist 
and  Gauntlet  Styles,  light, 
medium  and  heavy  weights. 
Jersey  Cloves  anil  Mitts  in 
Oxford,    Tan    and    Slate. 

We  also  make  a  leatherette 
laced  glove  that  is  a  winner. 
Get   a    sample   of   it. 

You  probably  know  these 
gloves    well    bu1    give   them   a 

good   show! 

Order  from  your  jobber, 


The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


.January  «,  1917. 


HARDWARE    AND    METAL 


Condensed    or   "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


BUSINESS  CHANCES 


T  ET    JOHN    NEW,    154   BAY    STREET,    TO- 
ronto.    sell    your   business.  .  (4) 


TTARDWARE  STOCK  AND  FIXTURES  FOR 
-     sale  in   a   Western    Ontario   city.     Stock   is 

clean  and  well  assorted,  and  will  be  sold  at 
i    rate   on    the    dollar    for    a    quick    sale.      Box 

116.  Hardware  and  Metal. 


PAPER    BALERS 


rpHERB  IS  MONEY  IN  USING  AND  SELL- 
x  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SALESMEN  WANTED 


w- 


TANTED  —  AN  ALERT  TRAVELLING 
salesman  to  cover  Eastern  Ontario,  Quebec 
and  the  Maritime  Provinces,  calling  on  the 
Hardware  and  Furniture  trade.  Must  be  cap- 
able of  speaking  French.  State  age,  experience 
and  salary  expected.     Box  413. 


"CURST-CLASS     SALESMAN     WANTED     AT 
once.     Must  be  good  window  dresser.     The 
Hymmen  Company,  Limited,  Kitchener,  Ont. 


WANTED  —  EXPERIENCED      HARDWARE 

clerk;  must  report  immediately.  State 
age  and  salary  expected,  giving  reference. 
Plummer-Ferguson  Hardware  Co.,  Sault  St.' 
Marie,    Ont. 


MISCELLANEOUS 


GAVE  MONEY  ON  YOUR  GLASS  SCRAP. 
^  We  need  pieces  4  x  G.  at  reasonable  prices. 
For  particulars  apply  to  Courchesne  &  Cha- 
put,   Joliette,   Quebec. 

QOOD  STENOGRAPHERS  ARE  WHAT 
-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

A  DOING  TYPEWRITERS  WRITE,  ADD  OR 

■"-  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building.  Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
'*  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
iJ  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

MR.  HARDWARE  DEALER— YOU  CAN- 
■*-  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


SIGNS   AND    SHOW    CARDS. 

WE    ARE    THE    MOST    UP-TO-DATE    SIGN 
and    show    card    firm    in    Canada.    W.    H. 
Stevenson,    Stevenson    Building,    Toronto. 


WANTED 


WANTED  —  CHICAGO  STEEL  BRAKE, 
*  eight-foot,  second-hand,  also  second-hand 
Brown-Boggs  circular  shears,  2V4  to  19".  A. 
Spratt   &    Sons,    Inglewood,    Ont.  (26) 


WANTED,  IMMEDIATELY,  FIRST-CLASS, 
all-round  plumber  and  tinsmith.  Married 
man  preferred.  Steady  work  and  best  wages 
for  right  man.  Apply  to  McKinley  Hardware 
Co.,  Parry  Sound. 


"KAY'S   / 

XCELSIOFT' 

Curling   Stones 

Run  perfectly  from  the  very  start. 
No  working  down  with  emery 
necessary. 

We    carry    a    full    line,    in    assorted 
weights,   36   to  45   lbs.    to  the   stone, 
exclusive  of  the  handle. 
Also    Handles,    Grips,    Fancy    Wash- 
ers, Brooms,  Boxes. 
Also  Builders'  Supplies. 

Walter  Belyea 

Successor  to  the  late 

THOMAS  BLACK 

WINNIPEG 


DON'T    STOP   ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  "gone  under." 


COSTS  LESS 

than  aluminum,  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Nenu  Wooden  Wash   Board 
NEWMARKET,   ONT. 


ESTABLISHED     1849. 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 

OFFICES  IN  CANADA: 
Calgary,  Alta.  ■    Vancouver,   B.C. 

Edmonton,    Alta.         I    Hamilton,    Ont. 
Halifax,    N.S.  I    Montreal,    Que. 

London,    Ont.  I    Quebec,  Que. 

Ottawa,    Ont.  I    Toronto,   Ont. 

St.   John,   N.B.  '     Winnipeg,   Man. 

Victoria,,  B.C. 
Reputation    gained    by    long    years    of 
vigorous,    conscientious    and    successful 

THOMAS  C.  IRVING    Gene'al    M.n„.r 

'  Western   Canada 
TORONTO 


A   want   ad.    in   this   paper    will 

bring  replies  from  all 

parts  of  Canada. 
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When  their  lives  depend  upon  their  rifle, 
men  use  the  Ross  .280  High  Velocity 

The  Ross  .280  is  the  natural  successor  to  the  finest  Euro- 
pean imported  rifles.  Its  low  trajectory,  great  destructive 
power  and  remarkable  accuracy  make  it  a  necessary  adjunct 
to  a  successful  hunt. 

The  Ross  .303  Sporting  Models  are  also  most  popular. 
They  are  made  with  the  same  action  and  take  the  same  cart- 
ridge as  the  military  weapon.  They  are  very  accurate  and 
well  finished  rifles. 

In  ordering  do  not  forget  the  Ross  .22  Cadet  Rifle.  It  is 
the  easiest  seller  of  them  all,  and  each  sale  of  a  Ross  Rifle 
means  a  satisfied  customer. 


For  Catalogue,  Discounts,  etc.,  address 


A- 4- 16 


ROSS  RIFLE  CO. 


QUEBEC 


You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


No.   13.     Full    Width    Cross-Cut    Saw. 


AsKY^W 


Full    Width    Cross-Cut    Saw. 


:■••• 


*™^^WW 


No.  315.   Hollow  Bock   Cross-Cut    Saw,   Champion   Tooth. 


ijonjuimaruuaaiimii 

Hollow   BiK'k   Cross-Cut    Saw.    Lanre  Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 
Vancouver,  B.C.  St.  John,  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


II  A  RD  W  A  RE      AND     M  KT  A  L 


'^SS^SS5^^  BREEDING  CAGES 

A  WORu  KJK  UUALlTir 

are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through  May. 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and 
blue- trimmed,  closed  hack,  adjustable  wire  partition,  sliding  drawer. 
two  nests  with  holders,  four  cups  and  six  perches. 

No.  StiS  Japanned,  IT1!  in.  long,  S%  in.  wide,  13%  in.  high. 
Mo.  S6  Japnanecl,  20  in.  long,  10  in.  wide.  1+  in.   high. 
Xo.  .st  Japanned,  22  in.  long,  11  in.  wide,  1534   in.  high. 
Xo.  S2  Japanned,  -'41..  in.  long,  12%  in.  wide,  l«:U  in.  nigh. 
Xo.  113  Japanned,  2(J%   in.  long.  10  in.   wide  13%  in.  high. 

The   Andrew   B.   Hendryx  Company 

NEW  HAVEN,  CONN. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


Toronto 


Montreal 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton 


ancouver 


/UFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wantea,  making  the  rule 
same  as   ordinary   ones   witnout   hook. 

the /i/FK/N Rule  fto.  ofQanadaUtd. 

W/NDSOftONr. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


wmM^Mfm, 


Talk  Number  Eighty-Three 

THE   GOLDEN    RULE    OF    THREE. 

Three  things   to   be:   PUKE,   JUST   and   HONEST. 
For    the   next    few    weeks    we    are    going   to   enumerate    some   goud 
"THREES" — watch   for    them.     They    may    help   along   the   line   of 
those   NEW   VICAR'S   resolutions. 

TINKER   TOM. 
Look   for  Talk   No.  84  next   week. 


is 


DOMINION  SHEET  METAL  CO.,  Ltd 

HAMILTON.  CANADA 


TM  L.S.  Starreti  Company 

The  World's  Greatest  Tbolmakers 

AiholMass. 

announce  the  new 

J^^W      A       TRADE  MARK  A    A 

JStarrext 


REG.  U.S.PAT.  OFF. 


Vernier  Heicjkt  Gacj  <t 


<r 


nni        nun      Him  mill        Mini         mill        I 


"■    ■■■■■  ^V 


To  provide  a  height  gage  of 
widest  utility  and  superlative 
finish  was  our  goal  —  and  we 
achieved  it. 

It  is  not  possible  by  any  known  pro- 
cess to  produce  a  more  perfect  jewel  of 
the  toolmaker's  art  than  this  new  height 
gage..  The  graduations  are  clean.  Bne 
and  dainty,  and  permit  close  accuracy 
with  vernier  readings.  The  finish  is  a 
delight  both  to  the  expert  and  the 
novice.  With  the  attachment  for  spe- 
cial jig  work  this  gage  has  the  widesl 
range  of  usefulness. 


Kvcry    tooli should    1 1 .- 1  \  c    i  i 

every  toolniaker  needs  oin' — no  si  l 

^lioi'  is  complete  without    it. 


Lei     us    si  ml    \  mi    our    new    ca  taloi  ,i  ! 

\o.  21-MA,  describing  it   in  detail.  _X!1 
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REMINGTO 
UMC 


The  Largest 

Manufacturers  of  Fire  Arms 

in  the  World 


EMINGTON 



MC 


The 


Remington  Arms  Union  Metallic  Cartridge  Co.,  Inc. 


<^. 


^iL^_^ 
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ARMS  WORKS 
I  LION  N.Y. 


=#gir-<i 


ARMS  WORKS 
BRIDGEPORT 
CONN. 


tC  ART  RIDGE 
WORKS 

BRIDGEPORT/ 

CONN.     /    f  ^  , 

— \3 
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Executive  Offices  : 

REMINGTON  U.M.C.  OF  CANADA,  LIMITED 

Windsor,  Ontario 


Vancouver,  B.C. 


Representatives  in 
Winnipeg,  Man.  Toronto,  Ont. 


St.  John,  N.B. 


HARDWARE      AND     METAL 


A    NY  wind  is  an  "ill  wind"  if  the  garage  doors  are  not  held  securely  open 
while  the  car  goes  in  or  out.    The  Stanley  Garage  Door  Holder  1774  locks  the 
doors  in  place  when  they  are  thrown  open,  making  it  impossible  for  them  to  slam 
against  the  automobile. 

Stanley  Garage  Hardware 

insures  doors  that  close  snugly,  leaving  no  cracks  for  wintry  winds  and  dampness 
to  penetrate. 

A  GOOD   many   garages    will    soorj    be  Hardware.     The  profits  on  a   few  orders   fr6m 

built  to  accommodate  the  cars  bought  this  garage  builders  would  be  a  splendid  start  for  your 

winter  by  your  customers,  and  yen  should  over-  1!'1~  business.    Better  look  over  your  stock  to-day 

look  no  opportunity  to  supply  Stanley  Garage  and  order  at  once. 

A  request  addressed  to  the  Service  Department  of  the  Stanley  Works 
will  bring  you  the  Stanley  Garage  Hardware  Book  "  R12,"  also 
information     about     the     siles     helps    that    will    be    furnished     you. 

The  Stanley  Works,  New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives ;  A.  Macfarlane  &  Co.,  Co  ristine  Building,  Montreal 
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The 

"PATRICIA 

with  the 

Silver 

Mound 

Back — Note       the 
position  of  the  ster- 
ling silver  mound, 
which  prevents 
wear. 


w  A  New  Low-Priced 

Ware  That  Gives 
Long  Service 

Perhaps  you  are  still  hesitating  about  our  latest  pro- 
duction. Here  is  our  assurance  once  more  that  the 
'Patricia"  line  offers  a  really  saleable  ware  at  a  mod- 
erate price.  The  service  value  of  the  sterling  silver 
mound  on  back  of  all  spoons  and  forks  is  indisputable. 

The  design  is  beyond  question  pleasing.    Permanent  quality  and 
durability  are  obtained  from  the  heavy  deposit  of  silver  on 
an  18%  nickel  base.    It  remains  for  you   to  convince 
yourself,  by  writing  for  discounts  on  the  follow- 

ing!  jfA" 

1  Doz.  Tea   Spoous    $4.75  M^ A> 

i  Doz.  Dessert  Spoons   ....    s.50  Front — Note   ster- 

i  Doz.  Table  Spoons  9.50  ting  character  im- 

i  Doz.  Dessert  Porks   8.50  parted  by  combin- 

1  Doz.  Medium    Porks     ....     9.50  oMoTl     of     Colonial 

1  only   Sugar  Shell 75  and    Bead    design . 

1  only  Butter  Knife 90 

1  only  Berry   Spoon 2.00 

1  only  Meat  Pork    1.25 

1  Doz.   Dessert  Knives    7.50  /  '<vy  ■mtw       f*y  w  OYY    II    ^T 

1  Doz.  Medium   Knives    . . . .     S.00  fA  V  y^H  lVlCvJ  Ll/V^Il  AIN 

CLARK  E 

COMPANY,     Limited 

Niagara  Falls  -  Ontario 
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UNIVERSAL  HOME  NEEDS 


The  Hours  for  Housework 

are  Long  Enough 

Without  adding  to  their  drudgery  by  doing  the  work  in  an  old- 
fashioned  and  inconvenient  way. 

Women  nowadays  are  seeking  every  possible  means  to  re- 
lease themselves  from  the  long  hours  and  unnecessary  toil  of 
other  years.  They  realize  it  need  not  necessarily  be  .that  "a 
woman's  work  is  never  done,"  for  with  proper  utensils  such  as 
should  appeal-  in  every  home  kitchen,  that  which  was  formerly 
work  becomes  a  pleasure  and  much  valuable  time  is  saved  for 
other  pursuits. 


UNIVERSAL 

v- v 

The  service  performed  by  the  Universal  bread  maker,  food 
chopper,  or  coffee  percolator  requires  no  stretch  of  the  im- 
agination for  the  housewife  to  grasp.  Their  superior  action  and 
patented  features  are  points  she  is  fully  able  to  appreciate. 

The  Universal  Churn  has  many  other  uses  besides  thai  of 
making  butter. 

Universal  Vacuum  products  have  everywhere  been  wel- 
comed with  a  full  appreciation  of  their  mairy  uses. 

Universal  Casseroles  and  other  nickelware  have  an  unusual- 
ly artistic  as  well  as  practical  appeal. 

Universal  Electric  Home  Needs  are  especially  noted  for  their 
exceptional  convenience  and  economy  in  operation. 

Be  sure  rthat  every  woman  realizes  the  importance  of  the 
Universal  trade-mark  stamped  on  every  utensil. 

LANDERS,    FRARY    &    CLARK       . 

NEW  BRITAIN,  CONN. 

A.   MacFarlane  &  Son,  Montreal,      Canadian  Representatives 


No.    E948 — Electric  Toaster 


No.    SIIBOIN  —  Kelisli     l)ihh. 


No.  75228 — Oval   Casserole. 


No.   92 — Vacuum   Bottle. 


No.   25   Butter   Chum. 


No,  S — Food   Chopper. 


'.'-> 


No.    474 — Percolator. 


No.    1 — Bread    Maker. 
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Prices  in  force  in 
1916  look  very 
cheap  compared  to 
what  they  are 
to-day. 


From 
HARDWARE  AND  METAL 

Ready  Roofing.— A  general  advance  in 
all  lines  of  ready  roofing  is  expected 
shortly,  one  manufacturer  having  al- 
ready raised  prices.  The  situation  in 
the  trade  is  abnormal  owing  to  conditions 
prevailing  in  the  rag  markets,  in  nor- 
mal times  large  quantities  of  rags  are 
imported  into  Canada  from  Europe  for 
making  ready  roofing.  On  account  of  the 
war  this  source  of  supply  has  been  cut 
off,  resulting  in  a  serious  shortage  of 
rags,  and  consequently  high  prices.  This 
shortage  is  unprecedented,  and  is  seri- 
ously affecting  the  roofing  business. 
March  11,  1916. 


The  weight  of  Lewisite  Roofing  is  40,  50  and  60 
lbs.  per  square  for  1,  2,  3  ply  respectively. 

This  is  5  lbs.  heavier  than  any  other  brand  of  pre- 
pared roofing  sold  in  Canada. 

LEWISITE 

is  made  from  pure  Wool,  Felt  and  Trinidad 
Asphalt  and  this  is  all  you  pay  for. 

Many  brands  sell  at  much  higher  prices. 

None  are  better  and  all  are  lighter  in  weight. 

Wool  Felt  from  which  this  Roofing  is  made  has 
advanced  200 (/<  .  Our  prices  are  low  by  compari- 
son.   Correspondence  solicited. 


LEWIS  BROS.,  Limited, 

MONTREAL 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS 

and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs   and    highest   standards   of   workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper  plated   and   polished   before  nickeling,   thus  giving  a 

higher   finish,   which   lasts   much   longer   than    ordinary    plating.      The   utmost  care  is   used   in   grinding   and    tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be   readily    demonstrated    by    comparison.      No.   00   and    No.    000    Shavpi    for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's    clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant  Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


Increase  Your  Sales 

with 

CLEVELAND 
GRINDSTONES 

They  sell  as  easily  as  they 
grind. 

Best  service  can  be  se- 
cured by  the  use  of  tools  of 
proven  quality. 

The  slogan  of 

"CLEVELAND 
GRINDSTONES" 

"QUALITY" 


LOA  DING      ORIXIJSTO  V /•>' 


THE  ONLY  MANUFACTURERS  OF  GENUINE  BEREA  AND  HURON  GRINDSTONES.  GUAR- 
ANTEED EVEN  GRIT.  Will  do  several  times  the  work  a  cheap  Grindstone  will.  When  a  user  finds  out 
what  a  CLEVELAND  (HMNDSTONE  will  do,  no  other  brand  will  satisfy.     ASK  YOUR  JOP.r.KK, 

THE  CLEVELAND  STONE  COMPANY 


Leader-News  Building 


CLEVELAND,  OHIO 
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TSe  L.S.  Starreti  Company 

The  Worlds  Greatest  Tbolmakers 

AiholMass. 

announce  the  new 

^^^9      A       TRADE  MARK  A    A 


REG.  U.S.  PAT.  OFF. 


V&rnier  Heicjkt  Gacj  c 

/,     inni       iniii      inui         imii       i  n  ■  i        iiiiu       urn        mill       mm       <l 

To  provide  a  height  gage  of 
widest  utility  and  superlative 
finish  was  our  goal  — -  and  we 
achieved  it. 

It  is  not  possible  by  any  known  pro- 
cess to  produce  a  more  perfect  jewel  of 
the  toolmaker's  art  than  this  new  height 
gage.  The  graduations  are  clean,  fine 
and  dainty,  and  permit  close  accuracy 
with  vernier  readings.  The  finish  is  a 
delight  both  to  the  expert  and  the 
novice.  With  the  attachment  for  spe- 
cial jig  work  this  gage  has  the  widest 


range  of  usefulness. 


Every  toolroom  should  have  it  — 
every  toolmaker  needs  one — no  school 
shop  is  complete  without  it. 

Let    us    send    you    our    new    catalog " 
No.  21-MA,  describing  it  in  detail. 

42  588 


mm 


If  interested,  tear  out  this  page  una  k^^  wulo  Letters  to  be  answered. 


HARDWARE    AND    METAL 


January  13.  191' 


Sap  Pails  and  Spouts 

Your  customers  will  soon  need  these  goods  and 
may  be  asking  for  them  any  time  now. 

If  you  have  not  placed  your  order,  and  require 
either  Spouts  or  Pails,  we  can  ship  you  any 
quantity  promptly. 

Sap  Pails 

made  in  all  sizes. 


FLARING  PATTERN 


SPOUT 


The  Thos.  Davidson  Mfg.  Co.,  Ltd. 

Winnipeg 


Toronto 


MONTREAL 


Morrison  Improved  Steam  Gauges 

for  steam,  water,  air,  ammonia,  etc.,  are  instru- 
ments of  the  very  highest  quality  and  utmost 
reliability,  and  are  sold  under  a  full  guarantee 
of  satisfaction.  Approved  by  Provincial 
Boiler  and  Steamboat  Inspec- 
tion Departments. 

J.M.T.   Pressure 
Reducing    Valve 

will  not  equalize,  is  extremely  sensitive  and  will  main- 
tain a  steady,  reduced  pressure,  regardless  of  the  varia- 
tion of  the  initial  pressure. 

J.M.T.  reducing  valves  can  be  supplied  to  suit  every 
requirement. 

The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  Street  West  -  -  -  Toronto,  Ontario 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


THE  BABBITT  METAL  THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 

Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a 
Fault,"  is  guaranteed  to  give 
EXCELLENT    SERVICE. 

We  also  manufacture  Lead  Pipe, 
Solder,  Sheet  Lead  and  Everything 
for  the  Plumber. 

THE  CANADA  METAL 
COMPANY,   LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 

Branch    Factories 

HAMILTON      MONTREAL     WINNIPEG     VANCOUVER 


A 


'mimmmmmmiimmmmummmmmiim. 


'iimmiiiiumimmimiiinwiiiwiiniiiiiiiiimiiiiiuiuimiiium.i,,  „„„„,„„,  uiimmuwiuJ 


■Jiii.iuiiii 


A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT   MONTREAL 


St.  Lambert,  P.  Q. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges ' ' 

Heavy  Strap  Hinges  ....   " 
Heavy  Tee  Hinges " 


Corrugated  Strap  Hinges  ' ' 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix  ' 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


SC" ! 


Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry    with 

this    LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,   Ontario 


The  White 
Mop  Wringers 

Because   of  their  wonderfully  quick  turnover   the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.    Their  ease  of  opera- 
tion   and    general    desirability    make 
strong     appeal      to     the 
consumer. 

They  are  virtually  self- 
sellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


White  Mop  Wringer  Company 


Fultonville,  N.Y. 
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H>ertrice 


Courtesy  m  $kt£ine& 


jftttmSlp  ftameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


wsss/rsssz//z/ssssssss/?ssss/yjM^ 


'©ib  pou  $ap  $lea*e  anb  GPfjanfe  pou?' 


Vm///////////////m///////////////////mm////////m;^^^^ 


JlrOab  mtnbeb  melt  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©Ualttp  attb  fetrbiC t  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


are  large  probucertf  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

GRfje  prObUCte  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

(o?Ur  OUdltie&d  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TXTANTED  —  RELIABLE,  ENERGETIC 
'*  hardware  clerk,  S  to  12  years'  experience. 
Capable  of  taking  charge.  Apply,  stating  sal- 
ary and  giving  full  particulars,  to  Box  170, 
Hardware   and   Metal,   Toronto. 


The  firm  who  inserted  the 
above  advertisement  in  Hard- 
ware and  Metal  showed 
good  judgment. 

Naturally,  replies  would. only 
come  from  clerks  who  were 
in  the  habit  of  reading  Hard- 
ware and  Metal — and  every 
hardware  merchant  realizes 
that  a  clerk  who  reads  Hard- 
ware and  Metal  is  the  kind 
of  clerk  he  wants,  because  he 
will  be  thoroughly  informed 
on  market  conditions,  new 
selling  plans  and  the  best 
methods  of  window  display 
and  advertising.  The  above 
advertisement  brought  in  23 
replies.    It  cost  only  67  cents. 


USE  THE  WANT 
AD.  PAGE. 


Said  the  Superintendent 
to  the  Purchasing 
Agent: 


The  "Famous  Five"  files, 
Fred,  are  sharp  and  hard 
and  do  lots  of  work,  and 
if  we  discard  them  as  soon 
as  they  cease  to  be  effi- 
cient, as  the  maker  sug- 
gests, we  will  get  the  best 

results.  The  firm  that  is  manufac- 
turing and  selling  60,000,000  files  a 
year  must  know  how  to  use  them  to 
the  best  advantage. 

Good  advice  that,  to  buyer  and  to 
retailer.  So  specify  "Famous  Five" 
when  next  you  order. 
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A  Paying  Side-Line  for 
Hardware   Merchants 

Hundreds  of  hardware  stores 
sold  Spramotors  and  spraying 
accessories  to  their  customers 
last  year  and   made    a    good 

Brass  Hand-Valve  J  » 

^^       profit. 


It  isnt  a  SPRAMOTOR  unless  we  made  it 


We  make  a  sprayer  for  every 
purpose,  hand,  horse-power  and 
gasoline,  also  standardized  ac- 
cessories for  every  spraying 
need. 

Made  in    Canada 
No   duty    to   pay. 

The  spramotor  is  the  recoenized 
standard  of  excellence — it  is  widely 
advertised  and  ureatly  in  demand. 
Share  in  the  business  and  in  the 
profits.  Write  to-day  for  details 
of  our  proposition. 

SPRAMOTORS  LTD. 

3121    King  Street,  London, 

Canada  and   3201   Erie  St., 

Buffalo,  N.Y. 


C  TRADE  .^^Bk 

HICACO 
MARK  ^B   WT 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Bend   for  Catalogue  St  32.    It  fully  Illustrates  and  describes 
the    most    complete    line    of     Sprint     Hinges    manufactured. 


Chicago  Spring <Bttif  ffompau^, 


CHICAGO 


NEW  YORK 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cleans 

Without 

Injuring 

Sani-Flush  cleans  water- 
closet  bowls  by  chemical 
action  but  has  no  bad  effect 
on  the  bowl  or  plumbing. 

We  have  made  care- 
ful tests  and  know  posi- 
tively that  Sani-Flush 
could  be  used  every  day 
for  fifty  years  in  a  por- 
celain water-closet  bowl 
and  not  injure  it  in  the 
least. 

The  only  action  of 
Sani-Flush  on  the  con- 
nections is  to  keep  them 
free  from  incrustation. 

Sani-Flush 

You  can  recommend  Sani-Flush  to  your  cus- 
tomers and  be  sure  that  it  will  clean  their  water- 
closet  bowls  quickly  and  easily  without  harm  to 
the  bowl  or  plumbing. 

HAROLD  F.  RITCHIE  &  COMPANY,  LIMITED 
10-12-14  McCaul  Street      -     TORONTO,  ONT. 


FOSTER  BROS.' 

Butchers'  Knives 

Every  blade  is  hand  forged.  Every  blade  is 
hardened  and  tempered  RIGHT.  Every 
handle  fits  the  grasp. 

Every  knife 
Every  steel 
Every  package 

BEARS  THE  MARK— FOSTER  BROS. 

Look  for  ^  always. 

It  is  your  assurance — your  customers'  guar- 
antee. It  pays  to  handle  a  line  noted  for  its 
absolute  integrity  and  excellence. 

Such  lines  stand  behind  the  merchant  and 
make  for  him — satisfied  customers. 

JOHN  CHAflLLONS  SONS 

85  Cliff  Street  New  York  City 

Established  Since  1835. 


OFFICIAL 

AWAR  D 
RIBBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT  OfTHESUflRIORJURY 
^/«Ct»-    -6.    &*MZ>l~ 

DIRECTOROF  EXHIBITS 

SICT  *  OP  THfc  INTERNATIONAL 
AWARD  SYSTEM 

M  E  DA  L 
HONOR 

DEPARTMENT  O* 

MAHUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

D  E  sure  to  ask  for  the 
*-*  Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO  PIPE  WRENCH 
WOOD   HANDLE 


WITH   FLAT-LINK  OR  CABLE   CHAIN 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Let  Us  Help  You 
Make  More  Money 

Make  use  of  "M-R  Co."  service.  Don't 
jump  at  conclusions  and  say  you  can't 
make  money  out  of 

METALLIC 
CEILINGS 

Conditions  are  constantly  changing.  What 
was  true  yesterday  may  not  be  true  to- 
day. At  present  there's  a  growing  de- 
mand for  good  metallic  ceilings — cash  in 
on  it. 

We  Will  Give  You  Special 
Help 

We  have  a  staff  of  experts  who  know  from 
actual  experience  the  most  successful  methods 
for  contractors  to  use  in  handling:  Metallic 
Ceilings. 

Who  knows  —  the  help  which  they  will 
gladly  give  you  may  lead  to  a  profitable 
addition  to  your  business  this  year. 

Ask  Them  to  Show  You 


There's  a  lot  of  Metallic  Ceiling  business  in 
your  territory  and  they  can  help  you  get  it. 
Any  of  our  customers  will  tell  you  we 
always  give  them  a  square  deal— prices  they 
can  make  a  profit  on,  material  they  can  rely 
on,  up-to-the-minute  designs  they  can  sell 
with  ease. 

Let  us  send  you  our  full  proposition, 
printed  selling  helps,  etc.  They'll  make  a 
hit  with  you.     Write  to-day. 

The  Metallic  Roofing  Co. 
of  Canada,  Limited 

MANUFACTURERS 

TORONTO  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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-this  deep-cleaning  machine 

not  only  picks  up  all  dirt,  litter  and  threads,  but  also  all 
fine  dust,  moth  eggs,  and  disease  germs  right  out  of  rugs, 
wall  coverings,  upholsteries  and  tapestries. 

nmn  suction 

UniKJ   CLEANER 

is  a  proven  efficient  vacuum  cleaner. 

We  have  standardized  the  OHIO  by  eliminating  all  the 
non-essentials  and  incorporating  all  the  essentials.  Every- 
thing has  been  adopted  that  has  been  found  practical  by 
experience  in  the  hands  of  our  customers. 

It  is  your  desire  to  offer  the  best  vacuum  cleaner  that  can 
be  manufactured.    Fulfill  that  desire  by  selling  the  "OHIO". 

We  stand  squarely  behind  every  " OHIO"  machine 

we  sell.     Common-sense  tells  us  that  it  is  more 
economical  to  utilize  the  best  materials  obtain- 
able than  to  be  continually  called  upon  to 
replace  defective  parts. 

You'll    like   our    dealer's    proposition. 

Write  us  for  it. 


A  principle 
that  has 
made  good. 


Adjusting 
Device 

TO  LOCK  HANDLE 
AT  ANY  ANCLE 


Roller  Bearinds 


RoHer  B,earinds 


Revolvind 
BrushAt  th> 

RIGHT  SPEED 


The  United  Electric 
Company 

Canton,  Ohio,  U.S.A. 
^TVTORONTO,  159  Richmond  St.  West 

We  also  manufacture  and  sell  the  famous 
Tuec  Stationary  Cleaners,  more  of  which 
are  installed  than  all  other  types  combined. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


January   13,   1017. 


HARDWARE    AND    METAL 


fo 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 


PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and    WINNIPEG 


m>m*  r.rm.mjmiwmvrmni 


Every  Day  Is  Pay  Day 

THAT'S  right — every  day  you  work  our  plan, 
your  pay  is  given  you.     "Pay  yourself  first" 
that's   the   idea    of   our   representative   plan. 
When  you  devote  ten  hours  daily  acting  as  our  rep- 
resentative— your  pay  is  sure  and  certain. 

We  need  a  hustling  representative  right  in  your 
district.  A  young  man  capable  of  producing  good 
business,  preferably  one  wijh  salesmanship  experi- 
ence. The  position  will  pay  big  money  to  one  with 
enthusiasm,  energy  and  ability.  Do  you  know,  or 
are  you  such  a  man? 

If  you  are  and  are  willing  to  exchange  your  spare 
time,  representing  our  publications,  we  will  show  you 
how  that  same  spare  time,  properly  used,  will  pro- 
duce for  you  as  much  cash  as  your  regular  income. 

Does  this  interest  you,  if  so  write  us  TO-DAY 
and  we  will  tell  you  all  about  it. 

The  MacLean  Publishing  Co. 

LIMITED 
143-153  University  Avenue,    Toronto,  Ont. 


High  Quality 
TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


"JERSEY"   VISES 

Made  in    Canada 

To   increase   your  small   Vise   business,   put   in   a   Hue  of 
"JERSEY"   VISES. 

They  are  a  necessary  addition  to  the  Tool   Kit  of  every 
Mechanic,  Amateur  and   Householder. 

Made   with   either   Clamp   or   Swivel   Bases,    with   iron   or 
steel  jaws,  and  in  six  sizes. 

Send    for    special    circular    containing    complete    descrip- 
tion of  all  styles,  also  an  attractive  display  card. 

Stan  ley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


//  interested,  tear  out  this  page   and  keep  with  letters  to  he  answered. 


16 


HARDWARE    AND    METAL 


January  13,  1917. 


Progressive  Manufacturers 

of  products  in  which  sheet  plate  or  plate  metal  is 
employed  are  increasing  their  profits  and  laying 
foundations  for  future  prosperity   by  adopting 

ARMCO    IRON 


ENAMELED  TABLE  TOP 

Sanitary,  smooth,  convenient, 
made  to  fit  over  top  of  ordinary 
wooden  table.  Manufactured  by 
Enamel  Products  Co.  of  Cleveland, 
Ohio.  Perfect  and  lasting  enamel 
on  an  Armco  Iron  base. 


Over  seventy-five  leading  stove 
manufacturers  use  Armco  Iron.  By  many 
it  is  employed  in  all  the  sheet  metal  por- 
tions of  their  products  because  of  its 
established  superiority  in  Rust-Resist- 
ance. Others  have  been  led  to  its  adop- 
tion for  exterior  surfaces  by  its  beautiful 
tint  and  finish  in  the  form  of  polished 
iron.  Very  many  avail  themselves  of 
the  advantages  it  offers  as  a  base  for 
enamel. 


THE  LEONARD  CLEANABLE 
REFRIGERATOR,  made  by  The 
Grand  Rapids  Refrigerator  Co.  of 
Grand  Rapids,  Mich.  Armco  Iron 
used  exclusively  for  enamel  base. 
A  handsome  and  successful  pro- 
duct made  possible  by  the  em- 
ployment of  the  best  of  materials. 


Armco  Iron's  superiority  for  enamel- 
ing arises  from  its  remarkable  purity. 
Imperfections  in  enameled  surfaces  come 
from  impurities  in  the  metal  beneath. 
Chief  of  these  are  tiny  pockets  of  gas. 
This  gas  expands  rapidly  and  irresistibly 
in  the  heat  required  to  bake  the  enamel. 
As  the  gas  expands  it  forces  through  the 
surrounding  metal  and  enamel  coating. 
Some  manufacturers  have  found  that  the 
use  of  Armco  Iron  almost  entirely  does 
away  with  enameling  culls. 


The  American  Rolling  Mill  Company 


Middletown,  Ohio 


The   trade  \    J  mark  ABMOO 

entries  the  as-    >i^   su ranee  that 

Iron  hearing  that  mark  hi  m.mul.ic- 

tured  l>y  The  American  Rolling  Mill 

1  0 mpi ny-  with  the  skill,  Intel ligenca 

Illy  associated  with  lis  prod- 

■  I  hence  can  he  depended  up- 

in  the  highest  degree 

the  marll  i  lalmed  ior  It. 


Licensed  Manufacturers  Under  Patents  Granted  to  The  International  Metal  Products  Co. 

Armco  Iron  Blue  Annealed   Sheets  and  Tank  Plate,  Black,  Galvanized,  Polished  and 
Special  Finish  Sheets,  Roofing,  Pipe  and  Metal  Lath. 

Branch    Offices   at   New   York,   Chicago,   Cincinnati,   Pittsburgh,   Atlanta,   Cleveland, 
Detroit,  St.  Louis  and  San  Francisco. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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MOTOR 
LAMPS 


In  Producing 

Automobile  Lamp  Equipment 

We  Lead 

Our  methods,  together  with 
our  experience  and  facility's, 
give  us  the  right  to  this  cknm. 

Our  reputation  for  aggres- 
siveness, co-operation  with 
customers,  and  general  fair 
dealing  when  coupled  with 
the  superior  quality  of  Clasco 
lamps,  are  several  reasons 
which  allow  us  to  maintain 
the  lead  which  we  contend  is 
ours. 

Secure  catalog. 

The  Canadian  Lamp  and 
Stamping  Co.,  Limited 

FORD,  ONTARIO 


- 


Sure 
Satisfaction 


Sold  by  the  following  jobbers 

John  Milieu  &  Sons,  Ltd.,  Montreal;  Hyslop  Bros., 
Ltd.,  Toronto;  Cutler  &  Foster,  Ltd.,  Toronto; 
Northern  Electric  Co.,  Ltd.,  Montreal  aud  branches; 
Canadian  Fairbanks-Morse  Co.,  Ltd.,  Montreal  and 
branches;  Wood,  Vallance  &  Leggatt,  Vancouver; 
Motor  Car  Supply  Co.,  Calgary:  Automobile  Equip- 
ment Co.;  Marshall  Wells  Co.,  Winnipeg. 
Order  from  the  nearest  one 
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Champion 
Priming  Plug 

Price 

$1.25 


Champion 
Guarantee 

(Complete  satisfac- 
tion to  the  user, 
free  repair,  re- 
placement ,  or your 
money  back. 


Champion  Dependable  Priming  Plugs  have 
practically  done  away  with  the  old  clumsy  meth- 
ods of  cold  weather  motor  starting. 

They  put  a  drop  of  gasoline  directly  at  the 
sparking  point — where  something  is  bound  to 
happen. 

There  is  no  other  method  nearly  as  efficient. 

pphampion 

^^jg^^P" TOLEDO  MADE  FOR  THE  WHOLE  WORLD'S  TRADE" 

Dependable  Primincj  Plucrs 


These  wonderful  plugs  are  genu- 
ine Champion  Dependable  Spark 
Plugs  with  the  addition  of  the  prim- 
ing device. 

They  are  made  in  the  largest  spark 
plug  factory  in  the  world. 

They  arc  built  under  the  most 
exacting  methods. 


And  they  are  backed  by  the  most 
sweeping  guarantee. 

AVise  dealers  are  stocking  Cham- 
pion Priming  Plugs  for  winter  busi- 
ness. They  sell  briskly  during 
months  that  are  otherwise  dull. 
Order  early  and  be  ready  for  the  first 
real  cold  weather. 


"N 


$ 


Champion    Spark   Plug   Company,    7002    Avondale    Avenue,   Toledo,    Ohio 
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The  Lectroflater 

An  Electrically  Operated  Automobile  Tire  Pump 

Here  is  a  line  that  can  be  profitably  sold  by  the  hardware  trade. 
These  pumps  are  built  for  hard  service.  They  are  neat  in  ap- 
pearance and  with  the  extension  cord  attachment  can  be  oper- 
ated from  a  lamp  socket  at  no  volt  service.  The  Lectroflater 
appeals  to  the  man  who  looks  after  his  own  car.  It  removes  the 
drudgery  of  pumping  by  hand  and  it  costs  only  about  one-tenth 
of  one  cent  to  inflate  the  largest  tire  from  flat  to  full  pressure. 

The  Lectroflater  is  light  in  weight,  everything  being  enclosed  in 
an  aluminum  case  fitted  with  polished  nickel  trimmings.  Tires 
can  be  pumped  at  the  last  minute  without  soiling  or  burning 
the  hands. 

There  are  three  types  manufactured  and  each  is  guaranteed  to 
develop  125  lbs.  pressure  without  overheating  and  be  free  from 
imperfections  of  workmanship  or  material. 

Each  of  our  distributing  houses  carries  a  complete  line  of  auto- 
mobile accessories  and  is  in  a  position  to  ship  stocks  at  short 
notice. 

The  following  are  a  few  of  the  automobile  accessory  lines  for 
which  we  are  exclusive  Canadian  Agents: 


Curtis  Garage  Compressors 
F.  F.  Battery  Chargers 
Henricks  Magnetos 
Jumbo  Spark  Plugs 

Lectroflater  Tire  Pumps 


Patterson  Battery  Sets 
Premier  Vulcanizers 

Pyrene  Fire  Extinguishers 
Standard  Speedometers 

W.  E.  Piitsfield  Ignition  Devices 


Northern  Electric  Company 


H 


Montreal  Halifax  Toronto  Winnipeg 

Reilin.i  Calgary  Vancouver 


I 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMSfb 


Model   1915 

This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber,  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small   bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


"EASYON"  MEANS 

EASY  TO  PUT  ON 

Easyon  Tire  Chains  can  be  put  on — and  taken  off — easily;  really  with  extraordinary 
ease.  For  this  reason  they  become  immediate  favorites  of  car  owners;  they  save  time 
and  tempers. 

But  "EASYON"   TIRE  CHAINS  Have 
Other  Advantages: 


they  wear  longer  than  other  chains — they  cost  less  and  the  cross  Chains  can  be  renewed 

at  less  expense  and  put  on  with  greater  ease  than  other  Cross  Chains. 

Easyon  Tire  Chains  are  in  demand  right  now,  and  the  sale  will  be  active  all  winter — 

when  skidding  is  Imminent. 

It  is  necessary  to  carry  only  three  sizes;  these  fit  all  tires. 

EASYON  CHAINS  are  packed  a  set  of  eight  in  a  bag,  four  for  each  rear  wheel,  enough 

to  give  a  good  grip  on  any  road. 

Size  .')'/•;  fits  3"  or  3%  tires.  Retails  at  $2.40  per  set. 
Size  4y2  fits  4"  or  4%  tires.  Retails  at  $3.20  per  set. 
Size  5%  fits  5"  or  5%  tires.     Retails  at  $4.(io  per  set. 

Easyon  chains  are  also  made  for  solid  tires. 

Write  jot  full  particulars. 

Leather  Tire  Goods  Co.,„a  J:lrer.  Niagara  Falls,  Ont. 


Canadian  Distributors:  John   Mlllen  &  Son,  Montreal,  Vancouver,     Winnipeg  and   Toronto;   \V.  R.  Snriis.  77  Adelaide  \v\.  Toronto 
lo;  Canadian  Belling  Co.,  71  st.  Antolne  St.,  Montreal,  Que.;  Auto  Tire  &  Vulc.  Co.,  Kingston,  Ont;  Keyes  Supply  <'n.,  Ltd.,  198 
Alberta  St.,  Ottawa,  Ont;  m.  .^   11..  Ltd.,  1406  Queen  St.,  Toronto,  Ont;   McLaughlin  Carriage  <"o..   Ltd.,  Edmonton,  Alta. ;  Merch- 
ants' Hardware  Specialties,  Ltd.,  ■r.n  lath  Ave.  West,  Calgary,  Alberta. 
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Up  Went  Sales  433% 


Last  season  Crawford  &  Deal,  of  Canton,  cleaned  up  $260.00  in  profits, 
selling  the  Evinrude — a  gain  of  433^  over  1915.  How  did  they  do  it — 
in  Canton — with  the  nearest  lake  13  miles  away?  It's  easy  to  see  when 
you  understand  Evinrude  co-operation — when  you  see  how  it  works — 
step  by  step  until  the  sales  are  actually  made! 

EVINRUDE 

DETACHABLE  ROWBOAT  &  CANOE  MOTORS 

offer  great  possibilities  to  every  live  dealer.  Your  territory  is  no  excep- 
tion— the  Evinrude  is  well-known  and  it  sells  everywhere. 

More  speed  in  the  191 7  Evinrude — more  refinements. 
Famous  Evinrude  Magneto  —  Built-in-Fly-Wheel 
Type — and  Automatic  Reverse  continued  as  standard 
equipment. 

Write  for  191 7  catalog,  just  off  the  press  and 
ask   for   the   Evinrude   dealer   proposition. 

EVINRUDE  MOTOR  CO. 


647  Evinrude  Block 


Milwaukee,  Wis. 


Over  80,000  sold.      Used  by  24  Governments 

Distributing   Branches  :       E.    Drolet,    Montreal.         A.    R.    Williams 
Machinery  Co.,  Toronto.         A.  A.  Sears,  Victoria,  B.C. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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"NIAGARA"  BUMPERS 

The  Channel  Bar — An  Established  Favorite 

Heavy  Steel  Bars — 2  x  1  V-z  inch — will  stand  rough  usage. 
Fine  Durable  Nickel  Finish. 
Black  Enameled  Attachments. 

PRICE  $8.75 


The  New  "NIAGARA"  One  Piece  Resilient  Spring  Bar 


Double  loop  spring 
ensures  resiliency 


Canty  attached 
win)  strong  clips*  -/ 


~~  Heavy,  one  piece,  oil  tempered  bar  2X^9' 
7  clumsy  overlapping  adjustment,  no  clamps  to  break 
'  race  hansomely  Finished  fn  Nickel  -  remainder.  Black  Enamel 


Note  the  points  of  superiority. 

PRACTICALLY     INDESTRUCTIBLE 

PRICE  $14.00 


DEALERS: 

Write  us  for  the  names  of  your  nearest 
jobbers  carrying  our  lines.  Catalogue 
on  request. 


WHATWEMAKE 

WE  GUARANTEE 


'NIAGARAX    KINZINOER,  BRUCE  & CO.,UMIT£I> 

NIAOAKA;    FAUUS,  CANADA 


■Qt 


|,\\\mo.6///;^ 

MM 

DRY 


#  V 


A  Battery  That  does  the  Work. 

There  are  batteries  and  batteries — some  good,  some  better,  some  best.  To 
the  best  class  belongs 

The  North  Star  Ignition  No.  6  Battery 

Quick  in  action,  long-lived,  always  reliable,  it  most  certainly  makes  friends 
for  itself  and  for  the  dealer  who  sells  it. 

Why  should  you  take  chances?  Why  should  you  ask  your  customer  to  take 
a  chance? — This  when  you  can  have  a  chanceless  battery,  our  No.  6.  It  is  a 
profitable  battery  to  sell — because  il  stays  sold  and  re-sells.  Have  stock  of 
it  always. 

The   Western  Battery   for  the  Western   Need. 

NORTH  STAR  cells  are  handled  by  your  jobber. 


:anada  Drv  Cells,  LiMiTE!>/WiN^«^EOii^^KWt 
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A  HAP^Y 
COMBIN 


75 


Steel  Fishing  Rods 


The  "Bristol"  and  "Meek"  forces  have 
combined.    The  best  rods  and  the  best 
reels  are  now  put  out  by  the  same  firm — 
Horton  Manufacturing  Co.    The  com- 
bination means  a  larger  output,  reduced 
overhead,    improved    processes    of    production, 
lower  selling  costs,  more  powerful  trade  develop- 
ments, larger  sales  for  retailers  and  jobbers,  larger  advertising  expendi- 
tures to  educate  the  public  and  evervthing  that  means  "Happy  Combina- 
tion." 

Write  for  "Bristol"  and  "Meek"  Catalogues,  showing  49  models.    Ask  for  Terms,  Dealer  Helps, 
etc.    Let's  Work  Together. 

HORTON  MANUFACTURING  COMPANY,  302  Horton  Street,  BRISTOL,  CONN. 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


?A  IN  THE  HOME    -  ,< 


H  "■■ 


I  WORKSHOP      7 

'     I      r  OUTDOORS    w 

SAFETY  FT 


A_i  • 


,WK  -FLASH  LIGHTS 
1  ^|    3AF 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now  for  the   Fall  and  holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plemty  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


£D£M§QH 

VULCANIZERS 

Warning  to  the  Trade: 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 


MADE  IN  CANADA 

ADAMSON    MANUFACTURING 

HAMILTON,  CANADA 


CO. 
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'STMARY^WtftfD'SPECI/VLT^CO" 

HOCKEY  STiCK  5PEC!ii.!ST5 


HANDLES  FOR  AXES.  PICKS. 
HAMMERS.  MINERS  £TC 


Values  That  Bring  A  Big  Trade 

Handle  our  hockey  sticks  this  winter  and   you  will  realize 

quick   sales   and   splendid   profits. 

Now  is  the   time   to   place   your  order.     Order  at   once  and 

avoid   the   rush.    How   about   your   sorting-up   orders? 

We    make   a    specialty    of    Rock    Elm,    Maple    and    Hickory 

Pick,  Axe  and  other  Handles — handles  that  give  maximum 

service. 

St.  Marys  Wood  Specialty  Co.,  Ltd.,  St.  Marys,  Ont. 


"PELOUZE" 

ELECTRIC  IRONS 

for  Domestic 
and  Tailor's  Use 


A  LIVE  PROPOSITION   FOR 
THE    HARDWARE    DEALER 

Send  for  Prices. 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 


When  making  an  important  pur- 
chase you  endeavor  to  secure  the  most 
for  the  amount  expended.  Before  it  is 
possible  for  you  to  be  sure  of  this  point, 
however,  it  is  necessary  for  you  to  take 
into  consideration  the  element  of 
QUALITY. 

Back  of  the  name  BOWSER  stands 
an  unquestioned  reputation,  not  only 
for  highest  quality  in  material  and 
workmanship,  but  also  in  service.  This 
exceptional  degree  of  quality  insures  a 
profitable  investment  to  those  purchas- 
ing Paint  Oil  Storage  Systems  or  oil- 
handling  equipment  of  any  kind. 

S.  F.  Bowser  &  Co.,  Inc. 

Engineers,  Manufacturers  and  Original 
Patentees  of  Oil-Handling  Devices 

Sales  Offices  in     TORONTO     ONT.       Representatives 
all  Centers  Everywhere 


II  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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-  "a  wonder  in  the  Automobile  World" 

ONCE  TRIED- ALWAYS   USED.      50%  MORE  POWER 

Gives  a  big  increase  in  mileage  from  gasoline  and  removes  carbon   troubles  and 

the  wear  and  tear  in  the  operation  of  having  carbon  removed. 

Vitagas  has  been  endorsed  by  the  most  critical,  so  much  so  that  one  of  Pittsburg's 

automobile   experts   has  pronounced  it   to  be   "a  wonder  in  the  automobile  world." 

A  Gasoline  Tonic. 


Just  as  a  tonic  will  build  up  and  strengthen  the  blood   of   man,   so   Vitagas  purifies  and   ytrength- 
ens  the   elements   of  gasoline,   giving  it   25%   to  75%  MORE  EFFICIENCY. 

Add  this  live  seller  to  your  auto  accessory  department.    The  profit  is  big,  and  satisfaction  double- 
sure. 

Drop  us  a  card  for  full  particulars. 

THE  HOWARD-VAUGHAN  CO.,  Niagara  Falls,  Ont. 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  advertise- 
ments for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


FORGETTING 


One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


Elgin  Wrenches 


Stand  for  Convenience  and  Service. 

Excel  in  appearance,  finish,  durability. 
The  convenient  wrench  for  inconvenient 
places.  Convenient  to  use,  easy  to  carry, 
effective  in    results. 

STAR  MANUFACTURING  CO. 

Carpentersville.  111..  U.S.A. 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 


"KAY'S   / 

XCELSIOIT' 

Curling   Stones 

Hun  perfectly  from  the  very  start. 
No  working  down  with  emery 
necessary. 

We    carry    a    full    line,    in    assorted 
weights,    36   to  45   lbs.    to  the   stone, 
exclusive  of  the  handle. 
Also    Handles,    Grips,    Fancy    Wash- 
ers, Brooms,  Boxes. 
Also  Builders'  Supplies. 

Walter  Belyea 

Successor  to  the  late 

THOMAS  BLACK 

WINNIPEG 
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.250-3000  Savage  Model 


Marbles  Auxiliary  Cartridges 

Used  by   Thousands  of 

HUNTERS  and   RIFLE  ENTHUSIASTS 

— by  hunters,  because  they  provide  an  emergency 
load  for  desirable  small  game  while  hunting  with 
a  big  game  rifle 


Target  Practice 
At  Little  Cost 

Shoot  Pistol  Cartridge)  in  Rifles  with 

Marbles  Sfc 

(List  Price,  75c.  each) 

Thl 


— by  rifle  en- 
thusiasts, b  e  - 
cause  they 
provide  a 
means  of  ex- 
tensive target 
practice  with 
their  favorite 
big  game  rifle 
at   little   cost. 

EXTENSIVE  LY 
ADVERTISED 

The    advertise- 
ment at  right  is 
one    of    a    series 
appearing   in   all 
the    leading 
sporting      maga- 
zines.     The    demand    is    increasing    rapidly,    and    our 
dealers   get   the   benefit.     We   aim   to   sell   through   the 
trade,  and  our  chain  of  co-operation  helps  you  get  the 
business  on  all   Marble  Specialties. 

WRITE   FOR    CATALOG 
showing  Game-Getter  Gun   and   Marble's  CO  Specialties 
for  Sportsmen.     Trade  supplied  by  jobbers. 

Marble  Arms  &  Manufacturing  Company 

5350  Delta  Avenue.    GLADSTONE.  MICH. 


breech.    Bullet 

is  set  into  riding.  <ft 

Without  harm   the 


strikes  Bnntr  pin 
iliary,  erploding 
Bullet  starts  wit 
does  net  strip  n 
I>oe3  not  harm  r 


'V 

lead    barret, 
firing  pin.  Ask 
e  Nitro-Solvent  Oil  l> r  his  i 
catalog  of  Marble's  Guns  and  GO  Outing  Spc 


ary    cartridge, 
made  for  several  rifles, 
shoots    pistol    cart- 
ridges just  as  ac- 
curately as 
re?ular   rifle 
ammunition— 
and  you  save 
75%  on  cost. 


Send  for60-P. 


MARBLE  ARMS  &  MFG.  CO.,  500  Delta  Ave.,  Gladstone.  Mich. 


TIARDWARB  BUSINESS  WANTED  —  IN 
-^  good  Ontario  town  or  city.  Replies 
treated  strictly  confidential.  Box  167,  Hard- 
ware and   Metal,  Toronto. 


This  little  advertisement  inserted 
in  Hardware  and  Metal  not  long 
ago  immediately  brought  eleven 
replies  to  the  advertiser.  And  the 
cost  was  only  47  cents,  including 
5  cents  for  Box  Number. 


USE   THE   WANT  AD  PAGE 


"I  don't  know  why  I  ever  stopped  subscribing  to  HARD- 
WARE AND  METAL,"  says  an  ex-hardwareman  who  has 
been  in  the  real  estate  business  for  the  past  six  years. 

"I  am  thinking  of  getting  back  into  hardware  again,  so  you 
may  enter  my  subscription. 

"I  have  always  had  a  warm  spot  in  my  heart  for  HARD- 
WARE AND  METAL,  because  I  made  a  lot  of  money 
through  it. 

"The  best  deal  I  ever  made  was  the  result  of  a  prediction  in 
HARDWARE  AND  METAL,  that  the  price  of  pig-iron 
would  advance  shortly. 

"I  immediately  placed  a  big  order  for  stoves  with  one  of 
HARDWARE  AND  METAL'S  advertisers,  just  in  time 
to  take  advantage  of  a  heavy  increase  in  the  price  of  stoves. 

"I  could  tell  you  of  many  other  profitable  deals  that  HARD- 
WARE AND  METAL  helped  me  to  make,  but  this  was  the 
best  one." 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


January  13,  1917. 


HARDWARE   AND    METAL — Motor  Accessory  and  Sporting  Goods  Section 


27 


4 


r-^J, 


.a 


MADE 

LOT  -enoland:  SiZZ 

CANADA. 


^^ 


*M 


^ 


*& 


Id 


6 


.^Ji 


1 1  #  Jlfe ' 


-^ 


£_ 


£ 


P 


-Jg 


V 


CARHARTT 

Safety  First  Allovers 

for  the  automobile  trade.  Live  hardware  stores  featuring 
auto  accessories  should  carry  a  full  range  of  this  line. 
Auto  owners  and  chauffeurs  calling  on  you  for  supplies 
are  A.l.  prospects — Why  not  get  them? 

Write  for  prices,  terms,  etc.,  on  Carhartt  Safety  First 
Allovers.  Ask  also  for  sample  pair  of  the  New  Carhartt 
Gauntlet  Glove  fitted  with  a  flash-light  for  signalling  pur- 
poses. Write  to-day. 

HAMILTON  CARHARTT  COTTON  MILLS 

LIMITED 
TORONTO  :-:  VANCOUVER 


•pniM|{t"«'<Hir 
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A  few  profit-making  hints  for  the  Hardware  Dealer  who 
is  looking  for  bigger  and  better  business  this  year.  These 
are  from  the  Dominion  Rubber  System  line,  which 
guarantee  that  qualities  are  thoroughly  dependable. 


is  a 


Garden  Hose  (Canadian  Cor- 
rugated, Star,  Para,  West- 
ern, Armour  Clad,  Nos.  400, 
500,  600.) 

Gaskets  and  Gasket  Tubings. 

Pump  Valves. 

Elbow  Connections. 

Basin  and  Bath  Plugs. 

Rubber  Mallets. 

Squegee  Rubbers  for  Window 

Washing 
Rubber  Stoppers. 
Rubber  Adhesive  Tapes. 
" Alpha"  Rubber  Cement. 
Steam  Hose. 
Rubber  Leggings. 
Rubber  Aprons. 


Band  Saw  Bands. 
Tack  Bumpers. 
Slotted  Screw  Tips. 
Corrugated  Mattings. 
Stair  Treads. 
Canadian  Force  Cups. 
Wagon  Bumpers. 
Gauge  Glass  Washers. 
Fruit  Jar  Rings. 
Draught  Tubing. 
Hockey  Pucks. 
Lacrosse  Balls. 
Moulded  Door  Mats. 
Cuspidor  Mats. 
Coin  Mats. 
Bottle  Mats. 
Drain  Board  Mats. 


Our  facilities  for  prompt  service  are  unequalled  and  our 
values  are  easily  the  best  within  reach.  For  further  informa- 
tion write  our  nearest  branch  or  direct  to  Head  Office. 


Canadian  Consolidated  Rubber  Co.,  Limited 

HEAD   OFFICE,   MONTREAL 

28  Service  Branches  throughout  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CArtADA 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


it 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 


Specify  "DOMINION  CROWN" 
on  your  next  order. 

A.C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


Fits  practically  every  plow 
Western  Canada 


in 


Made  in  soft 

center  and 

Crucible  Steels 


OUR  WARRANTY 


We   warrant  all  goods  of  our  manufact.  'Tade  of 

the    best    quality    of   steel    for   the   purpose  'i!.  -^Wfettk'" 

he  made  in  a  workmanlike  manner.  Fitted  plow  '.'.hlrflJr^Vre 
warranted  to  fit  the  plow  for  which  they  are  intended. 
Tin  tit  of  every  share  is  carefully  tested  before  leaving 
the  factory,  and  every  precaution  is  taken  to  prevent  mis- 
lakes,  which  occasionally  occur.  Should  any  share  prove 
defective  in  fit.  material  or  workmanship,  it  will  be  cheer- 
fully   replaced    free   of  charge. 


Over  800  Patterns 


Havana,  Illinois,  U.S.A. 

Crescent  Plowshares  are  sold  in  Canada  by 
D.  ACKLAND  &  SON,  LIMITED,  Winnipeg,  Man. 


V 
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Convention  to  be  Held  at  Hamilton 

Retail  Hardware  Merchants  to  Meet  on  Feb.  20-21-22 — Will  Arrange  to  Have  Exhibits 
— Canadian  Hardware  Manufacturers  Exhibitors  Will  Not  Hold  Exhibition 


THE  thirteenth  annual  convention 
of  the  Ontario  Retail  Hardware 
and  Store  Dealers'  Association 
will  be  held  at  Hamilton,.  Ont.,  on  Feb. 
20-21-22.  The  place  of  meeting  and  the 
Convention  dates  were  decided  upon  at 
a  meeting  of  the  Advisory  Committee  of 
the  Association,  held  at  Toronto  this 
week.  With  convention  dates  less  than 
6  weeks  distant,  an  active  campaign 
will  be  inaugurated  at  once,  to  secure 
a  large  attendance. 

The  headquarters  of  the  Convention 
will  be  the  Royal  Connaught,  Hamilton's 
new  hotel.  Special  rates  have  been  ob- 
tained for  delegates  and  will  be  an- 
nounced in  the  Association  notices  to 
members. 

C.  H.  M.  E.  A  Exhibition  Again  Post- 
poned. 

A  letter  was  read  from  F.  M.  Tobin, 
Secretary  Canadian  Hardware  Manu- 
facturer's Exhibitors  Association,  ad- 
vising the  retailers  that  the  manufac- 
turers would  be  unable  to  hold  an  ex- 
hibition in  conjunction  with  the  con- 
vention. Some  dissatisfaction  was  ex- 
pressed by  the  retailers,  at  the  delay, 
on  the  part  of  the  Exhibitor's  Associa- 
tion, in  notifying  the  retailers  that  an 
exhibition   would  not  be  held. 

Retailers   Will   Endorse   Exhibit 

The  Retailers'  Association  will  invite 
manufacturers  and  jobbers  to  hold  ex- 
hibits during  the  convention,  and  for 
this  privilege  a  nominal  fee  will  be 
charged.  A  number  of  manufacturers, 
it  is  said,  have  expressed  a  desire  to 
have  displays  of  their  products  on  ex- 
hibition during  the  convention  and  the 
retailers  will  endeavor  to  accommodate 
them. 

The  convention  program  is  now  being 
prepared  and  will  be  announced  in  the 
near  future.  An  arrangement  is  being 
made  for  special  rates  on  the  railways. 
A  suggestion  was  made  at  the  meeting 
of  the  advisory  Committee,  that  the 
convention  be  held  in  March  instead  of 
February.     This,  however  did  not   meet 


Royal  Connaught  Hotel,    which    will   be   headquarters   for  Retail 
Hardware   and  Stove    Dealers'    Association    Convention. 


with  the  favor  of  the  members  present. 
It  was  pointed  out  that  the  retailers 
can  more  easily  arrange  to  get  away 
during  February,  than  would  be  possible 
in  March. 


Membership  Increasing. 

Secretary  Macpherson  announced  that 

there  had  been  a  steady  increase  in  the 

membership   of   the   Association    during 

(Continued  on  page  47.) 
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/  have  Fred   Roden  print  me  a  special  catalogue  each  year. 


Matt  Horton,  Hardware  Dealer,  and  His 

Selling  Ways 

Matt  Has  Ambitions  to  Sell  by  Mail — He  Has  a  Conscience  —  Using  the  Services  of 

Others — His  Ideas  on  Dealer  Co-operation 

By  John  C.  Kirkwood. 

I  HAVE  said  that  I  used  the  brain, 
time  and  services  of  others  in  run- 
ning' my  business.  I  should  like  to 
say  something  snore  in  this  connection. 

I  use  a  bookkeeper-accountant.  He 
comes  in  at  his  convenience — an  English- 
man, well-trained  in  this  class  of  work 
He's  getting  on  in  years,  nearing  sixty. 
He  represents  several  insurance  com- 
panies in  Hurston,  and  his  time  is  hi.; 
own. 

It  pays  me  to  use  this  man's  time.  He 
keeps  my  books  always  written  up,  and 
provides  me  with  monthly  statements 
that  tell  me  exactly  how  I  stand.  As  I 
said  before,  I  think  I  can,  and  do  use  my 
time  more  profitably  as  a  salesman  than 
when  I  use  it  doing  executive  or  chore 
work. 

I  pay  a  young  lady  for  keeping  me  in- 
formed about  marriages  to  take  place  or 
that  have  taken  place.  She  is  eyes  and 
ears  for  me  in  this  matter.  I  pay  her 
so  much  a  name — a  price  that  looks  big 
to  her,  but  which  I  can  afford  to  pay, 
because  I  recover  it  many  times  over,  as 
a  general  thing,  from  the  sales  of  gifts 
I  make  in  connection  with  the  weddings 
and  the  furnishings  I  sell  to  the  young 
couple  when  they  are  married.  The  ser- 
vice this  young  woman  performs  for  me 
is  a  secret  between  her  and  me,  for  it 
would  not  do  to  have  it  known  that  she 
makes  money  out  of  her  social  calls  and 
her  gossiping.  This  same  young  woman 
serves  me  in  other  directions:  She  moves 
about  a  good  deal  in  a  social  way,  is 
mixed  up  with  church  work  and  patrio- 
tic and  benevolent  work  and  so  meets 
many  people.  In  the  course  of  her  calls 
and  conversation  she  gathers  a  good  deal 
of  news  of  value  to  me.  For  example, 
she  reported  to  me  that  Mrs.  Charlie 
Burke  was  thinking  of  getting  a  vacuum 
cleaner — this  as  the  result  of  a  visit  to 
her  sister's  home  in  the  city  where  she 
made  the  acquaintance  at  first  hand 
with  vacuum  cleaners,  and  acquired  a 
desire  for  one.  You  know  I  have  the 
agency  for  the  Right-0  Cleaner,  and  it 
really  was  not  a  difficult  matter  to  place 
one  in  the  Burke  home;  and  that  sale 
has  resulted  in  at  least  a  dozen  other 
sales  directly  traceable  to  the  one  T  sold 
to  Mrs.  Burke. 

Turning  Hearsay  Into  Money 

Tn  the  same  way  T  learned  that  the 
Me  Vicars    were    likely   to    put   in    a  hot 


water  heating  system  in  their  home,  and 
with  this  knowledge  I  was  able  to  get 
the  contract  for  this  work;  and  there 
was  a  very  tidy  profit  in  the  job  for  me. 

One  of  my  very  best  helpers  is  Fred 
Roden,  publisher  of  the  Hurston  Star, 
and  job  printer.  I  use  space  in  the  Star 
regularly,  but  I  pay  Fred  a  good  deal 
more  a  year  for  printed  matter  than  I 
do  for  my  advertisement  in  his  paper. 

I   believe   in   printed  matter — this  be- 


This  is  the  second  installment 
of  the  story  of  Matt  Horton, 
Hardware  Dealer,  and  how  he 
built  up  his  business. 

Horton,  it  will  be  seen  has 
both  energy  and  original  ideas, 
and  these  he  translates  into 
salesmanship.  Horton  has  a 
wealth  of  patience.  Life  is  a 
long  time  when  taken  slowly 
and  when  directed  by  Purpose, 
and  Horton  the  Hustler  is  a  de- 
liberate sort  of  chap,  more  con- 
cerned to  get  foundations  broad 
and  firm  than  to  build  flimsy 
superstructures. 

A  third  installment  of  Matt 
Horton  s  story  will  appear  in  an 
early  issue  of  Hardware  and 
Mktal. 


cause  I  have  a  first-class  mailing  list.  If 
I  didn't  have  a  mailing  list — or,  rather, 
a  dozen  mailing  lists — I  wouldn't  have 
much  use  for  printed  matter;  but  with 
a  good  gun,  so  to  speak,  and  a  good  tar- 
get, and  with  good  ammunition,  I  get  a 
very  good  score  every  time  I  try  out  my 
marksmanship. 

Let  me  tell  you  more  about  how  I  use 
printed  matter. 

Using   Printing   As   a   Salesman 

Each  spring  I  publish  a  list  of  things 
likely  to  be  needed  about  house-clean- 
ing time,  planting  time,  and  so  on.  I 
get  this  ready  in  the  winter.  The  manu- 
facturers I  buy  from  supply  me  with  all 
the  "cuts"  I  require,  and  I  study  their 
advertising  matter  pretty  closely.  I  have 
my  own  ideas  about  arranging  the  ma- 
terial, to  make  it  easy  for  the  reader  to 
find  and  understand.  I  admit  quite 
frankly  that  I  get  real  help  in  prepar- 
ing this  work  from  the  catalogues  of  the 
big  Canadian  and  American  Mail  Order 
houses;  they  know  their  business,  an^ 
I  can  and   do  go  to  school  to  them. 

As  you  know,  I  put  a  cover  on  this 
little  catalogue  of  mine;  and  generally 
through  favor  of  manufacturers  and 
their  co-operation,  I  am  able  to  get  a 
little  color  inside  my  catalogue. 

Just  here  I  may  say  that  some  manu- 
facturers pay  me  real  money  to  have  a 
special    advertisement    in   my   catalogue, 
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and  this  money   helps  to  cut   down   the 
cost  to  me. 

Working  Up  a  Mail  Order  Business 

This  catalogue  1  send  to  many  homes 
far  away  from  Hurston;  and  some  day 
I  look  foi-ward  very  confidently  to  do- 
ing business  all  over  Ontario — perhaps 
over  all  Canada.  At  any  rate,  I  am 
aiming  in  that  direction.  Heavy  goods, 
on  sale  everywhere,  I  cannot,  of  course, 
expect  to  sell  outside  my  own  territory; 
bui  there  are  some  things  light  enough 
to  be  sent  through  the  mail.  For  exam- 
ple, there  is  an  English  line  •!  sell :  a 
metal  edging  for  framing  pictures  and 
photographs.  It  is  a  fine  thing,  and  the 
pictures  and  particulars  in  my  little 
catalogue  tell  the  story. 

I  mention  just  this  one  line  by  way 
of  illustration,  but  there  are  many  other 
lines.  I  find  them  by  reading  publica- 
tions like  HARDWARE  AND  METAL, 
and  the  magazines.  I  find  t'hem  in  de- 
partment store  catalogues  and  in  the  5, 
10  and  15-cent  stores.  By  keeping  my 
eyes  open,  I  discover  many,  many  lines 
easy  and  profitable  to  sell. 

Making  Money  Out  of  Horsemen,  Stock- 
men and  Others 

Then  I  have  Fred  Roden  print  me  a 
special  catalogue  for  owners  of  horses 
and  cattle,  swine  and  poultry.  This 
catalogue  is  the  same  page  size  as  all 
my  other  printed  matter.  I  purposely 
have  my  publications  uniform  in  size. 

This  horsemen's  and  stockmen's  cata- 
logue gets  me  good  business.  It  gives 
farmers,  teamsters,  owners  of  pedigreed 
stock,  dairymen,  poultrymen,  swine  and 
sheep  breeders  real  assistance.  I  don't 
know  another  dealer's  similar  catalogue 
that  equals  it.  I  advertise  this  catalogue 
in  farm  papers,  and  I  send  it  to  special 
lists  which   I  have  compiled  for  me. 

Engaging  a  Write/ 
The  "copy"  for  this  catalogue  I  edit, 
but  do  not  prepare.  There's  a  man  in 
Hurston  that  does  much  writing  work 
for  me — a  salesman  in  a  dry  goods  store; 
a  man  old  enough  to  be  a  grandfather. 
He  has  a  wonderful  versatility,  and  a 
writing  gift  quite  exceptional.  Also  he 
has  a  good  idea  of  selling  and  advertis- 
ing. The  work  I  give  him  is  a  sort  of 
pastime  for  him,  and  it  earns  him  two 
hundred  dollars  or  so  extra  a  year. 

Horton's  Gift  Book 

I  get  out  other  catalogues,  if  such  they 
should  be  called,  from  time  to  time;  and 
one  of  them  I  call  "Horton's  Gift 
Book."  In  this  I  gather  together  every- 
thing in  my  stock,  and  some  things  I  do 
not  stock,  suitable  as  gifts — for  Christ- 
mas, anniversaries,  and  special  occa- 
sions. This  Gift  Book  is  revised  every 
year— in  October,  and  I  suppose  a  copy 
of  it  is  in  5,000  homes  in  Hurston  and 
elsewhere.     Every  copy  goes  out  with  a 


twine-loop  in  the  upper  left-hand  cor- 
ner— an  invitation  to  hang  it  up  and 
keep  it  in  view  at  all  times.  The  cost  of 
issuing  this  Gift  Book,  as  in  the  case  of 
my  other  publications,  is  brouuht  down 
to  a  very  small  sum  by  the  advertise- 
ments I  get  from  firms  whose  goods  are 
listed  and  described,  and  who  are  will- 
ing to  pay  money  for  having  their  own 
lines  brought  boldly  to  the  attention  .if 
my  customers. 

So  you  see  what  I  mean  when  I  say 
that  I  use  the  brain  and.  time  and  ser- 
vices of  others  in  carrying  on  my  busi- 
ness. 

Horton    Studies    Advertisements 

I  have  already  given  you  a  hint  as  to 
my  use  of  HARDWARE  AND  METAL 
and  similar  publications.  I  study  them 
closely,  for  they  are  full  of  inspiration 
and  special  information.  I  recall  the 
advertisements  of  a  firm  of  brush  mak- 
ers. They  spoke  of  brushes  that  I  'was 
not  familiar  with.  I  had  their  catalogue 
but  hadn't  paid  much  attention  to  it. 
But  the  advertisements  led  me  to  look 
up  their  catalogue,  and  I  saw  brushes 
illustrated  and  advertised  there  that, 
frankly,  I  knew  nothing  about.  There 
was  a  special  brush  for  butchers, 
brushes  for  radiators  and  cornices  and 
bannisters,  brushes  for  furnaces,  and  so 
on,  almost  endlessly.  Well,  I  went  to 
the  butchers  in  Hurston  with  the  cata- 
logue, and  got  orders  from  two  of  them. 
I  sent  for  a  radiator  and  cornice  brush, 
for  samples,  and  solicited  orders  with 
them  as  demonstrating-  brushes.  Orders 
were  easy  to  get. 


And  so  1  could  keep  on  telling  you  how 
1  found  in  the  advertisements  in  my 
trade  newspapers  many  suggestions  that 
led  to  new  business.  It  is  my  practice  to 
write  to  manufacturers,  putting  it  up  to 
them  to  tell  me  how  I  can  sell  their 
goods,  and  I  find  most  of  them  exceed- 
ingly ready  to  respond  helpfully  to  my 
overtures.  Indeed,  many  are  ready  to 
go  to  much  trouble  and  real  expense  to 
co-operate  with  me. 

Horton's   Views   on   Canvassing    Custo- 
mers 

But  I  am  cautious,  and  will  not  let 
my  customers  be  worried  and  annoyed 
by  importunities  of  mine  or  of  others. 
My  attitude  is:  In  soliciting  my  custo- 
mers and  others  to  buy  this  thing  or 
that,  am  I  rendering  them  a  real  ser- 
vice? If  I  can  answer  this  question 
honestly  with  "Yes,"  then  I  am  ready 
to  have  them  canvassed  in  my  name, 
through  me,  and  according  to  my  ways; 
but  I  will  not  let  them  be  approached 
and  canvassed  in  my  name  by  manufac- 
turers direct;  and  I  do  not  supply  to  any 
my  mailing  list. 

You  see,  these  customers,  or  desired 
customers  of  mine,  are  my  chief  asset. 
They  have  the  money  I  want.  And  I 
want  their  favor  and  confidence  —  this 
through  the  principle  of  Service.  I  am 
not  out  to  milk  them  of  every  dollar  I 
can  get  out  of  them ;  or  to  overload  them 
with  merchandize  they  ought  not  to  have. 
Yet,  on  the  other  hand,  I  have  no  reluc- 
tance in  trying  to  have  them  buy  what 
T  think  they  ought  to  have. 

Continued  on  page  37. 
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ORDERS  in  the  hundred  millions  spell  prosperity. 

*  *        * 

ONE  OLD  time  ruler  has  gone  by  the  boards  as  a 

result  of  the  war — King  Rum. 

*  *        * 

NO  MERCHANT  can  afford  not  to  read  the  article 
on  charging  interest  on  overdue  accounts  which  is  to 
appear  next  week.    Watch  for  it. 

*  *        * 

AN  AMERICAN  newspaper  thinks  President  Wil- 
son's peace  note  sounds  a  good  deal  like  "Tut!  Tut!" 
What  does  the  Allies'  reply  remind  them  of? 

*  *        * 

IT  IS  rather  superfluous  to  ask  a  man  how  business 
has  been  the  past  year.  Any  business  man  who 
hasn't  been  able  to  do  pretty  well  doesn't  know  oppor- 
tunity by  sight  even.  But  as  to  the  future — that  is 
another  story. 


DO  YOU  CHARGE  INTEREST  ON  ACCOUNTS? 

DO  you  charge  interest  on  overdue  accounts? 
Some  merchants  do;  others  would  like  to,  but 
are  afraid  to  try  it.  They  hesitate  because  of  the 
offence  it  might  give  to  customers  and  also  because 
(bey  are  not  sure  what  their  legal  rights  are  in  the 
matter. 

The  legal  side  of  this  intensely  interesting  sub- 
ject will  be  dealt  with  in  the  next  issue  of  Hardware 
and  Metal.  Walter  E.  Lear,  perhaps  the  best 
authority  in  Canada  on  the  subject,  takes  the  question 
up  from  every  angle  and  tells  exactly  what  the  mer- 
chant can  do  and  what  he  can't  do.  He  can  charge 
interest  on  overdue  accounts,  no  question  about  that, 
but  he  can  only  do  so  under  certain  restrictions.  It 
is  important  to  know  what  these  restrictions  are.  '  Mr. 
I.ear  tells  all  about  them. 

This  article  will  be  the  first  of  a  new  series  of 
legal  discussions,  each  of  which  will  deal  with  a 
specific  subject  of  special  interest  to  merchants. 


NEW  SHELL  ORDERS  FOR  CANADA 

TJJE  most  significant  development  in  regard  to 
the  munition  situation  probably  since  the  war 
began  is  the  cancellation  of  extensive  orders  placed 
in  the  .Slates  and  the  announcement  that  the  work 
will  be  handled  in  Great  Britain  and  Canada.  Tt  is 
said  that  one  Canadian  company  has  received  a 
larger  order  for  shells  than  any  placed  in  the  United 
Stales.  The  Bethlehem  Steel  Corporation  received 
an  order  last  year  that  ran  to  $150,000,000.  If  the 
contract  placed  with  the  Canadian  firm  exceeds  this 
ligurc.  it  will  mark  an  epoch  in  the  industrial  affairs 
of  the  Dominion. 

The  facilities  in  Canada  for  handling  war  orders 


have  been  very  largely  increased  and  it  seems  assured 
that  the  British  War  Office  is  prepared  to  utilize  our 
shell-making  capacity  to  the  utmost. 

This  can  have  but  one  result.  The  industrial 
situation  during  the  coming  year  will  be  marked  by 
still  more  feverish  activity  than  ever  and  the  general 
prosperity  of  the  country  will  be  even  greater. 


PREPARING  FOR  PEACE 

A  CHANGE  has  come  about  in  the  attitude  of 
business  men  generally  toward  '  the  future. 
Though  the  longing  for  peace  has  been  heartfelt  and 
intense  it  has  nevertheless  been  with  a  vaguely  defined 
sense  of  dread  that  most  men  have  looked  forward  to 
the  period  following  the  cessation  of  hostilities.  They 
have  felt  that  it  must  certainly  be  a  time  of  grave 
uncertainty,  perhaps,  even  of  black  panic  and  class 
turmoil.  A  drop  simultaneously  in  wages  and  prices 
has  seemed  among  the  probabilities,  linked  up  with  a 
falling  off  in  demand  and  a  general  slackening  of 
industrial  activity.  Opposed  to  this  calamity  picture 
has  appeared  the  prospect  of  good  prosperity  in  Can- 
ada as  a  result  of  heavy  immigration  and  of  a  big 
export  trade  with  all  Europe  in  the  throes  of  recon- 
struction ;  but  the  blacker  side  of  the  picture  has  been 
predominant. 

Such  has  been  the  feeling  until  recently.  But  of 
late  there  has  been  a  much  more  optimistic  feeling 
apparent.  Business  men  are  beginning  to  feel  that 
there  is  more  to  hope  for  than  to  fear.  The  utter- 
ances of  Lord  Shaughnessy  on  this  point  are  typical 
of  the  feeling  that  has  been  evident  in  well-informed 
circles.  Industry,  knowing  that  peace  is  coming 
surely,  if  slowly,  has  been  preparing  for  it.  The 
new  conditions  are  being  anticipated  and,  on  closer 
inspection,  they  do  not  seem  so  menacing  after  all. 

At  the  same  time,  we  can  be  too  optimistic.  An 
excess  of  confidence  now  would  lead  to  exactly  the 
conditions  later  that  were  once  feared.  Prosperity 
can  be  maintained  only  by  far-seeing,  rigid  prepared- 
ness. This  necessity  is  not  incumbent  on  the  leaders 
of  industry  only ;  it  must  be  recognized  and  followed 
from  the  top  to  the  bottom  of  the  industrial  fabric. 
Every  man  playing  a  part  in  the  business  of  the 
country  from  the  president  of  the  C.P.R.  to  the 
proprietor  of  a  small  cigar  store,  must  prepare  now 
for  the  new  conditions. 

Opinions  differ  as  to  the  probable  length  of  the 
war.  Many  very  well-informed  men,  however,  feel 
that  it  may  come  suddenly.  They  believe  that  the 
economic  conditions  in  Germany  have  reached  the 
stage  where  peace  is  imperative.  It  may  be  that  they 
are  mistaken  and  that  the  Germans  can  keep  their 
armies  longer  in  the  held.  But  the  belief  is  held  by 
men  who  are  not  visionaries  or  mere  blind  optimists. 
And  so,  in  preparing  for  peace,  the  business  man 
should  not  lose  sight  of  the  fact  that  peace  may  be 
closer  than  we  at  present  think. 
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Increasing  Sales  of  Automobiles 

The  Use  of  Motor  Cars  is  Seriously  Affecting  Railroad  Receipts — Some  Figures  Whiefa 
Demonstrate  the  Great  Opportunity  That  Lies  Before  the  Hardwareman. 


THE  most  significant  factor  for  the 
hardwarenian  to  consider  at  the 
present  time  is  the  increase  in  the 
use  of  motor  cars.  It  is  no  exaggeration 
to  say  that  the  time  is  now  in  sight  when 
every  man  will  own  his  car.  The  in- 
creases in  earning  capacity,  linked  up 
with  the  rapid  lowering  of  the  price  of 
cars  and  the  reduction  in  upkeep  costs, 
has  brought  the  car  within  the  reach  of 
everyone. 

From  the  standpoint  of  the  hardware- 
man  this  means  an  ever  increasing  sale 
of  motor  supplies  and  accessories.  The 
huge  demand  now  felit,  in  which  fore- 
sighted  hardwaremen  are  sharing,  is 
merely  a  forerunner  of  the  business 
which  future  years  will  bring. 

In  dealing  with  the  growth  of  the 
automobile  industry  one  meets  with  fig- 
ures that  are  absolutely  astounding.  To 
say  that  700,000  cars  were  sold  in  the 
United  States  in  1915  does  not  bring  full 
realization  of  the  gigantic  industry  be- 
hind the  figures.  One  begins  to  realize, 
however,  what  it  means  when  a  little 
reckoning  produces  the  result  that  the 
sale  of  these  700,000  cars  represents  an 
expenditure  of  $700,000,000  or  more. 
Figure  what  the  upkeep  of  those  cars 
must  cost — the  annual  expenditure  for 
accessories.  Truly,  this  is  the  greatest 
opportunity  that  has  ever  presented 
itself  to  the  hardwareman. 

Perhaps  one  of  the  most  striking  evi- 
dences of  the  growth  of  the  automobile 
industry  is  found  in  the  losses  sustained 
by  railway  companies.  In  this  connec- 
tion it  is  interesting  to  quote  from 
The  Financial  Post: 

"Canadian  railroad  passenger  officials 
have  disclosed  some  interesting  facts  in 
connection  with  the  inroads  the  increas- 
ing use  of  automobiles  have  made  on 
passenger  traffic  receipts  in  the  course  of 
interviews  with  The  Financial  Post.  It 
is  said  by  high  officials  that,  although 
there  is  undoubtedly  a  serious  loss  in 
railroad  earnings  on  this  account,  the 
general  situation  is  in  so  elastic  a  state 


The  increase  in  motor  car  production  dur- 
ing the  past  five  years  has  been  at  the 
rate  of  about  sixty-five  per  cent,  per  an- 
num. The  production  figures  for  1917  in 
the  above  chart  were  arrived  at  by  carry- 
ing the  curve  of  past  production  to  its 
indicated  position  on  this  basis. 

that  no  hard-and-fast  conclusion  can  be 
drawn.  In  addition,  any  investigation 
of  what  is  termed  one  of  the  most  impor- 
tant problems  of  the  day  in  connection 
with  railroad  earnings  is  hampered  at 
the  outset  by  the  lack  of  available  statis- 
tics in  regard  to  the  Canadian  situation. 
Fortunately,  however,  this  does  not 
apply  to  the  States,  so  that  by  studying 


the  available  figures  on  the  lituatio* 
over  the  line,  in  conjunction  with  what  i.; 
known  of  the  situation  here,  it  is  pos- 
sible to  form  a  fairly  accurate  opinion  on 
a  development  that  is  still  in  progress  of 
forming. 

"The  following  table  illustrates  the 
connection  between  the  increase  in  autos 
used  and  the  decrease  in  passenger  earn- 
ings in  the  United  States.  In  contrast 
to  the  comparatively  small  yearly  in- 
creases in  passenger  earnings  are  noted 
the  more  satisfactory  increases  in  the 
freight  department : 

Passenger  Revenue  Freight  Revenue 

Ratio  of  Ratio  of 

gain  in  gain  in 

Yearly     1916  over  Yearly  1916  over 

gain          other  gain  other 

vears  years 

1916    *8.5  ....  21.2 

1915    9.2              8.5  »3.4  21.2 

1914    0.8             *1.5  *3.8  16.9 

1913    6.1             *0.7  12.8  12.6 

1912    *1.1              5.3              0.8  26.9 

1911    4.3              4.2  10.5  28.0 

1910    12.1              8.7  15.1  27.6 

1909   *0.5             21.9               1.3  47.0 

1908    21.3  48.7 

•Decrease. 

"An  interesting  fact  in  connection 
with  the  decline  in  passenger  earnings  is 
that  it  is  first  noted  in  1910,  as  the  sale 
of  autos  began  to  gather  headway,  al- 
though large  scale  production  did  not  be- 
gin until  1911.  Confirming  this  is  the 
fact  that,  although  from  1901  to  1909  the 
gain  in  passenger  revenue  was  60  per 
cent.,  against  51  per  cent,  for  freight,  the 
gain  from  1908  to  1916  was  only  21  per 
cent,  for  passenger  revenue,  against  48 
per  cent,  for  freight. 

$1,500,000  in  1915 

"According  to  a  recent  estimate,  there 
were  about  700,000  cars  bought  in  the 
United  States  in  1915.  Values  generally 
ran  from  $1,200  to  $2,400  per  car.  Tak- 
ing the  lower  figure,  the  total  expendi- 
ture amounts  to  $840,000,000.  The  opera- 
tion of  the  total  cars  in  use  consumed 
1,740,000  gallons  of  gasoline,  which,  at 
20c  a  gallon,  amounted  to  $348,000.  Tire 
renewals  run  from  $150  to  $250  a  car  per 
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annum.  The  2,075,000  cars  in  use  in 
1915  at  only  $100  a  car  would  absorb 
$207,500,000  per  year.  Wages  for  chauf- 
feurs and  garage  expense  would  make  up 
the  difference  necessary  to  establish  $1,- 
500,000,000  as  the  total  money  absorbed 
by  the  automobile  industry  of  the  United 
States  in  1915. 

Diversion  Affects  Travel 
"It  is  impossible  to  divert  such  a  large 
sum  of  money  from  normal  use  without 
affecting  travel.  But  too  many  other 
factors  affect  railroad  travel  for  it  to  be 
said  that  this  diversion  alone  is  respons- 


ible   for   the    falling   off   which    has    oc- 
curred. 

Four-fifths  of  Visitors  Use  Cars 

"An  important  summer  resort  centre 
in  Maine  estimates  that  during  last  sea- 
son 81  per  cent,  of  the  summer  visitors 
arrived  and  departed  by  auto,  and  the 
remaining  19  per  cent,  by  train.  This,  of 
course,  is  exceptional,  as  it  applies  only 
to  a  certain  section  and  class,  and  which 
it  might  be  added  is  largely  swollen  by 
additions  from  Canada.  It  is,  however, 
indicative  of  the  general  situation.  In 
California,   where   the   roads   are   better 


and  the  weather  suitable  for  all-the-year- 
round  use,  it  is  probable  that  this  condi- 
tion prevails  generally.  It  is  noted  that 
575  cars  recently  left  Los  Angeles  in  one 
day  for  San  Francisco  as  part  of  the  nor- 
mal daily  travel. 

Canadian  Climate  a  Factor 
"The  Canadian  climate  tends  bo  pre- 
vent as  general  a  gTowth  of  the  move- 
ment here.  They  are  less  generally  used 
in  winter.  None  the  less,  the  tendency 
follows  that  of  the  United  States.  The 
extensive  use  of  cars  in  the  prairie  sec- 
tions of  the  country  is  especially  noted. 


Burning  Street  Car  Helps  Sell  Hardware 

A  Prompt-Action  Personality,  and  the  Peril  Abolishing  Powers  of  a  Pretty  Little  Brass 

Pump  Produce  Appreciable  Persuasion  Upon  the  Purchasing  Powers  of 

the  Public  and  of  a  Considerable  Corporation  in  the  City  of  Montreal 


EMERGENCIES  test  men,  and 
bring  to  the  top  their  dominant 
characteristics.  Personality  im- 
presses itself  on  all  its  surroundings. 
whether  in  the  hardware  store  or  on  the 
street,  and  personality  counts  in  the 
hardware  trade  as  in  every  other  busi- 
ness that  is  built  on  the  support  and 
satisfaction  of  the  purchasing  public. 
Have  you  ever  imagined  a  street  car  on 
fire  as  an  active  business  building  oppor- 
tunity? There  is  a  hardware  salesman 
and  retail  manager  in  Montreal  who  in. 
the  very  crucial  instant  of  a  s'treet  ear 
fire,  while  the  frightened  women  were 
piling  off  pursued  by  the  smoke  into  the 
street,  saw  an  opportunity  to  do  some 
valuable  business  building,  and  what  is 
more,  did  it.  In  extinguishing  that  de- 
structive blaze,  this  enterprising  per- 
sonality incidentally  started  a  const  rue- 
live  fire  of  enthusiasm  for  a  line  of 
stock  in  his  firm's  store,  which  lias  led  to 
increased  business,  and  is  daily  leading 
to  more.     Here  is  how  it  happened. 

One  day  late  in  November,  1916,  John 
A.  Eraser,  retail  manager  of  the  firm  of 
James  Walker  Hardware  Co.,  Ltd., 
Montreal,  went  out  to  lunch  just  across 
the  street.  On  his  way  back  to  the  store 
lie  saw  at  the  street  railway  intersection 
of  Notre  Dame  and  McGill  Streets  an  ex- 
cited crowd  about  a  Montreal  Street 
Railway  Co.'s  street  car.  There  was 
smoke,    men    were    shouting    and    women 

screaming  as  they  hurried  headlong  out 

of  the  car.  The  car  driver  and  con- 
ductor were  struggling  to  heat  the  lire 
"ill  with  brooms  and  iron  rods.  The 
blaze  was  in  the  motor  box,  thoroughly 
drenched    in    thick    inflammable   grease, 

and    (lie   (ire   was    rapidly   getting  a    grip 

"I'  the  combustibles  around  and  above  it. 

In    this    exciting    state    of    affairs    Mr. 

Praser  saw  an  opportunity,     lie  wasted 


no  time  watching  the  fire;  he  wasted  no 
breath  on  giving  advice  or  telling  people 
what  he  was  doing.  He  simply  made  a 
bee-line  for  the  back  entrance  of  the 
James  Walker  Hardware  Co.'s  premises, 
and  there  in  its  proper  place  handily 
ready  to  seize  found  what  he  wanted.  It 
was  a  fire  extinguisher. 

In  ten  seconds  he  was  directing  its  jet 
upon  the  heart  of  the  fire.  In  ten  more 
seconds  the  flames  were  subdued,  the 
smoke  was  fading  into  a  blue  film  of 
vapor,  and  the  danger  was  over.  Con- 
dutor  and  car  driver,  amazed  and  grate- 
ful for  the  timely  aid  rendered,  were 
congratulating  Mr.  Frazer,  and  the  crowd 
was  pressing  closer  to  see  by  what 
wizardry  the  expected  conflagration  had 
been  so  swiftly  averted.  In  their  curiosity 
Mr.  Eraser  saw  bis  business-building 
opportunity  and  seized  it. 

A  tall  man,  he  could  command  atten- 
tion and  be  seen  by  all  as  he  turned 
round,  held  the  bright  brass  extinguisher 
high,  and  remarked  in  off-hand,  but  con- 
vincing tones : 

"You  see,  ladies  and  gentlemen,  wliat 

did  it.   The extinguisher!    It  always 

does.     Price  $7.50,  at  ,the  James  Walker 
Hardware  Store  right  here." 

That  was  all;  a  few  words,  but  very 
much  to  the  point;  an  advertisement 
viva-voce  addressed  to  a  visible  circle  of 
interest,  but  with  a  far  further  reaching 
"pull"  on  the  public,  as  developments 
proved.  The  James  Walker  Hardware 
Co.  is  still  gettitig  business,  which  or- 
iginated with  that  incident  of  the  street 
car  fire,  and  the  end  of  the  business  so 
directed  towards  Ibis  linn  is  by  no  means 
yet    in  sight. 

Hut     Mr.     Craser's     business    instincts 
were  not   satisfied  into  cosy  complacence 
by   the  contemplation  of  immediate  re- 
sults  in   general  inquiry    for  the  fire  ex- 


tinguisher so  effectively  demonstrated  in 
public.  A  street  car  had  caught  fire, 
passengers  had  been  in  peril,  and  the 
conductor  and  driver  had  been  compelled 
to  resort  to  brooms  and  iron  bars  as  the 
best  implements  at  their  disposal  for 
such  an  emergency.  To  suggest  that  the 
Montreal  Street  Railway  Co.  equip  their 
cars  with  extinguishers  seemed  but  the 
natural  business  course,  and  this  Mr. 
Fraser  promptly  did.  His  manner  of 
bringing  the  company's  attention  to  the 
matter  follows. 

He  made  out  an  invoice  charging  the 
Montreal  Tramways  Co.  with  the  sum  of 
$1.50  for  the  complete  re-charging  of  the 
extinguisher  partly  used  to  extinguish 
the  street  car  fire. 

He  mailed  this  with  the  accompanying 
covering  letter: 

The  Montreal  Tramways  Co.,  Ltd., 

Montreal,  Que. 
Gentlemen : 

Enclosed     we     hand    you    an     invoice 
which  speaks  for^tself,  and  request  that 
yon  issue  an  official  order  covering  same. 
Don't  you  think  this 
a  very  low  price  for 
saving  one  of  your  cans? 

A    " "  extinguisher  did  the  trick 

in  just  a  few  seconds — as  they  always  do. 
Will  you  give  our  representative  an 
opportunity  of  discussing-  with  you  the 
question  of  equipping  all  of  your  cars 
with   one  of  them? 

Yours  truly, 
The  Jas.  Walker  Hdwe.  Co.,  Ltd. 

"You  see."  he  explained  to  HARD- 
WARE AND  METAL  the  other  day,  "I 
figure  that  the  quickest  and  the  surest 
way  to  command  the  active  and  interest- 
ed attention  of  a  large  company  is  to 
hit  them  on  the  pocket-book.  (It's  effec- 
tive with  others  besides  big  companies.) 
And    the   result    of  that   letter  was   that 
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the  morning-  after  it  was  delivered  I  had 
a  visit  from  the  Fire  Warden  of  the 
Montreal  Tramways  Company.  He  came 
to  talk  about  the  bill.  He  stayed  to  talk 
about  'fire  extinguishers  and  the  James 
Walker  Hardware  Co.  I  told  him  I'd  be 
happy  to  give  him  the  invoice  receipted, 
together  with  the  invoice  for  the  com- 
pany's first  order  for  extinguishers  from 
us.     He  told  me  that  the  company  used 

' extinguishers'   in   their    premises, 

and  promised  us  a  share  of  their  busi- 
ness. I  frankly  explained  to  him  that 
the  invoice  had  already  done  its  work  in 
bringing  him  into  business  .touch  with 
our  firm,  and  he  left  with  a  good  impres- 
sion of  our  store,  which  has  resulted  in 
many  direct  orders  for  our  lines  of  goods 
from  the  Montreal  Tramways  Co." 

As  Mr.  Fraser  was  talking,  a  gentle- 
man came  into  the  store  and  made  some 
purchases  at  the  auto  accessory  counter. 
Here  was  ocular  demonstration  of  the 
truth  of  Mr.  Fraser 's  words.  The  .pur- 
chaser of  auto  accessories  was  none  other 
than  E.  A.  Roberts,  president  of  the 
Montreal  Tramways  Co.  HARDWARE 
AND  METAL  recognizing  him,  made  a 
note  of  the  fa>ct,  and  Mr.  Fraser  went  on 
to  tell  of  an  adventure  of  his  in  the 
store  when  he  first  learned  the  value  of 
the  fire  extinguisher  and  became  a  dyed- 
in-the-wool  advocate  for  it  at  every 
opportunity. 

"I  was  priming  a  sma!l  oil  stove  with 
wood  alcohol,"  he  said,  "and  pouring 
the  stuff  direct  from  the  bottle  on  the 
flame — a  foolish  thing  to  do,  I  admit. 
Well,  the  flame  leaped  back  into  the  bot- 
tle. The  bottle  burned  my  hand,  and  T 
dropped  it.  Papers  and  light  truck  back 
of  the  counter  caught  fire.  One  of  our 
men  jumped  to  the  fire  alarm  we  have 
on  the  premises.  'Hold  on!'  I  said,  'Give 
me  a  chance  at  this,'  ami  I  caught  at  the 
extinguisher  there  in  its  auto-carrier  on 
the  wall  —  " 

"Well?"  enquired  HARDWARE 
AND  METAL,  as  Mr.  Fraser  paused. 

"Well,  he  didn't  need  to  turn  in  the 
fire  alarm,  that's  all,"  said  Mr.  Fraser. 
"The  fire  went  out  so  quick  that  I've 
been  a  booster  for  this  extinguisher  ever 
since." 

On  another  occasion  Mr.  Fraser  used 
the  extinguisher  effectively  in  extin- 
guishing a  fire  which  had  started  dan- 
gerously smouldering  along  the  dust 
which  accumulates  above  furnace  pipes. 
The  furnace  was  in  the  basement  of  the 
firm's  premises.  These  incipient  out- 
breaks were  caught  and  extinguished  in 
the  all-important  "first  five  minutes." 

"That  is  what  this  particular  extin- 
guisher is  for,"  explained  Mr.  Fraser. 

In  further  conversation  with  Mr.  Fra- 
ser, HARDWARE  AND  METAL  learned 
his  ideas  of  the  value  of  this  particular 
agency  as  a  reputation  builder  for  any 
hardware  store.     Fire  extinguisher  pur- 


chasers, he  .pointed  out,  are  usually  the 
very    people    any    good    hardware    store 
waits  to  attract  into  its  precincts.  They 
are  the  careful   people   who   are   willing 
to  spend  money   well  for  a  known  eco- 
nomical   result — safety    and    the    reduc- 
tion  of  insurance  rates.      They  are   the 
sort    of    people    whose    hardware    needs 
have  to  be  supplied  with   the  first-class 
goods  which  it  is  a  pleasure  to  sell.  They 
have  furnishings  of  value  in  their  homes 
or    they    own    automobiles,    or    in    some 
such  way  they,  have  property  worth  con- 
sidering to  protect  from,  fire,,  and  peo- 
ple who  have  good  things,  and  the  habit 
of   having   good    things,   are  'the   people 
who   buy  good  things  whether  in   hard- 
ware or  any  other  lines  when  their  goods 
require    to    be    replaced.      Thus,    in    Mr. 
Fraser's  opinion,  the  subject  matter  of 
this  article  is,  something  well  worth  the 
attention  of  the  hardware  retailer  every- 
where.      His    automobile    accessory    de- 
partment cannot  do  without  it,  for  since 
the    British    War   Office   ordered    that    a 
fire  extinguisher  be  placed  on  every  mo- 
tor-propelled   vehicle    used    by    the   War 
Department,  and  since   Canadian   insur- 
ance   companies    allow    15  per  cent,    re- 
duction on  insurance  for  cars  equipped 
with  fire  extinguishers,  the  automobilist 
is  a  .pretty  certain  prospect  for  a  sale. 
Besides,  the  whole  business  of  handling 
this    line    is    dignifying    to    a    hardware 
store  and  adds  to  its  prestige,  as  well  as 
awakening    interest    infallibly    amongst 
customers  of  the  inquiring  turn  of  mind, 
who  when  informed  on  any  subject  fre- 
quently    become     purchasers.      Farmers 
are  especially  interested  in  this  line,  for 
it   promises  security  to  them  in  lantern 
season   when   a    spark   may    mean    a    de- 
vastating fire,  if  not  instantly  checked. 
To    demonstrate    the   appliance    is    easy 
and  interesting,  one  remarkable  feature 
of  the  fire-quenching  fluid  being  that  it 
can    be    squirted    over    anything    at    all 
without  doing  the  least  damage.    It  does 
not  stain  the  finest  fabrics.     It  will  not 
even  cause  ink  to  run  on  written  pages. 
T*t    is    the    only    fire    extinguishing    fluid 
which    does   not    short    circuit    electrical 
machinery,  and  the  proof  of  this  is  found 
in  the  fact  that  the  street  car  which  was 
so  promptly  saved  from  fire  in  the  motor 
box  by  Mr.  Eraser,  as  told  at  the  outset 
of  this  article,  was  able  to  continue  on 
its      trips     unaffected    by    the    trouble, 
though   the   extinguishing  fluid   came   in 
direct     contact      with      working     parts 
threatened  bv  the  flames. 


$7.50  to  $15;  for  an  electric  fan  is  a  fine 
thing  for  every  home,  and  especially  in 
homes  where  there  is  sickness,  and  when 
the  hot,  breezeless,  stifling  days  of  sum- 
mer are  very  trying  to  the  one  stricken. 
Most  people  will  spend  in  a  summer  the 
price  of  an  electric  fan  for  ice  cream 
and  on  outings;  and  so  I  need  have  no 
compunction  about  urging  them  to  buy 
an  article  that  will  give  comfort  in  the 
home  for  all  and  that  will  supply  its 
blessing  year  after  year  at  no  cost  but 
that  of  the  current  consumed.  But  I 
am  not  so  ready  to  urge  all  my  customers 
to  buy  high-priced  or  elaborate  electric- 
lamps — for  the  sake  of  making  a  profit 
out  of  them.  I  have  regard  for  the  .cir- 
cumstances of  my  customers  and  for  the 
fitness  of  things;  and  not  by  my  will  or 
endeavor  will  some  lamps  I  carry  find 
their  way  into  homes  where  they  will 
be  out  of  place  by  reason  of  their  size 
or  richness. 

I  hope  you  get  this  point  I  am  making, 
because  I  count  it  one  of  the  reasons  for 
any  success  I  have  achieved.  Some  deal- 
ers are  out  to  sell  all  they  can  to  all  the 
people  they  can,  for  profit's  sake.  My 
attitude  is— Am  I  rendering  my  custo- 
mers a  service?  If  and  when  I  am,  then 
I  am  earnest  in  selling;  but  when  I  find 
myself  or  my  staff  selling  for  our  ad- 
vantage and  the  disadvantage  of  the 
customer,  I  put  the  brakes  on. 
(To  be  continued). 


-®- 


BEATTY  BROS.  TO  BUILD  FOUN- 
DRY AT  LONDON 

Beatty  Bros.,  of  Fergus,  who  already 
have  a  downtown  plant  at  London,  Ont., 
are  to  establish  a  foundry  at  Chelsea 
Green,  a  London  Suburb.  The  com- 
pany will  employ  between  75  and 
100  men  in  .the  foundry  on  the 
start,  and  plans  to  ultimately  employ 
between  300  and  400.  Between  50  and 
60  of  the  first  employees  will  be  mol- 
ders.  The  building  to  be  erected  wil! 
cost  about  $30,000,  and  250  outgoing  and 
incoming  cars  will  be  handled  yearly  for 
the  company  over  the  London  &  Port 
Stanle.y  Railways.  The  company  will 
manufacture  iron  pumps,  barrel  churns, 
grain  grinders,  and  hand"  and  power 
washing  machines.  Beatty  Bros,  have 
hitherto  bought   their  castings. 
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MATT  HORTON  AND  HIS  SELLING 
WAYS 

(Continued  from  page  33.) 

Horton  Sells  Customers  Electric  Fans 

For  example,  I  do  my  level  best  to  sell 
all  my  cutsomers  with  electric  current  in 
thejr    homes    an    electric    fan    at    from 


TO  ADD  AUTO  ACCESSORIES 

H.  W.  Petrie,  Limited,  of  Montreal, 
Que.,  are  opening  a  large  department  for 
the  sale  of  wholesale  and  retail  automo- 
bile supplies  and  accessories,  in  addi- 
tion to  their  regular  line  of  iron  and 
woodworking  machinery.  A.  Carriere, 
formerly  with  John  Millen  &  Sons,  Ltd.. 
Montreal,- is  in  charge  of  this  depart- 
ment. 
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I  WEEKLY  HARDWARE  MARKET  REPORTS 

i  STATEMENTS  FROM    BUYING   CENTRES 


THE  MARKETS  AT  A  GLANCE 

WHOLESALE  and  retail  hardware  firms  are  exercising  great  care 
in  buying,  but  are  nevertheless  buying  freely,  in  anticipation  of  a 
good  spring  demand.  The  trend  of  prices  is  still  upwards.  Stove 
manufacturers  have  advanced  prices  on  stoves,  ranges  and  heaters 
from  10  to  15%.  With  an  advance  of  15%  this  week  the  prices  of 
one  leading  stove  manufacturer  are  now  30%  on  steel  and,  25%  on 
east  ranges,  over  the  prices  in  effect  one  year  ago.  Higher  prices 
have  been  made  inevitable  owing  to  the  heavy  increases  in  the 
costs  of  pig-iron  and  other  materials.  Prices  were  this  week  with- 
drawn on  iron  and  steel.  Pig-iron  prices  were  withdrawn  several 
weeks  ago.  Owing  to  the  serious  shortage  of  coke  one  of  the  larg- 
est companies  in  Canada  has  been  forced  to  close  down  one  fur- 
nace. The  demand  for  iron  and  steel  is  as  insistent  as  ever.  The 
serious  freight  congestion  has  caused  a  great  deal  of  inconvenience 
in  all  branches  of  the  trade.  There  is  almost  a  famine  in  some 
sizes  of  iron  pipe.  Advances  have  been  made  this  week  in  the 
prices  of  heavy  hammers,  putty,  shellac,  galvanized  sheets,  stoves 
and  ranges,  horseshoe  nails,  jack-screws,  high-speed  drills,  ship 
augers,  meat  choppers,  padlocks,  braces,  bits,  rifles,  guns,  shoe 
thread,  cow  and  trace  chains.  The  scarcity  and  high  price  of 
leather  has  caused  a  further  advance  in  the  price  of  leather  belt- 
ing. Coal  oil  has  advanced  1  cent  per  gallop  and  lubricating  oils 
are  up  from  1  to  2c  gal.  The  reduction  in  passenger  train  service 
will  have  a  tendency  to  disorganize  the  routes  of  travelers,  and  calls 
on  the  retail  trade  in  small  towns  may  not  be  made  as  frequently 
as  formerly. 


MONTREAL     MARKETS 


MONTREAL,  Jan.  11.— With  the 
year  now  well  into  its  first 
month,  and  the  holidays  for  the 
most  part  over,  the  hardware  trade  is 
showing  every  symptom  of  continuing 
in  the  course  of  last  year's  business. 
Seasonable  trade  adjustments  are  over. 
The  retailers  in  the  country  are  already 
beginning  to  look  towards  spring  orders, 
and  the  next  heavy  run  of  orders  may  be 
expected  to  do  with  saip  spouts,  cans,  can 
covers,  maple  tree  drills  and  bits,  etc. 
That  all  these  lines  will  cost  a  little 
more  this  year  goes  without  saying.  But 
in  all  other  directions  business  lias  open 
ed  briskly.  The  B%  wholesalers  of  Mont- 
real found  on  their  desks  every  day  this 
week  abundant  shoals  of  mail  orders 
from  the  retail  trade,  and  indications 
are  towards  busy  times  this  Bpriflg. 
Transportation  conditions  and  iron  and 
Steel  difficulties  of  delivery  arc  fully  as 
serious  as  ever  at  present. 

Iron  and  Steel  in 

I Ami t less  Strength 

IRON  AND  STEEL.-  There  is  not  the 
slightect  "let-up"   in   the  seriously   dilTi- 


eult  conditions  besetting  the  iron  and 
steel  markets.  Never  were  mills  in  more 
glutted  condition  as  to  orders  for  fu- 
tures and  work  in  hand.  Absolutely 
adamantine  independence  is  an  attitude 
they  sometimes  assume  as  regards  orders 
for  article  made  of  iron  and  steel.  So 
serious  is  the  shortage  of  many  lines  of* 
heavy  'products  that  people  urgently 
needing  such  things  are  prepared,  it 
seems,  to  pay  almost  any  .prices  for  them 
and  to  accept  delivery  almost  any  time 
suggested  that  is  at  all  within  reason, 
provided  they  can  only  get  a  contract 
for  the  production  of  the  goods  signed 
But  the  mills  are  in  no  mood  to  gobble 
contracts,  and  orders  for  work  wa.it 
patiently  in  long  procession  like  the 
bread  lines  of  days  before  the  war. 

Great  Shortage  of 

Wrouhgt  Iron  Pipe 

WROUGHT  IRON  PIPE.— Something 
approaching  to  a  famine  condition  be- 
gins  to   exist    in    the   markets   as   regards 

wroughl   iron  pipe  in  several  important 

sizes.      There  is   a   marked   and    most    in  - 
convenient    shortage  noted  in  the  2-inch,, 
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3-inch,  4-inch,  5-inch  and  6-ineh  si7.es. 
These  pipes  are  all  made  in  Canada,  but 
to  get  more  made  is  a  serious  problem 
with  the  mills  so  overloaded  with  orders,, 
and  the  "skelp"  from  which  the  pipe  is. 
made,  very  hard  to  obtain  in  any  s'll'ii  - 
cient  quantities  from  the  United  States, 
from  where  it  is  imported. 

Heavy  Hammers  Have 

Advanced  Fifty  Cts. 

HEAVY  HAMMERS.— Quite  toi  be 
expected,  considering  the  state  of  the 
steel  and  iron  market,  is  the  advance  re- 
corded this  'week  in  all  lines  of  heavy 
hammers.  Blacksmiths'  sledges,  the 
heavy  hammers  used  in  rock  drilling, 
and  all  masons'  heavier  hammers  are  up 
in  price  by  at  least  50c  per  hundred 
pounds  this  week. 

Galvanized  Sheets 

Likely  To  Go  Up 

GALVANIZED  SHEETS.— There  is 
also  a  marked  and  most  keenly  noticed 
shortage  in  galvanized  sheets  at  present, 
and  before  very  long  there  may  be  found 
an  advance  in  price  in  these  over  all  pre- 
vious advances,  and  not  perhaps  the  last 
advance  <at  that.  The  market  is  growing 
increasingly  firm  for  these  and  all  sim- 
ilar lines,  and,  as  indicated  in  the  men- 
tion made  of  iron  and  steel,  there  is 
no  "let-up"  anywhere  in  sight. 

Charcoal  Tinplates 

Exceedingly  Scarce 

TINPLATES.— Gradually  the  market 
has  become  almost  totally  barren  of 
charcoal  tinplates.  Prices  quoted  for 
these  in  current  quotations  have  for 
some  time  threatened  to  become  merely 
nominal,  and  it  is  a  great  question  now 
whether  any  large  order  for  these  could 
be  filled  in  Montreal.  It  is,  of  course. 
impossible  now  to  import  any  of  these 
plates  from  Great  Britain.  It  is  impos- 
sible to  import  even  hairpins  from  Great 
Britain  now,  let  alone  heavier  materials 
of  metal  that  might  be  useful  in  muni- 
tions making. 

Stove  Business 

Good:  Prices  Firm 

STOVES.-  -Following  lasi  wieeVs  ad- 
vance on  stoves  by  some  makers,  the 
market  remains  exceedingly  firm,  with 
outlook  for  further  firmness,  due  to  the 
conditions  in  the  iron  and  steel  trade, 
also  in   relation  to  almost   all  materials 
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used  in  the  manufacture  of  stoves  and 
heaters.  Plates  for  the  manufacture  of 
stove  pipe  and  elbows  are  lamentably 
scarce  in  Montreal,  but  under  these  cir- 
cumstances business  lis  sitill  reported 
progressing  well  for  the  season  of  stoves. 
Some  manufacturers  who  did  not  ad- 
vance last  week  have  announced  ad- 
vances of  from  10  to  15  per  cent,  this 
week. 

Horseshoe  Nails 

Higher  in  Price 

HORSESHOE  NAILS.— As  indicated 
by  the  Toronto  markets  report  last 
week,  Capewell  horseshoe  nails  are  up  in 
price  also  in  Montreal.  The  prices  quoted 
in  Montreal  this  week  are — No.  5,  $4.25 
per  25-lb.  box;  No.  6,  $4;  Nos.  7  and  8, 
$3.75;  Nos.  9,  10,  11  and  12,  $3.50.  The 
discount  is  10  per  cent,  off  list. 
Jackscrews  Advance 

An  advance  is  recorded  in  jackscrews 
this  week.  The  prices  now  quoted  are 
li/4  inches,  $24  a  dozen;  V/2  inches, 
$32.40  per  dozen;  1%  inches,  $46.80 
dozen;  2  inches,  $61.80;  2*4  inches, 
$90.50 ;  2V2  inches,  $108  per  dozen. 
High  Speed  Drills  Up 

High  speed  drills  have  advanced  also 
this  week,  the  advance  taking  the  form 
of  an  altered  discount  from  the  former 
80  per  cent,  to  90  per  cent,  on  list. 
Ship  Augers  Advance 

Another  advance  is  noted  in  ship 
augers,  these  being  priced  about  10  per 
cent,  higher  this  week  by  the  prineipa' 
firms  handling  them. 

Shelf  Goods  Show 

A  Few  Price  Changes 

SHELF  GOODS.— Not  a  great  man> 
changes  have  been  made  in  prices  of 
general  lines  of  shelf  goods  for  the  pres- 
ent week,  but  there  are  still  a  few  just 
to  keep  the  ball  a-rolling. 

Universal  Meat  Choppers  Change 

An  alteration  upwards  in  price  was 
made  m  Universal  meat  choppers,  the 
advance  running  to  10  per  cent,  on  previ- 
ous prices. 

Yale  Padlocks  Up  Ten  per  Cent. 

Yale  padlocks  also  came  in  for  a  fur- 
ther increase  of  10  per  cent,  on  pre- 
viously q'uoted  prices.  Night  latches 
are  included  in  this  advance. 

Miller  Falls  Goods  Up  Also 

A  10  per  cent,  advance  is  recorded 
also  in  all  Miller  Falls  goods,  including 
the  various  braces  and  bitts  manufac- 
tured by  this  firm. 

Rifles  and  Guns 

New  List:  Old  Prices 

GUNS  AND  RIFLES.— Any  retailer 
having  one  or  two  Ithaca  guns  on  his 
sporting  goods  shelves  or  racks  may 
safely  advance  the  price  of  these  by 
about  10  to  15  per  cent.    The  Ithaca  gun 


firm  has  issued  notice  of  advanced  prices 
to  that  extent  on  their  goods.  The  Win- 
chester Co.  have  brought  out  their  new 
list  showing  one  straight  discount 
throughout  of  5  per  cent,  on  the  arms 
and  2x/2  per  cent,  on  the  ammunition. 
This  new  list  does  not  imply  advanced 
prices,  but  is  worth  the  attention  of 
dealers  interested. 

Shoe  Thread  Shows 

Advances  in  Cost 

SHOE  THREAD.— A  leading  Mont- 
real firm  quotes  prices  on  two  lines  of 
shoe  thread  as  follows  this  week: — 

Barbour's  (lb.) — One  oz.  balls,  No.  8, 
$1.64;  No.  10,  $1.72;  No.  12,  $1.75;  No. 
15,  $1.82;  No.  20,  $1.87. 

Imperial  (lb.)— No.  8,  $1.57;  No.  10, 
$1.64;  No.  12,  $1.77;  No.  15,  $2;  No.  20, 
$1.82. 

Tin  Shows  Slight 

Stronger  Tone 

TIN. — A  similar  tendency  to  that  af- 
fecting lead  this  week  is  noticeable  also 
as  regards  tin.  The  indications  are  to- 
wards slightly  more  marked  firmness  in 
tin,  though  the  prices  are  not  altered 
this  week  as  compared  with  prices 
quoted  last  week.  Following  are  the 
prices  at  present: — $49  to  $49.50  per 
100  lbs. 


LEAD. — -From  a  condition  rather 
weaker  at  time  of  last  report,  lead  has 
this  week  emerged  into  greater  strength. 
The  variation  is  more  in  tone  than  in 
price  quotations,  for  the  quotations 
given  last  week  still  hold  good,  but  the 
market  for  this  metal  seems  to  be  re- 
covering from  the  off-spell  of  the  holi- 
days. Prices  are'  $10.25  to  $10.50  per 
100  lbs. 

Sheet  Zinc,  Spelter 

and  Solders  Unchanged 

ZINC  AND  SPELTER.— No  change  is 
recorded  as  regards  zinc  and  spelter  dur- 
ing the  present  week.  Sheet  zinc  keeps 
very  firm  at  0.25c  to  0.2514c  per  lb.,  and 
spelter  $15  to  $15.25  per  100  lbs.  The 
market  for  these  metals  is  steady,  and 
demand  and  supply  fairly  well  balanced 
for  the  time  being. 

Solders  Unchanged 

Tinsmiths'  and  wiping  solder  are  un- 
changed as  compared  with  last  -week's 
quotations,  being  quoted  at  0.32c  lb.  and 
0.30c  lb.  respectively. 

Welding  Compound  Up 

Prices  for  welding  compound,  Climax 
brand,  are  quoted  this  week  at  9c  a 
pound,  and  if  taken  in  100  lb.  lots,  8c  a 
pound.  Cherry-  brand  quotes  straight  9c 
a  pound. 


TORONTO  MARKETS 


TORONTO,  Jan.  11.  —  Most  manu- 
facturers are  now  entering  the 
stage  where  they  are  working  on 
high-priced  materials  and  many  lines  of 
shelf  hardware  can  be  expected  to  go 
higher  when  these  reach  trade  channels. 
Labor  is  also  high-priced  and  this  is  an 
additional  factor  that  will  operate  to 
send  prices  higher.  Staple  lines  such  as 
wire  and  nails  have  followed  pretty  close- 
ly the  primary  markets  in  the  raw  ma- 
terials. But  high  prices  in  many  articles 
have  been  slow  in  following  the  upward 
trend.  Wholesalers  assert  that  with  these 
manufactured  lines  higher  prices  can  be 
expected.  Business  during  the  opening 
days  of  the  New  Year  has  opened  up  ex- 
cellent. January  is  usually  considered  a 
fairly  good  business  month,  but  indica- 
tions now  point  to  a  heavy  trade.  Whole- 
salers anticipate  that  February  will  be 
busy  in  proportion,  although  it  is  one  of 
the  quiet  months  in  the  hardware  trade. 
Indications  would  seem  to  point  to  the 
fact  that  stocks  are  low  in  retailers' 
hands.  The  trade  on  a  hand  to  mouth 
basis  is  excellent  and  bills  are  being  met 
promptly.  Wholesale  houses  are  more 
careful  in  their  buying,  especially  re- 
specting: future  commitments.  No  con- 
tracts for  an  extended  time  are  beins: 
made  except  in  cases  where  it  is  clearly 
to  their  advantage  so  to  do.     Manufac- 


turers, on  the  other  hand,  are  not  anxi- 
ous to  enter  into  contracts  for  the  most 
part. 

Stoves  and  Gas  Ranges 

Advanced  10  to  15% 

STOVES,  RANGES.— There  has  been 
an  advance  on  all  stove  lines  from  10  to 
15  per  cent.  With  certain  manufacturers 
the  advance  has  been  approximately  10 
per  cent.,  while  with  other  manufacturers 
the  increase  has  been  15  per  cent.  These 
latter  changes  are  to  take  effect  on  Fri- 
day. All  lines  of  heaters  and  ranges 
share  in  the  advance.  Gas  ranges  also 
are  marked  up  in  price  from  10  to  15 
per  cent.  The  condition  of  the  pig  iron 
and  raw  material  market  has  occasioned 
these  advances.  The  advance  on  stoves 
market  has  been  intimated  in  HARD- 
WARE AND  METAL  as  being  a  strong 
possibility  for  several  weeks  past.  In 
the  case  of  furnaces  some  of  the  manu- 
facturers advanced  their  lines  during  De- 
cember, which  was  recorded  in  these 
columns  at  the  time.  Other  manufac- 
turers will  in  all  probability  advance  then- 
prices  in  the  near  futme. 

Discount  on  Cow 

Chains  is  Now  25% 

COW  TIES.— By  the  changing  of  the 
discount  on  cow  chains  to  25  per  cent,  off 
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list  a  considerable  advance  has  been  re- 
corded in  these  goods.  The  former  dis- 
count was  32y2  per  cent.  There  is  a  firm- 
ness in  all  chain  materials.  Electric  weld 
coil  chain  has  also  advanced,  but  the  new 
net  prices  have  as  yet  not  been  worked 
out  by  jobbers.  The  advance  in  cow  ties 
follows  one  made  effective  within  recent 
weeks. 

New  List  on  Firearms 

and  Ammunition  Lines 

FIREARMS,  AMMUNITION.  —  The 

Winchester  Repeating  Arms  Company 
has  announced  that  they  will  sell  their 
firearms  and  ammunition  from  a  new  list. 
The  ammunition  list  has  been  changed 
in  order  to  allow  a  uniform  discount  to 
be  made  on  all  the  various  lines,  the  dis- 
count being  fixed  at  2y2  per  cent,  for 
Canada.  On  the  firearms  sales  are  made 
net  from  the  new  list.  The  changes  do 
not  necessarily  mean  an  advance  either 
in  the  firearms  or  ammunition  as  the 
prices  with  the  new  list  figure  out  practi- 
cally the  same  as  heretofore.  The  Win- 
chester Company  felt  that  because  of  the 
many  discounts  which  had  previously  ap- 
plied on  their  catalogue  it  was  in  the 
interest  of  efficiency  to  make  a  new  list, 
giving  a  uniform  discount.  In  the  United 
States  the  discount  off  the  new  list  is  40 
per  cent.  When  the  37y2  per  cent,  duty 
is  paid  it  makes  it  necessary  to  make  the 
discount  2V2  per  cent,  in  Canada  on  the 
ammunition.  It  is  understood  the  job- 
bers are  selling  the  Remington-Arms-U. 
M.C.  ammunition  from  the  same  list  as  the 
Winchester. 

Paint  Prices  in  Odd 
Lines  Have  Been  Revised 

PAINTS. — A  revision  in  the  prices  of 
odd  paint  lines  carried  by  some  of  the 
wholesale  hardware  houses  provides  for 
an  increase  in  these  articles.  Among  the 
articles  in  which  this  revision  has  taken 
place  is  aluminum  bronze,  bath  enamel, 
enamel  leather  dressing,  bronzing  liquid, 
drier.  The  advance  in  certain  instances 
on  list  prices  is  from  25  to  30  per  cent. 
These  advances  follow  as  a  result  of  the 
recent  advance  in  paint  lines  by  the  man- 
ufacturers. The  regular  weekly  report 
on  paints  will  be  found  in  the  paint  sec- 
tion. 

Brass  Snare  Wire  Up 

5r  to  8<:  Per  Pound 

SNARE  WIRE.  An  advance  of  5c  to 
8c  per  pound  has  gone  into  effect  on  brass 
snare  wire.  Tn  the  No.  22  where  the  sell 
ing  price  was  formerly  07c  the  new  price 
is  now  72c  per  jK>und  in  the  1-oz  coils. 
For  the  No.  24  where  the  selling  price  was 
formerly  07c.  the  new  price  is  now  75c. 
per  pound. 


Trace  Chains  Have 

Registered  Advance 

TRACE  CHAINS.— An  advance  in  the 
neighborhood  of  10  per  cent,  has  gone 
into  effect  by  the  changing  of  the  dis- 
count for  trace  chains.  Where  formerly 
the  discount  was  35  per  cent,  off  list  price 
it  is  now  25  and  2%  per  cent.  This  fol- 
lows the  general  firmness  in  the  market 
for  all  steel  materials.  Elsewhere  an  ad- 
vance in  cow  chains  and  electric  weld  cojl 
i  ;iain  is  recorded. 

Very  Firm  Market 

in  Manila  Products 

CORDAGE.  --  There  is  an  increased 
firmness  in  the  market  for  manila  hemp 
products  owing  to  an  increase  in  the  price 
of  the  fibre.  In  the  United  States  the 
manila  fibre  is  selling  all  the  way  from 
15c.  to  15V2C-  for  fair  current,  21c.  for 
good  current  and  25c.  for  superior  good 
current  grades.  This  follows  a  firmness 
and  an  advance  in  the  sisal  fibre.  Fur- 
thermore business  in  the  United  States  in 
cordage  lines  at  the  present  time  is  brisk. 
Ordinarily  at  this  season  of  the  year  man- 
ufacturers are  able  to  pile  up  a  surplus  of 
stock  for  the  heavier  demand  in  the 
spring.  With  the  heavy  demand  at  the 
present  time  practically  all  of  the  rope 
in  that  country  is  going  into  consumption. 
It  is  anticipated  there  will  be  a  scramble 
for  rope  products  there  in  the  spring 
when  so  much  outfitting  on  lake  and  river 
is  done  and  for  which  large  quantities  of 
rope  are  required.  To  some  of  the  cord- 
age men  the  present  situation  would  seem 
to  indicate  higher  prices  for  manila  rope. 

Three-in-One  Oil 

Advances  5  Per  Cent. 

OIL. — An  advance  of  approximately  5 
per  cent,  has  been  made  in  the  price  of 
Three-in-One  oil.  In  the  small  10-eer.t 
size  the  price  is  now  85c.  per  dozen  as 
compared  with  80c.  formerly.  Tn  the 
large  or  25-cent  size  the  new  price  is  $1.87 
and  in  the  handy  can  the  price  is  now 
$2.08.  The  advance  in  this  commodity 
follows  a  general  firming  in  all  oil  pro- 
ducts due  to  the  higher  prices  not  only 
for  the  crude  oil  but  for  the  price  of  cans. 

Belting  Discounts 

Have  Been  Changed 

BELTING. — An  advance  of  approxi- 
mately 5  per  cent,  has  been  made  in  the 
price  of  belting  material  by  the  change 
of  the  discounts.  Extra  quality  belting 
is  now  quoted  at  30  and  5  per  cent,  off  list 
as  compared  with  30  and  10  per  cent, 
formerly.  For  the  standard  quality  the 
discount  now  is  40  per  cent,  off  list.  The 
discount  in  this  latter  grade  was  30,  10 
and  10  per  cent.     Scarcity  of  leather  and 


firmness  in  all  leather  products  is  given 
as  the  reason  for  the  advance.  Leather 
tap  soles  and  top  lifts  are  holding  steady 
in  price  and  are  selling  at  the  same  prices 
as  provided  in  the  lists  of  November  6. 

Waste  Products  Will 

Probably  Make  Advance 

WASTE. — There  is  a  firmness  in  the 
market  for  waste  and  advances  in  this 
commodity  are  highly  probable  in  the 
near  future.  There  has  been  a  heavy  de- 
mand for  this  article  owing  to  the  good 
industrial  condition  brought  about  by  the 
manufacturing  of  munitions  and  the  in- 
creased activity  in  all  lines  of  industry. 
Advances  were  recorded  in  the  various 
brands  of  waste  within  recent  weeeks  of 
from  c.  to  1V2C-  per  pound. 

Market  for  Lead, 

Zinc  and  Solder  Steady 

LEAD,  ZINC,  SOLDER.— There  was  a 
steadiness  in  the  market  for  all  lead,  zinc 
and  solder  products  during  the  week.  A 
decline  of  1  c.  per  pound  was  recorded 
in  lead  pipe  and  lead  waste  pipe  last 
week,  but  this  has  been  the  only  ruffle  to 
disturb  the  equilibrium  of  these  products 
within  recent  weeks.  Lead  traps  and 
bends  are  still  quoted  at  net  list.  Wire 
solder  is  quoted  at  27c.  to  35ci  per  pound 
according  to  the  grade.  Zinc  sheets  are 
quoted  at  25c.  per  pound,  spelter  at  13c. 
per  pound  and  pig  lead  at  9*40.  to  9V^c. 
In  the  primary  market  in  New  York  pig- 
lead  held  steady  during  the  week  and  i.- 
quoted  there  at  7.40  to  07.50  per  hundred 
pounds.    Following  are  the  quotations: — 

Spelter,   lb .$0.13 

Pig  lead,   per   lb 0.09%     $0.0!)Vi 

Lead   pipe,  lb 0.13  .... 

Lead  waste  pipe,   lb 0.14  .... 

Lead  traps  and  bends  Net  list 

Lead  wool,  lb 0.12  

Lead  sheets,  3  lbs.   sq.   ft 0.12%       

Lead  sheets,  3%  lbs.  sq.  ft.   ..       0.1214       

Lead  sheets,  4  to  G  lbs.  sq.  ft..       0.12  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to  size 
le  lb.  extra. 

Solder,   guaranteed,   lb 0.28%       

Solder,    strictly,    lb 0.26  0.28 

Solder,   commercial,   11) 0.24%       .... 

Solder,  wiping,  lb 0.23  0.2ti 

Solder,   wire,    lb 0.27  0.36 

Zinc  sheets,  per  lb 0.25  .... 

The  metal  markets  are  still  being  influ- 
enced by  peace  talk  and  the  situation  is 
consequently  somewhat  unsettled.  Cop- 
per has  declined,  otherwise  prices  are  un- 
changed locally.  Business  which  was 
quiet  over  the  holidays  is  improving,  and 
a  renewal  of  former  activity  is  antici- 
pated. 

COPPER.  --  Although  coper  has  de- 
clined on  account  of  peace  talk,  the  posi- 
tion of  this  metal  is  still  very  strong,  and 
a  recovery  is  more  than  likely.  The  con- 
sumption of  copper  will  be  very  heavy 
even  after  the  war,  which  will  have  a  ten- 
dency to  keep  prices  up.  Locally  copper 
has  declined  Vfec.  and  quotations  are  en- 
tirely nominal  at  3(>l2e  to  37c  lb. 

TIN. — The  market   is  steadier  witli   a 
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fair  volume  of  business.     Quotations  are  vanized  sheets  which  provide  for  an  in- 
unchanged  and  nominal  at  48c.  per  pound.  crease  of  80c.  per  hundred  pounds  on  all 

SPELTER. — The  situation  is  unchang-  the  various  grades.    For  the  10%  oz.  the 

ed  and  the  market  has  a  quiet  tone.  Local  price  is  now  $8.30,  on  the  U.S.  28  gauge 

quotations  steady  at  13  to  14c.  per  pound.  $8,  U.S.   26  gauge  $7.70,  Nos.  22  to  24 

LEAD. — The  market  is  characterized  gauge  $7.55,  Nos.  18  to  20  gauge  $7.40 
by  a  general  tone  of  dullness.  The  lead-  and  Nos.  14  to  16  gauge  $7.25  per  hun- 
ing  interest  maintains  its  price  at  7.50c.  dred  pounds.  The  market  for  all  gal  van- 
New  York,  but  the  outside  interests  are  ized  sheets  is  very  firm.  There  is  strong 
understood  to  be  selling  below  that  figure.  probability  that  the  Opollo  brand  may 
Local  price  9l/2  to  9% c.  per  pound.  advance  in  the  near  future. 

ANTIMONY.— The    market    generally 

is  featureless,  with  quotations  unchanged  C Odl  Oil  Has  Been 

3tALMNUMU  ~  Quotations  are  firm  Advanced  IC  Gallon 

but  nominal  at  68c.  per  pound.  OILS.— Coal  oil  has  been  advanced  le. 

PIG  IRON.-There  is  no  change  in  the  gaU(m  0Q  fche  grades  of  th(J  Imperial 

pig  iron  situation,  the  general  tone  of  the  on  Com               Canadian  prime  white  is 

market     beins:     strong,     though     quiet.  L   ,     ,  ,„                 .,                 ... 

„  .          „  ,  .   s  ,        .    '.                   ,.,,     .,,  now  quoted  at  12c.  per  gallon  on  a  bulk 

Prices  of  domestic  pis:  irons  are  still  with-  ,      .        ™        ,.,      ..              ,•         ,    ,„ 

drawn.    In  the  U.S.  the  pig  iron  market  is  basis"      ^^^   «   also   quoted   at   12c. 

quiet.     Buyers  continue  to  wait  for  de-  and  Palacine  is  quoted  at  15c.  per  gallon, 

velopments   in   international    affairs   be-  There  has  also  been  an  advance  of  lc.  to 

fore  proceeding  with  the  covering  of  re-  2c.  per  gallon  on  lubricating  oils.     Black 

quirements  over  the  second  half  of  the  oil  in  the  summer  grade  is  quoted  at  12c. 

year.      Prices    continue    firm,    but    un-  per  gallon   and   in   the   winter  grade  at 

changed.  12%c.     Cylinder  green   oil  is   selling  at 

IRON  AND  STEEL.-Prices  on  iron  my^  parafflne  at  19y2C_  and  xxx  ma_ 

and  steel  bars  were  this  week  withdrawn.  ^^  ^  ^  ^                ,on      ^ .g  lub_ 

The   market   is   decidedlv   firm    and    the 

,  .          •-,           '  ricating  oils  have  been  changed  trom  a 

demand  is  as  insistent  as  ever.  ,               t.    .            ,    ,,   ,      . 

.          _,.               j^j.  barrel-included  basis  to  a  bulk  basis  with 

Premier  Sheets  Have  an    extra    charge    made    for    the    barrel. 
Advanced  80^  Per  IOO  Lbs.  These    changes   have   been    intimated    in 
GALVANIZED  SHEETS.— New  prices  HARDWARE    AND    METAL   as   being- 
have  been   announced   for  Premier   gal-  strongly  probable  for  some  weeks  past. 

LONDON  MARKETS 

LONDON,    Ont.,    Jan.     11.— Several  between  Montreal  and  London  has  been 

further   advances    in    prices    have  changed   from  15c  to  20c,  which   makes 

gone  into  effect  this  week.     Busi-  the   local    price    5c   per   100    lbs.    higher 

ness  continues  good,  and  is  even  better  than  formerly.     Pure  white  lead  in  oil  is 

than  usual  for  this  season  of  the  year.  _now  quoted  at  $14.50  per  100  lbs.  in  ton 

Most  local  retailers  will  complete  stock-  lots,  and  $14.80  per  100  lbs.  in  less  than 

taking  this  week,  and  will  start  to  take  ton  lots. 

in  spring  goods  as  soon  as  possible.    Col-  Varnishes  Advanced 

lections  are  good.  a    „,,«,i.li.  „j>  m      i-                    <■             , 

_                ~t°J  A  number  ot   the  lines  manufactured 

Putty  Advances  by   the   International   Varnish    Co.    have 

^SC   per   IOO  lbs.  advanced  10  percent.    New  lists  are  now 

cu     j     j         4.     i          i            i  ok          *  being  issued. 
Standard  putty  lias  advanced  3oc  per 

100  lbs.     This  advance  will  not  come  as  Horse   C Uppers 

a  surprise  to  those  who  have  been  fol-  tj              j   i                   » 

lowing  hardware  and  metal's  tiave  Advanced 

paint  market  reports.    It  has  been  point-  Hand    horse    clippers    have    advanced 
ed  out  repeatedly  that  owing  to  the  high  about  15  per  cent.     The  Newmarket  clip- 
price    of    whiting   and    linseed    oil    and  pers  are  now  quoted  at  $2  pair.    Handi- 
the  increased  cost   of  containers,  prices  cap  clippers  are  $1.50  pair, 
were  bound  to  advance.     The  new  prices  n,             t\/ii 
are  as  follows:-  Stove  Makers 

Per  ioo  lbs.  Advance  Prices 

Standard  1004b.  drums $3.55  Stove   manuf,acturers                lly    ^ 

Pn    "1nni2rS'                 3  advanced      their      *>riee*       on     •stoves, 

Pure  100-Ib.  drums   4.3o  „„„„„,     i      t              /                                ~ 

9c  ,,      ,                                     ' .i  ranges,  heaters  and    gas    ranges.       One 

„       ZO-lD.^  drums    4.4o  ]ar„.e  loea]  company  hag  advaneed  prices 

Differential  Changed  10  'ier  cent-    The  advances  on  stoves  will 

n       TI/L  '+      T        J  not   come  as  a  SUI,prise.     HARDWARE 

Ljedd  AND  METAL  has  on  several  occasions 

The   differential   on    white  lead   in   oil  stated  that  higher  prices  were  inevitable 


owing  to  the  increased  costs  of  pig  iron 
and  other  material,  labor,  etc. 

Jenkins'  Valves 

Again  Advanced 

Genuine  .Jenkins'  valves  have  ad- 
vanced in  price.  Globe,  angle  and  check 
valves  are  now  quoted  at  10  per  cent,  off, 
and  gate   valves  at   20   per  cent,  off  list. 

Horseshoe  Nails 

Advance  ic  Pound 

Capewell  horse  nails  have  advanced 
lc  lb.,  and  the  new  list  per  25-lb.  box  is 
as  follows  (box):— No.  3,  $19.25;  No.  4, 
$9.25;  No.  5,  4.25;  No.  6,  $4;  No.  7, 
$3.75  No.  8,  3.75;  No.  9,  $3.50;  No.  10. 
$3.50 ;  No.  11,  $3.50 ;  No.  12,  $3.50. 

Discount  from  above  is  10  per  cent, 
in  small  quantities. 

Wire  Nails  Changes 

Wire  nails  remain  firm  at  $4.70  base. 
Cut  nails  are  quoted  at  $4.25  base. 

Rope  Remains 

Firm,  Unchanged 

All  Manila  and  sisal  products  are  firm 
in  price.     Quotations  on  rope  follow : 

Lb.  base. 

Pure    Manila    25V2P 

British    Manila    21c 

African    hemp    21c 

Sisal   20c 

Cotton,  3-16   (per  lb.) 41c 

Cotton,  y4  and  larger  (lb.) .  .     39Hc 

Spring  Booking 

Has  Been  Good 

Retailers  have  booked  freely  but 
cautiously  for  spring.  Deliveries  will  be 
made  earlier  than  usual  this  year.  Some 
quotations  on  spring  goods  follow: — 

Poultry  netting,  30-10  per  cent. 

Screen  cloth,  100  ft.,  $2.75. 

Screen  cloth,  50  ft.,  $2.80. 

Bronze  screen  cloth,  $14. 

Harvest  tools,  40  per  cent. 

No.  20  hinges,  gross,  $11. 

Spades,  shovels,  lsts,  35-10  per  cent.; 
2nds,  35  per  cent. ;  4ths,  20  per  cent. 

T.  F.  mowers,  50  per  cent. 

Eureka  sap  spouts,  $7.50  M. 

Oil,  Turps  and 

Glass  Unchanged 

The    demand    for    linseed    oil    is    very 

light.     Prices  are  unchanged  as  follows: 

Raw.  Boiled. 

1-2   bbls $1.15  $1.18 

3-5  bbls 1.14  1.17 

6-9  bbls 1.12  1.15 

Turpentine  is  unchanged  at  81c  per 
Imp.  gallon  in  single  barrel  lots;  80c  per 
Imp.  gallon  in  2  to  4-barrel  lots;  88c  per 
Imp.  gallon  in  5-gal.  lots. 

Glass  remains  as  follows :,— Single 
dia.,  20  per  cent.;  double  dia.,  20  per 
cent.;  cut  lights,  50-5  per  cent. 
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WINNIPEG  MARKETS 


WINNIPEG,  Jan.  10.— Winnipeg 
jobbers  report  stocks  all  taken 
and  business  for  tbe  New  Year 
is  in  full  swing.  Already  jobbers  ad- 
vise that  their  warehouses  are  commenc- 
ing to  hum  with  business  and  prospects 
point  to  a  record  month's  business. 
This  is  encouraging  indeed  and  the  vol- 
ume of  orders  on  hand  would  indicate 
that  the  present  rush  will  continue 
throughout  the  next  few  months.  Dur- 
ing the  past  few  months  retailers  have 
shown  a  decided  willingness  to  book 
their  orders  ahead  and  those  who  have 
done  so  will  certainly  be  in  the  best 
position   to   receive   their  goods   . 

Already  indications  point  to  a  short- 
age in  many  lines  and  when  jobbers 
are  willing  to  take  orders  for  future 
shipment,  they  are  practically  certain  of 
having  their  goods. 

Many  Prices 

Revised  Upwards 

During  the  past  week,  some  price 
changes  have  gone  into  effect  and  the 
tendency  in  all  lines  is  upward — the 
most  important  change  for  the  week  be- 
ing in  all  makes  of  shovels,  scoops  and 
spades.  Sisal  rope  and  lath  yarn,  lan- 
terns and  leather  belting  are  also  in- 
cluded in  the  items,  which  take  higher 
quotations. 

The  revision  in  the  prices  on  shovels, 
scoops  and  spades  provides  for  the  fol- 
lowing quotations: 

Bull  Dog  and  Jones  Shovels: 
D.  H.  rd.  pt.  shovels,  $11.10  doz.;  L.  H. 
rd.  pt.  shovels,  $11.10  doz.;  D.  H.  sqr. 
pt.  shovels  $11.10  doz.;  L.  H.  sqr.,  pt., 
shovels,  $11.10  doz.;  D.  H.  spades, 
$11.10  doz.;  L.  H.  spades,  $11.10  doz. 

Fox  and  Olds  shovels:  D.  H.  rd.  pt. 
shovels,  $10.10  doz.;  L.  H.  rd.  pt. 
shovels,  $10.10  doz.;  D.  H.  sqr.  pt. 
shovels,  $10.10  doz. ;  L.  H.  sqr.  pt.  shov- 
els, $10.10  doz.;  D.  H.  spades,  $10.10 
doz.;  L.  H.  spades,  $10.10  doz. 

Above  prices  are  for  black  finish. 
Full  polished  take  a  net  extra  of  50c 
per  doz.;  half  polished,  a  net  extra  of 
25c  per  doz. 

Black  cat  and  crescent  scoops:  No.  4, 
$10.65  doz.;  No.  6,  $11.40  doz.;  No.  8, 
$12.10  doz.;  No.  10,  $12.80  doz. 

Moose  and  Jones  scoops:  No.  4,  $11.85 
doz.;  No.  6,  $12.50  doz.;  No.  8,  $13.15 
doz.;  No.  10,  $13.85  doz. 

The  price  on  Manitoba  grain  scoops 
for  next  season  has  been  set  at  $8.40 
per  doz.  and  orders  are  now  being 
solicited  on   this  basis. 

Lantern  Prices 

Advance  in  West 

The  latest  advance  i-n  lanterns,  which 
amounts    to   50c    per   dozen    throughout 

the    different    styles     brings     this     com- 


modity to  a  point  where  one  dollar  will 
hardly  buy  a  lantern  retail.  The  cheap 
tin  lantern  which  has  regularly  sold  in 
the  past  for  about  75c  will  have  to  go 
to  at  least  $1.00  and  a  sudden  jump 
of  this  amount  figured  on  a  percentage 
basis,  is  almost  enough  to  frighten  the 
retailer.     The  new  prices  are  as  follows: 

Short  globe,  plain,  $8.75  doz.;  cold 
blast  Japanned  long  globe  $9.25  doz. 
Cold  blast  long  globe  02,  $8.00  doz.; 
cold  blast  long  globe  4,  $8.75  doz.; 
dash-round  reflector,  $12.50  doz. 

Indications  point  to  an  increase  in 
the  price  of  cow  ties,  etc.,  and  new  dis- 
counts may  go  into  effect  within  the 
next  couple  of  weeks.  It  is  also  ex- 
pected that  a  big  advance  in  the  price 
of  axes  will  be  made  very  shortly. 
Jobbers  advise  these  are  merely  the 
forerunners  to  many  lines  which  will  be 
revised  when  new  stocks,  which  are  be- 
ginning to  arrive  in  large  quantities, 
are  opened  up  and  invoices  checked. 

Belting  and  Rope 

Have  Advanced 

Another  revision  in  the  discounts  on 
leather  belting  confirm  the  opinions  we 
have  expressed  repeatedly  in  HARD- 
WARE AND  METAL  that  all  leather 
goods  are  due  for  decided  advances  and 
it  is  more  than  likely  still  further 
changes  may  take  place  in  the  near 
future.  This  advance  in  leather  belting 
follows  a  similar  one  made  a  short  time 
ago.     New   discounts   are   as   follows: 

Agricultural  or  No.  1,  47y2  per  cent.; 
standard,  30-10-5  per  cent.;  extra,  30-5 
per  cent. 

The  advance  in  sisal  rope  and  lath 
yarn  of  lc  per  lb.,  is  undoubtedly  in 
sympathy  with  address  reports  from 
New  Zealand  as  reviewed  in  HARD- 
WARE AND  METAL  two  weeks  ago. 
The  outlook  would  seem  to  be  that  the 
high  water  mark  has  by  no  means  been 
reached  as  yet  and  that  Manilas  will 
follow  the  lead  of  sisal  is  altogether 
likely.  To-days  prices  on  sisal  rope  and 
lath  yarn  are  figured  on  the  basis  of  21c 
per  lb. 


Activity  in  the  metal  market  has  not 
been  such  as  to  affect  quotations  on  gal- 
vanized and  black  sheets  during  the 
past  two  or  three  weeks  and  prices  re- 
main firm  as  follows: 

Galvanized   Sheet*. 

Pel- 
Premier,   Apollo   or    Fleur-de-Lis —         100  lbs. 

10%    oz $7  75 

2«    7  40 

26    7  15 

24    6  95 

22    6  95 

15  and  20    6  75 

Black    Sheets—  Per  100  lbs. 

10  ga $5  70 

12  ga 5  75 

14  ga 5  65 

16  ga 5  75 

18-20   ga 5  90 

22-24  ga 5  95 

26    ga 6  00 

28  ga ,  «  10 

Nearly  every  day  sees  excitement 
enough  on  the  grain  exchange  floor  but 
it  is  not  all  due  to  flax,  and  quotations 
remain  fairly  firm,  with  the  result  that 
no  change  is  noticeable  in  the  quota- 
tions being  made  on  boiled  and  raw 
linseed  oil.  No  change  has  been  re- 
corded in  turpentine,  either,  and  prices 
for  these  commodities  remain  as  fol- 
lows: 

Linsed  oil,  boiler,  $1.43  per  gal.  bbl. 
lots;  raw,  $1.40  per  gal.,  bbl.  lots; 
turpentine  85c  per  gal.  bbl.  lots;  88c 
per  gal.  V2  bbl.  lots;  90e  per  gal.  5  and 
1  gal.  lots. 

& 

BLACK  AND  SPECIAL  SHEETS 

Under  the  above  title  the  American 
Sheet  and  Tin  Plate  Company  'has  re- 
cently issued  an  attractive  and  interest- 
ing booklet  of  28  pages,  8V2  by  11  inches. 
which  deals  instructively  with  the  vari- 
ous classes  of  sheets  produced  by  this 
company.  In  addition  to  reference  made 
to  the  different  classes  of  furniture  and 
automobile  sheets,  stove  and  range  stock, 
roofing,  siding,  etc.,  are  several  special 
tables  and  diagTams  of  a  useful  and  in- 
teresting nature.  There  is  also  a  dia- 
gram depicting  the  course  of  material  as 
it  progresses  from  the  ground,  through 
the  blast  furnaces,  steel  and  rolling  mills 
and  thence  to  the  finishing  departments 
and  finally  to  the  various  products  ready 
for  use.  These  booklets  are  being  dis- 
tributed to  the  Canadian  trade  through 
their  agents,  B.  and  S.  H.  Thompson  & 
Co.,  of  Montreal. 


CHARGING  INTEREST  ON  ACCOUNTS 

Probably  no  question  of  a  legal  nature  is  of  more  vital  interest 
to  the  retailer  than  that  involved  in  the  matter  of  adding  interest 
to  overdue  accounts.  The  question  has  been  discussed  a  number  of 
times,  but  it  is  doubtful  if  any  merchant  yet  feels  absolutely  certain 
on  all  points  arising  out  of  the  problem. 

The  most  complete  and  authoritative  statement  ever  made  on 
this  subject  has  been  prepared  by  Walter  E.  Lear,  for  Hardware 
and  METAL.  It  covers  every  point  and  shows  the  merchant  abso- 
lutely what  he  can  do  and  what  he  cannot  do. 

The  article  will  appear  in  next  week's  issue. 
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HOW  TO  BECOME  EFFICIENT 

From  Dupont  Magazine 

First.  Ask  your  superior  for  a  clear,  com- 
prehensive outline  of  the  work  he  expects  you 
to  do  and   how  he  wants  it  done. 

Second.  Ask  him  further  to  suggest  pos- 
sible expansion  of  your  activities  along  lines 
of  value  to  him  and  calculated  to  increase  your 
value  to  the  concern. 

Third.  Lay  out  a  written  schedule  of  your 
expected  and  possible  activities  and  record 
daily  each  completed  performance,  each  omis- 
sion, and,  in  your  opinion,  what  percentage  of 
efficiency  you  attained  in  any  attempt  to  do 
a  thing  in  which  you  did  not  wholly  succeed. 

Fourth.  Strive  daily  to  improve  your  per- 
formance, and  to  broaden  your  abilities  and 
their  application,  crediting  yourself  with  all 
sure  progress  and  debiting  yourself-  with  all 
failures  or  partial  failures. 

Fifth.  Make  a  monthly  summary  of  your 
efficiency  for  your  own  study  and  comparison 
with  past  and  future  months. 

Sixth.  If  the  record  fails  to  improve  as  a 
whole  or  in  detail,  go  to  your  superior  and  ask 
his  advice  on  how  to  overcome  the  obstacles 
that  seem  to  block  your  progress. 

The  system  here  suggested  is  an  automatic 
one  based  on  the  principle  that  every  earnest 
man  is  the  best  judge  of  his  own  efficiency. 

He  knows  when  he  is  tardy. 

He  knows  when  he  is  on  time,  yet  wastes  time 
before  getting  into  action. 

He  knows  when  his  mental  or  physical  motor 
is  running  and  consuming  energy  without  being 
in  gear. 

This  system  makes  every  man  his  own  handl- 
capper  and  his  own  undodgeable  censor. 

The  suggestion  that  appeal  for  advice  be  made 
to  his  superior  is  based  on  the  fact  that  any 
intelligent  employer  thinks  far  more  of  the  earn- 
est striver  for  success  who  recognizes  his  own 
shortcomings  and  sincerely  seeks  help  than  the 
vain-glorious  braggart  who  assures  himself  and 
everyone  else  he  is  a  world-beater  in  his  line. 

Try  this  system  for  six  months  and  prepare 
for  a  surprise  in  the  shape  of  promotion  and 
increased  pay. 


WHO   SELLS  ACCESSORIES  IN   YOUR 
TOWN? 

From  American  Artizan 

According  to  reliable  estimates,  three  hundred 
thousand  new  automobiles  will  be  sold  by  manu- 
facturers during  the  year  1917  and  according  to 
the  same  source  of  information,  there  will  be  in 
actual  use  during  the  year,  one  automobile  for 
every  eight  families  in  the  entire  country. 

This  very  general  use  of  automobiles — both 
for  pleasure  and  business  purposes — of  neces- 
sity carries  with  it  an  immense  demand  for  re- 
pairs, tools  and  other  articles  grouped  under 
the  broad  classification  of  Automobile  Acces- 
sories, a  large  proportion  of  which  yields  a  very 
liberal  rate  of  profit  to  the  retail  distributor. 

When  the  automobile  was  regarded  as  a  mere 
luxury,  this  class  of  merchandise  was  usually 
obtained  by  the  automobile  owner  from  the 
garage  operator  or  else  direct  from  the  manu- 
facturer, but  with  the  rapid  growth  of  the  in- 
dustry and  the  general  adoption  by  business 
enterprises  and  private  persons  of  the  auto- 
mobile, it  soon  was  found  necessary  to  secure 
better  means  of  distribution,  and  it  is  a  signifi- 
cant fact  that  the  most  successful  manufac- 
turers of  Automobile  Accessories — those  whose 
products  are  in  most  general  use — have  found 
the  retail  hardware  store  the  most  efficient 
means  of  retail  distribution. 

We  have  upon  many  occasions  called  attention 
to  the  progressive  attitude  taken  by  live  retail 
hardware  dealers  with  regard  to  this  compara- 
tively   new   line   of   merchandise.     Upon    many 


occasions,  we  have  described  and  shown  illus- 
trations of  well  organized  Automobile  Acces- 
sory departments  in  retail  hardware  stores  and 
have  related  how  such  stores  conduct  this  de- 
partment with  profit  to  themselves  and  satis- 
faction to  their  customers  as  well  as  to  those 
whose  products  they  handle. 

The  day  of  the  direct-from-manufacturer  sale 
of  Automobile  Accessories  is  past  and  gone. 
The  successful  manufacturer  of  such  articles 
recognizes  to-day  that  his  retail  outlet — the  one 
that  Insures  him  the  safest  and  most  profitable 
means  of  distribution — is  that  of  the  retail 
hardware  store. 

The  automobile  owner  to-day  looks  to  the 
progressive  retail  hardware  store  as  his  source 
of  supply  for  the  hundreds  of  various  articles 
classed  as  Automobile  Accessories. 

This  is,  of  course,  as  it  should  be,  for  in  a 
very  large  measure  the  items  classed  as  Auto- 
mobile Accessories  are  "kindred"  to  hardware 
and  they  "belong  "  in  the  retail  hardware 
store. 


STEEL    EXPORT    PRODUCTS. 

From   American  Metal  Market 

Some  time  ago,  when  there  was  discussion  as 
to  whether  the  demand  for  steel  in  the  United 
States  would  fall  off  on  account  of  the  high 
levels  the  market  had  attained — and  prices  are 
now  still  higher — it  was  asserted  that  the  mar- 
ket could  readily  stand  a  material  diminution  in 
the  domestic  demand,  as  foreign  buyers  stood 
ready  to  take  a  much  large  tonnage  than  had 
hitherto  been  allotted  them,  the  mills  having 
had  to  limit  their  sales  on  account  of  being  so 
well  sold  up. 

If  anyone  still  entertains  this  view  it  had 
better  be  dismissed,  for  the  shipping  situation 
shows  clearly  that  steel  exports  cannot  be 
increased,  no  matter  what  the  desire  is  on  the 
other  side  for  American  steel.  The  losses  in 
vessels  have  been  heavier  of  late  than  formerly, 
and  a  careful  review  made  in  shipping  circles 
leads  to  the  conclusion  that  according  to  pres- 
ent conditions  and  prospects  it  will  not  be  pos- 
sible to  ship  iron  and  steel  abroad  this  year  at 
the  full  rate  that  obtained  in  August,  Septem- 
ber and  October,  when  the  exports  were  heavi- 
est. In  the  three  months  the  shipments  of  all 
iron  and  steel  commodities  that  are  returned 
by  weight  represented  a  rate  of  nearly  7,500,- 
000  gross  tons  a  year,  this  including  pig  iron, 
scrap,  castings,  etc.,  in  addition  to  regular 
rolled   steel   products. 

Thfs  is  on  the  basis  of  shipping  conditions 
as  they  are  seen  at  present.  As  to  the  peace 
talk,  it  may  lead  to  peace,  in  which  ease  there 
will  hardly  be  as  great  pressure  to  export, 
while  if  the  talk  comes  to  a  dead  end  there  is  a 
possibility  of  a  fresh  and  worse  era  of  fright- 
fulness  on  the  part  of  the  German  submarines. 

So,  whatever  the  course  of  the  steel  market 
in  1917  it  will  be,  a  course  influenced  almost 
wholly  by  domestic  conditions. 


MENACE    TO    THE    CUTLERY    TRADE. 

From  The  Ironmonger 
The  position  of  the  cutlery  trade  due  to  the 
threatened  curtailment  of  supplies  of  steel,  to 
which  we  referred  last  week  (p.  43),  has  under- 
gone no  change.  There  have  been  deputations 
to  the  steel  branch  of  Ministry  of  Munitions', 
and  the  grave  consequences  which  will  ensue  to 
thousands  of  people  in  Sheffield  if  no  arrange- 
ments are  made  to  enable  cutlery  makers  to 
obtain  open-hearth  steel  have  been  forcibly  ex- 
plained to  the  heads  of  the  Departments  con- 
cerned with  this  matter,  but  these  and  other 
efforts  in  the  same  direction  appear  to  have  had 
no  effect  so  far.  The  authorities  state  that  all 
the  steel  that  is  being  produced  is  wanted  for 
the  purposes  of  the  war,  compared  with  which 


the  stoppage  of  any  private  trade  cannot  be 
considered.  The  trade,  however,  is  not  disposed 
to  be  snuffed  out  without  a  further  struggle, 
and  the  matter  has  now  been  taken  up  by  the 
Lord  Mayor  of  Sheffield  and  the  Master  Cutler, 
who  are  arranging  for  an  Influential  deputation, 
including  the  M.P.s  for  the  city  and  leading 
manufacturers,  to  wait  upon  the  Ministry  of 
Munitions. 

The  trade  has  a  concrete  proposal  to  submit 
to  the  Ministry — namely,  that  sufficient  steel 
to  meet  the  needs  of  the  cutlery  makers  for. 
say,  six  months  should  be  released  for  the  pur- 
pose and  distributed  among  the  Individual  users 
through  some  existing  organization,  preferably 
the  Sheffield  Cutlery  Manufacturers'  Associa- 
tion. The  quantity  involved  is  trifling  in  rela- 
tion to  the  aggregate  output  of  steel  ;  indeed, 
it  is  doubtful  whether  more  than  sixty  tons 
per  week  is  consumed  in  making  cutlery  apart 
from  war  and  export  orders,  and  to  cut  off  that 
small  quantity  would  involve  a  vast  amount  of 
loss,  inconvenience,  and  industrial  disturbance 
which  would  not  be  limited  to  the  Sheffield  area. 
The  Government  has  reminded  the  trade  that  it 
is  entitled  to  buy  and  use  shell-discard  steel 
without  restriction  of  any  kind  and  that  there 
blades,  and  they  are  experimenting  with  the 
is  plenty  of  it  on  the  market ;  but  the  makers 
have  no  experience  to  enable  them  to  judge 
whether  such  material  is  suitable  for  knife- 
object   of    satisfying    themselves   on   the   point. 

In  the  matter  of  celluloid  supplies,  the  cut- 
lery trade  has  succeeded  in  obtaining  the  full 
concession  asked  for,  the  authorities  having 
agreed  to  remove  the  material  from  the  list  of 
prohibited  imports,  although  it  Is  intimated 
that  the  privilege  may  be  withdrawn  should 
such  a  step  be  called  for  by  the  exigencies  of 
shipping.  No  celluloid  sheets  can  be  obtained 
anywhere  except  in  the  United  States,  so  that 
if  the  prohibition  had  stood,  the  manufacture 
of  table-knives  must  have  ceased  except  as 
regards  a  very  small  proportion  of  the  trade,  as 
there  is  no  substitute  for  the  material  available. 


PAY   WHILE   WE  CAN 

From  The  Financial  Pott 

There  is  no  royal  road  to  the  land  of  high 
living  and  low  prices.  The  reason  there  is  so 
much  complaint  about  high  prices  la  that  we 
want  to  live  well — as  well  as  before  thep  war, 
and  even  better.  Those  with  fixed  Incomes, 
including  the  salaried  classes,  are  of  course 
unable  to  maintain  previous  standards  in  the 
face  of  rising  prices.  Other  classes  are-  how- 
ever, despite  rising  prices,  actually  improving 
their  standards  by  reason  of  disproportion- 
ately increased  incomes.  Wages  and  prices  will 
not  fall  until  the  soldier  man-power  returns  to 
productive  effort,  or  until  those  who  remain  at 
the  bench  and  on  the  farm,  or  in  the  office, 
conserve  what  supplies  are  produced.  The  only 
effective  normal  method  of  checking  prices  at 
the  present  time  is  to  check  the  consumption 
of  those  who  have  increased  Incomes,  and  the 
only  way  to  do  that  consciously  and  effectively 
seems  to  be  by  means  of  taxation.  As  long  as 
the  Government  borrows  abroad  to  get  the 
funds  to  buy  war  supplies,  leaving  to  the 
citizen  his  wartime  profits,  or  Increase  of  in- 
come, to  bid  against  the  Government  for  the 
same  supplies,  prices  will  continue  to  soar. 
If  the  Government  deprives  the  extravagant 
spenders  of  their  squandering  power,  it  will 
finance  the  war  at  once  at  less  cost,  for  sup- 
plies, and  Incidentally  save  the  dependents  of 
the  overseas  men  and  others  who  have  fixed 
incomes  from  the  injustice  of  an  ascending 
scale  of  prices.  It  is  sound  Government  finance 
and  justice  to  the  dependents  of  soldiers,  that 
are  the  fundamental  problems  involved  in  the 
so-called  high  cost  of  living  problem.  It  Is  the 
Minister  of  Finance  who  should  deal  with  the 
price  problem.  In  this  there  is  room  for  a 
New  Year's  Resolution. 
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Completion  of  Fifty  Years  in  Business 

A.  C.  Leslie  &  Co.,  Montreal,  Hold  Re-Union — History  of  the  Company — Founded  by 

A.  C.  Leslie  in  1866 


A  PLEASANT  re-union  was  recent- 
ly held  by  the  staff  of  A.  C.  Les- 
lie &  Co.,  Ltd.,  Montreal,  on  the 
completion  of  the  company's  fiftieth 
year  in  business.  A  luncheon  was  held 
at  the  Canada  Club.  About  thirty  were 
present,  including  the  wives  of  some  of 
the  staff.  A  splendid  programme  was 
provided  by  members  of  the  staff. 

Interesting  reminiscences  of  the  old 
times  were  given  by  officers  of  the  com- 
pany. 

In  tlie  latter  part  of  1866  the  late 
Alexander  ('.  Leslie,  who  had  been  man- 
ager for  the  wholesale  hardware  firm  of 
R.  Juson  &  Company,  of  Hamilton,  Ont., 
moved  to  Montreal  and  started  for  him- 
self as  a  manufacturer's  agent.  Mr.  Les- 
lie, who  was  a  Scotchman  by  birth,  but 
brought  to  Canada  in  early  childhood, 
had  gained  a  thorough  knowledge  of  the 
hardware  -business,  first  with  the  retail 
firm  of  Benson  &  Company.  St.  Cathar- 
ines, Ont..  and  later  with  R.  Juson  & 
Company.  He  soon  secured  agencies  for 
a  number  of  British  and  other  manufac- 
turers of  all  kinds  of  iron,  steel,  hard- 
ware and  cutlery,  and  by  dint  of  hard 
work  and  (dose  attention  to  the  interests 
of  his  customers,  built  up  a  very  suc- 
cessful business.  As  years  went  by  the 
development  of  manufacturing  in  Can- 
ada, and  other  causes,  led  to  many 
changes  in  the  nature  of  his  business, 
genera]  hardware  lines  being  gradually- 
dropped,  with  the  exception  of  cutlery 
and  silverware  and  more  exclusive  at- 
tention devoted  to  heavy  goods,  especial- 
ly to  black  and  galvanized  sheets,  tin- 
plates  and  kindred  lines. 

In   1806  Mr.  Leslie,  who   was  then   in 


Til  OS.   H.   JORDAN, 
\'»,   /'resident  A.  C. Leslie  &  Co.,  Ltd. 


W.  S.  LESLIE, 
President  A.  C.  Leslie  &  Co.,  Ltd. 

failing  health,  admitted  as  a  partner  his 
son,  William  S.  Leslie,  who  had  been 
connected  with  the  firm  since  1885,  and 
had  for  about  eight  years  been  in  charge 
of  their  Toronto  office.  Mr.  Leslie,  Sr.. 
died  in  November  of  that  year,  and  a 
new  partnership  was  formed  under  the 
old  style  of  A.  C.  Leslie  &  Company,  com- 
posed of  William  S.  Leslie  and  Albert  H 
Campbell,  for  many  years  with  Froth- 
ingham  &  Workman.  With  the  new 
growth  in  Canada,  the  business  rapidly- 
developed  and  travelers  were  sent  to 
parts  of  the  country  which  had  been  ra- 
ther neglected,  and  greatly  increased 
connection  established  from  the  Atlantic 
to  the  Pacific. 

The  old  premises  at  445  and  447  St. 
Paul  street,  were  occupied  for  over  thir- 
ty years,  and  were  known  to  many  of 
the  older  members  of  the  Canadian  hard- 
ware trade.  They  were  abandoned  for 
offices  in  the  Hoard  of  Trade  Building, 
and  later  in  the  Merchants'  Hank  Build- 
ing. Later  the  firm  moved  into  the  new 
warehouse  at  560  St.  Paul  street,  ami 
as  this  was  soon  overcrowded  they  added 
in  1015  a  new  warehouse  for  some  of 
their  heavier  stock  with  a  large  yard  on 
St.   Thomas   street. 

Early  in  1016  (lie  late  E.  11.  Copland, 
sole  partner  of  Copland  &  Company,  im- 
porters of  metals,  lire  bricks  and  chemi- 
cals, died,  and  this  business  was  bought 
out  by  A.  C.  Leslie  &  Company,  who 
continued     the    lire    brick    and    chemical 

business  as  a  separate  department. 

The  growth  of  the  business,  which  has 
steadily  continued,  and  (lie  desire  (<»  giyg 
employees  an  inlerest,  led  to  I  he  incor- 
poration of  A.  C.  Leslie  &  Company, 
Limited,  in  January,  1007.  A  few  months 


later,  Mr.  Campbell,  who  was  the  vice- 
president  of  the  company,  passed  away 
in  the  prime  of  life,  leaving  a  record  ef 
which  any  man  might  be  proud.  He  was 
succeeded  as  vice-president  by  Thorna.- 
H.  Jordan,  while  E.  H.  Copland,  the  sec- 
retary of  the  company,  was  elected  a  di- 
rector, W.  S.  Leslie  being  president,  and 
the  business  has  continued  to  the  pres- 
ent time  under  the  management  of  these 
directors. 

The  company's  Toronto  office,  had  for 
sniiie  years  been  in  charge  of  George  B. 
Hall,  and  at  the  beginning  of  1912,  W. 
Thos.  Cox  was  sent-to  Winnipeg  to  open 
an  office,  and  under  his  management  the 
western  trade  has  largely  developed. 

Four  of  their  staff  have  enlisted  for 
active  service  with  the  colors.  The  first 
of  these  was  Mr.  Hall,  of  Toronto,  who 
although  considerably  over  military  age, 
joined  the  43rd -Battery,  raised  in  his' old 
home  town  of  Guelph,  Ontario,  and  i> 
Quartermaster's  Sergeant  of  that  Bat- 
tery at  the  front.  Fred  G.  Smith,  who 
qualified  first  as  a  cavalry  officer  and 
then  as  an  infantry  officer,  has  gone 
overseas  with  the  183rd  Battalion' from 
Winnipeg,  and  transferred  to  the  52nd 
Battalion  from  Port  Arthur,  as  a  Platoon 
Officer.  Angus  MacNish  enlisted  as  a 
irunner  in  the  66th  Battery,  and-  is  now 
in  camp  in  England,  while  the  last  of  the 
four,  J.  N.  McCuaig,  is  Quartermaster- 
Sergeant  in  the  245th  Battalion  now  re- 
cruiting in  Montreal,  under  Lieut.-Col. 
C.  C.  Ballantyne.  Another  former  mem- 
ber of  the  staff,  Russell  Taylor,  who  en- 
listed with  the  13th  Battalion  of  High- 
landers, was  taken  prisoner  in  the  Battle 
of  St.  Julien,  and  isjconfined  in  Germain. 


EDWARD  H.  COPLAND, 

Director  and  Secretary  A.  C.  Leslie  & 

Co.,  Ltd. 
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Beatty  Bros/Limited    Hold  Convention 

Third  Annual  Convention  Held  at  Head  Office,   Fergus, 

Out. — Banquet  to  Staff — Practical  Discussions 

on  the  Firm's  Products. 


BEATTY  BROS.,  Limited,  held  their 
third  annual  sales  convention  on 
December  27  to  December  29,  the 
Eastern  sales  force  meeting-  at  the  head 
office  of  the  firm  at  Fergus,  Ont.,  and  the 
Western  sales  force  meeting'  at  Winni- 
peg', Man. 

The  salesmen  from  the  Maritime  Pro- 
vinces travelled  to  Montreal,  where  they 
were  entertained  by  the  Montreal 
branch.  A  special  car  conveyed  them 
with  the  Quebec  salesmen  from  Montreal 
to  Fergus,  where  on  their  arrival  they 
were  met  with  a  hearty  reception  at  the 
station  by  the  sales  managers  and  sale- 
force  of  Ontario,  with  the  following  yell : 

Veil!  Yell!  Yell! 

For  Old  Ontario,  yell. 

Von   bet  your  bottom  dollar 

We've  got  a   right  to  holler. 

We  set  the  pate 

Around  this  place 

When   we  go   out  to  sell. 

Quebec    men,   however,     replied     right 

lustily  with — 

Watch  us  zip ! 

Records  rip! 

We'll   make  the-  others  hop, 

<}uehec   will    he   on    top. 

There's   nothing   that    will   check 

Q-TT-E-B-E-C  Quebec! 

Then,    with    banners    floating    in    the 
breeze,   they   marched   into   the   town   to  . 
their  various  billets. 

The  first  session,  commenced  at  '1.30 
p.m.  on  Wednesday  afternoon..  Dec.  27, 
with  an  address  of  welcome  by  the  presi- 


dent.    The  following  is  the  programme 
as  followed: 

Wednesday — Welcome  by  the  presi- 
dent, Geo.  Beatty,  Review  of  Past  Year 
and  Outlook,  J.  B.  Brown;  Our  Industry, 
M.  J.  Beatty;  B.T.  Cow  Stalls,  T.  A.  Far- 
nell;  Installing  B.T.  Stalls,  J.  C.  Colt- 
hart;  the  Manufacturing  Situation,  W.  L. 
Ham;  Relation  of  Study  to  Results,  1) 
R.  Potter. 

Thursday — Manure  Carrier,  W.  A. 
Fitzsimmons;  Horse  Stable  Fitting's,  W. 
D.  Mitchell;  Installing  B.T.  Cow  Stalls. 
J.  C.  Colthart;  Ready  to  Ship  Pumps.  H. 
B.  Stewart;  Cylinders,  W.  G.  Beatty: 
Ladders,  John  Tweddle.  Banquet  (sales 
and  office  force  and  factory  heads) ;  con- 
cert, G.  Beatty  in  chair. 

Friday— Hay  Tools,  H.  A.  Rutherford: 
Hay  Tools,  M.  J.  Beatty ;.  Tanns,  Ho™ 
Troughs  and  Churns,  N.  J.  Dick;  Water 
Bowls,  D.  G.  Harrison;  Cow  Stalls,  T.  A 
Farnell;  Helping  the  Factory, F.  Deacon; 
Helping  the  Office,  H.  Hani;  Answering 
Questions,  M.  .1.  Beatty. 

On  Thursday  evening  120  persons  sat 
down  to  the  banquet  and  partook  of  the 
many  good  things  provided. 

Professor  Dean,  of  the  Ontario  Agri- 
cultural College,  Guelph,  and  T.  E.  Bis- 
sel!,  of  Flora,  were  the  speakers  of  the 
evening. 

Amongst  those  present  were  three  late 


members   of   the    force    now    in   khaki 
Lieut.  0.  B.  Brown,  Sergt.  H.  Robertson, 
and  Pte.  L.  R.  Boys. 

A  good  programme  was  provided  by 
the  members  of  the  office  staff,  and  was 
thoroughly  enjoyed  by  all  present. 

There  were  also  presentations  made  I" 
the  different  salesmen  as  winners  in  the 
various  competitions,  percentage  in- 
creases over  last  year's  sales  and  bighesl 
standings  at  head  office,  Montreal  Branch 
and  St.  John  Branch. 

The  decorative  scheme  was  well  car- 
ried out.  Above  the  door  and  across  tin- 
whole  office  front  was  the  greeting  "Wel- 
come Home."  At  the  entrance  two  large 
posters  were  displayed  bearing  the  in- 
scriptions of  "Good-bye,  1916.  You've 
been  a  good  year;"  and  "Welcome,  1917. 
You'll  be  the  best  year  yet."  Down  the 
hall  and  at  each  side  was  draped  with 
Cnion  Jacks  and  bunting.  At  one  end 
and  facing  the  door  was  a  photogravure 
of  the  King",  at  the  opposite  end  a  photo- 
graph of  the  president,  Geo.  Beatty.  On 
the  left  a  large  card,  well  designed  and 
executed,  displayed  the  names  of  the  104 
men  who  have  enlisted  from  the  firm  as 
an  honor  roll.  The  convention  room  also 
was  decorated  with  patriotic  bunting. 
Around  the  walls  and  pillars  were  dis- 
played cut-outs  of  milk  products.  Large 
cards  told  of  the  food  values  of  milk.  On 
the  centre  of  each  table  was  a  huge 
dummy  milk  bottle. 

The  work  of  the  convention,  as  out- 
lined by  the  programme,  was  principally 
practical  demonstrations  of  the  com- 
pany's goods.  Messrs.  Rolph,  Tweddle 
and  Coleman  were  amongst  the  salesmen 
heading-  the  lists. 
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Fire  Losses 
Winnipeg,  Man. — Winnipeg  Hardware 
and  Jobbing  Co.  suffered  loss  by  fire. 

Business  Changes 
Travers,   Sask. — John   M.   Taylor   has 
purchased   the   hardware   business,   pro- 
perty, and  building  of  C.  W.  Gray,  Fifth 
Street,  Lethbridge. 

Death  of  T.  Pinch 

Thomas  Pinch,  for  many  years  a  lead- 
ing hardware  dealer,  at  Paisley,  Ont,, 
died  at  his  home  in  Victoria,  where  he 
has  lived  for  the  last  eight  years. 

$15,000  Bonus 
At  the  beginning  of  the  year,  J.  H. 
Ashdown  Co.,  Winnipeg,  distributed 
$15,000  among  their  500  employees  as  an 
expression  of  appreciation  of  their 
services  during  the  past  year.  The  bonus 
amounted  to  5  per  cent,  of  the  employes' 
salary,  and  went  to  all  who  had  been  in 
the  company's  services  for  over  a  year. 

$500,000  Blaze  at  Vancouver 

At  11  o'clock  on  Friday  night,  Jan.  5, 
fire  destroyed  a  Vancouver  warehouse  of 
Wood,  Vallance  &  Leggett,  with  a  loss 
of  over  $500,000.  The  building  contained 
$700,000  worth  of  stock,  but  it  is  ex- 
pected that  all  except  $300,000  of  it  will 
be  salved.  The  loss  on  the  five-storey 
building  is  above  $200,000. 

Industrial  Notes 

Victoria,  B.C. — The  Aetna  Iron  and 
Steel  Co.  is  applying  for  a  site  on  the 
terminal  area  on  which  to  erect  a  plant. 

Cobourg,  Ont. — The  Federal  Steel  and 
Foundry  Co.  are  having  plans  prepared 
for  a  steel  plant  and  rolling  mill,  to  cost 
about  $250,000. 

Montreal,  Que. — Samuel  Osborn,  Can- 
ada, Ltd.,  will  shortly  establish  a  plant 
here  for  the  purpose  of  manufacturing: 
high-speed  tools  for  machine  shops  and 
special  uses.  They  will  also  have  a  hard- 
ening plant  in  charge  of  a  Sheffield  ex- 
pert for  treatment  of  steels.  This  ar- 
rangement will  enable  the  company  to 
make  quicker  delivery  and  give  better 
service  generally  to  their  customers. 

Memorial  to  Capt.  Warren 

Toronto,  Ont. — As  a  fitting  memorial 
to  their  late  president,  Capt.  Trumbull 
Warren,  a  member  of  the  15th  Battalion, 
48th  Highlanders,  w}10  gave  his  life  at 
Ypres,  Belgium,  on  April  20,  1915,  the 
employees  of  the  Gutta  Percha   &   Rub- 


ger  Manufacturing  Co.,  throug'h  their 
president,  C.  N.  Candee,  have  presented 
the  superintendent  of  the  Toronto  Gen- 
eral Hospital  with  $5,000,  for  the  pur- 
pose of  endowing  a  bed. 

The  bed,  which  has  been  placed  in  one 
of  the  men's  surgical  wards,  bears  a 
brass  plate  inscribed  as  follows : — 

"A  memorial  to  Capt.  Trumbull  War- 
ren, of  the  15th  Battalian,  48th  High- 
landers, killed  at  Ypres,  Belgium,  April 
20,  1915.  Endowed  by  the  employees  of 
the  Gutta  Percha  &  Rubber  Manufactur- 
ing Co." 

The  bed  will  be  used  as  far  as  it  is 
possible  for  soldiers  only. 

Obituary 

Mattawa,  Ont. — The  death  occurred 
here  of  J.  Loughrin,  dealer  in  hardware, 
etc. 

Campbellford,  Ont. — The  death  occur- 
red here  of  Bertram  Dawson,  president 
Dickson  Bridge  Works,  Ltd. 

Stouffville,  Ont. — The  death  occurred 
here  of  James  0  'Brien,  who  conducted  a 
hardware  and  furniture  store.  Mr. 
O'Brien  was  82  years  of  age,  and  was 
the  oldest  continuous  resident  of  this 
town. 

Gait,  Ont. — The  death  occurred  here 
this  week  of  Hugh  McCulloch,  aged  61 
years.  He  was  president  of  the  Goldie  & 
McCulloch  Co.,  Ltd.,  vice-president  of 
the  Gait  Malleable  Iron  Co.,  Ltd.,  and 
of  the  Gait  Art  Metal  Co.,  Ltd.,  and  a 
director  of  the  Gore  Mutual  Fire  Insur- 
ance Co.  A  native  of  Gait,  he  was  close- 
ly identified  with  the  industrial  progress 
of  the  city.  He  is  survived  by  one  bro- 
ther, R.  0.,  of  Gait,  and  one  sister,  Mrs. 
Charles  A.  Shearson,  Toronto.  The  fun- 
eral was  held  Wednesday  afternoon. 

Kingston,  Ont. — The  death  occurred 
here  of  Robert  John  McKelvey,  aged  52 
years.  Mr.  McKelvey  was  a  partner  in 
McKelvey  &  Sons,  and  had  been  in  busi- 
ness here  for  many  years.  He  took  an 
active  interest  in  many  branches  of  pub- 
lic life  and  was  a  member  of  the  A.F.  & 
A.M.,  I.O.O.F.,  and  also  an  active  mem- 
ber of  the  Y.M.C.A.,  the  Curling  and 
Bowling  Clubs,  and  of  the  Board  of 
Trade.  For  a  number  of  years  Mr.  Mc- 
Kelvey was  a  member  of  the  Board  of 
Education,  and  became  its  chairman  for 
a  year.  He  showed  an  interest  in  mili- 
tary matters,  being  at  one  time  a  cap- 
tain in  the  14th  Resriment,  P.W.O.R.  In 


the  Northwest  Rebellion  he  went  on  ac- 
tive service,  and  was  stationed  in  Fort 
Henry. 

Personal 

Mr.  F.  L.  Hopkins,  of  the  Stevens 
Arms  Company,  was  in  Montreal  this 
week. 

Wm.  M.  Crawford,  sales  manager  of 
Sheet  Metal  Products,  Winnipeg,  has 
been  east  on  a  business  trip. 

E.  A.  Rudin,  of  Toronto,  called  on 
business  acquaintances  in  Montreal  dur- 
ing the  early  part  of  the  month. 

J.  C.  De  Wolf,  of  Middleton,  Conn., 
U.S.A.,  visited  business  friends  in  hard- 
ware circles  in  Montreal  this  week. 

R.  C.  Stevens,  of  Wallingford,  Conn., 
U.S.A.,  was  in  Montreal  this  week  call- 
ing on  friends  in  the  hardware  trade. 

Friends  of  W.  G.  Beatty,  manager 
Beatty  Bros.,  Ltd.,  Fergus,  Ont.,  are 
congratulating  him  on  arrival  of  a  son. 

S.  L.  Lowther,  well  known  in  leather 
trade  and  hardware  circles  in  Montreal, 
paid  that  city  a  visit  this  week  from 
Toronto. 

F.  W.  Whelpley,  vice-president  of  the 
Bickhell  Thomas  Co.,  Greenfield,  Mass., 
U.S.A.,  was  in  Montreal  during  the  pres- 
ent week,  and  called  on  friends  in  hard- 
ware circles. 

A.  E.  Donovan,  manager  of  the  Cush- 
man  Motor  Works,  Winnipeg,  has  re- 
turned from  a  visit  to  headquarters  of 
his  firm  in  the  United  States. 

J.  St.  Mars,  western  manager  for  J. 
Millen  &  Son,  Ltd.,  auto  accessory  job- 
bers, is  leaving  for  Chicago  at  the  end 
of  this  month,  where  he  will  meet  Mr. 
Millen. 

A.  J.  Wright  hardware  merchant  of 
Glencoe,  Ont.  has  been  elected  as  Reeve. 
Prior  to  his  election  as  Reeve  Mr. 
Wright  served  for  four  years  in  the 
Council. 

John  McClary,  President  McClary 
Mfg.  Co.,  last  week  celebrated  his  88th 
birthday.  Mr.  McClary  visits  his  office 
regularly  each  day.  He  also  takes  a 
keen  interest  in  civic  affairs. 

E.  A.  Ritch,  of  the  staff  of  the  Wey- 
burn  Hardware  Co.,  Weyburn,  Sask.. 
was  married  on  Christmas  Day  to  Miss 
MEldred  Wise,  of  Hamilton,  Ont.,  the 
ceremony  taking  place  in  the  latter  city. 

D.  E.  Dalzell  has  joined  the  travelling 
staff  of  the  Merrick  Anderson  Co.,  Win- 
nipeg, and  will  represent  them  in  South- 
ern Saskatchewan.  He  was  formerly 
with  the  Winnipeg  Paint  and  Glass  Co. 
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Miles  Vokes,  President  Vokes  Hard- 
ware Co.,  Toronto,  was  unanimously 
appointed  Chairman  of  the  Board  of 
Education.  Mr.  Vokes  has  served  three 
years  on  the  board  ten  years  as  chair- 
man of  the  property  committee. 

H.  B.  Seybold,  of  the  firm  of  Starke, 
Sey.bold  &  Co.,  spent  the  end  of  last 
week  and  early  part  of  the  present  week 
in  Buffalo,  U.S.A.,  attending  an  interest- 
ing convention  of  the  Beaver  Board  Oj. 

R.  H.  Rucker,  of  the  firm  of  Henry 
Rogers,  Sons  &  Co.,  cutlers,  Sheffield, 
England,  has  been  appointed  to  the  com- 
mittee to  advise  the  Ministry. of  Muni- 
tions on  metal  interests.  Mr.  Rucker  is 
chairman  of  the  Metal  Exchange,  Lon- 
don. 

D.  M.  Kagay  has  joined  the  S.  F. 
Bowser  Co.,  Inc.,  Fort  Wayne,  Ind.,  and 
Toronto,  as  manager  of  the  publication 
department.  Mr.-.  Kagay  leaves  the  Rich- 
ards-Wileox  Mfg.  Co.,  Aurora,  111.,  where 
he  has  for  the  past  three  years  held  the 
position  of  advertising  manager  and  edi- 
tor of  the  two  house  organs  published 
by  that  firm. 

St.  John,  N.B.,  News 

The  retail  'hardware  stores  of  St.  John 
have  decided  to  close  on  Saturday  even- 
ings during  January,  February  and 
March. 

The  annual  dinner  and  reunion  of  the 
executive  staff  and  salesmen  of  the  Mari- 
time Nail  Co.,  Ltd.,  and  the  Canada  Nail 
&  Wire  Company,  Ltd.,  St.  John,  was 
held  this  week  at  the  Manor  House. 
Among  those  present  were:  S.  E.  Elkin, 
president  Maritime  Nail  Co. ;  Leslie 
Smith,  Ontario  territory;  G.  V.  Flower, 
Nova  Scotia  territory;  B.  Y.  Elkin,  sales 
manager  Quebec  and  Ontario;  E.  Press - 
cault,  Quebec  territory;  W.  G.  C.  Simp- 
son, Montreal  manager;  L.  Marshall,  as- 
sistant superintendent  Maritime  Co. ;  A. 
Martineau,  manager  Quebec  branch;  W. 
A.  Pattison,  P.E.I.,  and  N.B.  territory; 
Frank  Scott,  secretary-treasurer,  Canada 
Nail  Co. ;  Wm.  Boucher,  Quebec  terri- 
tory; H.  A.  Marvin,  assistant  general 
manager,  Maritime  Nail  Co. ;  George  S. 
Blizzard,  superintendent,  Mjaritime  Naii 
Co.;  C.  N.  Labelle,  Quebec  territory; 
Major  G.  M.  Johnson,  former  sales  man- 
ager; Wm.  Cameron,  Ontario  territory; 
S.  S.  Elliott,  director,  Maritime  Nail  Co 
There  were  also  a  few  invited  guests 
present. 

Hardware  men  in  St.  John  report  good 
business  for  1916,  with  steady  demand 
for  most  staple  lines  and  remarkably 
good  business  in  holiday  goods  at  Christ- 
mas time.  Increased  cost  of  doing  busi- 
ness has  been  an  adverse  feature,  bear- 
ing particularly  on  the  retail  trade. 

C.  B.  Allan,  formerly  a  leading  hard- 
ware merchant  of  St.  John,  who  has  de- 
voted his  entire  time  to  the  duties  of 
treasurer  of  the  patriotic  fund  since  the 


Beginning  of  the  war,  has  tendered  his 
resignation,  and  it  has  been  accepted 
with  expressions  of  great  regret.  Dur- 
ing his  tenure  of  office  the  proportionate 
cost  of  administering  the  fund  has  been 
lower  than  in  any  other  province  in  Can- 
ada. 


CONVENTION  TO  BE  HELD  AT 
HAMILTON 

(Continued  from  page  31.) 
the  past  two  years.  An  effort  will  be 
made  to  boost  the  membership  to  500. 
It  was  pointed  out  that  the  cost  of 
membership  is  very  small  when  com- 
pared with  other  associations  of  a  simi- 
lar character.  The  piesent  fee  ($3) 
covers  membership  in  the  association, 
convention  privileges,  members'  price 
book,  and  the  various  services  such  as 
account  collecting  etc.,  which  the  asso- 
ciation has  to  offer. 

Resolution  of  Condolence 
Several  members  of  the  committee  re- 
ferred to  high  esteem  in  which  the  late 
W.  W.  Bennett,  Gananoque,  Ont.,  was 
held  by  the  members  of  the  Associa- 
tion. At  the  time  of  his  death  Mr.  Ben- 
nett was  an  Executive  member  of  the 
Association.  The  following  resolution 
was  adopted,  and  will  be  forwarded  to 
Mrs.  Bennett  by  the  Secretary: 

"It  was  moved  by  W.  F.  Macpherson 
seconded  by  C.  W.  Conn  that  the  Ad- 
visory Committee  of  the  Ontario  Re- 
tail Hardware  and  Stove  Dealer's  As- 
sociation, on  behalf  of  the  Executive 
tender  to  Mrs.  W.  W.  Bennett,  and 
daughter,  our  sincere  sympathy  in  the 
loss  they  have  sustained  through  the 
death  of  our  late  Executive  member, 
Walter  W.  Bennett.  His  hearty  co- 
operation and  interest  in  the  welfare  of 
our  Association  made  him  a  valuable 
member  of  our  Executive,  and  his  as- 
sistance and  counsel  will  be  missed  by 
those   who  were  associated  with  him. 

His  consistent  and  blameless  life,  we 
feel,  has  well  fitted  him  for  entrance 
into  that  larger  life  beyond,  the  attain- 
ment of  which  dwarfs  all  material  in- 
terests. We  believe  that  your  personal 
knowledge  of  this,  will  temper  your 
grief  in  your  bereavement  in  which  you 
have  our  heart  felt  sympathy." 
Unfair  Competition 
Many  of  the  retailers  feel  that  they 
have  some  real  grievances  regarding 
certain  manufacturers  selling  their  pro- 
ducts at  prices  which  enable  the  depart- 
ment stores  and  mail  order  houses  to 
sell  the  goods  retail,  at  lower  prices 
than  the  retailers  can  buy  for  at  whole- 
sale. It  is  said  that  there  is  much  un- 
fair competition  in  selling  kitchenware, 
garbage  cans,  wash  boilers,  tea  kettles, 
roasters,  tubs,  oil  stoves  and  other 
articles.  Certain  members  state  that 
they  are  going  to  the  convention  largely 


to  take  part  in  the  discussion  of  this 
subject.  They  claim  to  have  some  inter- 
esting evidence  to  offer.  It  is  expected 
that  some  definite  action  will  be  taken. 
Several  members  of  the  Association, 
not-  on  the  committees,  state  that  this 
question  has  been  dealt  with  in  a  half- 
hearted way  at  previous  conventions,, 
but  it  is  now  time  for  the  Association 
to  get  busy  and  do  something.  Not  a 
few  complaints  have  been  heard  recent- 
ly, about  the  association's  lack  of  ag- 
gressiveness when  certain  important 
matters  have  come  up,  and  which  have 
required  definite  action.  It  is  felt  in 
some  quarters  that  if  the  Association 
took  a  decided  stand  and  helped  to 
eliminate  some  of  the  objectionable 
problems  now  confronting  the  retail 
hardware  trade,  that  the  membership 
could  be  increased  at  a  rapid  rate. 

The  coming  convention  will  be  a 
strictly  business  one  in  every  sense  and 
it  is  felt  that  trade  problems  will  re- 
ceive more  attention  at  the  coming  con- 
vention that  at  any  previous  meeting 
in  the  history  of  the  Association. 

'The  members'  price  book  and  services 
which  have  been  developed  so  success- 
fully by  Secretary  Macpherson,  will 
also  be  discussed  at  the  convention,  and 
it  is  possible  that  the  service  may  be 
further  enlarged. 

"Delivery  problems"  is  the  title  of 
a  subject  which  will  in  all  probability 
come  up  for  discussion.  In  many  towns 
co-operative  delivery  systems  are  work- 
ing successfully.  Delivery  costs  have 
advanced  by  leaps  and  bounds  during 
the  past  few  years.  Several  members 
have  suggestions  to  offer  as  to  how  de- 
livery costs  can  be  reduced. 

Part  of  one  session  will  be  devoted  to^ 
a  discussion  of  tinshop  problems  and 
costs,  etc. 

Secretary  Macpherson  suggested  that 
the  "Inventory"  be  discussed  at  the 
coming  convention.  Mr.  Conn  pointed 
out  that  HARDWARE  AND  METAL 
had  recently  published  some  good 
articles  on  the  subject.  Secretary  Mac- 
pherson stated  that  he  had  read  the 
articles  in  HARDWARE  AND  METAL. 
He  felt  that  the  subject  was  a  very  im- 
portant one  this  year  owing  to  the  rapid 
change  in  the  costs  of  goods  and  he 
felt  that  the  members  would  be  inter- 
ested in  a  discussion  on  the  subject. 

The  "Question  Box"  discussion  will 
be  one  of  the  most  important  features 
of  the  Convention.  In  past  years  it  has 
always  been  one  of  the  most  interesting 
discussions  and  has  brought  forth  many 
real  practical  ideas. 

There  promises  to  be  a  lively  discus- 
sion on  the  disparity  of  prices  now  be- 
ing quoted  by  retailers  on  various  lines 
of  goods.  In  many  cases  retailers  are 
selling  goods  at  prices  below  the  pres- 
ent wholesale  cost. 
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BY    THOMAS   STANF1ELD 


IN  this  is  shown  a  round  pipe  resting 
on  a  roof  of  one  pitch  or  slope,  with 
flange  for  pipe  at  roof  line.  In  Pig. 
1,  or  the  side  view,  let  A-B  represent 
'  the  slope  of  the  roof,  and  C-D-E-F  the 
elevation  of  pipe  joining  same.  To  de- 
velop pattern  for  pipe  with  cut  to  (it  the 
roof  proceed  as  if  cutting  a  section  of 
an  elbow,  on  C-D  or  on  a  line  parallel 
to  it  as  G-H,  draw  a  half  section  of  the 
pipe  as  shown  by  semicircle,  and  divide 
into  a  number  of  equal  parts  as  shown 
by  1,  2,  3,  4,  etc.,  from  these  points  draw 
lines  parallel  with  D-F,  extending  them 
until  they  join  the  lines  C-D  and  E-F, 
our  next  step  is  to  draw  two  parallel 
stretchout  lines  as  K-K  and  L-L,  now 
erect  lines  at  right  angles  to  L-L  joining 
to  K-K  as  shown  line  on  either  end  at 
K-L.  From  this  point  set  off  with  the 
compasses   or   dividers    the    spaces   1.   2, 


3,  4,  etc.,  on  section  on  line  G-H,  repeat- 
ing to  make  the  circumference  complete. 
With  compasses  measure  distance  from 
line  C-D,  to  the  point  on  line  E-F  which 
is  intersected  by  the  lines  drawn  from 
points  in  section  on  line  G-H,  commenc- 
ing at  C,  measure  the  distance  C  to  E, 
and  set  off  from  line  L-L  on  line  K-L. 
Measure  the  next  line  8,  to  its  intersec- 
tion at  E-F,  and  set  off  from  L-L  on 
second  line,  which  can  be  numbered  8 
to  correspond  to  line  on  C-D.  Measure 
the  next  line  7  to  its  intersection  with 
E-F  and  set  off  from  L-L  on  line  7. 
Proceed  in  same  manner  with  remain- 
ing lines  6,  5,  4,  3,  2,  1,  which  will  form 
one-half  the  pattern,  to  complete  full 
diameter  repeat  as  shown  on  lines  2,  3, 

4,  5,  6,  7  in  the  same  manner.  A  line 
drawn  through  the  points  obtained  will 
give  outline   of  pattern  required. 

To  obtain  pattern  of  flange  with  open- 
ing for  pipe,  draw  the  outline  of  flange 


as  shown  in  Fig.  2,  by  A-B-C-D,  draw 
a  line  through  the  centre  of  flange,  par- 
allel with  A-B,  as  E-F,  on  this  line  set 
off  the  spaces  between  E  and  F,  found 
by  the  lines  drawn  from  section  G-H  in 
Fig.  1.  With  compasses  measure,  from 
line  G-H  to  the  points  of  circumference 
as  marked  by  divisions  L  2,  3,  etc.,  and 
set  off  on  both  sides  of  line  E-F.  on 
flange,  Fig.  2.  Setting  distances  obtain- 
ed on  lines  numbered  to  correspond,  as 
shown  at  point  1  on  line  1,  2  on  line  2. 
3  on  line  3,  etc.  A  line  drawn  through 
points  obtained  will  give  outline  of 
opening  in  flange  to  receive  pipe. 
(To  be  continued.) 

@- 


Dominion  Incorporations 

The  Canada  Glass  Works,  Ltd.,  capi- 
talized at  $250,000;  head  office,  Toronto; 
to  manufacture  and  deal  in  bottles,  demi- 
johns, jars,  moulded  glass,  etc. 
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Re-orders   speak    louder   than  words 

When  a  man  comes  back  and  back  again  for 
more  paint,  it's  a  sure  sign  that  he  is  pleased  with 
his  investment. 


Jamieson's 

Pure  Prepared  Paints 

are  a  valuable  line  for  the  fact  that  they  make  a 
large  list  of  steady  customers. 

Let  them  help  you  increase  your  paint  sales. 

Write  for  our  proposition. 


R.    C.   JAMIESON  &  CO.,   Limited,  Montreal,  Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


House 
Colors 


Our   agents   say   big   things, 
about  these  pure  linseed  oil 
paints.     They  are  enthusi- 
astic over  the  selling  and 
profit-producing  qualities. 

Moore's  House  Colors  sell  fast 
because  they  are  highly  satisfactory 
in  service  and  very  moderate  in 
price. 

THERE  IS  NO  BETTER  TIME 
THAN  NOW  TO  GET  THE 
AGENCY  FOR  YOUR  DIS- 
TRICT. 

If  you  desire  to  write  our  agents  we 
will  be  pleased  to  put  you  in  touch 
with  some  of  them. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 
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ONTREAL,  Jan.  11.  —  Settling 
down  to  its  stride  in  the  field 
of  the  paint  trade  the  year  1917 
shows  every  intention  of  maintaining 
the  pace  of  the  past  year.  Linseed  oil 
is  increasingly  firm  in  tone,  though 
prices  show  no  very  marked  alterations 
from  last  week.  Turpentine  is  firm. 
The  metals  used  in  paint  making  are 
not  fluctuating  much  from  the  firm 
tendencies  of  former  days,  and  there  is 
little  likelihood  that  any  marked  price 
relieving  factors  will  appear  soon  on 
the  horizon.  Shellacs  are  higher  by 
fifteen  cents  a  gallon  than  they  were 
last  week,  and  the  furiously  firm  iron 
market  has  even  affected  putty  by  rais- 
ing the  cost  of  containers  made  of  iron 
and  steel  so  that  prices  are  shaded  up 
this  week  for  putty  in  certain  pack- 
ages. Gasoline  is  unchanged  in  price 
at  28y2  cents  per  gallon  this  week. 

Linseed  Oil 

Firm  and  Uncertain 

LINSEED  OIL.— Market  conditions 
for  linseed  oil  are  very  uncertain  at 
present  as  regards  deliveries  in  large 
quantities,  but  every  indication  is  for 
great  and  perhaps  still  greater  firmness 
in  the  future.  Paint  manufacturers  are 
finding  it  difficult  to  book  orders  at 
present  prices  for  future  delivery  of 
linseed  oil,  and  stocks  are  not  any  too 
heavy  in  Montreal.  It  is  possible  to  do 
business  by  taking  immediate  delivery 
of  oil  from  the  crushers  at  ruling  prices 
which  are  well  over  the  dollar  mark, 
but  future  deliveries  are  not  promised 
till  February,  and  then  at  market  price. 
The  outlook  is  for  firmness.  Flax  seed 
is  selling  at  $2.60  per  bushel,  and  trans- 
portation trouble  is  tremendous,  so  seri- 
ous that  unless  the  seed  can  find  rail- 
room  to  come  along  to  Montreal  in  bct- 
ter  Sppply  considerable  difficulty  may 
be  experienced  before  long.  Prices 
from  the  wholesale  to  retail  trade  for 
linseed  oil  show  a  considerable  range, 
one  firm  quoting  as  low  as  $1.10  for 
raw,  and  $1.12%  for  boiled  in  1  to  4 
barrel  lots  while  others  adhered  to 
quotations  as  last  week's  which  were: 
Linseed  Oil.  Raw.  Boiled. 

1  to  4  barrels  ..  $1.15-1.20  $1.18-1.25 
5  to  0  barels  ..  1.14-1.19  1.17-1.24 
10    to    25    barrels.  .    1.13-1.18        1.16-1.23 


Turpentine  Still 

Very  Firmly  Priced 

TURPENTINE.— Firmer  market  con- 
ditions prevail  and  are  predicted  for 
turpentine  in  trade  circles.  Prices  at 
present  prevailing  to  the  retail  trade 
vary  from  75  cents  per  gallon  up  to  80 
cents,  and  in  some  cases  where  stocks 
are  light  over  80  cents  is  being  asked 
more  to  conserve  stocks  no  doubt  than 
to  realize  profits.  The  outlook  is  very 
strong  for  turpentine  according  to  all 
opinions,  and  may  be  found  still 
stronger  for  reports  from  Savannah  in- 
dicate a  disposition  on  the  part  of 
holders  to  retain  their  stocks  rather 
than  part  with  them  readily.  Prices  in 
Montreal  are  as  under: 
Turpentine  per  Imp.  gallon :  1  barrel 
lots,  75-80  cents;  2  to  4  barrels,  74-79 
cents;  5  to  10  barrels,  73-78  cents. 

Oil  Prices  May  be 

the  Deciding  Factor 

MIXED  PAINTS.— 'Interviewed  by 
HARDWARE  AND  METAL  on  the 
question  as  to  whether  ready  mixed 
paints  have  attained  the  top  notch  of 
price  quotations,  or  whether  there  is 
room  for  further  advances,  also  whether 
the  recent  price  advances  were  thor- 
oughly considered  and  fully  warranted, 
leading  paint  merchants  of  Montreal 
seemed  entirely  agreed  on  one  point. 
That  point  is  that  there  will  be  no  re- 
duction at  any  rate  in  prices  of  mixed 
paints  for  some  little  time  come. 
Furthermore  these  manufacturers  were 
more  or  less  agreed  on  another  point, 
namely  that  if  linseed  oil  goes  much 
higher  mixed  paints  may  again  advance. 
Much  depends  on  linseed  oil  and  tur- 
pentine in  the  matter  of  paint  prices 
just  at  present  according  to  the  con- 
sensus of  opinion  consulted.  The  other 
ingredients  of  paint,  the  metals,  lead 
and  zinc  appear  to  be  in  less  fluctuating 
market  at  present,  and  though  tremend- 
ously high  priced  as  compared  with 
former  times  are  not  exerting  any  im- 
mediate influence  on  the  situation. 
The  oils  on  the  other  hand  are  caus- 
ing anxiety,  especially  the  tendencies  of 
linseed  oil.  Tt  is  impossible  to  predict 
much  with  any  certainty  at  present  as 
to  paints,  but  the  manufactures  of 
Montreal  are  in  fhc  main  inclined  to 
feel    thai     fhev    are    taking    rather    less 


m. 


profit,  in  some  lines  a  good  deal  less 
profit,  than  under  pre-war  conditions, 
and  they  hold  emphatically  that  the 
recent  price  advances  were  fully  justi- 
fied by  conditions  and  cost  of  supply  of 
raw  materials  for  paint  making.  As 
regards  the  matter  of  linsed  oil  most 
manufacturers  are  now  looking  for  a 
permanently  high  market  for  this. 
Some  feel  that  mixed  paint  prices  axe 
at  present  just  about  where  they  ought 
to  be  without  affecting  a  reduction  of 
demand,  and  unless  raw  materials  go 
higher  it  is  really  unlikely  that  mixed 
paints  will  advance  any  more. 

White  Lead  in  Oil 

Is  Firm  Still 

WHITE    LEAD    IN    OIL.— With    the 

market  for  lead  showing  no  specially 
disconcerting  tendencies,  and  linseed 
oil  still  at  figures  quoted  last  week  there 
is  no  indication  that  the  prices  of  white 
lead  in  oil  are  in  for  any  movement 
meantime.  Much  depends  on  linseed  oil 
though  there  is  room  for  a  little  firm- 
ness in  that  direction  without  any  im- 
mediate resulting  rise  in  this  product. 
The  price  of  white  lead  in  oil  is  now 
at  its  record  height  for  Canada  $14.30' 
per  100  lbs.  for  ton  lots  and  over,  and 
$14.60  per  100  lbs.  for  orders  of  less 
than   one   ton   at   a  time. 

Shellacs  Show  a 

Sharp  Little  Advance 

SHELLAC. — An  increase  of  fifteen 
cents  per  gallon  was  noted  since  last 
report  in  all  lines  of  shellac,  owing  to 
the  rapid  rise  in  methylated  spirits  and 
firmness  in  the  market  for  the  gum 
shellac.  There  might  possibly  be  a  still 
further  advance  in  shellac  before  next 
week  as  the  market  is  very  strong. 
Pure  white,  and  pure  orange  shellacs 
were  equally  affected  by  the  advance. 

Cost  of  Packing 

Advances  Putty 

PUTTY.— There  are  slightly  higher 
prices  for  putty  to  be  recorded  this, 
week,  but  they  are  not  increases  in  the 
putty  itself,  they  are  increases  in  the 
packing.  Iron  drums  for  holding  putty 
are  away  up  in  price,  the  cheapest  avail- 
able contract  price  for  them  being  ad- 
vanced in  excess  of  the  advance  noted 
as  under.  Putty  in  bulk  in  barrels  re- 
mains at  the  same  price  as  quoted  last 
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Can  You  Handle 
The  Cream  of  the 
Paint  Business? 


Certainly  you  can, — you  would  not  admit 
the  contrary  even  to  yourself.  But  are  you 
getting  the  cream  of  the  paint  business?  Are 
you  constantly  selling  your  paints  for  the  big- 
gest jobs  with  the  best  profit  and  therefore  the 
least  worry  to  yourself?     If  you  are  not, 

You  Are 
The  Dealer 

that  should  get  in  touch  with  Brandram-Hen- 
derson  now.  Make  ready  for  the  approach  of 
the  indoor  season  by  putting  in  a  line  of  B-H. 
paints  and  varnishes.  Their  appeal  to  the 
homekeeper  for  interior  decoration  is  instan- 
taneous and  their  quality  attracts  the  best 
business. 

m 

Make  arrangements  for  a  B-H.  agency 
now  and  this  cream  of  your  community's  paint 
business  will  come  to  you  as  surely  as  water 
flows  down-hill. 

//  we  are  not  already  represented  in  your 
district,  write  to 


BRANDRAM-U  ENDERSON 
wmmmammmmmmwmmm  M-  -i-  ■^■m^hihlimited 

Montreal,  Halifax,   St.  John,  Toronto,  Winnipeg 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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week  that  is  $2.90  per  hundred  pounds. 
In  one  hundred  pound  drums  putty 
costs  45  tents  more  than  in  barrels  that 
is  $3.35  per  100  lbs.  In  twenty-five 
pound  drums  it  costs  55  cents  more  per 
hundred  pounds,  that  is  $3.45  per  100 
lbs.  A  ten  cent  advance  due  to  pack- 
ing cost — is  recorded  for  putty  in 
bladders  in  barrels.  In  this  packing 
putty  now  costs  $3.60  per  100  lbs.  Ow- 
ing to  the  advance  in  freight  charges 
putty  prices  in  Toronto  are  now  20 
cents  in  advance  of  Montreal  quotations 
instead  of  only  15  cents. 


T' 
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TORONTO 

ORONTO,  Jan.  12.— Prospects  tor 
the  paint  trade  have  started  en- 
couragingly during  the  first  lew 
days  of  the  year.  Some,  of  the  large 
concerns  whose  travelers  were  sending 
in  very  gratifying  orders  during  the 
closing  weeks  of  the  year  report  a  eon- 
i  tinuation   of  good   trade. 

Linseed  Oil  Prices 

Have-Been  .Advanced 

UINSEED  OIL.— There  has  been  a 
grading  upward  in  the  price  of  linseed 
oil  from  the  lower  levels  quoted  last 
week  to  the  extent  of  4c  per  gallon. 
;  The  difference  in  the  range  is  now7  only 
'tic  per  gallon,  the  range  .being  from 
$1.12  to  $1.15  for  raw  oil.  Demand  for' 
'  linseed  oil  has  been  fairly  good  from 
certain  quarters.  Flaxseed  at  Winni- 
peg held  fairly  steady  during  the  week, 
being  only  lc  down  at  the  close  on 
Wednesday  of  this  week  from  the  close 
of  the  flax  market  on  Wednesday  of 
the  previous  week.  On  Wednesday  of 
last  week  it  closed  at  $2.59-1/2  and  Wed- 
nesday of  this  week  it  was  $2.58^4. 
The  highest  point  reached  during  the 
week  in  review  was  $2.60y8  for  the  cash 
product.  Receipts  of  cars  at  Winnipeg 
have  been  quite  light  during  the  week, 
running  nine  on  Monday,  eighteen  on 
Tuesday  and  eight  on  Wednesday  of 
the  present  week.  Crushers  in  some 
instances  have  difficulty  in  getting 
shipments  of  flaxseed  Ihrough  from 
the  West  owing  to  the  freight  sit- 
uation. This  is  putting  linseed  oil  in 
a  very  tighl  position  for  delivery  by 
ipring.  Oil  cake  is  in  demand  and  sell- 
ing at  good  prices.  Some  export  is  go- 
ing on  and  prices  for  Local  consump- 
tion range  around  $56  per  Ion.  In  cer- 
tain instances  Hie  crushers  have  with- 
drawn   quotations   on    oil    cake    owing    to 

t.he  difficulty    of    getting    suppplies    of 

seed     from    the   West. 

1  to  2  barrels.  .$1.12-1.15  $1.14' 2-1.18 
3  to  5  barrels..  1.11-1.14  1.13'2-1.17 
0    to    9    barrels..    1.10-1.13        1.121  2-l. Hi 
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Gasoline  Continues 

Firm  With  Higher  Crude 

GASOLINE. — Crude  oil  is  again  near 
the  record  price  that  prevailed  last 
summer  when  gasoline  also  reached  a 
record  price.  Last  summer  it  sold  at 
the  wells  at  $1.55  for  the  Mid-Contin- 
ent product  while  at  the  present  time 
it  is  quoted  at  $1.50  per  barrel.  This 
represents  an  advance  of  60c  per  barrel 
within  a  period  of  six  weeks.  During 
that  time  gasoline  has  advanced  in  Can- 
ada lc  per  gallon.  Some  of  the  ad-1 
ranee  in  the  raw  material  has  been  ab- 
sorbed through  the  increase  in  the  price 
of  coal  oil  and  lubricating  oils,  an  ad- 
vance in  these  latter  products  being  re- 
corded this  week.  Gasoline  is  accord- 
ingly in  a  strong  market,  and  is  quoted 
at  27y2c  to  28c  per  gallon.  Benzine  is 
at  the  usual  differential  of  lc  per  gal- 
lon under  these  prices.  Consumption  of 
gasoline  at  this  time  of  the  year  is  re- 
ported heavier   than  ever  before   in  the 

DIFFERENTIALS  ON  WHITE  LEAD 
Since  writing  the  market  reports  on 
white  lead  in  oil  information  has  been 
received  that  the  differential  for  Tor- 
onto and  Hamilton  is  20c  higher  than 
Montreal.  London  and  Windsor  are  25c 
higher  than  Montreal  and* Port  Arthur 
and  Fort  William  are  30c  higher  than 
Montreal.  The  Montreal  price  on  white 
lead  in  oil  at  the  present  time  is  $14.30 
per  hundred  pounds  in  ton  lots,  and 
$14.60  in  less  than  ton  lots. 

winter  season.  This  is  partly  accounted 
for  by  the  fact  that  more  automobiles 
are  now  driven  throughout  the  winter 
and  also  partly  because  there  are  larger 
numbers  of  machines  in  use.  Consump- 
tion of  gasoline  is  greatly  in  advance 
of  production   at  present. 

Differential  Price  on 

White  Lead  Increased 

WHITE  LEAD  IN  OIL— During  the 
week  the  differential  price  between 
those  prevailing  at  Montreal  and  Tor- 
onto has  been  increased  from  15c  to 
20c  per  hundred  pounds.  This  will  in- 
crease the  price  at  Toronto,  Hamilton 
and  London  by  5c  per  hundred  and 
makes  the  selling  price  now  $14.50  in 
ton  lots  and  $14.80  in  small  lots.  It  is 
stated  this  advance  has  been  occasioned 
by  a  recent  advance  in  freight  rates. 
White  lead  is  holding  in  a  (inn  market 
as  the  price  of  pig  lead  has  been  sta- 
lionary  during  the  week.  These  is  a 
fair   demand    for   the   commodity. 

Turpentine  Steady; 

Increasing  Firmness 

TURPENTINE.— There  is  a  firmness 
in  the  primary  market  that  seems  to 
indicate  a  continued  firmness  in  the  local 
market  with  a  probability  of  advancing 
prices.  Receipts  in  Southern  produc- 
ing   centres    are    everywhere    falling    off 
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which  indicates  that  there  will  be  a  per- 
iod of  three  months  with  gradually  fall- 
ing supplies.  During  the  week  in  the 
primary  market  there  was  an  advance 
of  IV4C  per  gallon  with  firmness  appar- 
ent at  the  high  price.  Sales  have  even 
been  made  for  delivery  as  far  ahead 
as  May  to  August  at  prices  but  IV2C 
under  present  prevailing  prices.  From 
May  to  August  will  be  the  period  of 
the  new  season's  production.  Locall}- 
ihe  demand  has  been  quiet  with  prices 
unchanged.  per  Imp.  Gal. 

1-barrel    lots    $0.75-$0.81 

2  to  5  barrels    0.74-  0.80 

(i   to  9   barrels    0.73-  0.79 

5-gallon    0.80-  0.78 

Putty  Advances  35c 

Per  Hundred  Pounds 

PUTTY.— There  has  been  an  advance 
of  35c  per  hundred  pounds  in  the  price 
of  putty  during  the  week,  which  now 
makes  the  selling  price  $3.55  in  100-lb. 
■drums  in  less  than  ton  rots.  In  ton  lots 
the  price  is  20c  below  this  figure  and  is 
sold  at  $3.35.  In  five-ton  lots  the  pricje 
is  $3.20  or  15c  under  the  ton-lot  price. 
Bulk  putty  in  casks  is  now  selling  at 
$3.10  in  less  than  ton  lots.  Barrels  of 
bladder  putty  are  quoted  at  $3.80  in 
less  than  ton  lots,  while  case  bladder 
putty  or  standard  putty  is  quoted  at 
$3.90  per  hundred  pounds.  Pure  putty 
is  sold  at  80c  in  advance  of  these  fig- 
ures. The  reason  for  the  advance  has 
been  attributed  largely  to  the  increased 
cost  of  the  containers.  There  is  also 
a  shortage  in  whiting  and  it  is  hard 
to  get.  Linseed  oil  is  also  high  in  price. 
Folowing  are  the  prices  now  prevailing: 
Less    than    tons  Per  100  lbs. 

100-lb.    drums    $3.55 

50-lb.   drums    3.60 

25-lb.   drums    '. . .  3.65 

12%-1'b.  irons    3.55 

Bulk    in    casks    3.10 

Bladders  in   barrels    ....  3.80 

Bladers  in  cases  (standard)         3.90 

Pure  putty  80c  in  advance.  In  ton 
lots  the  price  is  20c  less  than  the  above 
and  in  five-ton  lots  35c  less  than  above 
figures. 

Wood  Alcohol  Goes 

Up  I  or  Per  Gallon 

WOOD  ALCOHOL.  There  has  been 
an  advance  of  10c  per  gallon  in  the 
price  of  wood  alcohol  during  the  week. 
In  barrels  it  is  now  selling  from  $1  to 
$1.0")  per  gallon  and  in  five-gallon  lots 
at  $1.20.  The  lirmnes  in  price  has  been 
caused  through  the  scarcity  of  raw  ma- 
terials coupled  with  a  good  demand. 
Methylated  spirits  of  alcohol  are  als'o 
firm  in  price  and  will  probably  ad- 
vance. This  commodity  is  used  for  culj-t 
ling  down  the  shellac  gum.  There  is  h 
continued  firmness  also  in  the  market 
for  shellac. 


Jannarj  13,  1917. 


HARDWARE    AND    METAL 


§3 


All  Territories  Are  Alike 
For  "1900"  Washers 

"1900"  Washers  sell  themselves.  Their  undoubted 
superiority — their  ability  to  do  a  spotless  wash  in 
six  minutes,  without  wear,  together  with  the  exten- 
sive advertising  they  have  had  for  years  —  make 
them  the  easiest  and  best:  line  of  washers  to  sell. 

There  are  no  "poor"  territories.  Every  class  of 
home  needs  some  kind  of  a  Washing  Machine.  There 
is  a  "1900"  Washer  in  out  complete  line  at  a  price 
any  household  can  afford  to  pay.  Your  maiKti  is 
limited  only  by  the  numbeir  of  houses  in  your  town. 

The  "1900 "Line 

includes  3  styles  of  Hand  Power  Washers;  2  styles 
of  Water  Power  Washers:  2  styles  in  2  sizes  each 
of  complete  Motor  Washer  and  Wringer  Machines 
to  operate  by  Electric  Motor  or  Gasolene  Engine — 
and  a  full  assortment  of  sizes  and  grades  of 
superior,  beautifully  finished  hand  and  power 
wringers. 

The  Dealer  Gets  the  Inquiries 

Every  dealer  who  proves  his  worth  is  given  all 
inquiries  from  his  territory  resulting  from  our  ex- 
tensive twice-a-year  advertising  campaigns. 

This  is  a  highly  profitable  line  for  any  hardware 
merchant  to  handle. 

If  there  is  not  a  live  ' '  1900 ' '  dealer  in  your  town, 
perhaps  there 's  a  chance  for  you.  Write  wholesale 
department. 

The "1900 "Washer  Company 

357  Yonge  Street      :  :      Toronto 


Quality  First 

IN  the  long  run  quality  is 
the  deciding  factor  in 
marketing  varnish. 
Discriminating  buyers  have 
learned  by  experience  that 
the  price  per  gallon  is  less 
inportant  than  quality  and 
uniformity. 

Berry  Brothers'  made-in- 
Canada  varnishes  and 
enamels  need  no  selling 
arguments  because  the 
label  is  accepted  by  even 
the  smallest  buyers  as  a 
guarantee  that  all  products 
sold  under  it  are  right  and 
true  to  description. 

You  can  increase  the  volume  of  your 
varnish  business  by  featuring  Berry 
Brothers'  brands. 

BERRYBRQTHERC 
World's  Lar^estAfcrnish  MakersO 
Established  1858 

WALKERVILLE,  ONT. 


(443) 


If  interested,  tear  out  this  page  and  keep  with  letters,  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  abort  lesmok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash   in  30  days. 

"Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

Ammunition  prices  below  have 
been  withdrawn.  See  weekly  re- 
port. 

American  Metallic  Ammunition 
— B.B.  Caps,  Round  Ball,  $3.40 
per  M.  net.;  B.B.  Caps,  Cone. 
Ball,   $4.25   per   M.   net. 

Cartridges  —  Rim  Fire  Black 
and  Lesmok  Powder — 22  Short, 
discount  5%;  22  Short,  hollow 
point,  discount  5%;  22  Long,  dis- 
count 5%;  22  Long,  hollow  point, 
discount  5%;  22  Long  Rifle,  ad- 
vance 12%%;  22  Long  Rifle,  hol- 
low point,  advance  12%%;  22 
Short  Spotlight,  discount  12%%. 
Rim  Smokeless  Powder  —  22 
Short,  discount  17%%;  22  Short, 
hollow  point,  discount  17%%  ;  22 
Long,  discount  5% ;  22  Long 
Rifle,  advance  12%%;  22  Long 
Rifle,  hollow  point,  advance 
12%%;  22  Short  Spotlight,  dis- 
count 27%%;  Rim  Fire  Military, 
size  AD,  advance  82%%;  Rim 
Fire,  all  others,  advance  12%%; 
Centre  Fire,  pistol  styles,  ad- 
vance 67%%;  Centre  Fire,  Mili- 
tary and  Sporting  styles,  ad- 
vance  82%%. 

Rim  Fire  Blanks  —  22  Short. 
$2.90  per  M.  net;  32  Short,  $5.30 
per  M.  net;  32  S.  &  W.,  $10.55 
per  M.  net;  38  S.  &  W.,  $13.50 
per  M.  net. 

Shot  Cartridges  —  Rim  Fire, 
discount,  5%;  Centre  Fire,  pistol 
size,  advance  45%;  Centre  Fire, 
sporting   size,   advance   65%. 

Primed  Shells  and  Bullets  — 
Advance    76%. 

Primers— Winchester,  250  in 
box,  Nos.  1,  1%,  2%,  $3.50  net; 
Winchester.  100  in  box.  Nos.  1 
and  2,  $3.70  not;  Winchester,  100 
!n  box,  Nos.  1-W,  1%-W,  2>/2-W, 
3-W,  new  4-5  and  5%.  $3.70  net; 
Bordan.  250  in  box,  Nos.  1,  1% 
and   2,  $3.50  net. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only;  Chilled, 
$1.50;  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  %c  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton. 
London,  St.  John  and  Halifax 
freight   equalized. 


AUGER   BITS 

Standard   List   Prices   per   dozen. 
3/16....$  5.00         12/16....$  7.00 

4/16....     5.00         13/16 8.00 

5/16 5.00         14/16....     8.00 

6/16....     5.00         15/16 9.00 

7/16....     5.00         16/16....     9.00 

8/16 5.00         18/16 10.50 

9/16 5.50         20/16 12.00 

10/16 6.00         24/16 15.00 

11/1TJ. ...     7.00 

Discounts   from    Standard    List 

prices  : 

Common,    €5%. 

Ford's   Auger   Bits,   30   and   10%. 

Irwin   Auger  Bits,  40%. 

Gilmour   Auger   Bits,   60%. 

Rockford  Auger  Bits,  50  and  10% 
F.O.B.        Toronto,        Montreal, 

London    and    Hamilton. 

AXES 

Single  Bit,  doz 8  50    11  00 

Double    Bit    12  00    14  00 

Boys'    Axes    700      800 

Hunters'    Axes    5  75      7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices   range  from   12   to  60c   lb. 

BEI/TING    (Leather) 

Discounts     apply     to     Revised 
List  of  Feb.   14,   1907. 
Extra   Quality,  3a  5%. 
Standard  Quality,  40%. 

Side    Lace    Leather,    lb $130 

Cut   Lace   Leather,   lb 1  50 

BELLS    (FARM) 

C  x  40  lb Z  00 

B   x  50  lb 3  60 

A  x   75  lb 4  75 

BOLTS   AND   NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,   7-16    In.    dia. 

and  larger,  10%. 
Coach  and   Lag  Screws,  35%. 
Skein   Bolts,  30%. 
Square   Head    Blank    Bolts,    15%. 
Bolt  Ends,   15%. 
Plow   Bolts,   15%. 
Elevator  Bolts,   20%. 
Fanev    Head    Bolts,    15%. 
Shaft   Bolts    ($3   list),   15%. 
Step   Bolts,   large  head    ($3)    list, 

15%. 
Whlfflotree  Bolts,  15%. 
Nuts,  square,  $1  off  list. 
Nuts,    hexagon,   $1   off   list. 
Stove   Rods,    per   lb.,   9%c. 
Stove   Bolts,      55%. 
Tire  Bolts,  40%. 

F.O.B.  Toronto,  MontrenI,  Lon- 
don   and    Hamilton. 

BORAX 

Lump   Crystal   Borax,   lb..  0  10% 

BRASS  Per  lb. 

Spring,    sheets,    8    In.    wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,    wamless    base    0  57 

Tubing,  iron  pipe  size,  1  in. 

base     0  54 

Copper    I. P.s 0  58 


BARS    (Clothes) 

3  sections,  4  ft.,  doz 5  50 

3  sections,  5  ft.,  doz 6  80 

3  sections,  6  ft.,  doz 8  20 

BOILERS    (Ranges 

30-gal.    Standard    10  00 

30-gal.   extra   heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in.x24  in 7  00 

No.  2—18  in.x28  in 7  60 

No.   3—20  in.x30  in 8  00 

BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,    doz...  18  00 

Cork  covered,  doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 
Folding,   per   doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 

BOARDS    (Wash)         Plate  Zinc 

Pony     Dozen   ....  $1  75 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65  3  85 

Standard    Globe    2  75  3  95 

Original  Globe   3  00  4  25 

Newmarket   King    4  25 

Diaru'd    King    (Glass)   4  50 

Western    King    (Enamel)..  4  75 

Wood,    double   faced 1  70 

Subject    to    small    discounts    for 
quantities. 

BUTTS 

Wrought    Steel:— 

No.    840    25% 

No.  800  20  &  5% 

No.    838    25% 

No.    808    25% 

No.   804    30   &   5% 

Nos.   802,   842.   844    30% 

Nos.  810  and  814 15.5% 

Nos.   820  and  910   30% 

F.O.B.  Toronto,  Montreal,  Lon 
don,   Hamilton. 

CANS 

For     discount     on      milk      :\nd 
cream    cans,    etc..    see    list    under 
head   of  Wares,  etc. 
CHAIN 
Quotations   nominal. 
Proof    coil,     per    100    lbs.,     %. 
$9.45;    5-16,   $9.10;    %.   $8.35:   7-16. 
$7.15;    %,    $6.95:    9-16,    $6.95:    %, 
$6.80;  %.  $6.70;  %,  $6.55;  1,  $6.40. 
Electric    Weld    Coil    Chain— BB 
3-16    in..    $10;    %    in.,    $7.25;    5-16 
in..   $6.75;    %   in.,   $5.75:   7-16   in., 
$5.25    per   100   lbs.;    %    in..   $5.30: 
%   in.,  $5.20;    %    in.,   $5.20. 

Electric    Weld    Loading    Chai.i 
%  in.,  $11.50  per  100  lbs. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9;  No.  1,  $9;  No.  2,  $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16. 

List  prices  power  churns: — No. 
0,  $11:  'No.  1.  $11;  No.  2,  $12: 
No.  3.  $13;  No.  4,  $17;  No.  5,  $20. 
Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock. 

CHOPPERS.      FOOD 

Universal,    No.    0 $14.40  doz. 

1 17.40  doz. 

2 20.40  doz. 

3 25.80  doz. 


COPPER 


Montreal  Toronto 


Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 53  00    53  00 

Plain  sheets,  14  oz., 
14x28  in.,  14x60  in.  52  50    53  50 

Copper  sheet,  tinned, 
14x60,    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60   base.  61  00    60  00 

Braziers'     in     sheets, 

6x4    base    52  50    52  00 


COMBS 

Curry    combs,    list,    plus   5%. 
CORD    (SASH) 

No.  6,  lb 0  46% 

No.    7,    lb 0  45% 

Nos.  8,  9.  10,  12   0  45 

CANADA   PLATES 

Prices   nominal. 

Montreal  Toronto 
Ordinary,    52    sheets    6  75      6  75 
All  bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    .    6  25        7  50        7  50 
60   . .   6  50        7  76        7  75 

CHARCOAL  TIN   PLATES 

M.L.S.    and    Famous — -        Per  box 

IC,  20x28   base   $20  00 

IX,    20x28    base    24  00 

IXX,   20x28  base    28  00 

IXXX,   20x2S   base    32  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..     8  00 
IX,  20x2S  base,  56  sheets..     9  00 
IXX,  20x28  base,  56  sneets.  10  50 
IXXX,  20x28  base,  56  sheets  12  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $15.50;  216  lbs.,  $16.50. 

COKES,    BRIGHT 

Bessemer   Steel — 

14x20   I.C.   base    9  25 

20x28   I.C.   double   box 18  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  o%  to  He  per  lb. 

DRILLS 

Bit   Stock    Drills,   45%. 
Rd.    Shk.,   40%. 
Wood   Drills.  20%. 

"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I  X,  14  x  20  base   12  05 

I  X  X,  14  x  20  base  12  90 

ENAMELWARE 

See   prices  under   heading  Wares, 
etc. 

FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,   1899.  % 

Great   Western,    Amer 60,2% 

Kearnev   &    Foot,   Arcade.  60 

J.   Barton   Smith   Eagle....  60 

Dlsston    Brand 90 

Vulcan   Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond    50 

Delta    Flies    40,  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and   Hamilton. 
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Stock  Up  With  a  Live  Line 
of  Paints  and  Finishes  * 

The  brand  you  should  sell  is  Canada  Paint. 

It  is  the  livest,  fastest  moving  brand  on  the 
market  and  enables  you  to  make  bigger 
profits  than  ever,  because  you  can  turn  your 
stock  oftener. 

Canada  Paint 

is  the  easiest  of  all  brands  to  sell,  for  we  are  educating  every  possible  consumer  in 
Canada  to  demand  C.P.  Finishes  — we  are  teaching  them  just  what  to  order  for  each 
particular  purpose— how  it  should  be  used  and  when. 

You  certainly  must  be  interested  in  a  line  of  finishes  you  don't  have  to  "talk  up"— 
Canada  Paint  products  fairly  jump  from  your  shelves,  for  they  are  more  than  half-sold 
when  the  customer  reaches  your  store. 

The  day  that  you  tell  us  to  put  a  "  C.P.  Full  Line  Agency"  sign  on  your  store  is  the  day 
that  you  will  begin  to  get  a  bigger  portion  of  the  paint  and  varnish  trade  in  your  district. 

The  Canada  Paint  Co.,  Limited 

572  William  Street,      Montreal 
112  Sutherland  Ave.,  Winnipeg 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  aud  2  in.  thick     1  60 

Smaller    sizes    '. 2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,   each    4  25 

HALTERS    (SNAP   AND    RING) 
Doz. 
Russet    rope    shank,    1   in...$  7  75 
Russet  rope  shank,  1%  in--     9  25 
Black   rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in : 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  In 16  25 

HALTERS   (SISAL) 
7-16  in.  gross,  $18;  9-16  in.,  -$27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 


HANDLES    (WOOD) 


Net 


Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25% ; 
extra  ash  fork,  hoe,  rake  and 
Shovel  handles,  35% ;,  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35% ;  all  ash  axe  handle's 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles.  37%;  hickory  cant  hook 
:ind  pea  vie  handles  25%;  maple 
i-ant  hook  and  peavie  handles, 
,  :  all  hickory  tieekynkes. 
heavy  team  oval  and  round  whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes,  heavy  team  oval  and 
round  whiffietrees  25% :  ash  car- 
riage neckyokes  25%;  ash  arid 
hickory  carriage.  buggy  and 
democrat  whiffietrees  35%;  twin 
neckyokes  40%;  chisel  and  file 
handles  40^;  ;  Pearson  horse 
pokes  -".-">% ;  dictator.  Champion 
:ind  Climax  horse  pokes  '30%; 
wood  bow  rake  25$  ;  wire  how 
rake    30%. 

F.o.b.  St.  Thomas.- 

HANGERS,   BARN    A    PARLOK 

Atlas,  No.  0   6  65 

Atlas,    No.    1     7  30 

Atlas,    No.    2    ! 8  60 

Stearns,   4  in 6  00 

Stearns,  5  In 8  40 

Perfect,  No.  1   8  50 

Perfect.  No.  1%   9  50 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   hanegrs,    doz 7  00 

Steel   track,  1%   in 8  75 

HEATERS    (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130,  N.P.,  ea.  3  45 
Perfection   No.  125.  .lap.,  ea.  3  05 

HINGES.    TEE    AND    STUM' 

Ust  Prices. 

Heavy  Strap  Tee 

4-lnch    $3  00  $2  55 

5  inch    3  70  3  20 

flinch    4  00  3  60 


8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject   to   discount   of  30   and 

5%   off  list. 


Light. 


Strap.        Tee. 


3  in., 

doz. 

prs.. 

1  00 

1  00 

4   in., 

doz. 

prs.. 

1  20 

1  10 

5   in., 

doz. 

prs.. 

1  40 

1  30 

6  in., 

doz. 

prs.. . 

1  70 

1  50 

.8  in. 

doz. 

prs. . 

2  50 

1  SO 

10  in. 

doz. 

prs. . 

3  50 

2  40 

•     Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,  per  100  lbs.    . .  6  50 
Over  14  in.,   per  100  lbs.    ...  6  00 
Extra    hooks     for     above,    % 

.  in.,   per  lb 07 

Extra    hooks     for     above,    % 

in„  per  lb 6% 

F.   O.   B.  Toronto.   London,  and 
Hamilton.   Montreal. 


HOOKS.    GRASS 


Canadian 

2  40 

....  2  50 
....  2  60 
....  2  80 
4  40 


English 


Fox 
3  25 

3  70 

4  00 


No.  2,  per  doz. 
No.  3,  per  doz. 
No.  4,  per  doz. 
No.  5,  per  doz. 
Little  Giant  .. 

HORSESHOES 


Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65;  show 
pattern.  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6;  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 :  special 
countersunk  steel,  all  sizes,  0-4. 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  'Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60: 
No.  2  and  larger,  $1.50:  "Sharp" 
Nq.  2  and  larger,  $1.70:  "Sharp" 
No.  1  and  smaller.  $1.80.  Put  up 
in  25-1b.  boxes. 

HOSE,  LAWN 

Corrugated.  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft......   0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%   for  full   reels,  oOO  ft. 
F.o.b.    Toronto   and    London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 


IRON   AND    STEEL 

Montreal  T< 
Common  bar  iron  per 

100    lbs- 3  50 

Refined      iron,      per 

100    lbs 3  70 

Angles     base  4  00 

Horseshoe  iron,  per 

100    lbs 3 


Norway    iron 


55 

75 

Mild    steel    4  00 

00 
00 
20 
90 


Band    steel    4 

Sleigh    shoe    steel...   4 

Tire   steel    4 

Toe  calk  steel    4 

Mining     tool     steel, 

per    lb 0  11% 

Oammell    Laird,    lb 

Sheet   east  steel,   lb.  0  20 

Black    Diamond    tool 

steel,    per    lb 0  13% 

Silver   tool   steel,   lb.  0  17% 
Spring    steel     5  50 

IRON,    TINNED 

72x30  up   to  24   gauge,   case 

lots     15  50 

72x30.  26  gauge,  case  lots..  16  00 

Less   than    ease.   2Bc   per   100  lbs. 
extra. 


13 

85 

no 
50 
75 
15 
90 
95 
50 

11 
°3 
23 

1t 
23 

so 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set     1  15 

Mrs.   Potts,    No.   50,   nickel- 
plated,   per  set   1  30 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad     irons,     common,     plain, 

3,   4  and  5  lbs S  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  3  20 
Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     .• 19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   ...  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    ISc  ft. 

B.T.     Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension      24c  ft. 

Common    and    Roped    Extension 

T"p   to   32   ft 17c  ft. 

36     ft 10c  ft. 

40   to   44  ft 20e  ft. 

48  to  52  ft.  » 25c  ft. 

56   to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times   the   price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

18  ft.  to  22  ft 14e  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal.  Stratford.   Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  oO 

•Tumbo.    doz 10  00 

Jap'd    Dash,    doz 11  ?5 

Search     Dash,    doz 11  75 

Searchlight.    No.    20,    doz...  19  50 

All    brass    24  75 

Little    Bobs     175  2  35 

Copper,   well   japanned,   doz.  14  75 
F.O.B.  Toronto.  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   Wast,   short    Olil  0  75 

Cold    hlast 0  75 

Cold  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  Z  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb.  No.  2.  per  doz.  1  35 
Steel  Thumb.  No.  3,  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  25 
Barn  Door.  No.  5,  per  doz.  1  SO 
Barn    Door.    No.  9.   per   doz.  2  75 

LEAD 

Pig,    see    weekly        Mont'l  Tor'to 
report.  Lb. 

Lead     wool     0  13       0  12 

Sheets.  3  lbs.  sq.  ft.  0  13%  0  12% 
Sheets,    3%    lbs.    sq. 

ft ". 0  13%  0  12V, 

Sheets.    4-6    lbs.    sq 

ft 0  13%  0  12 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES   (WASHING) 

List  Each 

Canadian    $     8  50 

Dowswell   8  50 

Noiseless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum   15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  30  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric IS  00 

Sunshine  $  00 

Popular,  No.  1   y  00 

Economic  13  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

drive    4150 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L   17  50 

Gem    15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First   18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of   quarter   dozen    and    upwards. 

B.T.   Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.   Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  ..     24  00 

B.T.   Cyclone   12  50 

B.T.  Cvclone  Water  Motor    25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  VoTlmaT,  No.  3  14  00 

Forest  Citv,  engine-driven     40  00 
Forest  City,  electric  8S  OB 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 


MALLETS 


Per  doz. 


Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round    hickory  2  05 

MOPS 

Mops.   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,  doz 160 

Cast  head  mops,  doz.' 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 


1  inch. 

..$1 

3    inch...   10c 

1%  inch, 

..$1 

3%     inch...  10c 

1%  inch. 

..65c 

3%  inch.    ..  10c 

1%  inch. 

..40c 

4  inch.    . .     5c 

1%  inch. 

..40c 

4V,    inch.     ..   5c 

2  inch. 

.30c 

5  inch.  base. 

2%  Inch. 

..30c 

5%    inch.    base. 

2%  inch. 

..15c 

6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25c   over   base. 

Moulding,  Flooring,  Slating, 
Box.  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  7.">c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Sound, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  O.  B., 
factory  points,  carload  freight 
allowed,  $4.77%. 

Cut  Nails  —  Montreal,  $4.25 
base;  Toronto,  $4.25  base;  Lon- 
don,   $4.25. 

Miscellaneous  wire  nails.  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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The  Hardware  Merchant  Dealing  in  Automobile  Accessories 


Ramsay's 

Tire 
Paint 

\ 

and 

% 


MONTREAL 


A.  RAMSAY  &  SON  CO. 


Established  1842 


Big  Market  for  Brushes 

Will  you  let  us  say  to  you  that  there  is  a  much  larger  market 
in  every  community  than  is  generally  perceived.  We  make  a 
hundred  or  more  different  kinds  of  brushes.  For  example, 
there  are  Meakins  Brushes  for  horse  stables  and  carriage 
cleaning,  for  garages  and  automobile  needs,  for  butchers, 
barmen,  stove-makers;  for  walls,  radiators,  floors,  bannisters, 
cornices;  for  kitchens,  parlors,  schools;  for  cream  separators, 
gun  barrels,  bottles. 

We  do  not  suggest  that  you  carry  stocks  or  even  a  sample  of 
every  variety  of  brush,  but  we  do  suggest  that  you  have  our 
catalogue  and  familiarize  yourself  with  our  various  brushes 
in  order  to  be  able  to  suggest  the  right  brush  to  the  right 
person  for  the  right  need. 

Sell  from  our  Catalogue— Just  a  last  word:  Meakins  Brushes  are  good  brushes — and 
our  catalogue  will  tell  you  why.    Our  catalogue  is  valuable.    Have  you  a  copy. 

Meakins  &  Sons,  Limited 

HAMILTON,  ONTARIO 
Warehouses :    Winnipeg,  London,  Toronto,  Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 
Size. 

No.    3    

No.    4    

No.    4%    

No.    5    

No..  6    

No.    7    


pound. 

$0  77 

0  37 

0  32 

0  17 

0  16 

0  15 

No.    8    0  15 

No.    9    0  14 

No.    10    0  14 

No.    11    0  14 

Londeo,  Hamilton,  Montreal, 
Toronto. 

NETTING  POULTRY 
List   prices   per   roll   of  50  lineal 

yards.    Adopted   March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1. 80  48  Inch... $  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  Inch...  10.50 
36  inch...  4.75  96  inch. ..  12.00 
42  inch...  5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
18  inch...     5.50    48  inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  Inch...     8.50    72  inch. ..  20.00 

(34  inch  mesh  and  20  ga.  wire.) 
24  inch. . .$10.50  36  inch. . .$15.00 
30  inch...  12.75 

(%  Inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian  netting,  30,   10%  off  list. 

American  netting,  30%  off  list. 
POULTRJ  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)     .' 20  50 

U.S.    Navy    (American)     ...  20  00 

Clipper,    U.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers   (spun)    8  00 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol     0  12       0  12 

Royalite    0  12      0  12 

Palacine     0  14%  0  15     . . 

Lampoline     0  13%  0  12% 

Electroline    0  16%  0  15y2 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   O  35      0  30% 

Paraffine    0  24      0  19% 

XXX    Machine    0  25%  0  22 

OLD  MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,    heavy,    pipe,   ere.    7%o. 

Brass,  yellow,  15% c ;   red,  18%c. 

Brass,   light.  9%c   11). 

Zinc,  heavy,  6%c  lb. 

Copper,  heavy,  22%c  lb. 

Old   cast   iron.  $14.75-$16   per  ton. 

Stove   plate,  $11.50  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
I  rim,  9c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6%c 
lb.;  auto  tires,  etc.,  5%e. 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine    jute    0  11  % 

Coarse  .iute   0  00% 

Square   braided   hemp    ....  0  25 

No.  1  Italian    0  30 

No.  2   Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    No.   1    roll    1  20 

Dry    Fibre.    No.   2   roll    0  60 

Renin    sized     

Tarred    Fibre,    No.   1    roll...   1  25 
Tarred    Fibre,    No.    2    roll...   0  70 

Surprise    Fibre    0  64 

Tarred  Felt,  per  100  lbs 3  25 

Asbestos    Sheeting,    (per   100 

IbO      8  00     10  00 


Carpet  Felt,   16  oz.,   per  100.  4  00 
F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight   equalized 
thereon. 
PARER8 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS  (CLAY)  Rock       Clay 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.,  doz 5  95 

7  lbs.,  doz 6  75 

7  to  8  lbs.,  doz 6  25 

8  lbs.,   doz 700        650 

PINS.  COTTER 

Cotter  pins,  85%   discount. 
PINS,  CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld—  Black    Galvanized 

Per  100  feet 

%   in $    4  25      $    5  75 

%   in 3  54  5  67 

%   in 3  54  5  67 

%    in 4  59  6  16 

%    in 5  64  7  76 

1  in 8  33  11  48 

1%   in 11  27  15  53 

1%    in 13  48  18  56 

2  in.   , 18  13  24  98 

2%    in 28  67  39  49 

3  in 37  49  51  64 

3%   in 46  92  63  94 

4  in 55  59  75  76 

Lap  weld —    • 

2  in 21  09  27  57 

2%   in 31  59  41  83 

3  in 41  31  54  70 

3%   in.    51  52  68  54 

4  in 61  04  81  21 

4%   in 71  12  94  62 

5  in 82  88        110  30 

6  In 107  50        143  00 

7  in 142  80        186  80 

8  in.    L 150  00        196  30 

8  in 172  80        226  10 

9  in 207  00        270  SO 

10   in.    L 192  00        251  20 

10       in 247  20        323  40 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"  and    under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  In.,  in   10-ft.  lengths,  list    8  00 

3  in.,  in  10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,  in   10-ft.  lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE,  LEAD 

See  weekly   report. 

PIPE   (SOIL) 

Montreal  Toronto 
Medium     and     extra 
heavy,    6"    and    un- 
der       0  55      0  55 

8"  soil  pipe   0  40      0  40 

Medium     and     extra 
heavy    fittings-,   C" 

and    under     0  60      0  60 

PIPE    (STOVE) 

See    prices    under    Wares,    etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,    per   bbl 5  25 

POLISH 

O-Cedar,    4-oz.    bottles,    doz.$  2  00 

O  Cedar,  12-oz.   bottles,  doz.     4  00 

O-Cedar,    1-qt.    can,    doz 10  00 

oivi.ir,  %-gal.  cans,  doz.  1(1  00 
0  Cedar,  1  gal.  can*,  doz..  24  00 
PUMPS 

Cistern    Pumps    30% 

Set    Lengths    35% 

Brass    Lined    Cylinders    30% 

Brass    Body    Cylinders    25% 


RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
30.     Iron  Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  3c  per  lb.;  %-lb.  pkgs..  2c 
lb.     Coppered  Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll    2  65 

Pluvius,    1-ply    135 

Pluvius,    2-ply    180 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.  S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply  2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply   155 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal.. . .  0  24 

Coal  Tar,  bbl 4  50 

Roofing   Pitch,  85c  per  100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 


ROPE 


Lb. 


Pure  Manila   basis    lb.  25% 

British    Manila    basis    21 

New   Zealand   hemp   basis...   21- 

Sisal   basis 20 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Single  lath  yarn  basis    20 

Double   lath   yarn    20% 

Yacht   marline,    tarred    46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Tute  rope  basis   15%-16% 

Italian    rope    basis    36 

Cotton,    %    lb 0  42      0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.   and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  cost         extra 

4    lb $  3  45        $0  20 

10    lb 4  50  0  30 

240    lb 7  50  0  50 

600    lb 18  75  1  00 

1200    lb 22  50  1  00 

2000    lbs 29  25  1  00 

2000      lbs.      Drop 

lever     34  50  1  00 

10   lb.    Household     3  00  0  10 

25   lb.    Household     Z  90  0  30 

Above    are    net    prices.      Where 
standard    lists   are   used   the  dis- 
count    is     25%.      F.o.b.     Toront.), 
Montreal,    London,    Hamilton. 
SCREWS 

Discounts  off  Standard 
adopted  Aug.  1,  1903. 

Wood,  F.  H.,   bright   

Wood,   R.  H.,  bright    

H.,   bright    

H.  Brass  

H.,   brass   

H.,  brass   

H.,   bronze   

R.  H.,  bronze  

bronze   


List 

75 

70 

70 

42% 

40 

40 

35 

82% 

32i/, 

35 

35 


Wood, 
Wood. 
Wood, 
Wood, 
Wood, 
Wood. 
Wood,  O.  H 

Square  cap    

Hexagon    cap    

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 

SETTEES 

Settees,    4    passenger II  (10 

Awning,    oa 5  09 

Table,    ea 2  00 

Re  Gauges  and  Prices  of  Sheets. 
Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate  acceptance. 


On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10  gauge    6  00  6  00 

12  gauge   6  10  6  00 

14   gauge    5  So  5  40 

16  gauge    5  90  5  60 

18-20  gauge    5  20  5  55 

22-24   gauge    5  30  5  60 

26  gauge    5  35  5  65 

2S  gauge    5  45  5  75 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.ft. 
Galvanized 

25  ga $  6  00 

26  ga.    6  50 

24   ga. 8  75 

22  ga 10  50 

20   ga 12  00 

18  ga 15  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 
Premier   Galvanized 

Per  100  lbs.   f.o.b.  Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28    8  00 

U.S.   26    7  TO 

22  and   24    7  55 

18  and  20   710 

14  and   16    7  25 

Colborne  Crown— 16-20  gauge, 
$8.05;  22-24  gauge,  $8.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

16  gauge    7  40  6  45 

18-20  gauge 7  60  6  60 

22-24  gauge  7  SO  6  75 

26  gauge   8  00  6  90 

28  gauge   S  40  7  20 

10%   ozs 8  85  7  50 

Add   25c   for   less   than  case   lots. 

Galvanized 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  "best-best" 
16-20        8  30  8  0k  8  00 

22-24        8  50  8  20  7  80 

26  8  75  8  50  8  00 

28  9  00  8  75  8  40 

Less  25c  in  case  lots. 
SHINGLES                      Per  square 
Standard    galvanized     $6  50 

Shipping    weight,   90   lbs. 
Standard     painted     4  50 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,    each 4  60 

Banner,    each    2  40 

Samuels,   each    4  85 

SKATES  List 

Boys'  lloekey,    polished....  0  S5 

Scotia     2  SO 

Dreadnought      3  00 

MicMac    4  50 

Velox     6  00 

Regal,    ISO     .• 5  50 

Regal,    191    6  00 

Discount    20%. 
STICKS    (HOCKEY) 

Boys'   red   sticks,   doz 0  70 

Men's  elm,   doz 1  10 

Selected    2  50 

High  quality    3  76 

Grooved  handle 4  40 

Special    goal    5  00 

Mic-Mac    4  60 

Mic-Mac    goal    6  00 

Rex     6  50 

Juvenile  pucks,  doz 0  70 

Kegulation  No.  1    1  25 

SOLDERING   COPPERS. 

Base,   per  lb.,  61c  cents. 
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The  hardest  job  any  prosperous  dealer 
has  is  to  keep  out  of  the  rut. 

The  paint  you  are  now  selling  and  the 
service  you  are  now  getting  from  the  maker 
may  seem  all  right  for  your  trade  and  maybe 
they  are,  but — 

Just  remember  and  heed  what  Ruskin 
said: 

"To  rest  is  to  rust." 

Until  you  have  heard  the  Lowe  Brothers' 
proposition,  you  can't  say  you  KNOW  there 
is  nothing  better  than  what  you  have. 

Over  50  years  of  quality  paint-making — 
over  50  years  of  brainy,  aggressive  paint  sell- 
ing, advertising  and  co-operation  with  the 
dealer  are  bound  up  in  the  Lowe  Brothers' 
proposition.    Can  you  afford  to  ignore  it? 


■■••••••••♦•••■mtiii«Bi 


If  interested,  tear  out  this  page      and  keep  with  letters  to  be  answered. 
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35% 
35  and  10% 


30  and  2%% 


20% 

20  and  10% 

20% 
30and2y2% 


SPADES  AND   SHOVELS. 

For  Province  of  Ontario    (East   of  but   not   including   Port   Arthur), 
Province  of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade       4th  Grade 

Shovels     35  and  10% 

Draining    Tools     35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow   Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted   Back    Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted  Shovels,   Lists   Nos. 

42   and    43    30  and  2%% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
being   as  follows : 

BLACK  LIST  PRICES. 


No.  2,  black  

Draining  Tools,  No.  2,  black 

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For   polished  goods  the  following  net  extras  apply: 

Full  polished  50c  per  dozen  net 

Half  polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa: 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates   only. 


Per  Dozen 

1st  Grade      2nd  Grade 

4th  Grade 

$19.00              $16.50 

$12.00 

19.00                18.00 

16.80                

13.80 

16.00                

11.50 

18.00                 

10.50 

17.50                 

12.00 

17.50                16.50 

15.50 

SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence    staples,    bright,    kegs  4  85 
Fence  staples,   galv.,  in  kegs  5  70 

Fence    hooks,    galv..... 5  70 

In   25-lb.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
and    London. 
SWEEPERS,    CARPET      BisselPs 

Boudoir     Doz.  31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,    cyco   bearing...   29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P..    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,   N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.  Toronto,   London,  Ham- 
ilton, Montreal. 
SWEEPERS  (Vacuum) 

Grand  Ra"!ds  Vac,  doz $77  00 

Household    Vac,    doz 63  00 

Superba  Vac.   doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 

SWINGS,  LAWN 

Ontario,    4-passenger,    ea...     7  25 

Ontario,   2-passenger,   ea...     0  25 

Baby,   ea 4  00 

TACKS  Discount. 

Revised     Hardware    Tack 
List   adopted   Jan.  1,  1916.70-10% 
Double    pointed    tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed   Aug.    10,    1916— New    list 
under    advisement. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto.    Hamilton, 
Montreal,   London. 

TAPES — Lufkinn 

Ass  skin,  No.  713.  50  ft.,  doz. 

Ass  skin.  No.  714,  66  ft.,  doz. 

Linen,   No.   404,  66  ft.,  each. 

Metallic,   No.   603,  50  ft.,   ea. 

Challenge   steel,    No.   263,   50 
ft.,    each 

Reliable  Jr.,   No.   103.   50  ft. 

TIES,  COW 

Open    Ring,   Closed    Ring,   32%%. 

3  Chain   and   4  Chain.   32%%. 

Stall    Fixture    Bars,   25%. 
Tie  Out   Chains,  70%. 

TINNERS*    TRIMMINGS 

See   prices   under   head   of  Wares. 

TOOLS.    HARVEST 
Ordinary    brands.   40%. 
Samson    and   Sovereign,   30  and 

10%. 

TROUGH    (EAVE> 

O.  O.  Square  bead  and  half  round 

S'zc   I.i    girth                    Per  H/0  ?e"f 
8  In $  fi  90 

10  In 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount  45  and   2%. 


TRACK 

B.T.    Single    Rail    24c  ft 

B.T.   Double  Angle   22c  ft. 

B.T.   Double  Tee    2Uc  ft. 

Discount   off   above,   40% 

F.O.B.   Fergus. 
TRAPS    (GAME)  % 

Victor    67% 

Jump     60-5 

Hawley  &  Norton    55 

Newhouse    35 

F.O.B.   Toronto,   London,   Ham- 
ilton,   Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping     37%-44% 

4-ply    wrapping    40    -48 

\\  OOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3.   per  doz 7  70 

VALVES  % 

Ground    work    50 

Compression   work,   standard.     45 

High    grade    4S 

Cushion    work    40 

Fuller    work,    standard    54 

High    grade    4i" 

Basin    cocks.    No.    0,    standard     49 

High  '  grade    49 

Nos.    1    and    2.    standard 49 

High    grade    40 

Bath    cocks    

Standard     53 

High    grade     50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam    cocks     

Standard     53 

High    grade     50 

Radiator    valves,    standard...     30 

High    grade     30 

Patent    quick    opening   valves     60 
WARES.   ETC. 
Scotch    Grev    Ware,    60%. 
Colonial.   30.   20%. 
Imperial    Ware,   30   and    20%. 
Premier,    25%. 
Canada    Ware.  25%. 
White    Ware,   50,    17y2%. 
Japanned    Ware,    list. 
Japanned  Ware.  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list. 

plus   5%. 
Stamped    Ware,    plain,    50.    15%,. 
Stamped   Ware,  retinned,  50.  10%. 
("'•  pper   Bottoms,    list,    plus   10%. 
Tinners'     Trimming?,,      plain,     50, 

15%. 
Tinners'    Trimmings,    retinned.   50 

and   10%. 
Tinners'   Trimmings,   gen..  5%. 
Milk    Can    Trimmings,    list,    plus 

30%. 
Cream    Cans.    Railroad,   5%. 
Factory   Milk  Cans.  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12'/,%. 
Pieced   Ware.  C.B..  IIhI.  plus  30%. 
Sheet    Iron    Ware.    7%%. 


Pieced   Ware,  ordinary,  list,   plus 

12%%. 
Fry  Pans,  50  and  10%. 
Spiders,  30  and   10%. 
Fire    Shovels,    10%. 
Steel   Sinks,   painted,  10%. 
Steel  Sinks,  galvanized,  5%. 
Light  Galv.  Pails  and   Tubs,  list, 

plus  10%. 
Heavy  Galv.   Pails  &   Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list    plus 

10%. 
Jap.   Coal   Hods,   list,    plus   7%%. 
Galv.   Coal   Hods,    list,  plus. 
Paper   Lined   Boards,   50,  5%. 
Wood    Lined    Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,    Galv.,    list,    plus    12%%. 
Elbows,    Light,   5"   and   6",   $1.70. 
Elbows,   Light,   7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe   Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per    Tea    Kettles,    list,     plus 

10%. 
Copper   Tea    Kettles,   3   doz.   lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list. 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    20%.      Price   less   50 
lbs-,  add  lc  lb. ;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1     lb.,    per 

100   lbs    $2  50    $  3  40 

Sectional,      y2      lb., 

per    100   lbs 2  50        3  40 

Solid.   3   to    30   lbs., 

per    cwt 2  00         2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  41  75 

Garden,,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  25 

WHIFFLETREES    (Steel). 
No.  70— F.D.   &   B.D. 
Whiffletrees— 

28",  each  ' $0  70 

34",  each   0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",    each    1  29 

44",    each    1  35 

Plow  Sets — No.  79.  each 2  37 

No.   80,   each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees,   40",   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.OB.   Hamilton. 
WIRE   GOODS 

Discounts   apply   to   list  adopt- 
ed   Nov.   20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M S2%% 

Bright    Iron    Gate    Hooks 

and   eyes    S2%% 

Bright     square     cornered 
screw   hooks,  and   stove 

pipe   eyes    82%% 

Brass,    screw    eyes    suits, 

A.B.C 70     % 

Brass   Screw   Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes      70     % 

F.O.B.   Toronto,   Montreal,   Lon- 
don,   Hamilton. 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire,    3    to    24    gauge,    add 
40%;   25   to   36   gauge,   add   25%. 
WIRE.   CUT    HAY   BALING. 

No  9,  $5.25;  No.  10.  $5.30:  No. 
11,  $5.40:  No.  12.  $5.50;  No.  13. 
$5.60:  No„  13%,  $5.60;  No.  14, 
$5.75;    No.   15.   $6. 

F.o.b.  Toronto.  Hamilton   and 
Montreal. 
WIRE'.    STOVE    riPE. 

No.   1,«.  $6.20;   No.   19,  $6.70. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE.    FINE    STFFL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots  ;  No.  17, 
$5;  No.  IS,  $5.50:  No.  19.  $6;  No 
?0.  $6  (W :  No.  21 .  $7 :  No.  22 
S7.30:  No.  2?..  $7«5:  No.  24.  *«• 
No.  25.  $9:  No.  26.  SflKO:  No.  27 
$10:  No.  28.  $11:  No.  29-  $12:  No 
30,   $13;    No.   31,  $14;    No.  32,   $15 ! 


No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  banks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  in  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
■  in  %-lb.  hanks,  $1. 
WIRE,  O.   &  A. 

No.    10,    $5.16;     No.     11,    $5.22: 
No.   12,    $5.30. 
WIRE    CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.80  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Much  lower  prices  on  fence 
wire  than  those  shown  below  are 
being   quoted   in   some  quarters. 

Barb     $' 

Nos.   6,  7,  8,   plain   galv 

No.  9,  plain  galv 

No.  10  "  

No.  11  "  

No.  12  "  

No.  13  "  

No.  14  "  

No.  15  "  

No.  16  "  

No.    18  "  ........ 

No.  9,  coil  spring  

No.    12,    coil    spring    

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE   TIES. 

Single  Loop—  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%     5  45 

No.    14    5  55 

No.    15    5  75 

No.    16 6  00 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  SO 

Eze,  11  in.,  per  doz 91  80 

Trojan,  12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    01  80 

Sunligtt,  111    82  SO 

Ottawa,    341E    103  30 

Empire,   11   in 98  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Biovele,    11.   in 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2  103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safetv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    «5  00 

Eureka,    11"    71  00 

Eclinse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  y(   dnz.  and  upwards  on   Mont- 
real.   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES 

Regular,  65%. 
Trlmo.  55%  off  list:  parts,  50  and 
5%;    Stillson,  57%%;   parts,  55%. 
Coes.   10%. 
WRINGERS — MOP. 
White.   No.  1,  each 1  50 
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An  Appeal  to 

Men  of  High  Calibre 

HAVE  you  thought  of  this? — that  any  advance  in  a  Nation's  Commerce,  or  Civiliza- 
tion or  Spirit  is  due  solely  to  advances  in  these  directions  by  many  individuals ;  or 
to  put  it  more  definitely,  by  the  Common  people.  The  spirit  or  impulses  of  leaders  must 
pass  downward — to  the  Common  people. 

This  truth  is  of  importance  to  us  in  Canada.    We  make  progress  in  this  or  that 
direction  only  as  the  multitude  is  bent  in  this  or  that  direction. 

YOU — perhaps  your  name  is  John  Brown — must  deliberately  seek  to  advance  yourself 
in  the  direction  of  ideals.  Then  you  will  fire  another  to  do  likewise,  and  he  in  turn 
will  start  another  going  forward ;  and  so  on  and  so  on,  until  a  mass  is  energized  and  is 
moving  ahead  towards  higher  achievements. 

This  means  that  a  heavy  burden  of  obligation  rests  on  every  single  one  of  us, 
if  Canada  is  to  advance  in  high  and-good  ways. 

HERE  is  a  practical  application — you,  as  a  business  man,  must  consciously  and 
deliberately  seek  to  be  a  bigger  business  man,  if  you  would  see  our  good  country  as 
a  whole  advance. 

As  a  business  man  engaged  in  the  manufacture  or  distribution  of  merchandise,  you  must 
be  well  informed  with  a  vision  of  Canada's  business  world  wider  than  the  bounds  of  the 
business  which  provides  you  a  livelihood;  and  a  fuller  knowledge  of  what  is  being  done, 
thought  or  said  in  the  larger  business  world  that  incorporates  your  own. 

This  wider  vision  and  fuller  knowledge  can  be  Then  when  you  have  about  made  up  your  mind 

procured  from  a  reading  each  week  of  The  Finan-  what  to  buy,  The   Post's   Investors'  Information 

cial  Post.     (Price  $3.00  for  52  issues).  Bureau  will  give  you  a  careful  analysis  of  these 

_,  securities  and  its  opinion  respecting  them. 
No  other  single  paper  perhaps  will  serve  you  so 

soundly  and  broadly.  We  put  it  to  you  that  if  you  admit  the  truth  and 

.     .         .  .  force  of  what  we  have  said  above,  the  logical  thing 

How:  By  guiding  you  in  your  investments^  It  is  ig  to  subSCribe  to  The  POST.     In  this  way  you 

often  harder  to  invest  money  wisely  than  it  was  take  a  necessarv  step  in  the  direction  of  larger 

to  earn  it.     The  successful  purchase  of  securities  progress, 
requires  long  study  of  investment  matters. 

This  is  a  high  appeal  to  minds  and  men  of  high  calibre — men  who  have  the 
will  and  courage  to  follow  the  biddings  of  their  convictions. 
Therefore,  we  expect  many  to  sign  and  return  the  form  below: 

THE  FINANCIAL  POST 
OF  CANADA 

143-153  University  Ave.  Toronto 

1916. 

THE  FINANCIAL  POST  OF  CANADA, 
143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00  to  pay  for  my  subscription  on 
receipt  of  bill. 

Name Address 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  package*,  $6.80 
per  100  lbs.;  5  lb.  packages,  $6.60 
per  100  lbs.:  White,  5-lb.,  $6;  2%. 
lo..  $6.20  per  100  lbi. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLCE    STONE 

Montreal  Toronto 

1'er    lb 16-20       16-22 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per    lD 

Raw   Umber,  100  lb.   keg      5-l">c 

Burnt  Umber,  100  lbs 5-i2c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow 031 

Brunswick  green,  100  lb.  k.  0  12 
rndian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry  ..."  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  . .  0  0">% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN    OIL 

Venetian    red,    1    lb.    ting 

Pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure  ..."30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

<hrome   green,    pure    15-22 

French    permanent    green 

Pure, 022 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  26-lb.   tins,  lie  lb.;  pat- 
fnt  1  lb.  tins,  13c  lb. 

ENAMELS 

a,,  P^r,  ga,,on    ln    1uart    «ns    .. 

Alba-Gloss  enamel 

Andior    Flow-lustre 
O.P.W.  Sunshine  White'.'.' 
Jas-per-lac  floor  enamel 
■Ins  per-Iac  art  enamel       '.' 

Martin's   Enamel    

Mooramel    

FILLER  Ga] 

Luxeberry   Enamel    ¥5  00 

Screen    Enamel,    BB 1   68 

FORMALDEHYDE  Per   bbl. 

I>eml-johns,   50  lbs 0  15% 

$1  10  for  deml-Jchn  extra, 

(.1.1  K  per    ,,, 

French   medal    0  25 

English  common  s Ncr-t ....  0  26 

English    prima    0  80 

White    plgsfool    0  88 

<';ikc.  hone,  112-lb.  bag!..  0  26 
Hide,  112  lb.  bags  0  35 

Gelatine,    112   lb.    bags 45-60 

Ground  glues,  112  lb.  bags- 
No.    1     0  25 


GLASS  Single  Double 

Thick  Thick 

(Under  25) $7  80  $1190 

26    to    34    S  15  12  .so 

35   to   40    8  50  13  60 

41  to  50  11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90   24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
^Single  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — Single  or  Double 
Thick,  10  and  5%;  50  cases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor    Pure    $14  30    $14  50 

Crown     Diamond...   14  30      14  50 

Green  Seal   14  30      14  50 

Tiger   Pure   14  30       14  50 

Ramsay's   Pure    ....  14  30      14  50 

Moores   Pure    14  30      14  50 

O.P.W.   Dec.   Pure..   14  30      14  50 

Red   Seal    14  30      14  50 

Decorator's/  Pure  ..  14  30  14  50 
O.P.W.  English  ...  14  55  14  75 
Elephant  Genuine  .  14  55  14  75 
B.B.  Genuine  Lead,  less  than 
tons,  $16.15  Toronto;  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,     560-pound 
casks,  per  cwt..   13  50      13  50 

Genuine,    100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.   ARSENATE    OF 

Per   100  lbs.  Dry        Paste 

1-lb.  bottles   

2-lb.  bottles    

5-lb.  bottles    

10-lb.  bottles    

25-lb.  Irons     

50  Hi  Irons     

100-lb.  irons    

"<)0-'h  irons    

Barrels     

F.o.b.  Toronto,   Montreal   and 
Hamilton. 

MUBESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.  White  In  5  lb.  pkgs.,  per 
100   lbs.,    $5.40. 

LINSEED   OIL 

For  prices,  see  weekly   report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.  English   white   $3  05 

B.H.    English,    colors    . .  2  SO 

Crown    Diamond,    white 2  SO 

Crown  Diamond,   colors 2  55 

Fresco    Tone,    white    2  70 

Fresco   Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white  2  95 

C.P.C.    Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  SO 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  85 

Ramsay's  Pure,  colors  ....  2  GO 
Martin-Senour,  100%  white.  8  05 
Martin-Senour,   100%  "colors.   2  SO 

Senour's   Floor   Paint   2  50 

Senour's  Porch  Paint    2  SO 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  . .  3  05 
Sherwin-Williams,    colors    . .  2  SO 

Flat   Tone,   white    2  70 

Flat  Tone,   colors    2  50 

Lorve   Bros.    H.S.,    white    ...  3  05 

Lowe  Bros.  H.S.,  colors   2  80 

.Mellotone,    white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gers 

GOO-lb.    bbls 

250-Ib.    kegs    ' 

100-lb.  drums   ..." 

50-Ib.  drums   ....    ' 

25-lb.  drums  .... 

1-lb.  100s,  pkgs. .    ' 

%-lb.  100s   

1-lb.  100s,  tins   .. 

Prices  f.o.b.  Toronto.  Hamilton 
London  and   Montreal. 
PARIS,    PLASTER 

Per    bbl $2.25-2.50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  O  11 

5  lb.   cans    0  09 

10   lb.    cans    0  0S% 

25  lb.  can s  0  08 

100  lb.   kegs   0  07 

%    barrels    0  06% 

Barrels    ...     0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly  report. 
Bulk,  in  casks  ...  2  90  3  10 
Bulk.  100-lb.  drums  3  35  3  55 
Bulk.  25-lb.  drums  3  45  3  65 
Bladders.  In  bbls..  3  GO  3  85 
Pure    Putty,    80c    cwt.    advance. 

London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure   White,    gal.,   $2.90. 
Pure  Orange,   gal.,  $2.70. 

Cum.  44c  lb.;   finest  orange.  49c 
lb.:   fines*  white.  GOc  lb. 

PAINT    AND    VARNISH 
REMOVER 

Tnxlte.  1  gal.  cans  2  10 

Cnmnflf    2  10 

O.P.W.     Presto     2  25 

Llnperwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid     Slating,    B.B. . 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros.£ 
Water   Stains,   Bprry    Rroi.  .  1 


Berrycraft,  stain  finish 

Creo-lac   

C.P.   Oil  Stans   

Sun  Varnish  Stains 


VARNISHES  Per  gal  can* 

Brandram-Hender8on,     L 

"Gold   Medal''   

Copaline   Varnish    

C.  P.  Co.'s  Sun  Varnish  . . 
Deoendon     Light    Hard     O 

Finish 

Dulgloss    

Elastic  Interior   

Elastic   Exterior    

Elastic  Excello 

Everlastic    (Floor)    

Elastilite  

"Flint-Lac"  coach    

Flattine  Floor  Finish   ... 

Gold   sized  Japan    

House  painter's  White  Jap 
Jas-per-ite  exterior  finishi 
Jas-per-ite  pale  hard  oil  . 
Jas-per-ite    floor    finish    . . 

Kopi   

Kyanize    cabinet    rubbing 

Kyanize   spar    

Liquid    granite    

Luxeberry  light   

Luxeberry    spar    

Luxeberry   exterior    

Marble-ite    

Mar-Not    3  15 

Martin-Senour  finest  intexi 
Martin-Senour     Wood-Var. 
Maritime   spar   varnish    . . 
No.   1   Furniture  Varnish 
Sherwin-Williams     "Kopal" 

Varnish     3  00 

Stove-Pipe  Varnish,  %  pint 

gross   

Sun  Waterproof  Floor  Finl 
Sun-Spar  Varnish   

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal  package,  per  pkg..  0  35 
Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Crea m     *  20 

WASTE,    WHITE    WIPING 

XXX   Extra    0  IS 

X   Grand    0  17 

XLCR     0  16 

X  Empire   0  15 

X  Press   0  14 

WASTE,   COLORING   WIPING 

Fancy     0  14 

Lion     0  I2V2 

..Standard     0  11 

Popular    0  10 

Keen     0  09 

WASTE,  WOOL  PACKING 

Arro-w     24 

Axle     IS 

Anvil     14 

Anchor     11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Hark    Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand    0  30 

Old    English    41-44e 

Johnsons    41-44e 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain.    In    bbls 1  75 

Gilriers,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In    gallons    1  20 

Barrels    1  00-1  05 

$4  extra  for  barrels. 
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Your  Reputation  Depends 

upon  the  goods  you  recommend  to  your  customers.  Be  sure  the  goods  you 
handle  are  of  such  quality  that  you  can  afford  to  support  them  with  your  recom- 
mendation. 

You  Can  Rest  Assured 

that  if  you  recommend  and  sell  to  your  customers  DOUGALL  VARNISH  (the 
varnish  that  lasts  longest)  there  will  be  no  complaints.  There  is  a  separate  and 
distinct  varnish  for  every  use,  each  one  the  best  obtainable  for  the  purpose  for 
which  it  is  made. 

Let  Us  Send  You  Complete  Details. 

Dougall  Varnish  Co.,  Limited 

MONTREAL 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  18f5 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per   keg,   $11.00. 

Shot,  soft,  per  cwt.,  $15.25; 
chilled,  $16.75;  buckshot,  $16.05; 
nail,  $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c  per  lb.;   clip   horn,  15%c. 

Aorris,  41  to  56  lbs.,  15c;  57  to 
i"0  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
84  lbs.   and   over,   12c. 

AXES 

Single    Bit    $  7  50  $12  50 

Double    Bit    13  00  15  00 

Broad   Axes   28  00  31  00 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  In.  and  uuder,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%   off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BEET    EACINO 

In   sides,   tanned,  $1.30  per  lb.; 
cut,  $1.45  per  lb. ;  rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue   Stone    (Vltrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller. 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  set 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
>ver  list;  stove  bolts.  50%:  shaft 
bolts,  20%;  tire  holts.  30%  : 
sleigh  shoe  bolts  to  %,  10%;  7-16 
and    up,   5%. 

BORAX.     Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coll.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25  ;  7-16,  $6 ;  %, 
$5.75;  9-16.  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  8c;  %,  7c; 
He   out,   70%. 

CHURNS 

Barrel,     No.    0,    $6.30;     No.    1, 

$6.30;   No.  2,  $7;   No.  3,  $7.70;   No. 
4,  $9.10  each. 

CLEVISES,   MALL.     8%c   per   lb. 
COPPER. 

Sheet  and  planished  copper, 
Wc   per  lb.    Tinned,  60c. 

DRILLS 

Bit  stock,  45  p.c. ;  Blacksmith, 
%    !n.    round    shank,    40    p.c. 

EAVETROUCH 

Eavetrough,  8  in.,  per  100  ft., 
$3.70:  10  In.,  $4.50;  12  In.,  $5.50. 

Conductor  pipe,  2  In.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  In..  $6.50. 
ENAMELWARE 

Canada,   20;    Imperial,   30,   12%; 
Premier,    20;     Colonial,    30.    12%; 
white,  50,   10;   diamond,  20^  pearl, 
"0.   12% 
1(1  KM  ALDEHYDE 

400-lb.  bbli.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10  in  jugs,  $2.15  each  ;  24- 
•i.  bottles,  $4  36  doz. ;  12-oz.  bot- 
tles. $2.20  do*. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which  are  7%%  advance  on  list. 
GLASS,    WINDOW  Single   Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25         12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg, Calgary  and  Edmonton. 

GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames.  $4.50. 
HINGES 

Light  T  and  strap,   22%%. 

Corrugated  Strap  Hinges  —  4. 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4. 
$1.55 ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $5.15 ;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,  $4.15;    1%,   $4.15;    1   in.. 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.   or  28   Eng. . .   7  75       7  75 

28  Am.   or  26  Eng 7  40      7  40 

26  Am.  or  26  spec 7  15      7  15 

24     6  95       6  95 

22 6  95       6  95 

18  and   20 6  75       6  75 

16   Am 6  75      6  75 

IKONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.    Pott's    No.   55,   set    0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,    $4.80;    per 
duz.,  65c;  B,  per  ease  6  doz.,  $4.50; 
per  doz..  85c. 
LANTERNS 

No.   2,   plain    8  75 

No.   20,   X-ray    12  50 

No.    22,   Dash-board    11  25 

Short   Globe,    doz S  75 

LEAD    PIPE.    $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly    report. 
MATTOCKS 

Pick,  $6.75;    cutter,   $0.75. 
NAILS 

Wire,   f.o.b.   Fort  William,  $4.70 
base;   Winnipeg,  $5.10  base.     Cut 
f.o.b.,    Winnipeg,    $4.40. 
NAILS.    HORSE 

Cnpewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,    24    in.,    $3.50; 
36   in.,  $4.50;  48  in.,  $5.25;  60  In., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  over  list;  case  lota, 
lc  advance  over  list. 
OILS 

"Buffollte,"  20c;  Ideal  Tbrenher. 

'35c;  "B"'  Castor  machine  oil,  B0?! 

Buffalo      Engine     gasoline,     31c; 

Buffalo    "A"   gas   engine   oil,   45c: 

'Royal      gasoline,      32c;      Family 


Safety  coal  oil,  HH$c;  "Engo- 
line''  engine  coal  oil,  l**c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  lu*c; 
Royalite  oil.  17c;  Standard  gas 
engine  oil,  42c;  Prairie  Harvester 
oil.  40c. 
PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'   House.  $2.S5;   Stephens' 
Floor.  $2.45;   Silkstone,  $2.50. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50:  less  than  barrels,  $3.50: 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16c. 

PICKS,  Clay,  6-7,  $6.25  per  dozen. 
WROUGHT    IRON    PIPE 
Per   100   Ft.  Black  Galv. 

14    inch    $    4  14      $    6  57 

%    inch    4  23  6  66 

%    inch    5  49  7  25 

%    inch    6  71  9  14 

1  inch    9  90  13  50 

1%    inch     13  41  18  27 

1%    inch    16  07  21  83 

2  inch    21  60  29  39 

2%    inch    ......        34  11  46  44 

3  inch    44  64  60  75 

3%    inch    55  89  

4  inch    66  15  

4i/,    inch    82  80  

5  inch    97  20  

6  inch    126  00 

PLASTER,  Paris,   per   bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish. 
$6.25;  full  polished,  $7.25;  18  x 
24,  half  polished,  $6.25 ;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished,  $6.50;   full   polished,   $7.50. 

PLOW    SHARES 10c   per  lb. 

POINTS 

Landslide    plow.    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons   3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

RIVETS  AND   BURRS 

Iron  rivets,  25  per  cent.;  cop- 
per, No.  7.  65c  lb.:  No.  8,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  S 
8,  66c;  No.  9,  69e;  No.  10,  71c; 
lb. 

Copper   Burrs,    No.  7    65c;    No. 
8,   66?;    No.   9,   68c;      No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sinai.  21c  base:  pure  .Manila. 
27c  base;  British  Manila.  22c 
base;  lath  yarn,  21e  base;  Afri- 
can Kemp,  22c  base;  cotton  rope, 
>4   and  -over,  43c. 

Tarred  Marline  Hanks,  per 
lb.,   31c. 

SASH       BALANCES       (Caldwell.) 
20   per   cent.   off. 
SAWS.   BUCK 

Happy      Medium,      $7;      Watch 
Spring,    $7.25;     Lance    Tooth     or 
Lightning     Blades,     $7.75;      New 
Century,  $9.25. 
SCREWS 

Bright  Iron  round  head.  60%  ; 
flat  head.  65%  ;  round  head,  brass, 
25%;  flat  head,  brass,  30%: 
coach,  30%. 

STEEL     SHEETS,     BLACK 

10  gauge    5  70 

12  gauge    5  75 

14  gauge 5  65 


16  gauge    5  75 

18-20   gauge    5  90 

22-24  gauge 5  95 

26    gauge    6  00 

28  gauge 6  10 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Oliis,  li.ll.. 
Sqr.  Pt,  $10.10  per  doz.;  D.H., 
Rd.  Pt.,  $10.10;  L.H.,  Sqr.  Pt.. 
$10.10;  D.H.,  Rd.  Pt,  $10.10: 
Bulldog  and  Jones,  D.H.,  K<3.  Pt.. 
$11.10;  D.H.  Sqr.  Pt.,  $11.10: 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops — No  4,  $10.65  doz.: 
No.  6.  $11.40:  No.  S,  $12.10;  No. 
10,  $12.80;  Moose  and  Jones 
Scoops,  No.  4,  $11.85  No.  6,  $12.50 : 
No.  8,  $13.15;  No.  10,  $13.85  per 
dozen. 

SOLDER.   Per   pound,  32  to  33c. 
M'IKKS 

Pressed,      %      in..     $4.65:     5-16. 
"I  30:    %.    $4.10;    7-16,    $3.95;    %. 
$3.90 
STAPLES 

Bright   wire,   p&r  cwt.,  $4.70  at 
Fort     William,    $5.10    Winnipeg: 
galvanized      staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.: 
plow,  common,  $6:  crucible 
plow,  $7;  angle,  $4.25;  harrow. 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool. 
13%c  base;  spring,  $4;  machine, 
$5  base;  tire,  $4.50. 
STEEL  HOOPS 

K   in.,  $5;   %   in.,  $4.76;   %   In.. 
$4.35:   %  in..  $4.25:   1  in.,  $4;  1% 
i"..  $4:  1%  in..  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,   70-10%    off   list. 
TIES.     Cow,  30%. 
TIN  AND   TIN   PLATE 

20   x   28  I.C $18  00 

20  x  2S   I.X 19  50 

20  x   33   I.C 20  50 

20  x  33   I.X 22  50 

Terne   plates    . .' 15  50 

TI'RPENTINE 

See  weekly  paint  report 
VARNISHES 
Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  .gal 3  00 

WASHERS 

Iron,      small      lots,      15%  +  75c: 
full   boxes,    iron.  20%  + 75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.05;  less  than  ton  lots,  $15.35. 
WIRE.  BARB 

Lyman,  4-point,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Gliri- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam. $3.95  Winnipeg;  Baker  2 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4. 45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg, No.  9,  $4.75:  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.20:  No.  12,  $4.50;  Winnipeg, 
No.   9.   $4.60;    No.   12,   $4.80. 

Patented   screen  in   100-ft.   rolls. 
$2.50   per  hundred   sq.  ft.;   In  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  tics,  14  gauge,  single  loop, 
$6.15  Winnipeg;  $5.75  Fort  Wil- 
liam. 

Brass   snare   wire,    per   lb.,  80c. 

WIRE,  ANNEALED. 

No.  9.  $5.20;  10.  $5.25;  12,  $5.40; 
14,  $5.56;    15,   $5.70;   16,   $5.86  per 
100  lbs. 
U  K1NGKRS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze.  $46.90  per  doz.;  Bicycle, 
$52.66   per  doz.;   AJax.  $8.75  each. 
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Reinforcing  Bars  for  Concrete 

Medium  Steel,  Square  Cold  Twisted,  sizes  from  y^  to  X1/^  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square  sizes  from  14  to  l1/^ 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers  and  you  should  be 
able  to  send  us  many  orders  for  new  tubes.  We  carry  from  2  inch  to  4  inch  tubes 
in  stock  for  immediate  shipment. 


S  Vs":  >' 


tfS 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


/  ■  ,  !  '  '-'  •  :  ; 
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mm 
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SEND  FOR  MONTHLY  STOCK  LIST.      ■ 


I'/    §f?& 


Manitoba  Bridge  &  Iron  WorKs, 

^&  llllklMinr/*  9  14   AkIITADA       LIMITED 


<w 


WINNIPEG 


MANITOBA 


SHffl»»teg^B!sS5SSBSSS8^S«E3SiBi^WSSa5i^ 


IP 


II 


Greeting*— 


urn  mFFT  THE  TRADE  OF  WESTERN 
panS  UNDER  A  NEW  NAME.  FOR 
YEARSDWEU  HAVE  DONE  BUSINESS  WITH 
vr.iT  AS  THE  MAINER  ELECTRIC  CO.  WE. 
TRUST  THAT  OUR  RELATIONS  WILL  BE 
™ST  AS  CORDIAL  UNDER  OUR  NEW 

NAME 


Great  West  Electric  Co.,   Limited 

61-63-65  Albert  Street,  Winnipeg,  Manitoba 


i\ 


I) 


m 


7/  interested,  tear  out  this  p    and  keep  with  letters  to  be  answered. 
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Oil 


»?Sv?SS£«i  A  :tl>  difficult 

customer  to  stock 
I     a    few   pounds  of 

iBBBrALowLjiiET^- 

■     His    sales 


f  Write  for  dis- 
[  ouuti!/ to  trade- 

THE  OWL 

METAL  CO 
LTD. 

i  Winnipeg 


for  the  past 
year   were 
two  tons. 
Price  30o  lb 


Seymour 

Shears 


Combining 

Quality, 

Workmanship 


and  a 
record  of  80 
years'  manufac- 
turing experience. 

Barber  Shears, 

Ladies'  Scissors, 

Tailor  Shears, 
Trimmers, 

Banker  Shears. 

Selling  Agents: 

Wiebusch  &  Hilger,   Ltd.,  New  York 

A.    Macfarlane    &    Co.,    Montreal,    Canada 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


if  yon  bare  a  business  to  dispose  of, 
or  fire  In  need  of  efficient  lielp,  try  a 
Want  Ad,  In  Hardware  mill  Metal,  and 
let    It    assist    you    In    filling    your    Deeds. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can   be  easily   reached. 

The  purchaser  buys  tbe  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 


F.  E.  Myers  &  Bro. 


Ashland,  Ohio. 

J.  H.  Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


ONTARIO  OIL  &  TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENTINE     IMPORTERS 

AND 

LjINSEED     OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application. 

WHOLESALE  ONLY 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

•WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatlj 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  "made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter Is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  Insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


THE  "WANT"  AD. 

The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life  into 
one  of  the  great  necessities  of  the 
present   day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred  small  services. 

The  "want  ad."  gets  work  far 
workers  and  workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  en- 
ables them  to  do  business  though 
they  may  be  thousands  of  miles 
apart.  _ 

The  "want  ad."  is  the  great  force 
in  the  small  affairs  and  incidents  of 
daily  life. 


THE  HOE 

OF  ALL 

HOES 


Breaks  op  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured    by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Eastern    Canadian    Dlstrlbuturs : 

Louis    A.    Lars Ottawa. 

Western   Canadian    Distributors: 
Merrick-Anderson   Co.,    Winnipeg,  Man. 
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Macleans 

MAGAZINE 

for  JANUARY 


MORE  than  any  other  magazine,  MacLean's  interprets  the  life, 
thought  and  spirit  of  the  Canadian  people.  It  entertains,  of 
course,  as  a  magazine  of  its  class  should — this  by  fine  short  and  serial 
stories  by  the  foremost  living  Canadian  authors  (see  "Stories"  in  the 
summary    of    contents    on    the 


right,  and  note  that  Sir  Gilbert 
Parker  begins  a  new  serial  in 
the  January  MacLean's).  But 
MacLean's  does  more  than  en- 
tertain :  it  informs  the  reader  on 
matters  Canadian  in  a  broad 
way. 


As  a  consequence  of  its  distinc- 
tively Canadian  character  —  both 
as  to  its  principal  contents  and  as 
to  its  contributors— MACLEAN'S 
MAGAZINE  has  a  sure  appeal  to 
the  best  element  of  the  Canadian 
people,  many  of  whom  declare  with 
enthusiasm  "that  it  is  easily  the 
first  of  all  magazines  in  their  af- 
fection and  esteem. 


At  AW 

News -Agents 
Fifteen  Cents 


Contents: 


SIR  GILBERT  PARKER.  The  opening  chapters 
of  a  new  serial,  "Jordan  is  a  Hard  Road" 
— a  story  of  the  Canadian  North-West,  in- 
troducing some  old  friends. 

STEPHEN   LEACOCK.      "In    Dry   Toronto"— 
rich  humor,  combined  with  a  latent  serious- 
ness.    Leacock  is  always  good. 

AGNES  C.  LAUT.  "The  Cost  of  the  War"— an 
international  business  article  by  this  bril- 
liant Canadian  writer,  whose  intimate 
friends  are  bankers  and  financiers  and 
others  with  inside  knowledge. 

BETTY  THORNLEY.  Another  Canadian  woman 
writer  with  the  mind  of  a  business  man  and 
with  a  burning  love  for  her  Western  home- 
land. Her  contribution — "Putting  the 
Yardstick  on  Canada,"  is  the  story  of  a 
journey  she  made  last  summer  to  the  Skag- 
way  region  of  British  Columbia — a  part  of 
that  province  seldom  visited  and  about 
which  most  of  us  know  little. 

MAIN  JOHNSON.  Mr.  N.  W.  Rowell's  secre- 
tary, and  who  accompanied  Mr.  Rowell  on 
his  recent  trip  abroad,  and  visited  THE 
FRONT  with  him.  Mr.  Johnson  contributes 
a  vivid  story  of  what  he  saw  and  learned  on 
the  Western  Front. 

W.  ARNOT  CRAICK  writes  of  the  New  Ship- 
building Industry  in  Canada — a  timely 
article  on  a  matter  of  the  first  importance. 

STORIES  by  the  following  distinguished  Cana- 
dian short-story  writers :  Alan  Sullivan, 
A.  C.  All'enson,  Peter  McArthur  and  H.  •/. 
Tandy. 

DEPARTMENTS.  Review  of  Reviews,  where  are 
condensed  for  busy  readers  the  best  things 
in  current  literature;  The  Business  Outlook, 
a  well-informed  survey  of  Canadian  business 
conditions,  and  Information  for  Investors,  a 
valuable  department  for  those  with  money 
invested  or  looking  for  investment. 
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Fly  Screen 

WIRE 
CLOTH 


OUR  LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 

and  sells  at  a  very  popular  price. 

Sold  by  all  Jobbers. 

Order  your  supply  now. 

Catalog  on  request. 

CANADA  WIRE  &  IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern   Representative: 

H.  E.  O.  BULL 

184  Mance  St..  Montreal,  Que. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROK  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 


WE  KNOW 
A  MAN 


—a  merchant  in  Nova  Scotia-who  delights  to  talk  to  the  big 
retaUei  oi  Montreal  an<l  Toronto  ABOUT  TMK  WAY  TIIKY 
DO  BUSINESS.  Not  about  goods,  mark  you,  but  about 
MKTllOIiS.  And  perhaps  you're  like  him— generally  inter- 
ested in  knowing  how  to  run  your  business  better  and  at  less 
cost.  Well,  we've  something  for  you— a  4-page  circular  with 
a  real  live  message  in  it  for  you.  Please  send  for  it — to-day— 
Now. 

GIPE  HAZARD  STORE   SERVICE  CO..  LTD. 
97  Ontario  St..  Toronto.  Canada 


More    Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co.,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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Money  for  You  in 
STABLE  BRUSHES 

Next  time  you  get  an  enquiry  for 
stable  brushes,  take  the  time  to  show 
your  customer  how  the  bristles  of  a 
Keystone  brush  are  fastened  in  to  stay 
in  backs  that  won't  break.  Tell  him 
how  the  bristles  stand  the  hard  work — 
go  as  far  as  you  like  and  the  Keystone 
brush  will  back  you  up  in  actual  use. 
It  means  money  to  you.  Will  you  try 
it? 

Write  for  prices,  etc.,  to 

STEVENS-HEPNER  CO.,  Limited 

Port  Elgin.  Ontario 

Get  prices  and  information 
about  the  "Nugget"  Broum 
and  the  rest  of  the  famous 
Keystone  Brand  Brooms  and 
Brushes. 


/iK£Y5"tone: 


MW  Co 


The  Machinist  is  a  connois- 
seur— a   critic    who   knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa    Bldg.      Winnipeg,   1205   McArthur   Bldg. 


Wrought  and  Steel  Plate 


•"H,.i.  ••.••■.I. 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


PLAIN 

OR 

GALVAN. 

IZED 


Annealed  Rivet    Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Servioe. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


Many  Homes  Need 
Clothes  Dryers 


The  ' '  Stratford ' ' 
Clothes  Dryer,  No.  9, 
illustrated  herewith, 
is  made  of  clear 
basswood  and  has 
four  drying  sides  or 
sixteen  bars. 

Two  sides  are  shown 
folded  and  two  ready 
for  use.  Any  side 
can  be  folded  up 
against  middle  post 
if  not  needed.  When 
not  wanted  all  sides 
can  be  folded  up  and 
dryer  stood  in  a 
corner.  Tied  three 
in  a  bundle. 

Display  Stratford 
Clothes  Dryers 
prominently  and 
they  will  sell  them- 
selves. 

Write  for  full  par- 
ticulars. 


HI" 
■' 


The  Stratford  Mfg,  Co.,  Limited 
Stratford,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Straight  Talk 
from  the  Manager 


1 


No.  55  IJTERE  and  there,  all  over  the  Do- 

A   minion,    Hardware     Merchants 

" Goitl2  lflto"     have  been  telling  representatives  of 

a  HARDWARE  AND  METAL  that 

AUTO  they    intend     "going     into"      Auto 

ACCCSSOriCS         Accessories  in  a  bigger  way  after  the 

first  of  the  year. 

J 
To  all  these  subscribers  the  colored  I 
pages  of  this  week's  issue  of  HARD- 
WARE AND  METAL  will  be  very 
interesting,  because  they  contain  in- 
formation of  the  greatest  importance 
about  quick-selling  Automobile  Spe- 
cialties and  Sporting  Goods. 

In  these  specialty  lines,  it  is  the 
dealer  who  first  takes  them  up  in  his 
town  who  takes  the  cream  of  the 
profits,  and  works  up  an  established 
business. 

So  it  is  most  important  for  you  to 
read  all  the  advertisements  on  the 
colored  pages,  and  to  write  the  adver- 
tisers for  more  information. 

I 

J.G.L.  I 

l 


^itftijjftjiffirawwwi^^ 
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Improved  Patent  Flush 
Handle 


CHESTERMAN'S 


MEASURING  IAFES 

Linen,  Metallic  and  Steel 


TRADE  MARKS 

CONSTAT 


TREMBLE 


F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal    V-SMfes 


Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


Steel  Feeler  Gauge 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toionto,  Ont.  Also  at  Guelph,  Ont. 


TO   INVESTORS 


HOSE  WHO,  FROM  TIME  TO  TIME,  HAVE  FUNDS  REQUIRING 
INVESTMENT  MAY  PURCHASE 
AT  PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF   $500   OR   ANY    MULTIPLE   THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free  of  exchange  at 
any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent  per  annum  from  the  date  of 
purchase. 

Holders. of  this  stock  will  have  the  privilege  of  surrendering  at  par  and  accrued  interest, 
as  the  equivalent  of  cash,  in  payment  of  any  allotment  made  under  any  future  war  loan  issue 
in  Canada  other  than  an  issue  of  Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recognized  bond  and 
stock  brokers  on  allotments  made  in  respect  of  applications  for  this  stock  which  bear  their 
stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER  7th,   1916. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WHY 


It  Pays  to  Handle 

LACO  NITRO  LAMPS 


Laco  Nitro  Lamps  are  of  the  highest  quality. 


egg)        \ 
I  ) 

\  Laco  Nitro  Lamp  prices  give  you  a  fair  and 

"-^  .  permanent  profit. 

Laco  Nitro  Lamp  deliveries  are  assured. 

Laco  Nitro  Lamp  customers  are  satisfied  customers. 

ASK  YOUR  DEALER  FOR  QUOTATIONS. 

Canadian  Laco   Philips   Company,   Limited 

Montreal  Toronto  Winnipeg  Vancouver 


WANTED,  AT  ONCE  —  CAPABLE  HARD- 
ware  man  to  manage  retail  hardware 
business  in  thriving  Ontario  town.  State  ex- 
perience, salary  expected,  and  give  references. 
Apply  Box  1S2,  Hardware  and   Metal. 


Men  who  are  capable  of  managing  a  retail 
hardware  business  are  not  easy  to  find.  The 
position  requires  a  high  type  of  ability. 
Above  all,  it  requires  a  man  who  recognizes 
opportunities  and  who  knows  how  to  make 
the  most  of  them.  That  type  of  man  in  the 
hardware  business  is  almost  invariably  a 
reader  of  Hardware  and  Metal.  There 
were  fifteen  replies  to  the  advertisement 
shown  here.  It  was  a  point  in  favor  of  all 
the  applicants  that  they  were  in  the  habit  of 
reading  Hardware  and  Metal. 


USE     THE     WANT    AD    PAGE 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


''Ill 
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•BEST'S 


21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 
Strip  Co..  Ltd. 
Hamilton 
Ont. 


BOLTS.RIVEIS.WIRE  i  WIRE  NAILS 


Quality  «/«» 
Pr, cm*  Rlf 


NORTHERN  BOLT  A  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD  CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  "fed  out- 
side. Stock  carried. 
F.W.Lsmplouffh  &  Co. .Unity  Bldg. .Montreal 


c. 

S.TURNER  CO. 

147  Bannatyne  Ave.    East,  Winnipeg 

Manufacturers'  Agents 

Excellent    Storage,    Forwarding,    and 

Distributing  Facilities. 

The     Original 

Short      Globe 

Lantern. 

Made  only  by 

(Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  lUmttto 


BATH  ROOM  FITTINGS 


,  KINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


"NIAGARAV        NIAGARA  FALLS.  CANADA 

i  WHAT  WE  HAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


EMBOSSED  METAL 
LETTERS 

Drop  a   card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Hard  ware  men 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


The  Money  Market 

General    Business  Conditions,  Real  Estate,  Bond  and  Stock 
r_..~  Developments 

are  discussed  every  week  In 

THE  FINANCIAL  POST  OF  CANADA 

The  service  of  The  Post's  Investor's  Information  Bureau  Is  free  to  subscribers. 
Write  for  Sample  Copy.  Published  Saturdays.  $S.OO  per  annum. 

#  THE  FINANCIAL  POST  OF  CANADA 

'  The  Canadian  Newspaper  for  Investors" 

TORONTO,  CANADA 


^LAMPBLACKS 

/-— ■ "7T  -^ v//  fir/mr/vm  dfyt/a//fy 
^   c;     l^'  Mat '  yeti  ti/^  bvsMess 

J  :i^*^>,  WILCKES.  MARTiN.WILCKES  CO 

-.,  v         135    WltllAM    STNEWYOPK 


"CONDOR" 

— the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-savei,  a 
money-maker.      Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 
GANANOQOE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


{'Maple  Leaf  Brand 

L   JiA  :ST»TCHep     QCI  Tlkir* 

coTtort dock    DLL.  I  In  VJ 

Maple  Leaf'  Brand 
Belt  Dressing 

DOMINION  BELTING  COvLTO, 

;;SSt*M i LTOTN .  CAMAOA 


THE  AWL   YOU  WANT 


See  That  Reel 


Is  the  genuine  MYERS  $1.00  "Lock  Stitch"  Sewing 
Awl  with  the  exclusive  feature.  See  thread  reel  in 
front  of  handle  under  the  finger  tips.  Natural  tension. 
Sews  heavy  or  light  material,  diamond  point,  full 
grooved  needles  used  to  protect  the  thread  when  sewing. 

C.  A.  MYERS  COMPANY 
6374  University  Ave.,  Chicago.,  Illinois 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.      Best  Price 
Collins  Manufacturing  Company      Toronto. 
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CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.       H.       MCCOMB,       LIMITED       BuMdi'ng'Pap""    P°icli*an<l   Coal   Ta, 


SPECIFY 
DOMINION  BRAND 


MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tcugh,  hard,  knotty,  cross-grained  wood  and  leave 
it  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHEK  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  constmction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   thern.     Order  through  your  jobber  to-day. 


Auger      \      LET    US 

b^. A  QUOTE 

Nuts,  BoIsterV   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

ftRlNSON^KOMRrV 


HP HAM  I UTON 


vvinnU 


WE  SHIP/  c...„ 

PROMPT-/  £Z 

■  <^  /and  Burrs, 

■  I  /   Cap  and  Set 
Screws,  Wood 

Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 
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DELTA 
FILES 


remove  metal 
quickly  for 
the  user  and 
move  stock 
quickly  for 
the  dealer. 

They  make 
easy  work  of 
t  o  u  g  h  cut- 
ting proposi- 
t  i  o  n  s  a  n  d 
stay  sharp 
after  others 
are  discard- 
ed. 

Tests    prove 

their 
superiority. 

You'll     find     the 

agency    for    this 

line     exceedingly 

profitable. 

Delta  Agents  are 
supplied  with 
very  effective  ad- 
vertising matter 
which  greatly  as- 
sists in  getting 
new   customers. 


LONDON 


DELTA    FILE    WORKS 

PHILADELPHIA,  PA.,  U.S.A. 

CANADIAN    AGENTS  : 
H.    S.    Howland,    Sons    &   Co.,    Toronto  ; 

Starke,  Seybold.  Montreal  ; 

Wm.    Stairs.    Son    &     Morrow,      Halifax! 

Merrick-Anderson  Co.,  Winnipeg 

All  Leading  Jobbers. 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  60  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  .Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock.  Wire 
and   Tubes. 

.   «|ur.  We    are    SOLE    PRODUCERS    of    this    natural,    stronger 

♦J\  vJ  I'  C^  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are    Rods,    Flats,   Castings,    Tubes, 

Mr-y    i   I  Sheets,   Strip  Stock  and   Wire. 

"    '     "  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.   NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Trrnffrr 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  Cases-^ali  kinds 
of  Store  Fittings, 

The  quality  oiourgoodshtop.j.iotch.-  ''Prieesright: 

CAMERON  &  CAMPBELL,  ^JS*,.,. 

Toronto,  Canada      ■ 
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NATIONAL 

PLANES 


Malleable  Pipe  Vise 


Three  of  our 
Best  Lines 

We  guarantee  every 
tool  we  manufacture  to 
give  satisfaction  for 
the  purpose  for  which 
it  is  intended.  We  will 
promptly  replace,  with- 
out cost,  any  parts 
broken  or  badly  worn 
when  due  to  faulty 
material  or  construc- 
tion. 

Write  for  Catalog  and 
Discounts. 


Machinist   Swivel  and  Stationary   Vises 

National  Machinery  and 
Supply  Co.,  Limited 

HAMILTON,   CANADA 


"WAKYTE" 

Sanitary    Closets 


Our  Greatly  Improved  Steel 
Frame  Closets  demand  your  at- 
tention. They  are  Strong,  Dur- 
able, Well  Finished,  and  your 
customers  need  them  NOW. 

They  will  save  you  nearly  50 
per  cent,  in  freight,  and  our 
prices  are  so  low  you  can  meet 
competition  from  all  sources,  and 
still  make  a  good  profit.  Write 
for   particulars. 

Wakyte   Manufacturing  Co. 

259-261    Stanley   Street 
WINNIPEG 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDou  gall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction 


Every  pump  sold 
stays  sold 
dealer  no  trouble 


gives  the 


They  are  metal  — 
hand-fitted  valves  ■ — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tel]s  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 


FOR 


HIGH 
SPEED 


Try  It. 


Metal 

FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

in  U.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London.  Eng. 


Horse     Blankets,     Harness 


and 
SADDLERY 
HARDWARE 


Our  Harness 
Goods  are  used 
all  over  Canada, 
and  are  sold  on 
reputation. 
Write  for  our 
Large  niustra~ 
ted    Catalogue. 


Samuel  Trees    &    Co., 


Toronto, 


Limited 
Whitby. 


innipeg        ^J^r  C&4Z5* --'-""  - 


:"NORCROSS": 


CULTIVATOR  HOES  AND 
WEEDERS 

Sell   for  but  a  little  more   than   the 
common  tioe,   and  cultivate  closer  to 
plants    without     injuring 
them     than      ativ     n'hnr 
kind      of      implement, 
leaving     the     soil     level, 
loose    and    untrampled. 
"NORCROSS"     TOOLS 
ARE    OF    THE    HIGH- 
EST    QUALITY      AND 
FINISH,     AND     THEY 
PAY     A      HANDSOME 
PROFIT. 

Drop     a    card     for    full 
particulars. 

C.  S.  Norcrosi  &  Sons 

Bu    Sr-ell,   III.,   U.C.A 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nats  and 
Washers,  assures  quickly  filled  orders  and 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


in 


If  interested,  tear  out  this  page  and  /cttp  with  letters  to  be  answered. 
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["here's    something    behind    a,    live    million    dollar        There's  a   reason,   ami    it   lies  in   the   quality  ami 


business,    more   than    reputation. 


here's   actual    value,    real    service,    which    means 
pi  pfeel  sat isfaction. 

Last  year  our  business  went  well  over  the  five 
million  mark,  a  very  satisfactory  showing,  to 
say  the  least. 


uniformity  of  Hoyt  Metals;  in  the  excellent 
service  we  give,  despite  the  prevailing  labor  and 
metal  conditions. 

Whether  you're  selling  or  buying  babbitt  metals 
during  the  coming  year,  make  your  buying  guide 

t  lie    na  me    '  '  I  lovt.  '  ' 


We   make   all    kinds   and    grades   of   babbitt    metals,    solders. "etc.     a    grade 

to  suit  every  known  requirement. 

Write   for  our  price  list. 


HOYT  METAL   CO.,    Toronto 

NEW  YORK,  N.Y.  LONDON,  ENG.  ST.  LOUIS,  MO. 


January  13,  1917. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareuian  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


BUSINESS  CHANCES 


T  ET    JOHN    NEW,    154   BAY    STREET,    TO- 
^   ronto.    sell    your    business.  (4) 


TTARDWARE  STOCK  AND  FIXTURES  FOR 
-n-  sale  in  a  Western  Ontario  city.  Stock  is 
dean  and  well  assorted,  and  will  be  sold  at 
i  rate  on  the  dollar  for  a  quick  sale.  Box 
116.  Hardware  and  Metal. 


PAPER    BALERS 


rpHERB  IS  MONEY  IN  USING  AND  SELL- 
ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
1 1  i <  1  side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


MISCELLANEOUS 


QAVE  MONEY  ON  YOUR  GLASS  SCRAP. 
^  We  need  pieces  4  x  (J.  at  reasonable  prices. 
Fur  particulars  apply  to  Courchesne  &  C'ha- 
put,   Joliette,   Quebec. 


G 


OOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 


A  DOING  TYPEWRITERS  WRITE,  ADD  OR 
•"-  subtract  in  one  operation.  Elliott  Fisher. 
Limited.   Koom  314,  Stair  Building,  Toronto. 


vyAREHOUSE    AND     FACTORY    HEATING 

systems.      Taylor-Forbes    Company,    Ltd. 
Supplied  by  the  trade  throughout  Canada,   (tfl 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
-^  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


T\TR.  HARDWARE  DEALER— YOU  CAN- 
not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


SIGNS   AND   SHOW   CARDS. 

WE  ARE  THE  MOST  UP-TO-DATE  SIGN 
'"  and  show  card  firm  in  Canada.  W.  H. 
Stevenson,    Stevenson    Building,    Toronto. 


WANTED 


WANTED  —  CHICAGO  STEEL  BRAKE, 
"  eight-foot,  second-hand,  also  second-hand 
Brown-Boggs  circular  shears,  2%  to  I'.)".  A. 
Spratt   &    Sons,    Inglewood,    Ont.  (26) 


-vyANTED,  IMMEDIATELY,  FIRST-CLASS, 
all-round  plumber  and  tinsmith.  Married 
man  preferred.  Steady  work  and  best  wages 
for  right  man.  Apply  to  McKinley  Hardware 
Co.,  Parry  Sound. 


n'AXTEl)  —  A  RETAIL  HARDWARE 
^'  clerk  with  four  or  five  years'  experience 
in  general  hardware.  State  age,  experience 
and  salary  expected.  House  &  Maunder,  Boa 
i  in.  Trenton,  Ont. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 


United  States 
Manufacturers 

Have  your  goods  made  for 
you  in  Canada  until  your 
trade  here  is  large  enough  to 
warrant  your  putting  up  your 
own  plant.  An  old  estab- 
lished manufacturer,  now 
busy  on  munitions  work, 
with  one  of  the  largest  and 
most  up-to-date  machines  and 
metal-workine;  plants  in  Can- 
ada, would  like  to  undertake 
the  manufacture  of  hard- 
ware, machinery  or  other 
metal  specialty  for  the  Cana- 
dian, British  Empire  and 
Allied  markets  with  which 
preferential  trade  arrange- 
ments are  now  being  planned. 
Address  in  the  first  instance: 

MANUFACTURER 

c/o 

HARDWARE  AND  METAL 

TORONTO 


M£NPEJS  are  widely  known 

You  (hi  not  have  to  introduce  them  to  many  families,   I'm'  most    families   use  them.     But  you 

can  supply  them— and  make  a  good  percentage  profit. 

Counter  Display  Containers  furnished  free.     A  year's  Sales  yield  a  worth-while  sum. 

Wholesale  Haidware  Merchants  Who  Sell  MENDETS :— Whites,  Ltd.,  Collingwood,  Out.;  Wood,  Variance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Out.;  Hobbs  Hardware  Co.,  Ltd.,  London,  Ont.;  D.  H.  Howden 
&  Co.,  Ltd.,  London,  Out.;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Mor.se  Hardware  Co.,  Winnipeg. 
Man.;  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton.  Alia.;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  Rogers  Hardware 
Co.,  Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland.  Ltd..  North  Sydney,  N.S. ;  Merrick,  Anderson  Co.,  Ltd., 
Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co.,  Ltd..  Winnipeg,  Man.;  Bond 
Hardware  Co.,  Guelph,  Ont.;  Eminerson  &  Fisher,  Ltd..  St.  John,  N.B. ;  R.  Chestnut  &  Sons.  Fivdericton.  N.R. ; 
Lyons  &  Marks,  Toronto,  Ont.;  L.  H.  Hebert  &  Co.,  Montreal,  Quebec;  Cowan  Hardware  Co.,  London,  Out.;  The 
Hanbuvv  fitardwan  Co..  Brandon,  Man.;  McLennan,  McFVely  &  Co..  Ltd..  Vancouver.  B.C.;  Martin,  Finlayson  & 
Malther,    Ltd.,    Vancouver,    B.C..    Crowell   Bros.,    Halifax,    N.S. 

Collette  Mfg.  Company,  Collingwood,  Ont,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GARDEN  TOOLS 

We  are  cue  of  the  largest  makers  of  these  goods  in  England.  The 
quality  is  of  the  best  and  they  are  beautifuly  finished.  We  are 
putting  in  hand  large  stocks  for  the  coming  season,  and  we  ask 
you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising:  our  other  tools  will  be  found 
equally  satisfactory. 


Xo.    5417— Garden    Shears. 
Guaranteed   "Fast    Handles." 


Xo.  5757 — The 


Patent   Pntch   Hoe. 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:    WARD,  SHEFFIELD. 


SHERMAN  F.   AINSLIE.  Spadina  Avenue.   Toronto. 

ANTHONY  FERGUSON.  LTD.   1150  Hamilton  St..  Vancouver,  B.C. 

ALEXANDER  G!BB.    3  St.  Nicholas  St..  Montreal. 


Material,  Workmanship  and 
Complete  Satisfaction  guar- 
anteed. 


A  line  backed  by  over 
sixty  years'  experience. 


sT 


V 


ATKINS 

STERLING  STEEL 
Hand  Saws  and  Trowels 

A  portion  of  the  Atkins  line.  Made  specially  for  the  best 
mechanics  and  admirers  of  fine  tools. 

They  satisfy  in  every  respect  and  command  a  higher  profit. 

Sterling  Steel  and  Atkins  Sales  co-operation  cause  a  demand. 
Are  you  ready  to  meet  it? 

Ask  for  co-operation  proposition  "H.  If." 

E.  C.  ATKINS  &  CO.,  INC. 

Sterling  Steel  Saws  and  Tools— Made  in  Canada 

Factory:  HAMILTON,  ONT.  VANCOUVER  BRANCH':  109  Powell  St. 


tear  ami  thii  page  and  keep  with  lettfgp  to  be  a 
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Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     NAILS    and    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Diggins.  Stair  Bldg..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal,  Que. 

Harry  F.  Moulden,    Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver.  B.  C. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE    OF   EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS  L OF   ABOUT    500    FEET. 

"^SKSTir  GUTTA  PERCHA  &   RUBBER,  LIMITED 

Winnipeg  Regina  Saskatoon  Calgary  Edmonton 


Toronto  Montreal  Fort  Williar 


ancouver 


Tl    QT      ?6^  S       I 


13     14    15    16    17     1 


/CM"  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

W/NDSOftONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


%w  ^ 


Talk  Number  Eighty-Four 

THE    GOLDEN    KILE    OF    TIIKEE. 

Time  things  got-    HOXOR,  HOME  and  COUXTRI 

—And   ::o  one  can   say  these  days   r'..;it  Canada    .-  .-  this- 

and  _         well. 

TINKER    TOM. 
Look    for    Talk    No.    85    next    week. 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 


the  guaranteed  Oil 


Livingston 
Brand 

(Look  for  the  Blue  Barrels 
and  the  name  Livingston 
— the  sure  guide  to  quality) 


T?OR  over  half  a  century  the    same    high   quality  has   been 
signified  by  the  name  "Livingston"  in  the  manufacture 
of  raw  and  boiled  linseed  oil. 

Only  the  highest  grade  of  well-matured  Canadian-grown  Flax 
seed  is  crushed,  using  the  most  modern  methods,  made  pos- 
sible by  efficient  up-to-date  machinery  and  skilled  labor. 

Livingston  oil  prices  are  consistent  with  quality.  If  your 
jobber  does  not  sell  Livingston  Brand,  write  direct  to  us. 

The  Dominion  Linseed  Oil  Co.,  Limited 

BADEN  TORONTO  MONTREAL 
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SAID  THE  SUPERINTENDENT 
TO  THE  PURCHASING  AGENT: 

The  "Famous  Five"  files,  Fred,  are  sharp 
and  hard  and  do  lots  of  work,  and  if  we 
discard  them  as  soon  as  they  cease  to  be 
efficient,  as  the  maker  suggests,  we  will 
get  the  best  results.  The  firm  that  is 
manufacturing  and  selling  60,000,000  files 
a  year  must  know  how  to  use  them  to  the 
best  advantage. 

Good  advice  that,   to  buyer   and  to  retailer.     So 
specify  "Famous  Five"  when  next  you  order. 


KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

Made  in  Canada  by 


uva;«m 


PORT   HOPE 
ONTARIO 
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Because  calipers  and  dividers  are  in  such 
common  use,  a  mechanic  may  forget  their  im- 
portance. But  these  tools  are  important  and  do 
have  points  which  determine  quality, — points 
nol  noticed  when  present,  but  missed  if  lacking. 

It  is  on  such  fine  matters  as  shape  and  bal- 
ance, hardness  of  contacts,  or  method  of  adjust- 
ment that  machinists  judge  Starrett  calipers  and 
dividers.  You  know  (hat  there  is  a  complete 
line  of  inside,  outside,  and  Hermaphrodite 
calipers  to  choose  from,  all  made  to  give  long 
and  sal  isfactory  service. 

Our  free  catalog  No.  21  MA  describes  2100 
styles  and  sizes  of  fine  tools  and  hack  saws. 


The  L.  S.  Starrett  Co. 

The  World's  Greatest  Toolmakers 

ATHOL,  MASS. 


mum 
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When  you  think  of  Sliding  Doors 

thinly  of 


the  track  that  made 

sliding  doors  IfrfjjjBgaj 


LOOK'  FOR  THE  NAME  ON  EVERY 
LENGTH  OF  TRACK 


fcchardsWilcoy 

FgjjFI  Canadian  Company. lis  fczEFl 

ISO  London.Ontario.  [3-J 


Handsome  Display  Stand  Free  With 

Disston  Plumb  and  Levels 


DlSSTON 

LEVELS , 


^ 


m.*7r:~m 


Designed  and  finished  to  afford  maximum  sales-winning  display,  combined 
with  an  ornamental  appearance  which  makes  it  an  attractive  addition  to  the 
equipment  of  any  store.     Suitable  for  show  case,  window  or  shelf. 

This  stand  is  furnished  as  a  sales-help,  absolutely  free  of  charge.  Our  Display 
Stand  Circular  explains  the  offer.     Write  for  a  copy  to-day. 

HENRY  DISSTON  &  SONS,  LTD.,  2-20  Fraser  Ave.,  Toronto,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.    73249 — Vegetable    Dish — Oval 


No.  76227 — Casserole — Round 


The  Increasing  Demand  for  FineTable  Service 

will  make  the  Hardware   Trade  especially  interested  in  the  line  stamped 
ith  the    {UNIVERSAL}    trademark. 


wit 


Sandwich  Trays,  Sandwich  Baskets,  Fruit  Dishes,  Fruit  Baskets,  Cake  Dishes,  Cracker  and  Cheese 
Dishes,  Muffin  Stands,  Relish  Dishes,  Casseroles,  Bean  Pots,  Vegetable  Dishes,  Kamequins,  Shirred 
Egg  Dishes,  Pie  Dishes,  Planked  Fish  Holders,  Planked  Steak  Holders. 


Cracker   and    Cheese    or    Sandwich    and    Relish    Dish 


No.    72239 — Pie   Dish 


No.    71237— Shirred    Egg    Dish 


UNIVERSAL 
HOME    NEEDS 

Rare  beauty  of  form  and  design  is  a  marked 
feature  of  these  additions  to  the  INIVERSAL 
line  of  fine  niekelware.  Their  appearance  de- 
cides the  purchaser,  while  their  construction  and 
finish  are  of  the  type  that  gives  long  years  of 
service  and  makes  enthusiastic  customers. 
U  Metal  parts  are  seamless,  strong  and  finely  fin- 
ished in  nickel  or  silverplate.  Pottery  and  glass 
are  finest   quality. 


No.    70233— Ramequin 


No.    5517 — Trivet    Tray 


No.   571816 — Planked    Steak    Holder 


(umversaD      LANDERS,   FRARY  &   CLARK       fUN,VERSALi 

NEW  BRITAIN,  CONNECTICUT,  U.S.A.  < J 

If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Merchants    are    warned   against    buying 

IMITATIONS 

or   articles   bearing  BLACK  DIAMOND 

Brand 


4*Z 


nV^ 


3 


^ 


S* 


Qr, 


BLACK  DIAMOND 


TRADK  MARK 


KEGINTKRKD 


This  trade-mark,  as  applied  to  Axes,  Cross-cut  Saws,  Scythes, 
Tools  and  other  articles  too  numerous  to  mention  here,  is  the 
exclusive  property  of  this  Company.  The  trade-mark  was 
registered  many  years  ago  with  the  Department  of  Agricul- 
ture, Ottawa. 

Numerous  spurious  imitations  have  appeared  and  we  have 
several  suits  pending  against  some  manufacturers,  and  job- 
bers who  wish  to  make  profit  out  of  other  people's  efforts  by 
furnishing  an  inferior  article,  knowing  that  the  trade-mark 
stands  for  the  very  highest  quality. 

Merchants  offering  these  imitations  are  just  as  liable  as  the 
maker. 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


Jf  interested,  tear  out  this  page  and  keep  with  letters  tn  I>c  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  Insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground   and   designed   to  cut  hair,  not  break    it  off  by  main  force. 


BALL  BEARING 
Retailing   at  about  $2.50. 


NEW  MARKET   PATTERN 

Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50. 


Hunter.    Fetlock   and    Dog   Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  . . .  .   "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges. .   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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l847ROCfcKS  BROS 


i847  ROGERS  BROS. 


SILVERWARE 


•v.  V 


i?    ;1 


OLD    COLONY 


Co-operation 
that  Makes  Sales 

We  are  spending  thou- 
sands of  dollars  in  national 
and  local  publications  for 
just  one  reason — to  bring 
customers  to  your  store. 

You  can  intensify  our 
efforts  to   help    you    sell 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

"Siher  Plate  that  Wears'' 

by  giving  a  great  deal  of 
attention  to  your  Window 
Displays.  Make  them 
attractive  and  you  will 
not  only  increase  the 
number  of  sales,  but  you 
will  make  each  sale  easier. 

Give  ample  room  to  dis- 
plays inside  your  store.  It 
pays,  because  it  keeps  the 
prospect's  interest  keyed 
up  to  the  buying  point. 
And  that's  what  you  want. 

Ask  about  our  window-display 
material  and  send  for  catalogues 
if  you  have   not  received  copies. 

MERIDEN  BRITANNIA  COMPANY 

LIMITED 

Hamilton,  Canada 


f  ■&■ 


CONTIN  ENTAL 


\SA1  ROGERS  Bftt 


//  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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FLARING  PATTERN 


Sap  Pails  and  Spouts 

Your  customers  will  soon  need  these  goods  and 
may  be  asking  for  them  any  time  now. 

If  you  have  not  placed  your  order,  and  require 
either  Spouts  or  Pails,  we  can  ship  you  any 
quantity  promptly. 

Sap  Pails 

made  in  all  sizes. 


SPOUT 


The  Thos.  Davidson  Mfg.  Co.,  Ltd. 

Winnipeg 


Toronto 


MONTREAL 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 


It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  3()fv'  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 


Particulars  on   request. 


The  James  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  Adelaide  St.  West,  TORONTO 


The 

Knickerbocker 

Generator 


//'  'altercated,  tear  out  fhi*  pnge  unil  keep  with  kilem  to  bt  uhxuvitiI. 
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^NOWLANDS^ 

fSAMSON* 

jfe.pUAUTY.j 


YOUR   CUSTOMERS'  satisfaction   and 

good  will  are  fostered  by  the  sale  of  goods 

having  a  high  standard  of  quality 


SAMSON  AXES 


are  recognized  as  the  best  made.     They 
are    splendid    trade   winners    and    profit 

makers. 

FULLY  GUARANTEED 


H.  S.  HOWLAND,  SONS  &  CO. 


WHOLESALE   HARDWARE  MERChANTS 

TORONTO 


LIMITED 


If  interested,  tear  out  this  page   and  keep  with  letters  to  he  answered. 
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Seeds  That  Grow  Sales 

SPRINGTIME  will  soon  start  thousands  thinking  gardenward. 
This  year  the  high  cost  of  foods  will  make  more  people  want 
to  plant  gardens  than  ever  before.  Why  not  sell  them  Ferry's 
Seeds?  These  new  gardeners  will  then  need  spades,  rakes,  hoes 
and  other  garden  hardware,  and  they'll  naturally  buy  them  from  you. 

Besides  the  sure   profit,  there's   a  great   satisfaction  in  selling 

FERRY'S  Seeds 

You  know  you  are  giving  your  customers  tested  seeds  that  will 
produce,  seeds  with  a  long  line  of  ancestry  back  of  them  — 
pedigreed  varieties  that,  on  the  highest  average,  bring  successful 
yields  and  make  satisfied  customers. 

Experienced  gardeners  everywhere  know  the  superior  quality  of  Ferry's  Seeds. 
Sixty  years  of  experience  stand  back  of  this  name.  Your  customers  will  be 
glad  to  find  Ferry's  Seeds  in  your  store.  Send  for  our  liberal  dealer  proposition 
and  prepare  to  meet  this  growing  demand. 

D.  M.  FERRY  &  COMPANY,  Windsor,  Ontario 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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QUALITY 


SERVICE 


'THE  leader  in  every  industry, 
to  maintain  his  lead,  must 
safeguard  the  quality  of  his 
products; — Rigid  inspection 
and  careful  supervision  are 
important  factors.  —  To  pro- 
ducts of  iron  and  steel  this 
principle  applies  with  tremen- 
dous force.  —  It  means  safety, 
security  and  stability. — We 
safeguard  the  quality  of  our 
products,  believing  quality  will 
be  recognized  long  after  the 
price  is  forgotten. 


f\UR  customers  must  be 
served.  One  of  the  domi- 
nating factors  in  any  success- 
ful business  is  Service. — We 
succeed  only  through  the  good 
will  and  good  wish  of  the 
people  we  serve. — This  thought 
permeates  our  entire  Organiza- 
tion, from  the  President 
down. — Our  employees  feel  the 
sense  of  responsibility  this 
principle  implies;  and  each  one 
directs  his  efforts  to  maintain 
the  high  standard  of  service  we 
aim  to  render. 


The 


COMPANY 

of 

CANADA 


Limited 


HAMILTON 


MONTREAL 


I 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  in  need  of 

Brooms 

Brushes 

Wrapping  Papers 


Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 

Ask  us. 

WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
for    dealer   prices — for   dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


PQ       1/    ,  FAMOUS 

J U/flMJ       SHEFFIELD 
S  W  Ut/LO^       CUTLERy 

9  »*                              ■         V 

jb>/1 °  mM                         1\\V)\ 

COLD  MEDALS.        ^|                    Sk     *W      CRAND    PRIX. 

JAMES  BUTLER.  Head  of  "the  Butler  Firm  100  years  aqo. 

inp "  0 

Regd   A.D    1681 

"Butler 

1768 

^^CB^k^. 

I  ART! 

*»       1861 

GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,  England 

London  Showroom,   62,   Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE 


G.  A.  MARSHALL 


70  Lombard  Street.  Toronto 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


nn 


Specialty 

IPAPERBAG 

CO. 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department   M. 

12-14-16  Johnston  Street,  Toronto,  Canada 
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"YANKEE" 

QUICK  RETURN 
IN  3  SIZES 

No.  130,  131,  135 

With     spring    in 

the    handle    to 

drive  the  bit 

back    quickly. 

Holds    it  ex- 
tended   for 
overhead 
work. 


No.  130 

Fall  or  general  work 
Very  popular. 

No.  131 

Heavy  pattern,  for  general  house 
carpentry  and  heavy  screw  driving 
Becoming  very  popular. 

No.  135 

Small  size,  for  smaller  screws,  elec- 
trical work  and  wherever  a  large 
number  of  small  screws  are  fre- 
quently driven. 

Your  Jobber  Will  Supply  You. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


A  Trade  Paper 
That's  Free 

Every  live  hardware  man  takes  at 
least  one  trade  paper  for  new  ideas  on 
selling  and  merchandising.  Here's  a 
little  trade  paper  that  is  chock  full  of 
new  selling  ideas  and  better  retailing 
methods  which  costs  you  nothing  but 
the    trouble   to   send    us    your    name. 

Some  of  the  dealers  who  are  getting  it  have  told 
us  they  often  get  better  selling  ideas  from  the 
"  Star  "  than  from  the  trade  papers  they  are  pay- 
ing real  money  for.  Our  articles  don't  deal  in 
beautiful  generalities,  but  get  down  to  bed-rock 
facts  behind  better  selling,  better  window  trim- 
ming, faster  turn-overs  and  all  the  other  prob- 
lems that  confront  the  progressive  merchant. 
The  chances  are  ten  to  one  that  you  will  get  at 
least  one  real  idea  in  each  issue  that  you  can 
adopt  and  put  to  work.  Isn't  that  worth  the 
price  of  a  postal  ?  Send  us  your  .name  today 
and  join  the  long  line  of  forward-looking  merch- 
ants now  on  our  list. 

As  Staple  as  Nails 

You  can  hardly  run  a  hardware  store  without  a  stock  ot 
nails.  And  you  can  hardly 
run  a  tool  department 
without  a  stock  of  our  732 
Bit  Brace.  It  is  the  stand, 
ard  brace  with  thousands 
of  carpenters  and  ama- 
teurs as  well  because  it 
has  the  two  features  that 
every  real  mechanic  in- 
sists on  having — a  covered 
ratchet  and  ball-bearing 
head.  Nickel-plated 
with  cocobolo  handles 
this  brace  is1  as  hand- 
somely finished  as  any 
tool  in  our  line.  Should 
have  a  place  in  every 
mechanic's  stock. 

MILLERS  FALLS  CO. 

"  Toolmaker  to  the  Master  Mechanic" 

MILLERS  FALLS  -  MASS. 

N.Y.  Office:  28  Warren  St. 


MILLERS  FALL5 


m 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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CANADA'S  TOY  FAIR 

WILL  OPEN  ON 

February  5th  for  two  weeks  to  February  1 7th 

on  the  second  and  third  floors  of  the 

TRADERS  BANK  BUILDING  ANNEX 

Entrance  8  Colborne  St.,  Toronto 

SEE  CANADA  TOYS  FIRST 

Every  Toy  Buyer  should  make  it  a  point  to  visit  this  Fair,  as  there  will  be  a 
representation  of  every  toy  and  doll  factory  in  Canada.  Representatives  will 
be  present  to  show  lines  and  take  orders.  Every  manufacturer  of  toys  or  kindred 
lines  is  invited  to  co-operate  and  show  his  line  at  this  Fair.  For  full  particulars 
write  L.  G.  Beebe,  Sec. 

The  Toy  Manufacturers  of  Canada 

53  Yonge  Street,  Toronto 


One  Sale  Leads  to  Many  Others 

When  you  sell  one  of  these  machines 
you  make  your  customer  an  enthusias- 
tic advertiser  of  washing  machines  in 
general  and  of  the  "London"  No.  3  in 
particular. 

The 

London  No.  3 
Electric  Washer 

is  efficient,  practical,  durable 
and  economical,  it  has  inachine- 
i  in  geara.  it  lias  the  very  bes/ 
Electric  .Motor  specially  made 
for  the  purpose.  It  has  a  Lovell 
Wringer  made  from  best  live 
robber, 

Many  homes  in  cities  where  fe- 
male taboi  is  scarce  ;ire  buying 
tliese     high-grade     and     complete 

washers,  tiic  wife  and  daughters 
themselves  being  compelled  to 
do  tin-  work.  A  little  effort  on 
your  part  will  succeed  in  intro- 
dUCing  this  line  washer  into 
many    homes. 

Drop  as  a  (Miii  for  catalog  and 
full   particulars, 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO,  CANADA 


London  No.  3  Electric 


They  sell  from  January 
to  December 

It  amazes  many  a  dealer— the  way  these  Cotton  Gloves  of 
ours  sell.  Never  any  trouble  to  sell  them— the  gloves  are 
their  own  salesman.  And  the  repeat  orders  are  so  constant, 
so  sure,  that  the  aggregate  profit,  without  effort,  in  a  year 
is  entirely  pleasing. 


COTTON 
GLOVES 


are  utility  Gloves — made  for 
business — yet  made  attrac- 
tively. 

TAPATCO  Cotton  Gloves  are 
made  in  Band  Top,  Knit  Wrist 
and  Gauntlet  Styles,  light, 
medium  and  heavy  weights. 
Jersey  Gloves  and  Mitts  in 
Oxford,    Tan    and    Slate. 

We  also  make  a  leatherette 
faced  glove  that  is  a  winner. 
Get  a  sample  of  it. 

You  probably  know  these 
gloves  well  but  give  them  a 
good  show! 

Oriler  from  your  jobber. 


The  American  Pad  &  Textile  Co. 


CHATHAM,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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'Quality  METALLIC™*' 

SHINGLES      SIDING      CEILING     CORRUGATED  IRON     TROUGH andjPJPE     SKYLIGHTS: 


YOUR  CUSTOMERS  WANT  THEM 


ys-iffr,fr>r?nvwrrii^frffr'r^rr'-rt<Tr^rfttw'fvimrwf<,<>rir*iv<<m 


";M-R-Co."  Ceiling  and 
Wall  Plates  are  everlast- 
ing, beautiful,  fire-proof, 
sanitary  and .  economical. 
No  other  finish  for  wall 
or  ceiling  is  in  their  class. 


Send  to-day  for  illustrated 
selling'helps. 


DESIGN  REGISTERED  1912 


The  Metallic  Roofing  Ca, Limited 

TORONTO      manufacturers     WINNIPEG 


FOSTER  BROS/ 

Butchers'  Knives 

Every  blade  is  hand  forged.  Every  blade  is 
hardened  and  tempered  RIGHT.  Every 
handle  fits  the  grasp. 

Every  knife 
Every  steel 
Every  package 

BEARS  THE  MARK— FOSTER  BROS. 

Look  for  ''  always. 

It  is  your  assurance — your  customers'  guar- 
antee. It  pays  to  handle  a  line  noted  for  its 
absolute  integrity  and  excellence. 

Such  lines  stand  behind  the  merchant  and 
make  for  him — satisfied  customers. 

JOHN  WlLLON  6  SOrtS 

85  Cliff  Street  New  York  City 

Established  Since  1835. 


% 


Carpenters'  Wood  Planes 

MADE  IN  CANADA 

Every  Carpenter  needs  two  or  more 
wood  planes  in  his  kit  for  rough  out- 
side work. 

Those  made  by  this  Company  at  their 
Canadian  plant  are  of  a  superior 
quality  and  fully  guaranteed. 

You  will  make  no  mistake  to  stock 
them. 

Stan  ley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  DOMINION  TOY  MFC 
COMPANY,  Limited 

Manufacturer  s,    Manufacturers''   Agents    and    Distributors 

WILSON  WAREHOUSE: 

60-62  Front  St.  West     :     Toronto,  Ont. 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiip 

Sole  Canadian   Distributors  for  the  following 
H  •  Manufacturers  :  g 

THE  DOMINION  TOY  MFG.  CO.,  Limited 

Dolls  and  Teddy  Bears  j 

STANDARD  TOY  CO.,  Toronto  | 

Doll    Beds,     Ring   Toss,     Wheel    Toys    and    Iron    Toys 

MANUAL    CONSTRUCTION    CO.,    Limited,     Toronto 
Famous  Manual  Constructor 

MAPLE  LEAF  TOY  CO.,  Toronto 
Wooden   and    Wooden    Covered    Platform    and   Rocking 

Horses 

TOY  PRODUCTS  OF  CANADA  | 

FARM  POINT,  QUE. 
Model  Builders,  Sail  Boats,  Games,  Wooden  Toys 

SOREN  BROS.,  Toronto 

1  Tin  Drums  1 

THE  A.  MECKY  CO.,  Philadelphia 
Children's  Vehicles 

THE   IVES   MFG.    CO.,  New  Haven,  Conn. 

Winding  and  Electrical  Miniature  Railroads  and 

Accessories 

THE  GREGORY  RUBBER  CO.,  Akron,  Ohio 
1  Rubber  Balloons  1 


illllllllU:illU1!l:|l|llillllllll|llllll« 

On    sale    by    all    or    most   Jobbers    and    Wholesale    Toy    and  Fancy    Goods   Dealers,  or 

write  direct. 


I 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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,  STANLEY 
TOOLS 


tanUp 


Block  Planes  in  all  varieties 


Stanley  "Forty-five" 

Seven  Tools  in  One 

(1)  Beading  and  Center-Beading 
Plane;  (2)  Rabbet  and  Filletster 
Plane;  (3)  Dado  Plane;  (4)  Plow 
Plane;  (5)  Matching  Plane;  (6)  Sash 
Plane;    (7)   A  Superior  Slitting  Plane. 

Extra  cutters  may  be  used  to  advantage  b 
substituting  specially  formed  detachable  bottom 
1  arpentersNvi1!  find  this  lool  almost  invaluaW 

STANLEY   "FIFTY-FIVE"  is  still  more 
complete 


Levels 


No.  36.  Metallic  plumb  and  level  have  perfect  parallel 
surfaces,  plain  or  grooved  bottom  for  shafting  6,  9,  12, 
18  or  24-inch  sizes. 


I'.IOD    IiOCK    PLANES 


Owing  to  their  solidity  and  variety  of  adjustments 
surpass  all  others  for  fine  work  on  all  woods. 


illllillll'llHIilllllllilli 

No.  .'!4.     Beautifully  nickel-plated,  with  plain  bottom  or  grooved  for 
levelling  up  shafting. 


Stanley's  Wood  Plumbs  and  Levels 

in  all  sizes,  at  different  prices,  according  to  grade. 

Stanley's  Concealed  Ratchet  Braces,  Stanley  Rules, 

Stanley  Mitre  Boxes 

are  all  the  best  of  their  kind. 
WHOLESALE  DISTRIBUTORS : 

Caverhill,  Learmont  &  Co. 

MONTREAL 


y//////////w///////////////^^^^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  e n- 
g  i  n  e  or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


k  .IN  THE  HOME    .s< 
I  WORKSHOP      J 
3UTD00RS     I  XJ 

safetyfIrst 


RASH  LIGHlSv 


GUARANTEE  V     l 

SAFETY 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get  ready   now   for  the  Pall   and  holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenty  of  time  to  catch  the  early  shoppers. 
Have   you   a  copy   of  our   catalogue?     If  not,   you   should 
send  for  one  to-day. 

Interstate    Electric  Novelty   Co.   of   Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


Dealers— Handle  this  Fence 


Y 


rOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
price — that  brings  you  customers.  Ours  is  a  fence  of  ser- 
vice— a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 
Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Fence 

Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 


iimiiiHi!i"i  ■■■■■■■  ■  i  ■  ■  ■  ■  ■  ■  ■  ii: 
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The  Boy  of  To-day 
is  the  Man  of  To-morrow 

Do  you  and  your  clerks    devote    enough  attention    to  the 
youngsters   that   come    into   your   store?      Rifles,    Shot 
Guns   and  General  Sporting  Goods  are  the  "castles 
'  of  every  boy. 


V#" 


f      J» 


runs 

in  the  air 

Start  them  coming  into  your  store  by  allowing  them  to  handle 

the  guns  and  by  explaining  the  operation  of  the  various 

models.      Help    them   spend    their  small  earnings  in  a 

healthful   way  by    being   willing  to   split   a  box  of 

&,■%  Crown  Shells  when   they  haven't    the    cash  for 

a  full  box. 


%} 


.ss 


Dominion  Crown  Black  Powder  shot  gun  shells 

ate  absolutely  safe  in  the  less  expensive  grades 

oi     single  -  barrel     shot     guns.        Strong 

materials  —  careful   loading  —  clean, 

quick  powder  are  the  outstanding 

features  of  Crown  Shells. 

Dominion  Cartridge 

Co.,  Limited 

Montreal 


J 
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A  few  profit-making  hints  for  the  Hardware  Dealer  who 
is  looking  for  bigger  and  better  business  this  year.  These 
are  from  the  Dominion  Rubber  System  line,  which  is  a 
guarantee  that  qualities  are  thoroughly  dependable. 


Garden  Hose  (Canadian  Cor- 
rugated, Star,  Para,  West- 
ern, Armour  Clad,  Nos.  400, 
500,  600.) 

Gaskets  and  Gasket  Tubings. 

Pump  Valves. 

Elbow  Connections. 

Basin  and  Bath  Plugs. 

Rubber  Mallets. 

Squegee  Rubbers  for  Window 
Washing 

Rubber  Stoppers. 

Rubber  Adhesive  Tapes. 

"Alpha"  Rubber  Cement. 

Steam  Hose. 

Rubber  Leggings. 

Rubber  Aprons. 


Band  Saw  Bands. 
Tack  Bumpers. 
Slotted  Screw  Tips. 
Corrugated  Mattings. 
Stair  Treads. 
Canadian  Force  Cups. 
Wagon  Bumpers. 
Gauge  Glass  Washers. 
Fruit  Jar  Rings. 
Draught  Tubing. 
Hockey  Pucks. 
Lacrosse  Balls. 
Moulded  Door  Mats. 
Cuspidor  Mats. 
Coin  Mats. 
Bottle  Mats. 
Drain  Board  Mats. 


Our  facilities  for  prompt  service  are  unequalled  and  our 
values  are  easily  the  best  within  reach.  For  further  informa- 
tion write  our  nearest  branch  or  direct  to  Head  Office. 


Canadian  Consolidated  Rubber  Co.,  Limited 

HEAD  OFFICE,   MONTREAL 

28  Service  Branches  throughout  Canada 
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DISPLAY  DEAL  No.  63 

Sells  for 

3%  doz.  4  oz.  O-Cedar  Polish   $10.50 

7  doz.  12  oz.   O-Cedar  Polish   42.00 

y2   doz.   quarts  O-Cedar  Polish    7.50 

O-Cedar    Electric    Sign. 

fedar    WJtSfr 

V-'Polish         9^^B| 

ts  it  Polishes         ■ 

DISPLAY  DEAL  No.  64 

Sells  for 
10%   doz.  4  oz.   O-Cedar  Polish          $32.25 

4  doz.  12  oz.   O-Cedar  Polish    24.00 

%,  doz.   quarts  O-Cedar  Polish    3.75 

O-Cedar    Electric    Sign. 

Hei£liT  15  Incites 

^■h^H 

Globe  lO  Inckes. 

^r  ~* 

$60.00 

Above    prices    are    subject    to    usual    dis- 
count.    Order   from   your   jobber. 

< 

$60.00 

Above    prices    are    subject    to    usual    dis- 
count.    Order   from   your   jobber. 

YOU  NEED  THIS  VALUABLE  SIGN 

You   get   this    sign   free   with   either   of   the                                                                                                                                          Write    for    our    new    list    of    Profit    Deals, 
above    orders.       Every    merchant     knows    the                   _^^B    gfcaj^                        ^UL      IK         H                                            which    shows    assortments    with    which    Free 
supreme  value  of  the  electric  sign  as  an  aid               ^^^^Kk^               ^^^^^^^^                                                         Goods    are    offered. 

to   attractive   window  dressing.                                        ^^r^           ^^^k           ^^W     .^^»^%  ^^Kk    ^^^  ^BsA          Merchants     who    consider     they     might    sell 
This   O-Cedar   Electric   Sign                                            M                      m         tf    ^Bk  ^HH    911          TJ'l™  .IuLP'S,^^  Pr«h,cts    ^n    they 
ally  bright  and  powerful  one-not  merely  an          M                          ■■«■     ■■■    1*    ^fl     M^          ','>   V""    se"mg'   should  call  on  us  for  help, 
advertisement   for   O-Cedar,    but   a    real    help            ■                             EBfl        l^UCAE                  )  fr,  Tf              advertising  matter  which  we 
to  your  shop-front  and   therefore  a  real  asset           M                           M        WL     VVAwA               *"   pls     *"ree,  .and,  whlch    W1«    hrfP    wonder- 
fnr   vonr  business                                                                «L                      X         ll^k      ^^        Wh.        «  •          m                 tl,lly  in  DnnSm8  to  5'our  store  a  part  of  the 
tor    sour    business.                                                               ^^            ^^           '^^           ^Ua1io1«             *"S    O-Cedar    business    created    by    our   news- 
It                                                                  take    ad                ^^^^^^^T                ^^taidP  Kill  1^11             PaPer  publicity. 

vantage   of   our    Display    Deals   as  above   out-                  ^H      H^                       '^H    ^^  A    UAiwtl            Our    Dealer    Helps    are    at    the    disposal    of 
lined.      Later    he    can    largely    increase    his                      ^^^^                               ~"^— '                                                          eTelT  merchant  who  sells   O-Cedar— we  back 
O-Cedar  profits  by   taking   advantage   of   the                                          IM.nr   ,».   r.NAriAi                                            up  the  man   who  only  stocks  the  line  in  a 
O-Cedar    Profit    Deals    which    provide    free                                          (IV1/\L»C  in   W\.INAL>A,|                                             limited   wav,   just   as   enthusiastically   as  we 
goods     equivalent     to     an     extra     discount.                                                                                                                                          support  the  larger  customers. 

CHANNELL  CHEMICAL  COMPANY,  LIMITED,  369  SORAUREN  AVENUE,  TORONTO 

Garage   in  Jamestown,  New  York,  equipped  with  Stanley  Garage  Hinges 
No.  1457.  Door  Holder  No.  1774  and  Cremone  Bolt  No.  1052.    r 

A  GARAGE  equipped  with  Stanley  Garage 
■L  *-  Hardware  is  a  standing'  advertisement  of  the 
store  it  came  from.  Every  prospective  garage  owner 
who  sees  how  good  looking  and  efficient  the  various  items  are  in 
actual  service,  will  waul  similar  fittings,  for  his  own  garage 
doors.  \  "$fll 


Stanley    Garage 
Hardware 

is  advertised  in  publications  which 
are  read  by  home  owners  and  build- 
ers, motorists,  architects  and  con- 
tractors. Below  is  a  partial  list  of 
mediums  the  Stanley  Works  is  using 
to  tell  your  customers  about  the  line : 


Literary  Digest 

World's  Work 

House  Beautiful 

Country  Life 

llini.se  and  Garden 

Craftsman 

Countryside 

Motor  Dife 

Motor 

American  Motorist 

Architecture 


Architectural  Record 
Architectural  Review 
American  Architect 
Brickbuilder 
American  Carpenter 

and  Builder 
Building  Age 
National  Builder 
Architecture  and 

Building 


When  a  customer  comes  to  you  for 
Stanley  Garage  Hardware,  will  you 
be  able  to  give  it  to  him?  If  not, 
you'd  better  prepare,  as  the  demand 
for  it  is  daily  growing  and  spread- 
ing. Write  for  Stanley  Garage 
Hardware  Catalog  R-13  and  infor- 
mation about  Sales  Helps. 


THE   STANLEY  WORKS,  New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives:  A.  Macfarlane  &  Co.,  Coristine  Building,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Results  of  Christmas  Display  Contest 

More  and  Better  Windows  Entered  Than  E  ver  Before — Decisions  Reached  Were  Very 
Close  in  All  Cases — Selling  Force  Was  the   Quality   Sought  Chiefly  in  Ap- 
praising the  Displays — The  Winners. 


EACH  year  has  seen  the 
Christmas  Window  Dis- 
play Contest  of  HARD- 
WARE AND  METAL  grow 
bigger  and  more  keenly  con- 
tested; and  1916  was  no  ex- 
ception to  this  rule.  During 
the  last  few  weeks  of  the  year 
photographs  poured  in  to  the 
editor's  office  in  ever  increas- 
ing number,  and  when  the 
judges  began  their  task,  they 
found  a  formidable  assorr- 
ment  of  displays  awaiting 
them.  Not  only  were  more 
windows  entered  than  ever 
before,  but  the  quality  of  the 
displays  undoubtedly  was  bet- 
ter; and,  inasmuch  as  HARD- 
WARE AND  METAL'S  con- 
tests have  always  produced 
some  remarkable  displays, 
this  infers  that  the  1916  win- 
dows were  on  a  remarkably 
high  plane  indeed. 

It  follows  that  the  task  of 
judging  was  an  onerous  one. 
There  were  so  many  good 
windows  that  the  selections 
could  be  made  only  after  a 
very  careful  consideration  on 
all  points  and  the  minutest  examination 
into  the  details  of  each  display.  In  prac- 
tically every  case  the  decisions  were 
close. 

Selling  Force 


Selling  force  was  the  quality  sought 
for  in  the  displays.  A  window  is  planned 
to  sell  goods,  and  the  most  successful 
display  is  the  one  which  will  create  the 
most  business.  Although  a  striking  dis- 
play— .one  constructed  with  artistic  bal- 
ance and  nicety  of  detail — will  always 
attract  attention,  it  may  not  always 
prove  as  successful  from  the  standpoint 
of  sales  as  another  display  less  ornate 
and  perhaps  less  striking  at  first  glance. 
A  good  assortment  of  articles  is  one  of 
the  prime  essentials,  and  price  cards  are 
now    regarded    as    being    necessary    to 


OVER  5,000. 

1st  prize. — H.   W.    Parr,    c|o.    Fawcett     Hardware, 

Saskatoon,  Sask. 
2nd  prize. — Chas.     Byford,     Bond     Hardware     Co., 

Guelph,   Ont. 
3rd  prize. — -Alex.  Bailey,  c|o  Sumner  Co.,  Moneton, 

New  Brunswick. 
4th   prize. — P.   E.   Hughes,   c|o   Cochrane   Hardware, 

North  Bay,  Ont. 
The  following  received  honorable  mention  in  or- 
der-of  merit: — F.  S.  Keller,  Latham's  Hardware, 
Moose  Jaw,  Sask.;  E.  Hammond,  Mills  Hardware 
Co.,  Barton  St.  Branch,  Hamilton,  Ont.;  Jack  Mc- 
Kinnon,  Sumner  Co.,  Moneton,  N.B.;  Dunlop  Bros. 
&  Co.,  Amherst,  N.S.;  Barton  &  Fisher,  Port  Arthur, 
Ont. 

UNDER  5,000. 

1st   prize. — Frank   Butcher,   c|o    E.    Miller,    Aylmer, 

Ont. 
2nd  prize. — C.  L.  Black.  c|o  Binns  Hardware,  New- 
market, Ont. 
3rd    prize. — F.    Menzies,    c|o    Owen    &    Birmingham, 

Campbellford,   Ont. 
4th  prize. — Butherford  &  Koeper,  Simcoe,  Ont. 

The  following  received  honorable  mention  in  or- 
der of  merit': — G.  W.  Eldridge,  c|o  Marshall-Eccles- 
tone,  Timmins,  Ont.;  W.  H.  Hoffman,  cjo  Bernhardt 
&  Spalding,  Preston,  Ont.;  D.  Warren,  Canada  Sup- 
ply, Timmins,  Ont. 


achieve  the  best  results.  The  judges  kept 
these  points  in  mind  in  making  their 
selections. 

The  terms  of  the  contest  were  similar 
to  those  established  in  previous  years. 
Two  sections  were  established — places  of 
5,000  and  over  and  places  under  5,000. 
Four  prizes  were  given  in  each  section 
as  follows :— First,  $10,00;  second,  $5.00; 
third,  $3.00;  fourth,  $2.00. 

The  list  of  the  prize-winners  is  given 
in  the  accompanying  panel,  and  the  dis- 
plays that  won  first  prize  in  both  sec- 
tions are  reproduced  herewith.  Space 
does  not  permit  showing  all  of  the  prize- 
winners in  this  issue,  but  the  rest  will 
be  reproduced  later. 

The  descriptions  of  the  two  leaders,  as 
supplied  by  the  winning  display  men,  are 
appended. 


Winner  in  Over  5,000 
Harold  W.  Parr,  of  the 
Fawcett  Hardware  Co.,  Sas- 
katoon, says:  "Briefly,  the 
description  is  as  follows: — 
Color  scheme  for  background 
and  pedestals,  cream  and 
maroon.  The  three  uprights 
are  pebbled  with  alabastine, 
with  frosted  snow  covering. 
The  panels  in  the  back- 
ground are  done  in  alabastine 
color.  White  forms  the  base, 
and  by  adding  black  show- 
cards,  the  various  shades,  as 
shown  in  the  panels,  are  pro- 
duced. The  two  large  show- 
cards  are  made  by  using  com- 
bination of  wallpaper  samples. 
Over  200  price  tickets  in  the 
same  color  as  the  backgTound 
were  used. 

' '  This  was  one  of  the  best 
things  we  have  done  during 
all  our  experience  in  window 
display  work.  In  scores  of 
instances  the  goods  were  sold 
before  the  customer  entered 
the  store.  We  featured  sum- 
mer sporting  goods  very 
strongly  and  the  results  were 
exceptionally  good. 

"All  the  work,  including  the  electric 
wiring,  the  showcards,  the  backgrounds 
and  the  panels,  I  handled  myself." 

Winner  in  Second  Section 

Frank  Butcher,  with  E.  Miller,  Ayl- 
mer, who  trimmed  the  first  prize-winner 
in  the  section  for  places  under  5,000, 
describes  the  display  as  follows: — "The 
bottom  is  covered  with  white,  bleached 
cotton.  Brass  jardiniers,  library  lamps, 
and  serving  trays  are  displayed  on  a 
shelf  near  the  top  of  the  window,  in  or- 
der to  overcome  the  bareness.  Purple 
sateen  and  lattice  work  compose  the 
background.  In  the  arches  are  arranged 
cutlery  and  silver  flatware.  As  a  re- 
minder of  Christmas  holly  is  scattered 
(Continued  on  page  25.) 
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Awarded  first  prize  for  places  over  5,000  population,  in  Hardware  and  Metal's  Annual  Christmas  Window  Display 
Contest.     Arranged  by  H.  W.  Parr  for  the  Fawcett  Hardware  Co.,  Ltd.,  Saskatoon,  Sask. 


Awarded  first  prize  for  places  under  5,000  pojnilation.     Arranged  by  Frank  Butcher  for  F.  Miller,  Aylmer,  Ont. 


January  20,  1917. 
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Charging  Interest  on  Accounts 

By  Walter  E.  Lear 

Registered  by  Walter  Lear,  in  accordance    with  the   Copyright   Act. 


Is  it  legal  for  a  merchant  to  charge  in- 
terest on  accounts?  If  so,  when  can  he 
start  to  add  interest?  And  how  much  in- 
terest can  he  charge  under  the  law? 

YOUR  question  is  simple  enough 
as  asked,  but  to  give  you  a  short, 
simple  answer  would  be  danger- 
ous. The  answer  to  the  above  ques- 
tion all  depends  upon  the  particular 
circumstances  of  each  particular  case. 
Let  me  take  the  retail  merchant 
first.  A  customer  telephones  in  an 
order  for  goods.  The  merchant  de- 
livers the  goods.  If  this  is  the  first 
order  the  merchant  has  received  from 
the  customer  and  if  the  customer  has 
not  asked  for  credit  for  any  stated 
period,  then  the  law  presumes  that 
the  customer  agreed  to  pay  cash  for 
the  goods,  either  on  delivery  or  upon 
the  receipt  of  an  invoice.  In  such  a 
case,  if  the  customer  does  not  pay  up 
at  once,  the  merchant  is  entitled  to 
charge  5%  interest  on  the  amount  so 
overdue.  He  cannot  charge  a  higher 
rate  than  5%,  no  matter  how  his  in- 
voices may  be  drawn.  Statements 
printed  or  stamped  on  invoices  to  the 
effect  that  interest  will  be  charged 
upon  all  overdue  accounts  at  the  rate 
of  8,  10  or  12%,  have  no  effect  what- 
ever, in  such  a  case,  because  the  cus- 
tomer did  not  agree  to  pay  any  such 
rate  of  interest  and  it  always  takes 
two  to  make  a  contract  which  the  law 
will  enforce. 

Now  supposing  the  customer  has 
been  in  the  habit  of 
dealing  with  the  mer- 
chant and  the  mer- 
chant has  been  in  the 
habit  of  sending  out 
monthly  statements. 
Here  the  law  pre- 
sumes that  the  cus- 
tomer will  pay  the 
account  within  a  rea- 
sonable time  after  it 
is  received.  If  he 
does  not  do  so,  then 
the  merchant  is  en- 
titled to  charge  5% 
interect  on  his  over- 
due account,  but  no 
more,  because  the 
customer  d  i  d  not 
agree  to  pay  any  rate 
of  interest  at  all  and 
it  is  only  by  opera- 
tion of  the  law  that 
the  merchant  is  en-  - 


WALTER  E.  LEAR. 


titled  to  charge  the  5%.  The  law 
permits  the  merchant  to  charge  the 
legal  rate  of  5%  interest  from  the 
time  when  the  customer  should  have 
paid  the  bill  until  such  time  as  he 
actually  does  pay  it. 

Again,  a  prospective  customer 
writes  in  to  either  a  wholesaler  or 
retailer  and  asks  on  what  terms  goods 
will  be  supplied  to  the  customer ; 
then  is  the  time  for  the  merchant  to 
mention  what  rate  of  interest  he  will 
charge  on  all  overdue  accounts.  He 
can  thereafter  collect  any  rate  he 
mentions  in  his  reply,  because  the 
Interest  A  ct,  Revised  Statutes  of 
Canada  (1906),  chapter  120,  section 
2,  provides:  "Except  as  otherwise 
provided  by  this  or  by  any  other  Act 
of  the  Parliament  of  Canada,  any 
person  may  stipulate 
for,  allow  and  exact, 
on  any  contract  or 
agreement  whatso- 
ever, any  rate  of  in- 
terest or  discount 
which  is  agreed 
upon."  But,  if  the 
merchant  fails  to 
mention  interest  on 
overdue  accounts,  he 
will  be  allowed  only 
5%  interest  from  the 
time  when  they 
should  have  been 
paid  until  the  time 
when  the  accounts 
are  actually  paid. 
The  letter  asking  for 
credit  and  the  reply 
by  the  merchant 
when  read  together 
constitute  a  contract 
or    agreement,     pro- 


vided that  goods  are  ordered  by  the 
customer.  The  merchant  cannot 
collect  a  higher  rate  of  interest  on 
overdue  accounts  than  the  customer 
has  agreed  to  pay,  but  the  customer 
must  pay  at  least  5%  interest  on  his 
overdue  accounts,  because  the  law 
presumes  that  he  will  pay  his  bills 
as  they  become  due,  according  to  the 
terms  of  credit  agreed  upon. 

There  is  one  exception  to  what  I 
have  just  been  saying  as  the  mer- 
chant's right  to  stipulate  for  and 
recover  any  rate  of  interest  on  his 
overdue  accounts.  The  above  is  per- 
fectly good  law  so  long  as  the  rate  of 
interest  mentioned  is  so  much  per 
centum  per  annum,  but  for  some  un- 
known reason  merchants  have  the 
foolish  habit  of  printing  statements 
on  their  invoices  to  the  effect  that  in- 
terest at  the  rate  of  1%  per  month 
will  be  charged  on  all  overdue  ac- 
counts." 

If  such  statements  are  made  in  a 
reply  to  a  letter  asking  for  credit, 
or  on  invoices,  etc.,  they  have  the- 
effect  of  reducing  the  rate  of  interest 
which  may  be  collected  to  5%,  be- 
cause by  section  4  of  the  above  Act  it 
is  provided:  "Whereby  the  terms  of 
any  written  or  printed  contract, 
whether  under  seal  or  not,  if  any  in- 
terest is  made  payable  at  a  rate  or 
percentage  per  day,  week,  month,  or 
at  any  rate  or  percentage  for  any 
period  less  than  a  year,  no  interest 
exceeding  the  rate  or  percentage  of 
5%  per  annum  shall  be  chargeable, 
payable  or  recoverable  on  any  part  of 
the  principal  money  unless  the  con- 
tract contains  an  express  statement  of 
(Continued  on   pa?e  25.) 
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THE  BONNE  ENTENTE 

THE  visit  of  representative  business  men  from 
the  Province  of  Quebec  to  the  Province  of  On- 
tario is  the  outcome  of  an  idea  that  should  find  a 
response  in  every  mind — the  drawing  closer  to- 
gether of  the  two  dominant  races  in  Canada.  Be- 
tween peoples  of  different  origin  and  tongue  it  is 
never  difficult  to  find  causes  of  discord ;  and  unfor- 
tunately there  have  been  in  Canada  plenty  of  fire- 
brands on  both  sides  to  light  the  fires  and  industri- 
ously fan  the  flames. 

Race  strife  and  class  suspicion  are  inimical  to 
progress.  Comparatively  small  though  the  friction 
between  French-speaking  Quebec  and  English-speak- 
ing Ontario  has  been  it  has  proven  an  obstacle  to 
business.  If  Canada  is  to  live  up  to  her  opportunities, 
if  she  is  to  shoulder  her  war  burdens  and  sturdily 
face  the  future,  there  is  no  room  for  provincial  fric- 
tion or  race  strife. 

As  an  evidence  of  the  desire  of  French-speaking 
business  men  to  bring  about  a  wider  amity,  the  Bonne 
Entente  is  a  move  that  every  patriotic  Canadian  will 
npprove. 


FIGHTING  MAIL  ORDER  HOUSES 

IT  HAS  often  been  asserted  that  all  the  retailer 
needs  to  combat  the  mail  order  menace  is  back- 
bone^— the  courage  to  get  out  and  fight  the  catalogue 
houses  on  their  own  ground.  In  this  connection  it  is 
interesting  to  quote  the  advertisement  of  a  western 
(•oncer  n  directed  at  the  arch  enemy.  It  was  a  full- 
page  broadside,  announcing  the  intention  of  the 
store  to  fight  the  mail  order  to  a  finish.  If  courage 
is  all  that  is  needed  to  beat  the  enemy  this  concern 
should  make  mail  order  buying  a  thing  of  the  past 
in  the  environs  of  Moose  Jaw.  But,  to  quote  from 
the  ad. : — 

"For  some  years  past  the  much  advertised  mail 
order  house  has  had  full  sway  in  Medicine  Hat,  and 
more  particularly  in  the  surrounding  district.  With 
grim  determination  and  undaunted  courage,  we  pur- 
pose campaigning  Medicine  Hat  and  district  in  the 
year  1917  in  such  a  manner  as  will  leave  little  doubt 
in  the  minds  of  any  man,  woman  or  child  living 
within  trading  distance  of  our  store,  as  to  our  ability 
to  successfully  compete  with  all  competitors,  mail 
order  or  otherwise.  There  has  never  been  a  greater 
opportunity  afforded  the  local  merchant  within  the 
past  ten  years  than  this  year  to  eliminate  the  neces- 
sity of-mail  order  buying.  Never  before  in  the  past 
lecade  has  the  purchaser  been  so  disappointed  and 
dissatisfied   with   mail  order  goods  as  last  year.     We 


believe  that  fully  forty  per  cent,  of  the  mail  order 
purchases  in  this  district  in  1916  were  returned  to 
the  mail  order  house  and  a  return  of  the  purchase 
price  demanded.  It  is  one  thing  to  substitute  by  and 
with  the  consent  and  approval  of  the  customer  over 
the  counter — it  is  quite  another  thing  to  substitute 
by  mail.  It  is  one  thing  to  read  an  exaggerated 
description  of  goods  in  a  catalogue,  written  by  an  ad- 
vertising man  who  is  paid  ten  or  fifteen  thousand 
dollars  per  year  to  write  a  highly  colored  advertise- 
ment— it  is  quite  another  thing  when  you  get  the 
goods  and  compare. 

"Have  you  ever  noticed  how  few  of  the  standard 
lines  manufactured  by  the  RELIABLE  manufac- 
turing institutions  of  Canada  are  advertised  in  the 
catalogue?  Why?  Have  you  ever  received  a  guar- 
antee with  any  article  you  ever  purchased  from  a  mail 
order  house?    If  not,  why? 

"As  we  are  entirely  dependent  upon  the  good  will 
and  patronage  of  the  people  of  this  city  and  district 
for  our  existence  as  merchants,  we  are  compelled  to 
sell  ONLY  such  goods  as  will  be  satisfactory  to  our 
customers.  As  we  are  directly  in  competition  with 
mail  order  houses,  who  spend  huge  sums  of  money 
in  advertisements,  and  who  place  an  elaborately  de- 
signed free  catalogue  on  every  kitchen  table  in  this 
community  two  and  three  times  a  year,  we  are  com- 
pelled, if  we  would  exist,  to  offer  exceptional  induce- 
ments within  the  next  90  days  to  every  man,  woman, 
boy  and  girl  who  are  buyers  of  eats  and  wears,  to 
trade  in  our  store. 


DISPLAYS— AND  SELLING  FORCE 

THE  judges  of  Hardware  and  Metal's  annual 
Christmas  window  contest  found  before  them  a 
remarkable  array  of  photographs.  Contests  of  pre- 
vious years  have  brought  together  a  fine  lot  of  display 
pictures  but  in  the  matter  of  general  excellence,  1916 
broke  all  records. 

Selecting  the  best  displays  from  so  many  remark- 
ably fine  windows  was  no  mean  task;  but  the  judges 
kept  one  great  point  in  front  of  them — Selling 
Force?  On  that  point  each  window  was  judged. 
Selling  Force,  in  this  connection,  covered  a  broad 
sweep.  Into  it  entered  artistic  arrangement,  the 
power  to  arrest  the  eye  and  compel  the  admiration; 
but  the  display  which  ran  to  appearance  solely  and 
tailed  to  supply  a  sufficient  selection  was  considered 
to  be  deficient  in  selling  force. 

This,  after  all,  is  the  focal  point  in  all  business. 
The  retailer  has  only  one  objective — to  sell  goods. 
Selling  Force  must  be  behind  everything  he  does.  Tt 
must  be  the  sole  guiding  factor  in  his  advertising, 
the  reason  behind  store  arrangements,  the  potent 
influence  on  his  buying.  When  Selling  Force  is 
found  in  all  operations  of  a  store,  there  you  find  a 
business  that  is  going  ahead. 
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Retail  Merchants  of  Ontario  Appeal 
Against  the  Peddler 

Arguments  Advanced  to  Prove  That  the  Peddler  is  a  Men- 
ace to  the  Retailer — How  He  Exerts  an  Unfair 
Competition 


THE  transient  trader,  or  peddler, 
has  in  some  centres  become  a  very 
serious  menaee  to  the  established 
trade.  These  peddlers  who  do  a  cut- 
price  business,  in  many  centres  are,  of 
course  easily  enabled  to  cut  under  the 
figure  that  for  the  established  retailer 
would  be  only  a  fair  margin  of  profit. 
Their  place  of  business  being  mainly  lo- 
cated under  their  own  hat  they  have  no 
taxes  to  pay  on  the  property,  while  the 
license  fee  that  they  are  compelled  to 
pay  is  in  no  way  a  compensation  for  the 
grocer's  rent  charges.  These  traders 
have  been  increasing  in  such  numbers 
that  they  have  become  a  decided  menace 
in  various  places,  and  they  have  spread 
into  all  lines  of  trade,  so  that  their  acti- 
vities are  not  of  moment  to  one  class  of 
dealers  alone. 

As  these  transient  traders  operate  no 
established  business  they  are  not  an  as- 
set to  the  community  in  which  they  exist. 
They  are  not  even  of  real  benefit  to  the 
consumer.  They  do  indeed  cut  prices 
which  may  accrue  to  the  advantage  of 
the  individual  for  the  time  being,  but 
having  no  established  sitand  and  no 
business  obligations,  they  serve  the  pub- 
lic only  when  they  can  do  so  to  their 
own  decided  advantage.  Nor  do  they 
always  operate  in  what  may  be  described 
as  a  legitimate  way.  It  has  been  brought 
to  our  attention  that  not  infrequently 
these  peddlers,  when  their  right  to  trade 
in  any  town  has  been  questioned,  have 
flashed  in  the  faces  of  these  officials  a 
county  license  to  peddle,  and  have  claim- 
ed that  this  save  them  liberty  to  operate 
anywhere  within  that  county.  In  this 
way  many  of  them  have  been  enabled  to 
trade  in  a  community  absolutely  jn  de- 
fiance of  the  actual  iaw.  The  difficulty 
in  this  connection  is  that  many 
officials  in  small  communities  do  not 
know  just  what  their  powers  are,  and 
consequently  have  been  prone  to  accept 
the  word  of  a  brazen  peddler  as  to  their 
legal  rights. 

For  this  reason  we  are  calling  atten- 
tion to  an  amendment  to  the  Municipal 
Act,  Chap.  34,  which,  after  outlining  the 
powers  of  a  county  to  pass  by-laws, 
states:  "A  by-law  of  a  county  passed  un- 
der this  paragraph,  shall  not  have  force 
in  a  town  which  has  passed  a  by-law  for 
a  similar  purpose."  In  other  words,  the 
acts  of  a  town  take  precedence  over 
those  of  the  county  in  which  the  town 
is  situated,  and  no  peddler  can  lawfully 
present  a  county  license  in  any  tow-i 
where  there  is  a  license  by-law  in  oper- 
ation. 


In  recognition  of  the  dangerous  ele- 
ment that  the  transient  trader  and  ped- 
dler is  introducing  into  the  retail  trade, 
the  Retail  Merchants'  Association  of  the 
Province  of  Ontario  is  issuing  a  petition 
urging  the  Provincial  Government  to 
make  some  changes  in  the  law  govern- 
ing this  matter.  This  petition  reads  as 
follows : — 

"We,  the  undersigned  retail  merch- 
ants, doing  business  in  the  municipality 
of  desire  to  call  your  attention 

to  the  fact  that  the  present  Act  which 
gives  municipalities  the  power  to  regu- 
late and  license  peddlers  and  transient 
traders,  is  by  no  means  satisfactory. 

"In  calling  your  attention  to  some  of 
the  objections  to  this  Act,  we  recognize 
that  it  is  too  large  and  important  a  sub- 
ject to  deal  with  in  this  brief  memorial, 
and  we  would  therefore  request  you  to 
appoint  a  small  committee  from  the 
members  of  the  Legislature,  before 
whom  we  would  be  pleased  to  submit  the 
evidence  which  has  been  gathered  by  the 
executive  officers  of  the  Retail  Merch- 
ants' Association  of  Canada,  Ontario 
Provincial  Board,  on  this  important  sub- 
ject, and  the  proposed  amendments  to 
the  Act  which  we  think  are  necessary, 
both  in  the  interests  of  the  residents  of 
the  various  municipalities  of  Ontario,  as 
well  as  dealing  fairly  with  those  resident 
retail  merchants  who  have  their  capital 
invested,  and  who  are  assisting  to  build 
up  every  city,  town  or  village  in  the 
province." 
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IMPERIAL     OIL     COMPANY 
CONVENTION 

The  salesmen  and  heads  of  depart- 
ments of  the  Imperial  Oil  Company  of 
Canada  met  in  convention  at  Sarnia 
from  January  9  to  13.  In  the  neighbor- 
hood of  sixty  representatives  were  pres- 
ent, including  the  resident  and  assistant 
managers,  and  large  station  agents  from 
such  noints  as  Peterboro,  St.  Catharines 
and  Brant  ford.  G.  W.  Mayer,  vice-presi- 
dent and  managing  director  of  the  Im- 
perial Oil  Company,  presided  over  the 
deliberations  of  the  convention.  The  do- 
ings of  the  convention  took  the  nature  of 
discussions  on  the  products  of  the  com- 
pany, the  policy  of  the  firm  and  adver- 
tising methods.  Many  ideas  there  brought 
to  light  will  in  all  probability  become  a 
part  of  the  policy  of  the  company  as 
worked  out  through  the  various  depart- 
ment heads.  President  Ramsay,  of  the 
Perfection  Stove  Companv  at  .Sarnia, 
gave  an  address  on  oil  burning'  devices, 
which   was   very   instructive.     The  sales 


manager  of  the  Gilbert  &  Barker  Manu- 
facturing Company,  of  Spring-field. 
Mass.,  also  gave  an  address  on  oil  stor- 
age systems.  Representatives  of  the 
Vacuum  Oil  Company,  of  Rochester, 
were  also  present  and  took  part  in  the 
deliberations.  The  last  day  of  the  con- 
vention was  given  up  to  a  visit  to  the  re- 
finery at  Sarnia  and  to  the  Perfection 
stove  works.  Those  attending  from  the 
Toronto  office  were  J.  F.  Shatford,  gen- 
eral manager  Queen  City  Division;  F.  J. 
Wolfe,  lubricating  manager,  and  G.  I. 
Hambly,  travelling  manager.  This  wa< 
the  second  annual  convention.  It  will  be 
held  in  Toronto  next  year. 


CHARGING   INTEREST    ON 
ACCOUNTS 

(Continued  from  page  23.) 
the  yearly  rate  or  percentage  of  in- 
terest to  which  such  other  rate   or 
percentage  is  equivalent." 

I  wish  to  particularly  warn  mer- 
chants from  collecting  interest,  upon 
the  assumption  that  they  have  the 
right  so  to  do,  because  they  have  such 
notices  printed  on  their  invoices.  The 
rate  of  interest  sought  to  be  charged 
must  be  stated  at  so  much  per  centum 
per  annum,  not  1%  per  month.  If 
the  merchant  collects  1%  per  month 
interest  from  any  customer,  then  the 
customer  has  a  right  action  against 
the  merchant,  for  section  5  of  the 
Interest  Act,  provided:  "If  any  sum 
is  paid  on  account  of  any  interest  not- 
chargeable,  payable  or  recoverable 
under  the  last  preceding  section, 
such  sum  may  be  recovered  or  de- 
ducted from  any  principal  or  interest 
payable  under  such  contract." 

My  answer  to  the  above  question  is, 
that  a  merchant  may  collect  any  rate 
of  interest  on  overdue  accounts, 
which  the  customer  has  agreed  to  pay, 
provided  that  the  rate  of  interest  is  so 
much  per  centum  per  annum  ;  and  in 
case  where  no  rate  of  interest  has  been 
agreed  upon,  then  the  merchant  is 
entitled  to  collect  5%  per  annum  on 
overdue  accounts,  from  the  time 
when  they  ought  to  have  been  paid 
until  the  time  when  they  actually  are 
paid. 

@ 

RESULTS  IN  CHRISTMAS  WINDOW 
CONTESTS 

(Continued  from  page  21.) 

throughout  the  lattice  work  and  ceiling. 
In  the  foreground,  flatware  is  seen.  Back 
of  this  on  raised  plate-glass  shelves,  sup- 
ported on  stands,  are  displayed  safety 
razors,  cut  glass,  case  goods,  and  electric 
library  lamps,  etc.  Each  line  has  been 
kept  separate  as  far  as  possible.  Price 
cards  marked  in  plain  figures  are  used 
throughout." 
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MA RKETS AT  A  GLANCE 


One  of  the  notable  advances  in  hardware  lines  during  the 
week  has  been  in  cordage  products,  where  an  advance  of  one-half 
cent,  to  four  cents  per  pound  has  been  recorded.  This  advance  was 
forecast  in  Hardware  and  Metal  in  the  leading  article  of 
December  30  issue.  Waste  has  also  made  a  big  advance.  This  was 
also  mentioned  previously  in  these  columns  as  being  highly  prob- 
able. Other  advances  have  been  recorded  in  iron  rivets  and  burrs, 
curry  combs,  scales,  garden  hose,  trace  chains,  bifurcated  and  tubu- 
lar rivets,  nil  stoves,  lamp  chimneys,  machinery  steel,  sleigh  shoe 
steel,  toe  calk  steel,  horseshoe  iron,  crowbars,  vises,  clay  and  rock 
picks,  pliers,  pipe  plates,  dies  and  bushings,  padlocks,  cabinet 
locks.  New  prices  have  also  been  announced  on  electric  weld 
chain.  Gasoline  and  benzine  have  registered  an  advance  of  one 
cent  per  gallon.  Linseed  oil  is  in  firm  market  and  advances  have 
been  recorded  in  certain  quarters.  There  is  great  difficulty  being; 
experienced  by  crushers  in  getting  supplies  of  flaxseed  forwarded. 
Some  crushers  are  not  looking  for  new  trade  under  the  conditions, 
but  are  only  endeavoring  to  take  care  of  their  customers'  needs. 
Turpentine  held  steady  in  price.  Business  in  all  hardware  lines 
has  been  good.  Embargoes  placed  on  periodically  by  the  railways 
in  certain  districts  are  a  constant  source  of  concern  to  wholesalers 
whose  goods  are  thus  held  up. 

MONTREAL     MARKETS 


MONTREAL,  Jan.  17.— The  hard- 
ware trade  in  Montreal  is  at 
present  in  every  way  in  condi- 
tion similar  to  that  of  the  closing'  in/mths 
of  1916.  Business  keeps  coming  in  and 
prices  keep  going  up.  There  are  many 
minor  changes  and  some  major  changes 
this  week,  and  the  retailer  is  warned  by 
large  wholesale  firms  to  look  out  for  pos- 
sible advances  soon  in  bolts,  wood  screws, 
wire  nails,  steel  and  bar  iron,  fitting's, 
axes  and  lawn  mowers,  shovels  and 
ImrsesliiK  s.  Shovels  are  said  to  have  ad- 
vanced in  the  States  by  10  per  cent,  last 
week.  Chain  prices  may  be  found  in- 
creased. There  is  one  solitary  decline  in 
price  this  week,  one  firm  quoting-  tarred 
felt  at  $2.75  per  100  lbs.,  when  last  week 
il  was  quoted  at  $2.85.  Canadian  poultry 
netting  is  now  on  the  same  discount  as 
C  S.  netting,  i.e.,  30  off.  The  demand 
for  maple  season  hardware  is  comina 
now,  and  many  lines  of  articles  required 
are  up  in  price. 

Iron  and  Steel 

Increasingly  Firm 

[RON    AND    STEEL.— To  'tell     the 

-lory  of  iron   and  steel   this  week  as  re- 
gards conditions  in  Montreal  is  simply  to 


reiterate  all  that  has  ever  been  reported 
before  on  this  product  of  the  great  ba(sie 
industry  of  construction  and  (in  war 
time),  of  destruction  at  least  as  regards 
the  purpose  to  which  a  vast  proportion 
of  the  product  of'  the  industry  is  put. 
The  situation  is  unrelieved  by  any  new- 
source  of  supply.  It  takes  years  to  estab- 
lish an  iron  and  steel  foundry  plant,  and 
those  now  starting  their  serious  develop- 
ment in  Canada  will  probably  come  in 
for  the  big  boom  that  peace  will  ulti- 
mately bring-  to  the  Dominion.  Supplies 
of  all  lines  of  iron  and  steel  produced 
hardware,  heavy  and  light,  are  extremely 
short  at  present  in  proportion  to  average 
national  need  for  them,  and  all  lines  are 
hard  to  replace.  Little  wonder  that 
prices  still  keep  on  their  merry  upward 
climb. 

From  the  American 

Angle  of  Business 

MANUFACTURED  LINKS.— In  con- 
versation with  Several  of  the  greatest 
manufacturers  of  hardware  lines  import- 
ed into  Canada  from  the  United  Stales 
during-  a  conference  in  Buffalo  last  week, 
one  of  Montreal's  principal  hardware 
wh'  lesalers  heard  Tacts  of  great  interest 


iimiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiMiin? 

to  the  whole  trade,  the  sum  and  sub- 
stance of  which  led  only  to  the  one  con- 
clusion, namely,  that  prices  for  hard- 
ware cannot  possibly  see  any  reduction 
for  six  months  or  more  ev.en  should 
peace  arrive.  Deliveries  of  all  lines  of 
articles  made  from  iron  and  steel  by  the 
mills  are  tremendously  slow.  Some  mills 
are  months  behind  with  contracts,  and 
have  orders  in  hand  placed  a  year  ago 
not  yet  commenced.  The  shelves  of  the 
great  wholesale  stores  of  manufactured 
steel  products  are  depleted  to  the  verge 
of  bareness.  Replenishment  is  difficult 
and  very  slow.  Prices  must  inevitably 
keep  high,  and  the  great  firms  of  the 
United  States  have  now  issued  written 
instructions  to  travellers  to  stay  with  the 
retailers,  their  customers,  and  patiently 
go  over  lists  and  prices  to  protect  the  re- 
tailers from  selling  goods  at  a  loss. 

Stoves  and  Ranges 

Have  Sold  Very  TV  ell 

STOVES  AND  RANGES.— The  slower 
period  in  range  and  stove  .selling-  from 
wholesale  to  retail  trade  has  arrived,  but 
leading  wholesalers  in  Montreal  declare 
that  they  have  not  for  .some  time  back 
experienced  so  busy  conditions  as  pre- 
vailed in  January  so  far,  and  the  season 
altogether  for  stoves  and  rang-es  has  been 
very  busy  up  to  now.  Increased  prices 
adopted  recently  have  not  retarded  de- 
mand for  the  period  of  the  year,  for  it  is 
better  than  usual,  and  the  iron  and  steel 
outlook  is  certainly  not  towards  any 
chance  of  cheaper  stoves  in  a  hurry.  All 
lines  of  heaters  have  sold  well,  and  are 
selling  still.  Manufacturers  of  stove  pipe 
announce  the  belated. arrival  of  consign- 
ments of  Canada  plate  ordered  about  a 
year  ago,  and  now  rather  late  for  needs  of 
the  market,  but  none  the  less  welcome, 
as  this  materia]  has  been  in  absolute 
scarcity  in  Montreal  quite  lately. 

Maple  Sugar  Season 

Appliances  Advance 

MAPLE  APPLIANCES.— The  market 
is  opening  for  maple  sugar  season  ap- 
pliances in  the  hardware  line,  and  finds 
everything  very  much  firmer  priced  than 
formerly.  Perfection  sap  spouts  have 
advanced  10  per  cent.,  and  are  now 
quoted  at  $17  per  thousand  to  the  re- 
tailer. Umpire  and  Beaver  sap  spouts 
are  also  increased  in  price  in  line  with 
the  tremendously  advanced  price  of  tin- 
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ned  iron  and  tinplate.  The  many  other 
varieties  of  sap  spouts  are  generally  in- 
creased in  price  on  the  same  scale.  Some 
lines  have  advanced  25  per  cent.  Buckets 
and  covers  and  'cans  for  the  syrup  are 
costing  more  this  season  by  from  10  to 
25  per  cent.,  and  there  is  a  slight  ad- 
vance— 10  per  cent. — in  tapping  bitts, 
while  the  great  cost  of  tinned  iron  and 
tinplate  has  also  enhanced  the  cost  of 
evaporator  outfits  by  at  least  10  to  15 
per  cent. 

Steel  Bars,  Also 

Rivets  and  Burrs  Up 

STEEL  BARS,  ETC.— Increased  prices 
are  given  out  this  week  by  several  firms 
of  wholesalers  on  steel.  One  leading 
firm  quotes  as  follows : — Machinery  steel 
(iron  finish),  $4.40  per  100  pounds  (other 
firms  quote  5c  less) ;  sleigh  shoe  steel, 
$4.35;  band  steel,  $4.35;  toe  calk  steel, 
$5.25;  mild  steel,  $4.35;  tire  steel  up  to 
IMj  x  V2  inch,  $4.55,  and  over  that  size 
$4.45.  The  foregoing  prices  vary  a  little 
with  other  firms,  being  about  5c  lower 
in  most  cases.  Horseshoe  iron  is  quoted 
at  $3.65.  It  was  $3.55  last  week. 
Iron  Rivets  and  Burrs  Up 

Iron  rivets  and  burrs  show  a  new  dis- 
count of  27V2  per  cent.  Formerly  this 
was  32V2  per  cent.  The  increase  is  in- 
evitable in  view  of  iron  and  steel  con- 
ditions. 

Crowbars  Advance  Again. 

Crowbars  have  advanced  a  dollar  per 
100  pounds  to  $5.50  per  100,  according  to 
one  large  wholesale  firm  in  Montreal. 

Standard  Vises  Have 

Advanced  Five  Per  Cent. 

STANDARD  VISES.— An  advance  is 
recorded  in  standard  vises  this  week,  the 
prices  quoted  by  one  large  Montreal  firm 
being  as  follows:— 30-lb.,  $10.40;  35-lb., 
$9.40;  40-lb.,  $9.85;  45-lb.,  $10.30;  50-lb., 
$11.80;  55-lb.,  $11.25;  fiO-Ib.,  $12.20; 
65-lb,.  $13.15;  70-lb.,  $14;  75-lb.,  $15; 
80-lb.,  $16.50;  85-lb.,  $16.50;  90-lb., 
$18.75;  95-lb.,  $19.75;  100-lb.,  $20.95; 
120-lb.,  $27. 

These  prices  represent  an  advance  over 
former  quotations  of  about  five  per'  cent. 

Picks,  Clay  and  Rock 

and  Hammers  Advanced 

CLAY  AND  ROCK  PICKS.— Further 
advances  are  also  recorded  in  clay  and 
rock  picks  by  the  same  firm  which  notes 
the  advance  in  vises.  This  firm  quotes 
for  clay  picks  5-6  lbs.,  per  dozen,  $6.50; 
6-7  lbs.,  doz.,  $6.75;  7-8  lbs.,  per  doz., 
$7;  8-9  lbs.,  doz.,  $7.50;  9-10  lbs.,  doz., 
$8.50. 

Rock  Picks 

For  rock  picks  the  prices  quoted  are: 
5-6  lbs.,  $7;  6-7  lbs.,  $7.25;  7-8  lbs.,  $7.50: 
8-9  lbs.,  $8,  and  9-10  lbs.,  $9. 


Pick  Mattocks 

Pick  mattocks  are  priced  at  $7.25  per 
doz. 

Hammers  Also 

All  hammers  fitted  with  handles,  both 
light  and  heavy,  are  reported  up  about 
10  per  cent.,  or  at  least  half  a  cent  a 
pound,  according  to  seneral  trade  re- 
ports in  Montreal  by  the  principal  whole- 
salers of  hardware. 

Shelf  Goods  Show 

Various  Minor  Changes 

SHELF  GOODS.— Besides  the  10  per 
cent,  increase  on  hammers  of  the  light- 
handled  varieties,  both  American  and 
Canadian,  there  were  not  many  specially 
noteworthy  changes  in  shelf  goods  prices. 

Pliers  Advance 

The  many  lines  of  Smith  &  Hemmen- 
way  pliers  of  all  sorts  and  kinds  show  an 
advance  of  at  least  10  per  cent,  this 
week.  The  Henry  Boker  pliers  are  not 
so  prominent  on  the  Canadian  market 
since  the  war,  being  a  Herman  standard 
make,  though  very  good  at  that. 

Pipe  Plates,  Dies  and  Bushings 

Butterfield  pipe  plates,  dies  and  bush- 
ings are  up  in  price  this  week,  showing 


a  new  discount  equivalent  to  a  rise  of 
about  10  per  cent,  the  discount  not  yet 
calculated  for  trade  purposes'.  The  dies 
.and  bushings  may  take  a  higher  discount 
than  the  pipe  plate. 

Remington  U.M.C.  Goods 

The  Remington  U.M.C.  rifles  and  am- 
munition  supplies   are   being   priced   ac- 
cording to  the  Winchester  new  list  scale 
and  discount  as  given  last  week. 
Padlocks  Up  in  Price 

PADLOCKS.— Padlocks  and  Corbin 
cabinet  locks  all  show  an  advance  of 
about  10  per  cent,  this  week  again.  These 
lines  come  principally  from  across  the 
border. 

Rope  Has  Again 

Advanced  in  Price 

ROPE. — Advances  in  price  of  rope 
again  appear  this  week.  The  new  base 
price  for  pure  Manila  is  iy2c  higher  than 
previous  quotations,  being  now  27c.  Brit- 
ish Manila  base  is  221/2'C,  and  sisal  20y2c. 
An  addition  to  Montreal  report  will  be 
found  on  page  31. 


TORONTO  MARKETS 


TORONTO,  January  19.— There  is 
little  booking  ahead  these  days. 
Business  is  largely  of  a  hand-to- 
mouth  nature.  Both  wholesalers  and 
retailers  have  shown  a  disposition  to  be 
careful  in  their  buying.  Retailers  are 
not  looking  ahead  for  contracts,  neither 
are  the  wholesalers  seeking  to  tie  up  to 
contracts  for  the  future.  Wholesalers 
on  1  lie  other  hand  in  their  buying  from 
the  manufacturers  are  exercising  the 
same  care.  Manufacturers  are  not  seek- 
ing" to  give  contracts  for  the  wholesalers 
are  not  eager  for  them  except  in  cases 
where  it  is  plainly  to  their  advantage. 
There  are  few  such  instances  being  re- 
corded these  days.  One  of  the  notable 
advances  during  the  week  has  been  in  the 
price  of  cordage.  Manila  rope  advanced 
a  cent  and  a  half  and  sisal  rope  went  up 
another  one-half  cent.  All  classes  of 
scales  have  again  advanced  by  the 
change  of  the  discount,  approximately 
five  to  ten  per  cent.  Garden  hose  has  ad- 
vanced approximately  10  per  cent. 
Curry  combs  have  again  advanced.  Iron 
rivets  and  burrs  have  gone  up  in  price 
by  the  changing  of  the  discount.  Gaso- 
line has  advanced  one  cent  per  gallon 
and  all  other  oil  products  are  in  a  very 
firm  market.  Crude  oil  at  the  wells  is 
now  up  to  a  record  price  with  prospects 
of  still  more  advances.  The  new  lists 
and  discounts  on  Winchester  fire-arms 
and   ammunition   have  been   received   by 


the  trade.  This  is  a  rearrangement  to 
facilitate  the  figuring  of  prices.  This 
list  will  be  found  elsewhere  in  this  issue. 
New  price  lists  for  Perfection  oil  stoves 
and  heaters  are  out  which  provide  for 
an  increase  of  approximately  20  per 
cent,  over  prices  charged  heretofore. 
Business  has  been  good  during  the  week. 
There  is  considerable  trouble  experienced 
by  wholesalers  through  temporary  em- 
bargoes being  placed  on  certain  dis- 
tricts by  the  railways.  This  is  not  alone 
true  of  American  railways  but  Cana- 
dian roads  as  well. 

Iron  Rivets  and  Burrs 
Have  Discount  Changed 

RIVETS      AND      BURRS.— By      the 

change  in  the  discount  for  iron  rivets 
and  burrs  there  has  been  an  increase  of 
approximately  5  per  cent.  The  former 
discount  for  black  and  tinned  burrs  was 
30  per  cent,  off  list  while  the  new  dis- 
count is  27V2  per  cent.  Burrs  were  also 
formerly  30  per  cent,  discount  and  are 
now  27V2  per  cent.  Copper  rivets  have 
not  changed  in  price  and  remain  at  30 
per  cent,  added  to  list.  With  copper 
burrs  the  price  still  holds  at  50  per  cent, 
added  to  list.  There  is  a  firmness  in 
bifurcated  and  tubular  rivets  and  new 
lists  are  about  to  be  issued  on  these 
which  will  provide  for  an  increase  of 
approximately  15  per  cent,  to  the  jobber. 
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American  manufacturers  have  also  ad- 
vanced their  prices  on  these  articles  and 
the  Canadian  market  is  following  up- 
ward in  sympathy.  It  is  needless  to 
say  the  higher  prices  have  been  occa- 
sioned by  the  high  prices  for  raw  ma- 
terials and  labor. 

Curry  Combs  Make 

Advance  of  5  Per  Cent. 

CURRY  COMBS.— Following  the  re- 
eent  advance  of  5  per  cent,  in  the  price 
of  curry  combs  still  another  advance  in 
a  like  amount  has  been  made  effective 
during  the  past  week.  The  price  has  been 
changed  to  10  per  cent,  added  to  list 
as  compared  with  5  per  cent,  added 
formerly.  Curry  combs  have  been  head- 
ed to  higher  levels  for  some  weeks  past, 
no  less  than  four  advances  having  taken 
place  within  the  past  six  or  eight  weeks. 
With  a  continuation  in  the  high  price 
of  raw  materials  there  would  be  suffi- 
cient indication  that  the  top  price  has 
not  yet  been  reached. 

All  Scales  Record 

Still  Another  Advance 

SCALES. — New  discounts  have  been 
issued  to  apply  to  Champion  and  stand- 
ard seales  which  provides  for  a  sub- 
stantial advance  in  price.  Where  the  dis- 
count was  formerly  25  per  cent,  on  the 
standard  list  it  is  now  20  per  cent.  Net 
prices  on  the  Champion  scales  at  the 
time  of  writing  had  not  yet  been  issued 
by  the  manufacturers,  but  it  is  expected 
they  will  soon  be  sent-  out. 

Big  Advances  Take 

Place  in  Cordage 

CORDAGE. — An  advance  of  iy2c  per 
pound  in  the  best  grade  of  Manila  rope 
and  in  the  British  and  New  Zealand 
brands  establishes  a  new  record  for  high 
prices  for  that  commodity.  The  best 
brand  of  Manila  is  now  selling  at  27c 
per  pound  while  British  and  New  Zea- 
land ropes  are  quoted  at  22y2c  per 
iwund.  Sisal  rope  has  also  advanced  a 
half  cent  per  pound  and  is  quoted  at 
2()y2e  per  pound.  Sisal  lathyarn,  tarred 
and  nntarred,  and  both  single  and 
double,  have  advanced  V2c  per  pound. 
Tarred  ratline,  marline,  houseline  and 
hambroline  and  halyards  rope  remain 
unchanged.  There  has,  however,  been 
an  advance  of  l'/2c  per  pound  in  African 
hem  marline  or  lobster  twine  of  iy2c 
per  pound.  There  has  been  increase  in 
the  differential  above  basis  in  a  number 
Of  instances  which  provide  for  increases 
Prom  4c  to  5c  per  pound.  On  the  boll 
r-ope  and  whale  line  the  differential  has 

been  increased  from  3c  above  base  price 
In  8fl  above  base  price.  Manila  trans- 
mission rope  has  also  been  advanced  5i/2 
cents  per  pound  by  the  changing  of  the 


FIREARMS    AND    AMMUNITION     PRICES. 

Revised  prices  of  Winchester  Repeating 
Arms  Co.,  in  which  they  advise  having  re- 
vised their  list  prices  to  facilitate  uniform 
discounts. 

Models  1873,  1890,  1S92,  1894,  1903  Automatic, 
1886,  1SS5,  1905  Self-loading,  1907  Self-loading, 
1910  Self-loading. 

Above  5%   advance  on   list. 

Single  Shot   Rifles. 

Model    1S97 — Repeating   shotguns. 

Model  1901 — Lever  action  repeating  shot- 
guns. 

Above  5%  advance  on  list. 

Single   Shot    Shotguns. 

Model  1912 — Hammerless  repeating  shot- 
guns. 

Model  1911 — Self-loading  shotguns,  inter- 
changeable  bbl.   and   forearm. 

Model  1911 — Interchangeable  bbl.,  including 
receiver   and   action. 

Model    1911 — Extras;    on    this    gun. 

Model  1911 — Trap  grade  guns. 

Model   1911 — Pigeon   grade  guns. 

Above  5%  advance  on  list. 

Thumb    Trigger    Single    Shot    Rifles. 

Model  1902— Single  shot  rifles. 

Model    1904-^Single    shot   rifles. 

Model  1906— Extra  lightweight  22  cal.  re- 
peating rifles. 

Above  5%  advance  on  list. 

Detached    sights,   22%%   advance    on    list. 

Reloading  tools  and  gun  parts,  22%%  ad- 
vance on  list. 

Supplemental  chambers,  61%%  advance  on 
list,  equal  $7.45   doz.   net. 

Red  W.  Jointed  Cleaning  Rods,  61%%  ad- 
vance   on    list,    equals    $13.40    doz.    net. 

Breech  Loading  Cannon,  40%  advance  on 
list,   equals  $12.25  each   net. 

AMERICAN    AMMUNITION. 

All  ammunition  is  subject  to  a  discount  of 
2%%. 

B.B.   Caps— Round    ball. 
B.B.  Caps — Conical. 

Cartridges. 
Rim    fire    (except    41    Swiss),    black,    lesmok 
or   smokeless    powder,    including   22    short,    22 
short   spotlight,   22   long,   22   long    rifles,    with 
regular  or  hollow   point  bullet. 
Cartridges. 
41    Swiss    rim    fire,    centre    fire    pistol    sizes, 
centre   fire   military   and    sporting  sizes. 

All  blank  cartridges,  including  22  short 
rim  fire,  32  short  rim  fire,  32  S.  &  W.  and  32 
S.   &   W. 

iShot    Cartridges,    rim    fire — Shot    cartridges, 
pistol   sizes;   shot  cartridges,  centre  fire;   shot 
cartridges,    centre    fire.      Sporting    sizes. 
Primed   shells   and   bullets. 

Primers. 
Winchester  Nos.  1,  1%,  2%,  2,  250  in  box. 
Winchester   Nos.  1  and  2,  100  in   box. 
Winchester    Nos.    1-W,    1%-W,    2%-W,    3-W, 
new  4-4%-5%,  100  in   box. 
Berdan   Nos.  1,  1%,   2,  250  in   box. 
Empty    Paper   Shot   Shells. 
Leader,   4  and   S  gauges,   10.  12,   16  and   20. 
Repeater,  10,  12,  14,  16,  20,  24  and  28  gauge. 
New    Rival,   10  and    12   gauges. 
New  Rival,  14,  16  and  20  gauges. 

Empty   Brass    Shot    Shells. 
First    quality;    Rival. 

Gun   Wads. 
Felt  or  cardboard. 

Percussion   Caps. 
G.D.,    F.L.,   E.B.   or   ground   edge. 
Musket   4   split,   U.S.    army:    Musket  6   split, 
varnished:    Musket   6   split,   foil   lined;    Musket 
Spanish    ribbed. 

Loaded    Paper   Shot    Shells. 
New   Rival — Blue  in  color,  loaded  with  black 
powder. 

Nu black — Yellow,  loaded   with  black  powder. 
Repeater — Loaded   with   smokeless  powder. 
Leader — Loaded   with  smokeless  powder. 
Small  gauges,  410  cal.  (12  m/m)   and  32  gja. 
ill    m/m). 
Broken  eases  .v;    advance. 


differential  from  4c  above  basis  to  8c 
above  base.  In  the  special  yacht  rope 
lor  the  three  and  four-strand  the  differ- 
ential has  been  increased  from  14c  to 
18c  above  basis,  which  makes  an  increase 
of  5y2ic  per  pound.  The  same  increase 
iif  ")'2c  per  pound  lias  taken  place  on 
six-thread     trawl    line,    tarred    and    nn- 


tarred, and  on  lobster  marline  in  both 
standard  and  fine.  These  advances  were 
forecast  in  the  leading  article  in  HARD- 
WARE AND  METAL  of  December  30. 
Referring  to  the  condition  at  that  time 
this  article  said:  "During  the  past 
week  quotations  have  again  been  made 
by  the  Regulating  Commmission  which 
are  3y2c  per  pound  higher  than  recent 
quotations.  The  sisal  fibre  is  now  quot- 
ed at  13y2c  per  pound,  as  compared 
with  10%c  at  the  time  of  the  last  sales. 
This  puts  great  firmness  in  the  sisal 
rope  and  Manila  rope  products.  An  ad- 
vance is  looked  for  in  these  products  al- 
most any  time  and  may  probably  take 
place  before  this  article  is  printed." 
The  advance  in  sisal  rope  of  lc  was  re- 
corded in  our  issue  of  January  6.  Now 
this  week  an  advance  of  iy2c  per  pound 
on  manila  rope  has  taken  place  and  an 
extra  y2c  per  pound  on  sisal  which 
makes  the  advances  for  both  brands  of 
rope  an  equal  amount.  There  is  a  con- 
tinued firmness  in  the  market  for  these 
products  as  the  Regulating  Commission 
has  again  withdrawn  quotations  on  the 
sisal  fibre  which  previously  had  been 
quoted  at  14y2e  per  pound. 

Tie  Out  Chains 

Follow  Cow  Ties  Up 

CHAINS. — New  discounts  have  been 
made  effective  on  tie  out  chains  follow- 
ing the  change  in  discount  announced 
last  week  on  cow  ties.  The  discount 
from  list  prices  on  cow  ties  is  now  25 
per  cent,  while  the  discount  on  tie  out 
chains  is  67y2  per  cent.  In  the  case  of 
cow  ties  the  discount  was  formerly 
32y2  per  cent,  and  for  tie  out  chains  70 
per  cent.  Three-chain  and  four-chain 
cow  ties  are  also  changed  to  25  per  cent. 
Stall  fixture  bars  remain  at  a  discount 
of  25  per  cent. 

Waste  Products  Have 

Made  Big  Advances 

WASTE. — The  advance  in  waste  pin- 
ducts  forecast  in  HARDWARE  AND 
METAL  last  week  as  likely  to  take  place 
has  been  made  effective.  The  advances 
are  considerable  and  range  from  iy2c  per 
pound  to  3c  per  pound  on  certain  grades. 
Cream  polishing  waste  that  formerly 
sold  for  20c  per  pound  is  now  quoted  at 
2iy2c.  One  brand  of  white  wiping  waste 
that  formerly  sold  for  15c  is  now  quot- 
ed at  18c  per  pound.  The  higher  mar- 
ket  has  been  caused  through  the  big 
demand  for  these  products  and  the 
scarcity  of  raw  materials  from  which 
they  are  made. 

Garden  Hose  Makes 

Advance  of  10  Per  Cent. 

GARDEN  HOSE.  By  an  advance  in 
the  discounts  the  price  of  garden  hose 
has  been  increased  approximately  10  per 
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cent.  The  increase  has  been  occasioned 
by  the  high  price  of  cotton  which  enters 
into  the  making  of  the  fabric.  All  sizes 
and  grades  from  y2-inch  up  to  3-inch  in 
diameter  have  shared  in  the  advance. 
For  the  best  gTade  of  hose  in  sizes  V2- 
inch  to  3-inch  the  discounts  have  been 
changed  from  30  and  5  per  cent,  off  list 
to  25  per  cent,  off  list.  On  No.  2  grade 
the  discount  has  been  changed  from  50 
and  5  per  cent,  to  40  and  10  per  cent. 
For  No.  3  hose  in  all  sizes  the  discount 
ha^been  changed  from  50,  10  and  5  per 
cent,  to  50  and  5  per  cent,  off  list.  No. 
4  grade  has  been  changed  from  60  and  5 
per  cent,  to  50,  10  and  5 'per  cent,  off 
list.  On  the  wire  wound  in  i/^-mch  and 
34-inch  the  discount  has  been  changed 
from  50,  10  and  5  to  50  and  5  per  cenc. 
For  sheeting  hoes  the  .advance  has  been 
from  %.c  per  foot  to  IV2C  per  foot.  On 
the  3-ply  Vis-inch  fn  this  variety  of  hose 
the  price  has  been  increased  from  GYzC 
to  7c  per  foot  and  on  the  3/4-inch  six-ply 
the  price  has  been  raised  from  13c  to 
I4V2C  per  foot. 

New  Prices  on  Oil 

Stoves  Are  Announced 

OIL  STOVES,  OVENS,  HEATERS.— 
New  prices  0&  Perfection  oil  stoves, 
cabinets,  ovens  and  water  heaters  have 
been  announced  to  the  trade  this  week. 
This  advance  has  been  anticipated  in 
HARDWARE  AND  METAL  for  some 
weeks  past.  It  is  considerable  and 
amounts  to  about  20  per  cent.  For  in- 
stance on  the  three-burner  stove  the  in- 
crease has  been  from  $10.45  to  $12.55 
each.  Other  lines  have  been  advanced 
in  proportion.  Following  are  the  new 
prices  that  have  been  made  effective 
f'n.m  January  12,  1917: 
Stoves 

No.  2  Perfection,  $0.50:  No.  3  Perfection. 
$12,65:  N"  4  Perfection.  $16.00:  No.  37  Per- 
fection, $40.00;  No.  92  Puritan,  $0.50;  No.  93 
Puritan,  $12.55:  No.  94  Puritan,  $16.00;  No.  61 
Perfection,  $3.40:  'No.  62  Perfection,  $7.65;  No. 
81    Perfection,   $4.00;    No.   82   Perfection,   $0.40. 

Cabinets 

No.    02,    $4.25;    No.    93,    $4.75;    No.    04.    $5.75. 

Ovens 

No.  210,  $2.60;  No.  22G,  $3.30;  No.  41G,  $2.60; 

N  1.  42G,  $3.30;  No.  141G,  $2.50;  No.  142G,  $3.20. 

Water   Heaters 

No.  01,  $22.30;   No.  03,  $30.30;   No.  08,   $32.00. 

Sad  Iron   Heaters,  doz $4.30 

Wicks  and   Carriers,    doz 2.40 

Broilers,   each    3.10 

Toasters   (Enamel),  each   1.05 

Toasters    (Tin),   each    .50 

Lamp  Chimneys  Go  Up 

25  Cents  Per  Dozen 

LAMP  CHIMNEYS.— There  has  been 
an  advance  of  25c  per  dozen  in  the  vari- 
ous sizes  of  lamp  chimneys  carried  by 
the  Imperial  Oil  Company.  On  the  largt 
size  chimney  that  formerly  sold  for  9^-c 
per  dozen  the  price  is  now  $1.15  per 
dozen.  The  smaller  sized  chimneys  are 
10c    per    dozen    cheaper    than    the    large 


size  and  are  now  quoted  at  $1.05.  This 
increase  has  been  occasioned  by  the 
higher  prices  of  the  manufacturers  of 
lamp  chimneys  in  the  United  States. 
Chimmneys  have  followed  the  tendency 
of  other  glass  products  in  the  firm  tone 
of  the  market. 

Ammunition  Lists 

Have  Been  Issued 

FIREARMS,  AMMUNITION.  —  The 
new  lists  on  Winchester  ammunition 
have  been  received  by  wholesalers  dur- 
ing the  week  which  while  they  do  not 
provide  for  any  material  increase  make 
the  discounts  uniform  on  all  the  various 
grades  of  ammunition.  This  change  was 
made  by  t'ne  companv  in  order  to 
facilitate  efficiency.  The  discount  from 
list  is  now  2Vo  per  cent,  on  ammunition. 
The  various  discounts  on  firearms  are 
given  in  this  issue.  Following  are  the 
list  prices  on  some  of  the  well-known 
classes  of  ammunition: 

AMERICAN    AMMUNITION 
List  Prices 

Per  M. 

B.B.   Caps    $3.50 

B.B.  Cans,  concave  ball   4.40 

?2  Short   5.00 

22  Long   6.00 

22   Long   Rifle    7.00 

22   Short   Smokeless    5.35 

22   Long  Smokeless    7.50 

22  Long  Rifle  Smokeless 8.75 

SPORTING  CARTRIDGES 

Centre  Fire  Smokeless : 

?m   WinMiertor    $32.75 

303  Savage   32.75 

303  British    05.00 

32   Winchester    Special    32.75 

38-55   Winchester    76.00 

401    Winchester,    Self-loading    76.00 

PRIMERS 

Nos.  1,  V/2  and  2V2   $3.60 

Nos.  1  and  2    (100  in   box)     3.80 

Nos.  1-W,  1%-W,  2%-W,  3  W  and  New  4, 

5  and  5%    (100  in  box)    3.80 

Berdau,  Nos.  1,  1%.  2   (250  in  box) 3.60 

Berdan,  Nos.  1,  1%,  2   (100  in  box) 3.80 

Globe,  Angle  and 

Check  Valves  Again  Up 

VALVES. — An  advance  of  approxi- 
mately 5  per  cent,  has  been  made  in  the 
price  of  globe,  angle  and  check  valves 
for  the  high  grade  and  medium  pres- 
sure. Where  the  discount  on  the  high 
grade  was  formemrly  22V2  per  cent,  it  is 
now  20  per  cent.  On  the  medium  pres- 
sure valves  the  discount  has  been 
changed  from  45  per  cent,  to  40  per 
cent.  Discount  on  the  quick  opening 
radiator  valves  is  now  quite  general  with 
dealers  at  60  per  cent,  off  list.  Former- 
ly some  were  quoting  at  60  per  cent, 
and  others  were  quoting  at  65  per  cent. 
All  other  classes  of  valves  remain  un- 
changed, with  the  exception  of  brass 
gate  valves  which  have  registered  a 
considerable  advance.  Where  formerly 
the  discount  was  30  per  cent,  off  list  it 
is  now  22V2  per  cent.  There  is  a  firm- 
ness in  the  market  for  all  valves  owing 
to    the    high     price    of    raw    materials. 


Labor  also  is  an  increasing  factor  of 
importance  in  the  high  cost  of  produc- 
tion. Demand  for  these  articles  has 
been  good,  particularly  so  in  valves  for 
steam  work.  Following  are  the  dis- 
counts : 

Per  Cent. 

Ground    work    45-47 

Compression  work,  standard   55 

High  grade   48 

Cushion   work    40 

Fuller  work,  standard   54 

High   grade    47 

Basin   cocks,  No.  0,  standard   49-53 

High  grade 49 

Nos.  1  and  2,  standard   49-53 

High  grade   40 

Bath   cocks   55 

Flatway  stop  and  waste  cocks,  standard  53 

High  grade 50 

Roundway       stop      and       waste      cocks, 

standard   53 

High  grade    50 

Steam  cocks,  standard   *>3 

Steam  cocks,  high  grade  50 

Globe,   angle  and  check  valves,  standard  25 

High  grade   20 

Radiator  valves,  standard 30 

High   grade    30 

Patent  quick  opening  valves   60 

Basin  Cocks — 

No.  0  &  1,  Fuller  pattern   53 

No.  0  &  1,  compression 49 

Midget    51 

Steam  cocks,  square  nut 50 

Steam  cocks,  iron   body    *5 

Globe,   angle   and   check   valves,    medium 

pressure   

Radiator  valves,  standard   <*> 

Radiator  valves,  Jenkins  disc    

Radiator  valves,  quick  opening 60 

Soil  Pipe  and  Fittings 

Have  Been  Marked  Up 

SOIL  PIPE.— An  advance  has  been 
recorded  in  the  price  of  soil  pipe  and 
fittings  by  the  change  of  the  discount 
on  these  commodities.  Where  the  dis- 
count on  medium  and  extra  heavy  pipe 
6-inch  and  under  was  formerly  60  pei 
cent,  it  is  now  55  per  cent.  For  8-inch 
pipe  and  larger  the  discount  is  now  40 
per  cent,  as  compared  with  45  per  c<snt. 
formerly.  For  fittings  the  discount  is 
now  60  per  cent,  for  both  medium  and 
extra  heavy  as  compared  with  65  per 
cent,  formerly.  There  is  a  firmness  in 
the  market  for  this  product  and  with 
heavier  demand  there  would  undoubted- 
ly be  still  higher  prices. 

Steel  of  Various 

Kinds  Go  Still  Higher 

STEEL  AND  IRON.— There  is  a  firm- 
ness in  the  market  for  iron  and  steel 
that  has  resulted  in  moving  up  the  prices 
on  a  number  of  the  steel  lines  from  10c 
to  25c  per  hundred  pounds.  Mild  steel 
is  now  quoted  at  $4  as  compared  with 
$3.75  recently.  Band  steel  is  quoted  at 
$4.25  as  compared  with  $4.15  formerly. 
Sleight  shoe  steel  has  been  moved  up 
from  $3.90  to  $4.  Tire  steel  has  been 
advanced  25c  and  is  now  selling  at  $4.20. 
Toe  calk  steel  is  quoted  at  $4.65  the 
former  price  being  $4.50.  There  is  no 
indication  as  yet  that  the  top  price  has 
been  reached  in  these  commodities. 
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Peace  Proposals  Have 

Steadied  Metal  Markets 

The  situation  in  the  metal  markets  is 
practically  unchanged,  and  there  have 
been  no  developments  of  importance 
during  the  week.  The  peace  proposals 
are  still  affecting  the  market  to  some 
extent  and  will  doubtless  tend  to  stea  ly 
prices  for  a  considerable  time.  Prices 
generally  are  firm  and  unchanged. 

COPPER.— The  market  is  steady  and 
prices  firm.  Practically  all  the  big  pro- 
ducers are  sold  up  for  six  months,  and 
arc  out  ni'  the  market.  Prices  being 
quoted  now  are  for  resale  metal.  Local 
quotations  are  nominal  and  unchanged 
at  301  2C  per  pound. 

TIN. — Quotations  in  London  advanced 
recently,  but  the  New  York  market  is 
dull  and  unsettled,  with  a  small  volume 
of  business.  Local  quotations  unchanged 
at  47-48e  a  pound. 

SPELTER.— The  possibility  of  the 
war  being  prolonged  has  strengthened 
the  spelter  market,  but  prices  are  un- 
changed. Local  quotation,  13y4c  per 
pound. 

LEAD.— The  market  is  dull  and  fea- 
tureless at  unchanged  quotations.  Local 
price,  9y2  per  pound. 


ANTIMONY.— The  market  continues 
dull  and  prices  have  an  easier  tendency. 
Local  quotation,  18c  per  pound. 

ALUMINUM.— The  market  is  quiet 
and  easy,  with  quotations  unchanged  at 
68e  per  pound. 

SCRAP. — The  market  for  scrap  ingot 
metals  is  now  steadier  after  the  recent 
decline,  but  has  still  a  weak  tendency. 
Indications  do  not  point  to  a  revival  in 
the  near  future,  and  a  further  decline  in 
price  is  not  unlikely.  Prices  of  scrap 
steel,  on  the  other  hand,  are  holding 
firm,  but  no  changes  have  been  made  dur- 
ing the  week.  The  embargo  on  the  ex- 
port of  steel  scrap  is  tending  to  depress 
the  market,  particularly  on  steel  turn- 
ings, as  supplies  of  this  material  are 
again  accumulating. 

Spelter,  lb $0.13  

Pig  lead,  per  lb 0.0!)%  $0.09% 

Lead   pipe,   lb 0.13  

Load  waste  pipe,  lb 0. 14  

Lead  traps  and  bends   Net  list 

Lead   wool,   lb 0.12  

Lead  sheets.  3  lbs.  sq.  ft 0.12%  

Lead  sheets,  3y2  lbs.  sq.  ft.   .       0.12%  

Lead  sheets,  4  to  6  lbs.  sq.  ft..       0.12  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to  size 
lc  lb.  extra. 

Solder,  guaranteed,  lb 0.28%  

Solder,  strictly,  lb 0.26  0.28 

Solder,  commercial,  lb 0.24%  

Solder,  wiping,  lb 0.23  0.26 

Solder,  wire,  lb 0.27  0.35 

Zinc  sheets,  per  lb 0.25  


LONDON    MARKETS 


LONDON,  ONT.,  JAN.  18.— With 
stocktaking  completed,  retailers 
are  now  busy  going  after  trade. 
The  outlook  for  1917  is  very  promising, 
and  retailers  here  and  in  the  surround- 
ing districts  are  very  optimistic.  Prices 
still  continue  to  advance,  although  the 
changes  are  not  quite  so  numerous  as 
they  were  Inwards  the  end  of  the  year. 
Alabastine  and  Muresco  have  advanc- 
ed in  price.  This  advance  will  not  come 
as  a  surprise  to  the  members  of  the  trade 
who  have  been  following  the  market  re- 
ports. HARDWARE  AND  METAL,  in 
the  issue  of  Dec.  30,  stated  that  higher 
prices  on  calcemines  were  inevitable. 

Roofing  Nails 

Go  Still  Higher 

American  large  head  roofing  nails  have 
advanced,  and  are  now  quoted  at  $7.70 
per  100  ll.s.  in  100-lb.  kegs,  and  $7.!).'. 
per    100    lbs.    in    25-lb.    boxes. 

Wire  nails  remain  firm  at  $4.70  per 
keg,  base.  Cut  nails  are  also  firm  at 
$4.25  base.  Horseshoe  nails  are  firm  at 
the  advanced  prices  noted  [as1   week. 

Fence  wire  is  uncha n'jed  ;it  the  fol- 
lowing prices  per  loo  His.:  Barb,  $4.50; 
Nb.  9  plain  val.,  $4.25;  Xo  .12  plain  gal., 
$4.40;  No.  13  plain  gal.,  $4.50;  No.  9 
coil  pring,  $4.30;  No.  10  0.  and  A., 
$5.16;  No.   11   0.  and  A.,  .+5.22;  No.   12 

O.   and    A  .  $5.30. 


Cow  Chains,  Ties, 

Halters,  Etc.,  Advanced 

New  discounts  are  out  on  cow  tie?, 
trace  chains,  etc.,  as  follows: — Cow  ties, 
25  per  cent.;  trace  chains,  25  per  cent.; 
stall  fixtures,  25  per  cent.;  dog  chains, 
37^2  Per  cent. ;  halter  chains,  37V2  per 
cent. ;  tie-out  chains,  6714  Per  cent. 

Oil  Cooking  and 

Heating  Stoves  Advance 

New  and  higher  prices  have  been  is- 
sued on  New  Perfection  and  Puritan  oil 
stoves.  Prices  for  present  and  spring 
shipment  are  as  follows: — 

Two  burner  oil  stoves   $9.50  ea. 

Three  burner  oil  stoves 12.55  ea. 

Four  burner  oil  stoves 16.00  ea. 

1  burner  ovens,  No.  141g  ....     2.50  ea. 

2  burner  ovens,  No.   142i;    ....      .'5.20  ea. 

New    Perfection    wicks    2.40  dz. 

New     Perfection    Oil    Heaters, 

No.  120   3.35  ea. 

New     Perfection    Oil    Heaters, 
No.  125  3.25  ea. 

New      Perfection    Oil     Heaters, 

No.    130    3.75   ea. 

Alabastine   Advances 
Alabastine  has  advanced   Lc    Lb.    list, 

and  the  new  price  follows:  White,  $11 
per  100  lbs.  list,  less  40  per  cent.,  or 
$6.60  net  ;  colors.  $12  per   LOO  lbs,  list, 


less  40  per  cent.,  or  $7.20  net.    Add  20e 
per  case  for  y2  packages. 

Sinks,  Rivets,  Burrs, 

Valves  Advanced 

Cast  enamel  sinks  have  again  advanc- 
ed.   The  new  prices  are  as  follows: — 

Size  16x24      18x30      18x36 

in.  in.  in. 

Each       Each       Each 
Lots   of  1    ....  $4.32       $4.72      $5.76 

Lots   of  2    4.26        4.66         5.70 

Lots   of  3    ....     4.20        4.60 

Rivets  and  Burrs  Higher 

A  new  discount  of  27x/2  per  cent,  is 
quoted  on  iron  rivets  and  burrs.  Net 
prices  on  5-lb.  packages,  assorted  cop- 
pered rivets  and  burrs  follow : — 

Asstd.  No.    8  x  V2-lb $1.60  pkg. 

Asstd.  No.     8  x  y4-lb 1.74  pkg 

Asstd.  No.  10  x  y2-lb 1.70  pkg. 

Valves  Advanced 

Standard  and  Jenkin  pattern,  globe, 
angle,  and  check  valves  have  advanced 
about  10  per  cent.  The  new  discount  is 
40  per  cent,  off  list. 

Shoe  Thread  Advanced 

New  and  higher  prices  are  named  on 
shoe  thread.  Prices  are  now  quoted  as 
follows,  per  lb. :— Barbc^r,  No.  8,  $1.64; 
No.  10,  $1.72;  No.  12,*$1.75;  No.  15, 
$1.82;  No.  20,  $1.87.  Star,  No..  8,  $1.57 
lb.;  No.  10,  $1.64  lb.;  No.  15,  $1.77  lb. 
Stillson  and  Trimo  Wrenches  Higher 

Stillson  and  Trimo  wrenches  are  now 
quoted  at  50,  5  per  cent  off  list;  parts 
for  same  are  quoted  at  50  per  cent,  off 
list. 

Shellac  Prices 

Are  Adjusted 

Revised  prices  have  been  issued  on 
orange  and  white  shellac,  as  follows: — 
Orange,  1  gal.,  $2.45  gal.;  y2  gal.,  $2.55 
gal.;  y4  gal.,  $2.65  gal.;  pints,  $4.45  doz.; 
V2  pints,  $2.65  doz.;  y4  pints,  $1.50  doz.; 
i/8  pint,  90c  doz.  White,  1  gal.,  $2.70 
gal.;  y2  gal.,  $2.80  gal.;  y4  gal.,  $2.90 
gal.;  pints,  $5  doz.;  %  pints,  $2.90  doz.; 
V4   pints,  $1.70   doz.;   V8  pints,  95c  doz. 

Oil,  Turps  and 

Glass  Unchanged 

The  demand  for  linseed  oil  is  light. 
Prices  are  unchanged  as   follows: — 

Raw.  Boiled. 

1-2  bbls $1.15  $1.18 

3-5  bbls 1.14  1.17 

6-9  bbls 1.12  1.15 

Turpentine  is  unchanged  at  81c  per 
Imp.  gallon  in  single  barrel  lots;  80c  per 
Imp.  gallon  in  2  to  4-barrel  lots;  SSc  per 
Imp.  gallon  in  5-gal.  lots. 

Class  remains  as  follows: — Single 
dia.,  20  per  cent.;  double  dia.,  20  per 
cent.;  cut   lights,  50-;")  per  cent. 

White  lead  in  oil  remains  firm  at 
$14.50  per  100  lbs.  in  ton  lots,  and  $14.80 
per  100  lbs.  in  less  than  tun  lots. 
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WINNIPEG  MARKETS 


WINNIPEG,  Jan.  18.— Predictions 
as  to  the  business  to  be  handled 
during'  the  month  are  coming' 
true,  with  the  result  that  jobbers 
throughout  the  city  are  very  busy.  A 
big-  proportion  of  the  orders  being  hand- 
led are  for  mixed  cars — at  this  time  of 
the  month  retailers  are  busy  witn  their 
stocktaking  and  as  a  result,  mail-orders 
are   not   very   numerous. 

The  tendency  is  still  upward  but  the 
feature  of  the  week  reveals  itself  in  the 
price  of  linseed  oil,  which  after  holding- 
firm  for  several  weeks  through  an  er- 
ratic grain  market,  declines  five  cents 
per  gallon.  The  new  prices  based  on 
this  decline  are  as  follows: 
Raw  $1.35  per  gal.  bbl.  lots;  Boiled 
$1.38  per  gal.  bbl.  lots. 

No  change  is  evident  in  the  price  of 
turpentine,  the  market  remaining  firm 
at  the  following  prices :  bbl.  lots  85c 
gal.;  V2  bM.  lots,  88c  gal.;  5  gal.  and  1 
gal.  lots,  90c  gal. 

During  the  past  few  weeks,  there  have 
been  a  great  many  advances  in  the  price 
of  •wrought  iron  pipe  and  though  each 
advance  has  been  small,  the  aggregate 
is  assuming  large  proportions,  and  the 
visions  as  recorded  below  set  a  new 
high  water  mark.  The  demand  con- 
tinues fair  in  accordance  with  the  sea- 
son and  no  decided  falling  off  is  to  be 
noted  in  the  quantity  of  business  being 
handled. 

Wrought  iron  pipe  black,  per  100  ft., 
1/4,  $4.28;  %,  $4.37;  y2,  $5.67;  %,  $6.98; 
1,  $10.35;  iy4,  $13.95;  iy2,  $16.70;  2, 
$22.50. 

Wrought  iron  pipe  galvanized,  per 
100  feet:  i/4,  $6.75  %,  $6.84;  y2,  $7.47 
%,  $9.41;  1,  $13.91;  1%,  $18.81;  V/2, 
$22.50;  2,  $30.24. 

A  further  advance  is  noted  during 
the  week  in  the  price  of  wood  alcohol, 
quotations  now  being  as  follows,  with 
price  of  container  included:  5  gals. 
$1.52  per  gal.;  1  gal.  $1.70  per  gal. 

During  the  week  another  incline  is 
evident  in  the  price  of  tacks,  the  dis- 
counts now  being  carpet  tacks  70  per 
cent,  discount;  cut  tacks  70  per  cent, 
discount;  wire  tacks,  60  per  cent,  dis- 
count; shoe  tacks  20  per  cent,  advance 
on  list. 

One  of  the  most  important  lines  af- 
fected during  the  week  is  drills.  For 
sometime  now  advances  have  threaten- 
ed but  it  is  only  now  that  revised  dis- 
counts are  coming  into  effect.  To-day's 
prices  are:  No.  108  twist  drill,  40  per 
cent,  discount;  No.  105  jobbers  stet 
shank,  35  per  cent,  discount;  No.  110, 
blacksmiths,  35  per  cent,  discount;  No. 
112  blacksmiths,  35  per  cent,  discount; 
No.  104A  taper  shank,  10  per  cent,  ad- 
vance on  list. 


One  line,  at  least,  in  the  hardware 
business  has  suffered  very  little  during 
the  past  two  years  of  war  in  the  matter 
of  price  and  that  is  grindstones.  In 
spite  of  the  many  advances  recorded  in 
nearly  every  other  line,  no  change  has 
been  evident  in  this  commodity  until 
this  week,  when  an  advance  of  25c  per 
100  lbs.  is  given  out.  This  makes  the 
price  to-day  on  grindstones  $2.00  per 
100   lbs. 

It  is  some  time  since  activity  has  been 
noted  in  the  glass  market,  but  from  re- 
ports avaialble  an  advance  seems  prob- 
able nearly  any  time.  Jobbers  have  been 
selling  on  the  basis  of  their  cost  of  some 
months'ago,  and  when  new  stocks  begin 
to  arrive,  a  decided  increase  will  have  to 
be  made.  To-days  prices  are  as  follows 
on  window  glass : — 

Single         Double. 

Up  to  25   in $7.25  $11.00 

26  to  40  in 8.25  12.75 

41  to  50  in 10.75  14.25 

51  to  60  in 11.25  15.00 

61  to  70  in 12,25  16.00 

A  slight  revision  in  the  price  on  files  is 
noted  during  the  week,  the  Canadian 
lines  being  the  only  ones  affected.  The 
new  discount  now  applying  on  quotations 
is  55  per  cent. 

Other  lines  on  which  an  advance  is  in 
evidence,  and  the  latest  discounts  are : — 

Cow  bells,  35  per  cent. 

Dudgeon  tube  expanders,  70-10  per 
cent. 

MONTREAL  MARKETS 

(Continued  from  page  27.) 

The  Ingot  Metals 

Shoiv  Some  Strength 

INGOT  METALS.— The  market  for 
the  ingot  metals"  this  week  was  rather 
quiet  still.  Most  of  the  metals  noted  as 
being  in  demand  at  all  last  week  showed 
further  firmness  and  strength  during  the 
present  week. 

Copper  in  Varied  Mood 

COPPER. — While  in  some  quarters 
copper  was  found  to  be  in  slightly  easier 
toned  market,  other  directions  reported 
a  reversion  to  firmness  and  strength ; 
$36  per  100  pounds  was  the  high  quota- 
tion; $35  the  low. 

Lead  Rather  Firmer 

LEAD. — The  market  for  lead,  which 
was  strengthening  last  week,  continued 
this  tone  for  the  present  week,  and  was 
in  good  demand  at  prices  around  $10.25 
100  lbs.,  with  chances  of  going  to  firmer, 
and  some  quotations  as  high  as  $10.50. 
Tin  Still  Firming  Up 

TIN. — In  the  market  for  tin  also  there 
was  strength   of  tone,  and  rather  more 


activity  than  prevailed  last  week,  when 
the  first  strengthening  tendencies  be- 
came apparent.  Prices  per  100  pounds 
for  tin  were  about  $49  to  $49.50,  with  an 
upward  tendency  for  the  time  being. 
Spelter  Was  Unchanged 

SPELTER.— The  market  conditions 
for  spelter  were  unchanged  this  week, 
and  prices  remained  in  Montreal  as 
quoted  here  last  week,  viz.,  $15  to  $15.25 
per  100  pounds,  with  only  fair  demand. 
Sheet  Zinc  Also  Quiet 

SHEET  ZINC— The  conditions  as  re- 
gards sheet  zinc  were  also  unchanged 
from  last  week,  and  these  quieter  condi- 
tions of  demand  kept  prices*  as  before, 
namely,  25c  to  25y2c  per  lb.  for  this 
metal. 

Antimony  Very  Quiet 

ANTIMONY.— Unquoted  for  some  few 
weeks  back  in  the  Montreal  report,  but 
steadily  quoted  in  Toronto  reports,  anti- 
mony was  in  Montreal  this  week  found 
to  be  still  in  quiet,  rather  slack  market, 
and  quoted  at  18c. 

Solders  Unchanged 

SOLDERS.— Prices  for  solders,  tin- 
smiths' and  wiping,  remain  uncihanged  in 
Montreal  this  week,  as  compared  with 
last  week's  quotations.  The  price  for 
tinsmiths'  is  32c  per  lb.,  and  for  wiping 
30c. 


PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  34.) 

small  arc  4,  cutting  this  by  using  top  2 
and  top  R  as  radius. 

To  complete  the  whole  pattern,  repeat 
operation  until  four  large  and  four  small 
pieces  have  been  made;  by  carefully 
breaking  the  metal  at  each  angle  a  neat 
taper  piece  can  be  made.  Fig.  3  is  not 
necessary,  except  that  it  will  prove  good 
practice  for  the  reader,  enabling  him  to 
draw  different  elevations,  viz.,  diagonal 
plan  and  elevation  in  this  case. 

If  flange  is  required  to  cover  the 
chimney  cap,  allowance  must  be  made 
for  seam  and  lock  at  lower  portion  of 
pattern. 

(Continued  in  next  issue.) 

@ 

'Mr.  A.  Frigon,  hardware  dealer  and 
general  merchant  of  Amos,  Ont.  (near 
Cobalt),  arrived  this  week  in  Montreal 
after  a  chilly  trip  through  wintry  wea- 
ther, and  reported  business  very  brisk  in 
his  direction.  He  placed  some  good  or- 
ders for  new  supplies  to  meet  the  re- 
quirements of  his  growing  district. 

SALESMAN  WANTED 

WANTED  --  HARDWARE  SALESMAN 
with  not  less  than  5  years'  experience: 
good  stockkeeper  and  window  trimmer;  good 
opportunity  for  the  right  man.  Apply,  with 
full  particulars,  to  Box  419  Hardware  and 
Metal,    Toronto. 
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IN  THE  TRADE 
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Business  Changes 

Baden,  Ont. — Alien  Bechtel  has  sold 
his  hardware  and  coal  business. 

Lethbridge,  Alberta.— C.  W.  Gray, 
hardware  merchant  has  sold  out. 

Camrose,  Alta. — Hiram  Burgar,  hard- 
ware merchant,  has  sold  to  Morris  & 
Taylor. 

Makinak,  Manitoba — H.  Leslie,  harn- 
ess and  hardware  has  been  succeeded  by 
John  Hodges. 

Halifax,  N.S. — Longard  Bros,  have 
been  succeeded  by  Lomgards,  Ltd.  The 
officers  of  the  new  company,  which  has 
recently  been  incorporated,  are  as  fol- 
lows: C.  C.  Longard,  president;  A.  H. 
Longard,  vice-.president;  John  J.  Hines, 
general  manager;  W.  H.  Wilson,  secre- 
tary-treasurer. 

Personal 

Raymond  Cantlin  was  a  visitor  in 
Montreal  this  week  from  New  Britain, 
Conn. 

Morris  Wheeler,  of  New  Haven,  Conn., 
C.K.A.,  paid  a  business  visit  to  Montreal 
during  the  current  week. 

J.  Poole,  of  McArthur,  Irwin,  Ltd., 
Montreal,  was  visiting  in  Toronto  and 
district  during  the  current  week. 

A.  W.  Peck,  of  New  Britain,  Conn., 
was  in  Montreal  this  week  and  called  on 
business  friends  in  hardware  circles. 

A.  Birmingham,  of  New  York,  well 
known  in  hardware  circles,  was  renewing 
acquaintances  in  Montreal  this  week. 

R.  C.  Misson,  of  the  Sherwin-Williams 
Co.,  Montreal,  was  in  Ontario  on  busi- 
ness this  week.     He  visited  Woodstock. 

Brandram,  Henderson  Co.,  Ltd.,  have 
appointed  H.  Cunningham  to  the  man- 
agership of  their  Western  Division,  with 
offices  in  Winnipeg. 

G.  M.  Edwards,  who  for  a  considerable 
time  has  occupied  the  position  of  man- 
ager of  the  Central  Division  of  Brand- 
nirn,  Henderson,  Ltd.,  is  at  present  tak- 
ing a  recuperative  rest  from  business, 
and  may  go  South  for  a  holiday. 

A  former  Montreal  hardware  merch- 
ant, very  well  known  to  a  wide  circle  in 
the  trade,  visited  Montreal  this  week 
from  \rc\v  York,  in  the  person  of  D.  J. 
Smith,  of  the  Smith-TTemenway  Co.  Mr. 
Smith  was  the  original  proprietor  of  the 
Smith    Hardware   Co.    in    Montreal. 

Sercrt.  Roht.  TT.  Harrison,  of  the  20th 
Battalion,  formerly  Canadian  represen- 
tative of  the  Hall  Ml-  Co.,  Monticello. 
Iowa,  is  home  from  France  on   sick   fur- 


lough, after  spending  2  years  and  3 
months  in  khaki.  He  is  suffering  from 
heart  trouble,  brought  on  by  his  many 
months  of  active  service. 

J.  Glenister,  manager  of  the  plumbing 
department  of  the  J.  H.  Ashdown  Hard- 
ware Co.,  wholesalers,  Winnipeg,  left 
this  week  for  Chicago,  Milwaukee,  Min- 
ineapolis,  Madison,  Detroit,  and  will 
probably  go  East  as  far  as  Toronto.  He 
is  calling  on  manufacturers,  and  will  be 
away  probably  three  weeks. 

H.  Seybold,  of  Starke-Seybold  Co., 
Montreal,  has  returned  from  Buffalo, 
where  he  spent  an  interesting  time  at- 
tending the  convention  of  the  Beaver 
Board  Co.  Mr.  Seybold  brings  back  some 
interesting  impressions  of  conditions  in 
the  hardware  business  in  the  United 
States,  having  met  a  number  of  prom- 
inent U.  S.  hardware  men  while  at  the 
convention.  Mr.  Seybold  spent  a  busy 
half  day  in  Toronto  while  away  on  this 
business  trip,  and  there  renewed  a  num- 
ber of  valued  business  acquaintances. 

Obituary- 
Renfrew,   Ont. — Alex.    Barnet,    presi- 
dent Barnet  Mfg.  Co.,  is  dead. 

Vancouver,  B.C. — The  funeral  was 
held  in  this  city  of  the  late  William 
Arthur  McMartin,  who  was  recently  in 
charge  of  the  city  sales  department  of 
McLennan,  McFeely  &  Co.,  and  who 
passed  away  at  the  General  Hospital. 
Formerly  of  Pembroke,  deceased  had 
been  with  the  firm  for  eight  years. 

St.  John,  N.B.  Notes 

Lance-Corporal  William  R.  Longmire 
of  the  26th  battalion  a  former  employee 
in  the  hardware  establishment  of  Philip 
Crannan,  M.P.P.,  St.  John,  has  been 
awarded  the  military  medal  for  disting- 
uished  services  at   the  front. 

W.  S.  Fisher  of  Emerson  &  Fisher, 
Ltd.,  St.  John,  is  leaving  soon  for  the 
South  accompanying  his  son.  Captain 
Donald  S.  Fisher  who  has  returned  from 
the  front  to  recuperate  and  who  has  not 
yet  entirely  recovered. 

James  s'.  Neill  of  J.  S.  Neil]  &  Sons. 
Ltd.,  wholesale  and  retail  hardware,  has 
been  re-elected  president  of  the  Board 
of  Trade  of  Fredericton,  N.B.  Other 
officers  elected  are  W.  S.  Hooper,  vice- 
president;  R.  H.  Simonds,  secretary,  and 
J.  M.  Lcmont,  treasurer. 

Maior  Percy  McAvity  of  McLean, 
Holt  &  Co..  St.  John,  and  Captain  George 


Keefe,  formerly  of  the  staff  of  The 
James  Robertson,  Co.,  St.  John,  both  of 
whom  returned  after  being  wounded, 
have  been  recommended  for  staff  ap- 
pointments with  the  New  Brunswick 
command,  headquarters. 

A  novel  advertising  device  for  attrac- 
ting attention  to  their  establishment  is  in 
use  on  the  big  hardware  establishment  of 
T.  McAvity  &  Sons,  St.  John.  A  flood 
light  is  concentrated  on  the  Union  Jack 
which  flies  at  the  top  of  a  tall  flag  pole 
mounted  on  the  roof  and  the  illuminated 
flag,  fluttering  in  the  breeze  against  the 
background  of  the  dark  sky,  is  an  at- 
tention attracter  of  the  first  order. 

Frank  Dunstan,  master  mechanic  with 
T.  McAvity  &  Sons,  Ltd.,  St.  John,  has 
left  for  New  Glasgow  to  become  assis- 
tant to  the  superintendent  of  the  Nova 
Scotia  Steel  &  Coal  Co.,  there.  On  Sat- 
urday evening  he  was  the  guest  of  honor 
at  a  banquet  given  by  his  former  asso- 
ciates in  St.  John.  A  case  of  pipes  was 
presented  to  him,  on  behalf  of  the  gath- 
ering, by  the  Superintendent,  H .  C. 
Evans. 

Winnipeg  Notes 

The  Alberta  Linseed  Oil  Mills,  Medi- 
cine Hat,  Alta.,  have  appointed  G.  T. 
Mumford,  Gait  Bldg.,  Winnipeg,  as  their 
representative  there. 

Sherwood  and  Fraser,  Gait  Building. 
Winnipeg,  have  been  succeeded  by  G.  T. 
Mumford,  who  has  run  the  business  for 
the  past  year.  Mr.  Mumford  was  for- 
merly manager  of  the  Manitoba  Linseed 
Oil  Mills,  Winnipeg.  He  is  now  repre- 
senting Sadler  and  Haworth,  Montreal, 
and  carries  a  stock  of  belting  at  Winni- 
peg. 

To   Open  Calgary  Branch 

Vancouver,  B.C. — The  annual  meeting 
of  the  F.  R.  Murray  Co.,  Ltd.,  117  Pen- 
der street  west,  Vancouver,  B.C.,  was 
held  recently,  and  a  most  satisfactory 
year  was  reported.  Two  additional  di- 
rectors were  elected  for  the  ensuing  year, 
C.  A.  Rogers  and  0.  E.  MacQuoid.  In 
order  to  keep  pace  with  their  expanding 
business  and  for  greater  convenience  of" 
the  trade,  it  was  decided  to  open  a  sam- 
ple room  in  Calgary,  early  in  the  New- 
Year,  and  Mr.  MacQuoid,  who  looks 
after  the  Alberta  business,  will  be  in 
charge.  The  F.  R.  Murray  Co.  are  im- 
porters of  basket  wares,  aluminum  goods, 
household  specialties,  and  jobbers  of 
toys  and  fancy  goods. 
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HARDWARE  LETTER  BOX 


Maytag  Washer 

S.  R.  Peart,  Rockwood,  Ont. — Please 
give  name  of  firm  making-  the  Magi  if 
power  washer,  Which  is  being  sold  in  the 
West. 

We  do  not  know  of  a  washer  called 
the  Magtie.  The  Maytag  power  washer 
is  sold  in  the  West,  and  is  manufactured 
by  the  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

—Ed. 

*  *     *      , 

Collection  Agencies 

Longheed  Hardware  Co.,  Lougheed, 
Alta. — Please  give  names  of  collection 
agencies  in  Boston,  Mass. 

Herrick's  Mercantile  Agency,  89  State 
street,  Boston,  Mass.;  Read's  Legal  & 
Mercantile  Agency,  161  Devonshire 
street,  Boston,  Mass. — Ed. 

*  *     * 

Waste  Paper 

The  Peterborough  Hardware  Co.,  Ltd.. 
Peterborough,  Ont,  —  Please  advise 
where  we  can  sell  waste  paper. 

E.  Pullan,  Adelaide  and  Maude  sts., 
Toronto;    The   Levi's,    100    John    street, 

Toronto.— Ed. 

*  *     * 

Ideal  Oak  Stove 

A.  L  Shields,  Kincardine,  Ont. — 
Where  can  we  secure  repairs  for  thp 
Ideal  Oak  stove  No.  215? 

Mclntyre  &  Taylor,  501  Queen  street 
W..  Toronto.— Ed. 

*  *     * 

Joy  Malleable  Range 
W.  G.  Butler,  Perth,  Ont.— .Please  ad- 
vise where  we  can  secure  parts  for  the 
-Toy    range,   formerly   made   by   the   Joy 
Mfg.  Co.,  Toronto. 

Parts  can  be  secured  from  the  Cana- 
dian Heating  &  Ventilating  Co..  Owen 
Sound.— Ed. 

*  #         * 

Who  Makes  Rex  Stove? 

Duncan  Munn,  Ripley,  Ont. — Can  you 
inform  me  where  to  get  repairs  for  the 
Rex  heater.  It  is  an  oak  heater.  Also 
repairs  for  the  Laurentian,  originally 
made  by  the  Perrin's  Plough  &  Stove  Co. 

Repairs  for  Laurentian  stove  can  be 
secured  from  Tudhope,  Anderson  Co  . 
Orillia,  Ont. 

Have  no  record  of  manufacturer  of 
the  Rex  stove.  Can  any  of  our  readers 
kindly  advise  where  this  stove  is  made. 
or  who  can  supply  repairs? — Ed. 

*  #     * 

High  Oven  Range 

Peter  Lutz,  Lemberg,  Sask. — Please 
give  names  of  makers  of  high  oven 
ranges. 

Clare  Bros.  &  Co.,  Preston,  Ont.;  En- 
terprise   Foundry   Co.,    Saekville,   N.B. . 


Doherty  Mfg.  Co.,  Sarnia;  Jas.  Stewart 

Mfg.  Co.,  Woodstock,  Ont.— Ed. 

*  *     * 

Baler  Manufacturers 
Bruce,  Stewart   &  Co.,  Charlottetown, 
P.E.I. — Please  give  the  names  of  manu- 
facturers of  paper  balers. 

Stephenson,  Blake  &  Co.,  60  Front 
Street  W.,  Toronto;  Climax  Baler  Co., 
Hamilton,  Ont.;  General  Sales  Co.,  Stair 
Building,    Toronto;    Spielman   Agencies, 

Montreal,  Que. — Ed. 

*  ■   #     * 

Square  Point  Screwdrivers 

McKinley  &  Northwood,  Ottawa,  Ont, 
— Kindly  give  the  name  of  the  manufac- 
turer of  a  square  point  screwdriver  that 
fits  the  patent  square  counter  sunk  heads, 
instead  of  the  slotted  screw  heads. 

P.     L.     Robertson    Mfg.    Co.,    Milton. 

Ont.— Ed. 

*  *     * 

Plate  Glass    Shelves 

R.  Norwood  Co.,  Welland. — Please  ad- 
vise where  we  can  purchase  plate-glass 
shelves  for  use  in  windows. 

Toronto  Plate  Glass  Importing  Co., 
Toronto;    Consolidated  Plate   Glass  Co., 

Toronto.— Ed. 

*  9     # 

Monel  Metal 

The  Hall  Zyrd  Foundry  Co.,  Hespeler, 
Ont. — Please  advise  where  monel  meta' 
is  made. 

Monel  metal  is  made  by  the  Interna- 
tional  Nickel   Co.,  43    Exchange    Place, 

New  York,  N.Y.— Ed. 

*  *     * 

Walker  Pilot  Stoves 

Finkheiner  Hardware,  Milverton.  Ont. 
— Is  the  Walkerville  Steel  Ranse  Co.  at 
Walkerville  or  Grimsby,  or  where  can  we 
get  repairs  for  same? 

Walker  Steel  Range  Co.  was  formerly 
at  Grimsbv.  but  was  taken  over  bv  the 
Hall  Zvrd  Foundry  Co.,  Hespeler,  Ont. — 

Ed. 

*  *     # 

Forest   City   Oak 

H.  H.  Otton  &  Son.  Barrie,  Ont  — 
Please  sive  name  of  maker  of  the  Fores! 
Citv  Oak  heater. 

The  McCIary  Mfg.  Co.,  London,  Ont.— 
Ed. 

*  #     * 

No.  12  Oakdale  Crown 

Subscriber — Please     inform     us     who 

makes  the  No.  12  Oakdale  Crown  stove. 

Can    any   of    our   readers    supply   the 

maker's  name? — Ed. 

»     »     » 

Store  Elevators 

R.  T.  Holman,  Ltd.,  Summerside, 
P.E.I. — Please  give  names  of  elevator 
manufacturers. 

Darling   Bros.,   Ltd.,   Montreal,   Que.: 


Otis-Fenson  Elevator  Co.,  Toronto;  A. 
B.  Electric  Co.  of  Canada,  Montreal, 
Que.;  E.  S.  Stephenson  Co.,  St.  John, 
N.B. ;  McLaughlin  Elevators,  Ltd.. 
Montreal,    Que.;    the    John    MeDougall, 

Caledonia  Iron  Works,  Montreal. — Ed. 

»     »     * 

Monarch  Steel  Range 
W.    H.    Jones,    Amherstburg,    Ont. — 

Please  advise   where   the   Monarch   steel 

range,  No.  9-18,  is  made. 

Clare  Bros  &  Co.,  Preston,  Ont,— Ed. 


CATALOGUES  AND 
BOOKLETS 


Pflueger  Fishing  Tackle 

A  splendidly  illustrated  394-.page  cata- 
logue has  been  issued  by  the  Enterprise 
Mfg.  Co.,  Akron,  Ohio,  featuring  a  wide 
range  of  fishing  tackle.  It  has  been  the 
company's  aim  in  this  work  to  illustrate 
the  various  products  in  a  concise  and 
practical  manner,  adding  only  such  in- 
formation as  may  prove  of  value.  Copies 
of  the  new  catalogue  No.  37  will  be  sup- 
plied on  request. 

*     *     *• 

Books  for  Sheet  Metal  Workers 

How  to  Make  the  Business  Pay  is  the 
title  of  a  helpful  book  for  the  merchant 
contractor,  which  just  came  from  the 
press.  Three  of  the  chapters  stand  out 
with  special  prominence  with  respect  to 
the  subjects  treated.  These  are :  Ascer- 
taining the  True  Cost  of  Conducting 
Business,  Approved  Methods  of  Estimat- 
ing on  Contracts,  Book-keeping,  a  Com- 
plete System  of  Methods  and  Forms. 
There  are  six  other  chapters,  all  dealing 
with  important  topics. 

The  book  is  illustrated  with  diagrams 
to  add  to  the  clearness  of  the  text,  and 
also  with  the  reproduction  of  estimat- 
ing blanks,  book-keeping  forms  and 
charts. 

It  has  been  issued  by  the  Sheet  Metal 
Publication  Co.,  under  the  authorship  of 
Edwin  L.  Seabrook,  secretary  of  the  Na- 
tional Association  of  Sheet  Metal  Con- 
tractors. It  comprises  175  pages,  6x9 
in.,  is  substantially  bound  in  cloth,  and 
retails  at  $2  per  copy. 


MILLION    DOLLARS    INSURANCE 

CHRISTMAS  GIFT  TO 

EMPLOYEES 

Life  and  disability  insurance  policies, 
totaling  in  the  neighborhood  of  one  mil- 
lion dollars,  were  given  to  the  1,200  em- 
ployees of  F.  E.  Myers  &  Bros,  and  the 
Faultless  Rubber  Co.,  Ashland,  Ohio,  as 
holiday  gifts. 

The  officers  of  these  two  eoneerns  con- 
cluded after  mature  deliberation  that  no- 
thing would  be  more  desirable  than  in- 
surance protection  to  those  dependent 
upon  workers  in  their  establishments. 
All  employees  except  travelling  salesmen 
were  included  in  the  gift. 
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BY  THOMAS  STANF1ELD 


IT  has  often  been  found  that  a 
chimney  on  a  fairly  good-looking  re- 
sidence has  been  too  short  and  an  ex- 
tension piece  has  been  required  so  as  to 
improve  the  draft.  And  a  round  ex- 
tension piece  has  not  been  quite  as  artis- 
tic as  the  owner  would  like,  the  follow- 
ing article  shows  what  was  done  in  such 
a  case  not  long  ago.  The  existing  chim- 
neys on  the  house  were  octagonal,  and  to 
make  the  extension  look  somewhat  in 
keeping  with  the  rest  of  the  chimneys 
an  o-ctagonal  one,  with  ornamental  top, 
was  made  to  fit  the  one  described  here- 
with ;  the  eap  piece  will  appear  in  the 
next  article.  Herewith  is  simply  the 
taper  piece  from  square  to  octagonal,  the 
latter  being  the  centre. 

First  draw  the  plane  as  shown  in  G  H 
I  K,  and  from  I  K  Aa  Bb  Cc  Dd  draw 
a  number  of  dotted  lines,  from  which  the 
elevation  can  be  drawn.  Now  extend 
the  dotted  lines  from  centre  line  L  hori- 


zontally, upon  which  the  pattern  must 
be  developed  for  the  large  side;  dotted 
lines  Ee  Dd  must  also  be  extended,  cut- 
ting same  as  shown  at  N.  Now  place  the 
compass  at  F  in  elevation  and  open  to  C ; 
this  measurement  is  transferred  to  N, 
cutting  dotted  line  at  0,  and  draw  a  ver- 
tical line  through  point  0  until  points 
R  P  are  developed.  Now  draw  two  more 
horizontal  lines  from  H  and  K  to  R  and 
P  respectively. 

By  drawing  solid  lines,  as  shown  from 
N1  N2  to  R  and  P  the  pattern  for  the 
large  side  is  complete. 

To  develop  the  pattern  for  the  small 
piece  draw  centre  dotted  line  L  M 
through  point  K.  Then  draw  two  more 
lines  from  Cc  Dd  to  S  S,  and,  by  placing 
compass  point  at  F,  opening  them  up  to 
C,  the  true  length  of  the  small  pattern 
is  procured.  By  transferring  this  mea- 
surement to  centre  line  L  M,  from  short 
line  S  S  to  M,  and  by  joining  points  S  S 


and  M,  the  pattern  for  the  small  piece  is 
completed. 

Now  turn  to  the  full  one-piece  pat- 
tern, Fig.  2,  and  first  draw  a  vertical 
dotted  line  N  0,  repeating  the  instruc- 
tions given  when  the  pattern  for  the 
large  piece  was  being  developed. 

Next  place  compass  point  at  P,  with 
P  P  as  radius,  draw  arc  1,  and  by  using 
P  R  at  the  top  as  radius,  cut  arc  1 ;  by 
joining  these  points  PIP  the  second 
portion  of  pattern  is  made. 

Now  place  compass  on  lower  point  R, 
and  with  P  at  top  as  radius  draw  arc  2: 
then  with  R  P  at  top  as  radius,  cut  the 
arc  2;  drawing  line  from  arc  2  to  lower 
R  completes  the  third  piece. 

The  second  large  piece  is  now  to  be 

developed.     With   lower   R    and    P    as 

radius,  draw  arc  3,  and  again  using  the 

lower  R  and  P  at  top  as  radius,  draw 

(Continued  on  page  31) 
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Fiq3.        In  One  Piece. 

Plate  40. 
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NEW  AUTO  SIGNAL 

When  the  automobile  driver  is  about 
to  stop  or  turn  a  corner  in  the  daytime, 
his  extended  arm  warns  the  ears  behind 
him  of  his  intention.  When  he  wants 
to  turn  or  stop  at  night,  his  warning 
arm  is  likely  to  be  lost  in  darkness. 

A  new  glove  has  been  put  on  the  mar- 
ket which  has  a  tiny  electric  bulb  fas- 
tened to  the  back,  wired  to  a  light  bat- 
tery in  the  gauntlet.  By  closing  his 
thumb  and  forefinger,  the  driver  can 
close  the  light  circuit  and  light  the  bulb 
on  the  back  of  the  glove.  Thus,  his  ex- 
tended arm  carries  a  clearly  visible 
point  of  light  for  night  driving. 

The  glove  is  made  of  black  cape-skin 
in   gauntlet    style,   fleece-lined,   the   bat- 


The  glove  is  being  manufactured  by 
Hamilton-Carhartt  Co.,  Toronto.  Des- 
criptive matter  and  prices  will  be  sup- 
plied on  request. 


PRESTEEL  BALER 

Spielman  Agencies,  St.  Alexander 
street,  Montreal,  are  selling-  the  Presteel 
fire  proof  baler  for  old  paper,  etc.    It  is 


Auto  Signal  Glove. 

tery  hidden  in  the  deep  cuff.  Although 
designed  particularly  for  the  illuminat- 
ing of  the  driver's  hand  when  he  out- 
stretches it  at  night  by  way  of,  signal 
to  cars  behind  him,  the  light  in  the 
glove  is  aslo  useful  in  many  emergencies 
— hunting  the  seat  of  the  car  for  this 
and  that,  finding  the  keyhole  in  the  gar- 
age, etc.  In  the  daytime  the  bulb  may 
be  removed  from  the  gove. 


WAKYTE   CLOSETS 

Wakyte  Mfg.  Co.,  Winnipeg,  Man.,  is 
offering  to  the  trade  the  Wakyte  odor- 
less sanitary  chemical  closet,  here  illus- 
trated. The  makers  claim  that  the  steel 
frame  Wakyte  is  stronger  and  lighter 
than  heavy,  breakable,  cast  frames  and 
saves  nearly  50  per  cent,  in  freight.  The 
makers  claim  that  Wakyte  can  be  used 
in  the  bathroom,  clothes  closet,  or  base- 
ment, and  is  absolutely  odorless,  requir- 
ing no  alterations  to  instal,  and  can  be 
set  up  by  anybody  in  a  few  minutes. 

The  body  is  manufactured  from  heavy 
iron,  bolted  and  riveted  to  a  steel  frame 


Wakyte  Sanitary   Closet. 

and  heavily  braced;  with  a  mahogany 
finish  seat,  highly  polished.  Between  the 
upper  and  lower  seat  is  a  rubber  pad, 
making  the  closet  air  tight  when  not  in 
use.  The  door  is  equipped  with  a  nic- 
kel plated  damper,  thus  giving  a  perfect 
draft.  The  body  of  closet  is  painted  in 
maroon  to  match  the  seat.  The  "Wa- 
kyte," it  is  claimed,  is  attractive  in  ap- 
pearance, strong,  durable,  and  built  to 
last.  The  closet  is  made  in  two  sizes, 
No.  2,  family  size;  No.  3  for  smaller 
families.  One  gallon  of  Wakyte  chemi- 
cal, it  is  claimed,  will  last  the  ordinary 
family  six  months.  Prices  and  descrip- 
tive matter  can  be  secured  from  the  Wa- 
kyte Mfg.  Co.,  259  Stanley  street,  Win- 
nipeg, Man. 


The  Presteel  Baler. 

claimed  that  the  Presteel  bale  is  tied 
under  pressure — with  a  gradual  release, 
to  prevent  snapping  of  wires.  The  full 
capacity  of  the  baler  bin  is  realized  by 
using  the  high  power  hand  lever,  pro- 
ducing large,  even,  tightly  compressed 
bales.  The  elastic  sides  of  the  bin  pro- 
vide for  the  easy,  quick  removal  of  the 
bale  from  the  front  of  the  baler.  No 
prying,  no  poking,  or  grubbing  is  ne- 
cessary. The  makers  claim  that  with 
this  baler,  strongly  bound  bales  can  be 
turned  out  by  a  small  boy  easily  and 
rapidly.  Simply  open  from  the  top;  the 
plunger  and  wheel  swing-  back,  allowing' 
rapid  filling.  When  the  baler  is  full, 
run  the  plunger  down  with  the  hand 
wheel.  The  lever  completes  the  opera- 
tion. The  balers  are  made  in  three 
sizes. 


E.  E.  Lyday,  Canadian  manager  for 
the  Maytag  Co.,  manufacturers  of  wash- 
ing machines,  is  making  a  trip  from 
Winnipeg  to  the  head  office  at  Newton, 
Iowa,  towards  the  end  of  this  month, 
and  will  afterwards  call  on  the  jobbing 
trade   in  Ontario  and  Quebec. 
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Pratt  &  Lambert's  Sales  Convention 

President  Has  Just  Completed  25th  Anniversary — Vice- 
President  Present  From  England — An  Interest- 
ing and  Practical  Four  Days'  Session 


EARLY  in  the  morning  of  Jan.  3,  the 
Buffalo  plant  of  Pratt  &  Lambert, 
Inc.,  was  the  seene  of  great  acti- 
vity. From  every  nook  and  corner  of 
the  United  States,  and  from  Canada,  the 
Pratt  &  Lambert  sales  force  had  been 
summoned  to  its  Bi-ennial  Four  Days' 
Convention.  Once  there,  they  found  that 
another  had  eome  from  an  even  greater 
distance  than  they,  for  F.  W.  F.  Clark, 
London,  Eng.,  vice-president  of  the  com- 
pany, had  arrived  in  Buffalo  before  them. 

The  faet  which  lent  particular  interest 
to  this  year's  convention,  and  which  in- 
cidentally was  largely  instrumental  in 
calling  Mr.  Clark  from  England  was  the 
fact  that  1916  has  marked  the  comple- 
tion of  President  W.  H.  Andrews'  25th 
year  with  the  concern.  The  whole  spirit 
o-f  the  convention  was  to  do  honor  to 
the  man  at  the  firm's  head,  who  has 
been  so  largely  instrumental  in  its  suc- 
cess. 

From  the  first  moment  the  convention 
was  -speeded  up  to  the  highest  possible 
point.  Under  the  direction  of  J.  H.  Mc- 
Nulty,  general  manager,  the  proceedings 
moved  fast  and  smoothly.  After  the  re- 
ception, the  men  were  escorted  through 
the  great  plant,  where  they  found  the 
two  years'  changes  of  great  interest,  es- 
pecially the  large  now  building  that  has 


just  been  erected  to  take  care  of  the 
firm's  increased  business.  The  conven- 
tion exhibits  which  had  been  prepared 
by  the  various  departments  of  the  home 
office  were  examined  by  the  visiting 
salesmen  with  much  interest.  Luncheon 
was  served  in  the  firm's  dining  room, 
after  which  the  first  business  session  was 
opened  with  an  address  of  welcome  de- 
livered by  W.  H.  Andrews,  president. 
Mr.  Andrews  introduced  F.  W.  F.  Clark, 
who  expressed  his  pleasure  at  being  able 
to  attend  the  convention  and  the  cele- 
bration of  Mr.  Andrews'  25th  anniver- 
sary. The  convention  was  then  placed 
in  the  hands  of  Mr.  J.  H.  McNulty. 
chairman,  who  gave  a  brief  outline  of 
the  work  to  be  accomplished  during  the 
three  succeeding  days.  He  was  followed 
by  F.  W.  Robinson,  general  superinten- 
dent, who  gave  an  illustrated  talk  on 
the  facilities  and  methods  of  the  com- 
pany 's  factories. 

J.  F.  Thomas,  laboratory  superinten- 
dent, spoke  on  laboratory  work.  He  ex- 
plained the  great  amount  of  research 
that  is  a  regular  part  of  the  laboratory 
routine,  and  also  emphasized  the  infinite 
care  that  is  taken  to  insure  the  quality 
and  uniformity  of  goods,  by  a  ceaseless 
round  of  comparisons  and  service  tests 

An   illustrated   talk   on   raw   material 


used  in  varnish  making,  delivered  by  R. 
W.  Lindsay,  chief  chemist,  awakened  the 
minds  of  his  hearers  to  the  romantic  ele- 
ment in  varnish  making,  as  he  showed 
the  gathering  from  every  nook  and  cor- 
ner of  the  globe,  of  the  materials  that 
enter  into  the  making  of  varnish. 

The  distribution  of  prizes  to  employees 
took  place  this  year  on  one  of  the  floors 
of  the  new  building,  because  of  the  in- 
crease in  the  number  of  employees.  The 
presentation  of  $5  gold  pieces  and  in- 
surance policies  to  those  who  had  beer; 
in  the  employ  of  the  firm  a  year  or  more, 
was  made  by  Mr.  Andrews,  who  empha- 
sized in  his  address  to  the  employees  the 
value  of  continuous  employment  with 
one  organization. 

On  Wednesday  evening  the  opening 
dinner  was  held  at  the  Iroquois  Hotel, 
and  the  "boys"  showed  pretty  thorough- 
ly that  it  takes  more  than  two  years' 
separation  to  dull  the  edge  of  their  gift 
of  harmony.  New  and  old  P.  &  L.  songs 
were  rendered  with  real  spirit.  The  con- 
ventioneers then  hastened  to  the  theatre 
which  was  already  full  with  the  em- 
ployees of  the  Buffalo  office  and  factory 
and  their  friends.  Many  were  the  P.  & 
L.  quips  that  passed  over  the  boards  dur- 
ing the  evening. 

The  business  sessions  on  Thursday 
were  for  the  most  part  devoted  to  the 
discussion  of  products;  a  number  of  new 
lines  were  presented,  and  the  demonstra- 
tions of  various  materials  proved  of  live- 
ly interest. 

One  of  the  speakers,  A.  E.  Hay,  who 
has  been  covering  the  northern  and  west- 
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ern  provinces  of  Canada,  brought  before 
the  men  a  number  of  unique  selling 
points  which  he  has  evolved  for  some  of 
the  company 's  products.  His  handling 
of  a  complex  selling  problem  was  among 
the  most  interesting  features  of  the  day. 

J.  H.  Waterbury,  resident  manager  at 
Buffalo,  also  spoke.  The  selling  points 
which  were  brought  out  by  Mt.  Water- 
bury  occasioned  much  interested  discus- 
sion. 

Thursday  evening  marked  the  coming 
of  the  Southern  Dinner,  which  was  held 
at  the  University  Club.  After  the  feast, 
which  was  completely  southern,  the  din- 
ers enjoyed  a  full-fledged -minstrel  show, 
in  which  the  various  characteristics  of 
the  P.  &  L.  celebrities  came  in  for  a 
good-humored  panning. 

The  real  convention  spirit  is  shown 
not  so  much  in  the  social  activities,  as 
it  is  when  the  roll  is  called  at  the  begin- 
ning of  next  morning's  meeting.  Not  a 
man  was  reported  absent  or  tardy  at 
any  of  the  sessions,  proving  the  vital  in- 
terest shown  by  the  salesmen  in  the  seri- 
ous business  of  the  week. 

The  programme  for  Friday  was  a  va- 
ried one,  the  first  speaker  being  J.  B. 
Bouck,  Jr.,  who  spoke  on  prices  and 
terms.  He  dwelt  on  the  fact  that  the 
varnish  industry  has  been  undergoing  a 
period  of  change  in  these  matters  during 
the  last  few  years,  and  showed  how 
greatly  the  new  system  would  benefit 
the  industry  as  a  whole. 

A.  G.  Simpson,  comptroller,  gave  a 
very  interesting  exposition  of  the  firm's 
credit  systems. 

R.  W.  Lindsay  spoke  on  the  special 
materials  which  the  firm  makes  for  paint 
grinders. 

The  afternoon  session  was  devoted  to 
the  work  of  advertising  and  architec- 
tural service  departments.  W.  P.  Wer- 
heim,  advertising  manager,  opened  the 
meeting  with  an  address  on  P.  &  L.  ad- 
vertising, in  which  he  outlined  the  gen- 
eral plan  of  the  firm's  publicity. 

P.  Randolph  Campbell,  assistant  ad- 
vertising manager,  spoke  on  intensive 
advertising,  taking  up  the  trade  papers 
and  letter  campaigns  conducted  by  the 
advertising  department.  A  three  reel 
motion  picture  was  next  shown  to  the 
men,  to  explain  the  value  of  the  com- 
plete advertising  proposition. 

Mr.  Werheim  then  exhibited  two 
charts  showing  the  remarkable  increases 
that  had  been  made  in  the  firm's  adver- 
tising and  general  business,  and  also  in 
the  sale  of  advertised  specialties  during 
the  last  eight  years. 

At  the  climax  of  the  most  inspiring 
three  days  that  the  P.  &  L.  organization 
has  ever  known,  came  the  convention 
banquet,  which  was  held  in  the  big  ball 
room -of  the  Statler  on  Friday  evening 
at  7.30  o  'clock.  The  room  was  especially 
decorated  for  the  occasion,  and  at  the 
far  end  immediately  over  the  speaker's 


table  was  a  huge  portrait  of  President 
W.  H.  Andrews,  draped  in  flags  and  il- 
luminated by  concealed  lights.  Above 
and  below  this,  .in  electric  lights,  were 
the  words,  "W.  H.  Andrews'  25th  An- 
niversary." When  the  room  was  dark- 
ened the  beautiful  effect  produced  by 
this  decoration  may  be  more  easily  ima- 
gined than  described. 

During  the  dinner  the  men  were  en- 
tertained by  a  stringed  orchestra,  which 
accompanied  the  singing,  and  also  by 
the  Royal  Poinciana  Quartette,  which 
sang  old  and  new  songs. 

President  Andrews  then  gave  an  il- 
lustrated talk  on  the  business  life  of  the 
organization,  starting  with  pictures 
showing  life  in  New  York  city  in  1849, 
when  the  firm  was  founded.  One  of 
these  old  pictures  showed  the  actual  site 
of  the  present  New  York  office.  The  pic- 
tures outlined  the  various  stages  in  the 
firm 's  history,  and  included  portraits  of 
A.  W.  Pratt  and  H.  S.  Lambert,  whose 
names  the  firm  bears  to-day.  A  number 
of  interesting  portraits  were  shown  of 
men  at  present  high  in  the  organization 
as  they  looked  twenty  or  more  years  ago. 


PREDICTS    BIG    BUSINESS    AFTER 
WAR 

The  Pratt  &  Lambert  salesmen  had  an 
interesting  opportunity  to  hear  at  first 
hand  of  war  conditions  in  England,  from 
F.  W.  F.  Clark,  London,  Eng.,  who  Is 
vice-president  of  the  British  associate 
house,  Robt.  Ingham  Clark  &  Co. 

Mr.  Clark's  son  is  a  lieutenant  in  the 
army  and  has  been  on  the  Somme  front 
for  17  months.  He  is  now  home  on  sick 
leave,  convalescing  from  an  attack  of 
trench  fever.  His  presence  home  gave 
Mr.  Clark  his  first  opportunity  to  leave 
London  in  many  months. 

"It  seemed  very  odd  when  I  landed 
in  New  York  to  find  myself  once  more 
in  a  city  that  is  lighted  at  night,"  he 
said.  "London  is  a  very  dismal  place 
at  night,  since  we  have  had  to  keep  the 
lights  out  as  a  precautionary  measure 
against  the  Zeppelins.  Still,  there  is 
quite  a  bit  of  gayety  in  the  city.  The 
theatres  and  the  restaurants  have  the:r 
crowds  just  the  same.  The  great  ma- 
jority of  the  men  are  in  khaki,  bein<r 
officers  home  on  leave  or  wounded  men 
who  are  on  sick  leave." 

He  expressed  the  opinion  that  all  Eng- 
land is  united  in  backing  the  leadership 
of  Lloyd  George  and  that  the  country 
is  confident  that  he  will  be  able  to  con- 
duct the  war  to  a  successful  issue. 
Man  of  the  Hour 

"I  did  not  have  very  great  faith  in 
Lloyd  George  a  few  years  ago,"  Mr. 
Clark  added,  "hut  I  have  come  to  be- 
lieve now  that  he  is  England's  man  of 
the  hour." 

Following  a  successful  conclusion  of 
the  war  for  the  allies,  Mr.  Clark  looks 
for  a  great  rush  of  business  "both   for 


England  and  the  States."  Just  at  pres- 
ent England  is  enjoying  prosperity  of  a 
kind,  he  said.  The  munition  works  are 
all  busy  and  there  is  plenty  of  work  for 
the  British  artisans.  The  cost  of  living 
is  higher,  but  Mr.  Clark  believes  the  rise 
is  due  to  increased  consumption  rather 
than  a  shortage  of  food  products.  Work- 
men are  receiving  higher  wages  and  they 
and  their  families  are  eating  more  mear 
and  are  generally  enjoying  a  higher  stan  • 
dard  of  living  than  they  have  had  here- 
to fore. 

His  own  business,  paint  and  varnish 
manufacture,  has  suffered,  he  says.  The 
building  trades  are  practically  at  a 
standstill. 

© 

PAINT  NOTES 
VALENTINE   &   CO.,    varnish    makers, 
have  allowed  all  employees  a  bonus  of 
10  per  cent,  on  yearly  salaries. 

*  *     » 

AT  THE  recent  convention  of  the  Cana- 
dian National  Association  of  Master 
Painters,  held  at  Toronto,  the  following 
officers  were  elected : — 

President,  William  Delaney,  Niagara 
Falls;  vice-president,  James  Kitchener. 
Toronto;  secretary-treasurer,  Ernest  J. 
Linington,  Toronto;  executive  board,  H. 
Weatherwax,  Tilsonburg;  William  Paris. 
Toronto;  T.  W.  Milo,  Kingston;  Charles 
Chapman,  St.  Catharines;  William  Dob- 
son,  Hamilton. 

*  *     • 

REPRESENTATIVES  of  turpentine 
manufacturing  interests  of  Texas,  Mis- 
sissippi, and  Louisiana,  met  recently  in 
New  Orleans  and  decided  to  organize  a 
turpentine  producers'  association,  to  be 
operated  along  lines  somewhat  similar  to 
that  of  the  Southern  Pine  Association. 

*  *     » 

A.  RAMSAY  &  SON  CO.,  LTD.,  Mon- 
treal, recently  completed  75  years  in 
business  in  Canada.  The  business  was 
founded  in  1842  and  during  the  past 
three-quarters  of  a  century  has  been  suc- 
cessively controlled  by  three  generations 
of  the  Ramsay  family. 

*  *     * 

The  British  American  Paint  Co.,  Vic- 
toria, B.C.,  recently  held  a  sales  con- 
ference at  the  head  office.  The  confer- 
ence lasted  for  three  days.  All  repre- 
sentatives were  optimistic  regarding  the 
future  outlook.  It  was  pointed  out  that 
bookings  for  spring  delivery  are  in  ex: 
cess  of  any  previous  year.  The  company 
has  established  warehouses  in  Calgary 
and  Edmonton,  Alta.  Among  those  in 
attendance  at  the  conference  were  the 
following: — W.  M.  Forbes,  A.  G.  Pearce, 
W.  E.  Trump,  W.  H.  Lawson,  J.  C.  Pen- 
dray,  H.  J.  Pendray,  R.  T.  Pendray,  H. 
H.  Welch,  J.  N.  Davey,  R.  C.  Chown,  J. 
W.  Mcintosh,  Joseph  Hareonrt,  F.  W. 
Tracey,  E.  A.  Cutler,  J.  C.  Lee,  W.  R. 
Herbert,  R.  L.  Shaw. 
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Kyanize  Salesmen  Convene  at  Boston 

Three-Da v  Convention  Held  at  Boston  City  Club — Prac- 
tical Talks  by  Sales  Staff— Selling  Contest  Held 


LIVING  up  to  the  house  legend — 
"There  is  only  one  thin:;  that  can 
he  improved  by  heing  broken  and 
that's  a  record,"  the  salesmen's  conven- 
tion of  the  Boston  Varnish  Company, 
held  recently  at  Boston,  Mass.,  proved  a 
ten  strike.  For  the  three  days  of  the 
c  mvi  ntion  there  was  crowded  into  every 
minute  of  time  more  solid  vitalizing  busi- 
ness entertainment  than  any  one  of  the 
forty   or  so   salesmen   assembled   thought 

p:i--:Hl'. 

The  discussions,  addresses,  the  various 
demonstrations  on  selling-  points  and 
selling  talks,  were  all  entered  into  with 
such  enthusiasm  that  there  was  not  a 
dull  moment  throughout. 

Salesmen  were  present  from  east  and 
wot.  with  the  men  covering  Canadian 
territory  and  managers  from  the  various 
branches.  Each  man  was  aiven  an  op- 
portunity to  he  heard  and  as  a  result  the 
-ales  force  has  started  out  on  1917  with 
not  a  single  problem  for  which  they 
have  not  a  solution  and  with  unbounded 
enthusiasm   for  the   company's  product. 

Following  the  reception  to  salesmen 
and  addresses  of  welcome,  etc.,  business 
conditions  were  outlined  by  representa- 
tives from  various  territories.  Each 
showed  a  thorough  gras,p  of  the  situation 
and  future  work  will  be  made  to  con- 
form to  many  of  their  suggestions. 

Features  of  the  first  day's  session 
were  an  address  on  "The  Versatility  of 


a  Varnish  Salesman,"  by  W.  H.  Ennis, 
manager  of  the  Canadian  Department; 
an  address  on  "Enthusiasm,"  by  Henry 
Knott,  vice-president  of  the  Greenleaf 
Advertising  Agency;  a  demonstration, 
"The  Strong  Selling  Point,"  by  Harry 
B.  Winne,  and  "Office  Helps  to  Sales- 
men, by  Harry  H.  Little. 

An  address  that  proved  one  of  the 
most  interesting  and  helpful  of  the  con- 
vention showed  the  importance  of  the 
small  town  field.  This  was  given  by  Wal- 
ter W.  Manning,  of  "Women's  World." 
Charles  H.  Tewksbury,  manager  of  the 
Chicago  branch,  talked  on  salesmen's  re- 
lation with  the  company,  and  E.  M. 
Hcok,  of  Washington,  D.C.,  took  as  his 
subject,  "Earnestness  in  Selling  Kya- 
nize." 

A  most  helpful  hour  was  devoted  to 
complaints  and  confidences  and  a  gen- 
eral discussion,  after  which  a  dinner  was 
served,  and  the  evening  was  given  over 
to  the  enjoyment  of  Montgomery  and 
Stone  in  "Chin  Chin"  at  the  Tremont 
Theatre. 

The  second  day 's  session  was  given 
over  in  the  morning  to  a  series  of  talks 
on  the  various  products  of  the  company. 

Most  of  the  afternoon  session  was  de- 
voted to  the  question  of  advertising.  The 
national  advertising  campaign  which  the 
company  conducts  was  fully  explained. 
How  to  use  this  advertising  matter  and 

just  what  it  consists  of  was  gone  into  by 


Mr.  Lord  and  W.  H.  Gerke,  after  which 
there  was  a  series  of  suggestions  and  re- 
commendations conducted  by  Walter  W. 
Knott,  W.  B.  Stout,  and  Emil  F.  Schwab 
concluding  with  general   discussions. 

Probably  the  most  amusing,  and  at  the 
same  time  the  most  instructive  part  of 
the  day's  activities,  was  the  selling  con- 
test that  concluded  the  business  end  of 
the  convention.  This  followed  a  dinner 
on  the  second  day's  programme.  Some 
of  the  hardest  tests  imaginable  were 
brought  forward  for  the  star  salesmen 
of  the  company  to  surmount,  and  each  in 
turn  were  successfully  combated  with 
and  well  founded  selling  arguments 
brought  up. 

The  third  day,  and  closing  day  of  the 
convention,  was  spent  at  the  factory. 
Here  were  more  surprises,  for  the  in- 
creases made  to  the  plant  at  Everett, 
in  several  new  stacks  for  manufacturing 
were  found  to  have  increased  the  capa- 
city to  take  care  of  the  vast  increase  in 
output  which  has  been  demanded. 

A  practical  demonstration  and  tech- 
nical information  of  the  way  Kyanize  is 
manufactured,  was  conducted  by  Harry 
A.  Hall,  Elmer  E.  Tobey,  and  Garner  H. 
Moise. 


PAINT  NOTES  l 

Benjamin  Mjoore  &  Co.,  New  York. 
Chicago,  Toronto,  recently  held  their  an- 
nual sales  convention  at  St.  Louis.  L.  P. 
Moore,  was  advanced  from  vice-president 
to  president,  and  former  President  Ben- 
jamin Moore  becomes  chairman  of  the 
Executive  Board.  The  company  has 
plants  at  New  York.  Chicago,  Cleveland, 
St.  Louis  and  Toronto. 


Sales  staff  of  Boston  Varnish  Co.  who  attended  the  Convention. 
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BOECKH'S  "Steel  Grip,"  Rubber  Set 
Painters'  Brushes 

THE  BRUSHES  THAT  LAST 

The  Bristles,  due  to  the  "STEEL  GRIP"  Process,  converge  to  the  centre 
of    the    brush,   producing   an    elastic    and    resilient    action   —    a    feature 
demanded   by   the   best   practical   painters,   who    know   from   long   ex- 
perience the  advantage  of  using  this  type  of  brush. 

Each  individual  bristle  is  held  firmly  by  thoroughly  hardened, 
best  quality  rubber,  reinforced  and  protected  by  the  famous 
"STEEL  GRIP"   Compressed  Steel  Ferrules,  which  add 
so  materially  to  the  life  of  the  brush,  and  are  not  mere 
ornaments. 


Cannot  and 

will  not  shed 

the  bristles. 


Boeekh's  "STEEL  GRIP"  Rubber  Set 
Brushes  are,  on  account  of  their  excellent 
wearing    qualities,     the     easiest    selling    and 
most  satisfactory  brushes. 

Remember,   there   is  no    article    that    will   try   your 
customers'  patience  more  than  a  Bristle  Shedding  Brush. 

"STEEL   GRIP"    Rubber    Set   Brushes    are    guaranteed    for 
use  in  any  liquid  which  will  not  destroy  the  Bristles. 

THE  BOECKH  BROS.  COMPANY,  Ltd. 

TORONTO,  CANADA 


IT  IS  SERVICE 

that  Determines  the 
Value  of  Paints 

Because  a  can  of  paint  sells  at  a 
very  cheap  price  it  is  no  sign  that 
it  is  big  in  value. 

Jamieson's   Pure 
Prepared 
Paints 


are  extraordin- 
ary in  their  ser- 
vice-giving qua- 
lities and  their  price  is  no  higher  than  the 
ordinary  kind.  They  are  big  value  in 
every  sense  of  the  word. 

Just  the  line  for  which  you  should  have 
the  agency. 

It  will  pay  you  to  write  for  our  proposi- 
tion. 

R.   C.   JAMIESON  &  CO.,   Limited,  Montreal,  Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  January  17.— Paint 
market  conditions  for  the  pres- 
ent week  are  something  like 
those  of  last  week  with  greater  intensity 
in  linseed  oil  firmness.  It  is  declared 
that  but  for  the  extra  firmness  in  feeds 
which  creates  a  specially  brisk  demand 
tor  the  oil  cake  linseed  oil  would  pos- 
sibly go  higher  in  price  at  a  jump. 
Crushers  are  certainly  of  opinion  that 
oil  is  in  for  a  lengthy  period  of  firmness, 
and  are  quoting  from  $1.08  to  $1.09  for 
deliveries  of  spot  linseed  oil,  and  are 
not  quoting  for  future  supplies.  Mixed 
paints  are  in  good  demand  for  spring. 
Shellac  is  firmer.  Gasoline  has  gone  up 
a  cent,  and  turpentine  is  in  firm  market. 
Glass  and  putty  also  keep  very  firm 
priced  on  account  of  shortage  of  supply 
in  these  lines  and  increased  cost  of  pro- 
duction. 

Mixed  Paints  Shoiv 

Brisk  Spring  Demand 

MIXED  PAINTS.— There  is  every 
evidence  of  a  good  spring  demand  for 
mixed  paints,  and  in  the  opinion  of  lean- 
ing manufacturers  the  outlook  is  still 
for  continued  firmness  in  price,  with 
very  little  chance  of  any  reduction  from 
the  present  scale  even  if  oils  and  raw 
materials  were  to  reduce  in  price  instead 
of  increasing  as  the  oils  at  least  are  do- 
ing at  present.  It  is  argued  by  the  man- 
ufacturers that  the  increases  so  far  in 
paint  prices  arrived  late  long  after  raw 
materials  had  risen,  and  that  these  in- 
creases only  just  about  prevent  the 
manufacturing  business  from  running  at 
a  loss,  certainly  the  increases  provide 
only  for  a  reduced  profit  on  paints  as 
compare,!  with  former  days.  In  white 
painl  for  instance  there  is  only  about 
an  even  break  for  the  maker.  The  flow 
of  spring  orders  so  far  seems  to  show 
that  the  present  prices  are  being  accept- 
ed as  well  as  justified  by  many  retailers 
throughout  the  country,  and  manufac- 
turers are  agreed  that  no  reduction 
could  possibly  come  to  make  any  differ- 
ence  in   spring  business   for  the  retailer. 

Linseed  Oil  Very 

Firm  Indeed  Now 


UN' SEED      OIL. 


Great      firmness 


characterises  the  market  for  linseed  oil 
in  Montreal  this  week.  There  is  no 
reassuring  note  as  regards  hope  of  re- 
duction in  prices.  News  from  the  dis- 
tant sources  of  supply  continues  to  in- 
fluence only  towards  firmness.  The  up- 
set in  shipping  circles  caused  by  the 
raider  rumors  and  raider  realities,  the 
first  exaggerated,  the  second  annoying, 
has  had  its  effect  on  freight  rates  for 
Argentine  seed,  and  this  is  scarce 
enough  and  high  priced  enough  anyway. 
Similarly  transportation  trouble  and  con- 
gestion of  railway  circumstances  have 
exercised  their  firming  effects  on  the 
market  as  regards  Canadian  flaxseed 
supplies.  Flaxseed  at  $2.62  this  week  is 
hard  to  secure  and  crush,ers  were  not 
booking  orders  for  spring  delivery  in 
anticipation  of  higher  price  conditions. 
One  leading  firm  of  hardware  whole- 
salers had  a  warning  note  circulated  to 
their  executive  staff  to  the  effect  that 
linseed  oil  might  reach  as  high  as  $1.50 
a  gallon.  Several  firms  of  paint  manu- 
facturers in  Montreal  were  not  anxious 
to  part  with  any  of  their  stocks,  and 
were  not  quoting.  But  other  firms  were 
doing  business  as  usual  and  quoted 
prices  according  to  the  same  range  as 
last  week's  with  the  emphasis  rather 
more  heavily  on  the  higher  figures  as 
follows : 

Linseed  oil  Eaw.  Boiled. 

1  to  4  barrels  .  . .  .$1.15-1.20  $1.18-1.25 
5  to  9  barrels  ....  1.14-1.19  1.17-1.24 
10  to  25  barrels   .  .   1.13-1.18       1.16-1.23 

Turpentine  Seems 

Increasingly  Firm 

TURPENTINE.— Reports  regarding 
turpentine  are  continuously  firm  at  pres- 
ent the  market  showing  no  tendenc,y  to 
produce  lower  prices.  Some  manufac- 
turers of  paint  are  not  parting  with 
turpentine  in  any  large  quantities,  and 
the  outlook  in  most  expresse-j  opinions 
is  for  supplies  none  to  largo,  for  re- 
quirements and  very  firmly  maintained 
prices  even  after  the  arrival  of  new 
crop  shipments.  Prices  in  Montreal  re- 
main as  quoted  last  week  though  the 
tendency  is  towards  firmer  figures  than 
the   following  quotations: 

Turpentne  Per  Imp.  Gal. 

1  barrel   lots    75-80c 

2  to   4    barrels    74-79c 

5  to   10  barrels   73-78 


White  Lead  in  Oil 

Ingredients  Firm 

WHITE  LEAD  IN  OIL.— There  is  no 
change  in  the  market  for  white  lead  in 
oil  this  week,  though  both  the  oil  and 
the  lead  are  in  reasonably  firm  market, 
and  it  would  not  require  any  great  lev- 
erage on  the  part  of  both  these  factors 
together  to  produce  the  necessity  for 
another  increase.  Manufacturers  how- 
ever, are  hopeful  of  being  able  to  main- 
tain prices  without  need  for  further  in- 
crease, and  at  present  orders  are  being- 
accepted  for  delivery  up  to  April  1st  at 
the  prices  presently  quoted  which  are  as 
will  be  recalled  $14.30  per  100  lbs.  for 
ton  lots  and  over,  and  thirty  cents  addi- 
tional per  hundred  pounds  for  smaller 
quantities. 

Gasoline  Advanced 

By  One  Cent  Per  Gal. 

GASOLINE. — Another  advance  is 
registered  by  gasoline  this  week.  The 
present  advance  is  a  one  cent  increase 
per  gallon  delivered  from  the  tank  car 
making  the  price  291/2  cents  per  gallon. 
The  same  price  holds  for  gasoline  sup- 
plied in  barrels  with  a  two  dollar  charge 
(refundable)  for  the  container.  The 
advance  is  due  to  the  greatly  increased 
price  of  crude  oil  from  the  American 
middle  West.  Crude  oil  is  priced  to-day 
at  $1.70  per  barrel  which  is  vastly  differ- 
ent from  the  90  cents  figure  of  about  a 
month  ago.  The  ultimate  reason  for  the 
advance  is  not  fathomed  for  certain  in 
Montreal,  but  the  supply  is  believed  to 
be  shorter  and  transportation  troubles 
prevent  rapid  shipments  to  relieve  dis- 
trict  shortages. 

Shellac  is  Again 

on  the  Firm  Trend 

SHELLAC— There  is  still  consider- 
able firmness  in  the  market  condition 
for  shellac,  and  only  a  week  ago  from 
date  of  publication  (last  Friday  to  be 
exact)  shellac  had  advanced  a  further 
3  cents  in  New  York,  while  the  spirit 
was  also  very  firmly  priced.  These  mat- 
ters make  the  market  for  varnishes  made 
from  shellac  firm  in  outlook,  and  the 
prospect  seems  to  be  for  prolonged 
of  tone. 
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Does  the  Paint  You  Sell 
Advertise  Your  Store? 


Every  painting  job  is  some  kind  of  an 
advertisement  for  the  manufacturer  who  made 
the  paint  and  the  merchant  who  sold  it. 

It  depends  on  the  paint  whether  that  job 
makes  another  sale  or  kills  one.  When  you 
consider  paint  selling  from  this  angle  you 
realize  the  real  necessity  of  placing  your  faith 
in 

B-H  English  Paint 

because  it  has  a  long  and  good  record  behind 
it  that  is  an  absolute  guarantee  of  faithful 
performance  in  the  future. 

The  merchant  who  has  a  B-H  agency  never 
need  be  afraid  to  refer  prospective  purchasers 
to  jobs  on  which  B-H  paint  has  been  used. 
They  are  his  best  advertisement. 

Where  we  are  not  already  represented,  we 
would  be  glad  to  hear  from  a  progressive 
merchant. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TORONTO 

^AOROXTO,  Jan.  19.- -Wholesale 
paint  houses  report  trade  some- 
what disappointing'  during  the 
opening  weeks  of  the  present  year.  Re- 
tailers are  not  given  to  booking  ahead  in 
the  face  of  the  high  prices,  and  in  this 
respect  there  has  not  been  the  same  vol- 
ume of  forward  orders.  There  is  an  in- 
clination for  the  retail  merchants  to  be 
cautious  in  their  buying.  There  is  a 
continued  firmness  in  almost  all  lines  of 
paint  materials.  An  advance  in  alabas- 
tine  of  lc  per  pound  on  list  price  has 
been  recorded.  Glass  discounts  have 
been  advanced  in  some  instances  to  15 
per  cent,  off  list.  This  is  not  general  as 
yet,  quite  a  range  of  prices  still  prevail-, 
ing.  This  is  but  an  intimation  of  the 
way  the  market  is  headed.  Some  whole- 
salers have  been  contemplating  putting 
an  advance  into  effect  in  the  near  future. 
Shellac  is  in  firm  market,  and  in  certain 
instances  has  been  quoted  up  20c  per 
gallon.  There  are  intimations  also  that 
it  is  likely  to  go  still  higher.  Gasoline 
and  benzine  have  recorded  advances  dur- 
ing the  week,  and  there  is  a  continued 
firmness  in  this  market  owing  to  the  re- 
cord high  price  for  crude  oil  at  the  wells. 
Consumption  of  all  oil  products  is  great- 
ly overstepping  production.  Waste  has 
also  been  marked  up  for  considerable 
gains.  Putty  held  in  firm  market  on  the 
recent  advances,  and  white  lead  in  oil  is 
also  steady.  There  is  a  disposition  to 
look  for  higher  prices  in  this  commodity 
owin^-  to  the  firm  position  of  linseed  oil. 
Pig  lead  being  in  firm  market  also,  has 
its  effect  on  the  situation.  Linseed  oil 
advanced  in  price  during  the  week,  the 
lowest  quotation  obtained  being  $1.15  for 
raw  in  one  to  two-barrel  lots.  Turpentine 
held  firm,  with  a  possibility  of  a  con- 
tinuation of  this  condition  for  the  next 
six  weeks. 

Linseed  Oil  Again 

Quoted  at  Higher  Levels 

LINSEED  OIL.— There  is  a  firmness 
in  the  linseed  oil  situation,  which  has 
made  itself  manifest  by  a  movement  of 
prices  toward  higher  levels.  The  lowest 
quotation  obtained  was  .$1.15  for  raw  oil 
and  $1.18  I'm-  boiled.  This  represents  an 
advance  of  3c  per  gallon.  The  ramrc  is 
still  within  comparatively  narrow  limits, 
the  high  quotation  being  $1.17  for  raw 
and  $1.20  for  boiled.  Some  of  the  crush- 
ers are  experiencing  difficulty  in  getting 
a  supply  of  flaxseed  from  the  West 
owing  to  the  freiuhf  situation.  For  this 
reason  some  are  practically  out  of  the 
market  for  quotations  to  new  customers. 
Thev  are  endeavoring  to  look  after  the 
needs  of  their  regular  customers,  bul  are 
not  looking  for  new  business.  There  was 
a  net  advance  of  4c  per  bushel  in  flax- 
seed durittS  the  week.  On  Wednesday  of 
last    week    the   cash    article   at    Winnipeg 


sold  at  $2.58V2,  and  on  the  same  day  this 
week  the  selling  price  was  $2.62V2.  There 
was  a  slight  fluctuation  in  the  flaxseed 
market  on  Saturday  of  last  week,  when 
it  went  as  low  as  $2.56%.  But  the  tone 
of  the  market  was  firm  and  generally  in 
an  upward  direction.  The  May  option 
for  flaxseed  was  quoted  up  as  high  as 
$2.71  on  Wednesday  of  .this  week,  which 
would  seem  to  indicate  the  strength  of 
the  seed  for  future  delivery.  Receipts 
in  carloads  at  Winnipeg  for  the  six  days 
ending  wtih  Wednesday  amounted  to' 90 
cars,  or  an  average  of  15  ears  per  day. 
1  to  2  barrels..?. $1.15-1.17      $1.18-1.20 

3  to  5  barrels 1.14-1.16         1.17-1.19 

6  to  9  barrels....   1.13-1.15         1.16-1.18 

Gasoline  Goes  Up 

I  Cent  Per  Gallon 

GASOLINE.— The  increased  firmness 
and  high  price  in  the  price  of  crude  oil  at 
the  wells  has  resulted  in  an  advance  of 
lc  per  gallon  on  the  price  of  gasoline. 
It  is  now  selling  at  281/4c  and  29c  per 
gallon.  A  new  record  for  crude  oil  was 
established  during  the  week  when  Mid- 
Continent  jumped  to  $1.70,  or  a  20c  ad- 
vance. The  highest  price  reached  by 
crude  oil  last  year  was  $1.55  per  gallon. 
Gasoline  at  that  time  was  selling  at 
practically  the  same  figure  as  that  quoted 
at  present.  In  the  face  of  the  crude 
market  a  higher  price  than  that  now  pre- 
vailing would  seem  justified  for  gasoline. 
There  is  consequently  a  firmness  in  the 
market  at  the  recent  advance.  Coal  oil 
and  lubricating  oils  share  the  firmness  in 
the  market.  Benzine  also  advanced  in 
like  amount  with  gasoline,  and  is  now 
quoted  at  27y2c  and  28c. 

White  Lead  Firm,  Due 

to  Linseed  Situation 

WHITE  LEAD  IN  OIL— There  is  a 
continued  firmness  in  white  lead  in  oil, 
due  to  the  strong  position  of  linseed  oil. 
Advances  have  been  recorded  in  the  lat- 
ter commodity  during  the  week,  and 
there  looms  largely  a  possible  difficulty 
of  getting  supplies  of  oil  for  future  de- 
livery. There  are  those  in  the  trade  who 
assert  their  belief  that  higher  prices  for 
white  lead  are  reasonably  sure  to  follow. 
The  pig  lead  market  in  New  York  holds 
in  a  strong  position  at  $7.6Q  per  hundred. 
Differentials  of  20c  for  Toronto  and 
Hamilton  over  the  Montreal  prices  and 
25c  for  London  and  Windsor  over  the 
Montreal  prices,  and  30c  for  Port  Arthur 
and  Fort  William  when  navigation  opens 
have  been  quite  generally  recorded. 
White  lead  is  quoted  at  $14. HO  in  smali 
lots  per  hundred  pounds  and  $14.50  in 
ton  lots. 

Turpentine  Expected  to 
Hold  Steady  Until  March 

TI'RPFNTrNE.— There  was  a  slighl 
weakening  in  the  primary  market  at 
Savannah  during  the  past  week  for  tur- 
pentine.    This  was  due  in  large  measure 


to  the  fact  that  the  consuming  trade  in 
the  West  and  North-West  has  been  quiet 
recently.  There  was  some  speculatively- 
carried  tank  turpentine  that  also  put  in 
an  appearance,  and  this  helped  to  give 
the  mai-ket  a  weak  tone  for  the  time. 
Some  export,  however,  has  been  going  on, 
and  the  new  crop  turpentine  will  not 
copie  on  the  market  until  about  March 
1.  This  is  expected  to  cause  a  steadi- 
ness in  turpentine  for  the  next  six  weeks- 
at  least.  Locally  the  demand  has  been 
light.     Prices  held  steady. 

1-ba.rrel  lots    . $0.75-$0.81 

2  to  5  barrels   0.74-  0.8O 

6  to  9  barrels 0.73-  0.79' 

5-gallon 0.80-  0.78 

Some  Glass  Concerns 

Have  Increased  Price 

GLASS. — The  firm  feeling  in  the  glass 
market  since  the  recent  announcement  by 
the  American  manufacturers  of  higher 
prices  made  itself  manifest  during  the 
week  in  that  some  of  the  local  dealers 
have  made  their  discount  15  per  cent,  off 
list,  as  compared  with  20  per  cent,  form- 
erly. This  new  discount  has  been  an- 
nounced by  at  least  one  glass  house,  and 
other  jobbers  intimated  their  intention 
of  revising  their  prices  upward  in  the 
near  future.  There  is  quite  a  wide  range 
in  glass  prices,  however,  owing  to  the 
comparatively  heavy  stocks  that  were  on 
hand  before  the  recent  advance  at  the 
American  mills  took  place. 

Advances  Recorded  in 
Calcimines  During  Week 

CALCIMINES.— Following  the  inti- 
mation made  by  HARDWARE  AND 
METAL  last  week  that  calcimines  were 
in  strong  position,  advances  have  been 
recorded  during  the  week.  Alabastine  is 
one  of  the  lines  that  has  been  advanced 
lc  per  pound  on  list.  List  prices  are  now 
lie  for  white  and  12e  for  colored.  Dis- 
count on  this  line  remains  at  40  per  cent. 
The  advance  is,  therefore  60c  per  100 
pounds.  Calcimines  quite  generally  have 
been  marked  up  V^c  per  pound.  In  re- 
ferring to  the  condition  respecting  cal- 
cimines, HARDWARE  AND  METAL 
last  week  said: — "In  all  probability  cal- 
cimine prices  will  be  advanced  in  ithe 
very  near  future.  Costs  of  all  raw  ma- 
terials have  advanced  considerably,  and 
manufacturers  have  been  absorbing'  the 
additional  increase.  Tt  is  now  claimed 
that  the  limit  lias  been  reached  and  high- 
er prices  are  inevitable.  Whiting  and 
glue  have  reached  high  cost  levels,  and 
the  added  cost  and  difficulty  in  securing 
tinting  colors  have  also  made  the  situa- 
tion more  acute.  The  glue  problem  is 
probably  the  most  serious  at  present,  and 
glue,  which  at  one  time  cost  14c  per 
pound,  now  costs  35c  lb.  Even  at  the 
high  prices  now  prevailing,  glue  manu- 
facturers are  only  able  to  make  ship- 
ments in  small  quantities.  The  advances 
will  probably  range  from  y2c  to  %c  lb." 
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TWO  INCH 

pRIC 

25 

CE  MXS 


SIMMS' ' 

"LARK"  j 

CHISELLED  g 

FUTBRISHE  BRUSH  ^ 

SET  IN  '4. 

VULCANIZED  RUBBf  R  ? 

AND  |p 

GUARANTEED  f 

FOR  USt  IN  ^ 

ANYTHING,  j 


MADE  BY 

T.5.SiMMs£(b. 

LIMITED 

Saint  John.  N.B. 

CANADA.. 


MARK 


ARE 


BETTER  BRUSHES 

But  do  not  get  the  impression  that  all  ' '  SET  IN 
EUBBEE"  Brushes  are 

BETTER  BRUSHES 

The  setting  of  brushes  in  rubber  is  a  complicated 
and  difficult  process  in  which  great  care  and  skill, 
exercised  by  thoroughly  trained  mechanics  of  long 
experience  at  the  work,  are  necessary  to  produce  A 
MECHANICALLY   SATISFACTORY  BRUSH. 

The  words  -'SET  IN  EUBBEE"  mean  nothing  to 
you  unless  supplemented  by  this  trade-mark 


(SET   IN    RUBBER  ) 

which  guarantees  you 

BETTER  BRUSHES 

Made  by  the  most  modern  methods,  in  a  thoroughly 
equipped,  up-to-date  factory,  and  sold  at  prices  no 
higher  than  are  charged  for  brushes  only  claimed  to  be 
"just  as  good"  as 


SIMMS 


{SET  IN  RUBBER) 

Why  buy  the  other  kind  when 


BETTER  BRUSHES 


cost  no  more? 


T.  S.  SIMMS  &  CO.,  Limited 

ST.  JOHN,  N.B. 


B 


ERRY  Brothers'  made 
Canada    varnishes 


in 


and  enamels  are  adapted 
for  every  known  use. 

Our  trade- mark  on  a  can 
is  a  guarantee  that  the 
contents  are  absolutely 
true  to  description. 

Our  line  is  easy  to  sell  because  all 
consumers  have  learned  that  in  buying 
Berry  Brothers'  products  they  are 
getting  honest  varnish  value. 

Write  for  our  price  list  and  interesting 
dealers  proposition. 

RERRYBROTHERC 

E-Worlds  Lar^estVarnishMakers  W 


Established  1858 

Walkerville,  Ontario 


(442) 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics— R.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%_:  22  abort  lesmok- 
or  22  long  lesmok.  20%;  22  short, 
smokeless,  20%;  22  long  riiie, 
black,  22  long  rifle  smokeless, 
•7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball ;  brass 
allot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%;" 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

■'Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 

iriet. 

I 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

AMERICAN    AMMUNITION. 

List  Prices. 
Subject  to  2%%  discount. 
B.B.  caps,  $3.50  per  M. :  B.B. 
'caps, concave  ball.  $4.40;  22  short, 
$5;  22  long,  $6:  22  long  rifle.  $7; 
n  short  smokeless,  $5.25;  22  long 
smokeless,  $7.50;  22  long  rifle 
smokeless,  $8.75   per   M. 

Sporting    Cartridges  Centre 

Fire  Smokeless  303  Winchester, 
$32.76  per  M. :  303  Savage,  $32.75; 
803  British.  $95;  32  Winchester 
special,  $32.75:  3.S-55  Winchester, 
$76;  401  Winchester  self-loading, 
$78   per   M. 

I'rimers — Nos.  1.  1%  and  2V_>. 
$3.60;  Nos.  1  and  2  (100  in  box), 
$3.80,;  Nos.  1-W.  1%-W,  2%-W 
anil  3-W,  and  new  4,  5,  and  5%, 
100  In  box,  $3.80;  Berdan  Nos.  1, 
L%,  2  (250  In  box),  $3.60;  Berdan 

Xor.    1.    1%,   2    (100   in    D-OX),  $3.80. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal.  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only;  Chilled, 
$1.50;  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  %c  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton, 
T/ondon,  St.  John  and  Halifax 
freight   equalized. 

AUGER   BITS 

Standard    List  Prices   per   dozen. 

3/10....$  5.00  12/16....$  7.00 

4/16....     5.00  13/16 8.00 

5/16 5.00  14/16 8.00 


6/16 5.00         15/16 9.00 

7/16....     5.00         16/16 9.00 

8/16 5.00         18/16 10.50 

9/16 5.50         20/16 12  00 

10/16 6.00         24/16 15.00 

11/1TJ. ...     7.00 

Discounts   from    Standard    List 

prices: 

Common,    65%. 

Ford's   Auger   Bits,   30   and    10%. 

Irwin  Auger  Bits,  40%. 

Gilmour   Auger   Bits,   60%. 

Rockford  Auger  Bits,  50  and  10% 
F.O.B.        Toronto,        Montreal, 

London    and    Hamilton. 

AXES 

Single  Bit,  doz 8  50    1100 

Double    Bit    12  00    14  00 

Boys'    Axes    7  00      S  00 

Hunters'    Axes    5  75       7  25 

Bench— No.    2,    doz 10  00 

No.    3.    doz 10  SO 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices    range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra  Quality,  20,  5%. 
Standard   Quality,  40%.  ■ 

Side    Lace    Leather,    lb $130 

Cut   Lace   Leather,   lb 1  50 

BELLS     (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A   x   75  lb 4  75 

BOLTS   AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine   Bolts,   7-16   in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts.  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,   7-16    in.    dia. 

and  larger,  10%. 
Coach  and   Lag  Screws,  35%. 
Skein   Bolts,   30%. 
Square   Head    Blank    Bolts.    15%. 
Bolt   Ends.   15%. 
Plow   Bolts,   15%. 
Elevator  Bolts,   20%. 
Fancv    Head    Bolts,    15%. 
Shaft   Bolts    ($3   list),   15%. 
Step   Bolts,   large   head    ($3)    list. 

15%. 
Whiffletree  Bolts,  15%. 
Nuts,   square,  $1   off  list. 
Nuts,   hexagon,   $1   off  list. 
Stove    Rods,    per   lb.,   9%o. 
Stove   Bolts,      55%. 
Tire   Bolts,   40%. 

F.O.B.  Toronto,  Montreal.  Lon- 
don   and    Hamilton. 

BORAX 

Lump   Crystal   Borax,   lb..   0  10'/. 

BRASS  Per  lb. 

Spring,    sheets,    8    in.    wide, 

up   to   20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,    seamless    base    0  57 

Tubing,  Iron   pipe  size,  1  in. 

base     0  54 

Copper   I.P.S 0  68 

BARS    (Clothes) 

3   sections,   4   ft.,   doz 5  50 

3  sections,  5  ft.,  doz 6  80 

3  sections,  (1  ft.,  doz 8  20 


BOILERS    (Range) 

30-gal.    Standard    10  00 

30-gaI.   extra   heavy    12  50 

BOARDS.    BAKE  Per  doz. 

No.  1—18  in.x24  in .  . 7  00 

No.  2—18  in.x28  in 7  60 

No.   3—20  in.x30  in 8  00 

BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,    14x58   ins.,    doz...  18  00 

Cork  covered,  doz.    .... 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,  rloz.     2  25 
Folding,   per   doz 3  60 

BOARDS,    STOVE 

See    list    under   Wares. 
Tin 
BOARDS    (Wash)         Plate 

Pony     Dozen   .... 

Crown     

Dnad'j 


i'y 


Zinc 

$1  75 

5  55 

3  75 

Improved    Globe    ....  2  65      3  85 

Standard    Globe     2  75      3  95 

Original   Globe   3  00      4  25 

Newmarket    King    4  25 

Diam'd    King    (Glass)    ....       4  50 
Western    King    (Enamel)..       4  75 

Wood,    double    faced 1  70 

Subject    to    small    discounts    for 
quantities. 

BUTTS 

Wrought    Steel:— 

No.    840    25% 

No.  S00   20  &  5% 

No.    838    25% 

No.    SOS    25% 

No.   S04    30   &   5% 

Nos.   802,   842.   S44   30% 

Nos.  810  and  814 15.5% 

Nos.   820   and   910    30% 

F.O.B.  Toronto,  Montreal,  Lon- 
don.  Hamilton. 

CANS 

For  discount  on  milk  and 
cream  cans,  etc.,  see  list  under 
bead   of  Wares,   etc. 

CHAIN 

B.B.  Chain.  Electric  Weld- Vs 
in..  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  %  in..  $7.80;  5-16  in., 
$6.90:   "■'„  in.,  $6. 

Fire  Welded— 7-16  in..  $<£  V. 
in.,  $6:  %  in..  $6;  %  in..  $6;  % 
in..  $7.25 ;  1  in.,  $7.10:  1%  in., 
$6.45. 

B.B.B.  Crane  Chain— %  in.,  $9 
per  100  lbs.:  5-lfi  in..  $8;  %  in., 
$7.20;  7-16  in.,  $7.20;  V>  in.,  $7.20: 
%  in..  $7.20:  %  in.,  $7.20:  cow 
ties.  2u%;  trace  chains,  25%:  dog 
chains,  371/2%;  halter  chains, 
37%%;    tie-out   chains,   67%%. 

CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1,  $9:  No.  2.  $10:  No. 
3,  $11;   No.   4,  $13;    No.  5,  $16. 

List,  prices  power  churns: — No. 
0,  $11:  'No.  1,  $11;  No.  2.  $12; 
No.  3,  $12;  No.  4,  $17;  No.  5.  $20. 
Discount  of  30%  f.o.b.  Toronto, 
Hamilton.  Fergus,  London.  St. 
Marys. 

Discount   of  27%%   f.o.b.   Mont 
real,   Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock, 

CHOPPERS.     FOOD 

Universal,    No.    0 $14.40  doz. 

1 17.40  doz. 

-  2 20.40  doz. 

3 25.80  doz. 


CLOTHES    LINE    (Galvanized) 

No.  Per  M.  ft. 

.17,  7-strand.  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.   lengths..  6.60 

18,  6-strand,  100-ft.  lengths..   4.95 

18,  6-strand,  50-ft.  lengths...  5.15 

19,  6-straiul,    100-ft.lengths. .   4.35 
19„  6-strand,  50-ft.  lengths..  4.60 

COPPER  Montreal  Toronto 

Casting  ingot,  see  week  I  v   report 

Bars.   %  to  2  in 53  00    53  00 

Plain  sheets,  14  oz„ 
14x28  in.,  14x60  in.  52  50     53  50 

Copper  sheet,  tinned, 

14x60.    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60   base.  61  00    60  00 

Braziers'     in     sheets. 

6x4    base    52  50    52  00 

COMBS 

Curry   combs,   list,   plus   10%. 
CORD    (SASH) 

No.  6.  lb. 0  46%- 

No.    7,    lb 0  45^, 

Nos.  8,  9.  10,   12    0  45 

CANADA    PLATES 

Prices   nominal. 

Montreal  Toronto 
Ordinary,    52    sheets    6  75      6  75 
All   bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo    Crown    Gorbals 
1Sx24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 

CHARCOAL   TIN   PLATES 

M.L.S.    and    Famous —        Per  box 

IC,   20x28  base   $20  00 

IX,    20x28    base    24  00 

IXX,  20x28   base    28  00 

IXXX,   20x2S   base    32  00 

Raven   and   Murex  Grades — 
IC,   20x28  base,  56  sheets..     8  00 
IX,  20x2S  base,  56  sheets..     9  00 
IXX,  20x28  base,  56  sheets.  10  50 

IXXX,  20x28  base,  56  sheets  12  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $15.50;  216  lbs..  $16.50. 
COKES,    BRIGHT 
Bessemer  Steel — 

14x20   I.C.   base    9  25 

20x28   I.C,   double   box 18  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  5%   to  6c  per  lb. 

DRILLS 

Bit   Stock   Drills,   45%. 
Rd.   Shk.,  40%. 
Wood   Drills.  20%. 

"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I   X,  14  x  20  base 12  05 

I   X  X,  14  x  20  base  12  90 

ENAMELWARE 

See   prices   under   heading   Wares, 
etc. 

FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.   1,   1S99.  % 

Great   Western,    Amer 60,2% 

Kearney   &    Foot,   Arcade.  60 

J.   Barton    Smith   Eagle P0 

Disston    Brand    60 

Vulcan    Brand    <. 60 

GHoDe    60 

Nicholson     50 

Black    Diamond    60 

Delta    Files    40,  5 

F.O.B.  Toronto,   Montreal,   Lon- 
don  and   Hamilton. 


January  20,  1917. 


HARDWARE     AND    METAL 


Spring  Spraying  Time 
is  Almost  Here 


Make  certain  that  your  stock  of 
spraying  materials  is  complete; 
but,  better  still,  be  sure  that  your 
stock  is  made  up  of  brands  that 
have  known  values  as  insecticides. 

S-W  Arsenate  of  Lead 

(Paste  or  Dry) 

Berger's  Paris  Green 

— for  years  have  been  the  world's  standard  in- 
secticides. 

Your  customers  know  them — their  purity  — 
their  efficiency  and  economy. 

Get  your  order  in  now  and  be  ready  to  supply 
the  ever-increasing  demand  that  the  Department 
of  Agriculture  is  creating. 

If  you  are  not  an  S-W  Agent,  let  us  tell  you 
about  the  livest  proposition  in  Canada  for  Paints 
and  Finishes. 


'COVER 

THE 

EARTH 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT,     VARNISH     &    COLOR     MAKERS 

LINSEED       OIL        CRUSHERS 

FACTORIES:        MONTREAL.     TORONTO.     WINNIPEG.      LONDON.     ENG. 

Head  Office:     MONTREAL 


'COVEFT 

THE 
EARTH 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 


January  SO,  1917. 


GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick    1  60 

Smaller    sizes    2  00 

Mounted  No.  115,   each 3  75 

Bi. -Treadle,   each    4  25 

HALTERS    (SNAP   AND    KING) 

Doz. 
Russet  rope  shank,  1  in...$7  75 
Russet  rope  shank,  1V4  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1*4  in —  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

IV*  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1V4  in 16  25 

H ALTERS   (SISAL) 
7-10  in.  gross,  $18;  9-16  in.,  .$27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13y2 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25% ; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
and  peavie  handles  25%;  maple 
cant  hook  and  peavie  handles, 
35% ;  all  hickory  neckyokes. 
heavy  team  oval  and  round  whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes,  heavy  team  oval  and 
round  whiffietrees  25%;  ash  car- 
riage neckyokes  25%;  ash  and 
hickory  carriage,  buggy  and 
democrat  whiffietrees  35%:  twin 
neckyokes  40%;  chisel  and  file 
handles  40%;  Pearsron  horse 
pokes  35%;  dictator.  Champion 
and  Climax  horse  pokes  30%; 
wood  bow  rake  25%;  wire  bow 
rake  30%. 

F.n.b.    st.   Thomas,    London, 
Stratnroy. 

HANGERS,   BARN    &    PARLOR 

Atlas,  No.  0   6  65 

Atlas,    No.    1    7  30 

Atlas,    No.   2    8  50 

Stearns,   4   In 6  00 

Stearns,   5   in s  ^ 

Perfect,  No.  1   8  50 

Perfect.  No.  1%   9  50 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   hanegrs.    doz 7  00 

Steel    track.   VA    in 6  7B 

HEATERS    (OIL) 
Perfection  No.  120,  N.P.,  ea.$3  20 
I'erfeetlon  No.  130,  N.P.,  ea.  3  45 
Perfection   No.  125,  .lap.,  ea.  3  05 

HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-lnch    53  00  $2  55 

5-inch    3  70  3  20 

•-inch    400  360 


8-inch  5  40  4  10 

10-inch  9  60  7  30 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject   to   discount   of  30   and 

5%   off  list. 

Light.  Strap.  Tee. 

3  in.,  doz.  prs...     1  00            1  00 

4  in.,  doz.  prs...     1  20            1  10 

5  in.,  doz.  prs...     1  40            1  30 

6  in.,  doz.  prs...     1  70            1  50 
S  in.,  doz.  prs..  .     2  50            1  80 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%   off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,  per  100  lbs.    . .  6  50 
Over  14  in.,   per  100  lbs.   ...   6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra  hooks  for  above,  % 

in.,  per  lb 6% 

F.  O.  B.  Toronto,  London,  and 
Hamilton.  Montreal. 

HOOKS,   GRASS  English 

Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,   per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $4.85  ;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $6.25 ;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60  ; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  V2  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.b.  Toronto   and   London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON  AND    STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 3-10       3  75 

Refined      iron,      per 

100    lbs .",  65       4  15 

Angles     hasp  4  00       3  S-~ 

Horseshoe  iron,  per 

100  lbs 3  65       4  00 

Norway   iron    9  75      7  50 

Mild    steel     4  30        4  00 

Band    steel    4  30      4  25 

Sleigh    shoe   steel    .  .   4  30       A   00 

Tire    steel     4  50       4  20 

Toe   calk   steel    5  20       4  Of. 

Mining     tool     steel, 

pel    lb 0  l.'tVj  0  14 

Caramel]   Laird,   lb 0  23 

Sheet  east  steel,  lb.  0  20      0  23 
Black    Diamond    tool 

steel,    per   lb 0  13V«  0  14 

Silver   tool   steel,   lb.  0  17'/2  0  23 
Spring    steel    (i  00       5  50 

IKON,    TINNED 

72x30  up  to  24  gauge,  case 

lots     15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than    case,   25c   per  100   lbs. 
extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set     1  15 

Mrs.    Potts,    No.   50,   nickel- 
plated,   per   set    1  30 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  3  20 
Gasoline    Sad    Irons   each...   3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

M  echanic     27c  ft. 

Hercules     25c  ft. 

Perfect     . ., 24c  ft. 

Faultless,  extra  heavy  . . .  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft... 26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51e  ft. 

Crescent    17c  ft. 

Household     13e  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy    duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36     ft 19c  ft. 

40   to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times  the  price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  60 

Jumbo,   doz 10  00 

•Tap'd    Dash,    doz 1125 

Search    Das*,    doz 11  75 

Searchlight,    No.    20,    doz...  19  50 

All   brass    24  75 

Little    Bobs    1  75      2  35 

Copper,  well  japanned,  doz.  14  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   blast,   short   0  65  0  75 

Cold    blast    0  75 

Cold  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2,  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  SO 
Steel  Thumb,  No.  4,  per  doz.  3  25 
Barn  Door,  No.  5.  per  doz.  1  SO 
Barn    Door,    No.  9,    per   doz.  2  75 

LEAD 

Pig,    see    weekly       Mont'l  Tor'to 
report.  Lb. 

Lead    wool    0  13      0  12 

Sheets.  3  lbs.  sq.  ft.  0  13%  0  12Vi 
Sheets,    3'/o    lbs.    sq. 

ft 0  13%  0  12Vi 

Sheets,    4-6    lbs.    sq. 

'ft 0  13V2  0  12 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    $    8  50 

Dowswell  8  50 

Noiseless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  30  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  IS  00 

Sunshine  8  00 

Popular,  No.  1   9  00 

Economic  11  00 

Champion    16  00 

New  Excell-All   .17  50 

Blue  Bell,  without  stand..  16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L  17  50 

Gem   15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  . .  24  00 

B.T.   Cyclone   12  50 

B.T.  Cvclone  Water  Motor  25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  Tollmar,  No.  3   14  00 

Forest  Citv,  engine-driven  40  00 

Forest  City,  electric  88  00 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.  O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,  doz. 160 

Cast  head  mops,  doz 1  40 

Crescent,  doz 175 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  .  .$1  3  inch.  ..  10c 
1%  Inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.   .  .40c        4V>    inch.     .  .   5c 

2  inch.  ..30c        5  inch.  base. 
2%  Inch.  ..30c        5V>    inch.    base. 
2%  inch.   ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 

25c  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto.  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Sound, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  0.  B., 
factory  points,  carload  freight 
allowed,  $4.77%. 

Cut  Nails  —  Montreal,  $4.25 
base;  Toronto,  $4.25  base;  Lon- 
don,  $4.25. 

Miscellaneous  wire  nails,  66% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  Loadoa. 
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Once    A    User    of   RAMSAY'S    WAX    Always    A   User 
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Decrease  overhead  expenses  with  the  profits  received  from  increased  sales. 

THE  RIGHT  WAX  TO  WAX  RIGHT 

Put  up  in  sizes  to  suit  all  Requirements  from  the  Smallest  User  to  the  Largest.    y4  lb.,  y2  lb.,  1  lb.,  2  lb.,  4  lb.  tins. 

A.  RAMSAY  &  SON  CO.,  MONTREAL 

TORONTO  Established  1842  VANCOUVER 


Don't   let   another  year  slip~* 
by  iwithout  |  getting     the 
agency  for  these  pure  linseed 
oil  paints. 

Moore's  House  Colors  pay  a  big 
profit  and  they  give  big  satisfaction. 
Their  quality,  plus  the  reasonable 
price,  make  a  value  that's  much 
sought  after  by  those  who  know. 

Write  for  details  of  our  proposition 
now. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


'■ffi-gsg.^'-'-'^i.:. 


If  interested,  tear  ovt  this  page   and  keep  with  letters  to  be  answered. 


AS 
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NAILS    (HORSE) 

C  Brand. 

C  .Brand.       Per  I>ox'of 
'■  Size.  25  lbs. 

;      No.  3 $19-25 

No.    4    9  25 

No.   4%    8  00 

No.   5 4  25 

No.    6    4  00 

No.   7    3  75 

No.   8    3  75 

No.   9    3  50 

No.    10    Z  50 

No.   11    3  50 

No.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
in    larger   quantities. 

Londsn,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails,    Americaii.    large 
head,  keg,  §7.70. 
NETTING  POULTRY 
List   prices   per   roll   of  50  lineal 
yards.    Adopted   March,   1909. 
2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80      48  inch. ..$  6.20 
.     18  inch...  2.65      60  inch...     7.70 
24  inch...  3.40      72  inch...     9.20 
30  inch...  4.00      84  inch. ..  10.50 
36  inch...  4.75      96  inch...  12.00 
42  inch...  5.50 
1%  inch  mesh  and  19  ga.  wire. 
.     12  inch... $3. 50      42  inch. . .$10.50 
18  inch...  5.00      48  inch...  12.00 
24  inch...  6.30      60  inch. ..  15.00 

•  30  inch...  7.75      72  inch...  18.00 
:     36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... %  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 

•  24  inch... $10. 50    36  inch. . .$15.00 
30  inch...  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian netting,  30%  off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    $20.50-21.00 

U.S.     Navy     (American)     ...   20  00 

Clipper,    U.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers    (spun)     $S.0()-$S..-,0 

OIL  Montreal  Toronto 

Can.     prime     white 

petrol     0  13      0  12 

Roy,allte    0  13     o  12 

Palacine   o  l0'/2  o  151/, 

Lampoline    0  14      0  13 

IClcctroiine    0  17      0  10 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  J.2% 

Cylinder  Green  0  35      o  36% 

Parfifflne   0  24      0  19'/] 

XXX    Machine    0  25V,  0  22 

I'uel   oil,   bids 0  12%  0  1 1  >,i 

Fuel    <  il    tanks    0  11%  0  10% 

OLD    MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,    heavy,    pipe,    etc..    7%<\ 

Brags,  yellow,  15%c;  red,  18%c. 

Brass,   light,  9%c   lb. 

Zinc,  heavy,  G'/ic  lb. 

''upper,  heavy,  22%c  lb. 

111,1    cast  Iron,  $15.50-$1(;   per  ton. 

Stote  plate,  $11.50  ion. 

Robbers,  such  as  obi  rubber 
boots  and  shoes,  aeeording  to 
1  rim,  9c  lb.;  Overshoes,  lum- 
bermen's rubber  boots,  etc.,  6'/ie 
lb  ;  auto  tires,  etc,  5%C. 
bicycle  tires,  2%c. 
PACKING  Per  |h. 

Fine    Jnte    0  11'/., 

Coarse  Jute  0  09% 

Square   braided    hemp    ....   OK 

No.   1    Kalian    0  30 

No.  2  Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry    Fibre,   No.  1    roll    1  20 

Dry    Fibre,    No.   2   roll    0  60 


Resin   sized 

Tarred   Fibre,   No.  1  roll 1  25 

Tarred    Fibre,    No.   2  roll...  0  70 

Surprise   Fibre    I 0  70 

Tarred  Felt,  per  100  lbs 2  85 

Asbestos   Sheeting,    (per   100 

>bs.)     8  00    10  00 

Carpet  Felt,   16  oz..   per  100.  4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  freight  equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS   (CLAY)  Rock  Clav 

5  to  6  lbs.,  doz 7  00  6  50 

6  to  7  lbs.,  doz 7  25  6  75 

7  lbs.,   doz 7  50  6  75 

7  to  S  ibs.,  doz.   ...     8  00        7  00 

8  lbs.,  doz 8  00        7  50 

PINS.   COTTER 

Cotter   pins,   85%   discount. 
PINS,  CLOTHES 
Selected   full   count             Per  case 
5  gross,  4-in.   (loose) $0  85 

5  gross,  4y2-in.   (loose) 0  90 

6  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld —  Black    Galvanized 

Per  100  feet 

%   in $    4  25      $    5  75 

%   in 3  54  5  67 

%   in 3  54  5  67 

%   in i  59  6  16 

%   in 5  64  7  76 

1  in 8  33  11  48 

1%    in 11  27  15  53 

1%    in 13  48  18  56 

2  in 18  13  24  9S 

2%    in 28  67  39  49 

3  in 37  49  51  64 

3%   in 46  92  63  94 

4  in 55  59  75  76 

Lapweld — 

2       in 21  09  27  57 

2%   in 31  59  41  S3 

5  in 41  31  54  70 

3%    in 51  52  68  54 

4  in 61  04  81  21 

4%    in 71  12  94  62 

5  in 82  8S         110  30 

6  in 107  50        143  00 

7  in 142  80         1S6  80 

8  in.    L 150  00         196  30 

8  in 172  80        226  10 

9  in 207  00        270  80 

10   in.    L 192  00        251  20 

10       in 247  20         323  40 

Terms  2%  30  days,  approved 

credit. 

Prices    Ontario.    Quebec   and 

Maritime  Provinces. 

WROUGHT   NIPPLES 

4"    and    under,    60%. 

4%"   and    larger,   55%. 

4"  and  under,  running  thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and   larger,  30%. 

Terms  2%  30  days.  Approved 
credit.        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.   lengths,   list     8  00 

3  in.,  in   10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  SO 

5  in.,   in    10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

ITPE,  LEAD 

See    weekly    report. 
PIPE   (SOIL) 

Montreal  Toronto 
Medium      and      extra 
heavy.    6"    and    un- 
der       0  55      0  55 

8"  soil  pipe   0  40      0  40 

Medium     and     extra 
heavy    fittings,    6" 

and    under     0  60      O  60 

PIPE    (STOVE) 

See    prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per   bbl 5  25 

POLISH 

O  Cedar,    4-oz.    bottles,    doz.$  2  00 

0  Cedar,  12-07.  bottles,  doz.    4  00 

O-Cedar,    1-qt.    can,    doz 10  00 

O-Cedar,  %-gal.  cans,  doz.  16  00 
O-Cedar,   1    gal.   cans,    doz..  21  00 


PUMPS 

Cistern    Pumps     30% 

Set.  Lengths    35% 

Brass    Lined    Cylinders    30% 

Brass   Body    Cylinders    25% 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-Ib. 
pkgs..  )e  per  lb.;  %-lb.  pkgs..  2c 
lb.     Coppered   Rivets,   net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,   1-pl.V,   roll 1  Co 

Samson,  2-ply,  roll 2  25 

Samson,    3-ply,    roll 2  80 

Pluvius,  l-ply    1  40 

Pluvius,    2-ply    1  90 

R.   S.   Special,   l-ply    1  25 

R.    S.   Special,   2-ply    150 

R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    1  55 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal 0  24 

Coal  Tar,  bbl 4  50 

Roofing   Pitch,  85c   per   100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure  Manila   basis   lb.  27 

British   Manila  basis   22% 

New  Zealand  hemp  basis  ...  22% 
Sisal   basis    20% 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

.Single  lath  yarn  basis    20% 

Double  lath  yarn   21 

Yacht    marline,    tarred    40 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  3G 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Tute  rope  basis   15%-16% 

Italian    rope    basis    36 

Cotton.    %    lb 0  42      0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.   and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  cost  extra 

4    lb $  3  45        $0  20 

10    lb 4  50  0  30 

240    11) 7  50  0  50 

COO    lb IS  75  1  00 

1200    lb 22  50  1  00 

2000    lbs 29  25  1  00 

2000      lbs.      Drop 

lever     34  50  1  00 

10   lb.    Household     3  00  0  10 

25   II).    Household     ?  90  0  30 

Above  prices  withdrawn.  Where 
standard  lists  are  used  the  dis- 
count is  20%.  F.o.b.  Toronto, 
Montreal.    London,    Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood.    F.    H..    bright    75 

Wood,   R.   IL.   bright    70 

Wood.  O.   H.,   bright   70 

Wood.  F.  H.  Brass   42% 

Wood,   R.  H.,   brass    40 

Wood.   O.   H.,   brass    40 

Wood,   F.   II. ,   bronze   85 

Wood.  R.  H.,  bronze  32% 

Wood.  O.  H.,  bronze   32% 

Square  cap    35 

Hexagon    cap    35 

F.O.R.  Toronto.   Ilarnilton,  Lon- 
don and  Montreal. 
SETTEES 

Settees,    4    passenger 9  00 

Awning,    en B  00 

Table,   ea 2  00 

lie  Gauges  and    Prlcoo   of   Sheeti*. 

Prices  which  follow  on  black 
and  galvanized  shoots  are  purely 
nominal.   The   market  has  reached 


a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate, acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10   gauge    6  00  6  00 

12   gauge    6  00  6  00 

14  gauge    5  40  5  40 

16  gauge    5  60  5  60 

1S-20   gauge    5  55  5  55 

22-24    gauge    ....   5  60  5  60 

26  gauge    5  CO  5  65 

2S  ga  u  ge    .......  5  75  5  75 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.ft. 
Galvanized 

25  ga $  6  00 

26  ga 6  50 

24  ga 8  75 

22  ga 10  50 

20  ga 12  00 

15  ga 15  00 

Above  prices  are  subject  to  7% 

per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 

Toronto. 

10%    oz $  8  30 

U.S.   28    8  00 

U.S.   26    7  70 

22   and   24    7  55 

18   and   20    7  40 

14   and   16    "25 

Colborne  Crown— 16-20  gauge. 
$8.05;  22-24  gauge,  $S.25:  26 
gauge,  $8.50;  2S  gauge,  $8.75. 
Less  25c   in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 
14   gauge    ..  .   7  40  6  35 

16  gauge   7  40  6  45 

1S-20  gauge  .....  7  60  6  60 

22-24  gauge 7  SO  6  75 

26  gauge   8  00  6  90 

28  gauge    S  40  7  20 

10%    ozs 8  85  7  50 

Add  15c  for  less  than  case  lots. 
Galvanized 

B.W.     Queen's  Fleur-     Gorbal- 

gauge     Head  de-Lis  "best-best" 

16-20        8  30  8  00            8  00 

22-24        8  50  8  20            7  80 

26             8  75  8  50           S  00 

25  9  00  8  75            S  40 
Less  25c  in   case  lots. 

SHINGLES  Per  square 
Standard    galvanized     $6  50 

Shipping    weight,   90    lbs. 
Standard     painted      4  50 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each    2  40 

Samuels,   each 4  85 

SKATES  List 

Boys'    Hockey,    polished....     0  85 

Scotia     2  SO 

Dreadnought     3  00 

MicMac     4  50 

Velox    0  00 

Regal,    1S9 5  50 

Regal,   191    6  00 

Discount  20  to  30%. 
STICKS    (HOCKEY) 

Boys'   red    sticks,   doz 0  70 

Men's  elm,   doz 1  10 

Selected   2  50 

iiU'h  quality  3  75 

Grooved  handle  4  40 

Special   goal    5  00 

Mic-Mac    4  60 

Mic -Mac    goal    6  00 

Rex     6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1  l  25 

SOLDERING   COPPEH- 

Rase.   per  II)..  61c  cents. 
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Let's  Call  a  Convention 
in  Your  Store 

Let's  do  in  your  store  what  the  great  Manufacturing  organiza- 
tions accomplish  when  they  call  in  their  salesmen,  managers  and 
officers — 

Let's  thresh  out  this  Paint  Problem  once  for  all. 

Either  we've  got  the  finest  Paint  Proposition  —  including  the 
quality  Paint,  the  quality  advertising  and  the  quality  co-operation 
as  we  say,  or  we  haven't.  Either  we  can  make  more  money  for  you 
in  your  Paint  Department  than  anyone  else,  or  we  can't. 

You  can't  lose.  You'll  certainly  learn  something.  Let's  talk 
it  over  now. 


LYON  PAINT  &  GLASS  CO.,  LIMITED,  WINNIPEG 


^ 


7/  Interested,  tear  out  tlii*  pnge    and  Leer,  with  letters  to  be  answered. 
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SPAUES  AND    SHOVELS. 

For  Province  of   Ontario    (East   of  but   not   including   Port   Arthur), 


Province   of  Quebec,   and   Maritime   Provinces. 


2nd  Grade 

35% 
35  and  10% 


30  and  2y2% 


4th  Grade 
20% 

20  and  10% 

20% 
30and2y2% 


1st  Grade 

Shovels     35  and  10% 

Draining    Tools     35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow   Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted    Back    Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   No*. 

42   and    43    30and2y2% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
being  as   follows: 

BLACK  LIST  PRICES. 

Per  Dozen 

1st  Grade 

No.  2,  black  

Draining  Tools,  No.  2,  black 

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50c  per  dozen  net 

Half   polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa; 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight   will,  be  equalized   on   railway   rates   only. 


1st  Grade 

2nd  Grade 

4th  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDFR.  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence    staples,    bright,    kegs  4  85 
Fence  staples,   galv.,  in  kegs  5  70 

Fence    hooks,    galv..... 5  70 

In    25-lb.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
and    London. 

SWEEPERS,    CARPET      Bissell's 

Boudoir     Doz.  31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyeo  bearing...  26  00 
Univ.    N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,    N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,   N.P.,   bal-bear..  34  00 

Parlor  Queen 37  00 

F.O.B.   Toronto,   London,   Ham- 
ilton,  Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household    Vac,    doz 63  00 

Superba   Vac.  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
SWINGS,  LAWN 
Ontario,   4-passenger,   ea...     7  25 
Ontario,   2-passenger,   ea...     6  25 

Baby,    ea 4  00 

TACKS  Discount. 

Revised    Hardware    Tack 
List    adopted    Jan.  1.  1916.70-10% 
Double   pointed   tacks. .  .60,  10% 
Shoe  Findings  List  adopt- 
ed    Aug.    10.    1916— New    list 
under    advisement. 
List     of     Capped     Goods 

;i<!"pted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,   London. 
TAPES — Lufkina 
Ass  skin,  No.  713.  50  ft,  doz. 
Ass  skin.  No.  714.  66  ft.,  doz. 
Linen,   No.  404,  66  ft.,   each. 
Metallic,    No.    603,    50   ft.,    ea. 
Challenge   steel,    No.   263,   50 

ft.,    each     

Reliable   Jr.,    No.    103.   50   ft. 
TINNERS*    TRIMMINGS 
See    juices   under   head   of  Wares. 
TOOLS,    HARVEST 
Ordinary    brands,   40%. 
Samson    and    Sovereign,   30  and 
10%. 

TROUGH    (EAVE) 

O.  G.  Square  bead  and  half  rocnC 

B'ZO   i,i    girth  I'er  loO  fee' 

8  In $  fi  90 

10  In 7  70 

12  In 9   10 

15  In 12  50 

18  In 16  00 

Discount  45  and   2%. 


TRAPS    (GAME)  % 

Victor    67'/2 

Jump      60-5 

Hawley  &  Norton    55 

Newhouse    35 

F.O.B.  Toronto,  London,   Ham- 
ilton,   Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping     ZIV2-HY2 

4-ply    wrapping    40  -48 

WOOO   TUBS 

No.  0,   per  daz 12  10 

No.  1,   per  doz 10  45 

No.   2,   per  doz .-  8  80 

No.  3,   per  doz 7  70 

VALVES      -  % 

Ground    work    50 

Compression   work,   standard.  45 

High    grade 48 

Cushion    work    40 

Fuller    work,    standard    54 

High    grade    47 

Basin    cocks,    No.    0,    standard  49 

Ilis'i    grade    49 

Nos.    1    and   2.   standard 49 

High    grade    40 

Bath    cocks    

Standard     53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade 50 

Steam    cocks     

Standard     53 

High     grade     50 

Radiator    valves,    standard...  ?,0 

High     grade     30 

Patent   quick   opening   valves  60 


WARES,    ETC. 

Scotch    Grey    Ware,   60%. 

Colonial.   30.    20%. 

Imperial    Ware,    30   and    20%. 

Premier,    25%. 

Canada   Ware,  25%. 

White   Ware,   50,   17V2%. 

Japanned    Ware,   list. 

Japanned  Ware,  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list, 

plus  5%. 
Stamped    Ware,    plain.    50.    15%. 
Stamped   Ware,  retinncd.  50,  10%. 
Popper    Bottoms,    list,    plus   10%, 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners'   Trimmings,   retinned,   50 

and   10%. 
Tinners'   Trimmings,  gen..  5%. 
Milk    Can    Trimmings,    list,     plus 

30%. 
Cream   Cans,    Railroad,   5%. 
Factory   Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12V2%. 
Pieced   Ware.  C.B.,  list,  plus  30%. 
Sbeef     Iron    Ware.    7V2%. 
Pieced   Ware,   ordinary,  list,   plus 

12%%. 
Fry   Pans,  50  and   10%. 


Spiders,  30  and   10%. 

Fire    Shovels,    10%. 

Steel   Sinks,   paiuted,   10%. 

Steel  Sinks,  galvanized,  5%. 

Light  Galv.  Pails  and  Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &  Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,   plus   71/2%- 
Galv.    Coal   Hods,    list,  plus. 
Paper   Lined   Boards,   50.  5%. 
Wood    Lined   Boards,   40,   12y2%. 
Elboks,    2%%. 

Elbows,   Galv.,    list,    plus   12y2%. 
Elbows,   Light,   5"   and   6",  $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe   Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per    Tea     Kettles,     list,     plus 

10%. 
Copper   Tea   Kettles,   3   doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    20%.     Price    less   50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1     lb.,    per 

100   lbs    $2  50    $  3  40 

Sectional,      %      lb., 

per    100    lbs 2  50        3  40 

Solid,   3   to   30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.     Horse,  6c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  41  75 
Garden,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  25 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees— 

28",  each  $0  70 

34",  each   0  90 

36",  each   1  00 

No.  73 — Doubletrees,   44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  SI 

36",   each    1  20 

40",    each    1  29 

44",    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,   each 2  45 

No.  81,  each 2  50 

No.  82,   each 3  05 

No.   72 — Singletrees.   40".   ea.  1  14 
3-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.   Hamilton. 
WIRE   GOODS 

Discounts   apply   to   list  adopt- 
ed  Nov.   20,  1916. 
Bright  Screw  Eves  Suits, 

A.B.C.M S2Vj% 

Bright    Iron    Gate    Hooks 

and   eyes    S2V,% 

Bright     square     cornered 
screw   hooks,  and   stove 

pipe    eyes    S2V2% 

Brass,    screw    eyes    suits, 

A.B.C 70     % 

Brass   Screw  Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don.   Hamilton. 
WTRE 

Copper  wire  list,   plus   10%. 
Brass    wire.    3    to    24    gausre.    add 
40%;  25  to  36  gauge,  add   25%. 
WIRE,    CUT    HAY   BALING. 

No.  9,  $5.25;  No.  10.  $5.30;  No. 
11,  $5.40;  No.  12,  $5.50;  No.  13. 
$5.60:  No,  13V,,  $5.60;  No.  14. 
$5.75;    No.   15,  $6. 

F.o.b.  Torcnto.  Hamilton  and 
Montreal. 
WIRE.    STOVE    PIPE. 

No.   18,   $6.20;    No.   19,  $6.70. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50:  No.  19.  $6;  No. 
20.  $6.65:  No.  21.  $7:  No.  22. 
$7.30:  No.  23.  $7  65:  No.  24.  $8: 
No.  25.  $9:  No.  2«.  $9.50:  No.  27. 
$10;  No.  28,  $11:  Niu  29.  $12;  No 
30,  $13;   No.  31,  $14;   No.  32,  $15; 


No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7 ; 
Coppered,  75c;  oiling,  lOe;  in  25 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
Ln  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12e  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks.  $1. 
WIRE,  O.   &  A. 

No.     10,    $5.16;     No.     11,    $5.22; 
No.   12,   $5.30. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.S0  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Much  lower  prices  on  fence 
wire  than  those  shown  below  are 
being   quoted   in   some  quarters. 

Toronto  London 

Barb    $4  70      $4  50 

No.   9    pi.    galv 4  25        4  25 

No.  12   pi.   galv 4  40        4  40 

No.  13  pi.   galv 4  50        4  50 

No.  9  coil  ep 4  25         4  30 

No.    12    coil    sp 4  50        .... 

No.  10  O.  &  A....  5  16  5  16 
No.  11  O.  &  A....  5  22  5  22 
No.   12,    O.   &   A...  5  30        5  30 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE    TIES. 

Single  Loop—  Per  cwt. 

No.    12 $  5  30 

No.    13    5  40 

No.    13V2    5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    ftl  SO 

Sunlight,  111    82  SO 

Ottawa,    341E    103  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,   11   In 103  30 

Daisv,   No.  2    114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  M 

Safetv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,    11"    71  00 

Bcllnse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  V*  doz.  and  upwards  on   Mont- 
real.   Toronto.    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES 

Regular.   65%. 

Tiiiin),    50,    5%    off   list;    parts, 
50%;     Stillsun.     50,     5%;     parts. 
50<  I  :    Coes,    10%. 
WRINGERS — MOP. 
White.   No.  1,  each 1  50 
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Maclean's  Magazine 

for  February 

Just  suppose  you  were   made  Editor 
of  Maclean's  Magazine  for  one  issue! 

TT7  HAT  would  you  provide  for  your  readers  %  You  would  probably  want  some 
y  V  good  short  stories,  and  you  would  like  to  offer  chapters  of  a  good  serial.  You 
would  want  something  in  lighter  vein.  Perhaps  some  verse.  Certainly  some 
serious  articles  of  an  informative  and  critical  nature.  Probably  you  would  want  every- 
thing— contributions  and  illustrations — to  be  by  Canadians.  Good!  But  who  are  they  % 
And  could  you  get  their  work? 


Look  at  what  the  regular  editor,  T.  B.  Costain.  has  provided  for  th< 
of  MACLEAN'S: 


February  issue 


c 


A  serial  story  by  Sir  Gilbert  Parker — "Jordan  is  a 
Hard    Road." 

A  sliort  story   by   H.  G.  Wells — "Into   tbe  Abyss." 
A  complete  novelette   by  A.  C  AUenson — "Danton   of 
tbe  Fleet." 

A  gripping  sketch  of  "The  Greatest  Hotelman  in  the 
.World" — a  Canadian,  by  name  John  McE.  Bowman, 
of  the  Hotel  Biltmore.  New  York;  and  tbe  man  be- 
hind the  Manhattan  Hotel,  New  York,  and  the  hotel 
now  building  in  the  same  city,  The  Commodore,  and 
the  new  Canadian  hotel,  The  Devonshire,  to  be  built 
this  year  in  Toronto.  W.  A.  Craiok  gives  the  story 
of  this  remarkably  successful  and  interesting  man 
— a  veritable  romance  of  achievement. 
Stephen  Leacock  is  in  the  February  MACLEAN'S 
with  one  of  his  illimitable  sketches — this  one  en- 
titled— "In  Merry  Mexico."  What  a  fancy,  what  a 
humor  this  man  has!  He  roams  the  earth,  and  al- 
ways is  visdting  some  land  or  country  in  the  spot- 
light  of  the   world's   history. 

Then  Editor  Costain  has  Miss  Agnes  C.  I, out  in  the 
February  issue  with  a  timely  and  thought-provok- 
ing   article,    "The    Elections    and    Canada."      She    is 


writing  of  the  American  elections  of  last  November, 
and  in  her  virile  style  and  with  her  aiiiazing  inside 
knowledge  of  things  political,  she  gives  all  Cana- 
dians much  to  think  about,  and  a  wider  vision  of 
the  place  Canada  holds  in  world  affairs — dwelling 
especially  on  the  new  Anglo-Saxon  relations  which 
will  lie  the  result  of  the  war  now  being  waged,  and 
which  gives  promise  of  involving  the  United  States. 
Miss   Laut's  contribution  is  well  worth   reading. 

H.  F.  Gadsby,  free  lance,  ever  a-tiltirng  at  politicians 
and  politics,  and  never  failing  to  get  under  the 
guard  of  parties  and  partisans,  writes  sparklingly 
on  "How  Premiers  Control  Their  Cabine.ts"  —  of 
piquant  interest  in  view  of  Sir  Sam  Hughes's  recent 
encounters  with  Premier  Borden.  Gadsby  studies 
other  Canadian  Cabinets  than  those  of  Premier  Bor- 
den's.    Good  reading,  this 

Then  Editor  Costain  starts  in  this  February  issue 
of  MACLEAX'S  a  new  department — snappy  biogra- 
phical sketches  and  zestful  stories  of  notable  ann 
interesting  Canadians.  You  will  enjoy  this  yourself 
and  so  will  all  others  to  whom  you  may  introduce 
MACLEAN'S   MAGAZINE. 


The  usual  departments — Review  of  Reviews  and  "Information  for  Investors" — 
are  present  as  usual;  and  illustrations  by  these  Canadian  artists,  C.  W.  Jejferys, 
Harry  C.  Edwards,  Lou  Skuce,  E.  J.  Dinsmore,  assist  to  give  the  February 
MacLean's  distinction  and  appeal. 

Now  if  you  have  been  keeping  in  mind  yourself — as  a  possible  editor  of  MACLEAN'S 
MAGAZINE  for  a  single  issue — do  you  think  you  could  excel  or  equal  what  the  regular 
editor  has  provided  for  MACLEAN'S  readers'? 


At  All  News- Agents,  Fifteen  Cents 
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ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs. ;  5  lb.  packages,  $7.20 
per  100  lbs.;  White,  5-lb..  $6.60; 
2%  lbs.,  $6.S0  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

per    lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing:  liquid,  No.  1 $i  *o 

Banana    oil,    gal 375 

BRUSHES 

Weighted,  16  lbs.,  doz.  $16  11 

Weighted,  20  lbs.!  doz.  ! ! !     18  50 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per    ,b 

Raw  Umber,  100  lb.  keg..  5-i2e 
Burnt  Umber,  100  lbs..  .  5-12e 
Raw  Sienne,  100  lb.  kegs..  S-l^e 
Burnt  Sienna,  100  lb.  kegs  o-l'c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb'.'k  0  12 
Indian  red,  100  lb.  kegs..  0  V> 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venet  an  red,  best  bright. 0  04 
Venetian  red.  No.  1  .  0  02 

Drop  black,  pure  dry  ...[  0  25 
Golden  ochre    100  lb.  kegs  0  06 

White  ochre,  barrels   0  02% 

rellow  ochre,  barrels   ..       or% 

r«n"^  °''hr';  10°  Ib-  ke»8  0  03% 
Canadian  red  oxide,  bbls  0  0l2 
Super  magnetic  red    0  02 

COLORS   IN    OIL 

Venetian    red,    1    lb.    ting 

pure 

Indian   red    '.'.'.[   2  i* 

Chrome  yellow,  pure BftJS 

Oolden  ochre,  puPro::'-3ar?i 
French  spruce  ochre,  pure  0  5 
Chrome   green,    pure  iv-io 

French     permanent    green 

Pure      8  ee"' 

Slgnwriters'  black,' pure" '  0  24 

DRIERS 

entaitentff"lbJln8'llcIb-:  Pat- 
ent 1  lb.  tins,  I3o  lb. 

ENAMELS 

Alb^n!""0"      '"      qUart      »"*      •• 

Aioa-Woss  enamel 
Anchor    Flonrlustre  " 
O.P.W.  Sunshine  White"' 
■las-per-lac  floor  enamel  " 
•Tns-per-laP  art  enamel       " 
Martin's   Enamel 
Mooramel    

"ITKR  G„l. 

Luxeberry    Enamel  <t=;  no 

s-recn   Enamel,  BR.    ;;  :;;"•]  ™ 

FORMALDEHYDE  per   l)bI 

nemi-johns.   50  lbs.    ...       0  1SW 
11.10  for  deml-jehn  extra. 

OM7K  p„   ,,, 

French    modal    0  25 

English  common  sheet...'.  0  28 
English    prima    0  30 

Wlillc     pigafool      .,-.'..    0  38 

Cake,  bone,  112-ib.  bags. .  (i  25 
Hide,  112  lb.  bags  0  35 

C.l.-illnc,     112     lb.     bags.  ..  .4.1-60 

Ground    glues,    112   lb.    bags 
No.     1      0  25 


GLASS                          Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

2ti    to    84     S  10  12  60 

35    to   40    8  50  13  60 

41  to  50  11  75  15  50 

51  to  60   12  25  15  85 

61  to  70 13  10  16  80 

71   to  80   14  75  18  35 

81  to  84    22  75 

85  to  90   24  35 

91   to  94    25  00 

95  to  100 29  00 

101  to  105 ••  32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  :— Single  or  Double 
Thick,  10  and  5%;  50  cases  aun 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F  O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   In   oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor    Pure    $14  30  $14  50 

Crown     Diamond.  ..   14  30  14  50 

Green  Seal   14  30  14  50 

Tiger   Pure   14  30  14  50 

Ramsay's   Pure    ....  14  30  14  50 

Moores   Pure    14  30  14  oO 

O  P.W.    Dec.   Pure..   14  30  14  50 

Red   Seal    14  30  14  50 

Decorator's  Pure   . .  14  30  14  oO 

O.P.W.    English    ...   14  55  14  75 

Elephant  Genuine    .  14  55  14  75 

»  B.  Genuine    Lead,     less  than 

tons,  $16.20  Toronto  ;  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,     560-pound 

casks,   per  cwt..   13  50       13  oO 

Genuine,    100-pound 

kegs,   per  owt..  13  87%  13  8<W 

Les«   quantity °  1:! 

LEAD.   ARSENATE    OF 

Per    100   lbs.  Dry         Paste 

1-lb.  bottles    

2-lb.  bottles    

5-lb.  bottles    

10-Ib.  bottles    

25-lb.  irons      

50-lb  irons     

100-lb.  irons   

"00-ih   irons    

Barrels    

F.o.b.   Toronto,   Montreal   and 
Hamilton. 

Mtmr.sco 

'Pints  In  5  lb.  packages,  per  100 
His.,  $0.  White  in  5  lb.  pkgs.,  per 
100    lbs.,    $5.40. 

MNSEEI)   OIL 

For   prices  see  weekly   report. 


PAINTS,     PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

$3  05 
2  SO 
2  80 


B.H.  English   white   . . . 
B.H.    English,    colors    . 

Crown    Diamond,    white 

Crown  Diamond,  colors 

Fresco    Tone,    white    

Fresco   Tone,   colors    

Moore's   House   Colors    

Moore's    Floor    Paint    

Moore's  Egyptian    Paint    ... 

Moore's   Sani-Flat   

C.P.C.  Pure,  white   

C.P.C.   Pure,   colors    

O.P.W.  Can.  Brand,  white.. 
O.P.W.  Can.  Brand,  colors. 
O.P.W.  Can.  Brand,  floor.. 
O.P.W.  Flat  Wall,  white  .. 
O.P.W.    Flat    Wall,    colors.. 

Ramsay's   Pure,   white   

Ramsay's    Pure,    colors 
Martin-Senour,    100%    white. 
Martin-Senour,  100%   colors. 

Senour's   Floor   Paint   

Senour's  Porch  Paint    

Senour's  New-Tone,  white.. 
Senour's  New-Tone,  colors. 
Sherwin-Williams,  white  .. 
Sherwin-Williams,    colors    . . 

Flat   Tone,   white    

Flat  Tone,  colors    

Lowe   Bros.    H.S.,   white    ... 

Lowe  Bros.  H.S.,  colors  

Mellotone,   white    

Mellotone,    colors    

Minerva,  white   

Minerva,    colors    


2  70 
2  50 
2  50 
2  20 

1  95 

2  10 
2  95 
2  55 
2  SO 
2  60 
2  20 
2  70 
2  50 
2  So 

2  60 

3  05 
2  SO 
2  50 
2  80 
2  70 

2  50 

3  05 
2  80 
2  70 

2  50 

3  05 
2  80 
2  70 
2  50 
2  So 
2  65 


VARNISHES 


Per  gal  can 


PARIS  GREEN     Mun-  C.P:  Ber- 
ro's     Co.     gers 

600-lb.   bbls 

250-lb.   kegs    ' 

100-lb.  drums  ... 

50-lb.  drums  ' 

25-lb.  drums 

1-lb.  100s.  pkgs..   ' 

y2-lb.  100s   

lib.  100s,  tins   .. 

Prices  f.o.b.  Toronto,  Hamilton 
London  and  Montreal. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  0  11 

5  lb.   cans    0  09 

10    lb.    cans    0  OR1,*, 

25  lb.  cans   0  OS 

100  lb.   kegs    0  07 

V„    barrels    0  06V,, 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly   report. 
Bulk,    in    casks    ...   2  90        3  10 
Hulk.  100-lb.  drums  3  35         3  55 
Bulk,   25-lb.    drums  3  43         3  65 
Bladders,  in   bbls..  3  60        3  85 
Pure    Putty,    80c    cwt.    advance. 
London    and    Hamilton    prices 
same   as   Toronto. 

SHELLAC 

Pure   White,  gal..  $2.70  to  $2.90. 
Pure  Orange,  gal.,  $2.45-$2.70. 

Gum,  lie  lb.;   finest  orange.   40c 
lb.;   fines-*   white.   C0e  11). 

TAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans   2  10 

(•'.nnoff     2  10 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal   Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid     Slating,    B.B 


Gold    Medal    $2 

Maritime   Spar 4 

B.-H.   .Stovepipe   Varnish, 

%  pints,  per  gross 10 

Sun    Varnish    2 

Sun    Spar    ., 4 

Sun  Waterproof  Floor...  2 
Jasperite      Interior      and 

Exterior     .  2 

Jasperite   Pale  Hard    Oil.  1 

Jasperite    Floor    Finish...  2 

Marble-ite    Floor    . ..  2 

Wood-var    2 

Finest   Interior    2 

Durable    Floor 2 

Elastic    Interior 2 

Quick  Action  House  2 

Mar-not    3 

Rexspar    4 

Kopal     

Spar-Not    3 

Kyanize    Spar    4 

Kyanize  Cabinet   Rubbing  3 

Kyanize    Interior    3 

Luxeberry  light 3 

Luxeberry    granite    3 

Luxeberry    sipar    4 


or, 


WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  1b.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Corallte,  5-lb.   pkgs    0  04'., 

WASTE     (POLISHING) 

Cream    0  21% 

WASTE,    WHITE    WIPING 

XXX   Extra    °  20 

X  Grand    °  i9 

XLCR    °1S 

X    Empire    °  1S 

X   Press    0  16 

WASTE,   COLORING   WIPING 


Fancy 


0  16 


Lion    °14% 

Standard    . .  0  13 

Popular 


0  11'. 


Keen     °  *«% 

WASTE.   WOOL  PACKING 


Arrow 
Axle      . 
Anvil 
Anchor 


30 
15 
11 


WIPERS,    WASHED    COTTON 

Select    White    1- 

Mixed    Colored 10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    ^r    lb. 

C.   P.    Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  83 

O.P.W.   Lion  Brand   0  30 

Old    English 41-44c 

Johnsons    <l/-44e 

Gold  Medal °  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  "5 

Giloers,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  20 

Barrels   1  00-t  05 

$4  extra  for  barrels. 
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Transparent  Wood  Finish 

The  finest,  most  beautiful  and  most  durable  house  varnish 
ever  put  upon  the  market. 

Costs  a  little  more  by  the  gallon  than  some  other  varnishes, 
but  costs  less  BY  THE  JOB  and  lasts  several  times  as  long. 
There  are  jobs  done  with  T.W.F.  forty  years  ago  that  are 
still  in  perfect  condition  and  good  for  many  years  yet. 

This  is  only  one  line  of 

DOUGALL  VARNISH 

MANUFACTURED   ONLY  BY 

THE  DOUGALL  VARNISH  CO.,  LIMITED,  MONTREAL 


RED 


S 


GLASS 

BENDERS 

TO 

THE 


BRAND 

WINDOW  TRADE 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  ^s^^jj^c  INCORPORATED  1895 

Twelve  Medals  of  ^^^*  t^^  Special  Grand 

Award  at  "^t>  ^^  Prize 

INTERNATIONAL      ^^^? '^  W^^  GOLD  MEDAL 

Expositions.  ^^^^^^  Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &    H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicbolson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


54 


HARDWARE    AND    METAL 


January  20,  1917. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,  soft,  per  cwt.,  $15.25; 
tbilled,  $16.75;  buckshot,  $16.05; 
uall,  $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
j-4%c  per  lb.;  clip  horn,  15%c. 

iNorris,  41  to  56  lbs.,  15c;  57  to 
<"0  lhs.,  13%c;  71  to  83  lbs.,  12%c; 
84  lbs.   aud   over,   12c. 

AXES 

Single    Bit    $7  50  $12  50 

Double    Bit    13  00  15  00 

Broad   Axes   28  00  31  00 

BARS,  CROW.    $5.50  per  100  lbs. 

BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  uuder,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47y2%  off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT    LACING 

In  sides,  tanned,  $1.30  per  lb. ; 
cut,  $1.45  per  lb. ;  rawhide,  sides, 
$1.25;    cut,    $1.40. 

Blue   Stone    (Vitrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller, 
-«>%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10%;  machine  let 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  26  advance 
over  list;  case  lots,  lc  advance 
>ver  list;  stove  bolts.  50%;  shaft 
kolts,  20%:  tire  holts.  80%  • 
sleigh  shoe  bolts  to  %,  10%;  7-16 
and    up,   5%. 

BORAX.     Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coll.  3-16  In.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25 ;  7-16,  $6  ;  % 
$5.73  J  9-16,  $5.75:  %,  $5.65;  * 
$5.50 ;  Logging,  5-16,  8c  ;  %,  7c  • 
tie   out,   70%. 

CHURNS 

Barrel,  No.  0,  .$6.30;  No.  1 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No! 
4,  $9.10  each. 

CLEVISES,    MALL.     8%c    per    lb. 
COPPER. 

Sheet  and  planished  copper, 
76c   per  lb.    Tinned,  60c. 

DRILLS 

Bll  stork,  io  |,.c. ;  Blacksmith, 
'_■  In.  round  shank,  35  p.<*. 

I'.A  VETKOUGII 

K.i  vet  rough,  8  In.,  per  100  ft., 
13.70;   10  In.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  In.,  per  100 
ft.,  $4.50;  3  In.,  $5.25;  4   In..  $6.50 

IWMELWAKK 
Canada,    20;    Imperial,    .'10,    12%; 

Premier,    20;    Colonial,    .10,    12V4* 
n  bite,  50,   10. 

I OKM ALDEHYDE 

400-Ib.  bbli..  17c  lb.;  125-11).  kegs, 
18c  lb.  ;  10-lb.  Jugs,  $2.15  each  ;  -J4 
oz.  bottles,  $4.35  doz.  ;  12  oz.  bot- 
tle*,  J2.20  doz. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which  are  7%%  advance  on  list. 
GLASS,  WINDOW  Single  Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $2.00. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22%%. 

Corrugated  Strap  Hinges  —  4. 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55;  5,  $2.35;  6,  $2.85;  8,  $5;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $5.15 ;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,  $4.15;   1%,   $4.15;   1   in., 
$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng...  7  75  7  75 
28  Am.   or  26  Eng....   7  40      7  40 

26  Am.  or  26  spec 7  15      7  1", 

24     6  95      6  95 

22    6  95       6  95 

18   and    20    6  75       6  75 

16   Am 6  75      6  75 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
Gc  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case  8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85e. 
LANTERNS 

No.   2,   plain    8  75 

No.   20,    X-ray    12  50 

No.    22.    Dash-board     11  25 

Short   Globe,    doz 8  75 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

See  weekly   report. 
MATTOCKS 

Pick,  $6.75;   cutter,   $6.75. 
NAILS 

Wire,  f.o.b.   Fort   William,  $4.70 
base;   Winnipeg,  $5.10  base.     Cut 
f.o.b.,    Winnipeg,    $4.40. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    In.,    $3.50; 
30   in..  $4.50;   48  in.,   $5.25;   60  In., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list:  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  over  list;  case  lots, 
lc  advance  over  list. 
OILS 

"Buffollte,"  20c;  Ideal  Thre:ilior. 
35c;  •'!{"  Castor  machine  oil,  Bll*: 
Buffalo  Engine  gasoline,  32c*; 
Buffalo  "A"  gas  engine  oil.  4fif*; 
Royal      gasoline,      32c;      Family 


Safety  coal  oil,  19%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  lb*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,   40e. 

PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'  House,  $2.S5;   Stephens' 
Floor.  $2.45;   Silkstone,  $2.50. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
"3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16c. 

'  PICKS,  Clay,  6-7,  $6.25  per  dozen. 
WROUGHT    IRON    PIPE 
Per  100  Ft.  Black         Galv. 

%    inch     $     4  2.8       $     6  75 

%    inch    4  37  6  84 

%    inch    5  67  7  47 

%    inch    6  98  9  41 

1  inch    10  35  13  91 

1%    inch    13  95  IS  81 

1%    inch     16  70        22  50 

2  inch    22  50  30  :' 

2%    inch    35  51  47  84 

Z       inch    4(i  44  62  55 

3%    inch    58  05  

4  inch     68  76  

4%    inch    86  40  

5  inch    100  SO  

6  inch    130  50  

PLASTER,  Paris,  per  bbi.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

18  x  21  per  box.  half  polish. 
$6.25;  full  polished.  $7.25;  IS  x 
24,  half  polished,  $6.25;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished, $6.50;   full   polished,   $7.50. 

PLOW   SHARES 10c   per   lb. 

POINTS 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY 

100  1b.   irons    3  50 

25-lb.  irons,  per  cwt 3  80 

1  %  -lb.    tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  25  per  cent.;  cop- 
per, No.  7.  65c  lb.:  No.  8,  66c: 
\o.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  G6c;  No.  9,  69c;  No.  10,  71c- 
lb. 

Copper   Burrs,    No.   7.   65c;    No. 
8.   66c ;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal.  21c  base:  pure  Manila. 
27c  base:  British  Manila.  22e 
base;  lath  yarn,  21e  base;  Afri- 
can hemp,  22c  base;  cotton  rope. 
V\  and  over,  43c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH  BALANCES  (Caldwell.) 
20  per  cent.  off. 

SAWS.   BUCK 

Happy  Medium.  $7:  Watch 
Spring,  $7.25;  Lance  Tooth  or 
Lightning  Blades,  $7.75:  New 
1  lentury,  $9.25. 

SCREWS 

Bright    iron    round    head.  C0</{  ; 

flat  bend,  65%  ;  round  hen.!,  brass, 

25%;      flat      head,      brass.  30%; 
coach.   30%. 
STEEL     SHEETS.    BLACK 

10  gauge    5  70 

12  gauge    5  75 

14  gauge 5  65 


16  gauge    5  75 

18-20  gauge    5  90 

22-24  gauge 5  95 

26    gauge    6  00 

28  gauge 6  10 

SHOVELS    AND     SPADES 

Shovels — Fox    and    uiils,    1»  11 
Sqr.    Pt,    $10.10    per    doz.;    D.H 
Rd.    Pt.,    $10.10;    L.H.,    Sqr.    Pt. 
$10.10;      D.H.,     Rd.     Pt,     $10.10; 
Bulldog  and  Jones,  D.H.,  Kd.  Pt 
$11.10;     D.H.     Sqr.     Pt.,     $11.10; 
L.H.,   Rd.   Pt.,   $11.10;    L.H.,   Sqr. 
Pt.,  $11.10;    Black   Cat  and   Cres- 
cent   Scoops— No    4,    $10.65    doz.: 
No.    6.   $11.40;    No.   S,    $12.10;    No. 
10,     $12.80;      Moose     and     Jones- 
Scoops,  No.  4,  $11.85  No.  6,  $12.50 : 
No.    8,   $13.15;    No.    10,   $13.85   per 
dozen. 

SOLDER.   Per   pound,   32  to  33c 
SPIKES 

Pressed,     V4     in.,     $4.65;     5-16. 
¥4.30;    %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright  wire,   p&r  cwt.,  $4.70  at 
Fort     William,    $5.10    Winnipeg: 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool, 
13%c  base;  spring,  $4;  machine,. 
$5  base;  tire,  $4.50. 

STEEL  HOOPS 

%   In.,  $5;   %   In.,  $4.76;   %   in.. 
$4.35:   %   in.,  $4.25;  1  in.,  $4;   1%. 
in.,  $4;  1%  in.,  $3.76. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,   30%. 
TIN  AND   TIN   PLATE 

20  x  2S  I.C $18  0O 

20  x  28  I.X 19  50 

20  x  33  I.C 20  50 

20  x  33  I.X 22  50 

Terne  plates  15  50 

TURPENTINE 

See  weekly  paint  report 
VARNISHES 
Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,      small      lots.      15%  +  75c; 
full   boxes,    Iron,  20%-r76c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.05;  less  than  ton  lots,  $15.35. 
WIRE.  BARB 

Lyman,  4-point.  $3.86  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt,  $3.60  Ft.  William,  $3.90  Win- 
nipeg; plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg.  $4.45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  0,  $4.75:  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50:  Winnipeg, 
No.   9.   $4.60;    No.   12,  $4.80. 

Patented   screen  In   100-ft.   rolls. 
$2.50  per   hundred   sq.  ft.;   In   50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  ties,  14  gauge,  single  loop. 
$(1.15  Winnipeg:  $5.75  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9.  $5.20;  10,  $5.25;  12,  $5.40: 
11.  $5.55;   15,  $5.70;  16,  $5.85   per 
100  lbs. 
IV  RINGERS 

Royal  Canadian,  $43.40  per  doz. : 
Eze,  $46.90  per  doz.:  Bicycle. 
$52.65   per  doz.;   Ajax,  $8.75  each. 
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WA-KO-VER   STAINS 

Serve  your  customers  in  a  way  that  will  bring 
them  to  you  for  their  future  requirements. 

The  best  ingredients  are  used  in  their  manufac- 
ture and  every  step  is  guided  by  years  of  ex- 
perience. 

We  know  that  Wa-Ko-Ver  Stains  stand  "head 
and  shoulders"  above  others — and  a  trial  will 
convince  you. 

Are  we  represented  in  your  town?  If  not,  write 
at  once  for  our  exclusive  agency  proposition. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH   MAKERS 

WINNIPEG      and      CALGARY 


i 
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OWL  BABBITT  METAJ 


Will  stand    jffl 

Pressure,    (ffi^ 
Speed  and     V^S 
Pounding.      ^\lg 
These  fctf  !/* 
qualities  vlj^yj 
appeal  to   ^■''^8 
your    cus- 
tomers. 

Made  in  the  West  by 

The  Owl  Metal  Co., 

Ltd., 

Winnipeg 

Seymour 
hears 


The  name  conveys  that    par- 
ticular idea  of  quality — rein- 
forced by  eighty  years 
of  manufacturing  ex- 
perience that  is  so 
noticeable    in 
SEYMOUR  GOODS. 

Wiebusch  &  Hilger, 

Ltd.,  N.Y.  ;  A. 

Macf  arlane  & 

Co.,  Montreal, 

Canada 

Selling 

Agents 


THE  "WANT"  AD. 

The  "want  ad."  has  grown  from  a 
little  used  force  In  business  life  Into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  t* 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred  small  services. 


The    "want    ad."     gets    work 
workers  and  workers  for  work. 


for 


It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  en- 
ables them  to  do  business  though 
they  may  be  thousands  of  miles 
apart. 

The  "want  ad."  Is  the  great  force 
In  the  small  affairs  and  incidents  of 
daily  life. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland.  Ohio. 

J.H.Ashdown.Hdwe. 
Co..  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal.     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


THE  HOE 

OF  ALL 

HOES 


Hreaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  -work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.   Minn. 

Eastern    Canadian    Distributers  : 

Louis  A.   Larson,  Ottawa. 
Western    Canadian    Distributors  : 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


$469.20  a  Year 
Advertising 


for  National 


A  half-page  advertisement  in  MacLcan's 
Magazine,  every  issue  for  a  year  (V-  times), 
costs   $469.20. 

Figured    out    proportionately,  it   means: 
$164.22   to   Influence   Ontarians 


$102.00     " 

Quebecers 

6  i'AAC    " 

"              New    Brunswickers 

$  as. is  " 

"              Nova    Scotians 

$     4.60    " 

"            l'.E.  Inlanders 

$  M.M    " 

"              Manitobans 

$  87.64     " 

Saskatchewan 

$  28.15     " 

"              Albertans 

$  28   15     " 

"              British  Columbiann 

(This  division   on  the  basis   of  provincial 
populations.) 

Really,    when    you    break   it   up    this   way,    the 
amount  per  province  for  a  whole  year's  power- 


ful influence  is  ridiculously   small. 

Honestly,   can   you   say   "I   can't   afford  $409.20 

a   year  for  national   advertising?'' 

MACLEAN'S  MAGAZINE 


Can  perform  a  service  for  you.  at  a  price. 
which  you  cannot  have  rendered  by  any  other 
Blngle  medium,  or  at  so  low  a  cost. 

N.B. — Objcctionahle  advertising  not 
accei)tcd.  Both  editorial  and  adver- 
tising columns  arc  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153   University    Avenue.   Toronto.    Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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(TRADis  MARK) 

TRADE  BUILDERS 

PROGRESSIVE  DEALERS  want  QUALITY 
GOODS  that  will  help  build  their  trade.  That's 
why  CROSS  PRODUCTS  should  appeal  to  you. 
The  line  is  complete : 

CROSS  FRENCH  FURNITURE  POLISH 
CROSS  FRENCH  FLOOR  POLISH 
CROSS  AUTO  BODY  POLISH 
CROSS  CREAM  METAL  POLISH 
CROSS  CARPET  CLEANER 

Their  UNEQUALLED  QUALITY,  ECON- 
OMY, DURABILITY  and  LASTING  SATIS- 
FACTION help  to  produce  an  ever-increasing 
demand..    We  suggest  that  you  buy  them  to-day. 

"Canadian  Made  for  Canadian  Trade" 

CROSS  PRODUCTS,  LIMITED 

56-58  Agnes  Street,  Toronto  Phone  Main  5798 


Don't   Burn  Dollars 

Turn  Your  Waste  Paper  Into  Paper 
Money 

The  waste  paper  that  you  spend  so  much  time  in  de- 
stroying has  a  considerable  cash  value,  which  is  in- 
creasing almost  daily. 

The  "Presteel  Fire- 
Proof  Baler 

Is  all-steel  and  fire-proof, 
unbreakable  and  unburn- 
able,  also  very  compact. 
The  Presteel  has  fewer 
parts  than  any  other  baler. 
It  cannot  get  out  of  order, 
and  will  last  a  lifetime.  It 
is  easy,  simple  and  quick 
to  operate. 

Its  special  features  make 
it  superior  to  any  other 
baler  on  the  market. 
Greatly  reduces  fire  danger. 
There's  a  place  for  a  Pre- 
steel in  every  store,  office 
and  factory. 

They're    profitable    to    use 
and  profitable  to  sell. 
Write  for  full  details. 

Spielmann  Agencies  (Reg'd.) 

45  St.  Alexander  St.,  Montreal,  P.Q. 


Book  Sap  Pails  Now 

for  this  season  and  you  will  get   good 
delivery. 


Sap  Pails — flaring  pattern. 


6  and   10  quarts 
All  Sap  Pails  punched  unless  ordered  otherwise. 

Ask  us  for  prices. 

SOREN  BROTHERS 


545-549  King  St.  West 


Toronto,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102- A— chisel  point  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.      H.       MCCOMB,      LIMITED       BuUdTng^PalTer,   Pitch"  and   Coal   Tar 


SPECIFY 
DOMINION  BRAND 

MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
B  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  ean  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


LET  US 


Auger 

si  .A  QUOTE 

Nuts,  BoIster\   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKlNSON^KOMPAi 

SSonto       HAMILTON       wi£!£!-r 


WE  SHIP/  c... 

prompt-/  £z 

■  -^  /  and  Burrs, 

k  1  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL   WIRES Brieht.  <">»«'ed.  °«e<i  »-d  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized. 
FENCE  STAPLES— WIRE  NAILS  -WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 
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^f  °,\    Wm.  Newman  &  Sons 


LIMITED 


BIRMINGHAM,  ENG. 


Agents:  FREDERICK  SARA  &  CO.,  326  9th  Ave.W.,  Calgary,  Alta. 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


ADAMSQN 

VULCANIZERS 

Warning  to  the-  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

MADE  IN  CANADA 


ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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LACO-NITRO 

LAMPS  are  used  exclusively  in  many  factories 

throughout  Canada. 


Factory  service,  owing  to  the  constant  vibra- 
tionals a  severe  test  of  the  lasting  qualities 
of  any  incandescent  lamp. 

Laco-Nitro  Lamps  are  selected  for  this  important  work 
because  they  are  sturdy  and  extraordinarily  rugged,  afford- 
ing the  greatest  possible  endurance,  and  securing  the  highest 
illuminating  efficiency  at  the  lowest  operating  cost. 

Ask  Y  our  Dealer  for  Quotations. 

Canadian  Laco   Philips   Company,    Limited 

Montreal  Toronto  Winnipeg  Vancouver 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are : 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All    leading   Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


WANTED  —  HARDWARE  SALESMAN  TO 
vv  handle  the  jobbing  trade  for  a  Canadian 
factory.  Best  of  references  must  be  furnished 
and  experience  stated.  Bos  150,  Hardware 
nnd    Metal.   Toronto. 


It  is  a  good  test  of  a  hardware  sales- 
man's capacity  to  find  out  whether  he 
regularly  reads  Hardware  and  Metal. 
The  live  ones  always  do,  because  they 
realize  that  there  is  no  other  way  of 
keeping  right  up  to  the  minute  on 
everything  connected  with  the  Cana- 
dian hardware  trade. 

The  manufacturer  who  inserted  the 
above  advertisement  knew  that  the  12 
men  who  answered  it  were  men  who 
would  be  likely  to  study  their  proposi- 
tion. 

Use  the  Want  Ad.  Page. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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"BEST'S" 


No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and  Prices 

Best   Weather 
Strip  Co.,  Ltd. 
Hamilton 
Ont. 


BOLTiRMTSWIRE  &  WIRE  NAILS 


Quality  Rlf 
Prices  Rlf 


Quick 

Service 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bldg..  Montreal 


Hardwaremen,  sell 
your  rink  a  J-&-R 
Rink  Scraper. 
Cleans  off  snow  and 
slush  in  half  the 
time. 

Write  James  &  Reid. 
Perth.  Ont.,  for  cir- 
cular and  prices. 


The     Original 

Short      Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  Hamp  Co., 

HAMILTON,  CANADA  Itmiteo 


BATH  ROOM  FITTINGS 


,  KINZINGER,  BRUCE 
Jv\     &  CO.,  LIMITED 


'NIAGARAV         NIAGARA  FALLS,   CANADA 

~JT~^    WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


EMBOSSED  METAL 
LETTERS 

Drop   a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Kindly  mention 
this  paper  when 
writing  advertiser 


GALVANIZED    FENCE     HOOK 


.FENCE  HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 


WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just  the  Tool  for  Inexperienced   Glass  Cutters 


MADE  BY 

A.    SHAW    &    SON,    London,   England 

Hale  Brothers,  Canadian   Agents,   3   St.   Nicholas  St.,   MONTREAL 


n^LAMPBLACKS 

r— —^-  ^  '/i  GermsfftoiY/f  offt/d//ty. 

-i_sl ^f\ ■]':■  t^l  M<?f yets 6/(? b(/s//7ess 

%^J^^  WIlCKES'MARTIN.VyiLCkES CO. 


it 


CONDOR" 


—the  name  that  means  quality 
and  service  in  lamps— more  ligut, 
less  curient  A  money-savei,  a 
money-maker.      Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  IUvets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


POU  LTR.Y 

LEG  BANDS  &l|| 
EAR  TAGS  forSTOCK 

Poultry  Lag  Bands  and  Ear  Tags  for  Stock. 

><  k    and   mark    your   poultry-.      li.it    roeaiiB   of  [Jljfl- 
ation  /or  Sheep,   Cattle  and    Poultry.      Namu    rr)[J 
address  and  number  Btiimped  on  tag.     f 
pW-B  and  prices  on   request. 

THE      RIDEAU      SPECIALTY     CO 
Smiths  Falls,  Ont. 


\Maple  Leaf  Brand 

jcoTtoMovcK  BELTING 

"Maple .leaf  "Brand 
Belt  Oressinq 

.DOMINION  BELTING  C0..LT0 


C.  S.TURNER  CO. 

147  Bannatyne  Ave.    East,  Winnipeg 

Manufacturers'   Agents 

Excellent    Storage,    Forwarding,    and 

Distributing  Facilities. 

^fe^^^^^P^T 

THE 

STURDY 

ASH  SIFTER 

^P^tJest  Sifter. 

Best  Price 

Collins  Manufacturing  Company.     Toronto. 
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Metal 
Protection 

In  any  kind  of  metal  con- 
struction the  element  of 
rust  is  such  a  destructive 
factor  that  the  best  protec- 
tion obtainable  is  unques- 
tionably the  cheapest. 

CARTER'S 

Dry   Red  Lead 

is  the  highest  standard 
quality  and  affords  a  perfect 
sealing  coat  that  absolutely 
protects  all  kinds  of  metal 
from  rust  and  corrosion. 

We  make  Orange  Dry  Lead 
and  Litharge  also  Special 
Dry  Lead  and  Litharge  for 
Color,  Varnish  and  Rubber 
Makers.  Oxides  for  Stor- 
age Batteries  and  Pottery. 

All    products    are    wholly 
Canadian  made. 

Quotations  sent  upon  request. 

The  Carter  White  Lead  Co. 

Limited 

91   Delorimier  Avenue 
Montreal 


Wrouqht  and  Steel  Plate 

WASHERS 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Fire-place  Screens 


P^      :^'    '    ^ 

in* 

■Lfta: 

Mll'll'lH 

^^ 

,F' -i  |{j$ii 

|Bhtttto'iiiii 

Bi^^B 

'iWjT,     tCm| 

y:  fcf  pf  lip 

III3 

timifilij 

iiiiiiiiiiiiiiiii.-.i.  ^.i-iii 

JsPs?^ 

••XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 

the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 

II.  B.  Clark  &  Son,  Halifax,  x.s.;  n.  E.  0".  Bull,  Montreal, 
Que.;  David  l'liilii>,  Winnipeg,  .Man.;  It.  A.  Ogilvie,  Vancouver, 
r.riiisii  Columbia,. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


Your  Horse- 
owning 
Customers 


Winter     ia     a     time 

of    heavy    teaming— 

ice,     logs,     grain. 

stone,    coal    and    so 

on.      And    so    is    a 
time  when  horses'   shoulders 

and  backs  need  special  pro- 
tection against  gall  sores.     Bring  to  the  notice  of  horse-owners 

Ventiplex  Housings,  Sweat  Pad 

and  Saddle  Blankets 

and  you'll  make  sales  certain— and  every  sale  is  good  for  your  business. 
Write  us  for   our  Catalogue. 

"Comfy"  Weather  Strip 

Carry  stock  of  our  "Comfy"  Weather  Strip — supplied  in  1-lb.  cartons 
(38  ft.).  It  sells  freely  at  this  season,  and  every  sale  represents  extra 
business  and  extra  profits.  Make  all  the  money  you  can  by  selling 
all   the  goods  you   can   to  all   the  people  you   can. 

ORDER  THROUGH  YOUR  JOBBER. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W.,  TORONTO,  ONT. 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED  It>8  a  Pink  any. 

Manufacturers  of  Lumber  Tools  ^ay  you  take  it, 

PEMBROKE  -  -  ONTARIO  Peavey8  made"68' 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,    Toronto. 

Canada   Metal   Co.,    Toronto. 
Aluminum    Solder 

British   Aluminium  Co.,   Toronto. 

Canada  Metal  Co.,  Ltd..  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Ware   Mfg.   Co.,    Oakville,    Ont. 
Aluminum,    Alloy,    Ingot, 
Sheet,    Wire 

British   Aluminium  Co.,   Toronto. 

Canada   Metal    Co.,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 
-.  Dupont  Powder  Co.,   Wilmington,  Del. 
■  Remington  Arms  Union  Metallic  Cart- 
'.     ridge   Co.,   Windsor. 
Animal    Traps 

i  Oneida     Community,     Niagara     Falls, 
!     Ont.  ., 

Asbestos   Papers 
U  Roofers  Supply   Co.,   Ltd.,   Toronto. 
"Auto-Skid    Chains 
!  Fox  Chain  Co.,   Hamilton,  Ont. 
I  McKinnon  Chain  Co.,    St.   Catharines, 
J     Ont. 
Ash  Sifters 
1  The  Burrowes  Mfg.   Co.,  Toronto. 

Collins   Mfg.   Co..   Toronto. 
iThe    Thos.    Davidson    Mfg.    Co.,    Ltd., 
'     Montreal. 
'  J.    Samuels,   Toronto. 

Asphalt    Shingle* 

Bird   &   Son,   Hamilton. 
Auger  Bits 

Russell       Jennings       Mfg.       Co.,       St. 
1    Catharines. 
\uto    Accessories 
iYhe  Carborundum  Co.,   Niagara   Falls, 
•     N.Y. 

Gaverhill,   Learmont  A   Oo.,   Montreal. 
.C.    Kloeffer,   Toronto. 
.  Kinzinger,      Bruce     A     Co.,     Niagara 
;    Falls,   Ont. 

Richards-Wilcox     Co.,     Ltd.,     London, 
t    Ont. 

The  Stanley  Wks.,  New  Britain,  Conn. 

L.   S.   Starrctt  Co.,   Athol,  Mass. 
'Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Axes,   Safety,  Pocket  and   Camp 
Marble   Arms   A   Mfg.   Co.,   Gladstone, 
Mich. 
Axles 
D.    Ackland    &    Son. 
B.   J.  Coghlin,   Montreal. 
Babbitt   Metal 
Canada  Metal  Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
.Tallman    Brass   &    Metal   Co.,    Hamil- 
ton. 
Baits,   Spoon 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble   Arms  A   Mfg.    Co.,   Gladstone, 
Mich. 
Bale-Ties 
J.    E.    Beauchamp   &   Co.,    Montreal. 
Frost   Steel  &   Wire  Co.,    Ltd.,   Ham- 
ilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
The   Stanley   Works,   New   Britain. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery    &     Supply     Co., 
Ltd.,   Hamilton. 
Bar  Iron 

D.    Ackland    A   Son. 

Canadian  Tube  &   Iron  Co.,   Montreal. 

Manitoba    Bridge   A    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 

iflteel   Co.   of  Canada,    Hamilton. 

London    Rolling    Mills   Co.,    London. 
hum   Door   Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Oanada    Steel    Goods   Co.,    Hamilton. 
R.   Dillon  A  Sons,   Oshawa. 
Rlchards-Wlloox     Co..     Ltd.,     London, 

Ont. 

Barn    Equipment 

Beatty      Bros.,      Ltd.,      Fergus,      Ont; 
Winnipeg,    Man. 

Bath    Room    Fittings 

Klmlnger,      Bruce     *     Co.,     Niagara 

Falls,    Ont 
ILanders,   Frary  A  Clark,  New  Britain. 


Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric   Novelty   Co. 
Mainer   Electric    Co.,    Ltd.,    Winnipeg. 
Belting 
Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,    Man. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,   New  Haven. 
Bicycles    and    Accessories 
Johnson's,    I\er,   Arms   &  Cycle   Wks., 
Fitehburg,   Mass. 

Bits 

D.    Ackland   ft   Son. 

Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St 

Catharines. 

Blacksmiths'    Machinery 

D.    Ackland   &   Son. 
Boilers.   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 

Bolts   and   Nuts 

D.    Ackland  ft   Son. 

Canadian    Tube     &     Iron     Co.,     Ltd., 
Montreal. 

London   Bolt  &  Hinge   Wks.,   London. 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg.    Man. 

Northern     Bolt    &    Screw    Co.,     Owen 
Sound,   Ont. 

The     Stanley     Works,     New     Britain, 
Conn. 

The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Bolts,   Panic 

Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Box  Chisels 

Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Openers 

Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,   Conn. 
Box   Scrapers 

Bridgeport  Hdwe.  Mfg.   Corp.,    Bridge- 
port,  Conn. 
Box    Strapping 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The     Stanley     Works,     New     Britain. 
Conn. 
Box    Hinges    and    locks 

J.   E.   Beauchamp  &  Co.,   Montreal. 

The     Stanley     Works,     New     Britain, 
Conn. 

Braces 

Goodell-Pratt    Co.,    Greenfield,    Mass. 
Miller's    Falls   Co.,   New   York. 
Stanley     Rule     ft     Level     Co.,     New 
Britain. 

Brackets.    Shelf 

Atlas    Mfg.    Co..    New    Haven.    Conn. 
Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 
Brakes,    Metal    Working 
Brown,    Boggs   Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.    Cartland   ft   Son,    Ltd.,    Birming- 
ham,  Eng. 

The  Dennis  Wire  ft  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd.,    London,    Eng. 

Jas.     Morrison    Brass    Mfg.     Co.,    To- 
ronto. 

Wm.  Newman  A  Sons,   Ltd.,  Birming- 
ham.   Eng. 

Tallman   Brass  &  Metal   Co.,  Hamilton. 

Williams    Bros.    A    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Brass,    Sheets.    T«*es    and    Rods 

Tallman    Brass  ft  Metal    Co.,  Hamilton. 

Williams    B*>ei    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Bread    Mixers 

Landers,   Frary  A  Olart.   New  Britain. 

Brooms 

Roeckh    Bros.    Co.,    Toronto. 
Meakins  A    Sons,  Ltd.,  Hamilton,    Ont. 
T.    S.    Simms    ft    Co.,    St.    John,    N.B. 
fitevrns-ITopner   Co.,    Port   Elgin. 
Walter  Woods  A   Oo.,    Hamilton,    Ont. 

Brushes 

Rocckh    Bros.    Co.,    Toronto. 
Meakins  A   Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms   ft    Co.,    St.    John,    N.B. 
Stevens-TIcpner   Co.,    Port   Elgin. 
O.    F.    Stephens   ft   Co.,   Winnipeg. 


Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont. 
Howl  and,  H.  S.,  Sons  A  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
I.ufkin   Rule   Co.,   Windsor,   Ont. 
Millers  Falls  Co.,   Millers  Falls,   Mass. 
National     Machinery    A     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The   L.    S.    Starrett   Co.,    Athol,    Mass. 

Builders'   Hardware 

Canada   Steel   Goods   Co.,    Ltd.,    Ham- 
ilton. 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,   Learmont   &   Co.,   Montreal. 

R.   Dillon  &  Sons,   Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls   Co.,  Millers   Falls,   Mass. 

National     Machinery     A     Supply     Co., 

Richards-Wilcox    Canadian    Co.,    Ltd.. 
London,    Ont. 

The     Stanley     Works,     New     Britain. 
Conn. 

Williams   Bros.    A    Piggott,    Ltd.,    Bir- 
mingham, Eng. 
Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 
Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa. 

Builders'    Supplies 

Belyea,    Walter,    Winnipeg.    Can. 
Burlap 
G.    F.   Stephens   A  Co.,   Winnipeg. 

Burrs 

Parmer ter  ft    Bulloch   Co..  Gananoque. 

The     Stanley     Works,     New     Britain. 
Conn. 

The    Steel    Co.    of   Canada,    Hamilton. 
Butter  Workers  and  Boxes 

Beatty     Bros..     Ltd.,     Fergus,     Ont.; 
Winnipeg,    Man. 
Butts 

Canada   Steel   Goods   Co..    Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts   and    Hinges 

Oanada    Steel    Goods  Co..    Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring   Butt  Co.,   Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,   Mass. 
Car   Movers 

R.    Dillon   &    Sons,   Oshawa. 

Thos.    Pink,    Pembroke,    Ont. 

Carriage    Hardware 

Samuel   Trees  A  Co.,  Toronto. 

Wilkinson  &  Kompass.  Hamilton,  Ont. 

D.    Ackland   &   Son,   Winnipeg. 
Carriage    Springs 

D.    Ackland    &    Son. 
Cans 

Thos.    Davidson    Mfg.    Co..    Montreal. 
Carriers,   Manure 

Beatty     Bros.,      Ltd.,      Fergus,      Ont.; 
Winnipeg,    Man. 
Carriers,   Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal  Co.,   Hamilton. 
A.    C.    Leslie   Co..   'Montreal. 
Roofers  Supply   Co.,   Toronto. 
Winnipeg      Ceiling      A      Roofing      Co., 
Winnipeg. 

Carpet   Sweepers 

Bissell  Carpet  Sweeper  Co.,  Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge    Co.,    Montreal. 
Remington  Aims  Union  Metallic  Cart- 
ridge  Co..   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd..     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  A  Clark,  New  Britain. 
Conn. 

faille  and   Trace  Chains 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon   Chain    Co.,    St.    Caths-ines 


I  eilings,  Metal 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
MoFarlane,   Douglas  &  Co.,   Ottawa. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     A     Roofing     Co., 

Winnipeg. 

Cement 

Belyea,    Walter,    Winnipeg,    Can. 
Cement,   Liquid 
Can.   H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 
Chafing   Dishes 
Landers,   Frary  A  Clark,  New  Britain, 
Conn. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield.   Mass. 

North   Bros.   Mfg.    Co.,   Philadelphia. 
Chain    Manufacturers 

Greening,   B.,   Wire   Co.,   Hamilton. 

The    Andrew    B.     Hendryx    Co.,    New 
Haven.    Conn. 

McKinnon   Chain   Co.,   St.    Catharines. 
!    Chain.    Trace.    Logging,    Halter, 
Dog    Leads,    Agricultural 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon   Chain  Co..  St.    Catharines. 

Chains 

B.   J.    Coghlin,   Montreal. 
Greening,    B.,    Wire  Co.,   Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon    Chain   Co.,   St.    Catharines. 
Chains,    Tire 
Fox  Chain  Co..  Hamilton,  Ont. 
McKinnon   Chain  Co.,    St.   Catharines 

Ont. 

Chair  Scats.  Fibre 

J.  E.   Beauchamp  &  Co.,  Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co..   Greenfield.   Mass. 

Stanley  Rule  A  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus       Ont  • 
Winnipeg,   Man. 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clamps,   Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont  ■ 
Winnipeg,   Man. 
Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashua 

Crescent   Mfg.    Co.,   New   York,   N.Y.   ' 
Clocks 

The  Western  Clock  Co.,   La  Salle,   111. 
Clothes   Pins 

Wm.    Cane   A    Sons   Co.,    Newmarket. 

Meakins   &   Sons,    Hamilton. 

Walter  Woods  ft  Co.,   Hamilton. 
Clothes  Driers 

Cummer-Dowswell.    Ltd.,     Hamilton 

McFarlane    Ladder    Works,    Toronto. 

Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Ont. 

Clothes    Line 

R.   Bird  A  Co.,  Crewkeme,   Eng. 

Hamilton  Cotton  Co.,  Hamilton,   Ont 
Clothes   Reels 

Cummer-Dowswell.    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont.; 
Winnipeg,    Man. 

Cummer-Dowswell    Co.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Walter   Woods   A    Co.,    Hamilton. 
Coal    Chutes 

The     Dennis     Wire    A     Iron     Works, 
London,    Ont 

Manitoba   Bridge   A    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

Coffee    Percolators 

Landers,   Frary  A  Clark,  New  Britain. 
Colors.    Do 

Canada   Paint  Co.,   Montreal. 

Allan    Munro  Color  Co.,    Montreal. 

The  Ottawa  Paint  Works,  Toronto. 

A.   Ramsay  A  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,   Ltd.,    Montreal. 

G.  F.  Stephens  k  Co.,  Winnipeg. 
Cold   Rolled    Strip   Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency- 
Assignees   Agtnts.    Limited,   Toronto 
Compasses 

Marble   Arras  A    Mfg.    Co.,   Gladstone. 
Mich. 

Conductor  Pipe 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers    Supply    Co..    Ltd.,    Toronto. 
Wheelrr    ft    Bain,    Toronto. 
Winnipeg    Ceiling    A      Roofing      Co.. 
Winnipeg. 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


TWMEj, 


EVERYTHING  WE  SELL  WE    GUARANTEE 


->£**_ 


Vy^^^REN^SASK    ^        5gpt.20  ,1916. 


Messrs, 

Hardware  and  Metal, 
143-153  University  Ave., 
Toronto, Ont. 


Gentlemen :- 


We  heg  to  acknowledge  receipt  of  yonr 
favor  of  the  l6th.,  also  cuts  as  mentioned  therein 
and  for  which  we  thank  yon. 

We  are  now  using  ahout  fifty  of  these 
with  good  results. 

Yours  truly, 

THS  W.W. COOPER  COMPANY  limited. 
P/H.  Per.    •  v^ 


Since  we  announced  HARDWARE  AND  MET  A 
subscribers  have  availed  themselves  of  the  oppo 
at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  re 
have  received  from  merchants  who  have  had  go 

You  can  have  equally  good  results  from  a  judic 
"copy."  Write  now  for  free  proof  sheets  showi 
They  cost  only  20  cents  each,  and  they  will  open 


L'S  Electro  Service  about  a  year  ago,  nearly  200 
rtunity  to  secure  cuts  for  their  local  advertising 

produced  above,  is  only  one  of  many  which  we 
od  results  from  using  these  cuts. 

ious  selection  of  electros  combined  with  good 
ng  our  complete  assortment  of  hardware  electros, 
up  big  possibilities  for  expanding  your  sales. 


HARDWARE  AND  METAL 

143-153    University  Ave.,    Toronto,  Ont. 
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Coping  Saws 
Bridgeport  Hdwe.  Mfg.   Corp.,  Bridge- 
port,   Conn. 
Cord,  Wire  Picture 
The    Andrew    B.     Hendryx    Co..    New 
Haven,    Conn. 

Cordage 

Consumers  Cordage    Co.,    Montreal. 

Hamilton    Cotton   Co.,    Hamilton. 

Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 
Cornices,  Metal 

McFarlane,   Douglas  ft  Co.,   Ottawa. 

Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. „        „ 

Metal  Shingle  &  Siding  Co.,   Preston, 
Ont.  „  A 

Pedlar  People,  Ltd.,  Oshawa,  Ont 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Wheeler   &   Bain,   Toronto. 

Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 

J.  E.   Beauchamp  &  Co.,  Montreal. 

The   Stanley  Works,   New   Britain. 

The    Steel    Co.    of    Canada,    Limited. 
Hamilton. 
Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,  Ltd.,  Oshawa  O.nt. 

Roofers  Supply  Co.,  Ltd.,  Toronto. 

Winnipeg     Steel     Granary     &    Culvert 
Co.,  Winnipeg. 

Wheeler  &    Bain,   Toronto. 

Corrugated  Aluminum 

The     British     Aluminum     Co..      Ltd.. 
London,   Eng. 
Cow   Stalls  and   Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.,   and 
Winnipeg,    Man. 

Cow  Ties  „      _. 

Greening,  B.,   Wire  Co.,   Hamilton. 
•    McKinnon  Chain  Co.,  St.   Catharines. 
Cranes,   Hand   Power 
.     Manitoba   Bridge  ft    Iron    Wks.,   Ltd., 

Winnipeg,   Man. 
.  Cranes,  Overhead  Travelling 

Manitoba   Bridge   ft    Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Crate  Openers 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn, 
Crowbars 

B.  J.   Coghlin,   Montreal. 

Cultivator    Hoes 

C.  S.   Norcross  ft  Sons,   Bushnell,   111. 

Culverts 

Pedlar    People.    Oshawa,    Ont. 

Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 
Curling    Stones 

Belyea,    Walter,    Winnipeg.    Can. 
Cuspidors 

Thos.    Davidson  Mfg.    Co..    Montreal. 
Cutlery,    Razors,    Scissors.    Etc. 

Geo.    Butler    ft    Co.,    Ltd.,    Sheffield, 
Eng. 

Canadian   Wm.    A.    Rogers,    Ltd..   Tor- 
onto. .    „        .,     .      , 

Caverhill,  Learmont  &  Co.,   Montreal. 

Crookes,  Jonathan,  &  Son. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 

Hutton,  Jas.,   &  Co.,   Montreal. 

Landere,  Frary  ft  Clark.  New  Britain, 

Marble'  Arms  ft  Mfg.    Co.,   Gladstone. 

Mich.  .    ,      „, 

McOlashan,   Clarke  Co.,   Ltd.,  Niagara 

Oneida'    Community,      Ltd.,       Oneida, 
N  T. 
.    Geo.     Wostenholm    ft    Son.     Sheffield, 

Eng. 
Cutting  Pliers 
Bridgeport  Hdwe.   Mfg.   Corp..   Bridge- 
port, Conn. 
Cycles 
Johnson's,    Tver,    Arms  ft   Cycle   Wks., 
Fitchburg,    Mass. 

Derricks 

Manitoba   Bridge   ft    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Display  Rack*.  Wire  Cloth 

R.   M.    Bowser    ft   Son,    Renfrew,    Pa. 
Dog    Collars 

8amne!   Trees  ft  Co.,   Ltd.,  Toronto. 
Dies 

Pratt  ft  Whitney  Co..  Dnndas,   Ont. 
Door  Bolts 

The   Stanley   Works.    New   Britain. 
Door  Checks 

Wm.    Newman    ft    Sons,    Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Myers,    F.    E.,   ft   Bro.,    Ashland,   O. 

Richard    Wilcox    Canadian    Co.,    Lon- 
don, Oi't. 

The   Stanley   Works,    New   Britain. 

Door   Springs 

Chicago  Spring  Butt  Co..  Chicago,   111. 
Wm.   Newman  ft  Sons,  Ltd.,  Birming- 
ham, Bnr 


Drills 

Pratt   ft    Whitney   Co.,    Dundas,    Ont. 

Draw   Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and   Stone 

Whitman     ft     Barnes    Mfg.     Co.,     St. 
Catharines. 
Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon  Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Ltd.,    Oshawa,   Ont. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Wheeler  &   Bain   Co.,   Hamilton. 
Winnipeg     Ceiling     ft     Roofing     Co., 

Wininpeg 
Elbows 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Wheeler  &  Bain,  Toronto. 
Winnipeg      Ceiling      ft      Roofing    Co., 

Winnipeg. 

Electric   Heating   Specialties 

Landers.   Frary  ft  Clark,  New  Britain 
National     Electric    Heating    Co.,     To- 
ronto. 
Renfrew    Electric  Co..    Ltd..    Renfrew. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Tallman  Rrasn  ft  Metal  Co.,  Hamilton. 
Electric  Irons 
Landers,  Frary  ft  Clark,  New  Britain. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew   Electric  Co..    Ltd.,    Renfrew. 

Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 
Interstate    Electric    Co.,    Toronto. 
Electrical   Supplies 
Duncan   Electrical  Co.,   Montreal. 
Factory    Products,    Toronto. 
Electric  Tools 
John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery 
John    Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
Emery  Cloth 
John    Oakey    ft    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens   ft  Co.,    Winnipeg. 
Emery  or  Corundum  Wheels 
The  Carborundum  Co.,   Niagara   Falls. 
N.T. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd..  London. 
Eng. 

Enamels 

Berry    Bros.,    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dongall    Varnish   Co.,    Ltd.,    Montreal. 
Martin-Senour   Co.,    Montreal. 
The   Ottawa   Paint  Works.   Toronto. 
Pratt  ft   Lambert.   Bridgehurg.   Ont. 
A.    Ramsay   &    Son,    Co..    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.  F.  Stephens  ft  Co.,  Winnipeg. 

Enameled    Ware 

Thos.    Davidson    Mfg.    Co..    Montreal. 

End   Cutting  Nippers 

Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port.   Conn. 
Escutcheon  Pins 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noqne,  Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Eveners,  3,  4  and  5  Horse 

Wm.  Newman  ft  Sons,  Ltd..  Birming- 
ham. Eng. 

Fanlight   Gear 

Wm.    Newman  ft  Sons,   Ltd.,   Birming- 
ham,   Eng. 
Fasteners,  Corrugated 

J.   E.    Beauchamp  ft  Co..  Montreal. 

Stanley  Works,  New  Britain,  Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

Stanley  Works,  New  Britain,  Conn. 
Fencing,  Farm,  Poultry.  Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  ft  Iron  Works, 
I/ondon,  Ont. 

Frost  Steel  ft  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacOregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Filters 

Darling    Bros.,    Ltd.,    Montreal. 

A.    Ramsay  ft   Son  Co.,   Montreal. 
Figured   Boiled   Glass 

A.    Ramsay   &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    ft    H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  ft  Sons,  Toronto. 

Nicholson    File    Co.,    Port    Hope. 

Simonds    Canada      Saw      Co.,       Ltd., 
Montreal. 
Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  ft  Cycle  Wks., 
Fitchburg,   Mass. 

Marble  Arms  ft  Mfg.  Co.,  Gladstone, 
Mich. 

Remington    Arms    U.M.C.    Co.,    Wind- 
sor. 
Fire  Brick 

Manitoba    Bridge   ft   Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Fire  Clay 

Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire  Door   Fixtures 

The  Dennis  Wire  ft  Iron  Works, 
London,    Ont. 

Pedlar    People,    Oshawa,    Ont. 

The   Stanley  Works,   New   Britain. 

Richard  Wilcox  Can.   Co.,  London. 
Fire  Escapes 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont 

Canada  Wire  ft  Iron  Goods  Co., 
Hamilton 

Manitoba  Bridge  ft  Iron  Works,   Ltd.. 
Winnipeg,    Man. 
Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd..  Wind- 
sor,   Ont. 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      ft    Iron     Works, 
London.    Ont. 
Fishing  Tackle 

Andrew  B.   Hendryx  Co. 

Marble   Arms  ft  Mfg.    Co..    Gladstone, 
Mich. 
Flashlights,  Electric 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  ft  Sons,  Ltd.,  Birming- 
ham,  Eng. 
Flint  Paper 

John  Oakey  ft  Sons,  Ltd.,  London, 
Eng. 

Food    Choppers 

Landers.   Frary  ft  Clark,  New  Britam. 
Force   Cups 
Canadian    Consolidated     Rubber     Co., 

Montreal. 
Cutta    Percha    ft    RubEer,    Ltd.,    Tor- 
onto. 
Forglngs 
Manitoba   Bridge   ft    Iron   Wks.,    Ltd., 

Winnipeg.    Man. 
Nova    Scotia    Steel   ft   Coal   Co.,    New 

Glasgow,   N.S. 
The  Steel  Co.   of  Canada.   Ltd.,   Ham- 
ilton 
Ford    Specialties 

Adamson  Mfg.  Co.,  Hamilton. 
Forges 

D.    Ackland    ft  Son. 
Friction   Hoists 

Manitoba  Bridge  ft  Iron  Wks..  ltd.. 
Winnipeg.    Man. 

Funnels 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 

Clare  Bros,  ft  Co..  Ltd..  Preston.  Ont. 
Finfllav    Bros.    *    Co..    Ltd..    Carleton 
Place,    Ont. 
Gnffs.    Fishing 

Marble   Arms  ft    Mfg.    Co.,    Gladstone. 
Mich. 
Galvanizing 

Canada    Metal  Co.,  Toronto. 

Thos.    Davidson    Mfg.   Co.,    Montreal. 

Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and    Montreal. 

The  Pedlar  People.  Ltd.,  Oshawa,  Ont. 

Roofers   Supply  Co..    Ltd..   Toronto. 

Wheeler  ft    Bain.   Toronto. 

Winnipeg  Ceiling  ft  Roofing  Co., 
Winnipeg. 

Galvanized  Steel  Tanks 

Beatty     Bros..      Ltd.,     Fergus,     Ont., 

Winnipeg,   Man. 
Winnipeg     Ceiling     &     Roofing     Co.. 

Winnipeg. 
Galvanized    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   9.   Howland.  Sons  ft  Co.,  Toronto. 
Galvanized    Wire 
Dominion     Iron     ft     Steel     Co.,     Ltd., 

Sydney. 
Frost   Steel    ft    Wire    Co..    Ltd.,    Ham- 
.  Ilton. 


The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
The    Western   Wire  ft   Nail   Co.,   Ltd., 
London,    Ont 

Garages,    Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
and    Winnipeg. 
Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  ft   Co.,   Montreal. 

Lewis   Bros.,    Ltd.,   Montreal. 

Frank   Mossberg  Co.,    Attleboro,   Mass. 

Richards-Wileox  Canadian  Co.,  Lon- 
don,   Ont 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Tnmont  Mfg.  Co.,  Roxbury,  Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cons 

Tnos.    Davidson    Mfg.     Co.,    Montreal. 

Gas  Fixtures 

The    Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont, 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and  Stock 

Frost  Steel  ft  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co..  Walk- 
erville,  Ont 

Gauges 

Pratt  ft  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co.,   Athol,  Mass. 

Glass 

A.    Ramsay  ft  Son  Co..   Montreal. 
G.    F.    Stephens  ft  Co.,    Winnipeg 
Toronto    Plate    Glass    Importing    Co. 
Ont. 

Glass   Cutters 

Goodell-Pratt  Co.,    Greenfield,    Mass. 

Miller   Falls  Co.,    Millers   Falls.   Mass. 

A.   Ramsay  ft   Son  Co.,    Montreal. 
Glass  Cutting  Boards 

The   Lufkin    Rule  Co.,    Windsor,    Ont 
Glass,  Ornamental 

^'   S8™.*1'  &   Son   Co.,   Montreal 
G.   F.   Stephens  ft  Co.,   Winnipeg 
Toronto    Plate    Glass    Importing    Co. 
Ont 

Glass,    Sheet   and    Figured 

A".    Ramsay  ft   Son   Co.,    Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Paper 

John    Oakey    ft    Sons,    Ltd.,    London, 

Lng. 
A.   Ramsay  ft  Son  Co.,   Montreal. 
Glass,  Wired 
A.    Ramsay  ft   Son   Co.,    Montreal 
Sharratt  ft    Newth,   London,    Eng. 
G.    F.   Stephens  ft   Co.,   Winnipeg. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co.. 

Ont. 

Glazier's   Diamonds 

A.    Ramsay  ft   Son   Co.,    Montreal. 

Sharratt   ft   Newth,    London,    Eng. 

A.  Shaw  ft  Son,  London,  Eng. 
Glue 

G.   F.   Stephens  ft  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,  Milbury,   Mass. 
Granaries,   Portable,   Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar  People,   Oshawa,  Ont 
Grindstones 

American    Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland  Stone  Co.,   Cleveland. 
Millers  Falls  Co.,  Millers  Falls,  Mia, 
Richards-Wileox  Mfg.  Co.,   London. 

Grinders,  Grain 

Beatty  Bros.,  Ltd.,  Fergus,  Ont; 
Winnipeg,   Man. 

Cushman  Motor  Wks.,  Ltd..  Winnipeg. 
!    Grinders.    Tool    and    Sickle 

American  Grinder  Mfg.  Co.,  Milwau- 
kee.  Wis. 

Grinders,   Power 

American    Grinder   Mfg.   Co..    Milwau- 
kee, Wis. 
Grinding   Compound 

The  Carborundum  Co. 
Guns 

Caverhill,    Learmont  &  Co.,    Montreal. 

Harrington  ft  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  ft  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  ft  Mfg.  Co.,  Gladstone. 
Mich. 

Remington  Arms-Union  M.  C.  Co.. 
Windsor,  Ont 

Ross  Rifle  Co.,  Quebec 
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STAMfBD 
OH  THM 


Corporal*  Mark 


amNuiNM 

ARTICLM 


Granted  1780. 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  6  SPORTING 
KNIVES,  RAZORS,  <&c. 

For  Sale  by  Loading  Wholesale  Housos 


More  Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co.,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


IMPERIAL  BRAND 
TEAM  AND  LIGHT  DRIVING 

HARN E  SS 

If  you  are  interested  in  handling  a 
really  high-grade  article,  it  will  pay 
you  to  sell  our  Harness. 

Large  illustrated  Catalogue  sent  on 
application. 


SAMUEL  TREES  &  COMPANY 


Toronto 


LIMITED 
Whitby 


Winnipeg 


Arctic  JBt?  Metal 


FOR 

HIGH 
SPEED 


HEAVY 

PRESSURE 


FOR 
Try  It. 
Every  Pound  Guaranteed. 


OIN 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

^HFFFIFI    n      Fn<r       Telegrams:  "Shipman  Sheffield. " 
OHLrriLLU,    Lng.     Telephone:  Cent.   No.  465. 

Agent :   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,  Ont. 

Codes  :   Liebers,  and  A.  B.  C.  4th  and  5th  Editions. 


Automobile  Lamps 
and  Fuses 

You  can't  and  won't  sell 
these  money-makers  if 
you  don't  try  to,  or  if 
you  don't  have  them  in 
stock. 

Yet  all  your  car-owning 
customers  want  lamps  and  fuses,  and 
buy  them — from  somebody. 
Be  that  somebody  in  your  community. 
And  let  us  help  you. 
If  any  customers  want  Edeswan  Auto- 
mobile Connectors  and  Sockets,  then 
make  a  mental  note  of  the  fact  that  we 
supply  these. 

Note  this  also:  When  it  is  things  elec- 
trical, write  us. 
Have  you  our  Catalogue? 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


•68 


HARDWARE     AND    METAL 
CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


January  20,  1917. 


Gun    Implements    and    Oil 
Marble   Arms  &  Mfg.  Co.,    Gladstone, 
Mich. 
Hack    S;i  iv   Blades 
E.    C.    Atkins  &   Oo.,   Hamilton,    Ont. 
Henry  Disston  ft  Sons,   Toronto, 
L.    S.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   Works,   Hamilton,    Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw   Works,   Hamilton,   Ont. 
Hack    Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont, 
Halters 
Samuel  Trees  &  Co.,   Ltd..    Ton; 
Hammers 
Stanley    Rule   &    Level  Co.,    New   Bri- 
tain, Conn. 
Whitman     &     Barnes     Mfg.     Oo.,     St. 
Catharines. 
Handles 

Still,   J.    H.,   Mfg.    Co.,   St.    Thomas. 
Hand    Hoists 
Manitoba    Bridge  &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 
National    Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and  Screen 

The    Stanley    Works,   New    Britain. 
Hardware,  Metal  Window 

The    Stanley    Works,    New    Britain. 
Harness 

Samuel  Trees  &  Co.,    Ltd.,   Toronto. 
Half  Soles 

Beardmore  &.  Co.,  Toronto. 
Halters 

G.   L.   Griffith  &  Son,  Stratford,  Ont. 
Hammocks 

Gait  Robe  Co.,  Gait,   Ont. 
Harvest   Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Ont. 
H.  S.  Howland,  Sons  ft  Co.,  Toronto. 
Hay   Unloading:  Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
F    E.    Myers  &  Bros.,   Ashland,   Ohio. 
.      Hay    Wire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 
Heating:   Brums 

Collins    Mfg.   Co.,   Toronto. 
Hearth   Furniture 

Winficld    Brewster. 
Hinges 
Canada  Steel    Goods  Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London, 

Ont. 
The    Stanley    Works,    New    Britain. 
Hingis,   Spring 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 
Still.  J.  H.,  Mfg.  Co.,   St.   Thomas. 
.      Hoisting    and    Conveying 
Machinery 
Manitoba    Bridge   ft    Iron   Wks.,    Ltd., 
Winni]>eg,  Man. 
Hollow    Handle   Tool    Sets 
Bridgeport   Hdwe.    Mfg.  Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley    Works.    New    Britain. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel    and    Wire 
The   Lakllaw    Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 

nooks.   Conductor 

Metallic     Roofing     Co.,     Toronto     and 
Winnipeg. 

"'heeler   &    Rain,    Toronto. 
Hnofcs,   Moulding 

The    Andrew    B.    Hend.yx    Co.,    New 
Haven,    Conn. 
Honks,    Hat    and    Coat 

Laldlaw   Bale-Tie  Co.,  Hamilton,  Ont. 
Horns,    Automobile 

Hyslop   Bros.,    Limited,   Toronto. 
Horseshoes  and   Nails 

I).    Ackland    ft   Son. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Hose,   Garden   and   Lawn 

Canidian     Consolidated     Rubber     Co, 
Mintreal. 

Gutta    Percha     &     Rubber    Mfg.     Co., 
Toronto. 
Horse    Blankets 

Samuel  Trees  &  Co.,    Ltd.,   Toronto. 
1 1. .iK,     Collars 

Samuel   Trttt,  &  Co.,    Ltd.,  Toronto. 
Horse   Covers 

Canadian     Consolidated      Rubber     Co., 
M  on  t  real. 
Hot   Mates 

Collins    Mfg.    Co..    Toronto. 
Ice  Cream    Freezers 

Wm.    Cane   ft   Sons,    Newmarket,    Ont. 


The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North  Bros.  Mfg.  Co.,    Philadelphia. 
Incubators 

Collins  Mfg.  Co.,   Toronto. 
Iron   and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Iron  Pipe 
D.    Ackland    &   Son. 
Canadian  Tube  &  Iron  Co.,  .Montreal. 
The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 
Iron  Pumps 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
•  R.  MoDougall  Co.,   Gait. 

F.  E.    Myers  &  Bros.,   Ashland,   Ohio. 
Ironing   Boards 
MoFarlane   Ladder   Works,    Toronto. 
Schultz   Bros.,    Ltd.,    Brantford,    Ont. 
Stratford  Mfg.    Co.,    Ltd.,   Stratford. 
Jacks,  Auto 
Richards-Wilcox    Canadian    Co.,    Lou- 
don,  Ont. 
Japans 
Berry  Bros.,   Walkerville,   Ont. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &  Son  Co.,   Montreal. 
Joist  Hangers 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
Richards-Wilcox    Canadian    Co..    Ltd., 
London.   Ont 
Kitchen   Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,     London, 
Ens. 
Knives,  Hunting  and  Fishing 
Geo.    Butler    &    Co..    Ltd.,    Sheffield, 

Eng. 
Landers,  Frary  &  Clark,  New  Britain 

Conn. 
Marble   Arms   &   Mfg.    Co.,   Gladstone, 
Mich. 
Straw  Knives 
R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont. 
Knurling   Tools 

Pratt    &    Whitney   Co.,    Dunias,    Ont. 
Ladders,   Step 
J.  E.   Beauchamp  &  Co.,  Montreal. 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,  Man. 
McFarlane    Ladder    Works.    Toronto. 
G.   F.   Stephens  &  Co..   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont 
Ladders.  Shelf 
F.    E.    Mvers   ft    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Lampblack 
Barton    Netting   Co.,    Ltd..    Windsor. 
The  L.    Martin   Co.,    New   York. 
O.    F.    Stephens  &  Co..    Winnipeg. 
Wilekes     Martin     Wilckes     Co.,     New 
York. 
Lamps,    Flectric 
Amalgamated    'Electric    Co..    Toronto. 
Rasters.    Jackson    Co.,    Toronto. 
Mainpr    Electric   Co.,    Ltd      Winnipeg. 
Lanterns.   Gasoline 
Canadian    farhon  Co..    Ltd..   Toronto. 
National    Stamping    &    Electric    Wks., 
OTp'oaen.   111. 
Lap    Hues 

Samuel   Trees   &  Co..    Ltd..    Toronto. 
Lntchets 

The     Stanley     Works,     New     Britain. 
Lashes 

Hamilton    Whin   Co..    Hamilton.    Ont. 
Lawn    TVnrinfir    and    Gates 
Rauwpll-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 
Cannula    Wire  &  Iron   Goods  Mfg.   Co.. 

Hamilton. 
The     Dpnnis     Wire     ft     Iron     Works, 
London.    Ont. 

Frost  Steel  ft  Wire  Co..   Ltd.,  Ham- 
ilton. 
R     Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
MoOrpo-or-Rsnwell     Fence    Co.,     Walk- 
erville.   Ont. 
Lnwn   Mowers 
Whitman     &     Barnes     Mfg.     Ci..     St. 
Catharines. 
Lawn    Settees 
J.    E.    Beauchamp    ft    Co.,    Montreal. 
The     Dennis     Wire     ft     Iron      Works, 

London     Ont. 
Canada   Wire  &  Iron   Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co..    Stratford. 
Lawn    Swings 
.T.   E.    Reauchamp  &  Co.,   Montreal. 
McFarlnne    Ladder   Works.    Toronto. 
F.   E.    Mvers  &   Bro..    Ashland.    Ohio. 
Strotfnr-1    M'».    Co..    Stratford.    Ont. 
Lightning  Rods 
Winficld    Brewster. 


Linseed   Oils' 

Dominion      Linseed      Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay   &   Son   Co.,   Montreal. 
Leather    Soles   and   Lifts 

Beardmore  &.  Co.,  Toronto. 
Lead    Pipe 
Canada    Metal    Co.,    Toronto. 
Hoyt   Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Lfcl.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &    Sons,    Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,    Mass. 
Stanley     Ride     &     Level     Co.,      New 
Britain,   Conn. 
Lifts 
Anglo-Canadian   Leather  Co.,   Toronto. 
Beardmore  &  Co.,  Toronto. 
Litter   Carriers,    Track 
and    Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont..   and 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink,   Thos.,    &   Co.,    Pembroke,    Ont. 
Machine    Knives 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.   Ont 
Machinery    Metal    Workers 
Brown,   Boggs  Co..  Hamilton. 
Mantles  and   Grates 
The    Barton-Netting'  Co.,    Ltd..    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms  &  Mfg.    Co.,    Gladstone, 
Mich. 
Mats.    Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal.    Que. 

Mechanics*    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls.  Mass. 
National     Machinery    &     Supply     Co., 

Hamilton. 
Pratt   &    Whitney    Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.    Starrett  Co..   Athol,  Mass. 
Metals 
The     British     Aluminium     Co..     Ltd., 

London.   Eng. 
Canada    Metal   Co.,   Toronto. 
Caverhill.    Learmont   &   Co.,    Montreal. 
Hovt   Metal   Co.,    Toronto. 
Leslie.    A.    C,    &   Co.,    Montreal. 
Nova    Rcctia    Steel    &    Coal    Co.,    New 

Glasgow.    N.S. 
TIip    Stanley    Works,    New    Britain. 
Tnllman     Rrass     &    Metal    Co.,    Ham- 
ilton. 
Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham.   Eng. 
Metal    Boxes,    for    Specialties 
Eley    Bros..    Ltd.,    London,    Eng. 
Metal    Lockers 
Canada   Wire  &  Iron   Goods  Mfg.   Co., 

Hamilton. 
The     D»nnie     Wire     &     Iron     Works, 

London.    Ont. 
Metal     Shingles.    Siding.    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pernor  Penple.   Ltd.,   Oshawa. 
Roofers    Snpr.lv  Co.,    Ltd..    Toronto. 
Winninpe     Ceiling     &      Roofing     Co., 

Winninpg. 
,lle«al    Polish,   Fmery    Cloth,   etc. 

Onker.   John   &   Sons.   London.    Eng. 
Metal    Windows    and    Doors 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg 
Pc-llar  Ppople.   Ltd..   Oshawa. 
Winnippff     Steel     Granary     &     Culvert 

Co..    Winnipeg. 
Micrometers 
On.Vipll-Pvat.t    Co..    Grepnfipld.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre   Boxes 
Millers  Falls  Co..   Millers   Falls,   Mass. 
Stanlcv      Rule     &      Level      Co.,      New 

Rritnin.    Conn. 
MnTiel   Metal 
The     International     Nickel     Co.,     New 

York.  N.Y. 
Motorcycles 
Johnson's.    Iver.    Arms   &   Cycle   Wks., 

FUchhnrg.    Mass. 
IMon   ""'ringers 
White    Mop   Wringer   Co.,    Fullonville. 

NY 
Nail    Pullers 
Bridgeport   Hdwe.    Mfg.    Corp.,    Bridge- 
port.   Conn. 
Nn'ls.  Wire 
The     British     Aluminium     Co.,     Ltd., 

London.   Eng. 
Dominion    Iron    &    Steel    Co.,    Sydney. 

N.S. 
n.    S.   Howland.   Sons  A  Co..   Toronto. 
Laldlaw   Bale-Tie  Co..  Hamilton,    Ont. 
Northern     Bolt.    &     Screw    Co.,     Owen 

Sound.   Ont. 
Roofers    Supply    Co.,    Ltd.,    Toronto. 


The    Steel    Co.     of    Canada,    Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 
York,    N.  l . 
Oils 
Brandram-Hendeison,     Ltd.,     Halifax. 

N.    S. 
Martin^Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,  Montreal. 
Oil    Cake 
Dominion     Linseed      Oil      Co.,      Ltd., 
Montreal. 
Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Tanks  and    Pumps 

Darling  Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost    Steel   &   Wire  Co.,   Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,     Walk- 
erville, Ont. 
Ornamental   Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.  Co. 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,    Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 
Wm.   Cane  &  Sons  Co.,   Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 

Brandram-Henderson,    Montreal. 

Canada  Paint  Co.,   Montreal. 

Dougall    Varnish    Co.,    Ltd.,    Montreal. 

Imperial  Vamish  &  Color  Co.,  Toronto 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 

Martin-Senour  Co.,  Montreal. 

Moore,  Benjamin  &  Co.,  Toronto. 

Ottawa    Paint    Works,    Ottawa,    Ont 

Pratfft  Lambert,  Inc.,  Bridgeburg. 

A.    Ramsay  &   Son   Co.,   Montreal. 

Sherwin-Williams   Co.,    Montreal. 

G.    F.    Stephens  &  Co..   Winnipeg. 
Paint  and    Varnish    Remover 

Dougall    Varnish    Co..    Ltd.,    Montreal. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 

Canada   Paint  Co..  Montreal. 

Allan    Munro    Color  Co.,    Ltd..    Mont 
real. 
Pastrv  and  Bread  Boards 

Strafford    Mfg.    Co..    Ltd..    Stratford. 
Perforated    Sheet   Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.    Ont. 

Greening,    B.,   Wire  Co.,   Hamilton. 
Pig   Iron 

The     Steel      Co.      of     Canada,      Ltd., 
Hamilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pipe    Wrenches 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Pipe.    Wrought,  Lead  and 
Galvanized 

Beatty     Bros..     Ltd.,     Fergus,     Ont; 
Winnipeg.    Man. 

Canada    Metal   Co.,    Toronto. 

Canadian  Tube  &   Iron   Co.,  Montreal. 

Hovt  Metal  Co..  Toronto. 

The   Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Pipe.  Galvanized  Cond. 

Canada    Metal    Co.,    Toronto. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Roofers  Supply  Co..   Ltd.,   Toronto. 

Wheeler    ft    Bain.    Toronto. 

Winnipeg     Ceiling      &      Roo'ng     Co.. 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co.,   Roxbury,  Mass. 
Plane   Irons 

Buck  Bros.,   Milbury,   Mass, 
Planes 

National     Machinery     &    Supply     Co.. 
Ltd..    Hamilton. 

Stanley   Rule   ft   Level    Co..    New   Bri- 
tain.  Conn. 
Plaster  of   Paris 

Belyea,    Walter,,    Winnipeg,    Can. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs,    Electricians' 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Pout    Hole   Augers 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,    Man. 
Poultry    Netting 

Greening.   B.,    Wire  Co.,   Hamilton. 

John    Lysaght.    Ltd.,    Bristol.    Newport 
and    Montreal. 
Poultry    Supplies 

Cii.hman    Motor  Works.   Wtnaipef. 

Collins    Mfg.    Co..    Toronto. 
Powder   Aluminium 

The     British     Aluminium     Oo.,     Ltd., 
London,    Eng. 
Powders.    Sporting,   Black. 
Smokeless,  Lesmok   (Partly 
Smokeless) 

Du     Pont     Powder    Co.,     Wilmington, 
Del. 
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WIRE 


IN  STEEL 
HOOP   KEG 

Weatherproof ' 

WIRE  BALE 
TIES 

For  Baling   Hay,  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.    T.    Digging,    Stair    Bldg..    To 

ronto,  Ont 
H.  E.   O.  Bull,   Montreal,   Que. 
Harry      F.     Moulden,      Winnipeg, 

Man. 
Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  you. 


LONDON 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 

ELECTROLYTIC   NICKEL— 99.80%. 

Prime    Metals   for   the   Manufacture   of   Nic"kel    Steel,   German    Silver,    Anodes    and    all 

remelting    purposes.      Our    Nickel    is    produced    as    Rods,    Sheets,    Strip    Stock,    Wire 

and   Tubes. 

*  f\KI  E  I  We    are    SOLE    PRODUCERS    of    this    natural,    stronger 

W\  vJ  '"  C  i,  than-steel,  non-eorrodible  alloy. 

Manufactured    forms   are    Rods,    Flats,   Castings.    Tubes, 

Mr-r   a  I  Sheets,   Strip  Stock  and   Wire. 

^    I     **  *""  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  '"Cases^rall  kinds 
of:  Store  Fittings. 


CAMERON  &  CAMPBELL.  *.Jj£% 


Toronto;  Canada 


If  interested,  tear  u   (  iJi'.s  puyi  and  Ra-jj  u.L'i  Ll.'cis  lu  it  amsi 
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Pulleya 
Beatty  Bros.,   Ltd.,   Fergus,   Out.,   and 

Winnipeg,    Man. 
Manitoba    Bridge   ft    Ina    Wka..    Ltd., 

w  mm  peg,    Man. 
The   Maytag  Co.,  Ltd.,  Winnipeg. 
Pump    Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pomps,    Iron 
Aylmer    Pump    ft    Seal*    Co.,    Aylmer. 
Beatty     Bros.,     Ltd.,     Fergus,     Ont., 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougaU  Co.,   Gait,   Ont. 
F.   E.   Myers  ft  Bro.,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer    Pump    ft    Scale    Co.,     Ltd., 

Aylmer,    Ont. 
Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.    McDougall  Co.,   Gait,   Ont 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Pntty 

Ben).    Moore   ft   Co.,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Sherwin-Williams  Co.,    Montreal. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 

G.  F.    Stephens   ft   Co.,    Winnipeg. 
Racks,   Wire  Cloth  Display. 

R.   M.    Bowser  ft  8on,   Renfrew,    Pa. 
Ranges 
Clare   Bros,  ft  Co.,  Ltd.,   Preston,  Ont. 
The®.    Davidson  Co.,    Montreal. 
Findlay  Bros.,  Carleton  Place. 
Radiators 

Clare   Bros.  ft  Co.,  Ltd.,    Preston,  Ont. 
Rat    Traps 
Canada  Wire  ft   Iron  Goods  Mfg.  Co., 
Hamilton. 
Rasps 
Delta    File    Works,    Philadelphia. 
Henry   Diaston   ft  Sons,  Toronto. 
Razors 
Geo.    Butler    ft    Co.,    Ltd.,    Sheffield, 
Jonathan    Crookea    ft     Son,     Sheffield 

Eng. 
Gillette  Safety  Razor  Co.,  Montreal. 
Jas.    Hutton   ft  Co.,    Montreal. 
Landers,   Frary  ft  Clark,  New   Britain. 
Conn. 
Razor  Hones 
Carborundum  Co.,  Niagara  Falls,  N.T. 
Geneva  Cutlery  Co.,  Geneva,  N.  Y. 
Reamers 
Butterfleld   ft  Co..    Rock   Island,    Que. 
Pratt  A  Whitney  Co.,  Dundas,   Ont. 
Whitman  ft  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Refrigerators 
The    Thn=     Davidson    Mfg.    Co.,    Ltd.. 
"ontleal 
Relnforc'-e    Concrete 
Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    *    Steel    Co.,    Sydney. 
McGregor-Banvrell     Fence     Co.,     Walk- 

Tvilie.    Ont. 
Manitoba    Bridge   ft    Iron    Wks.,    Ltd. 

Winnipeg,    Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham 
11  ton. 
Repair    Gum 

Adamson  Mfg.   Co.,  Hamilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's,    Iver,    Arms   ft    Cycle   Wks 
Fitehburg.    Mass. 
Rifles 
Marble    Arms   ft    Mfg.    Co.,    Gladstone, 

Mich. 
Remington-Arms  C-M-C  Co.    Windsor 
Ross    Rifle   Co..    Quebec. 
Rifle   and    Shotgun  Sights 
Johnson's,   Iver.    Arms   ft    Cycle   Wks. 

Fitchbnrg,    Mass. 
Marble   Arms   ft  Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba   Bridge  ft  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,   Ont 
Parmentcr  ft  Bulloch  Co..  Oananoque. 
Steei    O.    «f  Canada,    Hamilton. 
Roekers.    Nhooflv 

MoFarlan*    Ladder    Works,    Toronto. 
Roorrn* 
Brantford  Roofing  Co.,  Brantford,  Ont. 
Canadian    Roofing  Mfg.    Co.,    Windsor, 

Ont 
*»    -■    Rowland,  Sons  ft  Co..  Toronto. 
Lewis    Broa.,    Ltd..    Montreal. 
I     R     MeC-nexh.    Ltd.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

"Winnipeg. 
Pedlar   People,    Lt,    Oshawa.    Ont. 
Roofers   Simply  Co.,    Ltd..    Toronto. 
Roofing;    Supplies 
Bird  ft  Son.  Hamilton. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg.    Man. 
Roof  era  Supply  Co..    Ltd..   Toronto. 
Winnipeg     Celling     A      Roofing     Co., 
Winnipeg. 


Rope 

Consumers  Cordage   Co.,    Montreal. 
Hamilton   Cotton  Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth, Mass. 
Runways,    Electric 
Manitoba  Bridge  ft  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Rules   and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.   S.  Starrett  Co.,   Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saddlery   Hardware 

Samuel   Trees  &  Co.,   Toronto. 
Safety  Razors 

Gillette  Safety  Razor  Co.,   Montreal. 
Saws 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 
Henry  Disston   ft  Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St    Cathar- 
ines.   Ont 
■*aws.    Cross-Cut 
E.  C.    Atkins  &   Co.,  Hamilton. 
Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Henry   Disston   &   Sons,  Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
R.    H.    Smith    Co.,    t,td.,    St.    Cathar- 
ines,  Ont 
Victor    Saw    Works,    Hamilton,    Ont 
Saws.   Circular 
Henrv    Disston    A   Sons,   Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St    Cathar- 
ines.   Ont 
Saws,    Hand 
H>nry   Disston    ft   Sons,    Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Scales 
Aylmer    Pump    A    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    A    Sons,    New    York, 

N.Y. 
Landers,  Frary  A  Clark.  New  Britain, 

Conn. 
Walter    Woods    A    Co..    Hamilton. 
Screen     Door     Sets 

The   Stanley    Works,    New    Britain. 
Screw    Plates 

Butterfleld   A    Co..    Rock    Island,    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     A     Supply    Co., 
Ltd.,  Hamilton. 
Screw   Driver  Bits 

Buck   Bros.,    Milbury.    Mass. 
Screw  Drivers,  Pockets 
Bridgeport  Hdwe.   Mfg.    Corp..   Bridge- 
port,  Conn. 
Marble   Arms  A   Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts.  Bolts 
Northern    Bolt    A    Screw    Co.,    Owen 

Sound,    Ont. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,  Wood 
Steel   Co.   of  Canada.    Ltd.,   HamUton 

Scythe  Stones 

The   Carborundum  Co.,   Niagara   Falls, 

New    York. 
The  Cleveland   Stone  Co. 
Sewing  Machines 
White     Sewing     Machine     Co.,     New 
York,    N.Y. 
Seeders 

Eureka  Planter  Co.,  Woodstock,  Ont. 
Sh-ars,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,   Frary  A  Clark,  New  Britain. 
«!>«et  Metal   Products 
Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa,    Ont. 
Winnirx*     Ceiling     A     Roofing     Co., 
Winnipeg. 
Shelf    Boxes 

Cameron    A    Campbell.    Tc-onto. 
Shellac 
Berrv    Bros..    Walkerville,    Ont. 
Dmigall    Vamlsh    Co..    Ltd.,    Montreal. 
Shelving.   Steel    Store 
The     Dennis     Wire     A     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
IHchards-WHcox    Canadian    Co.,    Lon- 
don,   Ont. 

Shot  Guns 

Iver    Johnson     Arms    A    Cycle    Works, 

Fitchrnrrg.    Mass. 
Caverhill.    Learmont    A    Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire   Co..    Ltd.,    Hamil- 
ton. 
Canada  Wire  A  Iron   Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Beatty   Bros.,    Limited,   Fergus.    Ont 
Canada   Wire  A  Iron  Goods  Mfg.   Co., 
Hamilton. 


B.       Greening       Wire       Co.,       Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm.   A.    Rogers,    Ltd.,   Tor- 
onto. 
Oneida       Community,       Ltd.,       Oneida. 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba  Bridge  A  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos,    Davidson    Mfg.    Co.,    Ltd., 
Montreal 
Solder 
Canada  Metal  Co.,   Ltd..   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon  Co.,    Ltd.,   Toronto. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sponges 

Evans   A   Co.,    Montreal. 
Sporting  Goods 
Thos.    Davidson   Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.  Howland,  Sons  A  Co.,  Toronto. 
'»-«    Bros      Ltd..    Montreal. 
Marble   Arms   A    Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co..    St 
Mary's.   Ont. 
Sprayevs 
Collins  Mfg.   Co.,   Toronto. 
Eureka    Planter   Co.,    Woodstock. 
Springs 
B.   J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
Spring   Hinges,   etc. 
Chicago  Spring  Butt  Co.,  Chicago.   11! 
Wm.  Newman  A  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Stable  Fitting   Steel 
Beattv    Bros.,    Ltd..    Fergus,    Ont. 
The    Dennis     Wire     A     Iron    Works, 
London,   Ont 

Stains,    Shingle 

Berry  Bros.,  Walkerville,  Out. 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada  Paint  Co..   Ltd.,    Montreal. 

Dougall    Vamish   Co..    Ltd..   Montreal. 

Martin-Senonr  Co.,   Ltd..   Montreal. 

A.   Ramsav  A  Son  Co.,   Montreal. 

Sherwin-Williams   Co.,   Ltd.,    Montreal. 

G.   F.   Stephens  A  Co.,  Winnipeg. 
Stains,  Wood 

A.    Ramsav   A    Son    Co.,    Montreal. 

Berry    Bros.,    Walkerville.    Ont. 

Doueall    Varnish    Co..    Ltd..    Montreal. 

G.   F.   Stephens  A   Co.,   Winnipeg. 
Staples 

Frost   Steel    A    Wire  Co.,    Ltd.,    Ham- 
ilton. 

The  Stanley  Works,  New  Britain. 

Steel   Co.   of  Canada.   Ltd..   Hamilton 
Staple    Pulleys 

Bridgeport   Hdwe.    Mfg.   Corp..    Bridge- 
port,   Conn. 
Steel.    Cold    Rolled    Strip 

The     Stanley     Works.      New      Britain. 

Conn 
J.    E.     Beauchamp   A    Co.,    Montreal. 
Steel     Mat 
J.    E.    Reauehamp    A    Co.,    Montreal. 

Sleighs 

,T.   E.   Reauchamp  A  Co..  Montreal. 

Steel   Wire  Hoops 

Dominion     Iron     A     Steel     Co..     Ltd.. 

Sydney, 
flteel    rn.    of  Canada.    Ltd..    Hamilton. 

Winnipeg.    Man. 
Stencils 
Hamilton   Stamp  A    Stencil   Co..    Ham 

ilton    Ont. 
Stepladder   Chairs 
MrFarlane    Ladder    Works,    Toronto 
Stratford     Mfg.     Co..     Ltd..     Strntford 

Store    Ladders 

F.    E.    Myers    A    Bro.    Ashland     Ohio. 

Stratford    Mfg.    Co..    Stratford.    Ont. 
Stocks   and    pies 

Butterfleld  A   Co.  Rock  Island.  Que. 
Stoves.    Furnaces 

Clare    Bros.  A    Co.,  Ltd..    Preston,  Ont. 

Findlay   Bros.,    Carleton    Place. 

Kir-Ben.    Ltd..    Almonte,   Ont. 

Thos.    Davidson     Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 
Collins    Mfg.    Co.,    Toronto. 


Stove  Pipes 
Collins    Mfg.    Co.,    Toronto. 

Sweat    Pads 

Samuel   Trees  A   Co.,   Ltd.,   Toronto. 
Switches,    Klectric 

Interstate    Electric   Novelty   Co.,    Ltd., 
Toronto. 

Northern  Electric  Co..  Ltd.,  Montreal, 
Tap» 

Butterfleld   A   Co.,    Rock    Island,    Qua. 

Pratt    A    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 

Jas.    Chesterman    A    Co.,    Ltd.,    Sh«t- 
fleld,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Borks 

MacLean    Publishing   Co.,   Toronto. 
Threshing   Tools 

Pratt    A    Whitney    Co.,    Dundas,    Ont 

Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket   Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port, Conn. 
Tie   Posts 
Beatty   Bros.,   Ltd.,  Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall   and   Floor 
The    Banon-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 

Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridga- 

Ont 
Brown,   Boggs  Co.,   Ltd.,    Hamilton. 

Tin  Plates 
A.   C.   Leslie  A  Co.,  Montreal. 

Roofers   Supply   Co.,    Ltd.,    Toronto. 
Wheeler    &    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,    Auto,    Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tire  Chains 
Fox  Chain  Co.,  Hamilton,  Ont 
McKinnon  Chain  Co.,   St.   Catharines, 
Ont. 
Tire-Savers 
Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  A  Clark,  New  Britain, 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 

Toboggans 

J.   E.   Beauchamp  A  Co.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
Erie   Tool   Works,    Erie,    Pa. 
R.    Dillon   A   Sons,   Oshawa. 
The     Goodell-Pratt     Co..     Greensfleld, 

Mass. 
Frank   Mossberg  Co.,   Attleboro,    Mas*. 
Millers    Falls  Co.,    Miller   Falls,    Mass. 
National     Machinery     A     Supply     Co., 

Hamilton. 
Pratt   A    Whitney  Co.,    Ltd.,    Dundaa. 
Stanley     Rule     A     Level     Co.,       New 

Britain. 
Ward  A  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio 
Tool   Grinders 
Richards-Wilcox    Canadian    Co.,     Lon 
don,  Ont 
Tool    Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank    Mossberg  Co.,    Attleboro,    Mass. 
The   L.    S.    Starrett  Co..   Athol.   Mass. 
Tool    Handles    and    Lumbering 
Tools 

J.   H.  Still  Mfg.  Co.,  St  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,    Fergus,   Ont,   ana 
Winnipeg,    Man. 
Toys 

J.   E.   Beauchamp  A  Co.,  Montreal. 
Track    Systems 
Beatty   Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge 

port,    Conn. 
Henry    Disston   A   Sons,   Toronto. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar 
ines.    Ont. 
Trucks,   Feed,   Floor  and 
Platform 
Beatty  Bros.,   Ltd..    Fergus,   Ont,   and 
Winnipeg. 
Tubing,   Brass,  Copper,  etc. 
Williams    Bros.    A    Piggott,    Ltd.,    Bir- 
mingham,  Eng. 

Tubing,   Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Birminij 
ham,    Eng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper     C».,     Grand 
Rapids,    Mich. 
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TO   INVESTORS 


HOSE  WHO,  FROM  TIME  TO  TIME,  HAVE  FUNDS  REQUIRING 
INVESTMENT  MAY  PURCHASE 
AT  PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF   $500   OR   ANY    MULTIPLE   THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free  of  exchange  at 
any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent  per  annum  from  the  date  of 
purchase. 

Holders  of  this  stock  will  have  tne  privilege  of  surrendering  at  par  and  accrued  interest, 
as  the  equivalent  of  cash,  in  payment  of  any  allotment  made  under  any  future  war  loan  issue 
in  Canada  other  than  an  issue  of  Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recognized  bond  and 
stock  brokers  on  allotments  made  in  respect  of  applications  for  this  stock  which  bear  their 
stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER  7th,  1916. 


THEY  SELL  STEADILY 


MENDETS 


And  every  sale  adds  something  to  your  income.     Also,  they 
render  a  real  service  to  your  customers. 

Mendets    mend    leaky    vessels,    rubber    bags,    tires,    without 
fjxsjt  |^  rivets  or  solder. 
"' wmmmSB^^    Are    you    selling    them?      Counter    Display    Containers    fur- 
nished free. 

Wholesale  Hardware  Merchants  Who  Sell  MENDETS:— Whites,  Ltd.,  Collingwood,  Ont;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont;  Hobb3  Hardware  Co.,  Ltd.,  London,  Ont.;  D.  H.  Howden 
&  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg, 
Man.;  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta. ;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  Rogers  Hardware 
Co.,  Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson  Co.,  Ltd., 
Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S.;  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond 
Hardware  Co.,  Guelph,  Ont;  Emmerson  &  Fisher,  Ltd.,  St.  John,  N.B. ;  R.  Chestnut  &  Sons,  Fredericton,  N.B. ; 
Lyons  &  Marks,  Toronto,  Ont.;  L.  H.  Hebert  &  Co.,  Montreal,  Quebec;  Cowan  Hardware  Co.,  London.  Ont;  The 
Hanbury  Hardware  Co.,  Brandon,  Man.:  McLennan,  McFeely  &  Co.,  Ltd.,  Vancouver,  B.C.;  Martin,  Finlayson  & 
Mather,   Ltd.,   Vancouver,   B.C.,   Crowell  Bros.,   Halifax,   N.S. 

Collette  Mfg.  Company,  Collingwood,  Ont.,  Canada 


C.  KLOEPFER,  LIMITED 


EDWARD    HALLORAN.  General  Manager 


IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


FORGETTING 


One  of  the  things  we  all  do  well  is  to  forget. 

Names  that  were  household  worlds  yesterday  are  gone  to-day. 

Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 

they  do  to-day.    They  forget  easily. 
Keep  yourself  in  the  public  mind  by   advertising.     It  is  just  as  important  to  make   old  friends  remember  as  it  is  to  win 
new  friends.     Advertising  does  both. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 
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Canada  Wire  &  Iron  Goods  ..  62 

Can.   Consolidated   Rubber   Co.  IS 

Canadian  Tube  &  Iron  Co.   . .  58 

Cane.  Wm.,  &  Sons  Co 73 

Caverhill.  Learmont  &  Co.   ...  15 

Carter  White   Lead  Co 62 

Channel   Chemical   Co 20 

Chatillon  &   Sons.   John    13 

Coghlin,   B.   J.,  Co.,   Ltd 58 

<  o'lette  Mfg.  Co.   71 

Collins   Mfg.   Co 61 

Crookes  &   Son,   Jonathan    ...  67 

Cross   Products  Co 65 

Cummer-Dowswell,    Ltd 16 

Davidson,  Thos.,   Mfg.    Co 6 

Department  of  Finance  71 

Disston  &   Sons.   Iliairy.   Ltd...  1 

i  >i  rninion    Belting  Co.    61 

1  dominion    Cartridge    17 


Dominion   Sheet  Metal  Co.    .. 

Inside  back  cover 

Dominion   Toy   Co 14 

Donaldson.    Robt.,   &   Son    58 

Dougall      Varnish      Co..      Ltd.. 
The    53 

Factory    Products    67 

Feirv,   D.  M.,  &  Son    8 

Gutta    Percha    Rubber    Co.    .  . 

Inside  back   cover 

Hamilton   Cotton   Co :>6 

Hamilton      Stamp     &      Stencil 

Works,    Ltd 61 

Howland,    II.    S.,    &    Sons   Co.  7 

Ilutton,  James,  &  Co 60 

Interstate  Electric  Novelty  Co.  16 
International   Nickel    Co.,   Tin-     60 

James  &    Reid   Co 61 

Jamieson  &  Co..   R.  C 39 

Jennings,     Russell     Mfg.     Co.. 

Ltd 63 

Jones   &   Co Back    cover 

Kinzinger.    Bruce    &    Co..    Ltd.     61 
Kloepfer,   ('..   Ltd 71 

Laidlaw  Bale  Tie  Co GO 

Lamplough.    F.   W..    &   Co.    .  .  .  61 

Landers,    Frary    &    Clark     ...  2 

Lewis   Bros.,   Ltd 3 

London    Foundry   Co 12 

London    Rolling    Mills    Co.     .  .  60 

Lowe   Brothers,   Ltd 40 

Lufkin   Rule  Co.  Inside  back  cover 


Martin,    The,    L.,   Co 16 

McComb,   J.    II 58 

McDougall,    R.,   Co 10 

Meriden   Britannia    Co 5 

Metallic    Roofing    Co 13 

Millers   Falls   Co. 11 

Moore,   Benjamin,   &  Co..    Ltd.  47 

Morrison.    James,    Brass   Co...  6 

Myers,  F.  E.,   &  Bros 56 

Newman,   Win.,   &   Sons    00 

Nicholson  File  Co....    Front   Cover 

North  Bros.  Mfg.  Co 11 

Northern    Bolt    &    Screw    Co., 

Ltd 61 

Nova    Scotia    Steel    &   Coal    Co.  56 

Oakey,  John.  &  Sons   56 

Ontario   Lantern    &    Lamp   Co.  61 

()«i   Metal   Co..    Ltd 56 

Pannenter.  Bulloch  Co..  The.  61 

Pink,  Thos..  &  Co 63 

Progressive  Mfg.  Co 58 

Ramsay,   A..  &   Sons    47 

Richards    Wilcox    Co 1 

Rideau   Specialty   Co 61 

Ross  Rifle  Co 72 

Srhoener  Mfg.  Co "6 

Seymour.    Ilenrv   T.,    Shear   Co.  56 


Sharratt  &  Newth 60 

Shaw  &  Son,  A 61 

Sherwin-Williams  Co..   Ltd.    .  .  45 

Shipman,  J.,  &  Co..  Ltd 67 

Shnonds  Canada  Saw  Co 74 

Simms  &  Co..   Ltd.,  T.  S 43 

Smith  &  Co.,   R.  II 66 

Soren  Bros 65 

Specialty   Paper  Bag  Co 10 

Spielman   Agencies 65 

Stanley   Rule  &  Level  Co.    ...  13 

Stanley  Works,  The 20 

Starrett,  L.   S.,  &  Co 

Inside  Front  Cover 

Steel    Bending    Brake    Works.  63 

Stephens,   G.   F.,  &  Co ."> 

Steel  Co.  of  Canada,  Ltd.   ...  0 

Still    Mfg.    Co.,    J.    H 60 

Tallman   Brass   &   Metal   Co...  67 
Toronto    Plate'    Glass    Import- 
ing Co 53 

Toy   Manuf.i' "irers   et  Canada  1! 

Trees,  Samuel.  &  Co 67 

Turner,  C.  S..  Co 61 

,  Western   Wire   &    Nail    61 

Whitman    &    Barnes    4 

Wilckes-Martin-Wilckes  Co.   . .  61 

Wilkinson  &  Kompass 58 

Woods,  Walter,  &  Co 10 

Wrought    Washer    62 

Wrought   Iron    Range    13 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 

Berry    Bros.,    Ltd.,    Walkerrille,    Ont 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada   Paint   Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal. 

R.    C.    Jamieson   &   Co.,    Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   4    Co.,    Toronto. 

The   Ottawa    Paint  Works,    Ottawa. 

Pratt    &.    Lambert.    Brktgeburg. 

A.    Ramsay   &  Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens   &   Co..    Winnipeg. 
Ventilators 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,  and 
Winnipeg,     Man. 

Metallic     Roofing     Co.,     Toronto     and 
Winnipeg. 

Pedlar  People,    Oshawa,   Ont. 

Wheeler  &    Bain,   Toronto. 

Winnipeg     Ceiling     &      Roofing      Co. 
Winnipeg. 

Vises 

National     Machinery     &     Supply     Co., 
Ltd.,    Hamilton. 

North    Bros.     Mfg.    Co.,    Philadelphia. 
Vises,   Oval    Slide 

National     Machinery     A     Supply     Co. 
Ltd.,    Hamilton. 
Vises,    Pipe 

National     Machinery     &     Supply     Co. 
Ltd.,    Hamilton. 
Vulcanizing     Rubber 

Adamson  Mfg.  Co.,   Hamilton. 
Wall    I'm,., 

Stauntona,    Limited,   Toronto. 
WhII  Scrapers 

Bridgeport   Hdwe.    Mfg.  Corp.,    Bridge- 
port,  Conn. 
Wallboard 

Belyea,  Waller,  Winnipeg,  Can, 
Wash   Boarda 

Wm.   Cane  A  Sons  Co.,  Newmarket. 

Meakins  A  Sons,   Hamilton. 

Walter  Woods  A  Co..  Hamilton. 
Wanning  Machines,  Kleetrlc 
and   Power 

Beatty   Bros.,    Ltd.,    Fergus,    Ont.   and 
Winnipeg,    Man 

Cummer-Dowswell    Ltd.,    Hamilton. 
Washing    Machines,    Hand 

Beatty    Bros.,    Ltd.,   Fergus.  Ont,   and 
Winnipeg.     Man. 

Cummer-Dowswell,    Ltd.,    Hamilton. 
Wagon    .Ih<  k« 

P.    Ackland    4    Son. 


Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Washers 
London     Rolling    Mill    Co.,     London, 

Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Hashers,    Iron 

J.    E.     Beauehamp    &    Co.,    Montreal. 
Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 

Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 
Winnipeg,    Man. 
Water   Bowls 

Beatty   Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 
Well    Curbing 

Pedlar   People,    Oshawa,    Ont. 

Winnipeg     Steel     Granary     &     Culvert 
Co.,  Winnipeg. 
Whips 

Hamilton   Whip   Co.,   Hamilton. 

Ramue!    Trees   &   Co.,    Ltd.,   Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &   Sons,    Ltd.,    Hamilton. 

T.    S.    Simms   &   Co.,    St.    John,    N.B. 

Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 

Walter    Woods    &    Co..    Hamilton. 
Whistles,   Steam 

T.    McAvitv  &  Sons,   St.   John,   N.B. 
White    Lead 

Brandram-Hendcraon  Co.,  Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Wholesale    Hardware 

Winfleld    Brewster. 

Caverhill,    Learmont   A    Co.,    Montreal. 

H.  S.  Howland,  Sons  A  Co.,  Montreal. 

Lewis   Bros.,    Ltd.,"  Montreal. 
Winches 

Manitoba    Bridge    A    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Windun    Guards 

The     Dennis     Wire     &      Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 

Manitoba    Bridge    *    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Wire 

The     British     Aluminum     Co.,     Ltd., 
London,    Eng. 


Colonial  Wire  A  Mfg.  Co.,  Ltd., 
Montreal. 

Dominion  Iron  A  Steel  Co.,  Ltd., 
Sydney,  C.B. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.    Greening    Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 
U  ton. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

The  Western  Wire  A  Nail  Co.,  Ltd., 
London,    Ont. 

Wire  Cloth  Display  Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 
Wire   Cutters 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port.   Conn. 
Wire  Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  A  Iron  Works, 
London,    Ont. 

B.  Greening  Wire  Co..  Ltd., 
Hamilton. 

McOrejror-Banwell     Fence    Co.,     Walk- 
ervilie,    Ont. 
Wire   Door   Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.        Greening       Wire       Co.,        Ltd., 
Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial    Wire  A    Mfg.   Co.,   Montreal. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 

Steel    Co.    of  Canada.    Ltd.,    Hamilton. 

Western    Wire    &    Nail    Co..    London. 
Wire    Mats 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Wire,   Bright  Annealed 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

McGregor- Banwell  Fence  Co.,  Walk- 
errille,   Ont. 


Wire   Products 
Canada  Wire  &   Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis    Wire     A      Iron    Works, 

London,   Ont. 
Dominion     Iron     A     Steel     Co.,     Ltd., 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co..  Ltd.. 
Hamilton. 

Wire    Springs 

The     Dennis     Wire     A     Iron     Works, 

London,    Ont. 
B.       Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.  Ont. 

Wood   Finishes 
Berry   Bros.,    Walkerrille. 
Dougall    Varnish  Co.,    Ltd.,    Montreal. 
Pratt  &   Lambert,   Bridgeburg,   Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Woodenware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter    Woods    &    Co.,    Hamilton. 

Woven    Wire   Fencing 
The     Dennis     Wire     &     Iron     Works. 

London,    Ont. 
McGregor-BanweJJ    Fence   Co.,    Ltd. 
Dominion    Iron     &     Steel     Co.,     Ltd., 

Sydney. 

Wrenches 
Frank    Mossberg  Co.,    Attleboro,    Mass. 
Trimont    Mfg.    Co.,    Roxbury,   Mass. 
Whitman     &     Bames     Mfg.     Co.,     8t 
Catharines. 

Wringers 
Beatty   Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell.      Ltd.,      Hamilton. 

Ont. 
Walter    Woods    &    Co..    Hamilton. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


BUSINESS  CHANCES 


T  ET    JOHN    NEW,    154    BAY    STREET,    TO- 
ronto.    sell    your    business.  (4) 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
s/ale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale*  will  put  you  in  touch  only  with  the 
people   who   will    be   most   interested. 


ARTICLES  FOR  SALE 


TjlOR  SALE— EIGHT-FOOT  BRO'WN-BOGO 
-^  Iron  Brake,  good  as  new.  McMurty  Hard- 
ware Co.,  St.  Thomas. 


AGENCIES  WANTED 

mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firmsi,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try.  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this    heading. 


STORE  EQUIPMENT  FOR  SALE 

-yOU  MUST  HAYE  A  LOT  OF  OLD  FIN- 
tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business!.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and    Metal's   Condensed    Ad.   Page. 


TjlIFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  yoli 
have  to  offer. 


SALESMEN  WANTED 


-lyANTED  —  EXPERIENCED  HARDWARE 
"'  salesman.  State  experience  and  salary 
expected.    A.  G.  Dobbie  &  Co.,  Brockville.  Out. 


PAPER    BALERS 


rpHERE  IS  MONEY  IN  USING  AND  SELL- 
-1-  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  t»aveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 


mHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement. 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


MISCELLANEOUS 


riOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
-"-  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


YyAREHOUSE    AND    FACTORY    HEATING 

'*     systems.      Taylor-Forbes    Company,    Ltd. 
Supplied  by  the  trade  throughout  Canada,   (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
*-*  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  3nd  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


SIGNS  AND  SHOW  CARDS 


WE    ARE    THE    MOST   UP-TO-DATE    SIGN 
and    show    card    firm    in    Canada.    W.    H. 
Stevenson,    Stevenson    Building,    Toronto. 


KAY'S  / 
:xcelsioit' 

Curling   Stones 

Run  perfectly  from  the  very  start. 
No  working  down  with  emery 
necessary. 

We    carry    a    full    line,    in    assorted 
weights,   36   to  45   lbs.    to  the   stone, 
exclusive  of  the  handle. 
Also    Handles,    Grips,    Fancy    Wash- 
ers, Brooms,  Boxes. 
Also  Builders'  Supplies. 

Walter  Belyea 

Successor  to  the  late 

THOMAS  BLACK 

WINNIPEG 


COSTS  LESS 


than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiv  Wooden  Wash   Board 
NEWMARKET,   ONT. 


Want  Ads. 

Try  it  out 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 
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HAND  TAPS 
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When  the  demand  is  for 

TAPS,  DIES  and  REAMERS 

supply  the  "BUTTERFIELD"  line 

You  will  be  doing  your  customers  a  ser- 
vice that  will  keep  them  coming  to  you 
for  taps,  dies  and  reamers,  and  you'll 
incidentally  sell  other  goods  as  well. 

Butterfield  Tools  are  much  in  favor  of 
"those  who  know,"  due  to  their  fast 
cutting  and  clean  working  qualities  and 
their  remarkable  durability. 

Butterfield  tools  sell  fast — and  the  pro- 
fit's good. 

Send  for  our  catalog. 

BUTTERFIELD  &  Co.,  Inc. 

ROCK  ISLAND,  QUE. 


You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 
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No.   13.    Full   Width  Cross-Cut   Saw. 


i~"~j    ;~ — — — — . ; '**sff  ■     ~~\    -.  .i    i:  \  ' 

No.   22.   Full    Width    Cross  Cut    Saw. 
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No.  315.  Hollow  Back   Cross-Cut   Saw,  Champion  Tooth. 


No.  325.    Hollow   Back   Cross-Cut   Saw,   Lance   Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 
Vancouver,  B.C.  St.  John,  N.B. 


//  Interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BREEDING  CAGES 


A  WORD  1-OK  UUALITtf 

are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through  May. 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and 
blue  trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer, 
two  nests  with  holders,  four  cups  and  six  perches. 

_\o.  S6S  Japanned,  17%,  in.  long,  8%  in.  wide,  13*4  in.  high. 
No.  SU  Jappaned,  20  in.  long,  10  in.  wide,  14  in.   hig'h. 
Xo.  87  Japanned,  22  in.   long,  11  in.  wide,  15%   in.   high. 
No.  22  Japanned,  24%  in.  long,  12%  in.  wide,  ItiVi  in.  high. 
No.  113  Japanned,  2©%  in.  long.  10  in.  wide,  13T/S  in.  high. 

The   Andrew   B.   Hendryx  Company 

NEW  HAVEN,  CONN. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 

MAsNoULFE£?rEED  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnip«g  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


"RELIABLE' 


"CHALLEXdE 


"  RIVAL' 


"BANNER' 
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Everybody  Knows  These  fi/Fff/N  Tapes 


They   have  been  pioneers   in  connection   with   the   noteworthy   improvements   made   in   tapes. 
They   are   distinctive   in   quality.      Each    style   the   very    best   of   its    kind. 


Send   for   Catalogue 


i  the /ufk/n Rule (?q.  ofQanadaUtd. 

W/NDSO/tONT. 


Stocked   by  all  jobbers 


Talk  Number  Eighty-five 

THE   GOLDEN    RILE    OF   THREE. 

Three   tilings   to   govern— TEMPER,    TONGUE   and    CONDUCT. 
Keep    this    in    mind,    and    if    we    make    a    mistake,    call    us    down 
gently    and    we'll    be    more   likely    not    to    duplicate   it.      Mistakes 
will  occasionally  occur,  with  everyone  wanting  their  "PREMIER" 
SHEETS   rushed. 
Look    for   Talk   No.   8(>   next   week.  TINKER  TOM. 
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j^TKE  NEW  PERMANENfj 
HIGH  GLOSS 


The  Big  1917  Demand  Is  at  Your  Door 


Millions  will  read  about  CAMPBELL'S 
VARNISH  STAIN  and  CAMPBELL'S  VIR- 
GIN WHITE,  and  thousands  of  new  purchasers 
will  be  added  to  the  tens  of  thousands  who  now 


ask  for  them  by  name  and  who  will  accept  no 
substitute.  This  means  that  1917  will  outstrip 
all  previous  prosperity  records  for  merchants 
handling  these  two  household  leaders. 


A  Bigger,  Better  Advertising  Campaign 


Our  advertising  appropriation  has  been  doubled, 
and  the  most  convincing  ads  we've  ever  run, 
including  full  pages  in  four  colors,  are  now  in 
the  hands  of  such  publications  as  the  Saturday 
Evening  Post,  Ladies'  Home  Journal,  Good 
Housekeeping,  Delineator,  Pictorial  Review, 
Woman's  Magazine  and  similar  mediums,  with 
a  total  circulation  of  more  than  seven  millions. 
The  first  "big  gun"  appears  in  the  January  Good 
Housekeeping— read  it,  and  identify  your  store 


with  the  big  campaign  by  using  the  business- 
getting  store  and  window  displays  we  furnish 
free. 

The  most  attractive  window  during  Clean-Up 
Week  wins  an  automobile  or  a  cash  prize. 
Equal  chance  for  small  stores  as  well  as  big 
ones.  The  big  Sales'  Help  Book,  illustrated 
above,  tells  how  to  win.  It  also  contains  many 
suggestions  that  will  help  increase  your  entire 
business.     Write  for  your  copy  today. 


Carpenter-Morton  Company 

Established  1840 
Makers  of  Campbell's  I'arnish  Stain,  Campbell's  Virgin  White,  Coloritc  and  Cow-Ease 

77  Sudbury  Street,  Boston,  Mass. 

Canadian    Distributors:     A.    Ramsay   &    Son   Co.,    Montreal,   Canada. 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Brieht.  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS  -WOOD  SCREWS 
PUMP  RODS-Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Y$  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  fnanufurture 
NIPPLES  In  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 
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Laco  Nitro  Lamps 

are   used   exclusively  in   many    factories 

throughout  Canada. 


Factory  service,  owing  to  the  constant  vibra- 
tion, is  a  severe  test  of  the  lasting  qualities 
of  any  incandescent  lamp. 

Laco  Nitro  Lamps  are  selected  for  this  im- 
portant work  because  they  are  sturdy  and 
extraordinarily  rugged,  affording  the  great- 
est possible  endurance,  and  securing  the 
highest  illuminating  efficiency  at  the  lowest 
operating  cost. 

Ask  Your  Dealer  for  Quotations. 


Canadian  Laco -Philips  Company,  Limited 


Montreal 


Toronto 


Winnipeg- 


Vancouver 


■ | 


;? 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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UNIVERSAL 


l_.     F-.     Sr    C. 


SCALE  TANG  KNIVES  AND  FORKS 

Our  Large  Stock  enables  us  to  make  prompt  deliveries  on  this  important  line, 

a  few  of  which  we  illustrate. 


No.  20001     Medium  Knives  and  Forks    3%    inch    Cocobolo  Handles     Metal   Bolsters  and    Caps     4  Tine  Steel   Forks 

No.  80001     Medium  Knives  and  Forks     3l%    inch    Ebony  Handles     Metal   Bolsters   and    Caps     4   Tine  Steel   Forks 

No.  40IKI1     .Medium   Knives  and   Forks     3%    inch    White    Bone     Handles     .Metal   Bolsters   and    Caps     4   Tine   Steel   Forks 


No.  22401     Medium  Knives  and   Forks     4    inch    Cocobolo 

No.  82401      Medium   Knives  and   Forks     4    inch    Ebony 

No.  42401      Medium    Knives   and    Forks     4    inch    White    Bone 


Handles  Metal  Bolsters  and  Cans  4  Tine  Steel  Forks 
Handles  Metal  Bolsters  and  Cans  4  Tine  Steel  Forks 
Handles     Metal   Bolsters  and   Caps     4  Tine  Steel   Forks 


No.  18781C     Medium   Knives  and   Forks.     31/.    inch    Cocobolo         Handles      Metal    Bolsters   and    Cans     4   Tine   Steel   Forks 
No.  :iK781C      Medium    Knives  and    Forks     3%    inch    Ebony  Handles      Metal    Bolsters    and    Caps     4   Tine   Steel    Forks 

No.  ■.'8781C     Medium   Knives  and   Forks     3%   inch   White   Bone  Handles     Metal    Bolsters   and    Caps     4  Tine  Steel    Forks 


?mm 


No.   I8781H     Medium   Knives  and   Forks     3%   inch    Cocobolo         Handles     Metal    Bolsters   and    Cans     4   Tine   Steel    Forks 
No.  28781B     Medium   Knives  and   Forks     3'/i   inch   Ebony  Handles     Metal   Bolsters   and    Cans     4   Tine   Steel   Forks 

No.  8878114     Medium    Knives   and    Forks     3%    inch    White   Bone   Handles      Metal    Bolsters    anil    Caps     4   Tine   Steel    Forks 


No.   1878     Medium   Knives  and   Forks      3M>    inch    Cocobolo  Handles      Metal    Bolsters   and    Caps     4   Tine   Steel    Forks 

No.   loo       Medium   Knives  and  Forks      3%    inch    White   Bone     Handles     Metal  Bolsters   and   Caps     4  Tine  Steel   Forks 


No.   1008     Medium    Knives  and    Forks       3%    Inch    Cocobolo  Handles     ;!   Tine    Forks.    Polished 

Write  for  Samples  and  Prices. 

LANDERS,  FRARY   &   CLARK 

NEW  BRl  FAIN,  CONN.,  U.S.A. 

A.  MacFarlane  &  Co.,  Limited,  Montreal 

Canadian  Representatives 


If  nil*  rented,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 
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late  off  your  Hat  lo'TfTc  WuersP     fcas_^_ 

BEST  PUMP  ON  EAATN.         *s4>        <jC.ii.-iB  , 


lite  off  your  Hat  lolhe  Myers1 

BUt  PIMP  OH  EARTH. 


For  all-round  satisfaction  to  yourself  and 
your  trade  you  ought  to  be  selling 


MYERS  PUMPS 


Tank  Pumps, 
Spray  Pumps, 
Cylinders, etc. 

Well,   House 


For  Every  Purpose  an\ZTn 


Send  in  Your  Orders 
NOW 


CATALOGUE     SENT 
UPON  APPLICATION 


WE  SHIP  PROMPTLY. 


WE  FILL  ORDERS  COMPLETE. 


LEWIS  BROS.,  Limited,  Montreal 


lite  off  your  Hat  to  ^c  %er*|* 


BESl  PIMP  ON  EARTH. 


\   iS—   ■> 


Idte  off  your  Hot  toThe  Muers!" 

EXCLUSIVE  AGENTS  FOR  PROVINCE  OF  QUEBEC  "*—• 


WE  MAKE   THE  PRICES  RIGHT 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards   of  workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper  plated  and   polished   before  nickeling,   thus  giving  a 

higher   finish,   which   lasts   much   longer   than   ordinary   plating.      The   utmost  care  is   used   in   grinding  and   tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      No.    00   and    No.    000   Shaver   for 

beard  and  neck  trimming,  are  clippers 

of  the  utmost  lightness  and  refinement, 

not   paralleled   by   any   other  American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     Hlgh-clast 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom   plate,   retailing  at 
about  $1.50. 


No.   00  SHAVER 
A   light   and   elegant  Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


v/EC 


TRADE 


*asTtf 


This 
•«*«  Trade 
Mark 


identifies  the  GENUINE,  insures  highest 
quality  and  protects  the  dealer  and  customer 
who  specifies 

"CLEVELAND  GRINDSTONES" 

We  are  equipped  to  supply  the  largest  demand 
for  grindstones  with  the  only  GENUINE  Berea 
and  I lun>n  Stones. 

Keep  Your  Stock  Moving  By  Carrying 
"CLEVELAND  GRINDSTONES" 

Look   for  this  Trade-Mark  on  every  stone. 
II  rite  for  Catalogue  <>n  complete  line. 

The  Cleveland  Stone  Co. 

Leader-News  Bldg.,  CLEVELAND,  O.,  U.S.A. 


ADAMSQN 

VULCANIZERS 

Warning  to  the  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  P ro ducts 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

MADE  IN  CANADA 


ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Because  calipers  and  dividers  are  in  such 
common  use,  a  mechanic  may  forget  their  im- 
portance. But  these  tools  are  important  and  do 
have  points  which  determine  quality, — points 
not  noticed  when  present,  but  missed  if  lacking. 

It  is  on  such  fine  matters  as  shape  and  bal- 
ance, hardness  of  contacts,  or  method  of  adjust- 
ment that  machinists  judge  Starrett  calipers  and 
dividers.  You  know  that  there  is  a  complete 
line  of  inside,  outside,  and  Hermaphrodite 
calipers  to  choose  from,  all  made  to  give  long 
and  satisfactory  service. 

Our  free  catalog  No.  21MA  describes  2100 
styles  and  sizes  of  fine  tools  and  hack  saws. 


The  L.  S.  Starrett  Co, 

The  World's  Greatest  Toolmakers 

ATHOL,  MASS. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  10V2. 


In«b** 


For  One  Burner 
Length  Height  Width 
13      x      18     x     13 

No.  12%. 


OIL  STOVE  OVENS 

Black  Iron  Japanned 

Glass  Paneled  Drop  Doors 

Glass-paneled  Oven  Doors  are  very  popular  on 
account  of  the  user  not  having  to  open  oven  door 
when  baking  is  in  progress.  The  Cooking  is  always 
in  plain  sight.  This  saves  the  heat  and  fuel.  When 
light  baking  is  being  done,  such  as  cakes,  it  saves 
disturbing  contents  by  jarring  the  oven. 


The  Thos.  Davidson  Mfg.  Co. 


Inches 


For   Two    Burners 

Length  Height  Width 
20     x      18     x    12 


TORONTO 


Limited 

MONTREAL 


WINNIPEG 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 


It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 


The 

Knickerbocker 

Generator 


Particulars  on  request. 

The  James  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  Adelaide  St.  West,  TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  he  ansivered. 
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Plymouth  Rope  Builds  Business 


Here's  what  they  think  of  Plymouth  Rope  down  in  Fort 
Myers,  Florida.    Dealer  C.  F.  Ireland  wrote  the  letter: 

"For  ten  years  we  have  not  had  a  foot  of  rope 
in  our  store  other  than  'PLYMOUTH'  and 
we  have  a  Ions  list  of  satisfied  rope  users  as 
customers  who  will  travel  miles  to  purchase 
'Plymouth.'  " 

Not  all  people  who  use  Plymouth  have  to  travel  as  far 
for  it  as  some  of  Mr.  Ireland's  customers,  but  if  obliged 
to  most  of  them  probably  would. 

This  insistence  upon  Plymouth  by  those  who  have  once 
learned  its  superior  quality  is  one  of  the  factors  which  make 
the  Plymouth  dealer's  rope  business  pleasant  and  profitable. 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CANADA 

INDEPENDENT  CORDAGE  CO.,  LIMITED. 

TORONTO,  CANADA  CANADIAN  SALES  AGENTS 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  ' '  ' '  SC  935 
Corrugated  Tee  Hinges..   "      "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  tale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,    Ontario 


The  White 
Mop  Wringers 

Because  of  their  wonderfully  quick  turnover  the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.  Their  ease  of  opera- 
tion and  general  desirability  make  a  quick  and 
strong,  appeal  to  the 
consumer. 

They  are  virtually  self- 
sellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


White  Mop  Wringer  Company 


Fultonville,  N.Y. 


If  interested,  tear  mil  this  p<i</'  and  keep  with  letters  to  be  answered. 
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QUALITY 


SERVICE 


/TsHE  leader  in  every  industry, 
to  maintain  his  lead,  must 
safeguard  the  quality  of  his 
product s.—  Rigid  inspection 
and  careful  supervision  are 
important  factors.  —  To  pro- 
ducts of  iron  and  steel  this 
principle  applies  with  tremen- 
dous force.  —  It  means  safety, 
security  and  stability.  —  We 
safeguard  the  quality  of  our 
products,  believing  quality  will 
be  recognized  long  after  the 
price  is  forgotten. 


^\UR  customers  must  be 
served.  One  of  the  domi- 
nating factors  in  any  success- 
ful business  is  Service. — We 
succeed  only  through  the  good 
will  and  good  wish  of  the 
people  we  serve. — This  thought 
permeates  our  entire  Organiza- 
tion, from  the  President 
down. — Our  employees  feel  the 
sense  of  responsibility  this 
principle  implies;  and  each  one 
directs  his  efforts  to  maintain 
the  high  standard  of  service  we 
aim  to  render. 


The 


COMPANY 

of 

CANADA 


Limited 


HAMILTON 


MONTREAL 


I 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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STANDARDIZE 
YOUR  FILE  TRADE 

Amongst  the  "Famous 
Five"  there  is  a  file  to 
meet  the  exact  needs  of 
every  customer. 

Your  customer  will  accept 
a  "Famous  Five"  file  every 
time,  without  question,  be- 
cause he  knows  that  they 
are  the  standard  for  file 
quality. 

Your  "line  of  least  resistance"  in 
selling  is  to  specify  "Famous  Five" 
files  when  buying. 

They  are : 


PUT  YOUR  STORE  IN  LINE  FOR  BIGGER 
PROFITS  FROM 

TRAPSHOOTING 

L^.ST  year  thousands  of  men  and  women 
J  joined  trapshooting's  ranks.   These  and 
thousands  more  this  year  will  increase 
the  demand  for 

(SflPDND  Sporting  Powders 

Tie  your  store  to  our  trade-making  advertising  by 
specifying  DUPONT  DENSE  or  DUPONT  BULK 
for  trap  loads — the  powders  new  shooters  use,  be- 
cause they  are  the  champion's  choice. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

WILMINGTON      -      DELAWARE     -      U.S.A. 


1  it!  I 

"Wakyte  Special" 

A    strong,     substantial 
closet,   similar  in   design 
and    finish    to    our   other 
makes.      Our     object     in 
manufacturing   this   Spe- 
cial  Closet  is  not  to   re- 
place our  standard  sizes, 
but     rather     to     enable 
you  to  successfully  com- 
l    pete    with    the    cheaper 
closets,     and     supply     a 
superior    article   for   less 
money,    and    still     make 
a   good    profit. 

Write    for    prices. 

Wakyte    Mfg.   Co. 

259-261  Stanley  St.. 
WINNIPEG 

More  Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time,- — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co  ,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now   for   the   Fall   and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  .of  delivery 
in  pleaty  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


C  TRADE  ^H^. 

HICRCQ 
MARK  ^H  Mr    -. 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago"Triplex" 
Spring  Butts 


offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for  Catalogue   M   32.    It  fully  Illustrates  and   describes 
the    most    complete    line    of    Spring;     Hinges    manufactured. 


(Chicago  Spring  ^utf  (£ompat3t$. 


CHICAGO 


NEW  YORK 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE   BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents: 
E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Sani-Flush 

CLEANS  THE  TRAP 


The  ordinary  meth- 
ods of  scrubbing 
water-closet  bowls, 
or  using  dangerous 
acid,  fail  to  reach 
the  trap.  Sani-Flush 
loosens  the  incrus- 
tation in  the  trap 
and  allows  it  to 
flush    out    clean   as 


new. 


Sani-Flush    k 


eeps 


water-closet  bowls 
in  perfect  condition 
■ —  clean,  odorless, 
sanitary.  It  does 
not  injure  the  bowl 
or  plumbing. 


HAROLD  F.  RITCHIE  &  COMPANY,  LIMITED 
10-12-14  McCaul  Street      -     TORONTO,  ONT. 


1835 


1917" 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHrKHAlULONSSOKS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


OFFICIAL 

A  WAR  D 
RIBBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 

PRESIDENT 
PRESIUEHTOf  THE  SUPERIOR  JURY 


DIRECTOROF  EXHIBITS 

SCCT'Y  OFTME  IHTERH»IIOKAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

O  E  sure  to  ask  for  the 
*-*  Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MO  N  T 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO  PIPE  WRENCH 
WOOD   HANDLE 


WITH   FLAT-LINK  OR  CABLE   CHAIN 


If  interested,  tear  out  this  page  <ni<l  keep  with  letters  to  be  answered, 
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v  "Quality  M  ETAL L I  C First 

SHINGLES      SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


You  make  money  with  these— 


"M-R  Co."  Ceilings  and 
Walls  are  easily  laid  over 
old  surfaces  —  they  fit 
properly,  edges  always 
true,  joints  always  snug. 
Big  enough  variety  to 
suit  any  use  or  custom- 
er. 

Illustrated  printed  mat- 
ter gladly  sent  on  re- 
quest. 


The  Metallic  Roofing  Co., Limited 

TORONTO      manufacturers     WINNIPEG 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RarmsG 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock,  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.       Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE  TO-DAY  FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PUBLISHED  IN  THE  INTEREST  OF 
BETTER  SHEET  METAL 


January,  1917 


VENTILATING  DUCTS 
ARE  TONCAN  METAL 


[Architects  Select  Durable  Material 


At  number  Fifty  East  42d  Street,  New 
York  City,  directly  opposite  the  Grand 
Central  Station,  stands  the  newly  erected 
Hecksher  Bldg.,  a  25-story  structure. 
In  an  obscure  and  comparatively  inacces- 
sible part  of  the  building  are  the  ventil- 
ating duets — an  important  factor  in  any 
building  of  this  kind.  To  have  them  out 
of  commission  even  for  a  few  hours  would 
mean  considerable  inconvenience  and  con- 
sequently the  architects  specified  that 
they  be  made  of  Toncan  Metal  Sheets. 
This  durable  material  assures  against  fre- 
quent  replacements  and  repairs.  It  is  rust 
and  corrosion-resisting. 

It  is  interesting  to  note  the  consideration 
which  is  being  given  to  the  sheet  metal 
in  building  construction  to-day,  regard- 
less of  where  it  is  used  and  the  amount 
required.  In  former  years  it  was  not  un- 
common for  an  architect  to  specify  merely 
"galvanized  sheets"  or  use  some  equally 
as  ambiguous  phrase.  To-day  the  discrim- 
inating architect  specifies  sheet  metal  by 
name,  as  in  this  instance — 'Toncan  Metal. 
This  practice  prevents  the  use  of  short- 
lived sheet  metal. 


v 


e  J1JHfl 
t-B"S«6*!6fct  jttHB 

|j         « 


*  »ll  It 


Jf«tf-kMli<*r    BIHjj.,    New    York    City. 


L 


Resists  Corrosion 

The  Pedlar  People,  Limited,  Oshawa,  Ont.,    Canadian  Distributors. 
The  Stark  Rolling   Mill  Company,    Canton,  Ohio,    Sole  Makers. 


ONE  WEEK  VERSUS 
FOUR  WEEKS 


Why  More  Time  is  Required  for  Mak- 
ing Toncan  Metal  Sheets 


It  requires  at  least  four  weeks  to  make 
a  Toncan  Metal  Sheet,  while  an  ordinary 
metal  sheet  can  be  made  within  one  week. 
Is  it  any  wonder,  then,  that  Toncan  Metal 
is  so  durable? 

In  making  Toncan  Metal  Sheets  every 
detail  is  carefully  watched;  nothing  is 
slighted.  To  begin  with,  the  iron  ore  for 
Toncan  Metal  is  carefully  selected — not 
from  any  one  mine,  but  the  most  desir- 
able ores  from  mines  all  over  the  country 
are  used. 

Special  furnaces  and  appliances  are  used 
and  special  crews  of  men  make  it — men 
who  have  had  years'  experience  in  sheet 
metal  making  only  are  intrusted  with  the 
various  processes. 

To  reduce  the  impurities  it  is  necessary  to 
permit  the  molten  metal  to  remain  in  the 
furnaces  at  least  one-third  longer  than 
steel  sheets  and  at  a  very  high  tempera- 
Lure.  This  is  costly  because  the  terrific 
and  prolonged  heat  destroys  the  furnace 
linings  and  makes  frequent  replacements 
necessary. 

Analyses  are  constantly  made  at  different 
stages  of  production  to  insure  uniformity 
and   the  desired  degree  of  purity. 

And  finally,  rigid  inspection  of  the  fin- 
ished sheets  prevents  the  possibility  of 
shipping  any  Toncan  Metal  which  is  not 
up  to  the  standard  of  quality. 

The  result  is  what  might  truly  be  termed 
a  perfect  metal  sheet — a  material  that  has 
been  known  to  outlast  other  sheet  metals 
made  from  iron  ore  about  400%. 


HERE'S  WHAT  TWO 
USERS  SAY 


Toncan  Metal  Withstands  Unusually 
Severe  Conditions 


The  following  letter  from  Mr.  E.  T. 
Trego,  Treas.,  Hoopeston  Canning  Co., 
Hoopeston,  111.,  is 'dated  March  15,  1916: 

"Replying  to  yours  of  the  9th,  the 
buildings  which  we  constructed  in 
1911  and  on  which  we  used  your 
Toncan  Metal  Roofing  and  Siding,  so 
far  as  we  can  tell,  are  in  just  as  good 
shape  to-day  as  when  built.  We  have 
never  found  any  Galvanized  Iron  that 
would  compare  with  it." 

Mr.  A.  LaCourse,  Supt.  of  the  Pierce 
Glass  Co.,  Hamburg,  N.Y.,  writes  under 
date  of  March  28,  1916: 

"In  reply  to  yours  of  the  25th,  we 
are  not  in  "the  market  for  corrugated 
iron  at  this  time.  We  used  your  Ton- 
can  Metal  some  five  years  ago  and  to 
date  it  has  withstood  the  conditions 
admirably.  Most  of  it  has  not  even 
been  painted  since  putting  on.  We 
feel  well  satisfied  with  your  material 
and  should  we  at  any  time  be  in  the 
market  we  will  gladly  communicate 
further  with  you." 

These  letters  are  reproduced  here  for 
only  one  purpose  and  that  is  to  help  the 
sheet  metal  man  determine  within  a  few 
minutes  what  might  otherwise  require 
months  or  perhaps  years  to  learn.  These 
letters  are  only  two  of  many  hundred  re- 
ceived. Evidence  of  this  kind  is  conclu- 
sive.    It  cannot  be  disputed. 
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£fre  the  Coupon 


The  Dealer's  Mint 
of  Selling  Hints 


has  always  figured  largely  in  the  success  o 
But  the  Big,  new  1916-1917  Edition  is  mil 
It  is  richer  and  meatier  in  those  specific  sa 
the  way  to  increased  profits. 
A  copy  should  he  in  the  hands  of  every  K 
Whether  it's  a  new  sales  stunt  you're  look 
window,  counter  or  store  display — whethe 
ing  local  competition  of  any  sort— "The 
the  answer. 

If  you  have  not  received  your  copy — send 
study  it.  You  will  want  your  salespeople 
your  immediate  use. 

IMPORTANT  :  We  invite  progressive  Dealers  every- 
where to  write  for  a  free  copy  of  "The  Dealer's  Mint 
of  helling  Hints"  and  full  particulars  regarding  the 
Kyanize  Exclusive  Agency  Line — provided  there  is  no 
Kyanize  Agent  in  your  territory.  The  coupon  makes 
it  easy  for  you  to  do  tliis.  ffc  recommend  its 
immediate  use. 

BOSTON  VARNISH  COMPANY 

Fine  Varnishes  and  Enamel 

Everett  Station,  Boston,  U.S.A. 

CANADIAN  DISTRIBUTORS : 
The  J  H.  Ashdown  Hardware  Co.,  Ltd.  .Canary,  Winnipeg,  Saslcat  on 
Sturgeons  Limited  -  -  91  Church  Street.  Toronto 

The  E.  C»vanaughCo.,  Ltd..  935-945  Notre  Dame  St   W  .  Montrea 


f  Kyanize  Agents. 

es  ahead  of  anything  you've  seen  before. 

les  and  business-building  ideas  that  show 

yanize  Agent.    It  will  never  fail  you. 
ing  for — whether  it's  a  fresh  suggestion  for 
r  it's  a  used  and  proved  plan  for  undermin- 
Dealer's  Mint  of  Selling  Hints"  contains 

for  it.      You  will  want  to  read  it — and 
to  read  it.     It  should  always  he  handy  to 


Boston  Varnish  Company 

Everett  Station.  Boston,  U.S.A. 

Gentlemen  :  If  you  have  no  Kyanize  Agent 
in  this  place,  please  send  me  the  new  edi- 
tion of  "Dealer's  Mint  of  Selling  Hints." 
I  am  interested  in  securing  local  agency 
for  Kyanize  varnishes  and  enamels. 


I— 


Dealer    

Street     

Town    State. 
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In  Canada  $3.50 


A  sky  high  material 
market,  increased 
duty  and  war  tax, 
have  made  it  necessary  to 
raise  Big  Ben's  Canadian 
price  to  $3.50. 

Big  Ben  set  himself  a  big  task. 
When  material  prices  began  to 
climb,  he  decided  to  absorb  the 
increase  as  long  as  possible. 
Everything  he  used  advanced, 
but  the  economy  of  larger  out- 
put, and  shop  savings  here  and 

La  saiic,  111,  u.s.a.  Western 


there  enabled  him  to  hold  his 
price  and  maintain  his  quality. 

He  couldn't  overcome  added  duty 
and  war  tax.  His  loyal  friends  in 
Canada  could  not  absorb  a  greater 
increase  in  cost,  so  he  raised  his  price 
fifty  cents. 

In  every  Big  Ben  advertisement  appear- 
ing in  Canada  and  the  States,  the  £3.50 
price  is  quoted. 

Since  November  tenth  all  Big  Ben  shipped  from 
the  factory  have  been  fitted  with  $3.50  tags. 

Dealers  who  have  Big  Ben  in  stock  may  secure  $3.50 
tags  from  our  Toronto  Office,  58-64  Wellington  St.  \V. 

Big  Ben  has  done  his  share.  He's  notified  the 
public,  he's  changed  his  price  ticket,  he's  made  it  easy 
for  you  to  standardize  the  new  price. 

Big  Ben  is  oversold.  Deliveries  are  slow.  The 
new  price  is  easy  to  get. 


Clock   Co.     Makers  of  Westclox 
Toronto  Office,  58-64  Wellington  St.  W. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


January  27,  1917. 


HARDWARE    AND    METAL 


17 


victor: 

V     and  Vanquished 


The  pan  of  every 
VICTOR  Trap  is 
stamped  with  a  V 


See  the 


ONEIDA  COMMUNITY.  LTD..   Niagara  Falls,  Ont. 


Be  sure  and  have  good  stocks  for  spring  muskrat  trapping.     Furs  are  high. 
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Stanley  Adjustable  Try  and 
Mitre  Square  No.  21 

The  Blade  is  adjustable,  and  as  it  can  be 
reversed,  provides  any  size  of  try  or  mitre  square 
within  the  capacity  of  the  tool.  In  reversing, 
it  is  not  necessary  to  remove  the  blade  from  the 
handle,  consequently  the  tool  is  always  assem- 
bled and  ready  for  use. 

The  Edges  of  the  Blade  are  machined,  gradu- 
ated in  8ths,  16ths  and  32nds  of  inches,  and 
the  tool  is  square  inside  and  out. 

Both   Handle  and   Blade  are  nickel-plated. 
Made  in  three  sizes — 6 — 9 — 12-inch  blades. 
Send  for  special  circular. 

Stanley  Rule  8c  Level  Co. 

New  Britain,  Conn.  U.S.A. 


The  Megantic  Broom  Mfg.,  Co.,  Ltd. 
Lake  Megantic,  Que. 


Our  slogan  is  satisf  ied'customers. 
Give  us  a  trial. 


TO   INVESTORS 


HOSE  WHO,  FROM  TIME  TO  TIME,  HAVE  FUNDS  REQUIRING 
INVESTMENT  MAY  PURCHASE 
AT  PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF   $500   OR   ANY    MULTIPLE  THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free  of  exchange  at 
any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent  per  annum  from  the  date  of 
purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and  accrued  interest, 
as  the  equivalent  of  cash,  in  payment  of  any  allotment  made  under  any  future  war  loan  issue 
in  Canada  other  than  an  issue  of  Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recognized  bond  and 
stock  brokers  on  allotments  made  in  respect  of  applications  for  this  stock  which  bear  their 
stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER  7th,   1916. 
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THE      MINISTER      OF      FINANCE 

REQUESTS 

THE     PEOPLE     OF     CANADA     TO 

BEGIN   NOW 

TO    SAVE     MONEY     FOR    THE 

NEXT  WAR  LOAN 

DEPARTMENT  OF  FINANCE 
JAN.  »,   1917                                                                                                                                                     OTTAWA 

"Of 


No.  6 


ifil 


IGNITION 


DRY 


*aoa  Dry  CeU*  | 

&:.     Limited 


wm 


Customers  get  out  what  we  put  in 

This  North  Star  No.  6  Ignition  Battery  of  ours  is  made  right  from  start  to  finish. 
At  no  point  is  there  any  dodging  of  our  duty  to  the  customer.  We  put  into  this 
battery  all  we  know,  and  we  make  it  the  best  Ave  know  how. 

The  result  is  that  this  Battery  is  super-excellent — always  dependable,  always  full- 
powered,  always  value. 

And  such  a  battery  is  the  only  battery  safe  to  sell. 

For  safety's  sake,  and  in  order  to  give  your  customers  the  best  battery  possible, 
have  for  them  our 

NORTH  STAR  No.  6. 

The   Western  Battery   for  the  Western   Need. 


!an^0a  D»v  Cells,  Limited.  fflmmwm&£teHiWL 


20 


HARDWARE    AND    METAL 


January  27,  1917. 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102- A— chisel  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.  H.  McCOMB,  LIMITED  fi_£?K_j£__f_  MONTREAL 


SPECIFY 
DOMINION  BRAND 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 

for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BELNG  GUIDED  BY  THE  RLM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  ean  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


LET  US 


Auger 

_™_A  QUOTE 

Nut*,  BolsterV  YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKlNSON^KOMPAi 


WE  SHIP/  c..L, 

PROMPT-/  £2 

■  -^  /  and  Burrs, 

■  I  /Cap  and  Set 
Screws,  Wood 

Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


C.  KLOEPFER,  LIMITED 

EDWARD    HALLOR  AN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts.  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


FORGETTING 


One  of  the  things  we  all  do  well  is  to  forget. 

Names  that  were  household  worlds  yesterday  are  gone  to-day. 
—_———-———- ________ ______ _______ ___       Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 

they  do  to-day.     They  forget  easily. 
Keep  yourself  in  the  puhlic  mind  by   advertising.      It  is  just  as  important  to  make   old  friends  remember  as  it  is  to  win 
new  friends.      Advertising  does  both. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Another  Line  of  Profit  That  Sells  Itself 

A  CUSTOMER  comes  into  your  store  to  buy  garden  imple- 
ments— a  hoe,  a  spade,  a  cultivator,  and  other  garden  hard- 
ware. Right  then  is  your  opportunity  to  sell  him  his  seeds.  He 
must  get  them  somewhere.  Why  not  from  you?  He  is  ready 
to  buy,  but  are  you  ready  to  sell? 

Be  ready — ready  with  the  right  seeds  —  Ferry's  Seeds.  Ferry's  Seeds  are 
descendants  of  long  lines  of  ancestors  that  have  proved  their  high  quality  through 
generations  of  productive  yields. 

FERRY'S  Seeds 

are  tested,  not  guessed  at.     Every  variety  has  a  pedigree,  a  reputation  to  live  up 
to,  a  duty  to  perform. 

You  should  stock  Ferry's  Seeds  because  there  is  an  established  demand  for 
these  high-quality  seeds,  because  handling  first-quality  seeds  helps  your  reputation 
as  a  first-quality  store,  and  because  there  is  a  good,  worth-while  profit  for  you. 
Don't  take  chances  of  losing  regular  trade  by  handling  "doubtful,"  unknown  brands. 
Send  for  full  details  of  our  dealer  proposition. 

D.  M.  FERRY  &  CO.,  Windsor,  Ontario 
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A  few  profit-making  hints  for  the  Hardware  Dealer  who 
is  looking  for  bigger  and  better  business  this  year.  These 
are  from  the  Dominion  Rubber  System  line,  which  is  a 
guarantee  that  qualities  are  thoroughly  dependable. 


Garden  Hose  (Canadian  Cor- 
rugated, Star,  Para,  West- 
ern, Armour  Clad,  Nos.  400, 
500,  600). 

Gaskets  and  Gasket  Tubings. 

Pump  Valves 

Elbow  Connections. 

Basin  and  Bath  Plugs. 

Rubber  Mallets. 

Squegee  Rubbers  for  Window 

Washing 
Rubber  Storwers. 
Rubber  Adhesive  Tapes. 
" Alpha"  Rubber  Cement. 
Steam  Hose. 
Rubber  Leggings. 
Rubber  Aprons. 


Band  Saw  Bands. 
Tack  Bumpers. 
Slotted  Screw  Tips. 
Corrugated  Mattings. 
Stair  Treads. 
Canadian  Force  Cups. 
Wagon  Bumpers. 
Gauge  Glass  Washers. 
Fruit  Jar  Rings. 
Draught  Cubing. 
Hockey  Pucks. 
Lacrosse  Balls. 
Moulded  Door  Mats. 
Cuspidor  Mats. 
Coin  Mats. 
Bottle  Mats. 
Drsin  Board  Mats. 


Our  facilities  for  prompt  service  are  unequalled  and  our 
values  are  easily  the  best  within  reach.  For  further  informa- 
tion write  our  nearest  branch  or  direct  to  Head  Office. 


Canadian  Consolidated  Rubber  Co.,  Limited 

HEAD   OFFICE,   MONTREAL 

28  Service  Branches  Throughout  Canada 


If  interested,  tear  out  this  page  <ni<l  keep  with  Ietter»  to  be  answered. 
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A  garaijc  in  Kansas 
fit  n,  U.S.A.,  equipped 
irith  bail-bearing  Stan- 
ley Oarage  Hinges  \  <,. 
1458  (36-ineh  len<itln. 
Latches  No.  1204,  ami 
Door  Holders   Wo.   1774. 


Your  profit  o  n  1  h  e 
hardware  for  a  $1,000 
oarage  will  be  about 
the  same  as  your  pro- 
fit on  the  hardware  for 
a   $10,000   residence. 


CTANLEY  Garage  Hinges  for  heavy  doors  were  used  for  this  garage.    The 
long-  leaf  gives  the  hinges  powerful  leverage    strength   and    prevents   them   from 
sagging. 

Tell  your  customers  who  build  garages  that  you  can  give  them  a  complete  set  of  Stanley  Garage  Hard- 
ware for  any  type  of  garage  they  build.  Or,  if  you  do  not  yet  carry  this  line,  write  the  Stanley  Service 
Department  for  information  and  Garage  Hardware  Catalog  R-15. 

THE  STANLEY  WORKS,   New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives :  A.  Macfarlane  &  Co.,  Coristine  Building,  Montreal 


caNaha 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Maker*  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 


Specify  "DOMINION  CROWN" 
on  your  next  order. 

A.C.LESLIE&  CO.,  LIMITED 


MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Methods  of  Charging  Interest 

How  Merchants  Have  Succeeded  in  Putting  the  Idea  Into  Practice  —  A  Further 

Discussion  of  the  Legal  Side  of  the  Problem  —  One  Hardwareman  Has 

Never  Been  Able  to  Collect  More  Than  5  Per  Cent. 


THE  question  of  the  legality  of 
charging  interest  on  accounts, 
dealt  with  in  the  last  issue  by 
Walter  E.  Lear,  is  proving  one  of  the 
most  interesting  that  has  been  intro- 
duced in  seme  time.  Mr.  Lear's  article 
cleared  away  any  doubt  that  may  have 
existed  as  to  the  legal  right  of  the  mer- 
chant to  charge  interest  on  book  ac- 
counts. He  can  do  so  within  the  certain 
limits  outlined. 

Opinions  and  communications  on  the 
subject  have  sifted  in  from  various 
sources.  One  deduction  is  to  be  drawn — 
that  practically  all  business  men  are  con- 
vinced of  the  justice  of  demanding  in- 
terest. A  still  more  interesting  fact  is 
that  more  hardwaremen  are  putting  the 
idea  into  actual  practice  than  might 
have  been  supposed.  A  visitor  in  the 
office  of  HARDWARE  AND  METAL 
one  day  this  week,  a  successful  hard- 
wareman located  in  a  small  Ontario 
town,  was  discussing  the  problem.  He 
vouchsafed  the  information  that  he  had 
been  rigidly  charging  interest  for  years. 

"As  soon  as  an  account  exceeds  the 
month,"  he  explained,  "I  start  to  add 
interest  to  it.    I  reckon  it  at  5  per  cent." 

"Do  your  customers  object?"  he  was 
asked. 

"Quite  a  number  did  at  first.  Some  do 
still.  I  lost  business  that  way,  and  per- 
haps lose  some  still,  but  whatever  losses 
I  sustained  were  more  than  made  up  by 
the  advantages  of  the  system." 

"Did  it  induce  customers  to  settle  up 
more  promptly?" 

"It  most  decidedly  did.  The  bulk  of 
unpaid  accounts  has  been  reduced." 

It  is  worth  noting  that  this  merchant 
depends  to  a  very  great  extent  on  farm 
trade.  One  of  the  objections  most  fre- 
quently voiced  against  charging  interest 
on  accounts  is  that  the  farmer,  who 
often  has  to  be  carried  for  months, 
would  at  once  desert  the  hardwareman 
who  attempted  to  add  on  interest. 


The  Long  Account  Customer 
A  Western  hardwareman  writes  that 
he  does  80  per  cent,  of  his  trade  with 
farmers,  and  that  a  great  many  of  his 
customers  pay  either  half-yearly  or 
yearly.  "My  trade  would  dwindle  to 
nothing,"  he  adds,  "if  I  attempted  to 
charge  them  interest  over  that  length  of 
time. ' ' 

Unquestionably  he  is  right.  In  such 
cases  the  farmer  buys  goods  on  the  un- 
derstanding that  he  is  to  pay  at  a  regu- 
lar stipulated  time  which  might  be  three 
or  six  or  eight  months.  The  dealer  is 
justified;  nay,  he  is  compelled,  to  fix 
his  prices  to  make  this  possible.  It 
would  be  a  different  case,  however,  if 
Lemuel  Lethbridge,  who  was  due  to 
square  up  for  his  half-yearly  purchases 
on  Oct.  1,  neglected  to  pay  until  Feb.  1. 
In  all  reason  it  would  be  within  the 
right  of  the  dealer  to  charge  him  inter- 
est on  the  amount  for  the  period  between 
October  1  and  February  1. 

The  Legal  Rate 

A  question  bearing  on  the  legal  rate 
of  interest  was  sent  in  by  a  subscriber 
and  referred  to  Mr.  Lear.  The  question 
and  his  answer  are  appended. 

Question. — "I  read  your  article  in 
HARDWARE  AND  METAL,  on  'In- 
terest on  Merchants'  Accounts.'  I  have 
never  been  able  to  collect  more   than  5 


per  cent,  on  my  book  accounts  no  mat- 
ter what  agreement  I  made  with  my  cus- 
tomer. I  once  took  a  note  from  a  cus- 
tomer at  7  per  cent.,  but  when  I  sued  to 
recover  on  the  note,  the  Judge  only  al- 
lowed me  5  per  cent." 

Answer. — This  is  not  a  question  but  a 
fact  stated.  I  have  no  doubt  that  what 
you  say  is  correct,  but  that  does  not 
change  my  opinion  expressed  in  the  ar- 
ticle referred  to.  The  law,  as  there  stat- 
ed, is  perfectly  good  law,  notwithstand- 
ing the  truth  of  the  fact  stated.  There 
may  have  been  many  reasons  why  you 
have  never  been  able  to  collect  more 
than  5  per  cent.  One  reason  may  have 
been  that  your  note  was  overdue  when 
you  sued  upon  it  and  the  judge  only 
allowed  you  5  per  cent,  on  the  note  from 
the  time  it  became  due  until  the  time 
when  he  gave  you  judgment.  This  is  all 
that  he  could  allow  you  on  an  overdue 
note  unless  the  note  were  drawn  with 
interest  payable  at  7  per  cent,  "as  well 
after  as  before  maturity."  This  was 
most  likely  your  case. 

I  might  mention  in  passing  that  there 
are  other  cases  where  a  judge  might  not 
allow  more  than  5  per  cent,  on  merch- 
ants' accounts.  Our  courts  are  courts  of 
justice  as  well  as  courts  of  law,  and  if 
a  judge  considers  that  an  undue  advan- 
tage has  been  taken  by  a  merchant  over 
his  customer,  the  Judge  has  the  right  to 
open  up  the  account  rendered  by  the 
merchant  and  take  it  over  again.  In 
such  a  case  the  judge  will  act  as  a  sort 
of  an  auditor  for  the  customer  and 
will  allow  only  so  much  of  the  account 
as  he  considers  to  be  just. 

I  cannot  tell  you  why  you  have  not 
been  able  to  collect  more  than  5  per  cent., 
but  that  does  not  effect  the  soundness 
of  the  law  as  laid  down  in  the  article 
referred  to.  There  must  be  something 
wrong  in  your  procedure.  You  had  bet- 
ter consult  a  solicitor.  Tell  him  all  the 
facts  of  how  you  go  about  it  and  he 
will  show  you  where  you  have  been 
wrono-. 
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The  Steel  Industry  After  the  War 

A  General  Review  of  Conditions — Brisk  Competition  Between  Britain  and  the  U.  S. 
Anticipated — Where  Canada  Will  Stand — The  Prospects  in 


Regard  to  Prices. 


STEEL  is  the  primary  industry  and 
any  discussion  of'  conditions  after 
the  war  hinges  on  the  outlook  in 
iron  and  steel.  The  eyes  of  the  basi- 
lic-- world  are  closely  focused  on  the 
Mcr;  market,  which  holds  the  answer, 
therefore,  to  the  ever-present  question: 
What  will  happen  when  peace  is  de- 
elan 

It  goes  without  saying  that  the  steel 
industry  will  continue  its  present  almost 
feverish  activity  as  long'  as  the  war 
continues.  Despite  the  fact  that  statis- 
tics  of  British  imports  and  exports 
show  a  large  diminution  in  exports  the 
tact  remains  that  the  total  production 
wf  won  and  steel  in  Great  Britain  has 
advanced  materially.  Nearly  all  the 
steel  made  in  the  Mother  Country  is 
tor  war  purposes,  the  bulk  of  the  ex- 
ports being  to  the  Allies.  The  steel 
producing  capacity  of  Britain  will  be 
I  axed  to  the  utmost  to  meet  war  needs. 
In  the  United  States  there  is  now  a 
greater  shortage  of  basic  materials  than 
a i  any  time  since  the  war  started;  that 
is  in  the  materials  needed  by  the  finish- 
ing plants  such  as  steel  bullets,  rods, 
tubing,  sheet  bars  etc.  Market  prices  in 
the  U.S.  are  firmer  and  the  products  of 
l  he  mills  are  being'  contracted  for  as 
far  into  the  future,  as  eighteen  months. 
Authorities  state  that  the  only  reason 
why  most  American  mills  have  not  sold 
their  product  up  well  into  the  year  1918 
is  their  reluctance  to  contracting  so  far 
ahead  in  view  of  uncertainty  of  sup- 
plies. 

It  is  unnecessary  to  add  any  tiling  with 
reference  to  the  steel  industry  in  Can- 
ada. Conditions  in  Britain  and  the 
1  nited  States  are  closely  reflected  here. 
It  seems  certain,  in  fact,  that  an  era  of 
-till  greater  activity  for  Canada  has 
been  ushered  in  with  the  placing  of 
vastly  increased  munition  orders  with 
Canadian  firms.  Certainly  as  long  as 
the  need  for  war  materials  holds  t In- 
steel  industry  of  Canada  will  continue 
production  at  the  height  of  its  capa- 
city. 

Prospects  for  the  Future 

Thia  activity  will  probably  continue 
"i!  its  own  impetus  for  some  months 
after      peace      is      declared.        Contracts 

"ill  have  to  he  finished  up.  Ships 
siml<  or  damaged  during  the  course  of 
hostilities   will   have  to   he   replaced   or 

refitted  so  that  the  demand  from  the 
liaval  side  will  be  sufficient  to  lend  a 
healthy     feeling.       Then     the    problem    of 


converting  plants  back  for  peace  pur- 
poses again  will  have  to  be  faced  im- 
mediately and  this  in  itself  will  mean 
a  great  activity  for  some  time  at  least. 
But  the  real  problem  begins  at  the  point 
where  the  industry  has  readjusted  itself 
and  is  prepared  to  take  up  the  task  of 
meeting  the  peace  demands  of  the 
world. 

What   then? 

Strong  Competition  Expected 
Dealing  with  the  question  of  after- 
war  competition  for  the  trade  in  iron, 
steel  and  engineering,  the  Sheffield  cor- 
respondent of  The  Economist  expresses 
the  opinion  that  Britain  will  regain  her 
recently  lost  supremacy  in  the  exporta- 
tion of  steel  and  steel  products.  Three 
entries  are  named  in  the  race  for  this 
trade — America,  Britain  and  Germany. 
Britain,  it  is  pointed  out,  is  dependent 
on  exportation  to  even  a  greater  extent 
than  America  or  Germany,  which  are 
great  agricultural  countries.  The  out- 
look for  competition  with  the  latter  na- 
tion is  first  dealt  with.  The  increasing 
part  that  Germany  was  playing  in  the 
export  steel  trade  prior  to  the  war  is 
admitted.  The  exportation  of  800,000 
tons  of  iron  and  steel  in  1900  having 
risen  to  6,000,000  tons  in  the  last  twelve 
months  prior  to  August,  1914,  while  in 
the  same  period  British  exports  had  only 
increased  I'rom  3,300,000  tons  to  5,000,- 
000  tons. 

The  opinion  is  expressed  by  this  cor- 
respondent that  one  result  of  the  war 
will  be  to  change  the  character  of  Ger- 
man competition.  In  this  connection  it 
is  pointed  out  that  the  very  mainspring 
of   German    competition    before    the    war 


was  the  subsidizing  of  exports.  After 
the  war  it  is  felt  that  German  finances 
will  be  too  depleted  to  permit  of  any- 
thing like  the  old  subsidizing  and 
bounty-feeding'  of  exports  while  colossal 
losses  in  men  should  make  a  big  differ- 
ence   in    productive   power. 

The  great  competition  is,  therefore, 
expected  to  be  between  Britain  and 
America,  in  this  connection  the  wri- 
ter says: — 

It  is.  therefore,  unite  possible  that  the 
world  will  only  have  two  really  great  manu- 
facturing countries  to  draw  upon  for  steel 
goods  for  some  years  after  the  war.  Germany 
will  lie  at  least  partially  crippled  and  penal- 
ized and  boycotted.  But  there  remains  the 
question  of  American  competition.  Now,  the 
natural  resources  of  the  United  States  are. 
of  course,  enormous.  The  country's  coal  and 
iron  reserves  are  almost  infinitely  greater 
than  ours.  The  American  iron  and  steel 
works  capacity  is  nearly  four  'times  as  great 
as  that  of  Britain.  The  American  workmen 
give  a  larger  output  per  man.  or  machine, 
than  ours  do.  But  in  the  last  15  years  before 
the  war  we  exported  nearly  a  sovereign's 
worth  of  iron  and  steel  for  every  dollar's 
worth  exported  by  the  Americans.  Huge 
works  in  the  States  were  often  kept  idle 
whilst  we  and  the  Germans,  between  us,  took 
the  bulk  of  the  world's  export  trade.  In  their 
own  protected  home  market,  with  Its  one  hun- 
dred million  of  people,  the  United  States  iron 
and  steel  makers  could  sell  between  20,000,000 
and  30,000,000  tons  of  products  a  year;  but 
their  export  business  only  amounted  to  be- 
tween 1,000,000  and  2,000,000  tons  a  year. 
against  Britain's  exports,  during  late  years, 
of  between  4.000,000  and  5,000,000  tons,  and 
Germany's  4,000,000  to  6,000.000  tons  a  year. 
The  fact  was  that  both  Britain  and  Ger- 
many could  sell  cheaper  tfian  the  Americans 
in  neutral  markets.  But  can  we,  after  the 
war,  produce  and  ship  steel  goods  Cheaper 
than    the   Americans'.' 

The  danger  to  us  is  that  our  costs  may 
be  so  enhanced  by  the  war  that  they  will 
be  higher  even  than  those  of  America.  Ameri- 
can costs  are  high  because  in  the  United 
States  a  distance  of  about  a  thousand  miles 
separates  the  •coal  from  the  iron  ore,  because 
another  400  or  500  miles  separate  the  steel 
works  from  the  shipping  ports,  and  because 
wages  and  salaries  are  high.  In  our  country 
we  hold  a  unique  advantage  "in  having  our 
raw  material  supplies,  our  manufacturing 
plants,  and  our  shipping  ports  all  practically 
side  by  side.  In  any  rase  wc  need  not  fear 
that  the  Americans  will  ever  attempt  to 
undersell  us  by  means  of  export  bounties  and 
subsidies,  as  the  Germans  did.  The  proba- 
bility is  ibat  the  bulk  of  an  enormous  export 
trade  in  iron,  steel,  anil  engineering  pro- 
ducts will  stand  to  be  shared  between  Britain 
and  the  United  States,  at  highly  profitable 
prices.  Our  works  will  be  taxed  to  their 
uttermost  capacity,  with  the  overflow  of  or 
ilcrs  going  to  America.  Though  we  shall  be 
burdened  with  war  taxation,  it  is  highly 
likely  that  this  new  handicap  will  be  offset 
by  Improved  industrial  efficiency,  and  that 
wc  shall  still  lie  able  to  produce  and  ship 
more    cheaply    than    our    American    rivals. 

The  Situation  in  Canada 

The  future  of  the  steel  industry  in 
Canada  is  fraught  with  considerable  un- 
certainty as   the   war   has   brought    about 
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a  considerable  increase  in  our  facilities 
for  production.  It  seems  certain  that 
our  present  facilities  are  greater  than 
will  be  needed  to  satisfy  home  consump- 
tion and  that,  therefore,  when  the  busi- 
ness of  making  shells  ends,  it  will  be 
necessary  for  the  Canadian  mills  to  find 
a  market  elsewhere  for  the  surplus.  It 
will  depend,  therefore,  on  the  ability 
and  initiative  of  the  manufacturer.  If 
he  rises  to  his  opportunity  and  wins  a 
p]arn  •"  "  — "virl's  markets,  the  future 
of  the  steel  industry  in  Canada  will  far 
transcend  past  records.  Maintenance 
of  the  growth  forced  by  war  would 
mean  a  steady  continuance  of  the  very 
evident  prosperity  of  the  present. 

As  To  Prices 

A  very  important  problem  also  is  that 
of  the  probable  trend  of  prices  after  the 
war.  There  will  undoubtedly  be  a  re- 
adjustment and  buyers  to-day  are 
watching  this  end  very  closely.  Only  a 
very  wise  man  or  a  very  foolish  one 
would  hazard  a  positive  opinion  as 
to  what  will  happen  in  regard  to  prices; 
but  some  men  recognized  as  authorities 
have  expressed  opinions  that  are  well 
worthy  of  careful  consideration.  For 
instances  Thomas  Oliver,  president  of 
Oliver  Bros.  Inc.  writes  in  Iron  Age  as 
follows: 

"We  must  made  due  allowances  for  a 
readjustment  of  values  at  the  end  of  the 
War,  yet  we  scarcely  anticipate  any  radi- 
cal decline  in  the  prices  of  iron  and 
steel  products,  and  while  we  look  for- 
ward to  a  substantial  decline  in  the  mar- 
ket prices  of  metals  such  as  copper 
spelter,  lead  and  antimony,  we  do  not 
anticipate  any  such  prices  as  those  rul- 
ing in  1914,  at  least  not  for  years  to 
come,  for  if  copper,  for  instance,  should 


decline  to  18  or  20  cents  per  lb.,  the 
decline  will  be  radical  as  compared  with 
the  prevailing  market  prices,  yet  the 
advance  very  substantial  as  compared 
with  the  1914  prices. 

"In  conclusion,  we  have  the  impres- 
sion that  the  wholesalers  of  iron,  steel, 
hardware  and  kindred  supplies  have  sev- 
eral years  of  uninterrupted  prosperity 
ahead  of  them,  and  that  they  will  ex- 
perience an  agreeable  surprise  when 
they  balance  off  their  year's  business 
following  the  end  of  the  war,  if  they 
are  reasonable  enough  to  make  compar- 
isons between  the  profits  obtained  in 
normal  times,  before  the  war  and  after 
the  war,  rather  thasa  the  abnormally 
great  profits  realized  during  the  war, 
and  provided  they  have  priced  their  in- 
ventories during  war  times  at  their 
lowest  purchase  prices,  rather  than 
marking  them  up  to  the  prevailing  mar- 
ket prices,  and  we  are  quite  sure  that 
there  are  few,  if  any,  jobbers  among  our 
clients  who  are  doin»'  this. 


Exhibits  at  the  Convention 


In  the  Jan.  13  issue  of  HARDWARE 
AND  METAL,  it  was  stated  that  ar- 
rangements were  being  made  to  hold  ex- 
hibits in  connection  with  the  con- 
vention of  the  Retail  Hardware  and 
Stove  Dealers'  Association  to  be  held 
in  Hamilton,  February  20-21-22.  An 
official  notice  in  connection  with  the 
matter  has  been  sent  out  by  Secretary 
Macpherson  of  the  0.  R.  H.  &  S.  D.  A. 
as  follows : — 

"Dear  Sirs: 

A  number  of  manufacturers  have 
expressed  the  desire  to  make  an  exhibit 
of  their  goods  in  connection  with  the 
annual  Convention  of  the  0.  R.  H.  &  S. 
D.  A.  to  be  held  at  the  Royal  Connaught 
Hotel,  Hamilton,  February  20th  to  22nd. 

In  consideration  of  these  requests,  the 
Advisory  Committee  passed  a  resolu- 
tion on  behalf  of  the  Association,  prom- 
ising official  recognition  of  exhibitors 
who  make  due  application  for  the  privi- 
lege, enclosing  a  nominal  fee  of  $10.00. 
the  names  of  such  exhibitors  to  be  post- 
ed in  the  Convention  Hall  and  recom- 
mended to  the  consideration  of  the  mem- 
bers of  the  Association.  A  printed  list 
of  exhibitors  and  the  location  of  exhibits 
will  be  given  each  member.  Arrange- 
ments for  display  room  to  be  made  with 
the  hotel  management. 

The  opinion  was  expressed  by  a  manu- 
facturer that  a  semi-private  exhibit 
would  be  more  conductive  to  business 
getting  than  an  expensive  public  ex- 
hibit. 

There  will  be  ample  accommodation  of 
the  very  best  kind  at  the  Hotel  Con- 
naught. 


Should  you    wish    to   make   an    exhibit. 
kindly   advise  me. 
Yours  truly, 

W.  F.  Macpherson, 

Secretary. 
P.S.  The  fee  mentioned  will  include 
Association  membership  for  those  in 
charge   of  the   exhibits." 

® 

NICHOLLS    APPOINTED    SENATOR. 

Frederic  Nicholls,  one  of  the  newly 
appointed  Senators,  is  said  to  be  the 
largest  iron  master  in  Canada  and  prob- 
ably   one    of    the    largest    in    the    world. 


SENATOR  NICHOLLS. 

identified  as  he  is  with  the  Canada  Gen- 
eral Electric  Co.,  the  Canada  Foundry 
Co.,  the  Dominion  Shell  Corporation,  and 
many  other  kindred  enterprises. 

He  was  one  of  the  pioneers  of  elec- 
tric development,  and  organized  the 
first  company  in  Canada,  the  Toronto 
incandescent  Electric  Light  Company. 
In  all  his  undertakings  he  has  shown 
himself  a  man  of  skill,  courage  and 
enterprise.  He  has  many  other  inter- 
ests. For  seven  years  he  was  secretary 
of  the  Canadian  Manufacturers'  Associ- 
ation and  founded  the  "Canadian  Manu- 
facturer," of  which  he  was  editor  and 
proprietor   until   189.3. 

He  is  consul  for  Portugal,  life-mem- 
ber of  the  Board  of  Trade  and  Honor- 
ary member  of  the  Canadian  Press  As- 
sociation. In  1902  he  presented  a  new 
Convocation  hall,  skating  and  hockey 
rink  to  Ridley  College,* St.  Catharines, 
and  in  1904,  $25,000  to  the  funds  of 
Trinity  College,  Toronto.  Since  the  war 
began  his  energies  have  found  a  new 
opening  in  patriotic  work.  He  is  a 
member  of  the  executive  committee  of 
the  General  Council  of  the  Canadian  Pa- 
triotic Fund;  chairman  of  the  executive 
committee  of  the  Toronto  branch  of 
the  Canadian  Red  Cross  Society,  and 
president  of  the  Toronto  Municipal  Loan 
Association,  a  society  formed  to  relieve 
distress. 
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A  FEW  weeks  more  of  winter — and  then  the  spring 

campaign ! 

*  *         * 

THEY  can  put  the  "To  Let"  sign  up  in  the  Trib- 
unal at  the  Hague  again. 

*        *        * 

IT  IS  easier  to  beat  a  plowshare  into  a  sword  than  to 
beat  tlie  sword  back  into  a  plowshare. 

*  *        * 

IT  IS  FITTING  that  the  food  problem  in  Germany 
should  have  been  taken  up  by  the  Prussian  Diet. 

PRESIDENT  WILSON  says  it  must  be  a  peace  with- 
out victory.  President  Wilson  thus  puts  himself  on 
record  as  the  world's  worst  guesser. 

THE  liardware  buyer  used  to  need  nothing  more 
than  a  level  head  and  a  lead  pencil.  Now  he  needs, 
in  addition,  a  telescope. 

*  *         * 

BUYERS,  watching  the  trend  of  prices  should  re- 
member the  slogan  of  the  Cousin  Egbert  Club — 
"'They  can  be  shoved  just  so  far." 

*  *        * 

THE  grocer,  who  is  bearing  the  brunt  of  the  popular 
storm  against  the  high  cost  of  living,  has  the  sym- 
pathy of  merchants  in  all  other  lines. 

*  *         * 

THE  UNITED  States  is  coining  new  half  dollars 
with  brand  new  designs.  Everyone  agrees,  however, 
that  they  are  only  about  half  as  pretty  as  the  dollar 
coins. 

A  CERTAIN  general  merchant  writes  in  to  say  that 
"the  recruiting  sergeants  step  in  as  soon  as  he  has 
got  a  new  clerk  broken  in."  We  are  afraid  he  must 
<jet  along  without  editorial  sympathy. 

*  *        * 

Till1]  charge  of  extravagance  against  Canada  can  be 
understood  in  view  of  the  fact  that  some  people,  men 
and  women  alike,  who  never  earned  more  than  $2  a 
day  before  can  now  make  $8  and  $10  a  day. 

*  *        * 

Till''.  United  States  Department  of  Agriculture  lias. 
just  announced  the  value  of  all  crops  grown  in  the 
country  this  year.  They  aggregate  $8,934,587,000. 
That  is  an  increase  of  $2,165,989,000  over  the  crop 
of  la.-t  year  and  aboul  I  he  same  increase  over  the 
average  for  the  past  five  years.  It  would  not  seem 
from  this  that  the  United  States  citizens  are  at  the 
point  of  starvation.  Why  then  the  stress  laid  on  the 
"Feed  America  First"  campaign? 


OCR  WESTERN  SERVICE 

IF  any  Western  reader  of  Hardware  and  Metal 
has  doubted  the  value  of  the  market  service  given, 
from  his  individual  standpoint,  the  events  of  the  last 
few  weeks  which  are  brought  to  a  head  in  this  week's 
Winnipeg  report,  will  prove  an  effectual  answer.  For 
some  weeks,  Hardware  and  Metal's  Winnipeg  edi- 
tor has  been  predicting  that  price  changes  would 
occur  in  many  lines  as  soon  as  stock-taking  was 
completed.  A  long  list  of  changes  appears  in  this 
week's  report.  Look  it  over  and  you  will  find  that 
practically  all  the  changes  have  been  specifically  pre- 
dicted at  some  time  during  the  past  few  weeks.  This 
is  the  kind  of  service  that  the  hardwareman  needs. 

There  is  still  another  point  that  the  Western 
reader  should  consider.  The  changes  given  out  in 
Winnipeg  this  week  have,  for  the  most  part,  been  in 
force  at  Eastern  points  for  some  time  and  have  been 
duly  recorded  in  the  Montreal,  Toronto  and  London 
market  reports.  The  trend  in  hardware  prices  is 
from  East  to  West;  and  the  dealer  who  follows  the 
reports  from  Eastern  centres  will  gain  a  shrewd  idea 
of  what  is  likely  to  happen  in  his  own  locality. 
Hardware  and  Metal's  market  service  is,  therefore, 
double-pronged,  so  far  as  the  Western  fields  are 
concerned. 


CHARGING  INTEREST  ON  ACCOUNTS 

NO  topics  come  closer  home  to  the  merchant 
than  the  matter  of  charging  interest  on  accounts. 
The  fortunate  few  who  are  so  placed  that  they  do 
business  on  a  cash  basis — or,  as  some  would  say,  the 
courageous  few  who  have  taken  the  plunge — know 
nothing  of  the  harrowing  cases  of  credit.  The  retail 
merchant  who  has,  say,  five  thousand  dollars  on  his 
books — plenty  have  more  than  that — finds  that  the 
matter  of  making  collections  is  his  greatest  care  and 
he  often  thinks  almost  longingly  of  the  one  solution 
---the  charging  of  interest.  But,  as  a  general  rule, 
he  hesitates  from  adopting  this  expedient.  He  fears 
to  offend  his  customers. 

Many  merchants,  however,  do  charge  interest. 
Hardware  and  Metal  has  heard  from  a  number  of 
them  since  the  publication  of  the  article  last  week  on 
the  legal  phases  of  the  question.  These  retailers 
make  it  clear  to  time  customers  that,  if  payment  is 
not  made  as  agreed,  interest  will  be  added;  and  they 
do  not  find  that  they  lose  business  on  that  account. 
A  number  of  merchants  have  been  doing  this  for 
years  and  have  found  (hat  it  has  solved  for  them  the 
vexed  question  of  prolonged  credit. 

Hardware  and  Metal  does  not  feel  that  it 
would  be  safe  for  all  merchants  to  adopt  the  plan. 
Certainly,  however,  the  idea  is  worth  consideration 
and,  as  a  start  to  serious  study  of  the  question,  the 
legal  discussion  in  the  present  issue  should  be  fol- 
lowed closely. 
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THE  REALITY  OF  MATT 

IS  Matt  Horton  real?  Are  his  experiences,  as 
recounted  by  Mr.  Kirkwood,  actual  occurrences? 
These  questions  have  been  asked  by  readers  of  Hard- 
ware and  Metal  since  the  start  of  the  interesting 
series  of  stories  dealing  with  Horton 's  business  build- 
ing methods. 

No,  Matt  Horton  is  not  real ;  not  to  the  extent  of 
it  being  possible  to  go  out  to  a  certain  hardware  store 
and  point  out  the  proprietor  as  the  original  Matthew. 
But  one  could  travel  from  one  end  of  the  country  to 
the  other  and  find  bits  of  him  here,  there  and  yonder. 
Matt  Horton  is  composite.  He  is  the  result  of  ideas 
that  the  author  has  picked  up  from  various  sources 
in  the  course  of  his  study  of  merchandising  condi- 
tions. Matt  is,  in  a  sense,  an  ideal — the  more  or  less 
perfect  hardwareman  in  fact.  It  is  not  intended  to 
imply  that  any  dealer  could  model  himself  exactly 
on  Horton  lines  and  attempt  to  follow  out  all  the 
plans  of  the  versatile  Matthew.  He  is  used  as  a  con- 
venient medium  for  the  discussion  of  methods,  some 
of  which  should  appeal  to  every  dealer  according  to 
the  scope  and  circumstance  of  his  business. 

Matt  is  serving  another  valuable  purpose;  he  is 
the  source  of  inspiration  for  a  series  of  articles  enter- 
taining and  readable  in  the  extreme.  The  editor 
recommends  him  absolutely  on  that  score. 

But  Matt  is  not  real.  He  is,  we  fear,  too  good  to 
be  true.  But,  real  or  not,  he's  a  "humdinger"  on 
ideas, — all  of  them  worth  thinking  over,  anyway. 


.   MERCHANTS  GET  TOGETHER 

AN  extremely  interesting  manifesto  has  been 
issued  by  the  merchants  of  Rapid  City,  Mani- 
toba. It  was  compiled  after  a  series  of  meetings  and 
published  in  the  local  newspaper  over  the  signatures 
of  twelve  merchants,  probably  all  of  the  responsible 
business  men  in  the  place.  It  reads,  in  part,  as 
follows: 

After  holding  a  number  of  business  men's  meetings  and  thor- 
oughly discussing  the  credit  end  of  the  retail  business,  we  have 
come  to  the  following  conclusion:  That  the  terms  of  credit  must 
be  greatly  shortened,  or  cut  out  altogether  and  we  must  sell  for 
cash  only.  Under  the  present  System  the  retail  merchant  has  to 
bear  the  whole  burden  of  financing  his  business  and  at  the  same 
time  carry  a  large  number  of  open  accounts,  many  of  which  are 
not  even  paid  in  the  fall.  Under  the  present  condition  of  the 
market  we  find  it  impossible  to  continue  doing  business  along 
these  lines.  In  the  first  place  the  manufacturer  is  forced  to  pay 
cash  for  his  raw  material;  he  in  turn  demands  cash  from  the 
wholesaler  for  the  manufactured  article,  and  the  wholesaler  in 
his  turn  demands  cash,  or  at  least  a  very  short  term  of  credit, 
from  the  retailers. 

Now,  if  we  continue  to  do  a  credit  business  along  the  old  lines 
it  means  that  we.  the  retail  merchants,  are  carrying  the  whole 
load.  We  would  like  your  co-operation.  Think  the  matter  over. 
Another  letter  will  follow. 

The  only  practical  objection  to  the  cash  system — 
a  very  real  one — has  always  been  that  unanimity  of 
action  could  not  be  secured  from  all  merchants  in  one 
centre.  Jones,  the  hardwareman,  has  always  been 
afraid  to  take  the  step  because  Smith,  his  competitor, 
would  keep  on  in  the  old  way  and  so  steal  any  of 
Jones'  customers  who  might  become  disgruntled; 
and,  down  the  street,  Robinson,  the  grocer  is  worry- 
ing himself  into  the  grave  over  his  book  accounts 
but  does  not  dare  to  step  into  the  straight  and  nar- 


row path  of  Cash  for  fear  of  what  his  competitors- 
might  do. 

The  experiment  of  the  merchants  of  Rapid  City 
is  an  interesting  one.  They  are  to  be  commended  on 
the  common  sense  they  have  shown  in  getting  to- 
gether to  check  this  credit  evil.  Long  may  the  same 
degree  of  amity  continue. 

And  in  the  meantime  the  second  letter  will  be 
awaited  with  keen  expectancy. 


THE  BUSINESS  OUTLOOK 

THE  situation  in  Canada,  from  a  purely  business 
standpoint,  is  unusually  bright.  It  is  not  with- 
in the  range  of  possibilities  that  Canada  can  be  any- 
thing but  highly,  nay  exuberantly,  feverishly  pros- 
perous during  1917.  The  outstanding  feature  at  the 
present  time  is  the  prospect  of  a  larger  volume  of  war 
orders  for  Canada.  The  peace  proposals  of  the  war- 
weary  despot  of  Potsdam  brought  about  the  sudden 
scurrying  of  stock  speculators  to  cover,  which  cre- 
ated such  havoc  on  Wall  Street;  but  back  of  the 
peace  talk  was  a  very  tangible  fact.  John  Bull  had 
cancelled  extensive  orders  placed  in  the  United  States 
for  war  supplies.  This  might  mean  either  that  Bri- 
tain anticipated  early  peace  or  that  it  had  been  possi- 
ble to  so  extend  the  munition  manufacturing  faci- 
lities of  Great  Britain  and  Canada  that  the  bulk  of 
British  war  needs  could  be  supplied. 

The  latter  explanation  is  the  correct  one.  Great 
Britain  does  not  anticipate  an  early  cessation  of  hos- 
tilities. On  the  contrary  John  Bull  is  preparing  to 
wage  greater,  grimmer  war  than  ever  before.  But 
the  organization  of  industrial  resources  has  been  im- 
proved to  such  an  extent  that  an  almost  adequate 
supply  of  shells  can  be  secured  now  from  the  work- 
shops of  Britain  and  Canada. 

The  prosperity  that  is  coming  to  Canada,  this 
year  as  the  result  of  the  focusing  of  the  wealth  of  an 
Empire  on  military  needs,  we  must  accept,  not  with 
personal  complacency  and  smug  realization  of  indi- 
vidual benefit,  but  purely  with  an  eye  to  its  later  use 
in  the  more  uncertain  times  following  the  declara- 
tion of  peace.  In  this  connection  it  must  be  noted  in 
an  admonitory  mood  that  despite  a  million  dollar  in- 
crease in  our  exports  for  the  year  ending  November 
over  the  year  ending  September,  Canada's  favorable 
balance  of  trade  has  fallen  from  $367,647,000  to 
$306,437,516  due,  of  course,  to  the  increase  in  im- 
ports. This  tendency  began  in  October  when  a  new 
upward  movement  in  imports  began  and  the  favor- 
able balance  fell  to  about  $335,000,000.  This  is  in 
marked  contrast  with  the  advance  in  the  favorable 
balance  a  year  ago  though,  of  course,  this  year  the 
favorable  balance  is  much  higher  than  it  was  at  that 
time.  A  point  worth  noting  is  that  while  exports  of 
merchandise  were  only  $109,588,950  for  the  month 
of  November,  1916,  against  $94,436,093  in  1915, 
imports  were  $72,690,791  against  only  $45,217,559 
a  year  ago.  In  one  year  imports  have  almost  doubled 
and  the  advance  has  been  very  steady  indeed. 


.to 
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Matt  Horton,  Trains  His  Salesmen 

Matt  Horton  Multiplies  the  Power  of  His  Salesmen — He  Believes  That  Knowledge  is 
Power — He  Sends  Them  on  Visits  to  Factories — He  Has  Conferences  With 
Them — He  Prepares  Them  to  Leave  Him 

By   John    C.    Kirkwood. 


MY  salesmen,  the  men  I  employ, 
serve  many  more  customers 
than  I  do;  and  so  I  want  them 
to  be  real  salesmen.  I  want  them  to 
know  the  goods  they  are  selling  —  as 
much  about  them  as  possible;  and  to  be 
able  to  help  the  customer  to  decide  when 
in  doubt;  and  to  be  able  to  make  a  sale 
when  the  customer  is  hanging  back,  re- 
luctant to  make  up  his  or  her  mind. 

I  have  already  said  that  I  will  not 
let  my  men  urge  customers  to  buy  what 
they  ought  not  to  buy;  but  this  is  a 
different  thing  from  urging  customers  to 
buy  the  thing  they  may  want  and  that 
they  should  have,  or  the  thing  they  don't 
want,  yet  should  have. 

My  salesmen  are  under  instructions 
not  to  try  to  sell  every  customer  ar- 
ticles that  'belong  to  the  luxury  class, 
or  that  may  be  called,  if  bought,  an  ex- 
travagance; but  I  know  of  no  good  rea- 
son why  the  poorest  of  my  customers 
should  not  have  a  washing  machine — 
t  his  by  way  of  example.  As  I  see  it,  a 
washing  machine  should  be  inj  every 
home;  but  silver  trays  and  costly  lamps, 
and  some  other  lines  T  carry,  are  not  for 
every  home. 

I  take  a  lot  of  trouble  with  my  sales- 
men, since  I  depend  on  them  so  much. 
They  have  chances  that  I  have  not  to 
make  sales  and  to  make  customers  ac- 
quainted with  new  goods  or  lines  that 
they  ought  to  know  about.  So  I  coach 
them,  and  teach  them,  and  stir  them  up 
to   study. 

Matt   Hand-picks   His   Salesmen 

•fust  here,  I  want  to  say  that  all  my 
men  are  hand-picked.  I  satisfy  myself  as 
thoroughly  as  I  can  before  engaging  a 
man  that  lie  is  going  to  give  me  the  ser- 
vice desired,  that  he  will  grow,  and  that 
he  is  in  earnest  to  make  good.  Any 
other  sort  of  man  is  too  expensive  a 
man  for  me  to  have  about  the  place. 
I  will  nof  have  men  working  for  me  that 
are  thinking  more  about  things  outside 
my  business  than  about  my  business. 
One  mail  I  engaged  gol  so  much  inter- 
ested in  church  work  thai  he  thought 
church  and  worked  church  day  and 
night,      fie    lived    for   his    evening8,   when 

he  could  be  attending  church  meetings 
or  calling  on  the  sick.  And  church  pro 
pie  called  on  him  during  the  day  to  talk 
over  church  affairs  in  my  store  and  in 
in>  time.  This  man  fagged  himself  out 
during  his  evenings;   then   he   lived   most 


This  is  the  third  chapter  in  the 
story  of  Matt  Horton,  hardware 
dealer,  and  how  he  built  up  his 
business. 

Matt  shows  himself  to  be  possess- 
ed of  unusual  views  and  methods. 
He  does  not  believe  in  being  "it"  all 
the  time.  And  his  ways  enable  him 
to  get  away  from  his  business  from 
time  to  time,  with  advantage  to  him 
and  his  business. 

Matt's  story,  it  is  hoped,  will  take 
hold  of  some  of  his  brethren  and 
lead  them  to  achieve  more  by  at- 
tempting more. 

The  fourth  chapter  of  the  story 
of  Matt  Horton  will  appear  in  an 
early  number  of  Hardware  and 
Metal. 


intensely.  In  the  daytime,  in  the  store, 
he  had  no  keenness  for  my  work,  but 
preferred  to  do  dull  chore  work  to  serv- 
ing customers.  I  pointed  out  to  him  that 
this  sort  of  service  would  not  do,  but 
without  any  correction  of  his  ways;  and 
so  I  dropped  him.  I  mention  his  case  by 
way   of  illustration. 

Matt  Meets  His  Salesmen  After  Hours 
My  salesmen  and  I  have  every  week 
— every  Monday,  as  a  rule — an  hour's 
conference.  From  September  to  May, 
our  store  closes  at  6  o'clock;  and  our 
meeting-  follows  promptly  on  the  closing 
hour.  Once  a  month  I  take  my  men  to 
a  hotel,  -and  we  have  supper  in  a  private 
room  and  have  a  longer  session.  I  pay 
the  shot,  and  try  to  make  this  little  din- 
ner a  pleasant  event. 

The  Monday  conferences  have  to  do 
with  a  variety  of  things.  We  talk  over 
plans  and  experiences  and  store  man- 
agement. Also,  We  discuss  ways  by 
which  we  can  increase  the  sales  of  a 
given  article — ipaint,  for  example;  or 
glass;  or  cutlery;  or  oil-stoves;  or  what- 
ever line  was  soon  to  be  seasonable. 

At  our  monthly  meetings  we  have  pa- 
pers on  different  subjects  related  to  our 
business  —  these  prepared  by  the  men 
themselves;  and  talks  on  salesmanship 
and  other  subjects  allied  to  store-keep- 
ing. I  have  my  men  prepare  themselves 
to  demonstrate  the  goods  we  sell.  For 
example,  one  man  prepared  himself  on 
the  subject  of  stoves.  He  did  this  by 
studying  closely  the  stove  catalogues  of 
various  makers,  finding  out  wherein  one 
stove    differed     from      another,      wherein 


they  were  alike;  what  were  the  features 
of  excellence,  of  novelty,  of  appeal,  and 
so  on.  We  did  this  also  in  respect  to 
furnaces  and  hot  "water  boilers;  and  I 
may  mention  that  one  important  conse- 
quence of  these  investigations  led  us  to 
seek  the  exclusive  agency  in  our  terri- 
tory for  a  particular  make  of  stoves,  fur- 
naces and  hot-water  boilers. 

You  can  see  the  practical  good  of  such 
an  investigation.  Every  man  in  my  em- 
ploy became  intelligently  informed  on 
the  heating  question,  and  became 
soundly  "sold"  on  the  lines  we  are 
agents  for. 

Matt's  Salesmen  Visit  Factories 

And  similarly  in  regard  to  other  things. 
I  had  one  of  our  men  dig  into  the  ques- 
tion of  silverware.  He  went  to  Toronto 
and  went  through  the  factory  of  the  firm 
whose  goods  we  favor,  and  learned  there 
how  flat  and  hollowware  is  made,  how 
the  silver  is  deposited,  and  so  on.  And 
what  he  saw  and  learned  there  was  good 
for  us  all  to  know. 

In  the  same  way  I  had  the  man  who 
looked  after  our  tools  visit  some  of  the 
factories  where  the  tools  w.e  sell  are 
made. 

I  pursue  this  practice  in  regard  to 
all  lines,  as  much  as  possible;  and  at 
our  conferences  and  dinners  the  men 
who  visit  the  factories  tell  us  about 
their  visits. 

Matt's  Salesmen  Inform  Themselves 

Just  here  I  may  say  that  before  a  man 
goes  on  his  quest  for  first-hand  know- 
ledge, he  is  reqnh'ed  to  prepare  himself 
beforehand  by  informing  himself  to  the 
fullest  extent  possible — this  by  a  study 
of  catalogues,  chiefly.  Also,  we  have  a 
series  of  standard  questions,  such  as : — 

Who,  in   Canada,  make  ? 

What  are  the  claimed  distinctions  oi 
the   products  of  the   various   makers   of 

What  constitutes  excellence  in  the 
product  under  consideration? 

How-  is  excellence  achieved? 

What  are  the  common  faults  or  short- 
comings of  tlie  inferior  article? 

What  are  the  raw  materials  and  where 
do  they  come  from  ? 

You  will  see  that  any  salesman  who 
tries  honestly  to  obtain  answers  to  these 
questions  is  preparing  himself  to  make 
a  profitable  visit  to  the  factory  where 
the  product  we  sell  is  made;  and  will 
have  his   intelligence   stimulated    before- 
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hand.     He  will  be  intelligently  inquisi- 
tive and  promptly  appreciative. 

I  ayways  arrange  beforehand  with 
the  manufacturer  for  bis  consent  to  have 
his  factory  visited  by  one  of  my  men; 
and  my  man  pays  this  visit  at  a  time 
when  be  can  he  spared,  with  little  dis- 
turbance to  our  business.  In  January, 
February,  and  March,  for  example,  oc- 
cur many  days  when  business  in  the 
Store  is  dull,  by  reason  of  stormy  wea- 
ther or  bad  roads,  and  because  of  the 
buying  apathy  that  follows  a  busy  De- 
cember and  autumn.  Also,  at  other  sea- 
sons, tor  special  or  local  reasons,  occur 
slack  days, .and  it  is  such  days  that  my 
men  use  to  make  their  visits  to 
factories.  Of  course,  I  pay  all  expenses, 
and  my  men  are  glad  to  make  these 
visits,  not  only  because  they  are  agree- 
able outings,  but  because  of  the  great 
persona!  profit  there  is  in  a  visit  !o  a 
factory. 

You  can  see  that  it  is  needful  for  me 
to  have  good  men  to  send  on  excursions 
of  this  sort — keen  and  intelligent  men, 
and  men  who  accept  and  meet  fairly  the 
responsibility  such  visits  impose  on 
them.  My  men  recognize  their  debt  to 
each  other  and  to  me,  and  seek  to  dis- 
charge this  obligation.  You  can  see,  also, 
how  my  men  grow  in  knowledge  of  'the 
goods  they  are  called  upon  to  sell,  how 
they  have  conviction  themselves,  how 
they  are  able  to  put  enthusiasm  in  their 
sales  talks;  and  earnestness  and  intelli- 
gence in  their  demonstrations. 
"Pumping"  Travelers 

My  men  welcome  the  visits  of  the  re- 
presentatives of  the  firms  from  whom 
we  buy  goods,  and  ply  them  with  ques- 
tions: and  I  assure  you  that  they. ask 
many  a  question  to  which  the  jobbers' 
and  manufacturers'  representatives  can- 
not always  answer  satisfactorily.  But 
you  can  be  sure  that  the  next  time  these 
men  call  they  have  answers  to  the  ques- 
tion which  on  a  previous  visit  they  had 
to  throw  up  their  hands,  confessing,  "I 
don't  know." 
Matt  Trains  His  Men  to  Leave  Him 

I  make  it  clear  to  my  men  that  I  want 
them  to  fit  themselves  to  get  into  busi- 
ness for  themselves  some  day;  and  to 
earn  all  they  can;  and  my  men  see  the 
point,  and  are  eaeer  to  grow  in  know- 
ledge and  store-keeping  ability. 

I  know  employers  who  want  to  keep 
their  men  down  and  back.  Well,  as  for 
me,  I  don't  want  any  men  in  my  em- 
ploy willing  to  be  kept  down  and  back. 
T  want  men  of  ambition,  men  who  will 
'i  row;  and  who  will  acquire  an  earning 
ability  greater  than  can  be  adequately 
rewarded  in  my  business.  Men  of  this 
type  earn,  while  they  are  with  me,  more 
than  the  salaries  I  pay  them — this  by 
real  selling  ability  and  enthusiasm.  They 
back  me  up  in  all  that  I  am  doing  and 
attempt  ins:,  and  this  gives  me  freedom. 


If  they  were  different — dead  weights  on 
my  business,  serving-  dully  and  perfunc- 
torily— then  I  would  not  be  as  care-free 
as  I  am. 

I  expect  my  men  to  leave  me  soon  or 
late.  It  is  mv  business  to  make  them  able 
to  leave  me — to  do  more  in  a  larger  field 
and  to  earn  more.  More  than  one  of  my 
old  employees  has  left  me  to  become  a 
traveler  for  a  wholesale  or  manufactur- 
ing- house — this  as  part  of  bis  process  of 
education,  looking  forward  to  Inning  a 
business  of  his  own,  modelled,  I  like  to 
think,  after  the  pattern  of  mine.  Per- 
haps these  graduates  from  my  Hurston 
business  may  become  manufacturers 
some  day;  but  while  I  am  interested  in 
a  sense  in  their  future,  my  real  interest 
in  them  is  during  the  time  they  are  with 
me. 

I  am  not  going  to  say  that  my  interest 
in  my  men  while  they  are  with  me  is 
anything  but  selfish.  I  devote  time  to 
their  education  and  advancement  be- 
cause it  pays  me  handsomely  to  do  so.  I 
get  back  actual  cash  for  all  I  do  for 
them  and  cause  them  to  do  for  me.  Just 
as  I  try  to  make  myself  independent  of 
them,  so  do  I  try  to  make  them  indepen- 
dent of  me.  I  want  men  big  potentially 
to  serve  me. 

John  Wanamaker,  so  1  have  heard,  en- 
gages the  best  men  he  can  find  to  man- 
age his  departments.  I  have  hear  it  said 
that  he  pays  these  top  men  $12,000  a 
rear    or   more — more    monev    than    they 


made  (or  can  make,  perhaps)  when  in 
business  on  their  own  account.  In  a 
humbler  way,  I  follow  the  Wanamaker 
example:  I  try  to  get  good  men,  and  I 
pay  them  just  as  much  as  I  honestly  can. 
Of  course,  \  have  junior  men,  youths, 
whom  I  expect  to  remain  with  me  for 
several  years.  And  they  do  remain  with 
me,  for. they  know  that  they  are  receiv- 
ing a  preparation  better  than  most  young 
fellows  they  know  serving  in  other  Hur- 
ston shops  and  stores.  They  recognize 
that  they  are  getting  a  first-class  school- 
ing, and  that  there  is  promotion  for 
them.  I  expect — and  actually  encourage 
— .my  senior  men  to  attempt  bigger 
things,  in  other  fields  —  this  when  I 
think  they  are  ready  for  something  big- 
ger and  better  than  serviee  with  me. 
My  men  know  this,  and  understand  and 
trust  me;  and  I  help  them  in  their  quest 
for  other  employment. 
Matt  Tries  to  Make  Himself  Useless 
I  try  to  make  myself  useless  in  my 
business — this,  of  course,  in  measure.  By 
this  I  mean  that  I  want  my  business  to 
be  able  to  do  without  me  for  a  time, 
should  I  leave  it  because  of  sickness  or 
of  desire.  One  year  I  went  to  Europe 
for  two  months,  and  did  so  confidently. 
Once  or  twice  a  year  I  go  to  New  York, 
or  Chicago;  perhaps,  also  to  other  cities 
— not  for  "the  sights,"  or  the  white 
lights,  or  the  rest  (?)  they  give,  but 
to  see  the  big  stores  there,  t&  get  the 
thrill  of  big  business,  to  get  inspirations. 
(Continued  on  page  44.) 


My  men  ply  the  representatives  of  the    firms  from  whom  we  buy  goods  with 

questions. 
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THE  MARKETS  AT  A  GLANCE 

Features  of  the  week  in  hardware  markets  have  been  con- 
siderable advances  in  the  j:>riees  of  bar  iron  and  steel,  horse  shoes, 
wrought  iron  washers,  axes,  cow  chains,  shelf  hardware  and  many 
miscellaneous  lines.  Cut  nails  have  advanced  25c  per  keg,  with 
further  advances  in  sight.  Ingot  metals  are  firm  in  price,  with 
slight  advances  recorded  in  some  instances.  The  lead  market 
continues  firm,  but  with  an  improvement  in  the  freight  situation, 
prices  are  expected  to  ease  up  a  little.  Wholesalers  and  retailers 
have  experienced  great  difficulty  in  securing  shipments  of  goods, 
owing  to  embargoes  placed  on  certain  districts  by  the  railways. 
Shipments  from  the  United  States  have  been  very  slow  in  arriving, 
and  there  is  a  scarcity  of  many  lines  of  goods.  Travellers  are  mak- 
ing the  best  of  a  trying  situation  created  by  the  curtailment  of  the 
passenger  train  service.  Travelers  affected  most  are  those  working 
the  smaller  towns  and  cities.  Business  is  seasonably  good  and 
the  outlook  for  spring  is  very  promising. 

MONTREAL     MARKETS 


MONTREAL,  Jan.  25.— Looking 
over  the  hardware  and  metal 
markets  for  the  present  week  a 
tendency  to  steadiness  is  noted  in  re- 
uard  to  the  metals,  and  a  certain  relaxa- 
tion in  the  rush  to  augment  prices  in  the 
line  of  smaller  shelf  goods  at  least. 
Nevertheless  many  changes  are  still  to  be 
recorded  by  the  retailer  concerned,  and  in 
the  heavy  goods  there  are  changes  and 
adjustments.  Horseshoes  have  advanced, 
and  chain  is  higher  in  price.  Stanley 
goods  are  predicted  in  for  a  rise,  and 
Sargeant  goods  also.  Double-bitted  axes 
will  be  found  higher  in  price,  now  quoted 
+  16  per  dozen  in  Montreal.  Cut  nails  are 
advanced.  There  has  been  noted  a  slight 
slackening  of  country  trade  owing,  it  is 
said,  to  the  stock-taking  operations  of 
retail  merchants,  important  business  in- 
deed for  them  in  these  days  of  many 
price  changes. 

Some  Advances  to 

Follow  in  Shelf  Goods 

SHELF  GOODS.-  More  hints  of 
changes  in  price  than  actual  changes  are 
reported  this  week  in  Montreal  as  re- 
gards shelr  goods.  A  tendency  towards 
some  reluctance  to  advance  prices  in  any 
great  hurry  is  noted  on  the  part  of 
wholesalers,  as  if  the  mere  monotony  of 
continually  upward  trending  prices  had 
grown  wearisome.  Some  changes  are 
neveri  helesB  to  In-  recorded. 

Curry  Combs,  10  Per  Cent,  on  List 
The  advance  on  curn  combs  noted  in 


the  Toronto  report  last  week  is  in  full 
force  also  in  Montreal,  and  there  are 
hints  that  it  is  not  the  final  advance 
either. 

Iron  Washers  10  Per  Cent.  Off  List 

Iron  washers  also  are  up  in  price  this 
week.  They  used  to  be  priced  subject  to 
20  per  cent,  off  list.  Now  the  price  is 
subject  to  10  per  cent,  off  list. 

Cellar  Window  Bolts  Up 

Cellar  window  bolts,  Nos.  1076  and 
1078,  are  advanced  in  price  this  week. 
Though  this  line  has  been  in  rather  slow 
market  for  some  time,  it  is  as  well  for 
retailers  to  note  that  there  is  a  10  per 
cent,  advance  on  prices  now. 

Maydole  Hammers  Advance 

Maydole  hammers  have  advanced  this 
week  in  line  with  other  hammers  which 
increased  last  week.  The  advance  is  a 
general  one  of  10  per  cent.;  in  fact, 
rather  over  ten  per  cent,  than  under  that 
figure,  and  with  chances  in  favor  of  fur- 
ther advances. 

Sandpaper  in  for  an  Advance 

Sandpaper  is  in  for  another  advance, 
due  to  the  high  cost  of  raw  materials 
The  extent  of  the  advance  is  not  yet 
estimated  closely,  hut  it  will  he  about  •"> 
or  10  per  cent.  Sandpaper  lias  had  one 
or  two  advances  within   recent   memory. 

Stanley  Tools  to  Increase 

Nol  actualized  as  yet,  hut  very  much 
predicted,  is  a  forthcoming  increase  in 
Stanley  lines  of  tools.     This  is  a  natural 


increase  and  not  unexpected  considering 
cost  of  steel  and  iron. 

Sargeant  Goods  Also  to  Rise 
An  advance  in  price  has  been  predict- 
ed also  in  trade  circles  as  regards  Sar- 
geant goods,  and  new  prices  will  prob- 
ably be  made  known  before  long. 

Cattle  Chains  Advance 
•Cattle  chains  have  advanced  by  about 
ten   or  fifteen  per  cent,   this   week,  the 
advance   taking  the   form  of  an   altera- 
tion of  discount  to  25  per  cent,  off  list. 

Trace  Chains  Also  Up 

The  same  advance  also  affects  trace 
chains,  which  are  subject  to  a  similar 
discount  figure,  25  per  cent.  off. 

Moore's  Pushpins  Advance 
There  is  an  advance  to  record  in 
Moore's  pushpins.  The  packets  of  these 
formerly  sold  to  the  trade  at  three  for 
25c,  are  now  priced  10c  each.  This  ap- 
plies to  all  the  various  sizes  and  pat- 
terns of  these  pushpins. 

■  Padlocks  and  Night  Latches  Up 
The  advance  noted  last  week  in  pad- 
locks and  night  latches  is  now  general  as 
regards  the  imported  goods.  Besides  the 
Corbin  padlocks  and  night  latches,  Miller 
(Philadelphia)  locks  and  latches  have 
advanced  by  fully  ten  per  cent. 

Wood  Screws  Very  Scarce 

There  is  a  marked  scarcity  of  wood 
screws  at  present,  though  prices  have  not 
so  far  altered.  The  possibility  of  an  in- 
crease in  price  in  this  line  is  not  lost 
sight  of,  though  not  actually  predicted 
definitely. 

Files  in  Freer  Supply 

Slightly  better  supplies  of  files  have 
been  noted  by  large  firms  of  wholesalers 
in  Montreal  this  week,  but  the  scarcity 
is  still  very  marked,  also  their  firmness 
in  price  tone  at  present  and  prospect- 
ively. 

Maple  Tapping  Bits  in  Demand 

There  is  a  demand  as  usual  at  this 
time  of  year  for  maple  tapping  hits,  and 
these  are  advanced  about  10  per  cent,  in 
general 

Paper  Bags  Advance 

Attention  of  the  retailer  of  hardware 
Is  called  by  one  targe  firm  of  wholesalers 
in  Montreal  to  the  fact  that  paper  bags 
nave   advanced,    the   discount    being   now 

f>  per  cent,  off  list.    This  represents  quite 
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a  considerable  advance,  and  perhaps  not 
the  last  in  this  line,  economy  in  wrap- 
ping material  is  enjoined. 

Ammunition  Demand  Opening 

Some  opening  demand  for  ammunition 
supplies  under  the  new  list  conditions 
mentioned  in  recent  reports,  is  noted  by 
wholesalers  in  Montreal  this  week.  The 
demand  is  so  far  not  brisk.  As  will  be 
recalled,  prices  have  not  been  advanced 
by  the  new  Winchester  and  Remington 
lists  issued,  but  advances  are  not  at  all 
improbable  in  view  of  conditions. 

Double  Bitted  Axes  Go  Up 

Double-bitted  axes  are  now  priced  $16 
a  dozen  in  Montreal,  instead  of  the  pre- 
A'ious  $14  per  dozen. 

Iron  and  Steel  Are 

All  Firmness  Itself 

IRON  AND  STEEL.— Conditions  as 
regards  iron  and  steel  remain  unaltered 
from  last  week 's  extreme  firmness.  There 
are  no  quotations  available  for  domestic 
pig  iron  at  present,  prices  having  been 
withdrawn  some  time  ago,  and  no  new 
quotations  having  followed.  About  $40 
per  ton  is  the  nominal  figure  used  in 
reference  to  pig  iron  market  conditions 
in  Montreal  at  present.  New  York  prices 
are  also  used  to  guide  along  this  lino. 
These  are  for  No.  2  foundry,  $32.75  f.o.b. 
New  York,  and  for  No.  2  plain,  $32.50 
f.o.b  New  York  But  pig  iron  is  in  a 
peculiar  condition  of  market  all  its  own 
at  present.  New  prices  were  given  last 
week  on  .  various  marketable  forms  of 
iron  and  steel,  and  these  maintain  un- 
altered this  week,  and  as  given  in  cur- 
rent quotations. 

Cut  Nails  Have  Gone 

Up  to  New  Base  Price 

WIRE  NAILS,  ETC.— The  condition 
of  market  for  nails  of  all  kinds  is  very 
firm  indeed  at  present  owing  to  the  ex- 
tremely firm  condition  as  regards  iron 
and  steel.  The  base  price  at  present  in 
Montreal  is  $4.75  for  standard  steel  wire 
nails,  but  there  are  prospects  of  ad- 
vances in  the  future. 

Cut  Nails  Have  Advanced 

An  advance  is  recorded  over  previous 
base  price  of  cut  nails.  The  new  base 
price  ruling  this  week  in  Montreal  is 
$4.50,  an  advance  of  25c;  not  perhaps  the 
last,  not  perhaps  by  any  means  the  last. 

Horseshoes  Have 

Advanced  50  Cents 

HORSESHOES.— Fifty  cents  per  keg 
of  10O  lbs.  is  the  advance  recorded  in 
all  lines  of  horseshoes  for  the  present 
week.  This  is  only  to  be  expected  with 
iron  and  steel  at  their  present  prices,  and 
an  advance  as  noted  in  last  week's  re- 
port.    One  firm  quotes  as  follows : 


Ordinary  Horseshoes 

Light,  medium,  and  heavy  ordinary 
horseshoes  are  priced  for  No.  2  or  larger 
$4.70  per  100  pounds;  for  No.  1  or  small- 
er, $4.95  per  100  pounds. 

Snow  Pattern  Shoes 

The  same  firm's  "snow  pattern"' 
horseshoes  are  quoted  at :  For  No.  2  or 
larger,  $4.95  per  100  lbs.;  for  No.  1  or 
smaller,  $5.20  per  100  lbs. 

Steel  Horseshoes 

Steel  horseshoes  are  quoted  at :  No.  2 
or -larger,  $5.15  per  100  lbs.;  No.  1  or 
smaller,  $5.40  per  100  lbs. 

Feather  and  Toe  Weight 

Feather  and  toe  weight  horseshoes  are 
quoted  at  $6.55  per  100  lbs.,  all  sizes,  and 
$7.55  per  100  lbs.  respectively. 

An  Advance  in  Chain 

And  More  Expected 

CHAIN. — Advances  were  put  into  ef- 
fect for  chain  this  week,  and  prices  are 
as  follows  for  fire-welded  or  "proof 
coil"  chain,  per  100  lbs.:— 7/16s,  $7.65; 
1/2-inch,  $7.45;  %ths,  $7.25;  %ths,  $7.15; 
%ths,  $7;  1  inch,  $6.85. 

BBB  chain  is  priced  as  follows: — Vi 
in.,  $13;  5/16ths,  $11.10;  %ths,  $10.30; 
7/16ths,  $10.05-;  1/2  inch,  $9.85;  %ths, 
$9.65;  %ths,  $9.50;  %ths,  $9.35;  1  inch, 
$9.20. 

It  is  expected  that  a  further  advance 
or  advances  will  be  noted  in  chain  before 
long  if  the  conditions  as  regards  iron  and 
steel  continue  on  their  present  firm  trend. 

Sheets  and  Plates 

Are  in  Firm  Market 

SHEETS,  PLATES,  ETC.— The  de- 
mand for  galvanized  plates  is  very 
strong,  and  supplies  are  none  too  plenti- 
ful, but  prices  remain  for  the  present 
week  as  quoted  in  current  quotations. 
The  market  for  Canada  plates  is  about 
at  the  end  of  its  period  of  notable  ac- 
tivity, supplies  having  arrived  just  too 
late  to  help  much.  Prices  are  as  quoted 
in  current  quotations,  and  still  to  be  re- 
garded as  nominal  since  the  arrivals 
mentioned  were  more  for  firms  requiring 
these  for  manufacturing  purposes  than 
for  general  market.  What  galvanized 
sheets  may  do  in  the  near  future  is  not 
subject  for  safe  prediction  at  present  in 
some  good  market  opinion,  though  condi- 
tions look  exceedingly  firm.  Current  quo- 
tations cover  prices  on  these  as  at  pres- 
ent. It  was  stated  by  a  firm  using  large 
quantities  of  tin  and  terne  plate  for 
making  maple  syrup  buckets  that  there 
had  been  a  slight  reduction  in  prices  of 
20  x  28  x  200-lb.  tinplate  to  $14  per  case, 
and  of  terne  plate,  20  x  28  x  216  to  $15 


per  box.     These  plates  are  now  in  spe- 
cial demand  for  the  season. 

Ingot  Metals  All  In 

Firm,  Steady  Market 

INGOT  METALS.— The  market  for 
the  metals  one  and  all,  as  in  demand  at 
all  in  Montreal,  is  subject  this  week  to 
difficulties  due  to  transportation  trouble, 
and  supplies  of  all  the  metals  are  not 
to  be  obtained  in  a  hurry.  Prices  are 
rather  steadier  at  present. 

Copper  Fluctuating 
COPPER. — Firmer  in  tone  from  some 
directions,  reported  easier  in  other  quar- 
ters, copper  found  market  at  prices  as 
quoted  last  week,  or  in  some  cases  about 
2c  a  pound  higher.  Quotations  varied 
from  $35-  to  $36. 

Pig  Lead  is  Firm 
PIG  LEAD.— Firmness  of  market 
characterized  pig  lead,  but  prices  quoted 
were  not  very  even,  as  while  some  .mer- 
chants were  able  to  quote  $7.75  for  pig 
lead  f.o.b.  Montreal  in  bond,  others 
quoted  $10.25  to  $10.50,  and  in  the  paint 
trade,  pig  lead  was  quoted  about  $9.60. 
The  market  was  quiet  as  regards  demand. 

Tin  Firm  and  Upward  Tone 

TIN. — The  marketjtf or  tin  showed  firm- 
ness and  the  upward  tone  rather  marked- 
ly, with  prices  quoted  as  last  week,  viz., 
$49  to  $49.50  (one  metal  merchant  quoted 
$45  for  tin).  Stocks  were  reported  low, 
and  supplies  slow  in  coming  forward. 

Spelter  Firm 

SPELTER.— Spelter  was  reported  to 
be  firm  in  market,  at  prices  as  quoted 
last  week,  viz.,  $15  and  $15.25.  Deliveries 
were  not  prompt  to  meet  requirements  in 
spelter,  and  stocks  are  rather  low  in 
Montreal. 

Antimony  Unchanged 
ANTIMONY.— Unchanged  at  $18,  an- 
timony was  in  quiet  market,  with  small 
demand  recorded.     This  metal  has  been 
keeping  very  steady  of  late. 

Aluminum  Also  Steady 

ALUMINUM.— The  characteristic  of 
steadiness  affects  the  market  for  alum- 
inum, which  is  quoted  at  $68,  and  is  not 
in  marked  demand. 

Sheet  Zinc  Unchanged 

SHEET  ZINC— Sheet  zinc  is  un- 
changed at  $25  to  $25.50  per  100  lbs.,  and 
demand  for  this  form  of  the  metal  is  not 
marked  by  any  special  point  of  note  ex- 
cept a  fair  heaviness. 

Roofing  Caps  Advance 

An  advance  is  noted  in  roofing  caps 
by  one  important  firm  in  Montreal.  The 
prices  quoted  are  for  a  barrel  lot,  $4.50, 
and  for  less  than  a  barrel  lot,  $5.50. 
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TORONTO  MARKETS 


TORONTO,  Jan.  26. —Perhaps  the 
most  serious  situation  in  the  hard- 
ware trade  at  the  present  time  is 
the  matter  of  freight  shipments.  Whole- 
salers are  at  a  loss  to  know  where  they 
are  when  it  comes  to  dependability  on  the 
carrier  roads.  Embargoes  on  different 
districts  are  frequent.  They  never  know 
what  district  may  have  an  embargo  until 
they  have  occasion  to  ship  goods  to  that 
district.  They  often  receive  the  disquiet- 
ing information  t hat  goods  cannot  be 
shipped  to  a  particular  district.  These 
embargoes  are  raised  in  time,  but  it  neces- 
sitates slow  delivery  and  the  retailer  is 
usually  the  one  who  feels  it.  The  same 
holds  true  with  respect  to  goods  being  re- 
ceived by  the  wholesalers  from  the  manu- 
facturer. This  has  been  particularly 
noticeable  in  goods  coming  from  the 
United  States.  In  spite  of  these  difficul- 
ties business  during  the  week  has  .con- 
tinued  very  good.     There   have   been    a 


all  lines  of  skates  manufactured  by  that 
company.  The  list  prices  have  been 
changed,  together  with  the  discount. 
Where  formerly  the  discount  was  20  per 
cent,  off  list  it  is  now  30  per  cent,  off  the 
new  list.  The  advance  on  the  previous 
list  prices  is  approximately  15  per  cent., 
but  with  the  changing  of  the  discount  the 
actual  advancehas  not  been  of  any  consid- 
erable amount.  For  instance,  on  the  Scotia 
with  the  old  list  and  20  per  cent,  discount 
the  selling  price  would  be  $2.24,  while 
with  the  new  list  and  discount  of  30  per 
cent,  the  selling  price  would  be  $2.271/2- 
in  the  spring-skates  there  has  been  an 
advance-,  however.  In  one  line  that  form- 
erly sold  for  80c  pair  the  price  is  now 
91c.  Other  lines  of  spring-skates  make  a 
proportionate  increase.  New  list  prices 
will  be  found  in  the  current  quotations. 
The  new  prices  will  not  materially  affect 
the  trade  in  skates  this  season  as  the  bulk 
of  the  business  is  over  for  the  season. 
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number  of  prices  changes  during  the 
week,  some  of  the  more  notable  being  in 
Bkate  lines,  cut  nails,  sandpaper  and 
emery  cloth,  iron  washers,  padlocks,  ham- 
mers, horse  clippers  and  oakum.  Linseed 
oil  is  in  firm  market  and  advances  are 
looked  for.  New  prices  on  arsenate  of 
lead  have  been  announced.  There  is  very 
little  difference  from  prices  that  have 
been  recently  quoted.  111  some  instances 
there  is  a  slight  advance  while  in  others 
the  price  has  remained  practically  sta- 
i  ionary. 

Vew  Skate  List  Has 

Been  Issued  by  Makers 

SKATES.      A    new    list    issued    by    the 

Starr  Manufacturing  Company  of  Darl 

mouth,    N.K.,    provides    for   a    revision    on 


Sandpaper  and  Emery 

Cloth  Advance  20% 

SANDPAPER,  EMERY  CLOTH.— An 

advance  of  20  per  cent,  has  been  made  in 
the  price  of  sandpaper  and  emery  cloth. 
The  new  price  is  now  at  an  advance  of 
25  per  cent,  on  list.  The  kind  generally 
handled  by  hardware  stores  is  the  B.  &  A. 
grades  in  flint  sandpaper  and  R.  &  A. 
in  emery  cloth  and  emery  paper.  The  last 
advance  in  this  commodity  took  place 
some  three  or  four  months  ago. 

Iron  Washers  Go  Up 

Approximately  10% 

[RON  WASHERS.— A  new  discount  of 

In  per  cent,  off  list  has  been  announced  by 
the  wholesale  trade  aa  being  effective  on 


iron  washers.  The  former  discount  was 
20  per  cent,  off  list.  The  advance  is, 
therefore,  approximately  10  per  cent,  in 
cost.  The  firmness  in  -the  market  for 
these  products  has  been  due  to  the  ad- 
vancing market  in  all  iron  and  steel  pro- 
ducts. 

Asbestos  Building  Paper 
Advance  in  Some  Quarters 

BUILDING  PAPER.— Asbestos  build- 
ing paper  has  advanced  in  certain  in- 
stances during  the  week  and  is  being 
quoted  up  2c.  per  pound.  Some  of  the 
concerns  who  have  been  quoting  at  Sc. 
per  pound  have  raised  their  price  to  10c. 
per  pound.  There  is  a  continued  scarcity 
in  this  commodity  as  the  manufacture 
has  been  discontinued  in  this  country 
Dealers  have  been  inquiring  among  dealers 
in  the  United  States  as  to  the  possibility 
of  securing  supplies  there  and  it  is  stated 
that  goods  brought  in  from  that  source 
would  have  to  be  sold  in  the  neighborhood 
of  15c.  per  pound  when  duty  and  freight 
is  considered.  Dry  fibre  and  tarred  fibre 
paper  are  holding  firm  at  present  prices. 
Coal  tar  in  barrels  has  been  quoted  up  in 
certain  instances,  the  range  of  prices 
being  from  $4.50  to  $5  per  barrel. 

Padlocks  Register 

An  Upward  Movement 

PADLOCKS. — An  advance  has  been 
recorded  in  the  price  of  all  padlocks  dur- 
ing the  week.  The  increase  amounts  ap- 
proximately to  iy%  per  cent.  There  has 
been  a  generally  upward  tendency  in 
these  articles  within  recent  months.  The 
increased  prices  are,  of  course,  due  to  the 
generally  higher  prices  for  iron  and  steel 
and  to  the  extra  labor  cost. 

Nail  Hammers  Have 

Been  Advanced  10% 

HAMMERS.  —  One  of  the  American 
makes  of  nail  hammers  has  been  advanced 
10  per  cent,  during  the  week.  The  May- 
dole  brand  have  been  quoted  up  by  the 
manufacturers.  The  reason  assigned  is 
the  advancing  price  of  steel.  Hammers 
are  one  of  the  numerous  hardware  lines 
that  feel  the  high  prices  in  steel  products. 

Horse  Clippers  Go  Up 

40  Cents  Per  Pair 

HORSE  CLIPPERS.— An  advance  has 
been  recorded  on  the  Newmarket  brand 
of  horse  clippers  which  amounts  to  40c. 
per  pair.  The  former  price  was  $1.60  per 
pair,  while  the  new  price  is  $2  per  pair. 

Some  Grades  of  Oakum 
Have  Advanced  in  Price 

OAKUM.  --  An  advance  of  %c  per 
pound  has  ■Mine  into  effect  on  the  price 
of    best     American     oakum,    which     now 
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makes  the  selling  price  $20.75  for  the  low- 
est quotations  on  this  commodity.  There 
is  a  scarcity  of  this  commodity  reported. 
Higher  prices  are  anticipated  for  this 
product  at  the  opening  of  navigation, 
when  larger  quantities  of  it  are  used. 
Prices  of  other  oakums  have  held  steady. 
Plumbers'  spun  oakum  is  quoted  from  $8 
to  $8.50  per  hundred. 

Cut  Nails  Have 

Advanced  to  $4.50 

WIRE  NAILS.— An  advance  of  25c 
per  hundred  pounds  has  been  made  on  the 
price  of  cut  nails,  now  making  the  base 
price  $4.50  in  100  pound  kegs.  There  is 
also  a  firmness  in  the  market  for  wire 
nails  and  all  wire  products.  Fence  wire 
is  in  firm  market  and  some  wholesalers 
anticipate  that  an  advance  in  this  pro- 
duct would  not  be  improbale  in  the  near 
future.  Standard  steel  wire  nails  are 
still  quoted  at  $4.70  base  per  hundred 
pound  kegs.  Record  prices  are  now  being 
quoted  on  nails  and  with  a  continued  firm- 
ness in  the  market  higher  prices  are  an- 
ticipated. 

Corrugated  Sheets 

Advance  $1.25  to  $3 

SHEETS.— There  has  been  an  up- 
ward tendency  in  the  price  of  corru- 
gated sheets  in  both  the  galvanized  and 
painted.  In  the  heavier  sizes  of  galvan- 
ized there  has  been  an  advance  of  $1.25 
on  No.  24  gauge,  $1.50  on  No.  22  gauge, 
$2  on  No.  20  gauge,  and  $3  advance  on 
No.  8  gauge.  On  Nos.  28  and  26  the  price 
has  remained  unchanged.  The  new  list 
prices  are  as  follows: 

Galv.        Painted 

2S-gauge    $  6.00        $  5.00 

26-gauge    6.50  6.00 

24-gauge    10.00  7.50 

22-gauge    12.00  9.50 

20-gauge 14.00  11.50 

18-gauge 18.00  14.75 

The  above  prices  are  subject  to  a  dis- 
count of  7%  per  cent.  In  the  painted 
corrugated  sheets  the  increase  has  been 
from  50c.  on  No.  28  gauge  to  $3.25  on 
No.  18  gauge.  In  galvanized  and  black 
sheets  the  situation  is  becoming  more 
acute.  It  is  becoming  increasingly  dif- 
ficult to  secure  both  black  and  galvanized 
sheets,  and  the  prices  are  accordingly  in 
very  firm  market. 

Iron  and  Steel  Have 

Recorded  Big  Advances 

IRON  AND  STEEL.  —  Advances  in 
nearly  all  lines  of  steel  and  iron  products 
have  been  recorded  during  the  week. 
Common  bar  iron  is  now  quoted  as  high 
as  $4.10,  ranging  from  that  down  to  $3.75. 
Refined  iron  is  emoted  from  $4.15  to  $4.50. 
Angles  are  within  smaller  range,  being 
quoted  at  $4.25  to  $4.35  per  hundred 
pounds.  Horeshoes  iron  is  quoted  at  $4 
to  $4.25.  Norway  iron  still  holds  at  $7.50, 
but  the  supplies  of  this  article  are  very 


limited.  Toe  calk  steel  has  made  a  big 
jump  during  the  week  and  is  quoted  60c. 
to  70c.  higher,  the  range  being  from  $4.65 
to  $4.75.  Mining  tool  steel  is  being 
quoted  up  as  high  as  22c.  per  pound.  Fol- 
lowing is  the  range  of  prices  prevailing: 

Per  100  Lbs. 

Common   bar  iron    $3.75  $4.10 

Refined  iron   4.15  4.40 

Angles,  base  • 4.25  4.35 

Horseshoe    iron    4.00  4.25 

Norway   iron    7.50  .... 

Mild    steel    4.00  4.25 

Band  steel 4.40            

Mining    tool    steel    14.00  22.00 

Sheet    cast   steel    23.00  29.00 

Spring   steel    5.50            

Pig  Iron  Prices  Still  Withdrawn 
The  demand  for  pig  iron  for  making 
steel  has  exceeded  the  capacity  of  the 
Canadian  furnaces  and  consequently 
considerable  tonnages  of  basic  iron  are 
being  imported  from  the  States.  Orders 
for  basic  iron  have  been  placed  with 
Chicago  and  Cleveland  furnaces,  while 
500  tons  of  Southern  foundry  iron  have 
also  been  purchased  by  Canadian  inter- 
ests for  delivery  over  the  last  half  of 
this  year.  Prices  on  domestic  pig  irons 
are  still  withdrawn,  while  U.S.  prices 
are  unchanged,  basic  iron  at  Buffalo 
furnace  being  quoted  at  $35  per  ton. 

New  Steel  Plant 

Aii  important  and  interesting  develop- 
ment in  the  steel  trade  in  this  district 
is  the  steel  plan  which  the  Imperial 
Munitions  Board  are  going  to  build 
here.  The  new  plant  will  add  approxi- 
mately 100,000  tons  per  annum  to  this 
country's  steel  supply.  It  is  under- 
stood that  the  plant  will  be  operated  as 
a  steel  foundry  and  the  output  will  be 
taken  over  by  the  Munitions  Board  for 
the  duration  of  the  war.  This  plant  is 
the  outcome  of  the  heavy  demand  for 
steel  for  munitions  which  is  steadily  in- 
creasing in  volume  and  is  leaving  a  com- 
paratively small  tonnage  for  other  pur- 
poses. 

Old  Metals  Record 

Advances  During  Week 

OLD  METALS.— There  has  been  a 
number  of  changes  in  the  price  of  old 
metals  during  the  week,  most  of  which 
are  in  the  upward  direction.  Tea  lead  is 
quoted  Yic  up,  heavy  lead  pipe  V^c  up, 
red  brass  %<5  up,  light  brass  Yz('  up, 
heavy  zinc  lc  up,  heavy  copper  lc  up. 
Old  rubbers  are  easier  in  price  and  are 
being  quoted  Yi?  down.  While  the  em- 
bargo on  scrap  iron  and  steel  is  still  in 
force,  licenses  are  being  issued  for  the 
exportation  of  steel  boring  and  turnings 
up  to  the  end  of  the  month,  and  the 
question  of  further  extension  is  under 
consideration.  Much  satisfaction  is  felt 
in  the  trade  over  the  installation  of  elec- 
tric furnaces  at  the  Ashbridge's  Bay  in- 
dustrial district,  Toronto,  as  it  is  under- 
stood that  large  quantities  of  steel  scrap, 
particularly    turnings    and    borings    will 


be   utilized       Prices    being    paid     locally 
are  as  follows: — 

Per  Lb. 

Tea    lead     $0.05%     

Heavy  lead  pipe 0.07%     

Yellow  brass 0.15%     

Red  brass   0. 19         

Light    brass    0.10         

Heavy  zinc 0.07%     

Heavy  copper 0.23%     

Old  cast  iron,  per  ton   15.50 

Stove  plate,  per  ton   11.50 

Old  rubbers,  boots  and  shoes       0.08% 
Overshoes,   lumbermen's   rub- 
ber boots  .. 0.06% 

Auto   tires    0.05% 

Bicycle  tires    0.02% 


$16.00 


Metal  Markets 

Are  Very  Firm 

COPPER.— The  market  locally  re- 
mains firm  with  a  price  quoted  of  36y9c 
lb. 

TIN. — Tin  is  firmer  and  has  registered 
an  advance  in  some  quarters.  Ruling 
prices  are  from  47c  to  48c  lb. 

SPELTER.— There  is  really  no  mar- 
ket for  spelter,  at  present.  Supplies  are 
very  scarce,  and  a  wide  range  of  prices 
is  being  quoted  from  13c  to  15c  lb. 

LEAD. — Lead  is  firmer  this  week  and 
advances  in  price  have  been  registered. 
The  tendency  of  the  market  is  upwards. 
Locally  the  price  ranges  from  9%c  to 
10c  lb. 

ANTIMONY.— The  market  is  strong- 
due  to  the  reduced  supply  of  antimony, 
but  quotations  are  unchanged  and  nom- 
inal at  18c  per  pound. 

ALUMINUM.— The  market  is  easier 
on  poor  demand,  but  quotations  are  un- 
changed at  68c  per  pound. 

Solder  and  Solder 

Wire  Higher  in  Price 

LEAD  AND  ZINC  PRODUCTS.— 
There  has  been  an  advance  of  lc  to  iy2c 
per  pound  in  the  price  of  solder  during 
the  week.  Solder  wire  has  also  regis- 
tered an  advance  of  2c  per  pound,  the 
lowest  quotations  being  moved  up.  Zinc 
sheets  have  held  steady  in  price  during 
the  week.  The  advance  in  solder  pro- 
ducts is  stated  to  be  due  to  the  firm 
market  for  tin.  Following  are  the 
quotations: 

Lead  pipe,  lb $0.13  

Lead   waste   pipe,   lb 0.14 

Dead    traps   and   bends    Net  list 

Lead    wool,    lb 0.12 

Lead  sheets,  3  lbs.  sq.  ft 0.12%^4^i! ! '. 

Lead   sheets,  3%   lbs.   sq.   ft...  0.12%  

Lead  shoots,  4  to  fi  lbs.  sq.  ft..  0.12  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to  size 
lc  lb.   extra. 

Solder,  guaranteed,  lb 0.29%  

Solder,  strictly,  lb 0.27  "  0.28% 

Solder,    commercial,    lb 0.26  

Solder,   wiping,   lb 0.24%  0.26 

Snider,   wire,  lb 0  29  0.35 

Zinc  sheets,   per  lb 0.25  

Rope  and  Twine  Hold 
Firm  at  Recent  Advance 

ROPE  TWINE.— There  is  a  continued 
firmness  in  the  market  for  all  cordage 
and  twine  products.  Prices  are  holding 
at  the  recent  advances  which  sent  cord- 
age to  new  record  levels.     The  Regulat- 
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ing  Commission  have  not  yet  come  into 
the  market  with  more  offerings  of  sisal. 
Manila  fibre  is  holding  firm  and  at  high 
prices.  Prices  on  binder  twine  have  not 
yet  been  announced  but  they  are  ex- 
pected to  be  fixed  within  the  next  month 
or  two.  The  demand  for  twines  of  vari- 
ous kinds  is  fair.  Cordage  has  had  a 
good  seasonable  demand  which  at  this 
time  of  the  year  is  comparatively  light. 

Boiler  Tubes  Have 

Advanced  15  Per  Cent. 

BOILER  TUBES.— An  advance  of  ap- 
proximately 15  per  cent,  has  been  re- 
corded in  the  price  of  boiler  tubes,  for 
botli  the  cold  drawn  and  the  lapweld. 
Demand   for  this  commodity  is  increas- 


The  Food  Game — We  all  play  it,  whether 
or  no. 

— Rooers  in  New  York  Herald 

ing   with   the   approach    of    spring    and 

dealers   are  anticipating    a    good    trade 

during   the    coming    months.      Following 

are  the  net   prices   per  100  feet: 

Per  1O0  Feet 
Cold  Drawn  Lapweld 

1-lnch    $21.00        

Ift-incb    24.00        

1%  inch     27.00        $25.00 

1%-inch 27.00  21.00 

2-incb 31.00  21.00 

2>/,-inch    31.00         

'-"•j  Inch     30.00  27.50 

3  Inch    47.00  32.00 

3',,  Inch    37.<M> 

3%  Inch    51.00         40.00 

4-lnch  58. oo        50.oo 

Other  Oil  Stoves 

Likely  to  Advance 

STOVES  A  XI)  ENAMELWAKE. 
Following  the  advance  recorded  last 
week  in  the  price  <>r  perfection  nil  stoves 
there  is  strong  probability  tba<  other 
makes  ill'  this  class  of  stoves  will  lie  ad- 
vanced in  tin-  not  distanl  future.  Jus! 
al  the  present  time  (he  trade  for  stoves 
is  somewhat  quiet,  There  is  a  good  de- 
mand however  for  gas  ranges  of  all 
kinds.  Manufacturers  do  not  see  any 
hitler    prospects  ahead    for  getting  sup- 


plies of  raw  materials  and  stocks  on 
hand  are  quite  light.  With  a  continua- 
tion of  the  present  demand  for  gas 
ranges  there  gives  promise  of  being  a 
shortage  by  th.e  time  the  summer  months 
are  here.  Prices  in  all  enamelware 
have  held  steady  during  the  week. 

Charcoal  in  City 

Routes  Up  2c  Per  Bag 

CHARCOAL.  -  -  Local  dealers  in 
charcoal  have  advanced  the  pricei  of 
charcoal  on  their  city  routes  from  8c 
per  bag  to  10c  per  bag,  making  an  up- 
ward movement  to  the  extent  of  2c.  The 
question  of  whether  it  will  he  advanced 
to  country  points  had  not  yet  been  de- 
cided  upon   at   the   time   of  writing  but 


it  is  expected  this  point  will  be  decided 
upon  before  the  present  week  is  over. 
This  new  price  in  city  stores  necessitates 
that  the  retailer  sell  at  13c  per  bag  or 
two  for  25c.  In  some  instances  the 
retailer  is  charging  12c  with  an  extra 
lc  added  for  war  tax,  while  in  other 
cases  in  the  city  it  is  selling  at  a 
straight  15c  per  bag.,  There  is  strong 
probability  that  the  price  will  be  raised- 
to   country   points  also. 

Higher  prices  for  coal  has  sent  a  big- 
ger demand  to  charcoal.  With  the  long- 
continued  cold  weather,  people  have 
found  it  necessary  to  use  larger  quant- 
ities of  charcoal  in  reviving  their  fires. 
All  these  things  have  caused  a  bigger 
demand  and  put  a  greater  firmness  in 
the   market    for   this   commodity. 


LONDON    MARKETS 


LONDON,  ONT.,  Jan.  25.— Another 
heavy  list  of  price  changes  has  gone 
into  effect  this  week.  Business 
continues  seasonably  good.  Winter  lines 
are  moving  in  a  very  satisfactory  manner. 
Collections  are  good.  Advances  in  price 
have  taken  place  on  cut  nails,  iron  wash- 
ers, hack  saw  blades,  steel  squares,  bar 
iron,  soft  steel,  plaster  Paris,  curry 
combs,  Three-in_one  oil,  corn  brooms, 
compression  belts,  horse  shoes,  hinge 
hasps. 

Cut  Nails  Advance 

25c  Per  Keg 

An  advance  of  25c.  per  keg  this  week 
in  the  priee  of  cut  nails  brings  the  price 
up  to  $4.50  base.  Wire  nails  are  un- 
changed  at   $4.70   base. 

Washers   Up   12V2%.      « 
Wrought  iron  washers  have  advanced 
12V2%.  The  new  discount  is  10%  in  50  lb. 
boxes.    Less  than  50  lbs.  add  lc.  lb.  net; 
less  than  25  lbs.  add  2c.  lb.  net. 

Plaster  Paris  Up  10c. 
Plaster   Paris   has   advanced   10c.   per 
barrel.     The  price  now  being  quoted  is 
$2.35  barrel. 

Iron  and  Steel  Squares  Up. 

All  iron  and  steel  squares  have  regis- 
tered advances- from  25  to  50%. 

Corn  Brooms  Up  25c. 
Corn  brooms  have  again  advanced  25c. 
dozen. 

Compression  Bibbs  Up. 
Compression  bibbs  have  advanced  5%, 
and   plain   and   hose  are  quoted  at  55% 

off. 

Curry  Combs  Up  5%. 
An    advance    of   5%    has   gone     into 
ellecl  on  curry  combs  and  the  price  is  now 
list    plus  Hi'  ,  . 

Three-in-one  Oil  Up. 
Three-in-one  ml  has  advanced  5%  and 
new   prices  are   as   follows:    Small   size 


bottles  85c,  doz.;  large  size  bottles,  $1.87 
doz. ;  handy  cans,  $2.08  doz.;  household 
size  bottles,  $4.10  doz 

Hinge  Hasps  Up. 
An  advance  of  20%  has  gone  into  effect 
on  hinge  hasps,  and  the  new  discount  is 
40%. 

Bar  Iron  Goes 

Up  15c  Per  100  Lbs. 

An  advance  of  15c.  per  100  lbs.  has 
gone  into  effect  this  week,  making  a  new 
base  price  of  $3.75. 

Soft  steel  has  also  advanced  to  a  new 
base  of  $4  per  100  lbs. 
Horseshoes  Advanced  50c.  per  100  lbs. 

Horseshoes  have  advanced  50c.  per  100 
lbs.  and  new  prices  are  as  follows:  Light 
iron  No.  1  and  smaller,  $1.15  per  100  lbs. ; 
No.  2  and  larger,  $4.90  per  100  lbs. 

X.  L.  steel  No.  1  and  smaller  are  quoted 
at  $5.C0  per  100  lbs.;  No.  2  and  larger. 
$5.25  per  100  lbs 

Hack  Saw  Blades  Advanced. 

Hack  saw  blades  have  advanced  and 
new   prices   on   common   blades  follows: 

Per  doz.,  8  in.  x  V2,  75c;  9  in.  x  V2, 
85c. ;  10  in.  x  %,  95c. ;  12  in.  x  9-16,  $1.15. 
Rope  Remains  Firm,  Unchanged. 

All  Manila  and  sisal  products  are  firm. 
Quotations   on  rope   follow: — 

Lb.  base,  Pure  Manila,  25V2C ;  British 
Manila,  21c;  African  hemp,  21c;  Sisal. 
20c.;  Cotton,  3-16  (per  lb.),  41c;  Cotton, 
Vx   and    larger    (11).),  $39U<\ 

Spring  Booking  Has  Been  Good. 

Retailers  are  booking  freely  but  cau- 
tiously for  spring.  Deliveries  will  be 
made  earlier  than  usual  this  year.  Some 
quotations  on  spring  goods  follow  : — 

Poultry  netting.  30-10  per  cent, ;  Screen 
cloth,  100  ft.,  $2.75;  Screen  cloth,  50  ft,, 
$2.80;  Bronze  screen  cloth,  $14;  Harvest 
tools,  40  per  cont,;  No.  20  hinges,  gross, 
$11;  Spades,  shovels,  Ists,  35-10  per 
cent.;  2nds,  35  per  cent.;  4ths,  30  per 
cen). ;  T.  E.  mowers,  50  per  cent.;  Eureka 
sap  spouts,  $7.50  M. 
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WINNIPEG,  Jan.  25.  —  That 
HARDWARE  AND  METAL 
predictions  as  to  lengthy  lists 
of  price  changes  due  on  the  completion 
of  stock  taking  and  the  arrival  of  new 
goods  are  to  come  true  can  be  seen  quite 
plainly  in  the  numerous  items  affected 
during  the  week  and  jobbers  advise  that 
the  end  is  by  no  means  in  sight. 

Galvanized  and  black  sheets,  rope  an- 
nealed and  tinners'  wire,  logging  and 
tie  out  chains  and  cow  ties  are  all  under 
revision  during  the  week  in  addition  to 
many  other  lines.  The  advances  in  some 
instances  are  fairly  slight  but  galvanized 
sheets  have  jumped  from  65c  to  75c  per 
100  lbs.  and  Manila  rope  is  i^c  per  lb. 
higher. 

New  and  Higher 

Prices  on  Sheets 

The  new  prices  on  galvanized  sheets 
just  issued  set  a  new  high  water  mark 
and  every  indication  is  that  further  ad- 
vances may  go  into  effect  almost  any 
time.  Quotations  now  being  made  on 
Premier,  Apollo  or  Fleur  de  Lis  are  on 
the  following  basis,  per  100  lbs. : — 
1034,  $8.40;  28,  $8.10;  26,  $7.80;  24, 
$7.65;  22,  $7.65;  20,  $7.50;  18,  $7.50. 

The  advances  on  black  sheets  while 
not  so  great,  amount  to  15c  per  100  lbs., 
and  shows  that  the  tendency  is  still  up- 
wards. The  new  prices  are  as  follows 
per  100  lbs.:— Black  Iron,  28,  $6.25; 
26,  $6.15;  24,  $6.10;  22,  $6.10;  20,  $6.05; 
18,  $6.05;  16,  $5.90;  14,  $5.80;  12,  $5.90; 
10,  $5.85. 

Iron  and  Copper  Rivets 
Make  Another  Advance 

Another  advance  in  iron  rivets  has 
taken  place,  the  new  discount  being  20 
per  cent,  as  against  25  per  cent,  previ- 
ously in  effect.  This  affects  coppered 
iron  rivets  and  burrs,  tinned  rivets  and 
burrs,  wagon  box,  tinners,  carriage, 
hame  and  section  rivets.  A  few  net 
prices  based  on  the  new  discount  shows 
to-day's  ruling  prices  as  follows: 

Rivets  and  burrs  assorted  coppered 
8,  35c  lb.;  10,  .38c  lb.  Coppered  rivets 
only,  8,  21c;  10,  23c.  Coppered  burrs 
only,  8,  37c ;  10,  40c.  Tinned  rivets  only, 
8,  23c;  10,  24c.  Tinned  burrs  only,  8, 
40e.  lb.;  10,  43c.  Carriage  rivets,  per 
100  lbs.,  No.  6,  1  to  2  in.,  $16.75;  No.  3, 
1  to  2y2  in.,  $16.00;  No.  1,  1  to  2%  in, 
$15.75.  Section  rivets,  per  100  lbs.,  No. 
16,  %  and  %  in.,  $17.75;  1  and  over, 
$17.30.  For  cane  or  counter  sunk  head. 
Wagon  box  rivets,  per  100  lbs.,  No.  6, 
Vi  to  2  in.,  $16.80;  No.  3,  1  to  3,  $16.00; 
No.  1,  1  to  3,  $16.00. 


Rope  Advanced 

Clothes  Line  Higher 

Through  these  columns  HARDWARE 
AND  METAL  has  expressed  the  view 
that  further  advances  in  all  grades  of 
rope  might  be  expected,  so  the  revised 
quotations  now  being  issued  will  hardly 
come  as  a  surprise.  Prices  to-day  are: 
Pure  Manila,  28y2c  lb.  basis;  British 
Manila,  23y2c  lb.  basis;  S.isal  2iy2c  lb. 
basis;  Lath  yarn,  2iy2c  lb.  basis. 

Sisal  clothes  lines  have  also  advanced 
in  sympathy  with  the  rope  market  and 
to-day's  prices  are: —  48  ft.  $1.20  doz.; 
60  ft.,  $1.50  doz.;  72  ft,,  1.80  doz. 


Help  yourself. 
— Sykes  in  Philadelphia  Evening  Ledger: 

Many  Lines  Wire 

Goods  Higher 

The  change  in  annealed  wire  is  cer- 
tainly a  big  one.  This  line  has  been  ad- 
vancing steadily  with  10c  and  15c  jumps 
at  different  intervals  but  this  week's 
prices  show  that  quotations  are  now  50c 
per  100  lbs.  over  former  lists.  This 
brings  this  line  to  an  extremely  high 
level  but  the  market  seems  steady  with 
demand  fair,  so  lower  prices  are  not 
likely  to  come  into  effect  for  a  consider- 
able period.  The  advances  on  bale  ties 
is  30c  per  100  lbs.  The  new  prices  fol- 
low, per  100  lbs. : — Annealed  wire,  9  ga., 
$5.75;  10  ga.,  $5.75;  11  ga.,  $5.82;  12  ga., 
$5.90;  14  ga.,  $6.05;  15  ga.,  $6.20;  16  ga., 
$6.35 

Bale  ties  14  ga.  x  9V2  Ft.  William, 
$6.05,  and  Winnipeg  $6.45  per  100  lbs. 

Bright  tinners '  wire,  per  100  lbs. : — 
0-9,  $5.90;  10,  $5.96;  11,  $6.02;  12, 
$6.10;  13,  $6.20;  14,  $6.30;  15,  $6.45; 
16,  $6.60. 


Many  Sundry 

Lines  Go  Higher 

Log  Chains  Up 

Log  chains  have  also  advanced  75c 
per  100  lbs.  and  new  prices  are  as  fol- 
lows, per  100  lbs.:— 5-16  in.  $8.75;  %  in., 
$7.75;  7-16  in.  $7.60;  i/2  in.  $750 

Other  lines  affected  with  new  prices 
prevailing  are  Peerless  horse  nails,  clay 
picks,  mattocks,  grub  hoes,  crow  bars, 
wire  rope,  steel  squares,  shoe  thread  and 
sash  balances  In  addition  to  all  these  a 
change  is  noted  in  Disston  saws,  try 
squares,  T  bevels,  mitre  squares,  saddlery 
hardware  such  as  bits  and  snaps, 
harness  rings  and  buckles  and  thumb 
latches,  etc. 

Sash  Cord  Higher 
One  of  the  most  important  of  sundry 
lines  to  change  is  sash  cord.  The  new 
prices  are  higher  than  the  old  and  from 
information  we  can  gather,  further 
advances  would  not  be  unexpected.  To- 
day, quotations  read  as  follows: — No.  6, 
50c  lb. ;  No.  7,  49c  lb. ;  No.  8,  9  and  10, 
48c  lb. 

Picks  Higher 

Clay  picks  have  advanced  75c  per 
doz.,  Mattocks  $1.00  per  doz.  and  Crow 
bars  75c  per  100  lbs.  New  prices  are  on 
this  basis: — Clay  picks,  6-7,  $7.00  doz. 
Long  cutter  mattocks  No.  6,  $7.75 
Grub  hoes,  No.  1,  $6.00;  Crow  bars, 
wedge  point  or  chisel  point,  $6.25  per 
100  lbs. 

Horse  Nails  Up 

New  prices  on  horse  nails  have  threat- 
ened for  a  long  time  so  quotations  below 
showing  advanced  figures  will  hardly 
come  as  a  surprise : — Peerless  horse  nails, 
per  box,  5,  $3.54;  6,  $3.27;  7,  $3.15;  8, 
$3.07;  9,  $2.95;  10,  $2.87. 

The  new  discount  on  Caldwell  sash 
balances  of  10  per  cent.,  represents  a 
big  increase  in  the  price  of  this  line. 
The  latest  previous  discount  was  20  per 
cent.,  so  to-day's  figures  are  just  12y2 
per  cent,  higher.  Net  prices  figured  on 
the  new  discount  are  per  set: — 8,  $2.00; 
10,  $2.15;  12,  $2.35;  14,  $2.50;  16,  $2.70; 
18,  $290;  20,  $3.05;  23,  $3.60;  29, 
$4.05;  35;  $4.95. 

Shoe  Thread  Up 

Another  advance  in  shoe  thread  shows 
figures  abnormally  high.  The  new  prices 
follow: — Barbours  standard  No.  8,  $1.90 
lb. ;  No.  10,  $2.00  lb. ;  Harp,  No.  8,  $1.80 
lb.;  No.   10,  $1.90  lb. 

Hand  Saws  Up 

The  latest  change  to  go  into  effect  on 
Disston  saws  shows  this  line  as  now 
selling  at  15  per  cent,  advances  on  list. 
A  few  net  prices  given  herewith  reveal 
the  tendencies  of  these  goods  in  conjunc- 
tion with  those  of  other  makes: —  • 
Disston   saws,  per  doz.,  D  20  x  26  in., 
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$32.65;  D  8  x  26  in.,  $29.45;  12  x  26  in., 
*37.95;  12  0  x  26  in.  $41.80.  Rip,  D  8  x 
26  in.,  $29.45;  28  in.  $23.35;  12  x  26  in. 
$37.95.  Pannel,  D  8  x  18  in.  $21.25;  20 
in.,  $23.80;  22  in.,  $26.20;  24  in.,  $28.10. 

Cow  and  Tie 

Out  Chains  Higher 

New  discounts  are  now  in  effect  on 
cow  ties  and  tie  out  chains  These  are 
25  per  cent,  and  65  per  cent,  respective- 
ly. Net  prices  based  on  these  discounts 
are:— Cow  ties,  open  ring  per  doz.,  0, 
$2.15;  2-0,  $2.40;  3-0,  $2.60;  4-0,  $3.30. 
Special,  0,  $1.65;  2-0,  $1.80;  3-0,  $2.10. 
Three  chain,  0,  $2.15;  2-0,  $2.40;  3-0, 
$2.60.  Tie  out  chains,  per  doz.,  0  x  30, 
$8.05;  40.  $10.50;  50,  $12.95;  2-0  x  40, 
$11.55;  50,  $14.50.  Trace  chains,  6- 
0  x  6y2,  $6.75;  7,  $7.50.  Separator  wire 
ropes,  each,  5-8  x  60,  $11.80:  3-4  x  60, 
$14.50 

Unions  and  Wire 

Rope  Advanced 

Other  lines  affected  with  the  new 
prices  prevailing  are: — Dart  unions, 
ea<;h,  y4,  20c;  %,  26c;  M>,  33c;  %,  39c; 
1,  52c;  iy4c,  78c;  iy2,  $1:04;  2,  $1.30. 
"Wire  rope,  per  100  ft.,  %  and  7-16, 
$12.60;  y2,  $13.00;  %,  $17.00;  %,  $21.25; 
%,  $27.00;  1.  $35.00.  Cut  lens  add  10 
per  cent.  Nail  boxes,  $7.75  per  100  lbs. 
Harrow  teeth,  per  100,  9-16  x  6,  $4.25; 
5-8  x  6,  $5.25.  Steel  squares,  new  dis- 
count of  25  per  cent.  Hailter  chains, 
new  discount  of  40  per  cent.  Post 
mauls,  $3.75  per  100  lbs.  Rim  door 
knobs,  $1.75  per  doz.;  Thumb  latches, 
per  doz.,  2,  $1.70;  3,  $2.25;  4,  $4.00. 

Winnipeg  Notes 

J.  M.  Lynch,  buyer  for  the  Merrick- 
Anderson  Co..  Ltd.,  Winnipeg,  left 
Sunday  last  with  his  wife  and  family 
for  a  six  week's  trip  in  the  South. 
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JOHNS-MANVILLE    SALESMEN 
MEET 

The  salesmen  and  heads  of  depart- 
ments of  the  Canadian  II.  W.  Johns- 
Manville  Company,  together  with  the 
genera]  managers  of  the  various  depart- 
ments of  the  company,  met  in  Toronto 
at  the  King  Edward  Hotel,  during  the 
week,  from  January  15  to  20.  There 
were  present  thirty-eighl  salesmen  from 
all    parts   of   Canada,   and    discussion    on 

the  various  topics  was  led  by  some  of  the 
managers  from  the  New  York-  office  of 

the  COmT/any,  Those  who  presided  over 
the  various  topical  discussions  were:  L. 
I?.  II<  (T.  general  sales  manasrer;  If.  R. 
Wardell,  general  manager  of  the  roofing 
department;  B.  C.  McChrre,  general 
manager   of   the    insulation    department; 


J.  Berdan,  general  manager  of  construc- 
tion. W.  M.  Hiller,  general  manager  for 
Canada,  presided  over  the  deliberations 
of  the  convention.  This  was  the  first 
convention  to  be  held  within  the  past 
three  years  of  the  Canadian  branch.  The 
idea  of  the  convention  was  to  thoroughly 
familiarize  the  salesmen  with  the  diffi- 
culties attending  the  manufacture  of  pro- 
ducts in  the  way  of  high  costs  of  raw 
material,  shortage  of  labor,  and  gener- 
ally to  put  them  in  touch  with  the  situa- 
tion in  order  that  they  may  be  better 
able  to  press  for  trade  in  the  face  of  the 
necessity  for  higher  prices  for  commodi- 
ties. The  banquet  was  dispensed  with 
this  year,  the  company  feeling  that  the 
money   could   be   put   to   better  use   for 


its  influence     from     that     still      but  sparsely 
settled  country. 


Why'will  she   bring   that  disagreeable  child? 
— Brinkerhoff  in  New  York  Evening  Mail. 

patriotic  purposes.  Reports  on  prospects 
for  future  business  were  very  encourag- 
ing. 


WHAT   OTHER   PAPERS   SAY 


WORK  FOR  THE  R.  N.  W.  M.  P. 
From   The  Finaru  ial  Post. 

Outside  of  the  fact  that  it  may  appear  to  be 

patriotic,  the  suggestion  that  the  Royal 
Northwest  Mounted  Police  be  sent  to  the  front 
has  nothing  to  recommend  it.  It  is  hard  to 
understand  how  anyone  who  has  ever  been 
west  of  Winnipeg  could  advocate  such  a 
course.  For  years  the  vast  silent  places  of  the 
far  reaches  of  the  northern  prairies  have  been 
made  safe  to  the  lone  settler  and  bis  posses- 
sions through  the  broad  influence  of  the  In- 
trepid "red-coats" — members  of  a  force  whose 
motto  has  been  to  let  no  crime  go  unpunish- 
ed though  the  ami  of  the  law  be  extended  to 
the  pole.  To-day  the  stock  raisers  of  the 
prairies  are  up  in  arms  at  the  suggestion. 
And    well    they    might    be.      The   stock    industry 

of   the    West    is    dependent     upon    the    open 

prairies  to  a  large  extent  for  its  maintenance. 
What  the  R.  N.  W.  M.  P.  means  to  the  stock 
man  can  only  be  appreciated  by  those  who 
know  of  the  roving  reckless  spirits  which  a 
vacant  country  creates  and  the  case  with 
which  stock  in  large  or  small  numbers  can  be 
whisked  away  and  hidden  in  the  still  little 
known  sections  of  the  north.  Let  the  force 
be  reduced  to  a  minimum  but  the  time  has  not 
yet     arrived     when     It     is    advisable    to     remove 


BRITISH    SHELLS   FOR   AMERICAN 
GUNS 

From  Philadelphia  Public  Ledger. 
American  Government  officials  and  the 
American  public  will  not  fail  to  see  the  sig- 
nifiance  of  the  low  bid  for  annor-piereiiig 
shells  submitted  by  a  British  munitiou  maker 
in  couipetiticn  with  American  manufacturers. 
After  every  allowance  is  made  for  the  fact 
that  our  experience  in  the  making  of  modern 
munitions  is  a  limited  one,  and  for  the  further 
fact  that  there  has  been  no  such  competition 
here  as  would  bring  prices  down  to  a  narrow 
margin  of  divergence,  the  underbidding  of  our 
own  manufacturers  by  a  British  firm  distinct- 
ly reveals  the  extent  to  which  Great  Britain 
has  now  overtaken  the  demand  for  munitions 
for  her  own  uses.  It  shows  that  the  industrial 
resources  of  the  United  Kingdom  are  so  per- 
fectly mobilized  that  they  are  at  last  not  only- 
capable  of  supplying  the  needs  of  the  British 
troops  in  the  West,  in  Mesopotamia,  in  Egypt 
and  elsewhere,  as  well  as  of  the  Entente  Allies, 
but  have  a  surplus  capacity  for  the  uses  of  a 
great  neutral  power  besides. 


PAINT  PUBLICITY  AND   GOOD 
CITIZENSHIP 

From  Paint  and  Oil  and  Drug  Review. 

Speaking  of  the  proposed  movement  for 
paint  publicity  throughout  the  country  a  well- 
known  authority  who  prefers  to  be  incognito, 
says : 

"Looking  at  the  subject  from  an  advertising 
man's  point  of  view,  it  is  surprising  that  this 
was  not  done  long  ago,  that  it  was  not  launch- 
ed long  ago.  It  was  suggested  and  the  oppor- 
tunity was  there  five  years  ago.  Unfortunate- 
ly, for  some  reason  or  other,  the  Paint  Manu- 
facturers' Association  had  not  grown  to  the 
[joint   where  it  was  feasible. 

"As  a  matter  of  fact,  you  have  the  easiest 
advertising  proposition  of  the  whole  lot  be- 
fore you.  You  have  about  27,000,000  to  30.O00,- 
000  buildings  in  this  country,  which  consume 
about  25  per  cent,  as  much  paint  as  they 
should  consume  to  keep  them  in  good  condi- 
tion, both  from  the  point  of  view  of  preser- 
vation   and   the   point   of   view   of   appearance. 

"A  part  of  my  work  is  in  connecting  up 
good  morals  and  good  citizenship  with  paint- 
ing. Now,  the  whole  body  politic,  and  espe- 
cially the  whole  American  public,  is  very 
susceptible  to  what  we  may  call  psychological 
influence.  If  you  tell  a  man  often  enough 
that  he  does  not  connect  up  with  good  citizen- 
ship, unless  he  keeps  his  property  in  good  con- 
dition, unless  he  keeps  his  roof,  for  example, 
fire-proof,  or  fire-retardanl  by  the  use  of 
paint,  the  reiteration  of  those  self-evident 
tacts  has  such  an  effect  that  he  cannot  get 
away  from  it.  lie  will  think  of  it  every  time 
he  sees  a  well-painted  building.  He  will  think 
of  it  every   time  he  sees  a   can  of  paint. 

"In  such  conditions,  when  you  understand 
your  market,  it  is  perfectly  easy  to  do  what 
is  proposed,  it  is  like  taking  pennies  from  a 
blind  man.  as  I  look  at  it.  You  will  not,  when 
you  sell  an  extra  gallon  of  paint,  be  taking 
it  away  from  some  other  man's  dealer,  but 
you  will  be  creating  a  new  market,  a  new  de- 
mand:  you  will  be  creating  a  new  dealer.  And 
if  only  one  pint  of  paint  more  is  consumed 
by  the  100,000,000  people  in  the  United  States. 
annually,  you  will  all  have  plenty  of  business 
for    some    time,    before    you    can    enlarge    your 

factories, 

"Today  the  business  is  limited  just  by  the 
fact  that  you  arc  Competing  with  one  another, 
and  cannot  afford  to  lake  the  time  and  money 
to  increase  the  market.  You  are  not  Increas- 
ing tin  market  when  you  get  a  dealer  to 
handle  your  products;  you  are  only  getting 
that  dealer  interested  to  handle  your  goods 
Instead  of  some  one  else's  goods.  It  seems  to 
me  the  easiest,  simplest  proposition  ever  pre- 
sented to  the  trade  and  the  cheapest.  I  can- 
not conceive  that  if  anybody  spends  Jf.">,000  or 
.$1,000  in  such  a  campaign  as  this,  that  at  the 
end  of  five  years  he  will  not  have  reaped  it 
many    hundred    times   over." 
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Hardwareman   Mayor 

John  Denison  Smith,  hardware  mer- 
chant has  been  elected  Mayor  of  Rich- 
mond, Que. 

Appointed  Refinery  Manager 

William  Ellsworth,  Sar'nia,  has  been 
appointed  manager  of  the  new  refiner> 
of  the  Imperial  Oil  Company  a>t  Dart- 
mouth, near  Halifax,  and  will  leave  for 
that  place  in  a  few  days.  Mr.  Ellsworth 
is  one  of  the  bead  officers  of  the  com- 
pany in  Sarnia. 

Canadian  Goods  for  Russia 

T.  MeOuat  &  Son,  Lachute  Mills,  Que., 
hardware  merchants,  who  also  manufac- 
ture machinery,  have  recently  shipped  a 
patent  plug  machine  and  other  mach- 
inery used  in  connection  with  paper- 
making,  to  a  firm  in  Christiana,  Norway, 
to  be  used  in  one  of  their  mills  in  Nor- 
thern Russia. 

Industrial  Notes 

Guelph,  Ont.—  An  addition  40  x  124 
three  stories  high  is  being  added  to  the 
plant  of  the  Flexible  Conduit  Co. 

Obituary 
Toronto,  Ont.— Wm.  B.  Stewart,  61 
years  of  age,  died  at  his  residence,  136 
Bedford  Road,  this  city.  The  late  Mr. 
Stewart  was  well  known  in  business 
circles,  having  represented  the  Hamilton 
Cotton  Co.,  in  this  city,  for  the  past  23 
years. 

Cost  of  Plumbing  Up 

The  following  notice  was  published  in 
the  Medicine  Hat  newspapers  last  week : 

"The  plumbing  and  sheet  metal  shops 
of  Medicine  Hat  find  it  necessary  to  in- 
crease the  rates  for  plumbers'  and  tin- 
kers'  time  to  $1  per  hour,  on  and  after 
Jan.  15. 

"(Signed),  Marsh  &  Scott,  Wade  & 
Perkins,  R.  P.  McClelland,  Mitchell 
Hardware  Co.,  R.  A.  Bond  &  Co.,  and 
W.  A.  Fraser. 

Benjamin  Moore  Co.  to  Enlarge  Plant 
Toronto,  Ont. — Benjamin  Moore  <x 
Co.  have  just  purchased  a  piece  of  land 
on  which  they  intend  to  erect  another 
factory,  90  x  132  ft.  The  company  just 
recently  completed  an  addition  to  the 
main  plant,  and  within  the  next  few 
weeks  will  start  to  build  a  new,  varnish 
plant.  Frederick  W.  Moore,  vice-presi- 
dent and  •  managing  director,  stated  to 
HARDWARE    AND    METAL    that    the 


company  had  an  increase  of  33  1-3  per 
cent,  m  business  last  year,  and  that  the 
increase  referred  to  does  not  include  any 
business  from  munition  plants.  The  out- 
look for  1917  is  decidedly  bright,  and  up 
to  the  present  business  is  coming  in  even 
better  than  last  year. 

Business  Changes 

Waseca,  Sask. — The  Waseca  Hard- 
ware Co.  have  sold  out. 

Camrose,  Alta. — Hiram  Burgar  has 
sold  out  to  Morris  &  Taylor. 

Spirit  River.  Alta. — Pope  Hardware 
Company  have  experienced  loss  by  fire. 

Battrum,  Sask. — D.  A.  Cohen,  hard- 
ware merchant,  has  commenced  business. 

Montreal,  Quebec. — A.  turgeon  &  Co.. 
hardware  merchants,  have  sold  their 
stock. 

Lethbridge,  Alta.-^-C.  W.  Gray,  hard- 
ware merchant,  has  been  succeeded  by 
J.  M.  Taylor. 

Medicine  Hat,  Alta.— The  Petit  Bell 
Hardware  Co.  have  been  succeeded  by 
the  Bell   Hardware   Co. 

Toy  Fair  At  Toronto 

The  Toy  Manufacturers  of  Canada 
will  hold  a  Toy  Fair,  at  Toronto  for  two 
weeks.  Feb.  5-17.  The  exhibits  will  be 
on  the  second  and  third  floors  of  the 
Trader's  Bank  Annex  Building  with  en- 
trance at  8  Colborne  St.  This  fair  is 
the  outcome  of  the  successful  movement 
launched  by  the  Department  of  Trade 
and  Commerce  and  the  tov  manufacturers 
a  year  ago.  Photographs  and  descrip- 
tions of  the  extensive  exhibits  appeared 
in  HARDWARE  AND  METAL  at  that 
time.  The  toy  industry  has  developed 
wonderfully  in  Canada  during  the  past 
year.  The  fair  this  year  will  be  on  a 
much  larger  scale  than  that  of  last  year, 
and  manufacturers  it  is  said,  will  this 
year  be  in  a  position  to  accept  orders  for 
many  lines  formerly  imported  from 
Germany.  In  addition  to  toy  exhibits 
it  is  expected  that  many  kindred  lines 
will  be  displayed. 

Winnipeg  Notes 

R.  R.  Kinread,  jobber  of  rawhide  hal- 
ter>,  leaves  this  month  for  an  extensive 
trip  through  the  Prairie  Provinces,  call- 
ins'  on  the  retail  trade. 

L.  R.  Baker,  vice-president  of  Canada 
Dry  Cells,  Ltd.,  Winnipeg,  who  was  in 
New  York  and  Philadelphia,  arrived  in 
Toronto  this  week  and  proceeded  to 
Chicago,   where  he   called   on   the  Tnter- 
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state  Electric   Novelty   Co.     He   is   due 
back  in  Winnipeg  about  Feb.  3. 

After 'being  at  the  front  almost  since 
the  commencement  of  the  war,  Godfrey 
Darling,  advertising  manager  of  the  G. 
F.  Stephens  Co.,  Ltd..  Winnipeg,  ha- 
been  rewarded  with  a  commission,  and 
will  in  future  be  connected  with  the 
tanks  brigade.  He  is  very  enthusiastic 
about  his  new  work,  and  probably  next 
thing  we  shall  hear  of  G.  Darling  •walk- 
ing over  the  German  trenches  inside  on^> 
of  those  terrible  things  with  the  cater- 
pillar feet. 

Dominion  Incorporations 

Ajax  Rubber  Co.  of  Canada,  Ltd.,  capi- 
talized at  $1,000,000,  head  office,  Toron- 
to, to  manufacture  and  deal  in  rubber 
and  rubber  goods. 

North  American  Hardware  Supply. 
Ltd.,  capitalized  at  $49,000,  head  office, 
Montreal,  to  carry  on  business  as  whole- 
sale and  retail  hardware  merchants. 

Morgan's  Supply  House,  capitalized 
at  $75,000,  head  office,  London,  Ont,,  to 
purchase  Morgan's  Supply  House  and 
deal   in  cereals,  poultry  supplies,  etc. 

The  Universal  Machinery  Co.,  capi- 
talized at  $200,000,  head  office,  Mont- 
real, to  carry  on  business  as  manufac- 
turers of  iron  and  wood-working  tools, 
etc. 

St.  Lawrence  Smelting  &  Refining  Co., 
capitalized  at  $100,000,  head  office, 
Kingston,  Ont.,  to  carry  on  the  business 
of  smelting,  refining  and  treating  ores, 
etc. 

Personal 

Jas.  B.  Walden  is  making  a  trip 
through  Canada,  representing  the  Cham- 
pion Spark  Plug  Co.,  Toledo,  Ohio. 

From  Mr.  E.  K.  Spinney,  hardware 
ami  metal  merchant,  of  Yarmouth,  N.S.. 
HARDWARE  AND  METAL  has  re- 
ceived this  season  a  very  handsome  cal- 
endar illustrated  with  a  picture  of  "The 
Lass  of  Richmond  Hill,"  very  prettih 
lithographed. 

From  Alex.  Paterson,  well  known  to 
the  hardware  trade  throughout  Canada 
as  representative  of  the  Henry  Rogers, 
Sons  &  Co.,  cutlers,  Sheffield,  England, 
comes  the  information  that  the  recent 
British  Government  order  prohibiting 
the  use  of  copper  for  any  purpose  but 
munition  making,  is  restricting  the 
manufacture  of  nickel  silver  spoons  and 
forks  into  the  composition  of  which  coj>- 
per  largely  enters. 
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Dominion  Toy  Open  Warehouse 

The  Dominion  Toy  Mfg.  Co.,  have 
opened  a  new  warehouse  and  sales  room 
at  60  Front  St.,  W.,  Toronto,  and  will 
handle  a  complete  range  of  Canadian 
and  American  made  toys.  Some  of  the 
firms  represented  are,  the  United 
Incandescent  toy  Co.,  Toronto;  Stand- 
ard Toy  Co.,  Toronto,  Manual  Con- 
struction Co.,  Toronto;  Maple  Leaf  Toy 
Co.,  Toronto;  Toy  Products  of  Canada. 
Farm  Point,  Que.;  Soren  Bros.,  Tor- 
onto; The  A.  Mecky  Co.,  Philadelphia, 
Pa.;  The  Ives  Mfg.  Co.,  New  Haven, 
Conn.;  The  Gregory  Rubber  Co.,  Akron, 
Ohio. 

News  From  St.  John,  N.B. 

St.  John,  N.B.— The  Canada  Nail  & 
Wire  Co.,  of  St  John,  have  made  such 
substantial  progress  in  a  comparatively 
short  existence  that  they  are  seeking  to 
purchase  from  the  city  the  leasehold  land 
on  which  their  plant  is  located. 

The  St.  John  Board  of  Trade  has  been 
carrying    on    a    campaign    to    enlist    the 


J.  BRAULT. 

One  of  the  Quebec  representatives  of  the 

Martin-Senour  Co.,  winner  of  the  Z.  E. 

Martin  Trophy  in  the  annual  1916  sales 

competition  of  the  company. 

support  dJ'  the  other  boards  throughout 
the  Maritime  Provinces  for  a  Dominion- 
wide  daylight  saving  scheme,  such  as 
was  applied  successfully  in  St.  John 
and  Halifax  last  summer.  Replies  from 
many  places  throughout  the  provinces 
have  been  favorable. 

At  an  inquest  arising  from  the  death 
of  an  employee,  who  died  as  a  result  of 
injuries  received  from  an  emery  wheel 
burst  in  a  St.  John  factory,  the  jury 
brought  in  a  recommendation  that  addi- 
tional safety  appliances  should  be  pro- 
vided. The  factory  inspector  said  thai 
the  owners  of  the  plant  had  shown  great 
willingness  to  comply  with  any  of  his 
Suggestions,  hut  he  knew  of  no  device 
which  would  give  absolute  protection 
Tie  said   the  only  safeguard   is  the  rein- 


forcement of  the  emery  wheels  with  cop- 
per wire  mesh,  but  no  such  wheels  are 
manufactured  in  the  province. 

The  need  for  Canadian  manufacturer's 
to  plan  definitely  now  what  they  are  to 
do  when  the  war  is  over  was  urged  by 
George  B.  Squires,  of  New  York,  who  is 
identified  with  the  manufacture  of  ma- 
chine tools,  and  whose  experience  has 
brought  him  into  touch  with  many  of  the 
leading  plants.  While  in  St.  John  re- 
cently he  spoke  of  the  wonderful  pro- 
gress which  has  been  made  in  industrial 
lines  since  the  war  began,  and  pointed 
out  the  need  of  finding  products  and  out- 
lets for  these  plants  after  war  orders 
cease.  Among  the  articles  for  which  he 
could  see  a  future  opening  of  great  pro- 
mise along  this  line  is  the  small  tractor 
for  farm  use  which  he  believes  will  go 
far  towards  replacing  horses  for  agri- 
cultural work. 

@ 

TO  MAKE  WIRE   SOLDER,   CAME 
LEAD  AND  LEAD  PIPE 

The  Hoyt  Metal  Co.,  Eastern  Avenue, 
Toronto,  have  installed  equipment  to 
manufacture  wire  solder,  lead  pipe  and 
came  lead.  The  latter  product  is  the  lead 
used  in  the  manufacture  of  leaded  glass. 
It  is  expected  that  the  company  will  be 
able  to  make  deliveries  of  the  new  pro- 
ducts in  the  course  of  a  month. 


A    CORRECTION 

In  announcing  the  prize  winners  in 
HARDWARE  AND  METAL'S  Xmas 
window  contest  in  last  week's  issue,  the 
name  of  the  fourth  prize  winner  for 
places  of  5,000  and  under,  was  given  as 
Rutherford  &  Koeper.  The  name  should 
have  appeared  as  Rutherford  &  Kayser. 


HARDWARE 
LETTER  BOX 


Upright  Boiler 

Stewart  &  Bowden,  Pembroke,  Ont. — 
Where  could  we  purchase  an  upright 
boiler,  4  to  6  horse-power. 

H.  W.  Petrie  &  Co.,  Toronto;  A.  R. 
Williams  &  Co.,  Toronto.— Ed. 

*  *     * 

Bottle  Stoppers 

E.  Boucher,  St.  Hyacinthe,  Que. — 
Please  advise  where  we  can  purchase 
patent   bottle   stoppers. 

Crown  Cork  &  Seal  Co.,  334  King  St. 
E.,  Toronto. — Ed. 

*  *     • 

Paper  Balers 
Haig    &    Burns,     Lansdowne,     Ont. — 
Please  give  names  of  manufacturers  of 
paper  balers. 


Spielman  Agencies,  Montreal,  Que. ; 
General  Sales  Co.,  Toronto;  Stephenson, 
Blake  &  Co.,  Toronto;  Climax  Baler  Co., 
Hamilton,  Ont. — Ed. 

*     *     * 

Excello  Washing  Machines 
Ingram  &  McMaster,  Toronto. — Please 

give  name  of  the  maker  of  the  Excello 

washer. 

Excello  Motor  Washer  Co.,  Kitchener, 

Ont— Ed. 


CATALOGUES  AND 
«.    BOOKLETS 


File  Sharpener 

Bulletin  O,  describing  the  "Buckeye" 
file  sharpening  machine,  made  by  the 
McLeod  Co.,  Cincinnati,  Ohio.  The  prin- 
cipal features  of  this  machine  and  its 
method  of  operation  are  described  at 
length,  accompanied  by  illustrations. 

Pease  Foundry  Price  Books 

Pease  Foundry  Co.,  Toronto,  have  is- 
sued a  net  price  book  on  boilers  and 
radiators,  and  it  is  the  intention  of  the 
company  to  issue  booklets  whenever 
price  changes  go  into  effect.  The  12- 
page  booklet  is  neatly  gotten  up,  and  will 
be  mailed  to  any  dealer  handling  or  in- 
terested in  boilers  and  radiators,  etc. 

Turner  Day  and  Woolworth  Price  List 

An  illustrated  4  page  price  list  has 
been  issued  by  Turner  Day  and  Wool- 
worth  of  Canada,  Ltd.,  Hamilton,  Ont. 
The  list  covers  the  various  lines  of 
handles  etc.,  now  being  made  in  Hamil- 
ton by  the  above  company.  Among  the 
lines  of  handles  featured  are  axe,  pick, 
hatchet,  hammer,  maul,  edge,  sledge  and 
other  handles. 

Stellite 

Two  bulletins  have  been  issued  by  the 
Deloro  Smelting  &  Refining  Co.,  Toronto. 
One  of  these  bulletins  contains  direc- 
tions for  using  "Stellite"  tools,  while 
the  other  deals  with  "Stellite"  as  a 
money  saver.  In  the  latter  bulletin, 
which  was  ^written  by  Elwood  Haynes, 
the  subject  is  treated  from  an  efficiency 
viewpoint. 

Storage  Battery  Trucks 

Storage  Battery  Trucks  for  industrial 
plants  is  the  title  of  Bulletin  No.  200, 
recently  issued  by  the  Jeffrey  Mfg.  Co., 
Columbus,  Ohio.  The  bulletin  contains 
illustrations,  specifications  and  descrip- 
tions of  various  types  of  storage  battery 
trucks  for  industrial  plants,  warehouses, 
factories  and  foundries,  etc.  The  illus- 
trations show  various  types  of  trucks 
working  under  different  conditions  fea- 
turing their  wide  range  of  operation. 
Copies  of  this  bulletin  can  be  obtained 
by  writing  to  the  company's  Canadian 
office  in  the  Power  Building,  Montreal. 


January  27,  1917. 


41 


/i  -h 

i  -ivJJ 

. 

1     ™ 
1,  ~l 
'"/G/MLi—i- 

I 

I      jj 

\  X 

:Jk 

BF   THOMAS  STANFIELD 


IT    will    be    noted    that    plate    40    ap- 
peared in  the  last  issue  so  as  to  bet- 
ter  show   how   the   interior   for   the 
extension  piece  shown  could  be  develop- 
ed. 

As  there  are  no  true  sizes  given,  it 
will  not  be  necessary  to  consider  them. 
Assuming,  however,  that  e,  d,  in  plan, 
is  the  radius  and  L  is  centre,  draw  a 
circle  first  and  divide  it  into  any  num- 
ber of  equal  parts,  just  as  is  done  when 
determining  the  true  circumference  of  a 
circle.  Then  draw  a  straight  line  equal 
in  length  to  the  circumference,  which 
will  show  what  length  or  width  the 
material  should  be.  Next  find  out  the 
height  or  rather  the  length  which  this 
round   pipe   has  to   be,   and   measure   it 


off,  allowing  material  for  the  locks,  in 
some  cases  this  pipe  is  made  of  heavy 
gauge  sheet  metal  and  is  riveted  at  the 
seam.  Then  a  round  to  square  piece  is 
made  in  a  similar  manner  as  is  followed 
when  developing  the  pattern  for  a  round 
to  square  register  box,  previously  des- 
cribed in  this  course. 

Another  point  should  not  be  omitted 
that  of  making  a  long  enough  interior 
as  well  as  outer  cap  which  should  be 
sufficiently  long  so  as  to  dispense  with 
the  use  of  wire  braces,  or  guy  wires. 
These  wires  are  often  very  undesirable 
and  can  be  dispensed  with. 

Another  method  of  bracing  these  ex- 
tension  pieces    can   be   followed    by    ex- 


tending long  pieces  of  angle  iron  down 
into  the  chimney  at  the  corners,  the 
part  extending  up  through  the  pipe  being 
heated  and  made  circular,  to  fit  the 
inside  of  the  round  pipe  and  well 
riveted.  The  round  inside  piece  should 
be  securely  riveted  as  well  and  made  as 
rigid    as  possible. 

Plate  41  which  will  appear  in  the  next 
issue  will  be  in  the  nature  of  detail 
drawings,  showing  also  a  perspective 
view  of  the  finished  top,  comparing  too 
the  difference  between  a  plain  round  ex- 
tension and  one  described  in  this  article 
and  that  which  appeared  in  Jan.  20 
issue. 

[Continued  in  next  issue) 


-*-  Pattern  Of 
Large  5/oe 


Fig  Z. 


Fig  3.        In  One  Piece. 

Plate  40. 


TS. 
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MEW    HARDWARE    GOODS 

OFFERED   TO   CANADIAN  HARDWAREMEN 


NEW  FORM  CAN  CUTTER 

The  Lo-Vis  Company,  Kalamazoo, 
Mich.,  offers  to  the  trade  the  new-form 
can  cutter,  here  illustrated.  This  cut- 
ler is   used  to  open  cans,  in  a  different 


Newform  Can  Cutter  and  Bottle  Opener. 

manner  to  the  ordinary  can  opener.  One 
of  the  accompanying  cuts  shows  the 
cutter  in  operation.  When  opening  cans 
the  new  form  way.  the  contents  of  a 
can  are  removable  without  damage  from 
ragged  edges,  etc.  The  makers  of  this 
opener  claim  that  the  proper  way  to 
open  a  can  is  from  the  side..  In  this 
way  the  entire  top  of  the  can  is  re- 
moved and  contents  can  be  removed  in 
whole  formation.  The  opener  is  simple, 
safe  and  sanitary.  The  cutter  is  made 
of  65  per  cent,  carbon  cutlery  steel, 
ground  to  a  chisel  edge,  and  has  a  cocoa 
bola  wood  handle.  It  is  impervious  to 
hot  water.  The  blade  is  part  of  the 
whole  structure.  The  directions  for  us- 
ing- the  opener  are  as  follows: — 

"First,   remove   wrapper,   then   locate 
seam,  place  can  on  side  and  puncture  to 
the  immedidate  right   of  seam,  about  % 
0 


NOTE   THUMB. 

THIS  POSITION  OF  CAN  WHEN  CUTTING 

Newform  Can  Cutter  in  Operation. 

inch  from  lop  of  can.  Place  can  in  an 
upright    position,    cut     around     until    yon 

reach    the    seam,    then    remove    tup    by 

raising  same,  ;is  i|  then  breaks  off  readi- 
ly. The  (-ill  edge,  of  side  wall  of  can 
is    turned    outward,    forming    a    lip    and 

permitting  content,  of  can  in  lie  served 

in  its  whole  formation.  Mold  can  -lead 
ily  by  placing  palm  of  your  left  hand  on 
the  inside  top  of  can,  your  thumb  turned 
down  as  you  cut,  to  control  the  side  wall 
of  can. 


THE   KAXO   BRUSH 

Tlie  Tube-Brush  Co.,  .145  Main  street, 
Cambridge,  Mass.,  is  introducing  the 
Kaxo  blacking,  brush  and  polisher  all  in 
one.  The  Kaxo  brush  is  claimed  by  the 
makers  to  be  an  economical  and  com- 
pact shoe  shining  device  for  shoes  and 
rubbers.  One-half  of  the  face  of  the 
brush  is  composed  of  bristles;  the  other 


The  Kaxo  Brush  in  Use. 

half  is  of  lambs'  wool.  The  polish  is 
contained  in  a  tube  on  the  back  of  the 
brush  and  is  encased  in  a  patented  cap 
or  cover.  Polish  is  placed  on  the  shoes 
by  turning-  a  key  in  the  tube.  The  tube 
can  be  renewed  at  any  time.  The  mak- 
ers claim  that  one  tube  contains  suffi- 
cient polish  for  150  shines.  The  direc- 
tions for  using-  the  brush   follow: — 

' '  Turn  the  cap.  Twist  the  key,  depo- 
siting- a  small  amount  of  polish  directly 
on  the  shoe. 


a  tool  designed  for  the  sole  and  express 
purpose  of  removing  broken  screws  of 
all  kinds. 

This  new  tool  is  called  the  Ezy-Out 
Screw  Extractor  and  is  made  in  a  range 
of  sizes  that  adopt  it  for  almost  every 
field  of  work.  The  makers  claim  that  the 
principle  of  its  operation  is  simplicity 
itself,  being  much  the  same  as  that  em- 
ployed by  the  ordinary  cork  screw  as 
it  bites  its  way  into  the  cork,  secures  a 
purchase  and  then  backs  the  cork  out. 
though  Ezy-Out  backs  the  broken  screw 
out  on  its  own  threads. 

The  modern  machinist,  when  a  screw 
or  stud  snaps  off,  it  is  said  need  only 
drill  a  small  hole  in  the  broken  screw 
and  insert  his  Ezy-Out  Screw  Extractor, 
giving  it  a  slight  twist  to  the  left  to 
seat  it  firmly  in  the  hole.  As  he  twists, 
its  left  hand  corkscrew-like  spirals  grip 


The  Kaxo  Brush. 

Spread  with  bristles  until  the  polish 
is  thoroughly  distributed  and  dry;  then 
brush  with  bristles  until  a  shine  ap- 
pears. 

Finally,  use  the  Lamb's  wool,  rubbing- 
lightly  until  a  perfect  mirror  polish  is 
obtained. " 

EZY-OUT  EXTRACTOR 

The  Cleveland  Twist  Drill  Company 
have    patented    and    will    soon    announce 


Ezy-out  Screw  Extractor. 

the  sides  of  the  drilled  hole  and  exert 
a  twisting — or  rather  untwisting  action 
on  the  broken  screw. 

The  tighter  the  screw  sticks  the  hard- 
er Ezy-Out  grips  and  twists, 
and  when  a  wrench  is  brought 
into  play,  almost  instantly  the 
screw  will  begin  to  "come'' — 
literally  backed  out  of  its  own 
hole  just  as  an  unbroke.i 
screw  is  backed  out.  The 
whole  operation,  it  is  claimed, 
consumes  but  a  fraction  of  the 
lime  and  labor  required  by  the  old, 
laborious  process  and  is  accomplished 
without  endangering  the  threads  of  the 
hole. 

Ezy-Out  is  made  of  very  tough  steel, 
especially  treated  to  withstand  the 
torsional  strains  to  which  it  is  naturally 
subject.  It  can  be  used  for  the  re- 
moval of  broken  set  screws,  studs  stay- 
bolls,  and  broken  screws  of  all  kinds. 

An  at  tractive  folder  completely  des- 
cribing Ezy-Out  and  its  operation  has 
been     prepared    by    the    manufacturers. 
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How  Glass  is  Made  and  Graded 

Practical  Description  of  the  Manufacture  and  Method  of 

Grading  on.  Everyday  Hardware  Commodity — 

How  Terms  are  Derived. 


PRIOR  to  the  war  the  bulk  of  the 
sheet  glass  coming  into  Canada 
was  imported  from  England  and 
Belgium.  Considerable  quantities  also 
came  in  from  the  United  States 
prior  to  the  war,  and  the  quantity  im- 
ported each  year  was  rapidly  increas- 
ing. Since  the  outbreak  of  the  war 
Belgian  and  England  supplies  have  been 
cut  off,  with  the  result  that  imports 
from  the  United  States  have  mounted 
to  a  very  high  figure. 

Canada's  imports  of  common  sheet 
glass  from  the  United  States  in  1915,were 
double  those  of  the  year  1914.  The  fol- 
lowing figures  will  give  the  reader  an 
idea  of  how  the  consumption  of  U.S. 
glass  has  increased  in  Canada  since 
1911. 

Common  and  colourless  window 
glass  imported  from  the  United  States 
was  as  follows: — 

Year 

1911    1.426,561  sq  ft. 

1912   1,617,328  sq.  ft. 


1913   10,130,199  sq.  ft. 

1914  10,336,026  sq.  ft. 

1915  20,284,118  sq.  ft. 

The   foregoing  do   not   include  figures 

for  plain  and  beveled  plate  glass.  In 
1911  the  quantity  of  plate  glass  import- 
ed amounted  to  87,520  sq.  ft.  In  1915 
imports  of  the  same  glass  amounted  to 
716,583  sq.  ft. 

The  American  glass  is  made  in  a 
variety  of  grades  or  qualities.  Various 
terms  used  by  American  glass  manufac- 
turers are'  not  familiar  to  Canadian 
users.  The  terms  'AA"  "A"  and  "B" 
quality  are  not  quite  clear  to  some  hard- 
ware merchants.  Although  every  hard- 
ware merchant  and  clerk  has  sold  large 
quantities  of  single  thick  glass,  there 
are  many  who  cannot  tell  exactly  why 
it   is    called    single    thick. 

In  order  to  give  readers  of  HARD- 
WARE AND  METAL  a  clearer  idea  of 
the  processes  of  manufacturing  and 
grading  glass,  information  which  follows 
is  taken  from  an  article  in  a  recent  is- 


sue  of  Painter   and  Decorator,  an    Am- 
erican publication. 

Quality  of  Glass 

The  quality  of  window  glass  or  sheet 
glass,  also  termed  "blown"  or  cylinder 
glass,''  has  been  improved  by  the  mod- 
ern methods  of  production,  and  much 
has  been  expended  in  the  effort  to  make 
perfect  blown  cylinder  glass  but  there 
are  still  some  waves  and  defects  ac- 
cepted in  all  window  glass,  due  to  the 
process  of  making,  which  differs  entirely 
from  cast  and  polished  glass. 

The  glass  is  blown  in  cylinder  form 
and  flattened  by  reheating,  which  gives  it 
a  slight  bend  or  bow,  a  possible  varia- 
tion in  thickness  in  the  larger  sizes,  and 
surface  flaws. 

The  selection  of  the  various  grades  is 
a  matter  of  expert  judgment.  The  large 
sheets  produced,  in  single  or  double 
thickness  and  heavier,  are  cut  to  stock 
sizes  according  to  the  merits  of-  the  glass 
and  graded  in  'AA,"  "A"  or  "B" 
quality.  The  defects  being  eliminated 
to  the  greatest  possible  extent. 

The  ingredients,  as  we  have  said,  are 
practically  the  same  in  window  glass  as 
in  plate — it  is  wholly  a  matter  of  refine- 
ment and  process  which  produces  the 
different  kinds  of  material. 


A   seasonable  display  in  the  window  of   the  King  St.  store  of  the  Mills  Hardware  Co  ,  Hrmiltov,  Ont. 
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Window  glass — is  made  by  two  meth- 
ods— by  "machine"  or  by  "hand." 
The  difference  is  in  the  blowing  process 
— both  producing  the  cylinder  from 
which  all  window  glass  is  evolved.  The 
same  general  treatment  of  the  cylinder, 
"to  produce  flat  sheet  glass  follows  in 
both  machine  or  human  blown  material, 
^and  both  produce  equally  standard  qual- 
ay- 
Sources  of  Manufacture 

To  make  the  cylinder  the  molten  glass 
or  "metal"'  is  brought  to  proper  con- 
sistency by  extreme  heat,  and  the  glass 
in  the  human  blown  process  is  "gath- 
ered" upon  the  end  of  a  tube  (or  blow 
pipe)  from  the  furnace  and  blown  into 
a  huge  cylinder  by  repeated  heatings 
and  blowings,  until  the  material  is  all 
evenly  distributed.  From  a  globular  mass 
about  the  size  of  a  man's  head,  the 
blower  swings  the  pipe  into  an  alley  or 
opening  in  the  door,  blowing  as  he 
swings  until  the  full  sized  cylinder  is 
formed.  This  requires  skill  of  the  high- 
est degree — the  blower,  by  regulating 
the  amount  of  material  entering  the  cy- 
linder, makes  a  single  strength  or  double 
strength  heavier  glass  as  desired. 

The.  blowing  machine  accomplishes  the 
same  result  by  purely  mechanical  pro- 
cess—the intricate  working  of  the  mech- 
anism, the  supply  of  molten  glass,  the 
air  pressure,  rapidity  of  action,  making 
single  or  double  thickness,  being  con- 
trolled by  a  single  operator  who  appears 
to  have  supernatural  powers,  surely 
never  dreamed  of  throughout  the  great 
stretch  of  years  when  the  glass-blower 
was  master  of  the  art  and  accredited 
with   inimitable  skill. 

The  cylinder  is  decapitated  at  both 
ends  by  an  ingenious  method  of  spin- 
ning a  string  of  hot  glass  at  the  proper 
place,  or  by  the  use  of  a  wire  wrapped 
around  the  glass  and  electrically  heat- 
ed which  causes  the  cap  and  crown  to 
break  off  clean.  The  cylinder  is  then 
split  lengthwise — placed  in  the  flatten- 
ing oven  of  a  large  circular  stone,  and 
as  the  glass  begins  to  wilt  it  is  quickly 
smoothed  out  to  the  shape  of  the  flat 
stone  upon   which   it  rests. 

Cylinder  glass  cannot  be  perfectly  flat- 
lined,  and  the  waviness  and  bow  or 
slight  curve  will  always  occur  in  this 
product. 

In  glazing — the  bend  or  bow  should 
be  glazed  outward  in  the  sash — the 
bulge  towards  the  exterior. 

Window  Glass  Sizes 
Window  glass  in  double  strength,  or 
heavier  is  made  as  large  as  30  in.  x  90 
in.  or  38  in.  x  8(5  in.  or  48  in.  x  80  in. 
and  such  extreme  sizes  containing  twen- 
ty-five square  feet,  but  it  is  inadvisable 

to  use  such  glass  in  these  measurements 
on  account  of  the  liability  of  breakage 
and  the  distorted  vision  due  to  waves, 
etc. 


The  same  may  be  said  of  the  extreme 
sizes  of  single  strength  which  can  be 
made  up  to  24  in.  x  60  in.  or  30  in.  x  54 
in.  or  36  in.  x  50  in.  in  sizes  containing 
ten  to  twelve  and  one-half  square  feet. 
Crystal  Sheet  Glass 

A  heavy  blown  glass,  made  by  the 
same  process  as  ordinary  window  glass 
and  subject  to  the  same  inherent  de- 
fects. Graded  in  "AA,"  "A"  or  "B" 
quality  and  made  in  various  thickness: 
26  ounce,  29  ounce,  34  ounce  and  39 
ounce   (3-16  in.  thick). 

In  examining  samples  of  small  size 
for  inspection  of  quality  it  should  be  re- 
membered that  the  large  light  of  glass 
will  show  the  natural  waves  and  defects, 
while  the  small  piece  may  appear  nearly 
perfect. 

It  is  not  altogether  a  matter  of  expert 
judgment  to  determine  the  various 
grades  and  certain  rules  may  be  accept- 
ed governing  window  glass  specifica- 
tions. 

Thickness   and    Weight 

Single  strength  measures  approxi- 
mately twelve  lights  to  the  inch,  but  a 
small  variation  either  way  is  permis- 
sible. Single  strength  weighs  approxi- 
mately 16  ounces  to  the  square  foot. 
Double  strength  measures  approximate- 
ly nine  lights  to  the  inch.  The  thickness 
should  be  fairly  uniform  and  the  weight 
approximately  twenty-four  ounces  to 
the  square  foot. 

Window  glass  is  packed  in  regular 
sizes  approximately  50  square  feet  to 
the  box  up  to  the  100  united  inch  brack- 
et (adding  width  and  length),  and  100 
square  feet  to  the  box  in  sizes  over  100 
united  inches. 

Single  strength  in  factory  packages 
weighs  from  65  to  75  pounds  to  the  box 
(shipping  weight).  Double  strength  in 
factory  packages  weighs  from  85  to  110 
pounds  to  the  box,  50  feet  boxes  (ship- 
ping weight). 

The  Various  Qualities 

"AA"  quality  should  be  clear  glass, 
free  from  any  perceptible  amount  of 
air  bubbles  or  blisters,  burnt  specks  or 
burns,  cords  and  strings.  It  should  have 
a  good  gloss  and  an  even  surface  and  be 
well  flattened.  By  air  bubbles  it  is  un- 
derstood that  tiny  blisters,  or  imperfec- 
tions not  perceptible  on  the  cutters' 
table,  but  detectable  when  placing  the 
sheet  directly  towards  the  light,  would 
not  be  objectionable.  This  should  be  a 
careful  selection  in  both  single  and 
double  and  should  represent  the  very 
besl  that  can  be  produced  in  window 
glass  by  the  present  methods. 

"A"  glass  is  the  normal  selection  of 
glass  when  no  special  selection  is  desir- 
ed or  specified  and  it  admits  of  such  de- 
fects as  small  strings  or  lines,  small  blis- 
ters when  not  too  close  to  one  another 
or  located  in  the  center  of  the  sheet. 
Well  flattened,  the  surface  even,  and 
devoid 'of   noticeable   scratches,   cropper 


marks,  burns  and  other  prominent  de- 
fects. 

"B"  glass  covers  a  wider  range  than 
either  "AA"  quality  or  "A"  quality. 
It  permits  many  of  the  defects  inherent 
to  the  process  of  making  such  as  waves, 
strings,  lines,  blisters,  scratches,  burns 
and  other  similar  or  equivalent  defects. 
This  quality  embraces  everything  below 
"A"  quality,  not  stony  or  full  of  blis- 
ters or  other  large  defects  objectionable 
for  any  common  purpose,  such  as  heavy 
scratches,  heavy  blisters,  cords  and  sul- 
phur stains. 

© 

MATT  HORTON  TRAINS  HIS  SALES- 
MEN 
(Continued  from  page  31.) 

and  to  brush  away  cobwebs  and  bur- 
inish  away  rust.  While  I.  am  gone,  I 
know  that  business  goes  on  as  usual. 

Matt  Gets  Good  Out  of  Going  Away 

These  absences  of  mine  give  me  much 
that  I  need.  They  take  me  from  my 
business  far  enough  so  that  I  can  see  it 
in  perspective;  and  a  man  needs  to  see 
his  own  business  so.  Being  always  bug- 
ged close  by  his  business  is  good  for  no 
man,  for  so  he  becomes  shrunken  and 
complacent.  A  man  needs  to  get  away 
from  has  everyday  environment  periodi- 
cally. Thus  does  his  mind  become  fresh- 
ened and  elastic.  The  relaxation  from 
the  tension  of  the  day's  work  enables 
him  to  take  up  his  burden  with  new 
power  and  a  new  zest. 

There's  another  aspect  to  this  going 
away  to  a  bigger  environment:  It  ad- 
vertises me  more  or  less  to  my  commun- 
ity, and  makes  those  I  serve  feel  that  I 
am  bigger  than  they  in  experience  and 
knowledge.  My  opinions  are  listened  to 
with  more  respect  and  I  am  regarded 
differently  from  those  other  merchants 
of  Hurston  who  rarely  go  far,  or  long 
from  their  own  businesses,  or  visit  me- 
tropolitan centres. 

My  constant  adm  is  to  be  on  top  of 
my  business.  I  don't  want  my  business 
to  be  on  top  of  nue  —  a  burden  and 
weight.  My  business,  I  am  glad  to  say, 
does  not  drive  me.  I  drive  it.  Beoause 
I  am  the  master  of  my  business,  I  make 
it  do  my  will,  and  my  will  is  that  it 
shall  provide  me  with  a  living  and  some- 
thing more;  that  it  shall  give  my  brain 
and  purposes  abundant  exercise;  that  it 
shall  be  for  me  a  delight  and  a  means 
of  growth.  T  am  not  money-mad  or  busi- 
:ness-mad.  I  value  money,  and  I  find 
great  happiness  in  my  business;  but  be- 
yond money  and  business,  I  find  joy  in 
my  independence,  in  my  power  to  use 
the  things  about  me  for  my  own  ends. 
T  am  a.  man,  ,not  a  creature,  or  a  slave. 
And  to  me  "man"  means  "mind."  I 
am  matching  my  mind  against  other 
minds  and  against  conditions  and  things; 
and  it  is  when  I  triumph  over  opposi- 
tion  that   T  really  live. 

(To  be  continued). 
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Customers  Come  Back 
and  Forth  ToYoury 
Store  Fongj&Sfi  ^  . 

*7^c-  Jamieson  s 

Pure  Prepared  Paints 


It  is  the  satisfaction  given  by  the  quality  and  the  readiness  of  Jamieson's 
Paints  that  builds  up  this  steady  patronage.  Let  your  store  be  the  "Mecca" 
for  customers  who  are  satisfied  with  this  paint. 

Our  dealer  proposition  will  interest  you.    Let  us  tell 
you  about  it. 


R.  C.  JAMIESON  &   CO.,  Limited,  Montreal,  Canada 

ESTABLISHED  1858 

%  Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


iiiiiiiiiiiinniiiiiniiiiinniiiiii'lf' """"  inimnTnnm 


\    HOUSE 

COLORS 


f 


Every  year  our  sales  show  a  remark- 
able increase. 

We  are  constantly  receiving  big 
repeat  orders  and  many  new  cus- 
tomers. 

The  high  quality  of  these  pure 
linseed  oil  paints,  plus  their  reason- 
able price,  make  a  very  popular 
value. 

Moore  agents  "swear  by"  Moore's 
House  Colors — never  at  them. 
It  places   you   under  no  obligation 
whatsoever  to  ask  for  full  details  of 
our  agency  proposition. 
It  will  pay  you  to  write  us  now. 

Moore 's  House  Colors  pay  a  big 
profit. 

BENJAMIN   MOORE   &  CO. 

Limited 
WEST  TORONTO,   CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Jan.  25.— The  fea- 
ture of  the  market  for  paints 
and  oils,  etc.,  this  week  in  Mont- 
real is  the  extremely  difficult  situation  as 
regards  linseed  oil  due  principally  to  the 
shortage  of  supply  of  flax-seed  in  Mont- 
real, and  the  embargo  preventing  the  con- 
signments on  rail  at  Fort  William  from 
coming  through  rapidly.  Shellac  also 
presents  a  point  of  interest,  having  ad- 
vanced, due  to  the  advance  in  the  spirit, 
and  the  loss  of  an  enormous  amount  of 
this  material  at  sea  owing  to  enemy  oper- 
ations against  shipping.  Otherwise  the 
market  remains  not  greatly  altered  from 
conditions  of  last  week,  and  with  mixed 
paint  orders  coming  in  freely  in  antici- 
pation of  a  brisk  business  this  spring. 

Unseed  Oil  is  in 

Firmest  of  Markets 


LINSEED   OIL.- 
mendous   difficulties 
operation  and  rigid 
freight   embargo   on 


Owing  to  the  tre- 
occasioned  by  the 
enforcement  of  the 
flax-seed   from   the 


North-West  the  market  for  linseed  oil  in 
Montreal  is  this  week  very  seriously  af- 
fected, and  firms  are  simply  not  quoting 
linseed  oil  to  the  retail  trade.  It  has 
become  necessary  for  the  great  paint 
manufacturing  firms  to  conserve  their 
supplies  of  this  oil  in  order  to  meet  their 
own  requirements.  The  rush  of  orders 
for  spring  paint  supply  is  considerable 
and  the  outlook  as  regards  future  sup- 
plies of  linseed  oil  is  extremely  uncertain. 
Nevertheless  the  paint  manufacturers  are 
not  restricting  their  manufacture  so  far, 
but  are  going  ahead  more  or  less  confident 
of  being  able  to  secure  sufficient  linseed 
oil  for  their  future  needs.  Regarding 
the  future,  crushers  are  disinclined  to 
venture  opinions  very  freely. 

"The  future,"  said  one,  "is  in  the 
hands  of  the  Government  and  the  rail- 
roads." Considerable  quantities  of  flax- 
seed are  reported  held  up  by  the  embargo 
at  Fort  William,  and  the  release  of  these 
is  hoped  for  within  a  reasonable  time. 
Flaxseed  was  quoted  at  $2.62%,  which  is 
three-quarters  of  a  cent  higher  than  last 
week.  With  the  principal  firms  usually 
quoting  for  linseed  out  of  the  market  this 
week  the  following  prices  as  quoted  last 
week  may  he  considered  merely  nominal, 
and  if  linseed  oil  is  obtainable  at  all  by 
the  retailer  the  higher  quotations  will  un- 
doubtedly rule: 


Linseed  oil.                  Raw.  Boiled. 

1  to  4  barrels  . .  .$1.15-1.20  $1.18-1.25 

5  to  9  barrels  ...  1.14-1.19  1.17-1.24 

10  to  25  barrels  .   1.13-1.18  1.16-1.23 

White  Lead  in  Oil 

Remains  Unchanged 

WHITE  LEAD  IN  OIL.  —  Although 
linseed  oil  is  in  a  remarkably  firm  and 
difficult  condition  of  market  at  present, 
and  though  pig  lead  is  also  showing  the 
firmer  tendency,  there  is  no  change  in  the 
prices  of  white  lead  in  oil  this  week,  and 
no  immediate  change  is  anticipated  short 
of  some  unexpected  intensification  of  the 
conditions  referred  to.  Pig  lead  at  the 
time  of  writing*  was  being  quoted  at  $7.75 
per  100  lbs.,  f.o.b.  New  York,  or  about 
$9.60  Montreal.  Quotations  are  still  good 
for  delivery  up  to  April  1st  at  the  prices 
of  last  week's  report,  viz. :  $14.30  per  100 
lbs.  for  ton  lots,  and  30  cents  per  100  lbs. 
additional  for  quantities  of  less  than  one 
ton. 

Turpentine  Showing 

A  Firmer  Tendency 

TURPENTINE.— The  market  for  tur- 
pentine this  week  shows  a  tone  rather 
more  pronouncedly  firm  as  compared  with 
conditions  of  last  week.  The  Naval  Stores 
in  New  York  were  quoting  higher  prices, 
and  news  from  Savannah  indicated  a  con- 
dition of  continued  firmness.  Supplies  in 
Montreal  were  reported  in  the  main  suf- 
ficient for  requirements  with  no  sugges- 
tion of  shortage,  but  there  was  a  disposi- 
tion to  expect  higher  prices  owing  to  the 
difficulties  besetting  marine  transporta- 
tion at  present.  Prices  as  quoted  for  the 
present  week  in  Montreal  are  similar  to 
quotations  of  last  week,  except  that  the 
lower  quotations  of  last  week  are  this 
week  advanced  by  two  cents,  the  lowest 
quotation  for  one  barrel  lots  being  77 
cents,  and  the  prevailing  price  being  80 
cents. 

Turpentine  Per  Imp.  Gal. 

1  barrel  lots  . . 77-80e. 

2  to  4  barrels 76-79c. 

5  to  1 0  barrels 75-78c, 

Gasoline  Seems 

Likely  to  Advance 

(JASOLINE.  --  While  gasoline  is  un-. 
ehanu'ed  in  price  this  week  from  the  29V2 
cent  figure  per  gallon  ex  cars  as  reported 
last  week,  which  price  represents  an  in- 
crease over  the  prevailing  price  a  couple 
of  weeks  ago,  the  market  for  this  oil   is 


very  firm,  and  in  the  opinion  of  those 
most  able  to  indicate  tendencies,  the 
price  of  gasoline  will  go  up  further  be- 
fore it  comes  down  any.  Crude  oil  is 
always  on  the  climb  still,  and  the  outlook 
is  for  firmer  priced  gasoline  perhaps  be- 
fore very  long. 

Putty  Unchanged  But 

in  a  Firm  Market 

PUTTY. — Price  of  linseed  oil  naturally 
affects  putty,  but  the  market  for  putty  is 
not  reported  higher  this  week  in  Mont- 
real and  since  the  last  adjustment  of 
prices  and  advances  in  differential  no 
further  alterations  have  been  made. 
Nevertheless  with  whiting  very  firm  and 
ocean  freights  so  seriously  affected  by 
war  conditions  generally,  putty  is  in  firm 
market. 

Market  for  Shellac 

Firm  and  Rising 

SHELLAC— There  has  been  a  further 
advance  in  shellac,  both  white  and  orange, 
of  from  ten  to  fifteen  cents  per  gallon. 
Orange  shellac  is  selling  in  one  gallon  con- 
tainers at  $2.70  to  $2.75,  and  white  at 
$2.95  to  $3  in  Montreal  at  present.  What 
is  more,  the  market  for  shellac  is  exceed- 
ingly firm  in  tone,  and  further  increases 
would  not  surprise  anyone.  The  imme- 
diate cause  of  the  present  advance  is  said 
to  be  the  cost  of  spirit  which  has  ad- 
vanced to  $1.08  per  gallon  (  cost  to  manu- 
facturer) as  compared  with  82  cents  not 
very  long  ago.  The  shellac  itself  which 
is  imported  largely  from  India  has  suf- 
fered most  seriously  commercially  by  the 
enemy  submarine  or  raider  activities.  No 
fewer  than  80,000  and  more  cases  of  shel- 
lac have  been  lost  lately  at  sea,  and  this 
causing  something  of  a  noticeable  short- 
age has  advanced  the  material  itself 
apart  from  the  spirit  by  about  ten  cents 
a  pound.  Thus  the  outlook  is  firm  for 
shellac. 

Mixed  Paints  Cause 

No  Market  Flutter 

MIXED  PAINTS.— There  is  no  change 
this  week,  nor  any  immediate  prospect 
apparently,  of  change  in  regard  to  the 
market  for  mixed  paints.  Manufacturers 
are  booking  spring  trade  orders  still  in 
lively  procession,  and  indications  are  to- 
wards good  business  for  the  retailers  this 
spring.  Prices  remain  steady  in  spite  of 
the  situation  as  regards  linseed  oil,  and 
this  situation  the  manufacturers  are  hop- 
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Every  New  [House  That's  Painted 
Helps  You  to  Sell  More  Paint 

Because  all  around  town  it  is  talked  about  and  your  name  is 
associated  with  the  job  if  you  sold  the  paint.  This  gossip  is  always 
very  favorable  and  worth  many  sales  when  it  concerns  a  B-H 
agent  and 

B-H  English  Paint 

Houses  on  which  this  Standard  paint  has  been  used  have  an 
individuality  that  makes  them  stand  out  from  others.  They  con- 
stitute a  lasting  advertisement  for  B-H  Paint  and  the  B-H  Agent, 
with  the  result  that  you  are  the  dealer  who  gets  the  business  when 
others  decide  to  brighten  up  their  premises. 

Where  we  are  not  represented  we  will  be  glad  to  discuss  an 
agency  proposition  wth  a  progressive  dealer. 


LIMITED 


Montreal 


Halifax 


St.  John 


Toronto 


If  interested,  tear  out  this  page  and  keep-  with  letters  to.  be  answered. 
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ing  will  be  relieved  before  it  goes  far 
enough  to  affect  manufacture  of  paint. 
Prices  of  containers  continue  to  give 
firmness  of  tendency  to  the  mixed  paint 
market,  also  the  metal  for  making  cans 
being  much  more  costly  now  than  in  any 
previous  experience  of  the  trade.  Tur- 
pentine is  also  firmish,  but  mixed  paints 
maintain  their  aspect  of  steadiness  in 
present  markets. 


TORONTO 

TORONTO,  Jan.  26.— Prices  on  ar- 
senate of  lead  in  dry  and  paste 
form  have  been  issued  to  the  trade 
during  the  week.  There  is  practically  no 
advance  over  the  prices  quoted  at  the 
time  previous  prices  were  withdrawn. 
Where  advances  are  recorded  they  are 
very  slight.  The  interesting  situation  in 
the  paint  trade  during  the  week  is  the 
exceedingly  firm  situation  in  linseed  oil. 
Some  of  the  dealers  withdrew  from  giv- 
ing quotations  during  certain  days  of  the 
week  owing  to  the  uncertainty  in  the 
situation.  While  flaxseed  held  fairly 
steady  during  the  week  the  crushers  re- 
port they  are  unable  to  get  supplies  of 
seed  from  the  West.  This  is  caused 
through  embargoes  placed  on  the  carry- 
ing of  this  commodity  by  the  railways. 
Munitions  and  other  war  supplies  are 
given  preference.  Turpentine  held  in 
steady  market.  Glass  is  still  in  a  doubt- 
ful market.  There  was  an  inclination  on 
the  part  of  some  dealers  to  follow  the  lead 
made  toward  higher  prices  by  one  dealer 
last  week.  Some  of  the  large  paint  con- 
cerns report  a  continuation  of  booking 
orders  that  indicates  business  equally  as 
good  if  not  better  than  last  year.  Some 
jobbers,  however,  report  trade  somewhat 
disappointing  and  state  that  retailors 
are  not  booking  as  freely  as  in  past  for 
forward  orders.  This  is  accounted  for 
by  the  fact  that  prices  are  high  and  they 
will  ho  able  to  book  later  if  their  needs 
demand  it. 

Great  Uncertainty  in 

Linseed :  Higher  Prices 

LINSEED  OIL.  -  Great  uncertainty 
prevailed  in  the  linseed  oil  market  during 
the  week.  At  the  time  of  writing  several 
concerns  were  out  of  the  market  alto- 
gether and  were  not  making  any  quota- 
tions pending  further  advice  as  to  the 
situation.  Those  who  were  quoting  had 
advanced  their  prices  considerably  from 
the  levels  of  last  week.  The  situation  in 
linseed  oil  is  becoming  an  extremely  diffi- 
cult one.  Crushers  in  the  East  assert 
fchey  are  unable  to  get  sufficient  supplies 
of  flaxseed  from  the  North-West  owing 
to  the  embargoes  which  have  been  placed 
on  the  seed  by  Canadian  railroads.  The 
manager  of  one  oil  concern  recently  re- 
turned from  the  United  States  and  states 
that  crushers  in  that  country  state  there 
is  an  actual  shortage  of  10,000,000  bushels 


of  flaxseed  in  the  crop  there.  Crushers 
from  the  United  States  have  had  buyers 
in  the  Canadian  West  securing  all  avail- 
able seed  they  could  get  hold  of.  From 
the  number  of  car  inspections  of  flax- 
seed at  Winnipeg  during  the  week  it 
would  seem  that  they  are  getting  fairly 
large  quantities  comparatively.  During 
the  five  days  ending  with  Wednesday  of 
this  week  some  83  ears  of  flaxseed  had 
passed  inspection.  Eastern  crushers  state 
the  seed  is  not  moving  eastward  into  Can- 
ada and  the  conclusion  they  draw  is  that 
it  is  finding  an  outlet  over  the  American 
lines  running  into  Winnipeg.  Flaxseed 
for  spot  delivery  at  Winnipeg  held  very 
steady  in  price  during  the  week.  On 
Thursday  of  last  week  the  market  for 
the  spot  seed  closed  at  $2.631/4  per  bushel 
and  on  Wednesday  of  the  present  week 
the  cash  article  closed  at  exactly  the 
same  figure.  The  range  of  prices  during 
the  week  was  only  lc.  higher  than  these 
figures  and  less  than  a  cent  below.  There 
are  those  in  the  oil  trade  who  can  see 
nothing  but  much  higher  prices  in  the 
near  future.  Following  are  the  range 
of  prices,  with  the  higher  figures  quot- 
ed by  practically  all  dealers.  One  firm 
only  quoted  the  low  price  and  will  prob- 
ably advance  prices  at  once. 

1  to  2  barrels $1 .  15-1 .  20     $1 .  18-1 .  23 

3  to  5  barrels 1.14-1.19       1.17-1.22 

6  to  9  barrels 1.13-1.18       1.16-1.21 

Gasoline  Held  Steady 

In  Very  Firm  Market 

GASOLINE. — The  price  of  gasoline 
held  steady  at  the  advance  recorded  last 
week.  Quotations  range  from  281/£c  to 
29c  per  gallon  with  benzine  one  cent  per 
gallon  below  these  figures.  Crude  oil  in 
the  Oklahoma  field  also  held  steady  at 
the  record  price  of  $1.70  per  barrel. 
Demand  for  gasoline  during  the  winter 
season  is  reported  heavier  this  year  than 
ever  before  at  this  time.  This  is  partly 
accounted  for  by  the  fact  that  more  cars 
are  in  use  and  partly  because  people  are 
using  their  ears  more  generally  through- 
out the  year  as  a  matter  of  convenience. 

Arsenate  of  Lead 

Prices  Announced 

ARSENATE  OF  LEAD.— New  prices 
for  arsenate  of  lead  have  been  announc- 
ed by  the  grinders  during  the  week. 
There  is  very  little  change  in  prices  over 
those  prevailing  at  the  time  previous 
quotations  were  withdrawn.  Where  the 
change  has  been  made  in  an  upward 
direction  it  is  stated  to  be  inconsider- 
able in  amount.  Following  are  the 
prices  for  less  than  ton  lots: 

IVr  100  lbs. 
Pry  Paste 

1-lb.   tins    $29,150  $21.00 

2-lb.   tins   18.00 

•VII).   tins    27.50  14.00 

10-lb.   tins   20.50  

?5-Vb.  casks   20.00  13.00 

.10-lb.   casks    25.50  12.50 

100-lb.   casks    25.00  11.75 

300-1  b.   casks    11.(10 

(100-lb.   casks    11.00 


Arsenate  of  lime  prices  are  also  quot- 
ed as  follows:  1-lb.  tins,  $24.50,  5-lb. 
tins,  $22.50;  10-lb.  tins.  $21.50;  25-lb. 
casks,  $21;  50-lb.  casks,  $20.50;  100-lb. 
casks,  $20.  These  prices  are  per  100 
pounds  in  less  than  ton  lots. 

Prices  for  white  lead  in  oil  held  steady 
during  the  week.  It  is  quoted  at  $14.80 
per  hundred  pounds  in  small  lots  and 
$14.50  per  100  pounds  in  ton  lots. 

Turpentine  Steady 

In  Uneventful  Market 

TURPENTINE.— There  was  little  of 
interest  in  the  turpentine  situation  dur- 
ing the  week.  In  the  primary  market 
there  was  a  quiet  feeling,  with  business 
reported  as  offering,  but  dealers  unable 
to  take  it  up  because  they  are  unable  to 
get  shipment  on  the  railroads  of  the 
South.  Locally  the  demand  has  been 
light.  It  is  anticipated  there  will  be 
only  a  moderate  demand  until  about  the 
middle  of  March,  when  spring  demand 
sets  in.     Prices  remain  unchanged. 

l-barrel    lots    $0.75^$0.81 

2   to '5   barrels    0.74-0.80 

6  to  9  barrels  0.73-  0.79 

5-gallon   0.80-0.88 

Inclination  for  Other 

Glass  Dealers  to  Advance 

GLASS. — There  was  an  inclination 
during  the  week  for  some  wholesalers  to 
folloAV  the  lead  set  by  one  concern  last 
week  in  advancing  the  price  of  glass  to 
15  per  cent,  off  list.  It  was  stated  by  one 
concern  that  they  would  in  all  proba- 
bility revise  their  prices  upward  at  this 
week-end.  While  there  is  this  disposition 
to  advance,  there  is  still  a  wide  range  of 
prices,  instances  being  noted  where  the 
discount  was  at  30  per  cent.  The  nominal 
discount  for  glass  at  present  is  20  per 
cent,  off  list,  but  prices  are  shaded  ac- 
cording to  whether  the  stocks  are  light 
or  heavy. 


PERSONAL 

Mr.  Allen,  of  Stephens  Hepner,  Port 
Elgin  Ontario  was  in  Montreal  this  week. 

Mr.  Matheson  of  United  Awl  and 
Neddie  Co.,  West  Mcdway,  Mass.,  was  in 
Montreal  this  week. 

W.  Cuzner,  of  Cuzner  Hardware  Co., 
Ottawa  was  in  Montreal  during  the  past- 
week  on  his  way  through  to  Ottawa  after 
a  trip  to  American  Cities. 


THE  Paint,  Oil  and  Drug  Review  states 
that  the  big  domestic  consumption  of 
natural  gas  has  resulted  in  a  weak  sup- 
ply for  glass  makers  in  Southern  Indi- 
ana, with  the  result  that  the  American 
Window  Glass  Co.,  on  December  15, 
closed  its  plant  at  Hartford  City,  Ind., 
and  a  portion  of  the  Johnston  plant  has 
also  been  closed.  Attempts  will  probably 
be  made,  to  use  some  other  fuel. 
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Does  the  Daisy  Churn 

Sell  Ahead  of  All  Others? 


Set  it  side  by  side 
with  any  other  churn 
and  you  will  see  at 
once.  The  beautiful, 
golden-oak  finish  and 
the  handsome  ap- 
pearance, alone,  make 
it  stand  out  from  all 
others  as  a  superior 
article.  Hoops  are 
painted  gold  and  the 
frame  finished  in  ex- 
pensive grey  enamel. 

The  frame  is  easily 
assembled,  consist- 
ing of  only  three 
parts  which  can  be 
put  together  quickly. 
The  stand  is  riveted 
together.  There  are 
not  a  lot  of  stove 
bolts  to  shake  loose 
and  cause  you  and 
your  customer  infin- 
ite trouble. 


It  runs  three  times 
easier  than  any  dash 
churn.  It  is  the 
easiest  churn  to  run 
that  is  made,  for  the 
barrel  turns  on  bi- 
cycle ball-bearings. 
There  is  a  wide,  com- 
fortable treadle  for 
the  foot  besides  the 
bow  lever.  (We  re- 
commend the  bow 
lever,  for  it  applies 
power  evenly  to  both 
sides  and  does  not 
send  the  churn  creep- 
ing in  a  circle). 

If  you  have  not  tried 
the  Daisy,  order  from 
us  or  our  salesman. 
Once  you  make  its 
acquaintance  y  o  u 
will  wonder  why 
you  ever  sold  any 
other. 


Beatty  Bros.,  Limited 


Head  Office 

Winnipeg,  Man. 
Montreal,  Que. 


FERGUS,  ONT. 

Edmonton,   Alta. 
St.  John,  N.B. 


BT 

Daisy  Churn 
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Quality  First 

IN  the  long  run  quality  is 
the  deciding  factor  in 
marketing  varnish. 
Discriminating  buyers  have 
learned  by  experience  that 
the  price  per  gallon  is  less 
inportant  than  quality  and 
uniformity. 

Berry  Brothers'  made-in- 
Canada  varnishes  and 
enamels  need  no  selling 
arguments  because  the 
label  is  accepted  by  even 
the  smallest  buyers  as  a 
guarantee  that  all  products 
sold  under  it  are  right  and 
true  to  description. 

You  can  increase  the  volume  of  your 
varnish  business  by  featuring  Berry 
Brothers'  brands. 

BERRY  BROTHERC 
|  IINCOIll>OI<.ATCDr  »      ^ 

forld-s  Lar£est\5srnish  Makers  V 

Established  1858 

WALKER VILLE,  ONT. 


(443) 


If  interested,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  loug  black,  22  long, 
smokeless,  20%j  22  short  lesinok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7M>% ;  other  rim  fire,  10%  ;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash   in  30  days. 

■'Dominion'-'  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2y2%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list:  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

P.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

VMKKICAN    AMMUNITION. 

List  Prices. 
Subject  to  2V4%  discbunt. 
B.B.  caps,  $3.50  per  M. ;  B.B. 
caps, concave  ball,  $4.40;  22  short, 
15;  22  long,  $6;  22  long  rifle,  $7; 
22  short  smokeless,  $5.85;  22  long 
smokeless,  .$7.50;  22  long  ,.im, 
.smokeless,   $8.75    per    M. 

Sporting  Cartridges  Centre 
Fire  Smokeless-  303  Winchester, 
•■<:;2.7r>  p<>r  .\r. ;  303  Savage,  $32.75; 
30::  British,  $95;  32  Winchester 
special,  $82.75;  36-155  Winchester. 
$76;  401  Winchester  self-loading, 
$70    per    M. 

Primers  Nos.  1.  1',,  and  2%, 
$3.60;  Nos.  1  and  2  (UH>  in  box), 
$8.80!  Nos,  1  W,  l'/,,-\v,  2'/2-\v 
■•mil  3-W,  and  new  i,  5.  and  '>'■■■. 
ioo  in  box,  $3.80;  Berdan  Nos.  1. 
1%.  2  (250  in  box).  $8.60;  Berdan 
Nos.    1.  1%,  2   (100  in   box),  $3.80, 

Shot,  standard,  100  lbs..  Toron- 
to. $14  50;  Montreal.  $14.25;  net 
'•xtrns.  as  follows,  subject  to 
'ash  discount  only;  Chilled, 
$1.60;  buck  and  seal,  SOc ;  No.  28 
ball.  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  %e  per  lb.;  f.o.b, 
Montreal,  Toronto,  Hamilton, 
London,  St.  John  nnd  Halifax 
freight    equalized. 

M  (.Kit    HITS 

Standard   List  Prices  per  dozen. 

16 ....$  5.00  12/10....$  7.00 

1/16....     5.00         13/10....     8.00 

5  00  14/10....      son 


6/16....     5.00  15/16....     9.00 

7/16....     5.00  16/16 9.00 

S/16 5.00         18/16 10.50 

9/16....     5.50         20/16....   12  00 

10/16....     6.00         24/16 15.00 

11/16" 7.00 

Discounts   from    Standard    List 

p  rices : 

Common,    65%. 

Ford's   Auger   Bits,   30   and    10%. 

Irwin   Auger  Bits,  40%. 

Gilmour   Auger   Bits,   60%. 

Rockford  Auger  Bits,  50  and  10% 
F.O.B.         Toronto,         Montreal, 

London    and    Hamilton. 

AXES 

Single  Bit,  doz S  50    11  00 

Double    Bit    14  00     16  00 

Boys'    Axes    7  00      S  00 

Hunters'    Axes    5  75      7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices   range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List,  of  Feb.   14,   1907. 
Extra   Quality,   30,  5%. 
Standard   Quality,  40%. 

Side    Lace    Leather,    lb $130 

Cut   Lace    Leather,   lb 150 

BELLS     (FARM) 

C  x  40  lb 3  00 

B   x  50   lb 3  60 

A   x   75  lb 4  75 

BOLTS   AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    in. 

dia.    and    smaller,   25%. 
Carriage  Bolts   ($1),  list.  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts.  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,    7-16    In.    dia. 

and  larger,  10%. 
Coach  nnd   Lag  Screws,  35%. 
Skein   Bolts,   30%. 
Square   Head    Blank    Bolts,    15%. 
Bolt   Ends,   15%. 
Plow   Bolts,    15%. 
Elevator  Bolts.   20%. 
Fancy    Head    Bolts,    15%. 
Shnft   Bolts    ($3   list),   15%. 
Step   Bolts,   large   head    ($3)    list, 

15%. 
Whiffletree  Bolts,  15%. 
Nuts,   square.  $1   off  list. 
Nuts,    hexagon,   $1    off  list. 
Stove    Rods,    per   lb..    9%0i 
Stove   Bolts.      55%. 
Tire  Bolts.  40%. 

F.O.B.  Toronto.  Montreal.  Lon- 
don   and    Hamilton. 

BORAX 

Lump    Crystal    Borax,    lb..   0  10V& 

BRASS  Peril). 

Spring,     sheets.    8    in.    wide, 

up   to   20  gauge   0  60 

Rods,  base  '/.  to  1  in.  round  0  55 

Tubing,    srnmless    base    ....  0  57 
Tubing,   Iron   pipe  size,  1   in. 

base     0  54 

Copper    i.ps o  58 

BARS    (Clothe*) 

3  sections,   4   ft.,   doz 5  50 

'■'■  sections,  5  ft.,  doz o  80 

3  sections,  6  ft.,   doz X  ■_>(! 


BOILERS    (Ranges 

30-gal.    Standard    10  00 

30-gal.    extra    heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in.x24  in 7  00 

No.   2—18  in.x2S  in 7  60 

No.   3—20  in.x30  in S  00 

BOARDS    (Ironing) 

Size  12x60  ins.,   doz S  00 

Size  llxCO  ins 9  00 

Folding,    14x58   ins.,    doz...  18  00 

Cork   covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,    stationary,    doz.     2  25 
Folding,   per   doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 

BOARDS    (Wash)         Plate  Zinc 

Pony     Dozen   ....  $1  75 

Crown     5  55 

Dnadv    3  75 

Improved    Globe    2  65  3  85 

Standard    Globe    2  75  3  95 

Original   Globe   3  00  4  25 

Newmarket   King    4  25 

Diam'd    King    (Glass)   4  50 

Western    King    (Enamel)..  4  75 

Wood,    double   faced 1  70 

Subject    to    small    discounts    for 
quantities. 

BUTTS 

Wrought    Steel:— 

No.    840    25% 

No.  800  20  &  5% 

No.    838    25% 

No.    SOS    25% 

No.   804    30   &    5% 

Nos.   802,   842.   844    30% 

Nos.   S10  and   S14 15.5% 

Nos.    820   and   910   30% 

F.O.B.  Toronto,  Montreal.   Lon- 
don,  Hamilton. 
CANS 
For      disicount      on      milk      ami 

cream    cans,    etc.,    see    list    under 

head   of  Wares,   etc. 

CHAIN 
B.B.    Chain,    Electric    Weld— % 

in.,   $14.70   per   100   lbs.;   3-16    in.. 

$10.20;     Vi     in..     $7.80:     5-16     in.. 

$6.90;    %    in.,   $6;    7-16   in.,   $7.65; 

Vi   in.,  $7.45;   %   in.,  $7.25:   %   in.. 

$7.15:    %    in.,  $7;   1   in.,  $6.85. 

B.B.B.  <>hain  is  priced  as  fol- 
lows:  Vi   in.,  $13:  5-16  in.,  $11.10; 

%   in..  $10.30:   7-16   in.,  $10.05:    Vi 

in..    $9.85:     %     in..    $9.65;     %     in.. 

$9.50:    %    in..    $9.35;    1    in.,   $9.20. 
Fire    Welded— 7-16    in.,    $6:     '/■ 

in..  $6:   %   in..  $6:   %    in..  $6. 
B.B.B.    Crane   Chain— %    in..   $9 

per   100  lbs.;   5-16   in.,  $8;    %   in.. 

*7.20:  7-16  in.,  $7.20;   '/>  in..  $7.20: 

%    in..    *7.20;    %■   in.,    $7.20:    row 

tics.  2.v;  :   trace  chains,  25'J  ;   dog 

chains,      37%%  ;       baiter      chains. 

37%%;   tie-out  chains,  67'j',. 

CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1,  $9:  No.  2,  $10:  No. 
3,  $11:   No.  4,  $13;    No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11:  No.  1,  $11:  No.  2.  $12: 
No.   3.  $13;    No.   4,  $17:    No.   5,   $20. 

Discount  of  30%  f.o.b.  Toronto. 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount  of  27Vi%  f.o.b.  Mont- 
real,  Ottawa,    Kingston. 

St.     John.     N.B.,     25%,     out     of 

stork. 

CHOPPERS.      FOOD 

Universal,    No.    0 $14.40  doz. 

1 17.40  doz 

2 20.40  doz. 

3 25.80  doz. 


CLOTHES     LINE     (Galvanized) 

No.  Per  M.  ft 

17.  7-strand.  100-ft.  lengths.  .$0.40 

17.  7-strand,  50-ft.   lengths..  6.60 
IS,  6-strand,  100-ft.  lengths..  4.95 

18.  6-strand,  50-ft.  lengths...   5.15 

19.  6-straiKl,    100-ft.lengths..   4.35 
19,.   6-strand.  50-ft.  lengths..  4.60 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars.   y2  to  2  in 53  00    53  0(1 

Plain  sheets,  14  oz., 
14x2S  in.,  14x60  in.  53  50    53  50 

Copper  sheet,  tinned, 

14x60.    14    oz 54  50     54  25 

Copper  sheet,  plan- 
ished,   14x60   base.   61  00    60  00 

Braziers'     in     sheets. 

6x4    base    52  50    52  00 

COMBS 

Curry   combs,   list,   plus  10%. 
CORD    (SASH) 

No.  6,  lb 0  40'., 

No.    7,    lb 0  45i." 

Nos.   S,  9,  10,   12    0  45  " 

CANADA    PLATES 

Trices   nominal. 

Montreal   Toronto 
Ordinary,    52    sheets    6  75      6  75 
All   bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo    Crown    Gorbals 
1Sx24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 

CHARCOAL   TIN   PLATES 

M.L.S.    and    Famous —        Ter  box 

IC,  20x28  base   $22  00 

IN,   20x28  base    26  00 

IXX,   20x28   base    30  00 

IXXX,   20x2S  base    34  00 

Raven   and   Murex   Grades — 
IC,   20x28   base,  56  sheets . .     9  00 
IX,   20x28  base,  56  sheets..   10  00 
IXX.   20x28  base,   50  sheets  12  (Ml 
IXXX,  20x28  base,  56  sheet*  14  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I   G  Grade 

I    C,    20    x    28,    112    sheets.    200 
lbs.,  $15.50;  216  lbs.,  $16.50. 
COKES,    BRIGHT 

Bessemer   Steel — 

14x20  I.C.  base   \  75 

20x28   I.C.,   double   box 17  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  5-%    to   (ic   per   lb. 

DRILLS 

Bit   Stock    Drills,   45%. 
Rd.   Shk.,  40%. 
Wood   Drills,  20%. 

•DOMINION    CROWN    BEST"— 
DOl  BLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I  X,  14  x  20  base  12  05 

I   X  X,  14  x  20  base 12  90 

ENAMELWABE 

See    prices   under   beading    Wares. 
etc. 

FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,  1S99.  % 

Great    Western,    Amor 60,2% 

Kearney    &    Foot,    Arcade  CO 

.1.    Barton    Smith    Eagle 60 

Diss  ton    Brand $0 

Vulcan    Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond     50 

Delta    Files    40.  5 

F.O.B.  Toronto,   Montreal,   Lon- 
don   and    Hamilton. 
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TRADE-MARK 


Every  Farmer  in  Your  District 
Will  Spray  This  Spring 

Are  you  prepared  to  supply  the  Spray  Materials  that  pros- 
perity will  bring  into  greater  use  than  ever  before  ? 

This  spring  your  farmer  customers  will  insist  on  efficient 
insecticides  rather  than  those  low  in  price — but  if  your 
brands  combine  quality  with  economy  your  sales  will 
surely  be  increased. 

C.P.  Kalcikill 
C.P.  Paris  Green 
C.P.  Arsenate  of  Lead 

(Paste  or  Dry) 

All  are  products  of  the  highest  standard  qualities — the  best  values  that 
money  will  buy  and  are  guaranteed. 

C.P.  Kalcikill  is  a  new  insecticide  that  is  sure  to  be  in  great  demand 
because  of  its  remarkable  efficiency,  easy  application  and  low  price. 

Place  your  orders  at  once  and  be  ready  for  your  share  of  the  Spray 
Material  trade  this  spring. 

The  "C.  P.  Full  Line  Agency"  is  the  best  profit  producer  of  all  paint 
agencies.     Ask  us  to  tell  you  about  it. 

Canada  Paint  Company,  Limited 


572  William  St., 
112  Sutherland  Ave., 


MONTREAL 
WINNIPEG 


//  interested,  tear  out  this  page  and  keep'with  letters-  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs*,  and  2  iu.  thick     1  60 

Smaller    sizes 2  00 

Mounted  No.  115,  each 3  75 

Bl.-Treadle,   each    4  25 

HALTERS    (SNAP  AND   RING) 

Doz. 
Russet. rope  shank,  1  ln...$7  75 
Russet  rope  shank,  1V4  In..  9  25 
Black  rope  shank,  1  In.   . . .     8  00 

Black  rope  shank,  Hi  In 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in .* 14  75 

Hand     sewn,     with     shank, 

114  In 16  25 

HALTERS   (SISAL,) 
7-16  in.  gross,  $18;  9-16  in.,  $27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25% ; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
and  peavie  handles  25% ;  maple 
cant  hook  and  peavie  handles, 
35%;  all  hickory  neckyokes. 
heavy  team  oval  and  round  whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes,  heavy  team  oval  and 
round  whiffietrees  25%;  ash  car- 
riage neckyokes  25%:  ash  and 
hickory  carriage,  buggy  and 
democrat  whiffietrees  35%;  twin 
neckyokes  40%;  chisel  and  file 
handles  40%;  Pearson  horse 
pokes  35%;  dictator,  Champion 
and  Climax  horse  pokes  30%; 
waod  bow  rake  25%;  wire  bow 
rnke   30%. 

F.o.b.    St.  Thomas,   London, 
Strath roy. 

HANGERS,   BARN   *    PARLOR 

Atlas,   No.  0   6  65 

Atlas.    No.    1    7  .30 

Atlas,    No.    2    8  50 

Stearns,  4  In 6  00 

Stearns,   5   in 8  40 

Perfect,   No.  1   8  50 

Perfect.  No.  1% 9  50 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   hanegrs,   doz 7  00 

Steel   track,   1%   in 6  75 

HEATERS    (OIL) 

Perfection  No.  120,  N.P.,  t-.\S\  35 
Perfection  No.  130,  N.P.,  ea.  3  7.", 
Perfection   No.  125,  Jap.,  ea.  3  25 

HINGES.    TEE    AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-Inch    $3  00  $2  55 

5-lnch    3  70  3  20 

8  inch    400  360 


8-inch  5  40  4  10 

10-inch  960  730 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch 14  40 

Subject   to   discount   of  30  and 
5%   off  list. 

Light.  Strap.        Tee. 

3  in.,  doz.    prs...  1  00  1  00 

4  in.,  doz.   prs...  1  20  1  10 

5  in.,  doz.   prs...  1  40  1  30 

6  in.,  doz.   prs...  1  70  1  50 
S  in.,  doz.  prs..  .  2  50  1  80 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per   100  lbs...   7  00 

Over  14  in.,  per  100  lbs 6  50 

Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for    above,    % 

in.,  per  lb 6% 

F.   O.   B.  Toronto,   London,   and 
Hamilton,  Montreal. 


HOOKS,    GRASS 


English 
Canadian      Pox 


No.  2, 

per  doz.    . 

..  2  40 

3  25 

No.  3, 

per  doz.    . 

..  2  50 

3  70 

No.  4, 

per  doz.   . 

..   2  60 

4  00 

No.  5, 

per  doz.    . 

..  2  80 

Little 

Giant   ..    . 

..  4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.00: 
No.  1  and  smaller,  $5.15;  show 
pattern,  N'o.  2  and  larger,  $5.15: 
No.  1  and  smaller,  $5.40;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $5.35;  No. 
1  and  smaller,  $5.60;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25;  toe  weight  steel  shoes,  all 
sizes,   No.   1  to  4,  $7.75. 

Toeealks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60  ; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  V2  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.b.  Toronto   and    London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON   AND   STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 

Refined      iron,      per 

100    lbs 

Angles     base 

Horseshoe  iron,  per 

1O0  lbs 

Norway   iron    

Mild    stool    

Band    steel    

Sleigh   shoe  steel   . . 

Tire   steel    

Toe  calk  stool   

Mining     tool     steel, 

per   lb 

Oammell  Laird,  lb. 
Sheet  cast  steel,  lb. 
Black    Diamond    too 

steel,    per   lb 

Silver  tool  steel,  11) 
Spring  steel  

IRON,    TINNED 

72x30  up   to  24  gauge,  case 

lots    15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than    ease,   25c   per  100   lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set 1  15 

Mrs.   Potts,    No.  50,   nickel- 
plated,   per   set    1  30 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    3  20 

Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     . ., 24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  ...  30c  ft. 
Mechanic,  extra  heavy    ...  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent 17c  ft. 

Household     13c  ft. 

Standard     20e  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up  to  32  ft 17e  ft. 

36    ft 19c  ft. 

40  to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times  the  price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,  Montreal,  Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  50 

Jumbo,   doz. 10  00 

Jap'd    Dash,    doz 11  25 

Search    Dasih.    doz 11  75 

Searchlight,    No.    20,    doz...  10  50 

All    brass    24  75 

Little    Bobs    175      2  35 

Copper,  well  japanned,  doz.  14  7-"i 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold  blast,   short   0  61  0  75 

Cold    blast    0  75 

Told  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2,  per  doz.  1  35 
Stool  Thumb, 'No.  3,  per  doz.  1  80 
Stool  Thumb.  No.  4,  per  doz.  3  25 
Bnrn  Door.  No.  5,  per  doz.  1  80 
Earn    Door,    No.   9.    per   doz.  2  75 

LEAD 

Pig,    sop    weekly        Mont'l  Tor'to 
report.  Lb. 

Load    wool     0  13       0  12 

Sheets,  3  lbs.  so.,  ft.  0  13%  0  12% 

Shoots,    3Vo    lbs.    sq. 
ft 0  13%  0  12M 

Shppts,    4-0    lbs.    sq. 
ft 0  13%  0  12 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    $    8  50 

Dowswell   8  50 

Noiseless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum 15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power 30  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  IS  00 

Sunshine  8  00 

Popular,  No.  1   9  00 

Economic  11  00 

Champion    16  00 

New  Exceli-All   17  50 

Blue  Bell,  without  stand..  16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

d  rive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L   17  50 

Gem   15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee   8  00 

Canada  First  18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments, 
of  quarter   dozen    and   upwards. 

B.T.   Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power 14  00 

B.T.  Ideal  Water  Motor  ..  24  00 

B.T.  Cyclone   12  50 

B.T.  Cvclone  Water  Motor  25  50 

B.T.  Vollmar,  No.  2  13  00 

B.T.  Vollmar,  No.  3  14  00 

Forest  Citv,  engine-driven  40  00 

Forest  City,  electric  8S  00 

Discount  'on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  In 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,  doz 1  60 

Oast  head  mops,  doz 1  40 

Crescent,  doz 175 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  inch...  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  .  .65c  3y2  inch.  . .  10c 
1%  inch.  ..40c  4  inch.  ...  5e 
1%  inch.   ..40c        4%    inch.     ..   5c 

2  Inch.  ..30c        5  inch.  base. 
2%  Inch.  .  .30c        5%    inch.    base. 
2%  Inch.  ..15c        6  inch.  base. 

6%  to  12  lnch-2  Ga.  and  heavier, 
25c  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Stool  Wire  Nfllls,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Sounet, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  O.  B., 
factory  points,  carload  freight 
allowed,  $4.77%. 

Cut     Nails  Montreal,     $4.50 

base;   Toronto,   $4.50   base;    Lon- 
don.  $4.50. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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The  Hardware  Merchant  Dealing  in  Automobile  Accessories 


Ramsay's 

Tire 
Paint 


% 

and 

% 
% 


A.  RAMSAY  &  SON  CO.    -     ?*hww  i842 


MONTREAL 


The  only  profitable  brush  to  handle 

Is  the  kind  that  brings  buyers  back*  FOR  MORE 


Meakins     Quality 

MAKES  STEADY  CUSTOMERS  OF  THE 
BEST  OF  PAINTERS 

MEAKINS  BRUSHES  HAVE  A  FLEXIBILITY  THAT 
ASSURES  EASY  MANIPULATION  AND  THERE  ARE 
NO   PALLING   BRISTLES    TO   AGITATE   THE    USER. 

Send  for  our  catalog  and  then  order  from  your  jobber. 

If  he  cannot  supply  you,  we  will  do  so  quickly. 

MEAKINS  &  SONS,  Limited 

HAMILTON,  ONTARIO 

Warehouses  :   Winnipeg,  London,   Toronto,   Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansivered. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  .  25  lbs. 

No.    3    $19  25 

Xo.    4    9  25 

No.   4%    S  00 

Xc.    5    4  25 

Xo.    6    4  00 

Xo.    7    3  75 

Xo.   S    3  75 

Xo.   9    3  50 

Xo.    10 3  50 

Xo.    11    3  50 

Xo.     12     3  50 

Discount  from  above  Is  10%  in 
small  quantities  and  10  and  5% 
in    laiger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing    nails.    American,    large 
head,  keg,  $7.70. 
NETTING  POCLTRI 
List   prices   per   roll    of  50   lineal 

yards.     Adopted    March.    1909. 

2  inch  mesh  and  19  ga.  wire. 
12  Inch... $1.80  48  Inch... $  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. .  .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...   14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  Inch. . .$15.00 
30  inch..  .   12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch.  ..   20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian   netting,   30,   10%   off   list. 

American  netting,  30%  off  list. 
I'OL'LTRlf   FENCING  Per   rod 

Invincible,    1C40    0  68 

Invincible,    184S    0  73 

Invincible,    2000    0  83 

Put  up  in  10.  20  and  30-rod   rolls. 
OAKUM  Per  ioo  lbs. 

Best    (American)    $20.75-$21.00 

U.S.     Xavy     (American)     ...   20  00 

Clipper,    U.S IS  00 

P.S.     Xavy     (English) 10  50 

Plumbers     (spun )     $8.0Q-$8.50 

O'L  Montreal  Toronto 

Can.      prime     white 

Petrol     o  13       0  12 

Royalite    o  13      0  12 

Palaeine   o  io     o  i«" 

Lampoline    on      o  13 

Electroline    o  17      0  1G 

Castor.  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)   0  12%  0  12% 

Cylinder  Green   0  35      0  36% 

Paniffine    o  24       0  19% 

XXX    .Machine    0  25%  0  22 

Fuel    oil,    bbls 0  12%  0  11  '( 

Fuel    Oil    tanks    0  11%  o  10% 

OLD   MATERIALS 

Tea   lead,  5%c  lb. 

I. cad,   heavy,   pipe,  etc.",   7%c. 

Brass,    yellow,    15% c;    red,    V.u- 

Brass*  light,  10c  II. . 

Zinc,    heavy,    7'4c    lb. 

Copper,    heavy.   23%c   lb. 

Old    east   iron,  $15. 50 -.fid   per  ton. 

Stove    plate,   $11.50   ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%c  ii>.;  overshoes',  lum- 
bermen's rubber  boots,  etc.,  oy2o 

lb.  ;   auto    tires,   etc.,   5%c. 

bicycle  tires,  2%c. 

TACKING  Per   lb. 

Fine    Jute    0  11 VS 

''onrse  jute   0  09% 

Square  braided   nefnp   ....  o  25 

Xo.   1    Italian    0  30 

No.    '.'    Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    Xo.    1    roll    1  20 

Dry    Fibre,    No.   2   roll    0  60 


Resin    sized,    per    roll-  ......   1  00 

Tarred   Fibre,   No.  1  roll....   1  25 

Tarred    Fibre,    No.   2   roll...  0  70 

Surprise   Fibre    0  70 

Tarred  Felt,  per  100  lbs 2  85 

Asbestos    Sheeting,    (per   100 

lbs.)     S8  00-12  00 

Carpet  Felt,   16  oz.,   per  100.  4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 

PICKS  (CLAY)  Rock  Clay 

5  to  6  lbs.,  doz 7  00  6  50 

6  to  7  lbs.,  doz.  ....  7  25  6  75 

7  lbs.,   doz 7  50  6  75 

7  to  S  lbs.,  doz.   ...     8  00        7  00 

8  lbs.,   doz 8  00        7  50 

PINS.   COTTER 

Cotter   pins,   85%   discount. 
PINS,  CLOTHES 
Selected    full   count  Per  caso 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

o  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld—  Black    Galvanized 

Per  100  feet 

%    in $     4  25       $     5  75 

%    in 3  54  5  67 

%   in 3  54  5  67 

%    in 4  59  6  16 

%    in 5  64  7  76 

1  in 8  33  11  48 

1%   in 11  27  15  53 

1%   in 13  48  18  56 

2  in 18  13  24  9S 

2%    in 2S  67  39  49 

3  in 37  49  51  C4 

3%    in 46-  92  63  94 

4  in 55  59  75  76 

Lap  weld — 

2  in 21  09  27  57 

2%    in 31  59  41  S3 

3  in 41  31  54  70 

3%    in 51  52  68  54 

4  in 61  04  81  21 

4%   in 71  12  94  62 

5  in 82  88         110  30 

6  in 107  50        143  00 

7  in 142  80        186  SO 

8  in.    L 150  00         196  30 

8  in 172  80        226  10 

9  in 207  00         270  80 

10    in.    L 192  00        251  20 

10       in 247  20        323  40 

Terms  2%  30  days,  approved 

credit. 

Prices    Ontario.    Quebec   and 

Maritime  Provinces. 

WROUGHT   NIPPLES 

4"    anrj    under.    C0%. 

4%"   and    larger,   55%. 

4"   and    under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der. 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit.         Ontario,       Quebec      and 
Maritime    Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,   in   10-ft.   lengths,   list     8  00 

3  in.,  in   10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.   lengths,   list  12  80 

5  in.,   in    10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  3'5%  trade  dis- 
count. 

PIPE,  LEAD 

See    weekly    report. 
PIPE   (SOU.) 

Montreal  Toronto 
Medium      and      extra 

heavy,   (i"   and    tin-      %  % 

der     55  55 

8"    soil    pipe    10  10 

Medium     and     extra 

heavy     fittings,    6" 

and    under    CO  CO 

PIPE    (STOVE) 

See  prices  under  Wares,  etc 

PITCH 

Pine,  black,   per  bbl 4  75 

Pine,    green,    per   bbl 5  25 

POLISH 

O-Codar,    4-oz.    bottles,    doz.$  2  00 

O-Cedar,  12-oz.  bottles,  doz.  4  00 

O-Cedar,   1-qt.  can,  doz loot) 

'■•'od.ir,     'i  gal.     cans,     doz.   16  00 

O-Cedar,  1   gal.  cans,  doz..  21  00 


PUMPS 

Cistern    Pumps     30% 

Set   Lengths 3.5% 

Brass    Lined    Cylinders    30% 

Brass    Body    Cylinders    25% 

RIVETS  AND   DURRS 

Iron  rivets,  blacked  and  tinned, 
27y2%;  Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  1c  per  lb.;  %-lb.  pkgs..  2c 
lb.     Coppered  Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll 1  65 

Samson,  2-ply,  roll 2  25 

Samson,    3-ply,    roll 2  80 

Pluvius,  1-ply    1  40 

Pluvius,    2-ply     1  90 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,   3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1   ply   155 

Everlastic,   2  ply    1  80 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    ...   0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,   bbl $4.50-$5 

Roofing   Pitch,  85c   per  100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure  Manila   basis   lb.  27 

British   Manila  basis    22% 

New  Zealand  hemp  basis  . . .  22% 
Sisal   basis    20% 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes: — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis  ;  3/16  dia..,  2c  above 
basis. 

Single  lath  yarn  basis   20% 

Double  lath  yarn   21 

Yacht   marline,    tarred    46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Tute  rope  basis   15%-16% 

Italian    rope    basis    36 

Cotton.    %    lb 0  42      0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.    and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60         $0  20 

10    lb 6  00  0  30 

240    lb.     .  .." 10  00  0  50 

COO    lb 25  00  1  00 

1200    lb 30  00  1   00 

2000    lbs 39  00  1  00 

2000      lbs.      Drop 

lever     40  00  1  00 

10  lb.   Household     4  00  0  10 

25  lb.   Household     5  20     .      0  30 

Above   list    prices'   subject    to    a 

discount     of    20%.      No     discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto.    Montreal, 

London,   Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright   75 

Wood,   R.  H„  bright   70 

Wood,  O.   H.,   bright   70 

Wood.  F.  H.  Brass   42% 

Wood,   R.  T-T„   brass    40 

Wood.   O.   H.,   brass    40 

Wood,   F.   H.,  bronze   35 

Wood.   R.  H.,  bronze   32% 

Wood.  O.  H.,  bronze  3?% 

Square  cap   

Hexagon    e.i])    

F.O.B.   Toronto.   Hamilton,   Lon- 
don and  Montreal. 
SKTTEES 

Settees,    4    passenger 9  00 

Awning,    ea 5  00 

Table,   ea 2  00 

Itc  Gauges   and    Prices   of   Sheets. 

Prices  which  follow  on  black 
mil  galvanized  sheets  are  purely 
nominal.   The   market  has  reached 


a  state  where  prices  are  quoted 
only  on  application  and  for  imr 
mediate  acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills- 
have  decided  that  they  will  no- 
longer  roll  the  English  gauges  to 
meet  this  competition.  However,, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10  gauge    .. .  6  00  6  00 

12   gauge    6  00  6  00 

14   gauge    5  40  5  40 

16  gauge    5  60  5  60 

18-20   gauge    ....  5  55  5  55 

22-24   gauge    5  60  5  60 

26   gauge    5  60  5  65 

28   gauge    5  75  5  75 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.  ft. 
Galvanized 

25  ga $  6  00 

26  ga.    6  50 

24  ga 10  00 

22   ga 12  00 

20  ga 14  00 

18  ga IS  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28    S  00 

U.S.   26    : 7  70 

22   arid   24    7  55 

18   and   20    7  40 

14   and   16    7  25 

Colborne  Crown — 16-20  gauge. 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  28  gauge,.  $8.75. 
Less  25c'  in    cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

16  gauge    7  40  6  45 

1S-20  gauge 7  60  6  60 

22-24  gauge   7  80  6  75 

26  gauge   8  00  6  90 

28  gauge    S  40  7  20 

10%   ozs 8  85  7  50 

Add   15c  for  less   than   case   lots. 

Galvanized 

B.W.     Queen's       Fleur-      Gorbals 

gauge     Head     de-Lis  "best-best" 

16-20        8  30  8  00  8  00 

22-24     -  S  50  S  20  7  SO 

26  S  75  8  50  8  00 

25  9  00  8  75  8  40 
Less  25c  in   case  lots. 

SHINGLES  Per  square 
Standard    galvanized $0  75 

Shipping    weight,   90    lbs. 
Standard    painted    5  00 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    Xo.    1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  85 

SKATES  List 

Boys'    Hockey,   polished    ...     1  2.". 

Scotia     '■'<  -5 

Dreadnought    3  50 

MicMac    5  06 

Yelox    6  50 

Regal,    189    6  ott 

Discount   30%. 
STICKS    (HOCKEY) 

Boys'   red    sticks,   doz 0  70 

Men's  elm,   tloz 1  10 

Selected  2  50 

High  quality   3  76 

Grooved  handle 4  40 

Special   goal    5  00 

Mic-Mac    4  60 

Mic-Mac    goal    0  00 

Rex     «  50 

Juvenile  pucks,  doz 0  i0 

Regulation   Xo.  1    1  25 

SOLDERING   COPPERS. 
Rase,   per  lb.,  61c  cents. 
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The  Organization  Behind  the  CROWN  DIAMOND  Products 

This  group  of  McArthur,  Irwin,  Limited,  and  affiliated  fae-  CROWN  DIAMOND  PAINT  PRODUCTS  derives  the  benefit, 
tories,  will  give  you  an  idea  of  the  tremendous  forces  behind  The  building  and  strength  of  an  organization  of  this  character 
the  CROWN  DIAMOND  PAINT  PRODUCTS.  is  not  due  to  the  progressiveness  and  enthusiasm  of  the  prin- 
cipals alone,  but  to  the  making  of  a  good  product  and  reliable 
The  reduction  in  overhead  expense  due  to  having  this  group  of  dealings  at  all  times, 
factories  under  one  head,  combined  with  the  control  and  manu- 
facture of  the  raw  materials,  means  economy  in  production.  CROWN  DIAMOND  PAINTS  (the  New-Old  Line)  have  proved 
The   dealer  who   is   fortunate    enough    to   be    linked    up    with  their  endurance  since  1842. 


Distributors  : 

W.  B.  DALTON  &  SONS 

LIMITED 
Kingston         -         Ontario 

H.   J.   DUPONT  &   SON 
Ottawa  -  Ontario 


McArthur,  Irwin,  Limited 

Montreal  £"™f  Toronto 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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35% 
35  and  10% 


30  and  2%% 


20% 

20  and  10% 

20% 
30  and  2%% 


SPADES  AND   SHOVELS. 

For  Province  of  Ontario    (East   of   but  not   including   Port  Arthur), 
Province  of  Quebec,   and    Maritime   Provinces. 

1st  Grade      2nd  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools    35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted   Back    Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted  Shovels,  Lists  Nos. 

42   and    43    30  and  2%% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing  as  follows: 

BLACK  LIST  PRICES. 


No.  2,  black   

Draining  Tools,  No.  2,  black  

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50e  per  dozen  net 

Half  polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa; 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight   will   be  equalized   on   railway   rates   only. 


-Per  Dozen 

1st  Grade 

2nd  Grade 

4Ch  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

80LDER,  BAR 

See  Weekly  Report 
8TAPL.ES                            Per  cwt. 
Fence    staples,    bright,    kegs  4  85 
Fence  staples,   galv.,  in  kegs  5  70 
Fence    hooks,    galv 5  70 

In   25-lb.    boxes   add   25c  extra. 

Montreal,     Hamilton,     Toronto 
and    London. 

SWEEPERS,    CARPET      Blssell's 

Boudoir     Doz.  31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  Japd.,  cyco  bearing...  26  00 
Univ.    N.P.,   cyco   bearing. . .  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,    N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,   N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.   Toronto,   London,   Ham- 
ilton, Montreal. 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac.  doz $77  00 

Household    Vac,   doz 63  00 

Superba  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 

SWINGS,  LAWN 

Ontario,    4-passenger,   ea...  7  25 

Ontario,    2-passenger,    ea...  6  25 

Baby,    ea 4  00 

TACKS  Discount. 

Revised     Hardware     Tack 

List   adopted    Jan.  1,  1916.70-10% 
Double   pointed    tacks.  .  .60,  10% 
Shoe  Findings  List  adopt- 
ed   Aug.   io.   1M6 — New  list 
under    advisement. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,   London. 

TINNERS*    TRIMMINGS 

See   prices   under   head   of  Wares. 
TOOLS,    HARVEST 

Ordinary    brands,   40%. 
Samson    and   Sovereign,   30  and 
10%. 

TROUGH    (EAVE) 

O.  G.  Square  bead  and  iialf  routi^ 

S'zo    l.i    girth  let-  1(»0  fge* 

8  In $  6  90 

10  In 7  70 

12  in 9  10 

15  In 12  50 

18  In 16  00 

Dlir.Hinl.     86%. 
TRAPS    (GAME)  % 

Victor    «7% 

Jump      60  -5 


Hawley  &  Norton    55 

Newhouse    35 

F.O.B.  Toronto,  London,  Ham- 
ilton,  Montreal. 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping     37%-44% 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

VALVES  % 

Ground   work    45-47 

Compression   work,   standard.  45 

High    grade    48 

Cushion    work    40 

Fuller   work,   standard    54 

High    grade    47 

Basin   cocks,    No.   0,   standard  49 

High    grade    49 

Nos.   1    and   2.   standard 49 

High    grade    40 

Bath  Cocks 

Standard     53 

High    grade    50 

Ronndway    Stop    and    Waste 

Cocks,    standard     53 

High    grade    50 

Steam   Cooks 

Standard     53 

High    grade    50 

Radiator    valves,    standard...  30 

High    grade     30 

Patent   quick   opening   valves  60 

WARES,   ETC. 

Scotch    Grev    Ware,   60%. 

Colonial.   30.   20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Panada   Ware,  25%. 

White   Ware,  50,   17%%. 

Japanned   Ware,   list. 

Japanned   Ware,  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list. 

plus  5%. 
Stamped    Ware,    plain,   50.    15%. 
Stamped   Ware,  retinned.  50.  10%. 
Copper   Bottoms,    list,    plus   10^. 
Tinners'    Trimmings,     plain,    50. 

15%. 
Tinners'   Trimmings,    retinned,   50 

and    100',,. 
Tinners'   Trimmings,   gon,.  5%. 
Mill;    Can    Trimmings,    list,     pins 

30%. 
Oream   fans.   Kniimnd.  5%.     - 
Fartory    Milk   fans,  list,   plus  10% 

Railroad     Delivery     Mill;     fans, 
12%%. 

Pieced   Ware.  C.R.,  list,  plus  30%. 

Shoot     Iron    Ware.    7%%. 

Pieced    Ware,   ordinary,   list,    pins 

12%%. 
Fry    Pans,  50  and   10%. 


Spiders,  30  and   10%. 

Fire  Shovels,    10%. 

Steel   Sinks,   painted,   10%. 

Steel  Sinks,  galvanized,  5%. 

Light  Galv.  Pails  and   Tubs,  list, 

plus  10%. 
Heavy  Galv.   Pails  &  Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list    plus 

10%. 
Jap.    Coal   Hods,   list,   plus   7%%. 
Galv.    Coal   Hods,    list,  plus. 
Paper   Lined   Boards,   50,  5%. 
Wood    Lined   Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,   Light,  5"   and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%.      • 
Stove   Pipe  Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per    Tea    Kettles,    list,    plus 

10%. 
Copper    Tea   Kettles,   3    doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    10%.      Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1     lb.,    per 

100  lbs    $2  50    $  3  40 

Sectional,      %      lb., 

per    100    lbs 2  50        3  40 

Solid,   3   to    30   lbs., 

per   cwt. 2  00        2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...   41  75 

Garden,   steel   wheel,   doz...  53  0" 

Light   garden,    each    37  25 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &   B.D. 

Whiffletrees— 

28",  each  $0  70 

34",  each   0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees.   40".   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
WIRE  GOODS 

Discounts  apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M.-    82%% 

Bright    Iron    Gate   Hooks 

and   eyes    82%% 

Bright     square     cornered 
screw   hooks,   and   stove 

pipe   eyes    82%% 

Brass,    screw    eyes    stilts, 

A.B.C 70     fr 

Brass  Screw  Hooks    70    % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don.   Hamilton. 
WIRE 

Copper   wire   list,    plus   10%. 
Brass    wire.    3    to    24    gauge,    add 
40%;  25  to  36  gauge,  add   25%. 
WIRE.   CUT   HAY  BALING. 

No  9.  $5.25:  No.  10.  $5.30:  No. 
11.  $5.10:  NO.  12,  $5.50:  No.  13. 
$5.60:  No,  18%.  $5.60;  No.  14, 
$5.75;  No.  15,  $r.. 

F.o.l).  Torrnto.  Hamilton   and 
Montreal. 
WIRE.    STOVE    PIPE. 

No..  18,  $0.20:   No.   19.  $6,70 
F.o.b.    Toronto.    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots  ;  No.  17, 
$5;  No.  18,  $5.60:  No.  19,  $6;  No. 
20.  $6.65:  No.  21.  $7:  No.  22. 
*7.30:  No.  2?..  $7  65:  No.  24.  $■«: 
No.   25.   $9;    No.   26,   $9.50:    No.   27. 


$10;  No.  28,  $11;  NoJ_29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  In  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15e;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  lOO-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles.  25c;  in  Mb. 
hanks,  50c;  in  %-Ib.  hanks,  75c, 
in  %-lb.  hanks,  $1. 
WIRE,  O.   &  A. 

No.     10,    $5.16;     No.     11,    $5.22: 
No.   12,   $5.30. 
WIRE   CLOTH. 

Black  Fly  Screen  Cloth,  $2.75 
per  100  sq.  ft.  in  100-ft.  rolls; 
$2.80  in  50-ft.  rolls.  Bronze,  14c. 
sq.   ft. 

WIRE    (FENCE) 

Toronto  London 

Barb     $4  70      $4  50 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.  galv 4  40        4  40 

No.  13  pi.  galv 4  50        4  50 

No.  9  coil,  sp 4  25        4  30 

No.    12    coil    sp 4  50         .... 

No.  10  O.  &  A....  5  16  5  16 
No.  11  O.  &  A....  5  22  5  22 
No.    12,    O.   &   A...   5  30        5  30 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE    TIES. 

Single  Loop—  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%    5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00 

WRINGERS. 

Royal  Can.,  11  In.,  doz.  list.$  84  80 

Eze,  11  in.,   per  dor 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E3  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   14LE    ftl  SO 

Sunlight,  111    82  80 

Ottawa,    341E    103  30 

Empire,   11   In 98  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisv,   No.  2    114  72 

Daisy,  No.  1   105  84 

Maple   Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safetv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,  11"   71  00 

Erlinse    "7  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  Vi  doz.  and  upwards  on   Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton. London,  St.   Mary's. 
WRENCHES 

Regular.   66' 

Trlmo,  50.  5%  off  list;  parts. 
:,o',  ;  si  ills.  ti.  50,  5%;  parts. 
50%;   Coes,   10%. 

WRINGERS — MOP. 

White.    No.   1,  each 1  5" 
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Maclean's  Magazine 

for  February 


Just  suppose  you  were   made  Editor 
of  Maclean's  Magazine  for  one  issue! 

TT  THAT  would  you  provide  for  your  readers?  You  would  probably  want  some 
y  Y  good  short  stories,  and  you  would  like  to  offer  chapters  of  a  good  serial.  You 
would  want  something  in  lighter  vein.  Perhaps  some  verse.  Certainly  some 
serious  articles  of  an  informative  and  critical  nature.  Probably  you  would  want  every- 
thing— contributions  and  illustrations — to  be  by  Canadians.  Good!  But  who  are  they ? 
And  could  you  get  their  work? 

Look  at  what  the  regular  editor,  T.  B.  Costain.  has  provided  for  the  February  issue 
of  MACLEAN'S: 


c 


A  serial  story  by  Sir  Gilbert  Parker — "Jordan  is  a 
Hard   Road." 

A  short  story  by  H.  G.  Wells — "Into  the  Abyss." 
A  complete  novelette   by  A.  C.  Allenson — "Danton   of 
the  Fleet." 

A  gripping  sketch  of  "The  Greatest  Hotelman  in  the 
World" — a  Canadian,  by  name  John  McE.  Bowman, 
of  the  Hotel  Biltmore,  New  York;  and  the  man  be- 
hind the  Manhattan  Hotel,  New  York,  and  the  hotel 
now  building  in  the  same  city,  The  Commodore,  and 
the  new  Canadian  hotel,  The  Devonshire,  to  be  built 
this  year  in  Toronto.  W.  A.  Craick  gives  the  story 
of  this  remarkably  successful  and  interesting  man 
— a  veritable  romance  of  achievement. 
Stephen  Leacock  is  in  the  February  MACLEAN'S 
with  one  of  his  inimitable  sketches — this  one  en- 
titled— "In  Merry  Mexico."  What  a  fancy,  what  a 
humor  this  man  has!  He  roams  the  earth,  and  al- 
ways is  visdting  some  land  or  country  in  the  spot- 
light of  the  world's  history. 

Then  Editor  Costain  has  Miss  Agnes  C.  Laut  in  the 
February  issue  with  a  timely  and  thought-provok- 
ing   article,    "The    Elections    and    Canada."      She    is 


writing  of  the  American  elections  of  last  November, 
and  in  her  virile  style  and  with  ber  amazing  inside 
knowledge  of  things  political,  she  gives  all  Cana- 
dians much  to  think  about,  aud":  a  wider  vision  of 
the  place  Canada  holds  in  world  affairs — dwelling 
especially  on  the  new  Anglo-Saxon  relations  which 
will  be  the  result  of  the  war  now  being  waged,  and 
which  gives  promise  of  involving  the  United  States. 
Miss  Laut's  contribution  is  well  worth  reading. 

H.  F.  Gadsby,  free  lance,  ever  a-tilting  at  politicians 
and  politics,  and  never  failing  to  get  under  the 
guard  of  parties*  and  partisans,  writes  sparklingly 
on  "How  Premiers  Control  Their  Cabine.ts"  —  of 
piquant  interest  in  view  of  Sir  Sam  Hughes's  recent 
encounters  with  Premier  Borden.  Gadsby  studies 
other  Canadian  Cabinets  than  those  of  Premier  Bor- 
den's.    Good  reading,  this. 

Then  Editor  Costain  starts  in  this  February  issue 
of  MACLEAN'S  a  new '  department— snappy  biogra- 
phical sketches  and  zestful  stories  of  notable  and 
interesting  Canadians.  You  will  enjoy  this  yourself 
and  so  will  all  others  to  whom  you  may  introduce 
MACLEAN'S   MAGAZINE. 


The  usual  departments — Review  of  Reviews  and  "Information  for  Investors" — 
are  present  as  usual;  cmd  illustrations  by  these  Canadian  artists,  C.  W.  Jefferys, 
Harry  C.  Edwards,  Lou  Skuce,  E.  J.  Dinsmore,  assist  to  give  the  February 
MacLean's  distinction  and  appeal. 

Now  if  you  have  been  keeping  in  mind  yourself — as  a  possible  editor  of  MACLEAN'S 
MAGAZINE  for  a  single  issue — do  you  think  you  could  excel  or  equal  what  the  regular 
editor  has  provided  for  MACLEAN'S  readers? 


At  All  News-Agents,  Fifteen  Cents 
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ALABASTINE 

Colors — 2%  lb.  packages,  $7.40 
per  100  lbs.;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

'Montreal  Toronto 

Per   lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,  20  lbs.,  doz 1  60 

COATING 

Cement   Coating    $2  55    2  75 

COLORS   (DRY)  Per  lb. 

Raw  Umber,  100  lb.  keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels    0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French     permanent    green, 

pure     0  22 

Signwrtters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel 

Anchor    Floorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-lac  floor  enamel  .  . 
Jasper-lac  art  enamel   .... 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen    Enamel,   BB 1  fir> 

FORMALDEHYDE  Per    bbl. 

Deml-johng.   50  lbs 0  15% 

$1.10  for  deml-Jchn  extra, 

GLUE  Per  lb. 

French    medal    0  26 

English  common  sheet....  0  25 

English    prima    0  30 

White  pigsfoot   o  38 

Cake,    bone,    112-lb.    bags..   0  25 

Hide,  112  lb.  biga  0  36 

Gelatine,   112  lb.    bags 45-60 

Ground   glues,   112  lb.   Intga 
No.    1    0  25 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26   to   34    S  15  12  So 

35   to   40    8  50  13  60 

41  to  50  1175  15  50 

51  to  60   12  25  15  85 

61  to  70  13  10  16  80 

71  to  80   14  75  18  35 

81  to  84   22  75 

85  to  90   24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton: 
-^Single  or  Double  Thick— 20%  off 
above ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal : — Single  or  Double 
Thick,  10  and  5%;  50  cases  ana 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor    Pure    $14  30  $14  50 

Crown     Diamond...  14  30  14  50 

Green  Seal   14  30  14  50 

Tiger  Pure   14  30  14  50 

Ramsay's   Pure    14  30  14  50 

Moores   Pure    14  30  14  50 

O.P.W.   Dec.  Pure. .   14  30  14  50 

Red   Seal    14  30  14  50 

Decorator's  Pure    . .   14  30  14  50 

O.P.W.    English    ...   14  55  14  75 

Elephant  Genuine  .  14  55  14  75 
B.B.  Genuine    Lead,     less    than 

tons,  $16.20  Toronto:  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,     SCO-pound 
casks,  per  cwt..   13  50      13  50 

Genuine,    100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Les«  quantity 0  13 

LEAD.   ARSENATE    OF 

Per   100   lbs.                 Dry  Paste 

1-lb.    bottles    $29  50  $2100 

2-11).    bottles    18  00 

5-]i).    bottles   '-'7  50  M  00 

10-lb.    bottles    20  50  

25-lb.    irons    20  00  13  00 

50-lb.   Irons    25  50  12  50 

100-lb,    irons    25  00  11   73 

300-lb.   Irons    n  60 

000-lb.    casks    11  O0 

F.o.b.  Toronto,   Montreal   and 
Hamilton. 

MCRESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,    $0.00.      White     In     lb.     pkgs., 

per  ioo  lbs.,  $6. 

LINSEED  OIL 

For  prices  Bee  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  80 

Crown    Diamond,    white 2  80 

Crown   Diamond,  colors 2  55 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white   2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..   2  50 

Ramsay's   Pure,   white    2  85 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.  2  80 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint   2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..305 
Sherwin-Williams,    colors    . .  2  80 

Flat   Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe  Bros.    H.S.,   white    ...  3  05 

Lowe  Bros.  H.S.,  colors   2  80 

Mellotone,   white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gers 

600-lb.   bbls 

250-lb.    kegs    * 

100-lb.  drums   ..." 
50-lb.  drums  ....    ' 
25-lb.  drums   .... 
1-lb.  100s,  pkgs..    ' 

%-lb.  100s   

1-lb.  100s,  tins  ..   ' 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PARIS,    PLASTER 

Per    bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lh.  cans  0  11 

5  lb.  cans   0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.  kegs   0  07 

%    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
See   weekly   report. 
Bulk,   in   casks    ...  2  90        3  10 
Bulk.  100-lb.  drums  3  35        3  ". 
Bulk,   25-lb.   drums  3  45         3  05 
Bladders,  in  bbls..  3  CO       3  85 
Pure    Putty,   80c    cwt.    advance. 
London    and    Hamilton    prices 
same   as  Toronto. 

SHELLAC 

Pure  White,  gal.,  $2.70  to  $2.00. 
Pure  Orange,  gal.,  $2.45-$2.70. 

Gum.  41c  lb.;   finest  orange.  49c 
lb.:   fines*  white.  60c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

f'nnioff     2  10 

O.P.W.     Presto     2  25 

Llngerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid    Slating,    B.B 


VARNISHES  Per  gal  cans 

Gold    Medal    $  2  05 

Maritime   Spar    4  25 

B.-H.   Stovepipe    Varnish,  ■ 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  18 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard   Oil.  1  00 

Jasperite   Floor   Finish...  2  25 

Marble-ite   Floor    2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic   Interior   2  40 

Quick  Action  House  2  25 

Mar-not    3  20 

Rexspar    4  20 

Kopal    

Spar-Not    3  03 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize  Interior   3  50 

Luxeberry  light   3  00 

Luxeberry    granite    3  15 

Luxeberry   sipar    4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Coralite,  5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream- 0  21% 

WASTE,    WHITE    WIPING 

XXX   Extra    0  20 

X  Grand    0  19 

XLCR    0  IS 

X  Empire    0  1" 

X  Press    0  16 

WASTE,   COLORING  WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    ." 0  11% 

Keen     0  10% 

WASTE.  WOOL  PACKING 

Arrow    -° 

Axle    2° 

Anvil      15 

Anchor    H 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.   Floor   Wax    0  30 

Ronuk'Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English    41-44c 

Johnsons   41~44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  20 

Barrels    1  00-1  05 

$4  extra  for  barrels. 
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Varnish  de  Luxe 

Before  it  is  applied,  poor  varnish  looks  very  similar  to  good  varnish.  For  this 
reason  varnish  is  a  difficult  thing  to  buy,  and  the  purchaser  can  only  be  guided 
by  reputation  and  past  performances.  i 

There  is  a  great  difference  in  varnishes,  because  there  is  a  great  difference  in 
methods  of  manufacture  and  materials  used. 

DOUGALL  VARNISH 

is  made  in  an  up-to-date  factory  devoted  entirely  to  the  manufacture  of  varnishes, 
equipped  with  the  most  modern  machinery,  manned  by  the  most  expert  help. 
Every  gallon  of  varnish  is  rigidly  inspected,  tested  and  aged.  You  will  be  safe 
in  recommending  it  to  your  customers — we  will  stand  back  of  your  guarantee. 

WRITE  US. 

THE  DOUGALL  VARNISH  CO.,  LIMITED,  MONTREAL 


RED 
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GLASS 

BENDERS 

TO 

THE 


WINDOW  -      '  TRADE 

GLASS  '.JHSSifc  ' 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  ^^^^fc£^-  INCORPORATED  1895 

Twelve  Medals  of  ^^^-iV:                 fa^                       Special  Grand 

Award  at  ^^                                           ^^                        Prize 

INTERNATIONAL  ^^^;                   P^^                 GOLD  MEDAL 

Expositions.  ^^^^^^                                Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per   keg,  $11.00. 
Shot,     soft,    per    cwt.,    $15.25; 
tbilled,   $16.75;    buckshot,   $16.05; 

nail,   $16.15. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c  per  lb.;  clip  horn,  1544c. 

in  orris,  41  to  56  lbs.,  15c;  57  to 
i'O  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
«4  lbs.   and   over,  12c. 

AXES 

Single    Bit    $  7  50  $12  50 

Double    Bit    13  00  15  00 

Broad   Axes   28  00  31  00 

BARS,  CROW.     $6.25  per  100  lbs. 

BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  6leigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel.  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BEATING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%   off   list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT    LACING 

In   sides,   tanned,  $1.30  per  lb. ; 
cut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue    Stone    (Vitrol)    14c   lb. 

BOLTS 

Carriage,  %  'and  smaller. 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  «et 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  le  advance 
>ver  list;  stove  bolts,  50%;  shaft 
Volts,  20%;  tire  bolts.  30W  ■ 
sleigh  shoe  bolta  to  %,  10%;  7-16 
and   up,   5%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coil,  3-16  In.,  $10.75;  %.  $8; 
5-16,  $7.10;  %,  $6.25;  716.  $6;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.60;  Logging,  5-16,  8%c;  %, 
794c;    tie   out,   85%, 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No. 
1.  $9.10  each. 

CLEVISES,    MALE.      8%c    per    lb. 
COPPER. 

Sheet  and  planished  copper, 
7.V    per   lb.     Tinned,   60c. 

I>  RILES 

Bli  Itock,  40  p.c. ;  Blacksmith, 
%  In.  round  "lunik,  33  p.c. 

KAVETROUGII 

Baretrough,  8  in.,   per   100  ft., 

13.70;   10  In.,  $4.50;  12  In.,  $5.50. 

Conductor  pipe.  2  In.,  per  100 
ft.,  $4.50;  3  In.,  $5.25;  4   In..  $6.50. 

KNAMKLWARE 

Canada,   20;    Imperial,   30,   12% ; 

Premier,    20;    Colonial.    30.    12%; 
white,  50,    io 

FORMALDEHYDE 

400-lb.  bbU.,  17c  lb.  ;  1251b.  kegs, 
18c  lb.  ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oi.  bottles,  $4.35  doz.  ;  12  oz.  bot- 
tla*.  $2.25  doc. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are   7%%   advance   on   list. 

GLASS,    WINDOW  Single  Double 

Dp  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

20%    off. 
GRINDSTONES 

Per-  100  lbs.,   $2. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22%%. 

Corrugated  Strap  Hinges  —  4. 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;   12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $5.15 ;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 

JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,   $4.15;    1%,   $4.15;    1   in.. 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%    nz..   or  2S  Eng...  8  40       S  40 

28  Am.   or   26  Eng S  10       S  10 

20  Am.   or  26  spec 7  80       7  80 

24     7  65      7  65 

22 7  65       7  65 

18  and  20   7  50       7  50 

16    All) 7  50       7  .",0 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6e  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.  Pott's  common  sad  iron 
bandies,  85e  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $4.80:    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.   2,   plain    8  75 

No.  20,   X-ray    12  50 

No.    22,    Dash-board    1125 

Short   Globe,   doz 8  76 

LEAD   PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

See  weekly   report. 

MATTOCKS 

Pick,    $7.75:    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.   Port  William,  $4.70 
base;   Winnipeg,  $5.10  baso.     Cut 
f.O.b.,    Winnipeg,    $4.40. 
NAILS.    HORSE 

Oapewell,  10  per  cent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    In.,    $3.50; 
36   In.,  $4.50;   48  in.,  $5.25;   60   In., 
$6.25:  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  over  list;  case  lots. 
ic  advance  over  list. 

OILS 

"BnfTollte,"  20c;  Ideal  Thre:iher. 
35c:  "B''  Castor  machine  oil,  '.W-: 
Buffalo  KukIup  gasoline,  32c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal      gasoline,      32c;      Family 


Safety  coal  oil,  19%c;  "Engo- 
li-ne''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c ;  Prairie  Harvester 
oil,  40c. 
PAINTS 

Stephens'      Out     White,     $3.10; 
Stephens'  House,  $2.85 ;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRY    COLORS 

Yellow  ochre,  iu  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50:  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16e. 

PICKS,    Clay,   6-7.   $7    per    dozen. 
WROUGHT    IRON   PIPE 
Per  100  Ft.  Black         Galv. 

%    inch    $     4  28      $     6  75 

%    inch    4  37  6  84 

%    inch    5  67  7  47 

%    inch     6  98  9  41 

1  inch    10  35  13-91 

1%    inch    13  95  18  81 

1%    inch     16  70        22  60 

2  inch 22  50  M0  2' 

2%    inch    35  51  47  84 

?,        inch    46  44  62  55 

3%    inch    58  05  

4  inch    68  76  

4%    inch    86  40  

5  inch    100  SO  

6  inch    130  50  

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  1-Ib.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

IS  x  21  per,  box,  half  polish, 
$6.25;  full  polished,  $7.25;  18  x 
24,  half  polished,  $6.25 ;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished, $6.50;   full   polished,   $7.50. 

PLOW    SHARES 10c   per   lb. 

POINTS 

Landslide    plow,    1%    x    U    In., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons    3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

RIVETS   AND   BURRS 

Iron  rivetsi,  20  per  cent.;  cop- 
per, No.  7,  65e  lb.;  No.  S,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  8 
S,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper  Burrs,    No.   7    65c;    No. 
8,   66c;    No.  9,   68c;      No.   10,   He; 
No.  12,  76e. 
ROPE 

Sisal,  21%e  base;  pure  Manila, 
28%c  base:  British  Manila.  23%  c 
base:  lath  yarn,  21%c  base:  Afri- 
can hemp,  23%C  base;  cotton 
rope,    Vi    and    over,   43c. 

Tarred      Marline      Hanks,      per 
lb.,  31c. 
SASH       BALANCES       (Caldwell.) 

10    pel    cent.    off. 
SAWS,  BUCK 

Happy      Medium,      $7:      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75;      New 
•  Vntury,  $9.25. 
SCREWS 

Bright  Iron  round  head.  60%  : 
flat  bead.  65%  ;  round  head,  brass, 
25%;  Oat  head,  brass,  30%; 
conch,  30%. 

STEEL     SHEETS.    BLACK 

io  gauge   5  s5 

12  gauge  5  <m 

11    «au no    5  SO 


16   gauge    5  90 

18-20  gauge    6  05 

22-24    gauge    6  10 

26    gauge    6  15 

28   ga  uge    6  25 

SHOVELS    AND     SPADES 

Shovels— Fox  and  Olds,  D.H., 
Sqr.  Pt.,  $10.10  per  doz.;  D.H., 
Rd.  Pt.,  $10.10;  L.H.,  Sqr.  Pt., 
$10.10;  D.H.,  Rd.  Pt,  $10.10; 
Bulldog  and  Jones,  D.H.,  Rd.  Pt., 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Stoops — No  4,  $10.65  doz.; 
No.  6,  $11.40;  No.  8,  $12.10;  No. 
10,  $12.80;  Moose  and  Jones 
Scoops,  No.  4,  $11.85  No.  6,  $12.50; 
No.  S,  $13.15;  No.  10,  $13.85  per 
dozen. 

SOLDER.   Per   pound,   32  to  33c. 
SPIKES 

Pressed,     %     in.,     $4.85;     516, 
S4.30;    %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright  wire,   p&r  cwt.,  $4.70  at 
Port     William,    $5.10    Winnipeg: 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool, 
13%c  base;  spring,  $4;  machine, 
$5  base;  tire,  $4.50. 
STEEL  HOOPS 

V,    in.,  $5;   %   In..  $4.75:   %   in.. 
$4.35:   %   in.,  $4.25:  1  In.,  $4:   1% 
In..  $4:  1%  in.,  $3.76. 
stv.kL    SOPARES 
.    25  per   cent,   off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.      Cow,   25  +  . 
TIN   AND   TIN   PLATE 

20  x  28  I.C $18  00 

20  x  28  I.X 19  50 

20  x  33  I.C 20  50 

20  x  33  I.X 22  50 

Terne  plates  15  50 

TERPENTINE 

See  weekly  paint  report. 
VARNISHES 
Stephens    Luminette,    gal...  $2  20 

Stephens  Exallte,  gal 3  00 

WASHERS 

Iron,      small      lots,      15%  +  75c; 
full   boxes,   iron,  20%  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.05;  less  than  ton  lots,  $15.35. 
WIRE.  BARB 

Lyman,  4-point,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg:  Glbl 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75:  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9. 
$4.30:  No.  12,  $4.50;  Winnipeg. 
No.  9.  $4.60:    No.   12,  $4.80. 

Patented   screen  in  100-ft.   rolls. 
$2.50  per  hundred   sq.  ft.;   In  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  tics.  14  gauge,  single  loop. 
$6.45  Winnipeg;  $6.06  Fort  Wil- 
liam. 

Brass   snare   wire,    per   lb.,   80c. 

WIRE.  ANNEALED. 

No.  9.  $5.70;  10,  $5.75;  12,  $5.90: 
11.    $i;.05:    15,    $11.20:    16,    $6.35    per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $48.40  per  doz. : 
Eze,  $46.90  per  doz.;  Bicycle. 
$62.65   per  doz.;   AJax.  $8.75  each. 
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Reinforcing  Bars  for  Concrete 

Medium  Steel,  Square  Cold  Twisted,  sizes  from  14  to  114  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square  sizes  from  14  to  ±14 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

Just  now  nearly  all  boiler  owners  are  overhauling  their  boilers  and  you  should  be 
able  to  send  us  many  orders  for  new  tubes.  We  carry  from  2  inch  to  4  inch  tubes 
in  stock  for  immediate  shipment. 


We  carry  on  hand,  ready  for  immediate  delivery,  a  6,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars.  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 
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SEND  FOR   MONTHLY  STOCK  LIST. 
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Manitoba  Bridie  &  Iron  Works, 

Wmh         luikiLimr/*  v       ti  AkiiTADA     LIMITED 
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WINNIPEG 


MANITOBA 
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PYRENE 


The   Universal 

Fire    Extinguisher 

IS  ALWAYS  READY 
Never  Deteriorates,  Freezes  or  Corrodes 

PYRENE 

will  put  out  all  kinds  of  fire,  gasoline  or  oil. 
It  is  as  effective  on  an  arc  of  100,000  volts  as 
on  burning  shavings.  It  is  a  non-conductor, 
will  not  injure  the  finest  fabrics  and  will  not 
freeze  at  50  degrees  below  zero. 

GREAT  WEST  ELECTRIC  CO.,  LIMITED 

Winnipeg,  Manitoba 
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No  New  Seed  Used  in 


LIVINGSTON   BRAND 

LINSEED  OIL 

This  is  the  outcome  of  fifty  years  practical  experience — 

experience    which    stands    between    you    and    satisfied 

patrons. 

New  seed,  though  fully  matured,  and  the  oil,  though 

well  boiled,  can  never  give  the  high  standard  quality 

in  oil  that  you  get  in  Livingston  Brand. 

To  make  sure  of  the  STANDARD  quality,  raw  and 
boiled  linseed  oils,  always  insist  on  your  jobber  supply- 
ing you  with  Livingston  Brand  (always  in  the  blue  bar- 
rels).   If  he  cannot  supply  you  write  direct  to  us. 

The  Dominion  Linseed  Oil  Co.,  Limited 

Baden  Toronto  Montreal 


No.   92 


PLUG 

Clusters 


Two  outlets  from  a  single  socket. 

These  plug  clusters  give  an  extra 
socket  without  extra  wiling,  and 
arc  very  serviceable  for  attaching 
household  electrical  devices,  such 
as  portable  Lamps,  flatirons,   fans, 

etc. 

Standard  finish  in  brushed  brass. 
Quick  and  very  profitable  sellers. 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 


First  Sales'are  Fore- 
runners   fof  -Many 
Repeat.  Ordeis 

It  takes  but  a  few  min- 
utes to  nrend  leaks  in 
graniteware,  brass,  iron 
and  tin  vessels,  but  water 
bottles,    etc.,   with 


MENDETS 

The    operation    is    very    simple — no    cement,    solder    or    rivets 
required. 

.Modern    Marvels.      Millions  in  use. 

They    sell   on    sight.     Display    containers   free 

The    following   wholesale   hardware    merchants    sell    Slendets: 

Whites,  Ltd.,  Colhngwood,  Out.;  Wood.  Vallancc,  Ltd.,  Winnipeg,  Man.; 
Wood,  Vallancc  &  Co.,  Hamilton,  Ont. ;  Hobbs  Hardware  Co.,  Ltd.,  London, 
out. ;  I).  II.  Howden  &  Co.,  Ltd.,  London,  Ont;  Thos.  Birkett  &  Son  Co., 
Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  ('<>.,  Winnipeg,  Man.:  .Mar 
shall  Wella  Alberta  Co.,  Ltd.,  Edmonton,  Mia.;  Walter  «'.«n!  ,v  i'n 
Winnipeg,  Man.;  Rogers  Hardware  Co.,  Ltd.,  Charlottetown,  1".  E,  I.. 
Thompson  &  Sutherland,  Ltd.,  North  Sidney,  N.S. ;  Merrick.  Anderson  Co.. 
Ltd.,  Winnipeg,  Man.;  A.  M.  Bel]  &  Co.,  Halifax,  N.S. ;  .1.  II.  \  lidown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  i'n.,  Gnelph,  Ont.; 
EmmeiBon  &  Fisher,  Ltd.,  St.  John,  \ .  H.  :  R.  Chestnut  .*.-  Sons,  Frederic 
ton,  N.B.;  Lyons  &  Marks,  Toronto,  Ont.;  L.  II.  Heberl  &  Co.,  Montreal, 
Quebec;  Cowan  Hardware  Co.,  London,  Ont;  The  Hanburj  Hardware  Co., 
Brandon,  Man.;  MoLennan,  McFeelj  &  Co.,  Otd.,  Vancouver,  B.C.;  Mar 
tin,   Finlayson   &    Mather,    Ltd.,   Vancouver,    B.C.,   Orowel]    Bros.,    Halifax, 

Nova    Seotift) 

Collete  Mfg.  Company, 
Collingwood,  Ont.,  Canada 
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ALMOST  A  CLEAN  SWEEP 

made  by 

MARTIN-SENOUR 

DEALER-AGENTS 

A  striking  proof  of  the  fact  that  the  best  hardware  stores  sell  the  best  paint  is 
shown  in  the  recent  announcement  of  the  winners  of  Hardware  and  Metal's 
Christmas  Window  Contest. 

Out  of  8  Prize-winners  —  6  are  M-S  Dealer- Agents 

The  contest  was  divided  into  two  classes — towns  over  5000  and  towns  under 
5000.    In  the  first  class  all  four  prize-winners  were  M-S. Dealer-Agents. 

In  the  other  class  two  prizes,  the  first  and  fourth,  went  to  M-S  Dealer-Agents. 

Here  Is  the  List — All  Winners 

Class  I  Class  II 


1st  Prize,  Fawcett  Hardware  Co.,  Saskatoon 

(H.   W.   Pott) 

2nd  Prize,  Bond  Hardware  Co.,  Guelph 

(•'lias.  Byford) 

3rd  Prize,  Sumner  Co.,  Moncton 

(Ales.   Bailey) 

4th  Prize,  Cochrane  Hardware.  North  Bay 

(P.   B.   Hiijrhes) 


1st  Prize,  K  Miller,  Aylmer,  Ont. 

(Prank   Butcher) 


4th  Prize,  Rutherford  &  Kayser,  Simcoe,  Ont. 


Get  into  the  Winning  Class  by  becoming  a  Martin-Senour  Dealer-Agent. 

Jot  down  a  line  for  our  proposition. 


?5he  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  ■      LINCOLN    •  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


64 


HARDWARE    AND    METAL 


DELTA 
FILES 


remove  metal 
quickly  for 
the  user  and 
move  stock 
quickly  for 
the  dealer. 

They  make 
easy  work  of 
tough  cut- 
ting proposi- 
tions  and 
stay  sharp 
after  others 
are  discard- 
ed. 

Tests    prove 

their 
superiority. 

You'll     find    the 

agency    for    this 

line     exceedingly 

profitable. 

Delta  Agents  are 
supplied  with 
very  effective  ad- 
vertising matter 
which  greatly  as- 
sists in  getting 
new   customers. 


DELTA 


DELTA    FILE    WORKS 

PHILADELPHIA,  PA.,  U.S.A. 

CANADIAN    AGENTS  i 
H.    S.    Howland.    Son*    &   Co..    Toronto  ; 

Stark*.  Saybold.  Montreal  ; 

Win.    Stairs,    Son    &     Morrow.      Halifax; 

Merrick-Anderson  Co..  Winnipeg 

All  Leading  Jobbers. 


Never  Varies 
in  Quality  and  Toughness 

ggr..     London  Bar  Iron  is  absolutely  flawless  and  is 
Iff    uniform  throughout,  assuring  the  buyer  intrinsic 
,    value  for  his  money. 
|p|||||    Our  methods  of  production  enable  us  to  produce  this 
m     high-grade  Iron  at  the  lowest  prices.     It  will  pay  you 
to  sell  it— write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  SaIes  ABenU  CANAD  \ 

^t^  Manitoba.  Bissett  &  Webb.  Ltd..  Winnipeg. 

British  Columbia,  MacPherson  & 
■i    Teetzel,  Vancouver 


6 


NICKEL 


Shot — Higrh  and  low  carbon.     Ingots — Two  sizes.  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock.  Wire 
and    Tubes. 

nnlMC/  We    are    SOL,E    PRODUCERS    of    this    natural,    stronger 

TO\vJ  I"  Ct,  thansteel,  non-rorrodible  alloy. 

Manufactured   forms   are   Rods,    Flats,   Castings,    Tubes. 
Sheets,  Strip  Stock  and   Wire. 
Send   Inquiries   Direct  to   TJs. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


METAL 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing*  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  Cases — -alt  kinds 
of  Store  Fittings. 

Thci|uality  olournooiisNtop-jiotcli.  Prices  right. 

CAMERON  &  CAMPBELL.  M.„»f&„.„ 

Toronto,  Canada 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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The  family  that  uses  Lowe  Brothers    Y 
Paints  are  ready  spenders  £ 

Y 
Y- 

Y 

Y 

y 

y 

Lyon  Paint  &  Glass  Company,  Limited,     Winnipeg  \ 

Y  y 

^^yy^YyyyyyyyyyyyyyYyyyyyyyyyy 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


They  are  people  of  judgment.  They  are  observant.  They  have 
inquired  carefully  and  know  that  Lowe  Brothers'  High  Standard 
Paints  spread  better  and  last  longer  than  any  other  kind  they 
can  bity. 

Our  big,  co-operative  advertising  campaigns  are  always  hard 
at  work  bringing  just  this  kind  of  prosperous,  hard-headed  paint 
users  into  our  dealers'  stores.  There  isn't  a  paint  user  or  "paint 
prospect"  in  any  square  yard  of  territory  served  by  any  of  our 
dealers,  who  isn't  reached  again  and  again  by  our  unusual  pub- 
licity methods. 

We  certainly  have  the  Paint — the  Publicity — the  Service.  Do 
you  want  them  to  make  more  money  for  you  than  you  ever 
dreamed  of  getting  from  your  Paint  department?  If  so,  write  us 
for  particulars  to-day. 


£(!mfc2%£gk 


TORONTO 
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BABBI 

METAIQ 


\\  e  broke  in  on  one  dealer  after  hard  work.  At  first 
In  Oidn  t  want  to  handle  babbitt  metal.  .Now  he  sells 
»1U)  a  mouth.  The  profit  each  month  pays  half  hi< 
rem.       What    about    yon? 

OWL  METAL  CO.  -   WINNIPEG 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

1  be  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown.Hdwe. 
Co.,  Ltd.,  Winnipeg, 
J  Calgary  &  Branches. 
Lewis  Bros.,  Ltd., 
Montreal,  Distribu- 
tors of  Myers  Pumps. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


If  you  have  a  business  to  dispose  of, 
or  are  In  need  of  efficient  help,  try  a 
Want  Ad.  In  Hardware  and  Metal,  and 
let   It   assist   you    In    filling   your    needs. 


ONTARIO  OIL  &TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENTINE    IMPORTERS 

AND 

LjINSEED     OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application. 

WHOLESALE  ONLY 


THE  "WANT"  AD. 

The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life  into 
one  of  the  great  necessities  of  the 
present   day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred   small  services. 

The  "want  ad."  gets  work  for 
workers  and  workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  en- 
ables them  to  do  business  though 
they  may  be  thousands  of  miles 
apart. 

The  "want  ad."  is  the  great  force 
in  the  small  affairs  and  incidents  of 
daily  life. 


Unrivalled 
in  strength 
and  finish 


The  "Hercules" 

is  top-notch  in 

Step   Ladder 

construction 


The  wide  top,  sides,  steps  and 
all  stock  entering  into  it  is  care- 
fully selected  from  the  finest 
material. 

The  nails  which  pass  into  the 
end  of  each  step  are  firmly  held 
in  place  by  a  patent  nialle.il>. c 
iron  washer,  an  exclusive  feature 
'of  great  value  and  importance 
when  durability  is  considered. 
Iron  rods  connecting  these  wash- 
ers form  with  a  small  block 
under  the  centre  of  each  step,  a 
truss  support,  the  tension  of 
which  can  be  readily  adjusted. 
The  lock  used  is  the  celebrated 
"Boyer's  Faultless,"  another  ex- 
clusive feature  of  much  merit. 
The  ears  are  of  malleable  Iroi'. 
and  all  braces  are  bound  with 
steel  angles. 

It  is  the  strongest  and  most  per- 
fect   ladder   made. 

Write   for    prices. 


The  Stratford  Mfg.  Co.,  Ltd. 

STRATFORD.  CANADA 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 
St.  Cloud.  Minn. 

Eastern    Canadian    Distributers: 

Louis  A.   Larson,  Ottawa. 

Western    Canadian    Distributors: 

Merrick-Anderson    Co.,    Winnipeg,   Man. 
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Are  You  Getting  the  Benefits 
of"  HomeComfort"  Popularity  f 

The    "Home    Comfort"    Malleable  Steel  Range 
has  made  good  for  20  years  and  won  a  host  of 
friends — a  total  of  50,000  are  using  the  "Home 
Comfort"  Range  and  a  great  momentum  has 
been  given  the  sales  by  recommendation  from 
these  satisfied  users. 
"HOME  COMFORT"  is  an  economy. 
It  saves  fuel,  makes  baking  a  pleas- 
ure and  is  very  easy  to  manage.   It  is 
a  woman's  ideal  —  built  largely  on 
suggestions  from  the  women  them- 
selves. 

Selling  "Home  Comfort"  is  a  pleasure  and 
profitable,  too !  Why  not  be  the  agent  for  your 
community? 

Let  us  send  you  particulars. 

Wrought   Iron   Range 
Co.  of  Canada,  Limited 

office:         TORONTO,   ONT.      Fac,ory: 


,51  King  St.  West 


22  Orillia  St. 


Fits  practically  every  plow 
in  Western  Canada 


Made  in  soft 

center  and 

Crucible  Steels 


OUR  WARRANTY 

We  warrant  all  goods  of  our  manufacture  to  be  made  of 
the  best  quality  of  steel  for  the  purpose  intended,  and  to 
be  made  in  a  workmanlike  manner.  Fitted  plow  shares  are 
warranted  to  fit  the  plow  for  which  they  are  intended. 
The  fit  of  every  share  is  carefully  tested  before  leaving 
the  factory,  and  every  precaution  is  taken  to  prevent  mis- 
takes, which  occasionally  occur.  Should  any  share  prove 
defective  in  fit.  material  or  workmanship,  it  will  be  cheer- 
fully  replaced   free   of  charge. 


Over  800  Patterns 


Havana,  Illinois,  U.S.A. 

Crescent  Plowshares  are  sold  in  Canada  by 
D.  ACKLAND  &  SON,  LIMITED,  Winnipeg,  Man. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Cloth 

if  every  description   ■ 


Our  Double  Crimp 
process  of  weaving 
ensures  a  very  rigid 
fabric.  Our  produc- 
tion is  second  to 
none.  Our  prices 
are  right. 

WRITE   FOR  CATALCG. 

Canada    Wire    &    Iron 
Goods  Company 

Hamilton,  Ont. 

Eastern     Representative 

H.  E.  O.  Bull.  184    Mance 

St.,    Montreal,   Que. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


TOOLS    FOR    AUTOMOBILE    USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  the  price  is  Right 


-f-j  Jt.ll'Jc:   ^^Z^aJ^lB^^^B 


THERE  ARE  SEVERAL  REASONS  WHY  YOU  SHOULD  CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


\T      Fir 

\\         Are  You  Afraid 

Us? 


II  you   are  not,  whs  don'l   you  send  for  the  1-paffe  leaflpt  we've 
been    offering    i"    you    fur    tin     put     three    mnntlis    and    more? 

'■Mi    vol  i;   i [    w,.]i  as  ours,     it  is  not  dangerous 

'"     •!"!    I'n    It,    .nil    man]    who   have   senl    for   it   hive  blessed 
"i"  day   th.      beoami    acquainted   with  lis  and  the  Qipe-Hazard 
Service.     So   throw   tears   to   Hi*    wind,    and   write   us   as 
i   i  Ircular." 

GIPE  HAZARD  STORE   SERVICE  CO..  LTD. 
97  Ontario  St..  Toronto,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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KEYSTONE 
Metal  Case 
Stapled 
Broom 

(Patented) 


fit 


A  REALLY  excellent  Canadian-made  broom  for  heavy  work. 
Cannot  be  pulled  or  broken  from  the  heavy  maple  handle. 

Write  for  prices  of  all   corn   or  corn  and   bamboo  in  various  weights. 

Stevens -Hepner   Company,  Limited 

Port  Elgin,  Ontario 

The  "Metal   Case'*   Broom  is   only   one   of  the  famous   Keystone  Brand 
Brooms  and  Brushes. 


mwco: 


The  Machinist  is  a  connois- 
seur— a   critic   who   knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &   W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa    Bldg.      Winnipeg,   1205   McArthur   Bldg. 


;  ■..'.'.v..."-.'-',;.'.;.'.'.-.-y.|?'.-.'.'.|.'.v.1.1.1  ■".■■'-'■■'■.'.'■'■'.'.'■'■'■'■'■'■■.'..'■-'.'.■.'-.■■.i,,  ■■'■i.'.'.'..'.'.,jij.'.,.|i.'.'..'-'.'.'j.'j  '-'.'.",".■'  'i  '.->  u  «.'.'. 

brought  and  Steel  Plat^ 


i- ■''■'■'■'<■' ■'■'.•■•'  .'■•■'■.■'•'.' 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


PLAIN 

OR 

GALVAN 

IZED 


Annealed  Rivet   Burrs;     -Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


When  in  need  of 

Brooms 

Brushes 

Wrapping  Papers 


Tw 


COTTON 

inAc   JUTE 

lllc;d  HEMp 


or 


Grocers'  Specialties 


Ask 


us. 


WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium   Co.,    Toronto. 

Canada    iletal    Co.,    Toronto. 
Aluminum    Solder 

British   Aluminium   Co.,    Toronto. 

Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 
Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Ware   Mfg.   Co.,    Oakville,    OnL 
Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co.,   Toronto. 

Canada   Metal    Co.,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,    Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    Windsor. 

Animal    Traps 

Oneida     Community,      Niagara      Falls, 
Ont. 

Asbestos  Papers 

Roofers  Supply  Co.,   Ltd.,   Toronto. 
Auto-Skid    Chains 

Fox  Chain  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,   St,  Catharines, 
Ont. 
Ash   Sifters 
The  Burrowes  Mfg.  Co.,  Toronto. 
Collins   Mfg.   Co.,   Toronto. 
The    Thos.     Daridson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &    Son,    Hamilton. 
Auger  Bits 

Russell      Jennings      Mfg.      Co.,       St 
Catharines. 

luto    Accessories 

Vht  Carborundum  Co.,   Niagara   Falls, 

N.Y. 
Oaverhill,    Learmont  A  Co.,    Montreal. 

C.  Kloeffer,   Toronto. 

Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,  Ont. 
Richards-Wilcox     Co.,     Ltd..     London, 

Ont. 
The  Stanley  Wka..  New  Britain,  Conn. 
L.   S.  Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.   Co.,   Roxbury,   Mass, 
Axes,    Safety,   Pocket  and   Camp 
Marble    Arms   A    Mfg.    Co.,    Gladstone, 

Mich. 

Axles 

D.  Ackland    &    Son. 

B.  J.   Coghlin,   Montreal. 
Babbitt    Metal 
Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tallin  an    Brass    A    Metal    Co.,    Hamil- 
ton. 

Baits,    Spoon 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble   Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 

Bale-Ties 

J.    E.    Beauchamp   A   Co.,    Montreal, 

Frost  Steel  A  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laldlnw  Bale-Tie  Co.,   Hamilton.   Ont. 

The   Stanley   Works,    New    Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar   Clamps 

National  Machinery  A  Supply  Co., 
Ltd..   Hamilton. 

Bar   Iron 

D.    Ackland    A    Son. 

Canndlsn  Tube  A    Iron  Co..   Montreal. 

Manitoba    Bridge    A    Iron    Was.,    Ltd., 

Winnipeg,    Man. 
flteel    Co.    of   Canada.    Hamilton. 
London    Rolling    Mills   Co.,    London. 

Barn   Door   Hangers 

Beatty      Bros..      Ltd..      Fergus,     Ont.; 

Winnipeg.    Man. 
Canada    Steel    Goods   Co..    Hamilton. 
R.    Dillon  A  Sons.   Oshawa. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 

Barn    Equipment 
Beatty      Bros.,      Ltd.,      Fergus,     Ont; 
Winnipeg,    Man. 

Bath    Room    Fittings 
Klnirager.      Bruce     A     Co.,      Niagara 

Falls.   Ont 
landers,    Frary  A  Clark,   New   Britain. 


Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric    Novelty    Co. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta     Percha     &     Rubber    Mfg.     Co., 

Toronto. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Bird    Cages 

Andrew  B.    Hendryx  Co.,   New  Haven. 
Bicycles    and    Accessories 
Johnson's,    Iter,    Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 

Bits 
D.    Ackland    A    Son. 
Progressive       Mfg.       Co.,       Torrington, 

Conn. 
Russell,       Jennings       Mfg.       Co.,       St. 

Catharines. 

Blacksmiths'    Machinery 

D.    Ackland    &    Son. 
Boilers.    Hot    Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and   Nuts 
D.    Ackland    &    Son. 
Canadian     Tube     &     Iron    Co.,     Ltd., 

Montreal. 
London    Bolt  &  Hinge  Wks.,    London. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Northern     Bolt  -A     Screw     Co.,     Owen 

Sound,    Ont. 
The     Stanley     Works,     New     Britain, 

Conn. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Bolts,    Panic 
Wm.   Newman  A  Sons,  Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp.,    Bridge- 
port,  Conn. 
Box     Strapping 
J.    E.    Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 
Box    Hinges    and    locks 
J.   E.   Beauchamp  A  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
Miller's    Falls    Co.,    New   York. 
Stanley     Rule     A     Level     Co.,     New 
Britain. 
Brackets.    Shelf 
Atlas    Mfg.    Co..    New   Haven,    Conn. 
Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 
Brakes,    Metal    Working 
Brown.    Boggs   Co.,    Hamilton. 
Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

.las.    Cartland    A    Son,    Ltd.,    Birming- 
ham.   Eng. 

The  Dennis  Wire  A  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd.,    London,    Eng. 

Jas.     Morrison     Brass     Mfg.     Co.,     To- 
ronto. 

Wm.   Newman   A   Sons,    Ltd.,   Birming- 
ham,   Eng. 

Tallman    Brass  A  Metal    Co.,  Hamilton. 

Williams    Bros.    A    Piggott,    Ltd..    Bir- 
mingham.   Eng. 
Brass,    Sheets.    Trsbes    and    Rods 

Tallman    Brass  A-  Metal    Co.,  Hamilton. 

Williams    P~*s.    A    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 

Bread    Mixers 

Landers,   Frary  A  Olarl..    New   Britain. 

Brooms 

Boeckh    Bros.    Co.,    Toronto. 
Menkins  ft    Sons,  Ltd..  Hamilton,   Ont. 
T.    S.    Simms   A    Co.,    St.    John,    N.B. 
StcTens-lTcnnei    Co..    Port   Elgin. 
Walter  Woods  A  Co.,    Hamilton,   Ont. 
Brushes 
Borckh    Bros.    Co.,    Toronto. 
Meakins   A    Sons,  Ltd..  Hamilton,   Ont. 
T.    S.    Simms   A    Co..    St.    John,    N.B. 
Stcvens-Hepner   Co.,    Port   Elgin. 
G.    F.    Stephens   A   Co..    Winnipeg. 


Builders'   Tools   and    Supplies 

Caverhill,    Learmont  A   Co.,    Montreal. 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Lnfkin    Hole   Co.,    Windsor,    Ont. 
•    Millers  Falls  Co.,   Millers   Falls,   Mass. 

National     Machinery     &     Supply     Co., 
Hamilton. 

North    Bros.    Mfg.    Co.,    Philadelphia. 

Richards-Wilcox    Canadian    Co..    Ltd., 
London,    Ont. 

Stanley      Rule     A     Level     Co.,     New 
New   Britain. 

The  L.    S.    Starrett  'Co.,    Athol,    Mass. 
Builders'  Hardware 

Canada   Steel    Goods   Co.,    Ltd.,    Ham- 
ilton. 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont   &   Co.,    Montreal. 

R.   Dillon  &  Sons,   Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S. ,  Sons  A  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery     A     Supply     Co., 

Richards-Wilcox    Canadian    Co.,    Ltd., 

London.    Ont. 
The     Stanley     Works,     New     Britain. 

Conn. 
Williams    Bros.    A    Piggott,    Ltd.,    Bir- 
mingham,  Eng. 

Building  Paper 

Bird    A    Son.    Hamilton. 
Roofers    Supply  Co.,    Ltd.,    Toronto. 
Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Builders'    Supplies 

Belyea,    Walter     Winnipeg,    Can. 
Burlap 

G.    F.    Stephens   A  Co..   Winnipeg. 
Burrs 
Parmenter  A    Bulloch   Co.,  Gananoque. 
The     Stanley     Works,     New     Britain, 

Conn. 
The    Steel    Co.    of   Canada,    Hamilton. 
Butter  Workers  and  Boxes 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 
Winnipeg,    Man. 
Butts 
Canada    Steel    Goods   Co.,    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 
Butts   and    Hinges 
Canada    Steel    Goods  Co.,    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring   Butt  Co..    Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Car   Movers 
R.    Dillon    A    Sons,   Oshawa. 
Thos.    Pink,    Pembroke,    Ont. 

Carriage     Hardware 

Samuel   Trees  A   Co..   Toronto. 

Wilkinson  A  Kompass,  Hamilton,  Ont. 

D.    Ackland    A    Son,    Winnipeg. 
Carriage    Springs 

D.    Ackland    A    Son. 
Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Carriers,   Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont; 
Winnipeg,    Man. 

Carriers,   Cash    and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion    Sheet   Metal   Co.,   Hamilton. 
A.    C.    Leslie   Co.,    Montreal. 
Roofers   Supply    Co.,    Toronto. 
W'nninec      Ceiling      A      Roofing      Co.. 
Winnipeg. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Co..  Grand 
Rapids.    Mich. 

Cartridges 

Dominion    Cartridge    Co.,    Montreal. 
Remington   Arms  Union   Metallic  Cart- 
ridge  Co..    Windsor,   Ont 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  A  Clark,  New  Britain, 
Conn. 

Cattle  and    Trace  Chains 

Greening,     B..    Wire    Co.,    Hamilton. 
McKinnon   Chain    ""Jo.,    St.    Catharines 


Ceilings,  Metal 

Metallic     Roofing     Co.,     Toronto     and 

\\  mnipeg. 
MoFarlane,    Douglas  A  Co.,    Ottawa. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     A     Roofing     Co. 

Winnipeg. 

Cement 

Belyea,    Walter,    Winnipeg,    Can. 
,    Cement,   Liquid 

Can.   H.   W.  Johns  Manville  Co.,    Ltd., 
Toronto. 
Chafing  Dishes 
,       Landers,   Frary  A  Clark,  New  Britain 
Conn. 

Chain    Drills 

Goodell-Pratt   Co.,    Greenfield.    Maes. 
North   Bros.    Mfg.   Co.,   Philadelphia. 
Chain   Manufacturers 
Greening    B.,   Wire   Co.,   Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn, 
i       McKinnon  Chain  Co.,   St.    Catharines. 
!    Chain.    Trace.    Logging,    Halter, 
l»og    Leads,    Agricultural 
Greening.   B..   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co..  St    Catharinea. 
;    Chains 

B.   J.   Coghlin,   Montreal 
Greening     B.,    Wire  Co..   Hamilton. 
The    Andrew    B.     Hendryx    Co.      New 
-     Haven.    Conn. 

McKinnon   Chain  Co.,   St   Catharines. 
Chains.    Tire 
F,0>L  Chain  Co"  Hamilton,  Ont 
McKinnon  Chain  Co.,   St.  Catharines 
Ont. 

Chair   Seats,   Fibre 

J.   E.   Beauchamp  A  Co.,  Montreal. 
Chisels 
Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt   Co..    Greenfield,    Mass. 
Stanley  Rule  A  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 
Beatty     Bros..     Ltd.,       Fergus,      Ont  • 

Winnipeg.    Man. 
Cummer-Dowswell,     Ltd.,     Hamilton. 
Clamps,   Rack 
Beatty    Bros.,    Ltd.,      Fergus,      Onf 
Winnipeg,   Man. 
j    Clippers,  All  Kinds 

American    Shearer    Mfg.    Co.,    Nashua, 
Crescent  Mfg.    Co.,  New  York.   N.Y. 
|    Clocks 

The  Western  Clock  Co.,   La  Salle,   111. 
I    Clothes   Pins 

Wm.    Cane    A    Sons   Co.,    Newmarket. 
j       Meakins    A    Sons,    Hamilton. 
Walter  Woods  A  Co.,  Hamilton. 
Clothes  Driers 
Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,     Ltd..     Stratford 
Ont. 

Clothes    Line 

R.    Bird  A  Co.,  Crewkeme,   Eng. 

Hamilton  Cotton  Co.,  Hamilton,   Ont 
Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont; 
Winnipeg.    Man. 

Cummer-Dowswell    Co.,    Hamilton 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Walter    Woods    A    Co.,    Hamilton. 
Coal    Chutes 

The     Dennis     Wire     A     Iron     Worki. 
London,    Ont. 

Manitoba    Bridge   A    Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 

Coffee    Percolators 

Landers,   Frary  A  Clark,  New  Britain. 
Colors.    Pfj 
Canada    Paint   Co..   Montreal. 
Allan    Munro   Color  Co.,    Montreal. 
The  Ottawa   Paint   Works.  Toronto. 
A.   Ramsay  A  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,    Ltd..    Montreal. 
O.  F.  Stephens  t   Co..  Winnipeg. 
Cold    Rolled    Strip    Steel 

The  Stanley  Works.  New  Britain. 
Collection  Agency 

Assignee*    Agtnts.    Limited.   Toronto. 
Compasses 
Marble   Arms  A    Mfg.    Co.,   Gladstone. 
Mich. 
Conductor  Pipe 
The   Thos.    Daridson    Mfg.    Co..    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg- 
Roofers    Supply    Co..    Ltd.,    Toronto. 
Wheeler    A    Bain,    Toronto. 
Winnipeg    Celling     A       Hoofing       Co.. 
Winnipeg. 
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CLASSIFIED   LIST  OF   ADVERTISEMENTS 


(oping   Saws 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,   Conn. 

Cord,  Wire  Picture 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,    Conn. 

Cordage 

Consumers   Cordage    Co.,   Montreal. 

Hamilton    Cotton    Co.,    Hamilton. 

Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 
Cornices,  Metal 

McFarlane,   Douglas  &  Co.,   Ottawa. 

Metallic  Roofing  Co.,  Toronto,  Win- 
nipeg. 

Metal  Shingle  &  Siding  Co.,  Preston, 
Ont. 

Pedlar  People,  Ltd..  Oshawa,  Ont 

Roofers    Supply   Co.,    Ltd.,    Toronto. 

Wheeler  &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 

J.   E.   Beauchamp  &  Co.,  Montreal. 

The   Stanley   Works,    New    Britain. 

The    Steel    Co.    of    Canada,     Limited, 
Hamilton. 
Corrugated   Iron 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar  People,  Ltd.,  Oshawa  O.nt. 

Roofers  Supply  Co.,  Ltd.,   To'ronfo. 

Winnipeg  Steel  Granary  &  Culvert 
Co.,  Winnipeg. 

Wheeler  &    Bain,    Toronto. 

Corrugated  Aluminum 

The     British     Aluminum     Co..     Ltd., 
London,   Eng. 
Cow   Stalls  and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,  Ltd.,  Fergus,  Out.,  and 
Winnipeg,    Man.  » 

Cow  Ties 

Greening,   B. .   Wire  Co.,   Hamilton. 
McKinnon  Chain   Co.,  St.    Catharines. 
Cranes,   Hand    Power 
Manitoba   Bridge   &    Iron    Wks.,    Ltd.. 
Winnipeg.   Man. 
Cranes,  Overhead   Travelling 
Manitoba    Bridge   &    Iron    Wks..    Ltd., 
Winnipeg,  Man. 
Crate  Openers 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port, Conn. 
Crowbars 

B.  J.   Coghlin,   Montreal. 

Cultivator   Hoes 

C.  S.   Norcross  &  Sons,   Bushnell,   111. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 
Curling     Stones 
Belyea,    Walter,    Winnipeg,    Can. 

Cuspidors 

Thos.    Davidson   Mfg.    Co..    Montreal. 
Cutlery,    Razors,    Scissors.   Etc. 

Geo.  Butler  &  Co.,  Ltd.,  Sheffield, 
Eng. 

Canadian  Wm.  A.  Rogers,  Ltd.,  Tor- 
onto. 

Cavertiill,   Learmont  &  Co.,    Montreal. 

Crookes,   Jonathan,   &  Son. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,  Jas.,   &  Co.,   Montreal. 

Landers,  Frary  A  Clark,  New  Britain, 
Conn. 

Marble  Anns  &  Mfg.  Co.,  Gladstone, 
Mich. 

MoGlashan,   Clarke  Co.,   Ltd.,   Niagara 

p«"8-  ,         ~_  .„ 

Oneida    Community.      Ltd.,      Oneida, 

»N.T. 

Geo.     Wostenholm    &    Son.     Sheffield, 
Eng. 
Cutting  Pliers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Cycles 
Johnson's,    Iver,    Arms  &   Cycle   Wks.. 
Fitchburg,    Mass. 

Derricks 

Manitoba   Bridge   A    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Display  Racks,  Wire  Cloth 

R.    JM.    Bowser   &  Son,    Renfrew,    Pa. 
Dog    Collars 

Samuel   Trees  &  Co.,   Ltd.,  Toronto. 
Dies 

Pratt  *  Whitney  Co.,  Dundas,   Ont. 
Door  Bolts 

The   Stanley  Works.    New   Britain. 
Door  Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door  Hangers 

Canada' Steel  Goods  Co.,  Hamilton. 

Myers,    F.    E.,   &   Bro.,    Ashland,   O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don. Or'. 

The   Stanley   Works,    New    Britain. 
Door   Springs 

Chicago  Spring  Butt  Co..  Chicago,  111. 

Wm.  Newman  &  Sons.  Ltd.,  Birming- 
ham, Eng. 


Drills  • 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 
Draw   Pulls 

The  Stanley  Works,   New  Britain. 
Drills,  Brick  and   Stone 

Whitman     &     Bames    Mfg.     Co.,     St. 
Catharines. 
Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon    Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People.   Ltd.,    Oshawa,   Ont. 

Roofers  Supply  Co.,  I/td.,  Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg     Ceiling     &     Roofing     Co., 
Wininpeg 
Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofers  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

■   Electric   Heating   Specialties 

Landers.   Frary  &  Clark,  New  Britain. 

National     Electric    Heating    Co.,     To- 
ronto. 

Renfrew    Electric  Co..    Ltd.,    Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Northern  Electric  Co.,   Ltd.,  Montreal. 

Renfrew    Electric    Co..    Ltd.,    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers.  Frary  &  Clark.  New  Britain. 

Northern  Electric  Co.,  Ltd..   Montreal. 

Renfrew    Electric  Co.,    Ltd.,    Renfrew. 
Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 

Interstate    Electric    Co.,    Toronto. 
Electrical    Supplies 

Duncan   Electrical  Co.,    Montreal. 

Factory    Products,    Toronto. 
Electric  Tools 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Emery 

John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery   Cloth 

John  Oakey  &  Sons,  Ltd..  London. 
Eng. 

G.    F.    Stephens   &  Co..    Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum  Co.,  Niagara  Falls 
N.T. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

Berry    Bros.,    Walkerville,    Ont. 

Canada    Paint    Co.,    Montreal. 

Dougall    Varnish   Co.,    Ltd.,    Montreal. 

Martin-Senour  Co.,    Montreal. 

The   Ottawa   Paint  Works.   Toronto. 

Pratt   &   Lambert.   Bridgeburg,    Ont. 

A.    Ramsay   &    Son.    Co..    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 
Enameled   Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
End   Cutting  Nippers 

Bridgeport  Tldwe.  Mfg.  Corp..  Bridge- 
port.   Conn. 

Escutcheon  Pins 

The  Parmenter  &  Bulloch  Co..  Gana- 
noque,  Ont. 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton. 

Eveners,  S,  4  and  5  Horse 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 

Fanlight   Gear 

Wm.   Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 
Fasteners,  Corrugated 
J.   E.   Beauchamp  &  Co.,  Montreal. 
Stanley    Works,    New    Britain.    Conn. 
Fasteners,  Storm,  Sash 
and    Screen 

Stanley    Works,    New    Britain,    Conn. 
Fencing,    Farm,    Poultry,    Woven 
Wire 
Banwell-Hoxie  Wire  Fence  Co.,   Ham- 
ilton. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Frost   Steel   &   Wire  Co.,    Ltd.,    Ham- 
ilton. 
MacGregor-Banwell    Fence   Co.,    Walk- 
erville,   Ont. 
The  Steel   Co.  of  Canada.   Ltd.,   Ham- 
ilton. 


Filters 

Darling   Bros.,    Ltd.,    Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Figured   Rolled   Glass 

A.    Ramsay  &   Son  Co.,  Montreal. 
Files  and  Rasps 
Barnett   Co.,    G.    &   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  &  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 

Montreal 
Firearms 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,    Arms  &  Cycle   Wks., 

Fitchburg,   Mass. 
Marble   Arms  &    Mfg.    Co.,    Gladstone, 

Mich. 
Remington    Arms    TJ.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 
Manitoba    Bridge   &   Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
Fire  Clay 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,   Man. 
Fire   Door   Fixtures 
The    Dennis     Wire     £      Iron    Works, 

London,    Ont. 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley  Works,   New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis      Wire     &     Iron    Works, 

London.    Ont 
Canada     Wire      &      Iron    Goods    Co., 

Hamilton 
Manitoba  Bridge  &  Iron  Works,   Ltd.. 

Winnipeg,    Man. 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &    Iron     Works. 
London.    Ont 
Fishing  Tackle 

Andrew  B.   Hendryx  Co. 

Marble   Arms  &  Mfg.    Co..    Gladstone. 
Mich. 
Flashlights,  Electric 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 
Flint   Paper 

John  Oakey  &  Sons.  Ltd..  London. 
Eng. 

Food    Choppers 

Landers,   Frary  &  Clark,  New  Britain. 
Force   Cups 
Canadian    Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubrier,    Ltd.,    Tor- 
onto. 
Forglngs 
Manitoba   Bridge   &    Iron    Wks..    Ltd.. 

Winnipeg.   Man. 
Nova    Scotia    Steel   &   Coal    Co.,    New 

Glasgow,   N.S. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton 
Ford     Specialties 

Adamson  Mfg.  Co.,  Hamilton. 
Forges 

D.    Ackland    &  Son. 
Friction  Hoists 
Manitoba    Bridge   &   Iron    Wks.,    ltd., 
Winnipeg,    Man. 

Funnels 

The  Thos.  Davidson  Mfg.  Co.,  Ltd.. 
Montreal. 

Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont 
Findlav    Bros.    *    Co..    Ltd.,    Oarleton 
Flare.    Ont. 
Gaffs.    Fishing 
Marble   Arms   *    Mfg.    Co..    Gladstone, 
Mich. 
Galvanizing 
Canada   Metal   Co..  Toronto. 
Thos.   Davidson    Mfg.   Co.,    Montreal. 

Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and   Montreal. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers   Supply  Co..   Ltd..  Toronto. 

Wheeler  &    Bain.   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Galvanized  Steel  Tanks 

Beatty  Bros..  Ltd.,  Fergus,  Ont, 
Winnipeg,   Man. 

Winnipeg     Ceiling     &     Roofing     Co.. 
Winnipeg. 
Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

H.  S.   Howland.   Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 


The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd.. 
London,   Ont. 

Garages,   Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto 
and    Winnipeg. 

Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

CaverhUl,   Learmont  &  Co.,   Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank  Mossberg  Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 

The  Stanley  Works,  New  Britain. 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 

Gas  Fixtures 

The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor,   Ont 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Tanks,  Underground 

Darling  Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont 

Gauges 

Pratt  &  Whitney  Co.,   Dundas,  Ont 
L.   S.   Starrett  Co.,   Athol,  Mass. 

Glass 

A.    Ramsay  &  Son   Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass     Importing    Co., 
Ont 

Glass   Cutters 

Goodell-Pratt  Co.,    Greenfield,    Mass. 

Miller   Falls  Co.,   Millers   Falls,    Mas*. 

A.   Ramsay  &   Son   Co.,    Montreal. 
Glass  Cutting  Boards 

The   Lufkin    Rule  Co.,    Windsor,    Ont. 
Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Ont 

Glass,    Sheet   and    Figured 
A.  Ramsay  &   Son  Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Paper 

John    Oakey    &   Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &  Son  Co.,   Montreal. 
Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co., 
Ont 

Glazier's   Diamonds 

A.   Ramsay  &   Son  Co.,    Montreal. 

Sharratt  &  Newth,    London,    Eng. 

A,  Shaw  A  Son,  London,  Eng. 
Glue 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,  Milbury,  Mass. 

Granaries,  Portable,  Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,  Ont 
Grindstones 
American    Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 
Cleveland   Stone  Co.,    Cleveland. 
Millers  Falls  Co..  Millers  Falls,  Mas*. 
Richards-Wilcox  Mfg.  Co.,  London, 

Grinders,  Grain 

Beatty     Bros.,      Ltd.,      Fergus,    Ont; 

Winnipeg,  Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 

Grinders.   Tool   and    Sickle 

American  Grinder  Mfg.  Co.,  Milwau- 
kee. Wis. 

Grinders,  Power 

American    Grinder   Mfg.    Cu.    Milwau- 
kee, Wis. 
Grinding    Compound 

The  Carborundum  Co. 
Guns 

Caverhill,   Learmont  &  Co.,    Montreal. 

Harrington  &  Richardson  Arms  Co.. 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.    Co.,    Gladstone, 
Mich, 
i       Remington     Arms-Union     M.     C.     Co., 
Windsor,  Ont 

Ross  Rifle  Co.,  Quebec 
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Did  You  Ever, Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


THE  BABBITT  METAL  THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 


Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a 
Fault,"  is  guaranteed  to  give 
EXCELLENT   SERVICE. 

We  also  manufacture  Lead  Pipe, 
Solder,  Sheet  Lead  and  Everything 
for  the  Plumber. 

THE  CANADA  METAL 
COMPANY,  LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 

Branch    Factories 

HAMILTON      MONTREAL     WINNIPEG     VANCOUVER. 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  Indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 

St.  Lambert,  P.  Q. 

DISTRICT  MONTREAL 


7/  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  anstvered. 


January  27,  1917. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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BOLTS.RIVETS  WIRE  &  WIRE  N  Al  LS 


Quality  ff/ta 
mcmm  Itltm 


NORTHERN  BOLT  *  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finesit  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock   carried. 

F.W.Lamplough  *  Co. .Unity  Bid*.. Montreal 


THE  AWL   YOU   WANT 


See  That  Reel 


Is  the  genuine  MYERS  $1.00  "Lock  Stitch"  Sewing 
Awl  with  the  exclusive  feature.  See  thread  reel  in 
front  of  handle  under  the  finger  tips.  Natural  tension. 
Sews  heavy  or  light  material,  diamond  point,  full 
grooved  needles  used  to  protect  the  thread  when  sewing. 

C.  A.  MYERS  COMPANY 
6374  University  Ave.,  Chicago..  Illinois 


c. 

S.TURNER  CO. 

147 

Bannatyne  Ave.    East,  Winnipeg 

Manufacturers'   Agents 

Excellent   Storage,    Forwarding,    and 

Distributing  Facilities. 

The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  Hantern  &  lamp  Co., 

HAMILTON,  CANADA  Uimittb 


BATH  ROOM  FITTINGS 


, ,  KINZINGER,  BRUCE 
vKA     &  CO.,  LIMITED 


'NIAGARAV         NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE,  WE  GUARANTEE 


AUTO  ACCESSORIES 


Metal  Stampings 

Drop  a   card  for  prices  and   particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


BEAR 
BRAND 

"ft3***^'  w I ttlfe;  MARTIN  WILCKES  CO. 

13.5    WILLIAM    ST    NtwroPH 


" CONDOR " 

—the  name  that  means  quality 
and  service  in  lamps— more  ligut, 
less  current.  A  money-saver,  a 
money-maker.     Write 

The  Batters,  Jackson  Co. 
22  College  Street,     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nalls^  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Kindly  mention 
this  paper  when 
writing  advertiser 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  advertise- 
ments for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


-T— 
The    Steel    Co.    of    Canada,    Limited. 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 
York,    N.i. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax. 

N.   S. 
Martin^enour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   Cake 
Dominion      Linseed      Oil      Co.,      Ltd., 
Montreal. 
Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and    Pumps 

Darling   Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel   &   Wire  Co.,    Ltd.,    Ham- 
ilton. 
McGregor-Banweil    Fence    Co.,     Walk- 
erville,  Ont. 
Ornamental    Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.  Oo, 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,    Man. 
Packing: 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 
Wm.    Cane  &  Sons  Co.,    Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerrille,    Ont. 
BrandramJIenderson,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 
Martin-Senonr  Co.,  Montreal. 
Moore,   Benjamin  &   Co.,  Toronto. 
Ottawa    Paint    Works,    Ottawa,    Ont- 
Pratt  &  Lambert,   Inc.,  Bridgeburg. 
A.    Ramsay  &   8on   Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.   F.    Stephens  &  Co.,   Winnipeg. 
Paint  and    Varnish    Remover 
Doueall    Varnish    Co.,    Ltd..    Montreal. 
A.    Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 
Canada    Paint  Co.,   Montreal. 
Allan    Munro    Color   Co.,    Ltd..    Mont 
real. 
Pastry  and  Bread  Boards 

Stra'ford    Mfg.    Co..    Ltd..    Stratford. 
Perforated    Sheet   Metals 
Canada   Wire  &  Iron  Goods  Mfg.  "Co. 

Hamilton.    Ont. 
Greening,    B.,    Wire   Co.,   Hamilton 
Pie   Iron 
The     Steel      Co.      of     Canada,      Ltd.. 

Hamilton. 
A.  C.  Leslie  &  Co.,   Montreal. 
Pipe    Wrenches 

Trimont   Mfg.   Co.,  Roxbury.   Mass. 
Pipe,    Wrought,  Lead   and 
Galvanized 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg.    Man. 
Canada    Metal   Co.,    Toronto. 
Canadian   Tube  &   Iron  Co..  Montreal. 
Hoyt  Metal  Co..   Toronto. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Pipe,  Galvanized  Cond. 
Canada   Metal    Co.,    Toronto. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Roofers  Supply  Co..   Ltd..  Toronto. 
Wheeler    &    Bain.    Toronto. 
Winnipeg     Ceiling      &      Roo'ng     Co.. 
Winnipeg. 
Pipe    Cutters 

Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Plane   Irons 

Buck   Bros.,   Miltmry,    Mass. 
Planes 
National     Machinery    &    Supply     Co.. 

Ltd..    Hamilton. 
Stanley    Rule   &   Level    Co..    New    Bri- 
tain.  Conn. 
Plaster    of    Paris 

Belyea,    Walter,,    Winnipeg,    Can. 
Pliers 

Frank    Mossberg  Co.,   Attleboro,   Mass. 
Plugs.    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus.   Ont.,   and 
Winnipeg,    Man. 
Poultry    Netting 
Greening.    B..    Wire  Co..   Hamilton. 
John    Lysaght.    Ltd.,    Bristol,    Newport 
and    Montreal. 
Poultry    Supplies 
Cu.hman    Motor  Worta.   Winnipeg. 
Collin*    Mfg.    Co..   Toronto. 
Powder   Alumlnlam 
The     British     Aluminium     Co..     Ltd., 
London,    Kuk 
Powders,    Sporting,   Black, 
flmokeless.  Leamok   (Partly 
8mokeless) 
Dn     Pont     Powder     Co.,     Wilmington, 
Del. 


Gun    Implements    and   Oil 
Marble  Arms  &   Mfg.   Co;,    Gladstone, 
Mian. 
Hack   Saw   Blades 
E.    C.    Atkins   &   Co.,   Hamilton,   Ont. 
Henry  Disston   &  Sons,   Toronto. 
L.    S.    SUrrett    Co.,    Athol,    Mass. 
Victor  Saw   Works,   Hamilton,    Out. 
Hack   Saw   Frames 
Bridgeport  Hdwe.    Mfg.  Corp.,    Bridge- 
port,  Conn. 
Henry    Disston    &   Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Masa. 
National     Machinery     &     Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw   Works,   Hamilton,   Oat. 
Hack    Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont. 
Halters 
Samuel  Trees  &  Co.,   Ltd.,    Ton 
Hammers 
Stanley    Rule   &    Level   Co.,    New   Bri- 
tain. Conn. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines, 
Handles 

Still,   J.    H.,    Mfg.    Co.,   St.    Thomas. 
Hand   Hoists 
Manitoba    Bridge  &    Iron    Wks. ,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 
National     Machinery     &     Supply    Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware,  Metal  Window 

The    Stanley    Works,    New    Britain. 
Harness 
Samuel  Trees   &  Co..    Ltd.,   Toronto. 
Half  Soles 

Beardmore  &  Co.,  Toronto. 
Halters 
.     G.   L.    Griffith  &  Son.  Stratford,   Ont. 
Hammocks 
Gait  Robe  Co.,   Gait,   Ont. 
,  Harvest    Tools 

Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Ont. 
H.  S.  Howland,  Sons  &  Co.,  Toronto. 
Hay    Unloading   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
F    E.    Myers  &   Bros.,   Ashland,   Ohio. 
Hay    Hire 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,   Ont. 
Heating   Drums 

Collins    Mfg.    Co.,    Toronto. 
Hearth   Furniture 

Winfield    Brewster. 
Hinges 
Canada    Steel    Goods  Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London, 

Ont. 
The    Stanley    Works,    New    Britain. 
Hlngc-s,  Spring 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 

Still,  J.  H.,  Mfg.  Co.,   St.   Thomas. 
Hoisting    and     Conveying 
Machinery 
Manitoba    Bridge   &    Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
{follow    Handle   Tool    Sets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley    Works.    New    Britain. 
The  Steel   Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Hoops,    Steel    and    Wire 
The   Laidlaw   Bale-Tie   Co.,   Hamilton. 
The   Steel   Co.   of  Canada,   Ltd.,   Ham- 
'~m. 
nooks.  Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg, 
•"heeler  A    Bain.    Toronto. 
Wno'cs,   Moulding 
The    Andrew    B.    Hend.yx    Co.,    New 
Haven,    Conn. 
Hooks.    Hat    and    Coat 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
Horns,   Automohlle 

Hyslop    Bros.,    Limited,   Toronto. 
Horseshoes  and    Nails 
I).    Ackland    &    Son. 
The  Steel  Co.  of  Canada,   Ltd..   Ham- 
ilton. 
Hose,   Garden   and   Lawn 
Canidian     Consolidated     Rubber     Co., 

Mi  ntreal. 
Outta     Percha     Si     Rubber     Mfg.     Co., 
Toronto. 
Horse    Blankets 

Samuel  TreeB  &  Co..   Ltd.,   Toronto. 
Horse    Collars 

Samuel   Tretb  &  Co.,    Ltd.,  Toronto. 
Horse   Covers 
Canadian     Consolidated     Rubber     Co., 
Momroal. 
Hot    Plates 

Collins    Mfg.    Co.,    Toronto. 
Ice   Cream    Freezers 
Wm.    Cane   *   Rons.    Newmarket,   Ont. 


The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Catting   Tools 

North  Bros.   Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 
Iron   Pipe 
D.    Ackland    &    Son. 
Canadian  Tube  &  iron  Co.,   Montreal. 
The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 
Iron   Pumps 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,  Gait. 
F.   E.    Myers  &  Bros.,   Ashland,   Ohio. 
Ironing   Boards 
McFarlane    Ladder    Works,    Toronto. 
Schultz    Bros.,    Ltd.,    Brantford,    Ont. 
Stratford   Mfg.    Co.,    Ltd.,    Stratfcrd. 
Jacks,  Auto 
Richards-Wilcox    Canadian     Co.,    Lou- 
don,  Ont. 
Japans 
Berry   Bros..    Walkerville,    Ont. 
Canada  Paint  Co..  Ltd.,  Montreal, 
A.    Ramsay  &   Son  Co..    Montreal. 
Joist  Hangers 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co..    Ltd., 
London.   Ont.- 
Kitchen   Cabinets 

Stratford    Mfg.     Co..     Ltd.,     Stratford, 
Knife  Polish 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Ens. 
Knives.  Hunting  and  Fishing 
Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 

Eng.    ' 
Landers,   Frary  &  Clark.   New   Britain 

Conn. 
Marble    Arms    &    Mfg.    Co.,    Gladstone, 
Mich. 
Straw  Knives 
R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont. 
Knurling   Tools 

Pratt    &    Whitney   Co.,    Dunlas,    Ont. 
Ladders.   Step 
J.   E.   Beanchamp  &  Co..  Montreal. 
Beatty      Bros..      Ltd..      Fergus.      Ont.; 

Winnipeg.  Man. 
McFarlane    Ladder    Works.    Toronto. 
G.    F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 
Ladders.   Shelf 
F.    E.    Mvers   &    Bro..    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co..     Lon- 
don.   Ont. 
Lampblack 
Burton    Netting    Co.,    Ltd..    Windsor. 
The  L.    Martin   Co.,    New   York. 
O.    F.    Stephens   &  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,      New 
York. 
Lamps.    Electric 
Amalgamated    Electric    Co..    Toronto. 
Rasters,    Jackson    Co.,    Toronto. 
Mainer    Electric   Co.,    Ltd      Winnipeg. 
Lanterns,  Gasoline 
Canadian   Carbon  Co..    Ltd..   Toronto. 
National    Stamping    &    Electric    Wks., 
Chicago.   111. 
Lap    Rugs 

Samuel   Trees   &   Co.,    Ltd.,   Toronto. 
Lntcbets 

Thp     Stanley     Works,      New     Britain. 
Lashes 

Hamilton    Whip    Co..    Hamilton,    Ont. 
Lawn    Fencing    and     Gates 
Banwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 
Cannd-a    Wire  Si   Iron   Goods  Mfg.   Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works. 
London.    Ont. 

Frost  Steel  *   Wire  Co.,   Ltd.,   Ham- 
ilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
McGregor-Banwell     Fence    Co..     Walk 
erville.   Ont. 
Lawn   Mowers 
Whitman     *     Barnes     Mfg.     C».,     St. 
Catharines. 
Lawn    Settees 
J.    E.    Beauchamp    &    Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London     Ont. 
Canada   Wire  &  Iron   Goods  Mfg.  Co.. 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 
Lawn    Swings 
J.    E.    Beauchamp  &  Co.,   Monti* al. 
MoFftrlane    Ladder    Works,    Toronto. 
F.    E.    Mvers   Si   Bro.,    Ashland.    Ohio. 
Stratford'  Mfg.    Co..    Stratford     Ont. 
Lightning   Rods 
Winflild    Brewster. 


Linseed   Oils 

Dominion      Linseed      Oil      Co.,      Ltd., 

Montreal. 
A.    Ramsay  &  Son  Co.,   Montreal. 
Leather   Soles  and  Lifts 

Beardmore  &  Co.,  Toronto. 
Lead    Pipe 

Canada   Metal   Co..    Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,      New 
Britain,    Conn. 
Lifts 
Anglo-Canadian  Leather  Co.,  Toronto. 
Beardmore  &  Co.,  Toronto. 
Litter   Carriers,   Track 
and    Fittings 
■    Beatty  Bros.,   Ltd.,   Fergus,   Ont..   and 

Winnipeg,   Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink,    Thos..    &    Co.,    Pembroke,    Ont. 
Machine    Knives 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont. 
Machinery    Metal    Workers 
Brown,   Boggs  Co..   Hamilton. 
Mantles  and    Grates 
The    Barton -Netting   Co.,    Ltd..    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 
Mats.    Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal.    Que. 
Mechanics'    Tools 
Goodell-Pratt.    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
Pratt   &    Whitne\    Co.,    Ltd.,    Dnndas. 
Stanley     Rule     &     Level      Co.,      New 

Britain,  Conn. 
L.    S.    Starrett  Co..   Athol.   Mass. 
Metals 
The     British     Aluminium     Co.,     Ltd., 

London,    Eng. 
Canada    Metal    Co.,    Toronto. 
Caverhill,    Learmont   &   Co..    Montreal. 
Hovt  .Metal   Co.,   Toronto. 
Leslie,    A.    C    &   Co.,    Montreal. 
Nova    Scctia    Steel    &    Coal    Co.,    New 

Glasgow,    N.S. 
The    Stanley    Works.    New    Britain. 
Tall-man     Brass     &    Metal    Co.,     Ham- 
ilton. 
Williams    Bros.    &    Piggott.    Ltd.,    Bir- 
mingham,   Eng. 
Metal    Boxes,    for    Specialties 
Eley    Bros..    Ltd.,    London.    Eng. 
Metal    Lockers 
Canada:  Wire  &  Iron  Goods  Mfg.  Co,, 

Hamilton. 
The     Dennic     Wire     &     Iron     Works, 
London,   Ont. 
Metal    Shingles,    Siding.    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa. 
Roofers   Supply   Co.,    Ltd..    Toronto. 
Winnipeg     Ceiling     &      Roofing      Co., 
Winnipeg. 
Metal    Polish.    Emery    Cloth,   etc. 

Oakey,   John   &   Sons.   London.    Eng. 
Metal    Windows    and    Doors 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg 
Pedlar  People,  Ltd.,  Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 
Co..    Winnipeg. 
Micrometers 
Goodell-Pratt    Co.,    Greenfield,    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre    Boxes 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
Stanley     Rule     Si     Level     Co.,     New 
Britain,   Conn. 
Mi. ml    Metal 
The     International     Nickel     Co.,     New 
York,  N.Y. 
Motorcycles 
Johnson's,    Iver.    Arms    Si    Cycle    Wks., 
Fit  oh  burg.   Mass. 
Mop   Wringers 
White    Mop   Wringer   Co.,    Fultonvillr, 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,    Eng. 
Dominion    Iron    &    Steel    Co.,    Sydney, 

N.S. 
H.   S.   Howland,   Sons  A  Co..   Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern     Bolt    *    Screw    Co.,     Owen 

Sound.   Ont 
Roofers    Supply    Co.,    Ltd..    Toronto. 
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P  alley! 

Beattj   Bro«.,    Ltd.,    Fergus,    tiui.,   and 
Winnipeg,    Man. 

Manitoba    Bridge   ft    Iron    VVk.„    Ltd., 
Winnipeg,   Man. 

Ik*  Maytag  Co.,  Ltd.,   Winnipeg. 
Pump    Valves 

Canadian     Consolidated     Rubber     Co. 
Montreal. 

Darling    Bras.,    Ltd.,    Montreal. 
Pumps,    Iron 

Aylmer    Pump    ft    Scale    Co.,    Aylmer, 

Beattj     Bro».,      Ltd.,      Fergus,      Ont., 
Winnipeg,   Man. 

Darling    Bros.,    Ltd.,    Montreal. 

R.    MoDougall   Co.,    Gait,    Ont. 

F.  E.  Myers  ft   Bro.,   Ashland,   Ohio. 

Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 

Aylmer     Tump     ft     Scale     Co.,     Ltd., 
Aylmer,    Ont. 

Beatty  Bros.,   Ltd.,    Fergus.   Ont,   and 
Winnipeg. 

Darling    Broa.t    Ltd.,    Montreal.      . 

R.   McDougall  Co.,   Gait,   Ont. 

F.   E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Putty 

BenJ.    Moore   ft    Co.,    Ltd.,    Toronto. 

3randram-Henderson    Co.,    Montreal. 

Canada  Paint  Co.,   Montreal. 

Sherwin-Williams  Co.,    Montreal. 

8teel   Co.   of  Canada,    Ltd.,   Hamilton. 

O.    F.    Stephens   ft   Co.,    Winnipeg. 
Racks.   Wire  Cloth   Display. 

R.    M.    Bowser  ft   Son.    Renfrew.    Pa 
Ranges. 

Clare    Bros,  ft   Co.,  Ltd.,    Preston.  Ont. 

Thos.    Davidson  Co.,    Montreal. 

Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  A  Co..  Ltd.,    Preston,  Ont. 
Rat    Traps 

Canada  Wire  ft   Iron  Goods  Mfg    Co 
Hamilton. 
Rasps 

Delta   Pile    Works,    Philadelphia. 

Henry   Disston   ft  Sons,   Toronto 
Razors 

?^.fhButleA_\  Co-    Ltd-    Sheffield, 
Jonathan    Crookes    ft     Son,     Sheffield, 

?JIIetie   !*fetI  Raiwr  Co-   Montreal. 
Jas.    Hutton   ft   Co.,    Montreal. 

ConT'   FriI7  *  Clark-  New  Brit»in- 

Razor  Hones 
Carborundum  Co..  Niagara   Falls    KI 
Geneva  Cutlery  Co..   Genera,   N.'  Y  ' 

Reamers 

Pr.t«'le  w£t  Co-    R<x*    Wand,    Que. 

Pratt  A  Whitney  Co..  Dnndas.   Ont 

Whftmsn  ft  Barnes.  St  Catharines. 
Red    Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 

^J    T1108.    ^"d'on    Mfg.    Co..    Ltd.. 
Montreal. 

Refrigerators 

The    Thos    Davidson    Mfg.    Co..    Ltd.. 
Montreal.  ' 

Reinforcing:    Concrete 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    ft    Steel    Co..    Svdnev. 
McGregor-Banwell     Fence     Oo       Walk- 

-rville.    Ont. 
Manitoba    Bridge   ft    Iron    Wks.,    Ltd 

Winnipeg,    Man. 
The  Steel  Co.   of  Canada.    Ltd.,    Ham- 
ilton. 
Repair   Gum 

Adamson   Mfg.   Co.,  Hamilton. 
Revolvers 
Coifs  Patent  Fire  Arms  Co..  Hartford 

Conn. 
Johnson's,    Iver,    Arms   ft    Cvcle   Wks 
Fitchburg.    Mass. 
Rifles 
Marble    Arms   ft    Mfg.    Co..    Gladstone, 

Mich. 
Remington-Arms  D-M-C  Co..   Windsor 
Ross    Rifle    Co.,    Quebec. 
Rifle   and    Shotgun   Sights 
Johnson's,    Iver.    Arms   ft   Cycle    Wks 

Fitohburg,    Mass. 
Marble    Arms    ft    Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba   Bridge  ft   Iron   Works,    Ltd. 

Winnipeg,    Man. 
Northern    Bolt    ft     Screw    Co..    Owen 

Sound,    Ont. 
Parmenter  ft  Bulloch  Co.,  Oananoqne. 
Steel    Co.    of   Canada.    Hamilton. 
Rockers,    shoofiy 

MoFarlane    Ladder    Works,    Toronto. 
Rooflm 
Brantford  Roofing  Co.,  Brantford,  Ont. 
Canadian    Roofing   Mfg.    Co.,    Windsor, 

Ont. 
H     *.    Rowland,  Sons  ft  Co.,  Toronto. 
Lewis   Bros.,    Ltd.,    Montreal. 
■I      H.     MeComb.    Ltd.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar   People,    Lt.,    Oshawa.    Ont. 
Roofors   Supply   Co.,    Ltd.,    Toronto. 
Rooilng    Supplies 
Bird  ft   Son,   Hamilton. 
Metallic     Roofing     Co.,     Toronto     ana 

Winnipeg.    Man. 
Roofers   8upply   Co.,    Ltd.,    Toronto. 
Winnipeg      Ceiling     ft      Roofing     Co., 
Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Coiage     Co.,     North     Ply- 
mouth,  Mass. 
Runways,    .Electric 
Manitoba  Bridge  &  Iron   Works,   Ltd., 
Winnipeg,   Man. 
Rules   and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co.,   Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saddlery   Hardware 

Samuel   Trees   ft  Co.,   Toronto. 
Safety  Razors 

Gillette  Safety  Razor  Co.,   Montreal. 
Sanitary   Closets 

Wakyte    Mfg.    Co.,    Winnipeg,    Man. 
Saws 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 
Henry  Disston   ft  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St    Cathar- 
ines,   Ont 
Saws,    Cross-Cut 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Aylmer    Pump    ft    Scale    Co.,    Aylmer. 
Henry   Disston    ft   Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    8t.    Cathar- 
ines,  Ont 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,   Circular 
Henry   Disston    ft    Sons,   Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Saws,    Hand 
Henry   Dis<ston    ft   Sons,    Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St    Cathar- 
ines,   Ont 
Scales 
Aylmer    Pump    ft    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    ft    Sons,    New    Tork, 

N.T. 
Landers,  Frary  ft  Clark,   New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 
Screen    Door    Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   ft    Co..    Rock    Island,    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,   Conn. 
National     Maenmery     &     Supply    Co., 
Ltd.,  Hamilton. 
Screw    Driver   Bits 

Buck   Bros.,    Milbury.   Mass. 
Screw  Drivers.  Pockets 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,   Conn, 
Marble   Arms   ft   Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    ft    Screw    Co..     Owen 

Sound,    Ont. 
Steel   Co.   of  Canada.    Ltd.,    Hamilton. 
Screws,   Wood 

Steel   Co.   of  Canada,    Ltd.,   Hamilton 
Scythe  Stones 
The   Carborundum  Co..   Niagara    Falls, 

New    Tork. 
The   Cleveland    Stone  Co. 
Sewing  Machine*. 
White     Sewing     Machine     Co.,     New 
York,    N.Y. 
Seeders 

Eureka  Planter  Co.,   Woodstock,  Ont. 
*h<-ars.  Si  issors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,   Frary  &   Clark,   New  Britain. 
eheet  Metal  Prodncts 
Thos.       Davidson       Mfg.       Co.,       Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling      &      Roofing      Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    &    Campbell.    To-onto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Varnish    Co.,    Ltd.,    Montreal. 
Shelving.    Steel    Store 
The     Dennis     Wire     &     Iron      Works 
Lonon,     Ont. 
Shock    Ahsorbers 
Riehards-Wilcox    Canadian    Cc.     Lon- 
don.   Ont. 
Shot  Guns 
Iver    Johnson     Arms    ft    Cycle    Works, 

Fitchburg.   Mods, 
Caverhill,    Leamiont  ft   Co.,    Montreal. 

Sieves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Beatty   Bros.,    Limited,    Fergus.    Ont. 
Canada   Wire  ft  Iron   Goods   Mfg.    Co., 
Himllton. 


B.        Greening        Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm.    A.    Rogers,    Ltd.,   Tor- 
onto. 
Oneida       Community.       Ltd.,       Oneida. 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    ft    Bain,    Toronto. 
Winnipeg     Ceiling     ft      Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba  Bridge  ft  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co..    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon  Co.,    Ltd.,   Toronto. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sponges 

Evans    ft    Co.,    Montreal. 
Sporting  Goods 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.  Howland,  Sons  ft  Co.,  Toronto. 
'«»'<    Bros.      Ltd..    Montreal. 
Marble   Arms  &   Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co..    St 
Mary's.    Ont 
Sprayv.-s 
Collins  Mfg.  Co..   Toronto. 
Eureka   Planter  Co.,    Woodstock. 
Springs 
B.   J.   Coghlin,   Montreal   . 
B.    Greening    Wire    Co.,    Ltd..    Ham- 
ilton. 
Spring   Hinges,   etc. 
Chicago  Spring  Butt  Co..  Chicago.   Ill 
Wm.  Newman  ft  Sons,   Ltd.,  Birming- 
ham, Eng. 
Stable  Fitting  Steel 
Beatty   Bros.,    Ltd.,   Fergus,    Ont. 
The    Dennis     Wire     ft      Iron    Works, 
London,    Ont 

Stains,    Shingle 

Berry  Bros..   Walkerville.  Out. 
Brandram-Henderson.    Ltd..    Halifax. 
Canada  Paint   Co..    Ltd..    Montreal. 
Dougall    Varnish    Co..    Ltd..    Montreal. 
Martin-Senonr  Co.,   Ltd..    Montreal. 
A.    Ramsay  ft   Son   Co..    Montreal. 
Sherwin-Williams   Co.,   Ltd..    Montreal. 
G.   V.  Stephens  ft  Co.,   Winnipeg. 
Stains.  Wood 
A.    Ramsay   ft    Son   Co.,    Montreal. 
Berry   Bros.,    Walkerville.    Ont. 
Dougall    Varnish    Co..    Ltd..    Montreal. 
G.   V.   Stephens   ft   Co.,   Winnipeg. 

Stanles 

Frost    Steel    ft    Wire   Co..    Ltd..    Ham- 
ilton. 
The  Stanlev  Wr.rks.  New  Britain. 
Steel    Co.    of   Canada.    Ltd  .    Hamilton. 

Stnnle    Pullevs 

Bridgeport   Hdwe.    Mfg.    Corp..    Bridge- 
port,   Conn. 
Steel.    Cold    Rolled    Strin 
The     Stanley     Works.     New      Britain 

Conn 
J.    E.    Beauchamp    ft    Co..    Montreal. 
Steel.    Mat 
.T.    E.     Beauchamp    ft    Co.,    Montreal. 

Sleighs 

J.   E.   Beauchamp  ft  Co..   Montreal. 
steel   Wire  Hoops 

Dominion     Iron     ft     Steel     Co..     Md. 
Svdnev. 

gtool    Co.    of   Csuada.    Ltd..    Hamilton 
Winnipeg,    Man. 
Stencils 

Hamilton   Stamp  ft    Stencil   Co..   Ham- 
ilton   Ont. 
St«nlnddpr   Chairs 

MeFarlnne    Ladder    Works.    Toronto. 

Stratford     Mfg.     Co.,     Ltd.,     Stratford 
Store    Ladders 

F.    E.    Myers    &    Bro..    Ashland.    Ohio, 

Stratford   Mfg.   Co.-   Stratford.   Ont. 
•stocks  and   Dies. 

Butterfleld  ft  Co..  Rock  Island.  Que. 
Stoves.   Furnaces 

Clare   Bros,  ft  Co.,  Ltd.,    Preston,  Ont. 

Findlay  Bros.,  Carleton   Place. 

Kir-Ben,   Ltd.,    Almonte,   Ont. 

Thos.    Davidson    Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 
Collins    Mfg.    Co.,    Toronto 


Stove  Pipes 

Collins    Mfg.    Co.,    Toronto. 

Sweat    Pads 

Samuel  Trees  ft   Co.,   Ltd.,   Toronto. 
Switches,   Klectrlc 

Interstate    Electric  Kovelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co..  Ltd..  Montreal. 
Taps 

Butterfleld   ft   Co.,    Rock    Island.    Qu«- 

Pratt   ft    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 

Jas.    Chesterman    ft    Co.,    Ltd..    Shef- 
field,   Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,   Toronto. 

Threshing  Tools 
Pratt   ft    Whitney    Co.,    Dundas,    Ont 

Thimbles 
Collins    Mfg.    Co.,    Toronto. 

Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port, Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,   Wall   and    Floor 
The   Barton-Netting   Co.,    Ltd..    Wind- 
sor,   Ont 

Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridg*- 

Ont 
Brown,   Boggs  Co.,   Ltd.,  Hamilton. 

Tin  Plates 
A.  C.   Leslie  ft  Co.,  Montreal 
Roofers  Supply  Co.,    Ltd.,   Toronto. 
Wheeler    ft    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tire  Chains 
Fox   Chain  Co.,  Hamilton,  Ont 
McKinnon  Chain  Co.,   St   Catharines, 
Ont. 
Tire- Savers 
Richards- Wilcox    Canadian    Co..     Lon- 
don,   Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  ft  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,   Montreal. 

Toboggans 

J.   E.   Beauchamp  ft  Co..  Montreal. 
Tools 

Buck  Bros.,  Milbury,  Mass. 
Erie  Tool  Works,  Brio,  Pa. 
R.  Dillon  &  Sons,  Oshawa. 
The     Goodell-Pratt     Co.,     Greensflell 

Mass. 
Frank   Mossberg  Co.,    Attleboro,    Masa. 
Millers   Falls  Co..   Miller   Falls.    Masa. 
National     Machinery     ft     Supply     Co., 

Hamilton. 
Pratt   ft    Whitney   Co.     Ltd;,    Dundas. 
Stanley     Rule     ft     Level     Co.,       New 

Britain. 
Ward  ft  Payne.  Shefleld.  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co..   Cleveland,    Ohio. 

Tool   Grinders 

Riehards-Wilcox    Canadian    Co.,     Lon 
don,  Ont 
Tool   Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank    Mossberg  Co.,    Attleboro,    Mas*. 
The   L.   S.    Starrett  Co.,    Athol,    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.   H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty   Bros.,   Ltd.,    Fergus.   Ont,    and 
Winnipeg,    Man. 
Toys 

J.   E.   Beauchamp  ft  Co.,  Montreal. 
Track    Systems 
Beatty  Bros.,  Ltd..   Fergus.   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.    Mfg.   Cot.,    Bridge 

port.   Conn. 
Henrv   Disston   ft   Sons,   Toronto. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar 
ines.    Ont 
Trucks,   Feed,    Floor  and 
Platform 
Beatty  Bros.,  Ltd.,    Fergus.   Ont,   and 
Winnipeg. 
Tubing.  Brass.  Copper,  etc. 
Williams   Bros,    ft   Piggott.    Ltd..    Bir- 
mingham, Eng. 
Tubing,  Draught 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Biiming- 
ham,    Eng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 
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WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY   F.    MOULDEN,   Winnipeg,   Man. 
GEO.  W.   LAIDLAW,  Vancouver,  B.C. 


High  Quality 
TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,   Mass.,  U.S.A. 


u*... 


The  Man 
with  a 
Horse 


You  can  inter- 
est every  horse- 
owner  if  you 
ask  Mm  to  look 
at  the  Venti- 
plex  Line  — 
housings,  sweat 
parts,  and  Sad- 
dle blankets.  He 
will  perceive  the 
value  of  these  things  to  hiiu,  and  out  will  come  his  money  to 
possess  them.  Every  horse  owner  in  your  community  ought  to 
be  worth  at  least  a  dollar  profit  to  you  each  year.  So  count 
up  the  number  of  farmers,  teamsters,  delivery  men  and  people 
owning  horses  for  pleasure  in  your  territory;  and  then  reckon 
the  income  that  you  can  obtain  from  selling  them  a  single  line. 

"Comfy"  Weather  Strip 

This  is  the  season  for  getting  things  snug  for  the  winter. 
Weather  Strip  is  selling  freely  right  now.  Supply  customers 
with  "('unity"  brand — put  up  in  1  lb.  cartons  (39  feetl.  Good 
profit   maker.     Order  without  delay. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W.  TORONTO,  ONT. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
tvho  knows  that  selling  good  pumps  pays 
vn  good-will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 

Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

R.  McDougall  Company 

Limited 
GALT,  CANADA 


Th« 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  AKCT1C 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and   prove   it   for   yourself. 

We  guarantee  every  pound. 


Our  Products  are  Right 
in  Your  Line! 

HANDLE  THEM  AND  MAKE  MONEY 

Lots  of  wide-awake  hardware  mere-bants  secure  orders  for 
fire  escapes,  steel  shelving  and  lockers.,  wire  work  of  all 
kinds,  ornamental  bronze  and  iron,  etc.,  for  us  and  make 
good  money. 

YOUR  town   has   several   good   live  prospects   even    now! 
Write  us  for  information. 

The  Dennis  Wire  &  Ironworks  Go. 

LIMITED 
London         -         -         Canada 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

in  U.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE   L.  MARTIN  CO, 


HEADQUARTERS  FOR 


LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the  highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

JNew  York,  Montreal,  Philadelphia,  London,  Eng. 


Very  Popular  Horse  Collars 


The  Famous  Lang-ford  Col- 
lars. Buggy,  Team  and 
Lumber  Collars.  We  are 
very  large  manufacturers 
of  these  goods.  Write  for 
our  list  and  prices.  Special 
features  are  Style,  Finish 
and  Durability. 

Samuel  Trees  &   Co. 

Limited 
Whitby        Winnipeg 


Toronto 


:"NORCROSS" 


CULTIVATOR  HOES  AND 
WEEDERS 

Sell   for  but   a   little   more,  than    the 

common  hoe,   and  cultivate  closer  to 

plants     without     injuring 

them     than     any     other 

kind      of      implement. 

leaving     the     soil     level, 

loose    and    untrampled. 

"NORCROSS"     TOOLS 

ARE    OF    THE    HIOH- 

EST     QUALITY      AND 

FINISH,     AND     THEY 

PAY      A     HANDSOME 

PROFIT. 

Drop     a    card     for    full 

particulars. 

C.  S.  Norcrosi  &  Sons 

Bushnell,  III.,  U.S.A. 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 

promptly 

London  Bolti  Hinge  Works 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper   after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for   the   convenience  of  the  readers  of  the  paper. 


Ackland  A  Son,  I> i;t 

Adamson    Mfg.    Co 4 

American    Shearer    Co.  4 

Atkins    ft    Co.,    E.    ( so 

Barnet,.    G.   &    li..    Co 59 

Bart,  n  Netting  Co.,  Ltd.,  The  72 

Basters,    Jackson     73 

Beatty    Bros.    4!i 

Belyea,    Walter    19 

Berry    Bros 4:1 

Boston    Varnish    Co.,    Ltd....  15 

Brandram-Henderson   Co.    ...  47 

Bridgeport  Hardware  Co.   ...  68 

Brown.    Boggs   Co 11 

Buck    Bros 70 

Burlington-Windsor     Blanket 

Co.     7fi 

Cameron   ft    Campbell    ('4 

Canada    Dry   Cells.   Ltd 19 

Canada    Metal    Co 72 

Canada    Paint   Co 51 

Canada    Steel    Goods    Co ,\ 

Canada  Wire  &  Iron  Goods..  6S 

Can.  Consolidated   Rubber  Co.  22 

Can.    Laco-Phillips    1 

Chatillon.  John,   &    Sons    12 

Chicago    Spring    Butt    Co 11 

Cleveland    Stone   Co 4 

Coghlin,   B.   .T.,   Co.,   Ltd 20 

Collette    Mfg.    Co fi2 

Collins   Mfg.    Co 73 

Cross   Products  Co 62 

Cummer-Dowswell.    Ltd 8 

Darling   Bros (52 

Davidson,  Thos.,  Mfg.  Co fi 

Delta   Pile   Works 64 

Dennis   Wire  ft   Iron   Works    .  77 

Department  ef  Finance   is 


Dominion     Linseed     Oil     Co., 

Ltd C2 

Dominion    Sheet    Metal    Co... 

Inside  hack   cover 

Donaldson,    Robt..   &   Son    ...  20 

Dougall     Varnish     Co.,     Ltd., 

The     59 

Du  Pont  de  Nemours  1'owder 

Co..    Ltd 10 

Factory     Products     (!2 

Ferry,  D.  M..  &  Co 21 

Ciin-ITazard    Co 6S 

Groodell-Pratt  Co 8 

Great  West  Electric  Co 61 

Gutta    Percha    Rubber   Co.    .. 

Inside  back  cover 

Hamilton    Cotton    Co 66 

Hamilton     Stamp     &     Stencil 

Works,    Ltd 7.'! 

Harrington       &       Richardson 

Arms    Co 13 

Hygienic    Products    Co.     .....  12 

Interstate  Electric  Novelty  Co.  11 

International   Nickel   Co..  The  f'4 

Irwin.   McArthur,    Ltd 55 

.Tames   Bros* 7.'! 

Jamieson   &   Co.,   R.   C 45 

Jennings,     Russell     Mfg.    Co.. 

Ltd 77 

Kinzinger,  Bruce  &  Co.,  Ltd.  73 

Kloopfer,    ('.,    Ltd 20 


Laidlaw  Bale  Tie  Co 7(5 

Lamplough,   F.   W.,   &   Co 73 

Landers,   Frary  &   Clark    2 

Leslie,    A.    C.   &    Co 24 

Lewis   Bros.,   Ltd .3 

London    Bnlt    &    Hinge    Wks.  77 

London    Rolling   Mills    Co....  fj4 

Lowe  Brothers,  Ltd fio 

Lufkin   Rule  Co. Inside  back  cover 

Manitoba      Bridge      &      Iron 

Works,     Limited     61 

Martin.   The   L.,  Co 77 

Martin-Senour    Co 6! 

MeCotnb,   J.    H 20 

McDougall,   R..   Co 7fi 

Meakins   &    Sons,    Ltd.. .13 

Megan  tic    Broom    Co..    Ltd..,  IS 

Metallic    Roofing    Co 13 

Monarch    Electric   Co 72 

Moore,  Benjamin,  &  Co.,  Ltd.  45 

Morrison.   James.    Brass   Co..  f 

Myers,   C.   A.,   Co 73 

Myers,    F.    E.,    &    Bros 66 

Nicholson    File   Co 10 

Norcross,    C.    S.,    &    Sons 77 

Northern    Bolt    &    Screw    Co., 

Ltd , 73 

Nova   Scotia   Steel  &   Coal   Co.  66 

Oakey,    John,    &    Sons    f<; 

Oneida    Community.    Ltd.    ...  17 

Ontario   Lantern  &  Lamp  Co.  73 

Ontario    Oil    &   Turpentine    ..  Cf! 


Owl    Metal    Co.,    Ltd r,fi 

Parmenter,   Bulloch   Co..   The.  73 

Plymouth  Cordage  Co 7 

Pratt   &    Whitney   Co.,    Ltd...  89 

Progressive   Mfg.    Co 20 

Ramsay,   A.,   A    Suns    53 

Schoener   Mfg.   Co tt'i 

Sharratt  &  Newth   (14 

Stanley    Rule  &    Level   Co IS 

Stanley    Works.   The    24 

Stark    Rolling    Mill    Co 14 

Starrett,   L.   S.,  &   Co •"> 

Steel    Bending   Brake   Works.  77 

Stevens-Hepi.er   Co.,    Ltd.    ...  69 

Steel   Co.   of  Canada,   Ltd 0 

Still.  J.   H..   Mtg.  Co 68 

Stratford    Mfg.   Co.,   Ltd Cri 

Tallin  an    Brass    A    Metal    Co.  77 
Toronto   Plate  Glass   Import- 
ing   Co 39 

Trimont  Mfg.   Co 12 

Trees,    Samuel,   A    Co 77 

Turner,    C.    S..    Co 73 

War   Loan    19* 

Wakyte  Mfg.  Co 10 

Western    Clock    C 16 

Whiten  op   Wringer   Co 8 

Wilkinson   &   Kompass    20 

Woods,    Walter.    A    ('• 89 

Wrought    Iron    Rarge    67 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 

Berry    Bros.,    Ltd.,    WalkenrUIe,    Ont 

Brandram-Henderson,    Ltd..    Halifax. 

Canada   Paint   Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal. 

R.   C.   Jamieson   A   Co.,   Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   &    Co.,    Toronto. 

The   Ottawa   Paint  Works,   Ottawa. 

Pratt   &    Lambert.    Bridgeburg. 

A.    Ramsay    &   Son    Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

O.    F.   Stephens   &   Co..   Winnir*? 
Ventilators 

Beatty   Bros.,   Ltd.,   Fergus.   Ont.,  and 
Winnipeg,    Man. 

Metallic     Roofing    Co.,     Toronto     and 
Winnipeg. 

Pedlar    People.    Oshawa.    Ont. 

Wheeler  &   Bain.   Toronto. 

Winnipeg      Telling     ft      Hoofing      Co., 
Winnipeg. 
Vises 

National     Machinery    A     Supply    Cc. 
Ltd.,    Hamilton. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Vises,   Ovul    Slide 

National     Machinery    A     Supply     Co. 
Ltd.,    Hamilton. 
Vises.    Pipe 

National     Machinery    A     Supply     Co. 
Ltd.,     Hamilton. 

Vulcanizing    Bobber 

Adamson   Mfg.   Co.,   Hamilton. 

Wall  Paper 

Staunton*,    Limited,   Toronto. 
Wall  Scrapers 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,  Conn. 
Wallboard 

r-  !,.:,.    Walter,    Winnipeg,    Can. 
WhhIi    Hoards 

Win.   Cane  A  Sons  Co,,  Newmarket. 

Meakins  ft  Sons,   Hamilton. 

Walter  Woods  ft  Co..  Hamilton. 
Washing  Machines,  Electric 
anil    Power 

Beatty   Bros..    Ltd.,    Fergus,    Ont..    and 
WinnliH-R,     Man 

Cummer- Dowswell    Ltd..    Hamilton. 

Washing  Machines,  iiami 

Beatty    Bros..    Ltd.,    Fergus,   Ont.,   and 
Winnipeg.    Man. 

Oimmer-Dowswell.    Ltd.,    Hamilton. 
Wagon    .lui  Um 
P      Ackland    ft    Son. 


Richards- Wilcox    Canadian    Co..     Lon- 
don,   Ont 
Washers 

London     Rolling     Mill     Co.,     London. 
Ont. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.   Co.,   Milwaukee. 
Waste  Baskets 

The     Dennis     Wire     ft     Iron     Works, 
London,    Ont. 

Washers,    Iron 

J.    E.    Beauchamp   ft   Co.,    Montreal. 
Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls   for  Animals 
Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 

Water   Bowls 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 
Well    Curbing 

Pedlar   People.    Oshawa,    Ont. 

Winnipeg     Steel     Granary     ft    Culvert 
Co.,   Winnipeg. 
Whips 

Hamilton    Whip    Co.,    Hamilton. 

Snmuc!   Trees   ft  Co.,    Ltd.,   Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   A  Sons,    Ltd.,    Hamilton. 

T.    S.    Simms   ft   Co.,    St.    John,    N.B. 

Sterens-Hepner  Co.,   Ltd.,   Port  Elgin. 

Walter    Woods   ft    Co..    Hamilton. 
Whistles,   Steam 

T.   McAvity  A  Sons,   St.   John,   N.B. 
White    Lead 

Brandram-Henderson   Co.,  Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

G.    F.    Stephens    A    Co.,    Winnipeg. 
Wholesale    Hardware 

Winfleld    Brew  iter, 

Caverhill,    Learmont  ft    Co.,    Montreal. 

H.  8.  Howland,  Sons  ft  Co.,  Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 
Winches 

Manitoba    Bridge    ft    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Window    Guards 

The     Dennis     Wire     ft      Iron      Works. 
London.    Ont. 

B.        Greening       Wire       Co.,        Ltd.. 
Hamilton. 

Manitoba    Bridge    A    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Wire 

The     British     Aluminum     Co.,     Ltd., 
London,    Eng. 


Colonial     Wire     ft     Mfg.     Co.,     Ltd.. 

Montreal. 
Dominion     Iron    ft    Steel    Co.,     Ltd., 

Sydney,  C.B. 
Frost    Steel    ft    Wire   Co.,    Ltd.,    Ham- 
ilton. 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,   Ham 

11  ton 
Northern     Bolt    ft     Screw    Co.,     Owen 

Sound.  ■  Ont. 
The   Western   Wire   ft   Nail   Co..   Ltd.. 

London,    Ont. 
Wire   Cloth   Display   Racks. 

R.    M,    Bowser  ft   Son,    Renfrew,    Pa. 
Wire    Cutters 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port.   Conn. 
Wire  Guards 
Canada   Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont. 
B.       Greening       Wire       Co.,       Ltd., 

Hamilton. 
MeOrrgor-Bar.well     Fence    Co.,     Walk- 

ervil]e,    Ont. 
Wire   Door  Guards 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Wire,   Iron,   Steel,  Brass  and 
Copper 
Colonial   Wire   ft   Mfg.   Co.,   Montreal. 
Dominion     Iron    ft     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Out. 
Steel   Co.    of  Canada,    Ltd..    Hamilton 
Western    Wire    ft    Nail    Co.,    London. 
Wire   Mats 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Wire,  Bright  Annealed 
Frost    Steel   ft    Wire  Co.,    Ltd.,    Ham- 
ilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods 
Canada   Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
McGregor-Banwell     Fence    Co.,     Walk- 

errilie,   Ont. 


Wire    Products 
Canada   Wire    ft    (ion   floods   Mfg    Co. 

Hamilton 
The     Dennis     Wire      ft       Iron     Work* 

London,    Ont. 
Dominion     Iron     ft     Steel     Co..     Ltd.. 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co..  Ltd  . 
Hamilton. 

(  Wire   Springs 

The     Dennis     Wire     ft      Iron     Works 

London,    Ont. 
B.        Greening        Wire        Co..        Ltd., 

Hamilton. 

Wire    Stretchers 

Richards-Wilcox  Canadian  Co.,  Lon 
don.   Ont. 

Wood   Finishes 

Berry   Bros.,   Walkervillc. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Pratt   ft   Lambert,    Bridgeburg,    Ont. 
G.    F.   Stephens   ft   Co.,    Winnipeg. 

Woodenware 

Boeckh   Bros.  Co.,   Toronto. 

Wm.  Cane  ft  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  ft  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works.  Toronto. 

Stratford  Mfg.  'Co.,  Ltd.,  Stratford. 
Ont. 

Walter   Woods    ft    Co..    Hamilton. 

Woven   Wire   Fencing 

The     Dennis     Wire     ft     Iron     Works, 

London,   Ont. 
McGregor-Banwell    Fence   Co..    Ltd. 
Dominion    Iron    &    Steel     Co.,     Ltd.. 

Sydney. 

Wrenches 
Frank   Mossberg  Co..   Attleboro.   Mas*. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &     Barnes     Mfg.     Co..     St. 
Catharines. 

Wringers 
Beatty   Bros..   Ltd.,   Fergua,  Ont..  andi 

Winnipeg.    Man. 
Cummer-Dowsrrell,      Ltd.,      Hamilton. 

Ont. 
Walter    Woods    ft    Co..    Hamilton. 
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Condensed    or   "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
an  you  have  to  offer— and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An_  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


BUSINESS  CHANCES 

T  BT    JOHN    NEW,    154   BAY    STREET,    TO 
•*-J   ronto.    sell    your   business.  '* 


BUSINESS  WANTED 


U7  ANTED—HARDWARE  BUSINESS.  RE- 
'  ply,  giving  turnover  and  complete  infor- 
mation.    Box   423,    Hardware   and    Metal. 


ARTICLES  FOR  SALE 

pOR     SALE— EIGHT-FOOT     BROWN-BOGG 
Iron  Brake,  good  as  new.     McMurty  Hard- 
ware Co.,   St.   Thomas. 

AGENCIES  WANTED 

rpHE  SUREST  WAY..FOR  THE  MANUFAC- 
-*-  Hirers'  agent  to  connect  with  good  live 
firm  si,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 

XTOfJ    MUST    HAVE    A    LOT    OF    OLD    FIX- 

tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business1.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 

TjMFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  he  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 

mHERB  IS  MONEY  IN  USING  AND  SELL- 
-*-  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  tsaveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 

■fei  X  P  E  R  I  E  N  C  E  D  SALES  MANAGER 
wishes  similar  position  or  assistant. 
Eighteen  years'  experience  in  paints,  oils, 
ijlass,  varnishes  and  hardware.  Have  special 
Draining  in  mercantile  credits.  Excellent  con- 
nection in  Western  Canada,  and  can  get  re- 
sults.     Reply    Box    421,    Hardware    and    Metal. 

TTAKDWARE  SPECIALTY  SALESMAN 
-^-  with  excellent  connection  in  Ontario  de- 
sires road  position.  Has  "done  his  bit"  in 
Prance,  and  while  now  medically  unfit  for 
service  is  perfectly  fit  for  certain  duties.  Box 
!:.'(>.   Hardware  and  Metal. 

mHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  811 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


SALESMAN   WANTED 


(4)  WANTED  -  -  HARDWARE  SALESMAN 
with    not    less    than    5    years'    experience: 

—  good  stockkeeper  and  window  trimmer:  good 
opportunity  for  the  right  man.  Apply,  with 
full     particulars,     to    Box    419    Hardware    and 

Metal,    Toronto. 


MISCELLANEOUS 

Q.OOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  114 
Bay  St.,  Toronto. 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
•"-  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
"  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,   (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN 
y~J  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  nnd  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata 
logue  "B."  Otis-Fenson  Elevator  Co..  Tor 
onto. 

PARTICULARS  OF  PROFITABLE  SJJDE, 
line  for  anyone  calling  en  hardware  r 
butcher  trade  in  certain  parts  of  Canada.  No 
samples.  Eureka  Refrigerator  Co.,  27-81  Brock 
-\m\.   Toronto. 

i  —     -  ' 

WANTED— MEN  WITH  HARDWARE  Ex- 
perience and  ambition  for  shipping  and 
stuck  departments  in  this  factory,  Goi  '1  op- 
portunities for  advancement.  State  age, 
experience  and  salary  in  first  letter.  Apply 
Canada   Steel   Goods   Company.   Hamilton.  Out. 


SIGNS  AND  SHOW  CARDS 


WE    ARE    THE    MOST   UP-TO-DATE    SIGN 
and    show    card    firm    in    Canada.    W.    H. 
Stevenson,    Stevenson    Building.    Toronto. 


Want  Ads. 

Try  it  out 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  _  a 
condensed  advertisement  in 
this  paper. 


KINDLY  MENTION  THIS  PAPER 
WHEN  WRITING  ADVERTISERS 

//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 


QEJPABATE  SEALED  TENDERS,  addressed 
k  to  the  undersigned,  will  be  received  at 
this  office  until  4.00  P.M.,  on  Monday,  Febru- 
ary ]2,  1917,  for  the  supply  of:  "Brooms  and 
Brushes,"  "Chain,"  "Coal,"  "Hard-ware," 
"Hose."  "Oils  and  Greases,'  "Packing," 
"Paint  and  Paint  Oils,"  "Manilla  Rope,"  "Wire 
Rope"  and  "Strain  Pipe,  Valves  and  Fittings." 
for  the  requirements  of  the  Departmental 
Dredging  plant  in  Ontario  and  Quebec  during 
the    fiscal   year   1917-18. 

Each  tender  must  be  sent  in  a  separate 
envelope  and  endorsed:  "Tender  for  Hard- 
ware, Ontario  and  Quebec,"  "Tender  for 
Chain.  Ontario  and  Quebec,"  etc.,  etc.,  as  the 
case    may   be. 

Persons  tendering  are  notified  that  tenders 
will  not  be  considered  unless  made  on  the 
printed  forms  supplied,  and  signed  with  their 
actual  signatures.  These  forms  can  be  ob- 
tained at  the  Department  of  Public  Works, 
Ottawa. 

Each  tender  must  be  accompanied  by  an 
accepted  cheque  on  a  chartered  bank,  pay- 
able to  the  order  of  the  Honourable  the  Min- 
ister of  Public  Works,  for  amount  stated  in 
form  of  tender,  which  will  be  forfeited  if 
the  person  tendering  decline  to  enter  into  a 
contract  when  called  upon  to  do  so.  or  fail  to 
complete  the  contract.  If  the  tender  be  not 
accepted   the-  cheque  will  be  returned. 

The     Department     does     not     bind     itself     to 
accept    the   lowest   or   any    tender. 
Bv   order, 

R.   C.    DESROCHERS, 

Secretary. 
Department   of   Public   Work".. 

Ottawa,  January   17,  1917. 

Newspapers  will  not  be  paid  for  this  ad- 
vertisement if  they  insert  it  without  authority 
from   the   Department. 


"KAY'S   / 

XCELSIOET 

Curling   Stones 

Run  perfectly  from  the  very  start. 
No  working  down  with  emery 
necessary. 

We    carry    a    full    line,    in    assorted 
weights,   36   to  45   lbs.    to  the   stone, 
exclusive  of  the  handle. 
Also    Handles,    Grips,    Fancy    Wash- 
ers, Brooms,  Boxes. 
Also  Builders'  Supplies. 

Walter  Belyea 

Successor  to  the  late 

THOMAS  BLACK 

WINNIPEG 


80 
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GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The 
quality  is  of  the  best  and  they  are  beautifuly  finished.  We  are 
putting  in  hand  large  stocks  for  the  coming  season,  and  we  ask 
you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found 
equally  satisfactory. 


No.    5417 — Garden    Shears. 
Guaranteed   "Fast   Handles.' 


Established 
in    1803 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:   WARD.  SHEFFIELD. 


No.  5757— The  "Perfect"  Patent  Dutch  Hoe. 


SHERMAN  F.  AINSLIE.  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON.  LTD.  1150  Hamilton  St..  Vancouver.  B.C. 

ALEXANDER  GIBB.   3  St.  Nicholas  St..  Montreal. 


E 


"ftfmlWmU  i^nfm^mf^  ffl®  w  ^  w " 


PERFECT 
SAW 

for 

Every    Purpose 

The  entire  line  made  of  Sterling  Steel.  Best 
possible  combination  of  Quality,  Material,  Sat- 
isfaction and  Profit.  Covered  by  our  Money- 
Back  Guarantee. 

On!,  i  from  your  Jobber  —  or  direct  from 
Branch    or   Factory 

Write  immediately  for  com- 
plete book  on  Sterling  Steel 
Saws.       (Mention   Catalog   HJM.) 

E.  C.  ATKINS  &  CO., 


VWu'W* 


ATKINS 


SAWS 

and 


Trowels 


STERLING  SAWS  MADE 
IN  CANADA 


Factory — Hamilton,  Ont. ;    Vancouver  Branch:   109  Powell  St. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE  IN  LENGTHS    OF   ABOUT  500   FEET. 


MANUFACTURED 
SOLELY  BY 


GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto  Montreal  Fort  William  Winnipeg 


Regina      •"'   Saskatoon  Calgary  Edmonton 


'  ancouver 


/UFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary   ones  witnout   hook. 

the /ufk/n Rule ftp.  ofQanadaUtd. 

WlNDSO/tONT. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


.--■■. 


Talk  Number  Eighty-six 


THE  GOLDEN  RULE  OF  THREE. 

Three  things  to  commend — Thrift,  industry  and  promptness.  A 
iittle  of  the  latter  these  days  on  the  part  of  the  Railways  would 
help  industry  and  thrift,  too.  We  hope  our  friends  will  not  hold 
us  responsible  for  delays  in  making  and  shipping  their  orders. 

TINKER    TOM. 

Look  for  Talk  No.  87  next  week. 

;  DOMINION  SHEET  METAL  CO..  Ltd. 

HAMILTON.  CANADA 


I 


A  Winter  Necessity 

Live  dealers  everywhere  will  make  a  special  effort  to  sell  Rubber  Mouth  Bits 
this  winter.  They  are  not  only  profitable  to  the  dealer,  but  to  the  user  as  well — 
they  protect  the  horse's  mouth. 

McKINNON  RUBBER  BITS 

Are  made  from  McKINNON  ELECTRIC  WELDED  CHAIN  which  has  been  Anti-Rust  Treated 
before  the  rubber  is  put  on.  All  the  leading  jobbers  everywhere  carry  them,  for  they  are  dependable  goods 
that  you  can  offer  to  your  trade  with  confidence  that  they  will  give  perfect  satisfaction. 

McKINNON  DASH  COMPANY         St.  Catharines,  211 


ONTARIO 
ADA 


Increased  Sales! 


Every  Hardware  Dealer   should  carry 
Our  Electric-Welded,  Anti-Skid  Chains 


SMALL  INVESTMENT -QUICK  SALES -GOOD  PROFITS 

Made  and  sold  in  two  grades,  as  specified  below 

"Dreadnaught"  Brand  "Imperial"  Brand 


Electric-Welded  Cross  Chain, 
case-hardened  and  copper- 
plated. 

Galvanized  rim  chain. 

Atlas  style  connections. 


Electric- Welded  Cross  Chain, 
soft  and  polished. 

Self-color  rim  chain. 

Atlas  style  connections. 


Sold  by   Jobbers 


MADE   IN   CANADA 


FULLY  (llARANTEED 


By 


McKinnon  C-hain  (company 

ST.  CATHARINES,  ONT. 
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1917-NEPONSET  YEAR 


This  year  will  be  remembered  among  the  hardware  and  building- 
trades  as  Neponset  Year.    "We  are  out  to  shatter  all  records ! 

NEPONSET  # 

Paroid 

ROOFING 

In  the  past  year,  with  the  co-operation  of  dealers  all  oxer 
the  Dominion,  Paroid  definitely  took  its  place  as  the  greatest 
of  all  roll  roofings.  This  year  we  have  plans  completed  to 
capitalize  the  fact  with  the  biggest  and  most  aggressive 
campaign  ever  attempted  in  Canada  for  roofing  materials. 

What  Will  You  } 
Make  Out  Of  If 

The  demand  for  Paroid  conies  through 
dealers.  You  will  profit  by  our  expendi- 
ture just  in  proportion  to  the  energy  you 
exert  in  co-operation  with  our  efforts. 
Stock  up  ready  for  the  record-breaking 
year. 

Keep  a  roll  of  Paroid  outside  your 
store ! 


LOOK  FOR  THE 

PAROID  ROLL 


MpW  Although    the   Dominion   is 

practically  taken  up  by  live 
dealers,  certain  territories 
are  still  available  for  the 
right    kind    of    merchants. 

Immediate   application    is   advised. 


DEALERS 


BIRD   &   SON,    Dept.   V. 

Hamilton  Ontario 

The  Largest  Manufacturers  of 

Roofings,     Wall     Boards     and 

Roofing  Felts  in  Canada. 


Warehouses  : 
Vancouver, 
Calgary,       Ed- 
monton, Winni- 
peg,      Montreal, 
St.  John. 
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AUWMOBH.E    ACCKSSOKlKS         I    U  JS  TVERS  AL      HARDWARE     CO.   jjj       STAIVUIY    H«ROWARE 


\  ROW  of  automobiles  in  front  of  your  store  is  the  best 
^^  proof  that  you  are  doing  business  with  a  desirable 
class  of  customers.     You  will  attract  the  people  who  ride 

in  automobiles  if  you  keep  the  sort  of  merchandise  that  appeals  to  them.    A 
convenience  that  is  of  interest  to  every  motorist  is  the 

Stanley  Garage  Door  Holder 

No    1774 


For  this  device  there  is  a  rapidy  growing  demand, 
as  Stanley  advertising  is  daily  bringing  it  to  public 
attention.  And  your  first  sale  of  the  Stanley  Door 
Holder  will  bring  you  others,  for  its  value  is  in- 
stantly apparent  to  everyone  who  sees  it. 

When  a  garage  door  equipped  with  the  Holder  is  swung  open, 
it  catches  automatically  and  remains  securely  locked  in  place, 
so  that  it  cannot  slam  against  the  incoming  or  outgoing  car.  A 
pull  on  the  chain  leaves  it  free  to  close. 

STANLEY  Garage  Hardware  will  please  your  most  exacting  customers.  Jt  is  strong 
and  substantial,  smooth  in  operation,  and  handsome  in  design  and  finish.  Though 
selected  by  those  who  are  able  and  desirous  to  buy  the  best,  it  is  within  the  means  of 
most  garage  builders.  And,  at  the  same  time,  it  allows  you  a  handsome  profit. 

If  you  are  not  yet  a  Stanley  Garage  Hardware  Dealer,  write  for  Garage 
Hardware    Catalog,    R — 21    and   information    about    selling    helps. 


Stanley   Garage  Hard-    \J" 
ware    is     a     profitable 
line    for    you    to    pur- 
chase. 


TfeQl 


NEW  BRITAIN 


^  ■■- 


CONN.,  U.S.A. 


Canadian  Representa- 
tives: A.  Macfarlane  & 
Co.,  Coristi)ie  Bldg., 
Montreal. 


Febrauary  3,  1917. 
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That  Good  RICHARDS-WILCOX  Trolley  Track 


"The  Track  that  made  Sliding  Doors  PRACTICAL 


J9 


PICK  up  a  length  of  it  and  look  it  over 
carefully.  Run  your  eye  down  one  side 
and  then  down  the  other  side,  and  see 
how  straight  it  is. 

Look  through  it  and  see  how  straight  the 
runway  is.  See  if  there's  any  twist  or  bend 
or  warp  in  it. 

Now  put  a  Champion  321  Hanger  in  it. 
Observe  that  the  only  point  of  contact  is 
right  on  the  tread,  where  the  machined 
wheel  runs  on  a  flat  surface,  eliminating 
all  friction. 


It  is  the  only  track  on  the  market  in  which  the 
wheels  cannot  scrape  the  side  of  the  box,  or  the  pendant 
scrape  the  flange. 

There  are  cheaper  hangers  than  "R-W" — there  are 
none  so  good. 

When  a  farmer  buys  a  trolley  hanger,  he  thinks  he  is 
buying  the  best.  Sell  him  THE  BEST  rather  than  the 
second  best. 

WHEN  YOl  CAN  HAND  OUT  A  HANGER  AND  SAY, 
HONESTLY,  "JOHN,  THAT'S  THE  VERY  BEST  HANGER  I 
KNOW    OF,"    THE    SALE    IS    HALE    MADE. 

fcchardsWilcoy 


Look  for  the 
name    on 

every  length 
of   track. 


Canadian  Compa.ny.lie 

London,Ontario.  Is 


The  Majority  of  Up-to-Date  Power  Plants 

to-day  are  equipped  throughout  with 

JENKINS    BROS.'    VALVES 

The  line  of  JENKINS  BROS.'  VALVES  is  wide  and  varied, 

there  being  a  particular  style   of   valve   to  suit  every  re- 
quirement. 

Every  Jenkins  Bros.'  Valve 
embodies  the  most  modern 
improvements  in  valve  con- 
struction. 

Be  sure  that  the 
valves  you  buy  have 
the  Diamond  trade- 
mark cast  on  body. 

Write  for  Catalogue  8 

JENKINS  BROS. 

LIMITED 

103  St.  Remi  Street,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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UNIVERSAL 


Make  Your  Stock 
Representative  of 
Universal   Quality 

The  prestige  of  the  Universal  name  firmly 
established  through  years  of  national  advertising 
and  superior  service  can  be  made  to  work  for  you 
in  a  surprisingly  large  percentage  of  the  articles 
sold  in  your  household  specialties  department. 

There  is  every  reason  why  the  women  who  have 
been  accustomed  to  ask  for  Universal  Food  Chop- 
pers or  Percolators  should  enjoy  the  advantage  of 
Universal  quality  in  demanding  electric  appli- 
ances, vacuum  bottles  or  any  one  of  the  numerous 

UNIVERSAL 
Home  Needs 

Each  addition  which  you  make  to  3'Our  Univer- 
sal stock  reaches -out  and  grasps  just  so  much 
more  business  -which  may  be  capitalized  on  the 
Universal  reputation. 

Pocket  Knives,  Table  and  Kitchen  Cutlery,  Tea 
Pots,  Chafing  Dishes  and  nickel  or  silver  Trays, 
Ramequins  or  Casseroles,  Mayonnaise  Mixers, 
Churns  ,  Scales  and  many  more  beside,  all  sold 
under  and  stamped  with  the  Universal  trade- 
mark. 

Landers,   Frary  &  Clark 

NEW  BRITAIN,  CONN. 

Canadian  Representatives : 

A.  MACFARLANE  &  CO.,  MONTREAL 


No.     I 


No.    xilxniN 


//'  interested,  tear  out  this  page  and  keep  with  letters  in  be  answered. 
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Saws  and   Tools 

That  Last  For 

Generations 


You'll  use  a  DisstonSaw.too,  someday" 


It  takes  a  mighty  good  saw  to 
serve  two  or  three  generations  of 
mechanics,  yet  there  are  numerous 
cases  where  a  Disston  8aw  has 
passed  from  father  to  son  more 
than  once  in  its  lifetime.  This 
quality  of  great  durability  is  only 
one  of  the  many  that  attest  the 
wonderful  superiority  of  Disston 
Saws. 

The  reputation  which  has  been 
built  up  in  the  past  73  years  for 
these  saws  is  shared  by  other  Diss- 
ton products,  for 

Disston 

SAWS  TOOLS  FILES 


all  embrace  those  distinguishing 
qualities  of  durability,  efficiency 
and  ease  in  handling  which  have 
enabled  them  to  set  a  standard  for 
high-grade  tools  that  is  world-wide 
in  its  scope. 

We  carry  a  complete  line  of 
tli esc  famous  saws,  tools,  and 
file,.    ' 

Lewis  Bros.,  Ltd. 

MONTREAL 

EVERYTHING  IN  HARDWARE 
RAILWAY  CONTRACTORS'   and 

PLUMBERS'  SUPPLIES 
SPORTING  GOODS,  CUTLERY,  PREPARED 

ROOFING.  PAINTS  and  GLASS 


If  interested,  tear  out  tliis  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly   ground   and   designed  to  cut  hair,  not  break    it  off  by   main  force. 


BALL  BEARING 
Retailing  at   about  $2.5o. 


NEW  MARKET  PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,   Fetlock   and   Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges  ,...'•'       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  ' '  SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
maimer. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Win.  Newman  &  Sons 

LIMITED 


BIRMINGHAM,  ENG. 


Agents:  FREDERICK  SARA  &  CO.,  326  9th  Ave.  W.,  Calgary,  Alta. 


MORRISON 

BRASS  VALVES 


Morrison  Valves  are  especially  adapted  for 
service    where    the    requirements    are    severe. 

They  are  renewable  disc  valves,  with  heavy 
bodies,  spindles  and  valves,  and  fitted  with 
gland  follower  in  packing  nut. 

It  is    impossible  to    produce  a  better  line  than 

MORRISON  BRASS   VALVES 


Full  information  and  prices  furnished  upon  request. 

The  James  Morrison  Brass  Mfg.  Co., 

LIMITED 
93-97  Adelaide  Street  West,  Toronto,  Ontario 


//'  Interested,  tear  out  this  page  and  keep  with  Idlers  to  be  answered. 
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ISAMSONI 


THIS  END  UC 

SAMSON 

JEADV 

Roofing 


The  Man  Who  Buys  Roofing 

will  find  just  what  he  wants  in 
"SAMSON." 

Quality  of  materials,  expert  workman- 
ship of  absolute  uniformity — durability 
— all  go  to  make  a  product  that  can  be 
depended  upon  to  give  the  very  best 
service  and  satisfaction. 


Remember  the  name — 

"SAMSON 


91 


Jlffe.    H.  S.  HOWLAND,  SONS  &  CO.     ,4 


WHOLESALE  HARDWARE  MERCHANTS 

TORONTO 


LIMITED 


//  interested,  tear  out  this  page  and  keep  loith  letter*  to  be  answered. 
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Preferred  Stock 

In   the    Cleaning    Device    Market 


Notwithstanding  the  flood  of  cleaning  devices 
which  have  been  offered  the  public  in  the  last 
decade,  Bissell  machines  have  easily  maintained 
the  supremacy  established  during  40  years. 

The  Bissell  Carpet  Sweeper  is  just  as  popular 
as  the  day  it  was  introduced.  It  is  just  as  much 
valued  by  intelligent  housekeepers  as  in  the  days 
when  it  was  the  only  "sweeper"  in  existence. 

Bissell  Vacuum  Sweepers,  introduced  more 
recently,  have  been  a  phenomenal  success.  They 
are  efficient,  convenient,  and  built  for  a  lifetime 
of  use.     They  are  worthy  of  the  famous  name 

BISSELL'S 

Therefore  these  two  Bissell  machines  are  preferred 
stock  \*ith  all  experienced  merchants.  You  know  from  ex- 
perience how  the  name  is  valued  by  the  purchaser,  how  the 
price  is  standardized  by  constant  advertising,  how  the 
profit  is  always  assured. 

You  know  that  for    these  reasons  the  Bissell  outsells  all 


Bissell's 
Carpet   Sweeper 


Bissell's 
Vacuum  Sweep  er 


competing  machines.  That  it  keeps  you  clear  of  the  price 
wars  which  continually  rage  in  the  cleaning  device  market — 
wars  which  rob  the  retailer  of  his  legitimate  profits. 

Because  of  these  exclusfve  advantages  most  dealers 
specialize  on  the  Bissell  line. 

The  Bissell  line  has  been  manufactured  for  over  forty 
years  in  a  factory  devoted  entirely  to  the  making  of  cleaning 
devices.     If  you  need  further  information,  address 


BISSELL  CARPET  SWEEPER  COMPANY  OF  CANADA,  LIMITED,  Niagara  Falls,  Ont. 

GRAND  RAPIDS,  MICH. 

Oldest  and  Largest  Exclusive  Manufacturers  of  Carpet     weeping  Devices  in  the  World 


(331) 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


'W  &  B"  Wood  Handle  Grips.  Length  open  6  to  14  inches. 


"W  &  B"  STEEL  Handle  Grips.  Length  open  18  to  48  inches. 


'W   &   B"   SCREW   WRENCHES   MADE   IN  CANADA 


'Railroad  Special"  Wrenches 


Machinists'  Knife  Handle  Wrenches 


Th«  is  the  Strongest  and  best  HEAVY  DUTY  Wrench 
mule  Iliad  and  Bar  Drop  Forged  in  one  piece  from 
selected  steel.  Extra  heavy  jaws  thoroughly  case-hardened. 
Indestructible  Iron  handle,  fitted  with  "W.  &  B." 
[CAST  ACTING  SCREW 

Adopt  this  established  line  as  your 
standard  < !  A  N  A  1)  TAN  MAD  E 
WTJENCHES. 


Tins  is  the  best  wrench  of  its  type  ou  the  market.  With 
(he  exception  of  the  difference  in  the  handle  it  is  practically 
the  same  as  the  "Railroad  Special"  Wrench.  FITTED 
WITH   "W.  &   B."  EASY   ACTING   SCREW. 


Regular  Wrenches 

Head  and  Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW  and  thoroughly 
seasoned   handle. 


Complete  information  and  catalog  No 
82  on  request. 

The  Whitman  &  Barnes  Manufacturing  Company 

ST.    CATHARINES, 


ESTABLISHED  61    YEARS 


ONTARIO 
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You  Can  Sell 
Every  "1900"  You  Stock 

There  are  thousands  of  women  who  have  read  our  ad- 
vertisements for  years  but  have  never  had  an  oppor- 
tunity to  examine  our  Washing  Machines. 
P'ut  at  least  one  or  two  "1900"  Washers  "up  front." 
The  moment  your  customer  catches  sight  of  them  she 
will  be  interested.     She  will  look  them  over — a  little 
sales  effort  from  you — and  she  buys. 
Keep  a  "1900"  Washer  always  in  sight. 
There's   a   special   line   of  profitable   business   iu  your 
town   in  Motor  Washer,   Wringer,  and  Ironing  Outfits 
that  we  doubt  if  you  have  thought  of.    Every  "1900" 
dealer  should  ask  us  for  information  on  this  idea. 

The  "1900 "Line 

includes  3  styles  of  Hand  Power  Washers,  2  styles  of 
Water  Power  Washers,  2  styles  in  2  sizes  each  of  com- 
plete Motor  Washer  and  Wringer  Machines  to  operate 
by  Electric  Motor  or  Gasolene  Engine — and  a  full 
assortment  of  sizes  and  grades  of  superior,  beautifully 
finished  hand  and  power  wringers. 
The  "1900"  line  offers  the  hardware  merchant  a 
splendid  opportunity  both  in  generous  profit  on  the 
individual  sale  and  in  resulting  business. 
If  there  is  not  a  live  "1900"  dealer  in  your  town, 
there  may  be  a  chance  for  you.     Write 

The  "1900"  Washer  Company 

357  Yonge  Street       :       :      :      Toronto 


I  Are  You  Selling  Car-  | 
1  borundum  Sharpening  j 
|  Stones  to  ALL  of  Your  | 
I  Carpenter   Customers?  | 

THERE  are  several  of  the 
Carborundum  Sharpen- 
ing Stones  that  should  be  .  j 
in  every  carpenters'  tool  kit 
— the  Round  Combination 
Stone,  the  Gouge  Stones 
and  the  Handy  Slip  Stones. 
Carpenters  everywhere 
know  of  the  quick,  clean 
cutting  qualities  of  Carbo- 
rundum— be  sure  that  you 
carry  a  good  stock. 

Might  we  suggest  a  win- 
dow display  of  these 
stones  for  the  carpenter? 

|  We   have   some  snappy 

window  display  material 
packed   and   ready  to 

|  send  you. 

jj  Write  for  Carborundum 

Display    Circular    344 

|   The  Carborundum  Company 

I  Niagara  Falls,  N.  Y. 

IlIIIIIIIIIIIIIIIIIIIM 
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THE  DOMINATING  CAMPAIGN 

of  tool  advertising  for  1917  is 
going  to  be  the  big  campaign  on 

, — __ , — . r_ 

\  '  (Xr  f V 


5  O  O^G^DfoOL^ 

There  is  no  attempt  to  be  smart  or  clever  in  this 
campaign.  But  each  big  advertisement  shows  a  strik- 
ing illustration  of  a  plain,  ordinary  home  use  for  one 
of  the  1500  good  tools. 

Big  space  runs  regularly  in 

SATURDAY  EVENING  POST  POPULAR  MECHANICS 

COLLIER'S  POPULAR  SCIENCE  MONTHLY 

LITERARY  DIGEST  AMERICAN  CARPENTER  &  BUILDER 

In  addition  to  this  big  campaign,  we  are  also  using  space  in  more  than 
twenty  other  papers  read  by  Carpen  ters,  Machinists,  Motorists,  Black- 
smiths, Plumbers,  Experimenters,  Manual  Training  Instructors,  Gar- 
ages and  Machine  Shops. 

No  one  knows  better  than  you,  what  this  means.  It's  a  great  opportunity 
for  live  hardware  dealers  who  will  get  back  of  this  big  campaign  and 
push.  Push  this  line  that  will  bring  profits  to  you,  and  satisfaction  to 
your  customers. 

W  c  will  do  our  share;  write  us  for 

Signs  Booklets  Pocket  Catalogs       Proofs  of  Advertisements 

Display  Cards        Circulars  Electrotypes  Newspaper  Advertisements 

Movie  Slides  Car  Cards 

GOODELL-PRATT   COMPANY 

Greenfield,       ^Zfarutfa,      Mass.,  U.S.A. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


February  .'(,  1917. 


HARDWARE    AND    METAL 


ii 


A  File 
is  a  Simple  Tool 

but  if  it  is  a  "FAMOUS 
FIVE"  file  it  passes 
through  the  hands  of  twen- 
ty or  thirty  expert  workers 
before  it  reaches  your  cus- 
tomer. 

These  men  work  to  fixed  standards 
that  insure  accurate  cutting  and  the 
best  wearing  qualities. 

The  efficiency  of  every  "Famous 
Five"  file  is  standardized  before  it 
leaves  the  factory. 

That  accounts  for  their  being  pre- 
ferred by  all  good  mechanics. 

And  because  of  this  preference  it 
pays  to  handle  them. 

Specify  them  when  ordering  from 
your  jobber. 

They  are : 


Metal 
Protection 

In  any  kind  of  metal  con- 
struction the  element  of 
rust  is  such  a  destructive 
factor  that  the  best  protec- 
tion obtainable  is  unques- 
tionably the  cheapest. 

CARTER'S 

Dry   Red  Lead 

is  the  highest  standard 
quality  and  affords  a  perfect 
sealing  coat  that  absolutely 
protects  all  kinds  of  metal 
from  rust  and  corrosion. 

We  make  Orange  Dry  Lead 
and  Litharge  also  Special 
Dry  Lead  and  Litharge  for 
Color,  Varnish  and  Rubber 
Makers.  Oxides  for  Stor- 
age Batteries  and  Pottery. 

All    products    are    wholly 
Canadian  made. 

Quotations  sent  upon  request. 

The  Carter  White  Lead  Co. 

Limited 

91    Delorimier  Avenue 
Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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We  Are  Coming  To 

Ontario  and  Quebec. 

For  Particulars,  see 

below 


We  have  about  completed  arrange- 
ments to  have  our  entire  line  of 
washing  machines  handled  by  the 
wholesale  trade  in  both  Ontario  and 
Quebec. 

Our  policy  is  to  give  an  exclusive 
contract  to  one  dealer  in  a  town. 
Applications  for  agencies  will  be 
considered  in  the  order  they  are 
received. 

There's  a  Maytag  washer  of  every 
type — hand,  power-driven,  electric, 
and  multi-motor — all  built  to  the 
enviable  Maytag  standard,  and  guar- 
anteed for  life  against  mechanical 
defects. 

//  interested,  write  us  for  full 
particulars. 

THE  MAYTAG  CO.,  LTD. 


Logan  and  Arlington, 


WINNIPEG,  MAN. 


Order  Yours    Now 
Be      Prepared 

Each  of  the  three  Freezers, 
LIGHTNING,  GEM  or 
BLIZZARD,  has 
served  the  house- 
wives o  f  America 
for  thirty  years, 
and,  like  the  cream 
they  create,  are  in 
demand  in  all  sea- 
sons. 

They  are  built  of 
the  very  best  ma- 
terial and  work- 
manship possible — 
their  ingenious  con- 
struction makes 
them  easy  to  oper- 
ate, quick  freezing, 
and  economical  to 
both  dealer  and 
user. 

The  Blizzard,  being 
simpler  in  construc- 
tion and  cheaper  in 
price,  makes  it  a 
good  running  mate 
with  either  the 
Lightning  or  Gem. 
They  sell  them- 
selves and  stay 
sold!  No  comebacks 
or  complaints. 

This    means    easy, 

net  profits  for  you. 

Your  jobber  will 

supply  you. 

Include  the  Light- 
ning Ice  Chipper.  It  helps 
the  sale  of  Freezers. 

North  Bros.  Mfg.  Co. 

PHILADELPHIA     -     PA. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Quality  M  E TAL L I C First" 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH a«o  PIPE     SKYLIGHTS 


HANDSOME    COMBINATION     DESIGNS 


"M-R  Co"  Ceiling  and 
Wall  Plates,  Cornices 
and  Mouldings  can  be 
interchanged  and  any 
desired  combination 
quickly  and  beautifully 
worked  out.  Good  pro- 
fit for  you  because  easily 
laid  and  in  demand  as 
soon  as  shown. 

Get  in  on  this  profit- 
able business — write  us 
to-day  for  illustrations 
and  prices. 


Design  Registered  1912 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


a 


From  Ore  to  Finished  Product 


WIRE  NAILS 

All  Standard  and  Special  Gauges. 


Dominion  Iron  &  Steel 
Company,  Ltd. 

Sydney,  N.S.         Montreal,  Que.         Toronto,  Ont. 


Nail  Wire,  Rivet  Wire,  Oiled  and 
Annealed  Wire,  Galvanized  Wires, 
Plain,  Barbed  and   Coiled   Spring. 


QUICK    SHIPMENT— a    complete    stock 

available  at  MONTREAL,  TORONTO  and 

HEAD  OF  LAKES. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Aged  before   shipped 

The  "hand-to-mouth"  manufacture 
of  linseed  oil  does  not  permit  of  the 
propei'  conditioning-  of  the  seed  be- 
fore crushing  or  the  perfect  ageing  of 
the  oil  before  shipping  —  therefore 
the  advisability  of  using  and  selling 

LIVINGSTON 
BRAND 

Boiled  and  Raw  Linseed  Oils 

(Put  up  in  the  Blue  Barrels) 

Our  buying,  crushing  and  storing 
facilities  enable  us  to  hold  our  stocks 
of  seed  and  oil  long  enough  to  ensure 
proper  ageing  before  crushing  and 
shipping  to  our  patrons. 

This  is  worth  thinking  over,  Mr. 
Manufacturer  and  Mr.  Dealer. 

If  you  value  the  quality  of  your  pro- 
duct, use  only  Livingston  Brand  Oil. 
If  you  sell  oil,  insist  on  your  jobber 
supplying  you  w  i  t  h  Livingston 
Brand.  If  he  can't  supply  you  write 
direct  to  us  and  we  will  let  you  know 
where  you  can  buy  it. 


i. 


The  Dominion  Linseed  Oil  Co.,  Ltd. 

BADEN       TORONTO       MONTREAL 


//  interested,  tear  out  thin  page    and  keep  with  letters  to  be  answered. 
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jStanlrb  ^finals 


Bailey  Iron  Planes 

THE  STANDARD  FOR  MORE  THAN  FIFTY  YEARS 

Made  by  the  most  skilled  Plane  makers  in  the  world 

The  average  Carpenter  invariably  demands  a  Bailey. 

He  learned  his  trade  by  their  use  as  did  his  father  before  him. 
You  never  have  to  "carry  over"  a  Bailey  Plane.  They  are  always 
in  demand  and  constitute  one  of  the  most  staple  articles  a  Hard- 
ware Dealer  stocks. 

Improvements  are  constantly  being  made  in  their  manufac- 
ture, tending  to  make  them  daily  more  popular  and  more  sought 
after  by  discriminating  Carpenters  and  Mechanics. 

If  you  do  not  carry  these  Planes,  arrange  to  do  so  at  once. 
You  will  be  surprised  how  your  Plane  sales  will  increase. 

MADE  IN  THE  CANADIAN  WORKS 


OF  THE 


Stan  ley  Rule  &.  Level  Co. 

New  Britain.  Conn.  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ill    Ask  us  for 

Wrapping  Papers 

Twines 
Brooms    Brushes 


Parchment  Butter  Paper 

Printed  and  Plain 

PROMPT  SHIPMENT 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All    leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS.  ONT. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pumps 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


TT'Hfflg 
JjUilJltnW, 


Specialty 

i  PAPER  BAG 


CO. 

LIMITED 


I 


12-14-16 

JOHNSTON  ST 

TORONTO 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department   M.', 

12-14-16  Johnston  Street,  Toronto,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


— -.  -^xyt&y  — .i    — — 

No.   13.    Full   Width  Cross-Cut   Saw. 


,\>W^W 


•v-*''^?i^ft' 


No.   22.   Full    Width    Cross-Cut    Saw. 


^^^W^i^ 


No.  315.  Hollow  Back   Cross-Cut   Saw,   Champion   Tooth 


*c^!ffs* — 


No.  825.   Hollow  Back   Cross-Cut    Saw,   Lunoe   Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 

Vancouver,  B.C.  St.  John,  N.B. 


THE      MINISTER      OF      FINANCE 

REQUESTS 

THE     PEOPLE     OF     CANADA     TO 

BEGIN   NOW 

TO    SAVE     MONEY     FOR    THE 

NEXT  WAR  LOAN 

DEPARTMENT  OF   FINANCE 
JAN.   9.    1917                                                                                                                                                     OTTAWA 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE    QUALITY    LINE    OF 

FAULTLESS    CASTERS 


will  be  found  the  most  complete  on  the  market.  Twenty-five 
hundred  different  styles  and  sizes  compose  our  line — each 
caster  possessing  the  highest  obtainable  quality,  in  material, 
workmanship  and  design. 

SPECIAL    NOTICE 

Faultless  Casters  received  the  Gold  Medal  Highest  Award 
at  the  Pan-Pacific  International  Exposition  in  1915  on  their 
SUPERIOR  QUALITY. 


Faultless  Caster  Company 


Full  Size  L-5-5 


EVANSVILLE,   INDIANA 


Advertising   a   Labor -Saver 


The  merchant's  greatest  labor-saver  is  not  necessarily  an  adding  machine. 
It  is  more  likely  to  be  advertising. 

A  great  factor  in  the  cost  of  goods  is  the  time  it  takes  to  move  them.  Adver- 
tising and  trade-marks,  working  together,  are  the  most  efficient  movers  of 
goods — consequently  the  greatest  reducers  of  selling  cost. 

The  producer  who  places  his  trade-mark  on  his  goods  and  advertises  it 
nationally,  is  so  sure  of  their  quality  that  he  is  willing  to  stand  the  full  force 
of  possible  complaints. 

The  whole  tendency  of  trade-marks  and  advertising  is  to  raise  qualities  and 
standardize  them,  while  reducing  prices  and  stabilizing  them. 


If  interexted ,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


February  3,  1917. 
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TT  7     1,  T     /^      .  But  he  could  not  do  this  intelligently  had 

V  V  cl  11 1 1    J  #  \J"  r  C  CI  ne  no^  ^or  a  ^onS  ^me  ma(*e  a  careful  study 

of  investment  conditions,  and  of  particular 
1^  q  OV>  rf±\\Tr\  Pil  1  XTf^f  secui'ities,  through  a  paper  like  The  Finan- 
lo  <X  Olll  C  WU    DUyCI       cial  Post.    He  would  know  the  history  of 

the  company  over  a  period  of  years.     He 

AOTr  1111  it  would  know  how  its  business  is  going  now. 

SK  any  wholesale  house  selling  to    He  wouM  thus  be  weU  informed  ag      ^ 

llir T^n'hta    the"' reason7 whV    lis     Safety'   yieW  in  interest'   marketaMity> 
•i        •  '  •  -i  1  j     etc-»  °f  the  particular  securities  he  has  in 

retailer  is  prospering  so  visibly,  and       ■ 

you'll  hear  some  of  them  say :  "He  is  the 

best  informed  man  we  know  of.    That  Also  he  makes  use  of  his  privileges  as  a 

man  reads  and  thinks.     His  world  of  subscriber  to  The  Financial  Post  to  consult 

interest  is  a  good  deal  larger  than  his  with  the  Editors  on  matters  pertaining  to 

own  town,  or  his  own  store.    He  seems  his  business,  his  money  investments,  the 

to  have  eyes  that  can  see  far  into  the  market  tendencies,  and  so  on. 

future,    and    he    buys    accordingly."  a      Q      B 

Isn't    that    a    fine    tribute    tO    Walter    J.      Why  not  be  a  Walter  J.  Green?    Why  not  become  a 

Green?    It  would  be  a  fine  tribute  to    regular  reader  of  The  Financial  Post? 

QT"1V  man  Tne  Posi-  is  a  week'y   survey  of  general   busi- 

dliy    Uldll.  uess  conditions  in  Canada — a  review  of  matters 

relating  to  Investments,  Securities,  Insurance, 
B  Q  a  Municipal   Finance,  Bank  Clearings.     It  is  not 

edited  with  a  view  to  interesting  bankers, 
ttti  ttoitt-ixt-»  •  i        i        p    ii         T-.  i  professional    investors    and    brokers    so    much 

When  H.  b.  Holt,  President  of  the  Royal  as  tbe  ordinary  business  man. 

"D    ~1         £    r\  J  ^   •  i  i  j_    .li  If  y°u  could  spend  an  hour  each  day  discuss- 

r>ank    Ot    (Jaiiada,    gave    hlS    addreSS    at    the  ing  current  events  in  the  business  world  with 

■  ,  ,.  p    ,.   ,       ,  ,  the     leading     manufacturers,     bankers,     mer- 

recent    annual    meeting    Ot    thlS    institution,  chants,    financiers,    lawyers,    etc.,    you    would 

,      '  get    somewhat    the    same    information    as    the 

he  said :  i '    '  Post  sives  e!>ch  week. 

"The  proper  course  is  to  conserve  the  unusual  h        b        a 

profits  and  accumulate  working  capital,  the  The  Post,  read  regularly,  makes  the  merchant  enter 

lack  of  which  is  so  prevalent  and  so  detri-  confidently  a  world  that  is  all  about  him  always.   A 

mental  to  the  general  interests  of  the  manu-  world  which  the  average  man  does  not  enter — to  his 

facturer."  own  great  loss. 

Now  Green,  while  not  a  manufacturer,  has 

perceived  "the  proper  course,"  and  is  con-     Si8n  the  order  form  herewith  and  mail,  and  thus 

serving  "unusual  profits"— this  by  invest-     take  the  first  necessary  steP  in  securing  this  service, 

,-.  j  t       •  j  -j.-  ttti  or  we  will  send  you  sample  copy  on  request. 

ing  them  m  good  liquid  securities.    When-  J  r       ±v  i 

ever  he  has  $100  or  so  to  spare  he  buys  a     THE  FINANCIAL  POST  OF  CANADA 
bond  yielding  from  5  to  6% — something 

which  can  be  turned  into  cash  quickly   or  mACLEAn'TuBLISHING   CO 

deposited  with  his  banker  as  security  tor 

a  temporary  loan.  143  University  Ave.,        V        TORONTO 

1917 

THE  FINANCIAL  POST  OF  CANADA  _____ 

143-153   University    Avenue 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    If  I  am  satisfied  with  the 
paper  I  will  remit  $3.00  to  pay  for  my  subscription  on  receipt  of  bill. 

Name 

Address 
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Wrought  and  Steel  Pla^ 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


ADAMSON 

VULCANIZERS 

Warning  to  the  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

MADE  IN  CANADA 


ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbvrry,  Mass.,  U.S.A. 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 

Farm.  ^    ?    ^ 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


February  3,  1917. 


HARDWARE    AND    METAL 


21 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


MR.  CLERK 


YOUR  SPARE  TIME 


W 


HAT  do  you  do  with  it?  By  that  we  mean, 
is  it  bringing  you  any  returns  in  the  ways 
that  go  to  assure  your  future  success? 


How  wuuld  you  like  to  know  of  a  plan.'  that  will 
bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  occupation.  Would  you  be  inter- 
ested? 

We  have  a  plan  by  which  hundreds  of  clerks 
throughout  Canada  are  greatly  increasing  their 
weekly  incomes.  This  plan  interferes  in  no  way 
with  their  regular  duties.  It  helps  them  to  become 
of  more  value  to  their  employers  as  well.  Besides 
it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning 
it.  This  places  you  under  no  obligation,  we'll  be 
glad  to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 


Time  To  Order 
SAP  PAILS 

Prompt  Delivery  if  you  Book  Now. 


The   MacLean  Publishing  Co. 

Dept.c.c     143-153  University  Ave. 
Toronto  Canada 


6   and    10  quarts. 


Sap  Pails 
All  Sap  Pails  punched  unless  ordered  otherwise. 

Ask  for  our  prices. 

SOREN  BROTHERS 


545-549  King  St.  West 


Toronto,  Ont. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 
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PLUG 

Clusters 


Two  outlets  from  a  single  socket. 

These  plug  clusters  give  an  extra 
socket  without  extra  wiring,  and 
are  very  serviceable  for  attaching 
household  electrical  devices,  such 
as  portable  lamps,  flatirons,  fans, 
etc. 

Standard  finish  in  brushed  brass. 

Quick  and  very  profitable  sellers. 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEand  POULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGOINS,  Stair  Bldg.,  Toronto,  Ont. 
H.   E.  O.  BTJI„L,   Montreal,  Que. 
HARRY    F.    MODLDEN,   Winnipeg,   Man. 
GEO.   W.   LAIDLAW,  Vancouver,  B.C. 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 

^VJ  a'Mu  ™  M  HOME   :i£ 

'4fr     ^WORKSHOP     y        #f 

:/        ^f"  OUTDOORS    \  X:J§- 

SAFETY  FIRST 

®WM 

/41 

k,4kASHLI6HT\s^t- 

;^(    SAFETY      \1^ 

— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply    that    demand    with    "FRANCO,''    the    complete    line 
of   flashlights. 

Jet   ready  now   for   the  Fall   and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
n   plewty  of  time  to  catch  the  early  shoppers. 
Have   you    a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO              220  King  St.  West                ONTARIO 

TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished   Silver  Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

QUFFFIFI    I"l      C„„       Telegrams:  "Shipman  Sheffield." 
OtiHr  I*  1HL.U,    E.ng.     Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and  5th  Editions. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MENDETS  Sales    Are   Growing 

^    ^  i^^^MME ^/YiV^TTTT1^^^"  al"'   lna'<'"K  m'w   customers  ami    fast   friends   t 


making-   new   customers  and    fast    friends    I'm 

the    Hardware   dealer.     Customers  are   delighted 

of  Mendets  for  mending  leaky  vessels,  rubber  bags, 


with  the  simplicity  and  effectivenes 
tires,  without   rivets  or  solder. 
There   is  profit   for  you.     We   furnish   counter  display   containers   free.     Ask    for   proposi- 
tion particulars. 

Wholesale  Hardware  Merchants  Who  Sell  MENDETS :— Whites,  Ltd.,  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd.. 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont;  Honbs  Hardware  Co.,  Ltd.,  London,  Out.;  D.  H.  Howden 
&  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett  &  Son  Co.,  Ltd..  Ottawa,  Out.;  Miller-Morse  Hardware  Co.,  Winnipeg, 
Man.;  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta. ;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  Rogers  Hardware 
Co.,  Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson  Co.,  Ltd., 
Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond 
Hardware  Co.,  Guelph,  Ont.;  Emmerson  &  Fisher,  Ltd.,  St.  John,  N.B. ;  R.  Chestnut  &  Sons,  Fredericton,  N.B. : 
Lyons  &  Marks,  Toronto,  Ont.;  L.  H.  Hebert  &  Co.,  Montreal.  Quebec;  Cowan  Hardware  Co.,  London.  Ont.;  The 
Hanbury  Hardware  Co.,  Brandon.  Man.;  McLennan,  McFeely  &  Co..  Ltd.,  Vancouver,  B.C.;  Martin,  Finlayson  & 
Mather,   Ltd.,   Vancouver,   B.C..   dwell   Bros.,   Halifax,   N.S. 

Collete  Mfg.  Company,  Collingwood,  Ont.,  Canada 


TO   INVESTORS 


HOSE  WHO,  FROM  TIME  TO  TIME,  HAVE  FUNDS  REQUIRING 
INVESTMENT   MAY  PURCHASE 
AT  PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF   $500   OR   ANY    MULTIPLE   THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free  of  exchange  at 
any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent  per  annum  from  the  date  of 
purchase. 

Holders  of  this  stock  will  have  tne  privilege  of  surrendering  at  par  and  accrued  interest, 
as  the  equivalent  of  cash,  in  payment  of  any  allotment  made  under  any  future  war  loan  issue 
in  Canada  other  than  an  issue  of  Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recognized  bond  and 
stock  brokers  on  allotments  made  in  respect  of  applications  for  this  stock  which  bear  their 
stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER  7th,  1916. 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Seamless,        Brazed 
Iron-cased     Mould- 
ings, Beadings,   Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals. 


Orer 1000 
different  leclloM 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


mARK.  ~yy^ 


If  interested,  tear  oat  this  page  and  keep  with  letters'  to  be  answered. 
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Fits  the  pocket-book 

This  hand  machine  sells  at  a  price  that  makes  people 
of  ordinary  standing-  feel  that  they  can  easily 
afford  it. 

The  London  No.  1  Washer 

is  an  easy-running, 
big  service  mach- 
ine— a  machine  that 
does  its  duty  thor- 
oughly. 

Tub  is  made  from 
kiln-dried  cypress. 
Legs  are  cross- 
braced  and  abso- 
lute ly  rigid.  Metal 
parts  are  few, 
simple  and  inter- 
changeable. Dash- 
er is  very  strong. 
Gears  are  machine 
cut,  insuring  a 
smooth  running 
machine. 

A  machine  you  can 
sell  and  make  big 
money  on. 
We  make  two  hand- 
power  washers ;  a 
water-motor  wash- 
er, a  gasoline  pow- 
er washer,  and  an 
electric  power  wash- 
er. Every  "Lon- 
don" washer  is 
fully   guaranteed. 

Send   for  our  catalogue.     Use  it  to  open  up  Interest  on  the 
part  of  your  customer. 

THE  LONDON  FOUNDRY  CO.,  LTD. 

LONDON,    ONTARIO 


1835 


1917- 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  " Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
•blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHNCriArtLLONCSOriS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturer*  of 

FERRONA 

PIG   IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  op«. 

Star  Brand  Cotton  Cloths*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

/Wnnufncturers  Of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Athdown.Hdwe. 
Co.,  Ltd.,  Winnipeg. 
Calvary  &  Branches. 

Lewi*  Bro*.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pump*. 


Wellington  Mills,  London,  England 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Eastern    Canadian    Distributors : 

Louis  A.  Larson,  Ottawa. 

Western    Canadian    Distributors: 

Merrick-Anderson   Co.,    Winnipeg,   Man. 
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COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-  Canadian 

All-Wooden 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen- — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiv  Wooden  Wash  Board 
NEWMARKET,   ONT. 


ESTABLISHED    1849. 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES  IN  CANADA: 
*  Calgary,  Alta.  i   Vancouver,  B.C. 

Edmonton,    Alta.  Hamilton,    Ont. 

Halifax,    N.S.  Montreal,    Que. 

London,    Ont.  I    Quebec,   Que. 

Ottawa,    Ont.  |    Toronto,   Ont. 

St.   John,    N.B.  Winnipeg,   Man. 

Victoria,,  B.C. 
Reputafton    gained     by    long    years    of 
vigorous,    conscientious    and    successful 

THOMAS  C.  IRVING  g—'«i  <".».*«, 

7  western 


TORONTO 


Canada 


Kindly  mention 
this  paper  when 
writing  advei  tiser 


ON  DON   BAR    IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 


London  Rolling  Mill  Co.,  Ltd, 

LONDON  CANADA 

SALES    AGENTS 

Manitoba — Bissett  &   Webb,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — Hig-h  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL, — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 


We   are    SOLE    PRODUCERS    of   this    natural,    stronger 
than-steel,  non-corrodible  alloy. 

Manufactured    forms   are    Rods,    Flats,   Castings.    Tubes, 
Sheets,  Strip   Stock  and   Wire. 
Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


^ONEt 
METAL 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


jpiiifpf 


Nail  Bin  Counters!  Screw  Cases — all  kinds 
of  Store  Fittings, 


CAMERON  &  CAMPBELL. 

.■''.'■■'.'.-  Toronto,  Canada . 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


No.   102-A— CHISEL  POINT 


TARRED  FELT 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper,  Pitch  and  Coal  Tar 


SPECIFY 

DOMINION  BRAND 
MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc, 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smuoth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEJNG  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  ot  a  circle 
and   can   be   guided   in   any   direction.     That's   adaptability. 

Made  tor  Brace — made  toi  machine.  Packed  singly — packed  in  sets.  That  s 
convenience.  And  they  sell  to  Wood  tVorkers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell    thein.     Order  through  your  jobber  to-day. 


Auger      \      LET    US 

"1. A  QUOTE 

Nuts,  BoIsterVYO  U 
Springs,   Chain, 
Drills,        Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

flKlNSON^KOMPAi 

SgQNTo       HAM  I UTON        vviNJil! 


WE  SHIP/  c...., 
PROMPT-/  £2 

■  -^  /  and  Burrs, 

fa  ■  s    Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 
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UNIVERSAL 

Bread  Maker 

Mixes  and  kneads  the  dougb  in 
three  minutes  better  than  it  can  be 
done  by  hand.  "* 

Anyone  can  make  bread  in  the 
UNIVERSAL  Bread  Maker.  All 
you  have  to  do  is  to  put  in  all  the 
liquids,  then  the  other  ingredients, 
and  turn  the  crank. 

Any  recipe  that  will  make  good 
bread  by  hand  will  make  better  bread 
in  the  UNIVERSAL  Bread  Maker. 
Sanitary  always,  because  the  hands 
do  not  touch  the  dough. 


UNIVERSAL 
CAKE  MAKERS 


UNIVERSAL 

1  EA-BALL 

POTS 


UNIVERSAL 

FOOD 
CHOPPERS 

Known  Everywhere 

lipiniiwiii"""111 '  Easy  to  Sell 


O-Cedar   Mops   and  Polish 

Order    Your    Spring    Supplies    Early 


Colborne  Electric  Irons 

For  Efficiency,  Long  Service 
and  Beauty  of  Finish 


Home 
Needs 


Wholesale  Distributors 


CAVERHILL,LEARMONT&  CO. 


MONTREAL 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Very  Popular  Horse  Collars 


The  Famous  Lang-ford  Col- 
lars. Buggy,  Team  and 
Lumber  Collars.  We  are 
very  large  manufacturers 
of  these  goods.  Write  for 
our  list  and  prices.  Special 
features  are  Style,  Finish 
and  Durability. 

Samuel  Trees  &  Co. 

Limited 
Toronto       Whitby        Winnipeg 


Arctic  Jg£  Metal 

Our  customers  do  not  figure  the  cost  of  AECTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it  and  prove   it  for  yourself. 

We  guarantee  every  pound. 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue       -       Toronto,  Canada 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Jonathan  Crookes  &  Son 

Sheffield,   England 
Corporate  Mark 

Granted  1780. 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN   HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern   Agents:  Spielmann  Agencies  Montreal 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  L,HITiD 

Avoid  imitations    of   our  .<CR£D    TRfl/)*-  . 


CUTLERY 


«s" 


** 


By  seeing  that  this  exact 

mark   is  on  each    blade.  ^^ANTFH     \&^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TO  THE  TRADE 

The  J.  D.  Lawn  Rake  and 
Dandelion  Stripper 


MADE  OF  STEEL 
FINISHED  IN  BLACK  JAPAN 


Made 

in 

Canada 


Two 
Sizes 

15  ins. 
and 

20  ins. 


The  J.  D.  Lawn  Eake  is  becoming  more  popular  each 

year,    and     is     in     constant     demand.       Used     by    the 

Toronto    Parks    Department,    Professional    Gardeners, 

Government  Institutions,  etc. 

Its  advantages  are: 

Teeth  of  the  rake  are  smooth  and  run  parallel  to  the 

ground,  ensuring: 

The  roots  of  the  grass  not  being  injured.     All  refuse 

is  taken  up,  even  to  cigarette  and  cigar  ends,  matches, 

small  stones,  etc.    Cleans  itself  on  backward  stroke  of 

rake.    Will  strip  dandelions. 

Prices  on  application  to  your  Jobber.     If  he  does  not 

stock  them,  send  us  his  name  and  your  requirements. 

To    ensure    prompt    delivery,    at    present    prices,    order 

NOW. 

The  Doust  Specialty  Company,   Limited 

SOLE  PATENTEES  AND  MANUFACTURERS 
77  York  Street  TORONTO,  ONT. 


Fire-place  Screens 


•"XL*'  MISSION  ^ 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market.  * 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 

H.  B.  Clark  &  Son,  Halifax,  N.S. ;  H.  E.  O.  Bull,  Montreal, 
Que.;  David  Philip,  Winnipeg,  Man.;  R.  A.  Ogilvie,  Vancouver, 
British  Columbia. 


PUSH  TOOLS 

with  the  Millers  Falls  Selling 
Service 

Make  tools  an  important  part  of 
your  Spring  drive.  They  mean  a 
good  profit  in  themselves  and  lead 
to  big  business  on  other  things. 

We  furnish  co-operating  dealers 
with  handsome  window  display  fix- 
tures that  are  as  handsome  as  any 
that  can  be  bought  —  with  window 
suggestions  that  apply  to  your  whole 
business  —  with  advertising  matter 
that  features  your  whole  store  and 
with  merchandise  selling  sugges- 
tions that  are  worth  thousands  of 
dollars  to  any  live  dealer  who  takes 
advantage  of  them. 

Millers  Falls  tools  have  a  reputation 
of  leadership  that  makes  them  a 
great  line  to  sell  even  without  our 
Selling  Service.  Together  they  make 
a  combination  that  means  a  big  tool 
selling  success. 

Whether  you  sell  few  tools  or  many 
—  buy  direct  or  through  a  jobber — 
you  ought  to  know 
A  about  the  Millers  Falls 

ft  Service    proposition    to 

W  dealers. 


Send  for  book  describ- 
ing our  Dealer  Service 
and wewill  include  with 
it  our  hand  book  "  How 
to  Sell  Tools"  and  sam- 
ple copies  of  our  month- 
ly dealer  paper  the 
"Star"  that  is  jammed 
full  of  selling  ideas  and 
suggestions. 

MILLERS    FALLS 
COMPANY 

"  Toolmaker  to  the 
Master  Mechanic." 

MILLERS    FALLS,    MASS. 

N.Y.   Office  :  28  Warren  St. 


Hand  Drill  980  shown  at  the  top  is  a  big  seller 
because  it  talcs  drills  up  to  %  and  is  practically  a 
hand  drill  and  breast  drill  combined. 

The  fixture  at  the  bottom  is  especially  good  for  the 
center  of  a  window  display.  Others  not  shoirn  arc  a 
fixture  that  will  hold  any  small  tool  and  fixtures 
for  lines  of  braces,  hand  drills  and  bench  drills. 


MILLERS  FALLS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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For  more  than  half  a  century  we  have  been  manufactur- 
\-_2  rubber  goods  of  every  description.  We  have  learned  to 
know  "what's  what"  in  rubber  goods  for  the  Hardware  trade 
and  can  satisfy  every  demand  from  whatever  source  it  may 
come, 

Fruit  jar  rings  or  garden  hose,  doormats  or  auto  tires, 
no  matter  what  the  rubber  need  may  be,  you  are  guaranteed 
reliable  quality  when  it  bears  the  mark  or  brand  of  the 
Dominion  Rubber  Svstem. 

Back  of  all  is  the  attention  we  give  to  prompt  and  satisfac- 
factory  deliveries.  In  that  respect,  we  have  a  service  that  is 
not  equalled  within  your  reach. 

Put  us  to  the  test.  Write  our  nearest  branch  and  see  how 
we  aim  to  please  and  serve  the  trade. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -  MONTREAL,  CANADA 


Service  Branches  at  -Halifax  St.  John  Quebec  Ottawa  Toronto 

Hamilton  Brantford  London  Kitchener         North  Bay 

Fort  William  Winnipeg  Brandon  Regyia  Saskatoon 

Calgary  Edmonton  Vancouver      Vctoria 


//'  interested,  tear  out  this  p  "ml  keep  with  letters  to  be  answered. 
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A  Slight  Interruption 

THE  fire  which  damaged  our  Toronto  factory  burned  up  all 
our  reserve  stock  of  O-Cedar  Polish  and  OCedar  Polish  Mops. 
Naturally  this  entails  some  delay  in  filling  orders — and  dealers 
may  for  a  short  time  experience  some  difficulty  in  replenishing 
their  stocks.  We  are,  however,  making  every  effort  to  overcome 
the  handicap  and  hope  to  be  making  deliveries  as  usual  within  a 
few  weeks. 


V^  V*Po 


CHANNELL  CHEMICAL  COMPANY,  LIMITED 

369  SORAUREN  AVENUE,  TORONTO 


No.  10%. 


Inches 


For  One  Burner 

Length  Height  Width 
13      x      18     x     13 


No.   12'/,. 


OIL  STOVE  OVENS 

Black  Iron  Japanned 

Glass  Paneled  Drop  Doors 

Glass-paneled  Oven  Doors  are  very  popular  on 
account  of  the  user  not  having  to  open  oven  door 
when  baking  is  in  progress.  The  Cooking  is  always 
in  plain  sight.  This  saves  the  heat  and  fuel.  When 
light  baking  is  being  done,  such  as  cakes,  it  saves 
disturbing  contents  by  jarring  the  oven. 


The  Thos.  Davidson  Mfg.  Co. 


in.  1 1. 


[•'or  Two   Burners 

Length    Height   Width 
20      x       18     x     12 


TORONTO 


Limited 

MONTREAL 


WINNIPEG 
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Over  Billion  Export  Trade  in  1916 

The  Exports  for  Year  1916  Almost  Tripled  Those  of  1914  —  Manufactured  Products 
Head  List  of  Exports — Agricultural  Products  Second  on  List. 


GOVERNMENT  figures  issued  this 
week  show  that  Canada's  expori 
trade  for  1916  reached  a  figure 
considerably  over  the  billion  mark. 

Total  Canadian  trade  for  12  months 
ending  December,  exclusive  of  coin  and 
bullion  amounts  to  $1,879,171,893.  This 
shows  an  increase  of  $775,135,707  over 
the  total  for  1915,  and  of  $909,537,072 
over  the  total  for  1914. 

Total  trade  for  the  month  of  December, 
1916,  amounted  to  $200,548,572,  an  in- 
crease of  $61,263,248  over  the  corres- 
ponding month  of  1915. 

Exports  Reach  High 
Figure. 

Total  exports  of  Cana- 
dian produce  for  the  year 
1916  amounted  to  $1,091,- 
706,403,  an  increase  of 
$477,576,558  over  the  total 
exports  for  the  year  1915, 
and  an  increase  of  $712,- 
410,549  over  exports  for 
the  year  1914. 

In  addition  to  the  fore- 
going there  were  exports  of 
foreign  produce  amount- 
ing to  $20,738,599,  and  of 
coin  and  bullion  amount- 
ing to  $196,468,416.  Ex- 
ports of  Canadian  produce 
for  the  month  of  Decem- 
ber, 1916,  amounted  to 
$130,037,174,  as  against 
$92,171,402  durins-  Decem- 
ber, 1915,  and  $37,193,609 
during     December,     1914. 


Canada's  exports  for  1916  almost  tripled 
those  of  1914. 

Manufacturers  Head  the  List. 
The  value  of  manufactured  products 
exported  in  1916  greatly  exceeded  the 
value  of  agricultural  products.  Exports 
of  manufactures  were  valued  at  $440,- 
477,143.  Exports  of  agricultural  pro- 
ducts were  valued  at  $364,605,703.  Ani- 
mal produce  came  next,  valued  at  $117,- 
909,753.  Other  products  exported  were 
valued  as  follows:  the  forest,  $55,224,919; 
the  fisheries,  $24,349,835;  the  mine,  81,- 
281,244;  miscellaneous,  $7,857,806. 

The  Imports. 

Canada's  imports  of 
dutiable  goods  for  1916 
amounted  to  $422,173,311, 
as  compared  with  $261,- 
842,472  in  1915,  and  $302,- 
516,964  in  1914.  Imports 
of  free  goods  in  1916  were 
valued  at  $344,553,580,  as 
compared  with  $261,842,- 
173  in  1915,  and  $302,516,- 
964  in  1914.  Duty  col- 
lected in  1916  amounted 
to  $139,002,178,  compared 
with  $91,907,722  in  1915, 
and  $81,771,651  in  1915. 

Heavy  Exports  of  Steel. 

Figures  are  not  yet 
available  showing  the 
value  of  various  products 
listed  under  the  head  of 
manufactured  products. 
Manufacturers  of  iron  and 


steel,  and  more  particularly  the  latter, 
will  form  a  very  large  proportion  of  the 
exports  of  manufactured  products.  The 
export  demand  for  steel  and  steel  pro- 
ducts continues  to  be  good,  and  some 
firms  have  had  to  turn  down  inquiries. 

Export  Trade  is  Heavy. 

An  official  of  one  of  the  largest  steel 
companies  in  Canada  stated  this  week 
that  the  export  demand  is  as  great  as  at 
any  time  since  the  outbreak  of  the  war. 
His  company  did  some  export  trade  prior 
to  the  war,  but  during  the  past  21/£  years 
the  company's  export  trade  has  increased 
tremendously,  and  many  new  connections 
have  been  formed.  It  is  said  that  the 
company's  products  compare  very  favor- 
ably with,  and  in  many  cases  excel  in 
quality,  products  of  a  similar  nature  made 
in  other  countries.  One  of  the  chief  diffi- 
culties has  heretofore  been  that  of  taking- 
care  of  the  increased  demands  from 
abroad.  Some  manufacturers  have  had 
to  turn  down  many  inquiries  from  abroad, 
but  this  is  a  condition  which  was  expected 
and  has  to  be  faced  at  a  time  like  the  pre- 
sent. One  thing  is  certain,  however,  and 
it  is  that  Canadian  manufacturers  have 
grappled  most  effectively  with  the  export 
situation,  and  have  handled  an  amount 
of  export  trade  which,  prior  to  the  war, 
would  have  been  thought  impossible. 

The  railway  tie-up  in  Canada  has  been  a 
handicap  to  manufacturers.  For  several 
months  transportation  problems  have  con- 
fronted manufacturers  at  every  turn.  The 
situation  has  been  a  trying  one,  but  with 
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the  curtailment  of  passenger  service  there 
should  be  an  almost  immediate  improve- 
ment in  the  freight  situation. 

C.P.R.  Purchases  For  Export  $24,000,000 
for  1916. 

Purchases  in  Canada  on  British  War 
Office  account  by  the  Canadian  Pacific 
Railway  amounted  to  $24,000,000  in  1916. 
This  compares  with  a  total  of  $26,000,000 
for  the  18-month  period,  from  May  1, 
1915,  to  Nov.  1,  1916.  Although,  as  a 
general  rule,  the  purchases  have  been 
pretty  equally  divided  from  month  to 
month,  the  relative  increase  for  the  year 
is  significant. 

Of  the  $24,000,000  total  $20,000,000  is 
covered  by  purchase  of  foodstuffs  of  all 
kinds  other  than  flour;  none  of  the  latter 
having  been  bought  through  the  C.P.R. 
This  account  includes  the  several  cargoes 
of  Canadian  refined  sugar  that  were  pur- 
chased last  summer. 

Miscellaneous  manufactures  of  iron 
and  steel  accounted  for  $1,500,000,  and 
miscellaneous  supplies,  including  rubber 
hoots,  rubber  hose,  leather  shoe  packs  and 
sundry  articles,  foT  another  $1,500,000, 
while  cotton  and  woolen  goods  purchases 
totalled  $1,000,000.  The  only  gain  for 
the  year  occurred  in  purchases  of  food- 
stuffs. 

Purchases  on  this  scale  are  understood 
to  be  still  under  way  and  if  the  past  rate 
of  gain  is  maintained,  further  increases 
may  occcur.  A  comparison  of  the  last 
published  figures  with  those  just  given 
out  follows: — 


May.  1915 

to 
Nov.,  '16 
Cotton  and  woolen  goods..?  2,~50,000 

Foodstuffs 16,200,000 

s"Kii  r    2,600,000 

Manufacturers  of  Iron  and 

Bteel    2,400,000 

Miscellaneous    supplies...     2,250,000 


Jan.  1 

to 

Dec.  31,  '16 

$  1.000,000 
*20.000,000 


1.500.000 
1,500.000 


$26,000,000     S24.000.O00 
Including  sugar. 

Canadians  After  Trade. 

Many  Canadian  manufacturers,  whose 
business  heretofore  has  been  confined  to 
Canada,  are  particularly  desirous  of  en- 
tering foreign  markets.  Not  a  few  manu- 
facturers created  their  first  openings  in 
foreign  markets  during  1916,  That  the 
buyers  in  foreign  markets  are  interested 
in  Canadian  manufactures  is  quite  evi- 
dent by  the  many  inquiries  being  recen  ed 
in  this  country. 

Goods  Canada  Can  Export. 

Following  are  among  the  products 
which  Canadian  manufacturers  of  hard- 
ware and  allied  lines  are  in  a  position  to 
export  : 

Brass  valves;  ships"  pumps;  locomo- 
tive specialties;  fire  hydrants;  castings 
i  l)ia~.-,  bronze,  copper  and  aluminum); 
special  castings  (all  metals) ;  sice!  chain  ; 
Bteel  chain  specialties;  oil  and  machine 
chain;  halter  chain;  COW  ties;  heel 
'•ham-  ;  I  race  chains;  logging  chains;  dec 


trie  welded  chain;  ornamental  iron  gates; 
coal  and  wood  ranges;  shoe  polish;  silver 
polish;  iron  and  steel  hames;  saddlery 
hardware,  steel  and  malleable,  such  as 
rings,  dies,  bits,  buckles,  snaps,  etc.;  wa- 
gon and  carriage  hardware;  automobile 
accessories,  including  bumpers,  auxiliary 
seats,  tire  holders,  tire  irons,  etc. ;  special 
forgings-,  fly  swatters;  flour  sifters;  fly 
traps;  bread  mixers;  lunch  boxes;  gal- 
vanized pails;  tinware;  steel  enamelled 
wares;  pieced  tinware;  metallic  ceilings; 
wall  material;  metallic  shingles;  metal- 
lic sidings;  farm  and  poultry  fence;  orna- 
mental iron  fencing;  mantles  and  grates; 
boys'  express  wagons;  boys'  and  girls' 
sleds;  kitchen  cabinets;  lawn  furniture; 
folding  chairs;  oil  cake;  oil  cake  meal; 
lanterns;  sheet  zinc;  plates;  stoves; 
washboards;  extension  ladders;  shoofly 
rockers;  blacksmith's  forges;  blowers; 
hand  drills;  rotary  wing  pumps;  iron  and 
steel  drills;  blackmith  tools;  linseed  oils; 
oxides;  dry  colors;  mixed  paints;  varnish- 
es; bar  iron;  bar  steel;  wrought  pipe; 
wire  nails;  annealed  wire;  galvanized 
wire;  barbed  wire;  tinned  mattress  wire; 
horse  shoes;  bolts  and  nuts;  plumbers' 
supplies;  safety  razors  and  blades;  paint- 
ers' brushes;  cotton  rope;  wrapping- 
twine;  awning  cord;  wire  fencing;  wire 
gates;  hack  saw  blades;  cast  iron  enamel- 
ed goods ;  collar  pads  for  horses ;  working 
men's  cotton  gloves;  hand  saws;  files; 
circular  saws  for  wood  and  metal ;  band 
saws;  band  re-saws;  paper  trimming 
knives  ;  wood-working  machinery ; 
knives;  narrow  band  saws;  galvanized 
sheets ;    lawn   mowers. 

Canadian   Hardware   for   Russia 

According  to  the  Canadian  Trade  Com- 
missioner in  Russia  in  Asia,  L.  D.  Wil- 
gress.  Imsk,  Siberia,  there  is  an  opening 
for  Canadian  hardware  in  that  country. 
Prior  to  the  war  the  hardware  trade  in 
Siberia  was  catered  to  largely  by  Ger- 
many. The  manufacturers 
of  Great  Britain,  the  Unit- 
ed States  and  other  coun- 
tries were  practically  only 
able  to  compete  with  the 
Germans  in  a  few  special 
lines,  such  as  tools.  Deal- 
ers are  ik.  tv  seeking  alter- 
native sources  of  supply 
to  replace  the  goods  form- 
erly imported  from  coun- 
tries with  which  Russia  is 
at  war.  In  this  connection 
the  manager  of  one  of  the 
principal  houses  distribut- 
ing hardware  in  Siberia 
slated  that  they  would 
willingly  give  trial  orders 

to  <  'anadian  linns  able  to 
otter    articles    Suitable    to 

the  requirements  of  the 
market.  The  stocks  of 
nearly  all  kinds  of  hard- 
ware   are     very     low     and 


high  prices,  it  is  said,  are  being  paid. 
As  an  example  it  may  be  mentioned  -that 
wire  nails  which  formerly  were  sold 
wholesale  for  3  roubles  (rouble  is  about 
50c.)  a  pood  (36  pounds)  ncrw  bring  from 
20  roubles  or  more  a  pood,  and  retail  at 
from  1  rouble  to  1.25  rouble  per  pound. 
An  opportunity  is,  therefore,  presented 
for  the  execution  of  trial  orders  after  the 
manner  described  in  the  preceding  para- 
graph. Canadian  manufacturers  of  the 
smaller  kinds  of  hardware  which  are 
adapted  to  consignment  by  parcel  post 
can  in  this  way  get  their  goods  known  and 
establish  connections  which  would  he 
sure  to  prove  valuable  when  normal 
trade  is  resumed  after  the  war. 

A  list  is  submitted  herewith  of  some  of 
the  principal  lines  of  hardware  which 
appear  to  present  openings  for  Canadian 
manufacturers  sending  trial  shipments  by 
parcel  post  under  the  present  difficult 
conditions  of  trade.  This  list  has  been 
prepared  after  interviews  with  the  man- 
agers of  leading  firms  distributing  hard- 
ware in  Western  Siberia:  — 

Articles  of  Hardware  Required. 
Bell  pushes,  bolts  and  nuts,  buckles, 
builders'  hardware  of  all  kinds,  burners 
for  kerosene  lamps,  drills,  electric  light 
fittings,  enameled  ware,  files,  flasks,  flasks 
for  hot  water,  hair  clippers,  hammers, 
handles  for  doors,  hinges,  hooks  for 
clothes,  lamps,  lanterns,  nails,  wire,  pul- 
leys, pumps,  hand;  radiator  fittings, 
razors,  saw  blades  for  frame  (buck)  saws, 
scales,  screws*  shovels,  skates,  tools  of  all 
kinds,  wire,  wringers,  clothes;  valves. 

Most  of  the  products  enumerated  in  the 
foregoing  are  made  in  Canada,  and  are 
made  in  a  large  variety  of  designs.  The 
quality  of  the  goods  in  most  cases  is  ex- 
cellent. Whether  or  not  the  designs  would 
appeal  to,  or  meet  the  requirements  of, 
the  Russian  trade,  can  only  be  ascertain- 
ed by  arranging  to  have  samples  submit- 
ted with  prices,  terms,  etc. 

The  necessity  for  Cana- 
dian manufacturers  adapt- 
ing their  products  to  the 
requirements  of  the  mar- 
ket was  emphasized  by  the 
leading  hardware  dealers 
in  Omsk.  The  willingness 
of  German  firms  to  meet 
the  wishes  of  customers 
contributed  very  largely 
towards  their  success  in 
securing  so  large  a  share 
of  the  hardware  trade  in 
Siberia.  German  travel- 
lers would  personally  can- 
vass the  territory  and  take 
away  with  them  samples  of 
the  kind  of  articles  re- 
quired. 

Siberia  is  principally  a 
peasant  market,  and  in 
order  to  meet  with  a  ready 
sale  goods  must  be  cheap 
in    price    and    adapted    to 
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the  purpose  for  which  they  are  designed. 
This  inigth  prove  a  handicap  to  some  ex- 
tent to  Canadian  manufacturers,  because 
the  latter  pay  more  attention  to  quality 
rather  than  to  cheapness.  Germany  prior 
to  the  war,  turned  out  many  lines  of 
cheap  goods,  in  the  many  instances  the 
goods  were  mighty-expensive  even  at  the 
low  price. 

Canadian  Trade  in  South  Africa. 

During  the  year  1915  imports  of  Cana- 
dian goods  into  South  Africa  increased 
almost  a  million  dollars. 

The  imports  into  the  Union  of  South 
Africa  in  1915  were  valued  at  $142,149,- 
974,  as  compared  with  a  valuation  in  1914 
of  $152,430,604.  In  191f>  the  British  Em- 
pire was  credited  with  supplying  goods 
of  a  value  of  $98,806,200,  or  69.5  per  cent, 
of  the  total  imports,  and  foreign  countries 
goods  of  a  value  of  $43,343,774,  or  30.5 
per  cent,  of  the  total  imports. 


Imports  of  Canadian  goods  into  South 
A liica  showed  an  increase  to  $4,759,985 
in  1915  as  compared  with  $3,791,503  in 
1914. 

During  the  year  1915  the  imports  of  the 
following  articles  from  Canada  were 
greater  in  value  than  similar  imports 
from  the  United  States,  viz.:  butter,  cal- 
cium carbide,  cheese,  fish,  glycerine  for 
making  soap,  oatmeal,  printing  paper  and 
wheat  Hour. 

During  the  year  1915  the  imports  from 
Canada  were  as  follows :  Agricultural  im- 
plements, $117,107,  decrease  $84,198; 
agricultural  machinery,  $21,500,  decrease 
$70,914;  bacon  and  hams,  $85,575,  increase 
$24,182;  binder  twine,  $32,519,  decrease 
$54,375;  butter  $107,587,  increase  $107,- 
582;  calcium  carbide  $205,256,  increase 
$94,092;  cheese,  $135,171,  increase  $45,- 
196;  fruits  and  nuts,  $12,814,  decrease 
$8,269;   furniture,  $52,453,  decrease  $1,- 


395;  machinery,  n.e.s.,  $17,038,  decrease 
$2,755;  milk,  condensed,  $11,480,  increase 
$11,480;  motor  cars  and  parts,  $703,457, 
increase  $81,852;  nails  and  screws  $49,- 
274,  increase  $49,138;  oatmeal  $98,817, 
decrease  $3,115;  printing  paper,  $274,470, 
decrease  $13,933;  paper,  other,  $13,184, 
increase  $10,303;  pipes  and  fittings,  $9,- 
782,  increase  $8,093;  preserved  fish,  $199,- 
830,  increase  $16,347;  rubber  tires,  $17,- 
728;  tools,  $10,765,  increase  $6,682;  pre- 
served fish,  $199,830,  increase  $16,347: 
rubber  tires,  $17,728;  tools,  $10,765,  in- 
crease $6,682;  preserved  fish,  $199,830,  in- 
crease $16,347;  wheat,  $525,643,  increase 
$208,818;  wheat  flour,  $1,671,169,  increase 
$542,001 ;  wood  and  manufactures,  $289.- 
553,  decrease  $19,762. 

It  will  be  noted  in  the  foregoing  that 
increases  have  been  recorded  on  most 
hardware  lines. 


An  Explanation  of  Exchange 

Plow  Payments  and  Collections  Abroad  Are  Handled  to  Avoid  Sending  in  Gold — How 
Exchange  Rates  Are  Governed — Keeping  up  Sterling  During  War  Times. 


THE  manufacturer  who  is  inter- 
ested in  export  business  faces  a 
number  of  more  or  less  complex 
problems,  not  the  least  of  which  is  the 
question  of  exchange.  When  he  comes 
to  collect  on  the  goods  that  he  sells 
abroad  the  same  question  comes  up.  As 
a  matter  of  fact,  contrary  to  gen- 
eral opinion,  there  is  nothing  difficult 
in  understanding  the  exchange  problem. 
It  is  simply  the  payment  of  an  obliga- 
tion in  one  place  by  the  transfer  of  a 
credit  from  another.  If  an  industrial 
corporation  has  purchased  raw  mater- 
ials, wood  for  instance,  in  Montana  or 
in  Australia,  it  owes  money  or  its  equi- 
valent for  these  materials  and  sooner  or 
later  it  will  have  to  pay.  It  can  pay  its 
obligations  by  contractng  with  a  bank 
to  ship  gold.  But  that  is  a  costly  pro- 
cedure. It  pays  to  purchase  the  obli- 
gation of  a  dealer  in  Montana  or  Aus- 
tralia as  the  ease  may  be,  and  send  it 
to  the  creditor  to  defray  the  indebted- 
ness. It  is  the  profitable  practice  to  can- 
cel one  debt  against  another,  thus  dis- 
charging the  obligation  without  the  ac- 
tual transfer  of  money. 

Inland  Versus  Foreign  Exchange 

Inland  or  domestic  change,  to  which 
the  same  general  principles  apply  as  to 
foreign  exchange,  represents  the  transfer 
of  funds  between  the  different  points  in 
the  same  country,  generally  by  means  of 
drafts  or  checks.  Inland  exchange  oper- 
ates as  a  clearing  house  between  differ- 
ent sections  of  the  same  country. 

Keeping  in  mind  the  expense  of  ship- 


ping gold,  let  us  follow  the  creditor 
through  his  transactions.  A  Toronto 
manufacturer  has  sold  a  firm  in  Saska- 
toon a  bill  of  goods,  agricultural  imple- 
ments, for  instance,  and  he  wants  the 
money  owed  him.  He,  therefore,  draws 
upon  the  Saskatoon  customer,  or  to  put 
it  in  another  way  he  sells  the  bank  his 
credit.  But  should  Saskatoon  firms  owe 
a  good  deal  of  money  in  Toronto  more 
than  Toronto  firms  owe  Saskatoon,  the 
banks  would  have  a  scarcity  of  Saska- 
toon funds  and  the  draft  would  cost 
more  than  if  debts  between  the  two 
cities  were  equal,  or  if  Toronto  owed 
more  than  did  Saskatoon. 

In  Canada  the  rate  for  inland  ex- 
change is  generally  very  low — much  be- 
low the  cost  of  shipping  the  actual 
money.  This  is  due  to  the  branch  bank- 
ing system  and  the  consequent  fluidity  of 
our  credit.  Each  bank  through  its 
branches  is  generally  able  to  supply  the 
bulk  of  its  own  domestic  exchange  re- 
quirements and  it  is  only  in  the  case  of 
special  transactions  of  large  amounts 
that  outside  purchases  or  sales  are  made. 
The  maximum  discount  or  premium  be- 
tween Montreal  and  Toronto  on  large 
tranfers  between  banks,  never  exceeds 
15  cents  per  $1000.  Otherwise  it  would 
be  cheaper  for  a  bank  to  remit  lame 
Dominion  notes  by  registered  mail  in- 
sured. This  is  an  important  fact  for  the 
treasurer  of  an  industrial  corporation  to 
know,  else  the  firm  might  be  charged 
more  for  a  draft  than  the  bank  under 
the  circumstances  needed  to  have 
assessed  its  customer 


Exchange    Between    the    United    States 
and  Canada 

It  must  be  evident  that  inland  ex- 
change is  very  simple  because  it  does 
not  involve  quotations  in  different  mone- 
tary systems.  For  this  same  reason  the 
exchange  question  between  the  United 
States  (New  York)  and  Canada  is  a 
relatively  simple  one.  A  shipment  of 
gold  can  be  made  from  New  York  to 
Toronto  at  the  rate  of  70  cents  per 
$1000.  Of  course  the  volume  of  business 
is  very  large,  for  Canada  has  been  buy- 
ing heavily  in  the  United  States. 

Until  1912  New  York  funds  were  gen- 
erally at  a  slight  discount  in  Canada  not- 
withstanding the  fact  that  Canada 
bought  more  from  than  she  sold  to  the 
States.  This  strange  condition  was  due 
to  the  fact  that  British  capital  was  pay- 
ing for  Canada's  surplus  imports  from 
the  United  States.  As  a  rule,  ordinary 
business  can  be  conducted  without  re- 
sorts to  gold  shipments,'  but  for  the 
reason  that  Canada  has  no  exchange 
centre  of  her  own  and  conducts  her  ex- 
change relations  with  Europe  through 
New  York  and,  since  there  are  sharp 
fluctuations  monthly  the  subject  is  im- 
portant. 

On  this  last  point  it  is  important  for 
an  industrial  treasurer  to  know  that  at 
the  end  of  each  month  Canadian  banks 
try  to  convert  their  surplus  funds  ac- 
cumulated in  New  York  into  Canadian 
funds.  New  York  funds  go  to  a  dis- 
count and  for  a  day  or  two  there  is  an 
opportunity  to  purchase  New  York  funds 
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in  Montreal  to  advantage.  As  regards 
Canadian  investments  in  foreign  securi- 
ties something  may  depend  not  only  on 
the  exchange  rates  between  New   York 


granted  a  group  of  eight  leading  joint 
stock  banks  a  credit  of  $50,000,000  to 
facilitate  private  transactions.  This 
credit  was  secured  by  a  deposit  of  Brit- 
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77tts  chart  shows  the  trend  of  the  mark,  franc  and  shilling  since  July  1,  1914. 
The  shilling  is  ivorth,  at  par,  24.33  cents;  the  mark  23.81  cents,  and  the  franc  19.3 
cents.  ! 


and,  say  Russia,  but  also  between  Can- 
ada and  New  York. 

During  the  first  few  months  of  the 
War,  Canadian  exchange  rates  were 
especially  favorable,  but  towards  the 
end  of  1914  and  throughout  1915,  they 
were  adverse  until  the  Dominion  loan 
was  floated  in  August  of  1915. 

The  Par  of  Exchange  and  Gold  Points 

While  it  is  now  apparent  that  heavy 
buying  or  a  small  supply  of  London 
funds  in  New  York  will  increase  the 
rates  for  sterling,  that  is,  will  cause  the 
New  York  buyer  to  pay  more  than  $4.- 
866  per  pound,  Sterling,  it  does  not  fol- 
low that  the  price  will  go  up  indefinitely. 

The  price  can  only  rise  to  a  point 
where  it  would  be  more  advantageous  to 
buy  gold,  ship  it  abroad  and  have  it 
made  into  golden  currency  of  the  coun- 
try to  which  it  is  owed.  It  can  fall  only 
to  the  extent  that  it  would  cost  to  have 
it  shipped  into  the  United  States  or 
Canada.  These  two  points  are  called  the 
Gold  points  and,  in  the  case  of  Sterling' 
funds,  are  normally  $4,845  and  $4,887. 
The  par  of  exchange  lies  between  the 
gold  points  at  $4,866. 

The  outstanding  feature  of  the  for- 
eign exchanges  in  1916  has  been  the  ef- 
fort of  the  British  Government  to  keep 
the  pound  sterling  stable.  It  ought 
probably  to  be  said  that  success  in  the 
effort  is  the  really  remarkable  result. 
From  the  first  of  January,  when  there 
were  some  rigid  fluctuations  at  the  end 
of  a  gradual  and  regular  improvement 
from  the  lime  sterling  was  about  $4.60, 
the  quotations  have  been  pinned  very 
closely  to  $4.76  or  thereabout.  This  rep- 
resented a  discount  of  about  2  per  cent., 
or  a  little  more. 

Mobilizing  to  Support  Sterling 

The  chief  method  used  by  Great  Bri- 
tain   was    one    begun    in    December,    1915, 

when   arrangements   were  completed   by 
which  a  syndicate  of  American  bankers 


ish  Government  securities.  This  provid- 
ed payment  for  about  $50,000,000  of 
American  exports. 

Furthermore,  the  British  Government 
began  as  early  as  August,  1915,  to  mobi- 
lize the  holdings  of  French  and  English 
investors  in  American  securities  in  order 
to  prepare  for  the  inevitable  secured 
loan  to  be  issued  in  America.  After  sev- 
eral appeals  to  patriotism,  the  British 
Government  resorted  to  taxation  as  a 
means  of  bringing  out  the  securities, 
though  even  this  scheme  has  been  none 
too  successful.  The  sale  of  securities  by 
private  investors  themselves  was  not 
prevented — indeed  it  was  even  encour- 
aged, as  it  obtained  the  same  end — 
namely,  means  of  payment  for  American 
munitions  and  supplies. 

Russia  and  Italy  employed  about  the 
same  methods  as  France  and  Great  Bri- 
tain to  maintain  exchange,  though  not 
with  as  great  success.  In  fact  at  the 
end  of  the  year  roubles  are  at  a  discount 
of  41.3  per  cent,  and  lines  at  31.2  per 
cent. 

They  have  raised  loans  chiefly  from 
the  hanks  for  payment  for  munitions 
and  supplies  though  some  of  the  internal 
Russian  loan  was  sold  in  America  and 
the  Russian  Government  sold  $50,000,- 
000  of  an  external  loan  in  America. 

Marks  and  Kronen 

The  German  Government  and  German 
financiers  have  had  to  face  the  decline 
in  marks,  a  sharp  decline  from  April 
to  the  present  time  when  they  are 
down  to  66.1 21/2  representing  a  discount 
of  24.4  per  cent,  against  a  discount  of 
only  2.2  per  cent,  for  sterling  and  12.5 
per  cent,  for  francs.  Exchange  with 
Vienna  is  at  a  discount  of  38.3  per  cent. 
Efforts  have  been  made  in  Germany  as  in 
Russia  to  fix  exchange  rates  arbitrarily, 
but  without  success.  This  may  steady 
the  rates  somewhat,  but  it  does  not 
raise  the  rate  at  a  time  when   Germany 


cannot    settle    her    foreign    debts    with 
gold  or  by  exporting  merchandize. 

The  Canadian  Situation 

Exchange  between  Canada  and  New 
York  has  been  more  irregular  than  be- 
tween Great  Britain  and  New  York  in 
1916.  After  the  New  Year,  New  York 
funds  went  to  a  premium  in  Canada 
ranging  as  high  as  %  per  cent,  in  Feb- 
ruary. This  indicates  that  Canada  owed 
New  York  money,  and  those  who  wished 
to  pay  bid  up  New  York  funds.  Some 
relief  from  this  situation  was  secured  by 
the  sale  of  the  $75,000,000  loan  in  March 
and  from  time  to  time  by  the  sale  of 
municipal  and  provincial  securities. 
From  April  1  to  Sept.  1,  the  rates  varied 
around  a  premimum  of  14  to  %  per 
cent.,  but  since  the  movement  of' the  crop 
set  in  the  rates  have  fallen  to  around 
par.,  as  they  did  in  1915,  and  as  they 
usually  do. 

One  interesting  feature  of  the  ex- 
change situation — one  not  generally 
recognized  as  an  exchange  problem —  is 
the  fact  that  the  Canadian  Government 
and  Canadian  banks  have  hejped  to  fin- 
ance British  war  orders  in  Canada. 
Since  Canada  deals  in  exchange  through 
New  York,  this  helps  to  maintain  pound 
sterling;  otherwise  there  would  be  even 
more  London  exchange  in  New  York. 
But  it  also  means  that  Canada's  ex- 
change relations  with  New  York  are  less 
favorable  than  they  would  be  if  New 
York  owed  Canada  for  British  payments 
for  Canadian  supplies.  That  is,  New 
York  funds  in  Canada  are  at  a  greater 
premium  than  if  New  York  owed  Can- 
ada more.  This  is,  however,  an  advant- 
age to  the  Canadian  exporter,  who  gets 
par  or  more  for  his  British  payments. 
It  is  a  disadvantage  to  the  importer, 
especially  the  importer  from  the  United 
States  who  has  to  pay  a  premium  for 
New  York  funds.  But  this  obviously  has 
its  advantages,  an  advantage  with  which 
Sir  Thomas  White  has  not  generally  been 
credited. 

Dollar  Exchange 

It  is  important  to  remember,  too,  that 
a  year  or  two  ago  there  was  scarcely  a 
market  in  New  York  for  South  Ameri- 
can or  Russian  exchange,  and,  therefore, 
if  the  United  States  had  to  pay  South 
America  money,  it  had  to  buy  South 
American  exchange  in  London,  paying 
for  it  in  sterling —  may  be  at  a  premi- 
um. The  greater  part  of  the  world's  ex- 
change business  was  done  through  Lon- 
don. Dollars  had  to  be  converted  into 
sterling  funds  and  reconverted  into 
pesos,  sucres,  milreis,  bolivars,  etc.,  and 
vice  versa.  This  was  a  costly  procedure 
and  a  different  one.  But  now  since  the 
Federal  Reserve  Act  has  enabled  Am- 
erican banks  to  open  branches  abroad  a 
direct  market  in  South  American  ex- 
change    has     developed.       To-day     New 


February  3,  1917. 


HARDWARE    AND    METAL 


37 


Yorkers  can  buy  checks  on  Buenos  Ayres 
without  first  having  to  buy  checks  on 
London.  This  is,  of  course,  an  advant- 
age for  Canadian  industrial  exporters  to 
South  America  as  well  as  to  Americans. 
Petrograd  exchange  is  developing  simi- 
larly, but  it  will  be  some  time  before  it 
will  be  a  broad  exchange  market.  That 
one  has  developed  at  all  in  1916  is  a 
significant  fact  for  the  future  of  Amer- 
ican and  the  Canadian  export  trade. 

Future  of  Exchange 

It  may  be  expected  that  the  warring 
countries  will  have  to  put  forth  addi- 
tional efforts  to  support  exchange  rates. 
If  Germany  cannot  pay  in  gold  or  in 
goods,  fortunately  for  her  she  is  not  able 
to  contract  new  debts  abroad.  Finan- 
cially it  is  a  good  thing  for  Germany 
in  the  long  run  that  she  cannot  import 
goods  or  sell  securities  to  advantage 
abroad.  She  has  to  live  within  herself. 
It  is  also  probable  that  Great  Britain 
and  France  will  try  to  do  with  less  of 
American  goods.  Our  American  neigh- 
bors are  apt  to  become  increasing  scepti- 
cal about  the  security,  of  British  loans, 
and  the  supply  of  American  securities 
will  not  last  forever.  In  fact,  over  half 
have  been  sold  back  to  America.  If  the 
foreign  exchanges  go  against  Europe 
worse  than  at  present,  importing-  from 
America  will  become  very  expensive.  It 
is  for  this  reason  that  Great  Britain  is 
bending  every  energy  to  produce  as  large 
a  proportion  as  possible  of  her  munitions 
and  war  supplies  and  even  food  at  home. 
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WRITE  DIRECT  TO  PENSION 
BOARD 

The  Dominion  Government  have  ap- 
pointed a  Board  of  Pension  Commission- 
ers for  Canada  with  offices  in  Ottawa. 
As  this  board  wish  to  cause  as  little  de- 
lay as  possible  in  dealing  with  communi- 
cations with  regard  to  pensions,  they 
wish  the  public  to  correspond  directly 
with  the  Board  of  Pension  Commission- 
ers, Ottawa. 

A  great  deal  of  delay  may  be  caused 
by  communications  being  sent  through 
other  Departments  of  the  Government. 

The  Patriotic  Fund  Association  and 
the  Military  Hospitals  Commission  have 
kindly  consented  to  give  information 
and  assistance  to  those  wishing  to  write 
direct  to  the  Board  of  Pension  Commis- 
sioners. These  societies  have  offices  in 
certain  localities  throughout  Canada. 

In  addition^  in  order  to  facilitate  the 
granting  of  pensions,  the  Board  is  open- 
ing branch  nension  offices  in  Vancouver, 
Calgary,  Edmonton,  Regina,  Winnipeg. 
London,  Hamilton,  Toronto,  Barrie, 
Kingston,  Ottawa,  Montreal,  Quebec,  St. 
John  and  Halifax.  All  information  with 
regard  to  pensions  mav  be  obtained 
from  these  offices. 


Canada's   Bala  ice    of    Trade. 
This  diagram  scarcely  needs  explanation.    The  war  wrought  a  complete  change.    It 
must  be  remembered^  however,  that  in  1914  Canada  owed  $120,000,000  of  interest 
annually,  and  to-day  about  $200,000,000;  so  that  she  must  have  a  favorable  balance 
amounting  to  this  before  she  is  paying  her  way. 


WAR  PURCHASING  COMMISSION 
FOUR  large  volumes  are  comprised  in 
the  report  of  the  War  Purchasing  Com- 
mission tabled  in  the  House  of  Com- 
mons, Ottawa,  on  January  23,  and  cover- 
ing the  work  of  that  body  from  the 
time  of  its  appointment,  up  to  Decem- 
ber 31st,  1916.  Details  of  all  accepted 
tenders  in  thousands  of  contracts  are 
given  along  with  all  the  Orders  in  Coun- 
cil relating  to  war  purchases. 

The  commission  fe  composed  of  Hon. 
A.  E.  Kemp,  George  F.  Gait  and  H. 
Laporte.  In  a  letter  transmitting  the 
report,  Mr.  Kemp  says  the  duties  of  the 
commission  include  the  supervision  of 
purchases  for  the  Canadian  forces  as 
well  as  the  naval  service  and  internment 
operations  of  clothing,  equipment,  muni- 
tions and  supplies  of  every  sort  and  the 
supervision  of  contracts  for  transporta- 
tion. Purchases  are  made  upon  a  tender 
or  competitive  basis.  Inspection  is 
carried  out  at  the  headquarters  in  Otta- 
wa. 

The  rates  charged  for  the  transport  of 


bodies  of  troops  of  350  or  more  of  all 
ranks  for  distances  over  100  miles  are 
one  cent  per  mile  second-class  whether 
the  railway  company  provides  second- 
class  accommodation  or  not,  and  one  and 
a  half  cent  per  mile  first-class.  The  rates 
for  numbers  fewer  than  350  and  for  dis- 
tances of  100  miles  or  less  are  one  and  a 
third  cents  per  mile  for  second-class  and 
two  cents  for  first-class.  These  rates  for 
freight  are  on  a  commodity  basis  of 
fourth-class  on  military  equipment.  For 
the  transport  of  troops  these  are  fixed 
by  an  agreement  in  connection  with  the 
sailing  of  each  vessel  these  rates  on  an 
average  being  $61  for  officers  and  for 
other  ranks  varying  from  $33,175  to 
$36.25,  according  to  the  class  of  vessel. 


The  hardware  and  furniture  business 
established  in  Camrose,  Alta.,  under  the 
name  of  Burgar,  Davidson  &  Co.,  and 
later  Hiram  Burgar  Hardware  Co.,  has 
been  transferred  to  Messrs.  Taylor  & 
Morris,  of  Edmonton,  who  lias  been  in 
the  hardware  business  in  Lacombe. 
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The  Making  of  a  Modern  Range 

An  Account  of  the  Varying  Processes  of  Manufacture — How  the  Different  Parts  Are 
Cast,  Prepared  and  Assembled — New  Processes  in  the  Manufacture 
of  the  Sheet  Steel  Gas  Stove. 


Based  on  a 


visit  of  a  Hardware  and  Metal  representative  to  the  plant  of  the  Gurney  Foundry  Company,  Toronto. 


MOST  people  are  contented  to 
take  stoves  for  granted,  using 
them  daily,  with  never  a 
thought  of  the  many  intricate  processes 
that  go  towards  their  make-up.  The 
stove  is  an  ordinary  article,  in  some 
form  or  other,  one  of  the  most  common 
of  all  the  articles  that  modern  thought 
has  produced  to  add  to  the  comfort  of 
life.  It  is  not,  however,  one  of  those 
articles  that  naturally  encourage  a 
curiosity  into  the  process  of  production. 
Yet  this  process  is  varied  and  interest- 
ing and  full  of  surprises.  Few  people 
would  realize  the  extent  of  the  work  re- 
quired for  the  production  of  the  or- 
dinary stove,  nor  the  care  that  is  used 
in   its  construction. 

Making  Patterns  for  Patterns 

The  care  begins  with  the  very  first  de- 
partment, where  the  stove  patterns  are 
made,  and  is  continued  consistently  till 
the  stove  leaves  the  shipping  room.  The 
pattern  room  is  the  first  point  of  interest 


of  any  stove  factory  of  any  size.  Here 
the  patterns  for  the  stoves  to  be  cast  are 
painstakingly  fashioned  by  skilled  wood 
carvers.  Formerly  these  wood  patterns 
were  used  as  the  master  pattern  for  all 
the  castings,  but  wood  had  one  great 
fault:  it  is  subject  to  shrinking  with 
much  use;  the  casting  would  not  be  quite 
true  to  the  original  pattern,  and  in  just 
that  much  the  stove  fell  short  of  a  pos- 
sibility of  perfection.  As  a  result,  mod- 
ernly  equipped  plants  are  now  only  using 
these  wooden  models  to  make  a  mould 
for  the  aluminum  pattern,  which  is 
proof  against  these  disadvantages.  These 
aluminum  patterns  become  the  master 
patterns  from  which  all  the  castings  are 
to  be  made. 

How  the  Moulds  Are  Made 

In  the  moulding  shop  the  large  pieces 
even  in  the  most  modern  plants  are  still 
moulded  entirely  by  hand,  as  this  me- 
thod has  proved  to  give  the  most  satis- 
factory results.        All  the  medium-sized 


and  small  pieces,  however,  are  moulded 
on  moulding  machines  that  materially 
increase  the  speed  of  the  process,  though 
even  with  these  there  is  a  good  deal  of 
personal  care  required.  The  moulding 
box  is  made  in  two  sections,  the  upper 
half  fitting  down  over  an  iron  guide,  so 
that  both  sections  may  be  kept  in  abso- 
lute alignment.  One-half  of  this  mould 
box  is  filled  with  fine  sifted  sand  and  the 
pattern  placed  upon  it.  The  upper  half 
is  then  placed  on  and  also  filled.  A  lever 
ig  pulled  and  a  press  catches  the  open 
ends  of  the  box,  pressing  them  firmly.  At 
the  same  time  a  movement  of  the  opera- 
tor's knee  starts  a  vibrator  going;  this 
vibrates  the  mould  box  and  loosens  the 
hold  of  the  sand  on  the  pattern.  A 
wooden  plug  is  then  driven  in  to  touch 
the  pattern.  This  opening  is  made  to 
allow  the  entrance  of  the  molten  iron. 
When  this  is  done,  the  upper  box  is  re- 
moved and  the  pattern  taken  out;  the 
top  is  placed  back  again,  and  the  mould 
form  lifted  entirely  off,  leaving  a  little 


Ho, id    Welding     the   moulder   tooling  out  irregularities  in  the       Moulding  Machine — used  for  oil  small  pieces — adds  greatly 

mould.  to  speed  of  work. 
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The  Nickeling  Vats — removing  a  finished  plate. 


Spot  Welding — a  new  machine  that  has  simplified  steel  stove 

making. 


square  mound  of  sand,  that  is  placed  on 
the  ground  along  with  many  other  rows 
of-  similar  mounds  that  await  the  pour- 
ing- of  the  metal. 

The  larger  moulds  are  made  in  the 
same  way,  except  that  the  work  is  done 
entirely  by  hand,  and,  consequently,  all 
the  operations  of  pressing  the  sand  must 
have  the  care  of  the  moulder;  other  than 
this,  however,  and  the  fact  that  with 
these  large  castings  the  mould  box  is 
not  removed,  there  is  very  little  differ- 
ence other  than  in  the  time  required  for 
each   operation. 

When  the  moulds  are  all  set  it  is  time 
for  the  pour.  The  spout  of  the  furnace 
is  opened  and  the  fiery  metal  pours  out. 
giving  'a  strange  mysterious  light  to  the 
place.  Lines  of  sweating-  men  in  heavy 
leather  aprons,  carrying  buckets  with 
handles  five  feet  long,  carry  the  molten 
metal  to  the  moulds.  The  pouring  of 
each  mould  adds  another  glow  of  light  to 
the  surroundings.  When  the  last  mould 
has  been  filled  they  are  opened  and  the 
sand  distributed.  While  still  hot  the 
neck  of  iron,  that  is  due  to  the  filling  of 
the  pourino-  entrance,  is  knocked  off  with 
a  heavy  hammer  and  the  mass  of  rough 
castings  are  left  to  cool. 

Where  Bedlam  is  Let  Loose 

The  next  process  in  the  manufacture 
of  the  stove  takes  you  to  a  place  of  hor- 
rible noise.     The  din  is  terrific.    Imagine 


thousands  of  bits  of  heavy  iron  being 
shaken  about  in  iron  tubs,  'and  you  will 
have  some  idea  of  the  din  that  prevails. 
for  that  is  about  what  is  happening. 
When  the  castings  come  from  the  moulds 
there  are  many  particles  of  sand  adher- 
ing to  them  that  have  to  be  removed.  In 
the  large  castings,  like  the  bottoms  of 
furnaces,  or  the  great  boilers  used  for 
cooking  purposes  in  large  hotels  and  in- 
stitutions, they  are  cleared  by  hand.  This 
is  done  by  brushing  them  with  wire 
brushes,  a  long  and  tedious  process.  The 
revolving-  drum  process  achieves  the 
same  result  at  a  fraction  of  the  time  and 
labor.  Great  square  drums  of  iron  are 
filled  with  these  smaller  castings,  and  the 
drums  are  turned,  and  the  castings  bang- 
around  in  happy  confusion.  It  is  hard 
to  imagine  the  pandemonium  that  results. 
Imagine  the  clamor  of  the  cement  mixer 
that  is  a  not  infrequent  visitor  on  our 
streets;  consider  its  ability  as  a  dis- 
turber of  the  public  peace,  and  then  if 
you  can  imagine  a  whole  fleet  of  such 
machines — say,  a  dozen  or  more  of  them, 
grouped  around  a  square,  and  you  will 
have  only  a  slight  idea  of  the  blissful 
peace  of  the  atmosphere  of  this  depart- 
ment of  a  stove  factory,  for  crusted 
stone  is  a  feeble  noise-maker  by  the  side 
of  cast  iron.  To  the  high  tenor  of  these 
many  great  drums,  each  about  four  feet 
square  by  six  feet  long,  there  is  the  lower 
tenor  of  the  grinding  stones  which  take 


the  casting's  as  they  come  from  these 
drums,  cleaned  of  the  sands  of  the  mould 
and  grind  off  any  irregularities  on  their 
surfaee. 

The  Peaceful  Nickeling  Process 

From  this  bedlam  of  noise  it  is  a  happy 
relief  to  step  into  the  sabbath  peace  of 
the  nickeling  department.  Here  is  a 
great  room  filled  with  long  vats.  At  one 
end  of  the  room  are  the  cleaning  vats — 
a  very  necessary  part  of  the  equipment, 
for  a  casting  must  be  free  from  any  sug- 
gestion of  grease  if  the  nickeling  is  to  be 
even.  The  castings  as  they  come  from 
the  grinders  are  attached  by  a  wire 
hook  to  a  long  pipe  that  runs  the  length 
of  the  vat.  This  pipe  is  charged  with 
electricity,  and  causes  the  alkaline  solu- 
tion to  act  quickly.  The  casting  is  taken 
out  of  this  bath  and  cleaned  in  fresh 
water.  If  this  water  runs  off  the  sur- 
face of  the  casting  evenly  it  is  known  to 
be  free  from  grease.  It  is  then  dipped 
into  a  similar  bath  to  the  first,  only  that 
this  bath  is  acid  in  its  reaction,  and  neu- 
tralizes the  effect  of  the  alkaline  bath. 
After  this  it  is  again  rinsed,  following 
which  it  goes  to  another  bath  similar  to 
the  first,  save  thai  the  composition  of  the 
solution  is  different,  and  it  is  more 
highly  charged  with  electricity. 

The  time  it  takes  to  nickel  a  casting' 
depends  a  good  deal  on  its  size  and 
character.        A    smooth    casting-   will    be 


40 


HARDWARE    AND    METAL 


February  3,  1917. 


effected  much  quicker  than  one  showing 
design.  Anywhere  from  10  minutes  to 
45  minutes  will  be  required  to  properly 
nickel  these  pieces.  Coming  from  this 
bath  the  castings  have  a  dull  greyish- 
silver  look.  The  next  process  i* 
burnishing. 

Burnishing  Brushes  of  Cotton  Sheets 
These  burnishing  brushes  are  of  very 
unusual  construction,  being  nothing 
more  than  circular  cotton  sheets  about 
two  feet  in  diameter.  These  sheets  are 
piled  one  upon  another  till  a  thickness 
of  about  two  inches  is  reached;  this'  is 
the  burnishing  wheel.  While  the  wheel 
is  at  rest  it  is  possible  to  separate  and 
feel  each  sheet  of  this  cotton,  but  when 
in  motion  the  speed  with  which  it  turns 
gives   it    a    hard   brushing   surface   that 


an  immense  press,  that  gives  the  part  ex- 
actly the  shape  that  it  is  supposed  ulti- 
mately to  have.  The  fronts,  tops  and 
bases  of  these  stoves  are  made  of  16- 
gauge  steel,  other  parts  of  22-gauge, 
while  the  doors  and  legs  are  of  cast  iron, 
as  in  the  ranges  described  before;  these 
different  parts  are  all  welded  into  a 
solid  piece  by  the  aid  of  the  oxy-acety- 
lene  torch. 

Spot  Welding  a  Modern  Invention 
In  the  good  old  days  all  different  parts 
would  have  had  to  be  riveted  together, 
but  modern  invention  has  permitted  a 
great  saving  of  lavor  in  the  spot  welding 
machine.  There  are  a  great  many  con- 
nections and  jointings  that  are  required 
in  the  gas  stove  manufacture  that  would 
require  infinite  time  by  the  old  method 


Hand   Polishing — burnishing    the   nickeled    parts. 


quickly  puts  a  bright  finish  on  the  nickel- 
ed part.  All  the  parts  of  the  stove,  whe- 
ther nickeled  or  merely  the  plain  cast 
iron,  arc  brushed  to  a  high  polish  by  ma- 
chine brushes.  This  is  the  last  step  in 
their  actual  manufacture.  The  next  step 
is  to  the  assembling  room,  where  the 
stoves  are  se|  up  and  examined  before 
they  are  crated  ready  for  shipment. 

The  Pressed  Steel  Stove  Differs  in  Manu- 
facture 

Dp  to  the  present  we  have  only  spoken 
of  the  cast    iron  stoves;  the  development 

of  t  he  modern  gas  stove  has  made  quite 
a   change   in   the  manufacture  of  these. 

The  hulk  of  the  gas  stoves  are,  instead 
Of  being  made  of  cast  iron,  pressed  out 
of  sheel  steel.  This,  of  course,  necessi- 
tates   an     entirely      different      system      of 

manufacture.  The  different  parts  of 
these  gtoves  are  stamped  out  of  steel  by 


of  riveting;  they  are  now  joined  together 
and  placed  between  the  points  of  the 
welding  machine.  These  points  are 
drawn  together,  letting  loose  600  volts 
that  welds  the  points  touched,  as  though 
they  were  a  single  piece.  It  is  only  the 
work  of  a  moment.  The  welding  can  be 
done  just  as  fast  as  (he  lever  can  he 
raised  and  lowered. 

Its  sheet  steel  parts-al]  assembled,  the 
stove  is  ready  for  its  outer  dress,  the 
familiar  coat  of  japan  enamel.  Before 
this  can  he  applied,  however,  the  whole 
pressed  steed  form  is  thoroughly  washed 
in  benzine  and  cold  water.  Tt  is  then 
taken  to  the  japanning  room,  where  the 
huge    vats    of    varnish    and    the    immense 

baking  ovens  that  set  the  varnish  are 
located.  When  the  rough  stove  form 
enters   this  department   it  is  not  brush 

painted,   as   most    people    imagine,   but   is 

attached  lo  a  chain  and  lowered  into  the 


japan  varnish  vat,  where  it  is  quite  sub- 
merged. Under  this  method  there  is  no 
part  so  small  that  the  varnish  does  not 
reach  it.  When  once  thoroughly  dipped, 
the  dripping  stove  form  is  hauled  up  out 
of  the  vat  and  left  to  drain.  The  long 
line  of  stove  forms  dripping  over  these 
vats  make  a  curious  sight.  These  forms 
are  allowed  to  drip  for  half  an  hour  to 
remove  all  the  superfluous  moisture,  and 
are  then  run  into  the  immense  ovens  that 
bake  the  varnish  into  the  hard  enameled 
surface  with  which  we  are  all  familiar. 

These  ovens  are  a  matter  of  curiosity 
in  themselves;  they  are  15  feet  deep,  six 
feet  tall,  and  six  feet  wide,  and  are  heat- 
ed by  gas  pipes  running  the  full  depth 
of  the  oven  on  each  side.  Into  this  oven 
the  dripping  stove  forms  are  wheeled 
and  the  heat  is  turned  on.  It  takes  35 
minutes  to  bring  the  ovens  to  the  re- 
quired heat  of  450  degrees;  at  this  tem- 
perature they  are  baked  for  two  and  a 
half  hours.  From  this  room  the  stoves 
go  to  the  assembling  rooms,  where  the 
doors  and  legs  are  attached  and  the  gas 
fixtures  installed;  all  these  are,  of  course. 
castings  made  in  the  moulding  shop. 

We  have  spoken  only  of  the  manufac- 
ture of  stoves.  This,  although  the  chief 
product,  is  not  the  only  one,  though  the 
varieties  of  stoves  produced  might  well 
justify  a  separate  industry.  From  the 
little  sheet  steel  "Quebec  Heaters," 
lined  with  fire  brick,  through  a  whole 
series  of  heating  stoves  and  an  equally 
extensive  array  of  cooking  stoves,  from 
the  modest  "Ranchers"  stove  that, 
as  its  name  implies,  is  fitted  for  the 
modest  cooking  requirements  of  the 
bachelor,  to  the  immense  hotel  range, 
with  its  numerous  fires  and  multitude  of 
ovens,  the  whole  gamut  of  the  stove 
manufacturing  industry  is  seen. 

Throughout  every  part  of  the  pro- 
cesses of  manufacture,  from  the  chem- 
ist's laboratory,  where  the  samples  of 
steel  and  iron  are  examined,  to  the  ship- 
ping room,  where  the  crated  finished  pro- 
duct starts  on  its  way  to  the  consumer, 
there  is  the  most  rigid  series  of  examina- 
tion. In  every  process  there  is  the  super- 
vision of  an  expert,  and  every  part,  must 
meet  the  tests  before  it  is  allowed  to  be 
finally  assembled  into  the  finished  pro- 
duct. Cure  is  the  watchword  in  every 
department.  The  writer  in  his  visit  saw 
castings  discarded  because  under  test 
they  failed  to  come  up  to  the  exacting 
demands  of  the  depart  incut  to  which 
thev  belonged. 


Joe.  O 'Grady,  who  for  several  years 
represented  the  MeCIary  Mfg.  Co.  in 
Toronto,  has  been  transferred  to  North- 
ern Ontario  territory  with  headquarters 
at  Sudbury,  doe  as  he  was  familiarly 
known,  will  be  greatly  missed  in  Tor- 
onto hardware  circles  where  he  had 
many  warm  friends. 
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Systems  for  Export  Trade 

How  a  Manufacturer  Seeking  Trade  Abroad  May  Make  Sure  That  all  Conditions  Arc 
Being  Met — Information  Which  Must  be  Secured  on  All  Points. 


AVERY  important  matter  for  a 
manufacturer  to  consider  when 
it  is  planned  to  go  after  export 
trade  is  the  proper  organizing  of  the 
department  to  handle  the  export  end. 
Many  new  problems  are  faced  when 
trade  is  sought  outside  of  the  home  mar- 
ket. Goods  must  be  packed  differently, 
different  custom's  regulations  must  be 
considered,  likes  and  dislikes  of  foreign 
customers  must  be  taken  into  account. 

An  interesting  article  on  this  point 
was  contributed  to  a  recent  issue  of 
System  by  William  Moskowitz.  He  out- 
lined his  own  method  of  overcoming 
difficulties  as  follows: 


Certain  records  essential  to  a  well 
managed  export  department  differ  from 
the  records  commonly  required  in  do- 
mestic trade.  I  have,  therefore,  found 
it  necessary  to  develop  a  comprehen- 
sive plan  that  will  keep  my  export 
records  at  all  times  complete  in  every 
detail.  Confusion,  uncertainty,  delay 
and  possible  financial  loss  are  as  a  re- 
sult quite  often  avoided. 

The  classification  given  below  may  not 
fill  all  the  requirements  of  all  lines  of 
business  engaged  in  the  export  trade. 
But  it  can  probably  serve  as  a  basis  for 
covering  all  the  necessary  elementary 
data  that  must  be  on  file  if  details  con- 


nected with  the  handling  of  export  ship- 
ments of  every  type  are  to  be  carried 
out  properly.  I  have  found  that  much 
time  and  labor  are  saved  when  all  the 
details  mentioned  under  the  various 
headings  are  obtained  at  the  time  an 
agency  or  dealer  connection  is  estab- 
lished. 

I  have  also  found  it  well  to  place 
copies  of  this  classification  in  the  hands 
of  salesmen.  They  can  then  fill  in  the 
data  when  new  arrangements  are  made. 
The  result  is  that  their  reports  cover 
essential  details  with  uniformity  and 
without  overlooking  anything. 


DATA  COVERING  CUSTOMERS: 

Pull  name  of  agent,  agents,  company  or  partnership;  trade 
name  (if  any);  full  street  address;  post  office  box  number 
(if  any);  city;  province,  state,  or  department;  country;  cable 
name;  codes  used;  branches  at;  sub-agents  at;  territory  to  be 
covered;  date  of  contract;  duration  of  contract;  termination 
notice  on  contract. 

SHIPPING  INSTRUCTIONS  (CHECK  THE  PROPER  INSTRUC- 
TIONS AND  ADD  THE  NECESSARY  DATA)  : 
Shipments  with  bill  of  lading  in  name  of  representatives!: 
Shipment  with  bill  of  lading  made  out  "to  order:"  Shipment 
with  bill  of  lading  in  name  of  forwarding  agent  at  port  of 
entry  (it  is  important  to  secure  the  name  of  this  agent,  as  the 
documents  not  only  go  to  him,  but  must  be  made  out  in  his 
name)  :  Consolidation  of  shipment  with  goods  going  forward 
by  another  concern  (for  this  purpose  secure  the  names  of 
other  houses  which  the  agent  represents)  :  Through  a  com- 
mission house  or  forwarding  agent:  By  express:  By  mail  or 
parcel  post:  Shipping  marks  and  numbers. 

INSURANCE: 

Yes  or  no?  If  yes.  for  what  percentage  above  invoice  value 
shall  goods  be  insured?  If  no,  state  why.  Note:  If  a  sight  or 
time  draft  is  attached  to  the  bill  of  lading,  it  is  desirable  to 
have  insurance,  as  in  the  event  of  loss)  'of  merchandise  at  sea 
or  otherwise,  or  damage  of  any  kind,  it  might  be  difficult  to 
collect  from  the  agent.  In  the  event  of  damage,  where  the 
shipment  is  not  covered  by  insurance,  the  agent  may  refuse  to 
accept  the  goods.  The  shipper  is  thus  protected.  Where, 
however.  shipment  is.  paid  for  at  port  of  embarkation,  or  the 
representative  has  a  floating  policy,  it  is,  of  course,  irtfmaterial. 

TACKING   OF   ADVERTISING: 

May  the  advertising  matter  be  packed  in  the  same  case  with 
other  goods?  Or  must  it  be  packed  in  a  separate  case?  If 
packed  with  other  eoods.  mil  it  it  be  declared  on  Vhe  consular 
invoice,   bill   of  lading,   and    (or)    commercial   invoices? 

INVOICING : 

Whether  in  dollars,  pounds,  francs,  marks,  etc. :  Are  invoices 
to  bo  signed  by  a  member  of  the  firm  making  the  shipment? 
Must  any  special  stamping  or  notation  be  -made  on  the  in- 
voice? 

MEASUREMENTS   AND   WEIGHTS   ON   INVOICES: 
Whether  in  feet,  pounds,   kilos,  gallons,  etc. 
Stencil   or  brush?     Gross  and   net  weights  and   measurements 
in   pounds,  feet,  and    (or)   kilos? 

PRICES   AND   DISCOUNTS: 

SPECIAL,   CONCESSIONS : 

REIMBURSEMENT    (CHECK  AS  NECESSARY)  : 

By  remittance  with  order:  By  part  remittance  with  order, 
balance  on  a  sight  or  time  draft  sent  with  documents  to  the 
bank:  By  sight  draft  with  documentsi  attached:  By  time 
draft  with  documents  attached:  By  part  sight  and  part  time 
drafts  with  documents  attached :  Through  a  commission 
house:  By  letter  of  credit  or  letter  of  authority  in  possession 
of  the  shipper:  By  open  account:  By  instalments  through  a 
local  bank,  warehouse  or  direct:  Note:  It  is  invariably  safe  to 
send  the  documents  to  a  bank  at  destination  of  goods  with  a 
draft  for  their  value  attached.  In  some  cases,  however  (for 
example,  Colombia  and  Santo  Domingo),  it  is  not  possible 
to  make  out  an  "order"  bill  of  lading.  The  shipper,  therefore, 
has  no  protection  unless  the  goods  are  consigned  to  a  bank  or 


other  concern  well  known  to  him,  with  instructions  to  release 
goods  only  upon  payment  of  the  sight  draft  attached  to  the 
documents.  In  such  cases,  time  drafts  are  valueless  if  any 
uncertainty  exists. 

ADVERTISING: 

Advertising  material :  Whether  in  English.  Spanish,  French, 
Portuguese,  German,  etc.:  Kinds  of  advertising  material  to  be 
distributed :  Catalogues,  folders,  calendars,  blotters,  pencils, 
watches,  desk  weights,  rulers,  etc. :  Imprint  on  advertising 
material:  Advertising  allowance  :  For  newspapers,  magazines, 
circulars,  posters,,  etc.  Language  to  be  used  for  correspon- 
dence. 

The    above    information    we    have    standardized,    and    require   our 

salesmen   to   give   us   reports  in   as   great   detail   as   possible.     We 

tile  the  information  where  it  is  readily  accessible,  and  make  sure 

on  each   shipment  that  no  errors  are  made. 

The  following  are  some  facts  and  sources  of  general  information 

which    are   important   for    every    concern    that   does   an   exporting 

business: 

LOCAL   PRICES: 

DUTY: 

REGISTRATION  OF  TRADE-MARK: 

Note:  The  trade-mark  and  (or)  trade-name  should  be  register- 
ed in  each  country,  inasmuch  as  an  unscrupulous  individual, 
by  prior  registration,  can  often  make  matters  exceedingly  un- 
pleasant and  may  demand  an  exorbitant  sum  of  money  for  a 
release  In  some  cases,  it  is  impossible  for  the  manufacturer 
to  ship  goods  to  a  country  where  his  trade-mark  or  trade- 
name has  been  taken.  Trade-mark  registrations  usually  run 
for  a  period  of  five  or  ten  years  and  are,  as  a  rule,  com- 
paratively inexpensive  and  always  desirable  as  a  means  of 
avoiding  possible  complications. 

CONSULAR  DECLARATIONS : 

Note:  Full  information  regarding  the  exact  declarations 
should  be  given,  in  whatever  language  isi  necessary.  In  view 
of  the  high  tariff  in  many  countries  on  advertising  material, 
it  is  also  desirable  to  secure  the  proper  declarations  for  the 
different  kinds  of  advertising  material  that  may  be  forwarded 
to  the  dealer:  such  for  instance,  as  catalogues^  folders,  book- 
lets or  blotters. 

AN   EXPORTERS'   HAND  BOOK: 

Note:  A  book  of  this  type  is  practically  indispensable  in  con- 
nection with  all  export  work.  One  standard  work  which  is 
published  and  brought  up  to  date  every  year,  is  said  to  eon- 
tain  "full  and  authentic  information  relative  to  shipments  for 
every  country  in  the  world."  In  addition,  it  contains  a  mass 
of  very  useful  information  regarding  many  topics:  the  value 
of  moneys,  weights  and  measurements,  consular  invoice  forms, 
and  the  like. 

ADJUSTMENT   OF   INVADING  SALES: 

Note:  On  certain  commodities  (type-writers,  for  instance),  it 
is  desirable  to  make  some  arrangement  whereby  the  represen- 
tative will  be  compensated  if  the  article  whicA  he  represents 
should  be  imported  into  his  territory  by  others  and  discovered 
by  him  after  a  certain  period;  a  clause  to  this  effect  can  be 
inserted  in  contracts. 

SALES   TO   COMMISSION   HOUSES: 

Note:  Where  it  is  desired  to  protect  the  local  agent,  and  at 
the  same  time  not  lose  the  business  which  commission  houses 
may  have  to  offer  for  goods  to  be  shipped  to  the  agent's  ter- 
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ritory,    an    arrangement    caa    be    made    with    the   commission 

house  whereby  a  certain  discount  or  special  concession  may 
he  given  to  it  with  the  understanding  that  the  rebate  will  not 
he  in  turn  pased  on  to  the  local  purchaser.  In  such  a  case  it 
is  evident  that  the  commission  house  must  be  assured  that  uo 
direct   discount  will  be  quoted  at  any  time. 

<  R  ED  I T   I  XFOR MATIOX  : 

Note:  With  regard  to  the  financial  standing  and  character  of 
the  agent  or  prospective  agent,  the  traveling  representative 
on  the  ground  will,  of  course,  in  all  probability  apply  to  the 
various  local  banks.  Other  methods  may  be  employed  either 
by  him  or  die  home  office.     For  example: 

1.  Inquiries  addressed   to   credit  rating  houses; 

2.  Inquiries  on   reference  submitted  by  dealer; 

3.  Inquiries  addressed  to  any  other  merchants  who  are  already 
represented    by   the  agent  : 

4.  Inquiries  addressed  to  export  associations  or  suitably- 
equipped   banks. 

SECUEflNG  DESIRABLE   RERESENTATIVE6  : 

Note:  Best  way.  of  course,  is  to  appoint  them  by  a  direct 
traveler.  Where  this  course  is  not  feasible,  the  following  may 
be  suggested  : 


1.  Writing  our  Consular  representative  for   the  names  of  con- 
cerns that  might   consider  an   agency    proposition ; 

2.  Writing   Department    of   Commerce   at   Washington   for   the 
same  information; 

3.  Getting  copies  of  local  newspapers  and  looking  up  concerns 
advertising  therein; 

4.  Advertising  in  export  mediums; 

5.  Using  trade  directories  and   similar  publications. 

IX   GENERAL    (DEVELOPING   BUSINESS): 

Note:      Much   depends   on   the  nature   of  the  article.       The   fol- 
lowing suggestions   are   submitted: 

1.  Let  local  dealer  do  it  all; 

2.  Direct  cireularization  ; 
'A.  By   travelers; 

4.  Through   commission   houses; 

.").  Local  newspaper  or  export  magazine  advertising. 
If  the  article  is  such  that  the  volume  of  its  exports  is  classi- 
*  fled  in  the  monthly  report  of  the  Department  of  Commerce, 
comparison  may  lie  made  of  the  total  volume  exported  and 
the  purchases  of  the  agent,  in  order  to  determine  approxi- 
mately whether  or  n't  he  is  obtaining  a  fair  share  of  the 
business   in    his   territory. 


How  Furnaces  Are  Made 

Description  of  How  the  Great  Moulds  for  the  Furnace  Castings  are  Made — Some  Tech- 
nical Terms  Explained — Interesting    Methods  of  Carrying  the  Molten  Metal 
to  the  Moulds — How  the  Rough    Castings    are    Made 

Based  on  a   trip   by  a  Ilardicare  and  Metal  representative   through    the  plant  of  the  Pease   Foundry  Co.,  Brampton,  Ont. 


PROBABLY  the  North  American 
continent  more  than  any  other 
section  of  the  globe  has  helped  to 
bring  the  manufacture  of  s'toves  and  fur- 
naces to  the  greatest  perfection.  In  this 
part  of  the  world  nature  has  required 
that  there  be  adequate  protection,  against 
the  extremes  of  temperature,  and  the 
ingenuity  of  man  has  risen  to  meet  the 
demand.  The  modern  furnace  lias  demon- 
strated that  such  a  thing  can  be  done, 
that  it  is  possible  to  stimulate  the  com- 


fort of  summer  even  in  the  most  severe 
weather.  This  achievement  was  not  the 
result  of  any  fortunate  chance,  but  the 
careful  development  of  years  of  care  and 
scientific  experimentation,  till  the  pres- 
ent steam,  hot  air,  and  hot  water  fur- 
naces have  readied  about  the  Nth.  de- 
gree of  perfection. 

The  manufacture  of  a  furnace  is  not 
the  simple  process  that  some  people  im- 
agine. The  bulk  of  the  furnace  is  made 
of  cast  iron,  but  looking  from  the  outside 


Mechanical  moulders  in  use  in  the  making  of  all  small  mouldings. 


it  is  hard  to  realize  the  size  of  the  east- 
ings that  are  integral  parts  of  the  as- 
sembled whole.  In  conjunction  they  are 
dwarfed  by  their  relation  to  other  parts, 
but  in  the  actual  cast  their  size  appears 
very  great. 

Making  the  "Match-plate"  Pattern 

The  first  step  in  the  process  of  manu- 
facture is  the  making  of  the  "match- 
plates,"  as  the  aluminum  patterns  from 
which  the  actual  castings  are  made  are 
called.  These  are  first  patterned  in 
wood,  and  from  this  wood  pattern  a  cast 
was  made.  Formerly  the  wood  pattern 
served  the  purpose,  or  else  a  cast  iron 
pattern  was  made,  but  in  the  large  cast- 
ings to  be  made  it  was  found  that  the 
iron  plate  or  even  the  wood  was  so  cum- 
bersome that  it  was  difficult  to  handle, 
and  made  it  almost  impossible  for  a  man 
to  work  up  to  his  top  speed  and  yet  to 
do  flawless  work.  To  avoid  this  difficulty, 
and  to  make  the  labor  lighter,  the  change 
to  the  aluminum  match-plate  was  made. 

Making  the  Great  Moulds 
The  castings  for  a  furnace  are  so 
large  that  most  of  them  have  to  be  made 
by  hand,  though  many  devices  are  used 
to  aid  and  simplify  this  hand  process. 
First  the  "drag"  is  prepared.  The 
"drag"  is  the  bottom  half  of  the  mould 
on  top  of  this  the  pattern  or  matchplate 
is  laid  and  the  "cope"  as  the  upper  half 
of  the  mould  is  called  is  applied.  Around 
this  plate  the  sand  is  poured  and  pound- 
ed down  by  great  wooded  plungers  that 
hammer  the  soft  sand  into  close  cohesion 
with  the  matchplate.  These  moulds  are 
so  large  that  it  would  be  possible  to  lift 
the  cope  to  remove  the  matchplate  by 
man  power  alone.  So  great  lifts  worked 
by  compressed  air  run  on  cranes  over  the 
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In  the  Assembly  Room  showing  the  parts 
in  the  foreground  are  the  steel  ja 

moulding  floor.  These  are  attached  to 
the  cope  and  the  air  turned  on  and  the 
upper  part  of  the  cast  is  raised  smooth- 
ly from  the  drag.  The  matehplate  is  then 
removed,  and. with  numerous  little  tools 
the  workman  goes  over  the  mould  work- 
ing out  any  little  flaws  that  have  ma- 
terialized in  the  removal  of  the  pattern. 
This  done  the  cope  is  wheeled  once  more 
over  the  drag,  and  carefully  lowered,  and 
the  mould  is  ready  for  filling. 

Machine  Moulding 

Further  on  in  the  shops  are  the  mach- 
ines where  the  smaller  moulds  are  made 
by  machine.  These  are  in  many  ways 
similar  to  the  machines  used  in  stove 
moulding.  The  moulding  boxes  open  in 
the  same  way,  on  a  swivel,  the  match- 
plate  pattern  is  fitted  in  the  same  way 
into  the  centre  of  the  mould,  and  one 
after  another  both  the  "drag"  and  the 
"cope"  are  finished.  Here,  however,  the 
pressing  is  done  by  compressed  air.  Two 
wooden  plates  fit  just  inside  the  mould 
box.  A  lever  holds  the  top  one  in  place 
and  the  bottom  one  rests  on  the  floor  of 
the  machine.  When  the  air  is  turned  on, 
this  floor  is  driven  up  compressing  the 
mould,  doins:  with  one  movement  and  one 
second's  time  all  the  compressing  that  it 
takes  many  minutes  to  do  by  hand.  At- 
tached to  the  matehplate  is  a  vibrator, 
that  as  soon  as  the  pressing  is  completed 
is  set  in  motion.  This  vibrates  the  alum- 
inum plate  and  loosens  the  sand  from 
around  it  so  that  it  may  be  readily  lifted 
out  without  destroying  the  mould  form. 
The  cope  is  then  replaced.  To  provide 
against  the  possibility  of  poor  alignment 
the  drag,  or  lower  half  of  the  mould  has 
a  guide  bar  on  each  end  over  which  the 


ready  to  be  assembled.   The  large  pieces 
ckets  that  fit  around  the  furnace. 

cope  runs.  In  this  way  the  two  parts  of 
the  mould  are  held  together  as  firmly  as 
though  they  were  made  of  one  piece. 

Molten  Metal  Carried  by  Overhead  Rails 

At  one  side  of  the  moulding  room, 
which  is  a  great  hall  as  big  as  a  barracks 
there  are  the  two  furnaces  from  which 
the  molten  metal  comes  through  two  long 
spouts.  It  is  poured  into  immense  buc- 
kets that  travel  on  an  overhead  rail,  and 
by  this  means  reach  all  parts  of  the  shop. 
This  does  away  with  the  back-breaking 


work  of  carrying  the  molten  metal  by 
hand,  a  thing  impossible  where  such  large 
castings  are  to  he  made,  for  one  man 
could  not  possibly  carry  anything  near 
enough  for  one  of  (lie  giant  moulds,  and 
repeated  pourings  would  be  likely  to 
weaken  the  cast. 

The  Sand  Core  and  Its  Use 

Many  people  wonder  how  the  hot 
water  coils  that  appear  in  most  furnaces 
are  cast.  This  is  certainly  a  point  of  in- 
terest. They  require  besides  the  making 
of  the  mould  the  making  of  what  is  known 
as  a  sand  core.  These  sand  cores  are 
made  in  a  separate  department.  These 
cores  are  made  of  a  composition  of  sand 
and  oil  with  a  little  flour  added.  This 
soft  mass  is  moulded  in  the  form  of  the 
coils  desired  though  slightly  smaller  in 
size.  When  these  sand  cores  are  com- 
pleted they  are  run  in  a  furnace  and 
baked  which  gives  them  a  hard  brick-like 
appearance.  These  are  introduced  in  the 
centre  of  the  coil  mould.  When  the  molt- 
en metal  is  poured  in  it  completely 
covers  this  sand  core.  The  shaking  that 
follows  the  other  processes  of  manufac- 
ture disintegrates  this  sand  core  which 
returns  to  its  normal  state  and  is  readily 
poured  out  of  the  cast  thus  leaving  the 
coils  empty.  In  this  way  all  the  pipe- 
like castings  are  made. 

The  Shot  Blast  Cleaning  Process 

When  the  different  castings  come  from 
the  mould  they  are  covered  with  sand 
that  eats  its  way  into  the  substance.  All 
this  has  to  be  cleaned  off.  Formerly  this 
was  done  with  wire  brushes,  scraping  it 
off  by  hand,  or  in  huee  revolving  shak- 
ing drums  that  banged  the  pieces  about 
(Continued  on  page  60.) 


A  carload  of  Furnaces  ready  for  shipment  at  the  Pease  Plant. 

packed  in    the  barrels. 


The  small  parts  are 
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The  Story  of  the  Process  by  Which  Bolts  Are  Produced  in  Canada  —  A  Complete 
Description  of  the  Treatment  by  Which  all  Varieties  of  Bolts  Are  Made 
—A  Glimpse  of  Canadian  Industrial  Efficiency. 


GREAT  interest  attaches  to  every- 
thing connected  with  the  actual 
facts  of  manufacture.  The 
finished  product  itself  may  be  more  or 
less  simple  or  element  a  iy — say,  a  nail 
or  a  bolt — but  back  of  it  is  an  interest- 
ing story.  The  manner  in  which  pro- 
cesses are  simplified  or  combined  in 
order  to  speed  up  production  and  lessen 
cost,  makes  the  story  of  the  making  of 
even  the  simplest  article  a  veritable 
romance. 

HARDWARE  AND  METAL  has  at 
various  times  during  the  past  few  years 
presented  very  complete  articles  on  the 
manufacture  of  practically  all  hardware 
lines.  This  series  has  undoubtedly  been 
one  of  the  most  popular  of  features  and 
continual  requests  have  been  received 
for  the  reprinting  of  certain  articles 
from  the  services.  As  this  is  an  export 
number  and  will  travel  to  all  parts  of 
the  world,  it  was  felt  that  it  should  con- 
tain something  to  show  how  Canadian 
manufacturers  handle  the  production  of 
what  mght  be  termed  basic  articles; 
and  accordingly  it  was  decided  to  tell 
of  the  manufacture  of  bolts.  The  fol- 
lowing articles  gives  in  succinct  from  the 
most  important  facts  on  the  making  of 
bolts  in  Canada. 

First  let  us  observe  one  or  two  bolt 
facts.  Carriage  bolts,  machine  bolts  and 
coach  screws  are  measured  from  under 
the  head  to  the  end.  Tire  and  sleigh- 
shoe  bolts  are  measured  over  all. 

There  are  two  kinds  of  tire  bolts — the 
fluted  and  the  plain.  The  flute  grips  the 
wood  better.  Those  with  flutes  are  made 
only  up  to  %  x  3  in.  while  the  plain  are 
made  in  all  sizes.  Like  sleigh-shoe  bolts, 
they  are   counter-sunk. 

( 'arriage  bolts  have  a  square  neck  and 
a  button  head.  Coach  screws  sometimes 
called  lag  screws  are  usually  made  with 
gimlet  points.  Machine  bolts  are  made 
with  a  square  head.  A  square  machine 
bolt  means  a  squarehead  and  square  nut, 
and    a   hex.   machine   Bolt   means   a  hex. 


head  and  hex/  nut.  There  are  also  bolts 
with  square  head  and  hex.  nut,  which 
must  be  specified  when  ordered. 

All  sizes  up  to  %  by  6  inches  of  car- 
riage bolts,  machine  bolts,  tire  bolts, 
sleigh-shoe  bolts  and  coach  screws,  are 
made  cold,  that  is,  they  are  cut  from 
stock  and  headed  without  first  being 
heated.  Larger  sizes  must  be  heated  at 
the  end  before  they  are  headed. 

Let  us,  first,  consider  the  manufacture 
of  the  smaller  sizes,  i.e.,  those  which  are 
made  from  cold  stock.  They  are  made 
from  rods  which  have  been  drawn  in  the 
wire  mill  to  the  thickness  of  the  bolt  re- 
quired. The  rods  are  fed  from  a  coil 
into  a  heading  machine,  which  we  will 
not  stop  to  describe  in  detail.  What  the 
machine  does  concerns  us  more  than  how 
it  does  it.  In  the  case  of  a  carriage  bolt, 
the  machine  is  set  so  as  to  cut  the  cor- 
rect length,  and  at  the  same  time  to  give 
the  button  head  and  the  square  neck. 
This  is  done  so  quickly  that  the  bolts  fall 
in  a  constant  stream  into  the  pan  below. 
This  operation  has  the  effect  of 
hardening  the  steel,  and  unless  specially 
treated  the  bolts  would  be  unfit  for  use. 
The  process  through  which  they  now 
pass  is  known  as  annealing,  and  ap- 
plies only  to  bolts  made  cold.  Before 
going  to  the  annealing  furnace,  the 
rough  edges  are  removed  by  an  opera- 
tion known  as  rumbling.  The  bolts  are 
placed  in  a  large  iron  barrel,  called  a 
rumbler  which  is  revolved  by  machinery. 
By  thus  shaking  them  together  they  are 
made  smooth  and  clean. 

After  leaving  the  annealing  furnace, 
the  bolts  are  removed  to  machines  to  be 
pointed  a  simple  operation,  whieh  con- 
sists of  rounding  the  bottom  end.  This 
is  done  with  remarkable  rapidity  by 
girls. 

Threading  the  Bolt 

The  average  bolt  is  now  ready  for  its 
thread,  but  the  machine  bolt  requires  to 
have   the    button    head,    whieh    it    now 


possesses,-  converted  into  a  square  or 
hexagon  head,  according  to  requirements. 
Automatic  machines  perform  this  opera- 
tion at  great  speed.  This  is  called  "trim- 
ming"  the  bolt. 

There  are  two  ways  of  threading  bolts 
by  machinery.  First  there  is  the  roll 
thread  which  is  made  by  running  the 
bolt  between  two  long  dies.  Some  idea 
of  this  operation  can  be  obtained  by 
rolling  a  lead  pencil  between  the  palms 
of  your  hands.  If  there  were  dies  on 
your  hands,  a  mark  would  be  made  on 
the  pencil  similar  to  that  on  the  bolt. 
These  machines  go  at  great  speed,  and 
are  fed  by  girls.  The  plant  of  the  Steel 
Company  of  Canada,  Montreal,  and .  in 
most  Canadian  factories,  the  U.S.  Stand- 
ard thread  is  used  entirely. 

Work  is  not  turned  out  so  quickly  on 
the  second  type  of  machine,  but  the  work 
is  done  more  efficiently.  The  second  way 
is  used  more,  when  threading  larger  sizes, 
as  in  this  case  the  cuttings  escape, 
whereas  by  the  other  method  the  metal 
is  forced  into  the  shank.  The  bolt  passes 
through  four  dies,  just  as  in  the  ordin- 
ary stocks  and  dies,  the  space  between 
the  dies  permitting  the  cuttings  to  es- 
cape. The  bolt  which  is  stationary,  is 
forced  through  the  revolving  dies  by  a 
lever.  When  the  lever  is  withdrawn 
the  dies  are  released,  and  the  bolt  drops 
into  a  pan.  In  both  cases  a  solution  is 
poured  continuously  on  the  bolt  as  it 
is  being  threaded.  This  prevents  the 
dies  from  burning  and  the  solution  is 
one  that  will  not  permit  the  steel  to 
rust.  The  thread  on  a  coach  screw  is 
made  by  dies  as  described  above. 

Prepared  for  Packing 

Before  being  packed,  it  is  necessary 
to  wash  them.  For  this  operation,  they 
are  packed  in  perforated  buckets,  and 
passed  through  tanks  containing  a  hot 
solution  of  soda  and  soap.  They  stay 
in  there  for  a  few  minutes  until  the  oil 
has  been  washed  away. 

From  the  wash  room,  they  ar<?  trans- 
ferred to  the  packing  room,  and  clumped 
on  benches.  First,  each  bolt  is  tested 
to  see  that  it  goes  on  the  nut  smoothly. 
Should  a  bolt  not  fit  the  nut,  it  shows 
there  is  something  wrong  with  the 
threading,  and  the  bolts  are  rejected. 

After  this  inspection  they  are  ar- 
ranged in  neat  piles,  wrapped  in  double 
paper  and  tied  with  twine.  The  pack- 
ages arc  labelled,  and  on  the  label  in 
bold  figures  are   the  quantity,  diameter 
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and  length.  Now  they  are  sent  to  the 
stock  room  ready  to  be  shipped  when 
ordered   by    the   wholesale    houses. 

Larger  Sizes 

Up  to  this  point  we  have  watched  the 
manufacture  of  sizes  up  to  x/2  x  6  inches, 
no  mention  being  made  of  larger  sizes, 
which  are  made  from  stock  which  has 
been  heated.  This  work  is  done  in  a  separ- 
ate department.  In  the  plant  of  the 
Steel  Co.  of  Canada,  the  whole  length 
of  one  side  of  the  building  is  occupied 
by  furnaces  and  headers.  They  are  ar- 
ranged, so  that  the  furnace  man,  as  soon 
as  the  heads  are  hot,  can  easily  pass 
them  over  to  the  man  on  the  header.  The 
stock  is  brought  into  the  building  on 
trucks,  the  bars  being  from  10  to  14 
feet  long.  They  first  go  through  the 
shears,  which  cut  them  into  desired 
lengths,  a  certain  amount  being  allowed 
for  making  the  head.  These  pieces  are 
then  moved  in  wheel  barrows  to  the  fur- 
nace, in  which  they  are  placed  a  suffi- 
cient distance  to  allow  the  heads  to  be- 
come red  hot.  The  furnaceman  knows 
by  experience  just  how  hot  the  end 
should  be.  An  oil  fire  and  blast  is  used 
in  the  furnace. 

The  headers  perform  more  operations 
than  in  the  case  of  those  working  on 
cold  stock.  It  is  easier  to  do  this  work 
when  the  steel  is  hot.  The  head  is  made 
complete.  All  bolts  are  rumbled  when 
they  require  to  be  galvanized,  as  for 
galvanizing  it  is  necessary  to  remove  all 
scale  from  the  bolt.  While  the  actual 
operations  on  large  size  bolts  are  less, 
the  cost  of  making  them  is  higher  be- 
cause of  the  furnace,  and  being  heavier, 
they  cost  more  to  handle.  No  anneal- 
ing is  required  for  large  size  bolts.  After 
the  head  is  made,  they  are  moved  to 
another  department  to  be  threaded. 

Making  the  Nuts 
Just  the  same  as  in  the  case  of  bolts, 
nuts  are  made  cold  up  to  a  certain  size, 
and  hot  any  size.  They  are  made  from 
nut  steel,  the  shape  of  which  is  the  same 
as  the  nut  required.  Large  sizes  are 
made  very  similar  to  large  size  bolts. 
There  is   a   long  line   of  furnaces  with 


the  same  number  of  nut  machines.  The 
rods  are  heated  to  a  certain  tempera- 
ture, and  are  then  fed  into  the  machine, 
which  cuts  them,  crowns  them,  and 
punches  the  hole.  When  they  are  cool, 
they  are  sent  first  to  the  burring  ma- 
chine, and  then  to  a  rumbler  to  have  the 
sharp  edges  removed.  Small  nuts  are 
made  cold  from  nut  steel,  which  is  fed 
into  the  machine  from  a  coil. 

There  has  been  a  remarkable  advance 
in  the  manufacture  of  machinery  for 
tapping  nuts  in  the  past  few  years. 
Until  a  short  time   ago,  the  spindle  of 


the  tap  entered  the  nut,  and  was  then 
withdrawn.  Then  a  machine  was  made 
which  allowed  the  nuts  to  pass  up  the 
spindle  until  the  spindle  was  full,  when 
they  were  emptied  into  a  box,  the 
spindle  placed  back,  and  the  machine  set 
in  motion  again.  A  machine  of  more 
recent  invention  allows  the  nuts  to  pass 
along  the  tap  and  to  fall  off  at  the  other 
end.  In  this  case  the  spiindle  revolves 
horizontally. 

After  being  washed,  the  nuts  are 
ready  for  the  bolts,  and  are  removed  to 
the  packing  room. 


Sea  Casualties  and  Trade 

The  Part  of  the  Tramp  Steamer  in  the  World's  Trade  —  The 
Dangers  That  Surround    It  on  Every  Side  an  Item  in  the  High 

Price  of  Commodities 


NOT  the  least  among  the  causes 
for  the  high  cost  of  living  is 
the  item  of  sea  casualties.  They 
pass  us  by  unnoticed  in  the  whirl  of 
world  events;  yet  very  few  days  pass 
by  that  there  are  not  added  to  the  list 
of  these  casualties  of  the  sea  some  one 
or  more  names.  Here  is  an  instance 
culled  from  a  recent  paper: 

"London,  Jan.  1. — Lloyds  reports  the 
sinking  of  the  British  steamship  Apsley 
Hall,  3,882  tons  gross." 

Down  in  a  lower  corner  used  as  a  fill- 
er the  "Apsley  Hall"  has  its  brief  mo- 
ment, of  history  in  a  three-line  notice. 
No  one  except  her  owners  know  where 
she  hailed  from  and  what  stores  she  was 
laden  with.  Her  loss  marks  a  casualty 
item  in  the  world  of  commerce,  and 
serves  to  make  the  cost  of  some  com- 
modity a  little  higher. 

The  Tramps  of  the  Sea. 

No  one  notices  the  fate  of  these 
tramps  of  the  sea,  they  are  familiar  in 
the  quiet  roadsteads  where  few  ships 
come,  they  explore  the  shaded  estuaries 
of  palm  bordered  rivers;  their  ports  of 
departure   are   the   four   corners   of  the 


world;  the  "Ultimate  Isles"  of  the 
Seven  Seas.  The  gatherers  of  com- 
merce, they  travel  on  no  schedule,  stop- 
ping for  neither  fair  wind  nor  foul, 
gaining  no  word  of  comment  or  com- 
mendation, save  the  brief  item  that 
closes   their   career. 

We  hear  of  the  arrival  of  great  ships 
heavily  laden  with  a  various  cargo,  but 
the  great  ships  are  comparatively  few 
and  the  lesser  ships  are  many,  they  are 
the  feeders  of  the  nations,  the  gap  in 
their  ranks  is  hardly  noticed,  but  each 
gap  makes  some  commodity  a  little 
harder  to  get,  a  little  higher  priced.  We 
grumble  without  thinking,  we  pay  little 
attention  to  the  causes  behind  that  in- 
crease, we  may  blame  the  retailer  or  the 
wholesaler,  but  these  little  items  in  the 
daily  press  with  their  world  of  signific- 
ance pass  us  by  unnoticed. 

Less  than  4,000  tons  burden,  many  of 
the  boats  that  ply  our  inland  waters  are 
of  heavier  tonnage.  One  of  the  smallest 
cogs  on  the  wheels  of  progress,  yet  their 
presence  is  a  necessity  and  lacking  it 
there  is  a  grinding  in  the  wheels  and  the 
result  to  us  is  higher  prices. 
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A  Name  That  Lived  for  a  Moment 
A  little  over  a  year  ago  the  "Aneona'-' 
was  torpedoed  in  the  Mediterranean,  a 
few  days  out  from  Palermo!  It  was  not 
a  great  steamer,  but  it  flared  for  a  mo- 
ment into  the  head  lines  of  the  public 
press  because  some  of  its  seamen  were 
Americans,  and  in  those  days  it  seemed 
that  even  the  humblest  seaman's  life 
might  be  worth  more  than  a  word  of  pro- 
test. It  flared  for  a  day  or  so  and  died 
out,  and  the  "Aneona"  became  only  a 
term  of  diplomatic  wrangling.  On  the 
••Aneona"  there  was  $100,000  worth  of 
macaroni,  all  consigned  to  American 
firms;  there  were  thousands  of  boxes  of 
lemons,  as  well  as  a  general  cargo;  all 
of  this  was  a  total  loss,  because  them 
was  no  war  insurance  on  the  cargo.  A 
small  item,  doubtless  in  a  world  trade, 
but  someone  had  to  pay  for  it.  This  and 
other  incidents  all  had  their  effect. 

Difficulties  of  Transportation? 
Of   recent   date   Spanish     onions     and 
grapes   have  been   high   in   price.      The 


cause  given  is  the  familiar  "difficulties 
of  transportation,"  scarcity  of  tonnage 
is  one  item  in  this  the  other  item  is, 
Casualty.  Liverpool,  England,  is  the 
great  market  for  these  Spanish  products. 
It  is  the  great  clearing  house  of  the 
Spanish  market,  thither  ply  the  tramp 
steamers  straight  across  the  zone  of  dan- 
ger. Of  recent  months  three  of  these 
"tramps,"  deep  laden  with  Spanish 
goods,  have  joined  the  casualties  of  the 
sea;  these  are  only  three  we  know  of. 
How  many  other  of  these  notices  of  loss 
that  daily  dot  the  public  print  may  be 
the  bearers  of  these  goods  we  cannot 
know,  but  we  do  know  that  all  of  them 
are  bearing  some  goods  of  use  to  man- 
kind. 

"The  Acts  of  God  and  the  Enemies  of 
the  Government." 

What  percentage  of  the  cost  of  living 
can  be  chalked  up  against  the  loss  at 
sea,  we  do  not  know,  we  never  can  know, 
and  it  would  serve  no  particular  purpose 
if  we  could,  save,  perhaps,  to  add  to  our 


admiration    for    those    sturdy    men    who 
go  down  to  the  sea  in  ships. 

On  every  ocean  they  are  found,  follow- 
ing their  various  occasions,  facing  in  the 
interests  of  the  world's  commerce  the 
multiplied  dangers  of  the  sea,  meeting- 
unflinching  those  trials  of  courage  that 
in  their  Bills  of  Lading  are  solemnly 
described  as  "the  acts  of  God,  or  the 
enemies  of  the  Government." 

When  you  see  these  small  items  in  the 
newspapers,  outlining  some  other  loss 
there  may  be  no  word  to  suggest  the  car- 
go, but  there  are  few  items  in  the  world 
of  trade  that  do  not  affect  everyone  di- 
rectly or  indirectly,  and  every  one  of 
these  three  line  items  is  of  moment  to 
you.  Every  loss  in  the  world's  commodi- 
ties is  an  actual  loss  that  must  be  met 
somewhere,  somehow,  sometime.  It  is 
all  an  item  in  the  upward  marching  price 
of  things,  and  in  remembering  the  loss 
remember  the  debt  to  these  sailors  of 
the  broad  seas  who  risk  their  lives  that 
other  men  mav  live  in  comfort. 


Higher  Linseed  Oil  Seems  Inevitable 

Crop  in  Argentine  Has  been  Greatly  Reduced  Through  Drought  and  Ravages  of  Locusts 
— Estimated  Supplies  of  Seed  Obtainable  in  Canada  and  United  States  Will 
be  in  Neighborhood  of  10,000,000  Bushels  Short  —  Eastern 
Crushers  Unable  to  Get  Flaxseed. 


T'iERE  is  a  serious  situation  develop- 
ing in  linseed  oil  at  the  present  time 
which  to  some  men  closely  identi- 
fied with  the  oil  industry  indicates  higher 
prices  for  that  commodity  if  relief  does 
not  come.  At  the  present  time  there  is 
an  embargo  on  flaxseed  being  carried 
from  the  Northwest  by  the  Canadian 
railways.  Crushers  are  unable  to  get 
forward  their  supplies  of  seed  and  they 
are  not  in  a  promising  way  to  take  care 
of  any  new  business.  Some  of  the  lin- 
seed oil  mills  in  the  East  have  found  it 
necessary  to  close  down  for  lack  of  seed. 
Others  while  they  have  fairly  good  sup- 
plies of  oil  are  unable  to  foresee  when 
I  hey  will  be  able  to  get  additional  stocks 
of  seed.  Accordingly  they  have  with- 
drawn quotations  on  any  new  business 
and  are  only  looking  after  their  regular 
customers'  needs.  Linseed  oil  at  the 
time  of  writing  is  being  quoted  as  high 
as  $1.22  per  gallon  in  single  barrel  lots. 
With  the  prospect  of  being  unable  to 
'ret  further  supplies  of  seed  until  the 
railroads  are  in  a  position  to  move  the 
grain,  a  situation  is  developing  that  may 
mean  even  higher  prices  before  relief 
can  come.  With  a  good  demand  for  var- 
nishes from  the  furniture  factories  and 
with  the  spring  paint  trade  only  a  short 
distance  in  the  offing  it  is  pointed  out 
that  even  were  it  possible  to  start  seed 


rolling  toward  the  mills  at  the  present 
minute  it  would  take  some  six  weeks  be- 
fore that  oil  would  be  ready  for  con- 
sumptive channels.  But  just  at  the 
present  there  is  small  prospect  of  the 
railways  carrying  the  flaxseed.  They 
are  engaged  in  carrying  munitions  and 
foodstuffs  of  various  kinds  which  arc 
necessary  to  the  conduct  of  the  war. 
Flaxseed  must  take  a  secondary  position. 
It  is  not  considered  essential  to  the  win- 
ning of  the  war.  The  yield  of  flaxseed 
in  the  Canadian  Northwest  is  well  up  to 
last  year's  figures  according  to  the  stat- 
istics of  the  Census  Department  of  Can- 
ada. The  estimated  production  of  flax- 
seed for  the  year  1916  is  placed  at  7,122,- 
300  bushels  and  the  value  of  this  crop  is 
placed  at  $14,581,300.  Prices  for  flax- 
seed are  placed  at  $2.05  as  an  average 
price  for  1916  by  the  Census  and  Statis- 
tics office  as  compared  with  $1.50  for 
1915.  The  yield  for  flaxseed  for  the 
years  1913  and  1914  were  17,539.000 
bushels  in  the  former  year  and  7,533,- 
000  bushels  in  the  year  1914.  The  aver- 
age yield  of  flaxseed  per  acre  in  191.'! 
was  11.30  bushels  and  in  1914  was  6.95 
bushels  per  acre. 

World  Shortage  of  Flaxseed 

At  the  latter  part  of  January  of  last 
year  the  price  of  linseed  oil  in  Toronto 


was  quoted  at  $1.09  per  gallon.  At  the 
present  time  it  is  quoted  up  to  $1.22  per 
gallon  in  single  barrel  lots.  As  to  the 
situation  that  has  brought  this  about : 
it  is  partially  due  to  the  fact  that  crush- 
ers are  unable  to  get  the  seed  from  the 
Canadian  West.  But  it  is  also  caused 
partially  through  a  general  shortage  in 
the  world's  crop  of  flaxseed  during  the 
year  1916.  In  the  Argentine  the  crop  of 
flaxseed  is  estimated  at  only  about  a 
quarter  crop  of  the  previous  year. 
Drought  and  locusts  have  made  a  seri- 
ous raid  on  the  crop  in  that  country  dur- 
ing the  past  year  and  as  a  result  where 
675,000  tons  of  linseed  were  exported  in 
1915  there  is  an  estimated  export  of  200,- 
000  tons  available  in  1916.  Accordingly 
the  price  in  that  country  has  been  great- 
ly in  advanced  of  the  year  1915.  In 
November  of  last  year  when  it  became 
known  more  definitely  that  the  crop 
there  would  be  short  the  price  of  seed 
for  January  delivery  was  at  a  big  prem- 
ium. For  January  delivery  at  Buenos 
Aires  the  seed  in  November  was  quoted 
at  $2.95  per  bushel  against  $1.23  per 
bushel  at  the  same  time  in  1915.  These 
figures  were  the  highest  ever  quoted  on 
the  Buenos  Aires  cereal  exchange  at  the 
time  they  were  reported.  In  a  report  on 
the  condition  of  the  flaxseed  in  that 
country  written  on  November  15  of  last 
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year  the  United  States  consul  at  Buenos 
Aires  stated: — 

"In  addition  to  the  drought  which  has 
already  produced  so  much  destruction, 
swarms  of  locusts  have  made  an  especi- 
ally early  appearance  this  year  in  the 
northern  part  of  the  grain  belt,  causing 
considerable  damage.  Throughout  most 
of  Santa  Fe,  Entre  Rios  and  Corrientes 
Provinces  the  locusts  have  attacked 
everything  in  sight  and  are  swiftly  mov- 
ing southward.  The  Argentine  Agricul- 
tural Department  is  doing  everything  in 
its  power  to  combat  the  scourge,  but  the 
plague  has  already  grown  to  such  pro- 
portions that  the  work  can  be  carried  on 
only  with  difficulty.  Recently  the  Min- 
ister of  Agriculture  sought  the  assist- 
ance of  the  different  railways  in  Argen- 
tine in  co-operating  with  his  department 
in  exterminating  these  pests,  and  the 
railways  have  agreed  to  furnish'  free 
transportation  to  the  employees  of  the 
Department  of  Agriculture  and  to  all 
the  equipment  necessary  in  the  work  of 
extermination  as  well  as  other  aid. 

Shortage  in  United  States 

Already  there  is  a  shortage  of  seed  in 
the  United  States.  Crops  in  that  coun- 
try did  not  turn  out  as  good  as  was  ex- 
pected during  the  past  year.  During  the 
year  1915-16  the  imports  of  Argentine 
flaxseed  into  the  United  States  were  13,- 
222,000  bushels.  During  the  same  time 
there  was  consumed  in  the  United  States 
■31,029,000  bushels  of  flaxseed,  which  sup- 
plies were  secured  from  the  domestic 
crop,  from  imports  from  Argentine. 
Canada,  India  and  other  countries.  Can- 
adian imports  of  flaxseed  in  the  United 
States  from  September  1  to  December 
31  of  last  year  were  1,825,000  bushels. 
It  is  estimated  that  the  Canadian  sur- 
plus in  stores  at  terminal  elevators,  in 
country  elevators  and  in  farmers'  hands 
at  the  first  of  the  present  year  was  in  the 
neighborhood  of  4,000,000  bushels.  From 
available  figures  of  the  needs  of  Can- 
ada and  the  United  States  it  is  estimated 
there  will  be  a  shortage  of  some  10,000,- 
000  bushels  of  seed  for  the  requirements 
of  these  two  countries.  This  will  mean 
that  at  least  there  will  be  a  shortage  of 
linseed  oil  supplies  of  20,000,000  gallons 
if  the  shortage  of  seed  proves  as  antici- 
pated. With  a  normal  demand  for  paint 
and  for  other  articles  for  commerce  it 
can  readily  be  seen  that  linseed  oil  gives 
promise  of  being  at  a  good  premium. 
In  normal  years  quantities  of  Indian 
flaxseed  reach  the  United  States  and 
Canada.  Owing  to  the  shipping  facili- 
ties brought  about  through  war  condi- 
tions there  will  be  very  little  flaxseed 
available  from  that  source.  It  will  there- 


fore mean  thai  the  United  States  will 
have  to  depend  on  her  own  domestic  pro- 
duction, on  the  Argentine  and  on  Can- 
ada for  her  supplies. 

Oil  Cake  Helps  Steady  Prices 

Crushers  during  the  past  few  months 
have  been  getting  good  prices  for  their 
oil  cake.  Stock  men  have  sought  this 
commodity  eagerly  for  their  cattle,  be- 
cause all  mill  feeds  have  been  at  a  high 
ggure.  It  was  pointed  out  by  one  man 
that  the  price  of  linseed  oil  at  $1.22  per 
gallon  is  comparatively  low  at  the  pres- 
ent time  when  it  is  remembered  that  flax- 
seed is  quoted  at  Winnipeg  in  the  neigh- 
borhood of  $2.63  for  the  cash  article 
and  at  $2.71  per  bushel  for  May  deliv- 
ery. The  price  for  which  the  seed  for 
future  delivery  is  quoted  would  indicate 
belief  in  a  firm  market  for  the  seed  four 
months  hence.  High  prices  have  been 
paid  for  the  oil  cake,  the  prices  ranging 
from  $45  to  $57  per  ton.  This  has  en- 
abled the  oil  crushers  to  get  a  fair  share 
of  profit  from  this  source.  In  April  and 
May,  however,  when  cattle  are  asain  able 
to  get  out  on  pasture,  there  will  be  less 
demand  for  oil  cake  for  feeding  pur- 
poses, and  the  price  may  in  consequence 
become  easier  for  that  commodity.  With 
a  lower  price  for  oil  cake  it  will  be  ne- 


cessary for  the  crusher  to  get  a  higher 
price  tor  linseed  oil  in  order  to  make  his 
accustomed  margin  of  profit.  For  the 
past  month  flaxseed  has  held  remarkabU 
steady  in  price,  I  he  price  ranging  from 
$2.60  for  the  cash  product  at  Winnipeg 
on  December  27,  as  compared  with  $2.63 
on  January  26.  The  lowest  point  reaclu<i 
by  the  flaxseed  during  the  montli  was 
$2.56. 

Think  High  Levels  Will  Be  Reached 

There  are  those  closely  in  touch  with 
the  linseed  oil  situation  who  believe  that 
new  high  record  prices  will  be  reached 
before  there  is  relief  from  the  present 
situation.  Some  even  assert  their  belief 
that  there  will  be  $1.50  oil  in  the  not  dis- 
tant future.  Inquiry  for  oil  by  some  of 
the  large  users  would  seem  to  indicate 
that  they  are  endeavoring  to  cover  their 
needs  as  much  as  possible.  With  present 
stocks  of  oil  pretty  well  sold  up  and  with 
production  greatly  decreased  because  of 
the  inability  of  the  mills  to  get  seed, 
there  is  every  indication  that  there  will 
be  a  still  greater  firmness  in  the  price  of 
this  very  necessary  commodity  in  the 
paint  trade.  Mills  in  the  United  States 
are  experiencing  the  same  difficulty  in 
getting  supplies  of  seed. 
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I  had  looked    forward  with   Int-reet    to    the   announcaaent   giving 
nareas   of  Prlaa  Winners    In   the   recent  Cnriatana  window   Display  Contaat 
arranged  by   your  Journal,   and  it   ha*  gives  uw  e  good  deal  of  pleasure 
to  learn  that  buaineaa  houses  with  which  we  hers  a  good  connection 
have   bean   successful   la   almost   sweeping  tha  boards   in   this  contoet. 
Uartin-Senour  dealer    agento   and   their   competent  window  triacera ,    have 
accounted   for  6  of    the   3  prixae   which  you  to  gene  roualy  offered;      lit, 
2nd,    3rd   and  -1th  prlxee   in   tha   large   town  conteat    and  1st  and  4th 
priies  In  the  email  town  contest,  ware  cleaned  up  by  our  aggressive 
dealers. 

The  writer   has   always   taken   a  great    Interest   in  window 
triasaing,   and  has  always   felt   that  feU  arranged  window  display*  waro 
an   Important    factor  in   aalae  promotion  work, and   in   tha  consideration  of 
our  own  edvortioing  and  display  Material,  wa  giwe  a  foremost  place  to 
tha  material  provided   for  thie  purpart. 

W©    think   you  ere  deeerving  of  great    credit,    and  monufae  turars 
owe   you   a  debt  of  gratitude,    for   the  aethode   you  employ  in  encouraging 
thee©   good  displays  and   arranging   of   thlt  annual   competition.        It  must 
be   gratifying   to   the  winnera  to  be   Hated   aa   such  in   auch   a  keen 
cospotitien.         *e   are   vary  proud   of  our   own  dealer  agents  who   haTe  been 
bo   suoeaaoful  U   this    contest   an.1  are   happy  to  have   been  abla    to  write 
th*m  lattera  of  congratulation  In  connection  therewith. 

Tours  vary  truly, 

TH2   UrRTIK-SZNOUh  CO,   Limited 

.,  N<£ 

ITB/B* 


Manufacturer  expresses  appreciation  of  Hardware  and  Metal's 
efforts  to  encourage    better  wind  ow  displays  in  Canadian  hard- 
ware stores. 
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The  Sun  Never  Sets 

on  the  "//<  ft 

Gillette  Safety  Razor 

"  Made  in  Canada  " 

Standard  throughout  the  British  Empire 

When  British  troops  from  the  ends  of  the  earth  frat- 
ernize overseas,  they  soon  find  one  thing  in  common — 
the  Gillette  Safety  Razor.  The  "folks  at  home,"  mind- 
ful of  their  comfort,  have  supplied  thousands  of  the  men 
with  Gillettes — purchased  perhaps  in  Great  Britain,  or 
in  Canada,  Australia,  New  Zealand,  South  Africa,  India, 
Newfoundland,  or  the  islands  of  the  sea — but  nearly  all 
made  in  Canada. 

The  remarkable  service  which  the  Gillette  Safety 
Razor  is  giving  under  the  extreme  conditions  of  war  has 
done  wonders  in  consolidating  its  position  as  the  world's 
most  popular  razor.  As  a  natural  result,  the  demand 
from  all  quarters  for  both  razors  and  blades  has  grown 
enormously,  and  to  meet  it  we  have  more  than  doubled 
our  capacity. 

Back  of  the  Gillette  Safety  Razor  is  a  strong,  progres- 
sive business  organization,  with  great  factories  in  the  United 
States  and  Canada,  and  distributing  points  in  the  larger  cities 
of  the  world.  Manufacturing  facilities  are  unsurpassed,  and 
behind  all,  giving  life  and  vigor  to  the  whole  Gillette  business, 
is  a  keen,  aggressive,  continuous  advertising  campaign  that 
keeps  (lie  goods  moving  and  the  demand  steadily,  growing. 

Gillette  Safety  Razor  Co.  of  Canada 

LIMITED 
Office  and  Factory :  The  Gillette  Bldg.,  Montreal 
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e  Sun  Rises  Daily 

on 

7,000,000  Gillette  Users 

Every  one  a  "Booster" 
And  a  Steady  Customer  for  Blades 

The  Gillette  is  a  permanent  factor  in  the  lives  of  in- 
creasing millions  of  men — and  a  permanent  success!  It 
is  rapidly  absorbing  a  larger  and  larger  percentage  of  the 
razor  business,  and  the  enormous  and  never-ending  de- 
mand for  Blades  gives  the  trade  in  Gillettes  a  steadiness 
most  desirable  for  Wholesaler,  Exporter  or  Importer. 

The  Gillette  Safety  Razor  Co.  of  Canada,  Limited,  is  particu- 
larly interested  in  extending  the  business  in  Australasia,  South 
Africa  and  other  parts  of  the  British  Empire.  We  have  been  ship- 
ping to  these  countries  for  some  time,  and  are  familiar  with  their 
tariffs  and  the  need  of  special  packing  for  the  goods  for  the  long 
ocean  voyages.  All  our  cases  are  tin-lined  and  hermetically  sealed 
to  prevent  rust  from  humidity.  The  covers  are  securely  strapped 
and  wired,  and  the  boxes  in  toto  fastened  with  the  Glardon  Safety 
Clip,  which  prevents  pilfering  en  route. 

If  your  .customers  in  the  cities  and  larger  towns  of 
these  countries  operate  drug,  jewelry,  cigar,  cutlery,  sport- 
ing goods  or  department  stores,  they  should  be  doing  a 
good  business  in  Gillette  Safety  Razors  and  Blades.  Write 
us  direct  and  we  will  be  pleased  to  have  our  Distributors 
forward  you  discount  sheets  and  all  other  information  you 
need  in  developing  this  trade. 


Gillette  Safety  Razor  Co,  of  Canada 

LIMITED 
Office   and  Factory:      The   Gillette    Bldg.,   Montreal 


STRAITS  SETTLEMENTS 


.30 

^iiiiiiiiiiiiiiiiiiiiiiMininiiniiMiiiiiiiiiiiiiiiiiiiHiiiiiiiMMiiiiiiiiiiiii'iiiiJiiiiiiii 


February   3,   1917. 

iiiiiiiiiiitwitiiiiiitiiiiiiiiiiiiittttiiiiiiiiniiiiiiiiiiiiiiniiiiiiijiiiiiiiiiiiHiiwifflniiiiwi 


a=rr^ 


EDO 


1 1 1 1 1 1 1 1 !  1 1 1 1  ii  i  1 1 1  ii  1 1 1 1 1 1 1 1 1 1 1 1 1 1  ill  Hi  i  i:i:n!ij;i!i;i:iii;i;i:i!i!iiiiiiiiiii;iii;iii!iiiiiiiiiin;i:iJiiH  1 1  m  m 


MANY  a  Mother  Hubbard  goes  to  the  coal  bin  now- 
aday- and  finds  it  bare. 

*  *        * 

SPRING  trade  is  looming  up  in  the  oflfing:   Time  for 

tlie  hardwareman  to  get  busy. 

*  *         * 

UNQUESTIONABLY  the  British  will  depend  more 
upon  the  Haig  method  than  The  Hague  Tribunal. 

*  *         * 

HORSE  shoes  .went  up  last  week.     This  scarcity  of 

leather  is  certainly  playing  hob  in  foootwear  lines. 

*  *         # 

TIIK  Germans  are  strong  on  the  production  of  sub- 
stitutes; but  can  they  find  a  substitute  for  victorious 

peace? 

*  *        * 

THE  cutting  of  passenger  trains  means  that  the 
traveler  has  to  get  up  earlier  and  work  later.  Out- 
side of  that  it  suits  him  fine. 

*  *         * 

THE  way  things  are  going  the  mint  should  con- 
centrate on  the  production  of  quarters  and  half  dol- 
lars.    Not  much  use  coining  five  and  ten  cent  pieces 

any  more. 

*  *         * 

INCLUDING  the  loss  of  the  cruiser  Milwaukee,  the 
United  States  Navy  has  sustained  losses  during  the 
past  year  of  $11,000,000.  Which  may  be  advanced 
as  one  argument  why  the  United  States  does  not 
think  it  necessary  to  go  to  war. — The  Financial  Post. 


their  hooks  for  1918.  The  steel  companies  are  in  a 
strong  position  and  present  commitments  will  prob- 
ably keep  them  going  at  full  capacity  for  six  or  eight 
months.  One  authority  claims  that  if  current  busi- 
ness continues  to  come  in  at  the  rate  of  30  to  50  per 
cent.,  it  would  be  fully  a  year  before  the  steel  com- 
panies would  be  looking  for  new  business.  It  would 
therefore  seem  that  the  market  will  continue  firm 
for  several  months  into  the  future. 

It  is  true,  of  course,  that  the  time  is  coming 
when  the  buyer  of  steel  need  he  exceedingly  cauti- 
ous, buy  only  for  actual  needs,  discontinue  all  specu- 
lative buying  and  prepare  himself  for  the  decline  in 
values  which  will  come  in  due  time. 

The  export  demand  continues  very  heavy,  and 
some  companies  have  had  to  turn  down  many  in- 
quiries. Manufacturers  of  steel  and  steel  products 
have  all  experienced  considerable  difficulty  in  secur- 
ing supplies  of  raw  materials.  There  have  also  been 
considerable  delays  in  deliveries  of  packages  and 
containers  of-  various  kinds  in  which  manufactured 
steel  products  have  to  be  packed. 


STEEL   PRICES  TO  REMAIN  FIRM? 

THERE  is  a  feeling  in  some  quarters  that  weak- 
ness will  develop  before  long  in  steel  prices, 
and  some  buyers  are  holding  off  as  a  result.  Steel 
juices  are  undoubtedly  at  a  high  level.  How  long 
they  will  remain  at  present  levels  remains  to  he 
seen.  The  peace  talk  of  the  past  few  months  has 
been  largely  responsible  for  predictions  that  the 
demand  for  steel  would  soon  he  lessened,  with  lower 
prices  as  a.  result  of  the  lessened  demand.  There 
are  some  well-informed  business  men  who  express 
I  he  view  that  peace  is  only  a  short  distance  away, 
and  that  it  will  come  as  a  result  of  a  collapse  in 
Germany.  Others  express  the  view  that  the  end  of 
l he  war  is  not  in  sight  and  that  it  will  continue  for 
many  months  and  possibly  into  1918. 

Speaking  on  market  conditions  for  the  next  few 
months,  there  are  several  features  worthy  of  con- 
sideration. Eh  order  to  keep  pace  with  present  costs 
of  raw  materials,  some  steel  products  will  have  to  go 
lo  higher  price  ^vels  in  the  very  near  future.  Prac- 
tically all  the  steel  companies  have  heavy  commit- 
ments for  1917,  and  have  considerable  tonnage  on 


OUR  SOARING  EXPORT  TRADE 

TO  BE  able  to  talk  export  trade  in  billions  is 
almost  mh'aculous  to  Canadians;  and  yet  com- 
plete figures  for  1916,  just  issued  by  the  Department 
of  Trade  and  Commerce,  show  that  our  export  trade 
for  the  year  ran  a  little  better  than  a  billion — $1,091,- 
706,403.  This  was  an  increase  of  $477,576,558  over 
1915  and  of  $712,410,547  over  1914.  In  other  words 
our  export  trade  has  almost  tripled  in  two  years. 

Iron  and  steel  and  steel  products  bulk  very  largely 
in  the  total  and,  of  course,  there  is  no  escaping  the 
obvious  fact  that  it  is  the  trade  in  munitions  that  has 
set  our  export  totals  soaring.  It  would  perhaps, 
under  the  circumstances,  be  worse  than  fatuous  to 
assume  that  we  can  continue  to  force  our  export  trade 
ahead  or  even  to  hold  the  present  high  figure  after 
the  war  is  over.  But,  if  blind  confidence  would  be 
misguiding,  we  have  no  reason  to  despair.  The  lead- 
ing article  in  .this  issue  goes  into  the  question  of  the 
future  and  points  out  that,  in  at  least  two  directions, 
there  are  splendid  fields  for  the  exploitation  of  Can- 
adian goods — Russia  and  South  Africa.  Unques- 
tionably the  exercise  of  energy  and  initiative  would 
open  up  new  fields  for  the  Canadian  manufacturer 
and  present  ample  opportunity  to  find  trade  in  ample 
volume  to  replace  the  export  of  munitions. 


THE    "CARRY-YOVR-BVNDLES"    CAMPAIGN 

IT  DOES  not  need  any  urging  or  prompting  to 
interest     the     merchant    in     the    Carry-Your- 
Bundles  idea.     Knowing  what  a  largo  part  delivery 
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plays  in  the  running  up  of  overhead  charges,  every 
retailer  is  heart  and  soul  with  any  movement  or  form 
of  publicity  calculated  to  win  a  little  more  consider- 
ation from  the  general  public.  It  is  not  often,  how- 
ever, that  the  newspaper  press  bestirs  itself  to  speak  a 
word  for  the  merchant  and  the  following  from  the 
.New  York  Sxin  is  of  much  interest: — 

The  Federal  Bureau  of  Census  has  undertaken  to  investigate 
the  cost  of  city  cartage  as  applied  to  the  distribution  of  com- 
modities by  retailers.  The  merchant  has  frequently  made  a 
study  of  the  matter  from  the  point  of  expense  to  himself,  but 
the  bureau  ia  making  its  survey  to  discover  the  effect  upon  thy 
high  cost  of  living  to  the  consumer. 

For  four  important  commodities,  coal  and  wood,  milk,  ice 
and  department  store  merchandise,  the  expense  of  delivery 
costs  on  the  average  more  than  eight  per  cent,  of  the  total 
cost  to-  the  consumer.  There  is  no  doubt  that  the  delivery  of 
merchandise  has  been  carried  to  an  excess ;  that  the  person 
who  insists  upon  the  delivery  of  the  smallest  and  most  incon- 
siderable article  has  set  a  standard  that  the  originators  of  the 
system  had  not  conceived,  and  that  the  delivery  of  goods,  like 
-expensive  packing,  adds  greatly  to  the  charges  that  must  be 
borne  by  persons  who  do  not  seek  such  luxuries  of  shopping. 

Some  merchants  have  attempted  to  reform  matters  by  dis- 
pensing with  the  delivery  system  altogether,  but  have  found 
they  were  unable  to  compete  with  those  who  retained  the 
system.  Others  have  offered  a  discount  on  purchases  that  are 
carried  away  by  the  buyers.  And  recently  some  of  the  large 
department  stores  attempted  to  reduce  the  labor  of  the  de- 
livery and  return  of  merchandise  by  restricting  the  right  of 
inspection  of  garments  at  homes  of  customers.  The  goods,  it 
■was  claimed,  were  not  only  kept  out  of  sale  for  days  but  had 
to  be  sent  for  as  well  as  delivered.  Another  plan  broached 
was  a  cooperative  system  of  delivery  by  stores  in  the  same 
neighborhood.  But  none  of  these  reforms1  seem  to  have  been 
practical  in  their  operations.  And  as  a  result  the  number  of 
■delivery  wagons  has  grown  instead  of  decreasing.  The  burden 
lias  not  fallen  so  heavily  upon  the  large  department  store, 
where  the  delivery  expense  represents  less  than  2  per  cent,  of 
the  selling  price,  as  it  does  upon  the  corner  grocer  and  the 
small  shop  keeper  who  are  compelled  to  accept  it  on  account 
of  the  competition. 

The  further  investigation  promised  may  bring  forth  much 
enlightenment  upon  the  subject  and  a  reorganization  of  the 
system,  but  scarcely  its  elimination.  It  will  be  a  long  time  be- 
fore people  will  consent  to  carry  home  their  own  purchases 
even  to  defeat  old  H.  C.  L.,  or  before  there  will  be  large  retail 
firms  bold  enough  to  attempt  to  force  them  to  be  their  own 
bundle  bearers. 

This  presents  the  case  concisely  and  well.  Clip 
it  out.  It  may  be  possible  some  day  to  use  it  to  good 
advantage. 


LOVE  THY  COMPETITOR! 

THE  Retail  Merchants  of  Windsor  held  their 
annual  banquet  the  other  night  and  discussed 
some  of  the  subjects  which  usually  come  up  at  such 
gatherings.  The  chairman  struck  the  keynote  in  his 
opening  address  when  he  said,  "the  other  fellow  is 
not  really  so  bad  when  you  get  to  know  him,  even  if 
he  is  your  competitor." 

There  is  a  whole  sermon  in  this.  Competition  is 
the  life  of  trade  but  when  competition  is  carried  to 
the  stage  where  personal  rancor  enters  in,  it  becomes 
the  opposite  of  a  trade  stimulant.  There  is  too  much 
personal  feeling  among  retail  competitors,  even  in 
cases  where  all  .concerned  are  hard-headed,  common 
sense  business  men.  It  is  not  an  uncommon  thing 
to  hear  a  merchant  of  standing,  a  pillar  of  the 
church  without  a  mean  instinct  in  him,  refer  with 
concentrated  venom  to  his  competitor  as  "that  skunk 
of  a  Smith"  or  something  even  less  complimentary. 
Such  is  the  feeling  that  trade  rivalry  too  often  de- 
velops. The  most  useful  work  that  associations  do  is 
to  banish  to  some  extent  at  least  this  tensity  of  trade 
strife. 

Another  interesting  point  brought  out  at  the  ban- 


quet in  question  was  a  comparison  with  retail  condi- 
tions in  the  Mother  Country.  "They  have  a  nicer 
time  over  there,"  said  one  speaker..  "The  merchant 
goes  to  work  in  a  silk  hat  and  frocked  coat,  is  all 
business  while  in  the  store  and  then  forgets  it  at  the 
end  of  the  day.  There  is  no  Sunday  selling  there, 
holidays  are  observed  and  the  social  side  of  his  life 
is  not  overlooked.  He  makes  the  money,  too,  but 
makes  it  easier.  We  are  coming  to  this  condition." 
Certainly  we  take  things  more  strenuously  here  and 
it  may  be  that  we  will  come  in  time  to  the  easier  way 
of  doing  things.  But  as  for  the  silk  hat  and  "swal- 
low-tail!"    Banish  the  thought! 


A  WAR  GOVERNMENT 
>Tp  HE  idea  of  a  War  Government  is  beginning  to 

-L  occupy. the  public  mind  more  and  more.  At  the 
Winnipeg  Hoard  of  Trade  the  following  very  import- 
ant resolution  was  adopted: — 

"(1)  Public  opinion  in  Canada  is  determined  that  the 
present  war  shall  end  only  when  the  entente  allies  are  vic- 
torious. 

"(3)  It  is  desirable  that  all  the  assistance  Canada  can  rend- 
er be  given  quickly  and  effectively. 

"(3)  The  conflict  has  reached  the  stage  where  a  speeding 
up  of  this  country's  efforts  will  weigh  heavily  in  bringing 
about  the  victory  we  all  desire  and  expect. 

"(4)  The  United  Kingdom  has  established  a  war  government 
and  a  similar  change  on  our  system  of  administration  is  ad- 
visable. 

"(51  That  the  Right  Hon.  Sir  Robert  Borden,  prime  minister 
should   assume   the  task   of   brining  about  this  change. 

"(6)  That  in  this  re-organization  he  should  assign  any  work 
directly  connected  with  the  prosecution'  of  our  share  in  the 
war  to  men  whose  executive  and  business  capacity  is  recog- 
nized throughout  the  Dominion;  that  these  men  should  be 
chosen  solely  on  account  of  that  capacity  and  without  regard 
to  territorial,  racial,  religious,  political  or  other  ordinary  or 
traditional  considerations:  that  they  should  constitute  a  war 
council  and  proceed  along  the  same  general  lines  as  the  cor- 
responding organization  in  Great  Britain. 

"(7)  That  in  the  opinion  of  this  board,  reorganization  can 
and  should  be  carried  out  without  an  appeal  to  the  electors. 

"In  making  these  representations,  the  Winnipeg  Board  of 
Trade  desires  to  assure  Sir  Robert  Burden  that  it  is  not  acting 
in  a  spirit  of  criticism,  nor  has  it  any  desire  to  interfere  in 
the  ordinary  management  of  the  country's  affairs.  The  step 
now  proposed  is  suggested  solely  with  a  view  of  insuring  the 
full  application  of  all  our  resources  to  the  work  of  winning 
the  war.  This  board  does  not  deem  it  necessary  or  proper  to 
make  detailed  suggestions  regarding  the  manner  of  carrying 
out  these  proposals." 

There  was,  apparently,  no  political  influence  at 
work.  Conservatives  and  Liberals  alike  voted  for  the 
resolution.  It  was  an  earnest  effort  on  the  part  of 
business  men  to  impress  the  need  for  what  would  be, 
in  every  sense  of  the  word,  a  business  measure. 
Hardware  and  Metal,  as  a  business  paper,  believes 
that  the  formation  of  a  War  Government  would  be  a 
step  in  the  right  direction.  The  same  need  that 
forced  Lloyd  George  into  power  is  felt  here.  Political 
expediency  must  be  entirely  forgotten  for  the  dura- 
tion of  the  war. 

This  does  not  necessarily  mean  bringing  the  Lib- 
eral leaders  into  the  cabinet.  It  means  going  over 
the  public  men  of  Canada — the  big  men — and  select- 
ing for  each  portfolio  the  one  man  in  Canada  best 
fitted  to  fill  it.  If  it  so  happens  that  some  of  the  Lib- 
eral leaders  are  considered  to  be  the  best  men  for  any 
of  the  positions,  include  them;  but  only  in  such  in- 
stance should  they  be  taken  in.  Hardware  and 
Metal  believes  it  would  be  possible  to  form  a  strong 
War  Cabinet  which  would  include  very  few  indeed 
of  the  political  leaders  on  either  side  of  the  House. 
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Awarded   second  prize   for  places   over    5,000    population.     Arranged    by    Chas.  By  ford,  for  Bond  Hardware  Co., 

Guelph,  Ont. 

The  Merit  of  Canadian  Displays 

Prize  Winning  Windows  in  Hardware  and  Metal  Contest  Attest  the  High  Standard  on 
Which  Display  Work  Has  Been  Placed  in  This  Country — Descriptions 

of  the  Winning  Displays. 


THE  advance  of  Canadian  hard- 
ware stores  in  point  of  equipment 
and  arrangement  has  been  very 
marked  of  recent  years.  Plate  glass 
fronts,  handsome  wall  fixtures,  glass 
showcases,  have  become  features  of  prac- 
tically all  stores.  In  no  more  tangible 
way  has  the  general  advance  been  shown, 
however,  than  in  the  matter  of  window 
display;  and,  HARDWARE  AND 
METAL'S  annual  Christmas  window 
contest  serves  as  a  barometer  of  pro- 
gress in  » display.  Great  interest  at- 
tached, therefore,  to  the  announcement 
of  results  in  the  1916  contest  as  made 
two  weeks  ago.  Only  the  first  prize 
winners  in  both  classes  (places  of  5,000 
and  over  and  places  under  5,000)  were 
reproduced.  Herewith  are  presented  the 
other  prize  winning  windows. 

A  Magnificent  Display 

The  window  dressed  by  Charles  By- 
ford,  for  the  Bond  Hardware  Co., 
Ghielph,  which  was  awarded  second 
prize  in  Class  A,  was  undoubtedly  one  of 
the  lincsf  displays  of  hardware  ever  put 
behind  plate  ^lass.    The  arrangement  of 

the  goods,  the  dccorat  ive  effects  com- 
bined with  the  dignified  background, 
were  considered  by  the  judges  to  be  very 
close  indeed  to  perfection.  The  only 
point   on    which   the  display  given   firsi 

prize  was  judged  tq  be  belter  was  iii   the 

mailer  of  a   wider  selection  of  goods. 

Mr.  Byfdrd  describes  his  display  as 
follows: — 

"At    this    season    of    the    year    almost 


TRIBUTE  TO  HARDWARE 

An  authority  on  window  dis- 
play in  all  lines  of  merchandize 
declares  that  "for  all  around 
excellence  it  is  well  nigh  impos- 
sible to  get  better  ivork  than  is 
shown  in  these  hardware  win- 
dows (H.&M.  contest  displays). 
It  is  not  generally  thought  that 
hardware  presents  the  same  op- 
portunities for  display  as  some 
other  lines;  but,  after  seeing 
these  photos,  I  am  not  so  sure  of 
that." 


every  business  man  in  the  different  lines 
of  merchandise  realizes  that  to  get  the 
maximum  amount  of  business  he  must 
put  a  little  extra  effort  on  the  window 
displays  that  will  attract  attention.  No 
better  advertisement  can  a  store  have 
than  the  reputation  of  well  dressed  win- 
dows, it  is  the  personality  if  the  inter- 
ior. The  public  generally  look  for  spe- 
cial displays  at  Christmas  time  and  the 
store  which  can  attract  the  attention  will 
get  the  business  not  only  in  the  particu- 
lar lines  displayed  but  also  lines  that  arc 
expected  to  be  sold  in  a  hardware  store, 
because'lthe  displays  advertise  the  store's 
name. 

"The  photo  of  this  Christmas  display 
is  described  as  follows: — 

"The    background    was    composed    of 


four  square  pillars  covered  with  imita- 
tion marble  paper  which  presented  a 
pleasing  contrast  to  the  centre  and  two 
end  pieces  which  was  made  of  beaver 
board  and  finished  in  cream  and  gold, 
the  letter  B  in  old  English.  The  cap  on 
the  pillars  and  cross  piece  over  centre 
was  finished  in  white  and  gold. 

"In  the  centre  portion  of  the  back- 
ground cream  curtains  were  draped  to 
the  side  of  the  pillars  with  a  large 
sword  fern  in  the  centre.  The  end  divi- 
sion was  made  of  beaver  board  and  fin- 
ished the  same  as  the  background,  cream 
and  gold,  with  a  brush  of  poinsettas. 

"The  floor  of  the  window  being  raised 
six  inches  with  a  slope  to  the  front  gave 
a  splendid  opportunity  for  displaying 
table  cutlery,  etc. 

"The  steps  were  arranged  with  a  num- 
ber of  equal  size  boxes  and  the  same  as 
the  floor  was  covered  first  with  white 
paper  and  then  cheese  cloth.  Holly  gar- 
lands were  used  with  good  effect  on  tin- 
edges  and  around  the  front.  This  win- 
dow was  given  over  entirely  to  display- 
ing  silverware,  carvers  and  cutlery,  each 
article  was  marked  with  a  neat  price 
ticket.  Two  window  cards  were  used, 
one  which  docs  nut  show  plainly  in  the 
photo  is  'A  purchase  now  will  save 
\\orr\    Christmas  Eve.' 

"Around  the  top  of  the  window  was 
hung  a  valance  in  cream  and  gold.  The 
size  of  this  window  is  18  ft.  x  6  ft.,  is 
lighted  by  five  100  c.p.  lamps  which 
showed  up  the  display  attractively  at 
night. 
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Awarded  second  -prize  for  places  under   5,000   population       Arranged   by    C.  L.  Black,  for  Binn's  Hardware, 

Newmarket,    Ont. 


Awarded   third  prize  for  places  und  er  5,000   population.      Arranged   by   F.  Menzies  for  Owen  &  Birmingham, 

Campbellford,   Ont. 
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Awarded    third   prize    for   places    over  5,000  population.     Arranged  by  Alex.  Bailey,  for  Sumner  Co.,  Moncton, 
,  New  Brunswick. 


"  In  a  display  of  this  kind  I  believe  in 
showing  a  good  variety  of  articles  but 
not  crowding,  so  that  it  gives  the  public 
an  opportunity  to  make  a  selection  at 
their  leisure  and  when  price  tickets  are 
used  it  makes  easy  work  for  the  sales- 
man, we  have  proved  this." 

Maritime  Prize  Winnner 

The  third  prize  winner  in  Class  A  was 
dressed  by  Alex.  Bailey  for  the  Summer 
Co.,  Moncton,  N.B.  This  display  was 
noteworthy  for  what  might  be  termed 
its  "texture" — a  point  not  thoroughly 
well  brought  out  by  the  photograph. 
The  arrangement  of  t lie  goods  that  made- 
up  this  window  had  been  very  cleverly 
worked  out.  The  judges  realized  this 
more  the  closer  they  looked  into  it.  Not 
only  had  the  different  varieties  been 
kept  well  together  but  appearance  and 
economy  of  space  had  been  very  care- 
fully considered.  Without  effecting  too 
crowded  an  appearance,  every  available 
square  inch  of  space  bad  been  utilized. 

This  window  would  unquestionably  be 
a  big  business  getter  and  it  was  largely 
on  the  score  of  its  selling  force  that  it 
was  riven  a  place  among  the  prrze  win- 
dows. 

Another  "Stocky"  Display 

The      same      quality — selling      force. 


achieved  by  a  well  ordered  and  wide 
assortment  of  goods — won  second  prize 
in  Class  B  for  the  display  entered  by  C. 
Leonard  Black  for  Binns  Hardware. 
Newmarket.  As  will  be  seen,  a  variety 
of  goods  was  presented  with  a  sufficient- 
ly striking  arrangement  to  catch  the  at- 
tention of  passers-by.  Mr.  Black  de- 
scribes the  display  as  follows: — 

"I  wish  to  say  that  I  thought  we 
needed  a  window  so  attractive  that  it 
would  stop  the  passers-by  so  that  they 
would  see  something  that  would  fill  the 
bill  as  a  gift  or  a  necessity  to  them- 
selves and  also  settle  the  question  by 
seeing  the  price  right  on  the  article. 

"The  background  is  made  of  panelled 
beaver  board  trimmed  with  maple  leaves 
and  holly,  finished  with  evergreen  sprays 
to  make  it  more  Christmassy.  The  panel 
strips  have  a  double  row  of  colored  tin- 
sel all  around  the  background. 

"The  top  is  made  of  different  colored 
festoons  and  tinsel.  The  right  hand 
corner  is  built  up  pf  tin  boxes  covered 
with  cotton  batts.  At  the  top  Santa 
Clans  is  emerging  from  chimney  with  a 
glad  smile  to  all.  The  bottom,  like  the 
back,  is  also  covered  with  cotton  batts 
so  as  to  represent  snow,  the  whole  being 
covered     with     Christmas     snow     which 


gives  a  nice*  glistening  effect  when  the 
lights  are  all  turned  on.  The  reading- 
lamp  at  the  back  is  also  connected  up 
and  lights  that  part  of  the  window  very 
nicely.  We  have  the  pennants  of  the 
Allies  on  the  left  which  is  only  partly 
shown. " 

Selling  Force  Here 

The  third  prize  in  Class  B  was  award- 
ed again  on  Selling  Force.  It  was  trim- 
med by  F.  Menzies  for  Owen  and  Birm- 
ingham of  Campbellford,  Ont.  As  a 
striking  window  with  a  splendid  assort- 
ment of  goods  it  was  judged  to  be  well 
worth  the  order  of  merit  given.  Mr. 
Menzies  gives  the  following  description : 

"The  background  is  covered  with 
white  cotton  and  lattice  work  set  out 
10  in.  from  background  with  glass 
shelves  on  brackets  behind.  It  is  decor- 
ated with  rose  vines  and  holly.  Both 
sides  have  shelves.  The  bottom  is  cov- 
ered with  white  cotton  and  holly  in  and 
around. ' ' 

Fourth  Prize  Winners 

Space  does  not  permit  the  reproduc- 
tion here  of  the  fourth  prize  winners 
but  they  will  be  presented  later.  They 
were  excellent  displays  in  every  way. 
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Matt  Horton  Has  a  Program  of  Sales 

Matt  Keeps  Ahead  by  Thinking-  and  Planning  Ahead  —  He  Subscribes  to  Several 

Newspapers  for  the  Advertisements  of  Department  Stores  in  Them — 

Matt's  Own  Advertising — His  Special  Sales  and  How  They 

Are  Prepared  for  and  Made  Successful. 

By  John  C.  Kirkwood 


I  HAVE  spoken  of  my  salesmen — how 
I  train  them,  how  I  guide  them  to- 
wards bigger  things  for  themselves, 
how  I  encourage  them  to  educate  them- 
selves by  study,  by  visits  to  factories, 
and  by  investigations  of  various  sorts. 
But  my  salesmen  are  much  more  than 
students' — very  much  more:  they  are 
salesmen;  their  business  is  to  sell  goods, 
at  a  profit. 

But  to  make  maximum  sales,  prepara- 
tion is  needed.  Their  preparation  by 
knowledge  of  the  goods  they  sell  is  neces- 
sary; but  there  is  another  form  of  pre- 
paration: planning  ahead. 

A  Sales  Programme 

There  are  fifty-two  weeks  in  a  year 
and  numerous  seasons.  We  know  them 
in  advance,  and  so  can  plan  in  advance. 
We  know  the  spring  activities  and  de- 
mands, and  those  of  early  summer;  also 
those  of  early  autumn,  mid-autumn  and 
pre-Christmas.  We  know  too  well  those 
periods  that  are  commonly  called  slack 
or  dull — the  in-between  times  when  de- 
mand, left  to  itself,  is  sluggish,  and 
when  the  casli  register  rings  not  very 
often,  nor  records  big  totals. 

Now  it  is  the  business  of  myself  and 
of  my  men  to  speed  up  sales,  to 
stimulate  buying  in  advance  of  seasons. 
We  know  that  we'll  be  busy  enough  at 
times  without  any  forcing  on  our  part, 
but  we  try — and  try  successfully — to  get 
some  thrifty  people  to  buy  out  of  sea- 
son— in  advance  of  season ;  and  so  we 
"feature"  many  lines  ahead  of  time,  as 
it  were. 
Inspiration  From  Department  Stores 
I  think  I  got  my  "tip"  on  this  me- 
thod from  some  of  the  department  stores. 
Just  here  I  want  to  say  that  I  subscribe 
to  several  American  daily  newspapers 
which  carry  a  good  deal  of  department 
store  advertising — papers  published  in 
New  York,  Boston,  Philadelphia,  and 
Chicago.  They  cost  me  $25  or  so  a  year; 
but  they're  cheap,  cheap!  These  adver- 
tisements of  the  big  stores  are  the  con- 
crete expression  of  the  ideas  of  big- 
brained  men  and  of  big-calibre  mer- 
chants. I  suppose  some  of  the  employed 
men  earn  $25,000  a  year  and  more,  and 
that  principals  may  earn  as  much  as  a 
million  a  year.  At  any  rate,  I  know  of 
one  man  whose  income  from  his  depart- 
ment store  is  $2,000,000. 


This  is  the  fourth  chapter  of  the 
story  of  Matt  Horton,  hardware 
dealer,  and  how  he  built  up  his 
business. 

Matt  once  more  dwells  on  the 
training  and  use  of  his  salesmen  as 
factors  in  the  achievement  of  his 
success.  His  salesmen  outnumber 
him  and  have  multiplied  selling  op- 
portunities. Therefore  it  is  to 
Matt's  advantage  that  he  should 
make    them   crackerjack   salesmen. 

The  fifth  instalment  of  Matt's 
story  will  appear  in  an  early  issue 
of  Hardware  and.  Metal. 


These  merchant  princes,  as  they  are 
called,  are  masters  of  merchandising — 
master  salesmen.  And  they  are  sur- 
rounded with  men  to  whom  they  pay  big 
salaries,  not  to  buy  goods,  but  to  sell 
them.  The  selling  pace  in  these  huge 
stores — which  employ,  each  of  them, 
thousands  of  sales  people — is  furiously 
fast.  The  finest  brain-power  in  the 
world  is  engaged  in  directing  these  busi- 
nesses, to  make  them  clearance  houses 
for  goods  gathered  from  all  over  the 
world,  and  to  stimulate  the  public  to 
buy — to  buy  when  the  seller  wants  them 
to  buy. 

These  big  department  stores  'have  the 
public  where  they  want  it — on  the  watch 
all  the  time  for  desired  goods;  and  they 
know  that  the  public  will  buy  when  it  is 
bidden  to  buy,  for  have  they  not  trained 
it  to  this  readiness?  and  have  they 
not  had  an  avalanche  of  proof  that  the 
public  will  buy  what  it  is  bidden  to  buy 
and  when  it  is  bidden  to  buy? 

Where  Matt  Gets  His  Ideas 

In  the!  department  store  advertise- 
ments in  these  big  city  papers  and  from 
other  advertisements  in  them,  I  get  ideas 
and  inspirations — almost  too  many,  and 
I  catch  their  spirit,  and  am  energized  by 
them.  People  say,  "Matt's  a  wonder! 
He's  the  most  ideasful  man  we  ever 
saw!"  and  even  the  commercial  travel- 
lers who  come  to  Hurston  talk  about  me 
admiringly;  and  I  think  they  have  car- 
ried my  fame  over  a  good  stretch  of 
country.  But,  bless  you,  I  don't  dig  out 
all  of  my  ideas  out  of  my  own  cranium. 
I  buy  and  borrow  them.  I  draw  on 
other's    experiences    and    doings.         My 


business  is  to  adapt  ideas  to  Hurston 
conditions  and  to  my  own  business;  and 
this  is  not  really  difficult. 

Matt's  Advertisements 
You  may  have  wondered  where  I  get 
the  ginger  I  put  into  my  adver- 
tisements in  our  two  local  papers. 
It  is  borrowed  or  appropriated  ginger, 
if  you  will.  From  the  advertisements  of 
the  big  department  stores  in  the  papers 
I  get  I  have  caught  a  style,  or  imbibed  a 
spirit.  I  do  not  copy  others'  language, 
but  I  listen  to  their  conversation,  as  it 
were;  and  in  listening  closely  I  acquire 
points  of  view,  and  become  more  or  less 
imitative,  I  suppose.  But  I  am  not  con- 
cerned about  that.  I  have  ideas,  I  have 
merchandise,  I  have  a  medium  of  expres- 
sion— our  newspapers,  I  know  my  public, 
I  know  their  capacity  and  the  nature  of 
their  interest  and  responsiveness.  And 
with  all  this  I  find  no  trouble  in  prepar- 
ing my  advertisements. 

I  have  told  you  of  a  man  in  a  dry 
goods  store  who  helps  me  in  the  prepara- 
tion of  my  catalogues  and  printed  mat- 
ter— a  man  who  has  a  good  knowledge  of 
advertising.  I  pass  on  to  him  some  of 
these  newspapers  I  get  after  I  have  done 
with  them,  and  he  gets  ideas  and  help 
from  them  for  the  use  of  the  store  he 
works  in.  This  man,  when  I  am  away, 
prepares  my  advertisements  for  me,  and 
does  it  very  well. 

Matt's  Staff  Helps  Him 

I  have  my  men  help  me.  They  also  see 
these  papers  we  get;  and  they  are  free 
to  keep  any  copies  that  appeal  to  them. 
As  a  matter  of  fact,  they  have  an  under- 
standing among  themselves  as  to  which 
papers  they  take  home  with  them. 

But  before  any  paper  is  taken  away 
from  our  store,  it  is  scanned  by  my  men 
or  me,  or  both,  for  ideas;  and  we  cut 
out  the  advertisements  or  parts  of  ad- 
vertisements, and  other  material,  in 
which  we  have  found  a  suggestion.  These 
are  mounted  on  sheets  of  paper,  and 
passed  on  to  me. 

My  senior  men  read  these  papers  with 
an  inquiring,  judieial  mind,  and  quite 
apart  from  me,  get  ideas  and  assistance 
useful  to  them  and  me;  and  these  may 
be  discussed  at  our  weekly  or  monthly 
conferences.  , 

Also,  I  encourage  my  men — indeed,  re- 
quire   of    them — to    prepare     advertise- 
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ments  of  the  things  in  their  depart- 
ments which  tkey  want  featured  in  our 
advertisements.  Some  take  to  this  more 
kindly  and  better  than  others;  but  it  is 
good  practice  for  all;  and  since  some 
knowledge  of  advertising  expression  and 
practice  is  essential  nowadays  in  every 
man  who  expects  to  have  ultimately  a 
business  of  his  own,  these  men  of  mine 
try  to  do  their  best.  Each  man  gives  me 
his  "copy,"  and  I  edit  it,  if  I  think  it 
needs  condensation,  or  strengthened 
statements;  or  re-write  it,  if  need  be.  My 
aim  in  all  this  is  to  impose  on  each  man 
the  right  kind  of  burden,  and  to  make 
him  a  real  partner  in  the  doing  of  our 
work. 

Planning  Ahead 

Now  I  come  back  to  what  I  set  out  to 
write  about :  our  sales  programme  and 
plans. 

Weeks  in  advance  we  know  our  weekly 
programme.  Every  man  is  called  upon 
to  think  and  plan  ahead.  Each  senior 
man,  I  may  say,  is  responsible  for  a  de- 
partment, or  two  or  more  departments. 
Paints,  polishes,  glass  and  such  allied 
things  constitute  one  department;  cut- 
lery and  silverware  another  department; 
electrical  goods,  another;  enamelware 
and  tinware,  another;  stoves,  another; 
and  so  on. 

As  I  have  said,  we  try  as  much  as  pos- 
sible to  stimulate  demand  in  advance  of 
the  season  of  common  buying.  You  know, 
perhaps,  that  some  department  stores 
"feature"  enameled  ware  in  January. 
We  do  the  same.  We  give  enameled  ware 
a  strong  showing  in  January.  We  stock 
Up  more  heavily  in  this  line  for  this 
month  than  at  other  times,  and  we  make 
a  reduction  from  the  prices  which  will 
govern  later  on.  We  do  not  cut  profits 
to  the  quick,  but  we  do  concede  a  bona- 
fide  and  material  discount — as  an  induce- 
ment to  buy  in  January.  This  discount 
gives  a  due  reward  to  those  who  take 
advantage  of  this  sale. 

Later  on  they  know  that  higher  prices 
will  obtain;  and  so  they  have  confidence 
in  the  sale,  and  ©an  be  induced  to  buy 
out  of  season. 

Similarly  we  stimulate  pre-season  buy- 
ing- of  garden  tools,  of  paints  and 
biushes,  of  sporting  goods,  of  screens,  of 
stoves,  and  so  on. 

Talking  Sales  in  Advance 
The  justification   of  these  pre-season 
sales  is  this:  We  bunch  a  lot.  of  business 
of  a  given  sort  in  a  short  space  of  time; 
we  brighten  business  for  our  store  by  a] 
ways    having   something   distinctive    and 
notable  to  offer;  we  boom  our  sales,  and 
tliis  at   a   satisfactory  aggregate  profit 
What  profit  is  surrendered  per  article  is 
recovered  in  multiplied  sales— that  is,  in 
increased  sales. 

These  special  sales,  before  they  occur, 
arc  advertised  well  in     advance;  wc  let 


our  customers  and  our  community  know 
that  the  sales  will  occur  during  such-and- 
such  a  week,  or  month,  or  fortnight,  as 
the  case  may  be.  We  do  this  without 
hesitation.  What  we  may  lose  by  hold- 
ing back  a  buyer  from  making  an  im- 
mediate purchase  at  full  profit  we  g^ain 
in  other  ways.  For  one  thing,  we  keep 
people  from  buying  elsewhere;  they  wait 
for  our  sale,  if  they  can.  Also,  we  in- 
duce action  on  the  part  of  many  who 
may  be  hanging  back.  The  inducement 
of  a  special  price  does  the  trick  many, 
many  times. 

Buyers  Know  Their  Wants  in  Advance 
In  the  case  of  the  majority  of  pur- 
chases, buyers  know  well  in  advance  of 
their  requirements.  They  know,  perhaps 
a  full  year  in  advance,  that  a  new  stove 
is  needed,  that  their  house  needs  paint- 
ing, that  screens  for  windows  and  doors 
are  needed,  that  tools  are  needed.  They 
know  long-  before  they  purchase  that  a 
new  set  of  harness  is  needed  (and  I  sell 
harness),  or  that  a  bicycle  is  to  be 
bought,  or  skates,  or  hockey  sticks,  or 
Christmas  presents.  They  know  long  in 
advance  that  some  day  they  will  buy  a 
ladder,  or  a  gasoline  engine,  or  builders' 
hardware  or  roofing.  These  things,  as  a 
rule,  are  not  bought  suddenly.  They  are 
considered  purchases. 

Now  if  I  can  induce  my  customers,  and 
others  not  my  regular  customers,  to  buy 
from  me — this  by  the  temptation  of  a 
special  price,  and  at  a  time  when  they 
are  unhurried  into  action  or  decision  by 
the  urgency  of  their  needs — I  am  doing 
a  wise  thing  in  my  own  interests  as  well 
as  rendering  them  a  real  service. 

You  must  remember  that  there  are 
other  sources  of  supply — the  department 
stores  and  mail  order  houses.  A  good 
deal  of  buying  of  the  things  I  sell  is  done 
elsewhere,  for  one  reason  or  another; 
and  I  always  keep  in  mind  that  I  don't 
make  a  sou  on  the  thing  I  don't  sell.  My 
bread  and  butter  comes  from  what  I  sell, 
not  from  what  the  other  man  sells.  And 
so  I  let  it  be  known  well  in  advance  thai 
at  a  given  time  and  for  a  stated  period 
my  store  will  have  a  special  sale  of  this 
or  that. 

Advertising  Special  Sales 

in  my  store  is  a  blackboard,  boldly 
displayed.  On  this  our  sales  programme 
for  the  next  two  months  or  so  is  con- 
spicuously set  forth,  the  writing  or  print- 
ing being  put  on  with  a  brush  in  white. 
This  docs  a  good  work  for  us — by  its 
silence.  Also,  I  put  in  parcels  we  send 
out,  and  in  correspondence,  little  slips 
announcing  forthcoming  sales,  and  /tell- 
ing in  particular  of  the  one  immediately 
due.  Also,  in  fhe  newspapers  I  use  the 
sales  programme  is  announced. 

You  must  remember  that  these  sales 
ar*e  established  events  in  my  territory, 
and  that  they  are  enough  worth  while  to 


make  an  impression.  When  I  began 
them  they  were  much  less  successful 
than  they  are  now.  Now,  they  do  take 
hold  of  those  of  thrifty  disposition,  and 
cause  them  to  buy  when  otherwise  they 
might  defer  buying  indefinitely,  or  be 
trapped  into  buying  elsewhere,  and  some- 
thing not  so  desirable  or  such  good  value 
as  can  be  obtained  from  me. 

Then  my  staff  and  I,  as  we  meet  our 
customers,  keep  talking  about  the  sale 
we  will  have  shortly,  and  so  do  we  help 
to  give  these  sales  importance  in  the 
esteem  of  our  customers. 

Staging  Special  Sales 

The  goods  featured  in  connection  with 
these  special  sales  are  displayed  as  strik- 
ingly and  impressively  as  we  can  con- 
trive. Our  windows  feature  them;  and 
they  are  brought  forward,  to  the  fullest 
possible  extent,  so  that  customers  will  be 
made  conscious  on  entrance  of  the  par- 
ticular merchandise  being  featured. 

Also,  by  means  of  hand-lettered  cards, 
made  bright  with  color,  is  the  sale  em- 
phasized. Just  here  I  want  to  mention 
my  debt  of  obligation  to  that  man  Ed- 
wards who  has  been  contributing  to 
HARDWARE  AND  METAL  a  fine  series 
of  articles  on  the  writing  of  show  cards. 
More  than  one  of  my  men  uses  these 
helpful  lessons. 

Using  Spare  Time 

You  can  see  that  with  always  much 
preparatory  work  in  hand,  my  men  have 
small  excuse  to  hang  about  the  front 
door,  gazing  idly  out,  or  for  lounging 
about  the  store. 

This  work  of  planning  and  getting 
ready  takes  up  time  not  used  in  selling 
or  other  service.  It  absorbs  the  interest 
and  minds  of  my  men  in  a  profitable  and 
agreeable  way,  and  it  prepares  them  in 
no  small  measure  for  the  approaching 
sale.  Ideas  come  to  them  during  this 
labor  of  preparation;  so  that  when  the 
sale  is  on  it  is  put  on  well. 

Another  result  of  this  directed  and 
focused  interest  of  preparation  is  that 
my  men  acquire  the  habit  of  keeping 
their  eyes  open  for  special  merchandise 
not  ordinarily  carried  in  hardware  stores, 
but  which  they  feel  they  can  sell,  and 
which  will  give  distinction  to  the  sale. 
Also,  they  are  ever  on  the  alert  for  ideas 
by  which  sales  can  be  "staged"  or  made 
highly  resultful  and  successful.  All  this 
means  the  development  of  my  men  in 
selling  power  and  as  merchants,  which  is 
of  clear  advantage  to  me. 

(To  be  continued.) 


Fire  from  unknown  causes  did  $3,- 
000  damage  to  the  stock  of  the  Trans- 
parent Rubber  Company,  Dan  forth  Ave- 
nue, Toronto,  January  29.  The  building 
suffered  no  damage. 
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Something  New  for  the  Cardwriter 

A  Series  That  Will  Give  Ideas  and  Instructions  for  the  Cardwriter  Who  Has  Already 

Mastered  the  Eudiments  of  the  Work. 


By  R.  T.  D.  Edwards 

Editor's  Note — Before  introducing  this  new  series  of  card- 
writing,  it  is  necessary  to  give  a  few  words  of  explanation  as  to  the 
kind  of  a  series  it  will  be.  The  "Cardwriting  Made  Easy"  series. 
which  is  just  completed,  was  composed  of  more  or  less  standard, 
alphabets  and  showcard  methods.  They  ranged  from  the  simplest 
beginners'  exercises  to  fairly  complicated  work.  This  course  covered 
the  greater  part  of  showcard  work  and  those  who  followed  it  have  had 
a  thorough  grounding.  This  new  series,  which  will  be  called  "Some- 
thing New  for  the  Cardwriter''  will  consist  of  twelve  lessons,  and 
should  be  of  great  interest  to  all  who  have  followed  the  first  series. 
The  beginner,  as  well  as  the  more  accomplished  man,  will  be  able  to 
follow  this  series,  as  each  stroke  will  be  explained  in  detail. 


Lesson  I. 

ALTHOUGH  this  month's  chart 
shows  a  brush  stroke  style  of 
Alphabet,  the  double  stroke  and 
outline  work  will  be  also  gone  into  as 
this  work  is  absolutely  essential  in  the 
execution  of  all  kinds  of  show  card  work. 
In  addition  to  these  alphabets,  new 
styles  of  pen  lettering  will  be  featured. 
The  formation  set  forth  in  the  chart 
is  of  a  free  and  easy  style  and  it  is  not 
at  all  necessary  to  keep  to  the  exact  type. 
If  the  chart  and  card  reproduction  are 
compared  it  will  be  seen  what  is  meant. 
For  instance  in  the  chart  the  lower  case 
"g"  is  of  a  different  formation  than 
the  "g"  used  on  the  "Spring  Goods" 
card.  This  is  just  one  instance  of  the 
many  varieties  that  can  be  effected  with- 
out changing  the  general  effect  of  the 
lettering. 

It  depends  a  great  deal  upon  the  vari- 
ous letters  which  go  to  make  up  a  word, 


K9IT 


SpEL^S 


as  to  the  style  of  letters  that  can  be  used 
together.  Fig.  1  illustrates  this.  The 
cross  bar  of  the  "T"  in  the  first  instance 
is  straight  because  no  stroke  interferes 
with  it,  but  in  the  second  case  the  "H" 
interferes  and  the  cross  stroke  is  made 
as  shown.  This  will  also  be  noticed  as 
the  different  completed  cards  are  exam- 
ined. Thus  we  are  getting  away  from 
hard  and  fast  rules,  making  formations 
as  the  occasion  arises  and  using  the 
chart  as  a  basis.  The  main  thing  to 
learn  is  the  general  effect  of  this  alpha- 
bet then,  it  will  be  possible  to  carry  it 
out    successfully. 

Note  the  absence  of  spurs  from  the  let- 
ters of  this  chart.  This  feature  is  dif- 
ferent from  the  Roman  lettering  and  it 
requires  much  more  care  in  finishing 
and  commencing  the  strokes. 
The  Chart 

It    must   be    remembered    that    this    is 
brush  stroke  work.     Each  stroke  is  made 


IfrypontiF 
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r>f  I. 

with  one  sweep  of  the  brush.  The  brush 
used  should  be  a  red  sable  writer  that 
can  be  drawn  out  to  a  chisel  point 
which  insures  a  thick  or  thin  stroke  as 
the  worker  desires. 

Lower  Case 

"A",  The  main  feature  of  this  letter 
is  stroke  1.  This  is  made  with  one 
sweep  of  the  brush.  Not  the  angle,  the 
end  of  this  stroke  is  at.  Also  how  much 
further  stroke  1  projects  to  the  right 
than  does  stroke  2.  This  letter  requires 
much  practice. 

"B"  is  a  three  stroke  letter  and  its 
feature  is  where  stroke  1  and  3  meet. 


58 


HARDWARE    AND    METAL 


February   3,  1917. 

I.         I-  2.  I. 


2.      '•         2.  3.       I.        2. 


©MP  & 


•"(rr's  feature  is  stroke  1,  note  how 
it  projects  to  right  more  than  does  stroke 
2.     Practise  this  letter  often. 

"D"  Note  the  relation  of  stroke  2 
lias  lo  streke  1.     They  are  all  but  joined. 

"E"  has  somewhat  of  the  same  form- 
ation as  "(V.  This  is  a  typical  letter 
of  this  alphabet.  Stroke  A  must  he 
parallel  to  the  upper  and  lower  guide 
lines. 

The  down  stroke  of  "K  "  finishes  be- 
low the  lower  guide  line.  Note  that 
stroke   2    is   broughl    down    to    the    upper 

guideline.    These  strokes  should  be  prac 

lised   many   limes. 

"(I''  is  an  all  curved  stroke  letter  and 
this  is  only  one  of  the  many  format  ions 
which  can  be  used  in  this  style  of  letter. 
Note  the  long  sweep  of  stroke  5. 

The  feature  of  "II"  is  Stroke  2.  Note 
the  angle   it    is  at    and   the  angle  the  end 


of  the  stroke  is.  It  will  probably  be 
difficult  to  get  this  at  first  but  practice 
will  rectify  this.  The  only  thing-  new 
about   the  I  is  that  the  dot  is  not  round. 

"J"  has  a  very  graceful  base  and 
you  will  find  this  needs  much  attention 
note  how  these  strokes  are  brought 
under  the  other  letters.  This  should 
work  in  the  same  when  putting  it  into 
actual   use. 

The  combination  strokes  2  and  .'!  are 
the     feature     of     "K."        Practise     these 

many  times. 

"M"  and  "N"  have  the  same  feature 
as  has  "11".  St  rokes  3  and  2  respect  Lve- 
ly  are  jusl  at  the  right  angle  to  give 
them  an  individual  appearance. 

Note    thai    the    narrow    parts   of   the 

"0"  are  to  the  righl  and  left  instead 
of    being    in    the    centre    as    the    correct 

form  of  Roman   lettering   shows  it. 


"P"  and  "Q"  are  somewhat  sim- 
ilar in  construction  but  reversed.  They 
require  much  practice. 

Stroke  2  of  "R"  is  the  feature  of  this 
letter,  practise  often. 

In  the  usual  construction  of  the  Rom- 
an "S"  the  top  portion  is  smaller  than 
I  he  lower.  In  this  case  it  is  the  reverse. 
This  is  a  good  example  of  the  idea  of 
this  alphabet. 

You  will  note  upon  studying  the  com- 
pleted cards  that  this  letter  is  used  in 
variety. 

Stroke  2  of  "  T "  is  also  used  in  as  many 
varieties  as  the  writer  sees  fit  to  make. 

Stroke  1  of  "U"  is  just  the  reverse 
of  stroke   2  of   "II". 

Note  how  stokes  1  of  "V"  and  1 
ami  2  of  "W"  are  all  at  the 
same  angle  and  the  beginning  of 
each    stroke   is   at    right    angles   with   the 
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stroke  itself  instead,  as  in  Roman  let- 
tering, of  following'  the  guide  line.' 

Both  of  these  letters  will  require  much 
time  spent  on  them  in  order  to  perfect 
their  formations. 

"X"  shows  the  extreme  in  stroke  2. 

"Y"  is  a  letter  that  will  require  a  lot 
of  practice.  Stroke  1  appears  in  other 
letters.  Strokes  2  and  3  have  appeared 
before  in  the  letter  "J".  You  will 
notice  this  letter  made  in  different  form- 
ations on  the  completed  cards. 

"Z"  This  is  only  one  variety  of  many 
that  can  be  formed. 

Numerals 

The  top  of  the  1  is  cut  at  an  angle 
slanting  to   the  left. 

Now  you  have  a  chance  to  show  your 
skill  at  long  curved  strokes.  Stroke  one 
of  "2"  will  require  a  lot  of  practice. 
This  is  the  feature  stroke  and  should  be 
made  the  same  as  shown. 

Stroke  one  of  "3"  is  the  same  as  that 
of  "2"  but  not  so  long.  This  numeral 
requires  much  practice.  Note  how 
stroke  one  joins  stroke  two. 

Stroke  three  gives  the  variety  to  the 
figure  "4." 

Strokes  three  and  four  give  the  "5" 
a  very  graceful  appearance.  Note  how 
stroke  two  projects  out  to  the  right  be- 
yond stroke  three. 

Practise  stroke  two  of  "7"  often. 

The  "8"  is  somewhat  similar  to  the 
Roman  formation. 

The  "9"  is.  just  the  reverse  of  the 
"6."     Much  practice  is  needed  here. 

"0"  is  of  Roman  formation. 

Upper  Case 

You  will  notice  the  prevalence  of 
curved  strokes  in  the  upper  case  alpha- 
bet. This  means  more  practice  is  neces- 
sary in  order  to  reproduce  them. 

The  feature  of  "A"  is  the  curved 
stroke  1.  This  i  just  one  long  sweep  of 
the  brush  from  the  top  of  stroke  2  to 
beneath  the  lower  guide  line. 

Strokes  2,  3,  4,  and  5,  of  "B."  Prac- 
tise these  often.  Note  the  graceful  ap- 
pearance of  the  letter  "0." 

A  new  feature  in  "D"  is  the  relation 
stroke  4  has  to  stroke  1.  This  is  a  some- 
what different  way  of  joining  up  the  bot- 
tom. 

Note  the  long  top  stroke  2  of  "E." 
The  many  curved  lines  of  this  letter 
need  a  lot  of  practice  work  in  order  to 
make  a  graceful  letter.  "F"  shows  new- 
style  top  strokes.  Stroke  4  carries  out 
the  same  feature  as  shown  in  other  let- 
ters.    Practise  often. 

"G"  also  shows  the  long  top  right- 
hand  stroke.  Note  how  it  projects  be- 
yond stroke  3.  Much  practice  is  needed 
here. 

Strokes  3  and  4  of  "H"  are  the  only 
differences  in  this  letter.  Strokes  1  and 
2  should  be  parallel.  The  1  is  just  a  per- 
pendicular stroke. 

J."     The   chief  feature  is  shown  in 


strokes  2  and  3.  Note  that  they  are  half 
the  height  of  stroke  1.  Practise  often. 

In  "K"  we  have  much  the  same  com- 
bination of  stroke  as  shown  in  the  lower 
case  letter  "K. "  The  long  curved  stroke 
2  needs  much  practice. 

Note  'the  slant  at  which  stroke  2  and 
1  of  "L"  .are  joined.  This  is  a  good  for- 
mation and  should  be  practised  often. 

The  one  feature  of  the  "M"  is  the 
long  sweeping  strokes  4  and  5.  This  is 
only  one  of  the  many  varieties  of  letter 
formations  that  can  be  made. 

To  make  stroke  3  of  "N"  it  is  advis- 
able to  turn  the  card  more  to  the  left 
so  a  good  clean  stroke  can  be  made. 

The  centre  dot  of  the  "0"  is  not 
necessary,  but  can  'be  added  for  variety's 
sake.  Note  how  strokes  3  and  4  are 
brought  down  lower  than  usual. 

"Q"  shows  a  variety  in  the  strokes  3, 


4  and  5.  Many  different  styles  of  tails 
are  used  on  this  letter.  Practise  the  long 
curved  stroke  often. 

"R"  shows  a  very  graceful  letter  and 
will  need  a  lot  of  work  to  reproduce  its 
formation.  Note  the  relation  of  strokes 
3  and  4  to  stroke  5. 

The  "S"  is  just  a  larger  copy  of  the 
lower  case  letter  with  stroke  4  added. 
Practise  stroke  1  often. 

"T"  is  the  same  as  the  F  without 
stroke  5. 

Stroke  2  of  "U"  is  one  you  should 
feature  in  practice  work. 

Stroke  2  of  "V"  is  a  little  different 
to  'that  of  the  "U"  but  requires  just  as 
much  practice. 

The  long  graceful  stroke  4  of  "W" 
also  needs  much  practice.  Note  that 
strokes  1  and  3  are  parallel. 

"X"  is  just  a  reproduction  of  that 
used  in  the  lower  case. 

In  the  lower  part  of  the  letter  "Y"  is 
shown      a      variety.      The     combination 


strokes  2,  3  and  4  require  much  practice. 
Note  the  strokes  3  and  4  of  "Z. "  These 
are  the  strokes  in  this  letter  that  need 
the  most  practice. 

The  sign  "&"  shows  the  long  stroke 
extended  to  the  right  as  featured  in  many 
of  the  letters  in  the  foregoing  alphabets. 

We  are  featuring  in  this  lesson,  the 
use  of  letter  hand-painted  floral  designs 
on  show  cards  for  spring.  Note  the  col- 
lection of -four  small  panel  cards.  These 
are  good  illustrations  of  this  work. 

The  fruit  card  is  on  grey  mat  board 
and  the  floral  design  on  both  sides  of  the 
circle  at  the  top  of  the  card  is  a  combina- 
tion of  green  and  different  shades  of 
violet.  To  get  the  best  effect,  first  put  on 
a  shade  of  mauve  mixed  from  purple  and 
white;  then  put  the  darker  color  on  after 
the  other  is  dry,  as  is  shown  on  the  card. 
The  green  is  put  on  last  to  give  a  green 
leaf  effect. 

The  card  "New  Spring  Imports," 
shows  a  dainty  little  floral  piece  at  the 
bottom. 

The  green  stocks  in  this  ease  are  put 
on  first  then  the  two  shades  of  mauve. 
This  makes  a  striking  combination  on  a 
black  card  background. 

The  white  card  "New  Arrivals,"  also 
shows  the  same  colors  used  on  it  as  was 
used  on  the  black  card.  This  makes  a 
very  pretty  effect  for  spring. 

The  "House  Cleaning"  card  shows 
something  new  for  a  hardware  store. 

Note  the  floral  effect  at  the  lower  part 
of  the  "  S "  and  the  two  small  floral  de- 
signs at  the  top  and  bottom  of  the  card. 

All  these  floral  designs  are  painted 
wiy  quickly.  No  attempt  is  made  to  re- 
produce a  flower,  but  just  the  general 
effect  is  all  that  is  required. 

The  large  card  ' '  Spring  Goods,"  shows 
a  very  striking  effect  on  a  mottled  brown 
mat  board  card.  The  lettering  is  white 
and  the  large  lettering  is  shaded  with 
black.  The  floral  design  over  the  "S'J 
brightens  up  the  card  wonderfully  and  is 
quite  in  keeping  with  Easter  time  show- 
ings. 

The  "Easter  Favorite"  card  is  writ- 
ten on  white  card  with  black  show  card 
color  shaded  in  a  pale  green.  The  purple 
and  green  floral  designs  at  the  top  and 
bottom  make  a  very  effective  card. 

The  "Canned  Soup"  card  is  an  excel- 
lent design  for  grocery  store  display. 

The  dark  band  across  the  card  is  of 
pale  green  and  the  mottling  on  it  is  of  a 
paler  shade  of  the  same  color. 

The  "Garden  Tools"  card  shows  a 
quite  elaborate  design  and  a  combination 
of  two-tone  green  shading  and  scrolling 
with  a  black  letter  on  a  white  cardboard 

The  entire  set  of  cards  have  the  alpha- 
bet lesson  of  this  month  put  into  use. 
You  can  easily  see  our  reason  for  saying 
that  this  alphabet  is  practical  for  all 
kinds  of  cards,  and  also  the  various 
forms  that  can  be  made  of  the  same  let- 
ters. 
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Handling  Ruffled  Customers 

Can  the  Business  of  Average  Size  Every  Time  Live  Up, 

Literally,  to  That  Famous  Declaration:  "the 

Customer  is  Always  Right." 


AN  article  which  recently  appeared 
in  "System,"  the  Magazine  of 
Business,  entitled  "Handling  Ruf- 
fled Customers,"  contains  so  many  truths 
regarding  -the  subject  that  it  is  here  re- 
printed for  the  benefit  of  salesmen.  It 
will  interest  all  clerks  who  are  called 
upon  to  serve  customers  in  the  paint 
department.  The  article  does  not  speci- 
fically deal  with  hardware,  but  many  of 
the  types  of  customers  referred  to  are 
not  by  any  means  unknown  to  the  clerks 
in  hardware  stores.  The  article,  written 
1>\   Russell  Wilmot,  follows: — 

No  matter  what  kind  or  size  a  man's 
business  may  be,  he  will  doubtless  have 
his  quota  of  dissatisfied  customers.  The 
best  he  can  hope  to  do  is  to  hold  it  down 
to  a  minimum.  Only  a  business  which 
is  in  a  position  to  create  new  customers 
more  rapidly  than  it  loses  old  ones  can 
usually  afford  to  have  any  at  all. 

Many  merchants  believe  that  an  ap- 
peased customer  isn't  so  valuable  an  as- 
set to  their  stores  as  one  who  has  never 
been  provoked.  It  doesn't  take  much  of 
a  disappointment,  they  hold,  to  drive  a 
customer  to  a  competitor.  The  customer, 
to  begin  with,  expects  fair  treatment 
and  courtesy.  He  has,  they  believe,  a 
right  to  expect  them. 

It  is  the  occasional  unreasonable  cus- 
tomer, whose  demands  on  the  merchant 
are  unfair  to  him  and  to  his  business, 
who  really  calls  for  the  most  careful  con- 
sideration and  who  is  likely  to  do  the 
greatest  amount  of  harm. 

The  point  at  which  the  unfair  cus- 
tomer and  the  fair  merchant  can  get  to- 
gether is  often  narrow  and  calls  for 
great  tact  from  those  in  charge  of  com- 
plaints. Perhaps,  as  a  matter  of  fact, 
the  stores  suffer  losses  too  often,  rather 
than  permit  customers  to  leave  in  anger. 

This  brings  up  the  question:  Can  a 
business  man  with  an  average  sized  store 
live  up,  literally,  to  that  famous  de- 
claration of  a  merchant  with  a  very  big 
store:  "The  customer  is  always  right"? 
Many  think  that  there  is  such  a  thing  as 
going  too  far  in  yielding  to  customers' 
requests  regardless  of  their  demands. 
Merchants'  associations  in  several  cities 
are  restricting  the  privileges  extended 
to  customers  by  their  members. 

Yet  it  is  of  course  true  that  often  the 
customer  mav  have  just  cause  for  com- 
plaint. And  then  it  surely  becomes  the 
duly  of  the  store  to  rive  every  possible 
adjustment,  for  otherwise  it  is  likely  to 
suffer  to  a  far  Greater  decree  than  the 
customer.  So  it  is  important  to  locate 
the  causes  for  justified  complaints  and 
'<•  stamp  them  out. 


One  of  these  causes,  and  often  an  im- 
portant one,  may  arise  from  the  danger 
that  advertising  departments  sometimes 
unintentionally  misrepresent  goods.  Es- 
pecially is  this  true  where  many  of  the 
customers   involved   are  women. 

Here  is  a  case  where  misjudgment  lost 
trade.  A  large  and  expensive  Sunday 
advertisement  in  a  Boston  paper  told  of 
wonderful  values  in  feathers  and  tips. 
For  a  year  a  certain  woman  had  been 
looking  forward  to  buying  three  short, 
graceful,  heavy-headed  feathers.  Here 
was  her  chance. 

Early  Monday  morning,  therefore,  she 
hurried  into  the  shopping  district  and 
secured  the  feathers.  She  paid  rather 
more  than  she  had  expected,  but  got  ex- 
actly what  she  wanted.  She  carried  the 
feathers  to  her  milliner  and  had  them 
placed  upon  a  hat  for  an  afternoon  at 
a  long  anticipated  symphony  concert. 
When  she  left  the  concert,  she  found 
rain  falling  in  torrents. 

The  graceful,  curling  feathers  were 
soon  draggled  and  straightened.  Know- 
ing, however,  that  they  could  be  curled 
again  at  slight  expense  within  a  day  or 
so,  this  woman  took  them  to  be  re-curled 
to  the  very  store  at  which  she  had  pur- 
chased them.  Two  days  later  she  called 
for  them  and  was  handed  three  over- 
curled,  partly  worn,  wooly-fibred  feath- 
ers. 

"These  are  not  mine,"  the  woman  de- 
clared. "You  have  made  a  mistake." 

"We  never  make  a  mistake,"  the 
saleswoman  replied,  a  bit  haughtily. 

"But  they  are  not  mine!"  the  wo- 
man protested.  "Mine  were  just  new — 
last  Monday.  They  were  much  heavier 
and  glossier  fibred." 

In  vain  she  appealed  to  the  floor  man- 
ager and  at  the  complaint  office.  The 
saleswoman  declared  that  there  had 
been  no  other  black  feathers  in  the  re- 
pair room,  the  floor  man  was  tolerantly 
incredulous,  and  the  girl  who  had  made 
the  sale  in  Monday's  rush  could  not  be 
located. 

The  floor  man  pointed  out  to  the  com- 
plaint man — sotto  voice — that  any  one 
with  half  an  eye  could  see  that  the  fea- 
thers were  half  worn  out  and  had  been 
cheap  ones  in  the  first  place.  The  woman 
heard  him,  agreed  with  him,  and  ex- 
plained afresh  that  hers  were  handsome 
new  ones.  She  was  told  coldly  that  no- 
thing could  be  done  about  it,  and — with 
tears  dangerously  near  the  surface — she 
departed.  She  had  been  subjected  to  in- 
justice and  branded  as  frailty  of  attempt- 
ing a  flagrant  piece  of  dishonesty  by  the 
employees  of  one  of  the  largest  firms  in 


the  country.     She  was  helpless,  and  yet 
she  was  right. 

Then  there  is  a  source  of  complaints 
originating  with  a  carelessly  trained 
sales  force.  There  are  means  available 
at  small  expense  for  the  average  sized 
store  which  wants  to  instruct  its  sales 
force  about  what  it  sells.  The  large 
store  can  afford  to  use  more  elaborate 
means  of  its  own  creation  to  reach  the 
same  end.  Therefore,  there  is  apparent- 
ly little  excuse  for  a  sales  force  with  a 
soggy  knowledge  of  what  it  is  selling. 
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HOW  FURNACES  ARE  MADE 

(Continued  from  page  43.) 

together,  and  in  so  doing  knocked  the 
sand  off.  This  method,  however,  was 
hardly  suitable  for  cleaning  these  huge 
castings,  and  a  more  modern  method  has 
been  developed,  this  is  known  as  the  shot 
blast  method.  There  is  a  large  room  lined 
with  heavy  iron  plates,  and  at  one  end  of 
this  a  large  reservoir  with  a  hose  resemb- 
ling a  small  fire  hose.  The  heavy  cast- 
ings are  trucked  into  this  room  direct 
from  the  moulds.  The  compressed  air  is 
turned  on  and  the  shot  about  the  size  of 
small  bird  shot  is  forced  at  great  pres- 
sure against  the  casting  cleaning  it  al- 
most instantly.  This  method  has  proved 
to  be  the  most  rapid  and  generally  effec- 
tive of  any  method  yet  devised. 

As  previously  stated  the  bulk  of  the 
furnace  parts  are  made  of  cast  iron. 
There  is,  however,  around  it  a  jacket  of 
plate  steel.  The  top,  too,  is  made  of  steel 
plate.  These  parts  are  stamped  out  in 
the  machine  room  and  there,  all  the  tool 
work  is  done  on  the  different  'parts.  The 
connections  are  made  and  borings  are 
provided  and  every  needed  change  is 
made  prior  to  their  going  to  the  room 
where  they  are  assembled.  Here  the 
actual  furnace  is  put  together  ready  for 
shipment.  Prior  to  shipment,  however, 
•they  are  not  entirely  set  up.  For  instance 
over  the  whole  furnace  there  is  a  sheet 
zinc  body  whose  duty  it  is  to  properly 
distribute  the  heat  to  the  pipes.  This 
and  other  smaller  parts  are  shipped  in  a 
knock-down  condition,  to  be  set  up  only 
when  actually  installed. 

Like  many  another  great  factory  this 
foundry  has  enormously  increased  its 
capacity  since  the  war  began,  but  all  this 
new  activity  is  not  devoted  to  the  peace- 
ful task  of  making  furnaces.  Out  in  the 
immense  machine  shop  a  multitude  of 
lathes  are  busily  turning  out  shell  forms. 
In  a  far  corner  a  great  hammer  is  cease- 
lessly .rising  and  falling,  pounding  the 
rounded  end  on  the  glowing  shell;  every- 
where the  means  for  the  works  of  peace 
have  been  turned  to  the  ends  of  war. 
Tt  has  added  a  new  scene  of  energy  to  a 
great  business  and  a  new  complication 
that  the  heads  of  this  business  have  suc- 
cessfullv  met  and  managed. 
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NEW    HARDWARE    GOO 

OFFERED   TO   CANADIAN  HARDWAREMEN 


S 


m 


CRANK  HOLDER  FOR  FORD 

G.  L.  Griffiths  &  Sons,  Ltd.,  Stratford. 
Ont.,  have  started  to  manufacture  a 
leather  crank  holder  for  Ford  cars.  The 
accompanying  illus  tration  shows  the 
style  of  the  holder,  which  the  makers 
claim,    that    the    holder    will    hold    the 


Crank  Holder  for  Ford  Car. 

crank  to  one  side,  out  of  'the  way.  The 
holder,  it  is  said,  is  substantially  made 
and  can  be  sold  at  a  reasonably  low 
price. 


STANLEY  GARAGE  HARDWARE 

In  connection  with  their  advertising1  of 
Stanley  garage  hardware,  The  Stanley 
Works  will  offer  to  the  retail  hardware 
trade  this  year,  a  handsomely  litho- 
graphed window  display  cut-out  which  is 
here  illustrated. 

This  display  pictures  the  use  of  The 
Stanley  Garage  Door  Holder  No.  1774, 
garage  door  hinges  1457,  ten  and  twenty- 


four  inches,  chain  and  foot  bolts,  1055 
ten  inches  and  1056  ten  inches,  the 
Stanley  Garage  door  duplex  latch  1254, 
and  garage  door  pull  1266,  all  of  which 
make  up  Stanley  garage  door  set  "D." 

This  display  is  lithographed  in  nine 
colors  on  heavy  cardboard.  It  stands 
forty  inches  long  by  twenty-five  inches 
high  and  is  supported  by  a  strong  easel. 
It"  comes  folded  up  in  only  one  piece  and 
is  very  simply  set  up. 

The  top  of  the  back  inside  wall  of  the 
garage,  shown  through  the  open  doors,  is 
cut  out  so  that  at  night  an  electric  light 
bulb  may  be  set  in  it.  From  the  front 
it  will  look  as  though  your  garage  is 
lighted. 

Although  distribution  of  this  display 
will  not  be  made  until  March,  the  com- 
pany states  that  requests  for  these  dis- 
plays should  be  sent  in  at  once,  addressed 
to  the  Service  Department  of  The  Stan- 
ley Works,  New  Britain,  Conn. 


LEATHERETTE  FACED  GLOVE 

The  American  Pad  &  Textile  Com- 
pany, Chatham,  Ont.,  are  manufacturing 
a  line  of  leatherette  faced  gloves.  The 
makers  state  that  this  imitation  leather 
will  give  as  long  service  in  facing-  cotton 
gloves  as  the  usual  grades  of  leather 
ordinarily  used  for  this  purpose.  The 
price  of  these  gloves,  it  is  said,  is  not 


STANLEY  GARAGE  HARDWARE  ? 


more  than  the  price  of  the  leather  trim- 
med gloves  before  the  high  prices  came 
into  effect.  It  is  a  source  of  great  satis- 
faction when  a  substitute  material  can 
be  found  that  will  not  only  take  the 
place  of  something  that  has  reached  ab- 
normal cost,  but  will  equal  it  in  service 


Stanley  Garage  Hardware. 


Leatherette  Faced  Gloves. 

and  appearance.  The  illustration  ac- 
companying this  article  gives  a  very 
good  idea  of  how  the  glove  is  made,  and 
of  its  general  appearance. 

© 

ALUMINUM  IN  WAR 

Just  why  aluminum  should  have 
proven  so  valuable  becomes  evident 
upon  the  consideration  of  the  metal's 
characteristics.  In  volume,  one  pound 
of  aluminum  is  equivalent  to  2.8  pounds 
of  iron,  4.6  pounds  of  lead,  4  pounds  of 
silver,  or  3.3  pounds  of  copper.  In  pro- 
portion to  its  weight  no  metal  is 
so  strong.  It  is  the  best  conductor 
of  heat  known,  and  is  nearly  as 
good  a  conductor  of  electricity  as 
is  copper. 

Owing  to  these  qualities  it  has 
lent  itself  to  a  vast  variety  of  war 
uses.  The  French  army  have  em- 
ployed it  for  horseshoes  and  lances, 
as  well  as  buttons,  belt  buckles, 
and  insignia  of  rank. 

There  is  still  another  war  use 
which  is  not  so  commonly  known. 
,  A  mixture  of  nitrate  of  ammonia 
with  powdered  aluminum  form? 
the  extremely  high  explosive  "am- 
onal,"  which  can  be  exploded  only 
by  a  detonator.  It  is  said  to  be 
safer  than  picric  acid,  nitro- 
glycerine or  nitrocellulose  com- 
pounds, but  deteriorates  quickly  in 
dampness.  Immense  quantities  of 
aluminum  have  been  exported  from 
this  country  to  make  this  high  ex- 
plosive.— Brass  World. 
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A  chance  for  some  live 

Hardware  Dealers 


OPENING  f  Oft  WARM  AIRPlPF 


SnAMNtANO  DUMPING  GRATf  5 


THROUGHOUT 
^  the  Dominion, 
there  are  to-day  a 
number  of  locali- 
ties in  which  we 
have  noauthorized 
agency. 

The  best  man  in  these 
localities  has  an  opportun- 
ity of  adding  to  his  repu- 
tation and  profits  by  associating  himself  with  the 
famous  PEASE  FURNACES. 

To  him,  we  say.  "You  can  have  exclusive  selling 
rights,  and  we  will  co-operate  with  you  to  such  an 
extent  that  Pease  Furnaces  will  practically  be  sold 
by  us  for  you.  Your  part  will  be  the  installing  of 
the  Furnaces  and  the  collection  of  the  payment 
only." 

General  Sales  Office — 118  King  Street  East,  Toronto 
Works — Brampton,  Ontario 

Pe  aseFqun  d  ry  company. 


The  "Economy,"  a  Furnace  without  a  Peer. 


LIMITED 


Branches:    Halifax,  Montreal,  Hamilton,  Winnipeg  Vancouver 
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\70UR  reputation 
is  at  stake  every 
time  you  install  a 
furnace.  It  will  never 
suffer  if  you  install  a 


p 


ease 


F 


urnace 


The   "Brampton" 
A.  High-grade  Furnace  at  a  Low  Price 


Do  you  not  owe  it  to  your  business  to  investi- 
gate? 

This  is  a  sincere  offer  and  merits  your  prompt 
enquiry.  It  is  YOUR  CHANCE  to  "Get  in  on  the 
Ground  Floor"  of  the  heating  business  in  your 
town. 

Communicate  with  us  to-day.  It's  good  to  get 
acquainted    whether   we   do   business   or  not. 


General  Sales  Office— 118  King  Street  East,  Toronto 
Works — Brampton,  Ontario 

Pease  foundry  company. 


LIMITED 


Branches:    Halifax,  Montreal,  Hamilton,  Winnipeg,  Vancouver 
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WHAT 


APERS  SAY 


HIGH     CRUDE     PRICES     FAIL     TO 

BRING  ABOUT  LARGER 

PRODUCTION 

From  National  Petroleum  News. 

The  fight  for  crude  oil  in  all  fields  of  the 
country  is  forcing  some  of  the  highest  prices 
in  the  history  of  petroleum.  These  high 
prices  are  not  bringing  in  any  more  oil,  how- 
ever. Tank-wagon  markets  have  advanced 
generally  over  the  country,  but  not  in  propor- 
tion to  the  crude  oil  advance.  This,  with  the 
fact  that  the  tremendous  gallonage  of  the 
summer  is  practically  continuing  throughout 
the  winter,  is  causing  considerable  uneasiness 
as  to  what  the  warm  weather  of  next  sum- 
mer will  bring.  Automobile  manufacturers 
are  continuing  to  increase  their  output  and  it 
seems  to  be  impossible  to  saturate  this  coun- 
try with  motor  cars  in  its  present  prosperous 
condition. 

The  situation  is  truly  serious.  Prospects  are 
now  for  a  continuing  advancing  market  until 
another  big  pool  of  oil  is  developed  similar 
to  Cushing,  or  a  present  unknown  refining 
method  is  discovered  which  will  greatly  in- 
crease the  production  of  gasoline  beyond  the 
yield   of  present   processes. 

Eastern    Field    Dropping:. 

None  of  the  present  producing  fields'  have 
increased  their  production  materially.  Penn- 
sylvania continues  its  decline,  although  the 
Standard  is  making  desperate  efforts  to  hold 
production  there  at  least  steady  by  putting 
the  price  to  $3.05  a  barrel  January  9th. 

Xn  new  fields  of  any  consequence  are  being 
developed.  Wild  ratters  are  at  work  every- 
where. Undoubtedly  by  summer  there  will  be 
a  greater  production  of  crude  oil,  but  oil  men 
do  not  believe  that  it  will  do  much  more  than 
steady  the  markets,  if  that. 

Tank-wagon  markets  advanced  a  cent  a  gal- 
lon over  the  country  the  first  of  the  year.  Re- 
finery prices  on  gasoline  have  been  following 
very  closely  the  tank-wagon  markets.  Penn- 
sylvania refinery  gasoline  prices  are  prohibi- 
tive except  for  the  sea  board  market.  Tank- 
wagon  prices  of  January  10  in  cents  a  gallon 
are : 

Gasoline        Oil 

Omaha,    Neb 19  7  • 

Hastings,   Neb 20  7% 

Sioux   City,   la 18.3  7y2 

Huron,   S.    Dak 20.8  9.8 

Peoria,    111 18.5  8 

East  St.  Louis,  Hi is  7 

Indianapolis,    End 18  8 

Kansas   City,   Mo 17.8  6.3 

Topeka,  Kiina 18.2  6.7 

Salina,   Kans 18.4  6.9 

Oklahoma  City,  Okla 20.21         7 

Kalamazoo,    Mich 18.9  7.9 

Cleveland,  Ohio    22 


AN    OBJECT   LESSON 

Prom  The  Hardware  Trade. 

Prom    Hie    stories   of    bankrupt    retail    bust- 
enterprises   may  often   be  drawn  lessons 

and     morals    Which     point     out    certain     pitfalls 
v,  bich    are    to    ho    avoided. 

a  r;u"  in  point  is  contained  in  the  final 
figures  of  a  certain  defunct  retail  business, 
the  data  "ii  which  has  recently  come  to  the 
attention    of   the   writer, 

An  Investigation  of  the  affairs  nf  this  par- 
ticular debtor  revealed  the  fact  that  the 
liabilities  totaled  approximately  $24,000,  while 
ttie  assets  were  $i  1,000. 

Of    these    total    assets,    over    $23,000    were    re 

presented  by  accounts  and  notes  receivable. 


In  other  words,  the  evidences  of  credit 
which  had  been  extended  customers  showed 
a  sum  practically  sufficient  to  have  taken 
care  of  the  entire  outstanding  obligations  of 
the   merchant. 

Again,  total  stock,  furniture'  and  fixtures 
amounted   to   less   than   $16,000. 

Assuming  40  per  cent,  of  the  total  capital 
to  be  the  limit  which  can  be  safely  carried 
in  the  form  of  book  accounts,  it  is  patent 
that  credit  was  given  many  times  in  excess 
of   the   limits    of   safety    and   conservatism. 

No  further  eoimment  is  needed.  These  few 
figures  tell  their  own  story.  They  should 
stand  out  before  every  reader  as  a  warning 
of  the  danger  which  goes  hand  in  hand  with 
the  promiscuous  granting  of  credit  and  laxity 
in   handling   collections. 

Better  merchandise  on  the  shelves  than 
represented  by  slow  and  oftentimes  worth- 
less  accounts. 


MAN  WHO  READS  TRADE  PAPERS 

From  The  Improvement  Bulletin. 

What  effective  use  do  you  make  of  your 
trade  journals?  That  is  a  question  that  might 
be  asked  of  every  man  who  is  interested  in 
any  branch  of  the  construction  field.  And  its 
dollars  to  doughnuts  that  the  progressive, 
growing  concerns,  be  they  contractors,  or 
■producers  of  building  material,  or  sellers, 
are  the  ones  who  'make  prompt  and  intelli- 
gent  use   of  their   trade  journals. 

The  writer  dropped  into  the  office  of  a  suc- 
cessful and  up-to-date  firm  that  installs  heat- 
ing plants,  the  other  day.  The  manager  was 
pouring  -over  The  Improvement  Bulletin, 
checking  off  the  items  that  attracted  his  at- 
tention,  with   a   pencil. 

"I  see  you  make  good  use  of  The  Bulletin," 
said   the  writer. 

"We'd  find  it  hard  to  'keep  house'  without 
it.  It's  of  great  assistance  to  us,  and  there 
isn't  much   in   it   that  escapes   our   attention." 

Go  into  the  office  of  the  man  who  com- 
plains bitterly  that  business  isn't  what  it 
used  to  be;  that  there's  "very  little  doing" 
in  his  line;  that  this  year's  business  was 
bad  enough,  but  next  year's  will  probably  be 
worse,  and  the  chances  are  that  you  will  find 
his  trade  journals,  if  he  takes  any,  piled  in 
a  heap  in  some  out-of-the-way  nook,  with  the 
wrappers  still  intact,  gathering  dust,  and  of 
no   use   to   anyone. 

Go  into  the  office  of  the  man  who  says  he 
did  a  mighty  fine  business  at  a  reasonable 
profit,  notwithstanding  keen  competition  this 
year,  and  he's  got  several  thousand  dollars 
worth  of  business  waiting  for  him  just  ahead, 
and  he  knows  where  a  lot  more  business  is 
coming  from  after  January  1,  and  one  hun- 
dred times  out  of  one  hundred,  such  a  man 
is  a  keen  observer  of  trade  conditions,  a  man 
who  is  "right  on  the  job"  when  it  comes  to 
getting  after  trade  prospects,  a  man  who 
familiarizes  himself  with  the  latest  develop- 
ments in  tiie  trade  field — in  short,  a  man  who 
makes  prompt  ami  profitable  use  of  his  trade 
papers. 


WIDE-AWAKE   BUSINESS 

From   Paint,  Oil  and   Drug    Rej  tew. 

This    is    a     time    nf    astonishing    changes    in 
the     business     world,     and      never     before     was 

eternal  vigilance  so  absolutely  the  price  of 
commercial  liberty.  New  sources  of  supply  are 
appearing  on  every  hand.  New  methods  Of 
manufacture     nut     of     new     materials     at      new 


prices    are    a    commonplace    in    every    line    of 
business. 

In  the  brush  market  Leipzig  was  the  world 
market  for  bristle  till  the  summer  of  1914.  Now 
nearly  all  the  American  bristle  comes  direct 
from  China  and  Siberia,  but  the  business  goes 
on  as  merrily  as   before. 

In  the  color  market  so  much  has  been  said 
of  the  changes  that  it  is  useless  to  repeat, 
except  that  hardly  an  item  in  the  old  list  of 
imported  colors  but  is  made  in  America  or  a 
substitute  for  it  has  been  found.  Price  seemed 
an  important  thing  for  awhile  and  indeed  it 
is  now  important,  but  after  all,  price  is  only 
a  comparative  proposition  ;  we  can  soon  adjust 
ourselves  to  any  price  as  long  as  we  base  our 
selling  price  on  selling  cost  and  allow  a 
proper  percentage  of  profit.  The  main  things 
is  alertness,  full  knowledge  of  the  conditions 
surrounding  the  business  and  nerve  enough  to 
act   promptly   as   conditions   seem   to   indicate. 

The  chemical  manufacturers  have  seen  their 
opportunities  and  seized  them,  with  the  result 
that  chemical  stocks  are  paying  the  best  divi- 
dends in   the   market  to-day. 

Change  is  the  order  of  the  day,  and  the 
wise  one  is  the  man  who  can  adapt  himself 
to  the  situations  which  confront  us.  There 
is  nothing  discreditable  in  a  change  of  colicy 
provided  no  moral  principle  is  involved.  A 
change  of  business  habits  is  a  mighty  good 
thing  for  the  average  man,  because  it  takes 
him  out  of  the  ruts  and  keeps  him  young  and 
alive  to  what  is  going  on  around  him.  A 
good  many  of  you  know  a  certain  manufac- 
turer who  made  an  excellent  high-grade  var- 
nish and  sold  it  by  salesmen  through  regular 
trade  channels,  but  business  conditions  had 
changed  and  his  particular  quality  was  not 
very  profitable  at  che  price  he  could  afford  to 
sell  it. 

He  discovered  the  valuable  properties  -.of  a 
certain  oil  in  cleaning  a  bicycle  one  day  and 
decided  to  advertise  it. 

The  first  cent  that  was  not  needed  to  buy- 
bottles,  cans  and  materials  bought  publicity. 
Advertising  matter  was  sent  out  every  day. 
It  was  soon  discovered  that  this  oil  was  good 
for  clocks,  locks,  sewing  machines,  rods  and 
reels — good,  in  fact,  for  every  oiling  necessity 
about  the  home  or  office.  One  man  said  ■  it 
would  make  hunting  boots  waterproof  and 
keep  them  soft  and  pliable.  A  woman  wrote 
in  that  it  woufd  polish  furniture;  another  that 
it  would    prevent  rust  on  metal  surfaces. 

Soon  an  advertising  campaign  was  started 
that  has  made  the  name  of  this  oil  a  house- 
hold term  in  every  section  of  the  United 
States.  It  is  also  sold  in  large  quantities  in 
England,  China,  New  Zealand,  South  America, 
and  elsewhere.  In  a  few  short  years  a  pros- 
perous business  has  been  built  from  .  almost 
nothing,  and  the  firm  is  now  spending  thou- 
sands of  dollars  yearly  for  advertising.  In 
fact  the  business  was  founded  entirely  on 
advertising — not  on   salesmen. 

Here  was  a  total  change  -of  business  and 
business  policy  promptly  executed  and  carried 
out  with  force  and  good  judgment.  The  re- 
sult was  success  and  the  same  methods  prop- 
erly   applied    will    always    insure    success. 

This  is  the  time  of  year  for  sales  meetings, 
talking  things  over  and  giving  advice.  Is  there 
any  better  advire  for  the  sales  manager  to 
give  his  force  or  the  proprietor  to  give  his 
clerks,  he  the  business  large  or  small,  than 
this:  "He  wideawake,  watch  your  opportuni- 
ties, adapt  yourself  to  meet  conditions  and 
serve  the  interests  of  your  trade  and  you  will 
In-    sure    to    satisfy    your    employer." 
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EVENTS  IN  THE  TRADE 
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Fire  Losses 

Fire  which  started  in  some  straw  in  a 
large  shed  in  the  rear  of  the  premises 
of  the  St.  Marys  Hardware  Company 
did  $200  damage,  on  January  23. 

Personal 
F.  W.  Walkers  of  Walker  &  Merriani 
Tara,  Ont.,  was  a  visitor  at  the  Toronto 
office  of  HARDWARE  AND  METAL 
this  week.  Mr.  Walker  stated  that  busi- 
ness has  been  excellent  and  the  out- 
look for  spring  is  very  promising. 

Obituary ' 

Ottawa,  Ont. — -The  death  occurred  here 
of  Thos.  Edward  Hickman,  of  the  Otta- 
wa Paint  Works.  The  late  Mr.  Hick- 
man, who  was  67  years  of  age,  had  only 
been  ill  for  about  10  days,  and  his  death 
will  be  sincerely  regretted  by  a  wide 
circle  of  friends.  He  is  survived  by  five 
sons,  three  of  whom,  Chas.,  R.  H.,  and 
W.  E.,  are  actually  connected  with  the 
Ottawa  Paint  Works. 

Acme  Steel  Forms  Canadian  Co. 
The  Acme  Steel  Goods  Co.,  of  Chicago, 
have  formed  a  Canadian  company,  under 
the  name  of  the  Acme  Steel  Goods  Co. 
of  Canada,  under  the  control  of  J.  E. 
Beauchamp,  of  J.  E.  Beauchamp  &  Co., 
Montreal,  who  have  acted  as  their  East- 
ern Canadian  agents  for  some  years. 
Under  the  new  arrangement  all  Can- 
adian business  will  be  under  the  direct 
supervision  of  J.  E.  Beauchamp. 

Ottawa  Paint  Works,   Ltd.,   Elects 
Officers 

The  following  officers  were  recently 
appointed  to  the  Ottawa  Paint  Works 
management.  Chas.  Hickman,  President 
and  General  Manager;  James  M.  Young, 
Sec.-Treas.;  R.  H.  Hickman,  sales  man- 
ager; A.  A.  Cronk,  accountant;  J.  D. 
Robinson,  manager,  Toronto  branch. 
Chas.  Hickman,  president  and  gen- 
eral manager  of  the  company,  visit- 
ed the  Toronto  branch  this  week.  In 
conversation  with  HARDWARE  AND 
METAL,  Mr.  Hickman  stated  that  the 
company's  plant  is  running  to  full  ca- 
pacity, and  that  the  outlook  for  spring- 
is  excellent.  When  asked  if  difficulty  is 
being  experienced  in  securing  raw  mate- 
rials, etc.,  Mr.  Hickman  stated  that  de- 
liveries on  containers  are  very  slow,  but 
other  raw  materials  are  being  received  in 
good    volume,    although     deliveries     are 


frequently   from   4    to    6    weeks    behind 
schedule. 

New  Manager,  the  Canada  Paint  Co. 

Royal  Cluxton  newly  appointed  man- 
ager of  the  Canada  Paint  Co.,  Ltd.,  was 
born  in  Ontario,  spending  the  greater 
part  of  his  early  life  and  receiving  his 
education  in  Peterboro. 

When  still  a  young  man,  Mr.  Cluxton 
left  Canada  to  take  up  his  business  car- 
eer in  the  United  States,  and  although 
spending  a  number  of  years  on  the  other 
side,    Mr.    Cluxton    never    gave    up    his 


ROYAL  CLUXTON, 

Appointed  Manager  Canada  Paint  Co., 

Ltd.,  Montreal. 

citizenship  and  is  still  a  good,  loyal  Can- 
adian. 

Mr.  Cluxton  spent  seven  years  as  a 
traveller,  representing  one  of  the  largest 
paint  and  varnish  manufacturers,  and  his 
exceptional  ability  w,on  him  promotions, 
from  time  to  time.  He  was  promoted  to 
take  charge  of  and  develop  the  Sales 
Promotion  department  of  this  large  con- 
cern, and  after  spending  two  years  in 
this  department  was  promoted  to  Sales 
Manager.  This  latter  he  relinquished  to 
take  up  his  duties  in  Canada  and  be- 
come manager  of  The  Canada  Paint  Co., 
Montreal.  Mr.  Cluxton 's  experience 
coupled  with  his  ability  makes  him  well 
fitted  to  take  over  the  management  of  so 
important  a.  concern  as  The  Canada 
Paint   Co. 


Maytag  Co.  Extends  East 
E.  E.  Lyday,  Canadian  manager  of  the 
Maytag  Co.,  Winnipeg,  makers  of  num- 
erous types  of  washing  machines,  includ  - 
ing  the  Multi-motor  machine,  is  making 
a  business  trip  to  Ontario  and  Quebec  to 
arrange  for  the  distribution  of  these  ma- 
chines to  the  trade  in  the  above  two  pro- 
vinces. 

Award  of  $3,000  Prize  Delayed 
The  Canadian  Ever  Ready  Works,  and 
the  American  Ever  Ready  Works  have 
announced  that  they  have  been  obliged 
to  delay  the  award  of  their  $3,000  prize 
for  a  better  name  than  flash-light.  The 
award  was  originally  advertised  for  Dec. 
25.  It  was  expected  that  the  contest 
would  produce  about  250,000  entries. 
Over  530,000  were  received.  The  work 
of  sorting  and  filing  these  in  shape  for 
the  judges  to  examine  them  has  made  it 
impossible  to  complete  the  judging  to 
date.  An  announcement  will  therefore 
be  made  on  April  5. 

%  Montreal  Personals 

John  O.  White,  of  the  Wallworth  Co.. 
Boston,  U.S.A.,  was  in  Montreal  this 
week. 

L.  E.  Griffith,  of  the  Surpless  Dunn  Co- 
New  York,  was  in  Montreal  this  week 
visiting  business  friends. 

There  was  real,  genuine  rejoicing  in  the 
meeting  of  the  hardware  association  in 
Montreal  on  January  31  at  the  re-appear- 
ance there  of  William  Starke,  who  has 
returned  to  business  and  his  old  wide 
circle  of  business  friends  after  a  long  in- 
disposition from  which  he  has  very  well 
recovered.  He  has  been  away  from  busi- 
ness for  about  nine  weeks  in  all,  and  is 
heartily  welcomed  back. 

The  notice  of  the  death  of  Wm.  B. 
Stewart,  of  the  Hamilton  Cotton  Co.,  in 
Toronto,  which  appeared  in  HARD- 
WARE AND  METAL  last  week  caused 
many  comments  of  regret  in  Montreal 
hardware  circles,  for  amongst  Montreal 
business  men  the  late  Mr.  Stewart  was  a 
most  valued  friend. 

Evinrude  Agency 

An  unusually  attractive  booklet  en- 
titled "What  the  Evinrude  Agency 
Means  to  You",  has  been  issued  by  the 
Evinrude  Motor  Co.,  Milwaukee,  Wis. 
The  book,  which  is  handsomely  illus- 
trated describes  in  detail  the  Evinrude 
plan  of  co-operation.  Copies  will  be 
mailed  on  request. 
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Business  Changes 

Yellow  Grass,  Sask. — McLaren  &  Son, 
hardware  are  moving  to  Tugaske. 

Montreal,  Quebec— Adolphe  Brouillet. 
hardware   merchant,  has  sold  his  stock. 

Stoughton,  Sask. — Fawcett  &  Bowes, 
hardware  have  been  succeeded  by  E.  C. 
Fawcett. 

Yellow  Grass,  Sask. — McLaren  &  Son, 
hardware  and  furniture,  are  moving  to 
Tugaske. 

Ravenscrag,  Sask. — The  Ravenscrag 
Hardware  Co.  have  been  succeeded  by 
R.  Whitefoot. 

Balmoral,  Manitoba — J,  L.  Barbour, 
hardware  merchant,  has.  sold  his  stock- 
to  C.  S.  Jones. 

Bentley,  Alberta — Herman  Burgar, 
hardware  merchant,  has  sold  to  Morris 
and  Taylor,  Millet. 

Stoughton,  Sask.— Fawcett  &  Bowes, 
hardware  merchants,  have  been  succeed- 
ed "by  E.  C.  Fawcett. 

Irwins  Salesmen's  Convention 

T.  Mortimer  has  just  returned  from 
Wilmington,  Ohio,  the  home  of  the  orig- 
inal solid  centre  stem  auger  bit,  manu- 
factured <by  the  Irwin  Auger  Bit  Co., 
where  a  two  days  salesman's  conven- 
tion was  held  to  confer  upon  topics  of 
interest,  specially  in  connection  with 
the  selling  end. 

Last  December  the  factory  advised 
the  jobbing  trade  that  on  account  of 
the  increased  cost  of  i-aw  material,  etc., 
it  would  be  necessary  to  advance  prices 
particularly  as  only  one  advance  had 
been  made  in  many  years.  Therefore  the 
trade  will  not  be  surprised  to  learn  that 
an  advance  in  price  has  now  been  put 
into  effect. 

However,  to  avoid  the  inconvenience 
to  the  trade  that  a  new  list  would  en- 
tail, they  have  decided  to  continue  sell- 
ing upon  the  old  list'  as  adopted  some 
years  ago. 

No  doubt  the  trade  will  appreciate 
this  consideration  on  the  part  of  the 
company,  especially  at  this  time  when 
much  confusion  is  being  caused  by 
changes    in    lists,    discounts,    etc. 

Cushman  Motor  Works  in  New 
Quarters 

Winnipeg,  Man.— The  Cushman  Motor 
Works  of  Canada  have  secured  the 
property  situate!  at  the  junction  of  _ 
Whyte  Avenue  and  Vine  Street,  Win- 
nipeg, just  off  Logan  Avenue  West.  This 
property  is  some  2y2  acres  in  extent, 
with  an  office  and  warehouse  building 
containing  three  stories,  giving  the 
company  some  15.000  square  Feet  of 
Hour  space.  To  this  the  company  in- 
tend to  add  in  (lie  near  future.  Along- 
side    the     building     there     are     excellent 

trackage   facilities,   il    being  possible  to 

handle  eight  freight  ears  al  onee.  The 
offices  are  located  upon  (he  second 
floors,    also    the    showrooms,     where    en- 
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gines  and  other  lines  handled  by  the 
company  are  nicely  exhibited.  The  rest 
of  the  building  will  be  devoted  to  ma- 
chine assembly,  stock  rooms,  shipping, 
etc. 

It  will  now  be  possible  for  the  Cush- 
man Motor  Works  to  carry  in  stock  a 
greatly  increased  number  of  their  en- 
gines with  which  to  supply  the  Canad- 
ian demand. 

In  connection  with  the  transference 
of  the  company  to  its  new  premises,  an 
interesting  event  took  place  the  other 
day,  when  the  annual  meeting,  banquet 
and  salesmen's  rally  was  held.  After  a 
banquet,  President  E.  B.  Sawyer  outlin- 
ed the  growth  of  the  organization  and 
told  the  salesmen  of  the  efforts  being 
made  by  the  company  to  take  care  of 
the  trade.  Among  those  present  were : 
E.  B.  Sawyer,  president;  A.E.  Donovan, 
Canadian  manager  of  the  organization, 
and  the  following  salesmen  and  firm 
representatives:  A.  E.  Storey,  John 
Herron,  J.  D.  Hutchinson,  A.  Leader, 
A.  C.  Leader,  Vincent  Donovan,  G.  Con- 
oily,  J.  Halverson  and  J.  S.  MeLellan. 


St.  John,  N.B.,  Notes 

St.  John,  N.B. — Hardware  wholesalers 
throughout  New  Brunswick  report  trade 
conditions  to  be  .very  satisfactory-.  The 
demand  for  all  lines  is  good  and  pay- 
ments are  prompt.  The  market  has  been 
steady  lately,  '  with  few  changes  in 
staples.  In  some  lines  manufacturers 
still  are  working  on  materials  purchased 
before  last  advances,  and  as  soon  as  this 
material  is  used  up  increases  in  selling 
prices  are  anticipated.  On  the  other 
hand,  a  general  decline  is  expected  as 
soon  as1  there  is  any  prospect  of  peace, 
and  recent  peace  rumors  showed  a  ten- 
dency to  curtail  buying — a  tendency 
which  has  disappeared  to  a  large  extent 
since  peace  has  appeared  more  remote. 
With  this  in  view,  however,  dealers  are 
not    stocking  over-heavily   in   any  lines 

The  Municipal  Council  of  St.  John 
County  has  decided  on  an  expenditure 
of  $23,000  for  the  installation  of  a  new 
boating  system  for  the  general  public 
hospital.  This  will  represent  only  half 
of  the  fund  appropriated  by  the  council 
for  a  new  plant  and  a  new  power  house 
to  contain  it,  plans  for  the  building  not 
having  been  approved  so  far.  The  instal- 
lation will  be  made  according  to  the 
plans  of  Fred  \\.  Iloadley,  of  Montreal, 
heating  engineer,  and  will  he  supervised 
by  F.  Neil  Brodie,  architect,  of  St.  John. 
The  new  installation;  in  addition  to  heat- 
ing the  buildings,  will  provide  for  the 
generation  of  electricty  for  lighting  am! 
for  power  for  the  elevator,  laundry,  etc. 
It  is  estimated  that  the  new  system, 
which  will  permit  of  the  use  of  a  lower 
grade  of  coal,  will  by  this  means  and 
Brreater  genera]  efficiency,  effect  a  sav- 
ing ,,f  $2,000  annually  in  the  fuel  bills. 
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The  Retail  Merchants'  Association  of 
St.  John  has  decided  to  observe  another 
"Dollar  Day"  on  February  22.  Commit- 
tees have  been,  appointed  to  arrange  the 
details,  and  an  effort  will  be  made  to 
draw  outside  trade  to  the  city  on  that 
day,  as  well  as  to  induce  heavy  buying 
by  the  citizens. 

William  E.  Dickson,  an  employee  of 
W.  H.  Thorne  &  Co.,  died  this  week.  He 
had  been  in  ill-health  for  some  time,  but 
his  death  was  unexpected.  He  is  sur- 
vived by  his  wife  and  one  child. 
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Repairs  for  Sterling  Machine 

•  Peter  Lutz,  Lemberg,  Sask.— Please 
advise  where  I  can  secure  repairs  for 
the  Sterling  sewing  machine. 

Can  any  of  our  readers  kindly  supply 
the  desired  information. — Ed. 
Peerless  Cooker 

Subscriber.— Kindly  give  the  address 
of  the  manufacturer  of  the  Peerless 
Cooker. 

Peerless  Cooker  Co.,  Buffalo,  N.Y.. 
and  Canadian  Peerless  Cooker  Co.. 
T3ridgeburg,  Out. — Ed. 

Pressed  Brick 
Clarke  &  De  Long,  Centreville,  N.B.— 
Kindly    give    names    of   pressed   brick 
makers  in  Quebec  province. 

National  Brick  Co.  of  Laprairie,  Ltd., 
Montreal,  Que.;  Building  Supplies  & 
Brick  Co.  of  Canada,  Montreal;  Canada 
Cement  Co.,  Montreal;  Citadel  Brick  & 
Paving  Co.,  Quebec,  Que.— Ed. 
To  Continue  Manufacturing  in  Four 

Weeks 
Toronto,  Ont.— Channel]  Chemical  Co.. 
Ltd.,  Toronto,  expects  to  re-open  the 
plant  in  about  four  week's  time.  About 
75  per  cent,  .0f  the  plant  and  stock  was 
gutted  in  the  recent  fire. 

J.  E.  Ford.  Comber,  Out.— Please  ad- 
vise where  we  can  purchase  aluminum 
solder. 

Canada    Metal    Co.,    Toronto.— Ed. 

Bone  Cutters 
Summer    Co.,    Moncfon,    N.B.— Please 
advise    where    we    can    purchase    power 
bone  cutters. 

A.  R.  Williams  Machinery  Co.,  Tor- 
onto; Canadian  Fairbanks-Morse  Co., 
Montreal  and  Toronto.— Ed. 

Iron  or  Steel   Stairs 
La     Cie     Martineau.    Quebec,    Que: — 
Please    give    address    of   makers    of   steel 
or    cast    iron    stairs? 

John  Watson  &  Son,  Montreal;  Mon- 
treal Architectural  lron  Works;  Mount 
Poyal  Foundry  Co..  Montreal;  Canadian 
Ornamental  Tron  Co..  Montreal:  Geo.  B. 
Meadows,  Toronto. — Ed. 
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BUYING   CENTRES 


THE  MARKETS  A  T  A  GLANCE 

New  high  records  for  cordage  were  reached  this  week  when 
Manila  rope  advanced  21/>c  per  lb.  and  sisal  rope  advanced  S'V^c  lb. 
Rope  is  now  far  above  the  high  records  of  pre-war  periods.  Binder 
twine  will  in  all  probability  be  quoted  at  exceedingly  high  prices 
during  the  coming  season. 

All  baseball  Supplies,  including  mitts,  gloves,  balls,  etc., 
have  advanced  all  the  way  from  10  to  100%.  The  heaviest 
advances  are  on  the  cheaper  lines  of  mitts  and  gloves. 

Lumbering  tools  have  all  taken  a  sudden  jump  upwards,  and 
advances  in  price  have  been  recorded  all  the  way  from  60  to  100%. 
Prices  on  washing  machines  have  been  withdrawn,  and  higher 
prices  will  probably  be  issued  in  the  near  future. 

Among  many  other  important  price  changes  this  week  are 
advances  in  the  prices  of  scales,  wringers,  glue,  emery  and  emery 
paper,  latches,  razor  strops,  blind  and  bed  staples,  tinned  spoons 
and  forks,  gimlets,  linseed  oil,  grindstones,  oil  stoves,  silver-plated 
ware.  There  has  been  a  general  advance  in  the  prices  being  made 
in  old  metals.  All  wire  products  are  very  firm  and  further  ad- 
vances would  not  come  as  a  surprise. 

Ingot  metals  have  shown  additional  strength  this  week.  The 
demand  for  iron  and  steel  is  as  insistent  as  ever  and  steel  companies 
are  well  booked  up  for  1917.  Prices  on  domestic  pig-iron  are 
still  withdrawn. 

The  freight  situation  is  still  very  serious.  Embargoes  are 
becoming  more  numerous.  Business  has  been  good  during  the 
week.    Collections  are  satisfactory. 


MONTREAL     MARKETS 


MONTREAL,  Feb.  1.— The  market 
for  all  lines  of  hardware  keeps 
exceedingly  firm,  and  there  will 
be  noticed  several  price  changes  of  im- 
portance. Lumbering-  tools  have  ad- 
vanced. Norway  iron  is  up,  Chaudrons 
are  advanced,  and  in  shelf  goods  several 
important  changes  have  taken  place, 
notably  the  changes  in  Sargeant's 
builders'  hardware.  Scales  and  wring- 
ers have  also  advanced  in  price,  and 
smaller  lines,  such  as  glue,  emery  paper, 
sand  paper,  horse  clippers,  etc.,  are  up 
in  price.  Rope  makes  another  big  ad- 
vance, and  the  metal  markets  lend  great 
firmness  to  plates,  and  articles  depen- 
dent on  lead  and  antimony,  which  are  in 
the  "upper"  classes  of  the  metals  this 
week.  Demand  opens  now  for  wire 
screen  cloth,  and  inquiries  for  lawn 
mowers  have  begun  to  come  in. 

Shelf  Goods  Show 

Important  Changes 

SHELF  GOODS.— Not  quite  so  many 
changes   are   being   made    now    in    shelf 


goods  as  had  been  usual  in  the  begin- 
ning of  last  year,  but  still  a  number  of 
lines  are  receiving  attention  as  markets 
for  raw  materials  used  in  their  manu- 
facture advance.  One  very  important 
and  extensive  series  of  builders'  hard- 
ware lines  has  this  week  made  an  aver- 
age advance  over  all  of  5  per  cent.,  and 
given  work  to  the  recorders  of  price 
changes  that  has  meant  much  midnight 
oil. 

Sargeant's  Goods  Up 
Sargeant's  goods,  the  line  referred  to 
above,  have  advanced,  as  noted,  by  at 
least  5  per  cent.  To  enumerate  the  many 
articles  involved  in  this  long  list  of 
goods  would  take  pages.  Door  springs, 
shutter  bars,  window  catches,  and  all 
kinds  of  similar  appliances  are  only 
part  of  the  list. 

Cutlery  Lines  Firm 

Cutlery  is  in  exceedingly  difficult 
situation  at  present  owing  to  the  im- 
possibility of  getting  anything  like  ade- 
quate supplies  from  Great  Britain,  or 
even   from  the  United  States.     Leading 


hardware  men  say  they  could  fill  many 
orders  that  wait  for  supplies  if  only 
they  could  get  enough  cutlery,  and  the 
prices  are  accordingly  inclined  to  stiffen 
up. 

Sand  Paper  Goes  Up 

Sand  paper  has  advanced,  as  was 
noted  in  a  prediction  of  HARDWARE 
AND  METAL'S  last  week  as  regards 
Montreal,  where  the  new  advance  had 
not  been  recorded  in  detail.  B.  &  A. 
Flint  sand  paper  in  reams  is  quoted  now 
at  15  per  cent,  advance  on  list.  In  rolls 
the  same  line  is  quoted  at  33  l/3rd  ad- 
vance on  list. 

Emery  Paper  Also  Up 

B.  &  A.  emery  paper  is  also  up  in 
price,  and  with  it  the  same  line  of  emery 
cloth,  the  new  quotation  being  5  per 
cent,  advance  on  list. 

Emery  Powder  Adavnces 

Emery  powder  (Turkish,  as  it  is 
called)  has  advanced  to  12c  per  pound, 
thus  accounting  to  some  extent  for  the 
emery  paper  and  cloth  advance,  though 
glue  and  paper  contribute  also  -to  this. 
Glue  Has  Gone  Up 

Glues  have  gone  up  in  price  this  week, 
quotations  being  now  for  white  fish 
glue  28c  a  pound;  for  French  glue  28V2c 
a  pound,  and  for  broken  glue  18c  a 
pound.  The  French  glue  referred  to  is 
the  line  numbered  3047,  and  is  very 
scarce  at  present. 

Horse  Clippers  Up 

New  net  re-sale  prices  for  horse  clip- 
pers of  three  well  known  makes  are 
quoted  this  week  in  Montreal  as  follows : 
Newmarket,  each  $2;  Goodwood,  each 
$1.70;  Grand  Ballbearing,  each  $2. 
Watch  Stillson  Wrenches 

It  is  announced  very  definitely  in  the 
talk  of  the  men  best  built  to  judge  of 
price  tendencies  in  the  hardware  trade 
at  present  that  Stillson  wrenches  are  in 
for  another  advance,  which  may  come 
prettv  shortly. 

Wire  and  Nails 

In  Firm  Market 

WIRE  NAILS,  ETC.— There  are  no 
changes  to  record  this  week  as  regards 
wire  and  nails,  though  the  market  con- 
tinues very  firm  in  these  lines.  Standard 
steel  wire  nails  are  quoted  at  present  in 
Montreal  at  $4.75  base,  with  every 
chance  of  going  higher  owing  to  condi- 
tions affecting  wire  rods,  and  cut  nail? 
are  quoting  at  $4.50  base  per  hundred 
pounds,  which  is  as  last  week's  price. 
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Market  for  Plates 

Affected  by  Shortage 

SHEETS,  PLATES,  ETC.— Still  there 
persists  the  marked  shortage  in  most 
important  lines  of  sheets  and  plates, 
particularly  galvanized  sheets  from 
Great  Britain.  These  are,  in  fact,  so 
scarce  as  to  be  practically  unobtainable, 
and  the  sources  of  supply  in  Canada  and 
the  United  States  are  undoubtedly 
strained  to  the  limit  of  production. 
Prices  for  many  lines,  though  quoted  in 
current  quotations,  and  accurate  as  re- 
gards recent  transactions,  may  be  found 
merely  nominal  as  stocks  vanish,  and 
for  any  large  orders  a  premium  might 
have  to  be  paid  at  any  time,  even  if  the 
goods  were  obtainable  in  the  quantity 
desired  at  the  time.  In  fact,  there  is  a 
pre  mum  in  force  now  of  25c  a  box  on 
spot  stock  cokes,  stocks  of  which  are  low 
to  the  verge  of  barrenness.  Tin  and 
terne  plates  are  scarce  also.  Black 
sheets  are  as  quoted  in  current  quota- 
tions. 

Norway  Iron  Has 

Advanced  This  Week 

IRON  AND  STEEL.— There  is  no 
change  in  the  situation  as  regards  iron 
and  steel  this  week.  Price  of  pig  iron 
in  Canada  is  simply  nominal  at  pres- 
ent— that  is  to  say,  those  who  want  to 
buy  quantities  have  to  make  their  bar- 
gain with  those  who  are  willing  to  sell, 
and  quotations  are  not  more  than  a 
guide  to  about  the  price  that  may  be 
expected.  The  price  per  ton,  as  quoted 
last  week,  viz.,  $40.  holds  good.  Com- 
mon bar  iron  is  quoted  in  Montreal  this 
week  at  $3.40  per  100  pounds,  and  the 
whole  market  for  iron  and  iron  pro- 
d lu-ts  is   exceedingly   firm. 

Norway  Iron  Up  in  Price 

Norway  iron,  which  has  for  long 
maintained  a  fairly  steady  price  in  the 
market,  is  advanced  to  10c  a  pound  bv 
one  large  firm  and  quoted  at  $10.25  per 
hundred  pounds  by  other  firms.  Form- 
erly Norway  iron  was  quoted  at  $9.50 
to  $9.75. 

Chaudrons  Advanced 

In  line  with  iron  and  steel  market 
conditions  is  the  advance  in  chaudrons 
noted  by  one  large  firm  in  Montreal.  The 
quotation  given  on  these  by  this. firm  is 
$5.25  per  hundred  pounds. 

Ingot  Metals  All 

In  Firmer  Market 

INGOT  METALS.— The  metal  mar- 
ket ^onerally  has  been  displaying  a  con- 
dition of  renewed  firmness  in  almost  all 
lines  during  the  present  week,  and 
prices  for  certain  metals  have  advanced 
rather  sharply.  Lead  and  antimony 
(lave  been  in  the  limelight  with  strong 
advances  on  record.     Shortages  of  sup 


ply  of  many  lines  of  metal  in  Montreal 
have  been  noted,  and  railway  transpor- 
tation trouble  has  been  mentioned  in 
connection  with  this  aspect  of  the  metal 
markets. 

Antimony  Awakens 

ANTIMONY.— After  a  "sleeping 
beauty"  spell  of  almost  entire  inac- 
tivity on  this  continent,  antimony  has 
suddenly  sprung  to  life  again,  and 
rushed  up  in  price  to  nearly  double  the 
quotations  given  last  week.  Quoted  ai 
$18  per  100  lbs.  last  week,  this  metal  is 
now  touching  $30  in  Montreal,  the  New 
York  price  being  $25  per  100  lbs.  This 
tremendous  advance  came  almost  abso- 
lutely unexpectedly,  and  is  said  to  be 
due  to  the  fact  that  the  markets  had  in 
a  sense  "forgotten"  antimony  in  dis- 
gust, following  the  collapse  that  follow- 
ed the  falling  off  in  shrapnel  orders,  a 
callopse  in  which  not  a  few  metal  opera- 
tors were  uncomfortably  caught  across 
the  border.  Now  transportation  trouble — 
the  shortage  of  trans-Pacific  ships  (for 
most  antimony  supplies  come  from  the 
Orient) — has  produced  its  inevitable  ef- 
fect— shortage  of  supply,  and  a  sudden 
realization  of  the  scantiness  of  anti- 
mony stocks  on  the  markets  of  America 
has  been  followed  by  the  present  ad- 
vance in  price.  It  is  said  also  that  many 
small  antimony  mines,  which  came  into 
producing  life  when  demand  was  at  its 
highest,  are  not  now  in  the  field  as  pro- 
ducers, thus  further  shortening  supplies. 
The  outlook  is  for  firmness  for  the  im- 
mediate future,  and  the  market  is  very 
bare. 

Lead  Also  Firms  Up  Further 

LEAD. — The  market  for  lead  has  been 
consistently  firm  for  a  considerable  time, 
but  not  many  metal  merchants  have  an- 
ticipated the  state  of  market  for  lead 
this  week.  From  $7.75  f.o.b.  Montreal 
in  bond  pig  lead  has  gone  to  $8.50  this 
week,  and  the  outlook  is  still  for  firm- 
ness likely  to  be  continued.  Demand  is 
brisk ;  supplies  are  scanty ;  deliveries  of 
the  metal  from  American  sources  are 
very  much  retarded  owing-  to  railway  em- 
bargoes upon  consignments  for  over  the 
frontier.  Quotations  are  for  fairly  large 
orders,  and  for  smaller  quantities  ad- 
vances in  proportion  will  be  found 
operative. 

Copper  Extremely  Scarce 

COPPER. — There  is  a  marked  scarc- 
ity of  copper  on  the  markets  at  present, 
and  correspondingly  firm  conditions  pre- 
vail. Prices  are  in  fact  almost  nominal 
as  regards  any  large  quantities  of  this 
metal,  and  it  is  declared  in  authoritative 
quarters  that  it  would  lie  hard  to  get 
200  tons  of  copper  anywhere  in  Mont- 
real. Prices  are  quoted  at  $35  to  $3G 
per  100  lbs.,  and  casting  copper  would 
be  about  $36  to  $37  per  100  lbs.,  with 
higher   prices    for  small    quantities. 


Tin  Shows  an  Advance 
TIN. — Tin  has  this  week  come  into 
rather  firmer  market,  and  shows  an  ad- 
vance of  about  %  of  a  cent.  The  prices 
emoted  in  Montreal  range  from  about 
$45.75  to  $50,  and  supplies  are  found  to 
be  very  small.  It  would  be  difficult  to 
fill  any  very  considerable  orders,  and 
the  embargoes  on  railway  transportation 
add  to  the  difficulty. 

Spelter  Up  One  Cent 
SPELTER.— Not'  in  as  excited  a  mar- 
ket as  lead  or  antimony,  spelter  still 
sympathizes  with  the  general  tone,  and  is 
up  about  a  cent  in  Montreal,  as  com- 
pared with  last  week's  prices.  This 
brings  the  price  of  spelter  per  100  lbs. 
to  $16-$16.25,  and  stocks  are  declared 
to  be  very  low  in  Montreal  at  present. 
Aluminum  Unchanged 
ALUMINUM. — There  is  no  change  in 
the  price  or  market  condition  of  alum- 
inum so  far,  but  the  tendency  to  firm- 
ness noted  as  regards  other  metals  is  not 
absent  from  this  field  of  the  market, 
and  aluminum  at  $18  per  100  pounds 
this  week  might  be  found  firmer  later  on. 

Lead  and  Zinc 

Products  Firmer 

LEAD  AND  ZINC  PRODUCTS.— Al- 
though the  market  is  firm  and  going  to 
firmer  for  lead,  there  have  been  no 
changes  as  yet  for  the  principal  lines  of 
lead  pipe,  sheet  lead,  traps  and  bends 
etc.  Sheet  zinc  is  unchanged  from  last 
week,  being  quoted  at  $25  to  $25.50  per 
hundred  pounds.  The  solders  are  in  un- 
changed market  meantime, 'but  with  a 
firmness  due  to  the  state  of  the  market 
for  lead  and  tin.  Babbitt  metals  are  also 

in  firmest  of  markets  at  present. 

Lead    pipe,   lb $0  IS  

Lead   waste   pipe,   lb 0  14  .... 

Lead  traps  and  bends   Net  list  .... 

Lead  -wool,  lb 0  12  

Lead   sheets,  3  lbs.  sq.  ft 0  12%  

Lead   sheets,  ?.y,  lbs.   sq.  ft..     0  12%  

Lead  sheets.  4  to  (i  lbs.  sq.  ft,     0  12  

■Cut  sheets.  %c  lb.  extra  and  cut  sheets  t<> 
size  lc  lb.  extra. 

Solder,  guaranteed,  lb 0  29%  .... 

Solder,    strictly,    lb 0  27  0  28% 

Solder,  commercial,  lb 0  26  .... 

Solder,  wiping,  lb 0  2*44  0  26 

Solder,    wire,   lb 0  29  0  35 

Zinc    sheets,    per    lb 0  25  .... 

Another  Advance  is 

Recorded  in  Rope 

ROPE  TWINE,  ETC.— Once  asrain 
there  is  a  big  advance  in  rope  of  all 
kinds.  Quotations,  according  to  the 
newly-issued  lists  of  January  30,  are  for 
best  Manila  29VijC  basis,  and  for  British 
Manila  25c  basis.  Sisal  rope  is  at  24c 
basis  now,  and  lathyarn  at  24c  basis. 
African  hemp  marline  is  quoted  at  29c 
for  standard,  and  30c  for  fine.  Sisal  bed 
cord,  a  familiar  old-fashioned  name  for 
a  very  useful  line  of  rope  in  the  hard- 
ware business,  is  now  quoted  at  10  per 
cent,  off  list,  which  records  an  advance 
for  this  line.  The  market  for  rope  and 
twines,    and     indeed    all    similar    textile 
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and  spun  materials,  is  desperately  firm 
these  days,  and  prices  need  attention  of 
every  retailer  to  avoid  miscalculation 
and  loss. 

Stoves  Are  Steady : 

A  Kitchenware  Event 

STOVES,  KITCHENWARE,  ETC.— 
There  is  little  to  record  of  new  market 
condition  regarding  stoves.  These  goods 
are  subject  to  the  serious  firming  fac- 
tors affecting  the  iron  and  steel  market, 
and  are  not  likely  to  be  any  lower- 
priced.  But  no  material  change  is  likely 
to  take  place  in  their  price  immediately, 
as  far  as  go  the  opinions  -of  men  well 
«|iialified  to  judge  the  market  for  this 
line  of  goods.  About  the  end  of  Feb- 
ruary will  possibly  see  some  movement 
again  in  stove  prices,  and  it  may  mean 
advances,  though, -as  to  that  no  one  is 
ready  to  predict.  Regarding  kitchen- 
ware  of  the  enameled  goods  depart- 
ment, the  event  of  the  season  is  the  open- 
ing of  the  usual  sale  of  "seconds"  in 
this  line  of  goods  in  Montreal  trade 
circles.  This  sale  affords  unique  oppor- 
tunities for  good  judges  of  enameled 
kitchen  and  household  goods,  since  many 
big  bargains  in  the  way  of  hardly  im- 
paired goods,  which  make  bargain  sale 
attractions,  are  placed  on  sale  at  the 
usual  "seconds"  discount  of  straight 
GO  per  cent,  off  list.  As  the  regular 
stock  goes  on  sale  at  prices  which  vary 
in  discount  allowed  from  17%  per  cent, 
to  50  and  60  per  cent,  in  special  lines. 
Such  goods  as  soup  bowls,  sugar  bowls, 
wash  basins,  water  buckets,  cups,  mugs, 
kettles,  teapots,  coffee  pots,  pitchers, 
pudding  pans,  pie  and  dinner  plates  in 
white  ware,  grey  ware,  and  Canada 
ware,  are  represented  in  the  sale  by 
hundreds  and  thousands.  The  "seconds" 
sales  of  these  lines  in  Montreal  opened 
on  February  1. 

Scales  and  Also 

Wringers  Advanced 

SCALES  AND  WRINGERS.— Ad- 
vances in  price  are  noted  this  week  in 
the  principal  lines  of  scales  on  the  mar- 
ket. All  lines  of  B.  S.  &  W.  scales  are 
now  quoted  at  20  per  cent,  off  list,  re- 
presenting an  advance  over  previous 
prices.  Wringer  lines  are  also  advanced 
by  chansre  of  discount  to  45  and  5  in- 
stead of  50  off  as  formerly. 

Big  Advance  Made 

In  Lumbering  Gear 

LUMBERING  TOOLS.— An  advance 
is  recorded  this  week  in  all  lines  of 
Pink's  lumbering  tools,  peevies,  cant 
hooks,  handles,  and  all  classes  of  heavy 
hardware  for  the  lumber  trades  sup- 
plied by  this  firm.  The  advance  is  a 
huge  one,  nearly  100  per  cent.,  and  is 
due  to  the  market  conditions  in  iron  and 
steel,  also  in  the  manufacture  of  handles 


for  these  tools,  for  the  handles  are  ad- 
vanced also.  Some  lines,  which  were  30 
per  cent,  off  list,  are  now  22%  off;  some 


are  12%  off,  but  in  general  the  change  is 
to  15  per  cent.  off.  an  advance  of  100  per 
cent. 


TORONTO  MARKETS 


TORONTO,  Feb.  2.— One  of  the 
most  serious  problems  facing  both 
wholesaler  and  retailer  at  the 
present  time  is  the  question  of  being 
able  to  get  their  goods.  The  serious 
phase  of  the  situation  is  not  so  much 
from  the  inability  of  the  manufacturers 
to  deliver,  although  that  is  also  a  very 
big  consideration.  It,  however,  lies  in 
ire  fact  thai"  there  an  be  no  dependa- 
bility on  thg  deliveries  of  the  railways. 
Embargoes  on  certain  districts  are  be- 
coming more  frequent.  Literally  no 
man  knows  the  time  nor  the  hour 
nor  yet  the  district  when  these 
vexatious  occurrences  are  likely  to  be- 
come operative.  Those  who  are  well 
advised  and  are  desirous  of  getting  their 
goods  for  spring  and  summer  trade  and 
which  goods  are  already  on  order,  in  many 
instances,  will  give  their  wholesalers 
free  hand  to  ship  their  goods  as  soon  as 
they  have  them  to  ship.  In  this  way 
goods  that  are  sent  forward  well  before- 
hand will  stand  some  chance  of  being 
delivered  near  the  time  they  are  wanted. 
Some  important  price  changes  have  tak- 
en place  during  the  week  and  there  is 
a  firmness  in  a  number  of  committees 
which  seems  to  indicate  higher  prices  in 
the  near  future.  There  have  been  big 
advances  of  2%c  and  3%c  respectively. 
Prices  on  washing  machines  have  been 
withdrawn  with  the  intimation  that  new 
lists  providing  for  increased  prices  will 
become  effective  in  the  near  future. 
Grindstones  have  advanced  and  certain 
makes  of  silverware  have  made  con- 
siderable advances.  Wringers  have  been 
marked  up.  One  of  the  Canadian  makes 
of  oil  stoves  have  increased  in  price. 
Woodenware  pickle  and  paint  pails  have 
been  marked  higher.  Business  continued 
fairly  satisfactory  during  the  week. 

Another  Make  of 

Coal  Oil  Stove  Goes  Up 

STOVES.- -An  increase  of  15  per  cent, 
has  become  effective  in  the  price  of 
Florence  coal  oil  cooking  stoves.  This 
advance  follows  an  upward  movement  in 
price  for  another  make  of  Canadian  oil 
heater  which  was  chronicled  in  these 
columns  recently.  The  price  of  oil  heat- 
ers, however,  has  not  shared  in  the  ad- 
vance. The  demand  for  gas  ranges  con- 
tinues good.  There  is  a  shortage  of  the 
black  sheets  from  which  they  are  made 
and  there  is  furthermore  a  shortage  of 
skilled  workmen  at  the  foundries  to  car- 
ry forward  the  process  of  manufacture. 
Manufacturers    are    unable    to    fill    the 


orders  which  have  been  sent  to  them  for 
these  reasons. 

Grindstones  Have 

Advanced  45c  Hundred 

GRINDSTONES.— An  advance  of  45c 
per  hundred  pounds  on  the  price  of 
grindstones  has  become  effective.  For 
those  of  40  pounds  and  Ie3s  in  weight  the 
new  price  is  $2.45  per  hundred  pounds  as 
compared  with  the  former  price  of  $2. 
For  those  from  40  pounds  to  200  pounds 
the  price  is  $2.15  per  hundred  pounds  as 
compared  with  $1.60  formerly.  The 
higher  cost  of  labor  and  materials  that 
enter  into  their  manufacture  is  given  as 
the  reason  for  the  advance.  On  the 
mounted  No.  115  the  new  price  is  $7,  the 
former  price  being  $3.75.  This  repre- 
sents very  nearly  a  one  hundred  per 
cent,  increase.  On  the  bi-treadle  the 
new  price  is  $6.75  as  compared  with  the 
former  price  of  $4.25,  or  an  increase  of 
$2.25.  This  is  a  little  better  than  a  50 
per  cent,  increase. 

New  Discounts  on 

Wringers  Increase  Prices 

WRINGERS.  —  Manufacturers  have 
announced  an  increase  in  the  price  of 
wringers  and  the  discount  has  accord- 
ingly been  changed.  The  former  dis- 
count was  50  per  cent,  while  the 
new  discount  is  45  and  5  per  cent, 
off  list  prices.  A  recent  advance  was 
recorded  in  these  lines.  But  the  increas- 
ing difficulty  of  getting  raw  materials 
and  the  labor  problem  have  combined  to 
cause  a  still  greater  firmness  in  the  mar- 
ket which  has  worked  out  in  the  form 
of  higher  prices. 

Washing  Machines 

Due  to  go  Higher 

WASHING  MACHINES.— Manufac- 
turers of  washing  machines  have  during 
the  past  week  withdrawn  their  prices  and 
it  is  expected  new  lists  and  discount  will 
be  issued  in  a  few  days.  This  action 
presages  higher  prices  for  these  articles. 
An  advance  was  recorded  in  washing 
machines  within  recent  date  and  the  new 
prices  follow  as  a  result  of  the  increased 
firmness  in  the  markets  for  the  raw  ma- 
terials, together  with  increasing  diffi- 
culties in  the  manufacturing  and  through 
scarcity  of  skilled  workmen. 

Silverware  Prices 

Are  Up  10  Per  Cent. 

SILVERWARE.  —  Wholesalers  have 
been  advised  of  an  increase  in  price  of 
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approximately  10  per  cent,  in  the  "1847 
Rogers"  line  of  goods.  While  silver  in 
the  primary  market  in  New  York  has 
been  holding  fairly  steady  in  price  for 
several  months  past  advances  in  other 
metals  and  in  labor  costs  have  been  big 
factors  in  the  present  increase.  Bar  sil- 
ver on  December  14  was  quoted  at  75%e 
per  ounce.  On  January  16  it  had  de- 
clined to  74}4c  hut  since  that  time  there 
has  been  a  gradual  working  toward  high- 
er levels  and  it  was  quoted  at  763/4C  per 
ounce  OR  January  31.  The  normal 
price  of  bar  silver  is  around  53c  per 
ounce.  It  will  therefore  be  seen  that 
present  prices  of  silver  are  high. 

All  Cordage  Lines 

Make  Big  Advances 

ROPE,  TWINE— New  records  for 
high  prices  in  cordage  of  all  kinds  have 
been  established  by  putting  into  effect  an 
increase  of  2V2C  per  pound  on  all  Man- 
ila ropes  and  a  like  amount  on  New  Zea- 
land hemp  ropes.  In  sisal  rope  the  in- 
crease has  been  even  greater,  amounting 
to  3V2C  per  pound.  The  new  base  price 
on  best  Manila  rope  is  29V2C  per  pound 
while  the  base  price  on  sisal  is  24c. 
Hemp  ropes  used  on  board  boats  have 
also  recorded  big  advances,  as  well  as 
jute  ropes  and  packings.  New  prices 
will  be  found  in  current  quotations. 
Reference  is  also  made  in  panel  else- 
where to  the  rope  situation.  It  is  ex- 
pected that  prices  on  binder  twine  will 
be  issued  by  the  manufacturers  in  the 
near  future.  It  is  anticipated  these 
prices  will  create  new  high  levels  also. 

Wire  Products  Seem 

Destined  to  go  Higher 

WIRE  NAILS.— The  price  of  wire 
nails  held  steady  during  the  week  and 
are  still  quoted  at  $4.70  base  per  hun- 
dred pound  kegs.  There  is  a  firmness  in 
the  market  for  these  products,  however, 
as  there  is  in  all  wire  products.  In 
speaking  of  the  situation  in  wire  pro- 
ducts "The  American  Metal  Market," 
one  of  the  authorities  in  this  line  in  the 
United  States,  under  date  of  January  30 
says:  "Demand  for  wire  products  has 
increased  somewhat  in  the  past  few  days 
and  is  described  by  the  mills  as  very  sat- 
isfactory. Sales  are  being  limited  as 
usual  as  to  time  of  delivery,  the  regular 
rule  being  to  make  sales  to  jobbers  for 
00  days  ahead  only.  On  account  of  be- 
ing behind-hand  in  deliveries  the  mills 
have  had  to  make  some  concessions  in 
this  matter,  but  they  are  trying  to  fol- 
low the  rule  rather  closely  now.  For 
-c  •  era!  weeks  pasl  a  genera]  advance  in 
wire  prices  has  been  expected.  None  are 
announced  to-day  and  while  the  expecta- 
tions continue  there  is  nothing  like  a 
definite  prediction  being  made  in  any 
quarter;"     Cul    nails   are   being  quoted 


at    the    advance   recorded    last    week    of 
$4.50   base. 

Galvanized  Sheets 

And  Shingles  Firm 

SHEETS,  PLATES.— There  is  a  con- 
tinued firmness  in  the  market  for  all 
sheets  and  plates.  Corrugated  sheets  in 
the  smaller  gauges  are  very  firm  in  price 
and  it  is  stated  to  be  reaching  such  a 
point  with  the  manufacturers  that  they 
will  either  have  to  advance  the  price  for 
gauges  Nos.  28  and  26  or  stop  manu- 
facturing them.  High  prices  at  the 
present  time  is  shutting  off  consumption 
and  the  situation  is  becoming  more  acute. 
Black  sheets  are  in  firm  market,  also 
ualvanized  sheets.  Prices  for  these  are 
unchanged  and  are  shown  in  the  current 
quotations. 

Lower  Quotations  on 

Bar  Iron  Moved  Upward 

IRON  AND  STEEL— The  lower  quot- 
ations given  on  bar  iron  last  week  have 
disappeared  and  the  market  now  quite 
generally  is  quoted  at  $3.90  base.  Some 
quotations  are  given  as  high  as  $4.10  but 
it  is  stated  that  this  is  in  reality  a  qual- 
ity of  bar  steel  although  it  is  being  used 
more  extensively  where  common  bar  iron 
was  formerly  used.  Following  are  the 
quotations: 

Per  100  Lbs. 

Common   bar   iron    $  3  90  $  4  10 

Refined    iron    4  15  4  40 

Angles,   base    425  435 

Horseshoe   iron    400  425 

Xorwav    iron    7  50  .... 

Mild    steel    4  00  4  25 

Band    steel    4  40  

Mining   tool    steel    14  00  22  00 

Sheet   cast    steel    23  00  20  00 

Spring    steel     5  50  

Old  Metals  Quoted 

At  Higher  Prices 

OLD  METALS.— There  has  been  quite 
a  tjeneral  movement  upward  in  the  prices 
being  paid  for  old  materials.  Tea  lead 
has  advanced  ^c  per  pound,  heavy  lead 
pipe  is  also  up  Y^c,  yellow  brass  is  up 
14c,  red  brass  up  %c  and  yellow  brass 
y2c  up.  Heavy  zinc  is  quoted  V'C  hisrher 
and  heavy  copper  V4C  higher.  Stove 
plate  has  advanced  25c  per  ton.  Rub- 
bers, overshoes,  auto  tires  and  bicycle 
tires  hold  at  last  week's  prices. 
Per  lb. 

Tea   lead    .$  0  06  

Heavy   lead   pipe   O  OS  

yellow  iirass   0  15%         

Red    Iirass    0  1!>V2  

i-ight   brass   o  R>uj        

Heavy  zinc  o  os  

lb  ivy  copper   0  23%         

Old    cast   iron,   per  ton    15  50  *lfi  00 

Stove  plate,  per  ton  ll  75    

Old    rillilier*.    boots   .-Hid    shoe-;     0  08%  

Overshoes,  lumbermen's  rub- 
ber boots   o  or,v2        

Auto    tires    O  05Vj  

Bicycle   tires    0  02W-         

Metal  Markets 

Are  All  Firmer 

The  elimination  of  peace  talk  has  had 
a    finning  effect   on     the    metal     market. 


There  is  a  firmer  undertone  throughout,, 
and  advances  have  been  registered  in  tin, 
lead,  antimony  and  solders.  Business- 
locally   continues   good. 

COPPER.— There  has  been  very  little 
copper  offered  for  sale  lately,  and  sec- 
ond-hand metal  is  off  the  market.  The 
position  of  copper  continues  to  be  a  venr 
strong  one,  and  higher  prices  appear  to 
be  likely,  Quotations  are  nominal,  and 
locally  are  361/2-37c  per  pound. 

TIN. — The  advance  in  London  has 
been  reflected  in  higher  prices  here,  al- 
though New  York  is  unchanged.  Tin  is 
now  quoted  locally  at  47V2-48V2C  per 
pound. 

SPELTER.— Spelter  supplies  are  still 
very  scarce.  There  is  a  wide  range  of 
prices  quoted  from  13V2  to  15c  pound. 
LEAD. — The  market  is  strong  and 
quotations  nominal.  The  "Trust"  is 
holding  the  price  at  7.50c  New  York,  but 
the  "Independents"  are  quoting  8c  to 
8^0  New  York.  Quotations  locally  have 
advanced  %c,  and  lead  is  now  10-10V2c 
per  pound. 

ANTIMONY.— Quotations  are  higher, 
but  nominal  with  a  strong  market,  due 
to  improved  demand  and  transportation 
difficulties.  Antimony  is  now  quoted  at 
20-21c  per  pound. 

ALUMINUM.— The  market  is  dull  and 
easy,  with  quotations  unchanged  at  68c 
per  pound. 

Acute  Pig  Iron  Situation 
The  pig  iron  situation  is  getting  more 
acute  owing  to  the  shortage  of  coke, 
which  is  affecting  furnaces  both  in  Can- 
ada and  the  United  States.  One  large 
Canadian  company  has  let  one  furnace 
down,  while  the  other  is  only  operating 
at  about  two-thirds  capacity.  As  the 
furnace  which  is  not  in  operation  was 
producing  foundry  iron,  there  is  prav- 
tieally  no  domestic  pig  iron  of  this  grade 
to  be  obtained.  The  furnace  which  is 
in  operation  is  producing  basic  pig  iron 
for  steel-making.  Grey  iron  foundries 
are  also  suffering  from  the  shortage  of 
coke,  and  some  plants  have  been  obliged 
to  shut  down.  It  is  reported  that  over 
twenty  furnaces  in  the  Pittsburgh  dis- 
trict have  shut  down  owing  to  the  coke 
situation.  Canadian  consumers  are  buy- 
ing considerable  tonnages  of  pig  iron 
from  United  States'  furnaces.  No  quot- 
ations are  obtainable  on  Canadian  pier 
iron.  It  is  said  that  only  pi'-'  iron  ob- 
tainable at  present  would  bring  around 
+44  or  $45  per  ton. 

Lead  and  Zinc  Products 
Hold  Steady  in  Market 

LEAD  AND  ZINC  PRODUCTS.— The 

market  lor  lead  and  zinc  products  held 
Steady  during  the  week  in  the  face  of 
higher  prices  in  the  primary  markets  for 
some  of  the  commodities.  Pig  lead  dur- 
um the  week  advanced  50c.  per  hundred 
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and  in  the  New  York  market  was  quoted 
at  $8.25  per  hundred  pounds.  In  the 
face  of  this  condition  in  the  primary  mar- 
kets the  prices  of  lead  sheets  and  all 
lead  products  are  very  firm. 

Montreal — 

Lead    pipe,   lb $0  13  .... 

Lead   waste  pipe,  lb 0  14  .... 

Lead    traps  and   bends    Net  list  .... 
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Lead  wool,  lb 0  12  .... 

Lead   sheets,  3  lbs.  sq.  ft 0  12%  

Lead  sheets,  :\1'-.  His.  sq.  ft..  0  12%  — 

Lead  sheets,  4  to  G  lbs.  sq.  f^.  0  12  

Cut  sheets,   %c  lb.  extra  ami   cut   sheets  to 
size   lc   II).   extra. 

Solder,  guaranteed,  lb 0  29%  ■••• 

Solder,  strictly,  lb 0  27  0  28% 

Solder,    commercial,    lb 0  26  .... 

Solder,  wiping,   lb 0  24%  0  2f, 

Solder,    wire,   lb 0  29  0  33 

Zinc  sheets,   per  lb 0  25  .... 


LONDON    MARKETS 


LONDON,  Ont.,  Feb.  1.— Prices  con- 
tinue to  advance  on  many  lines  and 
a  number  of  important  price 
changes  have  been  recorded  during  the 
past  week.  Further  advances  are  ex- 
pected in  the  near  future.  Many  manu- 
facturers of  hardware  lines  are  unable  to 
keep  up  to  the  demands  made  upon  them. 
Tbis  and  the  slow  railway  deliveries  is 
having  a  tendency  to  cause  a  serious 
shortage  of  many  lines  which  will  be  re- 
quired during  the  next  few  months. 

All  Cordage  Lines 

Make  Big  Advance 

ROPE,  TWINE.— New  records  for  high 
prices  in  cordage  of  all  kinds  have  been 
established  by  putting  into  effect  this 
week  of  an  increase  of  21/^c.  per  pound  on 
all  manila  ropes  and  a  like  amount  on 
New  Zealand  hemp  rope.  In  sisal  rope 
the  increase  has  been  even  greater, 
amounting  to  3^0.  per  pound.  The  new 
base  price  on  best  manila  rope  is  now 
29V2C.  per  pound,  while  the  base  price  on 
sisal  is  24c.  Hemp  ropes  used  on  board 
boats  have  also  recorded  big  advances,  as 
well  as  jute  ropes  and  packings.  New 
prices  will  be  found  in  current  quota- 
tions. Reference  is  also  made  elsewhere 
in  this  issue  to  the  rope  situation.  It  is 
expected  that  prices  on  binder  twine  will 
be  issued  by  the  manufacturers  in  the 
near  future.  It  is  anticipated  these  prices 
will  create  new  high  levels  also. 

Note. — In  last  week's  issue  the  wrong 
table  of  rope  prices  was  inserted  in  the 
London  report.  This  was  an  error  which 
would  be  quite  obvious  to  our  readers,  as 
the  advanced  and  correct  price  had  ap- 
peared in  a  previous  issue. 

Scales  Advance 

To  20%  Off  List 

A   new   discount    of   20%    is   now   in 
effect  on  Champion  scales,  instead  of  25% 
as   formerly.     Net   extras   for   stamping- 
are   unchanged. 
Sand  and  Emery  Paper,  etc.,  Goes  Higher. 

New  and  higher  prices  have  become 
effective  on  sand  and  emery  paper  and 
cloth.  The  advance  amounts  to  about 
30%.  The  new  prices  are:  B  &  A  sand 
paper,  add  20%  to  list;  B  &  A  emery 
cloth,  add  -20%  to  list;  Diamond  sand 
paper,  add  10%  to  list. 

Blind  and  Bed 

Staples  Advanced 

New  and  higher  prices  have  been  issued 


on  blind  and  bed  staples  in  10-lb.  boxes 
as  follows,  per  lb. :  Blind  staples,  %", 
15c;  V2",  14y4c;  %",  13V4c.;  %",  13c; 
%",  12i/2c  Bed  staples,  %",  12y4c;  %", 
12y4c;  %",  liy4c;  %",  lie;  1",  10y2c 
Tinned  Spoons  and  Forks  Advance  Again. 

New  and  higher  prices  have  been  issued 
on  the  900  line  of  tinned  spoons,  forks, 
etc.,  as  follows:  — 

Per  gross :  No.  900  tinned  teaspoons, 
$2.75;  No.  900  tinned  dessert  spoons, 
$5.25 ;  No.  900  tinned  tablespoons,  $5.50 ; 
No.  900  tinned  dessert  forks,  $5.75 :  No. 
900   tinned    table   forks,   $6. 

Gimlet  Bits,  etc.,  Go  Higher. 

New  and  higher  prices  have  been  is- 
sued on  gimlet  bits  and  wood  handle  gim- 
lets as  follows : — 

Gimlet  Bits,  per  doz. :  3-32  to  8-32. 
70c;  9-32,  75c;  10-32,  80c;  11-32,' 80c; 
12-32,  85c 

Wood  handle  gimlets,  assorted,  85c 
doz. 

Baseball  Goods 

Are  All  Higher 

Practically  all  lines  of  baseball  supplies 
have  advanced  from  10  to  100%.  The 
heaviest  advances  are  on  the  cheaper 
lines  of  mitts  and  gloves. 

Clothes  Wringers  Up. 

Clothes  wringers  have  advanced  about 
5%  and  the  discount  is  now  45-5%. 
Barn  Door  Latches  Advance. 

New  and  higher  prices  have  been  is- 
sued on  barn  door  latches  as  follows: 
Canadian  Whitcomb,  $3.50  doz. ;  Ameri- 
can Whitcomb,  $4.25  doz.;  No.  9  malle- 
able, $2.75  doz. 

Moore's  Push  Pins  Up. 

Moore's  push  pins  and  hangers  have 
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been  advanced  in  price.  The  new  whole- 
sale price  is  $1.05  per  dozen  packages. 
The  new  retail  price  is  13c.  each  or  2  for 
25c,  instead  of  10c  as  formerly. 

Linseed  Oil 

Advances  $c  Gal. 

The  linseed  oil  market  is  decidedly  firm 
as  outlined  in  the  paint  market  reports 
elsewhere  in  this  issue.  Locally  an  ad- 
vance of  5c  per  gallon  has  gone  into 
effect  on  linseed  oil  and  present  prices 
are  firm  as  follows: — 

Raw.        Boiled. 
Per  Gal. 

1  to  2  barrels $1.20         $1.23 

3  to  5  barrels 1.19  1.22 

6  to  9  barrels 1.17  1.20 

Turpentine  is  unchanged  at  the  fol- 
lowing prices: — 

Per  Imp.  Gal. 

1  barrel  lots '■  •  •   $0.81 

2  to  4  barrel  lots ...     0.80 

5  gal.  lots 0-88 

Lead  in  Oil  Firm. 

White  lead  in  oil  remains  firm  at  $14.50 
per  100  lbs.  in  ton  lots,  and  $14.80  per  100 
lbs.  in  less  than  ton  lots  for  pure  quality. 
Putty  is  firm  and  unchanged  at  the  fol- 
lowing prices: — 

Per  100  lbs.;  Standard  100-lb.  drums. 
$3!55;  25-lb.  drums,  $3.65;  Pure,  100-lb. 
drums,  $4.35:  25-lb.  drums,  $4.45. 

Glass  Prices  Firm. 

There  is  no  change  locally  in  glass 
prices,  but  the  market  is  firm.  Prices 
generally  quoted  are  as  follows: — 

Single  diamond,  20%  :  double  diamond. 
20c;  ;  cut  lights,  50-5^. 

Wire,  Nails,  Etc., 

Unchanged  in  Price 

Wire  nails  are  unchanged  but  firm  at 
$4.70  base.  Cut  nails  remain  at  last 
week's  advanced  price  of  $4.50.  Prices 
on  fence  wire  are  as  follows: — 

Per  100  lbs.:  Barb,  $4.50;  No.  9  galvd.. 
$4.25;  No.  12  galvd.,  $4.40;  No.  13  galvd.. 
$4  50 ;  No.  9  coil  spring,  $4.30 ;  No.'  10 
O.  &  A.,  $5.16;  No.  11,  $5.22;  No.  12, 
$5.30. 


WINNIPEG  MARKETS 


WINNIPEG,  Feb.  1.— With  the 
first  month  of  the  year  drawti 
to  a  close,  jobbers  are  able  to 
see  just  what  amount  the  increased  turn- 
over has  been  against  last  year's  figures, 
and  the  results,  from  all  accounts,  are 
very  gratifying.  During  the  entire 
month,  business  has  been  extremely  brisk 
and  everyone  is  preparing  for  an  excep- 
tionally heavy  month  during  February. 
Past  years  the  two  heavy  months  for 
spring  business  have  been  February  and 
March,  but  whether  the  result  of  Jan- 
uary will   have  a  modified  effect  on  the 


next  two  months  is  somewhat  uncertain 
as  yet,  although  the  general  opinion  is 
that  the  big  month's  business  in  Jan- 
uary is  just  the  forerunner  of  even  big- 
ger returns  than  usual  for  February  and 
March. 

Orders  now  in  hand  are  going  to  tax 
the  ability  of  jobbers  to  handle  as 
promptly  as  in  former  years,,  when  good 
help  was  always  available,  and  there  was 
little  difficulty  in  securing  merchandise 
when  wanted.  Stocks  at  the  present 
juncture  are  fairly  complete,  and  it  would 
seem    that    the    man    whose    order   is    in 


HARDWARE    AND    METAL 


February   3,  1917. 


hand  for  shipment  at  once  stands  the 
best  chance  of  having  goods  for  his  cus- 
tomers when  they  want  them.  Jobbers 
advise  that  they  are  experiencing-  greater 
difficulty  than  ever  in  securing  stocks, 
and  another  few  months  of  war  will  see 
conditions  rather  acute.. 

This  dearth  of  merchandise  which 
threatens  is  being  brought  out  more  with 
regard  to  stoves,  ranges  and  heaters  than 
many  other  lines.  Manufacturing  condi- 
tions in  the  East  are  in  an  unusual  state 
of  uncertainty,  and  manufacturers  in 
many  cases  are  refusing  to  consider  or- 
ders for  heating  stoves  for  next  fall  and 
winter  unless  specifications  are  in  hand 
not  later  than  March  1st.  Prices,  of 
course,  will  be  higher,  but  in  view  of  the 
scarcity  of  labor,  with  the  resulting  cur- 
tailed output,  this  is  not  such  an  impor- 
tant feature,  as  anticipating  one's  re- 
quirements for  next  fall  and  winter  now. 

Many  Price 

Changes  Take  Place 

The  pri«e  changes  for  the  week  are 
again  numerous,  and  include  various 
lines  of  sporting  goods.  A  further  re- 
vision is  noticeable  in  metallic  ammuni- 
tion, rifles,  baseball  and  tennis  sundries, 
etc. — the  advances  on  the  last  two  lines 
ranging  from  25  per  cent,  to  50  per  cent. 
In  view  of  the  situation  in  regard  to 
leather,  one  can  almost  see  that  these  ad- 
vances were  to  be  expected  for  baseball 
gloves  and  mitts.  Most  certainly  those 
participating  in  this  sport  this  coming 
year  will  pay  higher  prices  than  they 
ever  expected.  The  days  when  boys 
could  obtain  a  glove  or  mitt  for  25c  are 
past,  and  even  50c  will  not  buy  any  kind 
of  a  glove  or  mitt  this  coming  year. 

Other  lines  affected  during  the  week 
are  Canada  and  tinp!ate,  galvanized  iron, 
putty,  white  lead,  wood  alcohol,  shellac, 
horse  shoes,  cut  nails,  etc.,  as  per  memos 
attached  below.  The  tendency  in  all  these 
lines  is  ever  upward,  and  new  high  water 
levels  are  bein?  established  each  day  for 
certain  lines  of  goods. 

The  trade  will  note  that  many  of  the 
changes  are  practically  repetitions  of: 
what  has  occurred  in  the  East  during  the 
past  few  weeks,  and  which  were  record- 
ed in  the  Eastern  Canada  market  report 
of  HARDWARE  AND  METAL. 

Advances  on  Canada, 

Galvd.  and  Tin  Plate 

Canada  plate  and  tinplate  have  ad- 
vanced one  dollar  per  box,  and  arc  now 
quoted  at  the  advanced  prices  shown  in 
the  current  market  quotations.  Galvan- 
ized iron  has  advanced  35c  per  100  lbs., 
and  new  prices  are  shown  in  the  current 
market  quotations. 

Many  Paint  Products 

Go  To  Higher  Levels 

Pntty  Prices  Advanced 
Sc\r  prices  just    issned   on    putty,  re- 


presenting advances  in  each  style  of 
packing,  are  as  follows: — Putty  (per  100 
lbs.)—  100-lb.  drums,  $4;  50-lb.  drums, 
$4.15;  25-lb.  drums,  $4.30;  12y2-lb.  tins, 
$4.50 ;  5-lb.  tins,  $4.60 ;  iy2-lb.  tins,  7y2c 
each. 

White  Lead  up 

The  latest  change  in  white  lead  does 
not  represent  much  of  an  increase  over 
former  quotations,  but  will  exhibit  the 
general  trend  toward  higher  prices.  The 
new  quotations  are  as  follows: — Decora- 
tors' pure  (per  100  lbs.) — Ton  lots, 
$15.40 ;  less,  $16.05.  Decorators '  special — 
Ton  lots,  $14.40;  less,  $15.05. 

Wood  Alcohol  Higher 

Further  revisions  in  the  price  of  wood 
alcohol  reveal  these  quotations  as  best 
available  to-day: — 5  gals.,  $1.62  gal.;  1 
gallon,  $1.85;  cans  included. 

Shellac  Goes  Higher 

Along  with  the  many  specialties  and 
staples  of  the  paint  trade,  shellac  has 
come  in  for  another  revision,  and 
changes  going'  into  effect  to-day  repre- 
sent new  levels  for  this  line.  Quotations 
to-day  are  on  this  basis : 

Orange  Shellac —  Gal. 

1   gal $3  25 

%   gal 3  45 

%    gal 3  85 

%   gal 4  05 

1-16   gal 4  45 

Midgets    doz.  150 

White  Shellac—  Gal. 

1   gal $3  50 

%   gal 3  70 

%   gal f  JO 

%   gal 430 

1-16   gal 4  '0 

Midgets    rtoz.  1  65 

Linseed  Oil  High  in  Price 

During  the  past  two  or  three  weeks  no 
further  action  is  noticeable  in  the  prices 
obtaining  on  linseed  oil  and  turpentine. 
The  grain  markets  vary  considerably  in 
a  week's  trading,  but  the  basis  at  the 
end  of  the  week  shows  no  appreciable 
difference,  with  the  result  that  prices  of 
the  manufactured  article  remain  about 
the  same. 

Quotations  now  prevailing  are  as  fol- 
lows:— Linseed  Oil— 'Raw,  $1.35  per  gal. 
'bbl.  lots ;  boiled,  $1.38  per  gal.  bbl.  lots. 
Turpentine,  85c  per  gal.  bbl.  lots;  88c 
per  gal.  half-bbl.  lots;  90c  5-gal.  and  1 
gal.  lots. 

Cut  and  Horse 

Nails  Go  Higher 

The  advance  in  cut  nails  this  week 
does  not  come  as  a  great  surprise.  It 
lias  been  predicted  in  these  reports  on 
several  occasions.  In  sympathy  with  the 
recent  advance  on  wire  nails  to  over  $5. 
it  was  expected  that  cut  nails  would  fol- 
low suit,  and  to-day's  price  is  the  same 
as  for  wire  nails — namely,  $5.10  per  keg 
base,  Winnipeg. 

Horse  Shoes  Go  Up 

Horse  shoes  have  also  followed  the 
procession  upwards,  and  quotations  to- 
day are  50c  per  keg  higher  than  those 
formerly  ruling.       This  brings  to-day's 


prices  to  the  following  figures: — Com- 
mon Iron  (per  100  lbs.) — 0  and  1,  $5.90; 
2  and  larger,  $5.65.  Steel — 2  and  larger. 
$6.10. 

Revision  of  Prices 

On  Rubber  Hose 

A  revision  in  the  price  of  garden,  tank 
and  injector  hose  shows  the  following 
quotations  now  being-  made: — Garden 
hose,  i/2  in-,  $7.50  per  100  ft.;  %  in.,  $10; 
trade,  1  x  3-ply,  $12;  corrugater,  y2 
in.,  $13;  %  in.,  $17.  Tank  pump  hose 
wire,  lined  and  canvas  covered,  45c  per 
foot;  hard  rubber  injector  hose,  1x3- 
ply,  24c  per  foot;  wire  lined  injector 
hose  1  x  3-ply,  15c  per  foot;  gasoline 
hose,  1  x  4-ply,  491/2e  per  foot. 

Bicycle  Tires 

Advance  In  Price 

Another  item  of  rubber  goods,  classed 
under  the  sporting  goods  line,  to  come  in 
for  revision  is  bicycle  tires.  New  prices 
have  been  issued  as  follows: — Bicycle 
Tires — Dunlop  Special,  $2.50  each;  New 
Imperial,  $1.90  each.  Inner  tubes— Dun- 
lop Special,  $1.15;  New  Imperial,  90c. 
Bicycle  Tires— Blue  Streak,  $2.30  each. 
Inner  Tubes — Blue  Streak,  95c. 

Glass,  Ammunition 

and  Hooks  Advance 

Grab  and  Slide  Hooks  Up 

Other  lines  to  change  during  the  week 
are  gTab  hooks  and  slide  hooks.  New 
prices  are: — Grab  hooks — 5/16,  $1.20 
doz.;  %,  $1.45  doz.;  7/16  and  i/2,  $2.90 
doz.  Slide  hooks— 5/16,  $1.35  doz.;  %, 
$1.55  doz. ;  7/16  and  V2,  $3. 
Glass  Goes  Higher 

Latest  advices  just  received  indicate 
an  advance  in  the  price  of  window  glass. 
The  quotations  now  being  made  are  as 
follows,  and  were  predicted  in  HARD- 
WARE AND  METAL  a  short  time  ago: 

0-25,  $S  single,  $11.75  double;  26-40,  $9  single. 
$13.75  double;  41-50,  $11.50  single.  $15.20 
double;  51-60,  $12  single,  $16  double:  61-70. 
$13  single.  $17.25  double:  71-80.  $18.50  double: 
Sl-85,  $21.50  double;  86-90,  $22.50  double: 
91-05,   $23.75  double;   96-100,   $27  double. 

Ammunition  Prices  Revised 

The  revisions  mentioned  in  ammuni- 
tion will  be  shown  by  quotations  men- 
tioned below  on  22  metallics.  This  line 
is  familiar  to  the  trade,  and  the  general 
tendency  may  be  gathered  from  prices 
shown : 

KIM    FIRF. — "Smokeless." 

—Per  M— 

Dominion  U.M.C      Winch 

JUL    Caps,    round $2  SO        $3  06         $3  06 

22  Short,  greaseleas. ..  4  00         4  00         4  69 

22    Long,    groiisoloss.  .  .   5  60  5  60  6  55 
22    Long    rifle,    grease- 
less     «  30  6  30  7  65 

22  Short,  hollow   point  4  TO  *  30  5  03 

22  Long,   hollow   point  6  00  6  00  7  00 

RIM  FIRK — "Blark"  or  "Lemtiok." 

22    Short    $3  60  $3  60  $1  85 

■>•>    T/oti"        4  32  4  32  5  25 

22   Long   rifle    5  04  5  W  6  10 

@- 

Bridgcl'ord,  Sask.  -  Saskatchewan 
Hardware  &  Harness  Co.,  has  sold  the 
Bridireford  branch  to  0,  J.  Cobley. 
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Steel  Grip 


Our  Guarantee 

XShis  BRUSH  is  made  of  the  best  lOOX 
pure'bristies,  under  our  patent  SHR-WP 
process,  which  makes  it  absolutely  secant 
If  found  defectiye  in  any  way  after  proper 
use,  itwiU.be  replaced  without  charge. 


PunBrotla    tfu$i"~^&~(£/y  <& 
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Rubber  Set 


a 


The  Bristles  Can't  Come  Out 


>> 


The  combination  of  Steel  Grip  and  Rubber  Set  in  Boeckh's 
Brushes  gives  a  marvellous  grip  so  that  each  individua  bristle 
is  held  fast  and  firmly  by  thoroughly  hardened  best  quality  rub- 
ber, reinforced  and  protected  by  the  famous 

STEEL  GRIP 

Compressed  Steel  Ferrules,  which  give  much  longer  life  to 
Boeckh's  Painters'  Brushes. 

Boeckh's   Brushes   have   advantages   and   wearing   qualities 
that  your  customers  will  be  quick  to  appreciate. 

The  Boeckh  Brothers  Co.,  Limited 

Toronto,  Canada 


Heuse 


Moore  value  means" 
more  customers. 

The  high  quality  and  reasonable  price  of 
these  pure  linseed  oil  paints  are  bring- 
ing big  business  to  Moore  Agents. 

Moore's  House  Colors  pay  an 
extra  large  profit. 

Summing  up,  you  get  more  customers 
and  more  profit  by  being  our  agent. 

Look  into  our  proposition  now. 

Write  for  full  details. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


Feuruarv  3.  1917 
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MONTREAL 

MONTREAL,  Feb.  1.— Linseed  oil 
is  still  the  excited  element  on 
the  markets,  and  its  influence  is 
felt  by  other  materials  to  some  extent. 
Some  of  the  oils  used  in  varnish  making 
are  firmer  than  they  have  been  in  previ- 
ous times;  shellac  is  scarce,  and  the  gen- 
eral tone  of  paint  markets  is  towards 
greater  firmness  on  account  of  the  com- 
bination pi  circumstances  affecting  raw 
materials.  Glass  and  putty  are  in  stead- 
ily firm  market,  the  situation  as  regards 
the  manufacture  of  glass  being  very 
difficult  owing  to  cost  of  fuel  both  oil 
and  coal.  Wholesale  merchants  claim 
they  are  at  present  selling  glass  rather 
below  cost,  while  putty  owing  to  cost 
of  raw  materials  especially  oil  is  in  very 
strong  market  though  at  unchanged 
prices. 

Finseed  Oil  in  Very 

Troublous  Market 

LINSEED      OIL— Intensification      of 
the  situation  recorded    last   week  as  re- 
gards linseed  oil  is  the  story  of  the  mar- 
ket this  week.  There  is  tremendous  diffi- 
culty   still    as    regards      transportation. 
Flax  seed  has  not  gone  very  much  higher 
during  the  week  than  $2.63  which  is  high 
enough   in   most   opinions,  but   it   is   not 
the  price  of  flaxseed  which  is  affecting 
the  situation  this  week.     The  question  is 
how  to  get  flax  seed  in  sufficient  quanti- 
ties into   Montreal    for   crushing.      Rail- 
way   embargoes    operating    most    relent- 
lessly   form    a    barrier    which     is    only 
lifted  for  long  enough  to  let  small  con- 
signments   through,    and    the    principal 
crushers  in   Montreal  have  come  to  the 
stage  of  conserving  their  supplies  of  the 
oil  carefully.    No  orders  are  being  hook- 
ed   for    future     delivery,     and    no     very 
large  orders  are  accepted  for  immediate 
delivery  out  of  slocks,  for  the  stocks  are 
to    some     extent     held     against     earlier 
orders  taken  at  the  time  for  future  de- 
livery  and    which   are   now    falling  about 
duo.      Crashers   are   in    the   main   optim- 
ist! io,    feeling   that    (here    is   enough    flax- 
seed   available    in    the    North    West    to 
meet    Canadian    requirements,    and    that 
the      worst      trouble     is      transportation 
trouble.  For  (lie  present  though  a  world 
shortage  of  flax  seed  does  exist,  and   the 
outlook  is  for  firmness  right  on  into  the 
fall.     For   the   month   of  February    (us- 
nallj   the  worst  month  as  regards  trans- 


portation, little  material  improvement 
is  anticipated  in  railway  difficulties,  but 
after  that  matters  should  be  more 
smooth  running  in  opinion  of  experienced 
men.  Paint  manufacturers  are  not  quot- 
ing linseed  oil  to  the  retail  trade  at  all 
this  week,  preferring  to  conserve  their 
own  supplies,  and  buy  in  more  if  pos- 
sible. Some  firms  have  succeeded  in 
securing  fairly  large  supplies  due  to 
fortunate  or  well-advised  action  earlier, 
some  are  less  comfortably  situated  and 
prices  are  still  as  last  week  nominal  with 
the  accent  on  quotations  even  higher 
than  those  given.  As  one  merchant  re- 
marked "The  retailer  able  to  get  linseed 
oil  at  $1.20  per  gallon  to-day  is  getting 
a  snap." 
Linseed  oil.  Raw  .     Boiled: 

1   to  4  barrels    $1.22        $1.25 

5  to  9  barrels   1.21  1.24 

10  to  25  barrels   1.20  1.23 

In  the  hardware  business  small  orders 
of  linseed  oil  are  being  quoted  for  at  the 
one  barrel  price  as  above.  It  is  doubtful 
if  any  firms  are  willing  to  entertain 
orders  for  the  larger  quantities  except 
to  valued  customers  and  as  special  busi- 
ness. 

Turpentine  Firmer 

But  Not  Disturbed 

TURPENTINE.— Turpentine  was  a 
shade  firmer  in  primary  market  for  the 
present  week,  quotations  from  whole- 
sale to  retail  show  some  advance.  The 
market  was  rather  uneventful,  however, 
all  the  excitement  being  concentrated  on 
linseed  oil.  Turpentine  has  nevertheless 
been  showing  some  tendencies  allied  to 
those  of  linseed  oil  at  least  as  regards 
Montreal  conditions.  News  from  Savan- 
ah  was  rather  towards  steadying  the 
market,  though  from  there  also  came 
some  hints  inclining  towards  firmness 
for  the  future.  Transactions  however, 
have  not  been  numerous,  and  prices 
show  no  startling  fluctuations. 

Turpentine  Per  Tmp.Oal. 

1  barrel  lots    79-82e 

2  to  4  barels 78-81 c 

5  to  10  barrels   77-80e 

White  Lead  in  Oil 

Firm  and  to  Firmer 

WHITE  LEAD  IN  OIL— With  pig 
lead  at  $8.50  Montreal  (in  bond)  per 
hundred  pounds,  and  linseed  oil  so  ex- 
ceedingly seriously  placed  as  regards 
supplies,  there  is  some  reason  for  anxiety 


in  the  minds  of  paint  manufacturers  as 
to  white  lead  in  oil.  Recently  orders 
were  being  booked  for  supplies -up  to 
April  first  at  prices  as  then"  quoted 
which  have  not  so  far  been  altered,  but 
there  has  been  a  marked  difference  in 
regard  to  the  cost  of  the  metal  and  of 
the  oil  since  those  prices  were  announc- 
ed. Yet  the  paint  manufacturers  are 
restraining  the  tendency  to  advance 
prices  in  spite  of  growing  feeling  that 
the  cost  of  metal  and  oil  justify  an  ad- 
vance. There  is  also  the  trouble  of 
transportation  in  securing  supplies  of 
raw  material,  the  metal  from  America, 
as  well  as  the  oil  locally,  and  the  fact 
that  prices  are  still  quoted  as  last  week 
$14.30  per  100  lbs.  for  lots  of  1]  ton  or 
over,  and  30  cents  per  hundred  more  for 
lots  of  less  than  a  ton,  is  interesting  at 
this  time. 

Mixed  Paints  Keeping 

on  the  Firm  Trend 

MIXED  PAINTS.— Raw  materials 
keep  on  climbing  in  the  markets,  trans- 
portation affected  badly  by  embargoes  is 
delayed,  and  metal  consignments  (lead, 
zinc,  etc.)  from  the  United  States  come 
forward  very  slowly,  or  are  held  up  al- 
together. There  is  a  firmness  of  tone  re- 
garding mixed  paints  generally.  Manu- 
facturers are  maintaining  production, 
and  prices  so  far  are  unchanged  but 
some  manufacturers  are  beginning  again 
to  figure  that  their  business  is  earning 
in  small  proportion  as  compared  to  nor- 
mal times.  The  question  of  the  point  of 
view  of  the  merchant  and  consumer  has 
of  course  considerable  weight  in  mould- 
ing opinion  as  regards  paint  prices  at 
this  time,  and  there  docs  not  seem  to  be 
any  likelihood  of  any  stampede  towards 
an  advance  even  should  the  metals  and 
the  oils  go  on  getting  more  costly.  Hopes 
are  still  entertained  that  there  may  be 
easier  conditions  ahead,  but  the  diffi- 
culty of  maintaining  the  standards  of' 
quality  without  vastly  increasing  ex- 
pense of  production  is  undoubtedly  felt 
with  growing  concern. 

Varnishes  Finding 

Materials  Costlier 

VAR'NISHES.— With  the  shortage  in 
shellac  keeping  the  market  still  very 
firm,  and  the  price  of  spirit  steadily  ad- 
vancing, and  the  oils  used  in  varnish 
making  also  greatly  advanced  in  price  as 
compared  with  previous  times,  the  varn- 
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Is  Yours  the  Busy 
Store  in  Painting  Time? 

Some  one  merchant  gets  the  bulk  of  the 
paint  business  in  every  town.  Are  you  the 
up-to-date  dealer  in  your  vicinity  who  is 
reaping  steady  profits  that  go  up  with  a 
bound  whenever  there  is  increased  painting 
activity? 

If  you  are  one  of  our  agents,  whose  enthusi- 
astic co-operation  enables  us  to  say,  truth- 
fully, that 

More  B-H  Paint  is  Sold  Each  Year 

there  is  no  doubt  about  your  store  being  the  Mecca  of  Paint 
buyers  all  the  year  round. 

B-H  English  Paint  as  sold  and  used  to-day  is  the  result  of 
nearly  two  hundred  years  consistent  endeavour  to  make  the 
best  paint  that  science  and  human  skill  could  manufacture. 
Is  it  any  wonder  that  it  is  so  widely  known,  so  universally 
used  as  to  be  the  leading  paint  in  each  community? 

If  we  are  not  represented  in  your  town,  you  may  secure  our 
agency  if  a  progressive  dealer.  Write  us  for  our  pro- 
position. 


Montreal  Halifax  St.  John  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


F6 
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ishes  are  finding  an  increasingly  firm 
market.  Fish  oil  used  in  the  composi- 
tion of  varnish  to  stand  heat  is  at  $1.18 
a  gallon.  China  wood  oil  another  im- 
portant ingredient  of  varnish  is  costing 
$1.80  per  gallon  now  to  the  manufac- 
turer, and  the  problem  of  varnish  prices 
is  right  in  line  with  all  present  day  price 
problems,  the  question  of  how  can  legiti- 
mately advanced  prices  to  the  consumer 
be  reconciled  with  demand.  So  far 
varnish  prices  are  unchanged,  but  there 
is  some  unrest  in  this  direction  due  to 
advances  in  raw  materials. 

Glass  and  Putty 

Situation  Strong 

GLASS  AND  PUTTY.— There  is  con- 
tinued firmness  in  the  market  for  glass, 
and  in  fact  increases  in  price  may  well 
be  expected.  The  latest  reports  from 
manufacturing  centres  announce  great 
difficulties  due  to  cost  of  fuel  of  various 
kinds  but  principally  oil,  and  coal. 
Where  natural  gas  is  used,  the  trouble 
is  a  little  less  pronounced.  Putty  keeps 
in  the  same  market  condition  as  pre- 
vailed last  week  with  the  addition  of 
extra  firmness  due  to  linseed  oil  prices. 
Whiting  is  also  still  scarcer,  and  import- 
ation more  difficult.  Putty  in  five  ton 
lots  in  bulk  in  barrels  is  at  $2.90  per 
100  pounds;  in  iron  drums  $3.35  per  100 
pounds,  and  in  bladders  in  barrels  $3.60 
per  100  pounds. 

TORONTO 

TORONTO,  Feb.  2.— The  linseed  oil 
situation  continues  to  be  the  en- 
grossing one  in  paint  circles. 
Crushers  are  unable  to  get  their  seed  for- 
ward from  the  North- West  as  the  rail- 
ways have  placed  an  embargo  on  moving 
this  commodity.  Turpentine  is  in  slightly 
easier  market  due  to  a  decline  of  ap- 
proximately lc.  per  gallon  in  the  primary 
market  during  the  week.  White  lead  in 
oil  is  in  very  firm  market  due  to  the  pig 
lead  situation,  where  a  considerable  ad- 
vance has  taken  place  during  the  week. 
Shellac  is  in  very  firm  market,  some  con- 
cerns quoting  up  to  $3  for  pure  white 
and  $2.75  for  pure  orange.  Indications 
point  to  still  higher  levels  for  this  commo- 
dity. Glass  is  in  a  somewhat  inactive 
market.  There  has  been  no  general 
movement  as  yet  to  increase  the  prices. 
There  are  rumors  of  another  advance 
likely  to  take  place  in  the  United  States. 
In  the  meantime  stocks  in  local  dealers' 
hands  are  operating  to  keep  prices 
steady.  Wooden  containers  for  paint 
add  shellac  have  advanced  approximately 
15  per  cent.  Some  jobbers  report  for- 
ward booking  somewhat  disappointing, 
while  others  again  state  that  bookings 
for    future    deliveries    have    been    good. 

Unseed  Oil  Inclines 

To  Still  Higher  Prices 

UNSEED  OIL.— The  situation  in  lin- 


seed oil  continues  to  be  an  increasingly 
interesting  one.  With  crushers  unable  to 
get  supplies  of  seed  from  the  Canadian 
North-West  because  of  the  embargoes 
placed  on  this  commodity  by  the  railways 
a  shortage  of  oil  is  developing  in  some 
quarters.  The  usual  amount  of  crush- 
ing to  take  care  of  the  needs  of  the  trade 
is  not  being  done.  Most  concerns  are 
looking  after  the  interests  of  then- 
customers  only.  Prices  during  the 
week  held  fairly  steady,  although  in  cer- 
tain quarters  there  was  a  disposition  to 
quote  higher  by  5c.  per  gallon  over  the 
prices  quoted  last  week.  The  range  of 
prices  quite  generally  is  now  from  $1.20  to 
$1.25  per  gallon  in  one  to  two  barrel  lots. 
The  price  of  flaxseed  held  quite  steady 
during  the  week.  On  Thursday  of  last 
week  the  closing  price  for  the  cash  article 
was  $2.63^4  per  bushel,  and  at  the  close 
of  the  market  on  Wednesday  of  this  week 
was  quoted  at  $2.62^4.  In  the  May  op- 
tion for  seed  the  prices  were  higher,  rang- 
ing from  $2.71%  on  Thursday  of  last 
week  to  $2.70  on  Wednesday  of  this  week. 
The  forward  option  has  been  ranging  uni- 
formly high  for  several  weeks  past.  From 
all  reports  there  will  be  a  shortage  in  the 
world's  flaxseed  and  this  is  putting  a 
firmness  in  the  market.  Following  are 
the  quotations: — 

Raw,  Boiled, 

gallon  gallon 

1    to   2   barrels $1.20— $1.25        $1.23— $1.28 

3   to  5   barrels 1.19—1.24  1.22—1.27 

6    to  9    barrels 1.18—1.23  1.21—1.26 

Gasoline  Very  Firm : 

Fuel  Oil  Has  Advanced 

GASOLINE,  OILS.— The  price  of  gas- 
oline is  holding  in  very  firm  market. 
Crude  oil  in  the  Mid-Continent  field  is 
still  quoted  at  $1.70  per  barrel.  The  de- 
mand for  gasoline  during  the  past  winter 
has  been  so  heavy  locally  that  refiners 
have  been  unable  to  accumulate  their 
usual  stocks  as  a  reserve  against  the 
heavy  demand  in  spring  and  summer.  Per- 
sent  indications  point  to  higher  gasoline 
than  has  yet  been  known  during  the  com- 
ing summer.  Locally  it  is  quoted  at  28*/^ 
and  29c.  Fuel  oil  has  advanced  %c.  per 
gallon  and  in  barrels  is  now  quoted  at  12c. 
and  in  tank  cars  at  lie.  With  the  con- 
gested freight  shipments  refiners  are  find- 
ing that  they  are  unable  to  get  their  de- 
liveries to  their  customers.  This  is  seri- 
ously affecting  the  munition  plants,  who 
are  depending  on  this  source  of  fuel  for 
power.  The  coal  situation  is  a  serious  one 
and  deliveries  are  being  made  no  better 
on  fuel  oil  than  on  coal.  Refiners  who 
have  large  monthly  contracts  are  in 
some  instances  unable  to  get  any  more 
than  half  their  deliveries  made.  This  is 
hampering  the  business  of  these  concerns 
;is  well  as  being  a  serious  problem  for  the 
munition  factories  who  are  depending  on 
this  source  for  their  fuel. 

Turpentine  Easier 

In  Primary  Market 

TURPENTINE.— Throughout  the  week 


under  review  turpentine  has  been  from 
lc.  to  l^c.  per  gallon  lower  in  the  prim- 
ary market  than  it  was  quoted  at  last 
week.  Locally,  however,  prices  have  re- 
mained unchanged  as  the  difference  is  not 
sufficient  as  yet  to  warrant  a  change.  Pro- 
duction of  new  stocks  is  expected  to  start 
in  the  Southern  United  States  about  the 
first  of  next  month  and  this  should  have 
a  tendency  to  make  prices  easier.  For  the 
most  part  the  demand  is  reported  light, 
except  from  manufacturers  who  are  us- 
ing considerable  quantities.  The  lower 
quotations  of  last  week  have  been  moved' 
up  nearer  the  higher  quotations. 

l-barrel    lots    $0  77 — $0  81 

2  to  5  barrels   0  76—  0  80 

6  to  9   barrels   0  75 —  0  79 

5-gallon    o  82 —  0  88 

White  Lead  in  Oil 

In  Very  Firm  Market 

WHITE  LEAD  IN  OIL.— With  an  ad- 
vance of  50c.  per  hundred  in  the  price  of 
pig  lead  in  the  primary  market  a  firmness 
has  been  instilled  into  the  price  of  white 
lead  in  oil.  Furthermore  linseed  oil  is 
in  increasing  firm  market  with  higher 
prices  quoted  owing  to  the  difficulty  of 
getting  seed  forward  from  the  Canadian 
North-West.  Pig  lead  in  the  New  York 
market  is  now  quoted  at  $8.25  per  hun- 
dred as  compared  with  $7.75  a  little  over 
a  week  ago.  As  yet  the  price  of  white 
lead  has  not  advanced,  but  it  is  antici- 
pated that  it  will  go  higher  if  the  present 
condition  continues  in  the  primary  mar- 
kets. Locally  it  is  quoted  at  $14.80  per 
hundred  in  small  lots  and  $14.50  per 
hundred  pounds  in  ton  lots. 

Putty  and  Glue  Are 

Inclining  Higher 

PUTTY,  GLUE.— With  the  firmness  in 
the  linseed  oil  market  and  the  difficulty  in 
getting  supplies  of  whiting  there  are  in- 
dications that  the  price  of  putty  may  go 
higher.  There  are  those  who  confidently 
believe  that  the  situation  points  in  that 
direction.  Glue  is  also  in  firm  market, 
with  quotations  for  available  stock  in 
English  common  sheet  glue  ranging  up  to 
29c.  per  pound.  Bone  cake  glue  has  also 
been  moved  up  to  29c.  per  pound  in  cer- 
tain quarters.  Supplies  are  becoming 
still  scarcer  and  the  situation  is  growing 
more  acute  each  week. 

Wooden  Paint  and 

Shellac  Containers  Up 

CONTAINERS.  —  Manufacturers  of 
wooden  shellac  and  paint  pails  have  ad- 
vanced the  price  of  these  containers  ap- 
proximately 15  per  cent,  during  the  past 
week.  The  5-galIon  size  that  formerly 
sold  for  47c.  each  is  now  quoted  at  55c. 
There  has  been  an  increased  demand  for 
these  containers  owing  to  the  high  prices 
asked  for  metal  containers.  Wooden- 
ware  manufacturers  have  instructed  their 
representatives  to  accept  no  forward  con- 
tracts on  woodenware.  The  cost  of  the 
raw  material  and  the  higher  labor  cost 
have  made  the  market  firm. 
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•  I  A  K  I)  W  A  RE    A  NI)   META  L 


TTfANTED  —  RELIABLE,  ENERGETIC 
" '  hardware  clerk,  8  to  12  years'  experience. 
Capable  of  taking  charge.  Apply,  stating  sal- 
ary and  giving  full  particulars,  to  Box  170. 
Hardware  and   Metal,  Toronto. 


The  firm  who  inserted  the 
above  advertisement  in  Hard- 
ware and  Metal  showed 
good  judgment. 

Naturally,  replies  would  only 
come  from  clerks  who  were 
in  the  habit  of  reading  Hard- 
ware and  Metal — and  every 
hardware  merchant  realizes 
that  a  clerk  who  reads  Hard- 
ware and  Metal  is  the  kind 
of  clerk  he  wants,  because  he 
will  be  thoroughly  informed 
on  market  conditions,  new 
selling  plans  and  the  best 
methods  of  window  display 
and  advertising.  The  above 
advertisement  brought  in  23 
replies.    It  cost  only  67  cents. 

" 

USE  THE  WAM 
AD.  PAGE. 


The  Berry  vvagon 
is  as  popular  as  ever. 

You  should  always  have  one  in  your 
show  window,  it  is  a  never  failing 
source  of  attraction.  No  more  strik- 
ing advertisement  was  ever  devised 
for  the  dealer,  and^ou  can  use  it  in 
many  profitable  ways  to  influence 
business.  The  wagons  cost  you  noth- 
ing when  ordering  our  Architectural 
Finishes. 

All  Berry  Brothers'  products  are 
staple  of  the  varnish  supply  trade 
and  our  label  is  accepted  without 
question  as  a  mark  of  quality. 

Berry  Brothers'  line  is  a  sure  basis 
for  a  growing  varnish  trade. 

Our  price  list  and  dealers'  proposition  will  interest 
you.     Wiite  for  them. 

RERRY  BROTHERS 

19  11MCORPOH.ATCD.  I         1 

■^sWsrld-s  Laro'estVarnish  Makers  V> 


ESTABLISHED    1858 


WALKERVILLE 


ONTARIO 

(4S3) 


If  interested,  tear  out  this  p  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics— B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless.  20%J  22  short  lesrnok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20%;  22  long  rifle, 
black.  22  long  rifle  smokeless. 
TV,,  ;  other  riui  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60%  ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  00  days,  or  2% 
discount  for  cash   in   JO  days. 

"Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder. 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2M>%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2y2%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

AMERICAN    AMMUNITION. 

List  Prices. 
Subject  to  2y2%  discount. 
B.B.  caps,  $3.50  per  M.;  B.B. 
caps,  concave  ball,  $4.40;  22  short, 
$5;  22  long,  $6;  22  long  rifle,  $7; 
22  short  snnokeless,  $5.35;  22  long 
smokeless,  $7.50;  22  long  rifle 
smokeless,   $8,75   per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless— 303  Winchester, 
$32.75  per  M. ;  303  Savage,  $32.75 ; 
303  British,  $95;  32  "Winchester 
special,  $32.75;  38-55  Winchester, 
$70;  401  Winchester  self-loading, 
$76   per   M. 

Primers — Nob.  1,  1%  and  2%, 
$3.60;  Nos.  1  and  2  (100  In  box), 
$.",.80:  Nos.  1-W,  iy2-W,  21/2-W 
and  3-W,  and  new  4,  5,  and  ~>V>- 
100  in  box,  $3.80;  Berdan  Nos.  1, 
iy2,  2  (250  in  box).  $".60;  Berdan 
Nos.  1,  Wz.  2   (100  in  box),  $3.S0. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
rash  discount  only;  Chilled. 
$1.50;  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  M>o  per  lb.;  f.o.b. 
Montreal,  Toronto,  namllton. 
London,     St.    John     and     Halifax 

freight,  equalized, 

AUGER    HITS 

SI. 'i n dard    List  Prices    per   dozen. 

3/16....$  5.00  12/10....$  7.00 

4/16....     5.00         13/16 8.00 

5/16....     5.00  14/16....     8.00 


C/16 5.00         15/16 9.00 

7/16 5.00  16/16 9.00 

8/16 5.00  18/16 10.50 

9/16....     5.50         20/16....   12  00 

10/16....     6.00         24/16 15.00 

11/lB"....     7.00 

Discounts   from    Standard    List 

prices : 

Common,    G5%. 

Ford's   Anger   Bits,   30   and   10%. 

Irwin   Auger   Bits,   40%. 

Gilmour    Auger   Bits,    60%. 

Roekford  Auger  Bits,  50  and  10% 
F.O.B.         Toronto,         .Montreal, 

Loudon    and    Hamilton. 

AXES 

Single  Bit,   doz S  50  11  00 

Double   Bit    14  00  ll!  00 

B   ys'    Axes    7  00  S  00 

Hunters'    Axes    5  75  7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  SO 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices,  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  ou  application. 
Prices    range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra   Quality,  30,  5%. 
Standard   Quality,  40%. 
Side   Lace   Leather,   lb..$1.35-$1.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.60 

BELLS     (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A   x   75  lb 4  75 

BOLTS   AND   NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts.  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  10%. 
Coach   and   Lag  Screws,  35%. 
Skein   Bolts,   30%. 
Square   Head    Blank    Bolts,    15%. 
Bolt  Ends,   15%. 
Plow   Bolts,   15%. 
Elevator  Bolts,  20%. 
Fancv    Head    Bolts,    15%. 
Shaft-  Bolts    ($3  list),  15%. 
Step   Bolts,   large  head    ($3)    list, 

15%. 
Whiffletree  Bolts,  15%. 
Nuts,   square,  $1   off  list. 
Nuts,   hexagon,   $1   off  list. 
Stove    Rods,    per   lb.,   9%e. 
Stove   Bolts,      55%. 
Tire  Bolts,  40%. 

F.O.B.  Toronto.  Montreal.  Lon- 
don   and    Hamilton. 

BORAX 

Lump   Crystal   Borax,   lb..  0  10y2 

BRASS  Ter  lb. 

Spring,     sheets.    S    in.    wide, 

up  to  20  gauge  0  60 

Rods,   liase   14   to  1   in.   round   0  55 

Tubing,   seamless  base   ....  0  57 
Tubing,  iron  pipe  size,  1   in. 

base    0  54 

Copper    r.P  s o  5S 

BARS    (Clothes) 

3  sections,   4   ft,,   doz 5  50 

3   sections,  5  ft.,   doz 6  SO 

8  lectlom,  6  ft.,  doz s  20 


BOILERS    (Range* 

30-gal.    Standard    10  00 

30-gal.    extra   heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in.x24  in 7  00 

No.   2—18  in.x28  in 7  60 

No.   3—20  in.x30  in 8  00 

BOARDS    (Ironing) 

Size   12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,    doz...  IS  00 

Cork   covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 
Folding,   per   doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen   ....     $1  75 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe     2  75      3  95 

Original   Globe   3  00      4  25 

Newmarket    King    4  25 

Diam'd    King    (Glass)    4  50 

Western    King    (Enamel)..       4  75 

Wood,    double    faced 1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.  "S40    25% 

No.  S00   20  &  5% 

No.    S3S    25% 

No.    SOS    25% 

No.   804    30   &   5% 

Nos.   S02,   842.   844    30% 

Nos.  810  and   S14 15.5% 

Nos.   820   and   910   30% 

F.O.B.  Toronto,  Montreal,  Lon- 
don.  Hamilton. 
CANS 

For      discount      on      milk      and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  Yi  in.,  $7.80;  5-16  in.. 
$6.90;  %  in.,  $6;  7-16  in.,  $7.65; 
Vi  in.,  $7.45;  %  in.,  $7.25;  %  in., 
$7.15:    %    in.,  $7;   1   in.,  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: Vi  in.,  $13;  5-16  in.,  $11.10; 
%  in.,  $10.30;  7-16  In.,  $10.05;  y2 
in.,  $9.85;  %  in..  $9.65;  %  in., 
$9.50;   %   in.,  $9.35;  1  in.,  $9.20. 

Fire  Welded— 7-16  in.,  .$6;  % 
in.,  $6;   %   in.,  $6:   %   in.,  $6. 

B.B.B.  Crane  Chain— %  in..  $9 
per  100  lbs.;  5-16  in..  $8:  %  in., 
S7.20;  7-16  in.,  $7.20;  %  in.,  $7.20; 
%  in..  $7.20;  %  in.,  $7.20;  cow- 
ties.  25%;  trace  chains,  25%;  dog 
chains,  37%%;  halter  chains, 
37%%:  tie-out  chains,  67y2%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9;  No.  1,  $9:  No.  2.  $10;  No. 
3,  $11;   No.  4,  $13:   No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11:  No.  1,  $11:  No.  2.  $12; 
No.  3.  $13;   No.  4,  $17;   No.  5.  $20. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount,  of  27%%  f.o.b.  Mont- 
real,   Ottawa.    Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock, 

CHOPPERS.     FOOD 

Universal,    No.    0 $14. 40  doz. 

1 17.40  doz. 

2 -x20.40doz. 

3 25.80  doz. 


CLOTHES    LINE    (Galvanized) 

No.  Per  M.  ft. 

17,  7-strand,  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.  lengths..  6.60 

18,  6-strand,  100-ft.  lengths..  4.95 
IS,  6-stran-d,  50-ft.  lengths...  5.15 

19,  6-strand,    100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars.   y2  to  2  in .  53  00    53  00 

Plain  sheets,  14  oz., 
14x28  in.,  14x60  in.  53  50    53  50 

Copper  sheet,  tinned, 

14x60.    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60    base.  61  00    60  00 

Braziers'     in     sheets. 

6x4   base    52  50    52  00 

COMBS 

Curry  combs,   list,   plus  10%. 
CORD    (SASH) 

No.  6,  lb 0  46% 

No.    7,    lb 0  45% 

Nos.   8,  9.  10,   12    0  45 

CANADA   PLATES 

Prices   nominal. 

Montreal  Toronto 
Ordinary,    52    sheets    6  75      6  75 
All   bright,  52  sheets     7  50      7  00 
Galvauized 
Apollo    Crown    Gorbals 
1Sx24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 

CHARCOAL  TIN    PLATES 

M.L.S.    and    Famous —        Per  box 

IC,  20x2S  base   $22  00 

IX,  20x28  base    20  00 

IXX,   20x28  base    30  00 

IXXX,  20x2S  base   34  00 

Raven   and   Murex   Grades — 
IC,   20x28   base,  56   sheets..     9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX,   20x28  base,   56  sheets  12  00 
IXXX,  20x28  base,  56  sheets  14  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $15.50;  216  lbs.,  $16.50. 
COKES,    BRIGHT 
Bessemer  Steel — 

14x20  I.C.  base   8  75 

20x28  I.C,  double   box 17  50 

CLOCKS 

Big    Ben : 2  40 

CROWBARS,  5%   to  6c  per  lb. 

DRILLS 

Bit   Stock    Drills,   45%. 
Rd.   Shk..  40%. 
Wood   Drills.  20%. 

"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I   X,  14  x  20  base   12  05 

I  X  X,  14  x  20  base 12  90 

ENAMEL  WAKE 

See   prices   under   heading   Wares, 
etc. 

FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,   1899.  % 

Great    Western,    Amor 60,2% 

Kearney   &    Foot,   Arcade.  60 

.1.    Barton    Smith    Kagle 60 

Disston    Brand 80 

Vulcan    Brand    60 

Globe    '.        60, 

Nicholson     50 

Black    Diamond     50 

Delta    Files    40.  5 

F.O.B.  Toronto,  Montreal.   Lon- 
don and   Hamilton. 
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You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-153  University   Ave.,  Toronto 


CLASSIFIED  LIST  OF  ADVERTISEMENTS  (Concluded  from  Page  96.) 


Varnishes;  See  Faints 
Beri7    Bros.,    Ltd.,    Walkerville,    Out 
Brandrara-Henderaon,    Ltd.,    Halifax. 
Canada   Paint  Co.,    Montreal. 
Dougall  Varnish  Co.,  Ltd.,  Montreal. 
R.   C.   Jamieson   ft  Co..    Montreal. 
Martin-Senour   Co.,    Montreal. 
Benjamin    Moore   ft    Co..    Toronto. 
Pratt  ft   Lambert.    Bridgeburg. 
A.    Ramsay   ft  Son   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.   F.   Stephens  ft  Co..  Wtnnlr»f 

Ventilators 

Beatty   Bree.,   Ltd.,   Fergus,  Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Winnipeg     Ceiling     &     Roofing     Co.. 

Winnipeg. 

Vises 
National     Machinery    ft     Supply    Co.. 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 

Vises,  Oval   Slide 
National    Machinery     ft     Supply     Co., 
Ltd.,    Hamilton. 
Vises,  Pipe 
National    Machinery     ft     Supply     Co., 
Ltd.,    Hamilton. 

Vulcanizing    Robber 
Adamson  Mfg.  Co.,  Hamilton. 

Wall  Scrapers 
Bridgeport  Hdwe.    Mfg.  Corp.,    Bridge- 
port,  Conn. 

Wallboard 

Belyea.    Walter.    Winnipeg,    Can. 
Bird  &  Son,  Hamilton. 

Wash  Boards 

Wm.  Cant  ft  Sons  Co.,  Newmarket. 

Meakins  ft  Bona,  Hamilton. 

Walter  Woods  ft  Co..  Hamilton. 
Washing;  Machines,  Electric 
and   Power 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,    Man. 

Oummer-DowsweU    Ltd.,    Hamilton. 
Washing  Machines,   Hand 

Beatty   Bros.,   Ltd.,   Fergus,  Ont,  and 

Ouraer-DoWweTi'.    Ltd..    Hamilton. 


Wagon    .lucks 
D.    Ackland    ft    Son. 
Richards- Wilcoi    Canadian    Co.,     Lon- 
don,   Ont 
Washers 
London     Rolling     Mill     Co.,     London, 

Ont 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Waste  Baskets 
The     Dennis     Wire     ft     Iron     Works, 
London,    Ont. 

Washers,    Iron 
J.    E.    Beauchamp    &    Co.,    Montreal. 
Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls  for  Animals 
Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and 
Winnipeg,    Man. 

Whips 

Samiic!   Trees   &  Co.,    Ltd.,   Toronto. 

Whisks 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   ft  Sons,    Ltd.,    Hamilton. 
T.    S.    Simms  ft  Co.,    St    John,    N.B. 
Sterens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   ft    Co..    Hamilton. 

Whistles,   Steam 

T.    McAvity  ft  Sons,  St.  John,  N.B. 

White    Lead 
Brandram-Henderson  Co.,  Montreal. 

Carter  White  Lead  Co.,   Montreal. 
Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Sherwin    Williams    Co.,    Montreal. 
Q.    F.    Stephens  ft   Co.,    Winnipeg. 

Wholesale    Hardware 
Caverhill,    Learmont  ft   Co.,    Montreal. 
H,  S.  Howland,  Sons  ft  Co.,  Montreal. 
Lewis  Bros.,   Ltd.,    Montreal. 
Winches 
Manitoba    Bridge   ft   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba    Bridge   ft    Iron    Wks.,   Ltd., 
Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co..     Ltd., 

London,    Eng. 
Colonial     Wire     ft     Mfg.     Co.,     Ltd., 
Montreal. 


Dominion     Iron    ft     Steel    Co.,     Ltd., 
Sydney,  C.B. 

Frost   Steel   &    Wire   Co.,    Ltd.,    Ham- 
ilton. 

B.    Greening    Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 
11  ton. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 

The   Western   Wire  &   Nail   Co.,    Ltd., 
London,    Ont. 
Wire  Cloth  Display  Racks. 

R.    M.    Bowser  ft  Son,    Renfrew,    Pa. 
Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Wire  Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     ft     Iron     Works, 
London,    Ont 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 

McGregor-Banwell    Fence    Co.,     Walk- 
erville,   Ont. 
Wire  Door  Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.        Greening       Wire       Co.,        Ltd., 
Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial    Wire  ft   Mfg.   Co.,   Montreal. 

Dominion     Iron     ft     Steel    Co.,     Ltd., 
Sydney. 

B.        Greening       Wire       Co.,       Ltd., 
Hamilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Steel  Co.   of  Canada,    Ltd.,   Hamilton. 

Western    Wire    ft    Nail    Co..    London. 
Wire   Mats 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     ft     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Wire,  Bright  Annealed 

Frost   Steel  &    Wire  Co.,    Ltd.,   Ham- 
ilton. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Wire    Goods 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

McGregor-Banwell    Fence    Co.,     Walk> 
ervil]e,    Ont. 


Wire    Products 

Canada  Wire  ft   Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis    Wire      ft      Iron    Works. 

London,    Ont 
Dominion     Iron     ft     8teel     Co.,     Ltd.. 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Wire   Springs 

The     Dennis     Wire     ft     Iron     Works. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire   Stretchers 

Richards- Wilcox  Canadian  Co.,  Lon- 
don.   Ont 

Wood  Finishes 

Berry  Bros.,    Welkerrille. 

Dougall    Varnish  Co..    Ltd.,    Montreal. 

Pratt  ft  Lambert,    Bridgeburg,   Oat 

G.    F.   Stephens   ft   Co.,   Winnipeg. 
Wood  en  ware 

Boeckh   Bros.  Co.,   Toronto. 

Wm.  Cane  ft  Sons  Co..  Ltd.,  New- 
market 

Meakins  ft  Sons,  Ltd.,  Hamilton,  Ont 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford. 
Ont 

Walter   Woods    ft    Co.,    Hamilton. 

Woven   Wire  Fencing 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  ft  Iron  Works. 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Hamilton. 

McGregor-Banwell    Fence    Co.,    Ltd. 

Dominion  Iron  ft  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,    Attleboro,   Mass. 
Trimont   Mfg.   Co.,    Roxbury,   Mass. 
Whitman     ft     Barnes     Mfg.     Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,  Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell.      Ltd.,      Hamfltoa, 

Ont. 
Waiter    Woods    4    Co..    Hamilton. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     2  15 

Under  40   lbB 2  45 

Mounted   No.  115,  each 7  00 

Ri-Treadle,   each    6  75 

HALTERS    (SNAP   AND    RING) 

Doz. 
Russet  rope  shank,  1  in...$7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  In —  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in.   14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HALTERS   (SISAL) 
7-16  in.  gross,  $18;  9-16  in.,  $27. 

HAMMERS,    SLEDGE 

Can.,  6  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe.  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%:  all  other  hickory 
handles.  37%:  hickory  cant  hook 
and  peavie  handles  25%;  maple 
•  •ant  hook  and  peavie  handles. 
35%;  all  hickory  neckyokes. 
heavy  team  oval  and  round  whif- 
fletrees,  20%:  all  ash  and  oak 
ueekyokeR.  heavy  team  oval  and 
round  whiffletrees  25%;  ash  car- 
riage neckyokes  25%:  ash  and 
hickory  carriage,  buggy  and 
democrat  whiffletrees  35%:  twin 
nookynkes  40%;  chisel  and  file 
handles  40%:  Pearson  horse 
pokes  35%;  dictator.  Champion 
and  Climax  horse  pokes  30%: 
wood  how  rnke  25%;  wire  bow 
rake  30%. 

F.o.t>.    St.   Thomas,    London, 
Strathroy. 

HANGERS.  BARN   ft   PARLOR 

Atlas.  No.  0   6  fin 

Atlas.    No.    1     7  30 

Atlas.    No.    2    8  50 

StearnR.  4  1n 6  00 

Steams.   5  in 8  40 

Perfect.  No.  1    8f>0 

Perfect.  No.  1% 9  50 

Perfect.  No.  2 10  00 

Storm  King  and  safe- 
ty   hanegrs.    doz 7  00 

Steel   track.  Hi   In 6  75 

HEATERS   (OIL) 

Perfection   No.  120.   N.P.,  ea.$3  86 

Pr-rfectlon   No.   130.   N.P.,  ea.  3  75 

Perfection   No.  125,  .Tap.,  ea.  3  25 

HINGES.    TEE    AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-lncte    §3  00  $2  615 

6-inch    3  70  3  20 

6  Inch    4  00  3  00 


Strap. 

Tee. 

1  00 

1  00 

1  20 

1  10 

1  40 

1  30 

1  70 

1  50 

2  50 

1  SO 

3  50 

2  40 

8-inch  5  40  4  10 

10-inch  9  60  7  30 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject  to  discount  of  30  and 
5%   off  list. 

Light. 

3  in.,   doz.   prs.. 

4  in.,   doz.   prs.. 

5  in.,   doz.   prs.. 

6  in.,   doz.   prs.. 
8  in.,  doz.  prs. . 

10  in.,  doz.  prs. . . 

Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per  100  lbs...   7  00 

Over  14  in.,   per  100  lbs 6  50 

Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,   per  lb 6% 

F.  O.  B.  Toronto,  London,  and 
Hamilton.  Montreal. 

HOOKS,  GRASS  English 

Canadian      Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.90; 
No.  1  and  smaller,  $5.15;  sihow 
pattern,  No.  2  and  larger,  $5.15; 
No.  1  and  smaller.  $5.40;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $5.35;  No. 
1  and  smaller,  $5.60;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4  ,$fi.75:  special 
'•ountersunk  steel,  all  sizes,  0-4, 
$7.25;  toe  weight  steel  shoes,  all 
sizes,   No.   1   to  4,   $7.75. 

Toecalks  Standard,  J.  P.  &  Co., 
'Blunt"  No.  1  and  smaller,  $1.60  ; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 

F.o.b.  Toronto   and    London. 

HAT   AND   COAT   HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON  AND   STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 

Refined      iron,      per 

100    lbs 

Angles     base 

Horseshoe  iron,  per 

100  lbs 

Norway    iron    

Mild   steel    

Band    steel    

Sleigh   shoe  steel    . . 

Tire   steel    

Toe  calk  steel    

Mining     tool     steel, 

per   lb 

Oammell  Laird,  lb. 
Sheet  cast  steel,  lb. 
Black    Diamond    too 

steel,    per  lb 

Sliver  tool  steel,  lb 
Spring  steel 

IRON,    TINNED 

72x30  up   to  24  gauge,  case 

lots     16  60 

72x30,  26  gauge,  case  lota..  16  00 

Less   than    case,   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set     1  15 

Mrs.   Potts,    No.   50,   nickel- 
plated,   per  set   1  30 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 100 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess    Electric,   each    3  20 

Gasoline   Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     . ._ •». 24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  ...  30c  ft. 
Mechanic,  extra  heavy   ...  32e  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft...26cft. 
B.T.  Iron  Bound,  10-14  ft.  31e  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension      24e  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36    ft 19e  f t. 

40  to  44  ft.  • 20c  ft. 

48  to  52  ft 25c  ft. 

56   to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
fhree   times   the  price. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 13c  ft. 

IS  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  60 

Tumbo.   doz 10  00 

Tap'd    Dash,    doz 1125 

Search    Das:h.    doz 11  75 

Searchlight,    No.    20,    doz...  19  50 

Ml    hra  ss    24  75 

Little   Bobs    175      2  35 

Copper,  well  japanned,  doz.  14  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   Mast,   short    0  65  0  75 

Cold    blast    0  75 

fold  blast,  short  ruby  2  95  3  00 
Cold       blast,       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb.  No.  3.  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  25 
Rarn  Door.  No.  5,  per  doz.  1  80 
Barn    Door,    No.  9,    per   doz.  2  75 

LEAD 

Pig,    see    weekly       Mont'l  Tor'to 
report.  Lb. 

Lead    wool     0  13       0  12 

Sheets.  3  lbs.  sq.  ft.  0  13%  0  12% 
Sheets,    3%    lbs.    sq. 

ft 0  13%  0  12% 

Sheets,    4-6    lbs.    sq. 

ft 0  13%  0  12 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES   (WASHING) 

List  Each 

Canadian    

Dowswell   

Noiseless    

Hamilton   

Re- Acting    

Snowball    


Momentum  

New  Century,  style  A 

New  Century,  style  B 

Playtime,  engine  drive  .... 

Ideal  Power  

Seafoam,  electric   

S#afoamu  engine  drive  .... 

New  Idea,  electric  

Sunshine  

Popular,  No.  1   

Economic  

Champion    

New  Excell-All   

Blue  Bell,  without  stand.. 
Puritan  Water  Motor  Was 

er,  complete  

Hydro,    One    Tub,    engine 

drive    

Low  pressure  water  motor 

washer,  each    

Connor    ball-bearing,    with 

rack   

I  X  L  

Gem    

Winner   

Connor   Improved    

Jubilee    

Canada  First  

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and    upwards. 

B.T.  Bonnie,  style  A 

B.T.  Bonnie,  style  B 

B.T,  Ideal   

B.T.  Ideal  Power  

B.T.  Ideal  Water  Motor  .. 

B.T.  Cyclone' 

B.T.  Cyclone  Water  Motor 
B.T.  Vollmar,  No.  2  ...... 

B.T.  Vollmar,  No.  3  ...... 

Forest  City,  engine-driven    . 
Forest  City,  electric 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton;  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 


MALLETS 


Per  doz. 


Tinsmiths',  2%  x  5%  in 1  75 

Carpenters',   round   hickory    2  05 

MOPS 

Mops,  O-Cedar,  doz $12  00 

S.  W.  Mops,  doz.   , 3  75 

Mop  Sticks,  doz 160 

Oast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  Inch...  10c 
1%  inch,  ..$1  3%  Inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  Inch.  ..  5c 
1%  inch.  ..40c        4%    Inch.     ..   5c 

2  inch.  .  .30c        5  inch.  base. 
2%  inch.  .  .30c        5%    inch.    base. 
2%  inch.  ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25e  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  cniv"'on  n-'P  nrice. 
Finishing  Nails,  60c  per  100  lbs. 
advance  over  common  null  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nills,  f.o.b. 
Toronto.  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal.  Gananoque, 
Colllngwood,  and  Owen  Sound, 
$4.75  base. 

Freight  equalized  •« 
above  points. 

Windsor,  Walkervllle.  F.  O.  B.. 
factory  points,  carload  freight 
allowed,  $4.77%. 

Cut  Nails  —  Montreal,  $4.50 
base;  Toronto,  $4.50  baae;  Lon- 
don. $4.50. 

Miscellaneous  wire  nails,  08% 
off  miscellaneous  Hat,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  lt»mi€om. 
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How   we  Direct  Customers  to 

Sherwin-  Williams  Agents 

When  we  ship  an  order  to   one  of  our  agents 

our  interest  does  not  end  there — it  really  has  only 

begun 

Re-orders  will  not  come  in  as  long  as  stock  re- 
mains on  the   agent's    shelves,  therefore,   our 
interest  demands  that  we  put  forth  every  effort 
to  direct  customers  to  the  stores  of  S-W  Agents: 

Agents9  Co-operation  Necessary 

Our  promotion  to  increase  your  profits  is  aimed  direct  at 
your  customers  through  personal  letters,  and  is  bound  to 
create  sales,  but  we  must  have  the  names  and  addresses  of 
the  customers  whom  you  desire  to  have  this  sales  boosting 
promotion. 

If  you  haven't  sent  us  your  list  of  names  for  these  personal 
letters,  please  do  so  at  once  that  yru  may  not  lose  an  op- 

portunity to  sell  a  good  bill  of  paints  and  finishes  to  those 

customers  who  are  going  to  paint  this  spring. 

i 
em; 

The  additional  business  will  more  than  pay  for  your  time 

and  trouble.     Do  it  to-day, 

If  your  are  not  an  S-W  Agent,  ask  us  for  full  particulars 

of   the    proposition  that  is  backed  up  by  the  world's  best 

known  paint  trade-mark. 

• 

The  Sherwin-Williams  Co. 

of  Canada,  Limited 

MANUFACTURERS  OF  INSECTICIDES 

Offices  and  Warehouses  : 

Montreal,    Toronto,    Winnipeg,   Calgary,    Vancouver 
Halifax,  N.  S.,  London,  Eng. 

Head  Office,  Montreal 

. 

If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 
Size.  25  lbs. 

Xo.    3    $19  25 

Xo.    4    9  25 

No.   4%    8  00 

No.    5    4  25 

Xo.    6    4  00 

No.    7    3  75 

No.   S    3  75 

No.   9    3  50 

Xo.    10    3  50 

Xo.    11    3  50 

Xo.     12     3  50 

Discount  from  above  is  10%.  uu 
small  quantities  and  10  and  5% 
in    laiger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing    nails.    American,    large 
head,   keg,  $7.70. 
NETTING   POULTRY 
List   prices   per   roll    of  50   lineal 
yards.     Adopted    March.    1909. 
2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80      48  inch... $  6.20 
18  inch...  2.65      60  inch...     7.70 
24  inch...  3.40      72  Inch...     9.20 
30  inch...  4.00      84  inch...  10.50 
36  inch...  4.75      96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch. ..  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00  42  inch. . .$12.00 
IS  inch...  5.50  48  inch...  14  00 
24  inch...  7.00  60  inch. ..  17.00 
30  inch...  8.50  72  inch. ..  20.00 
(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch...  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...  20.10 

Discounts,  at  present  quoted 
apply  only  to  1  and  2  Inch  mesh 
netting.  Other  prices  haye  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian  netting,  30,   10%   off   list. 

American  netting,  30%  off  list. 
POULTRY  FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    ( American)    $20.75-$21.0O 

U.S.    Navy    (American)     ...   20  00 

Clipper,    U.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers    (spun)     $8.00-$S.50 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol     0  13      0  12 

Koyalite    0  13      0  12 

Palatine    0  16      0  15 

Lampoline    0  14      0  13 

Electroline    0  17      0  16 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   0  35      0  30% 

Parafflne    0  24      0  19% 

XXX   Machine   0  25%  0  22 

Fuel    oil,    bfls 0  13      0  12 

Fuel    oil,    tank    cars  0  12       0  11 

OLD   MATERIALS 

Tea    lead,   fie    Hi. 

bead,   heavy,   pipe,   ci ■•.,   8c. 

Brass,   yellow,   15%e;   red,  19%c 

Brass,   light,  10%c  lb. 

Zinc,    heavy,  8c   lb. 

Copper,   heavy,  23% c  lb, 

Old    cast    iron,  $16.50-$16  per  ton. 

Stove    plate,   $11.75   ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6%c 
lb. ;  auto  tires,  etc.,  B%C, 
bicycle  tires,  2%c. 
PACKING  Per   lb 

J  Fine    Jute    , 0  11% 

J  Coarse  Jute   0  09% 

Square    braided    hemp    ....   0  25 

No.  1    Italian    0  30 

No.  2   Italian    '.  .  .  .   0  23 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    No.   1    roll    1  20 

Dry    Fibre.    No.   2  roll    0  60 


Hesin    sized,    per    roll    1  00 

Tarred   Fibre,   No.  1  roll....   1  25 
Tarred    Fibre,    No.   2   roll...   0  70 

Surprise   Fibre    0  70 

Tarred  Felt,  per  100  lbs.....  2  85 
Asbestos    Sheeting,    (per   100 

lbs.)     $10.00-$12.00 

Carpet   Felt,    16  oz..    per   100.   4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 


PICKS(CLAY) 

5  to  6  lbs.,  doz. 

6  to  7  lbs.,  doz. 


Rock 
7  00 
25 


Clay 
6  50 
6  75 

6  75 

7  00 
7  50 


Pe 


r  case 
$0  85 

0  90 

1  00 


u    lu    I    iua.,    uvji i    — t, 

7  lbs.,  doz 7  50 

7  to  S  lbs.,  doz.   ...     8  00 

S  lbs.,  doz 8  00 

PINS.   COTTER 

Cotter   pins,   85%   discoun 
PINS,  CLOTHES 
Selected   full   cpunt 
5  gross,  4-in.   (loose) . . 
5  gross,  4%-in.   (loose) 
5  gross,  5-in.   (loose).. 

PIPE.    STANDARD    WROUGHT 

Buttweld —  Black    Galvanized 

Per  100  feet 

%   in $    4  25      $    5  75 

%   in 3  54  5  67 

%   in 3  54  5  67 

%   in 4  59  6  16 

%   in 5  64  7  76 

1  in 8  33  11  48 

1%   in 11  27  15  53 

1%   in 13  48  18  56 

2  in 18  13  24  98 

2%   in 28  67  39  49 

3  in 37  49  51  64 

3%   in 46  92  63  94 

4  in 55  59  75  76 

Lapweld — 

2  in 21  09  27  57 

2%   in 31  59  41  83 

3  in 41  31  54  70 

3%   in 51  52  68  54 

4  in 61  04  81  21 

4%   In 71  12  94  62 

5  in 82  88        110  30 

6  in 107  50        143  00 

7  in 142  80        186  80 

8  in.    L 150  00        196  30 

8  in.  • 172  80        226  10 

9  in 207  00        270  80 

10    in.    L 192  00        251  20 

10       in 247  20        323  40 

Terms  2%  30  days,  approved 

credit. 

Prices    Ontario.    Quebec   and 

Maritime  Provinces. 

WROUGHT  NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"   and    under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit.        Ontario,      Quebec      and 
Maritime    Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,  list    8  00 

3  in.,  in  10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,   in   10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  35%  trade  dis- 
count. 

PIPE,   LEAD 

See   weekly    report. 
PIPE   (SOIL) 

Montreal  Toronto 
Medium      and     extra 

heavy,  6"  and  un-     %  % 

der    55  55 

8"    soil    pipe    :.     40  40 

Medium  and  extra 
heavy  fittings,  6" 
and  under   GO  no 

PIPE    (STOVE) 

See    prices   under   Wares,   etc. 
PITCH 

Pine,   black,   per   bbl 4  75 

Pine,   green,    per   bbl 5  25 

POLISH 

O-Cednr,   4-oz.    bottles,    doz.$  2  00 

O-Pedar,  12-oz.   bottles,  doz.     4  00 

O  Cedar,    1-qt.    can,    doz 10  00 

O  Odar,  %-gal.  cans,  doz.  16  00 
O-Cedar,   1    gal.   cans,    dor...  24  00 


PUMPS 

Cistern    Pumps     30% 

Set    Lengths    35% 

Brass    Lined    Cylinders    30% 

Brass   Body    Cylinders    25% 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  lc  per  lb.;   %-lb.  pkgs..  2c 
lb.     Coppered   Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,   1-ply,   roll    1  70 

Samson,    2-ply,    roll    2  35 

Samson,    3-ply,    roll    2  95 

Pluvius,   1-ply   145 

Pluvius,    2-ply     2  00 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,   3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply  2  50 

Amazon,  3  ply    3  00 

Everlastic,  1  ply    1  55 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,  bbl $4.50-$o 

Roofing   Pitch,  85c  per   100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure    Manila    basis    ......lb.  29% 

British   Manila  basis    25 

Xew  Zealand  hemp  basis...  25 
Sisal  basis  » 24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 
Single   lath   yarn    basis    ....  24 

Double  lath   yarn    24% 

Yacht  marline,  tarred   50 

White  polished  halyards  . .  28 
Hemp,  deep  sea  line  basis..  40 
Hemp,  tarred  ratline  basis.  36 
Hemp,   tarred    bolt  rope  basis  38 

Marline  and   Houseline    3S 

Jute   rope  basis    16-17% 

Italian  rope  basis   40 

Cotton.    %   lb 0  42      O  47% 

5-32    lb. 0  41%  0  44 

3-16     lb 0  39      0  41% 

%   lb.   and   up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

(100    lb 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000      lbs.      Drop 

lever     46  00  1  00 

10  lb.   Household     4  00  0  10 

25   lb.    Household     5  20  0  30 

Above    list    prices'   subject    to    a 

discount    of    20%.      No    discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto.    Montreal, 

London.    Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.  H.,   bright   75 

Wood,  R.  H.,  bright   70 

Wood,   O.   H.,   bright    70 

Wood,  F.  H.   Brass   42% 

Wood,  R.  H.,  brass   40 

Wood.  O.  H.,  brass   40 

Wood,   F.   H.,   bronze    35 

Wood.  R.  H.,  bronze  32% 

Wood,  O.  H.,  bronze  32% 

Square  cap   

Hexagon  cap  

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 
SETTEES 

Settees,    4    passenger 9  00 

Awning,    ea 5  00 

Table,   ea 2  00 

Re  Gauges  and    Prices   of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.   The   market  has  reached 


a  state  where  prices  are  quoted 
only  ou  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  1094 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10  gauge    6  00  6  00 

12   gauge    6  00  6  00 

14    gauge    5  40  5  40 

16  gauge    5  60  5  60 

18-20   gauge    ....  5  55  5  55 

22-24   gauge    5  60  5  60 

26  gauge    5  60  5  65 

28   gauge    5  75  5  75 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.ft. 
Galvanized 

25  ga $  6  00 

26  ga 6  50 

24    ga 10  00 

22  ga 12  00 

20   ga 14  00 

18  ga IS  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28    8  00 

U.S.    26    7  70 

22  and   24    7  55 

18   and.  20    7  40 

14   and   16    7  26 

Colborne  Crown— 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

16  gauge   7  40  6  45 

18-20  gauge 7  60  6  60 

22-24  gauge  7  SO  6  75 

26  gauge   8  00  6  90 

28  gauge    S  40  7  20 

10%   ozs 8  85  7  50 

Add  15c  for  less  than  case  lots. 
Galvanized 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  "best-best" 
16-20        8  30  8  00  S  05 

22-24         8  50  S  20  8  25 

26  S  75  8  50  8  65 

28  9  00  8  75  8  95 

Less  25c  in   case  lots. 
SHINGLES  Per  square 

Standard   galvanized $6  75 

Shipping    weight,   90   lbs. 

Standard    painted    5  00 

Shipping    weight,    80    lbs. 
Discount   7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  85 

SKATES  List 

Boys'   Hockey,   polished    ...     1  25 

Scotia    3  25 

Dreadnought    3  50 

MicMac    5  0C 

Velox    6  50 

Regal,    189    6  00 

Discount   30%. 
STICKS    (HOCKEY) 

Boys'   red   sticks,   doz 0  70 

Men's  elm,  doz 1  10 

Selected   2  50 

High  quality   3  76 

Grooved  handle 4  40 

Special   goal    6  00 

Mic-Mac    4  60 

Mic-Mac   goal    6  00 

Rex    6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1   .  .*. 1  25 

SOLDERING   COPPERS. 

Base,'  per- lb.,  61c  cents.' 
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We  Again  Draw  Your 
Attention  to  the  Merits 
of  U.S.  Poultry  Netting 


Base  Board  and  Top 
Rail  Unnecessary 

Our  U.S.  Poultry  Fence  is 
so  stiff  and  strong  and 
stretches  so  straight  and 
true  that  the  use  of  top 
rail,  base  board  and  so 
many  posts  are  unneces- 
sary. Furthermore,  where 
top  rail  is  used  chickens 
can  see  something  to  fly 
to,  therefore,  the  fence 
must  necessarily  be  higher.  If  no  top  rail 
is  used  it  is  not  necessary  to  have  the 
fence  so  high. 


General  Appearance 

U.S.  Poultry  Fence  costs 
about  the  same  in  the  roll 
as  the  old  style  netting, 
but  considering  the  cost 
erected  and  the  extra  life 
by  reason  of  its  superior 
quality,  there  is  no  com- 
parison. 

If  you  would  have  a  poul- 
try yard  of  which  you  can 
be  justly  proud,  you 
should  build  it  of  U.S. 
Fence,  which  is  strong  and  satisfactory  in 
every  way,  which  stretches  up  straight, 
even  and  nice  without  buckling,  bagging 
or  sagging. 


If  your  orders  are  not  placed  for 

Black  Screen  Cloth 

Galvanized  Screen   Cloth 

Screen  Door  and  Windows 

Lawn  Mowers  and  Grass  Shears 

Garden  and  Harvest  Tools 

Rope,  etc.,  etc.,  etc. 
It  would  be  wise  to  order  now  while  stocks  are  complete. 

Exclusive  Selling  Agents  for  "U.S."  Poultry  Netting  in 
Ontario,  Quebec,  Nova    Scotia   and    New    Brunswick. 

Rice  Lewis  &  Son,  Ltd.      Caverhill,  Learmont  &  Co. 

19  Victoria  St.,  Phone  Main  4040,  Toronto  Montreal 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SPADES  AND   SHOVELS. 

For   Province   of   Ontario    (East  of   but  not  including   Port   Arthur), 
Province   of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade      4tb  Grade 

Shovels     35  and  10% 

Draining    Tools    35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow   Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted    Back    Scoops    30  and  2%% 

.lones     Miners     Spring     Point 
Riveted  Shovels,  Lists   Nob. 

42   and    43    30  and  2%% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
1  i  ing   as   follows  : 

BLACK  LIST  PRICES. 


35% 
35  and  10% 


30  and  2%% 


20% 

20  and  10% 

20% 
30  and  2%% 


1st  Grade 
No.  2,  black   $19.00 


■Per  Dozen — 
2nd  Grade 
.$16.50 
18.00 


4th  Grade 
$12.00 


Draining  Tools,  No.  2,  black  19.00 

Hollow  Back  Scoops,  No.  2,  black        16.80  13.80 

Sand  Shovels,  No.  3,  black 16.00  11.50 

Hollow  Back  Shovels,  No.  2,  blk.        18.00  10.50 

Coal  Shovel,  No.  2,  black  17.50  12.00 

Riveted  Scoops,  No.  2,  black 17.50  16.50  15.50 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50c  per  dozen  net 

Half   polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa: 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates   only. 


SOLDER,  BAR 

See  Weekly  Report 
STAPLES                             Per  cwt. 
Fence    staples,    bright,    kegs  4  85 
Fence  staples,  galv.,  in  kegs  5  70 
Fence    hooks,    galv..... 5  70 

In   25-lb.    boxes   add   25c  extra. 
Montreal,      Hamilton,      Toronto 
and    London. 

SWEEPERS.    CARPET      Bissell's 

31  00 

25  00 
23  00 

26  00 
29  00 


28  00 

31  00 

32  00 

36  00 
34  00 

37  00 
Ham- 


Boudoir  Doz. 

Champion    Nie 

Champion   Jap 

Univ.  Japd.,  cyco  bearing... 

Univ.   N.P.,   cyco   bearing... 

Grand  Rapid,  Japd.,  ball- 
bearing     

Grand  Rapid,  N.P.,  ball- 
bearing     

Princess,   N.P.,    ball-bearing. 

Elite,   ball-bearing    

Am.   Queen,  N.P.,  bal-bear.. 

Parlor  Queen   

F.O.B.  Toronto,   London, 

llton,  Montreal. 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household    Vac,   doz 63  00 

Superba   Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    nnd    Montreal. 

SWINGS,  LAWN 

Ontario,    4-passenger,   ea...  7  25 

Ontario,   2-passenger,   ea. . .  6  25 

Raby,    ea ■. . . .  4  00 

TACKS  Discount. 

Revised     Hardware    Tack 

List    adopted   Jan.  1,  1916.70-10% 
Double   poinded    tacks.  .  .60,  10% 
Shoe  Findings  List  adopt- 
I    ed    Aug.    10,    1916— New   list-., 
I    under    advisement. 
;    List     of     Capped     Goods 
;    adopted    Jan.    1,.J#JL6.  ..  ,70-10% 
F.o.b.    Toronto",' "HamlVon; 
Montreal,    London. 


INNERS*    TRIMMINGS 

>ee  prices   under  head   of  Wares. 
TOOLS.    HARVEST 

Ordinary    brands,   40%. 

Samson,    .",0   and    10%. 
TROUGH    (EAVE) 
O.  G.  Square  be9d  and  half  round 
B.'ze   hi   girth  I'er  1«0  fee* 

8  In $  6  90 

10  In 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount)  86%. 

TRAPS    (GAME)  % 

Victor    67% 

Jump     60-ft 


Hawley  &  Norton    55 

Newhouse    35 

F.O.B.  Toronto,  London,  Ham- 
ilton,  Montreal. 

TWINE    (Binder)  .  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping     37%-44l/2 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

% 
47 
45 
48 
40 
54 
47 
49 
49 
49 
40 


VALVES 

Ground    work    45 

Compression   work,   standard. 

High    grade    

Cushion   work    

Fuller   work,    standard    

High    grade    

Basin   cocks.    No.   0,   standard 

High    grade    

Nos.   1   and   2.   standard 

High    grade    

Bath  Cocks 

Standard     53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam   Cocks 

Standard     53 

High     grade     50 

Rndintor    valves,    standard...     30 

High    grade     30 

Patent   quick   opening   valves     60 

WARES,   ETC. 

Scotch    Grev    Ware.   60%. 

Colonial.   30.   20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Canada   Ware,  25%. 

White   Ware,   50,   17%%. 

Japanned   Ware.   list. 

Japanned   Ware,  White,  list,   plus 

•   10%. 

Plain    and    Jap.    Sprinklers,    list. 

plus  5%. 
Stamped    Ware,    plain,    50     15%. 
Stamped   Ware,  retinned.  50,  10%. 
Tripper   Bottoms,    list,    plus   10%. 
Tinners'     Trimmings,     plain.     50, 

15%. 
Tinners'   Trimmings,    retinned.   50 

and   10%. 
Tinners'  Trimmings,  gen..  5%. 
Milk     Can     Trimmings,    list,     plus 

30%. 
Cream   Cans,    Railroad,   5%. 
Factory  Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans* 

12%%. 
Pieced  Ware,  C.B.,  list,  plus  30%. 
Sheet    Iron    Ware.    7%%. 
Pieced    Ware,   ordinary,  list,    plus 

12%%. 
Pry    Pans.  50  and  10%. 


Spiders,  30  and   10%. 

Fire   Shovels,    10%. 

Steel   Sinks,   painted,   10%. 

Steel  Sinks,  galvanized,  5%. 

Light  Galv.  Pails  and   Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &   Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,   plus   7%%. 
Galv.   Coal   Hods,   list,  plus. 
Paper   Lined   Boards,  50.  5%. 
Wood    Lined    Boards,   40,   12%%. 
Elboks,   2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,   Light,  5"  and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea     Kettles,     list,     plus 

10%. 
Copper    Tea   Kettles,   3   doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.   IRON. 

Full    box,    10%.      Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
AVETGHTS,   SASH. 
Sectional,     1    lb.,    per 

100  lbs $2  50     $  3  40 

Sectional.      %      ]b., 

per    100   lbs 2  50        3  40 

Solid,   3   to   30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...   41  75 

Garden,   steel   wheel,   doz...  53  Of 

Light   garden,    each    37  25 

WHIFFLETREES    (Steel). 

No.  70— F.D.  &  B.D. 

Whiffletrees — 

28",  each   $0  70 

34",  each   0  90 

36".  each  1  00 

No.  73 — Doubletrees.  44",  ea.  1  25 

No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",  each    0  81 

36",   each    1  20 

40",   each    1  29 

44".    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees.   40".  ea.  1  14 

2-Horse  Sets,  Nos.  75.  76,  77, 

set    5  40 

F.O.B.   Hamilton. 

WIRE  GOODS 

Discounts   apply   to   list   adopt- 
ed   Nov.   20.   1916. 

Rricrlit  Screw  Eves  Suits. 

A.B.C.M S2%% 

Bright  Iron  Gate  Hooks 
and   eyes    82%% 

bright  square  cornered 
screw  honks,  and  stove 
pipe   eyes    S2%<t; 

Rinos.    screw    eves    suits. 

ARC 70     % 

Rrass  Screw  Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes     70     <?/, 

F.O  R.   Toronto,  Montreal,  Lon- 
don.   Hamilton. 

WIRE 
Copper  wire  list,   plus   10%. 

Brass    wire.    3    to    24    ganere.    add 
40%:  25  to  36  gauge,  add   25%. 

WIRE.    CUT    HAY   BALING. 
No.   9,   $5.25;    No.    10.   $5.30:    No. 

11.    $5.40:    No.    12,    $5  50:    No.    13. 

$5.00:     No.    13%.    $5.fi0:     No.     11. 

$5.75:    No.    15.   $6. 

F.o.l).  Torrito.  Hamilton   and 
Montreal. 

WIRE,    STOVE    PIPE. 
No.   IS,   $6.20;    No.   19,  $6.70. 

F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 

WIRE,   FINE    STEEL. 
Fine  steel,  list,  plus  20%.     List 

of  extras.     In  100-lb.  lots  ;  No.  17, 

$5;   No.  18,  $5.50:   No.  19,  $6;   No. 

20.     $6.65;     No.     21.    $7:     No.    22. 

$7.30:    No.    23.    $7  65:    No.   24.   $«• 

No.  25,  $9;   No.  26,  $9.60;    No.  27 


$10;  No.  28,  $11;  Np_29.  $12;  No 
30,  $13;  No.  81,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  Mb.  banks,  25c; 
in  %-Ib.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  In  casks  oV 
cases,  15c;  bagging  or  papering, 
l«c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
.$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH   STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  16 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  16c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
banks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks.  $1. 
WIRE,  O.  &   A. 

No.    10,    $5.16;     No.     11,    $5.22: 
No.   12,   $5.30. 
WIRE  CLOTH. 

Black  Fly  Screen  Cloth,  $2.75 
per  100  sq.  ft.  in  100-ft.  rolls; 
$2.80  in  50-ft.  rolls.  Bronze,  14c. 
sq.  ft. 

WIRE    (FENCE) 

Toronto  London 

Barb    $4  70      $4  50 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.  galv 4  40        4  40 

No.  13  pi.  galv....  4  50        4  50 

No.  9  coil  ep 4  25        4  30 

No.    12   coil    sp....  4  50        .... 

No.   10  O.  &  A 5  16        5  16 

No.   11  O.  &  A....  5  22        5  22 
No.   12,   O.   &   A...  5  30        5  30 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE   TIES. 

Single  Loop —  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%    .' 5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00 

WRINGERS. 

Royal  Can.,  11  in.,  dos.  Hst.$  84  80 

Eze,  11  in.,  per  dor 81  80 

Trojan,   12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    01  80 

Sunlight,   111    82  80 

Ottawa,    341E    103  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11.   in 103  30 

Dalsv,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2  103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list.  45  &  5%. 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton, London,  St.  Mary's. 
WRENCHES 

Regular.  65%. 

Trimo,    50,    5%    off   list;    parts. 
50%;     Stlllson.     50,     S%;     parts, 
50%;    Coes,    10%. 
WRINGERS — MOP. 
White.   No.  1,  each 1  60 
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ANDREW    CARNEGIE    said:    "Put    all 
your  eggs  in  one  basket  and  watch  that 
basket."     Carnegie  was  master  of  just 
one  business— steel  making.  He  didn't  dabble 
in  anything  else.     He  made  steel  right  and 
steel  made  millions  for  Carnegie. 

The  hardware  man  who  clutters  up  his 
paint  department  with  a  dozen  different  lines 
of  paints,  varnishes,  stains,  enamels,  etc.,  is 
using  too  many  baskets.  He  can't  watch  'em 
all. 

Some  of  the  most  progressive  dealers  in 
Canada  are  mighty  glad  to-day  they  decided 
to  handle  the  Lowe  Brothers'  complete  line. 
There  is  "High  Standard"  quality  in  every 
article.  Each  one  helps  the  other.  Our  whole 
reputation  is  just  as  much  behind  one  as  the 
other. 

You  carry  smaller  stock,  you  get  more 
simple  accounting,  you  get  bigger,  cumulative 
advertising,  you  get  easier  work  on  the  selling- 
end.  You  get  more  satisfied  customers  and 
increased  business. 

Ask  us  to  tell  you  more  about  it,  now. 


^(owt^^^^ 


Factory  and  Offices:  Sorauren  Avenue,  Toronto 
Lyon  Paint  &  Glass  Co.,  Ltd,  Winnipeg 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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H  A  R  D  W  A  K  E      AND     M  E  T  A  L 


February  '3,  1917. 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs. ;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per   lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,   20  >lbs.,   doz 160 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  6-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels    0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0,02 

COLORS   IN   OIL 

Venetian    red,    1    ib.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green, 

pure     0  28 

Signwrlters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    In    quart    tins    .. 

Alba-Gloss  enamel' 

Anchor    Floorlustre    

O.P.W.  Sunshine  White  .. 
.Tas-per-Iac  floor  enamel  .. 
Jasper-lac  art  enamel  .... 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen    Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-Johns.   50  lbs 0  16% 

$1.10  for  deml-jehn  extra. 

GLUE  Per   lb. 

French   medal    

English  common  sneei    ...  o  29 

English     prima     0  30 

While    plgsfoot     o  88 

Cake  bone,   112-lb.  bags. ..  0  20 

Hide,  112  lb.  bags  0  35 

Gelatine,   112  lb.   bags 45-60 

Ground   glues,  112  Ib.   bags — 
No.    1     0  25  . 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26    to    34    S  15  12  So 

35   to   40    8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80   14  75  18  35 

81  to  84   22  75 

85  to  90   24  35 

91  to  94   25  00 

95  to  100  . . 29  00 

101  to  105 32  00 

100  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick — 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal : — Single  or  Double 
Thick,  10  and  5%;  50  cases  aim 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 

city   price,  20%  off;   country   dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS  • 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  bel- 
low. 

Montreal     Toronto 

Anchor    Pure    $14  30    $14  50 

Crown     Diamond...   14  30      14  50 

Green  Seal   14  30      14  50 

Tiger  Pure   14  30      14  50 

Ramsay's   Pure    14  30      14  50 

Moores    Pure    14  30      14  50 

O.P.W.   Dec.  Pure..  14  30      14  50 

Red   Seal    14  30      14  50 

Decorator's  Pure  . .  14  30  14  50 
O.P.W.  English  ...  14  55  14  75 
Elephant  Genuine  .  14  55  14  75 
B.B.  Genuine  Lead,  less  than 
tons,  $16.20  Toronto;  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt..   13  50      13  50 

Genuine,    100-pound 

kegs,   per  owt..  13  87%  13  87% 

Les«  quantity   ...        ....  0  13 

LEAD.  ARSENATE   OF 

Per    100   lbs.                  Dry  I'aKte 

1-lb.    tins    $3150  $22  75 

2-lb.    tins    21  75 

5-lb.     tins     29  50  17  50 

10-lb.    tins     28  50         

25-lb.    casks    2S  00  16  25 

50-11).    casks     27  50  15  75 

100-1  b.    rusks     27  00  15  25 

300-1  b.    casks    15  00 

600-11).    casks    14  75 

F.o.h.  Toronto,   Montreal   and 
Hamilton. 

MI'IIFSrO 

Tints  In  5  lb.  packnges,  per  100 
lbs.,  $6.60.  White  In  lb.  pkgs., 
per  160  lbs.,  $C. 

I.INSKED  OIL 
For  prices  see  weekly  report. 


PAINTS,    rREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.   Englisli   white    $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,    white 2  80 

Crown   Diamond,   colors 2  55 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white   2  95 

C.P.C.   Pure,"  colors    ;.'.   2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..   2  50 

Ramsay's   Pure,   white   2  S5 

Ramsay's    Pure,    colors    2  CO 

Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.   2  SO 

Senour's    Floor   Paint    2  50 

Senour's   Porch  Paint    2  SO 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..303 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,   white    2  70 

Flat  Tone,  colors 2  50 

Lowe   Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors  2  80 

Mellotone,    white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

PARIS  GREEN     Mun-  C.P.    Ber- 

ro's    Co.    gers 

600- lb.   bbls 

250-lb.   kegs    ' 

100-lb.  drums   ...    * 
50-lb.  drums   ....    ' 
25-lb.  drums  .... 
1-lb.  100s,  pkgs..    ' 

%-lb.  100s   

lib.  100s,  tins   .. 

Prices  f.o.b.  Toronto,  Hamilton 
London  and   Montreal. 

PARIS,    PLASTER 

Per   bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  : 0  11 

5  lh.   cans    0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.   kegs   0  07 

%    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
See   weekly   report. 
Bulk,   in   casks    ...  2  90        3  10 
Bulk    100-1h.  drums  3  35        3  35 
Bulk.   25-lb.   drums  3  45        3  65 
Bladders.  In   bbls..  3  60        3  85 
Pure   Putty,   80c   cwt.   advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure  White,  gal..  $2  70  to  $8. 
Pur*  Grange,  gal.,  $2.45-$"2.75. 

Gum.  44c  lb.:   finest  orange,  49c 
lb.;   fines*  white.  60c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans   2  10 

C'lmoff    2  10 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid     Slating.    B.B... 


VARNISHES  Per  gal  cans 

Gold    Medal    $2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar 4  is 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior 2  25 

Jasperite  Pale  Hard   Oil.  1  60 

Jasperite   Floor   Finish...  2  25 

Marble-ite   Floor    2  54 

Wood-var    2  54 

Finest  Interior 2  S6 

Durable    Floor 2  40 

Elastic    Interior    2  40 

Quick  Action  House  2  25 

Mar-not    3  20 

Rexspar    4  20 

Kopal     

Spar-Not    3  03 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize   Interior    3  50 

Luxeberry  light 3  00 

Luxeberry   granite    3  15 

Luxeberry   spar    4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls.  ..:...  0  12 

Opalite,  100  1b.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal  package,  per  pkg..  0  35 
Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream    0  21% 

WASTE,    WHITE    WIPING 

XXX    Extra 0  20    . 

X  Grand    0  19 

XLCR 0  18 

X  Empire    0  17 

X  Press 0  16 

WASTE,   COLORING  WIPING 

Fancy    0  16 

Lion    0  14% 

Standard     0  13 

Popular 0  11% 

Keen     0  10% 

WASTE.  WOOL  PACKING 

Arrow    25 

Axle    20 

Anvil     15 

Anchor    11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    ...' 10 

Dark  Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.    Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English.    41-44c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls. 1  76 

Gilders,  bolted,  In  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    120 

Barrels    100-105 

$4  extra  for  barrels. 
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Dougall  Varnish  Sales  Are  Increasing 

Every  year  shows  an  increase  in  the  sales  of 

DOUGALL  VARNISH 

Once  a  man  uses  DOUGALL  VARNISH  he  does  not  want 
to  take  any  chances  experimenting  with  other  lines. 

For  beautv  of  finish,  ease  of  application,  covering  power  and 
durability,  DOUGALL  VARNISH  cannot  be  excelled. 

It  will  please  your  customers. 

A  post  card  will  bring  you  particulars  without  any  obliga- 
tion whatever. 

The  Dougall  Varnish  Co.,  Limited 

MONTREAL 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to-  he  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per   keg.  $11.00. 
Shot,     soft,     per    cwt.,    $15.25; 
thllled,   $16.75;    buckshot,   $16.05; 

oall,   $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
I4%c  per  lb.;  clip  horn,  15%c. 

jn orris,  41  to  56  lbs.,  15c;  57  to 
70  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
64  lbs.   and   over,  12c. 

AXES 

Single   Bit    $  7  50  $12  50 

Double    Bit    13  00  15  00 

Broad   Axes   28  00  31  00 

BARS,  CROW.    $6.25  per  100  lbs. 

BAR   IRON 

Bar  Iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%  off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT   LACING 

In   sides,  tanned,  $1.30  per  lb.; 
cut,  $1.46  per  lb. ;  rawhide,  sides, 
$1.25;    cut,   $1.40. 
Blue   Stone    (Vltrol)    He   lb. 

BOLTS 

Carriage,  %  and  smaller. 
20%;  7-16  and  larger,  5% ;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  set 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lets,  lc  advance 
»ver  list;  stove  bolts,  50%;  shaft 
^olts,  20%:  tire  bolts.  30%: 
sleigh  shoe  bolts  to  %,  10% ;  7-16 
and   up,  5%. 

BORAX.     Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-lfl,  $7.10;  %,  $6.25;  7-16.  $6;  %, 
$5.75;  9-16.  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  8%c;  %, 
7%c;    tie   out,    65%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30:  No.  2,  $7;  No.  3,  $7.70;  No. 
4,  $9.10  each. 

CLEVISES,   MALL.     8%c   per   lb. 
COPPER. 

Sheet  and  planished  copper, 
75c   per  lb.    Tinned,  60c. 

DRILLS 

Bit  stork.  40  p.c. ;  Blacksmith, 
%  In.  round  shank,  35  p.c. 

EAVETROUGH 

Envotrough,  8  In.,  per  100  ft., 
$3.70:  10  In.,  $4.50;  12  In.,  $5.50. 

Conductor  pipe.  2  In.,  per  100 
ft.,  $4.50;  8  In.,  $5.25;  4  In..  $6.50 

ENAMELWARE 

Cnnnda,  20;  Imperial,  30,  12%; 
Premier.  20:  Colonial,  30,  12%; 
white,  50,  10. 

FORMALDEHYDE 

400  lb.  bMs..  17c  lb. ;  125-lb.  kegs. 
18c  IV  :  10- lb  Jngs,  $2.15  each  ;  24- 
•l.  bottles,  $4 .SB  «m.  ;  12-os.  hot 
•  !♦■.  $2.25  4m. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are  7%%   advance   on   list. 

GLASS,  WINDOW  Single  Double 

Up   to  25  in 8  00  1175 

26  to  40   9  00  13  75 

41  to  50   11  50  15  25 

51   to  60   12  00  16  00 

61   to   70    13  00  17  25 

GLASS    (Plate) 

20%    off. 
GRINDSTONES 

Per  100  lbs.,  $2. 
Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22%%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55 ;  5,  $2.35  ;  6,  $2.85 ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  snowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,  $4.15;    1%,   $4.15;   1   in.. 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.,  or  28  Eng...  8  75      8  75 

28  Am.   or  26  Eng 8  45      8  45 

26  Am.  or  26  spec S  15      8  15 

24     S  00       S  00 

22     8  00       S  00 

18  and   20 7  S5      7  85 

16   Am 7  '85       7  85 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.  50  set   1  00 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.  2,   plain    8  75 

No.  20,   X-ray    12  50 

No.    22,    Dash-board    11  25 

Short   Globe,    doz 8  75 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED  OIL 

See  weekly   report. 

MATTOCKS 

Pick,    $7.75;    cutter,   $7.75. 
NAILS 

Wire,  f.o.b.  Fort  William,  $4.70 
base;  Winnipeg,  $5.10  base.     Cut 
f.o.b.,    Winnipeg,   $4.40. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    in.,    $3.50; 
36  In.,  $4.50;  48  in.,  $5.25;  60  In., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  2e  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots. 
2c  advance  over  list;  case  lots, 
lc  advance  over  list. 
OILS 

"Buffollte."  20c;  Ideal  Thresher. 
35c:  "B"  Cantor  machine  oil,  30  •: 
Buffalo  Engine  gasoline,  32c; 
Buffnlo  "A"  gas  engine  oil.  45c: 
Royal      gasoline,      32c;      Family 


Safety  coal  oil,  19%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil.  40c. 
PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'  House,  $2.85;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermlllion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  14e;  less 
quantities,  16c. 

PICKS,   Clay,   6-7,  $7   per   dozen. 
WROUGHT    IRON    PIPE 
Per  100  Ft.  Black  Galv. 

%    inch    $     4  28      $    6  75 

%    inch    4  37  6  84 

%    inch    5  67  7  47 

%    inch    6  98  9  41 

1  inch    10  35  13  91 

1%    inch    13  95  18  81 

1%    inch     16  70        22  50 

2  inch    22  50  30  24 

2%    inch    35  51  47  84 

Z       inch    46  44  62  55 

3%    inch    58  05  

4  inch    68  76  

4%    inch    86  40  

5  inch    100  80  

6  inch    130  50  

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  lib.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,  CANADA 

18  x  21  per  box,  half  polish, 
$7.25;  full  polished,  $8.25;  18  x 
24-,  half  polished,  $7.25;  full  pol- 
ished. $8.25;  20  x  28,  half  pol- 
ished, $7.50;  full  polished,  $8.50. 

PLOW    SHARES 10c   per   lb. 

POINTS 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY 

100-11).    irons    4  00 

25-lb.   irons,   per  cwt 4  30 

1%-lb.   tins   0  07% 

HI  VETS  AND  BURRS 

Iron  rivets,  20  per  cent.:  cop- 
per, No.  7.  65c  lb.:  No.  S,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper  Burrs,    No.   7,   65c;    No. 
8.   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  21  %c  base;  pure  Manila, 
28V&C  base;  British  Manila,  23%c 
base;  lath  yarn,  21%c  base:  Afri- 
can liemp,  23%c  hase;  cotton 
rope,    %    and    over.   43c. 

Tarred      Marline      Hanks,      per 
lb..  31c. 
SASH      BALANCES       (Caldwell.) 

10   per  cent.    off. 
SAWS.  BUCK 

Happy      Medium,     $7;      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75;      New 
Century,  $9.25. 
SCREWS 

Bright    Iron    round    head,    60% ; 
flat  head.  65%  ;  round  head,  brass, 
25%:      flat     head,      brass,     30%; 
conch,   30%. 
STEEL    SHEETS.    BLACK 

10  gauge    5  85 

12    gauge    5  90 

14   gauge    5  80 


16  gauge    5  90 

18-20  gauge    6  05 

22-24    gauge    6  10 

26  gauge    6  15 

28  gauge    6  25 

SHOVELS    AND    SPADES 

Shovels— Fox  and  Olds,  D.H 
Sqr.  Pt.,  $10.10  per  doe.;  D.H., 
Rd.  Pt.,  $10.10;  L.H.,  Sqr.  Pt 
$10.10;  D.H.,  Rd.  Pt.,  $10.10: 
Bulldog  and  Jones,  D.H.,  Rd.  Pt. 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops— No  4,  $10.65  doz.; 
No.  6,  $11.40;  No.  8,  $12.10;  No. 
10,  $12.80;  Moose  and  Jones 
Scoops,  No.  4,  $11.85  No.  6,  $12.50- 
No.  8,  $13.15;  No.  10,  $13.85  per 
dozen. 

SOLDER.   Per   pound,   32  to  33c. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
*4.30;     %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright  wire,   pe*  cwt.,  $4.70  ai 
Fort    William,    $5.10    Winnipeg: 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt. ; 
plcnv,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow. 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool. 
13%c  base;  spring,  $4;  machine, 
$5  base;  tire,  $4.50. 
STEEL  HOOPS 

%   in.,  $5;  %  in.,  $4.75;  %  in., 
$4.35:   %   In.,  $4.26;  1  In.,  $4;  1U 
in.,  $4;  1%  In.,  $3.76. 
STEEL    SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,   25%. 
TIN  AND  TIN  PLATE 

20  x  28  I.C $19  00 

20  x  28  I.X 20  50 

20  x  33  I.C 21  50 

20  x  33  I.X 23  50 

Terne  plates  16  50 

TERPENTINE 

See  weekly  paint  report 
VARNISHES 
Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal S  00 

WASHERS 

Iron,      small      lots.      15%  +  75<- 
full   boxes,    iron,  20%  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.40;  less  than  ton  lots,  $16.05. 
WIRE.  BARB 

Lyman,  4-point.  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,-$3.60  Ft.  William,  $3.90  Win 
nlpeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05:  Winnipeg,  $4.45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win 
nipeg,  No.  9,  $4.75;  No.  12,  $5; 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg, 
No.  9.  $4.60;   No.   12,  $4.80. 

Patented   screen  In  100-ft.  rolls, 
$2.50  per  hundred   sq.  ft.;   In  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  tics,  14  gauge,  slngls  loop, 
$6.45  Winnipeg;  $6.05  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $5.70;  10.  $5.75;  12,  $5.90; 
14.   $6  05;  15,   $6.20;   16,  96.35  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $48.40  per  dot. ; 
Eze.  $46.90  per  dos. :  Bicycle, 
$52.65  per  do*. ;   AJnx.  $8.71  each. 
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A  Business 
Builder 

SILKSTONE  meets  a 
need  where  economy  is  a 
consideration.  It  is  an 
economical  Flat  Wall 
Paint  that  is  easily  ap- 
plied. Will  not  lose  its 
beauty  when  washed  with 
soap.  It  gives  universal 
satisfaction. 


LKSTC 


ARTISTIC 


A  Producer 
of  Profits 

SILKSTONE  makes  fast 
friends.  It  is  Sanitary  and 
Durable.  Dries  as  smooth 
as  silk,  hard  as  stone. 

Test  its  Selling  Qualities.  Send 
us  a  trial  order.  We  have  an  at- 
tractive ag«ney  proposition  for 
dealers  in  towns  where  we  are  not 
represented. 

Write  for  particulars. 


G.  F.  Stephens  &  Co.,  Limited 

PAINT    AND   VARNISH    MAKERS 

WINNIPEG  and  CALGARY 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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BOLTS.RIVETS.WIRE  .4  WIRE  NAILS 


Quality  Hltm 

Pric»9  Rlto 


Quick 

Ssrvlee 


NORTHERN  BOLT  A  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


ffium&>  it. 


Original 
Short       Globe 
Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  lUmittb 


%Z  LAMPBLACKS 

^— —  <_   J  Gerw/ttown  of  y(/d//ty 
...^      f/?af  gets  d/qr  d//s//?ess 


*5**s 


WILCKES.MARTIN  VVIICKESCO 

135    WILLIAM    ST    NCWYOPK 


FOOD  CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lampiough  &  Co. .Unity  Bldg. .Montreal 


THE  AWL   YOU   WANT 


See  That  Reel 


Is  the  genuine  MYERS  $1.00  "Lock  Stitch"  Sewing 
Awl  with  the  exclusive  feature.  See  thread  reel  in 
front  of  handle  under  the  finger  tips.  Natural  tension. 
Sews  heavy  or  light  material,  diamond  point,  full 
grooved  needles  U3ed  to  protect  the  thread  when  sewing. 

C.  A.  MYERS  COMPANY 
6374  University  Ave.,  Chicago.,  Illinois 


C.S.TURNER  CO. 

147  Bannatyne  Ave.  East,  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 

BATH  ROOM  FITTINGS 


f  KINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


''NIAGARA \        NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Steel  Letters 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  lifiiit, 
less  current.  A  money-saver,  a 
money-maker.     Write 

The  Basters,  Jackson  Co. 
22  College  Street,    TORONTO 


ThePARIviENlER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


GASOLINE  TANKS  FOR      £i 

UNDERGROUND  STORAGE  !\\,\ 
Complete  Outfits  with  Brass  Pumps  :7  J 
and  Fittings,  from  $25.00  Upwards      ;  j    j 

Sold  on  Approval  Fully  Guaranteed!      |i 

Write  lor  Catalogue  I  jl.! 

The  Steel  Trough  ft  Machine  Co.  Ltd-  I  111 

\.  .  TWEED,  ONT.  \  ' 


'cot t Jk  wk  B EL.TI  N  G 

"Maple Leaf"Brand 
Belt  oressinq 

DOMINION  BELTING  GO-vCTO, 


JENKINS  &  HARDY 

Assignees,  Chartered   Accountants,   Estate  and 

Fire    Insurance   Agents. 

15M>  Toronto  Street  52  Canada  Life  Bids;., 

Toronto.  Montreal. 


IT   MAY     SAVE     YOUR     LIFE 

It  you  are  going  hunting  or 
fishing   in    the   woods   or   on 
the   water — the   need    of   d' 
matches  may  save  your  lii 

"The   Excelsior    Sportf id's 

Belt  Safe"  made  of  Brass, 
Nickel  I'lated,  Gun  Metal 
or  Oxidized  —  Waterproof. 
(furnished  complete  with 
Ii.lt  and  Buckle  for  $1.00. 
Hyfield  Mfg.  Co.,   48  Franklin  St..   N.Y. 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.      Best  Price 
Collins  Manufacturing   Company.     Toronto. 


Kindly  mention 
this  paper  when 
writing  cdvertiser 


If  interested,  tear  out  this  page  a)id  keep  wHh  letters  to  be  answered. 


February  ^  1! 


■^IABT^e'4 


H  A.RJ)  W  A  R  JC  ,  A  N  D    M  E  T  AL. 
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Condensed    or   "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
;is  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


BUSINESS  CHANCES 

T  ET   JOHN    NEW,    154   BAY    STREET,    TO- 
*-'  ronto.    sell    your   business.  (4) 


hSPLENDID 


■pOR     SALE- 

best    Western    Ontario    city. 


HARDWARE  IN 
Exceptional 
opportunity  for  one  or  two  live  men.  Business 
can  be  doubled  in  short  time.  Advanced  years 
only  reason  for  selling.  Stock  about  fourteen 
thousand.  Address  Box  No.  6,  Hardware  and 
Metal. 


AGENCIES  WANTED 

mHE  SUREST  WAY  FOR  THE  MANUFAC- 
-*-  turers'  agent  to  connect  with  good  live 
firmsi  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 

TTARDWARE  STOCK  AND  FIXTURES  FOR 
-LJ-  sale  in  Sudbury.  For  particulars  write 
Box  88,  Sudbury,  Ont. 

Y»U  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business1.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 

TjUFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers' 
who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 

mHERB  IS  MONEY  IN  USING  AND  SELL- 
x  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  "baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  tcaveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 

EXPERIENCED  SALES  MANAGER 
wishes  similar  position  or  assistant. 
Eighteen  years'  experience  in  paints,  oils, 
glass,  varnishes  and  hardware.  Have  special 
training  in  mercantile  credits.  Excellent  con- 
nection in  Western  Canada,  and  can  get  re- 
sults.    Reply    Box   421,    Hardware   and    Metal. 

TTARDWARE  SPECIALTY  SALESMAN 
with  excellent  connection  in  Ontario  de- 
sires road  position.  Has  "done  his  bit"  in 
France,  and  while  now  medically  unfit  for 
service  is  perfectly  fit  for  certain  duties.  Box 
420,  Hardware  and   Metal. 

rpHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  Jaave 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  .to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and.  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


ARTICLES  FOR  SALE 

TjlOR     SALE— 1     NEW     SHORE     SCHLERO- 
scope,    complete    with    all    regular    equip- 
ment.      Pease     Foundry     Company,     Limited, 
Brampton,   Ont.     Jet.   4341. 


SALESMAN  WANTED 

IV/rANUFACTURER  OF  STAPLE  SPECI- 
■"-*■  alty,  stocked  by  all  hardware  jobbers'  and 
many  grocery  jobbers,  east  of  Sudbury,  Ont., 
wishes  to  connect  with  capable  salesman  cov- 
ering territory  from  the  above  point  west  to 
the  coast,  to  handle  goods  as  side  line.  Ad-" 
dress  L.M.  Co.,  Lennoxville,  Que. 


MISCELLANEOUS 


pOOD  STENOGRAPHERS  ARE  WHAT 
"  every  employer  wants.  The  Dlace  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
■"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


TXTAREHOUSE  AND  FACTORY  HEATING 
*"  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

PARTICULARS  OF  PROFITABLE  SIDE- 
line  for  anyone  calling  on  hardware  or 
butcher  trade  in  certain  parts  of  Canada.  No 
samples.  Eureka  Refrigerator  Co.,  27-31  Brock 
Ave.,  Toronto. 


NOTICE  TO  MERCHANTS :— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  yon. 

COMMERCIAL   UNDERWRITERS 
36   James   St.    South,    Hamilton,    Ontario. 


SIGNS  AND  SHOW  CARDS 

TXTE  ARE  THE  MOST  UP-TO-DATE  SIGN 
**  and  show  card  firm  in  Canada.  W.  H. 
Stevenson,    Stevenson    Building.    Toronto. 


DON'T    STOP   ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  ' '  gone  under. ' ' 


SEPARATE  SEALED  TENDERS,  addressed 
^  to  the  undersigned,  will  be  received  at 
this  office  until  4.00  P.M.,  on  Monday,  Febru- 
ary 12,  1917,  for  the  supply  of:  "Brooms  and 
Brushes,"  ■  "Chain,"  "Coal,"  "Hardware," 
"Hose,"  "Oils  and  Greases,'  "Packing," 
"Paint  and  Paint  Oils,"  "Manilla  Rope,"  "Wire 
Rope"  and  "Steam  Pipe,  Valves  and  Fittings," 
for  the  requirements  of  the  Departmental 
Dredging  plant  in  Ontario  and  Quebec  during 
the   fiscal   year  1917-18. 

Each  tender  must  be  sent  in  a  separate 
envelope  and  endorsed:  "Tender  for  Hard- 
ware, Ontario  and  Quebec,"  "Tender  for 
Chain,  Ontario  and  Quebec,"  etc.,  etc.,  as  the 
case  may  be. 

Persons  tendering  are  notified  that  tenders 
will  not  be  considered  unless  made  on  the 
printed  forms  supplied,  and  signed  with  their 
actual  signatures.  These  forms  can  be  ob- 
tained at  the  Department  of  Public  Works, 
Ottawa. 

Each  tender  must  be  accompanied  by  an 
accepted  cheque  on  a  chartered  bank,  pay- 
able to  the  order  of  the  Honourable  the  Min- 
ister of  Public  Works,  for  amount  stated  in 
form  of  tender,  which  will  be  forfeited  if 
the  person  tendering  decline  to  enter  into  a 
contract  when  called  upon  to  do  so,  or  fail  to 
complete  the  contract.  If  the  tender  be  not 
accepted   the  cheque  will  be  returned. 

The    Department    does    not    bind    itself    to 
accept   the  lowest   or    any    tender. 
By   order, 

R.  C.  DESROCHER'S, 

Secretary. 
Department   of   Public   Works, 

Ottawa,  January  17,  1917. 

Newspapers  will  not  be  paid  for  this  ad- 
vertisement if  they  insert  it  without  authority 
from   the  Department. 


Who  is  Your 
Customer  ? 

THE  finding,  holding  and  multiplying 
of  customers  is  your  great  business 
— probably  your  great  problem.  There's 
no  royal  road — no  priceless  route — to 
them.  The  plain  way  to  find,  interest 
and  persuade  them  is  the  well-traveled 
way,  the  way  of  Public  Advertising. 

But  the  ideal  medium — what  is  it? 

If  you  are  seeking  a  single  medium  of 
potency,  of  prestige,  of  sufficient  circu- 
lation, you  will  find  it  in 

MACLEAN'S 

M  A  G  A  Z  I  NIE 

You  know  of  this  magazine,  but  do  you 
know  it  through  use? 

It  can't  do  everything,  but  it  can  do 
much.  It  can  make  your  product,  com- 
modity or  service  known  nationally—- 
and  this  at  small  cost  per  annum. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University   Avenue,  Toronto,    Ontario 
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HARDWARE    AND    METAL- 


February  3.  1917. 


MAKE  YOUR  DOLLARS 

FIGHT 

AT    "THE     FRONT. 

BUY 

DOMINION  OF  CANADA 

THREE-YEAR 

War  Savings  Certificates 

$  25. OO     FOR     $21.50 

60.00       "  43.  OO 

lOO-OO       "  86. OO 

INDIVIDUAL  PURCHASES  LIMITED  TO  $1500. 


FOR  FULL  PARTICULARS  APPLY  AT  ANY  BANK 
OR  ANY  MONEY  ORDER  POST  OFFICE 


JAN.   9,   1917 


f~inanoe     d  epartm  en" 
Ottawa 


You  W ant  More  Money 

WE  NEED  YOUR  SPARE  TIME 
—LET'S  GET  TOGETHER 

Let  us  show  you  the  way  to  increase  your  income  to  any  extent  you 
desire.  If  your  present  salary  isn't  quite  sufficient  to  take  care  of 
"extra  summer  needs,"  our  plan  will  provide  the  money  for  them.  It 
will  also  furnish-  the  funds  for  vacation   expenses. 

The  best  part  Of  our  money-making  plan  is,  no  time  is  neded,  only 
what  you  can  spare  from  your  regular  employment.  It  interferes  in  no 
way  with  business  or  pleasure,  but  fits  in  as  a  "money  maker"  into 
spare-time  moments.  Work  it  an  hour  now  and  then  and  the  cast 
results  will  surprise  you. 

Now  is  Just  the  time  to  start — the  days  are  long— and  are  getting  longer. 
Turn  your  evenings  and  spare  time  into  cash  by  becoming  our  district 
representative. 

Full   particulars,   without  obligation,   free   on   request. 

THE    MACLEAN    PUBLISHING    CO.,    LIMITED 
143-153  UNIVERSITY  AVENUE  TORONTO,  ONTARIO 


BUILDERS'  SUPPLIES 

It  won't  seem  any  time  before  the  building 
season   opens  up. 

ORDER  YOUR  BUILDERS'  SUPPLIES 
NOW,  and  be  prepared  to  meet  all  demands. 
We    ship   immediately   from  stock. 

"ROCK" 
WALL 
BOARD 

for  wall?  and 
ceilings  is  sec- 
ond to  none  in 
quality,  and  the 
price  is  reason- 
able. Sold  in 
sheets  48"  wide 
by  6,  7,  8,  9. 
10  and  12  ft. 
long. 

"HAM  MER 
BRAND"  Plas- 
ter of  Paris  — 
the  best  brand 
of  plaster  made. 

Walter  Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


TN  the  Spring  thousands 
*•  of  farmers  turn  their 
halters  into  bridles  by 
using  our 

BIT  STRAP 


How  many  will  you  require? 

$1.50  doz. 

Can    we  deliver  by  parcel 
post  ? 

G.  L.  Griffith  &  Son 

STRATFORD,  ONT. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware.  Nuts.  Bolts.  Rivets.  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


February  3,  1917. 


HARDWARE    AND    METAL 
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CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co..  Niagara  Falls.  N.Y. 
Cleveland  Btone  Co.,   Cleveland,   uino. 

Aluminum 

British   Aluminium   Co.,    Toronto. 
Canada    Metal   Co.,    Toronto. 

Aluminum  Solder    ' 
British    Aluminium   Co.,   Toronto. 
Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 

Aluminum  Ware 

The  Taos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Aluminum,   Alloy,    Ingot, 
Sheet,  Wire 

British  Aluminium  Co.,   Toronto. 
Canada   Metal   Co.,   Toronto. 

Ammunition 

Dupont  Powder  Oo.,  Wilmington,  Del. 

Anti-Skid   Chains 

Fox  Chain  Co.,  Hamilton,  Ont. 
M cKinnon  Chain  Co. ,  St.  Catharines, 
Ont 

Ash  Sifters 

The  Burrowes  Mfg.   Co.,  Toronto. 

Collins   Mfg.   Co..   Toronto. 

The   Thos,    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 
Bird   A  Son,   Hamilton. 

Auger  Bits 

Russell      Jennings      Mfg.       Co.,       St. 

Catharines. 

luto   Accessories 

A  damson   Mfa.  Co.,   Hamilton. 

Vbe  Carborundum  Co.,   Niagara   Falls, 

N.Y. 
Caverhill,    Learmont  A   Oo. ,   Montreal. 

C.  Kloeffer,  Toronto. 

Kinzinger,      Bruce     A     Co.,     Niagara 

Palls.  Ont 
Will  B.   Lane,  Chicago,  111. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont 
The  Stanler  Wki,  New  Britain,  Conn. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Trim  ont  Mfg.   Co..  Roxburj,   Mass. 

Axles 

D.  Ackland   A   Son. 

B.  J.  Coghlin,  Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tallman    Brass   A  iMetal    Co.,    Hamil- 
ton. 

Baits,    Spoon 
The    Andrew    B.    Hendrrx    Co.,    New 
Haven,  Conn. 

Bale-Ties 

J.    E.    Beauchamp   A    Co.,    Montreal, 

Frost  Steel  A  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 

The   Stanley   Works,   New   Britain. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National  Machinery  A  Supply  Co., 
Ltd.,  Hamilton. 

Bar  Iron 

D.    Ackland   A   Son. 

Canadian  Tube  A  Iron  Co..   Montreal. 

Manitoba   Bridge   A    Iron   Wks.,   Ltd., 

Winnipeg,  Man. 
Steel   Co.   of  Canada,    Hamilton. 
London    Boiling   Mills   Co.,    London. 

Barn  Door  Hangers 
Allith  Mfg.   Co.,  Chatham. 
Canada   Steel   Good*  Co..    Hamilton. 
R.   Dillon  A  Sons,  Oshawa. 
RIehards-Wilcox    Co.,     Ltd.,     London. 
Ont 

Bath    Room    Fittings 
Klnalnger,      Bruce     A     Co.,      Niagara 

Falls.  Ont 
Landers.   Frary  A  Clark,   New  Britain. 


Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric   Novelty   Co. 

Belting; 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    A    Rubber    Mfg.    Co., 

Toronto. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bits 

D.    Ackland   &   Son. 

Bits,  Auger 

Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Cc,      St 

Catharines. 

Blacksmiths'   Machinery 

D.    Ackland   &    Son. 

Boilers,   Hot   Water 

Pease  Foundry  Co.,  Toronto.  ', 

Bolts  and  Nuts 

D.    Ackland    &    Son. 

Canadian  Tube  &  Iron  Co..  Ltd., 
Montreal.     ■ 

London   Bolt  &  Hinge   Wks.,    London. 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont.    - 

The  Stanley  Works,  New  Britain, 
Conn.  . 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton.   ■» 

Bolts,    Panic 

Wm.  Newman  A  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Box    Strapping 

J.   E.   Beauchamp  A  Co.,   Montreal. 
The     Stanley     Works,      New     Britain. 
Conn. 

Box    Hinges    and    Locks 
J.   E.   Beauchamp  A  Co..  Montreal. 
The     Stanley     Works,     New     Britain. 
Conn. 

Braces  , 

Goodell-Pratt   Co.,    Greenfield,    Mass. 
Miller's   Falls   Co.,    New   York. 
Stanley     Rule     A     Level     Co..     New 
Britain. 

Brackets,    Shelf 

Atlas    Mfe.    Co.,    New    Haven.    Conn. 
Canada   Steel    Goods   Co..    Hamilton. 
The     Stanley     Works.     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

Jas.  Cartland  A  Son,  Ltd..  Birming- 
ham,  Eng. 

The  Dennis  Wire  A  Iron  Works,  Lon- 
don, Ont 

Eley    Bros.,    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  A  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman   Brass  A  Metal  Co.,  Hamilton. 

Williams  Bros.  A  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets.   Tubes   and    Rods 

Tallman   Brass  A  Metal  Co.,  Hamilton. 
Williams   Br**.    A   Piggott,   Ltd.,    Bir- 
mingham,  Eng. 

Bread    Mixers 

Landers,  Frary  A  dart.  New  Britain. 

Brooms 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  A  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Srmms   A    Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
Walter  Woods  A  Co..   Hamilton,   Ont 

Brushes 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  A   Sons,  Ltd.,  Hamilton,  Ont 
T.    S.    Simms  A   Co.,    St.    John.    N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
O.    F.    Stephens    A   Co..    Winnipeg. 


Builders'   Tools   and    Supplies 

Caverhill,    Learmont  &  Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  A  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule   Co.,   Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery     A     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     A     Level     Co.,     New 

New  Britain. 
The  L.    S.    Starrett  Co.,    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel -Goods  Co.,  Ltd.,- Ham- 
ilton. 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   A  Co.,   Montreal. 

R.   Dillon  A  Sons,  Oshawa. 

Goodell-Pratt    Co.,    Greenfield.    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd..    Montreal. 

Millers  Falls  Co.,  Millers  Falls.    Mass. 

National     Machinery     A  ■  Supply    Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain, 
Conn, 

Williams  Bros.  A  Piggott.  Ltd.,  Bir- 
mingham, Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Builders'    Supplies 

Belyea.    Walter     Winnipeg,    Can. 

Burlap 

G.    F.    Stephens    A    Co..    Winnipeg. 

Burrs 

Parmenter  A    Bulloch   Co..  Gananoque. 
The     Stanley     Works.., .  New.,  Britain, 

Conn.  .   •       ■■  ■ 

The    Steel    Co.    of   Canada.    Hamilton. 

Butts 

Canada    Steel    Goods   Co..    Hamilton, 
The     Stanley     Works.    .New.     Britain. 
Conn. 

Butts   and    Hinges 

Canada   Steel   Goods  Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn.  .     .,■ 

Butts,    Spring 

Chicago   Spring  Butt   Co.,   Chicago. 

Calipers 

L.    S.    Starrett   Co..    Athol,    Mass. 

Car   Movers 

R.    Dillon   A   Sons.   Oshawa. 
Thos.    Pink,    Pembroke,   Ont. 

Carriage    Hardware 

Samuel  Trees  A  Co.,  Toronto. 
Wilkinson  A  Kompass.  Hamilton,  Ont. 
D.    Ackland   A   Son,   Winnipeg. 

Carriage   Springs 

D.    Ackland    A   Son. 

Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Carriers,   Cash   and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal  Co.,   Hamilton. 
A.   C.    Leslie  Co.,  Montreal. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 

Carpet   Sweepers 

Bissell  Carpet  Sweeper  Co..  Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge   Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,  Ont. 


Casseroles 


Landers,  Frary  A  Clark,  New 
Conn. 


Casters 

Faultless    Caster  Co..    Evansville,    Ind. 


Cattle  and   Trace  Chains 

Mr  Kin  ii  on   Chain   Co..    8t.    Catharines 
Ceilings,  Metal 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Winnipeg     Ceiling     A     Roofing     Co.. 
Winnipeg. 

Cement 

Belyea,     Walter,     Winnipeg,    Can. 
Cement,   China 

H.   Nagle  A  Co.,    Montreal. 

Chafing   Dishes 

Landers,   Frary  A  Clark,  New  Britain, 
Conn. 

Chain    Drills 

Goodell-Pratt   Co.,    Greenfield.    Mass. 
North   Bros:   Mfg.   Co.,   Philadelphia. 

Chain   Manufacturers 

The    Andrew    B.     Hendryx     Co,,     New 

Haven,    Conn. 
McKinnon  Chain   Co.,   St.    Catharines. 

Chain,    Trace,    Logging;  Halter, 
Dog    Leads,    Agricultural 

McKinnon   Chain  Co.,   St.    Catharines. 
Chains 
B.   J.   Coghlin.   Montreal. 
The    Andrew     B.     Hendryx    Co.,    New 

Haven,    Conn.  .... 

McKinnon   Chain  Co.,   St.   Catharines. 

Chains,    Tire 

McKinnon  Chain  Co.,   St.   Catharines. 
Ont. 
Chair   Seats.   Fibre 

J.  E.   Beauchamp  A  Co.,  Montreal.  . 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,   Greenfield.    Mass. 

Stanley  Rule  A  Level  Co.,  N.  Britain 
Churns,    Hand    Power 

Cummer-Dowswell,    Ltd..,     Hamilton. 
Clippers,  AH  Kinds 

American , Shearer  Mfg.    Co.,    Nashua. 

Clothes   Pins 
Wm.    Cane    A    Sons   Co.,    Newmarket. 
Meakins    A    Sons,    Hamilton- 
Walter  Woods  A  Co.,  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder   Works,    Toronto; 
Stratford    Mfg.    Co.,    Ltd..    Stratford. 
Ont 
Clothes   Line      ^ 
R.   Bird  A  Co.,  Crewkerne,   Eng. 
Hamilton  Cotton  Co.,   Hamilton,  Ont 

Clothes  Reels 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes    Wringers 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter    Woods    A    Co.,    Hamilton: 

Coal    Chutes 

The     Dennis     Wire     A     Iron     Works, 
London,    Ont. 
Coffee    Percolators 

Landers;  Frary  A  Clark,  New  Britain. 
Colors,    Do 

Canada  Paint  Co..   Montreal. 

McArthur   Irwin,    Ltd..    Montreal. 

The  Otrawa  Paint  Works,  Toronto. 

A.  Ramsay  A  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,   Ltd..   Montreal, 

G.  F.  Stephens  fc  Co.,  Winnipeg. 

Cold   Rolled    Strip    Steel 

The  Stanley  Works,  New  Britain. 
Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 

Metallic    Roofing    Co.,    Ltd..    Toronto, 
Winnipeg. 

Wheeler    A    Bain,    Toronto. 

Winnipeg    Ceiling    A      Roofing      Co. 
Winnipeg. 
Coping  Saws 

Bridgeport  Hdwe.  Mfg.  Corp.,   Bridge- 
port,  Conn. 
Cord,  Wire  Picture 

The    Andrew    B.    Hendryx    Co..    New 
Haven,    Conn. 
Cordage 

Consumers  Cordage   Co.,   Montreal. 

Hamilton   Cotton  Co.,   Hamilton. 

Plymouth     Corage    Co.,     North     Ply- 
mouth,  Mass. 
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Cornices,  Metal 

McFarlane,   Douglas  A  Co.,   Ottawa. 

Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 

Metal   Shingle   A  Siding  Co.,   Preston, 
Ont. 

Pedlar  People,  Ltd.,  Oshawa,  Ont 

Roofers    Supply   Co.,    Ltd.,    Toronto. 

Wheeler  A    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 

J.  E.   Beauchamp  A  Co.,  Montreal, 

The    Stanley    Works,    New    Britain. 

The    Steel     Co.    of    Canada,     Limited, 
Hamilton. 

Corrugated   Iron 

Metallic    Roofing,  Co..    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Winnipeg     Steel     Granary     A     Culvert 

Co..   Winnipeg. 
Wheeler   A    Bain,    Toronto. 
Corrugated    Aluminum 
The     British     Aluminum     Co..     Ltd., 

London,   Eng, 

Cow   Stalls  and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,  and 
Winnipeg,    Man.' 
Cow  Ties 
Greening,   B..   Wire  Co.,   Hamilton. 
McKinnon  Chain   Co..  St.    CatharineB. 
Cranes,   Hand   Power 
Manitoba   Bridge   A-  Iron    Wks.,    Ltd., 
Winnipeg.   Man. 

Cranes,  Overhead   Travelling 

Manitoba    Bridge   A    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

Crate  Openers 

Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Crowbars 

B.  J.    Coghlin.   Montreal. 
Cultivator   Hoes 

C.  S.    Norcross  &  Sons,   Bushuell,   111. 
Culverts 

Pedlar    People,    Oshawa,    Ont. 

Winnipeg    Steel     Granary     A    Culvert 
Co..    Winnipeg. 
Curling     Stones 

Belyea,    Walter,    Winnipeg.    Can. 
Cuspidors 

Thos.    Davidson   Mfg.    Co.,   Montreal. 
Cutlery,    Razors,    Scissors     Etc. 

Geo.     Butler    A    Co..     Ltd.,    Sheffield. 
Eng. 

Canadian   Wm.    A.    Rogers,    Ltd..    Tor- 
onto. 

CaverhSll,   Learmont   A  Co..    Montreal. 

Crookes,   Jonathan.   A   Son. 

Rowland,  H.  S..  Sons  &  Co.,  Toronto. 

Hntton.  Jas..   A  Co..    Montreal. 

Landers.  Frary  A  Clark,  New  Britain, 
Conn, 

Marble   Arms   A   Mfg.    Co.,   Gladstone. 
Mich. 

MoC.lashan,   Clarke  Co.,   Ltd.,  Niagara 
Falls. 

Oneida     Community,       Ltd..       Oneida. 
N'.Y. 

Gen.     Wostenholm     A     Son.     Sheffield, 
Eng. 
Cutting  Pliers 

Bridgeport  Hdwe.    Mlg.   Corp.,    Bridge- 
port.  Conn. 
Cycles 

Johnson's.    Iver.    Arms   A    Cycle   Wks., 
Fitehburg.    Mass. 

Derricks 

Manitoba    Bridge   A    Iron    Wks.,    Ltd. 
Winnipeg.    Man. 
Display  Racks,  Wire  Cloth 

R.    M.    Bowser    A    Son.    Renfrew,    I'a. 
Dog    Collars 

SaniueJ   Trees   A  Co..   Ltd.,  Toronto 
Dies 

Pratt  ft  Whitney  Co..  Dundas.   Ont. 
Door   Bolts 

The   Stsnlev    Works.    New    Britain. 
Door   Checks 

Wm.     Newman    A    Sons.    Birmingham. 
Door   Hangers 

Allitli    Mfg.    Co.,    Hamilton. 

Canada'  Steel   Goods  Co..    Hamilton 

Mvers.    v.    k.,    &    p.ro      Ashland,    O. 

Hiehnrd     Wilcox     Canadian     Co,,     Lon- 
don.  Oil. 

The  Stanley  Works.   \ew   Britain. 
Door    Springs 

Chicago  Spring  Butt  Co..  Chicago.    111. 

Wm     Newman   &   Sons.    Ltd..  Birming- 
ham.   Eng 
Drill! 

I'ralt    A    Whitney    Co.,    Dundas.    Ont. 
Draw    i  „iu 

The  Stanley   Works.    New    Hrilam. 
Drills.   Brick  and    Stone 

Whitman     &     Bamee     Mfg.     I 
1  rines, 
II  r>     ll.il  I.  r,.K 

Canada   Dry   Cells,    Ltd..   Winnipeg. 

Canadian    Carbon    Co.,    Ltd.,    Toronto. 


Interstate    Electric    Novelty   Co.,    Tor- 
onto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 

F.avestroughs 
Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlaj  People,   Ltd.,    Oshawa,    Ont. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Wheeler  A   Bain   Co.,   Hamilton. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofers  Supply  Co.,  Ltd.,   Toronto. 
Wheeler  A  Bain,  Toronto. 
Winnipeg      Ceiling      A      Roofing    Co., 

Winnipeg. 

Electric   Heating   Specialties 

Landers.   Frary  A  Clark.  New  Britain 

National     Electric    Heating    Co.,     To 

ronto. 

Renfrew    Electric   Co.,    Ltd.,    Renfrew, 

Electric  Fixture! 

The  Barton -Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co..  Ltd.,  Renfrew. 
Taltaan  Brasc  A  Metal  Co.,  Hamilton. 
Electric  Irons 
Landers.  Frary  A  Clark.  New  Britain. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew   Electric  Co.,    Ltd.,    Renfrew. 

Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 

Interstate    Electric    Co.,    Toronto. 
Electrical    Supplies 

Duncan   Electrical  Co..    Montreal. 

Factory    Products,    Toronto. 
Electric  Tools 

John  Oakey  A  Sons,  Ltd.,  London, 
Eng. 

Emery 

John  Oakey  A  Sons,  Ltd.,  London. 
Eng. 

Emery   Cloth 

John    Oakey    A    Sons,    Ltd.,    London. 

Eng. 
G.    F.    Stephens   A   Co..    Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum  Co..  Niagara  Falls, 
N.T. 

Emery  Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  A  Sons,  Ltd.,  London. 
Eng. 

Enamels 

Berry    Bros.,    Walkerville.    Ont 
Canada    Paint    Co..     Montreal. 
Doucall    Varnish   Co..    Ltd.,    Montreal. 
Martin-Senour   Co..    Montreal. 
The   Ottawa   Paint   Works.   Toronto. 
Pratt  A   Lambert.    Bridgeburg.    Ont. 
A.    Ramsav   A    Son.    Co..    Montreal. 
Shenvin-Williams    Co.,    Montreal. 
G.   F.  Stephens  A  Co..  Winnipeg. 
Enameled   Ware 
Thos.    Davidson    Mfg.    Co..    Montreal. 

End    Cutting  Nippers 

Briderport  Hdwe.  Mfg.  Corp.,  Bridpe- 
port.    Conn. 

Engineering    Supplies 

T.    McAvity  A  Sons,   St.   John.   N.B. 

Jas.    Morrison    Brass  Co.,   Toronto. 
Escutcheon  Pins 

The  Parmenter  A  Bulloch  Co.,  Gana- 
noqne.  Ont. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Eveners,  8,  4  and  5  Horse 

Wm.  Newman  A  Sons,  Ltd..  Birming- 
ham. Eng. 

F»ns.    Electric 

A.  C.  Gilbert  Co.,  New  Haven.  Conn. 
Fanlight   Gear 

Wm.    Newman  A  Sons,   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

J.   E.   Beauchamp  A  Co..  Montreal. 

Stanley    Works,     New    Britain,    Conn. 

Fasteners,  Storm,  Sash 
and    Screen 

Stanley  Works.  New  Britain.  Conn. 
Fencing,  Farm,  Poultry,  Woven 
Wire 

Banwell-Hoxie  Wire  Fenee  Co..  Ham- 
ilton. 

The  Dennis  Wire  A  Iron  Works, 
I/ondon.   Ont. 

Frost  Steel  A  Wire  Co..  Ltd.,  Ham- 
ilton. 

MseGregor-Banwell  Fence  Co..  Walk- 
erville.   Ont. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham 
lltnn. 

Filter! 

Hailing    Bros.,    Ltd.,    Montreal. 
A.    Unmsay   A   Son  Co.,   Montreal. 


Figured   Rolled  Glass 

A.    Ramsay  A  Son  Co.,  Montreal. 

Files  and  Rasps 

Barnett   Co.,    G.    A   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  A  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 

Firearms 

Harrington  A  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  A  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  A  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  D.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

Fire  Clay 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire  Door   Fixtures 

The    Dennis     Wire     ft      Iron    Works, 

London,    Ont 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works,    New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 

Fire  Escapes 
The    Dennis      Wire     ft      Iron    Works, 

London,    Ont 
Canada     Wire      ft      Iron     Goods    Co., 

Hamilton 
Manitoba  Bridge  A  Iron  Works,  Ltd.. 

Winnipeg,    Man. 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton. 

The  Dennis  Wire  A  Iron  Works, 
London.    Ont 

Fishing  Tackle 

Andrew   B.    Hendryx  Co. 
Marble   Arms  A  Mfg.    Co..    Gladstone. 
Mich. 

Flashlights,  Electric 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  A  Sons,  Ltd.,  Birming- 
ham, Eng. 

Flatware,    Silver    Plated 

Wm.  Rogers  Mfg.  Co.,  Niagara  Falls. 
Ont. 

Flint  Paper 

John  Oakey  A  Sons.  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers.  Frary  A  Clark,  New  Britain. 
Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gutita    Percha    A    Rubber,    Ltd..    Tor- 
onto. 
Forglngs 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg.    Man. 

Nova  Scoria  Steel  ft  Coal  Co.,  New 
Glasgow,    N.S. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton 

Ford    Specialties 

Adamson   Mfg.  Co.,  Hamilton. 

Forges 

D.    Ackland    A    Son. 
Friction   Hoists 

Manitoba    Bridge    A    Iron    Wks.,    ltd., 
Winnipeg,    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co..    Ltd.. 
Montreal. 

Furnaces.  Hot  Air 

Pease  Foundry  Co.,   Toronto. 

GafTs,    Fishing 

MarMe   Arms  A    Mfg.    Co.,    Gladstone, 
Mich. 
Galvanizing 

Canada    Metal   Co..   Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized   Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and    Montreal. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers   Supply   Co..    Ltd.,   Toronto. 

Wheeler  A    Bain,    Toronto. 

Winnipeg     Ceiling      A      Roofing     Co., 
Winnipeg. 
Galvanized  Steel  Tanks 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.. 
Winnipeg,    Man. 

Winnipeg  Ceiling  A  Roofing  Co.. 
Winnipeg. 


Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal', 
H.  S.   Howland,  Sons  A  Co.,  Toronto. 
Galvanized    Wire 

Dominion  Iron  A  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  A  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  A  Nail  Co.,  Ltd.. 
London,    Ont. 

Garages,    .Metallic 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
and    Winnipeg, 

Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  A  Co.,   Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank   Mossberg  Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.  Co.,  Roxbury,   Mass. 

The     Stanley     Works,     New     Britain, 
Conn. 
Garbage  Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Tanks,   Underground 

Darling  Bros.,   Ltd.,   Montreal. 
Gates,  Farm  and  Stock 

Frost  Steel  A  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont 

Gauges  , 

Pratt  A  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co..   Athol,  Mass. 

Glass 

A.    Ramsay  A  Son  Co.,   Montreal. 
G.   F.   Stephens  A  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co. 
Ont 

Glass  Cutters 

Goodell-Pratt  Co.,    Greenfield,    Mass 

Miller  Falls  Co.,   Millers   Falls,    Mass. 

A.    Ramsay  A   Son   Co.,    Montreal. 
Glass  Cutting  Boards 

The    Lufkin    Rule  Co.,    Windsor,    Ont 
Glass,  Ornamental 

A.   Ramsay  A   Son   Co.,    Montreal. 

G.    F.  Stephens  A  Co.,   Winnipeg 

Toronto  Plate  Glass  Importing  Co., 
Ont 

Glass,    Sheet   and    Figured 

A.   Ramsay  A   Son   Co.,    Montreal. 
Toronto    Plate    Glass    Importing    Co. 
Ont 

Glass  Paper 

John    Oakey    A    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  A   Son  Co.,   Montreal.' 
Glass,  Wired 
A.   Ramsay  A   Son   Co.,    Montreal. 
Sharratt  A    Newth,   London,    Eng. 
G.    F.   Stephens  A  Co.,   Winnipeg. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glazier's   Diamonds 

A.    Ramsay  A   Son   Co.,    Montreal. 

Sharratt   A   Newth,    London,    Eng. 

A.  Shaw  A  Son,  London,  Eng. 
Gloves,   Canvas 

American    Pad    A    Textile    Co.,    Chat- 
ham, Ont. 
Glue 

G.    F.   Stephens  A  Co.,   Winnipeg. 
Gouges 

Buck   Bros.,    Milbury.    Mass. 
Granaries,  Portable,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People.   Oshawa,  Ont 
Grindstones 

American    Grinder   Mfg,    Co.,    Milwau- 
kee, Wis. 
Cleveland   Stone  Co.,    Cleveland. 
Millers  Falls  Co.,   Millers  Falls,   Maaa. 
Richards-Wilcox  Mfg.  Co.,   London. 

Grinders.   Grain 

Beatty      Bros..      Ltd..      Fergus,     Ont; 

Winnipeg.    Man. 
Cnshman   Motor  Wks.,   Ltd.,  Winnipeg. 

Grinders.    Tool    and    Sickle 

American    Grinder   Mfg.    Co;,    Milwau- 
kee.  Wis. 
Cleveland   stone  ('>>..  Cleveland,   Ohio. 

Grinder!,  Power 

American  Grinder  Mfg.  Ci...  Milwau- 
kee.  Wis. 

Cleveland    Shme  Co..    Cleveland,    Ohio. 

Grinding    Compound 

The  Carborundum  Co. 
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Guns 
Caverhill,   Learmont  A  Co.,   Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,   Iver,    Arms   &   Cycle   Wis., 

Fitchburg,    Mass. 
Marble  Arms  &   Mfg.    Co.,   Gladstone, 

Mich. 
Remington     Arms-Union     M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec 
Hack   Saw  Blades 
E.    C.    Atkins  &  Co.,   Hamilton,   Ont. 
Henry  Disston  &  Sons,   Toronto. 
L.    8.    SUrrett  Co.,    Athol,    Mass. 
Victor  Saw   Works,  Hamilton,   Ont 

Hack  Saw  Frames 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port, Conn. 

Henry   Disston   &   Sons,    Toronto. 

Goodell-Pratt  Co.,    Greenfield.   Mass. 

Millers  Falls  Co.,   Millers  Falls,  Mass. 

National  Machinery  &  Supply  Co., 
Ltd.,   Hamilton. 

Victor  Saw   Works,   Hamilton,   Ont. 

Hack    Saw   Machines 

Victor  Saw   Works,  Hamilton,   Ont. 

Halters 
Samuel  Trees  &  Co.,  Ltd.,   Tow; 

Hammers 

Stanley  Rule  &  Level  Co.,  New  Bri- 
tain, Conn. 

Whitman  &  Bames  Mfg.  Co.,  St. 
Catharines. 

Handles 

Still,   J.    H.,   Mfg.    Co.,   St.    Thomas. 

Hand  Lanterns 

Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 

National     Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware,  Metal   Window 

The    Stanley    Works,    New    Britain. 
Harness 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Halters 

G.  L.   Griffith  &  Son,  Stratford,  Ont. 
Harvest    Tools 

H.  S.  Howland,  Sons  A  Co.,  Toronto. 
Hay    Unloading-   Tools 

F    E.    Myers  &  Bros..   Ashland,   Ohio. 
Hay    Wire 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont 

Heating   Drums 

Collins   Mfg.    Co.,   Toronto. 
Hinges 

Canada    Steel   Goods  Co.,    Hamilton. 

London  Bolt  &  Hinge  Works,  London. 
Ont. 

The    Stanley    Works,    New    Britain. 
Hinged,  Spring 

Chicago  Spring    Butt   Co.,    Chicago. 
Hockey   Sticks 

Still,  J.  H.i  Mfg.    Co.,   St.    Thomas. 
Hollow    Handle   Tool    Sets 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,  Conn. 

Hooks 

The    Stanley    Works,    New    Britain" 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Hoops,    Steel   and    Wire 

The   Laidlaw   Bale-Tie   Co.,    Hamilton. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
■sn. 

irrooks.   Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,    Toronto. 

Mooks,  Moulding 

The  Andrew  B.  Hend.yx  Co.,  New 
Haven,    Conn. 

Hooks,    Hat    and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Horseshoes  and   Nails 
D.    Ackland   &    Son. 
The  Steel  Co.  ef  Canada,   Ltd.,  Ham- 
ilton. 

Hose,   Garden  and   Lawn 

Canadian     Consolidated     Rubber     Co. 
..-,    Miutreal. 
Gutta    Percha    &    Rubher    Mfg.    Co., 
Toronto. 

Horse   Blankets 

Samuel   Trees  ^  Co.,   Ltd.,   Toronto. 
Horse    Collars' 
Samuel  Trees  &  Co.,   Ltd.,   Toronto. 


Horse  Covers 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Hot  Plates 

Collins   Mfg.    Oo.,    Toronto. 
Ice  Cream  Freezers 
Wm.   Cane   &   Sons,    Newmarket,   Ont, 
The    Thos.    Davidson   Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co.,    Philadelphia. 

Ice   Cutting   Tools 

North  Bros.  Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Oo.,   Toronto. 
Iron  and   Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion  Iron  and  Steel  Co.,  Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,  Man. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton,       y    M  '    ^  r 

Iron   Pipe 

D.    Ackland    &    Son. 
Canadian  Tube  &  iron  Co.,  Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Iron  Pumps 
Darling    Bros.,    Ltd.,    Montreal. 
R.   MoDougall  Co.,  Gait. 

F.  E.  "Myers  &  Bros.,   Ashland,  Ohio. 

Ironing   Boards 

Schultz   Bros.,    Ltd.,    Brantford,   Ont. 

Stratford  Mfg.    Co.,    Ltd.,    Stratford. 
Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lou- 
don,  Ont. 
Japans 

Berry  Bros.,   Walkerville,    Ont. 

Canada  Paint  Co..  Ltd.,  Montreal. 

A.    Ramsay  &   Son  Co.,   Montreal. 

Joist  Hangers 

Richards-Wilcox    Canadian    Co..    Ltd., 
London,   Ont. 
Kitchen  Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Knife  Polish 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
Knives,   Hunting  and   Fishing 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Landers,   Frary  &  Clark.   New   Britain 
Conn. 
Ladders,   Step 
J.   E.   Beauehamp  &  Co.,  Montreal. 

G.  F.   Stephens  &   Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Ladders,  Shelf 

F.  E.    Myers  &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack 
Barton    Netting    Co.,    Ltd.,    Windsor. 
The   L.    Martin   Co.,    New    York. 

G.  F.    Stephens   &   Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lanterns.  Gasoline 
National    Stamping    &    Electric    Wks., 
Chicago,   111. 

Lap    Rugs 

Samuel  Trees  &  Co..   Ltd.,   Toronto. 

Latohets 

The     Stanley     Works,      New      Britain, 

Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont. 

Frost  Steel  &  Wire  Co..   Ltd.,   Ham- 
ilton. 

MeOregor-Banwell     Fence     Co.,     Walk- 
erville.   Ont. 
Lawn    Mowers  ,,- 

Whitman  &  Bames  Mfg.  C)«  St. 
Catharines. 

Lawn    Settees 

J.  E.  Beauehamp  &  Co.,  Montreal. 
The     Dennis     Wire     &      Iron      Works, 

London.   Ont. 
Canada  Wire  &   Iron   Goods   Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 
Lawn    Swings 
J.   E.   Beauehamp  &  Co.,  Montreal. 
F.    E.    Myers   &  Bro.,    Ashland.    Ohio. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 
Linseed    Oils 
Dominion      Linseed      Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 


Lead  Pipe 

Canada   Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &   Sons,   Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,      New 
Britain,   Conn. 
Lockers 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink,   Thos.,   ,&   Co..    Pembroke,   Ont. 
Machinery   Metal   Workers 
Brown,   Boggs  Co..  Hamilton. 
Mantles  and   Grates 
The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 

Mats,    Rubber 

Canadian  Consolidated  Rubber  Co., 
Limited,    Montreal.    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
Stanley      Rule     &      Level      Co.,      New 

Britain,  Conn. 
L.    S.   Starrett  Co..  Athol,  Mass. 

Metals 

The  British  Aluminium  Co.,  Ltd., 
London,    Eng. 

Canada   Metal   Co.,    Toronto. 

Caverhill,    Learmont   &   Co.,    Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &   Co.,    Montreal. 

Nova  Scctia  Steel  &  Coal  Co.,  New 
Glasgow.    N.S. 

The    Stanley    Works,    New    Britain. 

Tallman  Brass  &  Metal  Co.,  Ham- 
ilton. .   ■ 

Williams  Bros.  &  Piggott,  Ltd.,  Bin 
mingham,    Eng.  i 

Metal    Boxes,   for   Specialties 

Eley    Bros.,    Ltd.,    London,    Eng. 
Metal    Lockers 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.  ' 

The     Dennic     Wire     &     Iron     Works, 
London,   Ont. 
Metal    Shingles,    Siding.    Etc. 
(Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Pedlar  People.   Oshawa.    Ont. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Metal    Polish,   Emery    Cloth,   etc. 

Oakey,   John   &   Sons,   London,   Eng. 
Metal    Windows    and    Doors 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg  , 

Winnipeg     Steel     Granary     &     Culvert 
Co.,    Winnipeg. 
Micrometers 
Goodell-Pratt    Co.,    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre    Boxes 
Millers  Falls  Co..  Millers  Falls,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,  Conn. 
Monel   Metal 
The     International     Nickel     Co.,     New 
York,  N.Y. 
Mop   Wringers 
White    Mop   Wringer   Co.,    Fultonville, 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Dominion    Iron   &    Steel    Co.,    Sydney, 

N.S. 
H.   S.    Howland,   Sons  &   Co.,   Toronto. 
Laidlaw   Bale-Tie  Co.,   Hamilton,    Out. 
Northern     Bolt    &     Screw    Co.,     Owen 

Sound,   Ont. 
The    Steel    Co.    of    Canada,     Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 

Nickel 

The     International     Nickel     Co.,     New 
York,    N.  l. 
Oils 
Brandram-Henderson,     Ltd.,      Halifax. 

N.    S. 
Martin -Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 


Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   Cake 
Dominion      Linseed      Oil     Co.,      Ltd., 
Montreal. 
Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling   Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel  &   Wire  Co.,    Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,     Walk- 
erville,  Ont. 
Ornamental   Iron  and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 
Hamilton. 
Packing 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 
Wm.   Cane  &  Sons  Co..   Newmarket. 

Paints,  Oils,  Varnishes 

Berry   Bros.,   Ltd.,   Walkerville,    Ont, 
Brandram-iHenderson,    Montreal. 
Canada  Paint  Co.,  Montreal. 
Dougall   Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd..  Montreal. 
Martin-Senour  Co.,   Montreal. 
Moore,   Benjamin  &  Co.,  Toronto- 
Ottawa   Paint   Works,    Ottawa,    Ont. 
Pratt  &  Lambert.  Inc.,  Bridgeburg. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.   F.   Stephens  &  Co..   Winnipeg. 

Paint  and  Varnish   Remover 

Dougall    Varnish   Co..   Ltd..    Montreal. 
A.    Ramsay  &   Son   Co.,   Montreal. 

Paper  Balers 

General  SaJ«s  Co-.   Toronto. 

Paris   Green 

Canada  Paint  Co.,  Montreal. 
Pastry  and  Bread  Boards 

Stra'ford    Mfg.    Co.,    Ltd..    Stratford. 
Perforated    Sheet   Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co. 
Hamilton,   Ont. 

pig   Iron  , 

The     Steel     Co.      of     Canada,      Ltd., 

AHCmiSe  &  Co..  Montreal. 

Pipe    Wrenches 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Pipe,  Wrought,  Lead  and 
Galvanized 

Canfd!anM^C^ron0;^-ntreal. 

^I^Tc^cZt  Ltd.,  Ham- 
ilton. 
Pipe.  Galvanized  Cond. 

Canada  MeW    Co..    Toronto. 
Metallic    Roofing    Co.,    urn.. 

Winnipeg. 
ripe    Cutters 

Trimont  Mfg.   Co.,  Roxbury,  Mass. 
Plane  Irons 
Buck  Bros.,  Milbury,   Mass. 

T*  line  9 

National     Machinery    &    Supply     Co.. 

^ley^r Level    Co..   NewBn- 
tain,   Conn. 
Plaster   of   Paris 

Belyea.    Walter.,    Winnipeg.    Can. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Poultry    Netting 
Caverhill   Learmont   &    Co.,    Montreal. 
Rice  Lewis  &  Co.,  Toronto. 
Poultry    Supplies 
renins    Mfe     <"•"..    Toronto 
Rideau     Specialty    Co.,     Smith     Falls. 
Ont. 
Powder  Aluminium  i 
The     British     Aluminium  'CO..     Ltd., 
London,    Eng. 
Powders,    Sporting,   Black,  i 
Smokeless,  Lesmok  .(Partly    M 
Smokeless) 
■Dn    Pont     Powder    Co.,     Wilmington. 
Del. 
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Poller! 
The   Maytag  Co..  Ltd..   Wlnaipeg. 

Pump    Valves 
Canadian     Consolidated     Rubber     Co. 

Munli— J 
Daring    Bros.,    Ltd.,    Montreal. 

Pomps,    Iron 

Darling    Bros.,    Ltd.,    Montreal. 

It    McDougal!   Co..    Oalt.   Ont. 

r.  1.  Hun  *  Bit,   Ashland.  Ohio. 

Pomp,    Power,    Hand 

Ayrsaer     Puns*     *     Seal*     Co.,     Ltd.. 

Aylmtr.    Oat 
Beatty   Bros..   Ltd.,   Fertua,   Ont.   aad 

Winnipeg. 

Darling    Br**..    Ltd..    Montreal. 
ft,    MeDoogaH  Co..   Gait.    Ont 

F.  S.  Myers  *  Bra..  Ashland,  Ohio. 

Potty 

Ban].    Moon  A   Co.,    Ltd.,    Toronto. 
Brandraxs-Heodereoo    Co..    Montreal. 
Canada  Palat  Co..   Montreal. 
Saerwin-Wffiiaau  Co..    Montreal. 
Steel  Co   of  Canada,   Ltd..  Hamilton. 

G.  P.    Stephens  *   Co.,    Winnipeg. 
Hakes,    Lawn 

Donst   Specialty   Co.,    Toronto. 
Ranges 

Thee.    Davidson  Co.,    Montreal. 
Rat    Traps 

Canada  Wire  A  Iran  Goods  Mfg.  Co., 
Hamilton. 
Rasps 

Henry   Disston   A  Sons,   Toronto. 
Razor* 

Ceo.    Butler    A    Co..    Ltd..    Sheffield, 

Jonathan  Crookes  4  Son,  Sheffield, 
Eng. 

Gillette  Safety  Razor  Co.,  Montreal. 

Jas.    Hnttoo   A  Co..    Montreal. 

Landers,  Prary  A  Clark,  New  Britain. 
Cona. 

Razor  Hones 

Carborundum  Co,  Niagara  Falls,  N.T. 
Reamers 

Butterfleld   A  Co..   Roek   Island.    Que. 

Pratt  A  Whitney  Co.,  Dundas,   Ont 

Whitman  A  Barnes,  St  Catharines. 
Red  Lead 

Brandram-Headerson    Co.,    Montreal. 

Registers 

The  Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montresl. 

Refrigerator* 

The  Thos.  Darldson  Mfg.  Co.,  Ltd., 
Montreal. 

Reinforcing-   Concrete 

Canada  Wire  A  Iron  Goods  Co..  Ham- 
ilton.   Ont. 

Dominion    Iron    A    Steel   Co.,    Sydney. 

MeOregor-Rsnwell  Fence  Co.,  Walk- 
-rrille.    Ont. 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

The  8teel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Repair    Gum 

A  damson  Mfg.   Co.,  Hamilton, 
Revolvers 

Colt's  Patent  Fire  Arms  Co.,  Hartford, 

Conn. 
Johnson's.   Iver,    Arms   A    Cycle  Wks  , 

Fltchburg,    Mass. 

Rifles 

Remington-Arms  U-M-C  Co.,   Windsor, 
Rosa    Rifle   Co..    Quebec. 

Rifle  and    Shotgun  Sights 

Johnson's.   Iver,    Arms  A   Cycle   Wks. 

Fltchburg,    Mass. 
Msrhle   Arms   A    Mfg.    Co.,    Gladstone 

Mich. 

Rivets 

Manitoba    Bridge  A   Iron   Works,    Ltd.. 

Winnipeg,    Maa. 
Norths™     Belt    A    Screw    Co.,    Owen 

Sormd.   Ont 
ParasealeT  A  Bulloch  Co..  Gsnsnoque. 
Steel   Co.    of  Canada.    Hamilton. 

Roosters,    ShooOy 

MoParlaae    Ladder    Works.    Toronto. 
Rooflnr 

Bird   A   Son.    Hamilton. 
H     «■,     Rowland,   soon  A  Co.,  Toronto. 
Lewis    Bros..    Ltd..    Montreal. 
I     H     McCeaMi.    Ltd.,    Montreal. 
Metallic    Reoflng    Co.,    Ltd.,    Toronto 
Winnipeg. 

Roofing    Rnppllea 
Bird  A  Soa.   Hamilton. 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg.    Maa. 
Winnipeg      Ceiling     A      Roofing     Co., 

Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth, Mass. 

Rnnways,    Electric 
Manitoba  Bridge  A  Iron  Works,   Ltd., 
Winnipeg.   Man. 
Rules  and   Ganges 
Jss.    Cheaterman    A    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.   8.  Slarrett  Co..  Athol,   Mass. 

Rubber  Cement 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Saddlery  Hardware 

Samuel   Trees   A   Co.,    Toronto. 
Safety  Razors 

Gillette  Safety  Razor  Co.,   Montreal. 
Sanitary   Closets 

Wakyte    Mfg.    Co.,    Winnipeg,    Man. 
Saws 

E.  C.   Atkins  A  Co..  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port.   Conn. 

Henry  Disston   A  Sons,  Toronto. 

flimonds  Cansda  Saw  Co.,  Montreal. 
Saws.    Cross-Cnt 

E.  C.   Atkins  A  Co..  Hamilton. 

Henry  Disston   A  Sons,  Toronto. 

Siraonds    Canada    Saw    Co..    Montreal. 

Victor   Saw    Works.    Hamilton,    Ont 
Saws.    Circular 

E.  C.   Atkins  &  Co.,  Hamilton. 

Henry    Disston    A   Sons.   Toronto. 

Slmonds  Canada  Saw  Co.,  Montreal. 
Saws,    Hand 

Henrv   Disston   A  Sons,   Toronto. 

Simonds  Canada  Saw  Co.,  Montreal. 
Scales 

John    Ohatillon    A    Sons,    New    York, 

Landers,  Frary  A  Clark.  New  Britain. 

Conn. 
Walter    Woods    A    Co..    Hamilton. 
Screen     Door    Sets 

The   Stanley   Works.    New   Britain. 
Screw    Plates 

Butterfleld   A   Co..    Rock    Island,    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port.  Conn. 
National     Maemnery    A     Supply    Co.. 
Ltd.,  Hamilton. 

Screw    Driver   Bits 

Buck   Bros..    Milbury.    Mass. 
Screw   Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Msrhle   Arms  A   Mfg.   Co.,    Gladstone, 
Mich. 

Screws,  Nuts,  Bolts 

Northern  Bolt  A  Screw  Co.,  Owen 
Sound.    Ont. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Screws,   Wood 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Scythe   Stones 

The  Carborundum  Co.,   Niagara   Falls, 

New    York. 
The   Cleveland   Stone  Co. 
Seeders 

Eureka   Planter  Co.,  Woodstock,  Ont. 
Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,   Frary  A  Clark.  New  Britain. 
Sheet  Metal  Products 
Thos.      Darldson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Winnipeg     Ceiling     A      Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    A    Campbell,    Toronto. 
Shellac 
Berry    Bros.,    Walkerrille,    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 

Shelving,   Steel    Store 
The     Dennis     Wire     A     Iron     Works. 
Lonon,     Ont. 
Shock    Absorbers 
Richards-Wilcox    Canadian    Co..    Lon- 
don,   Ont. 

Shot  Guns 
Iver    Johnson    Arms    A    Cycle    Works, 

Fitchburg,    Mums. 
Carerhill,    Learmont  A   Co..    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire   Co..    Ltd..    Hamil- 
ton 
Canada  Wire  A  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Csnsds   Wire  A    Iron   Goods  Mfg.   Co., 

Hamilton. 
R.        Greening       Wire       Co.,        Ltd., 
Hamilton. 


Silo    Roofs 
MetalUe    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Geo.    Butler    A    Co.,    Ltd.,    Sheffield, 
Eng. 
Oneida       Community,       Ltd.,       Oneida, 
N.T. 
Wm.    Rogers  Mfg.  Co.,   Niagara  Falls, 
Ont.     - 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

aad  Winnipeg. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Bridgeport  Hdwe.   Mfg.   Corp.,  Bridge- 
port.   Conn.  a. 
Canada    Steel    Goods  Co.,    Hamilton. 
Richards   Wilcox   Canadian    Co.,    Lon- 
don. 
Smoke  Stacks 
Manitoba   Bridge  A  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The   Thos.    Darldson   Mfg.    Co.,    Ltd.. 
Montreal. 
Solder 
Canada  Metal  Co.,  Ltd.,  Toronto. 
Hoyt   Metal   Co.,   Toronto. 
Owl    Metal    Co.,    Winnipeg, 
Spark    Plugs 
Champion    Spark     Plug    Co.,     Toledo, 

Ohio. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 

Sponges 

Evans    A   Co.,    Montreal. 
Sporting  Goods 
Thos.   Davidson  Mfg.   Co..   Montreal. 
Horton   Mfg.   Co..   Bristol,   Conn. 
H.  S.  Howland,  Sons  A  Co.,  Toronto. 
'  owt.    Rros      Ltd..    Montreal. 
Marble  Arms  A   Mfg.   Co.,  Gladstone, 

Mich. 
St    Mary's    Wood    Specialty    Co..    St. 

Man's.  Ont. 

Spraye.-s 

Collins  Mfg.   Co.,   Toronto, 

Eureka    Planter   Co..    Woodstock. 

Spra'motor   Co.,    London,    Ont. 
Springs 

B.   J.   Coghlin,   Montreal  . 

B.    Greening    Wire    Co..    Ltd.,    Ham- 
ilton, 
during   Hinges,   etc. 

Chicago  Spring  Butt  Co..  Chicago.   III. 

Wm.   Newman  A  Sons,  Ltd.,  Birming- 
ham, Eng. 
Stable  Fitting   Steel 

Beattv    Bros.,    Ltd.,    Fergus.    Ont. 

The    Dennis     Wire     A      Iron    Works, 
London,   Ont 
Stains,    Shingle 

Berry  Bros.,  Walkerrille,  Out. 

Brandram-Henderson.    Ltd.,    Halifax. 

Canada  Paint  Co..    Ltd.,    Montreal. 

Dougall    Varnish   Co.,    Ltd..    Montreal. 

Martin-Senonr  Co.,   Ltd..   Montreal. 

A.   Ramsay  A  Son  Co.,  Montreal. 

flhenvin-WilHams  Co.,   Ltd..   Montreal. 

G.  F.   Stephens  A  Co.,  Winnipeg. 
Stains.  Wood 

A.    Ramsay  A   Son   Co.,    Montreal. 

Berry   Bros..    Walkerrille,    Ont 

Dougall    Varnish   Co.,    Ltd..    Montreal. 

G.   F.   Stephens  A   Co.,   Winnipeg. 
Staples 

Frost   Steel   A    Wire  Co.,    Ltd.,    Ham- 
ilton. 

The  Stanley  Works.  New  Britain. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Staple    Pulleys 

Bridgeport  Hdwe.    Mfg.   Corp.    Bridge- 
port,   Conn. 
Steel.    Cold    Rolled    Strip 
The     Stanley     Works,     New     Britain. 

Conn 
J.    E.    Beauchamp   A    Co.,    Montreal. 
Steel.    Mat 
J.    E.    Beauchamp    A    Co.,    Montreal. 

Sleighs 

J.   E.   Beauchamp  A  Co..  Montreal. 
Steel  Wire  Hoops 

Dominion     Iron     A     Steel    Co..     Ltd.. 
Sydney. 

Steel    Co.    of  Canada.    Ltd..    Hamilton. 
Winnipeg,    Man. 
Stencils 

Hamilton   Stamp  A  Stencil   Co..   Ham 
ilton    Ont. 
Stertladcler  Chairs 

McFarlane    Ladder    Works,    Toronto. 

Stratford     Mfg.     Co..     Ltd.,     Stratford. 
Store    Ladders 

F.    E.    Myers   A    Bro..    Ashland.    Ohio. 

Stratford    Mfg.   Co..   Stratford,   Ont. 
Stocks  and   Dies. 

Butterfleld  A  Co..  Rock  Island,  Que. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co..    Montreal 

Pease  Foundry  Co.,  Toronto, 
stoves,    Sheet    Iron 

Collins    Mfg.    Co..    Toronto 
Stove   Pipes 

Collins    Mfg.    Co.    Toronto. 


Sweat    Pads 

American    Pad    A    Textile    Co.,    Chat- 
ham. 
Burlington  Windsor  Blanket  Co.,  Tor- 
onto. 
Samuel   Trees  A   Co.,   Ltd.,   Toronto. 
Switches,    Klectrlc 
Interstate    Electric   Novelty  Co..    Ltd., 

Toapnto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Taps 
Butterfleld   A   Co..   Rook   tatestd.    On*. 
Pratt   A   Whitney   Co..    Duadas.    Ont 
Tapes,  Measuring 
Jas.    Cheaterman    A    Co.,    LM.     tfhet 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Book* 
Mac  Lean    Publishing   Co.,    Torso  U. 

Threshing  Tools 

Pratt   A    Whitney    Co.,    Dundas,    Ont 
Thimbles  « 

Collins   Mfg.    Co.,   Toronto. 
Ticket  Punches 

Bridgeport  Hdws.   Mfg.   Oerp.,   Bridge- 
port, Conn. 
Tie  Posts 

Beatty  Bros.,   Ltd.,  Fergus,  Ont.,    and 
Winnipeg,     Man. 

Tiling,   Wall  and  Floor 
The    Barton-Netting  Co.,    Ltd.,    Wind 
sor,    Ont 

Tinners'  Snip* 
Bridgeport    dws.    Mfg.    torn..    Bridge 

Ont 
Brown,  Boggs  Co.,  Ltd.,   HaaallUa. 

Tin  Plate* 
A.  C.   Leslie  A  Co.,  Montreal. 
Wheeler    A    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Oe.,    Ltd.. 
Montreal. 
Tires,   Auto,   Bicycle  and 
Baby  Carriage 
Canadian    Consolidated     Rubber    Co.. 
Montreal. 
Tire  Chains 
McKinnon  Chain  Co..  St  Catharines, 
Ont 
Tire-Savers 
Richards- Wilcox    Canadian    Co..     Loa 
don,   Ont 
Toasters 
Collins   Mfg.    Co.,   Toronto. 
Landers,  Frary  A  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co..  Ltd.,  Montreal. 

Toboggans 

J.  E.  Beauchamp  A  Co..  Montreal. 
Tools 

Buck    Bros..    Milbury,    Mass. 

R.    Dillon  A   Sons,    Oshawa. 

The     Goodell-Pratt     Co.,     Greensfleld, 
Mass. 

Millers   Falls  Co..   Miller  Fall*.    Matt 

National     Machinery     A    Supply     Co 
Hamilton. 

Pratt   A    Whitney  Co.     Ltd.,    Dundaa 

Stanley     Rule     A     Level     Co.,      Nee 
Britain. 

Ward  A  Payne,  Shefleld,  Eng. 
Tools — Metal    Worker*' 

Brown-Boggs    Co.,    Hamilton. 

Cleveland   Stone  Co.,  Cleveland,   Ohio 

Tool   Grinders 

Richards-Wneox    Canadian    Co.,     Lo» 
don.  Ont 
Tool  Kits.  Automobile 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank   Mossberg  Co.,    Attleboro.    Maat 

The  L.    S.    Starrett  Co..    Athol,    Mam. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co..  St.  Thomas. 
Track,  Barn    Door 

Allith   Mfg.  Co..  Hamilton. 

Canada    Steel    Ooods    Co.,    Hamilton. 

Richards    Wilcox   Canadian   Co.,    Lon- 
don, Ont. 
Toys 

J.   E.   Beauchamp  A  Co..  Montreal. 

A.  C.   Gilbert  Co.,   New   Haven.  Conn. 

Schul-tz    Bros.    Co.,    Brantford. 
Track    Systems 

Beatty  Bros..   Ltd.,    Fergus,   Ont..   ton 
Winnipeg,    Man. 
Trowels 

Bridgeport  Hdwe.    Mfg.   Cot>..    Bridge 
port,   Conn. 

Henry   Disston  A  Sons.  Toronto. 
Trncks,  Feed,   Floor  and 
Platform 

Beatty  Bros.,  Ltd.,   Fergus,  Ont..   and 
Winnipeg. 
Tubing.  Brass.  Copper,  etc. 

Williams   Bros.    A    Plggott.   Ltd..    Bir- 
mingham. Eng. 

Tubing,  Draught 

Canadian     Consolidated     Rubber     Co.. 
Montresl. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 
Dalty    Vacuum    Cleaner   Co.,    Binning 
ham,    Eng. 
Vieimm   Sweepers 
Blasell     Carpet     Sweeper    Co..     Grand 
Rapids.    Mich. 
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RAMSAY'S  PAINT 


The  Right  Paint 

To  Paint  Right 

FOR  EXPORT 


We  have  wholesale  ageix^in 
South  Africa,   New  Ztefiand, 


British  West  Indies^Ura  New 
foundland,  and  Wfold  be  glad 
to  receive  correspondence  with 
a  view  todjf&king  further 
wholesaljsjcbnnections  in  other 
partsodr  the  world,  either  in 
Brkisri  Colonies  or  Foreign 
Countries. 


Established  1842 


A.  RAMSAY  &  SON  COMPANY 


TORONTO 


Manufacturers  of  Paints  and  Varnishes 

Head  Office  : 

MONTREAL 


WINNIPEG 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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FORD  SET 


The  Ford  Set  contains:  1  Handle  7  inches  in 
leigth;  2  Screw-driver  Bits:  1  Extension  Bar 
I  inches  in  length;  SIX  .SOCKETS  to  fit  all 
nuts  and  bolt  heads  on  Ford  Car,  including 
the  cylinder  head. 


STANDARD  SET 

Standard  Set  contains:  1  Handle  7  inches  in 
length;  2  Screw-driver  Bits;  7  Sockets  to  fit 
semi-finished  Hex.  nuts,  as  follows:  U.S. 
Standards  from  %  to  V2  in.;  A.L.A.M.  Stand- 
ards from  5-10  to  11-16  in.;  Cap  Screw  Heads 
from   5-16  in.   to  %   in. 


LANE'S  UNIQUE 
RATCHET  WRENCH 

The  sales  of  Lane's  Ratchet  Wrench  Sets  are  con- 
stantly increasing  in  velocity.  They  are  unequalled 
for  close  work  and  are  becoming  favorites  with 
mechanics. 

Machine-made  throughout.  Made  of  the  best  material 
obtainable.  The  Sockets  in  both  the  Standard  and 
Ford  Sets  are  turned  from  Bessemer  Steel  and  case 
hardened.  Warranted  not  to  break  or  spread.  Write 
for  prices. 

CANADIAN   DISTRIBUTORS: 


BRITISH   COLOMBIA: 

Mill™    &    Son,    Ltd.       -  Vancouver 

Wood-Vallance    &    Legatt,    Ltd.       -  Vancouver 

Brown,   Fraser  &   Co.,   Limited      -  Vancouver 

ALBERTA  : 

Marshall-Wells  Alberta  Company,  -  Edmonton 
Wood-Vallance  &  Adams  '-.-'--  Calgary 
Merchants   Haixhvare   Specialties,    Ltd.    -   Calgary 

SASKATCHEWAN  : 
3.   H.   Ashdown  Hardware  Co.,  Ltd.   -  Saskatoon 

MANITOBA: 
J.   H.    Ashdown   Hardware  Co.,   ITtd.   -  Winnipeg 
-Marshall JWells  Hardware  Co.,  Ltd.     -    Winnipeg 
Wood-Vallance   &   Co.,    Ltd.       -       -      Winnipeg 
Milieu    &   Son,    Ltd.       -'  Winnipeg 

Merrick-Anderson  Co.,  Ltd.  -  -  Winnipeg 
Miller-Morse    Hardware   Co.,    Ltd.     -     Winnipeg 


ONTARIO: 

Hobbs    Hardware    Co.  .     -       -      -  -       London 

D.    H.    Howden    &    Co.,    Ltd.       -  -       London 

London    Engine    Supplies    Co.       -  -       London 
Wood-Vallance    &    Co.        ...       Hamilton 

Aikenhead    Hardware,    Limited       -  -       Toronto 

Lyon   &  Marks      -      -      -      -      -  -      Toronto 

Rice    Lewis    &    Son,    Ltd.        -       -  Toronto 

Millen    &    Son,    Ltd.       -  Toronto 

Edwin  Chowii   &   Son       -  Kingston 

W.    B.    Dalton    &    Sons,    Ltd.       -  -       Kingston 

Thomas   Birkett   &   Son   Co.,   Ltd.  -      Ottawa 

QUEBEC: 

Caverhill,   Leaimont  &  Co.      -      -  -      Montreal 

Lewis    Bros.,    Limited       -       -    .  -  -       Montreal 

Millen    &    Son,    Ltd.       -  Montreal 

Mechanics    Supply   Co.       -  Quebec 

J.    S.    Mitchell    &    Co.       -       -       -  Sherbrooke 


WILL  B.  LANE,  180  North  Dearborn  Street,  Chicago.,  111. 


The  "EUREKA" 

CYCLONE  SEEDER 


The  sower 
that  sows 
evenly  and 
saves  many 
times  its  pur- 
chase price 
d u r  ing  a 
single  season. 

A 

Quick 
Seller 


.Nor-  the  Ballenl  features  of  this  great  little  machine. 

A  si:ini   l  red  Board — This  keeps  the  hopper  properly 

filled. 

Automatic    Feed    Adjustment    -which   starts   or  stops 

its  flow  of  seed  instantly. 

Oscillating    Peed     Agitator — a     positive    force    feed 

which    cannot    clog. 

Improved   Distributing   Wheel    -Large  size  without  a 

soldered  Jolnl 

\\  K   SOI, KIT    EXPORT   TRADE.      Write   US  for  full 

particulars. 

The  Eureka  Planter  Co.,  Limited 

WOODSTOCK,  ONT.,  CANADA 


;  PUT  YOUR  STORE  IN  LINE  FOR  BIGGER 
PROFITS  FROM 

TRAPSHOOTING 

L VST  year  thousands  of  men  and  women 
j  joined  trapshooting's  ranks.   These  and 
thousands  more  this  year  will  increase 
the  demand  for 

(gUlNj)  Sporting  Powders 

Tie  your  store  to  our  trade-making  advertising  by    ' 
specifying  DUPONT   DENSE   or   DUPONT   BULK 
for  trap  loads — the  powders   new  shooters  use,  be- 
cause they  are  the  champion's  choice. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

WILMINGTON     -     DELAWARE     -      U.S.A. 
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Butterfield 


Taps — Dies 
Reamers 

Unusually  tough  propositions  in 
threading  or  reaming  is  ordin- 
ary work  for  Butterfield  tools. 

You  can't  make  a  mistake  when 
you  buy  "Butterfield"  tools. 
They  are  remarkably  fast  and 
accurate  workers,  —  and  the 
reputation  which  has  taken  us 
years  to  build  up — stands  back 
of  every  one  of  them. 

Write  for  a  copy  of  our  catalog. 

Butterfield  &  Company 

Inc. 

ROCK  ISLAND,  QUEBEC 
CANADA 
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And  in  almost  every  part  of  the  world  there  are  Hardwaremen  doing  great  business 
with  the  Daisy  Vacuum  Cleaner.  Has  it  occurred  to  you  that  you  might  be  doing 
equally  good  business  ?     Let  us  tell  you  about  it. 

THE  DAISY  VACUUM  CLEANER  is  acknowledged  the  best  British  Vacuum  Cleaner.  It  is  made 
of  the  finest  materials  obtainable  and  embodies  all  the  best  ideas  ever  invented  for  Vacuum  Cleaneis. 
Being  portable,  it  is  particularly  suitable  for  small  houses,  bungalows,  etc.,  and  it  is  so  simple  in  construction 
that  there  is  nothing  likely  to  get  out  of  order.     The  macKine  is  guaranteed  for  2  years. 


DAISY 

Get  into  touch  with  your  shipper  and  ask  him  about  the  Daisy, 
or  write  direct  to  us  for  full  particulars,  trade  terms,  booklet,  etc. 

A  complete  range  of  Hand  and  Electric  Machines 
from  $7.30  to  $92.00 


VACUUM 
CLEANER 


Sole  Makers : 


The  Daisy  Vacuum  Cleaner  Co.,  Limited 


Head  Office  and  Works: 


Leamington  Road,  Gravelly  Hill 


Birmingham,  England 


Telegrams;  "  Ileklean,  Birmingham."     Telephones:  405  and  406  East.     ABC,  5th  Ed. 
CONTRACTORS  TO  THE  BRITISH  GOVERNMENT. 


BABY  DAISY 

$20.45   at 
Works 

Han  dsomely 
made  in  solid 
oak  with 
nickel  -  plated 
fittings,  baa 
q  u  a  d  r  u  pie 
bellows,  and 
is  collapsible. 
Complete 
with  6  foot 
hose,  carpet 
nozzle,  uphol- 
stery nozzle, 
1  en  gthening 
tube   lever. 


Collar  Pads  For  Horses 

Description — Furnished  in  Brown  and  White  Drill, 
or  in  Old  Gold  with  Red  Felt  Edge — Filled  with  our 
specially  prepared  Composite  Stuffing  Material  — 
Hooks  for  keeping  Pad  in  position  under  Collar  are 
attached  to  Pad  by  our  new  patented  device,  which 
is  the  very  latest  and  strongest  method  known.  The 
Pad  is  neatly  quilted,  giving  it  a  finished  and  hand- 
some appearance. 

THINGS  TO  REMEMBER 

Nothing  will  disable  a  horse  more  than  sore  should- 
ers. TAPATCO  Pads  will  prevent  sore  shoulders. 
Therefore,  the  horse  owner  is  always  the  loser,  when 
by  neglect  the  horse  is  not  in  good  condition.  The 
small  amount  that  a  TAPATCO  Pad -will  cost  will 
be  repaid  many  times  over  in  the  good  service  the 
horse  w\\\  be  able  to  give. 

We  shall  be  more  than  pleased  to  furnish  you  full 
information  upon  request. 

The  American  Pad  &  Textile  Co.,  Chatham,  Ontario 
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WHY 

has 

The  L.  MARTIN  CO. 

been 

HEADQUARTERS 

for 

LAMP-BLACK 

for 

SIXTY -EIGHT  YEARS 

■ 

Sixty-eight   years'    reputation    behind    each 
pound  of  Black. 

Blacks   that    are    unmatchable    in    Strength, 
Delicacy  of  Tone  and  Color. 

For  Paint,   Varnish,   Ink,   Rubber,  Oilcloth, 
Paper  and  Leather  Manufacturers. 

81-83  Fulton  St.,  NEW  YORK,  N.Y. 

Factories  : 

Philadelphia,  Pa.  Johnsonburg,  Pa. 

London,  England 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Money-Making  Line  for  Live 
Dealers  Everywhere 


Hardware  dealers 
who  are  handling 
our  line  of  SPRA- 
MOTORS  and  acces- 
sories are  making 
handsome  profits. 
We  make  Spramot- 
ors  for  every  pur- 
pose, from  the  small 
knapsack  to  the 
large  power  outfits. 
You  will  be  able  to 
supply  your  custom- 
ers '  needs,  whatever 
they  may  be. 


Accessories 

of  every  description 
from  nozzles  to  hose — 
each  of  the  best  quali- 
ty are  always  ready 
for  you  when  you  want 
them. 

Made  in  Canada — No 
duty  to  pay. 

Get  in  touch  with  us 
— we  may  want  a 
special  agent  in  your 
locality. 

Write  to-day  for  par- 
ticulars of  our  propo- 
sition. 


SPRAMOTORS   LIMITED 

3122  King  Street,  London,  Canada 
and  3202  Erie  Street,  Buffalo,  N.Y. 


-'INI 


N0RCR0SS 


GARDEN 
CULTIVATOR-HOES 

Have  Revolutionized  Gardening 

They  fill  practically  everyf  need  in  cultivating  and  weeding, 
will  work  closer  to  plants  without  injuring'  the  roots  than  any 
other  tool,  are  suited  to  both  men  and  women,  and  cost  but  a 
trifle  more  than  the  old  style  hoe. 

The  sharp  tapering  shovels  enter  the  soil  easily,  tearing  up 
every  bit  of  earth  from  1  to  5  inches  deep  as  required,  leaving 
the  ground  level,  loose  and  untrampled. 

A  "Norcross"  tool  will  prove  profitable  in  any 
garden,  large  or  small,  at  home  or  abroad.  Thou- 
sands are  being  exported  to  Canada,  Australia, 
N.2.,  S.  America,  S.  Africa,  Great  Britain  and 
Denmark. 

We  solicit  export  trade  and  give  same  our  very 
best  attention.  Agency  connection  desired  with 
important  Importers,  "who  carry  stocks." 
The  "Norcross"  is  a  Quality  Line  through  and 
through.  Detachable  Steel  Prongs,  Malleable  Head, 
Highest  Grade  Handles:  made  in  3  sizes.  5-prong 
and  3 -prong  with  4-foot  handles.  M idget  (for  flow- 
ers) with  9-inch  handle. 

Englishor  Spanish  literature  on  request. 
References:  Any  Bank  in  America.     Manufactured  by 

C.S.  Norcross  &  Sons 

Bushnell,  HI.,  U.S.A. 


mil 


Make  Horsemen  your  better  Customers 

A  good  horseman  loves  his  horse,  and  seeks  to  save  it  all  he  can — save  it  from 
discomfort,  over-fatigue,  gall  sores  and  other  things  that  reduce  the  h 
efficiency.    So  when  you  talk 

Ventiplex  Sweat  Pads 
Housing,  Saddle  Blankets 

lo  a  horseman,  you  have  an  interested  man,  and  you'll 
have  an  easy  time  of  it  to  sell  him  Ventiplex  goods. 

Ventiplex  Sweat  Pads  and  Saddle  Blankets  positive! y 
cure  mid  prevent  gall  sores. 

Ventiplex  goods  can  he  easily  washed  when  soiled,  and 
will  retain  their  shape,  because  they  are  well-made  and 
ill'  first-class  material. 


ur 


Get  well  acquainted  with  the  Ventiplex  line.    Send 
mil-  catalogue  of  horses'  specialties. 

X.H.       We    make    weather     si  rip     i'nv     which    there    will 

spring  1 1 j >  a  demand  very  shortly.    Sell  all  you 
can.    <  iet  the  money  that  will  he  spent 
-"me    place    oi-    other — whenever    the 

goods  wauled  can  he  obtained. 

Ventiplex  goods  are  sold  by  hardware  jobbers. 
Ask  their  travellers  aboul  them. 


Burlington  Windsor 
Blanket  Company,  Limited 

793  King  Street  West,  Toronto,  Ontario 


//  interested,  tear  out  this  page  mid  keep  iriili  letters  t<>  be  answered. 
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mils  and  Soldiers 


Back  of  Hoyt  Metals  is  an  efficient  organization 
whose  business  it  is  to  promote  the  use  of  Hoyt's 
Metals  wherever  civilization  spreads.  From 
our  .four  central  establishments  supplies  are 
sent  to  all  parts  of  the  world  at  an  annual  turn- 
over of  over  $5,000,000. 

Behind  the  Hoyt  organization  is  an  experience 
of  40  years  in  metal  mixing.  This  experience 
embodied  in  all  our  Metals  gives  them  a  super- 
iority that  places  Hoyt  Metals  in  the  lead  on  all 
markets. 

HOYT'S  NICKEL  GENUINE.  HOYT'S 
TROJAN,  Hoyt's  Frost  King  Babbitts  have 
special  selling  prominence,  also  our  Full  Line  of 
Solders,  in  bar  and  wire,  Came  Lead,  and  all 
classes  of  metal  goods 

Test  our  products  and  you  will  be  satisfied  with 
their  merits. 

Let  us  send  yon  our  Catalogue  and  full 
particulars. 

Hoyt  Metal  Company 

Eastern  Avenue  and  Lewis  Street 
Toronto,  Canada 

London,  Eng.,     New  York,  U.S.A. 
St.  Louis,  Wo.,  U.S.A. 
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We  Are  Open  To  Increase  Our  Export  Business 

We  are  shipping  Bahama  Sponges  direct  from  the  British  West  Indies  to  some  of  the  largest  Sponge  Importing 
Houses  in  London,  England,  New  York,  I'.K.A.,  and  other  large  centres.  We. would  like  to  gel  in  touch  with  further 
Sponge   Importers  in  any  country. 

The  greatesl  care  is  taken  in  the  cleaning,  selection,  grading  ami   packing  of  our  Sponges,  and  we  claim  our 

packing  to  be  as  nearly  perfect  as  it  is  possible  to  turn  it    out. 

We  make  export  shipments  at  the  lowest  market  prices  direct  from  the  British  West  Indies  to  any  part  of  the 
world  (excepting,  of  course,  our  enemies). 

We  refer  you  to  the  Royal  Bank  of  Canada,  Nassau,   Bahamas,  B.W.I.,  as  to  the  reliability  of  our  packing,  etc 

EVANS  &   COMPANY,   LIMITED   (Importers  and  Exporters) 

MONTREAL,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"  Mc  AVITY  "—"WORLD  " 
GUN-METAL— IRON  BODY 

VALVES 

GLOBE  -  ANGLE  -  CHECK  -  GATE 

Guaranteed  for  Pressures,  125,  150,  200  or  250  lbs. 


Write  for 

Prices,  Deliveries 

and  Particulars 


Specifications 

and  Inquiries 

Solicited 


T.  McAVITY  &  SONS,  LIMITED 

HARDWARE  AND  METAL  MERCHANTS,  BRASS  AND  IRON  FOUNDERS 

ST.  JOHN,  N.B.,  CANADA 

MONTREAL  Established  1834  WINNIPEG 

Cable  Address—1  McAvity,  St.  John."  Codes— A  B  C,  4th  and  5th  Editions. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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We  have  actually   shipped  to  all  the   principal  countries  in  the    world.     From  expeiience  we  know  how  to 

pack  and  ship  for  export,  and  importers  abroad  are  assured  of  satisfactory  service. 
We  solicit  inquiries  from  merchants  in  the  British  Empire  and  foreign  countries.     Quotations  are  made  f.o.b* 

Atlantic  or  Pacific    Ports,  or  c.i.f. 

We  are  manufacturers  of: 
WIRE  NAILS  —  All  sizes  and 
patterns,  as   used   in    European, 
Asiatic   and    Austr.lasian     mar- 
kets. 


Packed    in    bags,   or    in 


steal-bound,  paper-lined  kegs. 

WIRE— Bright,  Annealed,  Varnished,  Cop- 
pered Weaving,  Mattress  and  other  fine 
tinned  wires. 


SINGLE     LOOP 


CROSSME.AD 

Special  Hay  Baling  Wire 

WIRE  BALE  TIES — Made  in  the  usual  gauges  and  cut  to 
any  length  desired.  For  baling  hay,  straw  and  other  com- 
pressible materials. 

Packed  in  56  lb.  bundles,  oiled  with  linseed  oil.  Single 
loop  tie  has  loop  at  one  end;  cross  head  tie  has  loop  at  one 
end  and  hook  at  other,  as  illustrated  above. 

FENCE  STAPLES-Bright  and  Galvanized. 

The   Laidlaw   Bale -Tie   Co.,    Limited 

Hamilton]  Canada 

A.  T.  Diggins,  Stair  Building,  TORONTO,  ONT.;  Harry  F.  Moulden,  WINNIPEG^ 
MAN.;  H.  E.  O.  Bull,  MONTREAL,  QUE.;  Geo.  W.  Laidlaw,  VANCOUVER,  B.C. 

LONDON,  ENGLAND:    M.  BRYAN,  24  ALDGATE 
All  Atlantic  Ports  from  Baltimore  north,  are  equally  convenient  to  Hamilton. 


If  interested,  tear  out  this  page  mid  keep  with  letters  to  be  answered. 
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"Whip  broken;  Bill?" 

"Yes,  Jack,  I  can't  keep  the 
blamed  thing  any  length  of 
time.  I  am  as  careful  as  any 
man  could  possibly  be  with 
them,  too.  Why  don't  they 
make  whips  I  hat  last?" 

"They  do,  Bill.  Go  to  Smith's 
Hardware  Store  and  ask  for  a 
Flexo-Spring  Whip — that's 
the  kind  I  have — and  it  has 
lasted  for  months  and 
months." 

"Thanks,  Bill,  I'll  go  there." 


is  the  way 
business  comes  to  agents 
for  the 
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Floxo-  Sprin 


FEELS  LIKE 
WHALEBONE 


V 


GUARANTEED  TO  STAY  UP  AND  KEEP 
PLIABLE  UNTIL  WORN  OUT 

HAMILTON  WHIP  COMPANY 

HAMILTON,  CANADA 


WEARS  LIKE 
RAWHIDE 


Three  Concrete  Reasons  for  the  Superiority  of  Flexo- 

Spring  Whips 

1.  After  the  rattan  has  been  turned  to  sh  ape,  and  before  the  sap  has  a  chance  to 
dry,  O'Brien's  Rubberized  Coating  is  brushed  on  in  such  a  way  as  to  form  an  artifi- 
cial bark.  This  coating  keeps  the  sap  in  the  rattan  indefinitely.  It  cannot  dry  out 
and  become  brittle  as  is  the  case  with  many  ordinary  whips.  '  That  is  why  Flexo- 
Spring  Whips  permanently  retain  their  flexibility  and  toughness. 

2.  Over  the  rubberized  coating,  there  is  an  English  cushion  outer  cover,  double 
plaited,  which  forms  a  durable  protection  from  wear  and  weather. 

3.  A  Hand-Made  Philadelphia  Snap  is  us  ed  on  Flexo-Spring  Whips. 

HAMILTON  WHIP  COMPANY 

MAKERS  OF  WHIPS  AND  LASHES 

HAMILTON        -        -        CANADA 
Agents  for  Australasia- B.  SINGER  &  CO.,  Sydney,  N.S.W 

iiiiiiniiniiiniiiiiiiiiiiiiiim 


"Flexo-Spring" 
service,  plus  the 
high-grade  con- 
struction and 
appearance  and 
the  moderate 
price,  assure  a 
splendid  growth 
in  your  whip 
sales. 

Our  agency  is  open 
in  several  countries. 
Be  sure  to  get  it. 
Write  for  full  par- 
ticulars now. 
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Tubular-Steel  Wagon  Hardware 


Whiff letrees,  Doubletrees  and  Neckyokes  —  in  all  standard 
sizes.       Well  Painted.       Ready  for  Use. 

NOT  AN  EXPERIMENT— A  PROVEN  NECESSITY 


THE  MOST  POPULAR 
THE  MOST  EFFICIENT 
CREATING  A  "STANDARD" 
IMITATED  EXTENSIVELY 

THE  HANGER 

that  you  will  eventually  stock 
because  your  trade  is  entitled  to 
the  best  you  can  get  for  them. 

Prices  on  application. 

Manufactured  by 

Canada  Steel  Goods  Co. 

LIMITED 
HAMILTON,  CANADA 


$ 


If  interested,  tear  out  this  p  age  and  keep  with  letters-  to  be  answered. 
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Sheet  Metal  Working  Machinery 

Of  Any  Description 


No.  9.     Slip  Roll  Former 


Encased  Large   Burr 


For 

Quality 
Efficiency 
Durability 


No.  500.     Power  Brake  or  Press 


Encased    Small  Turner 


For 

Speed 

Accuracy 

Production 


No.  20  lA.  Power  Press 


No.  126. 
Deep  Throat  Power  Punch 


THE  BROWN,  BOGGS  CO.,  LIMITED 

HAMILTON,  CANADA 

Manufacturers  of 
Tinsmiths'  Heavy  Sheet  Metal  Working  Machinery,  Canners  and  Evaporating 

Machinery,  Etc. 

SPECIAL    ATTENTION    TO    EXPORT    ORDERS 


y77/rsyrss/™&7?7ms/zw/z777?-/wy7sYr^^^ 
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HARVEST  KING 
Power  Grindstones 

Steel  frame  for  strength,  "CLEVE- 
LAND GRINDSTONE"  for  quality. 

The  new  power  model,  A  WONDER, 
considering  price. 

Service  and  Quality  on  this  basis  offer 
"CLEVELAND    GRINDSTONES." 

Sold  only  to  Hardware  and  Implement 
Dealers. 

Write  for  catalogue  of  complete  line  of 
Grindstones  and  Scythestones,  also 
selling  helps  to  dealers. 


TRADE!        ^^        1MARK 


Use  this  Trade-Mark  for  your  own 
benefit.  It  protects  the  dealer  and  his 
customers  against  inferior  stone.  This 
Trade-Mark  is  on  every  GENUINE 
Cleveland  Grindstone. 

The  Cleveland  Stone  Co. 

Leader-News  Building 

CLEVELAND  -  -  -  OHIO 


NATIONAL 

PLANES 


Malleable  Pipe   Vise 


Three  of  our 
Best  Lines 

We  guarantee  every 
tool  we  manufacture  to 
give  satisfaction  for 
the  purpose  for  which 
it  is  intended.  We  will 
promptly  replace,  with- 
out cost,  any  parts 
broken  or  badly  worn 
when  due  to  faulty 
material  or  construc- 
tion. 

Write  for  Catalog  and 
Discounts. 


Machinist   Swivel   and   Stationary   Vises 

National  Machinery  and 
Supply  Co.,  Limited 

HAMILTON,   CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


TJ-JE 


/  J        WE     SELL  EVERYTHING  ^/ 


''*, 


EVERYTHING  WE  SELL  WE   GUARANTEE 


5^5-r.eofiRENT,  sa«      Sept#  20 ,1916. 


Messrs, 

Hardware  and  Metal, 
143-153  University  Ave., 
2oronto,0nt. 


Gentlemen :- 

We  beg  to  acknowledge  receipt  of  your 
favor  of  thB  l6th.,  also  cuts  aa  mentioned  therein 
and  for  which  we  thank  yon. 

We  are  now  using  about  fifty  of  these 
with  good  results. 


Tours  truly, 

THE  W.W.C00P5R  COMPANY  Limited. 


P/B< 


per. 


■% 


Since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago, 
nearly  200  subscribers  have  availed  themselves  of  the  opportunity  to  secure  cuts  for 
their  local  advertising  at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many 
which  we  have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with 
good  "copy."  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of 
hardware  electros.  They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities 
for  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153    University  Avenue,  Toronto,    Ontario 


//  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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ESTABLISHED  1866 


A.  C.  LESLIE 
&  CO.,  LTD. 

IMPORTERS  and 
EXPORTERS   of 

Iron, 

Steel,  Metals, 

Chemicals 

and 
Fire  Bricks 


560  St.  Paul  St.  W. 
Montreal 


Cable  Address: 

LESLIE,  MONTREAL 

Codes : 
LIEBERS,  WESTERN  UNION 

Bentley's  A.B.C.  —  4th  and 
5th  Editions 


PEERLESS  ORNAMENTAL  FENCING 


LOOK  YOUR  TOWN  OVER 

and  you  will  then  realize  the  big  trade  you  can 
easily  get  by  showing  the  "Peerless"  line  of  heavy, 
open  hearth  steel  wire  fencing. 

Your  customers  will  be  surprised  to  know  how  inex- 
pensively they  can  surround  their  property  with  a  strong, 
durable,  yet  highly  ornamental  fence. 

You  can  easily  afford  to  send  a  man  out  to  take  orders. 
Let  us  tell  you  about  it. 

Send  for  Dealer's  Proposition 

Get  our  Catalogue  showing  the  beautiful  designs  for  lawns, 
parks,  cemeteries,  etc.  Also  farm  and  poultry  fencing  and  gates. 
There's    a    big   fence    trade    waiting  for    you.     WRITE    TODAY. 

The  Banwell  -  Hoxie  Wire  Fence  Co.,  Ltd., 

WINNIPEG,  HAMILTON, 

MAN.  ^ssr^  ~~       ^  ONT. 
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LAWN  SWINGS 


The  derrick  is  0  feet  high,  painted  red  and  glazed.with  good  out- 
door varnish.  The  cross-arms,  bangers,  and  seats  are  finished  on 
Datura]  wood.  This  swing  Is  amply  large  for  four  persons  and  folds 
completely.     Weight,   each,   llo   lbs. 

ORDER  NOW  AND  GET  FAVORABLE  PRICES 
J.  E.  BEAUCHAMPJ&  CO.,  Manufacturers,  MONTREAL 

AGENTS:  Ontario,  II.  B.  Johnson,  Toronto ;  Quebec,  C.  K.  Freehon, 
Montreal;  Western  Canada,  T.  A.  Corjey  &  Son,  Winnipeg;  Maritime 
Provinces,  W.  .1.  Grant,  Toronto;  South  America,  F\  s.  Williams,  Ltd., 
Buenos    Aires;    British    Colonies.    Dominion    Exporters,    Ltd. 
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TOUR  STORE 


:    , 


The  $7.50  Fan 

with 

Two  Speeds 


A  Whirlwind  Seller! 

Bigger  Value  Than  Ever 

Here  is  the  new  Model  C  Polar  Cub  Electric 
Fan. 

It  will  still  retail  for  the  low  price  of  $7.50 
which  made  the  Polar  Cub  the  sensation  ot 
the  fan  industry.  But  in  value  it  is  far 
ahead    of   previous    years. 

It  now  has  two  speeds  and  stop.  At  high 
speed  it  gives  a  mush  stronger  breeze  than 
ever   before. 

The  frame  is  die-cast,  thus  eliminating  5"i 
different  parts.  It  cannot  possibly  get  out 
of  alignment.  Bearings  are  an  integral  pari 
of  the  die-casting.  The  guard  is  spot-welded 
and    is    positively    unbreakable. 

The  fan  is  adjustable  to  any  angle — the 
breeze  can  be  thrown  in  any  direction.  The 
base  has  a  hook  for  attaching  to  the  wall 
if  desired.  'Porcelain  insulated.  Equipped 
with  S-foot  cord  and  plug.  Blade  diamete' 
6".     Height  of  fan  8".     Net  weight  3  lb.  5  oz. 

Backed  by  a  powerful  campaign  of  national 
advertising  throughout  the  selling  season 
Big  space  in  The  Saturday  Evening  Post, 
Collier's   and   other   magazines. 

ATTRACTIVE  PROFIT  ON  EVERY 
FAN 

Trade  discounts  as  follows: 

Less   than   0   Fans    $5.00  each 

Six    Fans   and    Over    3.75 

Terms:  2/10/30,  f.o.b.  New  Haven. 
Pull  freight  allowed. 
Fans  packed  0  and  12  to  the  pack- 
age. Upon  request  we  furnish  free 
striking,  sales-making  store  display 
material. 

Order     Early. — We     have     largely     increased 
our    production    facilities,    but.    despite    this, 
the  demand   will   probably  exceed   the   supply. 
So  place  your  order  now.     If  further  infor- 
mation is  wanted,  write  us. 

MENZIES  &  CO.,  Limited 

439  King  Street  West,  Toronto,  Ont. 

Canadian   Representatives : 
The  A.  C.  Gilbert  Co.,  U.S.A. 
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•¥*HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors. — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


erbtce 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  premeates  our  entire  Organization,  from  the  Presi. 
dent  down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL   COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


//  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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PRODUCTS 

"HAMILTON"  PIG  IRON 
BASIC,  MALLEABLE  AND  FOUNDRY 

IRON  AND  STEEL 
BLOOMS,  BILLETS,  BARS,  WIRE  RODS,  ANGLES,  CHANNELS 

PLOW  BEAMS,  ETC. 

FORGINGS 

Car  Axles,  Shape  and  Drop  Forgings,  Horse  Shoes,  Carriage  and  Automobile  Hardware,  Top  Goods,  Etc. 

WIRE,  ETC. 

Steel.    Brass,    Copper    and    Bronze,  Heavy    and    Fine,    Bright     Annealed,    Coppered,    Liquor     Bright, 

.Galvanized  and  Tinned.     Stranded,  Steel  and    Copper    Cable,  Clothes  Line,  Wire  Nails, 

Staples,  Barb  Wire,  Woven  Wire  Fencing,  Fence  Gates 

RAILWAY  FASTENINGS 

Angle  Bars.  Track  Bolts.  Tie    Plates,  Spikes,  Tie  Rods,  Etc. 

NAILS,  SPIKES,  RIVETS,  ETC. 

Wire,  Cut,  Boat  and  Horse  Shoe  Nails.  Railway,  Pressed  and  Drift  Spikes 
Tacks  and  Shoe  Nails,  Steel  and  Copper  Rivets  and  Burrs,  Iron,  Brass  and  Copper 

POLE  LINE  HARDWARE 

Pole  Steps,  Cross  Arm  Braces,  Guy  Clamps  and  Guy  Rods.  Etc.,  Black  and  Galvanized 

BOLTS,  NUTS  AND  WASHERS 
Machine,  Carriage,  Elevator,  Stove,  Tire  and  Sleigh  Shoe  Bolts,  Blank,  Tapped  Nuts  and  Washers 

WROUGHT  PIPE 

Black  and  Galvanized  Nipples  and  Couplings 

SCREWS 

Wood  and  Machine  Steel.  Brass  and   Bronze 

LEAD  PRODUCTS 

bead  Pipe,  White  bead.  Shot  and  Putty 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO 


MONTREAL       WINNIPEG 


//  any  advertisement  interests  you,  tear  it  out  now  and  place  with-letters  to  be  answered. 
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Victor  Blade — 
Canadian  Made 

Whatever  the  purpose,  there's 
a  Victor  Saw  Blade  especially 
suited  for  it. 


Victor  Blades  give  unequalled  service  in  high  speed 
machines.     They  are  used   exclusively  in  Canadian 

Munition  Plants. 

VICTOR  SAW  WORKS,  LIMITED 

HAMILTON,  ONTARIO 

British  Office :    2  and  3  West  Street,  Finsbury  Circus,  London,  E.C 


//  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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MADE  IN   CANADA 


Design  Patented 

Electric-Swell- Weld  Coil,  Loading  and  Boom  Chain 

Sizes   y»  to  %   in.    inclusive 


Electric-Swell- Weld  Logging  Chain 

Sizes  XA  to  %   in.  inclusive 


Electric- Welded  Trace  Chain 

all    sizes,   lengths   anil    styles 


Canadian 

Pattern 

Machine      Chain 


25% 
More    Weld 
More  Value 


Anti-Skid    Chain 


Canadian 

Pattern 

Coil    Chain 


25% 
More  Wear 
More    Sales 


Galvanized   Triumph  Pattern  Chain 


Write  for  Prices,   etc. 


McKINNON  CHAIN   COMPANY 

ST.  CATHARINES,  ONTARIO,  CANADA 


In  Answering  Advertisements 

It  will  greatly   oblige  our  advertisers  and   facilitate   matters 
generally  if  you  will  give  the  following  information  : 

(1)  Are  you  a  manufacturer,    wholesale    merchant,  agent  or 
consumer?  . 

(2)  What  are  the  actual  working  conditions  under  which  the 
goods  are  to  be  used? 

(3)  What  is  the  most    desirable    shipping  point — St.  John, 
N.B.,  Montreal,  or  New  York  in  bond. 

(4)  Is  special  packing  desired? 

(5)  Can  you  give  Canadian  or  United  States  references,  as  to 
your  financial  standing? 


VOL-PEEK 
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All  kinds  of  kitchenware,  such 
as  Pots,  Pans,  Kettles,  Buckets, 
etc.,  mends  G-raniteware,  Alu- 
minum, Copper,  Brass,  Iron,  Tin- 
ware, Enamelled  Ware,  and  all 
metal  articles  in  two  minutes 
without  the  use  of  any  tools. 

"Vol-Peek"  makes  a  sanitary  mend 
which  will  last  a  long  time;  it  be- 
comes part  of  the  article  being 
mended,  is  easily  kept  clean,  as  no 
food  can   hide  under  the  mend. 

"Vol-Peek"  is  in  the  form  of  a  stiff 
putty,  which  is  easily  applied  with 
the  fingers;  it  hardens'  in  two  min- 
utes and  will  stand  a  temperature 
of  500  degrees  higher  than  the  melt- 
ing point   of  solder. 

Your  customers  will  want  "Vol- 
Peek"  in  preference  to  all  other 
menders  when  they  know  how 
easily  it  is  applied. 

"Vol-Peek"  has  given  satisfaction 
for  the  last  ten  years  and  has  a 
large  sale  in  many  parts  of  the 
World. 

"Vol-Peek"  is  put  up  in  packages 
holding  enough  to  mend  from  30 
to  50  fair-sized   holes. 

"Special  Foreign  Offer." — We  will 
send  to  any  part  of  the  World,  by 
parcels  post,  one  doz.  packages  of  ■ 
"Vol-Peek"  mounted  on  an  attractive 
Display  Stand,  with  a  supply  of 
advertising  matter,  for  Six  Shil- 
lings   ($1.50). 

Special  prices  for  large  quantities 
delivered  C.I. P.  and  War  Risk,  your 
nearest  Seaport,  or  by  Parcels  Post. 

"Exclusive  Agencies." — In  countries 
in  which  we  are  not  at  present  re- 
presented we  are  open  to  arrange 
Exclusive  Agencies,  and  will  be 
pleased  to  hear  from  interested 
parties. 

Write    to    the 

"Vol-Peek"  Mfg.  Co. 

P.O.  Box  2024 
MONTREAL  CANADA 


MADE  IN  CANADA 


//  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 
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Simonds  Saws 17 

Schoener    Mfg.    Co 24 

Sharratt  &   Newth    25 

Spramotor   Co 104 

Stanley   Rule   &   Level  Co.    . .  15 

Stanley    Works,    The    ' 

Inside  front  cover 
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Banks  Have  Reserves,  Life  Insurance  Companies  Surpluses 
But  a  Business  Man's  ASSETS  are  His  SATISFIED  CUSTOMERS 

In  the  DOOR  HANGER  Line,  this  is  our  Specialty  — 
to  make   SATISFIED   CUSTOMERS    for   you. 


BECOME  THE  EXCLUSIVE  AGENT  in  your  town 
(if  not  already  represented)  of  any  ONE  of  these  THREE 
lines,  and  you  can  offer  to  your  BEST  TRADE  a  line  that 
will  give  them  permanent  satisfaction. 

THEY  ARE  ASSET  BUILDERS. 

ALLITH  MFG.  CO.  LTD.,  Hamilton,  Ontario 


HARDWARE      AND     METAL 


BREEDING  CAGES 


A  WORD  FOR  QUALITY 

are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through  May, 

Made  of  all  metal,  (his  cage  is  vermin  proof.  White  enamelled  and 
blue  trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer, 
two  nests  with  holders,  four  cups  and  six  perches. 

No.  86S  Japanned,  17%  in-  long,  8%  in.  wide,  13%  in.  high. 
Xo.  86  Jappaued,  20  in.  long,  10  in.  wide.  14  in.  hig'h. 
Xo.  ST  Japanned,  22  in.   long,  11  in.   wide,   15%   in.   high. 
Xo.  22  Japanned,  24%  in.  long.  12%  in.  wide,  1C%   in.  high. 
Xo.  113  Japanned.  20%  in.  long.  10  in.  wide,  13%  in.  hign. 

The   Andrew   B.   Hendryx  Company 

NEW  HAVEN,  CONN. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE   IN  LENGTHS    OF   ABOUT   500  FEET. 


MANUFACTURED 
SOLELY  BY 


Toronto 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary        .  Edmonton  Vancouver 


BOXWOOD  RULES 


a l 


1Q 


MEASURING  TAPES 

On  these  lines 


SPRING  JOINT  WOOD  RULES 


/UFKiN  GOODS 


mEf(/FKINRULE{?O.OF{?ANADA.lrJ>. 

W/jvDso/tOf/r. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


mSBMfflSBfflma. 


Talk  Number  Eighty-seven 

THE    GOLDEN    KILE    OF    THREE. 

Three  things  for  which  to  wish  —  Health,  friends  and  contentment. 
Pardon  me  if  I  point  out  that  one  good  way  to  make  friends 
is    to    use    "PREMIER"    GALVANIZED    SHEETS    in    your    work. 

Good   goods   sell   more   goods. 

|  TINKER    TOM. 

Look   for   Talk   No.   88  next   week. 

DOMINION  SHEET  METAL  CO..  Ltd. 

HAMILTON.  CANADA 


"FROST"  FENCE  FIRST 

" Canadianize   Your  Business" 


The  Fence  is  not  only 
"Made  -  in  -  Canada,"  but 
more  than  that,  the  wire  is 
drawn  and  galvanized  in 
Canada.  Keep  your  dol- 
lars in  your  own  country. 

We  make  complete  lines 
of  Gates,  Ornamental  Wov- 
en Wire  and  Iron  Fences. 
O.  &  A.  Wire,  Barb,  Coiled, 
Staples  and  Baling  Wire. 

Get  the  Agency. 


The  up  -  to  -  date  Wire 
Drawing  and  Galvanizing 
Mills  behind  "FROST 
FENCE"  give  the  Hard- 
ware Merchant  the  absolute 
guarantee  that  his  customers 
will  get  service  and  satisfac- 
tion, and  you  know  that 
satisfaction  means  not  only 
repeat  business;  but  the 
development  of  a  perma- 
nent business. 


THE  FENCE  WITH  THE  HOLD-TIGHT  LOCK 

Frost    Steel   and  Wire   Company,   Limited 

HAMILTON,     CANADA 


Hardware 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Br'ght'  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS -Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


it. 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Vx  in.  to  4  111.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

(Ve  also  manufacture 
NIPPIES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 
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The  Demand  Came 
Before  the  Product 

This  unique  tableware  has  met  with  a  remark- 
able response.  And,  naturally,  too — the  demand  for 
ware  that  has  the  life  and  looks  of  sterling  silver  and 
yet  stands  comparison  with  ordinary  plated  ware  on 
a  price  basis,  has  been  long-felt.  Enquiries  from  the 
trade  were  insistent.  Here,  now,  is  our  answer — a 
line  that  is  winning  favorable  success  everywhere. 


The 

"PATRICIA" 

— With  the  Silver  Mound  — 

What  could  be  more  attractive  than  this  pleas- 
ingly simple  design?  Note  particularly  that  just  at 
the  point  where  ordinary  plated  ware  shows  signs 
of  usage,  the  Patricia  line  has  a  mound  of  Sterling 
Silver  hard-soldered  on  the  back  of  the  bowl  of  all 
spoons  and  forks. 

Good  wear  is  assured  from  this  splendid  produc- 
tion. Its  pre-eminence  comes  not  merely  from  the 
silver  mound,  but  also  from  the  durability  of  the 
plate — a  heavy  deposit  of  silver  on  an  18  per  cent, 
nickel  base. 

Retail  prices,  too,  are  reasonable  and  discounts 
are  worth  while  to  you. 


AVrite  for  discounts  on ; 

doz.    Tea    Spoons    $4.75 

"      Dessert   Spoons    8.50 

Table   Spoons    9.50 

"       Dessert   Forks    8.50 

Medium  Forks   9.50 

only   Sugar   Shell    .75 


1   only  Butter   Knife    $  -90 

1      "      Berry    Spoon     2.00 

1      "      Meat    Fork    1.25 

1  doz.   Dessert    Knives    8.00 

1     "       Medium     Knives     9.00 


Oak  Cabinets  to  contain  88  pieces  can  also  be 
supplied. 


COMPANY 
IMITED 


McGlashan,  Clarke  l 

Niagara  Falls  -  Ontario 


r'KONT, 
Note  sterling  char- 
acter imparted  by 
combination  of  Col- 
onial and  Bead  de- 
sign. 


BACK. 

Note  the  position 
of  hard  -  soldered 
silver  mound,  which, 
prevents  wear. 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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UNIVERSAL 


The  Million  Dollar  Name  Saves  Time 
in  Selling  "Universal"  Cutlery 

UNIVERSAL  SHEARS 

Sharp  When  They're  New — Sharp    When   They're    Old 

Perfectly  tempered  and  ground,  matched  to  such  a 
degree  of  fineness  that  they  never  hack  the  cloth  but 
cut  cleanly  the  heaviest  fabrics  or  the  sheerest  silks. 
They  may  be  sharpened  and  resharpened  and  a  per- 
fect cutting  edge  will  always  result. 


UNIVERSAL 
CUTLERY 


NO.  20  STRAIGHT,  FULL  NICKEL 
PLATED 

Highest  Grade  Forged  Steel,  Overlaid  Cru- 
cible Blades,  Hand  Fitted  Bows,  Nickel 
Plated  and  Japanned. 


NO.  105  OVAL  PATTERN 

Finest  Quality  Crucible  Steel 
Overlaid  Oval  Blades,  care- 
fully hardened   and  Tempered. 


NO.     55     FRENCH     PATTERN,     FULL     NICKEL 
PLATED 

Finest     quality    Crucible    Steel,    Overlaid    Beveled 
Blades,  carefully  Hardened  and  Tempered. 


Finest  quality  Crucible 
Steel,  Overlaid  Flat 
Blades,  Carefully  Hard- 
ened and  Tempered. 


NICKEL  PLATED  BLADES 

Highest  Grade  Forged  Steel, 
Overlaid  Crucible  Blades, 
Hand  Fitted  Bows. 


LANDERS,  FRARY  &  CLARK,  New  Britain,  Conn. 

A.    McFARLANE  &  CO.,   Limited,   MONTREAL,   Canadian   Representatives 

//  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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Why  should  your  customers 
pay  fifty  cents  a  pound  for 
Butter,  when  you  can  supply 

Dazey  Churns? 


DAZEY CHURNS 

The  price  is 
moderate. 


DAZEY CHURNS 

Satisfaction 
Guaranteed. 


What    are    you    going 
to   do  about   it  ? 


Write  for  full 
particulars. 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  Hue  at  a   range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represeat 

best   designs    and    highest   standards    of   workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers   are   illustrated   below.     All   are  heavily   copper  plated   and   polished   before  nickeling,   thus  giving  a 

higher  finish,   which   lasts   much   longer   than   ordinary   plating.     The   utmost  care   is   used   in   grinding  and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      Xo.    00    and    No.    000    Shaver   fur 

beard    and   neck   trimming,   are  cllppen 

of  the  utmost  lightness  and   refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0.  No.  1  and  No.  2. 
Retailing   at    about   $2.50.     Hlgh-clasi 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with   grooved  bottom   plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant   Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at   about 
$1.00. 


Mr.  Dealer:    Sell  This  Fence 

Establish  a  trade  that  will  stay  with  you  and  at  the  same  time 
will  show  a  substantial  growth.  Compare  this  strong,  rustless, 
unyielding-  fence  alongside  flimsy  netting,  and  every  poultry 
raiser  will  flock  to  your  store.  Note  the  close  spaces  at 
bottom  that  turns  the  small  chicks  and  keeps  out  intruders. 

SEND   FOR    LITERATURE 

Oet  our  catalogue  of  fencing  for  all  pur- 
poses. Every  foot  of  it  guaranteed.  Write 
today  for  agency  in  open  territory.  Our  fence 
in  every  instance  backs  up  our  advertising. 
The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 
Winnipeg   Man.     Hamilton,  Ont. 


E 


VKRY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  Pnd  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-1  S3  University  Avenue        -       Toronto,  Canada 


ADAMSON 

VULCANIZERS 

Warning  to  the  Trade: 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

MADE  IN  CANADA 


ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


//  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  answered. 
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No.  IOVj. 


For  One  Burner 
Length  Height  Width 
Inches  13     x      18    x    13 


No.  12V2. 


OIL  STOVE  OVENS 

Black  Iron  Japanned 

Glass  Paneled  Drop  Doors 

Glass-paneled  Oven  Doors  are  very  popular  on 
account  of  the  user  not  having  to  open  oven  door 
when  baking  is  in  progress.  The  Cooking  is  always 
in  plain  sight.  This  saves  the  heat  and  fuel.  When 
light  baking  is  being  done,  such  as  cakes,  it  saves 
disturbing  contents  by  jarring  the  oven. 


The  Thos.  Davidson  Mfg.  Co. 


Inches 


For   Two    Burners 

Length  Height  Width 
20     x      18    x    12 


TORONTO 


Limited 

MONTREAL 


WINNIPEG 


MORRISON 

BRASS  VALVES 


Morrison  Valves  are  especially  adapted  for 
service    where    the    requirements    are    severe. 

They  are  renewable  disc  valves,  with  heavy 
bodies,  spindles  and  valves,  and  fitted  with 
gland  follower  in  packing  nut. 

It  is    impossible  to    produce  a  better  line  than 

MORRISON  BRASS  VALVES 


Full  information  and 'prices  furnished  upon  request. 

The  James  Morrison  Brass  Mfg.  Co., 

LIMITED 
93-97  Adelaide  Street  West,  Toronto,  Ontario 
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How  We  Help  You 
Sell  Plymouth  Rope 


"We  appreciate  the  many  things  you  are  doing  to 
co-operate  with  the  merchants  in  furthering  the  sale  of 
Plymouth  rope." 

Thus  runs  a  recent  letter  from  a  typical  Plymouth 
dealer.  And  here  are  two  of  the  forms  of  co-operation 
referred  to. 

A  free  advertising  service  which  enables  you  to  show 
more  people  why  they  should  buy  Plymouth  Rope  and 
where  they  can  buy  it. 

A  plan  for  retailing  Plymouth  Rope  by  the  foot, 
which  enables  you  to  sell  more  people — and  to  do  this 
with  less  effort  and  greater  profit  per  sale. 

These  two  factors  are  helping  thousands  of  Plymouth 
dealers  to  build  larger  and  more  profitable  rope  busi- 
nesses.   The  same  factors  will  do  as  much  for  you. 


PLYMOUTH   CORDAGE   COMPANY 
NORTH  PLYMOUTH,  MASS.  WELLAND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 
TORONTO.  CANADA  CANADIAN  SALES  AGENTS 


//  interested,  tear  out  this  pageag*  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges. "       "      "  SC  904 

Heavy  Strap  Hinges  .  . .  .   "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..   "      "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware   Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 

Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Grt  at  for  the 
Farm. 


Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 


The  White 
Mop  Wringers 

Because  of  their  wonderfully  quick  turnover  the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.  Their  ease  of  opera- 
tion and  general  desirability  make  a  quick  and 
strong,  appeal  to  the 
consumer. 

They  are  virtually  self- 
sellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


f 


White  Mop  Wringer  Company 


Fultonville,  N.Y. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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•W"HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors.  — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


£»ertrice 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  premeates  our  entire  Organization,  from  the  Presi- 
dent down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL   COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


10 


HARDWARE    AND    METAL 


February  10,  1917. 


Get  the   Reputation 

for  selling  "stan- 
dard-grade" tools, 
and  you'll  get  the 
trade  of  every  good 
mechanic  in  your 
locality. 

The  "standard"  for 
files  is  the 

"Famous  Five." 

Specify  them  when 
ordering  from  your 
jobber. 

They  are : 

KEARNEY  &  FOOT 

GREAT  WESTERN] 

AMERICAN 

'®1  ARCADE  f*t> 

AND 

GLOBE 

Made  in  Canada  by 


Sh?k/p 


PORT    HOPE 
ONTARIO 


We  Are  Coming  To 

Ontario  and  Quebec. 

For  Particulars,  see 

below 


We  have  about  completed  arrange- 
ments to  have  our  entire  line  of 
washing  machines  handled  by  the 
wholesale  trade  in  both  Ontario  and 
Quebec. 

Our  policy  is  to  give  an  exclusive 
contract  to  one  dealer  in  a  town. 
Applications  for  agencies  will  be 
considered  in  the  order  they  are 
received. 

There's  a  Maytag  washer  of  every 
type — hand,  power-driven,  electric, 
and  multi-motor — all  built  to  the 
enviable  Maytag  standard,  and  guar- 
anteed for  life  against  mechanical 
defects. 

//  interested,  write  us  for  full 
particulars. 


The  Trade  In  Alberta  should  address  their  in- 
quiries to  the  Merchants  Hardware  Specialties, 
Limited,  Calgary. 


THE  MAYTAG  CO.,  LTD. 

Logan  and  Arlington,  WINNIPEG,  MAN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Bend   for   Catalogue   INI   32.    It  fully   Illustrates  and   describes 
the    most    complete    line    of    Spring;     Hinges    manufactured. 


CHICAGO 


NEW  YORK 


TEST  -  OF  -  SERVICE 


We  are  filling  repeat  orders  for  Laco-Nitro 
Lamps  from 

Munition  Factories 
Machine  Shops 
Automobile  Factories 
Foundries 

i 

Our  customers  are  satisfied. 

WRITE    YOUR    DEALER    FOR   LACO-NITRO    GUARANTEE. 


Canadian  Laco   Philips  Company,   Limited 


Montreal 


Toronto 


Winnipeg 


Vancouver 
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New  Profit  for  You 

You  can   add  a  new  source  of   profit   to  your 
business  1  jy  selling 

Sam-Flush 

Something  every  one  of  your  customers  living 
in  a  home  with  plumbing  equipment  needs. 
Magazines  reaching  nearly 
all  the  better  class  homes 
in  Canada  are  making 
your  trade  familiar  with 
tins  preparation.  Nothing 
else  compares  with  it  for 
(leaning  vitreous  china 
toilet  bowls  and  keeping 
them  sanitary  and  odor- 
less. 

Your  jobber  can  supply 
you  with  Sani- Flush— you 
make  a  liberal  profit. 
By  writing  us  that  you 
have  Sani-Flush  for  sale, 
you  get  special  selling 
assistance. 

HAROLD  F.  RITCHIE  &  COMPANY,  LIMITED 
10-12-14  McCaul  Street      -     TORONTO,  ONT. 


Sani  Flush 


For 

Cleaning 

Closet  Bo*ls 

Only 


QUlC 

EASV 

SANlTAl* 


1835 


1917 


WEDDINGS 
CREATE  CUTLERY  SALES 

Brides  are  buying  home  necessities.  Every  housewife 
needs  kitchen  cutlery.  You  can  increase  your  sales  and 
profits  if  you  are  in  a  position  to 

Supply  This  Demand 

There  is  one  line  which  is  sure  to  please  and  satisfy  even . 
the  most  critical  customer.    It's  FOSTEK  BROS.'  Cutlery. 
A  timely  display  of  these  goods  will  increase  your  busi- 
ness and  help  you  secure  new  customers. 

For  25  years  FOSTER  BROS.'  Cutlery  has  been  world 
famous.  It's  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 


Display  this  line  now.      Ask  your  jobbers  for  particulars  and 
write  for  illustrated  descriptive  catalogue. 

JOHN  CHA1UL0NS SONS 

85  Cliff  Street,  New  York  City 

SCALE  MAKERS  SINCE  1835 


OFFICIAL 

A  WAR  D 
Rl  BBON 


TRIMO  TOOLS 


TRIMO  PIPE  WRENCH 
WOOD  HANDLE 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


2^^£ 


PRESIDENT  Of  IMS  SWERIOH  JOHY 
OF  EXHIBITS 


<?*#v$L. 


»lCT'r  Of  TMt  INTERNATIONAL 


MEDAL 


HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MO  NT 
MFG.     CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


WITH    I'l.AT-I.INK   OR   CABLE   CHAIN 


I!  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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"Quality  M  E TAL L I C  ft™*" 

SHINGLES      SIDING     CEILING     CORRUGATED  IRON      TROUGHand  PIPE     SKYLIGHTS 


They  Sell  Themselves! 


Keep  some  of  our  snappy, 
illustrated,  printed,  handy 
matter  on  your  counter 
and  you'll  find  good,  pro- 
fitable business  in  "M-R 
Co."  Ceilings  and  Walls 
come  to  you  with  very 
little  trouble. 

Let  us  send  you  selling 
helps  and  suggestions — 
To-day. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


a 


ZIG-ZAG"  RULES 


The  term  "ZIG  ZAG"  as  applied  to  folding  rules 
made  of  flexible  wood  is  a  trade-mark  belonging  to 
this  Company.  This  trade-mark  is  stamped  on  the 
rules  either  at  full  length  or  in  its  abbreviated  form 
"ZZ." 

The  Joints  used  in  "ZIG  ZAG"  rules  &re  made  in 
two  distinct  styles,  the  Concealed  Joint,  in  which  there 
is  no  hole  through  the  wood,   and  the  Eivet  Joint,  in 


which  the  rivet  is  carried  through  both  wood  and  joint. 
Both  styles  contain  a  stiff  spring  which  holds  the  rule 
rigid  when  open,  even  in  the  longest  lengths. 

Several  other  patented  features  add  special  value 
to  the  Stanley  and  Victor  rules. 

Made  in  all  standard  lengths  and  finishes. 

Be  sure  your  stock  of  Folding  Eules  all  bear  the 
name  "ZIG'ZAG"  or  "ZZ." 


Manufactured  by 


Stanley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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-this  deep-cleaning  machine 

not  only  picks  up  all  dirt,  litter  and  threads,  but  also  all 
fine  dust,  moth  eggs,  and  disease  germs  right  out  of  rugs, 
wall  coverings,  upholsteries  and  tapestries. 


is  a  proven  efficient  vacuum  cleaner. 

by  eliminating  all  the 


We  have  standardized  the 

non-essentials  and  incorporating  all  the  essentials.  Every- 
thing has  been  adopted  that  has  been  found  practical  by 
experience  in  the  hands  of  our  customers. 

It  is  your  desire  to  offer  the  best  vacuum  cleaner  that  can 
be  manufactured.   Fulfill  that  desire  by  selling  the 


We  stand  squarely  behind  every  QPMlw  machine 

we  sell.     Common-sense  tells  us  that  it  is  more 
economical  to  utilize  the  best  materials  obtain- 
able than  to  be  continually  called  upon  to 
replace  defective  parts. 

You'll  like  our  dealer's    proposition. 

Write  us  for  it. 


A  principle 
that  has 
made  good. 


Adjusting 
Device 

TO  LOCK  HANDLE 
'AT  ANY  ANCLE 


Roller  Bearln 


Roller  Beann 


Revolvlnd 
Brush  At  the 

RIGHT  SPEED 


The  United  Electric 
Company 

Canton,  Ohio,  U.S.A. 
^TORONTO,  159  Richmond  St.  We«t 

We  also  manufacture  and  sell  tbe  famous 
Tuec  Stationary  Cleaners,  more  of  which 
are  installed  than  all  other  types  combined. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Big  Pleasure-Giver  to  50,000 

Homes 

If  you  investigate  you  will  no  doubt  find  some  of  your 
customers  have  been  enjoying  "Home  Comfort"  service  for 
over  20  years. 


44 


Home  Comfort"  Steel  Ranges 


are  built  for  long,  heavy  duty  and  their  cookfn 
and  fuel  economy  are  remarkable. 

Home  Comfort  Ranges  are  built  upon  the  ideals  of 
practically  every  housewife.  Fifteen  years  of  doing- 
business  direct  with  the  consumer  have  given  us  a 
thorough  knowledge  of  what  is  most  desirable  in  a 
range  and  have  modelled   our  product   accordingly. 

Now  sold  through  the  hardware  trade. 

A  sure,  satisfactory  and  big  profit  proposition  for 
you,  Mr.  Hardware  Merchant. 

Write  for  specifications  and  full  particulars. 

Wrought   Iron    Range 
Co.  of  Canada,  Limited 

TORONTO,  Ont.  Jjfes*. 


Office: 

151  King  St.  West 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-153  University   Ave.,   Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TO   INVESTORS 


HOSE  WHO,  FROM  TIME  TO  TIME,  HAVE  FUNDS  REQUIRING 
INVESTMENT  MAY  PURCHASE 
AT  PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF   $500   OR   ANY   MULTIPLE  THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  arid  1st  October  by  cheque  (free  of  exchange  at 
any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent  per  annum  from  the  date  of 
purchase. 

Holders  of  this  stock  will  have  tne  privilege  of  surrendering  at  par  and  accrued  interest, 
as  the  equivalent  of  cash,  in  payment  of  any  allotment  made  under  any  future  war  loan  issue 
in  Canada  other  than  an  issue  of  Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recognized  bond  and 
stock  brokers  on  allotments  made  in  respect  of  applications  for  this  stock  which  bear  their 
stamp. 

For  application  forms  apply  to  the  Deputv  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER  7th,  1916. 


WHO     AND    WHAT 

ARE  THE  COMMERCIAL   UNDERWRITERS? 


T 


HEY  are  adjusters  of  bad  accounts,  NOT  a  collecting  agency.  The  Commercial  Underwriters'  system  is  "Direct 
from  Debtor  to  Creditor."  They  refuse  to  handle  any  of  the  merchant's  money.  Mr.  Merchant,  if  you  have  any 
bad  accounts,  write  us.     Our  system  will  make  them  pay.     Our  system  is  known  as  the  THIRD  DEGREE. 

Through  the  Commercial  Underwriter's  System  you  can  put  your  business  on  a  cash  basis.  John  Jones  comes 
into  your  store  and  says:  "Mr.  Merchant,  I  am  working  down  at  the  Trunk  Factory.  I  get  paid  every  two  weeks.  I 
want  to  do  my  trading  in  your  store."  "All  right,  Mr.  Jones,  how  much  credit  do  you  want  every  two  weeks?"  "I 
want  ten  dollars'  worth,  Mr.  Merchant,  and  as  soon  as  I  get  my  pay  I  will  pay  you."  Now,  Mr.  Merchant,  you  do 
not  know  whether  John  Jones  is  sincere  in  what  he  says  or  not.  Your  past  experience  will  tell  you  that  all  men  do 
not  live  up  to  their  word.  You  say,  "Yes,  sign  this  charter  of  the  Commercial  Underwriters,  and  I  will  trust  you." 
You  send  the  charter  into  the  Commercial  Underwriter's  office,  and  anytime  that  Jones  runs  away  or  fails  to  pay  you. 
we  will,  and  in  three  days  after  the  notification  reaches  our  office,  your  money  that  Jones  owes  you  is  on  its  way  to  you 
— putting  your  business  on  a  cash  basis. 

This  morning's  mail  brings  us  letters  from  merchants  reporting  to  us,  who  have  paid.  In  a  letter  from  Oshawa  the 
merchant  says:  "Some  of  the  money  you  have  adjusted  for  us  is  like  finding  it,  and  we  thank  you."  Another  letter 
from  a  merchant  in  Hanover  says,  "Come  on  to  Hanover,  and  I  will  take  you  out  and  introduce  your  representative 
to  the  other  merchants,  and  tell  them  what  the  Commercial  Underwriters  have  done  for  me."  Another  merchant  from 
Mount  Forest  says:  "Your  system  of  adjusting  debts  is  a  Wonder."  Another  merchant  from  Palmerston  writes:  "Note 
that  Mr.  So  and  So  has  paid  his  account,  which  is  outlawed.''  A  Doctor  from  Drayton  writes,  thanking  us  for  adjust 
ing  over  twenty-five  accounts.     What  we  have   done  for  others,  we  can  do  for  YOU. 

Write  us  and  wc  will  send  you  full  particulars.  The  best  piece  of  advertisement  we  have  is  "SATISFIED  MER- 
CHANTS," and  we  have  them  all  over  the  country. 

COMMERCIAL      UNDERWRITERS 

36  JAMES  STREET    SOUTH  ::  ::  ::  HAMILTON,  ONTARIO 


//  interested,  tear  out  this  piyc  and  keep  with  letters  to  be  answered. 
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What  Every  Hardware  Dealer 

Should   Know 


That  the  hardware  business  is  changing. 

That  it  is  swinging  over  from  the  handling  of  tools,  nails,  wire, 
wheelbarrows,  etc.,  to  the  stocking  and  pushing  of  automobile 
accessories. 

That  automobile  accessories — particularly  automobile  lubricants, 
are  yielding  hardware  men  quick  sales  and  good  profits. 

That  POLARINE  and  GARGOYLE  MOBILOILS  are  among  the 
leaders  in  popularity  with  the  hardware  man. 


First  : 
Second: 

Third: 
Fourth: 

WHY? 

BECAUSE  they  yield  33 1-3%  profit  or  more  according  to  the  quantity  you 
handle. 

BECAUSE  they  are  widely  and  continuously  advertised  to  your  customers. 

BECAUSE  hundreds  of  hardware  dealers  have  learned  from  actual  experience 
that  all  the  foregoing  is  true. 

POLARINE,  which  is  now  supplied  in  two  grades,  called  Polarine  and 
Polarine  Heavy,  will  be  advertised  more  extensively  this  year  than  ever  be- 
fore in  newspapers,  motoring  magazines,  and  farm  papers  from  coast  to  coast. 

GARGOYLE  MOBILOILS,  supplied  in  four  grades  for  engine  lubrication, 
and  sold  by  a  Chart  of  Recommendations  to  insure  the  use  of  the  correct  grade, 
have  been  sold  by  us  in  Canada  for  some  years.  These  oils  will  be  advertised 
in  the  Hardware  Trade  Press,  and  the  Motoring  Magazines  during  1917. 

The  Imperial  Oil  Company  offers  you  the  co-operation  of  extensive  deal- 
er helps  in  marketing  both  POLARINE  and  GARGOYLE  MOBILOILS. 
Signs,  booklets,  circulars,  window  trims,  counter  cards,  etc.,  are  available  to 
you  in  pushing  these  excellent  products. 

This  is  your  opportunity  to  join  with  hundreds  of  other  Hardware  dealers 
in  the  profits,  and  permanent  patrons  which  will  result  from  your  co-opera- 
tion in  the  handling  of  these  products. 

Please  address  us  at  56  Church  St., Toronto,  for  full  information.  We  will 
answer  by  return  mail. 


%c  IMPERIAL  OIL  COMPANY  Lhnu 


BRANCHES  IN  ALL  CITIES 
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Why  You  Should  Sell  Ferry's  Seeds 

SEEDS  and  garden  hardware  are  closely  related.  You  can  sell 
Ferry's  Seeds  to  regular  buyers  of  hoes,  rakes,  spades,  cultivators, 
etc.  Your  customers  for  any  articles  of  hardware  will  be  attracted 
by  your  display  of  Ferry's  Seeds.  Seeds  help  hardware  sales  and 
hardware  helps  seed  sales.  You  make  the  profit  on  both  and 
you  make  new  customers  for  every  line  in  your  store. 

FERRY'S  Seeds 

are  the  Royal  Family  of  the  seed  kingdom,  descendants  of  a  ped- 
igreed lineage  that  have  been  tested  for  sure  germination,  growth 
and  productiveness.  When  you  put  one  of  our  attractive  display 
cases  on  your  counter  you  are  offering  your  customers  the  result 
of  sixty  years  of  experience  in  scientific,  practical  seed  culture. 
This  Ferry  Seed  quality  is  known  to  thousands.  You  can  cash  in 
on  this  prestige.     Write  for  our  interesting  dealer  proposition. 

D.  M.  FERRY  &  CO.,  Windsor,  Ontario 
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4  Write  the  nearest  branch  house  of — 


OPPORTUNITY 

(Hardware  and  Metal,  Jan.  i3,  1917) 

"The  most  significant  factor  for  the  Hardwareman  to 
consider,  at  the  present  time,  is  the  increase  in  the  use  of 
motor  cars 

"It  is  no  exaggeration  to  say  that  the  time  is  now  in 
sight  when  every  man  will  own  his  car 

"From  the  standpoint  of  the  Hardwareman  this  means  an  ever-increasing  sale  of 
motor  accessories  ...  in  which  foresighted  Hardwaremen  are  sharing. 

"Truly  this  is  the  greatest  opportunity  that  has  ever  presented  itself  to  the 
Hardwareman." 

Motor  Car  Lamps  form  the  most  important  item  of  the  various  accessories,  and 
CLASCO  Motor  Lamps  doubtless  the  most  attractive. 

Strictly  a  high-grade,  quality  lamp,  up-to-the-minute  in  all  refinements,  in  every 
sense  Canadian-Made,  CLASCO  Motor  Car  Lamps  suit  the  situation  and  com- 
mand first  consideration  when  considering  the  accessory  business. 


Canadian  Fairbanks-Morse,  Ltd. ;  Cutten  &  Foster,  Ltd. ;  F.  S. 
Evans  &  Sons;  Hyslop  Brothers,  Ltd. ;  John  Millen  &  Son;  Ltd. ; 
Northern  Electric  Co.,  Ltd. ;  Motor  Car  Supply  Co.,  Ltd. ;  W.  IL 
Petrie  Hardware  Co.,  Ltd.;  Wood,  Vallance  &  Leggat;  James 
Walker  Hardware  Co.,  Ltd. 


A.  E.  HINDS  &  CO.,  Winnipeg,  Special  Western  Representative 

OR 


Canadian  Lamp  &  Stamping  Co.,  Limited 

FORD,    ONTARIO 


»^ 


i 


SirarKrarrtiirare^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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FORD  SET 


The  Ford  Set  contains:  1  Handle  7  inches  in 
length;  2  Screw-driver  Bits;  1  Extension  Bar 
6  inches  in  length:  SIX  SOCKETS  to  fit  all 
nuts  and  bolt  heads  on  Ford  Car.  including 
the  cylinder  head. 


STANDARD  SET 

Standard  Set  contains:  1  Handle  7  inches  in 
length;  2  Screw-driver  Bits:  7  Sockets  to  fit 
semi-finished  Hex.  nuts,  as  follows:  TJ.S. 
Standards  from  y4  to  %  in.:  A.L.A.M.  Stand- 
ards from  5-16  to  11-16  in.;  Cap  Screw  Heads 
from  5-16  in.  to   %  in. 


LANE'S  UNIQUE 
RATCHET  WRENCH 

The  sales  of  Lane's  Ratchet  Wrench  Sets  are  con- 
stantly increasing  in  velocity.  They  are  unequalled 
for  close  work  and  are  becoming  favorites  with 
mechanics. 

Machine-made  throughout.  Made  of  the  best  material 
obtainable.  The  Sockets  in  both  the  Standard  and 
Ford  Sets  are  turned  from  Bessemer  Steel  and  case 
hardened.  Warranted  not  to  break  or  spread.  Write 
for  prices. 

CANADIAN   DISTRIBUTORS: 


BRITISH   COLUMBIA: 

-Milieu    &    Son,    Ltd.       -  Vancouver 

Wood- Vallance    &    Legatt.    Ltd.       -  Vancouver 

Brown,    S'raser   &    Co.,    Limited       -  Vancouver 

ALBERTA : 

Marshall-Wells  Alberta  Company, 

Wood- Vallance  &   Adams 

Merchants   Hardware   Specialties,    Ltd. 

SASKATCHEWAN: 
J.   H.   Ashdown   Hardware  'Co.,  Ltd.   -  Saskatoon 

MANITOBA: 
J.   H.    Ashdown  Hardware  Co.,   L'td. 
Marshall AV ells  Hardware  Co.,  Ltd. 
Wood- Vallance    &    Co.,    Ltd.       -       - 
Millen    &   Son,    Ltd.       - 
Merrick-Anderson   Co.,    Ltd. 
Miller-Morse    Hardware   Co.,    Ltd. 


Edmonton 

-    Calgary 

Calgaiy 


Winnipeg 
Winnipeg 
Winnipeg 
Winnipeg 
Winnipeg 
Winnipeg 


ONTARIO: 

Hobbs    Hardware    Co.       -  London 

D.    H.    Howden    &    Co.,    Ltd.  -       -       London 

Loudon    Engine    Supplies    Co.  -       -       London 

Wood-Vallance    &    Co.        -  Hamilton 

Aikenhead    Hardware,    Limited  -       -       Toronto 

Lyon    &   Marks       -              -  Toionto 

Rice    Lewis    &    Sou,    Ltd.       -  -             Toronto 

Millen    &    Son,    Ltd.       -  Toronto 

Edwin  Chown   &   Son       -  Kingston 

W.    B.    Dalton    &  Sons,    Ltd.  -       -       Kingston 
Thomas    Birkett    &    Son    Co.,    Ltd.       -       Ottawa 

QUEBEC: 

Caverhill,  Learmout  &  Co.      -  -      -      Montreal 

Lewis    Bros..    Limited       -  Montreal 

Millen    &    Son,    Ltd.       -  Montreal 

Mechanics    Supply   Co.       -       -  -              Quebec 

J.    S.    Mitchell    &    Co.       -       -  -       Sherbrooke 


WILL  B.  LANE,  180  North  Dearborn  Street,  Chicago.,  111. 


fct 


NIAGARA"  BUMPERS 


The  Channel  Bar — An  Established  Favorite 

Heavy  Steel  Bars — 2x1  V2  inch — will  standi  rough  usage. 
Fine  Durable  Nickel  Finish. 
Black  Enameled  Attachments. 

PRICE  $8.75 


The  New  "NIAGARA"  One  Piece  Resilient  Spring  Bar 


Double  loop  spring 
ensures  resiliency 


Easily  attached 
mith  strong  clips,  '/-' 


Heavy,  one  piece,  oil  tempered  bar  2X.¥am 
*-  No  clumsy  overlapping  adjustment,  no  damps  to  break 
"  face  hansomely  finished  in  Nickel  -  remainder.  Black  Enamel 

DEALERS: 

Write  us  for  the  names  of  your  nearest 
jobbers  carrying  our  lines.  Catalogue 
on  request. 


Note  the  points  of  superiority. 

PRACTICALLY     INDESTRUCTIBLE 

PRICE  $14.00 


. 

WHAT  WE  MAKE 

WE  GUARANTEE 


/nIAGARAX    KINZINGER.BFUCE&CO./UMITED 

NIAOABA.    TAXJjS,   CANAUA.. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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New  Auto  Accessory 

That  Means  Much  To  You! 

Here  is  a  splendid  opportunity  for  you,  the  hardware  dealer — good  friend 
of  Liquid  Veneer — to  double  and  triple  your  business  on  this  article  by  stock- 
ing the  remarkable  new  auto  cleaner  and  polish, 

AUTO 

{MADE  IN  CANADA) 


It  saves  washing,  with  a)]  its  trouble,  delay  and 
harm  to  the  finish.  It  is  simply  sprayed  on  in  a  fine 
mist  with  the  L-V  Sprayer,  over  dust,  mud,  road  tar 
and  grease,  and  then  polished  with  a  clean  Dust  Cloth. 
Instantly  the  car  is  as  bright  and  clean  as  new,  with 
the  famous  Liquid   Veneer  Polish. 

Think  what  it  means  for  a  man — or  a  woman — to 
clean  a  dusty,  dirty  ear  in  ten  minutes  for  5  cents, 
instead  of  $1.50,  the  cost  of  washing.  Think  what  it 
means  for  the  car  owner  to  have  his  car  always  bright 
and   clean — to   save   the   expensive   cost   of  refinishing. 

Thousands  of  motorists  are  buying  these  Outfits  at 
$1.50  each,  consisting  of  a  handsome  50c  brass  finished 
sprayer  and  a  $1.00  quart  bottle  of  Liquid  Veneer. 
This   Liquid   Veneer   Outfit  will  be   the   one  big   seller 


because  of  its  reputation  and  long  standing.  Get  in 
on  this.  Send  the  coupon  to-day.  There  is  a  liberal 
profit  that  will  surely  interest  you. 

A    big   advertising:   campaign    is    now    under    way    which 

includes    leading    magazines,    bill-boards    and 

demonstrations. 

Buffalo   Specialty   Company 

Buffalo,  N.Y.,  U.S.A.      Bridgeburg,  Ont.,  Can. 


Buffalo    Specialty    Co., 

Buffalo.   N.Y. 
Please    send    me    full    particulars    and    prices    on    Auto 
Liquid   Veneer,   as   per  your  ad.  in  Hardware  and   Metal. 

Name  

Address    

City     

Business    


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Doctor's  Story 

"That  Colt  is  my 
friend.  It  proved 
its  worth — late  one 
night  when  I  was 
on  a  call  at  the  old 
Biggs  place,  ten 
miles  out  —  and  I 
don't  think  I  am 
overstating  it  when 
I  say  that  the 
COLT  saved  two 
lives — my  own  and 
my   chauffeur's." 


One  of  Our  Customers 

Took  special  note  of  our  "DOCTOR'S 
STORY"  advertisement  running  in  the 
national  magazines;  figured  that  he 
could  get  the  doctors  in  his  section  inter- 
ested with  direct  sales  benefit  to  him  by 
mailing  to  each  a  special  circular;  we 
prepared  the  circular. 

Why  not  try  the  scheme  yourself?  We 
will  supply  the  circulars— any  quantity 
— with  your  name  and  address  thereon. 

Or,  if  there  is  any  other  class  you  wish 
to  cover— AUTOMOBILISTS,  PAY- 
MASTERS, JEWELERS,  BANKS, 
SCHOOL  TEACHERS,  WATCH- 
MEN— let  us  know. 


COLT'S  PATENT  FIRE  ARMS  MFG.  COMPANY 

HARTFORD,  CONN.,  U.S.A. 

or  A.  MACFARLANE  &  COMPANY,  Limited,  Coristine  Building,  Montreal 


BRING  MOTORISTS  TO  YOUR  STORE 

THEY  ALL  WANT  EASYON  CHAINS 

Every  motorist  who  has  ever  been  stuck  in  mud  or  snow  realizes 
at  a  glance  that  he  needs  a  set  of  EASYON 'S.  EASYON 
CHAINS  can  be  put  on  or  taken  off  in  a  moment.  They  grip 
like  a  mud  hook,  but  ride  like  a  bare  tire.  They  can  be  easily 
put  on  when  up  to  the  hubs  in  mud.  As  long  as  the  motorist 
carries  them  in  his  car  he  can  feel  sure  that  he  will  not  get  stuck 
for  want  of  traction. 

With  a  stock  of  only  three  sizes  you  can  fit  all  sizes* of  pneumatic  tires: 

Small     size  fits  3  or  8%"  tires.    Retail  price $3.00  per  set 

Medium  size  fits  4  or  41/."  tires.    Retail  price 4.00  per  set 

barge     size  fits  5  or  5V2"  tires.    Retail  price 5.00  per  set 

Liheral  discounts  allowed  to  dealers,  and  display  matter  and  circulars  will  be 
furnished  free.  Order  through  your  jobber,  or  write  to  us  for  dealer's 
proposition. 


Woodworth  Mfg.  Cor\>.,MaJ:';turer.  Niagara  Falls,  N.Y. 

Canadian  Factory,  Niagara  Falls,  Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Toronto 


'ancouver 


The  replacing  of  a  tire  means  a  dirty  job  to  be  done. 
Why  not  sell  your  tire  customer  a  pair  of 

CARHARTT 

Safety-First  AHovers 

Live  hardware  dealers  are  featuring  these  head-to-foot,  ■ 
one-piece  overalls,  and  are  cashing  in  on  a  very  neces- 
sary adjunct  to  the  car  driver's  kit. 
The  Carhartt  line  of  gloves  for  all  purposes  should  be 
carried  by  every  hardware  dealer. 

Write  for  prices  and  terms. 

HAMILTON  CARHARTT  COTTON  MILLS 


LIMITED 


TORONTO  UNIT 
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MOSLER 


The  name  is  sufficient 

Quality  makes  it  "The  Indestructible  Plug." 
A  Type  for  Every  Motor. 

Write  for  our  proposition. 


Buy  from  your  nearest  jobber 

Walkerville  Hardware  Co., 
Walkerville. 

Hobbs  Hardware  Co.,  Limited, 
London. 

Alexander  Hardware  Co.,  Ltd., 
Hamilton. 

Grant  &  Thorpe, 
Peterboro. 

Edwin  Chown  &  Son, 
Kingston. 

Keyes  Supply  Co., 
Ottawa. 

G.  N.  Clark  &  Co., 
Montreal. 

Lariviere,  Inc., 
Montreal. 

CANADA  SALES  COMPANY 

183  Church  Street,  Toronto 

Phone   Main   4219 


MARBLE'S 
Ezy-Quick  Repairers 

VA  ith  this  handy  little  device  any  one  can  fix  np  a  puncture  in 
rubber  or  leather  shoes,  waders,  canvas  boats,  auto  tires  or  lubber 
bags.  Takes  but  a  minute  to  do  it.  and  makes  an  absolutely  water- 
tight, air-tight  patch.  Cross-section  cut  at  right  represents  patch  ap- 
plied  to  a  piece  of  rubber.  Key  is  for  turning  up 
nut   only. 

-No  cement  used.  Cannot  come  off.  Does  not 
hint  foot.  Upper  plate  is  concaved— lower  plate 
has  a  threaded  pivot,  which 
projects  ithrough  a  hole  in 
upper  plate,  and  the  two 
are  held  tightly  together  by 
a    flush    nut. 


Three  sizes— sell  at  10c.  15c. 
20c.  Put  up  one  to  three 
dozen,  or  assorted  sizes-  on 
display    card. 


INNER  PLATE 

PAT.   AUG    II.  I90S 


l 


MARBLE'S   HANDY  COMPASS 

A  handy,  waterproof  compass  that  is  absolutely  reliable— 
never  goes  wrong.  Attaches  to  outside  of  coat— always  in  eight. 
Balances  so  readily  direction  can  be  taken  while  walking. 
Cannot  demagnetize  like  a  pocket  compass.  List  prices,  $1.00 
to    $1.50. 

MARBLES' WATERPROOF  MATCH  BOX 

Particularly     needed     by     hunters,      trappers, 

guides  and  timbermeu.     This  matchbox  is  really 

waterproof    and    still    easily    opened.      Made    of 

seamless    brass    about    the    size    of    a    10-gauge 

shell,     fitted     with     rubber-lined     cover.       Holds 

enough   matches   to  last   several  days.     A   convenience   and 

a    life-saver    for    the    man    far    from    shelter.      List    price 

50c.  _ 

TRADE  SUPPLIED  BY  JOBBERS 

Write    for    catalog    showing    entire    line,     including     Game- 
Getter   Gun    and    Sixty    Specialties   for   sportsmen. 

Marble  Arms  &  Manufacturing  Company 

5350    DELTA    AVENUE  GLADSTONE,    MICH 


HANDLE  YOUR  PAINT  OILS  WITH  A 


IE5TABLISMED  1685 


Safe  Oil  Storage  System 

with   as   muck   comfort  as   original   package   from   the 

shelves. 

A  Bowser  System  saves  floor  space,  converts  losses 
into  profits,  and  measures  accurately  every  drop  of 
oil  handled.  The  installation  is  permanent  and  will 
last  a  lifetime.  They  are  made  in  all  sizes  from  single 
units  up  to  the  largest  battery  formation. 

Eacli  equipment  is  air-tight,  fire-proof  and  Insures  ac- 
curate  and  continuous  record   being  kept  of  all  nils  used. 

Write  for  free  illustrated  booklet,  telling  more  about 
this  Interesting  subject. 

S.  F.  BOWSER  &  CO.,  Inc. 

TORONTO,    ONTARIO 


Sales   Offices   in 
All  Centers 


Representatives 

Everywhere 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


February  10,  1917. 
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FIBRE    TIBILAR 


NICKKIv    TIBILAR 


4730 


678G 


(57(10 


6781 
.Made   in    various    other    sizes   and    designs 


G7f!l 
.Made   in    various    other    sizes    ami    designs. 


Flashlights 


Hand  Lanterns, 
Trouble  Lights, 

Automobile 
Sockets   and 

connectors. 

Miniature  Incan- 
descent Lamps 
of  every 
description. 

Electric   Bicycle 

and  Motorcycle 

Lanterns. 

Electric  Carriage 
Lanterns. 

Radio  Batteries. 


With  the  help  of  our  catalogue  and  say  a  sample 
of  each  of  our  "Franco"  Flashlights,  you  can 
make  many  a  sale  to  customers  needing  lanterns, 
etc.,  as  itemized  in  the  panel  to  the  left.  Remem- 
ber that  the  "Franco"  line  was  awarded  the  Gold 
Medal  at  the  Panama-Pacific  Exposition.  This  is 
proof  of  their  goodness. 

Send  for  Catalogue  and  Price-List. 


'.    No.  1009 
RADIO 
NITROGEN 
battery 


'« Electric  No**' 


1009 


Interstate  Electric  Novelty  Co. 
of  Canada,  Limited 


220  KING  STREET  WEST 


TORONTO,  ONT 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Straight  Talk 
from  the  Manager 


No.  56 


Study  the  Business 

A  few  years  ago,  a  man  with  very 
little  capital  but  a  large  ambition, 
opened  a  hardware  store  in  the  east 
end  of  Toronto.  To-day  he  is  rated 
ten  to  twenty  thousand,  first  grade 
of  credit,  and  he  owns  the  fine  block 
in  which  his  store  is  located. 

The  other  day  a  customer  asked  him 
why  he  was  always  able  to  answer 
all  questions  about  the  different  lines 
he  has  in  stock. 

"Because,"  he  replied,  "I  pump  the  travelers  who 
call  upon  me  for  all  the  information  they  can  give 
me,  and  I  read  every  advertisement  in  Hardware 
and  Metal  in  my  search  for  facts  and  selling 
points  on  hardware." 

If  you  are  not  studying  the  advertising  pages  of 
Hardware  and  Metal,  you  are  missing  probably 
the  most  valuable  feature  in  the  paper.  You  will 
find  in  this  very  issue,  many  advertisements  which 
will  make  money  for  you  if  you  set  at  work  the 
information  you  can  derive  from  them. 

J.  G.  L. 


rateaterfcritesiMfcafcterite  rite  ate^Ml^sil^SiiEate^ 
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The  Hardware  Merchant  Dealing  in  Automobile  Accessories 


Ramsay's 

Tire 
Paint 

X 

\ 

and 

% 

% 
<p 


MONTREAL.  '% 


WHITE 

BRANCHES. 

TORONTO,  VANCOUVER. 

ESTABLISHED       1842 


A.  RAMSAY  &  SON  CO. 


Established  1842 


MONTREAL 


AHA 
CQMBIN 


Steel  Fishing  Rods 

The  "Bristol"  and  "Meek"  forces  have 
combined.  The  best  rods  and  the  best 
reels  are  now  put  out  by  the  same  firm — 
Horton  Manufacturing  Co.  The  com- 
bination means  a  larger  output,  reduced 
overhead,  improved  processes  of  production, 
lower  selling  costs,  more  powerful  trade  develop- 
ments, larger  sales  for  retailers  and  jobbers,  larger  advertising  expendi- 
tures to  educate  the  public  and  everything  that  means  "Happy  Combina- 
tion.' 

Write  for  '"Bristol"  and  "Meek"  Catalogues,  showing  49  models.    Ask  for  Terms,  Dealer  Helps, 
etc.     Let's  Work  Together. 

HORTON  MANUFACTURING  COMPANY,  302  Horton  Street,  BRISTOL,  CONN. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMSfb 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber,  26  inch  Barrel 
•  .410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


February  10,  1917. 
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Made$400  25 
Profit  With  iho 

EVINRUDE 

DETACHABLE  ROWBOAT  &  CANOE  MOTORS 

Sixty  dollars  in  profits  the  first  season — a 
jump  to  $200.00  the  second  season — last  year 
a  total  profit  of  $400.00!  That's  what  Ben 
King  did  with  the  Evinrude  in  Pensacola,  Florida. 

All  the  way  from  the  Gulf  to  Alaska  and  from  coast  to  coast,  dealers  are 
"cleaning  up"  year  after  year  with  the  Evinrude.  The  two  big  reasons  are 
the  motor  itself  and  the  Evinrude  perfected  plan  of  dealer  co-operation 
that  means  actual  sales. 

This  year  the  Evinrude  is  better  than  ever  before,  more  power,  increased 
speed,  multiplied  refinements. 

Write  for  1917  catalog  and  interesting  dealer's  proposition. 


EVINRUDE  MOTOR  CO. 

648  Evinrude  Block  MILWAUKEE,  WIS. 

Over  80,000  sold.      Used  by  24  Governments. 


E.  Drolet,  Montreal 


DISTRIBUTORS: 

A.   R.   Williams  Machinery  Company,   Toronto 
A.   A.    Sears,    Victoria 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansiuered. 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


t^.^ 


,*> 


KJrgZP^^WE     SELL  EVERYTHING      '<i  V, 


"fc> 


EVERYTHING  WE  SELlWE    GUARANTEE 


Sept. 20, 1916. 


Messrs, 

Hardware  and  Metal, 

143-153  University  Aye., 

Toronto,0nt. 


Gentlemen: 


We  heg  to  acknowledge  receipt  of  your 
favor  of  the  l6th.,  also  cuts  as  mentioned  therein 
and  for  which  we  thank  you. 

We  are  now  using  about  fifty  of  these 
with  good  results. 

Yours  truly, 

THE  W.W.COOPSB  COMPANY  limited. 
?/H*  per.    •  (fif 

Since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago, 
nearly  200  subscribers  have  availed  themselves  of  the  opportunity  to  secure  cuts  for 
their  local  advertising  at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many 
which  we  have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with 
good  "copy."  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of 
hardware  electros.  They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities 
for  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153    University   Avenue,  Toronto,   Ontario 


If  interested,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 


February  10,  1917. 
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Automobile    Lamps 
and  Fuses 

You  can't  and  won't  sell 
these  money  -  makers  if 
you  don't  try  to,  or  if 
you  don't  have  them  in 
stock. 

Yet  all  your  car-owning 
customers  want  lamps  and  fuses,  and 
buy  them — from  somebody. 
Be  that  somebody  in  your  community. 
And  let  us  help  you. 
If  any  customers  want  Edeswan  Auto- 
mobile Connectors  and  Sockets,  then 
make  a  mental  note  of  the  fact  that  we 
supply  these. 

Note  this  also:  When  it  is  things  elec- 
trical, write  us. 

Have  you  our  Catalogue'? 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto 


WJ 


WANTED  —  HARDWARE)  SALESMAN  TO 
handle  the  jobbing  trade  for  a  Canadian 
factory.  Best  of  references  must  be  furnished 
aud  experience  stated.  Box  150,  Hardware 
and   Metal,  Toronto. 


It  is  a  good  test  of  a  hardware  sales- 
man's capacity  to  find  out  whether  he 
regularly  reads  Hardware  and  Metal. 
The  live  ones  always  do,  because  they 
realize  that  there  is  no  other  way  of 
keeping  right  up  to  the  minute  on 
everything  connected  with  the  Cana- 
dian hardware  trade. 

The  manufacturer  who  inserted  the 
above  advertisement  knew  that  the  12 
men  who  answered  it  were  men  who 
would  be  likely  to  study  their  proposi- 
tion. 

Use  the  Want  Ad.  Page. 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 


Star  Fitted  Plow- 
shares 


The  shares  for  your  plow- 
Best  material,  workmanship 

Special  shapes  made  to  order. 

Star    Manufacturing    Co. 

CARPENTERSVILLE,  ILL.,  U.S.A. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 


VITA 


TRADE    MARK 


-  "a  wonder  in  the  Automobile  World" 

ONCE  TRIED— ALWAYS  USED.      50%  MORE  POWER 

Gives  a  big  increase  in  mileage  from  gasoline  and  removes  carbon  troubles  and 

the  wear  and  tear  in  the  operation  of  having  carbon  removed. 

Vitagas  has  been  endorsed  by  the  most  critical,  so  much  so  that  one  of  Pittsburg's 

automobile  experts  has  pronounced  it  to  be  "a  wonder  in  the  automobile  world." 

A  Gasoline  Tonic. 

Just  as  a  tonic  will  build  up  and  strengthen  the  blood  of  man,  so  Vitagas  purifies  and   strength- 
ens the   elements   of  gasoline,   giving  it   25%   to  75%  MORE  EFFICIENCY. 

Add  this  live  seller  to  your  auto  accessory  department.    The  profit  is  big,  and  satisfaction  double- 
sure. 

Drop  us  a  card  for  full  particulars. 

THE  HOWARD-VAUGHAN  CO.,  Niagara  Falls,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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For  more  than  half  a  century  we  have  been  manufactur- 
ing rubber  goods  of  every  description.  We  have  learned  to 
know  "what's  what"  in  rubber  goods  for  the  Hardware  trade 
and  can  satisfy  every  demand  from  whatever  source  it  may 
come, 

Fruit  jar  rings  or  garden  hose,  doormats  or  auto  tires, 
no  matter  what  the  rubber  need  may  be,  you  are  guaranteed 
reliable  quality  when  it  bears  the  mark  or  brand  of  the 
Dominion  Rubber  System. 

Back  of  all  is  the  attention  we  give  to  prompt  and  satisfac- 
factory  deliveries.  In  that  respect,  we  have  a  service  that  is 
not  equalled  within  your  reach. 

Put  us  to  the  test.  Write  our  nearest  branch  and  see  how 
we  aim  to  please  and  serve  the  trade. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -  MONTREAL,  CANADA 


Service  Branches  at  —Halifax  St.  John  Quebec  Ottawa  Toronto 

Hamilton  Brantford  London  Kitchener         North  Bay 

Fort  William  Winnipeg  Brandon  Regina  Saskatoon 

Calgary  Edmonton         Vancouver      V «.  toria 


If  interested,  tear  out  this  page  and,  keep  with  letters  to  be  answered. 
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O  "tug  of  war"  or  tug  of  wind  can  budge  a  garage  door  that's  locked  open 
by  the  Stanley  Garage  Door  Holder  1774. 


The  car  can  enter  or  leave  the  garage  with 
no  danger  of  the  doors  slamming  against 
it.  Yet  a  pull  on  the  chain  of  the  Holder 
leaves  them  free  to  close. 
Stanley  Garage  Hardware  equips  garage 


doors  so  that  they  swing  easily,  close 
snugly,  and  form  the  best  looking  and 
most  satisfactory  feature  of  a  garage. 
Every  set  you  sell  will  do  credit  to  your 
store. 


If  you  do  not  carry  Stanley  Garage  Hardware,  write  for  the  Cata- 
log R-22  and  information  about  the  selling  helps  we  furnish  you. 

THE  STANLEY  WORKS,    New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives  :    A.  MacFarlane  &  Co.,  Coristine  Building,  Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Programme  Announced  for  Convention 

All  Arrangements  Completed  for  Twelfth  Annual  Convention  Ontario  Retail  Hard- 
ware and  Stove  Dealers'  Association — To  be  Held  at  Hamilton, 

February  20-21-22. 


JUDGING  by  the  programme,  which 
appears  on  this  page,  the  coming 
convention  of  the  Ontario  Retail 
Hardware  &  Stove  Dealers'  Association 
should  be  one  of  the  most  interesting 
ever  held  by  the  association.  As  an- 
nounced in  HARDWARE  AND  METAL 
three  weeks  ago,  the  convention  will  be 
held  at  the  Royal  Connaught  Hotel, 
Hamilton,  Ont.,  on  Feb.  20,  21,  22.  Of- 
ficers of  the  association  met  in  Toronto 
on  Wednesday  of  this  week,  arranged 
the  .programme,  and  made  final  arrange- 
ments for  the  convention.  Secretary 
Macpherson  announced  that  a  large 
number  of  manufacturers  have  arrang- 
ed to  hold  exhibits  in  Hamilton  during 
the  convention.  Arrangements  have 
been  made  for  special  rates  at  the  hotel 
and  on  the  railways. 

Three  days  will  be  devoted  to  the 
twelfth  annual  convention  of  the  asso- 
ciation. Tuesday  morning  will  be  de- 
voted largely  to  the  registration  of  visi- 
tors. The  opening  meeting  of  the  con- 
vention takes  place  at  2  o'clock  Tues- 
day afternoon  in  the  banquet  hall  of  the 
Royal  Connaught.  This  meeting  will  be 
open  to  members,  exhibitors  and  asso- 
ciate members,  and  will  be  devoted  to 
a  reception  of  visitors,  addresses  of  wel- 
come, addresses  by  trade  representa- 
tives, address  of  the  president,  secre- 
tary's report,  etc.  The  evening  session 
will  be  open  to  members  only,  when  re- 
ports will  be  received  from  the  trea- 
surer and  auditors,  executive,  and  ad- 
visory committee. 

At  this  meeting,  Second  Vice-Presi- 
dent D.  A.  MacNab,  of  Orillia,  will  in- 
troduce a  discussion  on,  "The  better 
way  to  price  the  Inventory." 

The  first  "Ouestion  Box"  discussion, 
always  one  of  the  most  important  fea- 
tures of  a  convention,  will  take  place 
at  this  meeting. 

On  Wednesday  morning  the  visitors 
will  be  taken  in  charge  by  a  committee 
of  local  hardware  merchants,  and  a  visit 
paid  to  the  nlants  of  a  number  of  hard- 
ware manufacturers. 

"The  afternoon  session  on  Wednesday 


PROGRAMME 


TUESDAY,   FEB.  20. 
MORNING    SESSION. 

9  a.m. — Reception  and  registration  of 
members. 

10.30  a.m. — Meeting  of  Executive  Com- 
mittee and  appointment  of  Convention 
Committees. 

AFTERNOON    SESSION. 

2  p.m. — Opening  meeting  of  conven- 
tion in  Banquet  Hall  Royal  Connaught. 
Open  to  members,  exhibitors  and  as- 
sociated members. 

Reception    of    visitors    to    convention. 

Address  of  ■welcome  by  Mayor  Booker. 

Addresses  from  trade  representatives. 

Address  of  President,  and  Secretary's 
report. 

Address  by  Col.  J.  B.  McLean,  pub- 
lisher Hardware  and  Metal. 

Consideration  of  President's  address 
and   Secretary's  report. 

Visit  to  exhibits. 

EVENING    SESSION. 

Members   only. 

Report  of  Treasurer  and  Auditors. 

Report  of  Executive  and  Advisory 
Committees. 

Discussion,  "The  better  way  to  price 
1917  inventory."  introduced  by  2nd 
Vice-president  D.  A.  Macnab. 

Discussion  by  members. 

'Opening  of  Question  Box. 

Wednesday,  Feb.  21 — 8.30  a.m. — Visit 
to  manufacturing  plants,  including  Can- 
ada Steel  Goods  Co.,  Atkins  Saw  Co., 
Frost  Wire  Pence  Co.,  Street  car  ride 
around  city.  In  charge  of  local  com- 
mittee of  retail   hardware  men. 


AFTERNOON    SESSION. 

2  p.m. — Discussion  re  making  kitchen 
ware  department  more  profitable — un- 
fair competition  in  graniteware,  etc. 
Introduced  by  Vice-President  J.  N.  Mc- 
gregor. 

Tinshop  problems'  under  present  war 
conditions.  How  to  make  work  shop 
pay.  Open  discussion  introduced  by 
Past  President  H.  Occomore,  Guelph. 

Co-operative  deliveries,  cutting  down 
overhead  expenses.  Introduced  by  Presi- 
dent  W.   J.  Carter. 

Question  Box  discussion. 

Visit  Exhibitors'  display. 

WEDNESDAY  EVENING. 

Smoker  and  entertainment  in  Royal 
Connaught.  A  first-class  program  for 
which  special  talent  has  been  provided. 

MORNING    SESSION. 

Thursday,  Feb.  22 — 9.30 — Receiving 
reports   of  committees. 

How  to  move  unsaleable  stock,  by 
Secretary  Macpherson. 

The  retailers'  problem.  How  to  get 
profits  on  present  high  values  of  mer- 
chandise. 

Open   discussion. 

Question  Box. 

Visit   to   exhibits'. 

AFTERNOON  SESSION. 
2  p.m. — Election  of  officers. 
Unfinished   business. 
New   business. 
Visit  to  exhibits. 


promises  to  be  an  interesting  one.  The 
question  of  unfair  competition  in  kit- 
chenware  is  to  be  taken  up.  The  re- 
tailers state  they  have  many  complaints 
to  make  regarding  the  action  of  certain 
manufacturers  in  selling  kitchenware. 
A  discussion  will  also  take  place  re  mak- 
ing a  kitchenware  department  pay. 
"How  to  make  a  tinshop  pay  under  war 
conditions,"  is  another  important  sub- 
ject which  is  to  be  taken  up  on  Wed- 
nesday afternoon.  Other  important  sub- 
jects to  be  taken  up  at  this  meeting  are 
"Co-operative  deliveries,"  "Cutting 
down  overhead  expenses,"  "Question 
Box   discussion." 

On  Wednesday  evening  there  will  be 


a  smoker  and  entertainment  at  the 
Royal  Connaught.  The  committee  at 
Hamilton  states  that  an  excellent  pro- 
gramme will  be  provided,  and  visitors 
will  be  treated  to  a  sample  of  Hamil- 
ton's Hearty  Hospitality. 

On  Thursday  morning,  Secretary 
Macpherson  will  lead  a  discussion  on 
"How  to  Move  Unsaleable  Stock."  An- 
other important  subject  for  discussion 
at  this  meeting  is,  "How  to  secure  pro- 
fits on  present  high  values  of  merchan- 
dise." 

On  Thursday  afternoon  the  election 
of  officers  will  take  place,  and  unfinish- 
ed business  wound  up. 

The  "Question  Box  Discussion?"  will 


.56 


be  one  af  the  best  features  of  the  con- 
vention. During  the  past  year  a  gteat 
many  new  problems  have  confronted  the 
retailers  and  there  is  no  better  way  to 
solve  them  than  by  taking  the  matters 
up  at  the  meetings  and  securing  an  in- 
terchange of  ideas.  The  visits  to  the 
manufacturing  plants  where  hardware 
goods  are  made,  should  prove  interest- 
ing and  instructive  to  every  hardware 
merchant.  Hamilton  is  a  splendid  con- 
vention city  and  is  easily  reached  from 
any  part  of  the  province. 

Instructions   to    obtain    reduced   farej 
have  been  issned  for  persons  attending 
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the  convention.  The  instructions  are  as 
follows: — 

Purchase  a  one-way  ordinary  first- 
class  adult  fare  ticket  (fare  not  to  be 
less  than  50e)  to  Toronto,  and  obtain 
from  ticket  agent  a  Standard  Conven- 
tion Certificate   (Form  24). 

At  first  meeting  you  attend  hand  your 
certificate  to  the  secretary  of  the  asso- 
ciation for  endorsement,  and  for  vali- 
dation by  the  special  agent  of  the  rail- 
way lines. 

After  validation,  the  certificate  will 
be  returned  to  you  on  payment  of  fee 
of  25c,  and  must  be  presented  to  ticket 
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agent  to  obtain  return  ticket  at  least 
thirty  minutes   before   the   train   leaves. 

After  paying  25c  validation  fee,  the 
return  fares  will  be  as  follows: 

If  certified  attendance  is  99  or  less — 
Two-thirds  one  way  ordinary  first-class 
adult  fare. 

100  to  299. — One-third  one  way  or- 
dinary first-class  adult  fare. 

300  or  more — 'Return  trip  ticket  with- 
out  further  charge. 

Going. — Tickets  may  be  purchased 
Feb.  16  to  22. 

Returning. — Tickets  may  be  purch- 
ased up  to  Feb.  26. 


Secure  Control  of  Gait  Brass  Co. 

filbert  J.  and  William  J.  duff,  of  Toronto,  Buy  a  Controlling  Interest  in  Gait  Com- 
pany— No  Changes  to  be  Made  in  Operation  of  the  Concern  —  New  Link 
Added  in  Extensive  Manufacturing  Chain. 


A«ontrolling  interest  in  the  Gait 
Brass  Co.,  Gait,  Ontario,  has 
been  secured  by  two  prominent 
Toronto  manufacturers,  R.  J.  Cluff  and 
W.  J.  Cluff.  The  change  constitutes  the 
most  interesting  development  in  the  in- 
dustrial field  for  some  time. 

The  widening  of  scope  in  the  opera- 
tions and  activities  of  the  two  Cluff 
brothers  has  been  so  rapid  of  late  as 
to  make  a  story  that  reads  almost  like 
a  romance.  They  have  carried  on  their 
Imsiness  as  plumbing  jobbers  under  the 
title  of  Cluff  Bros.,  and  as  manufac- 
turers of  "Vitro"  tanks  under  the  firm 
name  of  Cluff  Mfg.  Co.,  most  success- 
fully for  years.  Since  the  start  of  the 
war  they  have  organized  Cluff  Muni- 
tions Limited  and,  it  is  understood,  have 
been  mosi  successful  in  this  line.  Their 
most  spectacular  effort  was  the  organiz- 
ation of  a  company  this  summer  to  take 
over  the  plant  and  business  of  the  stand- 
ard Ideal  Co.     The  Port  Hope  Sanitary 
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Manufacturing  Co.  was  formed  with  R. 
J.  Cluff  as  vice-president  and  W.  J. 
Cluff  as  one  of  the  directors.  It  is  safe 
to  assert  now  that  the  new  company  is 
meeting  with  an  unusual  degree  of  suc- 
cess and  that  the  extensive  business  at 
one  time  controlled  by  the  Standard 
Ideal   Co.,  is  being  won  back. 

The  latest  step  of  the  ambitious 
brothers  is,  in  every  sense,  a  logical  one. 
They  have  needed  control  of  a  brass 
manufacturing  plant  to  round  out  their 
interests  in  the  plumbing  line.  Their 
manufacturing  activities  now  cover 
enamel  ware,  tanks  and;  through  the 
Gait  plant,  brass  goods. 

No   Change   Contemplated 

HARDWARE  AND  METAL  learns 
that  no  change  is  contemplated  in  re- 
gard to  the  Gait  Brass  Co.  It  will  con- 
tinue running  under  that  name  and  no 
changes  will  be  made  in  the  personnel 
of  the  management.  John  McLaren  will 
continue  at  the  head  of  the  concern. 

It  is  understood,  however,  that  the 
lines  manufactured  will  in  time  be 
added  to.  It  is  planned  to  turn  out  new 
specialties  and  to  increase  the  plant  as 
circumstances  warrant.  It  is  definitely 
stated  that,  when  the  war  is  over,  steps 
will  be  taken  to  double  the  plant  in 
size.  There  is  no  intention  of  moving 
the  plant  from  Gait. 

History  of  the  Company 

The  Gait  Brass  Co.,  was  organized 
eight  years  ago.  John  McLaren,  who 
had  formerly  been  connected  with  the 
Canadian  Brass  Co.,  became  president 
and  general  manager  of  the  concern. 
Despite  the  fact  that  the  last  five  years 
have  been  marked  first  by  business 
depression  and  then  by  the  uncertainty 
of  war   conditions,   the   Gait   Brass   Co. 


WILLIAM  J.  CLUFF. 

have  been  successful  in  building  up  a 
wide  connection  and  in  establishing  an 
enviable  reputation. 

To  revert  back  to  the  story  of  the 
business  careers  of  Robert  G.  and  Wm. 
J.  Cluff,  it  is  interesting  to  note  that 
their  rise  to  prominence  in  manufactur- 
ing circles  has  been  a  matter  of  recent 
years  only.  They  are  still  young  men. 
The  developments  of  the  past  year,  how- 
ever, have  put  them  in  the  forefront. 
Few  manufacturers  have  more  exten- 
sive and  diversified  interests.  The  last 
step,  by  which  they  have  gained  a  con- 
trolling interest  in  the  Gait  Brass  Co., 
is  a  personal  venture  on  their  part. 
None  of  the  other  companies  with  which 
they  arc  connected  is  concerned  in  anj 
way  in  the  deal. 
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McClary's   Encourage   Employees  to  Save 

Big  Increase  in  Savings  as  a  Result  of  a  Simple  Appeal  to 
Employees — Five  Per  Cent.  Interest  on  Savings 


EMPLOYEES  of  the  McClary  Mfg. 
Co.,  London,  Ont.,  have,  since  the 
first  of  1917,  greatly  increased 
their  savings  in  the  "Savings  Depart- 
ment" conducted  by  the  company  in 
connection  with  the  "Welfare  Depart- 
ment." 

The  "Savings  Department"  allows  5 
per  cent,  saving  account  interest.  De- 
posits are  repayable  to  employees  on 
Dec.  15.  Many  employees,  however, 
leave  their  accounts  standing  from  year 
to  year.  Although  accounts  are  ordin- 
arily repayable  on  Dec.  15,  only  provi- 
sion is  made  for  exceptional  cases,  where 
necessity  makes  it  necessary  for  the 
employee  to  withdraw  his  savings  in 
whole  or  in  part. 

In  view  of  the  unusual  conditions  gov- 
erning at  this  time,  the  management 
made  the  recent  end-of-the-year  season 
the  occasion  for  a  simple  campaign 
among  employees,  advertising  the  sav- 
ings department  operated  for  their  bene- 
fit, and  urging  a  more  general  and  more 
generous  use  of  it  in  their  own  interests. 

From  the  results  realized,  it  is  quite 
apparent  that  the  members  of  the  staff 
grasped  very  keenly  the  signs  of  the 
times  in  this  connection,  and  appreciate 
the  soundness  of  the  arguments  for 
thrift. 

What  those  results  have  been  will  be 
understood  more  clearly  than  by  any 
other  means,  by  a  comparison  of  the  fig- 
ures for  last  year,  and  those  which  will 
govern  for  this  year. 


Aggregate 

Amounting 

No.  of 

weekly 

in  the 

accounts 

saving 

year  to 

isir, 

2«0 

412.05 

.$21.4"fi.89 

1917 

400 

B80.30 

35,375.60 

It  will  be  noticed  that  the  above  fig- 
ures show  not  only  a  most  satisfactory 
increase  in  the  number  of  accounts  open- 
ed, but  also  an  increase  in  the  average 
weekly  saving,  per  account,  from  $1.47 
to  $1.70;  and  these  weekly  savings,  to- 
gether with  large  amounts  deposited 
since  the  first  of  the  year  ($1,805)  make 
an  increase  in  the  prospective  total  sav- 
ings for  the  year,  over  those  of  last,  of 
some  73.5  per  cent. 

Thrift   Circulars   for   Employees 

Two  notices  sent  out  to  employees 
were  to  a  large  extent  responsible  for 
the  splendid  increases  shown  during  the 
first  month  of  the  new  year,  and  indi- 
cated in  the  foregoing  figures.  The  first 
circular  was  sent  out  on  Dec.  12,  and 
read   as   follows: — 

For  Her  National  Well-being,   England 
is  Scrimping! 

War  conditions  in  England  have  made 
it  imperative  that  everyone  deny  himself 
all  but   the  barest  necessities. 


There,  new  clothes  are  now  bad  form; 
everybody_ travels  third-class,  or  walks; 
people  are  urged — not  to  spare  neces- 
sities, of  course — .but  to  simplify  in  then- 
foods;  to  cut  out  luxuries,  absolutely. 
They  are  even  asked  to  economize  on 
coal,  gas  and  electricity. 

Everywhere,  their  people  are  con- 
fronted by  the  question:  Will  you  sac- 
rifice your  personal  convenience  for 
your  country's  need? 

In  Canada  we  have  not — at  least,  not 
yet — felt  the  strain  of  war  in  this  way. 
And,  perhaps,  we  never  shall  be  called 
upon  to  sacrifice  as  much  as  they,  for 
Country;  yet  for  our  own  future,  indi- 
vidual need,  we  should  be  sacrificing, 
now! 

Now,  before  the  lean  days  that  are 
coming,  do  come — this  is  the  time  to 
entrench  ourselves.  Now,  while  trade 
is  good  and  work  plentiful,  should  we 
not  be  fortifying  our  resources? 

For  Our  Individual  Well-being,  We 
Need  to  Save! 

Let  us  urge,  for  your  own  personal 
safety,  that  you  save  something  against 
that  time.  Lay  by  as  much  as  you  can ; 
but,  however  small,  lay  by  something! 
And  do  it  systematically,  each  week. 

Our  Savings  Department  affords  you 
the  utmost  convenience  in  saving,  and 
the  highest  rate  of  savings  account  in- 
terest— 5  per  cent. 

Think  it  over  seriously.  The  time  is 
one  for  serious  thought  and  effort. 

The  second  notice  was  sent  out  on 
Dec.  19,  as  follows: — 

An  Anchor  to  Windward 

How  often  it  has  happened,  even  in 
normal  times,  that  a  family  could  have 
been  saved  embarrassment,  extra  ex- 
tra expense,  or  even  distress,  by  having 
a  few  dollars  to  fall  back  upon — the  sav- 
ing "anchor  to  windward." 

No  one  knows  what  conditions  may  be 
next  month — next  summer — next?  fall. 
But  we  know  this:  They  won't  be  better 
than  they  are  now,  or  than  they  have 
been  this  fall.  And  this  fall,  those  who 
had  some  reserve  in  our  savings  depart- 
ment with  which  to  do  it,  were  glad  to 
buy — and  buy  more  cheaply  than  could 
be  done  elsewhere — coal  and  provisions 
for  the  hard  winter  months,  or  the  warm 
clothing  that  safeguards  one's  health. 

Did  you  do  that?  If  you  didn't,  don't 
you  wish  you  could  have? 

Are  you  willing  to  save  now,  in  order 
•  to  be  able  to  do  it  next  year? 

Perhaps  you  have  been  patronizing 
the  barber  shop  for  shaves  and  boot- 
blacking;  with  just  a  little  effort  you 
could   do   these   things   even   better  for 


yourself,  and  save  that!  Walking,  when- 
ever possible,  will  give  you  better  health 
— and  street  car  fares  count  up,  you 
know!  Save  on  your  tobacco;  if  yon 
must  smoke,  use  a  pipe;  it  is  much 
cheaper,  and  very  much  less  harmful 
than  cigars  or  cigarettes.  Amusements- — 
dancing  and  the  picture  shows — will 
have  twice  the  zest  if  you  go  to  then, 
only  occasionally,  or  even  rarely.  Save 
that!  Perhaps  you  have  been  in  the 
habit  of  taking  an  occasional  glass  of 
liquor;  save  that,  surely! 

Doing  this,  you  will  have  a  little  "hap- 
piness fund"  laid  by  for  that  warm 
suit;  for  those  clothes  for  the  kiddies; 
for  that  Christmas  treat.  For  someone 
it  may  mean  the  fund  for  the  happy  day. 
if  it  hasn't  already  come;  for  the  ex- 
pected arrival  of  the  little  stranger  com- 
ing to  your  home;  if  you  are  one  of  our 
girl-employees,  for  the  coveted  bit  of 
finery  for  that  bottom  drawer.  For 
everyone  it  may  mean  the  "anchor"  in 
sickness  or  the  rainy  day. 

From  whatever  saved,  for  whatever 
saved,  it  will  bring  peace  to  your  mind 
to  know  you  have  it  at  your  back. 

Our  savings  department  is  at  your 
service;  it  is  for  your  convenience  alone 
that  it  has  always  been  there. 

Won't  you  make  use  of  it  the  coming 
year,  and  so,  to  whatever  extent  you  can 
manage  to  do  so,  be  ready  for  the  un- 
known. 

The   McClary  Manufacturing 
Company. 


WAR  SAVINGS  CERTIFICATES 

The  new  War  Savings  Certificates 
which  have  been  created  by  the  Gov- 
ernment to  encourage  thrift  and  econ- 
omy and  to  give  everyone  an  opportun- 
ity to  assist  in  financing  our  war  ex- 
penditure, are  now  on  sale  at  every  bank 
and  money  order  post  office  in  Canada. 
The  $25  certificate  sells  for  $21.50,  the 
$50  for  $43,  and  the  $100  for  $86. 

As  an  investment  these  certificates  of- 
fer many  attractive  features,  chief  of 
which  are  the  absolute  security  and  the 
excellent  interest  return.  For  every 
$21.50  lent  to  the  Government  now,  $25 
will  be  returned  at  the  end  of  three 
years. 

There  are  two  other  features  which 
are  especially  interesting  to  small  in- 
vestors. First,  the  certificates  may  be 
surrendered  at  any  time,  if  the  buyer 
should  need  his  money;  a|nd  second, 
each  certificate  is  registered  at  Ottawa 
in  the  buyer's  name  and,  if  lost  or  stol- 
en, is  therefore  valueless  to  anyone  else. 

But  while  they  are  excellent  from  an 
investment  standpoint,  the  certificates 
should  appeal  strongly  to  Canadians  be- 
cause they  offer  to  those  who  must  serve 
at  home  a  splendid  opportunity  for  a 
most   important  patriotic  service. 
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READY  for  the  Ontario  Hardware  Convention?  Do 
your  bit  to  make  it  a  success  by  deciding  to  attend 

now. 

*  *         * 

IT  WOULD  be  a  good  idea  for  the  hardwaremen  in 
other  centres  to  follow  the  example  of  the  London 

men. 

*  *        * 

A  GOOD  buyer  must,  first  of  all,  be  able  to  say  NO. 
He  must  be  able  to  say  it  distinctly;  and  be  able  to 

stick  to  it. 

*  *        *       . 

IF  UNCLE  SAM  peels  off  his  coat  and  gets  into  it, 
business  may  feel  a  momentary  effect.  Business  will 
not  suffer,  however. 

*  *        * 

HARRY  THAW  is  struggling  back  into  the  lime- 
light. The  only  kind  of  thaw  we  want  to  hear  about 
nowadays  is  an  atmospheric  one. 

*  *        * 
CONFISCATED  whiskey  was  used  in  a  sprinkling 
cart  on  the  streets  of  Phoenix,  Arizona.    There  was 
probably  a  scramble  to  get  on  the  water  wagon  down 

there. 

*  *        * 

LEGISLATION  to  control  living  costs  has  been 
promised  from  many  sources.  It's  coming — with  all 
the  headlong  speed  of  an  anaemic  snail  with  ball  and 
chain  attached  to  its  tail ! 

THE  DEPARTMENT  of  Labor,  in  their  latest  bulle- 
tin, states  that  the  cost  of  living  in  1916  has  increased 
25  per  cent,  over  the  previous  year.  We  knew  it. 
But  we  thought  it  was  more. 

*  *        * 

THERE  is  only  one  line  of  work  in  which  the  horse 
maintains  his  margin  on  the  motor  truck — the  milk 
wagon.  Engineers  have  not  yet  been  able  to  evolve 
a  motor  truck  capable  of  starting  itself  when  the 
milkman  tramples  through  the  shrubs  and  berry 
bushes  from  one  backyard  to  another  and  ejaculates, 
"Gee-up!" 


THE  MOTOR  TRUCK 

Tills  motor  truck  is  performing  miracles  in  the 
distribution  of  goods  since  a  practical  degree  of 
mechanical  perfection  has  been  attained.  Goods  are 
hauled  lo  and  from  the  railways,  coal  is  distributed, 
heavy  materials  arc  rapidly  moved,  goods  are  carried 
from  stores  to  outlying  points  of  wide  radii  in  time 
that  seems-  impossible  judged  from  speed  standards 


of  the  horse  age.  The  motor  truck  is,  driving  the 
horse,  as  a  commercial  factor,  into  the  discard. 

This  obvious  fact  is  not  cited  here  as  proof  that 
the  retail  hardwareman  should  at  once  send  Dobbin 
to  the  bone  factory  and  invest  in  a  motor  truck.  It  is 
introduced  rather  to  add  another  link  in  the  well- 
forged  chain  of  reasons  why  the  hardwareman  should 
handle  motor  accessories.  If  eventually  every  busi- 
ness, in  which  carting  figures,  is  going  to  operate 
motor  trucks,  it  means  a  tremendous  stimulus  to  the 
demand  for  supplies  and  accessories. 

Get  in  line,  Mr.  Hardwareman ! 


THE  DEBTS  OF  SOLDIERS 

EVERY  now  and  then  Hardware  and  Metal  re- 
ceives a  letter  noting  the  fact  that  some  soldier 
has  gone  overseas  and  neglected  to  liquidate  some  at 
least  of  his  debts  before  departure.  We  have  been 
urged  repeatedly  to  take  some  cognizance  of  this 
matter.  No  doubt  there  are  some  who  are  suffering 
from  the  fact  that  no  action  can  be  taken,  against  a 
soldier's  pay,  but  the  instances  where  anything  of  the 
kind  would  be  necessary  are  few  and  far  between. 
You  can't  change  a  man  into  a  saint  by  simply  put- 
ting him  in  a  suit  of  khaki,  neither  does  that  suit 
make  him  any  the  less  of  a  saint.  There  are  black 
sheep  in  every  fold.  There  are  soldiers  who  will  take 
a  dishonorable  course  as  there  are  civilians,  but  the 
proportion  is  certainly  no  greater  in  one  class  than 
the  other.  Merchants  generally  are  aware  that  they 
have  no  legal  redress  for  debt  against  a  soldier  so  it 
devolves  on  them  to  take  what  precautions  they  deem 
necessary  to  protect  themselves  against  possible  loss. 


BUSINESS  MEN  GO  TO  SCHOOL 

A  RATHER  remarkable,  at  least  unusual,  event  is 
the  decision  of  a  party  of  Western  business  men 
numbering  about  500  to  attend  an  extension  short 
course  at  the  University  of  Minnesota  from  Feb.  5  to 
10.  The  course  will  be  mainly  lecture  work  designed 
to  increase  the  retailer's  efficiency. 

The  course  is  in  all  certainty  a  valuable  one  but 
the  outstanding  fact  in  this  connection  is  the  willing- 
ness of  so  large  a  body  of  business  men  to  go  to  school. 
That  is  what  il  amounts  to.  They  recognize  that  the 
retail  business  is  an  intricate  one,  that  success  can  be 
bought  only  at  the  price  of  concentration,  study  and 
self  improvement;  and  they  are  taking  this  means  of 
fitting  themselves  for  better  business. 

The  tendency  among  retailers  has,  in  the  past, 
been  in  the  opposite  direction.    Too  often  they  have 


February  10,  1917. 


HARDWARE    AND    METAL 


39 


been  inclined  to  sit  back  and  let  new  ideas  go  by  on 
the  other  side.  They  have  looked  askance  at  innova- 
tions. They  have  not  always  been  open  to  advice, 
have  laughed  at  associations  and,  even,  affirmed  that 
trade  papers  could  be  of  no  use  to  them.  In  no  more 
striking  way  has  the  liberal  tendency  of  the  present 
been  demonstrated,  than  in  this  wholesale  deter- 
mination of  Western  merchants  to  extend  their 
knowledge. 

It  is  highly  gratifying  to  learn  also  that  a  similar 
course  is  to  be  instituted  later  in  Winnipeg.  May  the 
day  come  when  every  province  in  Canada  will  provide 
the  same  facilitv  for  business  betterment. 


BEWARE  OF  THE  FAKERS 

THE  Saskatchewan  branch  of  the  Retail  Mer- 
chants' Association  have  issued  a  warning  to 
members  against  taking  up  with  any  of  a  variety  of 
schemes  that  are  being  offered  to  merchants  and 
which,  despite  their  plausibility,  are  all  more  or  less 
of  doubtful  value.  It  is  pointed  out,  in  the  first  place 
that  "certain  sales  and  collection  agencies  are  not  all 
they  should  be.''"  Then  there  are  concerns  offering 
apparently  valuable  gifts  with  the  initial  offer — arti- 
cles which  supposedly  exceed  in  value  the  first  order. 
Again  there  are  solicitors  for  insurance  and  investr 
ment  companies  which  are  reputed  to  pay  enormous 
dividends  but  which  prove  to  be  far  from  gilt-edged 
when  investigated.  Merchants  are  advised,  in  short, 
not  to  consider  any  propositions  of  this  nature  with- 
out first  getting  a  report  from  the  Provincial  office  of 
the  Association. 

A  merchant  cannot  be  too  cautious.  There  are 
probably  more  fake  schemes  laid  to  entrap  retailers 
than  all  the  rest  of  humanity  combined.  Some  of  the 
ideas  are  diabolically  ingenious;  nearly  all  are,  at  the 
least,  plausible.  To  escape  them  all  a  merchant  has 
to  possess  some  of  the  qualities  of  Sherlock  Holmes. 
He  must  be  impervious  to  the  wiles  of  plausible  sales- 
men. 

It  is  sound  advice  not  to  take  up  with  schemes 
about  which  any  trace  of  doubt  or  suspicion  hangs. 
The  man  who  resolutely  turns  down  everything  out- 
side of  the  lines  of  regular  business  may  miss  a  good 
thing  once  in  a  while  but  he  will  be  money  ahead  in 
the  long  run. 


SEIZE  THE  PLOW  HANDLES 

ADDRESSING  the  Canadian  Credit  Men  at  Fort 
Garry  recently,  H.  P.  Grundy  made  the  sugges- 
tion that  the  business  men  of  the  country  should 
organize  themselves  into  a  harvest  brigade  and  even 
go  to  the  length  of  seizing  the  plowhandles  themselves 
should  necessity  arise.  "There  must  be  many  thou- 
sands of  retired  farmers  living  in  Winnipeg,"  he 
added*,  "and  others  living  throughout  the  west  who 
would  be  willing  to  throw  off  their  coats  again  and 
go  into  the  fields  to  help  put  in  the  crop  this  spring. 
One  way  we  can  help  to  win  the  war  is  to  help  the 


farmers  of  Western  Canada  to  put  in  the  biggest  crop 
that  Western  Canada  has  ever  harvested.  I  contend, 
however,  that  there  is  no  use  putting  in  a  big  crop  if 
it  cannot  be  harvested,  but  I  believe  that  the  business 
men  can  be  mobilized  to  take  care  of  the  harvesting 
of  it ;  the  class  of  help  that  they  could  give  might  not 
be  ideal,  but  it  certainly  would  be  sufficient." 

There  is  good  common  sense  in  this;  and  sound 
patriotism.  The  continuance  of  prosperity  in  Can- 
ada will  depend  to  no  small  degree  on  the  success  of 
the  crops.  Increased  Production  is  one  of  the  best 
national  slogans  Canada  could  adopt.  If  only  for 
selfish  considerations,  business  men  should  see  this 
and  be  prepared  to  do  their  level  best  personally  to 
forward  the  Cause  of  Increased  Crops.  There  are 
plenty  of  men  whose  work  does  not  make  exacting 
demands  on  their  time  or  energies.  Let  them  put  in 
some  of  their  leisure  at  a  lathe;  or,  better  still,  if  cir- 
cumstances permit  it,  let  them  seize  the  plowhandles ! 


TRADE  PREFERENCES  AFTER  THE  WAR 

INTERNATIONAL  trade  relations  following  the 
war  will  show  interesting  new  alignments.  It 
seems  assured  that  preferential  arrangements  will  be 
concluded  between  all  parts  of  the  Empire.  Troops 
from  every  corner  of  our  far-flung  Empire  have 
fought  together  and  mingled  their  blood  on  the  bat- 
tlefields of  Europe.  Imperial  policies  and  sympathies 
have  been  fused  as  never  before.  It  is  certain  that 
the  close  relations  established  during  these  times  of 
stress  will  be  maintained  during  the  peace  days  to 
follow  in  the  form  of  closer  trade  co-operation. 

There  is  every  reason  to  suppose  also  that  prefer- 
ential arrangements  on  some  scale  will  be  put  into 
effect  between  the  allied  countries.  It  will  at  the 
very  least  take  the  form  of  sympathetic  relations.  The 
people  of  Britain  will  much  prefer  to  do  business 
with  French,  Russian  and  Italian  firms  than  with 
Germans.  Even  if  no  actual  preferences  are  put  into 
effect,  there  will  be  bonds,  stronger  than  customs 
regulations. 

The  efforts  that  are  being  made  to  actually  set  in 
motion  governmental  machinery  toward  this  end. 
testify  to  the  sincerity  and  determination  of  the 
allied  people.  The  conference  at  Paris,  farcical 
though  it  wras  in  some  aspects,  was  a  striking  evidence 
of  purpose.  It  was,  from  the  standpoint  of  results  a 
failure  but  this  was  due  to  the  fact  that  the  right  men 
were  not  sent  to  it.  The  bright  business  brains  of  all 
the  allied  countries  should  have  been  gathered  to- 
gether for  a  conference  of  that  nature.  Instead,  most 
of  those  who  attended  were  professional  politicians 
or  industrial  dilettantes.  The  fact  that  such  a  con- 
ference was  held,  however,  points  to  a  determination 
to  handle  trade  matters  after  the  war  along  prefer- 
ential lines. 

Business  men  will  unanimously  approve  and  sup- 
port all  measures  looking  toward  preparedness  for 
Peace.    - 


4U 


February  10,  1917. 


Using  Motor  Trucks  as  a  Lever 

The  Modern  Tendency  to  Supplant  Horse  Power   Delivery   by   Gas  Power  Gives  the 
Hardwareman  an  Unexampled  Opportunity  —  Some   Facts   and   Figures 
With  Reference  to  the  Growth  of    the    Motor   Truck   Industry 


IN  figuring  the  possibilities  of  big 
business  for"  the  retail  hardwareman 
in  handling  automobile  accessories, 
it  lias  been  customary  to  speak  of  the 
increase  in  passenger  cars.  A  very  im- 
portant factor  has,  to  some  extent,  at 
least,  been  overlooked  —  the  motor 
truck. 

It  is  a  very  important  consideration, 
indeed,  that  the  number  of  motor  trucks 
has  increased  to  a  remarkable  degree. 
Mure  important  still,  however,  the  use- 
fulness of  the  motor  truck  has  been  so 
increased,  it  has  been  perfected  to  such 
a  desrree  that  the  business  world  can 
safely  be  said  to  be  on  the  verge  of  a 
motor  truck  age.  It  is  not  visionary  to 
assert  that  the  day  is  not  far  off  when 
all  moving  of  goods  will  be  managed  by 
power-propelled  trucks.  The  day  of  the 
horse  is  passing  fast. 

This  is  a  fact  that  the  hardwareman 
must  grasp.  On  every  hand  he  finds 
business  houses  and  factories  changing 
over  to  the  modern  way.  The  number 
of  motor  trucks  in  use  now,  great 
though  it  may  be,  is  but  a  meagre  fore- 
runner of  what  will  oome. 

It  should  also  be  taken  into  account 
that  motor  trucks  are  owned  by  business 
men  and  it  is,  therefore,  doubly  im- 
portant that  the  retail  hardware  dealer 
should  be  in  a  position  to  command  their 
trade  in  accessories.  It  does  not  take 
much  ntrurin<?  to  see  that  a  connection 
thus  established  with  a  factory,  for  in- 
stance, would  be  highly  valuable  as  a 
lever  for  securing  business  in  other  lines 

paint,  tools,  belting,  just  to  mention 
a    few  of  the  most  important. 

Some  Striking  Figures 

<'an  the  ultimate  dominance  of  the 
motor  truck  be  longer  doubted  when  we 
know  that  a  5-ton  gasoline  motor  truck 
has  carried  578  tons  of  coal  in  7  hours, 
making  114  trips  over  a  distance  of  one- 
eighth  of  a  mile?  Efficiency,  economy, 
»peed,  and  convenience  have  accelerated 
the  motor  truck  during  1916,  125  per 
cent,  over  the  biggesl  record  of  the  pre- 
vious years;  or,  taking  the  1915  pro- 
duction of  motor  trucks  (100,000),  the 
191fi  production  (including  the  conver- 
sion of  passenger  motor  cars  through 
"make-a-  truck"  attachments  into 
f i-f-iirlif  i  nir  service)  was  approximately 
150,000  business  machines,  making  by 
January,  1017,  close  t.,  350.000  eommer 
cinl   cars  in    the   United   Stales. 

Consider  These  Uses 
''an  one.  considering  the  newest  fields 


of  application  of  the  commercial  car, 
conceive  of  a  more  ingenious  utilization 
than  that  to  which  the  cattle  raisers  of 
far-off  Argentina  are  putting  it  in  trans- 
porting in  refrigerated  trucks  meats  to 
steamers  two  hundred  miles  distant  ? 

Instead  of  driving  their  herds  over 
the  hot,  dusty  roads  with  consequent 
loss  by  death,  lameness,  and  loss  of 
weight  on  arriving  at  the  shipping  point, 
they  dress  their  cattle  at  home  when 
they  are  in  the  best  of  condition.  After 
packing  the  meat,  it  is  frozen  in  refri- 
gerators and  loaded  on  motor  trucks, 
the  temperature  being  maintained  below 
the  freezing  point  by  liquids  circulated 
by  pumps  and  driven  by  the  same  en- 
gine that  propels  the  truck.  Nor  can 
one  imagine  a  solution  to  the  high-cost- 
of-living  problem  better  than  that  of 
the  itinerant  evangelist  who,  taking  a 
used  motor-truck  van,  made  it  over  in- 
to a  combination  moving  home  and 
church  and  saved  souls  from  his  pulpit 
on  the  top  while  his  frugal  wife  saved 
money  by  using  the  exhaust  gases  from 
the  engine  in  an  ingenious  stove  to  cook 
the  pastoral  food.  The  motor  truck  has 
actually  become  an  amphibious  animal. 
The  water-land  motor  truck,  a  creation 
of  a  Canadian  officer,  Captain  Oliver 
Light,  is  truly  a  phenomenally  versatile 
machine,  showing  the  stimulus  of  the 
Great  War  to  inventive  genius.  This 
combination  land  and  aquatic  machine 
looks  very  much  like  the  conventional 
motor  truck,  but  has  the  mechanism 
completely  housed  in  a  water-tight  com- 
partment, which,  however,  may  be  open- 


The  ultimate  dominance 
(if  the  motor  truck  can  no 
longer  be  doubted — effici- 
ency, economy,  speed  and 
convenience  have  acceler- 
ated the  motor  truck  dur- 
ing 1010. 


ed  for  ventilation  of  the  engine  when 
the  machine  is  operated  on  land.  The 
front  wheels  are  disk-shaped,  acting  as 
rudders  to  steer  the  vehicle  in  water.  By 
means  of  pontoon  attachments,  which 
when  the  machine  is  entering  the  water 
are  inflated  with  air,  sufficient  buoyancy 
is  provided  to  cause  the  machine  to  float. 
The  rotation  of  the  wheels  propels  the 
machine  through  the  water  in  somewhat 
analogous  fashion  to  the  hydroaero- 
plane. This  versatile  motor-truck  am- 
phibian is  largely  intended  for  military 
use,  crossing,  for  instance,  streams  not 
bridged  where  delays  would  put  a  scout- 
ing expedition  into  the  hands  of  the 
enemy. 

The  car  is  propelled  backward  by  a 
24-inch  propeller  that  is  attached  by  a 
shaft  from  the  front  of  the  engine 
through  the  underside  of  the  radiator, 
which  is  placed  high.  The  live-load  ca- 
pacity is  4,000  pounds,  the  dead  weight 
5,000  pounds,  and  the  power  plant  is  an 
eight  cylinder  engine. 

In  a  demonstration  the  car  loaded 
with  eighteen  soldiers  has  been  driven 
at  the  rate  of  25  miles  per  hour.  In  the 
Detroit  River  it  was  manoeuvred  around 
in  midstream,  then  steered  to  Belle  Isle, 
where  a  landing  was  made,  then  again 
into  the  river  and  down  to  Sandwich  on 
the  Canadian  side  and  returned  to  Wal- 
kerville,  making  9  miles  per  hour  against 
the  current  and  12  miles  with  it.  Adopt- 
ed by  the  engineering  corps  of  the  army 
for  pontoon  purposes,  it  can  carry  long 
planking  and  equipment  so  that  a  bridge 
can    be    constructed    in    a    few   minutes. 
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Another  strong  point  is  that  the  bottom 
of  the  body  can  be  opened  and  the  am- 
phibian used  as  a  dump  wagon  in  con- 
struction work. 

Last  Year's  Progress 

The  existing  fields  of  motor  applica- 
tion were  greatly  broadened  in  1916. 
The  single-motor-truck  used  under  grow- 
ing pressure  of  the  horse  cost  of  living 
has  become  the  two-  or  three-unit  user. 
The  two-  or  three-unit  user  has  moved 
up  into  the  six-  or  ten-unit-user  class. 
As  for  the  corporations  which  started 
eight  years  back  with  an  experimental 
fleet  of  one,  it  is  no  uncommon  thing  to 
find  the  great  department  store,  the  na- 
tional contractor,  the  giant  oil  industry, 
"now  with  motor-truck  fleets  numbering 
100  to  700  machines — individual  high- 
way transportation  systems  comparable 
in  business  management,  regularity  of 
schedules,  routeing,  etc.,  to  the  trunk- 
line  rail  carriers.  Big  corporationsf  as 
in  all  big  ideas  of  modern  business,  have 
been  the  biggest  promulgators  of  the 
business  power  of  the  motor  truck.  For 
Little  Business  knows  that  Big  Business 
never  uses  a  new  tool  by  the  wholesale 
unless  the  new  tool  is  the  essence  of 
efficiency. 

A  catalogue  of  the  business  fields 
which  the  motor  truck  has  invaded  is 
practically  the  classified  trades  list  of 
a  telephone  directory  in  a  metropolitan 
city — space  forbids.  Only  an  approxi- 
mation can  be  given  because  a  new  trade 
is  added  too  frequently,  but  it  can  be 
conservatively  stated  that  some  325  dis- 
tinct lines  of  business  have  proved  that 
the  steel  steed  beats  the  sinewed  steed 
in  the  race  of  modern  business. 

The  inroads  of  the  "gas  horse"  in  the 
light-delivery  field  mark  one  of  the 
great  advances  of  the  past  year.  The 
butcher,  the  baker,  the  tailor,  and  the 
candlestick  maker — the  one  vehicle  and 
the  two-vehicle  businesses — are  rapidly 
bidding-  adieu  to  their  sentimental  at- 
tachment to  the  "corn  motor,"  and  in- 
stalling the  popular-priced  motor  wagon 
which  in  small  capacity  now  costs  little 
more  than  the  price  of  a  fair  horse  and 


wagon,  and  will  do  the  work  of  two 
with  a  trifle  more  expense  than  one.  In 
1916  one  builder  alone  of  1,000-pound 
motor  wagons  produced  30,000,  selling, 
complete  with  body,  under  $700,  while 
the  low-priced  passenger-car  manufac- 
turers combined  put  in  commercial  ser- 
vice over  50,000  of  their  chassis  with 
freight-handling  bodies.  Even  with  gas 
at  30  cents  per  gallon,  which  in  some 
sections  of  the  country  was  the  prevail- 
ing price,  the  small  tradesmen  proved 
that  they  could  put  more  goods  into  the 
hands  of  customers  than  the  "grass  mo- 
tor" with  "fuel"  at  a  cent  a  pound. 
The  influence  of  chain-store  competition 
is  becoming  a  potent  factor  in  the  small 
tradesman's  determination  to  fight  the 
enemy  with  his  own  weapons,  and  one  of 
the  75-calibre  weapons  of  the  chain- 
store  druggist,  grocer,  butcher,  and  tai- 
lor having  been  the  motor  wagon,  the 
independent  is  finding  that  in  putting 
his  trust  in  the  gas  motor  he  is  holding 
his  own  against  the  trust. 

The  New  Motor  Truck 

The  motor  truck  of  1917  has  actually 
discarded  the  habiliments  of  homeliness 
for  the  earmarks  of  handsomeness. 
Mighty  indeed  has  been  the  educational 
force  of  the  passenger  car  in  setting  the 
fashion  for  its  bigger  brother.  A  few 
years  back  Mr.  Business  Man  would  ac- 
cept a  motor  truck  of  such  utter  ugliness 
that  if  its  lines  had  been  hewn  out  with  a 
broadaxe  just  as  much  symmetry,  grace 
and  contour  could  have  been  obtained. 
To-day  the  business  man  is  fussy  over 
the  appearance  of  the  motor  truck  — 
often  fussier  than  he  was  in  the  old 
days  of  the  passenger  car  when  the  buy- 
er took  what  the  builder  gave  him.  Put 
your  straight-line  yacht  bodies  on  the 
motor  truck  of  1917  and  the  effect,  rela- 
tively speaking,  approaches  the  accepted 
fashions  in  passenger-car  lines.  The 
business  man  no  longer  has  to  apologize 
for  the  appearance  of  his  business  motor 
vehicle  any  more  than  he  does  for  the 
family  society  car. 

But    smoothing   off   the    angles    which. 


smote  the  esthetic  sensibilities  a*  sharp- 
ly, thereby  making  the  motor  truck  at 
least  a  near-beauty  machine,  is  only  one 
of  the  external  refinements  of  1917.  The 
internal  refinements  which,  after  all,  the 
sensible  buyer  looks  for,  are  deep  and 
wide.  Taking  as  their  text,  "If  we  err, 
•  let  us  err  on  the  side  of  simplicity  ra- 
ther than  complexity,"  Motor-truck 
engineers  have  raised  simplicity  to  the 
nth  power  in  making  the  motor  truck 
of  1917  almost  fulfill  that  bold  manu- 
facturer's slogan  of  "the  Truck  That 
Thinks."  Indeed,  there  has  been  reason 
enough  to  simplify  in  the  mounting  cost 
of  even  the  commonest  steels — and  com- 
mon steels  cannot  be  used  in  motor 
trucks  to-day.  Get-at-ablenessi  plus  has 
been  put  in  every  part  from  the  front 
springs  to  the  tail  lamps.  Builders  who 
put  in  two  speed  gear  boxes  have  gone 
to  three,  and  the  three-speed  truck  buil- 
der has  gone  to  four,  answering  the  de; 
mand  of  the  public  for  flexibility,  the 
growing  congestion  of  traffic  in  cities  de- 
manding the  truck  to  crawl  for  hours  at 
a  time  behind  the  time-wasting  team. 
The  truck  of  1917  model  with  exposed 
running  gear  will  be  as  scarce  as  the 
dodo  in  Mauritius;  99  per  cent,  of  all 
1917  trucks  have  shaft-driven  live  axles 
and  everything  that  moves  "working 
smoothly  and  silently  in  oil  baths.  The 
self-starter  is  coming  into  its  own  as  a 
standard  part  of  the  equipment  of  the 
light  delivery  truck;  eventually  it  will 
also  be  a  standard  part  of  the  heavier 
units.  With  springing  superior  to  even 
fine  limousines  of  a  few  years  back  and 
absence  of  the  jerks  of  the  old  chain- 
driven  truck,  the  modern  truck  driver 
is  better  protected  by  some  builders  in 
his  enclosed  cab  than  the  driver  of  the 
Twentieth  Century  Limited.  Motor 
trucks  must  work  on  a  20-hour-per-day 
schedule,  or  better,  at  times — the  same 
truck  with  only  two  shifts  of  drivers — 
and  the  driver's  strain  and  responsibil- 
ity demand  his  protection  from  the  ele- 
ments and  from  the  irresponsible  ele- 
ment of  the  highway-using  public  to  a 
greater  decree  than  eTer  before. 


Montreal  Motor  Show 

And  Some  of  the  Hardware  Firms  Making  Accessory    Displays    There    This    Season. 


INTEREST  of  the  hardware  trade  in 
Montreal  was  directed  during  the 
week  of  January  20  to  27,  to  the  Na- 
tional Motor  Show  of  Eastern  Canada, 
held  in  the  Almy  Building,  Montreal. 
Many  Montreal  firms  conducting  auto- 
mobile accessory  departments,  and  firms 
specializing  altogether  in  supplies  for 
the  automobile  trade,  occupied  floor 
space  in  the  building,  and  the  show  was 
attended  by  numerous  hardware  dealer. 


from  city  and  district  points,  who  have 
an  up-to-date  interest  in  matters  per- 
taining to  the  accessory  business. 

A  considerable  space  was  taken  and 
well  used  by  A.  E.  Bregent,  of  St.  Ca- 
therine street  east,  this  exhibit  featur- 
ing motor  cycles  and  a  motor-wheel,  also 
accessories  for  the  motorcycle  trade.  The 
Canadian  Fairbanks-Morse  Co.,  of  St. 
Antoine  street,  showed  a  splendid  ac- 
cessory display,  embracing  all  their  lines 


of  batteries,  spark  plugs,  emergency 
equipment,  and  engine  appliances,  etc. 

Amongst  many  notable  displays  of 
tires,  that  of  the  Canadian  Consolidated 
Rubber  Co.  was  noted,  the  nobby  tread, 
chain,  plain  and  Dominion  tread  varia- 
tions being  fully  represented,  and  fully 
explained  by  representatives. 

An  excellent  accessory  display  by  the 
Dominion  Chain  Co.,  of  Niagara  Falls, 
was  seen   to  attract  considerable  atten- 
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tion,  and  the  Champion  Spark  Plug  Co., 
of  Toledo,  Ohio,  set  forth  their  latest 
improved  ideas,  as  well  as  their  devices 
of  earlier  invention  in  manner  to  keep 
observers'  attention  closely  engaged. 

Hyslop  Bros.,  9  Park  avenue,  Mon- 
treal, had  a  most  comprehensive  display 
of  accessories.  Ford  specialties  were 
shown  in  remarkable  variety.  Exclusive- 
ly constructed  Chevrolet  lines  of  acces- 
sories were  also  specially  displayed, 
while  the  tires  particularly  recommend- 
ed by  this  firm  were  given  full  promin- 
ence in  their  show  space. 

Lariviere,  Inc.,  of  909  St.  Lawrence 
Boulevard,  Montreal,  showing  truck 
equipment,  and  special  adaptations  from 
tourinsr  car  to  truck,  had  a  good  exhi- 
bit which  drew  the  attention  of  inter- 
ested erowds. 

Tn    accessories,   John    Millen    &    Sons, 


325  St.  James  street,  Montreal,  made  an 
extensive  showing  with  remarkable  va- 
riety in  their  exhibits,  and  all  the  firm's 
well-known  lines  well  displayed. 

Represented  by  W.  T.  Evans,  of  1684 
St.  Urbain  street,  Montreal,  the  Sphinx 
spark  plugs  presented  a  display  which 
was  no   Sphinx-puzzle. 

Last,  but  not  least  in  the  list  of  dis- 
plays was  the  full  car-space  occupied 
by  the  James  Walker  Hardware  Co.,  252 
St.  James  street.  This  firm,  besides 
showing  a  splendidly  varied  and  com- 
prehensive display  of  all  useful  acces- 
sories, distributed  a  new  road  map  of 
the  district,  which  formed  an  appreci- 
ated souvenir  and  one  likely  to  be  seen 
in  the  hands  of  automobilists  many  a 
time  and  often  this  summer  in  the  east- 
ern districts. 


A  Word  of  Advice  to  Buyers 

New  Conditions  are  Being  Established  in  the  Retail  Busi- 
ness— What  Constitutes  a  Successful  Buyer — 
Meeting  the  Scientific  Salesman. 


IN  the  course  of  an  article  in  a  re- 
cent issue  of  Saturday  Evening  Post, 
some  very  pertinent  remarks  were 
made  on  the  matter  of  buying.  They 
are  quoted  herewith  because  they  point 
a  moral  for  the  retail  buyer — the  need 
for  care  and  discrimination  in  buying:  — 

A  shift  in  buying  and  selling  prac- 
tices seems  to  be  taking  place  slowly. 
Understand,  I  do  not  mean  that  there 
has  been  a  complete  change — a  revolu- 
tion or  anything  like  that.  But  there  is 
a  difference.  There  is  one  class  of  buy- 
ers, however,  who  still  expect  to  be  car- 
ried about  and  fussed  over  with  con- 
siderable eclat;  and  these  are  the  buy- 
ers from  the  smaller  towns,  who  are  usu- 
ally also  the  owners  of  the  establish- 
ments for  which  they  buy.  They  are  a 
little  behind  the  professional  buyers 
from  the  bi<r  cities  in  finding  out  the  ad- 
vantage of  entertaining  the  other  fel- 
low instead  of  letting  the  other  fellow 
entertain  them. 

There  is  another  vast  advantage  the 
professional  buyer  has  over  the  small 
town  merchant  who  does  his  own  buy- 
in?:  He  is  so  much  more  concerned  witli 
various  other  details  of  his  business  that 
lie  gives  little  thought  to  whether  or  not 
he  shall  buy  a  certain  lot  of  stuff  until 
art  fa'esmnn    drops  in  on   him. 

Then  what  chance  has  lie?  Tie  must 
mat  eh  liis  w,'fs  against  the  salesman, 
who  in  a  snecialisf  at  talking  people  into 
buying  things,  whether  needed  or  not. 
The  salesman  h;m  been  practising  on 
his  line  of  argument  for  weeks.  There 
is   Scarcely   n   loophole   of   possible   escape 

that   he  hasn't  though!   about   scores  of 
limes  in  advance.    The  merchant,  on  the 


other  hand,  has  to  combat  these  selling 
arguments  with  such  a  line  of  defence 
as  he  can  rig  up  on  the  spur  of  the  mo- 
ment. And  this  is  not  so  easy  as  one 
might  think.  The  chances  are  that  the 
merchant  will  fall  a  victim  to  the  sales- 
man's cleverly  worked-out  conversation 
— and  will  overbuy. 

I  asked  an  old,  experienced  salesman 
once  why  so  many  retail  enterprises 
sooner  or  later  fail.  Without  a  second 
of  hesitation,  he  declared: 

"It's  because  they  do  not  buy  with 
sufficient  care." 

He  went  on  to  say  that  the  smaller 
the  town  and  the  smaller  the  business, 
the  more  likely  the  storekeeper  is  to 
overbuy.  Go  into  almost  any  small 
country  store  and  you  will  find  a  lar<re 
percentage  of  goods  which  are  piacti- 
cally  worthless — stuff  that  the  proprie- 
tor couldn  't  sell  in  a  hundred  years,  ex- 
cept at  a  loss.  If  you  were  to  investi- 
gate, the  chances  are  that  you  would 
find  this  percentage  of  useless  stock 
S'rowinn-  smaller  and  smaller  as  you 
looked  info  bigger  establishments,  until 
in  the  case  of  a  great  department  store 
there  is  practically  no  dead  stuff  on  the 
shelves  at  all. 

The  trouble  is  that  most  of  the  busi- 
ness education  has  been  alons'  the  line 
of  selling.  There  are  schools  of  sales- 
manship and  talks  on  salesmanship  and 
magazine  articles  about  salesmanship! 
but,  right  offhand  T  cannot  think  of  ever 
having  read  a  treatise  on  how  to  resisl 
expert    salesmanship. 

A  high-grade  salesman  was  endeavor- 
ing one  day  to  obtain  an  order  from  I  he 
head   of  one  of  the  leading  department 


stores  in  Pittsburg.  The  two  were  warm 
personal  friends,  yet  the  salesman  could 
not  get  his  order.  He  finally  gave  up, 
somewhat  in  disgust,  and  the  two  got 
to  talking  of  other  matters. 

"What,"  asked  the  salesman,  "do 
you  regard  as  the  chief  secret  of  your 
success?" 

"Undoubtedly,"  replied  Mr.  Boggs, 
"it  is  being  able  to  resist  a  man  like 
you.  Here  we  are,  old  friends;  you're 
a  gifted  salesman  and  your  goods  are 
always  the  very  best  of  their  kind.  It 
is  always  a  strong  temptation  to  buy 
from  you.  But  I  don't  need  anything 
from  you  at  the  present  time.  So  I 
must  say  'No.'  Except  for  my  ability 
to  say  'No,'  I  should  have  been  on  the 
rocks  long  ago." 

A  big  improvement  has  crept  into  the 
selling  end  of  most  retail  businesses  in 
the  past  few  years.  Men  who  sell  goods 
from  behind  the  counter  are  vastly  more 
clever  salesmen  than  one  used  to  find. 
There  are  a  good  many  obscure-looking 
men  working  behind  counters  who  are 
so  efficient  in  their  quiet  way  that  they 
can  earn  four  thousand  or  five  thous- 
and dollars  a  year.  They  do  it  by  sell- 
ing rapidly. 

@ 


STILT.      SOME      HOPE      FOR     STEVEXS- 
ASHTJRST    BIXL. 

From  Sporting  Goods  Dealer 

Some  day  the  persistency  of  the  American 
Fair  Trade  League  is  going  tn  win,  and  the 
long  deluded,  patient  and  unsuspecting  public 
will  see  the  Stephens-Ashurst  bill  become  a 
law.  This  bill  bobs  up  at  every  Congress,  and 
is  regularly  referred  to  a  committee  and 
promptly  pigeon-holed,  where  it  remains  until 
it  is  too  late  for  action.  But  you  know  about 
the  constant  dropping  of  the  water  wearing 
away  granite— that  is  -what  is  going  to  happen 
to  Congress.  Some  day  Congress  is  going  tn 
pass  this  Stephens-Ashursit  bill.  Of  course. 
Congress  doesn't  believe  it  is,  but  it  will — 
sooner  or  later. 

There  doesn't  seem  to  be  any  very  good 
reason  for  not  passing  such  a  bill.  About 
the  only  way  one  can  account  for  the  failure 
of  the  bill  to  pass  before  this  time  is  the 
general  inclination  of  the  office  holders  to 
look  with  too  much  favor  upon  the  "big"  men 
of  the  retail  trade  as  their  guiding  star.  If 
the  men  who  are  opposed  to  the  bill  will  go 
back  home  for  their  information,  instead  of 
listening  to  some  department  stores,  they  may 
find  cause  for  changing  their  iriindB. 

Naturally  the  department  stores  and  the 
mail  order  houses  of  the  country  oppose  this 
measure.  And  let  it  be  said  right  now  that 
whatever  these  Institutions  oppose  is  good  leg- 
islation for  the  small  dealer  and  nine  times 
out  of  ten  it  is  good  legislation  for  the  con- 
sumers If  the  manufacturer  were  permitted 
to  name  the  retail  price  of  his  product  the 
mail  order     houses     ami     many  department 

stores    would    be    robbed    of   their    favorite    ini 
plement    for    fooling    the    people.      One   of   tw» 
things    must    eventually    happen—   the    manu- 
facturer must   have  the  legal  right  to  name  tlie 
retail    price    of    bis    product    and    enforce   it.    or 

national  advertising  and  trade-marked  goods 
mus<t  eventually  cease  to  exist.  In  time  tli* 
American  magazines  depending  entirely  upon 
national  advertising,  most  gee  the  light. 
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London  Retailers  Hold  Big  Banquet 

First  Annual  Banquet  a  Huge  Success — Address  by  Representatives  of  Various  Trades 

— Splendid  Toast  List  and  Program. 


ONE  hundred  hardware  merchants, 
salesmen  and  guests  attended 
the  first  annual  banquet  of  the 
"Retail  Hardware  Merchants'  Associ- 
ation" of  London,  Ont.,  held  on  Thurs- 
day night  of  last  week.  The  gathering- 
was  probably  one  of  the  largest  ever 
held  by  the  retail  hardware  merchants 
of  any  one  city  in  Canada.  Slightly 
over  a  year  ago  the  retail  hardware 
merchants  of  London  decided  that  they 
should  know  each  other  better.  Get-to- 
gether meetings  were  held  and  the  re- 
sult was  the  formation  of  the  Retail 
Hardware  Merchants'  Association  of 
London.  One  of  the  chief  objects  of 
the  association  was  the  promotion  of  a 
better  feeling  among  the  merchants  of 
the  city,  and  among  their  sales  staff. '- 
It  was  felt  that  social  gatherings  could 
be  held  frequently  and  ideas  exchanged 
between  employers  and  employees  of 
the  city. 

The  first  event  was  a  huge  picnic  at 
Port  Stanley  last  summer.  The  mer- 
chants arranged  for  a  band,  special 
train  etc.,  and  journeyed  to  the  Lake- 
side resort.  A  full  account  of  the  pic- 
nic appeared  in  HARDWARE  AND 
METAL  at  that  time. 

The  first  annual  banquet  was  no  less 
a  success  than  the  big  picnic.  A  delight- 
ful program  of  speeches,  music  and 
recitations  was  presented.  The  menu 
was  excellent,  and  the  menu  card  was 
very  appropriate  for  the  occasion,  show- 
ing the  outline  of  a  lock  set  as  repro- 
duced on  this  page. 

Thos.  A.  Jones  of  Cowan's  Hardware, 
President  of  the  Association,  presided 
as  toastmaster,  and  in  introducing  a 
lengthy  and  brilliant  toast  list,  explain- 
ed the  object  of  the  banquet  as  a  means 
of  bringing  tosrether  the  hardware  men 
of  London  for  the  mutual  benefit  of  each 
and  all,  and  the  furthering  of  efficient 
service    to    their   fellow-citizens. 

Addresses  were  given  by  John  Steve- 
ly,  replying  to  the  toast  to  "The  British 
Empire;"  W.  R.  Yendall  "Canada," 
Mayor  H.  A.  Stevenson  and  ex-Aid.  C. 
W.  Summers,  "The  City  of  London," 
Lieut-Col.  W.  M.  Gartshore  and  J.  J. 
Foote,  "Made-in-London  Goods;"  C. 
A.  Whitwam  and  S.  Rae,  "Wholesale 
Interests;"  Adam  Taylor,  "Manufac- 
turers' Interests;"  Messrs.  C.  W.  Mc- 
Guire.  George  E.  Perry  and  N.  Curtis, 
"Oil  Interests;"  Geo.  D.  Davis,  "The 
Press." 

The  toast  to  "The  British  Emprie" 
was  responded  to  by  John  Stevely.  The 
2'lorv  of  Great  Britain  would  never  die, 
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he  declared,  and  when  this  great  war 
was  over  the  Empire  would  emerge 
stronger,  better,  more  united,  and  more 
wonderful  than  ever  before.  On  the 
shoulders  of  the  Empire  had  fallen  a 
great  portion  of  the  burden  of  the 
struggle,  and  it  was  borne  as  only  Bri- 
tons could  bear  it. 

W.  R.  Yendall,  Canadian  Richards 
Wilcox  Co.,  said  he  appreciated  great- 
ly the  international  courtesy  in  asking 
him,  a  native  of  the  United  States,  to 
reply  to  the  toast  to  "Canada."  His 
parents  were  English  and  he  was  proud 
of  his  British  ancestry,  especially  in 
these  days  when  the  Union  Jack  was 
holding  the  civilization  of  the  world  to- 
gether. He  was  hopeful  that  ere  long- 
he  would  also  have  reason  to  be  proud 
of  his  American  birth  and  that  Old 
Glory  would  soon  be  flying  alongside  of 
the  Union  Jack. 

"Canada  is  emerging  from  the  pro- 
vincialism and  narrowness  of  the  past. 
Canada  has  found  herself,  and  from  be- 
ing a  small  nation,  has  come  to  the  con- 
sciousness of  her  place  in  world  affairs. 
Germany  supposed  that  she  was  the  only 
efficient  nation,  but  is  now  discovering 
that  efficiency  does  not  depend  on  the 
blind  obedience  to  a  military  autocracy, 
but  on  the  energy  and  zeal  of  the  people 
Canadians  showed  them  at  the  battle  of 
Ypres,  when  they  stopped  the  rush 
to  Calais,  what  efficiency  really  was.  We 
have  shown  them  in  manufacturing,  and 
we  will  continue  to  show  them.  We  in 
Canada    can    organize    as    well    as    any- 


body, we  can  manufacture  as  well  as 
anybody,  and  we  can  fight  as  well  as 
anybody,  when  we  want  to.  Canada 
will  never  desert  the  old  land,  but  will 
remain  true  to  her  ideals  of  liberty  and 
righteousness." 

The  toast  to  the  City  of  London  was 
responded  to  by  Mayor  Stevenson  and 
ex-Aid.  C.  W.  Summers,  the  latter  a 
hardware  merchant. 

Mayor  Stevenson  spoke  of  the  im- 
portance of  the  city  from  an  industrial 
standpoint.  He  also  referred  to  the  ex- 
cellence of  the  retail  establishments  of 
the  city.  He  felt  sure  that  the  adver- 
tising campaign  which  the  city  intended 
to  carry  on  throughout  Western  On- 
tario would  bring  excellent  results  to 
the  retail  merchants  of  the  city. 

Mr.  Summers,  expressed  surprise  at 
the  size  of  the  large  hardware  family 
of  London.  It  was  only  by  getting  to- 
gether at  a  gathering  of  this  kind,  that 
the  merchants  realized  the  size  and 
scope  of  the  business  in  which  they  are 
engaged.  Mr.  Summers  referred  to 
London  as  a  splendid  city  in  which  to 
live  and  do  business.  All  should  be 
proud,  he  declared,  to  live  in  such  a  city 
as  London  one  of  the  finest  on  the 
North  American  continent. 

Lieut.  J.  J.  Foote  spoke  on  "Made  in 
London"  goods.  Civic  patriotism  should 
be  the  motto  of  every  Londoner.  The 
people  could  buy  in  London  to  as  good 
advantage  as  anywhere  in  Canada.  Lon- 
don manufacturers  stood  very  high,  and 
it  would  he  a  great  incentive  to  manu- 
facturers if  Londoners  would  purchase 
London^made   goods  wherever  possible. 

Lieut.-Col.  Gartshore  made  a  plea  for 
greater  patronage  for  Canadian-made 
goods,  pointing  out  that  one  might  com- 
pletely clothe  himself  in  goods  made  in 
London  and  build  his  home  of  brick, 
lumber  and  accessories  all  manufactured 
in  the  city.  He  also  appealed  strongly 
for  generous  support  for  the  patriotic 
fund,  that  the  families  of  London  men 
now  fighting  for  their  country  may  be 
adequately   cared   for. 

Col.  Gartshore  and  Mr.  Foote  caused 
considerable  merriment  by  two  or  three 
stories  which  they  related. 

In  responding  to  the  toast,  "Whole- 
sale Interests,"  C.  A.  Whitwam,  of  the 
Hobbs  Hardware  Co.,  referred  to  the 
wholesaler  as  the  link  between  the 
manufacturer  and  retailer — the  link 
that  bears  the  brunt  of  the  strain  from 
both  sides.  He  referred  to  the  difficul- 
ties which  confront  the  wholesaler  at 
the  present   time.     He  pointed  out   t'  at 
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the  wholesalers  were  endeavoring  to  give 
the  best  possible  service  to  the  retailers 
and  thus  helping  the  latter  to  properly 
take  care  of  his  customers. 

S.  Rae,  of  the  D.  H.  Howden  Co..  Ltd.. 
uave  an  interesting  talk  on  prices,  and 
stated  that  although  there  were  rumors 
of  lower  prices,  the  retailers  could  rest 
assured  that  the  end  of  the  high  prices 
is  not  yet  in  sight,  and  that  prices  on 
many  lines  would  go  still  higher.  Tak- 
ing iron  pipes  as  one  line,  he  referred 
to  the  present  high  cost  of  skelp,  and 
said  that  although  pipe  is  now  high 
priced,  the  price  of  the  manufactured 
product  is  low  when  compared  with 
present  costs  of  raw  materials.  Mr. 
Rae  also  referred  to  a  number  of  other 
lines  on  which  higher  prices  were  in- 
evitable. 

Adam  Taylor,  of  the  Taylor,  Forbes 
Co.,  Guelph,  responded  to  the  toast  to 
the  "Manufacturers."  Mr.  Taylor  told 
in  detail  some  of  the  difficulties  con- 
fronting manufacturers  to-day,  both  as 
regards  the  securing  of  raw  materials 
and  labor.  Costs  of  production  have  in- 
creased tremendously  and  in  many  in- 
stances manufacturers  have  not  ad- 
vanced their  prices  to  levels  justified  by 
present  costs  of  material  and  labor.  Mr. 
Taylor  referred  to  the  presence  of  the 
manufacturers^  wholesalers  and  retail- 
ers, and  stated  that  all  were  interdepen- 
dent. They  were  working'  toward  one 
niiumon  end,  and  the  good  feeling  and 
loyalty  that  prevailed  at  the  banquet 
was,  he  declared,  an  evidence  of  the 
good   faith   each  had  in  each  other. 

Referring  briefly  to  the  jobber,  Mr. 
Taylor  stated  that  the  jobber  would  or 
could  not  be  eliminated  as  some  people 
have  suggested.  The  jobber  is  a  neces- 
sity, and  costs  of  distribution  on  most 
lines  were  lessened  by  passing  through 
the   jobber's   hands.      He   cited    the   ex- 


pense which  would  be  incurred  if  the 
retailer  wanting  half  a  dozen  small  lots 
of  goods  had  to  secure  them  from  six 
different  sources  instead  of  through  the 
jobber.  Mr.  Taylor  made  a  plea  for 
support  of  "Canadian-made"  goods, 
when,  of  course,  all  conditions  are 
equal.  He  referred  to  the  fact  that  Can- 
adian manufacturers  have  made  won- 
derful progress  in  manufacturing  during- 
recent  years.  On  many  lines  they  are 
the  equals,  if  not  the  superiors,  of  many 
foreign  manufacturers  of  hardware 
goods. 

C.  W.  McGuire,  Geo.  E.  Perry  and  N. 
Curtis  responded  to  the  toast  to  the 
"Oil  Interests."  It  is  significant  that 
three  names  were  attached  to  this  toast. 
Those  responsible  for  the  programme 
asserted  that  by  attaching  so  many 
names  to  this  toast,  they  did  not  wish 
to  infer  that  the  "Oil  Interetss"  need- 
ed protection.  However,  those  present 
took  advantage  of  "the  occasion,  and 
made  many  humorous  references  to  oil 
trusts,  robbers,  wealth,  high  price  of 
gasoline,  etc.  The  oil  men  handled  their 
subjects  in  a  splendid  manner.  One 
speaker  pointed  out  that  oil  producers 
are  faced  with  a  serious  problem  in  the 
demand  for  gasoline  increasing  so  rap- 
idly, without  a  corresponding  increase  in 
the  demand  for  coal  oil. 

G.  D.  Davis,  editor  HARDWARE 
AND  METAL,  responded  to  the  toast 
to  the  press.  He  referred  to  the  large 
part  the  press  is  playing  in  world  events 
of  to-day.  He  explained  briefly  the 
functions  of  the  daily  newspapers  and 
trade  papers,  both  of  which  are  doing 
good  work  and  are  necessities  in  their 
respective  fields. 

Geo.  E.  Stanley,  hardware  merchant, 
of  Lucan,  Ont.,  one  of  the  guests,  was 
invited  to  address  the  gathering.  Mr. 
Stanley  stated  that  he  had  been  in  busi- 


ness for  upwards  of  thirty  years.  He 
had  always  been  more  or  less  opposed 
to  hardware  associations,  conventions, 
etc.,  but  after  having  been  present  at 
this  splendid  banquet,  and  observing 
the  splendid  feeling  of  harmony  which 
prevailed  among  the  retailers,  he  ar- 
rived at  the  conclusion  that  he  had 
missed  a  whole  lot.  Mr.  Stanley  had 
often  read  in  the  newspapers  the  ad- 
vertisements of  London  hardwaremen, 
and  thought  they  were  a  bunch  of  cut- 
throats. All  his  fears  had  been  dispelled 
at  the  banquet.  Mr.  Stanley  gave  an 
excellent  address  on  our  duty  to  the 
Empire  in  this  trying  time  and  con- 
cluded with  a  recitation  which  was  hear- 
tily applauded. 

An  abundance  of  good  music  was  pro- 
vided by  the  Forest  City  Male  Quartette, 
who,  during  the  evening,  favored  with 
many  popular  and  favorite  song  offer- 
ings. Geo.  A.  Steer,  a  member  of  the 
London  hardware  fraternity,  made  a 
hit  with  songs  and  recitations.  One 
solo,  "The  King  of  the  Sea,"  was  ren- 
dered .with  such  excellent  effect  that  it 
brought  forth  tremendous  rounds  of  ap- 
plause. 

The  Guests 

The  guests  at  the  banquet  were: 
Mayor  Stevenson,  Col.  Gartshore,  J.  J. 
Foote,  MeClary  Mfg.  Co.,  London;  W. 
C.  Allen,  Western  Wire  &  Nail  Works; 
C.  W.  McGuire,  Imperial  Oil  Co. ;  Adam 
Taylor,  Taylor,  Forbes  Co.;  Jno.  Steve- 
ly,  Columbia  Handle  &  Lumber  Co. ;  W. 
W.  Nobbs,  Geo.  C.  Gunn,  MeClary  Mfg. 
Co. ;  Geo.  D.  Davis,  editor  HARDWARE 
AND  METAL;  C.  A.  Whitwam,  Hobbs 
Hardware  Co:;  S.  Rae,  D.  H.  Howden 
&  Co. ;  W.  B.  Gillespie,  Brandram  Hen- 
derson, Ltd.;  W.  R.  Yendall,  Canadian 
Richards  Wilcox  Co.;  Fred  Crooks,  Ohio 
Varnish  Co.;  H.  Fowler,  E.  Carty,  Lon- 
don Advertiser;  J.  A.  Rose,  Hobbs  Hard- 
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ware  'Co.;  W.  S.  Radforth,  Canadian  H. 
W.  Johns-Manville  Co. ;  Messrs.  R.  F. 
Fox,  G.  G.  Forsythe;  W.  J.  McLeod, 
Campbell,  Curtis,  Kendall,  Perry,  Geo. 
and  Roy  Stanley,  Lucan,  Ont. ;  M.  Mc- 
Kenzie,  Clandeboye,  Ont. ;  Thomas 
Shaddock  and  Thos.  Shaddock,  Jr.,  II- 
derton. 

London  Hardwaremen 

London  Hardware  merchants  and 
salesmen  present  were:  T.  H.  Purdom, 
Jr.,  Wm.  Odell,  J.  G.  Steele,  C.  W.  Sum- 
mers, C.  T.  Summers,  A.  C.  Mitchell, 
Harry  Able,  J.  Cox,  Thos.  A.  Jones,  A. 
H  Purdon,  Wm.  Kilpatrick,  Rob.  Kil- 
patrick,  Chas.  Craig^  A.  Westman,  A.  E. 
Westman,  A.  D.  Westman,  Jack  Kings- 
borough,  Mark  Brown,  Fred  Foster,  D. 
J.  Cowan,  R.  G.  Edgecombe,  J.  Gainier, 
H.  Crammer,  C.  McKerlie,  W.  Haid,  H. 
Gatecliffe,  B.  Scott,  B.  Jones,  L.  Kings- 
borough,  Jim  Cowan,  H.  Hawkey,  A. 
Wier,  E.  Brady,  Geo.  Steer,  Fray  Ham- 
mett,  Chas.  Black,  Wm.  Heatherby,  W. 
W.  Chown,  H.  Nichol,  A.  Portsmouth, 
F.  E.  Jones,  Geo.  Brett,  Sam  Essery, 
H.  Walden,  W.  J.  Grey,  Messrs,  Agnew, 
McDonald,  Portsmouth,  Ryckman,  Has- 
sie,  Mitchell. 

© 

FENCING  THE   HIGHWAYS 

In  a  journey  to-day  across  the  Do- 
minion, one  is  impressed  by  the  miles  of 
farm  fencing,  particularly  in  the  far 
West.  It  seems  but  a  day  when  the  vast 
stretches  of  our  Western  territories 
from  Manitoba  to  the  Coast  were  one 
wide  field.  To-day,  for  hundreds  of 
miles,  in  any  direction  you  travel,  rail- 
road and  other  property  is  substantially 
fenced;  it  shows  to  what  extent  the  vast 
areas  have  come  under  cultivation 
either  for  crops  or  stock.  No  b«tter  evi- 
dence of  substantial  growth  could  be 
had. 


LETTERS  TO  THE  EDITOR 


CUTLERY  PLANT  IN  CANADA 

For  some  months  there  have  been 
rumors  that  a  cutlery  plant  was  shortly 
to  start  operations  in  Canada,  but  no 
definite  announcement  has  been  made.  It 
is  known  that  an  American  firm  is  de- 
sirous of  selling  its  cutlery  manufactur- 
ing plant  to  any  Canadians  who  may  be 
interested  in  starting  a  plant  in  Canada. 

@ 

STORES  ARE  DESTROYED 

Quebec.  —  Fire  entirely  destroyed 
three  buildings  in  the  commercial  sec- 
tion of  St.  Roch's  Ward.  The  estab- 
lishments gutted  are  the  piano  sales 
rooms  and  stores  of  Cyrille  Robitaille, 
registered,  the  sales  rooms  and  stores  of 
the  furniture  department  of  the  P.  T. 
Legare,  Limited,  and  the  hardware  store 
of  Giguere  and  Company.  All  three 
stores   were  on   St.   Joseph  street. 


Winnipeg,  Man.,  Jan.  Ylth,  1917. 
To  the  Editor, 

Hardware  and  Metal,  Toronto. 

Dear  Sir, — Would  you  be  good  enough 
to  give  us  your  experience,  your  opinion, 
or  open  your  columns  for  a  discussion  of 
the  necessity  or  not  of  rendering  full  and 
complete  itemized  invoices  for  each  and 
every  account  at  the  end  of  each  and  every 
month.  I  take  it  for  granted  that  the 
great  majority  of  retail  stores  use  the 
counter  book,  where  each  book  and  page 
are  consecutively  numbered,  and  on  which 
a  complete  itemized  record  is  made  of 
every  purchase,  and  which  of  necessity 
goes  to  the  customer. 

Now  the  point  is  why  should  so  much 
office  time  be  necessary  in  a  duplication  of 
work,  when  all  that  should  be  necessary  is 
a  statement  of  date  (book  and  page  num- 
ber in  case  reference  is  necessary)  and 
amount  with  the  total,  which  should  agree 
with  slips  already  delivered  with  goods. 
Has  this  style  not  always  been  the  re- 
cognized and  only  system  with  the  grocer, 
butcher  etc.?  and  while  it  -may  be  that  the 
grocer  has  many  more  items  to  ennumer- 
ate,  still  if  the  principle  is  successful  with 
him  why  should  it  not  be  with  the  hard- 
ware merchant? 

Thanking  you  in  anticipation,  we  re- 
main, 

Respectfully  yours, 

C.  C.  FALCONER  &  CO., 
Per  C.  C.  Falconer. 

This  is  a  question  that  has  been  tak- 
en up  with  a  good  many  merchants  by 
HARDWARE  AND  METAL  at.  differ- 
ent times.  There  are  arguments  from 
the  point  of  view  of  the  merchants  and 
that  of  the  customer,  but,  as  usual,  the 
customer  wins. 

It  is  perfectly  true  that  Mr.  Falconer 
complains  that  the  method  of  rendering 
a  full  and  complete  itemized  invoice  for 
each  and  every  account  at  the  end  of 
each  and  every  month  involves  a  con- 
siderable amount  of  labor,  and  is  in  a 
sense  a  duplication  inasmuch  as  the 
items  on  each  sales  slip  were  made  out 
at  the  time  of  the  original  purchase  by 
the  clerk  and  a  copy  given  to  the  cus- 
tomer. 

We  would  like  to  make  one  point  clear 
and  that  is  that,  while  a  good  many 
stores  continue  the  Day  Book  system  of 
entering  sales  in  a  book,  and  then  copy- 
ing them  out  again  into  a  ledger,  the 
way  that  is  coming  into  favor  in  many 
stores  of  late  is  to  use  the  duplicate  of 
the  sales  slip  and  copy  the  item  into 
the  ledger,  using  a  carbon  so  that  when 
the  account  is  sent  to  the  customer  the 
store  will  retain  a  copy  for  itself.  This 
is  called  the  "loose  leaf  ledger"  sys- 
tem. 

This  work  of  copying  in  the  items 
should  be  done  by  the  bookkeeper  every 
morning,  so  that  at  the  end  of  the  day 


all  the  items  of  the  sales  on  credit  of 
the  previous  day  should  have  been  en- 
tered up  in  the  monthly  account  sheet 
of  each  customer.  This  means  that  at 
the  end  of  the  month  nothing  further 
need  be  done  except  enter  up  the  last 
day's   sales   and  total  the  hill. 

As  Mr.  Falconer  suggests,  many  mer- 
chants are  content  to  enter  up,  opposite 
January  5,  for  instance,  "To  goods. 
$7.62;"  January  10,  "To  goods,  $8.43; 'r 
January  18,  "To  goods,  $4.65,"  and  so 
on,  and  marking  opposite  each  one  of 
these  the  number  or  numbers  to  show 
the  reference  to  the  original  sales  slip, 
so  that  this  could  be  referred  to,  to  get 
particulars  of  any  one  day's  sales.  The 
ordinary  purchaser,  however,  frequent- 
ly, does  not  keep  his  individual  sales 
slip.  The  business  man  does,  hut  the 
private  individual  does  not  as  a  rule. 
This  is  true  in  the  case  of  grocers  as 
well  as  hardware  men,  and  true  also  in 
the  case  of  butcher  bills.  The  account 
when  it  comes  in,  if  each  item  is  marked 
"To  goods,"  or  "To  mdse.,"  is  very 
indefinite,  and  if  the  customer  has  not 
kept  his  separate  slip  for  each  day,  he 
has  no  idea  as  to  whether  it  is  correct 
or  not.  He  usually  looks  to  the  mer- 
chant to  tell  him  what  separate  items 
were  contained  under  the  general  head- 
ing "Mdse."  and  the  bill  that  contains 
these  items  is  much  more  satisfactory 
to  the  customer. 

After  all,  the  practice  generally  re- 
commended would  be  to  suit  the  wishes 
and  convenience  of  the  customer  and  if 
you  render  an  account  which  he  can 
O.K.  at  once,  it  is  far  more  satisfactory 
for  him  and  therefore  for  the  merchant. 
Where  a  monthly  bill  has  been  sent  in. 
in  detail,  and  not  paid,  we  would  not. 
of  course,  advise  rendering  it  in  detail 
again,  the  next  month.  It  should  he 
sufficient  to  refer  to  it  as  "To  account 
rendered,  $76.85."— Ed. 


WholesaleBusiness 
Changes  Hands 


Word  has  been  received  that  Martin, 
Finlayson  and  Mather,  hardware  whole- 
salers of  Vancouver,  B.C.,  have  sold 
their  wholesale  business  to  Wood,  Wall- 
ance  and  Leggatt. 

It  is  impossible  to  get  details  of  the 
transaction  at  time  of  going  to  press 
but  it  is  understood  that  the  business 
will  he  conducted  under  the  name  of 
Wood,  Vallance  and  Leggatt  in  future. 
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THE  MARKETS  AT  A  GLANCE 

Hardware  prices  continue  to  advance,  and  the  trade  gen- 
erally looks  for  continued  high  prices  for  another  year.  The 
demand  for  iron  and  steel  is  as  insistent  as  ever.  Ingot  metals 
have  scored  big  advances  in  price  during  the  past  two  weeks.  Anti- 
mony, for  instance,  has  doubled  in  price,  while  lead,  tin  and 
copper  have  gone  to  higher  levels.  Freight  embargoes  placed  by 
the  railways  on  shipments  east  of  Toronto  have  seriously  affected 
the  trade,  both  wholesalers  and  retailers  being  greatly  inconveni- 
enced. Business  continues  good.  One  large  hardware  jobber 
reports  an  increase  of  25%  in  January  business  over  the  corres- 
ponding month  of  last  year.  All  paint  materials  are  firm  in  price, 
and  linseed  oil  has  advanced  15c  per  gallon  during  the  week. 
Among  the  many  lines  on  which  advances  in  price  have  occurred 
during  the  week  are:  washing  machines,  jack  chain,  auger  and 
car  bits,  padlocks,  Stillson  wrenches,  steel  game  traps,  coal  oil, 
corn  brooms,  bolts  and  nuts.  Hardware  manufacturers  are  badly 
handicapped  owing  to  the  scarcity  of  raw  materials  and  efficient 
labor. 


MONTREAL     MARKETS 


MONTREAL,  Feb.  7.— The  up- 
ward trend  in  prices  in  the 
hardware  lines  of  business  con- 
tinues merrily.  This  week  sees  many 
more  changes,  and  some  very  important 
ones.  Notable  are  the  new  discounts  on 
bolts  and  nuts,  which  means  a  10  p.c. 
advance  at  least.  Stillson 's  wrenches 
are  up  considerably  also  under  a  new 
price  list  and  new  discount  also.  There 
are  several  further  changes  in  shelf 
goods,  including  new  prices  on  a  number 
of  lines  of  steel  traps.  Iron  and  steel 
markets  keep  very  firm,  adding-  to  the 
rising-  tendency  of  goods  manufactured 
therefrom,  and  the  market  for  the 
metals  is  very  firm  in  most  lines,  espe- 
cially tin,  antimony,  and  the  solders 
made  from  these  metals.  More  and  more 
is  it  imperative  for  retailers  in  hard- 
ware (o  attend  closely  to  market  move- 
ments now  that  the  United  Stales  shows 
warlike  deportment  iii  the  world  conflict, 
lis  will  probably  mean  disturbed 
metal  manufactures  in  the  sources  of 
supply   for  manv  Canadian   commodities. 

Shelf  Goods  Show 

Many  New  Changes 

SHELF  GOODS.  Then-  are  still  con- 
tinued advancing  tendencies  in  all  man- 
ner   of    shelf    goods,    and    I  he    hardware" 

merchant    has   every     reason     to    watch 

prices   with    care,   and    keep  close   tab   on 
changes  which  are  occurring,  and   bound 

i  i    "  on  occurring  apparently  from  week 


to  week  in  the  upward  direction.  From 
conversations  with  many  men  in  close 
touch  with  conditions  throughout  Can- 
ada and  the  U.  S.  A.,  one  leading-  hard- 
ware wholesaler  of  Montreal  has  gained 
the  impression  that  the  end  is  still  dis- 
tant in  the  upward  movement  of  prices 
in  shelf  goods,  and  that  supplies  are 
very,  very  scanty. 

Jack  Chain  Up  This  Week 
Steel  jack  chain  is  now  priced  net  list, 
and  brass  jack  chain  is'  plus  20  per  cent., 
again  an  upward  movement. 

Auger  Bits  and  Car  Bits  Up 

Irwin's  auger  bits  are  now  33  1/3  per 
cent,  off  list,  and  Irwin's  car  bits  37V2 
off  list,  an  advance  of  at  least  10  per 
cent.  Snell  car  bits  are  priced  at  30  off 
list  now. 

Padlocks  Net  List 

The  latest  advance  in  padlocks  of  all 
kinds  makes  them  net  list  in  practically 
every  case.  There  has  been  a  steady  up- 
ward trend  in  these. 

Steel  Squares  Uncertain 

Tt  looks  as  if  there  might    be  an   ad- 
vance before  very  hum-  in  steel  squares. 
There  are  hints  given  of  this  possibility. 
Screws  Might  Advance 

Bolts  and  nuts  have  .advanced,  and 
there  is  a  saying  in  the  hardware  trade 
that  when  these  go  up,  wood  screws  are 
likely  to  follow  suit.  The  market  is 
worth  watching  in  connection  with 
screw  s. 


Stillson 's  Wrenches  Up 

Last  week  in  this  column  a  prediction 
was  made  definitely  that  Stillson 's 
wrenches  were  climbing  in  price.  Here 
are  the  new  prices  which  have  just  been 
issued,  also  the  new  discount  by  one 
large  firm  in  Montreal;  other  firms  not 
perhaps  bound  to  the  same  discount : — 
Stillson 's  wrenches,  new  price  list — 6- 
in.,  $2;  8-in.,  $2.25;  10-in.,  $2.50;  14-in., 
$3.50;  18-in.,  $5;  24-in.,  $7.25;  36-in., 
$13.50 ;  48-in.,  $20 ;  discount  60  per  cent, 
off  list. 

Stillson 's  wrench  jaws,  frames  and 
nuts  list  prices: 


Jaws. 

Frames. 

Nuts. 

$0  75 

$0  38 

$0  12 

8-in 

80 

42 

15 

10-in 

85 

50 

20 

14-in 

1  15 

60 

30 

18-in , 

1  75 

75 

35 

24-in 

2  25 

95 

55 

36-in 

4  35 

1  90 

1  10 

Discount  60%  off. 

New  Prices  on  Various  Steel  Traps 

New  prices  are  issued  on  various  lines 
of  steel  traps  as  follows   (per  doz.) : 


Number 

Victor 

Uneida 

Newhouse 

H&N 

0 

$1.40 

$1.80 

$2.90 

1 

1.63 

2.10 

3.40 

$2.50 

iy2 

2.45 

3.20 

5.15 

3.75 

2 

2.45 

4.65 

7.60 

5.25 

3 

4.55 

6.20 

10.00 

7.00 

4 

5.35 

7.25 

Numiber   5   Newhouse    traps   are   quoted   at   $87 
per  dozen,  and  No.  50  at  $61.80  per  dozen. 

Gasoline  and  Coal  Oil 

While  gasoline  remains  unchanged  in 
price  at  291/£c  per  gallon  for  large  quan- 
tities ex  car,  coal  oil  is  advanced  thi?* 
week  to  14c  per  gallon  for  supplies  in 
barrels  of  45  gallons. 

Glue  Very  Scarce 

Glue  is  very  scarce,  and  some  large 
wholesalers  are  now  quoting  only  subject 
to  market  without  prices,  and  are  doing 
business  at  that. 

Pocket  Cutlery  Firm 

The  market  for  all  forms  of  pocket 
cutlery  is  reported  very  firm  and  sup- 
plies scarce.  Dealers  are  glad  to  get  the 
various  staple  lines  of  boys'  and  men's 
knives  without  going  in  for  fancy  goods 
now. 

Corn  Brooms  and 

Washing  Machines  Up 

WASHING  MACHINES.- New  lists 
have  heen  issued  by  manufacturers—of 
washing  machines.  The  discounts  re- 
main unchanged  at  45  per  cent.,  but    the 

net  advances  range  from  25c  to  about  $5 

per  machine. 

Corn  Brooms  Up,  Also  Whisks 
A  15  per  cent,  advance  in  corn  brooms 
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and  rice  root  whisks  was  noted  by  an- 
other large  firm  of  wholesalers  in  Mont- 
real this  week,  and  this  is  in  accordance 
with  predictions  made  recently  in 
HARDWARE  AND  METAL. 

Wire  and  Nails 

Maintain  Prices 

WIRE  NAILS,  ETC.— With  steel  and 
iron  in  their  firm  condition  of  market, 
which  is  in  some  views  likely  to  be  in- 
tensified rather  than  reduced  as  the  year 
goes  on,  there  is  little  surprise  expressed 
at  the  hints  always  heard  here  and  there 
in -connection  with  wire  and  nails  that 
these  lines  have  not  seen  anything-  like 
their  last  advances.  But  for  the  present 
week  there  are  still  no  changes  in  prices 
to  report  in  Montreal  in  either  nails  or 
wire.  Barbed  galvanized  wire  is  quoted 
at  $5.50  base;  plain  galvanized  No.  9  at 
$5.50  also;  No.  12  at  $5.65;  and  No.  1.3 
at  $5.75  per  hundred  pounds.  No.  9  coil 
spring  wire  is  at  $5.55,  and  No.  12  quotes 
at  $5.70  in  Montreal.  Steel  wire  nails 
are  still  at  $4.75  base,  and  cut  nails  at 
$4.50  base.  Demand  is  quite  brisk,  and 
supplies  none   too  plentiful. 

Several  Lines  of 

Plates  Are  Advanced 

SHEETS,  PLATES,  ETC.  —  Some 
large  dealers  are  absolutely  sold  out  of 
many  lines  of  plates  in  Montreal,  not- 
ably all  the  familiar  importations  in  the 
way  of  galvanized  sheets  from  England, 
tinplate,  and  such  metal  plates  as  are 
demanded  by  the  British  munitions  in- 
dustries. Quotations  are  almost  entirely 
nominal  in  Montreal  at  present,  and 
those  who  are  able  to  secure  supplies  are 
fortunate  under  present  conditions.  The 
question  of  price  enters  less  into  the 
transactions  now  than  does  the  ques- 
tion of  supplies  and  possible  deliveries 
for  future  needs.  There  has  been  no 
advance  in  prices  of  black  sheets  this 
week,  and  current  quotation  figures  are 
steady.  Bright  cokes  have,  however,  ad- 
vanced in  price  by  a  dollar  a  box  this 
week,  .and  they  are  in  very  scanty  sup- 
ply. Canada  plates  are  also  up  in  price 
by  25c  per  case,  but  the  prices  are  prac- 
tically nominal  at  that,  for  there  are  so 
few  of  these  available.  The  market  is 
tremendously  firm  for  all  heavier  classes 
of  iron  and  steel  plates. 

Iron  and  Steel  in 

Steadily  Firm  Market 

IRON  AND  STEEL.— There  is  no 
change  in  the  general  condition  of  the 
market  for  iron  and  steel  this  week.  Un- 
precedented firmness  persists,  and  fur- 
ther advances  in  many  lines  of  good 
manufactured  from  iron  and  steel  are 
anticipated.  Some,  as  will  be  noted, 
have  already  taken  place  this  week. 
There  are  still  only  nominal  prices  avail- 
able in  Montreal  for  domestic  pig  iron 
from   $40   per   ton   upwards   to   perhaps 


$45  being  considered  around  the  range 
of  the  market.  II.  S.  war  rumors  keep 
agitating  the  market,  and  make  predic- 
tions impossible.  Prices  for  the  princi- 
pal iron  and  steel  items  on  the  market 

lists  in  Montreal  are  as  under: 

Basis. 

Common  bar  iron,  per  100  lbs $  3.40 

'Refined   iron,   per  100  lbs 3.65 

Horseshoe  iron,  per  100  lbs 3.65 

Norway  iron 10.25 

Mild  steel 4.30 

Band  steel 4.30 

Sleigh  shoe  steel   4.30 

Tire   Steel    4.50 

Toe  calk  steel   5.20 

Mining  tool  steel,   per  lb 0.13V4 

Black  Diamond  tool  steel,  per  lb 0.13V2 

Spring  steel    6.00 

Bolts  and  Nuts 

Have  Advanced 

BOLTS  AND  NUTS.— New  discounts 
on  bolts  and  nuts  effective  Feb.  1  have 
been  placed  on  the  records  of  the  Mont- 
real wholesale  hardware  houses.  The  new 
discounts  show  an  advance,  which  tech- 
nically is  styled  a  "five-point"  advance 
all  over,  or  rather  less  than  10  per  cent. 
Following  are  the  lines  affected  and  the 

new  discounts : 

Carriage   bolts    ($1    list)    %   in.   dia.   and 

smaller   20% 

Carriage  bolts    ($1  list)   7-16  in.  dia.  and 

larger   " ?5% 

Machine  bolts  %  in.  dia.  and  smaller  . . .  20% 

Machine  bolts,  7-16  in.  dia.  and  larger  . .  10% 

Sleigh  shoe  bolts,  %  in.  dia.  and  smaller. .  10% 

Sleigh  shoe  bolts,  7-16  in.  dia.  and  larger  05% 

Coach   and  lag  screws    30% 

Skein  bolts 2o% 

Square  head  blank  bolts   10% 

Bolt  ends J°% 

Plow   bolts    10% 

Elevator  bolts 15% 

Fancy  head  'bolts   10% 

Shaft  bolts   ($3  list)    10% 

Step  bolts,  large  head   ($3  list)    10% 

Whiffletree  bolts    1°% 

Nuts,  square Net  list 

Nuts,   hexagon    Net  list 

Terms  :  2%  off  30  days  from  date  of  shipment. 

Tin  Takes  the  Front 

Place  in  Metal  Market 

INGOT  METALS.— The  market  for 
the  principal  inaot  metals  this  week 
shows  to  some  extent  the  effects  of  the 
world  complications  connected  with  the 
war,  and  the  new  attitude  of  the  United 
States  accentuates  this  effect.  Anti- 
mony and  tin  are  the  metals  which  seem 
most  immediately  disturbed  in  market 
by  the  developments;  tin  in  particular 
is  found  in  verv  much  firmer  market. 
Tin  Advances  in  Price 

TIN. — Early  last  week  tin  evinced 
symptoms  of  coming-  firmness;  indeed, 
an  actual  increase  of  about  %  of  a  cent 
was  recorded,  prices  quoted  in  Montreal 
then  being-  from  $45.75  to  $50,  and 
stocks  reported  small.  This  week  tin 
has  experienced  a  much  sharper  ad- 
vance, having  risen  rapidly  in  the  New 
York  market  to  $56  per  hundred  pounds 
for  five-ton  lots,  which  would  mean  fully 
$60  ner  hundred  pounds  in  Montreal  for 
small  supplies.  Some  tin  is  still  market- 
ed at  $52  to  $54  per  hundred  Montreal, 
ex  store.  Stocks  of  tin  in  Montreal  are 
extremely  light,  and  there  is  the  greatest 
possible  uncertainty  in  securing  fur- 
ther supplies  to  order  from  outside 
owing  to  railway  difficulties.     One  rea- 


son for  the  advance  is  said  to  be  the 
serious  effect  on  sea  transportation  of 
recent  submarine  marauders,  most  of  the 
supplies  of  tin  for  this  continent  com- 
ing from  the  Straits  Settlements  via 
England,  or  from  England  direct  in  some 
instances,  and  ship  space  is  limited  to 
extremely  small  dimensions,  while 
marine  risks  are  affected  in  the  opposite 
manner. 

Antimony  Keeps  Firm 

ANTIMONY.— Following  its  spec- 
tacular advance  from  $18  per  hundred 
pounds  of  the  previous  week  to  $30  per 
hundred  in  Montreal  last  week,  anti- 
mony keeps  in  decidedly  firm  market, 
with  New  York  quoting  $25  per  hun- 
dred, which  sets  the  Montreal  price  at 
the  higher  figure  of  $30  still.  There  is 
very  little  antimony  available  on  the 
market,  and  the  insistence  of  a  brisk 
jobbing  demand  seems  likely  to  keep  the 
price  of  this  metal  high  for  the  imme- 
diate future.  More  production  by  Orien- 
tal mines  would  be  in  turn  affected  by 
the  difficulties  of  marine  transportation. 
Lead  Maintains  Finn  Market 

LEAD. — Still  there  is  the  firmest  pos- 
sible tone  in  the  market  for  lead  in 
Montreal.  Prices  which  last  week  ad- 
vanced a  dollar  per  hundred  over  the 
quotations  of  the  previous  week,  and 
were  at  $8.50,  are  shaded  up  again  this 
week,  and  not  much  lead  is  available  in 
Montreal  at  the  $8.50  price.  One  large 
firm  was  almost  absolutely  cleaned  out 
of  lead  during  the  week,  and  though 
supplies  had  been  on  order  for  months, 
deliveries  of  the  metal  are  so  slow  that 
no  guarantees  can  be  given  for  delivery 
of  future  orders.  Quite  a  considerable 
premium  is  easily  leviable  on  prompt 
shipment  orders  and  demand  is  strong. 
Copper  Firm  as  Ever 

COPPER.— The  market  for  copper 
was  strong,  but  not  excited  during  the 
week,  and  prices  remained  as  quoted  last 
week,  but  with  an  intensely  firm  tone. 
Owing  to  the  great  shortage  of  copper 
in  Montreal  quotations  are  almost 
merely  nominal,  but  for  small  orders 
from  $35  to  $36  per  100  pounds  would 
be  asked  or  even  higher,  with  easting 
copper  at  about  $36  to  $37  per  hundred. 
Spelter  in  Quieter  Market 

SPELTER. — A  quiet  mood  has  come 
over  the  market  for  spelter  as  com- 
pared with  previous  experiences  in  the 
past  few  months,  and  though  demand 
for  domestic  purposes  keeps  fairly  good, 
there  is  not  any  marked  activity  in  the 
condition  of  market  at  present.  Prices, 
which  moved  up  about  a  cent  last  week 
as  compared  to  the  previous  week,  are 
now  at  $16  to  $16.25  in  Montreal  per 
hundred  pounds,  and  stocks  are  quite 
low,  with  replenishment  retarded  by 
railway  congestion. 

Aluminum  Steady  Still 

ALUMINUM.— Steadiness  is  the  char- 
acteristic  of   the   market   for   aluminum 
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this  week,  with  no  price  changes  as 
compared  with  conditions  of  last  week. 
The  quotation  $18  per  hundred  pounds 
holds  for  the  present  in  Montreal,  and, 
while  demand  is  fairly  steady,  and  sup- 
plies affected  by  the  same  conditions  as 
pertain  to  the  other  metals,  there  is  no 
spectacular  feature  either  in  tone  or 
tendency  in  this  market  just  now. 

Scarcity  of  Scrap 

Metals  is  Evident 

OLD  METALS.— One  of  the  principal 
features  noted  in  the  market  conditions 
affecting  old  metals  in  Montreal  at  pres- 
ent is  the  shortage  of  supply.  A  very 
brisk  demand  exists  for  all  kinds  of  old 
metals,  and  to  unearth  a  long-forgotten 
store  of  almost  any  kind  of  metallic 
"junk"  would  be  akin  to  the  discovery 
of  a  gold  mine.  The  price  of  old  cast 
iron  and  stove  plate,  for  instance,  is 
quite  €onsiderably  advanced  now  in 
Montreal,  beinsr  put  at  $18  to  $19  per 
gross  ton  (of  2,240  pounds),  this  being 
the  usual  standard  of  weight  for  old 
iron  in  Montreal.  For  the  other  old 
metals  in  demand  at  present  prices  are 
as  quoted  below,  and  it  may  be  noted 
that  copper,  tea  lead,  heavy  lead  pipe, 
and  heavy  zinc  are  all  in  firmer  market 
this  week  as  compared  with  previously 
ruling  prices: 


Peril). 

Tea   lead    0.06%         

Heavy  lead  pipe   0.08%         

Yellow   brass   0.15%  .... 

Red   brass   0.19%         

Light   brass    O.10y2         

Heavy  zinc 0.08% 

Heavy  copper 0  25%  .... 

Old  cast  iron,  per  gross  ton    ..  18.00  19.00 

Stove  plate,  per  ton 11.75  .... 

Old  rubbers,  boots  and  shoes..     0.08%  .... 
Overshoes,   lumbermen's   rub- 
ber   boots    0  06%         

Auto   tires   0  05%         

Bicycle   tires    0  02%         

Lead  and  Zinc  Goods 

In  Firmer  Market 

LEAD  AND  ZINC,  ETC.— The  mar- 
ket for  lead  products,  zinc  sheets  and 
similar  lines',  also  the  solders,  is  very 
firm  at  present,  with  supplies  very 
scarce.  Especially  is  the  firmness  noted 
in  the  solders  and  articles  into  which 
tin  and  antimony  enters,  such  as  bab- 
bitt metals.  These  are  all  firm,  and  will 
probably  be  firmer.  Following  prices 
are  quoted  this  week  in  Montreal : 

Lead  pipe,  lb $0.15 

Lead  waste  pipe,   lb 0.16 

Lead  traps  nnd  bends   Net  list 

Lead  wool,  lb 0.15 

Lead  sheets,  3  lbs.  sq.  ft.  ...  0.14 
Lead  sheets,  3%  lbs.  sq.  fit..  0.14 
Lead  sheets,  4  to  6  lbs.  sq.  ft.     0.14 

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to 
size  lc  lb.  extra. 

Solder,  guaranteed,  lb 0.37 

Solder,  strictly,  lb 0.35 

Solder,   commercial,  lb 0.33 

Solder,  wiping,  lb 0.33 

SoMer,  wire,  lb 0.31 

Zinc  sheets,  per  lb 0.33 


0.52 


TORONTO  MARKETS 


TORONTO,  Feb.  9.— With  embar- 
goes on  the  Grand  Trunk  and 
Canadian  Pacific  Railways  on  all 
points  east  of  this  city,  the  prospect  of 
getting  deliveries  of  goods  has  reached 
a  more  acute  stage.  How  long  the  em- 
bargo will  remain  on  is  not  yet  known. 
It  is  stated  by  the  companies  that  the 
condition  has  been  necessitated  by  the 
storms  and  severe  weather.  There  is 
also  in  all  probability  a  dearth  of  ship- 
ping to  take  the  freight  from  the  ocean 
ports,  and  this  is  causing-  the  freight  to 
back  up.  The  Canadian  Northern  Rail- 
way at  the  lime  of  writing  was  still  ac- 
cepting goods  for  shipment  east.  The 
most  notable  price  change  during  the 
week  was  the  advance  in  linseed  oil  of 
15c  per  gallon.  The  new  price  of  $1.35 
per  gallon  for  raw  linseed  oil  establishes 
a  new  hi?h  record  for  that  commodity. 
Advances  have  been  recorded  in  the 
price  of  glue.  An  unprecedented  de- 
mand has  arisen  for  this  article  on  the 
realization  that  there  is  a  shortage  of 
supplies.  Users  are  willing  to  pay  al- 
most any  price  asked  in  order  to  get  it. 
Barb  wire  has  advanced  50c  per  hun- 
dred, gisa]  clothes  lines  have  also  ad- 
vanced in  conformity  with  the  higher 
prices   for   all    sisal    products.      Changed 

discounts  on  wrenches  provide  for  an  in- 
creased price.     New  discounts  on    holts 


and  nuts  provide  for  an  increase  iu 
these  commodities.  Lace  leather  has 
advanced.  Lead  pipe  and  waste  pipe 
have  gone  up  lc  per  pound.  Brooms 
have  made  a  further  advance.  Coal  oii 
has  gone  up  lc  per  gallon.  Discounts 
on  glass  have  been  changed  to  provide 
for  an  increased  price.  White  lead  in 
oil  is  firm  and  higher  prices  are  a  prob- 
ability. Business  has  been  good  during 
the  week  in  spite  of  the  difficulties  at- 
tendant upon  shipping. 

Stillson  and  Trimo 

Wrenches  Up  10% 

WRENCHES.— An  advance  of  ap- 
proximately 10  per  cent,  has  been  made 
in  the  price  of  Stillson  and  Trimo 
wrenches.  Goes  wrenches  remain  un- 
changed. Agricultural  wrenches  also  re- 
main unchanged.  This  advance  follows 
an  intimation  in  these  columns  last  week 
that  there  was  strong  probability  of 
such  a  movement  in  the  market. 

Bolts  and  Nuts  Have 

Been  Increased  in  Price 

BOLTS  AND  NUTS.— An  advance  of 

approximately  6V2  per  cent,  has  been 
made  effective  in  the  price  of  bolts  and 
nuts.  Carriage  bolts  are  now  quoted  at 
20  per  cent,  off  list  for  the  %-inch  and 
smaller,    as    compared    with    the    former 


discount  of  25  per  cent.  Carriage  bolts 
of  7-16-inch  diameter  and  larger  are  now 
quoted  at  5  per  cent,  off  list,  where 
formerly  the  discount  was  10  per  cent. 
Similar  advances  have  been  made  in  ma- 
chine bolts,  sleigh  shoe  bolts,  coach  and 
lag  screws,  square  head  blank  bolts,  bolt 
ends,  plow  bolts,  elevator  bolts,  fancy 
head  bolts,  step  and  shaft  bolts,  whiffie- 
tree  bolts,  tire  bolts,  square  nuts  and 
hexagon  nuts.  Discounts  are  as  follows: 
Carriage  Bolts   ($1.00  list)—  %  off  list 

%  in.  and  smaller    20 

7-16   in.   and   larger    5 

Machine  Bolts — 

%    in.   and    smaller    20 

7-16  in.   and   larger    10 

Sleigh   Shoe   Bolts— 

%  in.  and   smaller   10 

7-16  in.  and  larger  5 

Coach  and   Lag  Screws   30 

Skein   Bolts    25 

Square  Head   Blank  Bolts 10 

Bolt   Ends    10 

Plow    Bolts    10 

Elevator   Bolts    15 

Pan<>y  Head  Bolts    10 

Step   and   Shaft  Bolts    ($3  list) 10 

Whiffletree   Bolts    10 

Nuts,    Square    Net  list 

Nuts,  Hexagon   Net  list 

Stove   Bolts    55 

Tin    Bolts    40 

Sisal  Clothes  Lines 

Have  Advanced  20% 

CLOTHES-  LINES.— Following  the 
advance  recorded  last  week  in  sisal  pro- 
ducts, some  wholesale  hardware  houses 
have  made  effective  an  advance  in  the 
price  of  sisal  clothes  lines,  which  ap- 
proximate 20  per  cent.  For  instance, 
on  the  three-ply  48-foot  lines  the  selling- 
price  has  been  advanced  from  $1.20  to 
$1.45  per  dozen,  and  on  the  six-ply  48- 
foot  lines  there  has  been  an  advance  of 
40c  per  dozen,  the  selling  price  now  be- 
in"'  $2.32,  as  compared  with  $1.92  form- 
erly. There  have  been  corresponding 
advances  on  the  30-foot,  40-foot,  60-foot. 
72-foot  and  100-foot  lengths  for  both 
the  three-ply  and  six-ply. 

Lace  Leather  Has 

Increased  in  Price 

LACE  LEATHER,  BELTING.— There 
has  been  a  firm  tendency  in  the  market 
for  side  lace  leather  and  cut  lace  leather, 
which  has  worked  toward  higher  prices 
in  certain  quarters  during  the  week. 
There  was  a  movement  toward  higher 
levels  last  week  when  the  lower  quota- 
tions were  moved  upward  5c  per  pound. 
The  range  of  prices  for  side  lace  leather 
is  now  from  $1.35  to  $1.45  per  pound, 
and  for  cut  lace  leather  from  $1.50  to 
$1.65  per  pound.  Beltino-  has  held 
steady  in  price  for  some  weeks,  although 
there  is  a  firmness  in  the  market  owing 
to  the  scarcity  of  leather  suitable  for 
this  purpose,  and  also  because  there  has 
been  such  a  tremendous  demand  for 
belting  of  all  kinds.  Extra  quality  belt- 
ing is  quoted  at  30  and  5  per  cent,  off 
list,  and  standard  quality  at  40  per  cent, 
off  list.  Demand  for  belting  is  greater 
than  the  supply. 
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Barb  Wire  Moved 

Upward  50  Cents 

WIRE,  NAILS.— An  advance  of  50c 
per  hundred  pounds  has  been  made  ef- 
fective, in  the  price  of  barb  wire.  The 
selling  quotation  is  now  $5  per  hundred, 
as  compared  with  $4.50  formerly.  There 
is  a  continued  firmness  in  the  market  for 
all  wire  products  in  conformity  with  a 
similar  situation  in  the  United  States. 
Wire  nails  are  also  in  firm  market,  but 
the  prices  quoted  are  still  at  $4.70  base. 

Corrugated  Sheets  and 
Galvanized  Shingles  Firm 

SHEETS,  PLATES.— There  is  a  firm- 
ness in  the  market  for  corrugated  sheets 
and  galvanized  shingles.  To  some  deal- 
ers the  condition  seems  to  point  to  high- 
er prices.  Galvanized  sheets  are  also  in 
very  firm  market.  Some  of  the  dealers 
are  cleaned  out  of  sheets,  but  expect  to 
get  supplies  in  the  near  future.  High 
prices  for  the  galvanized  sheets  are  op- 
erating to  curtail  consumption ;  in  many 
instances  black  sheets  are  being  used 
with  a  coat  of  paint  to  take  their  place. 

Advances  Are  Again 

Made  in  Iron  and  Steel 

IRON  AND  STEEL.— Advances  have 
been  recorded  again  in  a  number  of  lines 
of  iron  and  steel.  Angles  which  last 
week  were  quoted  at  $4.25  base  are  now 
quoted  from  $4.50  to  $4.75.  Horseshoe 
iron  is  also  quoted  up  25c  at  $4.25.  Mild 
steel  has  advanced  25c  per  hundred  and 
band  steel  from  10c  to  35c.  Following 
are  the  quotations: 

Per  100  Lbs. 

Common    bar    iron    $  3  90        $4  00 

Common   bar   steel    *. 4  25 

Refined    iron    4  15  4  25 

Angles,   base    4  50  4  75 

Horseshoe    iron    4  00  4  25 

Norway  iron    7  50  .... 

Mild    steel    4  25 

Band   steel    4  50  4  75 

Mining    tool    steel    14  00  22  00 

Sheet   cast    steel    23  00  29  00 

Spring  steel   6  00 

PIG  IRON.— There  is  really  n»  change 
in  the  pig  iron  situation.  Canadian 
foundry  iron  is  still  off  the  market,  and 
there  is  no  prospect  of  supplies  feeing 
obtainable  until  there  is  sufficient  coke 
available  for  the  furnace  to  operate. 
Coke  is  still  a  very  scarce  commodity, 
notwithstanding  efforts  made  by  the 
railway  companies  to  relieve  the  situa- 
tion. A  considerable  tonnage  of  pig 
iron  is  being  imported  from  the  States. 

Quotations  on  Old, 

Heavy  Copper  Higher 

OLD  MATERIALS.— Old  heavy  cop- 
per is  quoted  V4c  to  %c  per  pound  high- 
er during  the  week,  at  24c  to  241/>c. 
There  is  uncertainty  in  the  old  materials 
market  awaiting  the  developments  with 
respect  to  the  entry  of  the  United 
States  into  the  war.  Demand  for  these 
materials  has  been  fairly  active  during 
the  week.    With  the  one  exception,  noted 


prices  are  the  same  as  those  quoted  last 
week: 

Per  lb. 

Tea   lead    $  0  06  

Heavy    lead    pipe    O  08  

Yellow    brass    0  15%  

Red    brass    0  10%  

Light  brass    0  10%  

Heavy    zinc    0  OS  

Heavy    copper    0  24  0  24% 

Old  cast  iron,  per  ton 15  50  $16  00 

Stove   plate,   per  ton    11  75  

Old  rubbers,  boots  &  shoes    0  OS%  

Overs  hoes,     lumbermen's 

rubber  boots   0  06%  

Auto    tires    0  05%  

Bicycle   tires    0  02%  

Ingot  Metals  Firm 

And  Advancing 

Ingot  metals  are  all  firmer  this  week, 
with  advances  recorded  in  several  in- 
stances. The  future  is  very  uncertain. 
Stocks  of  all  metals  are  very  light. 

LEAD. — The  lead  market  is  very  firm 
and  lead  prices  are  now  at  the  highest 
levels  that  have  prevailed  since  the  out- 
break of  the  war.  Quotations  at  New 
York  are  pureH7  nominal.  Local  prices 
range  from  103/ic  in  large  shipments  to 
lie  for  small  lots. 

BOLTS  AND   NUTS. 

Discounts    off    Standard    List.      Effective 

Feb.   1,   1917. 

Carriage   Bolt    ($1.00   list)—  % 

%    in.    dia.    and    smaller    20 

7-16  in.   dia.   and   larger    5 

Machine  Bolts — 

%   in.  dia.  and   smaller   20 

7-16   in.    dia.    and   larger    10 

Sleigh   Shoe  Bolts— 

%    in.    dia.    and    smaller     10 

7-16  in.    dia.   and   larger    5 

Coach   and   Lag  Screws    30 

Skein    Bolts    25 

Souare  Head    Blank   Bolts    10 

Bolt  Ends    10 

Plow    Bolts    10 

Elevator   Bolts    15 

Fancy  Head   Bolts    10 

Sten  and   Shift   Bolts'  ($3.00  list) 10 

Whiff'otroo    Bolts    10 

Tire   Bolts    40 

Snuare  Nuts  Net  list  per  100  lbs. 

Hexagon  Nuts   Net  list  per  100  lbs. 

COPPER.— For  the  first  time  in  34 
years  the  American  metal  market  on 
Monday  of  this  week  did  not  quote  a 
price  on  copper.  U.S.  producers  claim 
they  have  no  copper.  Efforts  are  being 
made  to  have  a  Government  census  tak- 
en.      Locally  the  price  is  37c  lb. 

ANTIMONY.— The  antimony  situa- 
tion is  attracting'  considerable  atten- 
tion, and  very  little  spot  antimony  is 
offered.  Prices  are  double  those  asked 
a  month  ago,  and  locally  the  price 
ranges  from  35c  in  large  lots  to  38c  for 
small  lots. 

TIN.— Tin  like  all  other  metals  is 
higher  and  the  market  is  very  uncertain. 
Price  locally'  is  57y2c  lb.  with  conces- 
sions to  laree  buyers. 

SPELTER.— Quotations  on  spelter 
are  unchanged  from  last  week.  Stocks 
are  very  light  and  prices  range  from 
13V2  to   15c   lb. 

ALUMINUM/ — Prices  on  aluminum 
are  unchanged,  at  68c  lb. 


Big  Advances  in  Lead 

Sheets,  Pipe  and  Solder 

LEAD  AND  ZINC  PRODUCTS.— 
Lead  pipe  and  lead  waste  pipe  advanced 
lc  per  pound  during  the  week,  lead  wool 
increased  lc, ,  lead  sheets  have  gone  up 
ly^e  to  1X/2C  per  pound  and  solders  of 
all  brands  have  advanced  4c  to  5c  per 
pound.  There  is  a  firm  market  in  the 
lead  and  tin  markets  with  higher  prices 
and  this  has  sent  the  prices  of  their  pro- 
ducts skyrocketing  also.  Quotations  are 
as  follows: 

Montreal — ■ 

Lead    pipe,    lb $*  14  .... 

Lead    waste   pipe,   lb 0  15  .... 

Lead    traps   and    bends    Net  list  

Lead   wool,   lb 0  IS  

Lead   sheets,   3  lbs.   sq.  ft O  18%  

Lead   sheets,  3%   lbs.  sq.  ft..     0  13% 

Lead  sheets,  4  to  0  lbs.  sq.  ft.    0  13%  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to 
size,    lc   lb.   extra. 

Solder,   guaranteed,   lb 0  54  .... 

Solder,   strictly,   lb 0  32%  

Solder,    commercial,    lb 0  31%  .... 

Solder,  wiping,  lb 0  31%  0  32 

Solder,   wire,    lb 0  35  

Zinc  sheets,  per  lb ©25  .... 

United  States  Government 
After  Sisal  Commission 

ROPE,  TWINE.— The  recent  advance 
in  sisal  rope  lends  interest  to  the  fact  that 
the  United  States  Government  has  started 
proceedings  under  the  Sherman  anti-trust 
law  seeking  to  end  the  alleged  monopoly 
in  Mexican  sisal.  The  Federal  Depart- 
ment of  Justice  of  the  United  States  has 
brought  action  and  a  petition  has  been 
filed  which  states  some  facts  connected 
with  the  sisal  industry  as  follows:  "As  a 
result  of  the  unlawful  combination,  con- 
spiracy and  agreement,  the  defendants 
have  obtained  a  complete  monopoly  of 
trade  and  commerce  in  sisal  among  the 
States  of  the  United  States  and  between 
the  United  States  and  Mexico.  The  Co- 
mision  Reguladora  has  become  the  sole 
purchaser  of  sisal  from  the  producers  in 
Mexico,  and  the  sole  importer  of  sisal  into 
and  the  sole  seller  of  sisal  in,  the  United 
States.  The  defendants  have  been  and 
are  able  to  fix  arbitrarily  the  price  of  sisal 
in  the  United  States.  The  price  which 
at  the  time  of  the  formation  of  the  unlaw- 
ful combination,  conspiracy  or  agreement 
was  5^4e.  per  pound  at  New  York,  and 
for  more  than  five  years  prior  had  aver- 
aged  about  5^2  cents  has  been  rapidlv 
advanced.  By  May  22,  1916.  it  had 
reached  7%  cents  at  New  York,  not- 
withstanding the  quantity  imported  into 
the  United  States  for  the  year  ending 
June  30,  1916,  was  greatly  in  excess  of 
any  previous  year.  By  July  11,  1916,  the 
price  had  been  further  increased  to  10% 
cents,  by  December  23,  1916,  to  14^0., 
and  by  January  25,  1917,  to  16y2c.  At 
the  present  price  of  sisal,  the  cost  of  the 
binder  twine  necessary  to  harvest  the 
annual  cereal  crop  of  the  United  States 
will  be  increased  by  more  than  $25,000,000 
over  the  cost  in  1915." 

Locallv  all  cordage  lines  bare  held  firm 
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during  the  week  at  the  advances  recorded 
last  week.  It  remains  to  be  seen  what 
will  come  of  the  action  now  being  brought 
by  the  United  States  against  the  Comi- 
sion.  In  the  meantime  prices  on  binder 
twine  for  the  present  year  have  not  yet 
been  named,  but  it  is  expected  they  will 
be  issued  in  the  near  future. 

Demand  for  Enamelware 

and  Tinware  is  Good 

STOVES,  ENAMELWARE.— There  is 
a  good  demand  for  enamelware  and  tin- 
ware of  all  kinds,  better  in  fact  than  at 
this  time  last  year.  This  same  condition 
prevails  with  respect  to  gas  ranges,  for 
which  there  is  an  excellent  demand  at  the 
present  time.  The  season  for  stoves  and 
heaters  is  somewhat  quiet  at  present  fol- 
lowing an  extra  heavy  demand  for  the 
present  season's  business.  Difficulty  in 
obtaining  many  lines  of  raw  materials  is 
still  a  big  factor  in  the  manufacture  of  a 
sufficient  supply  of  gas  ranges.  Prices  in 
these  various  lines  have  held  steady  dur- 
ing the  week. 

Brooms  Again  Make 

Advance  of  10% 

BROOMS. — There  has  been  a  general 
advance  on  the  price  of  brooms  approxi- 
mating 10  per  cent.  One  line  that  form- 
erly sold  for  $7.80  per  dozen  is  now- 
quoted  at  $8  for  the  four-string  brooms. 
On  the  five-string  broom  the  advance 
has  been  from  $9  to  $9.25  per  dozen. 
For  the  six-string  the  selling  price  was 
formerly  $10.50  while  the  new  price  is 
$11.  All  grades  and  classes  of  brooms 
by  the  same  maker  has  advanced  in  a 
similar  proportion.  There  have  been  fur- 
ther advances  in  broom  corn  in  the 
United  States.  Where  formerly  it  was 
sold  at  $250  to  $260  per  ton  it  is  now 
changing  hands  at  $300  per  ton. 

Discounts  on  Pumps 

Have  Been  Changed 

PUMPS. — By  a  change  in  discounts 
on  brass  lined  cylinders  and  brass  body 
cylinders  for  pumps  an  increased  price 
has  been  made  effective  in  these  lines. 
Brass  lined  cylinders  are  now  quoted  at 
25  per  cent,  discount  off  list,  as  com- 
pared with  30  per  cent,  formerly.  Brass 
body  cylinders  are  now  quoted  at  a  dis- 
count of  20  per  cent.,  the  former  dis- 
count being  25  per  cent.  The  discount 
on  pumps  remains  at  35  per  cent.  On 
cistern  pumps  (lie  discount  is  30  per 
cent,  on  some  and  35  per  cent,  on  others, 
according  to  the  style. 

Coal  Oil  Up  \c  Gallon; 
Gasoline  Market  Firm 

COAL  OTL,  GASOLINE.— An  ad- 
vance of  1c  per  gallon  has  been  re- 
corded  in  the  price  of  all  coal  oil,  which 

now  makes  the  Belling  price  of  Canadian 
prime  white  and  lioynlitc  L3c  pop  gal- 
lon, Palacine  Hie  per  gallon,   Lampoline 


14c  per  gallon  and  Electroline  17c.  Fuel 
oil  has  also  advanced  in  barrel  lots  1,4  c 
per  gallon  to  1214c  Gasoline  is  in  firm 
market  but  quotations  during  the  week 
were  at  28%c  and  29c  per  gallon  with 
benzine  one  cent  per  gallon  less  than 
gasoline.  Crude  oil  in  the  Mid-Contin- 
ent field  is  still  quoted  at  $1.70  per 
barrel  but  there  was  a  falling  off  in 
production  of  crude  during  the  month 
of  January.  Consumption  of  gasoline 
continues  heavy  for  this  time  of  the 
year.  Higher  prices  on  gasoline  are 
anticipated. 

New  Washing  Machine 
Lists  Have  Been  Issued 

WASHING   MACHINES.— New    lists 
on  washing  machines  have  been  sent  out 


to  the  trade  during  the  week  which 
make  effective  higher  prices  on  many 
lines  of  machines.  The  increase  in  some 
machines  amounts  to  25c  net  while  in 
some  of  the  higher-priced  machines  the 
advance  amounts  to  as  much  as  $8. 
With  some  machines  there  has  been  no 
increases.  Discount  on  the  new  list  re- 
mains the  same  as  on  previous  lists  at 
50  per  cent.  off.  List  prices  on  some  of 
the  lines  will  be  found  in  current  quota- 
tions. 

Firmness  in  Wood  Screws 

SCREWS.— There  is  a  firm  market 
for  wood  screws  of  all  kinds  with  a 
strong  probability  that  advances  will  be 
recorded  in  these  lines  in  the  near  fut- 
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LONDON,  Feb.  8.— Prices  continue  to 
advance  rapidly  and  prospects  are 
for  much  higher  prices  in  the  near 
future.  In  addition  to  higher  prices  many 
lines  are  almost  impossible  to  procure 
now  and  the  situation  is  sure  to  become 
worse  when  the  spring  trade  opens.  Most 
merchants  are  busy  just  now  taking  in 
spring  goods  and  marking  them  in  pre- 
paration for  spring  trade.  Business  con- 
tinues seasonably  good.     Colder  weather 

PRICES    FOR    WASTE    PAPER 

Letters  have  been  received  from  a 
number  of  Western  Canada  readers,  who 
claim  to  have  considerable  difficulty  in 
disposing  of  waste  paper.  HARDWARE 
AND  METAL  has  been  advised  by  a 
large  Toronto  firm  that  they  will  pur- 
chase ordinary  scrap  paper  at  the  fol- 
lowing prices  for  car  lots: 

F.o.b.    Winnipeg    $9.00  ton 

„       Brandon   8.00    „ 

„       Regina    6.00    „ 

„       Saskatoon    5.50    „ 

„      Prince  Albert   5.00    „ 

Calgary    3.00    „ 

Edmonton    3.00    „ 

lines  are  going  good.  Collections  are  quite 
satisfactory. 

Bolts  and  Nuts  Have 

Been  Increased  in  Price 

BOLTS  AND  NUTS.— An  advance  of 
approximately  six  and  one-half  per  cent, 
has  been  made  effective  in  the  price  of 
bolts  and  nuts.  Carriage  bolts  are  now 
quoted  at  20  per  cent,  discount  off  list 
for  the  %-inch  diameter  and  smaller  as 
compared  with  the  former  discount  of  25 
per  cent.  Carriage  bolts  of  7-10  inch  dia- 
meter and  larger  arc  now  quoted  at  5 
per  cent,  off  list  where  formerly  the  dis- 
count  was  10  per  cent.    Similar  advances 


have  been  made  in  machine  bolts,  sleigh 
shoe  bolts,  coach  and  lag  screws,  square 
head  blank  bolts,  bolt  ends,  whiffltree 
bolts,  tire  bolts,  square  nuts  and  hexa- 
gon nuts.  Discounts  are  as  follows:- — 
Carriage  Bolts   ($1.00  list)—  %  off  list 

%  in.  and   smaller   20 

7-16   in.   and   larger    5 

Machine  Bolts — 

%    in.    and    smaller    20 

7-16  in.   and   larger    10 

Sleigh   Shoe   Bolts— 

%  in.  and   smaller   10 

7-16  in.  and  larger  5 

Coach  and  Lag  Screws   30 

Skein   Bolts    25 

Square  Head  Blank   Bolts    10 

Bolt    Ends    10 

Plow   Bolts    10 

Elevator   Bolts    15 

Fancy  Head  Bolts    10 

Step   and   Shaft  Bolts   ($3  list) 10 

Whiffletree   Bolts    10 

Nuts,    Square    Net  list 

Nuts,  Hexagon    Net  list 

Stove   Bolts    55 

Tin    Bolts    40 

New  List  Prices  on 

Wringers  Made  Out 

WRINGERS.  —  New  list  prices  on 
wringers  have  been  worked  out.  Figured 
at  45  and  5  per  cent,  off  the  new  list  the 
net  prices  on  some  of  the  lines  are  as 
follows:  Royal  Canadian,  one  year,  plain 
bearing,  11-inch  roll,  $44.31  per  dozen; 
Eze,  one  year,  ball  bearing,  11-inch  roll, 
$47.97  per  dozen ;  Bicycle,  three-year,  ball 
bearing,  11-inch  roll,  $53.98  per  dozen; 
Warranty,  five  years,  ball  bearing,  11- 
inch  roll",  $59.98." 

Wooden  Wash  Tubs 

Advance  10  Per  Cent. 

WASH  TUBS.— An  advance  of  10  per 
cent,  has  been  made  in  wooden  wash  tubs 
during  the  week..  There  has  been  a  firm- 
ness in  the  market  for  these  goods  for 
some  time  past  and  the  result  has  been 
higher  prices.  No.  0  size  arc  now  quoted 
at  $12.25  per  dozen;  No.  1  size  at  $10.75 
per  do/.(  n,  and  No.  2  size  at  $9  per  dozen. 
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Axes  Make  Advances 
Approximating  $1.50  Doz. 

AXES.  —  New  prices  that  have  been 
made  effective  on  axes  provide  for  an  in- 
crease of  approximately  $1.50  per  dozen. 
Wellandvale  Special  are  now  quoted  at 
$9.75  per  dozen,  Cherokee  at  $10.50  per 
dozen;  Hand-made  at  $10  per  dozen; 
Eagle  handled  at  $10  per  dozen  and 
Cherokee  handled  at  $13  per  dozen.  There 
is  a  firmness  in  the  market  for  axes  ow- 
ing to  the  situation  in  steel. 

Socket  Chisels  Have 

Advanced  25  Per  Cent. 

CHISELS. — An  advance  .of  25  per  cent. 
by  the  changing  of  the  discounts  on  these 
lines.  Socket  firmer  chisels,  socket  fram- 
ing chisels,  socket  corner  chisels  and  sock- 
et slicks  are  now  quoted  at  a  discount  of 
50  and  10  per  cent,  off  list.  Usual  extras 
are  still  charged  for  beveling. 

Garden  and  Lawn 

Shears  Marked  Up 

SHEARS. — New  prices  have  been  put 
into  effect  on  garden  and  lawn  shears 
which  provides  for  a  substantial  increase. 
The  price  for  the  8-inch  plain  garden 
shear  is  now  95c.  each,  for  the  8-inch 
notched  garden  shear,  $1.25  each,  9-inch 
plain  is  quoted  at  $1.25,  and  9-inch 
notches  at  $1.50.  Two-inch  ladies'  gar- 
den shears  at  $1  each. 

Wire  Nails  Firm. 

There  is  a  firmness  in  the  market  for 
wire  nails  and  cut  nails.  Wire  nails  are 
quoted  on  a  basis  of  $4.70  per  hundred 
pounds,  and  cut  nails  on  a  basis  of  $4.50 
per  hundred  pounds.  Wire  products  of 
all  kinds  are  in  firm  market. 
Linseed  Oil  Up  15c. 

An  advance  of  15c.  per  gallon  was  re- 
corded in  the  price  of  linseed  oil  during 
the  week.  On  one  to  two  barrel  lots  raw 
linseed  oil  is  now  quoted  at  $1.35  and 
boiled  at  $1.38  per  gallon.  In  three  to 
five  barrel  lots  the  price  is  $1.34  for  raw 
and  $1.37  for  boiled.  In  six  to  nine  bar- 
rel lots  the  quotation  on  raw  is  $1.32  and 
$1.35  for  boiled.  Prices  are  firm  at  the 
advance. 

Turpentine  Holds  Steady. 

Turpentine  held  steady  during  the 
week.  There  is  a  light  demand  for  this 
commodity  at  the  present  time.  One  bar- 
rel lots  are  quoted  at  81c.  per  gallon  and 
two  to  four  barrel  lots  at  80c.  per  gallon. 
In  5-gallon  lots  the  price  is  88c. 
Expect  Rope  to  be  Scarce. 

It  is  expected  in  hardware  circles  here 
that  rope  will  be  scarce  later  in  the  pre- 
sent season.  Prices  for  both  sisal  and 
manila  rope  have  held  firm  at  recent  ad- 
vances. Pure  manila  is  quoted  at  29y2e. 
lb.  base.  British  manila  at  25c,  New  Zea- 
land hemp  at  25c. 

New  Prices  on  Sweat  Pads. 

New  prices  have  been  issued  on  sweat 
pads  which  provide  for  an  advance.    Yel- 


low are  now  quoted  at  $5.50  per  dozen 
and  Ventiplex  at  $5.75  per  dozen. 
Blasting  Powder  Higher. 

An  advance  has  been  made  in  the  price 
of  blasting  powder  during  the  week.     In 
kegs  f.o.b.  factory  the  price  is  now  $2.25. 
Barn  Door  Track  Up. 

New  prices  have  been  named  for  barn 
door  track  which  provide  for  an  increase. 
One  and  one-quarter  inch  track  is  now 
selling  at  7c.  per  foot. 

Charcoal  Advances. 

Higher  prices  are  now  prevailing  for 
charcoal.  Following  advances  that  have 
been  put  into  effect  in  other  centres  the 
paper  sacks  are  now  quoted  here  at  $1.35 
per  dozen,  while  the  bulk  charcoal  is  sold 
at    25c.  per  bushel. 

Jellstone  Prices  Advance. 

New  prices  have  been  issued  on  Jell- 
stone.  White  is  quoted  at  a  list  price  of 
9c.  per  pound  and  tints  at  10c.  per  pound, 
the  discount  from  the  list  being  40  per 
cent.  This  commodity  is  put  up  in  three 
and  one-half  pound  packages  with  twelve 
packages  to  a  case. 

Wiss  Shears  Up  20  Per  Cent. 

By  the  changing  of  the  discount  on 
Wiss  shears  an  advance  of  approximately 
20  per  cent,  has  been  made.  The  new 
selling  price  is  now  33  1-3  per  cent,  off 
list. 

Many  Sundry 

Lines  Go  Higher 

Miller's  Latches  Up  20  Per  cent. 

Millers    night    latches    and    padlocks 


have  all  advanced  in  price.  The  advance 
in  jobbers'  prices  here  will  run  about 
20%. 

Sap  Spouts  Higher. 
Eureka  sap  spouts  have  advanced  to 
$8  per  thousand,  or  85c.  per  100. 

New  List  Prices  on 

Stillson  Wrenches 

New  list  prices  have  been  issued  on 
Stillson  wrenches  and  parts  and  are  sub- 
ject to  a  discount  of  50-5%.  The  new  list 
prices  on  wrenches  are  as  follows :  6  in., 
$2 ;  8  in.,  $2.25 ;  10  in.,  $2.50 ;  14  in.,  $3.50 ; 
18  in.,  $5;  24  in.,  $7.25;  36  in.,  $13.50;  48 
in.,  $20. 

Fencing  Firm  and  Unchanged. 

Fence  wire  is  firm  and  unchanged  at 
the  following  prices :  — 

Per  100  lbs.— Barb,  $4.50 ;  No.  9,  plain  galvan- 
ized, $4.25;  No.  12,  $4.40;  No.  13,  $4.50;  No.  9, 
coil  spring,  $4.30 ;  No.  10,  O  and  A.,  $5.16  ;  No. 
11,  $5.22  ;  No.  12,  $5.30. 

Prices  on  Spring  Lines. 

The  following  prices  are  quoted  on 
spring  goods: — 

Poultry  netting,  1"  &  2"  mesh 30-10% 

Painted  screen,  100  ft.  rolls.  .$2.75  per  100  sq.  ft. 
Painted  screen,  50  ft.  rolls. .  .$2.80  per  100  sq.  ft. 

Bronze  screen  cloth  14c  per  sq.  ft. 

Harvest  tools 40% 

No.  20  S.D.  hinges  $11.00  gross 

New  Prices  on  Packing. 
Packing  has  advanced  in  price  and  jute 
is  now  quoted  at  12c.  per  pound,  hemp  at 
28c.  per  pound;  No.  2  Italian,  28c,  and 
No.  1  Italian,  36c: 

Silverware  Up. 
Rogers  1847  flatware  has  registered  an 
advance  of  10  per  cent,  and  is  now  quoted 
at  a  discount  of  45  per  cent,  off  list. 


WINNIPEG  MARKETS 


WINNIPEG,  Feb.  7.— Business  for 
February  is  away  to  a  very  good 
start  and  throughout  the  various 
warehouses  in  the  city  every  department 
is  keeping  busy.  The  amount  of  orders  to 
be  put  through  is  very  gratifying  and  the 
question  which  concerns  most  of  the  ob- 
bers  just  now  is  whether  they  will  have 
the  stock  to  supply  the  heavy  demand. 
There  is  no  doubt  but  that  shortages  will 
occur,  but  retailers  must  understand  the 
difficulties  of  manufacturers  getting 
through  the  immense  quantity  of  orders 
they  have  with  inefficient  help  and  short- 
age of  much  raw  material.  However,  the 
more  serious  question  of  the  day  which 
concerns  Canadians  everywhere  is  being 
faced  with  due  regard  to  its  importance 
and  the  mere  shortage  of  a  package  of 
tacks,  a  tin  pan  or  a  22  rifle  need  cause  no 
eruption  of  feeling. 

Many  Important 

Price  Changes  Effective 

During  the  week  the  markets  have  been 
fairly  quiet,  hut  nevertheless  some  very 
important  changes  have  gone  into  effect. 
A  late  wire  last  week  conveyed  the  news 
of  an  advance  of  $1  per  box  in  tin  plate 


and  Canada  plate  and  an  advance  of  35c 
per  100  lbs.  on  galvanized  sheets.  Two 
other  important  lines  which  carry  revised 
prices  are  rope  and  game  traps,  the  re- 
visions in  each  case  representing  ad- 
vances over  former  figures. 

The  new  prices  ruling  on  Canada  plate 
and  tin  plate  as  represented  by  the  ad- 
vance of  $1  per  box  are  as  follows: — 

Box. 

Canada  Plate,  y2  pol'd.  .6 $7.25 

7 7.25 

8 7.50 

Full  pol'd    6 8.25 

7 8.25 

8 8.50 

Tin   Plate   I.C 20x28 19.00 

20x33 21.50 

I.X 20x28 20.50 

20x33 23.50 

Terne  Plate  I.C 20x28 19.00 

The  revised  quotations  now  applying 
to  galvanized  sheets  are  reproduced  here- 
with : — 

Per  100  lbs.— 10%,  $8.75;  28,  $8.45;  26,  $8.15; 
24,  $8.00;  22,  $8.00;  20,  $7.85;  18,  $7.85. 

A  revision  in  four  gauges  of  black  iron 
was  also  put  into  effect  as  below :  16  and 
14  ga.,  $6.25  per  100  lbs.;  12  and  10  ga., 
$6.50  per  100  lbs. 

Manila  and  Sisal 

Rope  Goes  Higher 

The  advance  recorded  on  rope  for  the 
Continued  on  page  56. 
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Toy  Fair  Shows  Many  New  Lines 


Advances  Made  in  Metal  Toys,  Boats,  Dolls,   Furniture   and   Other  Lines 
Attendance  of  Buyers  From  West  as  Well  as  East — 
Two  Weeks'  Exhibit. 


Good 


OVER  a  score  of  toy  makers  of 
Canada  were  present  with  ex- 
hibits at  the  Second  Annual  Toy 
Fair,  which  opened  at  8  Colborne  Street. 
Toronto,  this  week,  and  will  continue  to 
the  end  of  next  week,  and  a  very  gratify- 
ing- number  of  buyers  have  been  on  hand 
from  toy  departments,  not  only  in  On- 
tario, but  from  Western  Canada  and 
Quebec  The  toy  makers,  as  a  rule,  ex- 
pressed themselves  as  gratified  with  the 
orders  or  promises  of  orders  that  they 
had  received  from  the  buyers. 

Tn  some  respects  the  exhibit  was  not 
as  large  as  the  first  one  held  under  the 
auspices  of  the  Department  of  Trade 
and  Commerce  one  year  ago,  where  im- 
porters showed  as  well  as  makers.  Some 
of  the  toy  makers  who  were  there  at  that 
time  have  fallen  by  the  wayside,  but 
others  who  were  absent  have  built  up  a 
good  steady  business  in  their  lines,  but 
were  unable  to  be  present  at  this  time. 
Some  very  creditable  exhibits  were  seen, 
with  the  main  interest  of  course  center- 
ing in  the  new  lines  that  had  been 
brought  out  since  last  Christmas. 
New  Lines  in  Metal  Toys 
Among  those  that  attracted  much 
favorable  attention  was  an  extension  of 
the  line  of  the  Newmarket  Toy  Com- 
pany, now  the  Beaverton  Metal  Toy  Co., 


who  make  up  iron  goods  of  a  finished 
design,  including  trains,  engines,  horses, 
various  kinds  of  vehicles,  or  what  we 
might  call  the  regular  line  of  metal  toys. 
While  the  prices  of  these  goods  have  ad- 
vanced considerably,  from  25  to  50  per 
cent,  over  last  year,  owing  to  the  in- 
crease in  cost  of  the  metal  and  labor,  it 
is  believed  hy  most  of  the  toy  buyers 
that  these  goods  have  found  a  per- 
manent place  in  Canada,  and  the  prices 
that  are  charged,  particularly  those  that 
Will  be  arranged  for  in  normal  times, 
will  enable  them  to  maintain  their  hold 
against  imported  goods.  All  the  toys 
■that  are  turned  out  are  strong  and  ser- 
viceable. So  great  has  been  the  demand 
for  these  lines  that  the  firm  reports 
themselves  as  sold  out  for  the  whole  of 
this  year.  There  should  be  further  fac- 
tories along  this  line  in  Canada. 
New  Finns  Making  Boats 

Several  new  firms  are  going  into  the 
making  of  toy  boats,  both  in  metal  and 
in  wood.  Among  these  are  a  Vancouver 
firm  and  a  former  sailor,  Geo.  Hanratty, 
of  Toronto,  who  designs  the  models,  in- 
cluding cruisers,  torpedo  boats,  ordin- 
ary sail  boats,  and  so  on,  which  operate 
by  winding  up.  These  are  neat,  and 
low-priced. 

A   new  steel  constructor  toy  is  being 


shown  by  the  Castle  Mfg.  Company,  af- 
ter the  Erector  or  Meccano  toys,  in  some 
ingenious  designs.  They  also  show  a 
sand  toy. 

Other  new  lines  are  a  rapid  fire  ma- 
chine gun,  which  has  a  novel  method  of 
loading  the  ammunition  in  the  form  of 
marbles;  the  use  of  animals'  heads,  in- 
cluding the  hen,  in  wooden  toys,  such  as 
rocking  chairs,  rocking  horses,  sulkies, 
etc.,  made  by  the  Royalet  Mifg.  Co.  of 
London,  Ont.,  and  a  variety  of  child- 
ren's tin  ware,  such  as  sand  pails,  tea 
sets,  etc.,  by  the  Davidson  Mfg.  Co. 

The  Dominion  Toy  have  added  to 
their  line  of  dolls  an  odd  form  of  horse. 
"Canada  Dolls"  include  nearly  75 
varieties  of  unbreakable  dolls.  The 
Brophey  Doll  Co.  have  a  number  of  new 
designs  in  the  Madame  Hendren  dolls, 
including  St.  Patrick 's  Day  and  Hallow- 
e'en  specialties,  and  the  famous  "Black 
Cat." 

The  Victoria  Toy  Co.  of  Victoriaville. 
Que.,  are  to  the  fore  with  an  increased 
range  of  papier  mache  rocking  horses, 
dolls  furniture,  etc.,  and  the  Copp,  Clark 
Co.  have  a  large  variety  of  flags  and 
games. 

The  manager  is  Mr.  E.  V.  Henderson, 
of  Toronto,  and  the  secretary-treasurer, 
Mr.  L.  G.  Beebe. 


A  Group  of  New  Canadian  Toy  Lines 


Dolls  on  left — Tin,  of  gome  twenty  linns  of  "Canada  Dolls";  dolls  on  middle  right,  "Madame  Dendren's,"  hii  Brophey  Doll  Co.,  villi 
the  '■rut"  by  tame;  horse  toy  newt  mi.  Dominion  Toy  Co.;  tin  lines,  plates,  pails,  washboard,  watering  can,  etc.,  Tims.  Daridson  Mfg. 
Co.;  iron  toys,  fire  engine,  hook  and  ladder,  gipsy  wagon,  plough,  ele.,  Kearerlon  Metal  Toil  Co.;  model  of  battleship,  Castle  Mfg.  Co.; 
"lion,"  suiki/  and  noose,  rocking  hone,  Royalet  Mfg.  Co. 
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Hardware  Store  Burned 
Fire     on    February    4    destroyed     the 
hardware  store  of  Gigueue  &  Co.,  Que- 
bec. 

Addition  to  Stove  Plant 
Montreal,  Que. — The  Canada  Stove 
and  Foundry  Co.  plans  to  build  a  con- 
crete, brick  and  mill  construction  pipe 
foundry  at  St.  Laurent,  at  an  estimated 
cost  of  $36,000. 

Burglars  Rob  Store 

Burglars  broke  into  F.  J.  Bishop's 
hardware  store,  Brantford,  Ont.,  and 
stole  a  quantity  of  money,  revolvers, 
knives  and  ammunition.  It  is  thought 
that  the  thieves  were  in  hiding  in  the 
store  when  it  was  locked  up. 

Industrial  Notes 

Oakville,  Ont. — The  Acme  Rubber  Co. 
by-law  was  carried  by  a  substantial  ma- 
jority. 

Hamilton,  Ont. — The  Tallman  Brass 
Co.  will  shortly  call  tenders  for  an  addi- 
tion to  their  plant. 

Ford,  Ont. — Plans  are  being  prepared 
for  a  factory  for  the,  Canadian  Lamp  & 
Stamping  Co.,  to  cost  $27,000". 

New  Incorporations 

The  Gladstone  Brush  Mfg.  Co.,  with 
eapital  of  $50,000,  has  been  incorporat- 
ed. The  head  office  of  the  company  is 
at  Toronto. 

The  Spencer  Heater  Company  of  Can- 
ada, with  head  office  of  the  company  in 
the  city  of  Toronto,  and  capital  of  $500,- 
000,  has  been  incorporated.  The  com- 
pany will  make,  manufacture,  buy,  sell, 
trade,  and  deal  in  all  kinds  of  boilers, 
heaters,  furnaces,  heating  apparatus, 
and  plants. 

Serious  Fire  Damage 

About  $5,000  damage  was  done  to  the 
plant  of  the  Allith  Manufacturing  Com- 
pany, 49  Bay  street,  Toronto,  by  fire  on 
February  7.  The  origin  of  the  blaze  is 
unknown. 

A  Brass  Band 
Beatty  Bros.,  Fergus,  Ont.,  have  or- 
ganized a  brass  band.  Most  of  the  musi- 
cians will  be  men  in  the  factories.  Mr. 
White,  of  Newmarket,  has  been  engaged 
as  leader. 

To  Heat  Factory  With  Gas 
The  Board  of'  Control  have  decided  to 
give     the    McClary    Company,     London, 


Ont.,  the  right  to  tap  the  mains  of  the 
Southern  Ontario  Gas  Company  for  a 
supply  of  natural  gas.  The  possibility 
of  Avar  between  the  United  States  and 
Germany  has  greatly  increased  the  dan- 
ger of  a  continued  coal  shortage,  thus 
making  gas  a  necessity. 

Personals 

A.  J.  Clymer  of  the  Enterprise  Mfg. 
Co.,  Philadelphia  was  in  Montreal  this 
week. 

H.  A.  Thibault  of  the  Utica  Drop 
Forge  &  Tool  Co.,  was  a  business  visi- 
tor this  week  in  Montreal. 


CHART,ES  HICKMAN,  President, 

Ottawa  Paint   Works,  Ltd.,   Ottawa,   Ont.     An 

announcement  regarding     the     appointment  of 

officers  of  the  Company  appeared  on  page  65  of 

last   week's  issue  of  Hardware  and  Metal. 


Arthur  Hatch  of  the  Canada  Steel 
Goods  Co.,  Hamilton,  Ont.,  was  a  visi- 
tor in  Montreal  this  week. 

F.  J.  C.  Cox,  manufacturers'  agent, 
Winnipeg,-  has  been  nominated  alder- 
manic   candidate  in  that  city. 

W.  W.  Near,  president  of  the  Page- 
Hersey  Iron,  Tube  &  Lead  Co.,  Limited, 
has  been  appointed  a  director  of  the 
Dominion  Bank. 

J.  E.  Brown,  manager  of  Revillon 
Freres,  Edmonton,  Alta.,  wholesale  de- 
partment, has  been  elected  president  of 
the  Edmonton  Board  of  Trade  for  1917. 

The  E.  Cecil  Short  Co.,  Metal  Mer- 
chants, Montreal,  have  increased  their 
staff  lately  by  the  addition  of  Walter 
Lee  who  was  formerly  associated  with 
the  L.  E.  Moulton  Co.,  of  Montreal,  and 


who  will  now  assist  Mr.  Short  in  de- 
partments of  the  business. 

J.  M.  Thompson,  manager  Winnipeg 
branch  of  Beatty  Bros.,  Ltd.,  Fergus, 
Ont.,  is  visiting  the  head  office  of  the 
company.  He  speaks  enthusiastically  of 
the  hardware  dealers  in  the  West,  and 
also  of  the  prospect  for  business  in  the 
Western   Provinces. 

W.  J.  Keyes,  who  covers  Eastern  On- 
tario for  Lowe  Bros.,  Ltd.,  Toronto,  has 
been  off  the  road  for  the  past  six  weeks 
on  account  of  illness.  Mr.  Keyes  is  now 
out  of  the  hospital,  but  the  doctor  has 
ordered  him  to  remain  at  his  home  for 
at  least  two  weeks  longer.  His  many 
friends  will  wish  him  a  speedy  recovery. 

Business  Changes 

Lomond,  Alta. — L.  A.  Ostrum  has  sold 
his   hardware  business. 

Tugaske,  Sask. — German  Bros.,  hard- 
ware merchants,  are  selling  out. 

Sidewood,  Sask. — E.  W.  Salmon, 
hardware  and  grocer,  has  sold  to  Walter 
S.  Pearce. 

Cartwright,  Man. — L.  H.  Phillips, 
hardware  merchant,  is  removing  to  La- 
mond,  Alta. 

Ravenscrag,  Sask. — The  Ravenscrag 
Hardware  Co.  have  been  succeeded  bv 
R.  Whitefoot. 

Balmoral,  Man. — The  estate  of  J.  L. 
Barbour  has  sold  the  hardware  stock 
to  C.  S.  Jones. 

Millett,  Alta.— Morris  and  Taylor, 
hardware  merchants,  have  sold  to  Mil- 
let Hardware  Co. 

Camrose,  Alta.  —  Herman  Burger, 
hardware  merchant,  has  sold  out  to 
Morris  and  Taylor,  Millet. 

Kins-sville,  Ont. — Nelson  Bros,  have 
sold  their  line  of  hardware,  and  are  now 
carrying  on  a  plumbing  business. 

Bridgeford,  Sask. — The  Saskatchewan 
Hardware  and  Harness  Co.  have  sold 
their  Bridgeford  business  to  O.  J.  Coo- 
ley. 

Victor  De  Granpre  has  bought  out  the 
store  of  A.  Lippe  &  Co.,  hardware  deal- 
ers, Wnlfe  and  Lagauchetiere  streets, 
Montreal. 

B.  C.  Metal  Output 

Official  figures  of  last  year's  output 
of  British  Columbia's  mines  flhows  a 
tremendous  increase  over  all  previous 
years.  The  returns  from  all  sources  are 
valued  at  $42,970,555.  This  is  45  per 
cent,    better   than    the    showing   of   the 
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year  1915,  and  32.50  per  cent,  greater 
than  for  1912,  which  was  the  banner 
year  previously.  Following  is  a  sum- 
mary of  the  output  of  chief  metals  and 
coal  products:  Gold,  $5,389,229;  silver, 
$2,099,838;  lead,  $3,186,773;  copper, 
$18,429,934;  zinc,  $3,648,599;  coal,  $7,- 
093,352;  coke,  $1,622,850;  building  ma- 
terials, $1,500,000. 

Appointed   Edmonton   Sales   Manager 

H.  S.  Blackstock  has  been  appointed 
sales  manager  of  the  Edmonton  branch 
of  Beatty  Bros.,  Limited.  Mr.  Black- 
stock  commenced  to  work  for  this  firm  in 
1907;  previous  to  that  he  acted  as  local 
a  sent  in  the  town  of  Barrie,  Ont.  The 
first  five  years  he  was  engaged  with  the 
firm  he  covered  Central  and  Eastern  On- 
tario and  the  Maritime  Provinces,  and 
on  this  territory  he  is  well  known.  Some 
two  years  ago  he  was  compelled  through 
ill  health  to  relinquish  business,  and 
went  West,  residing  in  Calgary  for  a 
while,  then  later  removed  to  Edmonton. 
His  many  friends  will  be  glad  to  know 
that  he  has  been  appointed  to  this  posi- 
tion of  sales  manager,  covering  such  an 
important  field. 

New  Hardware  Store 

Messrs.  Bourasseau  and  Primeau  have 
opened  a  new  hardware  business  on  St. 
Catherine  Street,  East  Mlontreal,  and 
have  made  a  good  start  with  experience 
to  their  credit. 
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1900  Washer 

Hillhouse  &  MacLead,  Clifford,  Ont. — 
Kindly  advise  through  HARDWARE 
AND  METAL,  the  name  and  address  of 
the  firm  making  the  1900  Washer. 

The   1900   Washer   Co.,  Yonge   street, 

Toronto. — Ed. 

»     *     • 

Makes  of  Windmills 
C.  P.  Moore,  Sydney,  C.B. — Can  you 
give   us   the   address  of   Messrs.   Gould, 
Sbapley  &   Muir  Co.,  manufacturers  of 
windmills? 

Brantford,  Ont.— Ed. 
•     •     » 

Repairs  for  Supreme  Range 
Fraser     Bros.,     Bradford,     Ont. — Can 

you  tell  us  where  we  can  get  repairs  for 

the  Supreme  range? 

Supreme  Heating  Co.,  Welland,  Ont. — 

Ed. 

»     *     » 

Cadmium 

The  Wm.  Paterson  &  Son  Co.,  Brant- 
ford, Ont. — We  understand  there  is  a 
metal  cast  in  Canada  called  Canadium, 
a  by  product  of  nickel.  Can  you  give 
us  some  information  regarding:  it? 


There  is  a  metal  called  Cadmium,  a 
by-product  of  nickel.  It  is  procurable 
from   Canada  Metal   Co.,  Toronto. — Ed. 

*     *     » 

Manufacturers  of  Glue 

J.  S.  Demers,  Thetford,  Mines,  Que. 
— Kindly  give  me  the  addresses  of  the 
different  Canadian  and  American  manu- 
facturers of  glue. 

Canada  Glue  Co.,  Brantford,  Ont.;  W. 
Harris  &  Co.,  Toronto,  Ont. ;  Russia  Ce- 
ment Co.,  St.  John,  N.B. ;  Maritime  Fish 
Corporation,  Montreal,  Que. ;  McArthur 
Irwin  Co.,  Montreal,  Que. ;  American 
Agricultural  Chemical  Co.,  2  Rector 
street,  New  York  City;  Consolidated 
Rendering  Co.,  40  N.  Market  street, 
Boston,  Mass. ;  American  Glue  Co.,  121 
Beverly  street,  Boston,  Mass. ;  J.  Dold 
Packing  Co.,  745  William  street,  Buf- 
falo, N.Y.— Ed. 


@ 

Brace   McKay  &   Co.  Want  Catalogues 
and  Invoices 

The  office  of  Brace  McKay  &  Co.,  Ltd.. 
Summerside,  P.E.I. ,  was  badly  gutted 
by  fire.  All  1916  invoices  and  catalogues 
were  destroyed.  The  company  would  be 
glad  to  receive  copies  of  all  1916  in- 
voices, and  also  catalogues  from  hard- 
ware manufacturers  and  jobbers.  All 
account  books  were  saved,  and  the  stock" 
was  undamaged. 


Beaver  Board  Convention 


The  most  successful  convention  in  the 
history  of  the  concern  was  recently  held 
by  the  Beaver  Board  Companies  at  the 
administration  offices,  Buffalo,  N.Y.  -  In 
attendance  at  the  convention  this  year 
were   a  number   of  guests   representing 


some  of  the  Canadian  distributors. 
Among  the  guests  were: — S.  P.  Bissett, 
James  Bissett  &  Co.,  Quebec,  Que.;  C. 
H.  Walters,  McAuliffe-Davis  Lbr.  Co., 
Ottawa,  Ont.;  Guy  Long,  Long  Lumber 
Co.,    Hamilton,    Ont.;     I.    W.    Halliday, 


Wm.  Rutherford  &  Co.,  Montreal,  Que.; 
Herbert  Seybold,  Starke-Seybold  &  Co.,. 
Montreal,  Que.;  Guy  Simpson,  Mecha- 
nics' Supply  Co.,  Quebec,  Que.;  Mr. 
Pratt,  R.  Laidlaw  Co.,  Toronto,  Ont. 
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Group  of  salesmen  and  guests  at  the  Convention  of  the  Beaver  Board  Companies. 
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NEW    HARDWARE    GO 

OFFERED   TO   CANADIAN  HARDWAREMEN 


STEERING   GEAR   ATTACHMENT 

The  New  York  Coil  Company,  338 
Pearl  street,  New  York  city,  have  just 
placed  upon  the  market  a  safety  device 
for  the  steering  gear  .on  Ford  cars.  Its 
object  is  to  prevent  the  possibility  of 
the  steering  wheel  going-  over  centre 
when  wheel  is  turned  too  far.  It  also 
prevents  a  like  occurrence  when  tra- 
versing deep   sand   or  muddy  roads. 

It  consists  of  a  clamp  formed  in  two 
sections,  which  is  installed  on  the  steer- 


SAFETY 
STEARINQ 

GEAR 
ATTACHMENT 
FOR   FORD  CARS' 


Steering  Gear  Attachment. 

ing  gear  shaft,  directly  above  the  steer- 
ing gear  bracket,  and  turns  with  the 
steering  shaft.  It  is  adjusted  and 
clamped  into  position  when  the  steer- 
ing wheel  is  turned  full  to  the  left  in 
which  position  it  forms  a  stop  on  the 
bracket,  and  insures  the  wheel  not  be- 
ing turned  too  far. 


CHAMPION   MINUTE   SPARK   PLUG 
CLEANER 

A  new  product  called  the  Champion 
"minute"  spark  plug  cleaner  has  been 
perfected  and  placed  on  the  market  by 
the  Champion  Spark  Plug  Co.,  Toledo, 
Ohio.  The  makers  claim  that  the  Cham- 
pion "Minute"  spark  plug  cleaner  en- 
ables any  one  as  well  as  the  expert  me- 
chanic to  thoroughly  clean  a  spark  plug 
without  the  necessity  of  taking  it  apart, 


or  using  tools  of  any  kind.  Heretofore, 
it  is  claimed,  the  cleaning  of  spark  plugs 
was  a  difficult  proposition  and  even 
when  done  by  those  familiar  with  the 
operation  required  considerable  time 
and  care. 

To  eliminate  the  above  time-consum- 
ing operations,  the  Champion  "Minute" 
spark  plug  cleaner  was  perfected.  This 
device  consists  of  a  special  glass  tube 
about  5  inches  in  length  with  a  bushing 
in  the  open  end  into  which  the  spark 
plug  is  screwed,  the  tube  containing 
about  50  specially  adapted  steel  needles. 
To  clean  a  plug,  fill  the  tube  about  half 
full  of  gasoline,  screw  the  spark  plug 
into  the  bushing  and  shake  vigorously 
for  a  minute  or  so.  The  specially  adapt- 
ed steel  needles  quickly  pick  the  carbon 
from    the    porcelain,    the    gasoline    dis- 


m 


solves  the  oil  deposit,  leaving  in  a  few 
minutes  a  clean  set  of  plugs. 


IMPROVED  EVINRUDE  MOTOR 

The  Evinrude  Motor  Company,  Mil- 
waukee, Wis.,  have  simplified  the  sell- 
ing problem  by  concentrating  on  one- 
mode! — the  2  h.p.  rowboat  motor  with 
built-in-the-flywheel  magneto,  automa- 
matic  reverse  and  Evinrude  silencer. 
The  motor  has  a  number  of  new  and  im- 
proved features  for  1917.  The  magneto 
is  now  entirely  enclosed.  The  ignition,, 
built  right  in  the  flywheel,  is  positive  at 
all  times.  Dampness,  spray,  etc.,  can- 
not effect  the  built-in-the-flywheel  in  any 
way. 

The  automatic  reverse  is  standard 
equipment.  To  reverse  the  direction  of 
the  boat,  it  is  only  necessary  to  turn 
the  steering  handle.  This  attachment 
is,  it  is  said,  simple,  well  made  and 
practically  trouble-proof. 

Little  conveniences,  such   as  the  spe- 
cial   vent    on    gasoline    tank    to    prevent 
gasoline   from   spilling, 
grease    plug     on     gear 
housing     to    facilitate 
the  greasing  of  gears, 
special  silencer  design- 
ed to  reduce  the  noise 
to     a     minimum,     are 
some     of     the     worth- 
while   improvements 
made  on  the  1917  models.    Complete  des- 
criptive matter  with  prices,  etc.,  will  be 
supplied  by   the   manufacturers. 


Improved  Evenrude  Motor. 


OparkPfuA  verewed  Horn  Needles 

in  Cleaner  Bmninrf      rick  away    Carton     (jasofine        jVeeales 


Champion  "Minute"  Spark  Plug  Cleaner. 


NO.   32   C.   &   L.   TORCH 

The  particular  feature  of  the  C.  &  L. 
No.  32  Gasoline  Torch  manufactured  by 
the  Clayton  &  Lambert  Mfg.  Co.,  De- 
troit, Mich.,  is  said  to  be  the  improved 
design  and  construction  of  the  burner 
generator.  The  gasoline  gas  is  super- 
heated 'before  it  is  burned,  producing  an 
intensely  hot,  well  regulated  flame,  and 
is  practically  wind  and  weather  proof. 
Below  zero  temperatures,  it  is  claimed, 
have  very  little  effect  on  the  amount  and 
intensity  of  heat  produced.  The  mak- 
ers state  that  they  have  aimed  to  make 
this  torch  a  most  substantial  and  effi- 
cient tool  in  every  respect  for  mecha- 
nics' use. 

The  tank  is  made  of  heavy  gauge  pol- 
ished brass  with  funnel  shaped  bottom 
fitted  with  large  filler  plug.  The  top 
of  the   tank   is   strongly   braced   on    fll'S 
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inside,  making  the  burner  rigid,  and  will 
withstand  severe  strains.  The  patented 
automatic  brass  pump  with  double 
■spring  automatic  check  valve  placed  in 
t4ie  tank  insures  ample  air  pressure  and 


No.  82  C.  &  L.  Torch. 

adds  greatly  to  the  efficiency  and  ser- 
vice of  the  user.  A  hook  and  support  on 
the  burner  is  used  for  holding  soldering 
copper. 


EXCEL  AUTO  JACK 

The  Excel  Auto  Jack  here  illustrated 
is  being  offered  to  the  trade  by  the  Ran- 
dall Faichney  Co.,  Inc.,  Boston,  Mass. 
The  makers  state  that  the  Excel  jack  is 
a  heavy  tool  made  to  stand  up  under 
the  continuous  hard  knocks  of  the  gar- 
age and  service  station  and  to  meet  the 
demand  for  a  powerful,  substantially 
built,  quick-acting  device  capable  of  do- 
ing heavy  work  efficiently  and  well. 

It  is  made  of  high  grade,  semi-steel 
castings — drop  forgings  where  necessary 
— with  all  wearing  parts  case  hardened. 
The  makers  claim  it  will  last  for  years 
under   the   most   severe    conditions. 

Its  capacity  is  for  cars  up  to  8,000 
pounds;  weight,  48  pounds;  length  of 
lifting  handle,  50  inches;  wide,  heavy 
base  fitted  with  rollers  for  easy  hand- 
ling;   aetion,  one   downward   motion    of 


Excel  Auto  Jack. 
the  50-inch  .lever  raises  the  car  instant- 

'y. 

The  jack  can  be  adjusted  to  any  part 
of  the  frame  or  chassis.  It  is  equipped 
with  a  toe  extension  4Vfe  inches  from  the 
trround,  -which    permits   getting  under  a 


broken  axle  to  lift  the  car  high  enough 
to  place  truck  or  skids  under  it  for 
towing. 

The  jack,  it  is  claimed,  will  lift  on 
any  car  up  to  2Ay2  inches,  without 
blocking,  thus  permitting  the  removal  of 
the  shackle  bolts,  springs  and  front  sus- 
pensions, and  the  adjustment  of  steer- 
ing rods. 


NEW  IVER  JONHSON  TOOLS 

Two  new  tools  have  been  placed  on 
the  market  by  the  Iver  Johnson's  Arms 
&  Cycle  Works,  Fitchburg,  Mass.  One 
is'  a  drop-forged  screw  driver,  and  the 
other  a  high  grade  bicycle  wrench. 

The  Iver  Johnson  screw  driver  is  drop 
forged  from  a  solid  piece  of  steel,  and 
is  heavy  enough  to  have  strength.  It 
is  made  of  a  special  grade  of  steel  se- 
cured for  this  particular  purpose — it  is 
very  strong  and,  it  is  claimed,  the  edge 
will  not  turn  with  hard  usage  to  which 
a  screw  driver  of  this  style  is  put.  It 
is  satin  finish  and  made  in  two  sizes — ■ 
the  6-inch  weighing  five  ounces  and  8- 
inch  ten  ounces. 

The  new  bicycle  wrench  is  said  to  be 
very  moderately  priced|  The  shank  of 
the  wrench   is  drop  forged  and  it   can- 


Iver  Johnson  Bicycle  Wrench. 


Iver   Johnson  Screw   Driver. 

not  be  bent  or  broken,  being  used  as  a 
wrench.  The  jaw  is  strong  and  the 
wrench,  it  is  claimed,  will  not  slip.  It 
is,  the  makers  claim,  a  strictly  high 
grade  wrench  at  a  low  price.  They  are 
made  in  two  styles,  the  regular  wrench 
being  5V2  inches  long,  spread  of  jaw 
iy2  inches.  The  second  wrench,  like  the 
other  except  on  the  end  of  the  handle 
is  a  screw  driver.  The  length  of  this 
wrench  over  all,  is  5%  inches,  and  the 
spread  of  jaw  iy2  inches.  Both  wrenches 
are  furnished  in  two  finishes — ease  har- 
dened and  nickel  plated,  case  hardened 
being  a  trifle  cheaper  than  the  nickel. 


WEEKLY    HARDWARE    MARKET 
REPORTS 

Continued  from  pasre  51. 
week  is  a  general  one  of  V2c.  per  lb.  base 
on  all  grades.  This  creates  new  marks 
throughout  and  the  outlook  is  that  fur- 
ther advances  may  be  expected.  Quota- 
tions based   on  the  latest  advance  are: 

Pure    Manila    20U,c  per  lb.  base 

British    Manila    24V,C  per  lb.  base 

Sisal    23V)C  per  lb.  base 

Lath   yarn    23y2c  per  lb.  base 

Game  Trans  Up 
It  is  indeed  a  long  time  since  any  re- 
vision has  been  made  in  the  price  of  game 


traps,  and  considering  the  situation  pre- 
vailing in  the  steel  markets,  this  is  almost 
to  be  wondered  at.  However,  a  change 
has  been  made,  and  though  not  a  radical 
one,  the  tendency  was,  of  course,  upward. 
The   new   quotations   are : 

Victor,  doz.— 0,  $1.45;   1,  $1.70;   1%,  $2.55. 

Hawley  &  Norton,  doz.— 1,  $2.60;  lVi,  $3.90; 
2,  $5.45. 

Jump,   doz.— 1,  $2.20;  1%,  $3.30;  2,  $4.80. 

Newhouse,  doz.— 2y2,  $12.40;  3%.  $13.90;  4, 
$12.40  ;  4y2,  $30.05 ;  50,  $64.20 ;  5,  $90.60. 

Pipe  Prices 

Are  Very  Firm 

It  is  some  time  now  since  a  change  has 
been  recorded  in  the  price  of  wrought 
iron  pipe.  The  market  seems  fairly  firm 
with  the  usual  demand  at  this  time  of 
year.  Conditions  are  such  that  further 
advances  may  be  expected  at  any  time, 
and  the  possibility  of  any  decline  seems 
remote.  The  ruling  quotations  are  as 
noted  herewith : 

Black  Galvanized 

Vi  inch,  per  100  ft $4.28  $6.75 

%   inch    4.37  6.84 

%  Inch   5  67  7.47 

%   inch    6.9S  9.41 

1  inch    10.35  13.91 

1%   inch    13.95  18.81 

iy3  inch 16.70  22.50 

2  inch    22.50  30.24 

Many  Further 

Advances  Expected 

The  numerous  changes  in  the  wire  mar- 
kets which  were  evidenced  by  price  revi- 
sions every  week  or  two  before  the  end 
of  last  year  seem  to  have  reached  a  basis 
of  steadiness  at  last,  for  with  the  steady 
demand  now  being  experienced  no  further 
notice  of  advances  has  been  given  out. 
From  reliable  sources,  However,  it  is 
learned  that  nails  are  likely  to  advance  to 
at  least  $5.50  before  summer,  and  cor- 
responding advances  in  other  products 
may  be  looked  for. 

Quotations  on  these  lines  are  firm  on 
the  following  basis: 

Wpg.        Ft.  Wm. 
Per  keg  base 

Wire  nails    $5.10  $4.70 

Wire    staples     5.10  4.70 

Per  spool 

Barb  wire,   Lvman    4.10  3.80 

Glidden  3.95  3.65 

Baker 3  00  3.60 

Per  100  lbs. 
Wire,  plain  galv'd,  No.  9..  4.75  4.35 

No.  12..  5.00  4.60 

Rumors  of  peace  and  late  advices  of 
the  possibility  of  the  United  States  being 
drawn  into  the  war  created  unprecedent- 
ed excitement  and  revisions  in  quotations 
on  the  various  grain  markets  during  the 
week,  but  the  market  on  flax  has  not  re- 
sulted in  either  lower  or  higher  prices 
being  made  on  linseed  oil.  Quotations 
remain  as  last  week,  which  were: 

Linseed  oil.  raw $135  per  gal.  bbl.  lots 

Boiled 1.38  per  gal.  bbl.  lota 

Turpentine 85  per  gal.  bbl.  lots 

88c  per  gal.  %  bbl.  lots 
90c  per  gal.  5  gal  t  1  gal  lots 


FOR    SALE 

TTARDWARE  BUSINESS  IN  HAMILTON 
±y  for  sale,  including  sto'-k.  fixtures  and 
dwelling.  Cash  deposit  required,  security  for 
balance.  Best  reason  for  selling.  Box  420, 
Hardware  and   Metal,  Toronto. 
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Why  Merchants  Should 
Keep  Their  Stock  Up 
For  Spring  and  Summer 


LATEST  advices  from  the  various 
quarters,  from  whence  comes  the 
raw  material  and  finished  pro- 
ducts, indicates  that  present  prices  will 
be  well  maintained  for  a  period  of  sev- 
eral months,  with  a  tendency  to  higher 
levels.  This,  however,  is  not  the  dis- 
turbing element  that  has  entered  into 
business.  Conditions  have  arisen  where- 
by it  is  becoming-  more  and  more  appar- 
ent that  even  if  goods  are  ready  to  ship, 
railroads  are  not  in  a  position  to  accept 
the  freight.  Munitions,  coal,  perishable 
goods,  and  the  necessaries  of  life,  are 
being  given  the  preference,  and  the 
freight  shipments  on  these  lines  are  con- 
siderably heavier  than  in  normal  times. 

Added  to  this,  shortage  of  motive 
power — which  in  itself  is  assuming  seri- 
ous proportions- — car  shortage,  and  last, 
but  not  least,  labor  shortage.  These,  to- 
gether, have  made  conditions  on  the  rail- 
ways such  that  embargoes  are  being 
placed  on  nearly  all  points  from  time  to 
time.  It  has  now  become  necessary  to 
obtain  permits  from  the  headquarters  of 
the  different  railroads  in  order  to  have 
them  accept  car  shipments,  a  condition 
vastly  different  from  normal  times  when 
their  agents  scoured  the  country  for 
business.  A  visit  from  one  of  these 
gentlemen  to  a  shipper's  office  is  as  rare 
as  the  proverbial  hen's  tooth. 

Because  of  the  foregoing  reasons,  and 
many  more,  merchants  should  not  hesi- 
tate to  take  in  spring  and  summer  lines 
at  once  when  offered,  particularly  if 
such  lines  carry  a  forward  dating.     It  is 


WARNING  TO  SUBSCRIBERS 

Some  months  ago  we  decided  to  have 
returned  soldiers  look  after  the  secur- 
ing of  new  and  renewal  subscriptions, 
as  far  as  possible,  on  our  publications. 
These  men  have  been  very  successful 
at  the  work,  and  with  few  exceptions 
have  proven  honest  and  reliable. 
We  are  sorry,  however,  that  it  has  be- 
come necessary  to  warn  subscribers  and 
others  not  to  place  business  with  a  re- 
turned soldier  named  A.  P.  Clarke.  He 
is  tall,  broad-shouldered,  has  protrud- 
ing eyes,  and  is  about  25  years  of  age. 
We  believe  he  has  with  him  another 
returned  man  by  the  name  of  Lewis, 
who  is  short  and  dark. 
Subscribers  are  warned  against  giving 
renewals  to  these  men,  as  they  have 
not  been  turning  in  their  orders  for  the 
past  three  or  four  weeks.  You  will 
confer  a  favor  on  us  by  calling  us 
over  the  long  distance  immediately  and 
letting  us  know  where  these  men  are 
working. 

THE    MACLEAN    PUBLISHING    CO., 

LIMITED, 

143  University  Avenue, 

Toronto        -----       Ontario 

Telephone  Main  7324. 


safe  fo  predict  that  when  the  season  ar- 
rives, both  manufacturers'  and  jobbers' 
stock  will  be  slim. 

Such  lines  as  harvest  tools,  lawn  mow- 
ers, spades  and  shovels,  screen  doors  and 
windows,  spring  hinges,  ready  roofing, 
black  wire  screen  cloth,  galvanized 
poultry  netting,  garden  hose,  ham- 
mocks, baseball  and  other  sporting  lines, 
corn     planters,      scythe      stones,     Paris 


green,  etc.,  which  are  givea  a  dating 
should  be  taken  in  at  once  or  as  soon  as 
your  jobbers  can  make  shipment.  There 
is  nothing  to  loose,  and  much  to  gain 
by  carrying  out  this  advice.  Unless  war 
should  suddenly  cease  present  prices  will 
be  not  only  maintained  but  all  signs 
points  to  higher  prices  for  some  time 
to  come. 


Financial  Paper  is  Dropped 

The  Provincial  Association  in  Their  Meeting  at  Stratford 

Decide  to  Sever  Their  Connection  With  This  Organ 

and  Will  Use  Bulletins  to  Disseminate 

Information 


IT  has  been  definitely  decided  that  the 
Journal  of  Commerce  shall  no  lon- 
ger be  part  of  the  working  machin- 
ery of  the  Ontario  Provincial  Board  of 
the  Retail  Merchants'  Association.  As 
intimated  in  HARDWARE  AND  ME- 
TAL a  few  weeks  ago,  there  has  been  a 
growing  feeling  that  this  journal  did 
not  meet  the  requirements  for  which  it 
had  been  adopted,  as  the  official  organ 
of  the  association,  and  as  a  result  the 
Provincial  Executive  meeting  at  Strat- 
ford, Ont.,  on  Thursday  evening,  Feb.  1, 
acting  on  the  recommendation  of  the 
Provincial  Secretary,  decided  to  sever 
the  connection  that  had  existed  between 
the  association  and  this  journal.  This 
action  was  taken  after  a  very  brief  dis- 
cussion, practically  the  only  criticism 
voiced  being  that  the  Journal  had  not 
proved  a  satisfactory  medium,  through 
which  to  reach  the  different  members 
of  the  Provincial  Association. 

As  the  matter  now  stands,  the  Journal 
will  be  continued  for  the  time  being,  to 
such  members  of  the  association  as  de- 
mand it.  It  is  understood,  however, 
that  there  are  very  few  subscriptions  to 
be  so  continued.  For  the  rest,  the  asso- 
ciation washes  its  hands  of  the  matter. 
D.  W.  Clark,  when  spoken  to  by  a 
HARDWARE  AND  METAL  represen- 
tative as  to  the  basis  of  settle- 
ment for  subscriptions  already  taken, 
stated  that  this  was  not  a  matter 
over  which  the  association  had  any 
control,  it  being  entirely  a  private 
matter  between  Mr.  Beaudry  and  the 
Journal  of  Commerce. 

Association  to  Issue  Bulletins 

In  place  of  this  organ,  the  Provincial 
Association  will  from  time  to  time  issue 
bulletins  dealing  with  the  matters  of 
more  vital  interest  to  the  members  of 
the  Provincial  Association,  and  will  also 
depend  upon  the  trade  press  to  co-oper- 
ate with  them  in  the  work  of  dissemi- 
nating information  of  value  to  the  indi- 
vidual members. 


New  Bulk  Sales  Act  Amendment 
Endorsed 

The  proposed  new  Bulk  Sales  Act  was 
also  taken  up,  and  the  draft  of  the  new 
bill  was  heartily  endorsed  by  the  asso- 
ciation. 

Other  matters  of  routine  business 
were  also  discussed. 

The  members  present  evinced  a  very 
enthusiastic  interest  in  all  the  work  of 
the  association  and  very  optimistic  re- 
ports were  given.  The  names  of  55  new 
members  were  received  at  this  session 
alone. 


THE    BORROWER'S    RIGHT    TO 
SPPEND 

The  Financial  Post 
In  laying  plans  to  extend  foreign  trade  after 
the  war  manufacturers  of  Great  Britain  have 
made  one  suggestion  which  will  not  meet 
with,  approval  in  the  dominions.  It  is  that 
when  loans  are  made  to  the  members  of  the 
Empire  family  there  be  a  restriction  that  the 
funds,  or  a  certain  portion  of  them,  be  ex- 
pended for  British  goods.  Such  a  course  may 
be  the  idea  of  the  British  manufacturer  for 
cementing  the  relations  between  the  dominions 
and  the  Mother  Country  but  the  borrower  will 
have  an  entirely  different  opinion.  When  capi- 
tal is  secured  from  Great  Britain  or  any  other 
country  the  conditions  of  the  future  promise 
to  be  the  same  as  in  the  past.  Capital  will  go 
where  is  offered  the  maximum  of  security  in 
relation  to  return.  British  sentiment  for  Can- 
ada is  no  more  a  factor  in  tending  capital  to 
this  country  than  is  the  hope  that  Canadian 
sentiment  for  Britain  would  see  its  safe  re- 
turn— plus  dividends.  Inter-Empire  relations 
have  in  the  past  been  encouraged  by  favorable 
tariff  arrangements  and  the  same  will  un- 
doubtedly be  true — probably  to  a  much  greater 
extent — in  the  future.  This  is  as  it  should  be 
if  artificial  means  are  to  be  taken  to  strength- 
en trade  within  the  Empire.  Discriminating 
against  the  borrower  in  London  as  to  how  he 
shall  spend  the  money  for  which  he  is  paying 
in  interest  is  an  entirely  different  matter.  It 
Is  contrary  to  recognized  business  principles 
and  would  be  almost  certain  to  result  in  high- 
er prices  being  charged  where  competition 
had  been  eliminated.  If  the  consumption  of 
British  goods  in  the  colonies  is  to  be  encour- 
aged let  it  be  by  tariff  regulation  applicable  to 
the  whole  community  rather  than  by  discrimi- 
nation against  the  borrower.  Inter-Empire 
trade  will  never  be  established  on  a  healthy 
basis  if  surrounded  by  restrictions  of  th^ 
character  proposed. 
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The 

Dominion  Linseed 

Oil  Co.,  Limited 

BADEN      TORONTO 
MONTREAL 


To  the  Man  between  the 
Retailer  and  Livingston  Oil 

Your  business  is  to  sell,  and 
to  sell  at  a  price  which  spells 
profit;  that's  only  human  and 
very  necessary. 

In  the  case  of  oil  (boiled  or  raw  linseed), 
it  may  be  just  as  easy  to  sell  one  oil  as 
another  to  the  uninitiated  retailer,  but  to 
the  man  who  knows  it's  much  easier  to  sell 
Livingston  Brand,  for  he  knows  that  the 
name  Livingston  stands  for  unsurpassed,  in 
fact,  unequalled  quality. 

The  Livingston  trade-mark  represents  the  boiled- 
down  and  refined  result  of  over  half  a  century  of 
oil  making.  It  ensures  you  the  continued  trade  of 
your  patrons,  and  after  all  the  repeat  business  is  the 
only  business  that  pays  in  the  long  run. 

Jot  these  points  down  in  your  notebook:- — 

1 — Livingston    Oil    has   been    made    in    Canada   for 

over  half  a  century. 
2 — It  is   crushed  only  from  matured,  well-seasoned 

flax  seed. 
3 — The     seed    is     seasoned    in    specially    prepared 

wooden  bins,  not  in  concrete  or  metal,  which  are 

susceptible  to  temperature  changes. 
4 — Every  gallon  of  Livingston  Oil  is  well  aged  be- 
fore being  barrelled. 

For  your  own  protection  and  in  the 
interest  of  your  retailer  patrons,  supply 
them  with 

LIVINGSTON  BRAND  LINSEED  OIL. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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To  the  Manufacturer  of 
Paints  and  Varnishes: 

Of  the  various  ingredients 
which  enter  into  a  gallon  of 
oil  paint,  perhaps  the  most 
important  is  the  linseed  oil. 
Upon  it  depends  the  lasting 
quality  of  the  paint  and  the 
smoothness  with  which  it  flows 
from  the  brush. 

The  use  of  Livingston  brand  Linseed 
Oil  is  a  guarantee  to  the  retailer  that 
your  paint  will  give  the  utmost  satisfac- 
tion to  his  customers. 

Livingston  oil  is  the  standard — the  result 
of  long  experience  in  making,  unlimited 
buying,  crushing  and  storing  facilities 
which  ensure  perfect  ageing  before  it  is 
shipped  to  the  manufacturer  or  jobber. 

You  won't  hesitate  to  specify  Livingston  Brand  oil  in 
the  preparation  of  your  paints  and  varnishes  after 
you  have  learned  the  real  value  of  this  oil. 

Don't  overlook  one  of  the  greatest  selling  arguments 
you  can  have — "Livingston  oil  used  in  your  paints 
and  varnishes." 

Look  into  the  merits  of  this  brand  of  oil  to-day. 

The  Dominion  Linseed  Oi    Co.,  Limited 

BADEN  TORONTO  MONTREA 


L_ 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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J.  H.  McNulty,  New  President  of  Pratt 

&  Lambert 


Succeeds  W. 


H.  Andrews,  Who  Becomes    Chairman  of  Board  —  Other   Important 
Changes  Made — All  the  Executives  Have  Advanced  from 
Subordinate  Positions. 


J.  H.  McNulty,  general  manager  of 
Pratt  &  Lambert,  Inc.,  has  just  been 
elected  to  the  presidency  of  that  com- 
pany, succeeding  W.  H.  Andrews,  who 
has  been  the  chief  executive  since  1907. 
Mr.  Andrews  becomes  chairman  of  the 
Board  of  Directors.  He  has  'been  asso- 
ciated with  the  firm  for  over  twenty-five 
years. 

Mr.  Andrews  traces  his  business  ca- 
reer from  the  day  he  came  from  his 
home  in  Maine,  looking  for  work  "in  the 
city  of  Boston,  with  but  eight  dollars  in 
his  pocket.  His  first  connection  was 
with  a  paint  concern  at  the  princely  sal- 
ary of  $5  a  week.  From  such  a  humble 
start,  Mr.  Andrews  joined  Pratt  &  Lam- 
bert, Inc.,  September  1,  1891,  later  as- 
suming- the  management  of  the  Chicago 
office  and  factory,  the  building  of  which 
was  done  under  his  direction.  Mr.  An- 
drews'  rise  in  the   company  was  rapid, 


W.  II.  ANDREWS. 

Chairman    Hoard   of   Directors,  Pratt   & 

Lambert,  Inc. 


as  he  was  next  made  treasurer  and  gen- 
eral manager,  and  finally  president.  Mr. 
Andrews  was  treasurer  and  general 
manager  when  the  Buffalo  plant  was 
first  opened  in  1902,  and  his  tireless  ef- 
forts have  been  largely  responsible  for 
the  development  of  the  chain  of  four 
big  factories  in  the  United  States  and 
Canada.  He  is  still  a  comparatively 
young  man,  and  does  not  expect  to  les- 
sen his  activities  in  the  company's  af- 
fairs. 

J.  H.  McNulty  takes  up  the  office  of 
president,  for  which  his  long  and  active 
service  with  the  company  and  his  recent 
remarkable  work  in  the  office  of  general 
manager  make  him  eminently  fitted.  Mr. 
McNulty 's  accession  to  the  presidency 
will  occur  within  a  day  or  two  of  his 
twenty-fifth  anniversary  with  the  con- 
cern, as  he  first  entered  the  employ  of 
the  company  on  Feb.  2,  1892,  assuming 
at  that  time  the  duties  of  general  office 
man  and  bookkeeper.  In  time,  Mr.  Mc- 
Nulty was  made  manager  of  the  Chi- 
cago office  and  factory,  later  coming  to 
Buffalo,  and  being  made  secretary,  then, 
in  addition,  treasurer  and  general  man- 
ager,  and  now   president. 

The  office  of  vice-president  will  be 
filled  by  J.  N.  Welter,  who  is  resident 
manager  of  the  Chicago  office.  Mr.  Wel- 
ter came  with  the  company  in  1895,  and 
was  in  turn  bookkeeper,  salesman,  as- 
sistant resident  manager  and  resident 
manager  before  receiving  his  present  of- 
fice. 

J.  B.  Bouck,  Jr..  resident  manager  at 
New  York,  succeeds  J.  II.  McNulty  as 
secretary  and  treasurer.  Mr.  Bouck,  too. 
is  an  old  Pratt  &  Lambert  man,  hav- 
ing started  in  189.']  as  office  boy  and  ho 
also  was  on  the  road  for  some  time  and 
later  held  the  offices  of  assistant  resi- 
dent manager  and  resident  manager. 
One  more  member  of  the  Board  of  Di- 
rectors has  been  added  in  the  person  of 


J.  P.  Growing.  Mr.  Gowing  has  been 
with  the  company  for  nearly  25  years, 
and  is  at  present  head  of  the  railway 
sales  department. 

F.  W.  F.  Clark,  of  London,  who  has 
held  the  office  of  vice-president,  has  re- 
signed this  position,  but  still  remains  a 
member  of  the  Board  of  Directors.  Mr. 
Clark  recently  made  the  trip  from  Lon- 
don to  attend  the  company's  convention 
held  at  Buffalo. 

The  rise  of  these  executives,  all  of 
whom  are  young  men,  to  their  present 
prominent  positions,  is  a  telling  argu- 
ment for  continued  employment  in  one 
organization.  All  of  these  men  started 
in  subordinate  positions  and  have  at- 
tained their  present  high  offices  through 
the  experience  gained  from  thorough 
familiarity  with  every  detail  and  de- 
partment of  their  business. 


J.  H.  McNULTY. 

President  and  General  Manager,  Pratt  <S 

Lambert  Inc. 
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The  Hail-Mark  of 
Paint  Quality — 


The  Crown 

and  Anchor 

Brand 


Jamieson's 

Pure  Prepared 

Paints   and 
Varnishes 


As  the  "Anchor"  holds  the  ship  from  drifting,  Jamieson's 
Paints  hold  customers  to  your  store  by  sheer  strength  of  their 
quality  and  durability. 

The  "Crown"  is  symbolic  of  worthiness — Jamieson's  have 
proved  their  worth  as  the  Sovereign  paint  for  over  fifty  years. 
Let  this  Brand  dominate  your  paint  department  and  hold  your 
trade. 

Let  vs  tell  of  the  advantages  of  our  proposition. 


R.  C.  JAMIESON  &   CO.,  Limited,  Montreal,   Canada 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


House 
Colors 


How  About  Profits? 


A  legitimate  question  —  and 
readily  answered;  Moore  s 
Paints  give  you  a  substantial 
profit  and — 


what  is  just  as  important — they  create  good-will 
and  build  future  business.  Sold  at  a  reasonable 
price  they  give  big  satisfaction  to  every  class  of 
customer  and  for  all  classes  of  painting. 

We  put  a  dependable  quality  of  ingredients  in  our 
paints,  all  of  which  combine  to  make  our  paint 
permanent  in  color  and  very  durable.  How  about 
profits?  Well,  look  into  our  agency  proposition, 
and  see 


Benjamin  Moore  &  Company,  Limited 

WEST    TORONTO,   CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters'  to  be  answered. 
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MONTREAL 

MONTREAL,  February  7.— Lin- 
seed oil  is  still  the  factor  of 
excitement  in  the  paint  trade. 
Lead  is  also  exceptionally  interesting, 
and  the  combined  result  is  an  outlook 
that  contains  distinctly  the  hint  of  ad- 
vancing prices  for  white  lead  in  oil. 
No  one  is  willing  to  predict  this  advance 
as  something  definitely  coming  but  be- 
yond doubt  the  conditions  would  seem 
to  justify  the  advance  in  the  minds  of 
most  men  concerned.  Mixed  paints  are 
said  to  be  likely  to  maintain  steady 
prices  for  the  spring  trade  at  any  rate. 
Shellacs  are  higher  again.  Glass  and 
putty  are  not  changed  in  price  but  are 
in  exceptionally  firm  market.  Hopes 
are  held  out  for  a  better  linseed  oil  sit- 
uation before  long.  Spring  paint  orders 
are  coming  is  very  well  at   present. 

White  Lead  in  Oil 

Seems  Due  for  Rise 

WHITE  LEAD  IN  OIL.— Probably 
the  battle  of  the  markets  rages  hottest 
this  week  in  the  minds  of  manufacturers 
and  merchants  around  white  lead  in  oil. 
They  claim  there  is  justification  for,  and 
every  prospect  of  an  increase  in  the 
price  of  white  lead  in  oil  at  the  present 
time.  White  lead  in  oil  reached  its  first 
record  high  price  for  the  Canadian  mar- 
ket in  the  month  of  March  1916. 
At  that  time  pig  lead  was  quoted  at 
$6.75  per  100  lbs.  and  linseed  oil  was 
quoted  at  95  to  98  cents  per  gallon.  The 
price  then  considered  a  record  high  for 
white  lead  in  oil  was  $13.80  per  100  lbs. 
on  the  ton  basis.  In  December  1916 
pig  lead  went  nearly  a  dollar  per  hun- 
dred higher,  and  was  quoted  at  $7.65 
per  hundred,  and  linseed  oil  went  to 
$1.15  and  $1.20  per  gallon.  This  caused 
white  lead  in  oil  to  reach  its  present 
price  scale  of  $14.30  per  100  lbs.  on  the 
Ion  lot  basis.  To-day  pig-lead  is  quoted 
at  fully  another  dollar  up,  and  linseed 
oil  is  not  even  buyable  at  $1.22  to  $1.25. 
The  situation  is  causing  undoubted 
concern  to  ttie  manufacturers,  and  there 
is  every  possible  prospect  of  a  further 
advance  in  prices  of  white  lend  in  oil 
before  very  lonir  if  conditions  maintain 
as  at  present.  Dry  white  lead  has  al- 
ready registered  an  advance  of  fifty 
cents  per  100  lbs.  due  to  the  metal  mar- 
ket conditions,  but  in  the  opinion  of 
those  in  closest  touch  with  the  lead  sit- 


uation the  whole  market  for  the  metal 
is  so  very  stringently  placed  at  present 
that  predictions  while  apparently  well 
justified  by  conditions  might  be  upset 
by  some  totally  unprecedented  factor. 
"What  is  behind  the  advance  in  lead?" 
ask  men  in  daily  touch  with  the  mar- 
kets, and  they  look  rather  anxiously  into 
the  future  for  the  metal  market  in  this 
line. 

Linseed  Oil  Still 

In  Vexed  Situation 

LINSEED  OIL.— With  the  situation 
as  regards  linseed  oil  even  more  string- 
ent than  it  was  last  week,  there  is  little 
wonder  that  no  one  is  doing  anything 
to  find  a  market  for  any  linseed  oil 
stocks  that  may  be  discoverable.  Those 
who  have  linseed  oil  in  stock  are  care- 
fully conserving  it  against  the  needs  of 
the  moment  and  of  the  future.  This 
applies  as  much  to  the  crushers  as  to  the 
large  paint  manufacturers.  It  is  almost 
impossible  to  book  orders  for  future  de- 
liveries of  linseed  oil  just  at  present; 
even  the  retailer  who  requires  a  small 
quantity  is  not  sought  for  as  a  buyer, 
and  though  the  firms  having  a  little 
more  than  enough  linseed  oil  for  their 
own  immediate  requirements  might  be 
willing  to  oblige  a  man  in  real  need  of  a 
small  quantity,  they  would  probably 
prefer  not  to  have  to  part  with  any  of 
the  precious  liquid.  The  situation  is  due 
for  the  most  part  to  the  operation  of 
railway  embargoes  in  the  West.  Out 
there  the  elevators  are  steadily  filling 
up  with  flax-seed.  The  harvest  while 
not  abundant  to  the  point  of  any  glut- 
ting of  the  very  eager  market  that  ex- 
ists for  this  product  owing  to  Argen- 
tine crop  shortage,  was  still  quite  a 
good  one,  and  the  farmers  are  moving 
the  flax  seed  along  now.  The  result  is 
a  gradually  growing  congestion  of  the 
elevators  in  the  North  West  because  the 
railways  cannot  carry  out  the  seed  in 
any  considerable  quantities.  This  week 
a  couple  of  car-loads  of  flax  seed  reach- 
ed Montreal,  a  mere  drop  in  the  bucket 
as  compared  with  requirements  here, 
and  crushers  are  simply  not  quoting 
prices  at  all.  Partly  as  a  result  of  the 
congestion  in  the  North  West  flax  seed 
prices  are  quoted  easier  in  Winnipeg, 
and  $2.53%  was  recorded  early  this 
week  a  drop  of  several  cents  as  com- 
pared with  last  week's  quotations. 
Crushers  were  in  the  middle  of  the  week 


able  to  express  hopes  that  there  would 
be  some  relief  in  sight  towards  the  end 
of  the  present  week  or  the  beginning  of 
next  week.  This  relief  would  not  prob- 
ably take  the  form  of  any  reduction  in 
prices,  but  might  remove  the  anxiety  of 
the  market  as  regards  securing  supplies 
at  all  in  reasonable  time,  and  would 
therefore  enable  the  merely  nominal 
quotations  of  the  present  time  to  become 
more  practical : 
Linseed  oil  Raw.         Boiled. 

1  to  4  barrels   $1.22        $1.25 

5  to  9  barrels 1.21  1.24 

10  to  25  barrels   1.20  1.23 

Turpentine  Not  in 

Eventful  Market 

TURPENTINE.— Market  conditions 
as  regards  turpentine  are  this  week  still 
rather  uneventful.  It  would  seem  as  if 
the  more  impressive  nature  of  the  be- 
haviour of  linseed  oil  had  rather  reduced 
immediate  interest  in  turpentine ,  but 
the  market  for  turpentine  is  still  report- 
ed steady.  There  is  a  good  general  de- 
mand for  turpentine  considering  the 
fact  that  linseed  oil  is  so  scarce,  and 
prices  remain  as  quoted  last  week.  It 
was  not  anticipated  that  there  would  be 
any  further  firmness  in  the  immediate 
future,  but  with  war-clouds  gathering 
over  the  United  States  the  outlook  was 
regarded  as  rather  uncertain,  and  un- 
safe for  any  attempt  at  definite  pre- 
diction.    Following  are  the  quotations: 

Turpentine  Per  Imp.  Gal. 

1  barrel  lots    79-82c 

2  to  4  barrels 78-81c 

5  to  10  barrels  77-80e 

Mixed  Paints  Not 

Likely  to  Rise 

MIXED  PAINTS.— With  raw  ma- 
terials taking  rather  a  mean  advantage 
of  the  manufacturer,  and  growing  for 
the  most  part  firmer  in  price  all  the  time 
during  the  present  season  when  to  alter 
mixed  paint  prices  would  be  most  un- 
usual, an-d  most  disturbing,  the  situa- 
tion as  to  mixed  paints  is  from  the  re- 
tailers point  of  view  fairly  satisfactory, 
and  from  the  manufacturers'  point  of 
view  rather  less  pleasant.  There  is  in 
the  opinion  of  many  manufacturers 
quite  enough  justification  for  an  in- 
crease in  paint  prices,  but  the  chances 
are  that  short  of  something  like  an 
earthquake    under    the    steadily    firming 
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Follow  the  Line  of 
Least  Resistance 


Paint  widely  advertised  and  favourably 
known  is  half-sold. 

If  you  stock  it,  your  turnover  is  more  fre- 
quent. You  do  not  have  to  try  so  hard  to 
sell  it,  and  can  devote  more  time  to  promot- 
ing the  sale  of  other  merchandise. 

Follow  the  line  of  least  resistance  and 
sell 

B-H  "English"  Paint 

because  it  is  advertised  so  much,  and  known  so  well  that  it 
moves  frequently  and  profitably. 

Its  reputation,  based  on  satisfactory  performance,  is 
being  brought  home  to  your  customers  daily  in  the  news- 
papers, magazines  and  bill-boards. 

You  can  cash  in  on  this  advertising  every  day  if  you  are 
one  of  our  agents. 

If  we  are  not  represented  in  your  town,  we  will  be  glad 
to  hear  from  you. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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raw  material  prices  mixed  paint  prices 
will  not  alter  in  any  hurry  just  at  pres- 
ent. Spring  orders  are  coming  in  fast 
and  there  will  not  be  two  prices  for 
paints  ordered  for  spring.  The  situa- 
tion throws  the  burden  of  enhanced  raw 
material  costs  upon  the  shoulders  of  the 
manufacturers  of  paint  for  the  season 
at  all  events,  and  the  retailer  and  con- 
sumer have  the  benefit  in  the  meantime. 

Varnishes  Show 

Advancing  Trend 

VARNISHES.— With  shellac  very 
scarce  and  in  firmer  market  trending 
constantly  towards  still  firmer  on  ac- 
count of  ship  shortage  and  the  uncer- 
tainty of  marine  transportation,  varn- 
ishes are  certainly .  not  likely  to  come 
down  in  price.  Shellac  has  in  fact 
shown  further  advances  during  the 
week,  being  about  fifteen  cents  per  gal- 
lon more  costly  now.  Both  the  spirit 
and  the  shellac  are  dearer.  It  is  said 
to  be  most  difficult  to  get  any  supplies 
of  spirit  at  all  as  the  market  for  this  is 
so  much  better  in  the  direction  of  mun- 
itions. But  the  makers  are  keeping 
their  faith  with  the  steady  paint  trade 
knowing  that  there  is  a  war-free  future 
sometime,  and  a  little  ordinary  business 
in  spirit  is  available .  Shellac  prices 
quoted  in  Montreal  this  week  were 
$3.00  per  gallon  for  orange,  and  $3.25 
a  gallon  for  white  in  one  gallon  jars. 
For  larger  quantities  $2.65  was  asked 
for  oransre,  and  $2.90  for  white  by  an- 
other firm. 

Glass  and  Putty 

Firm,  But  Unchanged 

GLASS  AND  PUTTY.— No  changes 
are  reported  this  week  in  the  markets 
for  either  glass  or  putty,  but  both  mar- 
kets are  extremely  firm,  and  it  would 
not  surprise  the  trade  to  hear  that  glass 
had  gone  higher  in  price,  and  putty  also. 
The  raw  materials  for  putty  are  in 
steadily  firm  market,  whiting  being 
scarce  and  importation  hampered  heav- 
ily by  marine  troubles,  while  linseed  oil 
is  in  the  clouds  as  regards  price.  Glass 
trade  conditions  are  also  towards  ex- 
treme firmness  if  not  an  increase  in 
price  before  long.  Putty  prices  remain 
as  last  week  for  five  ton  lots  in  bulk 
in  barrels  $2.90  per  100  lbs.;  in  iron 
drums  $3.35  per  hundred  pounds,  and 
in  bladders  in  barrels  $3.60  per  100  lbs. 


TORONTO 

TORONTO,  Feb.  9.— The  outstand- 
ing feature  in  paint  and  oil  circles 
daring  the  week  was  the  advance 
in  linseed  oil  of  15c  per  paL  There  has 
been  no  improvement  in  getting  flaxseed 
from  the  Northwest  and  crushers  have 
accordingly  met  the  situation  by  limiting 


sales  to  their  customers.  There  has  been 
considerable  inquiry  for  linseed  oil  dur- 
ing the  week 

Linseed  Oil  Makes 

Advance  of  i$c  Gallon 

LINSEED  OIL.— Following  the  firm- 
ness in  the  market  for  linseed  oil  that  was 
noted  in  the  course  of  a  special  article  in 
HARDWARE  AND  METAL  last  week 
an  advance  of  15c.  per  gallon  has  taken 
place.  Raw  linseed  oil  in  one  to  two  bar- 
rel lots  is  now  quoted  at  $1.35  per  gallon. 
The  situation  with  the  crushers  continues 
to  be  a  serious  one  in  the  matter  of  get- 
ting seed  forwarded  from  the  Canadian 
Northwest,  due  to  embargoes  on  the 
movement  of  that  commodity  by  the  rail- 
ways. Crushers  still  refuse  to  quote  on 
any  new  business  and  for  the  most  part 
are  confining  their  attention  to  looking 
after  the  needs  of  their  customers.  There 
has  been  considerable  activity  in  the  lin- 
seed oil  market  during  the  week,  inquiry 
being  keen  when  a  realization  of  the  situ- 
ation became  more  general.  Some  dealers 
were  out  of  the  market  altogether  dur- 
ing the  week,  not  caring  to  quote  prices 
to  the  end  that  they  might  conserve  their 
stocks.  The  freight  situation  is  the  dom- 
inating factor  in  this  market  at  the  pre- 
sent time.  There  have  been  lower  nrir-es 
paid  during  the  week  for  the  cash  flax- 
seed at  Winnipeg  than  at  any  time  since 
the  beginning  of  the  new  year.  On  Tues- 
day of  the  present  week  the  seed  sold  at 
$2.503/4  per  bushel,  which  represents  a 
decline  of  IIV2  cents  over  the  closing 
price  on  Tuesday  of  last  week,  when  the 
price  was  $2.621/4-  During  the  week  there 
was  a  persistent  inclination  toward  lower 
levels  for  the  seed.  But  in  spite  of  this 
weakening  in  the  flaxseed  there  has  been 
a  firm  tendency  in  the  oil  situation  as  is 
evidenced  by  the  higher  prices.  Until 
relief  comes  to  the  Eastern  crashers  in 
the  way  of  supplies  of  seed  there  will  in 
all  probability  be  a  firm  tendency  in  this 
market.    Following  are  the  quotations: 

Raw.  Boiled, 

Per  gallon  Per  gallon 

1   to  2  barrels    $1  35  $1  38 

3  to  5  barrels   1  34  1  37 

6  to  »  barrels   1  32  1  35 

Turpentine  Affected  in 

Primary  by  Submarines 

TURPENTINE.— In  the  primary  mar- 
kets in  the  Southern  United  States  there 
has  been  an  easier  feeling  in  turpentine 
owing  to  the  submarine  policy  that  has 
been  inaugurated  by  Germany.  The  effect 
there  was  almost  a  total  cessation  of  buy- 
ing orders  at  Savannah,  exporters  prefer- 
ring to  await  developments  before  com- 
ing into  the  market  asrain.  War  risk  in- 
surance from  the  port  of  Savannah  jump- 
ed fifty  per  cent,  and  this  also  had  a  ten- 
dency to  shut  off  the  export  trade.  On 
February  3  there  were  21,000  barrels  of 
turpentine  on  the  high  seas  on  their  way 


to  London  in  the  Norwegian  S.S.  "Liff" 
and  the  British  S.S.  "Arachne."  In  the 
face  of  this  situation  the  market  in  the 
south  was  dull  during  the  week  with  de- 
clines noted.  In  accordance  with  this 
primary  condition  the  local  situation  de- 
veloped weakness,  although  there  were  no 
actual  declines. 

Per  Imp.  Gallom 

1  barrel   lots    $0  77— $0  81 

2  to   4   barrels 0  76—0  80 

5  gallon  lots    0  82—  0  88 

White  Lead  in  Oil 

Market  is  Very  Firm 

WHITE  LEAD  IN  OIL.— There  is  an 
increased  firmness  in  the  market  for 
white  lead  in  oil  owing  to  the  advances 
that  have  taken  place  recently  in  pig  lead 
and  linseed  oil.  In  the  New  York  market 
pig  lead  is  quoted  at  $8.50  per  hundred 
pounds,  which  represents  an  advance  of 
75c.  per  hundred  in  a  period  of  three 
weeks.  Linseed  oil,  on  the  other  hand, 
is  now  at  record  levels  with  small  pros- 
pect of  being  able  to  get  supplies  of  seed 
forward  from  the  Canadian  Northwest 
owing  to  the  embargoes  that  are  on  the 
carrying  of  the  seed  by  the  railways. 

Forward  Bookings  on 
Mixed  Paints  Satisfactory 

MIXED  PAINTS.— Some  of  the  large 
paint  concerns  report  that  bookings  for 
future  delivery  of  mixed  paints  have  been 
very  satisfactory.  There  was  doubt  dur- 
ing the  first  part  of  the  season  as  to  the 
effect  that  high  prices  would  have  on 
the  sale  of  paints.  Paint  dealers  in  some 
instances  are  of  the  opinion  that  dealers 
and  consumers  have  now  become  accus- 
tomed to  higher  prices  for  these  commodi- 
ties and  that  higher  prices  no  longer 
frighten  them.  In  the  face  of  the  firm- 
ness in  the  market  for  linseed  oil  and  the 
scarcity  of  other  raw  materials  there  is 
a  continued  firmness  in  all  mixed  paints. 
Varnishes  are  also  in  firm  market  due  to 
the  linseed  oil  situation. 

Glass  Prices  Have 

Been  Moved  Upward 

GLASS  AND  PUTTY.— Some  dealers 
have  followed  the  lead  set  by  one  con- 
cern three  or  four  weeks  ago  and  have 
changed  their  discount  on  glass  from  20 
per  cent,  off  list  to  15  per  cent,  off  list. 
Reports  from  the  producing  centres  in 
the  United  States  are  none  too  encourag- 
ing. Representatives  in  this  city  have 
been  advised  that  all  plants  in  West  Vir- 
ginia have  been  idle  for  several  days 
through  the  shortage  of  sras.  As  a  result 
the  working  efficiency  of  the  factories  has 
been  greatly  retarded  and  they  will  have 
to  run  at  a  disadvantage  for  several 
weeks.  Demand  for  o-lnss  loenllv  is  fair. 
Putty  is  in  firm  market,  but  high  prices 
now  prevailing  make  the  manufacturers 
slow  to  advance  still  further. 
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Two  Good  Ladders 

The  Hercules 
The  Faultless 


The  HERCULES  is  abso- 
lutely the  strongest  and  saf- 
est stepladder  made.  Will 
carry  a  weight  of  3,000  lbs. 
Steps  and  top  wide  and 
strongly    trussed. 

The  FAULTLESS  is  a  great 
favourite  with  electricians, 
plumbers,  painters  and  paper 
hangers,  because  it  is  so  reli- 
able. Has  wide  steps  and  is 
very  strongly  and  carefully 
made. 

Our  catalogue  describes  these 
ladders  at  great  length  and 
illustrates  other  ladders  and 
woodenware  specialties.  Send 
for  it.  It  is  useful  and  can 
be  made  profitable. 


FAULTLESS 


The  Stratford  Mfg.  Co.,  Limited 

STRATFORD,   CANADA 


Make  New  Friends 
For  Your  Store 


Housewives  are  seeking  the 
merchant  who  sells  "Men- 
dets" — the  great  mending 
patch  for  mending  leaky  ves- 
sels, rubber  bags  and  tires 
without  rivets  or  solder. 

Make  new  friends  for  your 
store.  Send  for  our  free 
counter  Display  Containers  of 


MENDETS 

(Trade-Mark ). 

The    following    wholesale   hardware    merchants    sell    Mendets: 

Whites,  Ltd.,  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd.,  Winnipeg,  Man.; 
Wood,  Vallance  &  Co.,  Hamilton,  Ont.;  Hobbs  Hardware  Co.,  Ltd.,  London, 
Ont.;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Ont;  Thos.  Birkett  &  Son  Co., 
Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.;  Mar- 
shall Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta. ;  Walter  Woods  &  Co., 
Winnipeg,  Man.;  Rogers  Hardware  Co.,  Ltd.,  Charlottetown,  P.  B.  1. ; 
Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg,  Man.:  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  Co.,  Guelph,  Ont.; 
Emmerson  &  Fisher,  Ltd.,  St.  John,  N.B. ;  R.  Chestnut  &  Sons,  Frederic- 
ton.  N.B.  ;  Lyons  &  Marks,  Toronto,  Ont.;  L.  H.  Hebert  &  Co.,  Montreal, 
Quebec:  Cowan  Hardware  Co.,  London,  Ont.;  The  Hanbury  Hardware  Co., 
Brandon.  Man.:  McLennan,  MeFcely  &  Co.,  Ltd.,  Vancouver,  B.C.;  Mar- 
tin, Finlayson  &  Mather,  Ltd.,  Vancouver,  B.C.,  Crowell  Bros.,  Halifax. 
Nova   Scotia. 

Collette  Mfg.  Company 

Collingwood,  Ont.,  Canada 


Why  it  pays  to  feature 
Berry  Brothers'  brands 

Consumers  are  getting  more  and  more 
varnish  wise.  The  price  per  gallon  is 
no  longer  such  a  deciding  factor  as  it 
was.  Ultimate  economy  in  varnish 
buying  is  known  to  be  determined  by 
quality,  adaptability  and  uniformity. 

For  over  half  a  century  these  features 
have  been  recognized  in  all  Berry 
Brothers'  products  by  discriminating 
buyers. 

Write  for  our  price  list  and  interesting  dealers' 
proposition. 

BERRY  BROTHERC     . 
iforld-s  Lar^estVamishMakersV^ 

Established  1858 

WALKERVILLE,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics-^B.B.  Caps, 
25%;  C  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%J  22  short  lesmok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%% ;  other  rim  fire,  10% ;  center 
fire  pistol,  add  35%  list;  center 
Are  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net"  90  days,  or  2% 
discount  for  cash  in  30  days. 

•'Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,  Hamilton. 

AMERICAN    AMMUNITION. 

List  Prices. 
Subject  to  2%%  discount. 
B.B.  caps,  $3.50  per  M. ;  B.B. 
caps,  concave  ball,  $4.40;  22  short, 
$5;  22  long,  $6;  22  long  rifle,  $7; 
22  short  simokeless,  $5.35;  22  long 
smokeless,  $7.50;  22  long  rifle 
smokeless,   $8.75   per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless — 303  Winchester, 
$32.75  per  M. ;  303  Savage,  $32.75 ; 
303  British,  $95;  32  Winchester 
special,  $32.75;  38-55  Winchester, 
$76;  401  Winchester  self-loading, 
$76  per  M. 

Primers— Nos.  1,  1%  and  2%, 
$3.60;  Nos.  1  and  2  (100  in  box), 
$3.80;  Nos.  1-W,  1V2-W,  2%-W 
and  3-W,  and  new  4,  5,  and  5%, 
100  In  box,  $3.80;  Berdan  Nos.  1, 
1%,  2  (250  In  box),  $3.60;  Berdan 
Nos.  1,  1V2,  2   (100  In  box),  $3.80. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only;  Chilled, 
$1.50;  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  %c  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax 
freight   equalized. 

AUGKR  BITS 

Standard    List   Prices   per   dozen. 

3/16....$  5.00  12/16....$  7.00 

4/16....     5.00  13/16....     8.00 

6/10...  .     r.  00  14/16....     8.00 

6/16...  .      5.00  15/16 9.00 

7/16....     5.00  16/16 9.00 

8/10....     5.00  18/10....   10.50 

9"C.  ..  .     5.50  20/16....   12  00 

10  "'....     6.00  24/16....   15.00 

11  Iff...".     7.00 


Discounts  from  Standard  List 
prices : 

Common,    65%. 

Ford's   Auger-  Bits,   30   and   10%. 
Irwin  Auger  Bits,  40%. 
Gilmour   Auger   Bits,   60%. 
Rockford  Auger  Bits,  50  and  10% 

F.O.B.  Toronto,  Montreal, 
London   and   Hamilton. 

AXES 

Single  Bit,  doz 8  50    11  00 

Double   Bit   14  00    16  00 

Boys'    Axes    700      800 

Hunters'    Axes    5  75      7  25 

Bench— No.   2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  ou  application. 
Prices    range   from  12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List  of  Feb.   14,   1907. 
Extra   Quality,  30,  5%. 
Standard  Quality,  40%. 
Side  Lace   Leather,  lb..$1.35-$1.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.G5 

BELLS    (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  20%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

5%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   20%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  10%. 
Sleigh  Shoe  Bolts,  %  in-  dia.  and 

smaller,  10%. 
Sleigh    Shoe    Bolts,   7-16    in.    dia. 

and  larger,  5%. 
Coach   and  Lag  Screws,  "30%. 
Skein   Bolts,  10%. 
Square  Head  Blank  Bolts,  10%. 
Bolt  Ends,  10%. 
Plow    Bolts,    10%. 
Elevator  Bolts,  15%. 
Fancy  Head  Bolts,  10%. 
Shaft   Bolts    ($3   list),   10%. 
Step   Bolts,   large  head    ($3)    list, 

10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,  net  list. 
Stove   Rods,    per  lb.,   9%c. 
Stove   Bolts,     55%. 
Tire  Bolts.  40%. 

F.O.B.  Toronto,  Montreal,  Lon- 
don   and    Hamilton. 
BORAX 

Lump   Crystal   Borax,   lb..  0  10% 
BRASS  Per  lb. 

Spring,    sheets,    8    In.    wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,    seamless    base    0  57 

Tubing,  iron  pipe  size,  1  in. 

base     0  54 

Copper    I.P.S 0  58 

BARS    (Clothes) 

3  sections,  4   ft.,  doz 5  50 

8   sod  ions,  5  ft.,   doz 6  80 

8  sections,  6  ft.,  doz 8  20 

BOILERS    (Ranges 

80-gal.    Standard     10  00 

30-K.il.   extra   heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  ln.x24  in 7  00 

No.  7—18  In.x28  In 7  60 

No.   3—20  ln.x30  in 8  00 


BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,   doz...  18  00 
Cork  covered,  doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 

Folding,   per   doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen   $175 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe    ,....275      395 
Original   Globe   ..'....  3  00      4  25 

Newmarket   King    4  25 

Diam'd    King    (Glass)   4  50 

Western    King    (Enamel) . .       4  75 

Wood,   double   faced 170 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    840    25% 

No.  800 20  &  5% 

No.   838    25% 

No.    808    25% 

No.   804    30   &   5% 

Nos.  802,  842,   844   30% 

Nos.  810  and   S14 15.5% 

Nos.   820   and  910    30% 

F.O.B.  Toronto,  Montreal,  Lon- 
don,  Hamilton. 
Chicago  Spring  Butts — 
Chicago  Sparing  Hinges,  10%. 
Triplex   Spring   Hinges,  40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (6000),    45, 

7y2%. 

Chicago    Premier    (4000),   25%. 
Chicago  Ajax   (3000),  25%. 
Chicago   Fire   Station,    List. 
Lavatory    Door    Hinges,    20,    10, 

7y2%. 

Chicago  Screen  Door  (2000).  50%. 
Chicago    Screen    Door    (3000),    25, 

5%. 
Non-Hold      Back      Screen      Door 

Steel,  40,  20%. 

F.o.b.    Chicago. 
CANS 

For  discount  on  milk  and 
cream  cans,  etc.,  see  list  under 
head  of  Wares,  etc. 

CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs-.;  3-16  in., 
$10.20;  %  in.,  $7.80;  5-16  in., 
$6.90;  %  in.,  $6;  7-16  in.,  $7.65; 
%  in.,  $7.45;  %  in.,  $7.25;  %  in., 
$7.15;    %   in.,  $7;   1  in.,  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: %  in.,  $13;  5-16  In.,  $11.10; 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in.,  $9.85;  %  in.,  $9.65;  %  in., 
$9.50;   %   in.,  $9.35;  1  in.,  $9.20. 

Fire  Welded— 7-16  in.,  $6;  % 
in.,  $6;   %  in.,  $6:  %  in.,  $6. 

B.B.B.  Crane  Chain— %  in.,  $9 
per  100  lbs.;  5-16  in.,  $8;  %  in., 
$7.20;  7-16  in.,  $7.20;  %  in.,  $7.20: 
%  in.,  $7.20;  %  in.,  $7.20;  cow 
ties,  25%;  trace  chains,  25%;  dog 
chains,  37y2%;  halter  chains, 
87%%;  tie-out  chains,  67%%. 

CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1,  $9:  No.  2.  $10;  No. 
3,  $11;   No.  4,  $13;   No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11;  'No.  1,  $11;  No.  2,  $12; 
No.  3.  $13;  No.  4,  $17:  No.  5.  $20. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London,  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock. 


CHOPPERS.      FOOD 

Universal,    No.    0 $14.40  doz. 

1 17.40  doz. 

2 20.40  doz. 

3 25.80  doz. 

CLOTHES    LINE    (Galvanized) 
No.  Per  M.  ft. 

17,  7-strand,  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.  lengths..  6.60 

18,  6-strand,  100-ft.  lengths..  4.95 
IS,  6-strand,  50-ft.  lengths...  5.15 

19,  6-strand,  100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths. .  4.60 
COPPER  Montreal  Toronto 
Casting  ingot,  see  weekly  report 

Bars.  %  to  2  in 53  00    53  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  in.  53  50    53  50 

Copper  sheet,  tinned, 
14x60,    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60   base.  61  00    60  00 

Braziers'     in     sheets, 

6x4   base    52  50    52  00 

COMBS 

Curry  combs,  list,  plus. 10%. 
CORD    (SASH) 

No.  6,  lb 0  46% 

No.    7,    lb 0  45% 

Nos.  8,  9,  10,  12   0  45 

CANADA   PLATES 
Prices  nominal. 

Montreal  Toronto 
Ordinary,   52   sheets.  7  00        6  75 
All    bright,    52   sheets  7  75      7  00 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 

CHARCOAL   TIN  PLATES 

M.L.S.    and    Famous—        Per  box 

IC,  20x2S  base  $22  00 

IX,  20x28  base   26  00 

IXX,   20x28   base    30  00 

IXXX,  20x2S  base   34  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base,  56  sheets  12  00 
IXXX,  20x2S  base,  56  sheets.  14  00 
CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $16.50;   216   lbs.,  $17.50. 

COKES,    BRIGHT 

Bessemer   Steel — 

41x20  I.C.   base  9  25 

20x28  I.C,  double  box 18  50 

CLOCKS 

Big   Ben    2  40 

CROWBARS,  5%   to  6c  per  lb. 

DRILLS 

Bit   Stock   Drills,  45%. 

Rd.   Shk.,  40%. 

Wood   Drills,  20%. 

"DOMINION    CROWN   BEST"— 

DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I  X,  14  x  20  base   12  05 

I  X  X,  14  x  20  base 12  90 

ENAMELWARE 

See   prices  under  heading   Wares, 

etc. 
FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,   1899.  % 

Great   Western,   Amer 60,2% 

Kearney   &    Foot,   Arcade.  60 

J.   Rarton    Smith   Eagle 60 

Disston    Brand    50 

Vulcan    Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond    50 

Delta    Files    40,  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 
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TRADE 


Making  it  Easier 
for  Ycu  to  Sell  Paint 


Quick  turning  of  your  paint  stock 
means  more  profits  and  less  invest- 
ment. Therefore  it  is  to  your  ad- 
vantage to  handle  a  brand  of  paint 

products  that  your  customers  have  been  educated 
to  demand  because  of  its  quality  and  the  satisfaction 
in  using  it. 

The  shortest  route  to  bigger  sales  and  profits  is 
through  the 

Canada  Paint  Agency 

Practically  every  paint  user  in  Canada  is  being 
taught  the  economy  of  using  Canada  Paint  and  to 
know  how  and  when  to  use  it  for  the  greatest 
satisfaction. 

Canada  Paint  "  Full  Line  Agents "  are  profiting  by 
this  intensive  sales  promotion  and  are  fast  gaining 
control  of  the  paint  and  varnish  trade  for  their 
districts. 

If  you  want  to  know  the  full  particulars  of  the  fastest  selling 
and  most  profitable  line  of  paint  products  on  the  market,  we 
shall  be  pleased  to  have  your  request. 

Our  1917  promotion  will  be  worth  many  dollars  to  you. 


The  Canada  Paint  Co.,  Limited 

572   William    Street,    Montreal 
112  Sutherland  Ave.,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     2  15 

Under  40  lbs 2  45 

Mounted   No.  115,  each 7  00 

Bi-Treadle,   each    6  75 

HALTERS    (SNAP  AND   RING) 
Doz. 
Russet   rope    6hank,    1   in...$  7  75 
Russet  rope  shank,  1%   in..     9  25 
Black  rope  shank,  1  In.    . . .     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

Hi  in 13  00 

Hand     sewn,     with     shank, 

1  In 14  75 

Hand     sewn,     with     shank, 

J%  ln 16  25 

HALTERS   (SISAL) 
7-16  in.  gross,  $18;  9-16  In.,  $27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

„cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%' 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe.  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles.  40%;  all  pick 
handles  35%;  all  a8h  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
and  peavle  handles  25%;  maple 
cant  hook  and  peavie  handles, 
35%;  all  hickory  neckyokes. 
lieavy  team  oval  and  round  whif- 
fletrees.  20%;  all  ash  and  oak 
neckyokes,  heavy  team  oval  and 
round  whiffletrees  25%;  ash  car- 
riage neckyokes  25%;  ash  and 
hickory  carriage,  buggy  and 
democrat  whifTletrees  35%:  twin 
neckyokes  40%;  chisel  and  file 
handles  40%:  Pearson  horse 
pokes  85%;  dictator.  Champion' 
and  Climax  horse  pokes  30%: 
wood  bow  rake  25%;  wire  how- 
rake   30%. 

P.».h.    St.   Thomas.    London, 
Rl  rattaroy. 

HANGERS.   BARN   *   PARLOR 

Atlas.  No.  n   (•(.=; 

Atlas.    No.    1     7  30 

**<»«•    No.    2    8  so 

Stearns.   4   In 6  00 

Stearns.    R    in q  ift 

Perfect   No.   1    g  50 

Perfect.  No.  1  V,   o  50 

Perfect.   No.  2 10  00 

Storm  King  and  safe- 
ty   banners,    doz 1  ()() 

Steel  tnrt,  1 1/,   |n «  75-7  nn 

HF\TERS    (OIL) 

Perfection  No,  100.  x.p..  ea.$3  35 
Perfection  No.  180  N.P..  pa.  8  75 
Perfection    No    125.  Tan.,  o-.    3  25 

HINGES.   TFF    »VD    «tr\p 

Mst  Prices. 
»>»»*  Strap  Tee 

<-*nrti   $3  00        $2  55 

Madi    3  70  3  20 

«W>|    400  360 


8-inch 5  40  4  10 

10-inch  9  60  7  30 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject  to  discount  of  30  and 
5%  off  list. 

Light.                        Strap.  Tee. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
S  in.,  doz.  prs...     2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per  100  lbs...   7  00 

Over  14  in.,   per  100  lbs 6  50 

Extra    hooks    for    above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,   per  lb 6% 

P.  O.  B.  Toronto,  London,  and 
Hamilton.  Montreal. 

HOOKS,   GRASS  English 

Canadian       Fox 

No.  2,   per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,   per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  .$4.90: 
No.  1  and  smaller,  $5.15;  sihow 
pattern.  No.  2  and  larger.  $5.15: 
No.  1  and  smaller.  $5.40:  "X.D." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger.  $5.35;  No. 
1  and  smaller,  $5.60:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25:  toe  weight  steel  shoes,  all 
sizes,    No.    1    to   4.   $7.75. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $2; 
No.  2  and  larger.  $1.90:  "Sharp- 
No.  2  and  larger.  $2.10:  "Sharp" 
No.  1  and  smaller.  $2.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  V2  in.,  ft 0  12 

Corrugated.  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%   for  full    reels,  500  ft. 
F.o.b.   Toronto   and    London. 

HAT    AND    COAT    HOOKS 

Coppered  wire.  3  in.,  80-85c  gross 

I  HON    AND    STEEL 

Montreal  Toronto 
( '.minion  bar  iron  per 

100    lbs 3  40 

Refined   bar  stool 

Refined     iron,     per 

'  100    lbs.     .  r....'.  .  3  65 

Angles    base   ....     4 

Horseshoe  iron,  per 

1(10    lbs.    3  65  ' 

Norway    iron    10  25 

Mild    steel    4  30  , 

Hand    steel     4   30 

Sleigh  sho,.  steel, .  4  30 

Tire  steel    -I  -~o 

Toe  calk   steel    ■  •  •  5  20 
Mining    tool     steel, 

per   lb 0  13% 

Sheet    cast    steel,   lb    .... 
Spring     steel      0  00 

IRON,    TINNED 

72x30  up   to  24  gauge,   case 

lots     15  50 

72x30.  26  gauge,  ease  lots..  16  00 

Less   than    onse,   25c   per  100   lbs. 

extra. 
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IRONS    (SAD) 

Mrs.  Potts,  No.  55.  polished, 

per    set    1  15 

Mrs.    Potts,    No.   50,   nickel- 
plated,  per  set   1  30 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs :...  8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  3  20 
Gasoline    Sad    Irons   each...  3  75 

LADDERS,  ETC. 

(Step  Ladders) 

Shelf-lock    14.-  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   each    2  00 

P..T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension 24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36     ft 19c  ft. 

40   to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup 
plied  with  supporting  legs  at 
three   times   the  price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft. 

IS  ft.   to  22  ft 14e  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,  Montreal.   Stratford.   Feigns. 

LANTERNS  Per  doz. 

Short     Globe,     doz.      ...'...     8  f>0 

Jumbo,   doz in  on 

•Tap'd    Dash,    doz 11  25 

Search     Pas;h.    doz 11  75 

Searchlight.    No.    20.    doz...  19  50 

All    brass    24  75 

Little    Bobs    1  75      2  35 

Copper,  well   japanned,   doz.  34  75 
F.O.B.  Toronto,   Hamilton.   Lon- 
don. 

LANTERN    GLOBES 

Cold  blast,  short   0  65  0  75 

Cold    blast    0  75 

Told  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby 2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  25 
Barn  ,Door.  No.  5,  per  doz.  1  SO 
Barn    Door,    No.   9.    per   doz.  2  75 

LEAD 

Pig.    sec    weekly        Mont']   Tor'f.0 
report.  Lb. 

Lead    wool     0  13       0  12 

Sheets.  3  lbs.  so,,  ft.  0  133',  0  12'/, 
Sheets,    3V5    lbs.    so.. 

ft 0  13%   0  12'i 

Sheets,    4-6    lbs.    sq. 

ft 0  13'/2  0  12 

Cut  sheets.  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES   (WASHING) 

List  Each 

Canadian    0  00 

D-OTI  swell     9  00 

Noiseless    15  50 

Hamilton   n  00 

Snowball     15  (Ml 


Momentum    16  50 

New  Century,  style  A 16  50 

New   Century,   style  B 18  00 

Playtime,   engine  drive 19  50 

Ideal   Power    28  00 

Seafoam,    electric    102  00 

Seafoam,  engine  drive   44  00 

New   Idea,   eiectric    13100 

Sunshine    8  50 

Popular,   No.  1    9  50 

Economic    11  50 

Champion    17  Ob 

New    Excell-Ali    IS  00 

Blue   Bell,    without   stand..  16  50 
Puritan  Water  Motor  Wash- 
er,  complete    1"S  00 

Hydro,     One     Tub,     engine 

drive 45  50 

Low    nressuire   water  motor 

washer,   each    30  00 

Connor     ball-bearing,    with 

rack    18  50 

I  X  L   IS  50 

Gem    16  50 

Winner,    plain    13  50 

Connor    Improved    9  00 

Jubilee    8  50 

Canada  First    19  00 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto. Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments- 
of  quarter   dozen    and   upwards. 

B.T.  Bonnie,  style  A 

B.T.  Bonnie,  style  B 

B.T.  Ideal   

B.T.  Ideal  Power  

B.T.  Ideal  Water  Motor  .. 

B.T.  Cyclone   

B.T.  Cvclone  Water  Motor 

B.T.  Vollmar,  No.  2   

B.T.  Vollmar,  No.  3  

Forest  City,  engine-driven 
Forest  City,  electric  

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
14  dozen  and  upwards. 

MALLETS  Per  doz 

Tinsmiths',  2%  x  5%  in 1  75 

Carpenters',   round    hickory     2  05 

MOPS 

Alops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,  doz '. . .  160 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  . .$1  3  inch...  10c 
1%  inch,  ..$1  m  inch...  10c 
1%  inch.  .  .65c  3%  inch.  . .  10c 
W>  inch.  ..40c  4  inch.  ..  5c 
1%  inch.  ..40c        4%    inch.     ..  5c 

2  inch.  ..30c        5  inch.  base. 
2%  inch.   ..30c        5%    inch.    base. 
2%  inch.  ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25c  over  base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  nvice. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Colllngwood,  and  Owen  Souna, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkervllle,  F.  O.  B., 
factory  points,  carload  freight 
allowed,  $4.77%. 

Cut  Nails  —  Montreal,  $4.50 
base;  Toronto,  $4.50  base;  Lon- 
don. $4.50. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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Autoists  want   this 


the  article  is  right 
the  price  is  right 


Dealers    sell   this 

RUB -R- THE  PATCH 


Mends  torn,  leaky  auto  tops  easily,  quickly,  permanently, 
inexpensively,  whatever  the  size  of  the  tear  or  hole— what- 
ever the  material ;  leather,  rubber,  mohair,  pantasote,  or 
drill— this  RUB-R-TITE  PATCH  will  do  it  to  the  owner's 
entire  satisfaction:  or  money  back. 


RUB-R-TITE  Patches  come 
in  sheets  4  x  12  inches  (in 
each  50c  carton),  anil  are 
made  in  four  fabrics;  special 
rubber,  mohair,  black  drill, 
drab  drill.  Each  counter  case 
of  12  50c  cartons  contains  an 
assortment  of  3  of  each  kind. 
Remove  linen  coating  from 
the  adhesive  side,  apply  same 
as  plaster  to  size  of  tear. 
Cements  itself  quickly  to  any 
surface;  waterproof,  perman- 
ent, economical. 


Mr.  Jobber — Mr.  Dealer — if  in  30  days 

a  counter-case  box  doesn't  sell,  send  it  back  and  we  will  cancel  our 
invoice.  This  is  an  offer  we  can  make  because,  after  a  12  months'^trial, 
we  know  this  article  is  a  quick,  sure  seller  in  any  kind  of  an  auto  supply 
store.     Now  then — send  us  your  order  to-day — now. 

$4  00  for  (1  doz.  50c.  assorted  patches)  counter 
case,  retailing  for  $6.00  or  33^%  for  the  dealer. 
Jobber 's  discounts  on  request. 

Write  for  more  information  if  you  like,   but  send  in  your  trial  order  at 

once.     Address 


AUTO  PRODUCTS  MFG.  CO.,  Inc. 

Factories  : 
FORT  ERIE,  ONTARIO  or  BUFFALO,  N.Y. 


If  interested,'  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  1  lis. 

No.   3    $19  25 

No.    4    9  25 

No.   4%    8  00 

No.    5    4  25 

No.    6    4  00 

No.    7    3  75 

No.   S    ;.        3  75 

No.   9    3  50 

No.    10    3  50 

No.   11    3  50 

No.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
iu   larger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails,   American,   large 
head,  keg,  $7.70. 
NETTING  POULTRY 
List   prices   per   roll   of  50   lineal 

yards.    Adopted   March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  Inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...  5.50 

1V2  inch  mesh  and  19  ga.  wire. 
12  inch.. .$3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch...  $  4.00    42  inch.  ..$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. ..$15.00 
30  inch...  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  Inch. ..$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,  30,   10%   off  list. 

Montreal,  30%   off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    20fH)    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)     $20.75-$21.00 

U.S.     Navy     (American)     ...   20  00 

Clipper,    U.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers    (spun)    $8.00-$S.50 

OIL  Montreal  Toronto 

fan.      prime     white 

petrol     0  14      0  13 

Royalite    0  14      0  13 

Palacine    0  17      O  16 

Lampoline    0  15      0  14 

Eleetroliue     0  18      0  17 

Castor  Oil,  per  lb. .  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   0  35      0  30% 

Paraffine    0  24       0  19% 

XXX    Machine    0  25%  0  22 

Fuel    Oil,    bWs 0  13%  0  12% 

Pud    oil,    tank   cars  0  11%   0  10% 
OLD   MATERIALS 

Tea  lead,  fie  lb. 

Lead,   heavy,   pipe,  etc.,  8c. 

Brass,  yellow,  15%c;  red,  19%c. 

Brass,  light,  10%c  lb. 

Zinc,  heavy,  8c  lb. 

Copper,    heavy,   23% C   lb. 

Old   cast   iron,  $15.50-$1C  per  ton. 

Stove   plate,  $11.75  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%C  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6%c 
lb  ;  auto  tires,  etc.,  5%c. 
bicycle  tires,  2%e. 
PACKING  Per  lb. 

Fine    Jute     0  12 

Coarse  .lute 0  09% 

Square   braided    hemp    ....   0  28 

No    i    Italian    0  36 

No.  2   Italian    0  28 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    No.    1    roll     1    20 

Dry    Fibre,    No.   2   roll    0  60 


Resin   sized,    per  roll    1  00 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred    Fibre,    No.   2   roll...  0  70 

Surprise   Fibre    0  70 

Tarred    Felt,    per   cwt $3 -$3.25 

Asbestos    Sheeting,    (per   100 

lbs.)     $10.00-$12.00 

Carpet  Felt,   16  oz.,   per  100.   4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS   (CLAY)  Rock  Clay 

5  to  6  lbs.,  doz 7  00  6  50 

6  to  7  lbs.,  doz 7  25  6  75 

7  lbs.,   doz 7  50  6  75 

7  to  S  lbs.,  doz.   ...  8  00  7  00 

S  lbs.,  doz 8  00  7  50 

PINS.   COTTER 

Cotter   pins,   85%   discount. 
PINS,   CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld—  Black    Galvanized 

Per  100  feet 

%   in $    4  25      $    5  75 

%   iu 3  54  5  67 

%    in 3  54  5  67 

%    in 4  59  6  16 

%    in 5  64  7  76 

1  in 8  33  11  48 

1%   in 11  27  15  53 

1%    in 13  48  18  50 

2  in 18  13  24  9S 

2%    in 28  67  39  49 

3  in 37  49  51  64 

3%   in 46  92  63  94 

4  in 55  59  75  76 

Lapweld — 

2  in 21  09  27  57 

2%   in 31  59  41  S3 

3  in 41  31  54  70 

3%   in 51  52  68  54 

4  in 61  04  81  21 

4%   in 71  12  94  62 

5  in 82  88        110  30 

6  in 107  50        143  00 

7  in 142  80        186  80 

8  in.    D 150  00        196  30 

8  in 172  80        226  10 

9  in 207  00        270  SO 

10   in.    L 192  00        251  20 

10       in 247  20        323  40 

Terms  2%  30  days,  approved 

credit. 

Prices    Ontario,    Quebec   and 

Maritime  Provinces. 

WROUGHT   NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"  and    under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.   lengths,   list    8  00 

3  in.,  in   10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,   in   10-ft.   lengths,  list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  35%  trade  dis- 
count. 

PIPE,  LEAD 

See  weekly   report. 
PIPE  (SOIL) 

Montreal  Toronto 
Medium      and     extra 
heavy,  6"  and  un-    %  % 

der    55  55 

8"   soil    pipe    40  40 

Medium     and     extra 
heavy    fittings',   6" 

and   under    60  CO 

PIPE    (STOVE) 
"See    prices   under   Wares,   etc. 

pitch 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per   bbl 5  25 

POLISH 

O-Cedar,  4-oz.  bottles,  doz..?  2  00 
<) Cedar,  12-07..   bottles,  doz.     4  00 

O-Cedar,   1-qt.   can,   doz 10  oo 

O-Cedar,  %-gnl.  cans,  doz.  16  00 
O-Cedar,   1    gal.    cans,    doz..  24  00 


Liquid    Veneer — • 

4  oz.,  doz $2  00 

12    oz.,    doz 4  00 

32    oz.,    doz 8  40 

64  oz.,  each    1  20 

128  oz.,   each    2  10 

PUMPS 

Pumps    35% 

Cistern    Pumps     '. . .  30% 

Set   Lengths    35% 

Brass   Lined   Cylinders   25% 

Brass   Body    Cylinders    20% 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  3c  per  lb.;  %-lb.  pkgs.,  2c 
lb.  Coppered  Rivets,  net  extras, 
3c  per  lb. 

ROOFING  Per  square 

Samson,    1-ply,   roll    170 

Samson,   2-ply,   roll    2  35 

Samson,   3-ply,    roll    2  95 

Pluvius,  1-ply   145 

Pluvius,    2-ply     2  00 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,  3-ply    175 

Amazon,  1  ply   2  00 

Amazon,  2  ply  2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    155 

Everlastic,  2  ply    180 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,   bbl.    $4.50-$5 

Roofing  Pitch,  75  to  85c  per  cwt. 
F.o.b.  Toronto,  London,  Moutreal. 
ROPE  Lb. 

Pure    Manila    basis    lb.  29% 

British   Manila  basis    25 

New  Zealand  hemp  basis...  25 
Sisal  basis   24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Single   lath    yarn    basis    24 

Double  lath   yarn    24% 

Yacht  marline,  tarred   50 

White  polished  halyards  . .  28 
Hemp,  deep  sea  line  basis..  40 
Hemp,  tarred  ratline  basis.  36 
Hemp,   tarred   bolt  rope  basis  38 

Marline  and   Houseline    3S 

Jute   rope   basis    16-17% 

Italian   rope  basis   40 

Cotton,    %   lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39       0  41% 

%    lb.    and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

■Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  ?.0 

240    lb 10  00  0  50 

600    11) 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000     lbs.      Drop 

lever     46  00  1  00 

10  lb.   Household     4  00  0  10 

26  11).   Household     5  20  0  30 

Above   list   prices'  subject    to   n 

discount     of    20%.      No     discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto,    Montreal, 

London,   Hamilton. 

SCREWS 

Discounts  off  Standard 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright   

Wood,   R.   II.,   bright    

Wood,  O.  H.,  bright   

Wood,  F.  II.  Brass   

Wood,  R.  H.,  brass  


Wood,   O.   H.,   brass 
Wood,   F.  IT.,   bronze 
Wood.   R.  II.,  bronze 
Wood,  O.  II.,   bronze 

Square   cap    

Hexagon   cap    


List 

75 

70 

70 

42% 

40 

40 

S5 

32% 

32% 


F.O.B.  Toronto.  Hamilton, 
don  and  Montreal. 


Lon- 


SETTEES 

Settees,   4   passenger 9  00 

Awning,    ea 5  00 

Table,  ea 2  00 

Re  Gauges  and  Prices  of  Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10  gauge    6  00  6  00 

12   gauge    6  00  6  00 

14   gauge    5  40  5  40 

16  gauge    5  60  5  60 

18-20   gauge    5  55  5  55 

22-24   gauge    ....  5  60  5  60 

26  gauge    5  60  5  65 

25  gauge    5  75  5  75 

SHEETS,    CORRUGATED 

Per  J  00  sq.  ft. 
Galvanized 
28  ga $  6  50      $  6  00 

26  ga 7  00  6  50 

24   ga 9  50        10  00 

22   ga 11  50        12  00 

20  ga :..   13  20        14  00 

18   ga 16  50        18  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 

Premier  Galvanized 

Per  100  lbs.   f.o.b,,  Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28    8  00 

U.S.   26    7  70 

22   and   24    7  55 

18   and  20   7  40 

14  and   16   7  25 

Colborne  Crown — 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

16  gauge   7  40  6  45 

18-20  gauge 7  60  6  60 

22-24  gauge 7  SO  6  75 

26  gauge   8  00  6  90 

28  gauge    8  40  7  20 

10%   ozs 8  85  7  50 

Add  15c  for  less  than  case  lots. 
Galvanized 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  "best-best" 
16-20        8  30  8  00  8  05 

22-24        S  50  8  20  8  25 

26  S  75  8  50  8  65 

28  9  00  8  75  8  95 

Less  25c  in   case  lots. 
SHINGLES                      Per  square 
Standard    galvanized,    $6  75 

Shipping    weight,   90    lbs. 
Standard   painted    5  00 

Shipping    weight,    80    lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each    2  40 

Samuels,   each    4  85 

SKATES  List 

Roys'   Hockey,   polished    ...  1  25 

Scotia    3  IT) 

Dreadnought    3  ."iO 

MttcMae   5  0G 

Velox     6  50 

Regal,    1S!>    6  00 

Discount  30%. 

SOLDERING   COPPERS. 

Base,   per  lb.,  61c  cents. 
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The  CROWN  DIAMOND  PAINT  Products 


A  complete  line  of  Paints  and  Paint 
Specialties  for  practically  every  pur- 
pose. 

The  New-Old  line  of  purely  Cana- 
dian household  paints  used  continu- 
ously by  three  generations. 

CROWN    DIAMOND    PAINTS 

have  endured  the  severest  tests  of  time 
and  wear,  since  1842.  What  better 
proof  could  be  had  of  their  reliability? 
They  still  maintain  the  confidence  and 
reputation  which  they  gained  long  ago. 

CROWN  DIAMOND  PAINT  is  a 

high-grade  paint  at  a  price  which 
allows  the  dealer  a  fair  and  satisfactory 
margin  of  profit — a  profit  more  gen- 
erous than  the  average.  The  price 
advantage  is  made  possible  by  our  posi- 
tion as  manufacturers  and  importers  of 


heavy  chemicals,  the  manufacture  of 
our  own  dry  colors,  and  particularly  to 
the  low-selling  cost,  due  to  having  the 
one  sales  organization  for  chemicals, 
aniline  dyes  and  paint.  This  works  to 
the  advantage  of  the  dealer  by  giving 
him  a  little  relief  from  the  present 
abnormal  prices. 

The  CROWN  DIAMOND  advertising 
has  been  built  on  a  different  plan  from  that 
usually  followed.  It  contains  many  unique 
and  unusual  features  which  are  the  result 
of  an  investigation  of  the  methods  used  by 
a  number  of  successful  retail  merchants. 
The  features  are  exceptionally  generous, 
and  are  planned  from  the  viewpoint  of  the 
local  retail  merchant,  and  the  one  object  in 
view  is  to  help  the  dealer  sell  more  paint. 

Let  us  show  you  how  our  agency  plan 
will  enable  you  to  make  a  larger  profit. 


DISTRIBUTORS  : 

W.    B.    Dalton    & 
Sons,  Limited 

Kingston 

H.   J,    Dupont    & 
Son 

Ottawa 


n^AKTHUR.lRWlN.te60 

MONTREAL         established         TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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35% 
35  and  10% 


30  and  2%% 


20% 

20and'io% 

20% 
30  and  2%% 


¥  SPADES  ASD   SHOVELS. 

For  Province   of   Ontario    (East   of   but   not   including   Port  Arthur) 
Province  of   Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools    35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Kiveted   Back    Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nos. 

42   and    43    30  and  2%% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as  follows: 

BLACK  LIST  PRICES. 

Per  Dozen— 

1st  Grade      2nd  Grade 

No.  2,  black   $19.00  $16.50 

Draining  Tools.  No.  2,  black  19.00  18.00 

Hollow  Back  Scoops,  No.  2,  black        16.80  


4th  Grade 
$12.00 


13.80 
11.50 
10.50 
12.00 
15.50 


Sand  Shovels,  No.  3,  black  16.00 

Hollow  Back  Shovels,   No.  2,  blk.         18.00  

Coal  Shovel,  No.  2,  black   17.50  

Riveted  Scoops,  No.  2,  black  17.50  16.50 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50e  per  dozen  net 

Half  polished    ,25c   per   dozen   net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight   will   be  equalized   on   railway   rates   only. 


SOLDER,  BAR 

Soe  Weekly  Report 
STAPLES  Per  cwt. 

Fei  ce    staples,    bright,    kegs  4  85 
Feice  staples,  galv.,  in  kegs  5  70 

Fet  ce    hooks,    galv 5  70 

It    25-lb.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
Mir  I   London. 

V  °  EEPERS,    CARPET      Bissell's 

B      floir     Doz.  31  00 

Cfel  mpion    Nic 25  00 

Chimpion   Jap 23  00 

Univ.  Japd.,  cyco  bearing. . .  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,   N.P.,   bal-bear..   34  00 

Parlor  Queen   37  00 

F.O.B.  Toronto,   London,   Ham- 
ilton,  Montreal. 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

F.-O.B.        Toronto,        Hamilton, 
London    and    Montreal. 

SWINGS,  LAWN 

Ontario,   4-passenger,   ea...  7  25 

Ontario,   2-passenger,   ea. . .  6  25 

Baby,    ea 4  00 

TACKS  Discount. 

Revised    Hardware    Tack 
List   adopted    Jan.  1,  1916.70-10% 
Double   pointed    tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed   Aug.    10,    1916— New    list 
under    advisement. 
List     of     Capped     Goods 

adopted   Jan.    1,    1916 70-10% 

F.o.b.   Toronto,    Hamilton, 
Montreal,    London. 

TINNERS'    TRIMMINGS 

See  prices   under  head   of  Wares. 
TOOLS.    HARVEST 

Ordinary    brands.   40%. 

Samson,   30  and   7%%. 
TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  l.i   girth  ier  1«0  fe°* 

,2  |n $  6  90 

'0  In 7  70 

'2  In 9  i0 

"5  In 12  go 

'8  ln 16  00 

Dlironnt,   86%. 

TRAPS    (GAME)  % 

Victor    87% 

Jump      60  ft 


Hawley  &  Norton    55 

Newhouse   35 

F.O.B.  Toronto,  London,   Ham- 
ilton,   Montreal. 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44% 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,  per  doz 10  45 

No.  2,  per  doz 8  80 

No.  3,  per  doz.    7  70 

VALVES  % 

Ground    work 45-47 

Compression   work,   standard.  45 

High    grade    4S 

Cushion    work    40 

Fuller   work,    standard    54 

High    grade    47 

Basin    cocks,   No.   0,   standard  49 

High    grade    49 

Nos.   1   and   2,   standard 49 

High    grade 40 

Bath  Cocks 

Standard     53 

High    grade     50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam  Cocks 

Standard     53 

High    grade     50 

Radiator    valves,    standard...  30 

High    grade     30 

Patent   quick   opening   valves  60 

WARES,   ETC. 

Scotch    Grey    Ware,    60%. 

Colonial.   30.   20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Canada   Ware,  25%. 

White   Ware,  50,   17%%. 

Japanned   Ware,   list. 

Japanned   Ware,  White,   list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list, 

plus  5%. 
Stamped    Ware,    plain,   50.    15%. 
Stamped   Ware,  retinned,  50,  10%. 
Copper    Rottoms,    list,    plus   10%. 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners'   Trimmings,    retinned,   50 

and   10%. 
Tinners'  Trimmings,  gen..  5%. 
Milk    Can    Trimmings,    list,    plus 

30%. 
Cream   Cans,   Railroad,  5%. 
Factory  Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12%%. 
Pieced  Ware,  C.B.,  list,  plus  30%. 
Sheet    Iron    Ware,   7%%. 
Pieced   Ware,  ordinary,  list,   plus 

12%%. 

Fry    Pang,  60  and   10%. 


.  Spiders,  30.  and   10%. 
Fire    Shovels,    10%. 
Steel   Sinks,   painted,  10%. 
Steel  Sinks,  galvanized,  5%. 
Light  Galv.   Pails  and   Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &   Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,    plus   7%%. 
Galv.   Coal    Hods,    list,  plus. 
Paper   Lined   Boards,   50,  5%. 
Wood    Lined    Boards,   40,   12y2%. 
Elboks,    2%%. 

Elbows,    Galv.,    list,    plus   12%%. 
Elbows,    Light,  5"   and   6",   $1.70. 
Elbows,   Light,   7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe   Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea     Kettles,    list,     plus 

10%. 
Copper   Tea   Kettles,   3   doz.    lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus  10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    10%.      Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1     lb.,    per 

100  lbs    $2  50     $  3  40 

Sectional,      %      lb., 

per    100   lbs 2  50        3  40 

Solid,   3    to   30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...   41  75 

Garden,   steel   wheel,   doz...  53  00 

Light   garden,   each    37  2." 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &   B.D. 

Whiffletrees — 

28",  each  $0  70 

34",  each  0  90 

36".  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

3fi",   each    1  20 

40",   each 1  29 

44",   each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  SO,   each 2  45 

No.  81.  each 2  50 

No.  82.  each 3  05 

No.   72— Singletrees,   40".   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
BIKE   GOODS 

Discounts   apply   to   list  adopt- 
ed  Nov.  20.  1916. 
Bright  Screw  Eves  Suits, 

A.R.C.M 82%% 

Bright    Iron    Gate   Hooks 

and   eyes    82%% 

Bright     square     cornered 
screw  hooks,  and   stove 

pipe   eyes    82%% 

Brass,    screw    eves    suits, 

ABC 70     % 

Brass   Screw  Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O  R.  Toronto,  Montreal,  Lon- 
don.  Hamilton. 
WIRE 

Copper  wire  list,    plus   10%. 
Brass    wire.   3    to    24   gauere.    add 
40%;  25  to  36  gauge,  add  25%. 
WIRE.   CTTT  HAY  BALING. 

No.  9.  $5.25;  No.  10.  $5.30;  No. 
11.  $5.40:  No.  12,  $5.50;  No.  13, 
$5.60;  No.  13  V,,  $5.60;  No.  14, 
$5.75;  No.  15,  $6. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE,    STOVE    PIPE. 

No.  18,  $6.20;   No.  19,  $6.70. 
F.o.b.   Toronto,    Hamilton,   Mont- 
real,   and    freight    equalized. 
WIRE,   FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.60:  No.  19,  $6;  No. 
20.  $6.66;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.66;  No.  24,  $8; 
No.  26,  $9;   No.  26,  $9.50;   No.   27, 


$10;  No.  28,  $11;  Njl_  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $10 , 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  17; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL, 

No.  0-9  gauge,  $5  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  ln 
5  and  10-lb.  bundles.  26c;  ln  1-lb. 
hanks,  50c;  in  %-lb.  banks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE,  O.   &  A. 

No.    10,    $5.16;     No.     11,    $5.22: 
No.   12,    $5.30. 
WIRE   CLOTH. 

Black  Fly  Screen  Cloth,  $2.75 
per  100  sq.  ft.  in  100-ft.  rolls; 
$2.80  in  50-ft.  rolls.  Bronze,  14c. 
sq.   ft. 

WIRE    (FENCE) 

Toronto  London 

Barb     $4  70      $5  00 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.  galv 4  40        4  40 

No.  13  pi.  galv 4  50        4  50 

No.  9  coil  sp 4  25        4  30 

No.    12    coil    sp 4  50         

No.   10  O.   &   A 5  16        5  16 

No.   11   O.   &   A 5  22        5  22 

No.   12,   O.   &   A...  5  30        5  30 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 

WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%    5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.*  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,  12  inch    186  00 

Favorite,  611E  105  80 

Unexcelled,   1041E    T29  00 

Easy    Work    90  50 

Challenge,   3111E    94  30 

Gem.   141E    61  80 

Sunlight,    HIE    S2  SO 

Ottawa,    341E    103  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  In 88  00 

Perfect,  11  in 97  50 

Bicycle,   11   in 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2  103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list,  45  &  5%. 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto,  Kingston,  Hamil- 
ton, London,  St.  Mary's. 
WRENCHES 
Regular,  65%. 

Trimo,    50,    5%    off   list;    parts, 
60%;     Stillson,     50,     6%;     parts, 
50%;    Coes,    10%. 
WRINGERS — MOP. 
White,   No.  1,  each 1  60 
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PRATT&IAMDERT 
VARNISH  PRODUCTS  h 


PEOPLE  want  Pratt  &  Lambert  Var- 
nishes. And  they  order  them  from  the 
dealers  who  stock  them.  They  do  this  be- 
cause the  super-quality  of  these  goods  and  the 
great  national  advertising  makes  them  want  them. 
The  effectiveness  of  this  advertising  is  shown  by  the 
remarkable  and  consistent  gains  in  the  yearly  sales  of 
Pratt  &  Lambert  Dealers  everywhere. 
Your  business  instinct  will  tell  you  that  it  is  good 

merchandising  to  stock  a  line  which  has  proved  its  right  to  be  fa- 
mous by  sixty-eight  years  of  constantly  growing  popularity 
—  yet  whose  makers  have  never  for  a  moment 
rested  in  their  efforts  to  make  its  name  even 
better  known  and  its  quality  even  more 
worthy.      This  is  the  established 
Pratt  &  Lambertpolicy;  and 
it  is  a  policy  which 
can  make  money  &<3£ 

for  you,  ^f 


WoEoSEILX. 


'IPAIIMTS      ^ 


HE 

people 
who     read 
the      maga- 
zines are  the 
successful 
people    —    the 
home-owners    — 
the  spenders.    Pratt 
&  Lambert  advertis- 
ing has    been    going 
continuously  for  many 
years  into  more  than  six 
million     homes     of     this 
character.      Every  day   huge  pur- 
chases of  varnish  and    enamels   are 
made  by  this  vast  multitude  of  buyers 
'—'and  what  is  more  natural  than  for  them 
to  seek  out  the  paint  and  hardware  stores 
which  sell  the  goods    best    known    to    them? 


Get  Your  Share 


of  the  great  and  grow- 
ing sales  from  which 
P&L  Dealers  every- 
where are  getting  Big 
Profits.  Write  for  the 
Pratt  &  Lambert  Deal- 
er Proposition  —  and 
do  it  today  —  NOW  I 


PRATT 


LAMBERT-INC 


Varnish     Makers     68     Years 
24  Courtwright  St.,  Bridgeburg,  Ontario 
Factories 
Bridgeburg,  Ontario 
New  York  Buffalo 

London  Paris 


Chicago 
Hamburg 


PrdttalambertUarnishDroposition 

iQualiiyL  Sales  Y  Profits!  Repeats*  •• 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs. ;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per    lb 16-20      16-22 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $1  35 

Weighted,  20  lbs.,   doz 1  60 

COATING 

Cement    Coating    $2  55    2  75 

COLORS   (DRY)  Per   lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0  02 

COLORS   IN    OIL 

Venetian    red,    1    lb.    ting, 

Pure 0  13 

Indian  red    0  18 

Chrome  yellow,  pure  30-35 

Golden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French    permanent    green, 

Pure     0  22 

Signwriters"  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  26-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel 

Anrhor    Floorlustre    ... 
O.P.W.  Sunshine  White  .. 
Jas-per-lac  floor  enamel  .. 

Jasper-lac  art  enamel  

Martin's   Enamel    

Mooramel    

FILLER  Ga]. 

Luxeberry   Enamel    $5  00 

Screen    Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-Johns,  60  lbs 0  16% 

$1.10  for  deml-Jchn  extra. 

GLUE  Per   lb. 

French   medal    

English    commoD    .sheet    30-86 

English    prima    0  88 

White    plgtfool     0  38 

Cake  bone,   1 12  ib.   bags., .  o  30 

Hide,    112-lb.    bat's    86-88 

Gelatine,    ill'    lb.    bags 45-60 

Ground   glues,   112  lb.   bags — 
No-,   i    :;o:::: 


GLASS                          Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to    34    S  15  12  bo 

35    to    40    8  50  13  60 

41  to  50  11  75  15  50 

51   to  60   12  25  15  85 

61  to  70  13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 20%  off 
above ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal : — Single  or  Double 
Thick,  10  and  5%;  50  cases  aim 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS"    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor    Pure   $14  30    $14  50 

Crown     Diamond. ..  14  30      14  50 

Green  Seal   14  30      14  50 

Tiger  Pure   14  30      14  50 

Ramsay's  Pure    14  30      14  50 

Moores   Pure    14  30      14  50 

O.P.W.   Dec.  Pure..  14  30      14  50 

Red    Seal    14  30      14  50 

Decorator's/  Pure  . .  14  30  14  50 
O.P.W.  English  ...  14  55  14  75 
Elephant  Genuine  .  14  55  14  75 
B.B.  Genuine  Lead,  less  than 
tons,  $16.20  Toronto;  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt..  13  50      13  50 

Genuine,    100-pound    * 
kegs,   per  owt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.   ARSENATE   OF 

Per   100  lbs.                Dry  Paste 

1-lb.    tins     $3150  $22  75 

2-Ib.    tins    21  75 

5-11).     tins     29  50  17  50 

10-lb.    tins    28  50 

25-lb.    casks    28  00  16  25 

50-lb.    casks    27  50  15  75 

100-lb.    casks    27  00  15  25 

.",00-lb.    casks    15  00 

COO-lb.    casks    14  75 

F.o.b.  Toronto,  Montreal  and 
Hamilton. 

Ml'RESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $0.00.  White  in  lb.  pkgs., 
per   160   lbs.,   $6. 

I.INSKKD   OIL 

For  prices  see  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,   white 2  80 

Crown   Diamond,  colors 2  55 

Fresco    Tone,    white    2  70 

Fresco   Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian    Paint    ...   1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white  2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  SO 
O.P.W.  Can.  Brand,  colors.  2  CO 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  So 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.  2  SO 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint   2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..305 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...  3  05 

Lowe  Bros.  H.S.,  colors  2  80 

Mellotone,   white   2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

PARIS  GREEN     Mun-  C.P.    Ber- 

ro's     Co.    gers 

000-lb.   bbls 

250-lb.   kegs    ' 

100-lb.  drums  ..." 
50-lb.  drums   ....    * 

25-lb.  drums 

1-lb.  100s,  pkgs..   " 

%-lb.  100s   

lib.  100s,  tins  ..   ' 

Prices  f.o.b.  Toronto,  Hamilton 
London  and  Montreal. 

PARIS,    PLASTER 

Per   bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  09 

10   1b.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.  kegs   0  07 

U    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly  report. 
Bulk,   in   casks    ...  2  90        3  10 
Rnlk.  lOO-lb.  drums  3  35         3  SB 
Bulk.   25-lh.    drums  3  45         3  65 
Bladders,   in   bbls..  3  00        3  85 
Pure   Putty,   80c   cwt.   advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure  White,  gal..  $2.75  to  $3.25. 
Pure   Orange,   gal.,  $2.45  to   $3. 

Gum.  44c  lb.:   finest  orange,  49c 
lb.;  finest  white,  60c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

f'umnff    2  10 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SEATING  Gal 

Liquid    Slating,    B.B 


VARNISHES  Per  gal  cans 

Gold    Medal    $2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  18 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard   Oil.  1  CO 

Jasperite   Floor   Finish...  2  25 

Marble-ite   Floor    2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic   Interior   2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar    4  20 

Kopal    

Spar-Not    3  03 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize  Interior    3  50 

Luxeberry  light   3  00 

Luxeberry   granite    3  15 

Luxeberry   spar    4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12%, 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Coralite,  5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream    0  21%. 

WASTE,    WHITE    WIPING 

XXX  Extra    0  20 

X  Grand    0  19 

XLCR    0  18 

X  Empire   0  IT 

X  Press   0  16 

WASTE,  COLORING  WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    0  11%, 

Keen     0  10% 

WASTE,  WOOL  PACKING 

Arrow    25- 

Axle    20 

Anvil     15- 

Anchor    1L 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English    41-14c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  76 

Gilders,  bolted,  in  bbls 1  86 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  20 

Barrels    1  00-1  05. 

$4  extra  for  barrels. 
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Dougall  Varnishes  Are  Standard 

and  the  Quality  Never  Changes 

Every  grade  of  Dougall  Varnish  is  made  under  a  separate 
and  distinct  formula,  for  a  certain  purpose. 

We  keep  every  grade  in  stock  at  all  times,  fully  aged  and 
ready  for  immediate  shipment. 

No  matter  for  what  purpose  your  customer  needs  varnish, 
there  is  a  Dougall  product  to  fill  the  bill,  and  you  cannot  do 
better  than  give  it  your  whole-hearted  recommendation. 

The  Dougall  Varnish  Co.,  Limited 

MONTREAL 


RED 


s 


GLASS 

BENDERS 

TO 

THE 


WINDOW 
GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,   WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  ^jjj^^^jj^.  INCORPORATED  1895 

Twelve  Medals  of  ^^&                       1^^.                       Special  Grand 

Award  at  ^m                                        i^.                       Prize 

INTERNATIONAL  ^^|                     J^^                GOLD  MEDAL 

Expositions.  ^^^^^                               Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,   per   keg.  $11.00. 

Shot,  soft,  per  cwt.,  $15.26; 
chilled,  $16.75;  buckshot,  $16.05; 
nail,  $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4Vic  per  lb.;  clip  horn,  15%c. 

-\orris,  41  to  56  lbs.,  15c;  57  to 
.0  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
»4   lbs.   and    over,   12c. 

AXES 

Single    Bit    $  8  00  $13  00 

Double  Bit   13  50  15  50 

Broad    axes    28  00  31  00 

.    BARS,  CROW.     $6.25  per  100  lbs. 

BAR    IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
I    10%;  over  6  in.,  50%. 

Agricultural    or    No.    1    leather 
belting,  47%%  off  list. 
Standard,  30,  10  and  5%  off  list. 
The  "double"  list  is  just  twice 
the  price  of  "single." 
■ 

BEET    EACING 

In   sides,   tanned,   $1.30  per  lb.  ; 
■    cut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.28;    cut,   $1.40. 
Blue   Stone    (Vltrol)    14c   lb. 

BOET8 

Carriage,  %  **&  smaller, 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10%;  machine  aet 
screwa,  85%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
>ver  list;  stove  bolts,  50%;  shaft 
kolts,  20%;  tire  bolts.  30%; 
sleigh  shoe  bolta  to  %,  10% ;  7-16 
and   up,  5%. 

BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85e  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coll,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25 ;  7-16,  $6  ;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  8%c:  %, 
"^e;    tie   out,   65%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No' 
4.  $9.10  each. 

CLEVISES,   MALL.     8%e  per  lb. 
COPPER. 

Sheet  and  planished  copper, 
75c  per  lb.    Tinned,  60c. 

BRILLS 

Bit  stock.  40  p.c. ;  Blacksmith, 
%  In.  round  shank,  35  p.c. 

EA VET ROUGH 

Eavetrough,  8  In.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  In.,  $5.50. 

Conductor  pipe,  2  In.,  per  100 
ft.,  $4.60;  3  in..  $5.25;  4  In..  $6.50. 

ENAMELWARE 

Canada,  20;  Imperial,  30,  12%- 
Premier,  20;  Colonial,  30,  12%- 
white,  50,   10. 

FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-Ib.  Jugs,  $2.15  each  ;  24 
«*.  bottles,  $4.35  doz.  ;  12  oz.  bot 
tics.  $2.25  dot. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are   7%%   advance  on   list. 

GLASS.  WINDOW  Single  Double 

Up  to  25  in S  00  11  75 

26   to   40   9  00  13  75 

41  to  50   11  50  15  25 

51   to   60   12  00  16  00 

61  to  70    13  00  17  25 

GLASS    (Plate) 

20%   off. 
GRINDSTONES 

Per  100  lbs.,  $2. 

Mounted  on  steel  frames.  $4.50. 
HINGES 

Light  T  and  strap,  22%%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55 ;  5,  $2.35  ;  6,  $2.85 ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  snowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IKON  BAND. 

1%   in.,   $4.15;    1%,   $4.15;   1   in.. 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 
Premier  de  Lis" 

10%   oz.  or  28  Eng...  8  75      8  75 

28  Am.   or  26  Eng....  8  45      8  45 

26  Am.  or  26  spec...  S  15      8  15 

24     8  00      8  00 

22     8  00      8  00 

18  and  20 7  85      7  85 

16  Am 7  70      7  70 

IKONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,   set   0  95 

Mrs.   Potts    No.  50  set    1  00 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,    $4.80;    per 
doz.,  65c;  B,  per  ease  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.   2,   plain    8  75 

No.  20,   X-ray    12  50 

No.    22,    Dash-board    1125 

Short   Globe,    doz 8  75 

LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED  OIL 

See  weekly   report. 

MATTOCKS 

Pick,    $7.75;    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.  Fort  William,  $4.70 
base:   Winnipeg,  $5.10  base.     Cut 
f.o.b.,  Winnipeg.  $5.10. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,    24    in.,    $3.50; 
36  In.,  $4.50;  48  in.,  $5.25;  60  in., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  over  list;  case  lots, 
lc  advance  over  list. 
OILS 

"Buffollte,"  20c;  Ideal  Threahor. 
37c;  "B"  Castor  machine  oil, 
24  %c;     Buffalo     Engine     gasoline, 

83%c;  Buffalo  "A"  gas  engine  oil, 
46c;   Royal  gasoline,  83c;   Family 


Safety  coal  oil,  20c;  "Engoline" 
engine  coal  oil,  ltic;  Summer 
Black  oil,  21e;  Kelso  engine  oil, 
45c;  Electro  oil,  45c;  Royalite 
oil,  IGyoc;  Standard  gas  engine 
oil,  44c;  Prairie  Harvester  oil, 
46c. 
PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'  House,  $2.85;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3&c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4e 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16c. 

PICKS,   Clay,   6-7,  $7   per   dozen. 
WROUGHT   IRON   PIPE 
Per  100  Ft.  Black         Galv. 

%    inch    $    4  2S      $    6  75 

%    inch    4  37  6  S4 

%    inch    5  67  7  47 

%    inch    6  98  9  41 

1  inch    10  35  13  91 

IVi    inch    13  95  18  81 

1%    inch     16  70        22  50 

2  inch    22  50  30  '1\ 

2Y2    inch    35  51  47  84 

3  inch    46  44  62  55 

3%    inch    58  05  

4  inch     68  76  

4%    inch    86  40  

5  inch    100  80  

6  inch    130  50  

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$7.25;  full  polisihed,  $8.25;  18  x 
24.  half  polished,  $7.25;  full  pol- 
ished, $.S-.25;  20  x  28,  half  pol- 
ished,  $7.50;    full    polished,   $8.50. 

PLOW   SHARES 10c  per  lb. 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    4  00 

25-lb.   irons,  per  cwt 4  30 

1%-lb.   tins   0  07% 

RIVETS  AND  BURRS 

Iron  rivets,  20  per  cent.;  cop- 
per, No.  7.  65c  lb.:  No.  8,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  8 
8.  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper   Burrs,   No.   7    65c;    No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  23%o  base;  pure  Manila. 
29%c  base;  British  Manila,  24%c 
l>asc:  lath  yarn.  23%C  base;  Afri- 
can hemp,  24%c  base:  cotton 
rope,    Vi   and   over,  43c. 

Tarred  Marline  Hanks.  per 
lb.,  3lc. 

SASH      BALANCES       (Caldwell.) 

10    per    cent.    off. 
SAWS.  BUCK 

Happy      Medium,     $7;      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75:      New 
Century,  $9.25. 
SCREWS 

Bright    iron    round    head,    60%  : 
Bat  head.  65%  ;  round  head,  brass, 
25%;      Hat     head,      brass,     30%; 
coach.    30%. 
STEEL     SHEETS,    BLACK 

10   gauge    6  50 

11'    gauge    6  50 

14    gauge    6  25 


16  gauge   0  25 

18-20  gauge    6  05 

22-24   gauge    6  10 

26   gauge    6  15 

28  gauge    6  25 

SHOVELS    AND     SPADES 

Shovels— Fox  and  Olds,  D.H.. 
Sqr.  Pt.,  $10.10  per  doz.;  D.H., 
Rd.  Pt.,  $10.10;  L.H.,  Sqr.  Pt, 
$10.10;  D.H.,  Rd.  Pt.,  $10.10; 
Bulldog  and  Jones,  D.H.,  Rd.  Pt., 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops— No  4,  $10.65  doz.; 
No.  6,  $11.40;  No.  8,  $12.10;  No. 
10,  $12.80;  Moose  and  Jones 
Scoops,  No.  4,  $11.85  No.  6,  $12.50: 
No.  8,  $13.15;  No.  10,  $13.85  per 
dozen. 

SOLDER.   Per   pound,   32  to  33c. 
SPIKES 

Pressed,     %     In.,     $4.65;     6-16, 
$4.30;    %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright  wire,   pe*  cwt.,  $4.70  a\ 
Fort     William,    $5.10    Winnipeg: 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool. 
13%c  base;  spring,  $5;  machine. 
$5  base;  tire,  $4.50. 

STEEL  HOOPS 

%  in.,  $5;  %  in.,  $4.76;  %  In.. 
$4.35:  %  in.,  $4,25;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.76. 

STEEL    SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,  25%. 
TIN  AND  TIN  PLATE 

20  x  28  I.C $19  00 

20  x  28  I.X 20  50 

20  x  33  I.C 21  50 

20  x  33  I.X 23  50 

Terne  plates  19  00 

TURPENTINE 

See  weekly  paint  report. 
VARNISHES 

Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,      small      lots,      15%  +  75c; 
full   boxes,    iron,  20% 4- 75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$15.40;  less  than  ton  lots,  $16. 05. 
WIRE.  BARB 

Lyman,  4-point.  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45; 
plain  galvanized,  Ft.  William, 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75;  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg, 
No.  9.   $4.00;    No.   12,  $4.80. 

Patented   screen  in  100-ft.   rolls, 
$2.50   per   hundred   sq.  ft.;   in  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  tics,  14  gauge,  single  loop, 
$6.45  Winnipeg;  $6.05  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $5.70;  10.  $5.75;  12,  $5.90: 
14.   $6.05 1  15,   $6.20;   16,   $6.35   per 
100  lbs. 
WHINGERS 

Royal  Canadian,  $48.40  per  doz. ; 
Eze,  $46.90  per  doz.;  Bicycle, 
$52.65   per  doz.:    A  .lax.   $8.75  each. 
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Reinforcing  Bars  for  Concrete 

Medium.  Steel,  Square  Cold  Twisted,  sizes  from  14  to  114  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  14  to  114 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

We  have  a  large  shipment  of  3  and  3%-in.  tubes  just  arrived,  and  can  quote  you 
attractive  prices  on  your  requirements.  We  carry  from  2-inch  to  4-inch  tubes  in 
stock  for  immediate  shipment. 


.  ■ 


m 


We  carr\r  on  hand,  ready  for  immediate  delivery,  a  5,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels.  Angles,  Tees  and  Flat 
Bars.  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


SEND   FOR   MONTHLY  STOCK  LIST. 


Manitoba  Bridge  &  Iron  Works, 

iHil  imuuinr/*  9        &1AUITADA     LIMITED 


WINNIPEG 


MANITOBA 


J&H35& 


It  is  as  effective  on  burning  gasoline  as  on 
burning  shavings.  Jt  will  not  injure  the 
finest  fabrics,  and  will  not  freeze  at  50 
degrees  below  zero. 

You'll  like  the  profit. 


An  Easy  Line  to  Sell  the 
FARMERS 

You  know  what  it  means  if  a  fire  gets  headway  in  the  farm  home 
—total  destruction — because  there  is  no  fire  department  such  as 
in  towns  and  cities,  to  extinguish  the  blaze.  Point  out  to  the 
farmer  the  necessity  of  having  one,  two,  or  a  few 

PYRENE 

FIRE  EXTINGUISHERS 


in  his  house  and  ham.  THE  PYRENE  IS  ALWAYS  READY 
FOR  ACTION— NEVER  DETERIORATES,  FREEZES  OR  COR- 
RODES. 

Puts  out  all  kinds  of  fire,  gasoline  or  oil. 


GREAT  WEST  ELECTRIC  CO.,  LIMITED 

Winnipeg,  Manitoba 
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DELTA  FILES 


are  keen  cut- 
ters a  t  work, 
but  they  ce- 
m  e  n  t  friend- 
s  h  i  p  between 
dealer  and  cus- 
tomer. 

The  good,  de- 
pendable quali- 
ties of  "Delta" 
files  win  many 
friends  and 
leave  a  favor- 
a  b  1  e  attitude 
toward  the 
store  w  here 
they  were  pur- 
chased. 

Each  use  of  a 
"Delta"  file  means 
a  saving  in  time 
and  effort  for  the 
user.  The  long- 
continued  satisfac- 
tion given  is  sug- 
gestive of  other 
purchases  at  the 
same  store. 
You'll  find  the 
agency  for  this 
line  exceedingly 
profitable. 
Delta  Agents  are 
supplied  with  very 
effective  advertis- 
ing matter  which 
greatly  assists  in 
getting  new  cus- 
tomers. 

Let  us  send  you 
full  particulars. 


DELTA 

DELTA   FILE 


WORKS 


PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Ce.,  Toronto; 

Starke.   Seybold,    Montreal; 

Wm.  Stairs,  Son  &  Morrow,  Halifax; 

Merrick-Anderson    Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 


KINDLY  MENTION  THIS  TAPER 
WHEN  WRITING  ADVERTISERS 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd, 

LONDON      CANADA 

SALES    AGENTS 

Manitoba — Bissett  &   Webb,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,   Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remeltlng  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

-.  f>  |U  p|  We    a»"e    SOLE    PRODUCERS    of    this    natural,    stranger 

^J\V«/  ■»  t  L.  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are    Rods,   Plats,   Castings,    Tubes. 
■  «  p-  -w-    A    |  Sheets,   Strip   Stock  and   Wire. 

I"t    I    A"  Send   Inquiries   Direct  to  Va. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  DealeTS  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  Cases— ^-all  kinds 
©f  Store  Fittings,       ? 


CAMERON  &  .CAMPBELL. 

Toronto,  Canada 
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Your  store  is  in 


their  minds 


A  Lowe  Brothers  High  Standard 
Paint  job  is  always  a  beauty-spot  on 
the  landscape.  So  it  can't  help  but 
call  up  a  warmly-favorable  picture 
of  your  store  on  the  minds  of  the 
House-owner  and  the  Painter  every 
time  they  see  it.  This  is  cold  logic. 

We've  got  the  Paint — the  Service 
— the  Advertising.   Want  them1? 

V  TORONTO 

Vf        Lyon  Paint  &  Glass  Co.,  Ltd,   Winnipeg 


Fits  practically  every  plow 
in  Western  Canada 

CRESCENT  PLOWSHARES 

OUR   WARRANTY 

We  warrant  all  goods  of  our  manufac- 
ture to  be  made  of  the  best  quality  of 
steel  for  the  purpose  intended,  and  to 
be  made  in  a  workmanlike  manner. 
Fitted  plow  shares  are  warranted  to 
fit  the  plow  for  which  they  are  in- 
tended. The  fit  of  every  share  is  care- 
fully tested  before  leaving  the  factory, 
and  every  precaution  is  taken  to  pre- 
vent mistakes,  which  occasionally  occur. 
Should  any  share  prove  defective  in  fit, 
material  or  workmanship,  it  will  be 
cheerfully  replaced  free  of  charge. 
Made  in   Over  600   Patterns. 


Havana,  Illinois,  U.S.A. 

Crescent  Plowshares  are  sold  in  Canada  by 
D.  ACKLAND  &  SON,  LIMITED,  Winnipeg,  Man. 


Ask 

Ackland's 

for  the 

Latest 

Lists. 

1  Write. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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for  February 


Just  suppose  you  were  made  Editor 
of  Maclean's  Magazine  for  one  issue ! 

TI  THAT  would  you  provide  for  your  readers'?  You  would  probably  want  some 
Y  Y  good  short  stories,  and  you  would  like  to  offer  chapters  of  a  good  serial.  You 
would  want  something  in  lighter  vein.  Perhaps  some  verse.  Certainly  some 
serious  articles  of  an  informative  and  critical  nature.  Probably  you  would  want  every- 
thing— contributions  and  illustrations — to  be  by  Canadians.  Good!  But  who  are  they ? 
And  could  you  get  their  work? 

Look  at  what  the  regular  editor,  T.  B.  Costain.  has  provided  for  the  February  issue 
of  MACLEAN'S: 


c 


A  serial  story  by  Sir  Gilbert  Parker — "Jordan  is  a 
Hard   Road." 

A  short  story  by  H.  ~G.  Wells — "Into  the  Abyss." 
A  complete  novelette   by  A.  t.  Allenson — "Danton   of 
the  Fleet." 

A  gripping  sketch  of  "The  Greatest  Hotelman  in  the 
World" — a  Canadian,  by  name  John  McE.  Bowman, 
of  the  Hotel  Biltinore,  New  York;  and  the  man  be- 
hind the  Manhattan  Hotel,  New  York,  and  the  hotel 
row  building  in  the  same  city,  The  Commodore,  and 
the  new  Canadian  hotel,  The  Devonshire,  to  be  built 
this  year  in  Toronto.  W.  A.  Craick  gives  the  story 
of  this  remarkably  successful  and  interesting  man 
— a  veritable  romance  of  achievement. 
Stephen  Leatock  is  in  the  February  MACLEAN'S 
with  one  of  his  inimitable  sketches — this  one  en- 
titled— "In  Merry  Mexico."  What  a  fancy,  what  a 
humor  this  man  has!  He  roams  the  earth,  and  al- 
ways is  visiting  some  land  or  country  in  the  spot- 
light  of  the  world's  history. 

Then  Editor  Costain  has  Miss  Agnes  C.  Laut  in  the 
February  issue  with  a  timely  and  thought-provok- 
ing   article,    "The    Elections    and    Canada."      She    is 


writing  of  the  American  elections  of  last  November, 
and  in  her  virile  style  and  with  her  amazing  inside 
knowledge  of  things  political,  she  gives  all  Cana- 
dians much  to  think  about,  and  a  wider  vision  of 
the  place  Canada  holds  in  world  affairs — dwelling 
especially  on  the  new  Anglo-Saxon  relations  which 
will  be  the  result  of  the  war  now  being  waged,  and 
which  gives  promise  of  involving  the  United  Statee. 
Miss  Laut's  contribution  is  well  worth  reading. 

H.  F.  Gadsby,  free  lance,  ever  a-tilting  at  politicians 
and  politics,  and  never  failing  to  get  under  the 
guard  of  parties  and  partisans,  writes  s-parklingly 
on  "How  Premiers  Control  Their  Cabinefs"  —  of 
piquant  interest  in  view  of  Sir  Sam  Hughes's  recent 
encounters  with  Premier  Borden.  Gadsby  studies 
other  Canadian  Cabinets  than  those  of  Premier  Bor- 
den's.    Good  reading,  this. 

Then  Editor  Costain  starts  in  this  February  issse 
of  MACLEAN'S  a  new  department — snappy  biogra- 
phical sketches  and  zestful  stories  of  notable  and 
interesting  Canadians.  You  will  enjoy  this  yourself 
and  so  will  all  others  to  whom  you  may  introduce 
MACLEAN'S   MAGAZINE. 


The  usual  departments — Review  of  Reviews  and  "Information  for  Investors" — 
are  present  as  usual;  and  illustrations  by  these  Canadian  artists,  C.  W.  Jefferys, 
Harry  C.  Edwards,  Lou  Skuce,  E.  J.  Dinsmore,  assist  to  give  the  February 
MacLean's  distinction  and  appeal. 

Now  if  you  have  been  keeping  in  mind  yourself — as  a  possible  editor  of  MACLEAN'S 
MAGAZINE  for  a  single  issue — do  you  think  you  could  excel  or  equal  what  the  regular 
editor  has  provided  for  MACLEAN'S  readers? 


At  All  News-Agents,  Fifteen  Cents 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 


^^^■v/^1  vm 

jj\      SOLD  ON 
nl         MERIT 

MADE  IN      /jgj 
CANADA     Up 

^SS PAINT  ' 

!  &  VARNISHES  > 

Preparation  for  the  Big  Spring  Drive 

Just  now  Martin-Senour  Dealer-Agents  are  taking  delivery  of  their  annual  spring  spe- 
cification orders,  which  will  provide  them  with  ammunition  to  clean  up  the  greater  share 
of  the  paint  and  varnish  trade  of  their  district. 

The  Martin-Senour  Company  is  bending  every  effort  which  splendid  facilities  provide 
for  in  hurrying  forward  these  orders.  In  view  of  congested  freight  conditions  and  un- 
certainty of  delivery  on  raw  materials,  the  anxiety  of  the  dealer  is  being  relieved  and 
satisfaction  expressed  in  the  splendid  service  we  are  rendering.  A  good  full  stock  of 
every  necessary  line  of  our  products  in  hand  now  may  be  the  means  of  avoiding  disap- 
pointment and  loss  of  sales  later  on. 

We  are  about  to  swing  into  action  with  the  most  aggressive  sales  promotion  campaign 
on  behalf  of  our  dealer-agents'  interests  we  have  ever  planned. 

Quality,  the  best  weapon,  will  be  reinforced  with  a  wide  publicity  campaign  through 
the  most  largely  circulated  mediums,  such  as  newspapers,  magazines,  farm  and  reli- 
gious journals,  etc.  Our  consumer  mailing  campaigns  —  right  plumb  —  and  follow-up 
systems  will  be  sure  trade-getters. 

Display  material  for  both  interior  and  exterior  use  will  be  attractive  and  trade-winning. 

We  positively  know  and  records  prove  that  Martin-Senour  quality  and  sales  helps  are 
unequalled.  Dealers  whose  interests  are  linked  with  ours  are  the  ones  to  whom  suc- 
cess is  assured. 


It  is  not  too  late  to  join  the  winning  class  for  1917. 
tive  proposition. 


Just  drop  us  a  line  for  our  attrac- 


me  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
Chicago  MONTREAL         Winnipeg 

HALIFAX  •      LINCOLN    ■  TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MAKE  YOUR  DOLLARS 

FIGHT 

AX    THE     FRONT. 
BUY 

DOMINION  OF  CANADA 

THREE-YEAR 

War  Savings  Certificates 

$  25.00    for     $21. QO 

50.00       "  43. OO 

100.00       "  86.00 

INDIVIDUAL   PURCHASES   LIMITED  TO  $150J. 


FOR  FULL  PARTICULARS  APPLY  AT  ANY  BANK 
OR  ANY  MONEY  ORDER  POST  OFFICE 


JAN.    9,    1917 


FlNANOE       DePARTM  EIM- 

Ottawa 


SOON     YOU     WILL     BE     GET- 
TING    READY     FOR    SPRING. 
BUILDING    WILL    BE    START-  r 
LING  YOU      SHOULD       B  E 

PREPARED  TO  BE  IN  LINK 
FOR  YOUR  SHARE  OF  THE 
BUSINESS  BY  STOCKING 
EARLY  IN  BUILDERS'  SUP- 
PLIES. 

"Rock"  Wall  Board 

for  walls  and  ceilings,  is  a  high  quality 
material.  It  is  not  intended  only  for  the 
man  who  wants  something  cheap — it  is  good 
for  good  work.  Sold  in  sheets  48"  wide 
b.v  6,  7,  8,  9,  10  and  12  ft.  long. 
"HAMMER  BRAND"  PLASTER  OF 
PARIS— the  best  branrl  of  plaster  made. 
IMMEDIATE  SHIPMENT  OF  ALL 
THESE    LINES    FROM    STOCK. 

Walter  Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


The  man  who  does  not  advertise  simply 
because  his  grandfather  did  not  should  wear  knee 
breeches  and  a  wig. 

The  man  who  does  not  advertise  because 
it  costs  money  should  quit  paying  salary  for  the 
same  reason. 

The  man  who  does  not  advertise  because 
he  doesn't  know  how  to  write  an  advertisement 
should  quit  eating  because  he  can't  cook. 

The  man  who  does  not  advertise  because 
somebody  said  it  did  not  pay,  should  not  believe 
the  world  is  round  because  the  ancients  said  it 
was  flat. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.  H.  McCOMB,  LIMITED  flSfiTSS iSLS-Sl &  MONTREAL 


SPECIFY 
DOMINION  BRAND 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  lioe  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY.  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RLM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


Auger      I      LET    US 

b1.Aquote 

Nuts,  Bolster\YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 


[ILKINSON^KOMPA! 

no HAN  1 UTON       wjNgii 


WE  SHIP/^T 

PROMPT-/  £2 

■  ■^  /  and  Burrs, 

!■  I  S   Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash" 
ers.  Varnishes,  Waste. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts.  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


FORGETTING 


One  of  the  things  we  all  do  well  is  to  forget. 

Names  that  were  household  worlds  yesterday  are  gone  to-day. 

Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 
'  they  do  to-day.     They  forget  easily. 

Keep  yourself  in  the  public  mind  by   advertising.     It  is  just  as  important  to  make   old  friends  remember  as  it  is  to  win 
new  friends.     Advertising  does  both. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


S4 
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With  difficulty 

BABBITT 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.  H.  Ashdown.  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

ManuTacturera  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Reliance 

LIQUID 
GLUE 

Always    Ready 


Extra  Strong 

Sold  by   Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg 


Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


ONTARIO  OIL  &  TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENTINE     IMPORTERS 

AND 

LINSEED     OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facture s  on  application. 

WHOLESALE  ONLY 


Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  8  to  H  inches. 
For  flat  bands  2  to  <>  inches. 

(A  number  of  patterns) 
Also  Drive- Well  points. 
Fence  Building   Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE.  ONT. 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  Is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use,,  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  ad.  if  you 
desire. 

Now  Is  the  time 
to  place  stock  co- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


THE  HOE 

OF  ALL 

HOES 


iireaks  op  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Eastern    Canadian    Distributers  : 

Louis  A.   Larson,  Ottawa. 

Western    Canadian    Distributors: 

Merrick-Anderson    Co.,    Winnipeg,   Man. 


Kindly  mention 
this  paper  when 
writing  advertiser 


If  interested,  tear  out  this  page  ind  keep  with  letters  to  be  answered. 
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THE      MINISTER      OF      FINANCE 

REQUESTS 

THE 

PEOPLE     OF     CANADA     TO 

BEGIN   NOW 

TO 

SAVE     MONEY     FOR    THE 

NEXT  WAR  LOAN 

JAN.   ».    1»17 

DEPARTMENT  OF  FINANCE 
OTTAWA 

75%  Profit  For  You 
In  Resilvered  Mirrors 


There  are  many 
mirrors  that  you, 
Mr.  Hardware 
Dealer,  can  secure 
in  your  neighbor- 
hood for  resilver- 
ing.  Gather  them 
up  and  send  them 
to  us.  Write  to  us 
for  our  prices.  We 
will  show  you  how 
you  can  make  75 
per  cent,  profit. 
We  guarantee  our 
r  e  s  i  1  v  ering  for 
two  years.  If  it 
lasts  that  long  it 
will  last  twenty 
years.  We  also 
specialize  in 


Plate  Glass  Mirrors 

Leaded  Art  Glass     Bevelling 

Glass  of  all  Descriptions 

Excelsior  Plate  Glass  Co.,  Ltd. 

189-191  Queen  St.  E.,  Toronto 


LIME  SULPHUR  CLUSTER 
Fig.  56-2. 


BRASS  ELBOW 


A  PROFITABLE  LINE 
FOR  YOU  TO  CARRY 


Why  not  be  prepared  to  supply 
the  needs  of  your  customers? 
They  will  soon  require  Spramot- 
ors  and  accessories. 

We     make    a     complete    line    of 

Spramotors,  from  the  small  hand 
knapsack  to  the  large  gasoline 
power  outfits. 

All  our  accessories  are  standard- 
ized and  include:  nozzles,  coup- 
lings, elbows,  stop-cocks,  exten- 
sion rods  or  pipes  and  hose — in 
fact  everything  required  by  the 
man  who  sprays.    The 

SPRAM0T0R 

is  unrivalled  in  efficiency,  simplic- 
ity and  durability,  well  advertised 
and  everywhere  a  favorite.  Get 
your  share  of  the  business — and  the 
profits.  Write  to-day  for  details  of 
our  proposition,  catalogue  and 
prices.  Made  in  Canada.  No  duty 
to   pay. 


SPRAMOTORS  LIMITED,  3123  King  St. 
LONDON,  CANADA 

and  3203  ERIE  ST..  BUFFALO.  N.  Y. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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wii>e 
Cloth 


yf  every  description 


Our  Double  Crimp 
process  of  weaving 
ensures  a  very  rigid 
fabric.  Our  produc- 
tion is  second  to 
none.  Our  prices 
are  right. 

WRITE  FOR  CATALOG. 

Canada    Wire    &   Iron 
Goods  Company 

Hamilton,  Ont. 


Eastern     Representative, 

U.  E.  O.  Bull.  184    Mance 

St.,   Montreal,   Que. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are : 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS.  ONT. 


Improved  Patent  Flush 
Handle 


TRADE 


CHESTERMANS 

MEASURING  TAPES  "SKr 

J       C 


Engineers'  Small 
Tools 


C0t*STANr^ 


MARKS 


TRE4BLE 


Mjm|iiuiitiip|iiupp|im|M|M|iiiimi])iiiiiiiiip)iiii|iiii|iiii|iiiiii 


ri*^t1^Tl^°riTrrWfT^TlTn-rTrfffTf^%T 


F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


TlTh^lrlTiTtrlTlTlTrTlm-iTTTlTtThTflTTi 


Steel  Rules.  Gauges,  etc 


TWO   CENTS   PER   WORD 

You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in     this  paper. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Dealers  are  Enthusiastic 
over  the  new 
KEYSTONE  METAL  CASE 
Stapled  Broom 


It  is  repeating  excel- 
lently with  their  cus- 
tomers. It  is  built 
for  the  heaviest  work, 
of  all  corn  or  corn 
and  bamboo,  in 
standard  weights. 

Write  for  prices, 
etc.,  to 

Stev  ns-Hepner 
Go,  Limited 

Port    Elgin,   Ontario 

The  "Metal  Case"  Broom 
is  only  one  of  the  famous 
Keystone  Brand  Brooms 
and    Brushes. 


Wrouq  ht  and  Steel  P\g 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet  Burrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


The  Machinist  is  a  connois- 
seur— a   critic   who    knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummoad  Bldg.    Vancouver,  609  Bank  of 
Ottawa    Bldg.      Winnipeg,   1205   McArthur   Bldg. 


When  in  need  of 

Brooms 

Brushes 

Wrapping  Papers 


Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 


Ask 


us. 


WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of   the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely  for  the  convenience  of    our  readers. 


Abrasive   Wheel* 
Carborundum  Co..  Niagara  Falls,  N.Y. 
Cleveland  Stone  Co.,  Cleveland,   uuio. 

Aluminum 

British   Aluminium   Co.,    Toronto. 
Canada   Metal   Co.,    Toronto. 

Aluminum    Solder 

Britiih    Aluminium   Co.,    Toronto. 
Canada  Metal  Co.,  iLtd..  Toronto,  Ont. 

Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co.,   Toronto. 
Canada   Metal   Co.,    Toronto. 

Ammunition 

Dupont  Powder  Co.,  Wilmington,  Del. 

Anti-Skid    Chain* 

Fox  Chain  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,   St.   Catharines, 
OnL 

Ash   Sifter* 

The  Burrowes  Mfg.  Co.,  Toronto. 

Collins   Mfg.   Co..   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingle* 
Bird   &   Son,    Hamilton. 

Auger  Bit* 

Russell       Jennings       Mfg.       Co.,       St. 
Catharine*. 

Vuto    Acce*»orles 

Adamson    Mfg.   Co.,   Hamilton. 

she  Carborundum  Co.,    Niagara   Falls, 

N.Y. 
Oaverhill,    Learmont  A  Co.,   Montreal. 
C    Kloeffer,   Toronto. 
Kinzinger.      Bruce     A     Co.,      Niagara 

Fall*.  Ont 
Will  B.   Lane,  Chicago,  111. 
Richards-Wllcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wk*..  New  Britain,  Conn. 
L.    8.  Starrett  Co.,   Athol,  Mass. 
Trimont  Mfg.    Co..   Roxbury,   Mas*. 

Axles 

D.    Ackland    &   Son. 

B.   J.   Coghlin,   Montreal. 

Babbitt    Metal 

Canada   Metal  Co..  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Talltnan    Brass    A    Metal    Co..    Hamil- 
ton. 

Baits,   Spoon 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Bale-Tie* 

J.    E.    Beauchamp   A   Co.,    Montreal. 

Frost  Steel  A  Wire  C*„  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley    Works,    New    Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamp* 

National  Machinery  A  Supply  Co., 
Ltd.,   HamUtoa. 

Bar   Iron 

D.    Ackland    &   Son. 

Canadian  Tub*  A    Iron  Co.,    Montreal. 

Manitoba    Bridge    A    Iron    Wks..    Ltd., 

Winnipeg,    Man. 
Steel    Co.    of   Canada.    Hamilton. 
London    Rolling    Mills    Co.,    London. 

IWrn    Door   Hanger* 

Allith   Mfg.   Co.,  Chatham. 
Canada    Steel    Goods   Co.,    Hamilton. 
R.   Dillon  A  Sobs,   Oshawa. 
Rlehards-WUcox     Co..     Ltd.,     London, 
Ont. 

Rath    Room    Fitting* 
Kinahager,      Brue*     A     Co.,      Niagara 

Fall..    Ont 
Landers,   Frary  A  Clark,   New   Britain.     I 


:    Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric   Novelty    Co. 

;    Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    A    Rubber    Mfg.    Co., 

Toronto. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bits 

D.    Ackland   &    Son. 

Bits,  Auger 

Progressive       Mfg.       Co.,       Torringlon. 

Conn. 
Rucsell,       Jennings       Mfg.       Cc. ,       St 

Catharines, 

Blacksmiths'    Machinery 

D.    Ackland    &    Son. 

Boilers.   Hot   Water 

Pease  Foundry  Co..  Toronto. 

Bolts  and   Nuts 

D.    Ackland    &    Son. 

Canadian  Tube  A  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt  &  Hinge  Wks.,    London. 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,    Man, 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 
Wm.   Newman  A  Sons,   Ltd.,   Birming- 
ham,  Eng. 

Box    Strapping 

J.   E.   Beauchamp  A  Co.,   Montreal. 
The     Stanley     Works,      New     Britain. 
Conn. 

Box    Hinges    and    Lock* 

J.    E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain. 
Conn. 

Brace* 

Goodell-Pratt    Co.,    Greenfield.    Mass. 
Miller's    Falls    Co.,    New    York. 
Stanley     Rule      A      Level      Co.,      New 
BVitain. 

Brackets,    Shelf 

Atlas    Mfg.    Co..    New    Haven.    Conn. 
Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown.    Roggs   Co..    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

Jas.  Cartland  A  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  A  Iron  Works,  Lon- 
don, Ont 

Eley    Bros..    Ltd..    London,     Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  *  Sons,  Ltd.,  Birming- 
ham.   Eng. 

Tallmnn    Brass  A  Metal   Co.,  Hamilton. 

Williams  Bros.  A  Piggott,  Ltd.,  Bir- 
mingham,   Eng. 

Brass,    Sheets.    Tabes    and    Rods 

Tallman    Brass  *  Metal   Co.,  Hamilton. 
Williams    B-n*.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 

Bread    Mixers 

Landers,  Frary  A  Olart.   New  Britain. 

Broom* 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  A  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms  A   Co.,    8t    John,    N.K. 
Stevens-Hepner    Co.,    Port   Elgin. 
Walter  Woods  A  Co.,   Hamilton,   Ont 

Brushes 

Boeckh    Bros.    Co..    Toronto. 
Meakins  A   Sons,  Ltd.,  Hamilton,  Ont 
T.    8.    Simms   Sc    Co.,    St    John.    N.B. 
Stevenk-Hepner   Co.,    Port  Elgin. 
O.    F.    Stephens   A   Co.,    Winnipeg. 


Builders'   Tools   and    Supplies 

Caverhill,    Learmont  &   Co.,    Montreal. 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  A  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Kule   Co.,    Windsor,    Ont 
Millers  Falls  Co.,   Millers   Falls,   Mass. 
National     Machinery     &     Supply    Co.. 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd.. 

London.    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The   L.    S.    Starrett   Co.,    Athol,    Mass. 

Builders'   Hardware 

Canada   Steel   Goods  Co.,    Ltd.,    Ham- 
ilton. 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 

■  Hamilton. 

Caverhill,    Learmont   &   Co.,    Montreal. 

R.   Dillon  A  Sons,  Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland.  H.  S..  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery     A    Supply    Co.. 

Richards-Wilcox    Canadian    Co.,    Ltd. 
London.    Ont. 

The     Stanley     Works,     New     Britain. 
Conn. 

Williams   Bros.    A    Piggott.    Ltd.,    Bir- 
mingham,  Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Builders'    Supplies 

Belyea.    Walter     Winnipeg,    Can. 

Burlap 

G.    F.    Stephens   &  Co.,    Winnipeg. 

Burrs 

Parmenter  A   Bulloch  Co.,  Gananoque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of   Canada,    Hamilton. 

Butts 

Canada    Steel    Goods  Co.,    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts  and   Hinges 

Canada    Steel    Goods  Co.,    Hamilton. 
The     Stanley     Works,      New     Britain 
Conn. 

Butts,    Spring 

Chicago   Spring   Butt  Co.,    Chicago. 


Calipers 

L.    S.    Starrett  Co.. 


Athol.    Mass. 


Car   Movers 

R.   Dillon   &   Sons.   Oshawa. 
Thos.    Pink,    Pembroke,    Ont 

Carriage    Hardware 

Samuel   Trees  A  Co.,   Toronto. 
Wilkinson  A  Kompass,  Hamilton,  Ont. 
D.    Ackland   A   Son,   Winnipeg.  • 

Carriage    Springs 

D.    Ackland    A   Son. 

Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Carriers,   Cash    and    Parcel 

Gipe-Hazard     Store    Service    Co.,     To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal  Co.,   Hamilton. 
A.    C.    Leslie   Co.,    Montreal. 
Winnipeg      Ceiling      A      Roofing      Co., 
Winnipeg. 

Carpet    Sweepers 

Bisoell     Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge   Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    Windsor,   Ont. 

Casseroles 

Landers.   Frary  A  Clark,  New  Britain, 
Conn. 

Casters 

Faultless   Caster  Co.,    Evansville,    Ind. 


Cattle  and   Trace  Chains 

McKinnon   Chain    "o.,    St.    Catharines 
Ceilings,   Metal 

Metallic     Roofing     Co..     Toronto     and 

Winnipeg. 
Winnipeg      Ceiling      A      Roofing      Co. 

Winnipeg. 

Cement 

Belyea,    Walter,    Winnipeg,    Can. 
Cement,   China 

H.   Nagle  A  Co.,    Montreal. 

Chafing  Dishes 

Landers,   Frary  A  Clark,  New  Britain. 
Conn. 


Chain    Drills 

Goodell-Pratt   Co.,    Greenfield,    Mast 
North   Bros.   Mfg.   Co.,    Philadelphia 

Chain    Manufacturers 

The     Andrew    B.     Hendryx     Co.,     New 

Haven,    Conn. 
McKinnon  Chain   Co.,   St    Catharines. 

Chain,    Trace,   Logging,    Halter, 
Dog    Leads,    Agricultural 

McKinnon  Chain  Co..  St.  Catharines. 
Chains 

B.   J.    Coghlin,    Montreal. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,     Conn. 

McKinnon  Chain  Co..   St   Catharines. 

Chains,    Tire 

McKinnon  Chain  Co.,  Bt.  Catharines 
Ont. 

Chair  Seats,  Fibre 

J.   E.   Beauchamp  A  Co.,  Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,    Greenfield,    Mass. 

Stanley  Rule  A  Level  Co..  N.  Britain 
Churns,    Hand    Power 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clippers,  All  Kinds 

American    Shearer  Mfg.    C*.,   Nashu*. 

Clothes  Pin* 

Wm.    Cane    A    Sons    Co.,    Newmarket. 
Meakins   A    Sons,    Hamilton. 
Walter  Woods  A  Co.,   Hamilton. 
Clothes  Driers 
Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co..    Ltd.,    Stratford. 
Ont. 

Clothes    Line 

R.    Bird   A  Co.,  Crewkeme,   Eng. 

Hamilton  Cotton  Co.,   Hamilton,   Ont 
Clothes    Reels 

Cummer-Dowswell,     Ltd..     Hamilton. 
Clothes    Wringers 

Cummer-Dowswell    Co.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Walter    Woods    A    Co.,    Hamilton. 

Coal    Chutes 

The     Dennis     Wire     A     Iron     Works, 
London,    Ont 

Coffee    Percolators 

Landers,    Frary  A  Clark,   New   Britain. 
Colors,    Dr\ 
Canadti   Paint   Co..    Montreal. 
McArthur   Irwin,    Ltd.,    Montreal. 
The   Otrawa   Paint   Works.  Toronto. 
A.   Ramsay  A  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,    Montreal. 
G.  F.  Stephens  fc  Co.,  Winnipeg. 

Cold    Rolled    Strip    Steel 

The  Stanley  Works.  New  Britain. 
Conductor  Pipe 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Wheeler    &    Bain.    Toronto. 
Winnipeg    Ceiling     A      Roofing      Co. 
Winnipeg. 
Coping  Saw* 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Cord,  Wire  Picture 
The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 
Consumers   Cordage   Co.,   Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Corage     O*.,     North     Ply- 
mouth,   Mass. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


THE  BABBITT  METAL  THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 

Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a 
Fault,"  is  guaranteed  to  give 
EXCELLENT   SERVICE. 

We  also  manufacture  Lead  Pipe, 
Solder,  Sheet  Lead  and  Everything 
for  the  Plumber. 

THE  CANADA  METAL 
COMPANY,   LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 

Branch    Factories 

HAMILTON      MONTREAL     WINNIPEG     VANCOUVER 


& 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 


That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  Indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT  MONTREAL 


St.  Lambert,  P.  Q. 
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Cornices,  Metal 
McFarlane,   Douglas  A  Co.,   Ottawa. 
Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 
Metal   Shingle   A  Siding  Co.,   Preston, 

Ont. 
Pedlar  People,  Ltd.,  Oshawa,  Ont 
Roof  ere    Supply    Co..    Ltd.,    Toronto. 
Wheeler  A    Bain.    Toronto. 
Winnipeg     Ceiling     &      Roofing     Co., 

Winnipeg. 
Corrugated    Fasteners 
J.   E.   Beauchamp  A  Co.,  Montreal. 
The   Stanley   Works,    New    Britain. 
The    Steel    Co.    of    Canada,     Limited, 

Hamilton. 
Corrugated    Iron 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,   Ltd.,   To'ronfo. 
Winnipeg     Steel     Granary     A     Culvert 

Co.,  Winnipeg. 
Wheeler  &    Bain.    Toronto. 
Corrugated   Aluminum 
The     British      Aluminum     Co.,      Ltd., 

London,   Eng. 
Cow   Stalin   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty   Bros.,    Ltd..    Fergus.   Ont.,   and 

Winnipeg.    Man. 

Cow  Ties  * 
Qreening,   B. .   Wire  Co.,   Hamilton. 
MeKinnon   Chain    Co.,  St.    Catharines. 

Cranes,    Hand    Power 

Manitoba    Eridge   A    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Cranes,  Overhead   Travelling 

Manitoba    Bridge    A    Iron    Wks..    Ltd., 
Winnipeg,    Man. 
Crate  Openers 
Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,  Conn. 
Crowbars 

B.  J.    Coghlin,    Montreal. 
Cultivator   Hoes 

C.  S.    Norcross  &   Sons,    Buslmell,   111. 

Culverts 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     A    Culvert 
Co.,    Winnipeg. 

Curling     Stones 

Belyea,    Walter,    Winnipeg,    Can. 
Cuspidors 

Thos.    Davidson  Mfg.    Co.,   Montreal. 
Cutlery,    Razors,    Scissors.   Etc. 

Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Canadian   Wm.    A.    Rogers,    Ltd.,   Tor- 
onto. 

Caverhill,   Learmont   A  Co.,   Montreal. 

Crookes,   Jonathan,   A   Son. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,  Jas. ,   &  Co..   Montreal. 

Landers,  Frary  A  Clark,  New  Britain. 
Conn. 

Marble   Arms   A  Mfg.    Co.,   Gladstone, 
Mich. 

MoGlashan,   Clarke  Co.,   Ltd..  Niagara 
Falls. 

Oneida     Community,       Ltd..       Oneida, 
N.T. 

Geo.     Wostenholm    A    Son,     Sheffield, 
Eng. 
Cutting  Pliers 

Bridgeport  Hdwe.    Mfg.    Corp..    Bridge- 
port,  Conn. 
Cycles 

Johnson's,    Iver,    Arms   A    Cycle   Wks., 
Fitehbuiy,    Mass. 

Derricks 

Manitoba   Bridge   A    Iron    Wks.,    Ltd.. 
Winnipeg.    Man. 

Display  Racks,  Wire  Cloth 

R.    M.    Bowser    &   Son,    Renfrew,    Pa. 
Dor    Collars 

Samuel   Trees  A  Co.,   Ltd.,   Toronto. 
Dies 

Pratt  A  Whitney  Co.,  Dundas,   Ont. 
Door   Bolts 

The   Stanley  Works.    New   Britain. 
Door  Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door  Hangers 

Allith   Mfg.    Co.,  Hamilton. 

Canada' Steel  Goods  Co.,  Hamilton. 

Myers.    F.    E.,    A   Bro.,    Ashland,    O. 

Richard    Wilcox    Canadian    Co.,    Lon- 
don. Ort. 
The   Stanley   Works,    New   Britain. 

Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago.   111. 
Wm.   Newman  A  Sons,  Ltd..   Birming- 
ham. Eng. 
Drills 
Pratt   A    Whitney   Co.,    Dundas,    Ont. 

Draw    Pulls 

The   Stanley  Works,   New   Britain. 
Drills,  Brick  and    Stone 
Whitman     A     Barnes    Mfg.     Co.,     St. 
Catharines. 

Dry  Batteries 

r-onada   Drv  Cells,    Ltd.,   Winnipeg. 
Cuiadian    Carbon   Co.,    Ltd.,    Toronto. 


Tor- 


Interstate    Electric    Novelty    Co., 

onto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 
Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Ltd.,    Oshawa,   Ont. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Wheeler  A   Bain   Co.,    Hamilton. 
Winnipeg     Ceiling     A      Roofing     Co., 

Wininpeg 

Elbows 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofers  Supply  Co.,   Ltd.,   Toronto. 
Wheeler  &   Bain,  Toronto. 
Winnipeg      Ceiling      &      Roofing    Co., 

Winnipeg. 

Electric   Heating    Specialties 

Landers.   Frary  &  Clark.  New  Britain 

National  Electric  Heating  Co.,  To- 
ronto. 

Renfrew  Electric  Co..  Ltd.,  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Renfrew    Electric    Co.,    Ltd.,    Renfrew. 

Tallman  Brasc  &  Metal  Co..  Hamilton. 
Electric  Irons 

Landers,  Frary  &  Clark.  New  Britain. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Renfrew    Electric   Co..    Ltd.,    Renfrew. 

Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 

Interstate    Electric    Co.,    Toronto. 
Electrical    Supplies 

Duncan   Electrical  Co.,    Montreal. 

Factory    Products,    Toronto. 
Electric  Tools 

Sons,    Ltd.,    London. 


Sons,    Ltd.,    London, 


John 

Eng. 

Oakey 

A 

Emery 

John 
Eng. 

Oakey 

A 

Emery 

John 

Eng. 
G.    F. 

Cloth 

Oakey 

Steph 

A 

>ns 

Sons,     Ltd.,     London, 
Winnipeg. 


A  Co., 
Emery  or  Corundum  Wheels 

The  Carborundum  Co.,    Niagara   Falls. 
N.T. 
Emery  Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  OakeT  A  Sons.  Ltd.,  London. 
Eng. 

Enamels 

Berry    Bros.,    Walkerville.    Ont. 
Canada    Paint    Co.,    Montreal. 
Dougall    Varnish   Co..    Ltd..    Montreal. 
Martin-Senour   Co.,    Montreal. 
The  Ottawa   Paint   Works.   Toronto. 
Pratt   A   Lambert.    Bridgeburg.    Ont. 
A.    Ramsay   A    Son.   Co..    Montreal. 
SherwinJWilliams    Co..    Montreal. 
G.  F.  Stephens  A  Co..  Winnipeg. 
Enameled   Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 

End    Cutting   Nippers 

Bridgeport   Hdwe.    Mfg.    Corp..    Bridge- 
port.    Conn. 
Engineering    Supplies 

T.    McAvity  &  Sons.   St.    John.   N.B. 
Jas.    Morrison    Brass   Co..    Toronto. 

Escutcheon  Pins 

The  Parmenter  A  Bulloch  Co.,  Gana- 
noque.  Ont. 

The  Steel   Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Eveners.  3,  4  and  5  Horse 

Wm.  Newman  A  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Fan*.   Elertric 

A.  C.   Gilbert  Co.,  New  Haven,  Conn, 

Fanlight   Gear 

Wm.    Newman   A  Sons,   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 
J.   E.    Beauchamp  A  Co.,  Montreal. 
Stanley    Works.     New     Britain,    Conn. 
Fasteners,  Storm,  Sash 
and    Screen 

Stanley    Works,     New    Britain.     Conn. 
Fencing,    Farm,    Poultry,    Woven 
Wire 
Banwell-Hoxie  Wire   Fenre  Co.,   Ham- 
ilton. 
The     Dennis     Wire     A     Iron     Works. 

Tyondon.   Ont. 
Frost    Steel    &    Wire   Co..    Ltd.,    Ham- 
ilton. 
MacOregor-Banwell    Fence   Co.,    Walk- 
erville,   Ont. 
The  Steel   Co.  of  Canada,   Ltd..   Ham- 
ilton. 
Filters 
Darling    Bros.,    Ltd..    Montreal. 
A.    Kamsay  A   Son  Co.,   Montreal. 


i   Figured  Rolled  Glass 

A.    Ramsay   &   Son   Co.,    Montreal. 

Files  and  Rasps 

Bamett   Co.,    G.    A    H.,    Philadelphia. 
Delta  File  Works.  Philadelphia,  Pa. 
Henry  Disston  A  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

Fire  Clay 

Manitoba    Bridge   &    Iron    Wks.,    Ltd.. 
Winnipeg,   Man. 
Fire  Door  Fixtures 

The    Dennis      Wire      A      Iron     Works, 

London,    Ont 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works,    New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 

Fire  Escapes 
The    Dennis      Wire     &      Iron    Works, 

London.    Ont 
Canada     Wire      &      Iron    Goods    Co., 

Hamilton 
Manitoba  Bridge  A  Iron  Works,   Ltd.. 

Winnipeg,    Man. 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  A  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      A    Iron     Works, 
London.    Ont 
Fishing  Tackle 

Andrew   B.    Hendryx   Co. 

Marble   Arms   &  Mfg.    Co..    Gladstone, 
Mich. 
Flashlights,  Electric 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Flatware,    Silver    Plated 

Wm.  Rogers  Mfg.  Co.,  Niagara  Falls. 
Ont. 

Flint   Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers,  Frary  &  Clark,  New  Britain. 
Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gufcta    Percha    A    Rubber,    Ltd.,    Tor- 
onto. 
Forglngs 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg.    Man. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow.    N.S. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton 

Ford    Specialties 

Adamson   Mfg.  Co.,  Hamilton. 

Forges 

D.    Ackland    &    Son. 
Friction   Hoists 

Manitoba    Bridge    A    Iron    Wks.,    ltd.. 

Winnipeg,    Man. 
Funnels 
The    Thns.    Davidson    Mfg.     Co..    Ltd., 

Montreal. 

Furnaces.  Hot  Air 

Pease  Foundry  Co.,   Toronto. 

Gaffs,   Fishing 

Marble   Arms  A    Mfg.    Co..    Gladstone. 
Mich. 
Galvanizing 

Canada    Metal   Co..  Toronto. 

Thns.    Davidson    Mfg.   Co.,    Montreal. 
Galvanized   Iron 

Dominion  Sheet  Metal  Co..  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and    Montreal. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers   Supply  Co.,    Ltd.,   Toronto. 

Wheeler  A    Bain.   Toronto. 

Winnipeg  Ceiling  A  Roofing  Co., 
Winnipeg. 

Galvanized  Steel  Tanks 

Beatty     Bios.,      Ltd.,      Fergus,     Ont., 

Winnipeg,    Man. 
Winnipeg     Ceiling     A     Roofing     Co., 

Winnipeg. 


Ham- 

Ham- 

,    Ltd.. 


Ltd.,    Toron'o 


Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   S.  Howland,   Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion     Iron    &    Steel     Co.,     Ltd., 

Sydney. 
Frost  Steel   A    Wire   Co..   Ltd., 

ilton. 
The  Steel  Co.   of  Canada,    Ltd., 

ilton. 
The    Western   Wire   &   Nail   Co. 

London,   Ont 

Garages,   Metallic 

Metallic    Roofing    Co., 
and    Winnipeg. 
Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  &  Co.,    Montreal. 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank  Mossberg  Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain. 
Conn. 

Garbage  Cans 

Tnos.     Davidson    Mfg.     Co.,    Montreal. 
Gas  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont, 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline   Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co..  Ltd..  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co..  Walk- 
erville,  Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co.,   Athol,  Mass. 
Glass 
A.    Ramsay  A  Son  Co.,   Montreal. 
G.   F.   Stephens  &  Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratt  Co.,    Greenfield,    Mass 
Miller   Falls  Co.,    Millers   Falls,   Mass 
A.   Ramsay  &   Son   Co..    Montreal. 

Glass  Cutting  Boards 
The   Lufkin    Rule   Co.,    Windsor.    Ont. 

Glass,  Ornamental 

£'    5a,53ay  &   Son   Co.,   Montreal. 
G.    F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont 

Glass,    Sheet   and    Figured 

A.    Ramsay  &   Son   Co.,    Montreal 
Toronto    Plate    Glass    Importing    Co.. 
Ont 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London. 

Eng. 
A.    Ramsay  &   Son   Co.,   Montreal 
Glass,  Wired 
A.   Ramsay  A   Son   Co.,    Montreal 
Sharratt   A    Newth,   London,    Eng. 
G.    F.   Stephens  A  Co..   Winnipeg. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glazier's   Diamonds 

A.    Ramsay  A   Son   Co.,    Montreal. 

Sharratt    A   Newth,    London,    Eng. 

A.  Shaw  A  Son,  'London,  Eng. 
Gloves,   Canvas 

American    Pad    A    Textile    Co.,    Chat- 
ham,  Ont. 
Glue 

G.    F.   Stephens  A  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,   Milbury,   Mass. 
Granaries,   Portable,   Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Oshawa,  Ont 
Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee,   Wis. 
Cleveland   Stone  Co.,   Cleveland, 
Millers   Falls  Co.,   Millers   Falls,   Mas*. 
Richards-Wilcox  Mfg.  Co.,   London. 

Grinders.   Grain 
Beatty     Bros..      Ltd.,      Fergus,     Ont; 

Winnipeg,   Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 

Grinders.    Tool    and    Sickle 

American    Grinder   Mfg.    Co.,    Milwau- 
kee.  Wis. 
Cleveland  Stone  Co.,   Cleveland,   Ohio. 

Grinders,   Power 

American    Grinder  Mfg.    Cu.    Milwau- 
kee. Wis. 
Cleveland   Stone  Co.,    Cleveland,    Ohio. 

Grinding   Compound 

The  Carborundum  Co. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


wamrnmrnsmmm^mmmsmsm^mimmmmsm 


BOLIS.RIVETS.WIRE  &  WIRE  NAILS 


Quality  mif 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
whit*  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bids..  Montreal 


C.S.TURNER  CO. 

147  Bannatyne  Ave.  East.  Winnipeg 
Manufacturers'  Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  Hantern  &  Hamp  Co., 

HAMILTON,  CANADA  Uimittb 


BATH  ROOM  FITTINGS 


f  KINZINGER,  BRUCE 

Ivy   &  co.,  limited 

NIAGARA  FALLS.  CANADA 
WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


STEEL  FIGURES 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


IIa\rd  lampblacks 

^ — i^v.'  // 'Germ/ttotm  o/ 'ye/d//ty 
_i        r  W     Mjf  gets  dfy  bt/s/aess 
"***%  W I LCKES. MARTIN.W1LCKES  CO 

■•*■  135    WILLIAM    ST.NLWYOPn 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  lig.it, 
less  current,  A  money-savei,  a 
money-maker.     Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQOE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


GASOLINE  TANKS  FOR 
UNDERGROUND  STORAGE 

Complete  Outfits  with  Brass  Pumps 

and  Fittings,  from  S25.0i)  Upwards 

Sold  on  Approval  Fully  Guaranteed 

Write  Isr  Catalogue 

The  Steel  Trough  ft  Machine  Co.  Ltd* 

TWEED,  ONT. 


THE  TINSMITH'S  HELPER  AND  PATTERN  BOOK 

By  H.    K.   Vosburgh  Revised   by   William   Neubecker 

This  is  a  book  of  135  pages,  54  plates.  Epitome  of  mensuration.   Mensuration  of  surfaces. 
Tables,    Rules    and    Recipes.  Practical   Receipts,  on  the  making  of  all  kinds  of  solder. 

The  Most  Practical  "Helper"  Ever  Introduced  Into  The  Tinshop. 

PRICE  $1.00,  Postage  Prepaid. 
Technical  Book  Dopartment 

MACLEAN  PUBLISHING  COMPANY,  LIMITED 

143-153  University  Avenue,  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Guns 

Caverhill,    Learmont  &  Co.,    Montreal. 
Harrington    4    Richardson    Amu    Co., 

Worcester,    Mass. 
Johnson '6,    iTer,    Arms   4  Cycle   Was., 

Fitchburg,    Mass. 
Marble  Arms  &   Mfg.    Co.,    Gladstone, 

Mich. 
Remington     Arms-Union    M.     C.     Co.. 

Windsor,  Ont 
Roes  Rifle  Co.,  Quebec 

Hack    Saw   Blades 

K.    C.  Atkins  4  Co.,    Hamilton,    Ont. 

Henry  Disston   4  Sons,   Toronto. 

L.    8.  Starrett   Co.,    Athol,    Mass. 

Victor  Saw   Works,   Hamilton,    Ont. 

Hack  Saw  Frames 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port, Conn. 

Henry   Disston   4    Sons,    Toronto. 

Goodell-Pratt   Co.,    Greenfield.    Mass. 

Millers  Falls  Co.,   Millers  Falls,  Mass. 

National  Machinery  4  Supply  Co., 
Ltd.,   Hamilton. 

Victor  Saw   Works,   Hamilton,   Ont. 
Hack   Saw  Machines 

Victor  Saw   Works,  Hamilton,    Ont. 
Halters 

Samuel  Trees  4  Ob.,   Ltd.,    Tom' 
Hammers 

Stanley  Rule  &  Level  Co.,  New  Bri- 
tain, Conn. 

Whitman  &  Bames  Mfg.  Co.,  St. 
Catharines. 

Handles 

Still,   J.   H.,  Mfg.    Co.,   St.    Thomas. 

Hand   Lanterns 

Interstate  Electric  Novelty  Co.,  To- 
ronto. 

Hand    Screws 
National     Machinery     4     Supply     Co., 
Ltd.,   Hamilton. 

Hangers,  Storm,  Sash  and  Screen 

The    Stanley    Works,    New    Britain. 
Hardware,   Metal   Window 

The    Stanley    Works,    New    Britain. 
Harness 

Samuel  Trees  4  Co..    Ltd.,   Toronto. 
Halters 

G.  L.    Griffith  4  Son,  Stratford,  Ont. 
Harvest   Tools 

H.  S.  Howland,  Sons  4  Co.,  Toronto. 
Hay   Unloading  Tools 

F    E.    Myers  4  Bros,,  Ashland,  Ohio. 

Hay   Wire 

Frost  Wire  Fence  Co,  Ltd.,  Hamil- 
ton,  Ont 

Heating:   Drams 

Collin3   Mfg.    Co.,   Toronto. 
Hinges 

Canada   Steel   Goods  Co.,   Hamilton. 

London  Bolt  4  Hinge  Works,  London, 
Ont. 

The    Stanley    Works,    New    Britain. 
Hlngi-g,  Spring 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey   Sticks 

Still,  J.  H.,  Mfg.  Co.,  St   Thomas. 
Hollow   Handle  Tool    Sets 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,  Conn. 

Ifooks 

The    Stanley    Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Hoops,    Steel   and    Wire 

The   Laidlaw    Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.  of  Canada.  Ltd.,   Ham- 

nooks,  Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg, 
"heeler   4    Bain,   Toronto. 
Moo'is,   Moulding 

The  Andrew  B.  Hendfjx  Co..  New 
Haven.    Conn. 

Ifooks,    Hat    and    Coat 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
Horseshoes  and   Nails 
O.    Ackland    4    Son. 
The  Steel  Co.  «Y  Canada,   Ltd.,   Ham- 
ilton. 

Hose,   Garden  and   Lawn 

Oamdian     Consolidated     Rubber     Co., 

Mtutreal 
Gutta    Percha    4     Rubber    Mfg.    Co., 

Toronto. 

Horse    Blankets 

Samuel  Trees  4  Co..    Ltd.,   Toronto. 
Horse    Collar* 

Samuel   Tret..  4  Co..    Ltd.,    Toronto. 


Horse  Covers 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Hot  Plates 

Collins   Mfg.    Co.,    Toronto. 
Ice  Cream  freezers 

Wm.    Cane  4   Sons,    Newmarket,    Ont. 
The    Thos.    Davidson    ilfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 
North  Bros.   Mfg.   Co.,    Philadelphia. 

Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and   Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion  Iron  and  Steel  Co.,  Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London. 

Manitoba  Bridge  4  Iron  Wks. ,  Ltd., 
Winnipeg,  Man. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Iron  Pipe 

D.    Ackland    4   Son. 
Canadian  Tube  4  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 

Iron  Pumps 

Darling    Bros.,    Ltd.,    Montreal. 
R.   MoDougall  Co.,  Gait. 

F.  E.    Myers  4  Bros.,   Ashland,  Ohio. 
Ironing   Boards 

Schultz   Bros.,    Ltd.,    Brantford,   Ont 
Stratford  Mfg.    Co.,    Ltd.,   Stratford. 
Jacks,  Auto 

Richards-Wilcox  Canadian  Co..  Lou- 
don,  Ont 

Japans 

Berry  Bros.,   Walkerville,   Ont. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  4  Son  Co.,   Montreal. 
Joist  Hangers 

Richards-Wilcox  Canadian  Co..  Ltd., 
London.   Ont. 

Kitchen  Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Knife  Polish 

Jno.     Oakey    4    Sons,     Ltd.,     London, 

Eng. 

Knives,  Hunting  and  Fishing 
Geo.    Butler    4    Co.,    Ltd.,    Sheffield, 

Eng. 
Landers,   Frary  4  Clark,  New  Britain 
Conn. 
Ladders,   Step 
J.   E.   Beauchamp  4  Co.,  Montreal. 

G.  F.  Stephens  4  Co.,   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 

Ladders,  Shelf 

F.  E.    Myers  4    Bro.,    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack 
Barton    Netting   Co..    Ltd.,    Windsor. 
The  L.    Martin  Co..   New   York. 

G.  F.    Stephens  4  Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lanterns,  Gasoline 
National    Stamping    &    Electric    Wks., 
Chicago,   111. 

Lap    Rugs 

Samuel   Trees   4   Co..    Ltd.,   Toronto. 

Latchets 

The     Stanley     Works,      New      Britain, 
Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada  Wire  4  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  4  Iron  Works. 
London.   Ont. 

Frost  Steel  4  Wire  Co.,   Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co..  Walk- 
erville,  Ont. 

Lawn    Mowers 

Whitman  4  Barnes  Mfg.  Ci..  St 
Catharines. 

Lawn    Settees 

J.    E.    Beauchamp    4    Co.,    Montreal. 
The     Dennis     Wire     4     Iron      Works, 

London.   Ont. 
Canada  Wire  4   Iron  Goods  Mfg.  Co.. 

Hamilton. 
Stratford    Mfg.    Co..    Stratford. 
Lawn    Swings 
J.   E.   Beauchamp  4  Co.,  Montreal. 
F.    E.    Myers  4   Bro.,    Ashland.    Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Linseed    Oils 
Dominion      Linseed      Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay   4   Son   Co.,    Montreal. 

Liquid    Glue 
The    Reliance    Ink    Co..    Limited.    Win- 
nipeg,   Man. 


Lead   Pipe 

Canada   Metal   Co.,    Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   4   Sons,   Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     4     Level     Co.,      New 
Britain,   Conn. 

Lockers 

Canada     Wire     4     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     4     Iron     Works, 
Loudon.    Ont. 
Lumbering    Tools 

Pink,   Thos.,    4   Co.,    Pembroke,    Ont. 
Machinery   Metal   Workers 
Brown,  Boggs  Co.,  Hamilton. 
Mantles  and  Grates 
The    Barton -Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Mats.   Rubber 

Canadian  Consolidated  Rubber  Co., 
Limited,    Montreal.    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   MillerB  Falls,  Mass. 
National     Machinery     4     Supply     Co., 

Hamilton. 
Stanley      Rule     4      Level      Co.,      New 

Britain,  Conn. 
L.    S.    Starrett  Co..   Athol.   Mass. 

Metals 

The  British  Aluminium  Co..  Ltd., 
London,   Eng. 

Canada   Metal   Co.,   Toronto. 

Caverhill,    Learmont   &   Co.,    Montreal. 

Hoyt  Metal   Co.,   Toronto. 

Leslie,    A.    C,   4  Co.,   Montreal. 

Nova  Scctia  Steel  4  Coal  Co.,  New 
Glasgow,    N.S. 

The    Stanley    Works.    New    Britain. 

Tnllman  Brass  4  Metal  Co.,  Ham- 
ilton. 

Williams  Bros.  4  Piggott,  Ltd.,  Bir- 
mingham,   Eng. 

Metal   Boxes,   for   Specialties 

Eley    Bros.,    Ltd.,    London,    Eng. 
Metal   Lockers 
Canada  Wire  4  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennic     Wire     4     Iron     Works, 

London,   Ont 
Metal    Shingles,    Siding.    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People.   Oshawa,    Ont. 
Winnipeg     Ceiling     4      Roofing     Co.. 

Winnipeg. 

Metal    Polish,   Emery    Cloth,   etc. 

Oakey,  John  4  Sons,   London.   Eng. 
Metal    Windows   and    Doors 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg 
Winnipeg     Steel     Granary     4     Culvert 

Co. ,   Winnipeg. 
Micrometers 
Goodell-Pratt    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 

Mitre   Boxes 

Millers  Falls  Co..   Millers   Falls,    Mass. 
Stanley      Rule     4      Level      Co.,      New 
Britain,   Conn. 

Monel   Metal 

The  International  Nickel  Co..  New 
York,  N.Y. 

Mop  Wringers 

White    Mop   Wringer    Co..    Fultonville. 
N.Y. 
Nail   Pullers 

Bridgeport  Hdwe.  Mfg.  Corp..  Bridge- 
port,   Conn. 

Nails,  Wire 

The     British     Aluminium     Co.,      Ltd.. 

London.    Eng. 
Dominion    Iron    4    Steel    Co..    Sydney. 

N.S. 
H.   S.   Howland,   Sons  4   Co..   Toronto. 
Laidlaw  Bale-Tie  Co..  Hamilton,    Ont 
Northern     Bolt    4     Screw    Co.,     Owen 

Sound.   Ont 
The    Steel    Co.    of    Canada,    Limited. 

Hamilton. 
Parmenter  4  Bulloch  Co.,  Gananoque. 

Nickel 

The     International     Nickel     Co.,     New 

York,    N.Y. 
Oils 

Brand  ram 'Henderson,      Ltd.,      Halifax. 

N.   S. 
Martin-Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  4  Son.,  Montreal. 


Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 

Oil   Cake 

Dominion  Linseed  Oil  Co.,  Ltd.. 
Montreal. 

Oil   Stones 

Carborundum  Co.,  Niagara  Palls.  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,   Ltd.,   Montreal. 
Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost  Steel  4  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co.,  Walk 
erville,  Ont. 

Ornamental   Iron  and    Wire 

Canada  Wire  4  Iron  Goods  Mfg.  Co. 
Hamilton. 

Packing 

Canadian  Consolidated  Rubber  Co. 
Montreal. 

Pails 

Wm.   Cane  4  Sons  Co.,   Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,    Ont. 
Brandram-Henderson,    Montreal. 
Canada  Paint  Co.,  Montreal. 
Dougall   Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  4  Color  Co.,  Toronto 
R.  C.  Jamieson  4  Co.,  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,  Benjamin  4  Co.,  Toronto. 
Ottawa    Paint   Works,    Ottawa,    Ont 
Pratt  4  Lambert.  Inc.,  Bridgeburg. 
A.    Ramsay  4   Son  Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.   F.   Stephens  4  Co..   Winnipeg. 

Paint  and   Varnish   Remover 

Dougall   Varnish   Co.,    Ltd..    Montreal. 
A.   Ramsay  4   Son  Co.,   Montreal. 

Paper  Balers 

General    Sales  Cs.,    ToroaU. 

Paris  Green 

Canada  Paint  Co.,  Montreal. 
Pastry  and  Bread  Boards 

Strafford   Mfg.    Co.,   Ltd.,   Stratford. 
Ferforated   Sheet  Metals 

Canada  Wire  4  Iron  Goods  Mfg.  Co. 
Hamilton,    Ont. 

Pig  Iron 

The     Steel     Co.      of     Canada,      Ltd.. 

Hamilton.  ...      • 

A.  C.  Leslie  4  Co.,  Montreal. 

Pipe   Wrenches 

Trimont  Mfg.  Co.,  Roxibnry.  Mass. 
Pipe,  AVrought,  Lead  and 
Galvanized 

Canada   Metal   Co.,    Toronto. 

Canadian  Tube  4   Iron  Co.,  Montreal. 

Hoyt  Metal  Co.,  Toronto. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham 
ilton. 
Pipe,  Galvanized  Cond. 

Canada  Metal    Co.,    Toronto. 

Metallic  Roofing  Co.,  Ltd..  Toronto. 
Winnipeg.  _ 

Wheeler    4    Bain.    Toronto. 

Winnipeg     Ceiling      4      Roo  ng     Co.. 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co..  Roxbury,  Mass. 
Plane  Irons 

Buck   Bros.,   Milbury.    Mass. 

Planes 
National     Machinery    4    Supply     Co.. 
Ltd..    Hamilton.  . 

Stanley    Rule   4    Level    Co..    New    Bn 
tain.   Conn. 
Plaster   of    Paris 

Belyea.    Walter,    Winuipeg.    Can. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Poultry    Netting 
Caverhill    Learmont    4    Co.,    Montreal. 
Rice  Lewis  4  Co.,  Toronto. 
Poultry    Supplies 
rwitns    MT«.    Co.,    Toron»" 
Rideau     Specialty    Co.,     Smith  .  Falls, 
Ont. 
Powder   Aluminium 
The     British     Aluminium     Co.,     Ltd.. 
London.    Eng. 
Powders,    Sporting,   Black. 
Smokeless,  Lesmok    (Partly 
Smokeless) 
Dn     Pont     Powder     Co..     Wilmington. 
Del. 
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Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

NAILS  and  WIRE 


Also  Manufacturers  of 


SINGLE     LOOP 


all  Kinds 

The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Diggins,  Stair  Bids-.  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden.  Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver.  B.  C. 


GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the 
best  and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the 
coming  season,  and  we  ask  you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so 
well  known  that  they  need  no  advertising;  our  other  tools  will  be  found  equally 
satisfactory. 


Established 
in    1803 


S9 


No.  5817— "Ideal"    Kegd.   Bake. 


No.  5417 — Harden  Shears. 
Guaranteed  "Fast   Handles.' 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:   WARD.  SHEFFIELD. 


No.  5757 — The  "Perfect"   Patent  Dutch  Hoe. 


SHERMAN  F.   AINSLIE,  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON,  LTD.   1 150  Hamilton  St.,  Vancouver.  B.C. 

ALEXANDER  GIBB.   3  St.  Nicholas  St..  Montreal. 


"NORCROSS" 


CULTIVATOR  HOES  AND 
WEEDERS 

Sell   for  but  a  little  more   than   the 
common    hoe,    and    cultivate    closer 
to  plants  without   injur- 
ing them  than   any  other 
kind      of      implement, 
leaving     the     soil     level, 
loose   and   xintrampled. 
"NORCROSS"     TOOLS 
ARE    OF   THE    HIGH- 
EST    QUALITY     AND 
FINISH,    AND    THEY 
PAY     A     HANDSOME 
PROFIT. 

Drop    a    eard    for    full 
particulars. 

C.  S.  Norcross  &  Sons 

Bushnell.  111..  U.S.A. 


V    h      Cash  Won't      |f 
\^  I         Balance ! 


You've  too  much  or  too  little  at  the  end  of  the  day,  and  it'9 
annoying,  indeed  it  is  dangerous,  for  it  is  a  clear  sign  that 
SOMETHING'S  WRONG  SOMEWHERE,  and  when  things 
are  wrong  in  your  store,  be  very  sure  you're  getting  the  worst 
of  it. 

Now  we  can   tell  you  a  tried   and  true  way  to  have  your  cash 
and    salesslips    balance    at    the    end    of   the   day.      If   you    have 
courage  to  find  out,  send  for  our  leaflet— yours  for  a  post  card. 
To-day,   please. 

GIPE  HAZARD  STORE   SERVICE  CO.,  LTD. 
97  Ontario  St.,  Toronto.  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Pulley* 

The  Maytag  Co.,  Ltd..   Winnipeg. 
Pump   Valves 

Canadian     Consolidated     Rubber     Co. 
Montreal. 

Darling  Bros.,  Ltd.,  Montreal. 
Humps,    Iron 

Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougall   Co.,   Gait,   Ont. 
F.  E.  Myers  4  Bra,  Ashland,  Ohio. 
Pump,    Power,    Hand 
Aylmer     Pump     4     Scale     Co.,     Ltd., 

Aylmer,    Ont. 
Beatty   Bros.,   Ltd..    Fergus.   Ont.,   and 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.    McDougall   Co.,   Gait,   Ont. 

F.  E.   Myers  4   Bro.,   Ashland.   Ohio. 
Putty 

Benj.    Moore   4    Co.,    Ltd.,    Toronto. 
3randram-Henderson    Co.,    Montreal. 
Canada   Paint  Co..    Montreal. 
Sherwin-Williams   Co.,    Montreal. 
Steel   Co.    of  Canada,    Ltd.,   Hamilton. 

G.  F.    Stephens   *    Co.,    Winnipeg. 
Rakes,    Lawn 

Doust  Specialty  Co.,  Toronto. 
Ranges 

The*.  Davidson  Co.,  Montreal. 
Rat    Traps 

Canada    Wire  &    Iron   Goods   Mfg.    Co. 

Hamilton. 
Rasps 

Henry   Disston   ft   Sons,   Toronto. 
Razors 
Geo.     Butler    &    Co..    Ltd.,    Sheffield. 
Jonathan    Crookes    4     Son,     Sheffield 

Eng. 
Gillette   Safety   Razor  Co.,   Montreal. 
Jas.    Hutton   &   Co.,    Montreal. 
Lander*,    Frary  *  Clark.   New   Britain 

Conn. 

Razor  Hones 

Carborundum  Co.,  Niagara   Falls,   ST. 
Reamers 

Btitterfield    4    Co..    Rock    Island.    Que. 

Pratt  4   Whitney  Co..   Dundas.   Ont 

Whitman  4  Barnes.   St.  Catharines. 
Red   Lead 

Brandram-Henderson     Co..     Montreal. 

Registers 

The  Tbos.  Davidson  Mfg.  Co..  Ltd 
Montreal. 

Refrigerators 

The  Thos.  Davidson  Mfg.  Co.  Ltd 
"ontreal. 

Reinforcing   Concrete 

Canada  Wire  4  Iron  Goods  Co..  Ham- 
ilton,   Ont. 

Dominion    Iron    4    Steel    Co..    Svdnev 

MeOregor-Banwell  Fence  Co  Walk- 
"rville.    Ont. 

Manitoba  Bridge  4  Iron  Wks.,  Ltd. 
'Vmnlpeg,    Man. 

ThHor!,eel   Co.    of  Canada.    Ltd..    Ham 

Repair    Cum 

Adamson  Mfg.  Co.,  Hamilton. 
Revolvers 

CConnPat*nt  Fire  ArmS  C°"  Hartford- 

JOt5".Tv.'''  Utl-  Arms  *  °yc]e  Wks., 
Fitrhbnrg,    Mass. 

Rifles 

Remington-Arms  JT-M-C  Co..  Windsor, 
Ross    Rifle    Co..    Quebec. 

Rifle  and    Shotgun   Sights 

^{nS.'*'  lTw'  Arms  *  C^8  Wks., 
Fitohburg,    Maaa. 

Marble  Arms  4  Mfg.  Co.,  Gladstone 
Mich. 

Rivets 

Manitoba    Bridge   4    iron    Works.    Ltd. 

Winnipeg,    Man. 
Northern     Bolt     4     Screw     Co.,     Owen 

Sound.    Ont. 
Parmer,! er  4   Bulloch  Co.,   Oananoque. 
Steel    Co.    of  Canada.    Hamilton. 

Rockers,    Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Rooftne 
Bird  ft  Son,    Hamilton, 

"lowland,   Nona  4  Co.,   Toronto. 
Lewis    Bk*,    Ltd.,    Montreal. 
'      H      MeCotnh.    Ltd.,    Montreal. 
M-lallic    Rooflng    Co..    Ltd..    Toronto 
Winnipeg. 

Roofing    Supplies 
Bird  4   Son,   Hamilton. 
Metallic     Rooflng     Co.,     Toronto     ani 

Winnipeg.    Man. 
Winnipeg     Celling     4     Roofing     Co., 

Winnipeg. 


Rope 

Consumers    Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 

Runways,    Electric 
Manitoba   Bridge  4   Iron   Works,    Ltd., 
Winnipeg,   Man. 

Rules   and    Gauges 

Jas.    Chesterman    4    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
L.    S.    Starrett   Co..   Athol.    Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Saddlery    Hardware 

Samuel    Trees   &   Co.,    Toronto. 
Safety   Razors 

Gillette   Safety  Razor  Co.,    Montreal. 
Sanitary   Closets 

Wakyte    Mfg.     Co.,    Winnipeg,    Man. 
Saws 

E.  C.   Atkins  4  Co..   Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,    Conn. 

Henry  Disston   4  Sons.   Toronto. 

Simonds  Canada  Saw  Co.,  Montreal. 
Saws.    Cross-Cut 

E.   C.    Atkins  4   Co.,    Hamilton. 

Henry   Disston   4   Sons,   Toronto. 

Simonds    Canada    Saw    Co..     Montreal. 

Victor    Saw    Works,    Hamilton,    Ont. 
Saws.   Circular 

E.  C.   Atkins  4  Co..  Hamilton. 

Henry    Disston    4    Sons.    Toronto. 

Simonds  Canada   Saw  Co.,   Montreal. 
Saws,    Hand 

Henrv   Disston    4    Sons,    Toronto. 

Simonds  Canada  Saw  Co.,  Montreal 
Scales 

John    Chatillon    4    Sons,     New    York. 

Landers,   Frary  4  Clark.   New   Britain 

Conn. 
Walter    Woods    4    Co..     Hamilton. 
Screen     Door    Sets 

The   Stanley    Works,    New    Britain. 
Screw    Plates 

Butterfleld   4    Co..    Rock    Island.    Que 
Screw   Drivers 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 
National     Macninery     4     Supply     Co 
Ltd.,  Hamilton. 
Screw    Driver  Bits 

Buck   Bros.,    Milbury,    Mass. 
Screw   Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,   Conn. 
Marble    Arms   4    Mfg.    Co.,    Gladstone. 
Mich. 

Screws,  Nuts.  Bolts 

Northern  Bolt  4  Screw  Co..  Owen 
Sound,    Ont. 

Steel  Co.  of  Canada.  Ltd.,  Hamilton. 
Screws,   Wood 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Scythe   Stones 

The   Carborundum    Co..    Niagara    Falls. 

New    York. 
The   Cleveland   Stone   Co. 
Seeders 

Eureka   Planter  Co.,   Woodstock,  Ont. 
Shears,  Scissors 
Henry    T.     Seymour    Shear     Co.,     New 

York. 
Landers.    Frary  4  Clark,   New  Britain, 
sheet  Metal  Products 
Thos.       Davidson      Mfg.       Co.,      Ltd.. 

Montreal. 
Metallic    Rooflng    Co..     Ltd.,    Toronto. 

Winnipeg. 
Winnipeg      Ceiling      4      Rooflng     Co.. 
Winnipeg. 
Shelf  Boxes 

Cameron    4    Campbell.    Toronto. 
Shellac 
Berry    Bros.,    Walkerville.    Ont. 
Dnugall    Vamlsh    Co.,    Ltd.,    Montreal. 
Shelving.    Steel    Store 
The     Dennis     Wire     4     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
Riohards-Wilcox    Canadian     Co..     Lon- 
don,   Ont. 
Shot  Cans 
Ivor    Johnson     Arms    4    Cycle    Works, 

Fiteliburg,    Maas. 
Cavrrhm,    I.onrmont    4    Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Canada   Wire  4   Iron   Goods   Mfg.    Co., 
Hamilton. 
Silo    Irons 
Canada   Wire  4   Iron   Roods    Mfg.    Co., 

Itsmllton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 


Silo    Roofs 
Metallic    Roofing    Co.,     Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 
Oneida       Community.       Ltd.,       Oneida. 
N.Y. 
Wm.    Rogers   Mfg.   Co.,   Niagara  Falls, 
Ont. 
Skylights 
Metallic    Rooflng    Co.,    Ltd.,     Toronto 

and    Winnipeg. 
Winnipeg     Ceiling     4      Roofing     Co., 
Winnipeg. 
Sliding     Door     Hardware 
Bridgeport    Hdwe.    Mfg.    Corp.,    Bridge- 
port.    Conn. 
Canada    Steel    Goods   Co.,    Hamilton. 
Richards    Wilcox    Canadian    Co.,    Lon- 
don. 
Smoke   Stacks 
Manitoba   Bridge  4  Iron  Works,    Ltd., 
Winnipeg,    Man. 
Snips,  Tinners' 

Brown,    Boggs    Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co..    Ltd.. 
Montreal. 
Solder 
Canada   Metal   Co.,    Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 

Champion  Spark  Plug  Co.,  Toledo, 
Ohio. 

Interstate  Electric  Novelty  Co.,  To- 
ronto. 

Sponges 

Evans    4    Co.,    Montreal. 
Sporting  Goods 
Thos.    Davidson    Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.   Howland,  Sons  4  Co.,  Toronto. 
f  „»Ho    Rros. .    Ltd..    Montreal 
Marble   Arms  4   Mfg.    Co.,   Gladstone. 

Mich. 
St.    Mary's    Wood    Specialty    Co.,    8' 

Mary's.   Ont. 

Spray*. 'S 

Collins  Mfg.   Co.,   Toronto. 

Eureka    Planter   Co..    Woodstock. 

Spramotor    Co.,    London,    Ont. 
Springs 

B.   J.   Coghlin,   Montreal   . 

B.    Greening    Wire    Co..    Ltd..     Ham 
itton. 
during   Hinges,   etc. 

Chicago  Spring  Butt  Co.,   Chicago.   lil 

Wm.   Newman  4  Sons,   Ltd.,   Binning 
ham,  Eng. 
Stable  Fitting   Steel 

Beattv    Bros.,    Ltd..    Fergus.    Ont. 

The  Dennis  Wire  4  Iron  Works, 
London,    Ont 

Stains,    Shingle 

Berry  Bros.,   Walkerville,  Out. 

Brandram-Henderson.    Ltd..    Halifax. 

Canada  Paint  Co..    Ltd..    Montreal. 

DougaTl    Vamish    Co.,    Ltd..    Montreal. 

Martin-Senonr  Co.,   Ltd..    Montreal. 

A.   Ramsay  4  Son   Co..    Montreal. 

Sherwin-Williams   Co.,    Ltd..    Montreal. 

G.   F.   Stephens  4  Co.,   Winnipeg. 
Stains.  Wood 

A.    Ramsay  4    Son    Co..    Montreal. 

Berry   Bros.,    Walkerville.    Ont. 

Dougall    Varnish    Co.,    Ltd..    Montreal 

G.    F.    Stephens   &   Co..    Winnipeg. 
Staples 

Frost  Steel  4  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Stanley  Works.  New  Britain. 

Steel   Co.   of  Canada.    Ltd  .    Hamilton 

Staple    Pulleys 

Bridgeport   Hdwe.    Mfg.    Corp.,    Bridge 
port.    Conn. 
Steel.    Cold    Rolled    Strip 
The     Stanley     Works.      New      Britain 

Conn 
J.    E.    Reauehamp    4    Co..    Montreal. 
Steel.    Mat 
J.    E.     Reauehamp    4    Co.,    Montreal. 

Sleighs 

,T.    E.    Reauehamp  4  Co..   Montreal. 
Steel   Wire  Hoops 

Dominion  Iron  4  Steel  Co..  Ltd. 
Sydney. 

Steel    Co.    of   Canada.    Ltd.,    Hamilton 
Winnipeg,    Man. 
Stencils 

Hamilton   Stamp  4    Stencil   Co..   Ham 
ilton.  Ont. 
Stcpluddcr   Chairs 

McFarlane    Ladder    Works,    Toronto 

Stratford     Mfg.     Co..     Ltd..     Stratford 
Store    Ladders 

F.    E.    Myers    4    Bro..    .-tshlnnd     Ohio. 

Stratford    Mfg.    Co      Stratford.    Ont. 
stocks   and    T>Ick 

Butterfleld  4  Co..   Rock   Island.  Que. 
Slnves,    Furnaces 

Thos.     Davidson     Mfg.     Co.,     Montreal 

Pease   Foundry  Co.,  Toronto. 
Stoves,     Sheet     Iron 

Collins    Mfg.    Co..    Toronto 
Stove    Pipes 

Collins    Mfg.    Co..    Toronto. 


Sweat    Pads 

American    Pad    4    Textile    Co.,    Chat- 
ham. 
Burlington  Windsor  Blanket  Co.,   Tor- 
onto. 
Samuel    Trees   4   Co.,    Ltd.,    Toronto. 
Switches,    JClectric 
Interstate    Electric   Novelty    Co.,    Ltd., 

Toronto. 
Northern   Electric  Co.,    Ltd.,   Montreal. 
Taps 
Butterfleld    4    Co.,    Rock    Island,    Que. 
Pratt    4    Whitney    Co.,    Dundas,    Ont 
Tapes,   Measuring 
Jas.    Chesterman    4    Co..    Ltd..    8het 

field.    Eng. 
Lufkin     Rule    Co.,    Windsor,     Ont. 
Technical   Bocks 

MacLean    Publishing    Co.,    Toronto 
Threshing   Tools 

Pratt    4    Whitney    Co.,    Dundas.    Out- 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket    Punches 
Bridgeport   Hdwe.    Mfg.    Corp..    Bridg* 
port,  Conn. 
Tie   Posts 
Beatty   Bros.,   Ltd.,   Fergus,   Ont.   and 
Winnipeg,     Man. 
Tiling,    Wall    and    Floor 
The    Barton-Netting    Co.,    Ltd.,    Wind 
sor,     Ont. 
Tinners'    Snips 
Bridgeport    dwe.     Mfg.    Corp.,     Bridge 

Ont. 
Brown,   Boggs  Co.,   Ltd.,   Hamilton. 

Tin  Plates 
A,   C.   Leslie  4   Co.,  Montreal 
Wheeler    4    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Ce..    Ltd.. 
Montreal. 
Tires,    Auto,    Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montieal. 
Tire  Chains 
McKinnon  Chain  Co.,   St.   Catharines, 
Ont. 
Tire-Savers 
Riehards-Wilcox    Canadian    Co.,     Lon 
don,    Ont  • 

Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  4  Clark,  New  Britain 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal 

Toboggans 

J.   E.   Beauchamp  4  Co..  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
R.    Dillon   4    Sons,    Oshawa. 
The     Goodell-Pratt     Co.,     Greensfield 

Mass. 
Millers   Falls  Co.,   Miller  Falls,    Maa« 
National     Machinery     4     Supply     Co. 

Hamilton. 
Pratt   4    Whitney  Co.     Ltd..    Dnndaa 
Stanley     Rule     4     Level     Co..       New 

Britain. 
Ward  4  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co..   Cleveland.    Ohio 

Tool   Grinders 

Richards-Wilcox    Canadian    Co..     Lon 
don.  Ont 
Tool   Kits.  Automobile 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank    Mossberg  Co.,    Attleboro,    Mm 

The  L.    S.    Starrett  Co.,    Athol,    Mas*. 
Tool    Handles    and    Lumbering 
Tools 

.1.   H.  Still   Mfg.  Co.,  St.  Thomas. 
Track,  Barn    Door 

Allith   Mfg.   Co.,   Hamilton. 

Canada     Steel     Goods    Co..     Hamilton. 

Richards    Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Toys 

J.   E.   Beauchamp  4  Co..   Montreal. 

A.    C.    Gilbert  Co.,   New  Haven,  Conn. 

Srhnltji    Bros.    Co.,    Brantford. 
Track     Systems 

Beatty   Bros..   Ltd..    Fergus.    Ont..    and 
Winnipeg,    Man. 
Trowels 

Bridgeport   Hdwe.    Mfg.    Con).,    Bridgf 
port.    Conn. 

Henry   Disston   4    Sons,    Toronto. 
Trucks,   Feed,    Floor  and 
Platform 

Beatty   Bros.,   Ltd.,    Fergus.   Ont.    and 
Winnipeg. 
Tubing.    Brnss,  Copper,  etc. 

Williams    Bros.    4    Plggott.    Ltd  .    Kir 
mingham,    Eng. 

Tubing.    Draught 
Canadian     Consolidated      Rubber     Co.. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated      Rubber     Co., 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Binning 
ham.     Kn£. 
Vacuum    Mii'eaers 
Bissell     Carpet     Sweeper     Ce.,     Grand 
Rapids,    Mich. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN,  U.S.A. 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  ARCTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and   prove   it   for   yourself. 

We  guarantee  every  pound. 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metalworkers 
in  U.  S. 

Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  0n<* 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old  Standard, 
Globe  and  Pyramid  Germantown  Brands. 
Suppliers  of  Bulk  Blacks  to  the  highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO, 

New  York,  Montreal,  Philadelphia,  London    Eng. 


Sweat  Collars 


The 

Big  Profit 

Line 


We  keep  all  kinds  and  sizes. 
Stuffed   Pads,   Brown   and   White. 
All  Yellow  Red  Felt  Edge.  Venti- 
plex  and  all  Felt. 

Writs  for  description  and  prices. 

Samuel  Trees  &  Company 

Limited 
Toronto  Whitby  Winnipeg 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 

promptly 

London  iblNt  Hinge  Works 


More  Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in. Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life/  You  supply  us  the  time, — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co  ,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.    The  index  is 

inserted  solely  for  the   convenience  of  the  readers  of  the  paper. 


Ackland,  D.,  &  Sons    79 

Adamson    Mfg.   Co 4 

American    Shearer   Co 4 

Atkins,   E.   C,   &   Co 

Atlas     Mfg.     Co 84 

Auto   Products  Mfg.   Co •  60 

Banwetl-Hoxie  Wire  Pence  Co.     4 

Barnett,  G.   &   H.,   Co 75 

Barton   Netting  Co.,  Ltd.,  The  89 

Basters,    Jackson    Co 91 

Belyea,   Walter   82 

Berry   Bros 65 

Bowser,   S.   P.,  &   Co 24 

Bradstreets    97 

Brandram-Hendersou    Co.    ...  63 

Buck    Bros 98 

Buffalo   Specialty   Co 21 

Cameron   A  Campbell    78 

Canada   Dry   Cells.    Ltd 2S 

Canada    Metal    Co S9 

Canada   Paint    67 

Canada  -Sales   Co 24 

Canada   Steel   Goods  Co S 

Canada   Wire  &   Iron  Goods..  S6 

Can.   Consolidated    Rubber  Co.  32 

Can.    Laco-Philips  Co 11 

Can.  Lamp  &   Stamping  Co..  19 

Chatillon  &   Sons,   John    12 

Chesterman,   J 86 

Chicago  Spring  Butt  Co....  11 
Chicago  Steel  Bending  Brake 

Co 95 

Coghlin,  B.  J.,  Co.,  Ltd 83 

Collette    Mfg.    Co 65 

Colt's  Patent  Firm  Arms  Mfg. 

Co 22 

Commercial   Underwriters  Co.  16 

Cummer-Dowswell,    Ltd 8 


Davidson,  Thos.,   Mfg.   Co 6 

Delta    File    Works    78 

Department  of  Finance.  16,  82,  84 

Dominion    Linseed    58,  59 

Dominion  Sheet   Metal   Co.... 

Inside  back  cover 

Donaldson,    Robt.,   &    Son....  83 
Dougall     Varnish     Co.,     Ltd.. 

The    75 

Evinrude    Motor    Co 2S 

Excelsior   Plate  Glass   Co....  !-5 

Factory    Products    31 

Ferry,  D.  M.,  &  Son   IS 

Gipe-Hazard  Mfg.  Co 93 

Goodell-Pratt    11 

Great   West   Electric   Co 77 

Griffith,   F.   L.,  &   Son   97 

Gutta  Percha  Rubber  Co.   ... 

Inside  back   cover 

Hamilton    Carhartt   Co.    . 23 

Hamilton    Cotton    Co S4 

Hamilton     Stamp     &    Stencil 

Worksi,    Ltd 91 

Harrington-Richardson     29 

Howard-Vaughan   Co 31 

Hygienic    Products    Co 12 

Imperial    Oil    Co 17 

Interstate   Elec.    Novelty    Co.  25 

International   Nickel   Co.,   The  78 

James  Bros 91 

Jamieson   &   Co.,   R.   C 61 

Kinzinger,   Bruce  &   Co.,  Ltd. 

20,  91 

Kloepfer,  C,  Ltd S3 


Laidlaw    Bale    Tie    Co 93 

Lamplough,   F.   W.,   &   Co 91 

Landers,    Frary    &    Clark....  2 

Lane,  Will  B 20 

Lewis    Bros.,    Ltd 3 

London  Bolt  &  Hinge  Works  95 

London    Rolling    Mills   Co....  78 

Lowe   Bros.,    Ltd 79 

Lufkin   Rule  Co.  Inside  back  cover 

Manitoba  Bridge  &   Iron  Wks.  77 

Marble    Arms    Co 24 

Martin,  The   L.,  Co 95 

Martin-Senour  Co 81 

Maytag    Mfg.    Co 10 

McArthur,    Irwin    71 

McOomb,  J.   H 83 

McDougall,    R.,    Co 9S 

MeGlashan,   Clarke,   Ltd 1 

Metallic    Roofing    Co 13 

Monarch   Electric   Co S3 

Moore,  Benjamin,  &  Co.,   Ltd.  61 

Morrison,  James.  Brass  Co...  6 

Myers,   F.  E.,  &   Bros 84 

National   Hardware   Co 91 

Nicholson    File   Co 10 

Norcross,  C.  S 93 

Northern    Bolt    &   Screw    Co., 

Ltd 91 

Nova  Scotia  Steel  &  Coal  Co.  84 

Oakey,  John,  &  Sons'  84 

Ontario  Lantern  &  Lamp  Co.  91 

Ontario  Oil  &  Turpentine  Co.  84 

Otterville   Mfg.    Co. 84 

Owl   Metal   Co.,   Ltd 84 

Parmenter,    Bulloch  Co.,   The  91 

Pink,  Thos.,  &  Co 

Inside   back  cover 


Plymouth   Rope    7 

Pratt   &    Lambert,   Inc 73 

Pratt   &   Whitney    

Progressive   Mfg.    Co 83 

Ramsay,  A.,  &  Sons   27 

Reliance    Ink   Co 84 

Russeli- Jennings  Co 95 

Schoener  Mfg.    Co 84 

Sharratt  &  Newth   7S 

Spramotor  Co.,   Ltd 85 

Stanley   Rule  &   Level  Co 13 

Stanley   Works,  The    34 

Star  Mfg.  Co 21 

Starrett,  L.   S.,  &  Co 5 

Steel   Co.   of  Canada,   Ltd 9 

Steel    Trough   &    Machine 91 

Stevens-Hepner 87 

Still    Mfg.   Co.,    J.    H 86 

Stratford    Mfg.    Co 65 

Tallman   Brassi  &  Metal  Co..  95 
Toronto   Plate  Glass   Import- 
ing Co 75 

Trees,   Samuel,   &   Co 95 

Trimont    Mfg.    Co 12 

Turner,   C.    S.,   Co 91 

United   Electric  Co. ■  ■  •  1* 

Ward  &  Payne   93 

White  Mop  Wringer  Co S 

WilckesiMartin-Wilckes  Co.   .  91 

Wilkinson    &    Kompass    83 

Woods,   Walter,  &  Co 87 

Wood-worth    Mfg.    Co 22 

Wrought    Washer    Mfg.    Co..  87 

Wrought    Iron    Range    15 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 
Berry    Bros.,    Ltd.,    Walkerrille,    Out. 
Brandram-Hendersou,    Ltd.,    Halifax. 
Canada   Paint  Co.,    Montreal. 
Dougall  Varnish  Co.,  Ltd.,  Montreal. 
R.   C.   Jamieson   &   Oo.,    Montreal. 
Martin-Senour   Co.,    Montreal. 
Benjamin    Moore   &    Co.,    Toronto. 
Pratt   &   Lambert.    Bridgeburg. 
A.    Ramsay   &  Son    Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   A   Co..   Winnir-ej 

Ventilators 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg,    Man. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Winnipeg      Ceiling     &      Roofing      Co.. 

Winnipeg. 

Vises 
National     Machinery     A     Supply     Co., 

Ltd.,    Hamilton. 
North    Bros.     Mfg.    Co.,    Philadelphia. 

Vises,    Oval    Slide 
National     Machinery     A     Supply     Co., 
Ltd.,    Hamilton. 
Vises,   Pipe 

National     Machinery     A     Supply     Co.. 
Ltd.,    Hamilton. 

Vulcanizing     Robber 

Adamson  Mfg.  Co.,   Hamilton. 

Wall   Scrapers 

Bridgeport   Hd we.    Mfg.  Corp.,    Bridge- 
port,  Oonn. 

Wallboard 

Belyea      Walter,    Winnipeg,    Can. 
I!ird    &   Hon,    Hamilton. 

Wash    Hoards 

Wm.   Oane  A  Sons  Co,,  Newmarket. 

Meakins  A  Sons,  Hamilton. 

Walter  Woods  &  Co..  Hamilton. 
Wanning;  Machines,  Electric 
and    Power 

Beatty   Bros.,    Ltd.,    Fergus,   Ont,    and 
Winnipeg,    Man. 

Cummer-Dowswell    Ltd.,    Hamilton 
Washing-   Machines,   Hand 

Beatty   Bros..   Ltd.,   Fergus.   Ont.   and 
Winnipeg,    Man. 

Cummer-Dowswell,    Ltd.,    Hamilton. 


Wagon   Jacks 

D.    Aekland    A    Son. 
Richards- Wilcox    Canadian    Co.,     Lon- 
don.   Ont 
Washers 

London     Rolling     Mill     Co.,     London, 

Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co..  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Washers,    Iron 

J.    E.    Beanohamp    A    Co.,    Montreal. 

Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls   for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   snd 
Winnipeg,    Man. 

Whips 

Samuel    Trees   &   Co..    Ltd.,   Toronto. 

Whisks 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &   Sons,    Ltd.,    Hamilton. 
T.    S.    Simms  &  Co.,    St    John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   A    Co..    Hamilton. 

Whistles,  Steam 

T.    McAvity  &  Sons,   St.   John,   N.B. 
White    Lead 
Brandram-Hendereon  Co.,  Montreal. 
Carter  White  Lead   Co.,    Montreal. 
Steel  Co.  of  Canada.  Ltd..  Hamilton. 
Sherwin    Williams    Co.,    Montreal. 
G.    F.    Stephens   &   Co.,    Winnipeg. 

Wholesale    Hardware 
Caverhill,    Learmont  &    Co.,    Montreal. 
H.  S.   Howland,  Sons  A  Co.,  Montreal 
Lewis   Bros.,    Ltd.,    Montreal. 

Winches 
Manitoba    Bridge    *    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 
Manitoba    Bridge   A    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co,     Ltd., 

London,    Eng. 
Colonial     Wire     A     Mfg.     Co.,     Ltd.. 

Montreal. 


Dominion     Iron     A    Steel    Co.,     Ltd., 

Sydney,  C.B. 
Frost   Steel   &    Wire  Co.,    Ltd.,    Ham- 
ilton. 
B.    Greening   Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd..  Ham 

ilton. 
Northern    Bolt    A    Screw    Co.,    Owen 

Sound,    Ont. 
The   Western   Wire  A   Nail   Co.,    Ltd.. 

London,    Ont. 
Wire  Cloth  Display   Racks. 

R.    M.    Bowser  &  Son,    Renfrew,   Pa. 
Wire   Cutters 
Bridgeport  Hdwe.   Mfg.   Corp..   Bridge- 
port,   Conn. 
Wire  Guards 
Canada  Wire  A  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
McGregor-Banwell     Fence    Co.,     Walk- 

erville,    Ont. 
Wire  Door   Guards 
Canada  Wire  A  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Wire,   Iron,   Steel,  Brass  and 
Copper 
Colonial    Wire  A   Mfg.   Co.,   Montreal. 
Dominion     Iron     A     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Western    Wire    A    Nail    Co.,    London. 

Wire   Mats 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     A     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Wire,   Bright   Annealed 

Frost   Steel   A    Wire  Co.,    Ltd.,    Ham- 
ilton. 

Steel  Co.   of  Canada,   Ltd.,    Hamilton. 

Wire    Goods 
Canada   Wire  A  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell     Fence    Co..     Walk- 

errille,    Ont. 


Wire    Products 
Canada  Wire  &   Iron  Goods  Mfg.   Co.. 

Hamilton. 
The     Dennis    Wire      A      Iron    Works 

London,    Ont. 
Dominion     Iron     A     Steel     Co.,     Ltd.. 

Sydney. 

Wire  Rope 

B.        Greening       Wire       Co..        Ltd.. 

Hamilton. 
Wire   Springs 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerrille. 

Dougall    Varnish  Co.,    Ltd.,    Montreal. 

Pratt  &  Lambert,   Bridgeburg,   Ont. 

G.    F.    Stephens   A   Co.,    Winnipeg. 
Woodenware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  A  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  A  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works.  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford. 
Ont. 

Walter   Woods   A   Co.,    Hamilton. 

Woven    Wire  Fencing 

Banwell  Hoxie  Wire  Fence  <5»,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Hamilton. 

McGregor-Banwell    Fence    Ce.,    Ltd. 

Dominion  Iron  &  Steel  Co.,  Ltd.. 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,    Attleboro,    Mass 
Trimont   Mfg.   Co..    Roxbury,   Mass. 
Whitman     A     Bames     Mfg.     Co.,     St. 

Catharines. 
Wringers 
Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      HamStoa, 

Ont. 
Walter    Woods    &    Co..    Hamilton. 
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Condensed    or  "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer— and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATION  VACTION 

WANTED— GOOD  WINDOW  TRIMMER  — 
"  must  have  general  knowledge  of  hard- 
ware; good  opening  for  the  right  man.  Apply 
to  Mr.  Illsey,  care  of  J.  H.  Ashdown  Hard- 
ware Co.,  Calgary. 

BUSINESS  CHANCES 


T  ET  JOHN  NEW,  154  BAY  STREET,  TO- 
'-'  ronto.    sell    your   business.  (4) 

TftOR  SALE-hSPLENDID  HARDWARE  IN 
-^  best  Western  Ontario  city.  Exceptional 
opportunity  for  one  or  two  live  men.  Business 
can  be  doubled  in  short  time.  Advanced  years 
only  reason  for  selling.  Stock  about  fourteen 
thousand.  Address  Box  No.  6,  Hardware  and 
Metal. 


AGENCIES  WANTED 

rpHE  SUREST  WAY  FOR  THE  MANUFAC- 
-^  turers'  agent  to  connect  with  good  live 
firmsi,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 

TTARDWARE  STOCK  AND  FIXTURES  FOR 
-*-1  sale  in  Sudbury.  '  For  particulars  write 
Box  88,  Sudbury,  Ont. 


TTOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
businessi.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 

TfilFTY  DOLLARS  TIED  UP  IN  ODD  FIX- 
-^  tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 


rpHBRB  IS  MONEY  IN  USING  AND  SELL- 
-1-  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 

A  YOUNG  MAN,  16  YEARS'  EXPERIENCE 
in  hardware,  wholesale,  and  retail  in  both 
eastern  and  western  Canada,  will  be  free  to 
take  up  new  position  after  Feb.  10th,  would 
prefer  position  as  assistant  buyer,  assistant 
manager,  manager  in  retail  store,  or  would 
acscept  position  as  traveller  in  hardware  lines. 
Apply    to   Box  425,   Hardware  and   Metal. 

EXPERIENCED  SALES  MANAGER 
*-*  wishes  similar  position  or  assistant. 
Eighteen  years'  experience  in  paints,  oils. 
glass,  varnishes  and  hardware.  Have  special 
training  in  mercantile  credits.  Excellent  con- 
nection in  Western  Canada,  and  can  get  re- 
sults.     Reply    Box    421,    Hardware    and    Metal. 


mHK  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


ARTICLES  FOR  SALE 


"ClOR     SALE— 1     NEW     SHORE     SCHLERO- 
scope,    complete    with    all    regular    equip- 
ment.      Pease     Foundry     Company,     Limited, 
Brampton,   Ont.     Jet.   4341. 


MISCELLANEOUS 


riOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  Dlace  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
-"-  subtract  in  one  operation.  Elliott  Fisher, 
Umited.  Room  314,  Stair  Building,  Toronto. 


WAREHOUSE    AND    FACTORY    HEATING 
systems.      Taylor-Forbes    Company,    Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
*-*  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  nnrt  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


PARTICULARS  OF  PROFITABLE  SIDE- 
*-  line  for  anyone  calling  on  hardware  or 
butcher  trade  in  certain  parts  of  Canada.  No 
samples.  Eureka  Refrigerator  Co.,  27-31  Brock 
Ave.,   Toronto. 


NOTICE  TO  MERCHANTS:— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Delbtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you. 

COMMERCIAL   UNDERWRITERS 
36   James   St.    South,    Hamilton,    Ontario. 


SIGNS  AND  SHOW  CARDS 


"WE    MADE    SIGNS    BEFORE    WE    COULD 
talk."       W.      H.      Stevenson,     Stevenson 
Building,    Toronto. 


This    space    $1.00 

per  insertion  on 

yearly  order. 


ESTABLISHED    1849. 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 

OFFICES  IN   CANADA: 
Calgary,  Alta.  Vancouver,   B.C. 

Edmonton,    Alta.  Hamilton,    Ont. 

Halifax,    N.S.  Montreal,    Que. 

London,    Ont.  Quebec,  Que. 

Ottawa,    Ont.  Toronto,   Ont. 

St.   John,   N.B.  Winnipeg,   Man. 

Victoria,,  B.C. 
Reputation    gained     by    long    years    of 
vigorous,    conscientious    and    successful 

THOMAS  C.  IRVmG.Gener^M.na^ 
TORONTO 


TN  the  Spring  thousands 
■*•  of  farmers  turn  their 
halters  into  bridles  by 
using  our 

BIT  STRAP 


How  many  will  you  require? 

$1.50  doz. 

We  can  deliver  by    parcel 
post. 

Postage  paid  if  you  remit  with  order. 

G.  L.  Griffith  &  Son 

STRATFORD,  ONT. 


Want  Ads, 

Try  it  out 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 


DON'T   STOP  ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  "gone  under." 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


«=«! 


'':';-'-^ov,^.fS 


ATKINS 


A 

PERFECT 

SAW 

for 

Every    Purpose 

The  entire  line  made  of  Sterling  Steel.  Best 
possible  combination  of  Quality,  Material,  Sat- 
isfaction and  Profit.  Covered  by  our  Money- 
Back  Guarantee. 

Order  fiom  your  Jobber  —  or  direct  from 
Branch    or   Factory 

Write  immediately  for  com- 
plete book  on  Sterling  Steel 
Saws.      (Mention   Catalog  HJVL) 

E.  C.  ATKINS  &  CO.,  sterl^as£a\?amade 

Factory — Hamilton,  Ont.;   Vancouver  Branch:  109  Powell  St. 


SAWS 

and 


Trowels 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE  IN  LENGTHS   OF  ABOUT  500  FEET. 

masnoulfealcyt^ed      GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


"RELIABLE' 

OKI 


•CHALLENGE' 


RIVAL' 


'BANNER 


c^ 


Everybody  Knows  These  /(/Fff/N  Tapes 


They   have  been  pioneers  in  connection   with  the  noteworthy   improvements   made   in   tapes. 
They   are   distinctive   in   quality.      Each    style   the   very    best   of   its   kind. 


Send   for   Catalogue 


1 7r/£ fuFK/N Rule ffo.  of Canaj>a .Ltd. 

W/NDSOfLONT. 


Stocked  by   all   jobbers. 


'K-'^BiBiiaiiE^^ 


Give  Maximum  Value 

Dealers  sell  Meakins  Brushes  with 
confidence,  knowing  that  no  com- 
plaints will  be  heard  from  customers 
— a  brush  branded  with  the  name 
Meakins  contains  full  value,  honest 
material,  faultless  workmanship. 
Brush  users  will  be  completely  satis- 
fied with  M  e  a  k  i  n  Quality  and 
Durability. 

Never  disappoint  a  customer.  Keep 
our  Catalog  handy  and  you  will  be 
able  to  satisfy  every  requirement. 

MEAKINS  &  SONS 

LIMITED 

HAMILTON,  ONTARIO 

Warehouses :  Winnipeg,       London,       Toronto,      Montreal 
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HEJ(fULES 

Smokeless  Shotgun 

pown. 


Specify  Infallible 
when  ordering  any  of 
the  following  makes 
of  shotgun  shells: 

PETERS 

REMINGTON 

SELBY 

U.S. 

WESTERN 

WINCHESTER 


When  You  Order 
Loaded  Shotgun  Shells 

THE  fact  that  you  carry  in  stock  some 
particular  make,  or  makes,  of  loaded  shot- 
gun shells  need  in  no  way  prevent  you  from 
supplying  your  customers  with  the  justly  popular 
Infallible  Powder,  one  of  the  Hercules  Smokeless 
Shotgun  Powders. 

These  splendid  powders,  which  are  widely  adver- 
tised and  widely  used,  may  be  obtained  in  any 
standard  make  of  shell. 

Undoubtedly  the  shells  you  carry  in  stock  are 
named  in  the  list  at  the  left.  The  next  time  you 
order,  specify  a  Hercules  Powder.  The  cost  of 
the  shells  will  be  the  same  and  you  will  make  sure 
that  you  are  selling  your  customers  as  good  pow- 
ders as  can  be  made,  in  their  favorite  brand  of 
shells. 

If  you  are  not  familiar  with  the  advertising  service 
which  we  give  to  retail  hardware  and  sporting 
goods  houses  it  will^pay  you  to  drop  us  a  postal 
asking  about  it. 


HERCULES  POWDER  CO. 

'  7  West  10th  Street 


Wilmington 


Delaware 
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fy       1/     .  FAMOUS 
J U^flMJ        SHEFFIELD 

SiA/zuyu)           CUTLERY 

<4a        B^  V'l  !&. 

COLD  MEDALS.        ^J                                ^T       GRAND     PRIX. 
JAMES  BUTLZR.  Head  of  "the  Butler  Firm  100  years  ao.0. 

M"    0 

Regd   A.D    1681 

"Butler 
1 76s 

IMl 

1ARTJ 

*        1861 

GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,    62,   Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


pilllllllllllllllllllllllllllllllllllllllllllllllilllllllllllllllllllllN 


|  Are  You  Selling  Car- 

|  borundum   Sharpening 

|  Stones  to  ALL  of  Your 

|  Carpenter   Customers? 

THERE  are  several  of  the 
Carborundum  Sharpen- 
ing Stones  that  should  be 
in  every  carpenters'  tool  kit 
— the  Round  Combination 
Stone,    the    Gouge    Stones 

|       .  and  the  Handy  Slip  Stones. 

|  Carpenters  everywhere 
know   of   the   quick,  clean 

|  cutting  qualities  of  Carbo- 
rundum— be  sure  that  you 
carry  a  good  stock. 

1  Might  we  suggest  a  win- 

1  dow  display  of   these  §f 

1  stones  for  the  carpenter?  §f 

We   have   some   snappy 
1  window  display  material 

packed   and   ready  to  1 

1  send  you.  1 

H  Write  for  Carborundum  §= 

Display    Circular    344  j§ 

|   The  Carborundum  Company   | 

|  Niagara  Falls,  N.  Y. 

lllllUlllllllllilllllllllllllllllllli 
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No.  0 

Smaller  than,  but  capacity  equal 
to,  any  imitations  of  No.  1.  Tin- 
ned. All  Parts  Interchangeable. 
Coarse,  medium  and  fine  cutters. 
Capacity,  IV2  lbs.  per  minute. 
Height  over  all,  8  in.  Diameter 
of  Hopper,  2%  x  2%  in.  Diam- 
eter of  Barrel,  1%  in. 


UNIVERSAL 

Food  Choppers 

Are  profitable  to  handle  and  easy 
to  sell.  The  constantly  increasing 
demand  for  the  UNIVERSAL  is  due 
to  its  well-known  points  of  superior- 
ity— its  self-sharpening,  self-cutting 
beveled  cutters  —  its  strength  and 
superior  construction. 

Fifteen  years  of  consistent  adver- 
tising has  made  UNIVERSAL  Food 
Choppers  known  to  housekeepers 
everywhere.  It  has  become  the 
standard  chopper. 

UNIVERSAL  Food  Choppers  are 
made  in  four  sizes,  which  allows  a 
choice  accommodating  any  style  of 
housework,  from  the  small  family 
kitchen  to  the  large  hotel. 

Each    chopper   is   of   the   highest 
lality  material  and  is  heavily  tin- 


quality  material  and  is  heavily  tin- 
ned, giving  it  a  bright,  clean  appear- 
ance, which  appeals  to  any  purchaser. 


No.  344 

All  Parts  Interchangeable. 
Capacity,  4  lbs.  per  minute. 
Height  over  all,  8%  in. 
Diam  of  Large  Gear,  8%  in.; 
Hopper,  5x0  in.;  Barrel, 
2%  1  31/i  in.  With  Geared 
Attachment. 


We  fltrongly  recommend  the  geared 
patterns  as  being  tlie  most  easily 
operated  Meat  Choppers  on  the 
market. 


I  UNIVERSAL 

Meat  Choppers 

Like  UNIVERSAL 
Food  Choppers  the 
quality  of  the  castings, 
knives  and  plates  as  well 
as  the  machinery  and 
trimming    is    the    best. 

Each     chopper     is 
made     w  i  t  h      thumb 
screw    or    clamp,    making 
removable  from  bench  or  I 
cranks    are    larger    than 
makes,   giving  greater  lev 
requiring  less  work. 

Knives  and  plates  are  o: 
ity  cast  steel,  uniformly  g 
machined.  The  knives 
ground,  cutting  cleanly  i 
ing  their  edge  longer  t 
makes. 


LANDERS,  FR  ARY&  CLARK 

New  Britain,  Conn. 
A.  MacFarlane  &   Company,    Montreal 

Canadian  Representatives. 


No.  3 

Especially  adapted  for  hotel  and 
market  use.  Tinned.  All  Parts 
Interchangeable.  Four  cutters, 
very  coarse  to  very  fine.  Capa- 
city, 3  lbs.  per  minute.  Height 
over  •all,  11  in.  Diameter  of 
Hopper,  4  x  i7/g  in.  Diameter  of 
Barrel,  2V2  in.  (Stuffing  attach- 
ment will  fit  this  chopper.) 


No-  354 

Largest  of  the  clamp  Meat 
Choppers.  All  Parts  Inter- 
changeable. Capacity,  4  lbs. 
per  minute.  Height  over  all, 
15V2  in.  Diameter  of  Hopper, 
5  x  6  in.;  Barrel,  2%  x  3*4  in. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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For  the  next  few  weeks  we  will  give  you  a  few  reminders 
on  this  page;  things  that  it  will  be  advisable  for  you  to 
buy  at  once,  if  you  have  not  already  done  so.  We  do  not 
carry  the  ordinary  stock  of  fishing  tackle  of  a  hardware 
jobbing  house.  With  us  it  is  a  separate  department, 
complete  in  all  particulars. 


FLOATS 


TRAPS 


SWIVELS 


SINKERS 


GUT 


TROLLS 

SEINES 

NETS 

GAFFS 


_±_ 


REELS 


=o    RODS 
=«  HOOKS 


:.&-U- 


=^  BAITS 


LINES 


FLY  HOOKS 


CASTS 


MINNOWS 


Kim 


TACKLE 
BOXES 


ROD 
MOUNTINGS 


TROUT 
BASKETS 


MINNOW   BUCKETS 


MINNOW  TRAPS 


JAPANESE  BAMBOO  POLES 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 

"»■'  ■'  ■— I  nil    ■lll—l  Mil  |— I  IHMIIIIll    IIIMIMBBMIMMBWPTWmBnTnMTrili  IMIHIIMiHillllMIIHTHT- — 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  irade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are   perfectly  ground   and   designed  to  cut  hair,  not  break    it  off  by  main  force. 


BALL  BEARING 
Retailing  at   about  $2.50. 


NEW   MARKET   PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,    Fetlock   and   Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


More-Profit  Pumps 
—Real  Profit 


No   use    to   sell    a   pump    that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered      The  cost 
of  repairs  is  dead  loss 
of  time   and   temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


ZM 


Specialty 

!  PAPER  BAG 


CO. 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department   M. 

12-14-16  Johnston  Street,  Toronto,  Canada 
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How  Long  is  a  "Mike"  Accurate  ? 


All  high-grade  micrometers  are  sufficiently  ac- 
curate when  new,  but  when  used  for  a  tune 
wear  is  bound  to  show  on  both  anvil  and  spindle. 

A  micrometer  then  is  accurate  depending  upon  the  frequency  of  correction  for  wear. 
For  this  reason  every  micrometer  should  have  an  adjustment  to  compensate  for  such  wear. 
Some  micrometers  use  the  movable  anvil  method  of  adjusting  but  such  adjustment  takes 
time  and  it  is  often  difficult  to  correct  a  micrometer  exactly  because  of  the  varying  human 
element — "feel."     With  the 

Starrest  Micrometer 


correction  may  be  made  in  a  jiffy  and  with- 
out the  use  of  a  te*t  piece  and  the  human  ele- 
ment— "feel."  No  guess  work  about  it.  To  ad- 
just, simply  close  the  micrometer,  insert  a  little 
spanuer  wrench  and  turn  the  sleeve  until  its 
zero  graduation  coincides  with  the  zero  grad- 
uation   on   the   thimble. 


The  little  spanner  wrench  and  the  patented 
sleeve  do  the  trick — no  other  tools  required. 
With  this  method  the  machinist  corrects  for 
wear  so  frequently  that  there  is  no  question  as 
to  how  long  a  Starrett  Mike  is  accurate — it  is 
always  accurate.  All  Starrett  Micrometers  have 
this   simple   adjustment. 


Write    for    free    catalog    No.    21MA,    describing  this    adjusting    feature     on    page    103,    and    2,100 
styles    and    sizes    of    precision    measuring    instruments. 

The  L' S  Starrett  Co -'Athol7 Mass 

'Tiorlds  Greatest  GToolmakers 

42-623 
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No.  10  M>. 


tnehes 


For  One  Burner 
Length  Height  Width 


13 


18     x     13 


No.  12%. 


OIL  STOVE  OVENS 

Black  Iron  Japanned 

Glass  Paneled  Drop  Doors 

Glass-paneled  Oven  Doors  are  very  popular  on 
account  of  the  user  not  having  to  open  oven  door 
when  baking  is  in  progress.  The  Cooking  is  always 
in  plain  sight.  This  saves  the  heat  and  fuel.  When 
light  baking  is  being  done,  such  as  cakes,  it  saves 
disturbing  contents  by  jarring  the  oven. 


The  Thos.  Davidson  Mfg.  Co. 


For   Two    Burners 


Inches 


Length  Height  Width 
20      x      18     x     12 


TORONTO 


Limited 

MONTREAL 


WINNIPEG 


Morrison  Improved  Steam  Gauges 

for  steam,  water,  air,  ammonia,  etc.,  are  instru- 
ments of  the  very  highest  quality  and  utmost 
reliability,  and  are  sold  under  a  full  guarantee 
of  satisfaction.  Approved  by  Provincial 
Boiler  and  Steamboat  Inspec- 
tion Departments. 


J.M.T.   Pressure 
Reducing    Valve 


will  not  equalize,  is  extremely  sensitive  and  will  main- 
tain a  steady,  reduced  pressure,  regardless  of  the  varia- 
tion of  the  initial  pressure. 

J.M.T.  reducing  valves  can  be  supplied  to  suit  every 
requirement. 


The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  Street  West  -  -  -  Toronto,  Ontario 
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Good  Service 


Performance  is  the  real  secret 
of  good  service. 

It  is  this  spirit  of  performance 
that  is  behind  our  efforts  to 
serve  you. 

The  result  is  that  you  can  send 
us  your  orders  confident  that 
they  will  be  considerately  filled 
and  promptly  shipped. 


Ak    H.  S.  HOWLAND,  SONS  &  CO.     ~A. 


WHOLESALE  HARDWARE  MERCHANTS 

TORONTO 


LIMITED 
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Municipal  Pier  A,  Los  Angeles  Harbor 
Siding,   Skylight  Frames  and  Ventilators  of  Armco  Iron 


For  Modern  Commerce  and  Industry 

Architects  and  engineers  are  more  and  more  applying  foresight  to  problems  of 
industrial  construction.  Do  you  wish  to  keep  down  repair  bills  and  maintenance 
costs, — to  insure  long  life  and  minimum  replacements, — to  make  the  buildings 
increase  the  dividends  by  saving  in  operating  expenses?    Then  use  Armco  Iron. 

ARMCO  IRON 
Resists  Rust 

This  embodiment  of  modern  industrial  science  is  an  important  factor  in  all 
classes  of  buildings.  For  roofing  and  siding,  for  valleys,  gutters,  down  spouting 
and  metal  lath,  for  tanks  (water,  oil  or  gasoline),  and  for  all  architectural  and 
engineering  purposes  calling  for  lasting  sheet  or  plate  metal,  Armco  Iron  is 
rapidly  replacing  other  materials. 

The  American  Rolling  Mill  Company 

Middletown,  Ohio. 


The  trade  \  J  mark  ARMCO 
carries  the  as-  >^  surance  that 
Iron  bearing  that  mark  U  manufac- 
tured by  The  American  Rolling  Mill 
(  .mptny  with  the  skill,  intelligence 
and  fidelity  associated  with  Its  prod- 
ii'is,  and  hence  can  be  depended  up- 
on to  possess  In  the  highest  degrea 
the  merit  claimed  lor  It. 


Licensed   Manufacturers  Under  Patents   Granted   to   The   International  Metal 

r*k' oducts  Co. 

Armco    Iron    Blue    Annealed     Sheets    and    Tank     Plate,     Black,     Galvanized, 
Polished  and  Special  Finish  Sheets,  Roofing,  Pipe  and  Metal  Lath. 

Branch    Offices    at    New     York,     Chicago,     Cine  nnati,    Pittsburgh,    Atlanta, 
Cleveland,  Washington,  Detroit,  St.  Louis  and   San   Francisco. 
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The   Skilled  Mechanic 

will  accept  "Famous  Five" 
files  without  question,  be- 
cause— 

They  are  hard,  which  in- 
sures long  life. 

They  are  sharp,  consequently  re- 
quire little  effort  to  use. 

They  have  balance  which  makes 
them  easy  to  handle. 

Their  qualities  have  been  standard- 
ized; the  mechanic  has  confidence 
in  them. 

It  pays  to  sell  them,  so  specify  them 
when  buying.     They  are : 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

AND 

GLOBE 

Made  in  Canada  by 
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Order  Your  Lawn 
Supplies  Early 


Remember  Last  Year's 
Shortage  in  Supplies 


THE  WOODYATT  High-Wheel  Type,  Made-in-Canada 
Mowers  are  the  best  for  value  we  know  of.  Tool- Steel 
Knives,  Long  Adjustable  Bearings,  Four-Knife  Cylinder. 

THE  EMPRESS,  same  high-grade  as  the  Woodyatt,  but 
with  ball  bearings. 

THE  STAR,  a  good  Mower,  lower  in  price. 

THE  DAISY,  our  cheapest  grade. 

GREAT  AMERICA,  Ball  Bearings, 
our  Special  High-Grade  Mower  for 
large  grounds  and  parks. 

Lawn  Sprinklers 

Hose,  Nozzles,  Couplings 

Hedge  Shears,  Etc. 

Caverhill,  Learmont  &  Co. 

MONTREAL 
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Metal 
Protection 

In  any  kind  of  metal  con- 
struction the  element  of 
rust  is  such  a  destructive 
factor  that  the  best  protec- 
tion obtainable  is  unques- 
tionably the  cheapest. 

CARTER'S 

Dry   Red  Lead 

is  the  highest  standard 
quality  and  affords  a  perfect 
sealing  coat  that  absolutely 
protects  all  kinds  of  metal 
from  rust  and  corrosion. 

We  make  Orange  Dry  Lead 
and  Litharge  also  Special 
Dry  Lead  and  Litharge  for 
Color,  Varnish  and  Rubber 
Makers.  Oxides  for  Stor- 
age Batteries  and  Pottery. 

All    products    are    wholly 
Canadian  made. 

Quotations  sent  upon  request. 


The  Carter  White  Lead  Co. 

Limited 

91  Delorimier  Avenue 
Montreal 


PUSH  TOOLS 

with  the  Millers  Falls  Selling 
Service 

Make  tools  an  important  part  of 
your  Spring  drive.  They  mean  a 
good  profit  in  themselves  and  lead 
to  big  business  on  other  things. 

We  furnish  co-operating  dealers 
with  handsome  window  display  fix- 
tures that  are  as  handsome  as  any 
that  can  be  bought —  with  window 
suggestions  that  apply  to  your  whole 
business  —  with  advertising  matter 
that  features  your  whole  store  and 
with  merchandise  selling  sugges- 
tions that  are  worth  thousands  of 
dollars  to  any  live  dealer  who  takes 
advantage  of  them. 

Millers  Falls  tools  have  a  reputation 
of  leadership  that  makes  them  a 
great  line  to  sell  even  without  our 
Selling  Service.  Together  they  make 
a  combination  that  means  a  big  tool 
selling  success. 

Whether  you  sell  few  tools  or  many 
— buy  direct  or  through  a  jobber — 
you  ought  to  know  about  the  Millers 
Falls  Service  proposition  to  dealers. 


Send  for  book  describ- 
ing our  Dealer  Service 
that  tells  in  detail  just 
how  you  can  obtain  our 
display  fixtures  and  we 
will  include  with  it  our 
hand  book  "How  to 
Sell  Tools'  and  sam- 
ple copies  of  our  month- 
ly dealer  paper  the 
"Star"  that  is  jammed 
full  of  selling  ideas  and 
suggestions. 

MILLERS    FALLS 
COMPANY 

"  Toolmaker  to  the 
Master  Mechanic." 

MILLERS    FALLS,    MASS. 

N.Y.  Office  :  28  Warren  St. 


Hand  Drill  980  shown  at  the  top  is  a  big  seller 
because  it  takes  drills  up  to  %  and  is  practically  a 
hand  drill  and  breast  drill  combined. 

The  fixture  at  the  bottom  is  especially  good  for  the 
center  of  a  toindow  display.  Others  not  shown  are  a 
fixture  that  will  hold  any  small  tool  and  fixture* 
for  lines  of  braces,  hand  drills  and  bench  drills. 


MILLER5  FALL5 


m 
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Order  Yours    Now 
Be     Prepared 

Each  of  the  three  Freezers, 
LIGHTNING,  GEM  or 
BLIZZARD,    has 

served  the  house- 
wives o  f  America 
for  thirty  years, 
and,  like  the  cream 
they  create,  are  in 
demand  in  all  sea- 
sons. 

They  are  built  of 
the  very  best  ma- 
terial and  work- 
manship possible — 
their  ingenious  con- 
struction makes 
them  easy  to  oper- 
ate, quick  freezing, 
and  economical  to 
both  dealer  and 
user. 

The  Blizzard,  being 
simpler  in  construc- 
tion and  cheaper  in 
price,  makes  it  a 
good  running  mate 
with  either  the 
Lightning  or  Gem. 
They  sell  them- 
selves and  stay 
sold!  No  comebacks 
or  complaints. 

This    means    easy, 

net  profits  for  you. 

Your  jobber  will 

supply  you. 

Include  the  Light- 
ning Ice  Chipper.  It  helps 
the  sale  of  Freezers. 

North  Bros.  Mfg.  Co. 

PHILADELPHIA     -     PA. 


s 


'"t  gutter 

To3b 


Stanley  Mitre  Boxes 

MADE  IN  OUR  CANADIAN  WORKS 

Every  mechanic  that  visits  your  store  would  be 
interested  in  a  STANLEY  MITRE  BOX. 

They  are  strong,  durable  and  accurate,  and 
have  a  number  of  striking  features  that  appeal 
to  those  who  handle  tools. 

Special  circular  upon  request. 

ADDRESS   ALL   COMMUNICATIONS   TO 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


A    Remarkably    Powerfu 
and  Durable  Motor 

In  a  recent  test  it  ran  continuously  for  4,000  hours, 
which  is  equal  to  25  years  of  ordinary  house  service. 
We  do  not  know  of  a  single  London  No.  2  washer 
that  is  not  giving  perfect  satisfaction.  We  are 
selling  thousands  of  them  from  coast  to  coast,  and 
we  never  hear  a  word  of  complaint.  We  believe  the 
motor  will  outlast  the  tub  on  this  washer.  It  is  fool- 
proof and  guaranteed. 

LONDON  No.  2  Gearless 
Water  Motor  Washer 


Made  entirely  of 
brass  and  so  cannot 
rust. 

Economical  on 
water.  Only  .'SO  lbs. 
pressure  on  a  water 
flow  of  3  to  4  gals,  a 
minute  required  to 
operate  it. 

Send  for  catalogue. 
It  will  help  you 
make  sales  to  cus- 
tomers. 


The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO,  CANADA 
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SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH  and  PIPE     SKYLIGHTS 


They  Sell  Themselves! 

Keep  some  of  our  snappy, 
illustrated,  printed,  handy 
matter  on  your  counter 
and  you'll  find  good,  pro- 
fitable business  in  "M-R 
Co."  Ceilings  and  Walls 
come  to  you  with  very 
little  trouble. 

Let  us  send  you  selling 
helps  and  suggestions — 
To-day. 


fM      Mk  ■'■■  £«' 


Design  Registered  1916 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


Give  your  other  customers  the  benefit  of  the  mechanics'  judgment 

DISSTON  SAWS 

A  recent  canvass  of  hardware  stores  in  more  than  a  third  of  the  States  in  the  Union  again  verified  the  fact  that 
the  vast  majority  of  mechanics  demand  the  Disston  Brand  when   purchasing  saws.     The   conclusion   is   obvious. 

Progressive  hardware  dealers  are  making  an  asset  of  this  unimpeachable  endorsement  of  quality  by  recommend- 
ing, when  the  choice  is  put  up  to  them  by  their  other  customers,  the  brand  accepted  as  best  by  the  mechanics. 

The  advantages  to  the  dealer  are  numerous.  Ease  and  quickness  of  sale  is  one  which  is  immediately  apparent. 
"This  is  the  saw  most  of  the  carpenters  use,"  is  a  great  deal  quicker  and  cheaper  than  long  technical  comparisons  with 
samples  of  two  or  three  brands  on  the  counter  getting  thoroughly  finger-marked. 

The  customer's  satisfaction  in  knowing  that  the  tool  he  uses  is  the  one  the  "professionals"  use  is  another 
factor;  and  so  is  the  success  he  has  in  using  it.  Both  of  them  build  up  a  confidence  in  the  dealer  which  leads  him 
back  to  the  store  when  he  needs  other  tools  or  material. 

Then,  again,  the  dealer  needs  Disston  Saws  for  his  mechanic  trade.  If  he  serves  the  rest  of  his  trade  with  Disstons,  too,  he 
does  not  need  to  carry  a  limited  assortment  of  several  brands,  but  can  have  a  much  wider  variety  of  one  brand.  All  dealers  are 
familiar  with  the  diversity  of  demands  regarding  teeth,  length,  etc.,  and  the  advantage  of  the  broader  assortment  will  be  readily 
appreciated. 

Profit  by  the  mechanics'  preference  for  Disston  Saws.  Send  for  our  Booklet  of  Sales  Helps,  which  shows  a  few  of  the 
ways  in   which   we   help   the   dealers   in   their  sales   of   Disston   Saws   and   Tools. 


Henry  Disston  &  Sons,  Ltd.,   %0  2-20  Fraser  Ave.,Toronto, Can, 


REG. U.S. PAT. OFF. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Ventiplex  Line 

I  nV  1  u  A  &  c      Sweat  Pads'  Hous" 

IHtlUUCa  ingSj  Saddle 
Blankets,  and  we  have  a  weather  strip 
that  is  growing  popular. 


Horsemen  Need 
These    Articles 


You  can  cultivate  the  larger  patronage  of  Horse- 
men, Drivers,  and  Delivery  Men. 

The  Ventiplex  Line  gives  you  wider  scope  for 
cultivating  horse  lovers  and  owners. 

You  attract  the  attention  of  this  class  by  dis- 
playing Ventiplex  Shoulder  Pads  and  Saddle 
Blankets  which  are  positively  a  preventive  and 
cure  for  gall  sores. 

Ventiplex  Goods  are  made  of  a  patented  fabric  that  gives  comfort 
— is  very  durable  and  easily  washed. 

Get  the  Ventiplex  line  of  horse  specialties  working  for  you.  It  is 
a  profitable  line  and  worth  while  pushing. 

Send  for  our  catalogue,  and  see  how  this  line  will  increase  sales 
for  you  among  horse  owners. 

Order  from  your  jobber.    Ask  their  travellers. 


Burlington   Windsor   Blanket    Co.,   Limited 

793  King  Street  West,  Toronto,  Ontario 


6  and   10  quarts. 


Flaring  pattern. 


Sap  Pails 


Time  To  Order 
SAP  PAILS 

Prompt  Delivery  if  you  Book  Now. 

All  Sap  Pails  punched  unless  ordered  otherwise. 

Ask  for  our  prices. 

SOREN  BROTHERS 


545-549  King  St.  West 


Toronto,  Ont. 


COTTON 
GLOVES 


Sell  Without  Effort 

These  Cotton  Gloves  are  their  own  salesmen 
and  it  is  a  ([plight  to  many  dealers  the  way  they 
sell.  TAPATCO  Cotton  Gloves  are  serviceable 
gloves — made  to  stand  wear — hard  wear — at  the 
same  time  their  appearance  is  pleasing — Made 
in  Band  Top,  Knit  Wrist  and  Gauntlet  Styles, 
light,  medium  and  heavy  weights.  Jersey  Glove* 
and  Mitts  in  Oxford,  Tan  and  Slate. 

Our  Leatherette-faced  glove  is  a  winner — get  * 
sample  of  it. 

Give    the    TAPATCO    Line    prominence, 

it     will     mean     profit     una     oilier     sales. 
Order   tliroiiKli   jour   jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 
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Appearance  plus  service — 

The  two  great  essentials  to  quick  and 
easy  sales  are  combined  in 

Still's  Handles 


They  are  made  of  the  best  hickory  and 
nicely  finished. 

We  are  the  largest  manufacturers  of 
Axe,  Pick,  Sledge  and  Fork  Handles, 
etc.,  in  Canada  to-day. 

The  favorite  Brands  are:  Empire,  Im- 
perial, Peerless  and  Champion. 

If  your  jobber  cannot  supply  them, 
write  us — we  will  be  pleased  to  quote 
you. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS.  ONT. 


1835 


1917 — 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHN  CHAflLLONG  SOri.S 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


Wrouqhtand  Steel  PM 

WASHED 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Good  Profits  in 
Ceiling   Sales 

In  fact  a  double  profit.  Profit  on  the  material  end  tln-n  » 
profit  on  the  work  of  your  tinsmith  in  putting  up  the  job. 
Our  extensive  advertising  is  helping  to  bring  you  w»rth-wkile 
orders  foi 


AND  WALLS 

It  is  reaching  out  into  hundreds  of  homes  in  y«or  Iftoality, 
arousing  the  desire  to  buy.  Be  ready  for  the  good  Spring 
sales  by  getting  in  your  supply  now.  Link  up  your  store 
directly  with  the  Pedlar  advertising.  A  beautiful  dealer  Ceil- 
ing and  Wall  Catalogue  free  to  all  who  want  quick  tarn- 
overs,    good    profits — double    profits — this    Spring.      Write. 

THE  PEDLAR  PEOPLE  LIMITED 

(Fstablished     1861) 

Executive  Offices  &  Factories:  Oshawa,  Ont. 

Branches:      Montreal,    Ottawa,    Toronto,    London 

Winnipeg,    Vancouver 
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Profitable  Business 

There  is  money  in  the  next  crop  for  you  as 
well  as  for  the  farmer.  The  scarcity  of  help 
makes  it  absolutely  necessary  for  every 
farmer  to  have  a  reliable  hay  carrier  in  his 
barn.  Scarcity  of  help  made  last  year  the 
biggest  hay  tool  season  ever  known.  Dealers 
who  had  cars,  forks,  track,  rope,  pulleys,  etc., 
in  stock  made  big  profits. 

Get  your  stock  in  now  and  be  prepared  for 
the  bay  carrier  season  this  summer.  Be 
ready.  A  farmer  will  not  wait  for  you  to 
order  from  the  factory  when  the  rush  of 
harvest  commences.  The  dealer  who  has  the 
stock  gets  the  business. 

So  order  now  by  mail  or  through  our  sales- 
man. 


Beatty  Bros.,  Limited 


Winnipeg,  Man. 
Montreal,  Que. 


BT 


Edmonton,  Alta. 
St.  John,  N.B. 


Head  Office  -  FERGUS,  ONT. 

Pumps,  Churns,  Washing  Machines,  Pipe,  Stable  Equipment. 

Hay  Tools 


mtmmmmm 
'         mm* 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


iiii!iiiiJiiiJii;ii!iiiiiiiiiiiiiijiiijiiiiii:iiiiiii!i!i:i;i- 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished   Silver  Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

QI4FPFIPI    I"l      Pnn-       Telegrams:  "Shipman  Sheffield." 
OIlLrriCLU,    L,ng.     Telephone:  Cent.  No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and   5th   Editions. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


February  17, 1917. 


HARDWARE    AND    METAL 


17 


■  m 


<fc  HH  mm  4iMi 


M 


9 


m 


w 


Are  You  a  Progressive 
Hardware  Dealer  ? 

ANSWER :    Yes,  if  you  handle   Polarine 
or  Gargoyle  Mobiloils 

The  wide-awake  hardware  dealer  to-day  buys  and  sells  what  yields  him  the 
greatest  profit  and  the  largest  number  of  pleased  and  permanent  patrons.  Motor 
accessories  and  particularly  automobile  lubricants  offer  you  quick  turnover  and 
liDeral  profits. 

Polarine  and  Gargoyle  Mobiloils  give  you  a  quick  turnover  and  liberal 
profit  with  minimum  time  and  effort  on  your  part,  because  they  are  lubricants 
already  well-known  to  the  Canadian  motoring  public.  In  addition,  they  are 
going  to  be  advertised  more  extensively  than  ever  in  1917. 

Thousands  of  dollars  are  going  to  be  spent  to  help  you  build  up  a  profitable 
business  on  these  products. 

Polarine,  which  is  now  supplied  in  two  grades,  called  Polarine  and  Polarine 
Heavy  will  be  advertised  more  extensively  this  year  than  ever  before  in  news- 
papers, motoring  magazines  and  farm  papers  from  Coast  to  Coast. 

Gargoyle  Mobiloils  supplied  in  four  grades  for  engine  lubrication,  and 
sold  by  a  Chart  of  Recommendations  to  insure  the  use  of  the  correct  grade,  have 
been  sold  by  us  in  Canada  for  some  years.  These  oils  will  be  advertised  in  the 
Hardware  Trade  Press,  and  the  Motoring  Magazines  during  1917. 

The  Imperial  Oil  Company,  Limited,  offers  you  the  co-operation  of  exten- 
sive dealer  helps  in  marketing  both  Polarine  and  Gargoyle  Mobiloils.  Signs, 
booklets,  circulars,  window  trims,  counter  cards,  etc.,  are  available  to  you  in 
pushing  these  excellent  products. 

This  is  your  opportunity  to  join  with  hundreds  of  other  hardware  dealers 
in  the  profits,  and  permanent  patrons  which  will  result  from  your  co-operation 
in  the  handling  of  these  products. 


Please  address  us  at  56  Church  St.,  Toronto,  for  full  information, 
shall  answer  by  return  mail. 


We 


m 


7hc  IMPERIAL  OIL  COMPANY  L,m.ted 


BRANCHES  IN  ALL  CITIES 


wm  n§  mm  wm  m 
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TO   INVESTORS 


HOSE  WHO,  FROM  TIME  TO  TIME,  HAVE  FUNDS  REQUIRING 
INVESTMENT  MAY  PURCHASE 
AT  PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN  SUMS  OF  $500  OR  ANY   MULTIPLE  THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free  of  exchange  at 
any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent  per  annum  from  the  date  of 
purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and  accrued  interest, 
as  the  equivalent  of  cash,  in  payment  of  any  allotment  made  under  any  future  war  loan  issue 
in  Canada  other  than  an  issue  of  Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recognized  bond  and 
stock  brokers  on  allotments  made  in  respect  of  applications  for  this  stock  which  bear  their 
stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF  FINANCE,  OTTAWA, 
OCTOBER  7th,  1916. 


THE      MINISTER      OF      FINANCE 

REQUESTS 

THE 

PEOPLE     OF     CANADA     TO 

BEGIN  NOW 

TO 

SAVE    MONEY    FOR    THE 

NEXT  WAR  LOAN 

JAN.   ».    IMT 

DEPARTMENT  OF   FINANCE 
OTTAWA 

February  17,  1911 
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Tubular-Steel  Wagon  Hardware 


Whiffletrees,  Doubletrees  and  Neckyokes — in  all  standard 
sizes.       Well  Painted.       Ready  for  Use. 

NOT  AN  EXPERIMENT— A  PROVEN  NECESSITY 


: li, 

1;.' ;...«:: 

h 

amSfei 


5i 


a  r«  - 


THE  MOST  POPULAR 
THE  MOST  EFFICIENT 
CREATING  A  "STANDARD" 
IMITATED  EXTENSIVELY 

THE  HANGER 

that  you  will  eventually  stock 
because  your  trade  is  entitled  to 
the  best  you  can  get  for  them. 

Prices  on  application. 

Manufactured  by 

Canada  Steel  Goods  Co. 

LIMITED 
HAMILTON,   CANADA 


^"•«i^^ 
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The 

Saw 

of 

Service 


"VICTOR 

Blade 

CANADIAN 
MADE" 


Every  size 

for  every 

purpose. 


Victor  Saw  Works,  Ltd, 

HAMILTON,   ONT. 
CANADA 


AQAMSQN  Vulcanizers 

Model  "U" 

FOR  TUBES  AND 
CASINGS 

The  tire  is  repaired 
without  deflating  or  re- 
moving it  from  the  car. 

Absolutely  Automatic 

Plaee  the  patch — attach 
the  Vuleauizer,  put  in 
gasoline — light  it.  No 
further  attention  re- 
quired. It  can't  burn, 
scorch  or  injure  tube  or 
casings.  It  can't  fail  to 
do  its  work.  So  simple 
anyone  can  operate  it. 

A  Practical  Vulcaniz- 
ing Outfit  complete  with 
repair  gum  ready  for  in- 
stant  use. 

Model   "U"  Mailing  weight  4  lbs.  $3.00 

Over  one  million  in  use  —  substantial 
trade  discount — place  an  order  to-day 
with  your  jobber  for  a  dozen. 

MADE  IN  CANADA 

ADAMSON  MANUFACTURINGXO. 

HAMILTON,  CANADA 


COMPLETE   OUTFIT 


PEERLESS  PERFECTION 


/The  fencing  upon  which  you  can  build  a  reputation    y^ 
and  hold  the  fence  trade  of  your  territory.     You  can  put  up  the    \\ 
strongest  kind  of  a  guarantee — we  back  you  up. 

We  build  this  fence  of  open  hearth  steel  wire  with  all  the  im- 
purities burned  out  and  all  its  strength  and  lasting  qualities  retained. 
Peerless  poultry  fencing  is  extra  strong,  heavily  galvanized,  can't 
sag,  won't  rust,  never  gets  out  of  shape,  keeps  in  and  keeps  out 
— both  great  and  small. 


Write  for  Dealer's  Proposition 


February  17,  1917. 
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SLIDING  DOOR  HANGERS 

OUR  SPECIALTY 

Round  Track         Round  Trolley         Square  Trolley        Flat  Track 

Many  Hardwaremen  are  buying  our  lines  exclusively,  as  we  make  all  styles,  and  each 
style  ranks 

FIRST 

Giving  Service  to  your  Customers — Satisfaction  to  You — Repeat  Orders  to  Us. 


TRACK  PERFECTLY  ROUND.     NO 
GROOVES.     13  GAUGE  STEEL. 


THE   ALLITH    ROUND 
TROLLEY  TRACK 

Hangers  Made  in 

The  FLUSH  hanger 
embracing  advantages 
of  a  Hinged  and  a  Slid- 
ing Door.  Door  Hing- 
es into  opening. 

The  HASP  Hanger,  re- 
gular sliding  door  type, 
door  overlaps  opening. 


Two 
Styles 


The  Allith  Square  Trolley  Track 

The  Track  with  the  ROUND  Grooves- 
No  side  scraping  of  wheels. 


TWO  STYLES 
of  Hangers.    Both 

having  Milled 

Wheels.  Vertical 

Adjustment, 

Horizontal 

Adjustment. 


1915— The  only  Trolley 
Hanger  made  in  Canada. 
YOU  CAN  OIL   when   in 

track. 

1914-Similar    to     1915 

but   non-oiler. 


RELIABLE    ROUND 

TRACK 

ADJUSTABLE  SUPPORTS 

Threersizes  of  ^Hangers  Nos.  1-2-3. 
Nos.  2  and  3  supplied  in  parallel 
tracks.  Track  Brackets  FILL  the 
track — are  adjustable— no  rivets 
to  work  loose.  Adjustment  of  sup- 
ports always  insuring  firm  hold. 

The  Easiest  Running-  Hanger 
on  the  market. 

Has  given  12  YEARS  of 
Satisfaction. 


r>S£feaEK£K*-^SSaiBi*252Ss< 


Any  New  Factories 

Coming  to  Your  Town 

Secure  their  FIRE  DOOR  FIXTURES  busi- 
ness with 

Allith  Approved  Fixtures 

Meet  approval  of  Fire  Underwriters. 

Give  satisfaction  to  all  concerned. 

All  types — Sliding  —Vertical — Swing. 

m.        ,  , ,     Rim  and  Mor' ise  Lock  Sets,  Parlor  Door  Hangers,  Approved  Fire 

Manufacturers  or— -jv         r.   .  »»      ,  c        :   u;~» 

Door  Fixtures,  Hardware  Specialties. 


ALLITH  MFG.  CO., 


LIMITED 


Hamilton 
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Your  Programme  when  at  the  Convention  provides 

"A  Trip  Through  the  Frost  Wire  Drawing 
and  Galvanizing  Mills  and  Fence  Factory." 

Do  not  miss  this  opportunity  of  getting  inside  information 
regarding  wire  and  wire  fences.  You  can  see  and  have 
explained  how  wire  is  drawn  and  galvanized ;  and  how  it  is 
woven  into  fence.  Also  a  great  many  other  uses  for  it. 
You'll  see  the  manufacture  of  gates  and  iron  fences. 

An  interesting  write  up,  of  this  visit  to  our  factory,  will  be 
given  in  the  first  issue  of  "HARDWARE  AND  METAL." 
Watch  for  it. 

Frost  Steel  and  Wire  Company,  Limited 

Wire  Fence  and  Manufacturers'   Wire  Supplies 

HAMILTON,  CANADA 
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PERFECT 
SAW 

for 

Every    Purpose 

The  entire  line  made  of  Sterling  Steel.  Best 
|iij-.-i  1 . 1 < ■  combination  of  Quality,  Material,  Sat- 
isfaction and  Profit.  Covered  by  our  Money- 
Back  Guarantee. 

Order  from  your  Jobber  —  or  direct  from 
Branch    or    Factory 

Write  immediately  for  com- 
plete book  on  Sterling  Steel 
Saws.       (Mention   Catalog  H.M.) 

E.  C  ATKINS  &  CO., 


ATKINS 


SAWS 

and 


Trowels 


STERLING  SAWS  MADE 
IN  CANADA 


Factory — Hamilton,  Ont.;   Vancouver  Branch:  109  Powell  St. 
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■W*HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors.  — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


erbtce 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  permeates  our  entire  Organization,  from  the  Presi- 
dent down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL   COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


24 


HARDWARE    AND    M  E  T  A  L— Hamilton  Section 


February  17,  1917. 


TfeJ1(irdW(ire  Centre  ofCmdd 


The  Burrow,  Stewart  &  Milne 
Company,  Limited,  extend  a 
hearty  invitation  to  all  Hardware 
Dealers  attending  the  Convention 
to  visit  the  Home  of  Jewel  Stoves 
and  Ranges  and  Imperial 
Standard  Scales. 


WASTE  PAPER 

is  worth  $13.00  a  ton 


Bale  ami  sell  it! 
If  you  have  any 
waste  paper  or  other 
scrap  you  need  a 
CLIMAX  STEEL 
BALEE.  This  handy 
little  machine  sets  in 
a  n  y  out-of-the-way 
coiner,  and  will  earn 
money  for  you  every 
d  a  y.  Packs  waste 
impel1  and  other  scrap 
i  n  compact,  wire- 
hound  bales  ready 
for  the  waste  paper 
dealers,  who  are 
eager  to  purchase  at 
$13.00  a  ton — a  price 
which  will  soon  pay 
1  h  e  c  o  s  t  of  the 
CLIMAX. 


Don't   Throw   Away  Money 

Bale  your  waste  in  :i  CLIMAX,  which  is  nil  steel  and  "Fire- 
proof" «iti  actually  reduce  your  lire  rlstk.  Made  in  12  sizes. 
Full  particulars  on   request.    Thousands  now  in  use.     Write 

Climax  Baler  Company 

Emerald  and  Burton  Sts.,  Hamilton,  Ont. 


The  PULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This    handy    garden    tool    can    bo    used    both    as    a    lake 

anil     a     woeder.       Patented     slide     grooves,    secured     by 

thumb     screws — allows     a     width     adjustment     varying 

from    seven    to    eighteen    inches.      When    plants    are 

young,     middle     tooth    can     be    removed,    the    plants 

straddled   ami    two    rows   worked   at    once.      Weighs   but 

tour   pounds.      Indispensable  about  the  yard  or  garden. 

Canadian  Representatives:  John  B.  Keeble  &  Co., 

53  York  St.,  Toronto. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow  Street  WAUKESHA,  WIS. 
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TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN- 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B:  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


?  ?   ? 


•     • 


'     Ask  us  for 


Wrapping  Papers 

Twines 
Brooms     Brushes 


Parchment  Butter  Paper 

Printed  and  Plain 

PROMPT  SHIPMENT 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the   Home 

Laundry    with 

this    LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 
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Ideal  Silver  Cream 

It  will  clean  more  silverware  in  less 
time,  with  less  expense,  than  any 
other  preparation  made.  "Ideal"  is 
not  an  electroplating  preparation; 
removes  nothing  but  the  dirt,  leav- 
ing the  silverware  like  new.  Put 
up  in  eight  and  eighteen-ounce  bot- 
tles, packed  three  dozen   in  case. 


RE-NU-AL  Wood  Polish  is  not  a 
varnish  nor  does  it  leave  any  coat- 
ing on  the  surface,  merely  removes 
the  dirt  and  brings  the  original  fin- 
ish back  to  the  varnish.  Removes 
scratches  or  burnt  spots  and  will 
eli  an  any  varnished  wood-work  from 
the  cellar  to  the  attic  better  and 
with  less  labor  than  other  prepara- 
tion. 


Satin  Gloss 
Harness  Dressing 

A  self-shining  dressing  of  exceptional 
quality  for  use  in  finishing  new  and  old 
harness,  and  also  the  best  dressing  for 
general  use.  It  is  the  blackest  and  pro- 
duces a  beautiful  soft,  satin  gloss  finish, 
for  buggy  tops,  saddles,  fly  nets,  trap- 
pings, etc.  Especially  adapted  for  bench 
work.     Put  up  in  cans,  kegs  and  barrels. 


When  it  comes  to  Black- 
ing Enamels  and  Rubber 
Cement  you  cannot  make 
a  better  step  than  buying 
from  us.  We  say  this 
with  confidence  because 
our  goods  have  always 
given  the  best  of  satisfac- 
tion, and  they  pay  a  very 
substantial  profit. 

Send  us  a  trial  order  now. 


Very  Best  Stove 
Pipe  Enamel 

It's  a  Union  Japan  and  is 
superior  to  any  stove  pipe  var- 
nish where  quality,  quantity  and 
price  are  taken  into  considera- 
tion. Put  uip  in  half-pint  and 
pint  bottles,  with  cop  and  brush. 


HrTALPOLISH 

LIQUID 

rOULL  KINOS  OF  METAL 

*BncSPEClALTTK 

'"MWFACTURERS. 


Klondike 
Metal  Polish 

The  Monarch  of  all  polishes;  im- 
parts a  brilliancy  to  all  kinds  of 
metal.  It  will  clean  quicker  and 
leave  a  brighter  finish  than  any 
other.    Made  in  black  and  white. 


Domestic  Specialty  Company 

[~Z]  Hamilton,  Canada 

All   Hardwaremen  attending  the  Convention  are  welcome  to  call  at 
our  office  and  see  the  samples. 


February  17,  1917. 
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TtjeJJurdwjire  Centre  of  Cnwdy 


Odorless  Jet 
Enamel 

for  Stove  Pipes 

Will  not  burn  off.  One  coat 
will  give  a  beautiful  ebony 
finish;  dries  quickly  and  will 
preserve  stove  pipes  from 
rusting.  Especially  adapted 
for  registers,  grates  or  iron 
where  a  high  finish  is  re- 
quired. Put  up  In  six-ounce 
bottles,  handsomely  labelled, 
with  cork  neatly  dipped  makes 
an  attractive  'package.  Packed 
3  dozen  in  a  case. 


Bright  Light  Stove  Polish 

Bright  Light  is  prepared  from  the  best  English 
lead  and  Japan  which  produces  a  brilliant  lasting 
polish  that  will  not  speck  nor  turn  white.  Put  up 
only  in  our  patent  box  to  protect  the  fingers  from 
coming  in  contact  with  the  paste. 

Every  box  is  hermetically  sealed,  so  that  the  pol- 
ish will  not  dry  out.  Packed  in  quarter  gross  cases. 


Works  wonders 
in  sales  for  the 
merchant  and 
satisfaction  for 
the  user.  Is  the 
best  known  pro- 
tection for  furs 
and  clot  hing. 
Unexcelled  for 
killing  odors 
from  garbage 
cans  and  repel- 
ling flies.  Try 
this  quick  seller. 


K.  A.  G. 

(KILLS  ALL  GERMS) 

DISINFECTANT 


Best  Harness  Oil  Dressing 

Is  a  paste  combination  of  Neatsfoot  and  Wax 
so  blended  as  to  give  a  waterproof  that  will  keep 
the  leather  soft  and  pliable.  Put  up  in  pound 
tins,  handsomely  lithographed.  Packed  three 
dozen  and  one  dozen  wood  cases. 


- 


Eagle  Rubber  Cement 

Is  recognized  by  all  dealers  as  being 
superior  to  any  rubber  cement  (except 
our  D.  R.  C.  Brand),  and  is  handled 
by  all  dealers  in  such  large  quantities 
that  we  are  able  to  sell  it  at  a  price 
which,  considering  quality,  defies  coin- 
petition.    Put  up  in  all  styles. 


Staon  Stove  Paste 

Is  a  compound  made  from  pure  Ceylon  lead, 
gives  an  excellent  black  shine  that  will  stand 
over  eight  hundred  degrees  of  heat  without  burn- 
ing off.  Put  up  in  penny  lever  tins,  straight 
sided,  so  that  the  polish  may  be  removed  very 
easily  without  waste.  Attractive  package,  three- 
color  lithographed  varnish  label.  Packed  3  dozen 
in  wood  case. 

DOMESTIC   SPECIALTY 
COMPANY,  LIMITED 

HAMILTON,  CANADA 

All  hardware  men  attending  the  convention  are  wel- 
come   to   call  at  our  office    and  see    the  samples. 
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For  more  than  half  a  century  we  have  been  manufactur- 
ing rubber  goods  of  every  description.  We  have  learned  to 
know  "what's  what"  in  rubber  goods  for  the  Hardware  trade 
and  can  satisfy  every  demand  from  whatever  source  it  may 

come, 

Fruit  jar  rings  or  garden  hose,  doormats  or  auto  tires, 
no  matter  what  the  rubber  need  may  be,  you  are  guaranteed 
reliable  quality  when  it  bears  the  mark  or  brand  of  the 
Dominion  Rubber  System. 

Back  of  all  is  the  attention  we  give  to  prompt  and  satisfac- 
factory  deliveries.  In  that  respect,  we  have  a  service  that  is 
not  equalled  within  your  reach. 

Put  us  to  the  test.  Write  our  nearest  branch  and  see  how 
we  aim  to  please  and  serve  the  trade. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -  MONTREAL,  CANADA 


Service  Branches  at  —Halifax  St.  John  Quebec  Ottawa  Toronto 

Hamilton  Brantford  London  Kitchener         North  Bay 

Fort  William  Winnipeg  Brandon  Regina  Saskatoon 

Calgary  Edmonton  Vancouver      V    toria 


//  interested,  tear  out  this  page  'imt  keep  with  letters  to  be  answered. 
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YOUR  customers  who  build  garages  are  in  the 
market  for  Stanley  Garage  Hardware.  The 
Stanley  Works  will  supply  you  with  everything  you  need  for 
demonstrating  and  displaying  this  profitable  line.    Write  to-day 

for  the  Stanley  Garage  Hardware  Catalog  E-23,  and  the  booklet,  "Selling 
More  Stanley  Garage  Hardware,"  which  illustrates  and  describes  the 
selling  helps  with  which  we  will  supply  you. 


CONVENIENCE  was  the 
chief  consideration  when 
this  garage  was  planned.  The 

interior  is  well  lighted  and  well 
equipped,  and  the  car-entrance 
is  made  both  sightly  and  satis- 
factory by  the  use  of 

Stanley    Garage 

Hardware 

The  doors  are  swung  on  Stanley 
Garage  Hinges  No.  1457  and 
provided  with  Stanley  Cremone 
Bolt  No.  1052.  They  open  and  close 
easily,  lock  securely,  and  are  weather- 
tight.  And  they  do  not,  like  sliding 
doors,  have  tracks  or  other  parts  that 
are  apt  to  become  clogged  with  snow  or 
dirt.  Stanley  Garage  Door  Holders 
No.  1774  keep  the  doors  from  slamming 
while  the  car  goes  in  or  out. 


THE  STANLEY  WORKS,  New  Britain,   Conn.,   U.S.A. 

Canadian  Representatives :  A.  Macjarlane  &  Co.,  Coristine  Building,  Montreal 


CArtADA 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


J* 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 


Specify  "DOMINION  CROWN" 
on  your  next  order. 

A.C.LESLIE  &  CO.,  LIMITED 


MONTREAL 


If  interested,  tear  out  this  pavd  keep  with  letters  to  be  answered. 
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When  Retailers  Need  Revenue  Stamps 

Ignorance  of  War  Revenue  Act  Among  Merchants  Leads  to  Fines  or  Needless  Use  of 

Stamps — What  "Patent  Medicine"  Really  Means — When  "Soap"  Must 

be  Stamped — Law  on  "Perfumery" — Talcum  Powders,  Stock 

Foods,  Extracts,  Etc. 

Exhaustive  Review   of  the    War  Revenue   Act 


IT  is  almost  as  annoying,  though 
not  so  expensive,  to  affix  war 
revenue  stamps  when  they  are 
not  required,  as  to  fail  to  affix  them 
when  the  Act  says  you  must. 

A  hardware  merchant  has  been 
sticking  on  a  1-cent  inland  revenue 
stamp  on  every  cake  of  shaving  and 
other  soaps  he  sold  over  his  counter. 
He  was  making  a  complimentary 
offering  to  the  Dominion  treasury. 

Another  hardware  merchant,  in 
ignorance,  sold  medicated  stock  foods 
without  affixing;  the  stamps.  His 
contribution  afterwards  was  compul- 
sory,— not  complimentary, — $50  and 
costs. 

A  third  hardware  merchant  sold 
some  talcum  powder  without  a  rev- 
enue stamp,  and  the  man  who  laid 
the  information  received  one-half  the 
$50  fine. 

These  three  incidents  coming  be- 
fore Hardware  and  Metal  this 
week  have  called  forth  the  article 
that  appears  herewith,  explaining  in 
detail  the  "War  Revenue  Act,"  as  a 
safeguard  to  hardware  merchants,  all 
over  Canada,  who  may  be  making  in- 
voluntary contributions  in  the  shape 
of  stamps  or  fines. 

The  penalty  for  neglecting  to  affix 
a  stamp,  or  neglecting  to  cancel  it,  at 
the  same  time,  is  not  less  than  $50, 
and  not  exceeding  $250. 

Thousands  of  Articles  Taxable. 

First  of  all  we  would  explain  that  an 
attempt  was  made  by  HARDWARE  AND 
METAL  to  secure  from  the  Inland  Re- 
venue Department  an  itemized  list,  in 
alphabetical  order,  that  would  be  an  ab- 
solute guide  to  the  retail  merchant,  but 
none  such  has  been  compiled,  the  explan- 
ation being  that  this  would  contain  thou- 
sands of  names. 

The  Act,  taken  broadly,  requires  the 
stamps  to  be  offixed  to  the  following  four 
classes  of  goods: 


(a)  A  proprietary  or  patent  medi- 
cine. 

(b)  Perfumery. 

(c)  Wine  of  the  grape,  or  non-spark- 

ling; or 

(d)  Champagne  or  sparkling  wine. 
Of  these,  of  course,  the  first  two  classes 

will  be  of  main  interest  and  importance. 

One  Cent  for  Every  25c.  Value. 

The  first  point  to  note  in  connection 
with  these  two  classes  is  that  a  one-cent 
stamp  is  to  be  affixed  on  goods  whose  re- 
tail price,  for  each  bottle  or  package,  is 
twenty-five  cents  or  less,  and  one  cent 
extra  for  each  twenty-five  cents  or  frac- 
tion additional.  Thus  a  package  selling 
for  40  cents  would  call  for  2  cents  in 
stamps;  a  65  cent  line,  3  cents;  a  $1.35 
package,  6  cents,  and  so  on. 

What  is  a  "Patent"  Medicine? 

Next  comes  a  point  that  has  puzzled 
many  merchants — what  constitutes  class 
1,  a  "proprietary  or  patent  medicine." 

Roughly  speaking,  this  phrase  includes 
all  medicinal  preparations,  bottled  or 
packed  ready  for  sale,  in  the  preparation 
of  which  the  maker  claims  to  have  any 
"formula"  or  "secret  art,"  or  claims 


any  exclusive  right  to  the  same,  or  pre- 
pares it  under  letters  patent  or  desig- 
nates it  by  a  trade  mark,  or  if  prepared  in 
accordance  with  any  formula,  is  recom- 
mended to  the  public  by  the  makers  or 
vendors  as  a  remedy  or  specific  for  any 
disease  or  affection  of  the  human  or 
animal  body. 

A  distinction  comes  in  here  between 
goods  that  are  brought  out  by  an  indi- 
vidual or  under  a  special  name,  and  gen- 
eral medicines,  such  as  can  be  prepared 
by  any  chemist  or  doctor  or  druggist,  as 
the  case  may  be.  These  are  not  taxed. 
As  the  Act  reads :  "Proprietary  or  patent 
medicines  includes  pills,  powders,  tinc- 
tures, syrups  .  .  .  ,  but  does  not  in- 
clude any  medicinal  preparation  or  com- 
position recognized  by  the  British  or  the 
United  States  pharmacopoeia  or  the 
French  codex  as  officinal." 

Castor  Oil,  Cascara,  etc.,  Exempt. 

Thus  castor  oil,  cascara,  court  plasters, 
seidlitz  powders,  vaseline,  zinc  ointment, 
and  similar  "general"  remedies,  as  we 
may  term  them,  are  not  subject  to  the 
war  stamp.  An  itemized  list  of  these  is 
given  here. 


THE   TARIFF. 

Article.  Stamp  of  the  Value  of 

(a)  A  proprietary  or  patent  medicine,  or  (b)   Perfumery 

the  retail  price  for  each  bottle  or  package  thereof  being — 

Twenty-five  cents  or  less   One  cent 

more   than    twenty -five    cents — 

for  each  twenty-five  cents  and  in  addition  for  any  frac- 
tional  part  of  twenty-five  cents    One  cent 

(e)   Wine  of  the  grape,  non-sparkling, 

each   bottle  or  package  containing — 

one   pint   or   less    Three  cents 

one  quart  or  less,  but  more  than  one  pint   Five  cents 

a  quantity   greater   than   one   pint — 

for  each  quart  and  in  addition  for  any  fractional  part 

of  a   quart    Five  cents 

(d)   Champaigne  and  sprakling  wine, 

each   bottle  or   package   containing — 

one   half  pint   or  less    Thirteen  cents 

one  pint  or  less,   but  more  than  one-half  pint   Twenty-five  cents 

a  quantity  greater  than  one  pint 

for  each  pint  and  in  addition  for  any  fractional  part  of 

a   pint    Twenty-five  cents 
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A  point  of  explanation  is  required  here. 
The  merchant  may  remark:  "Yes,  I  know 
I  can  sell  castor  oil  or  epsom  salts,  as 
such,  without  a  tax,  but  what  about 
Smith's  Castor  Oil;  and  Reynold's  Ep- 
som Salts?" 

When  Maker's  Name  Can  be  Used. 

This  has  been  cleared  up  since  the  Act 
was  passed,  HARDWARE  AND  METAL 
was  informed  by  a  leading  member  of 
the  executive  of  the  drug-  men,  Mr.  George 
E.  Gibbard : 

"I  went  down  with  others  on  just  this 
question  and  found  that  if  a  certain 
'make'  of  castor  oil  was  put  on  the  mar- 
ket, say  'Smith's,'  and  there  appeared 
on  the  label  these  or  similar  words,  'In 
accordance  with  the  British  Pharmaco- 
poeia.' the  product  was  not  taxable." 
Tn  other  words,  it  would  not  be  a  special 
remedy,  but  made  under  a  generally  re- 
cognized formula,  and  so  would  be  ex- 
empt. 

Of  course,  a  patent  medicine  composed 
of  certain  dru^s  mentioned  in  the  Pharm- 
acopoeia is  not  thereby  exempt,  but  is 
taxable. 

When  Soap  is  a  "Patent  Medicine." 

Some  further  particulars  as  to  just 
what  other  articles  come  under  the  head- 
ing of  "patent  medicines"  will  be  of 
help  here. 

"When  is  a  soap  a  patent  medicine?" 
Lies  been  asked. 

When  it  is  represented  as  possessing 
curative  properties;  when  it  is  "medi- 
cated." 

"]t  depends  practically  on  the  label  on 
the  soap,"  explained  an  Inland  Revenue 
official  to  HARDWARE  AND  METAL. 
"If  the  soap  is  for  toilet  purposes  only, 
an  ordinary  washing  soap  it  is  not  tax- 
able. If  there  are  medicinal  properties 
claimed  for  it,  such  as  in  the  case  of'Cuti- 
cnra,'  for  example,  it  must  pay  the  tax." 

Or  as  the  Act  reads:  "Medicated  soaps 
when  advertised  as  such  become  patent 
medicines  under  sub-section  4  of  sub-sec- 
tion 14." 

Other  Items  in  "Patent  List." 

Other  articles  coming  under  the  head 
of  patent  medicines  are: — 
Conditions    Powders 
Veterinary   Liniments 
Medicated    Stock    Foods 
Congo    Props 
Talcum     Powders 
Animal    I'oisi  ns 
Camphorated    Chalk 

Styptic    Pencils 

Headache   Powders  and   Wafers 

Carbolic  Balves 

Liquid  Rennei 

Eyebrow    Pencils 

Grease    Paints 

Qreen   Soap 

Anti-Knmnia  Tablets 

In  addition,  disinfecting  fluids  and 
powders,  if  used  as  remedies  or  specifics 
for  any  disease  or  affection  affecting  the 

bum  all  body,  are  subject  to  Hie  war  tax. 

Absorbent  gauze  and  cotton,  if  medi- 
cated, must    pay   the   tax. 

Medicated  wines,  such  as  Wilson's  In- 
valid Port  Wine,  are  taxable. 


ARTICLES    NOT    SUBJECT    TO     WAR    TAX. 

Absorba   Corn   Pad 

Ginger  Tablets 

Acetopheu  (is  equivalent  of  aspirin) 

Ginger  Wines 

Acetyisalicylic  Acid 

Glycerine 

Aloin 

Glycerine  Suppositories 

Ammonia    Water 

Grape  Juice 

Angosture  Bitters 

Herbagcuiii 

Animal  Food    (unmedicated) 

Hoof  Oil 

Aspirin 

Hydrogen   Peroxide 

Baby  Foods 

Imperial  Granum 

Beef,  Iron  and  Wine  (if  sold  as  defined 

Insect  Powders 

in  Pharmacopoeia) 

Italian   Castor  Oil 

Belladonna   Plasters  (sold   as   such   un- 

Lifebuoy Soap 

der  no  special  marker's  name) 

Lime  Juice 

Belladonna  Tablets 

Lime  Juice  Cordial 

Bird  Seed 

Liquid   Peptenoids 

Bismuth    Tablets   (sold  as  such) 

Louse  Killers 

Blaud's  Pills 

Lozenges   (linseed,  licorice,  chlorodyne) 

Blue  Ointment 

Lythia  Tablets 

Bona  Fide  Flavoring 

Magnesium  Sulphate 

Boracic  Acid   (if  of  composition  defined 

Malt  Extracts 

in   Pharmacopoeia) 

Malzinose 

Borax     (if    of    composition    defined    in 

Milk    of    Sulphur    (if   complies   with 

Pharmacopoeia) 

Pharmacopoeia) 

Bunion-reducer 

Moth  Balls 

Bunion-right 

Olive  Oils 

Calomel  and  Sodium   (bicarbonated 

Opaline 

tablets) 

Pedico   Foot  Soap 

Camphorated  Oil 

Petrolatum 

Carbolic  Acid 

Petroleum  Jelly 

Cascara 

Phenol 

Castor  Oil 

Plasters  (adhesive,  bunion,  corn,  court) 

Cements 

Precipitated  Sulphur 

Charcoal   Pepsin 

Seidlit   Powders 

Court  Plasters 

Soda   Bicarbonate 

Cream  of  Tartar   (if  of  composition  de- 

Soda Phosphate 

fined  in  Pharmacopoeia) 

Spirits  of  Nitre 

Dalley's  Castor  Oil 

Strychnine 

Dalley's  Epsom  Salts 

Sugar  Milk 

Dalley's  Sulphur 

Sulphate  of  Quinine 

Dyes 

Sulphur    (if   of   composition    defined    lu 

Epsom    Salts    (as    defined    in    Pharma- 

Pharmacopoeia) 

copoeia) 

Tincture  of  Iodine 

Filling,  Gold  and  Silver  (not  being  pro- 

Toe Bight 

prietary   medicine  used   by   dentists) 

Toe  Flex 

Flavoring  Extracts 

Tooth   Soap 

Fluid  Magnetic 

Turpentine 

Foods,  such  as: — 

Vaseline 

Hollick's.  Malted  Milk 

Vermouth  Wines 

Nestle's   Food 

Virol 

Snskett's  Food 

Water  Glass 

Fruit  Syrups 

Zinc  Ointment 

A  peculiar  distinction  is  made  in  regard 
to  doctor's  prescriptions — if  composed  of 
patent  medicines  alone  they  are  taxable; 
if  composed  of  both  patent  medicines 
and  other  ingredients,  they  are  exempt. 

Exempt  From  Taxation. 

Among  the  goods  that  are  exempt  are 
the  following: 

"Extracts  intended  solely  for  culinary 
purposes." 

"Bovril,  Oxo,  Steero  and  Virol,  if  not 
medicated,  and,  therefore,  used  simply  as 
a  food." 

"Perfumery" 

COMING  now  to  the  second  large  class 
of  taxable  lines,  perfumery,  the  Act 
defines  it  thus: 

"  (iii)  'Perfumery'  includes  alco- 
holic and  non-alcoholic  perfumes  and 
perfumed  spirits,  bay  rum,  cologne 
and  lavender  waters,  hair  oil,  tooth 
and  other  powders  and  washes, 
pomatums,  pastes  and  all  other  pre- 
parations used  for  the  hair,  mouth 
or  skin." 

A  further  clause  referring  to  "creams, 
etc.,"  reads: 

"Cold  creams,  pomatums,  tooth 
paste  and  powder,  massage  creams, 
and  all  other  toilet  articles  used  for 
the  mouth   and   skin,  and   also   ban- 


dyes,  tonics  and  oils,  bay  rums,  etc., 
are  subject  to  the  war  tax." 
"Talcum    powders"    usually    included 
with   "toilet   articles"   and   are   classed 
under  "patent  medicines"  in  a  list  given 
previously. 

Reference  has  been  made  to  "medi- 
cated" soaps.  All  others,  "whether  in 
solid,  liquid,  powder  or  paste  form," 
coming  under  the  definition  of  perfumery, 
are  exempt  as  "toilet  articles." 

An  interesting  point  crops  up  in  the 
case  of  perfumes :  "Packages  of  perfumes 
taken  from  a  bulk  package  must  be 
stamped  at  the  time  of  sale." 

Special  Clauses  in  Act. 

Some  special  clauses  in  the  Act  should 
be  noted : 

RETAILERS  are  required  to  affix  the 
stamps  themselves.  "They  may  or  may 
not  add  the  amount  of  the  stamp  to  the 
price  of  their  goods,  as  this  becomes  a 
business  proposition  as  between  them- 
selves and  their  customers." 

SAMPLES  of  articles  given  away  with- 
out charge  are  not  subject  to  the  war  tax. 

DENTISTS.— "All  proprietary  medi- 
cines sold  to  dentists  are  subject  to  the 
war  tax,  as  dentists  are  consumers  within 
the  meaning  of  the  Act." 

(Continued  on  page  49.) 
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Some  Clever  Display  Methods 

Western  Firm  Have  Attractive  Interior  Arrangements — Device  for  Showing 

Tool  and  Hardware  Samples. 


THE  hardware  department  of  the  K.  H.  Williams 
Co.,  Eegina,  Sask.,  yields  many  good  ideas  to  the 
visitor  seeking  information.  A  representative  of 
HAEDWAEE  AND  METAL  visited  the  store  recently 
and  was  impressed,  first  of  all,  with  the  attractiveness 
of  everything.  Splendid  fixtures  and  glass  show  cases, 
which  displayed  the  goods  to  the  very  best  advantage, 
were  found  on  every  hand.  There  were  some  new 
points  with  regard  to  the  display  of  the  goods,  the 
most  outstanding  being  the  arrangement  of  samples 
behind  the  glass  wall  eases.  Beneath  the  glass  is  a 
detachable  baize-covered  board  on  which  the  samples 
are  arranged.  These  boards  are  taken  out  easily  when- 
ever it  is  desired  to  make  any  change  in  the  samples. 


Thus  it  is  possible  to  arrange  the  articles  with  special 
care.  Note  the  attractiveness  of  the  sampling  as 
shown  in  the  view  below. 

Another  advantage  that  attaches  to  this  is  the  pos- 
sibility of  using  the  sample  boards  for  window  dis- 
plays. In  the  trim  shown  above  the  possibilities  of 
this  idea  are  demonstrated.  Here  we  have  a  fine  tool 
window,  arranged  quite  apparently  with  a  minimum 
of  effort. 

A  good  tool  window  is  always  a  big  trade  puller. 
The  average  man  has  a  deep-rooted  interest  in  tools, 
and  it  is  an  easy  wager  that  few  men  passed  this  Wil- 
liams window  without  a  thorough  "once  over."  The 
results  demonstrated  this  clearly. 
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SOME  members  wall  be  missed  at  the  hardware  con- 
vention this  year.    But  they  are  doing  valuable  work 

elsewhere — in  uniform. 

*  *        * 

IT  MAY  be  the  first  convention  since  the  fateful  16th 
of  September,  but  it  is  going  to  be  the  biggest  and 

best  on  record  just  the  same. 

*  *        * 

PARDON  us  if  we  remark  that  it  will  come  as  a 
wrench  to  pay  that  advanced  price  on  Stillsons  and 

Trimos  announced  last  week. 

*  *        * 

TALK  of  taxes  on  excess  profits  does  not  worry 
many  of  us.     And  we  would  all  agree  to  a  tax  on 

excess  prophets ;  there  are  lots  of  them  nowadays. 

*  *        * 

ALL  THIS  talk  about  the  Freedom  of  the  Seas  re- 
minds one  that  there  have  been  plenty  of  advocates 
of  the  same  idea  in  the  past — Capt.  Kidd,  Capt.  Flint, 
Long  John  Silver  and  Billy  Bones,  just  to  mention 
a  few. 


MA  Y  SEE  $50  PIG  IRON 

THE  iron  and  steel  market  continues  to  be  affect- 
ed by  the  international  and  the  steel  trade  in 
Canada  is  being  influenced  in  sympathy  with  condi- 
tions in  the  United  States.  Prior  to  the  severance  of 
diplomatic  relations  between  the  United  States  and 
Germany,  the  market  was  tense  and  unsettled.  How- 
ever, as  soon  as  the  decision  was  announced  the  situ- 
ation cleared  and  notwithstanding  the  diplomatic 
break,  the  market  exhibited  considerable  activity 
particularly  in  pig  iron  with  the  result  that  prices 
advanced.  The  advance  in  prices  of  pig  iron  will  be 
reflected  in  finished  materials.  The  coke  situation  is 
serious  and  deliveries  are  very  bad  owing  to  the  short- 
age of  cars  and  motive  power,  although  every  effort 
is  being  made  to  bring  about  the  much  desired  relief. 
A  large  number  of  United  States  Steel  Corporation 
furnaces  are  out  of  blast.  Blast  furnaces  in  Canada 
and  the  Buffalo  district  depending  on  Connellsville 
coke,  are  badly  handicapped,  some  being  out  of  blast. 
There  is  consequently  a  serious  shortage  of  pig  iron 
with  little  prospect  of  relief  in  the  meantime.  While 
foundry  iron  is  being  quoted  around  $35  to  $36 
Valley  and  Buffalo  furnaces,  there  is  practically  none 
to  be  had.  At  this  price  pig  iron,  laid  down  at  Tor- 
wonld  be  $12.00  to  $43.00  per  ton.  Indications 
point  to  ;i  more  serious  shortage  of  pig  iron  than  at 
present  exists  and  should  this  condition  arise  $50 
pig  iron  in  Toronto  may  be  looked  for. 


THE  MATTER  OF  CREDITS 

A  NOTICEABLE  development  in  trade  matters 
has  been  the  shortening  of  credits.  Manufac- 
turers and  wholesalers  have  found  it  necessary  to 
shorten  credit  terms  and  it  seems  an  assured  fact 
that  the  future,  instead  of  witnessing  a  return  to 
previous  conditions,  will  see  the  tendency  to  stricter 
terms  more  and  more  accentuated.  It  has  become 
a  positive  necessity.  The  more  or  less  free  and  easy 
finance  of  the  days  of  hectic  prosperity  will  never 
again  be  possible. 

To  the  retail  merchant  this  means  only  one  thing. 
He  must  in  turn  shorten  the  terms  of  credit  that  he 
allows  his  customers.  It  is  quite  safe  to  assert  that 
the  average  merchant  is  altogether  too  lenient  or  too 
negligent  in  the  matter  of  collections.  He  is  inclined 
to  let  things  slide,  probably  because  he  is  afraid  of 
offending  his  customers.  In  every  locality  there  are 
well  to  do  farmers,  for  instance,  with  comfortable 
bank  balances  who  let  their  bills  at  the  hardware 
store  run  on  until  they  seem  like  the  brook  which 
"runs  on  forever."  A  few  customers  like  this  and 
the  hardwareman,  in  order  to  keep  things  going,  has 
perhaps  to  go  to  the  bank  for  funds.  He  is  paid  over 
the  money  which  his  farmer  customers  have  deposited 
there — money  rightfully  his  own.  He  pays  six  per 
cent,  for  it  and  the  farmer  only  gets  three  per  cent, 
of  that.  This  is  good  business  for  the  bank;  it  is 
good  enough  for  the  farmer;  but  it  is  very  bad  buis- 
ness  for  the  merchant  and  for  the  wholesaler  again 
behind  him. 

It  is  becoming  more  and  more  a  matter  of  dire 
necessity.  The  merchant  must  shorten  credits  with 
his  customers;  or,  as  a  possible  alternative,  charge 
interest  on  overdue  accounts,  sound  financing  can  be 
built  only  on  a  solid  foundation  of  active  collection 
methods. 


BANNING  THE  OFFICIAL  ORGAN 

THE  announcement  made  last  week  that  the  On- 
tario branch  of  the  R.  M.  A.  had  decided  to  dis- 
continue the  arrangement  by  which  a  Montreal  fin- 
ancial paper  was  sent  to  the  members,  emphasizes  a 
tendency  that  is  becoming  recognized — a  feeling  op- 
posed to  organs  of  a  more  or  less  official  nature.  The 
official  organ  of  an  Association  carries  just  as  much 
weight  as  is  possible  in  view  of  the  established  fact 
t  hit  it's  policy  is  set  and  immovable.  It  must  always 
stand  by  the  aims  and  actions  of  the  body  it  repre- 
sents and  its  advocacy  of  everything  its  association 


February  17,  1917. 


HARDWARE    AND    METAL 


35 


approves  is  taken  as  a  matter  of  course.  For  this 
reason  the  opinion  of  a  journal  that  stands  free  of 
such  control,  even  though,  as  in  the  case  of  a  trade 
paper,  it  represents  a  class,  is  much  more  likely  to 
be  heeded  and  valued. 

There  is  another  respect  in  which  the  straight 
out-and-out  official  organ  loses  weight  with  the  out- 
side business  world.  Its  circulation  is  fixed  and  in- 
voluntary. The  member  gets  it  whether  he  wants  it 
or  not.  He  may  read  it  or  not  but,  it  comes  along 
regularly  just  the  same.  The  organ,  therefore,  suf- 
fers in  comparison  with  the  independent  paper  which 
goes  only  to  the  man  who  pays  for  it  and  who,  there- 
fore, can  be  assumed  to  want  it.  Nevertheless  the 
status  of  the  official  organ  is  used  as  a  lever  to  secure 
advertising.  Manufacturers  who  place  advertising 
with  official  organs  often  do  so  unwillingly  as  they 
feel  that  they  are  not  buying  the  kind  of  circulation 
that  is  likely  to  bring  them  the  best  results. 

This  is  not  intended  as  a  criticism  of.  all  official 
organs.  There  are  some  such  publications  in  Canada 
doing  useful  work.  It  is  becoming  recognized,  how- 
ever, that  the  status  of  the  official  organ  is  not  a  sound 
one  on  most  counts  and  the  tendency  is  to  depend 
upon  them  less.  The  action  of  the  Ontario  R.M.A. 
in  deciding  to  issue  bulletins  and  use  the  columns  of 
established  trade  papers  for  the  dissemination  of  asso- 
ciation news  will  unquestionably  be  approved  by  the 
mem bei  s  as  a  whole. 


A  NEW  BANKRUPTCY  ACT 

A  PROPAGANDA  has  been  started  by  the  Cana- 
dian Credit  Men's  Trust  Association  for  the 
"preparation  and  adoption  of  an  uniform  act  by  the 
various  provinces  in  Canada"  and  for  the  formation 
of  a  Federal  Bankruptcy  Act  with  all  the  cumber- 
some and  expensive  features  of  the  English  and 
United  States  Acts  eliminated. 

The  first  object  is  one  in  which  there  will  be 
complete  concurrence.  There  is  no  reason  why  all 
provincial  laws  dealing  with  insolvency  should  not 
be  absolutely  uniform.  Lack  of  uniformity  leads  to 
confusion  inevitably  and  the  .sooner  a  satisfactory 
Federal  measure  can  be  drafted  the  better  it  will  be. 

Agreement  will  also  be  universal  on  the  score  of 
the  elimination  of  cumbersome  and  expensive  fea- 
ture. It  is  -important  from  the  standpoint  of  all 
concerned,  debtor,  creditor  and  trustee,  that  the 
proceedings  be  completed  as  promptly  as  possible. 
The  matter  of  expense  is  one  also  where  improvement 
could  be  effected. 

It  should  be  borne  in  mind,  however,  that  no 
changes  should  be  made  in  our  bankruptcy  laws 
until  it  is  absolutely  assured  that  the  new  provisions 
give  promise  of  fullest  justice  all  around.  It  is 
necessary  to  have  the  available  legal  machinery  for 
forcing  insolvent  debtors  into  involuntary  bank^ 
ruptcy  but  the  power  thus  given  should  not  be  made 
arbitrary,  and  any  changes  or  suggestions  in  this 


regard  .should  be  very  carefully  tested.  This  much  is 
due  to  the  man  in  business.  No  merchant  asks  for 
measures  designed  to  unduly  protect  himself.  He 
knows  that  this  would  shelter  the  crook  and  the 
weakling.  But,  in  drafting  new  regulations  cover- 
ing so  vital  a  point  as  bankruptcy,  the  utmost  caution 
and  foresight  must  be  shown. 


THE  WEST— AND  THE  CASH  BASIS 

THEY  are  acquiring  the  habit  of  discussing  live 
questions,  out  West.  For  instance,  the  Winni- 
peg Board  of  Trade  will  shortly  discuss  the  question : 
"Can  retail  merchants  put  their  business  upon  a 
cash  basis?" 

The  reason  for  bringing  up  this  subject  is  that 
they  are  becoming  convinced  that  the  credit  system 
has  been  productive  of  an  enormous  aggregate  of  bad 
debts,  and  that  retail  prices  have,  as  a  consequence, 
had  to  be  loaded,  this  addition  to  prices  having  to  be 
borne  by  those  who  do  pay.  That  easy  credit  of  all 
kinds  has  been  responsible  for  such  buying  by  farm- 
ers in  excess  of  their  ability  to  pay,  and  that  advant- 
age should  be  taken  of  the  improved  condition  of 
farmers  as  a  result  of  good  crops  and  high  prices  to  at 
once  get  on  to  a  cash  basis  with  them  at  least. 

It  would  pay  some  of  the  Western  hardwaremen 
to  attend  the  meeting  when  this  is  discussed  and  tell 
why  it  is  difficult  for  merchants  to  put  their  busi- 
nesses on  a  cash  basis.  Tell  them  how  the  public  will 
often  object  and  take  its  patronage  to  the  merchant 
who  offers  credit.  Tell  them  of  the  men  who  would 
rather  leave  their  bank  balances  than  pay  cash  for  the 
hardware  they  buy.  It  will  not  hurt  to  ventilate 
these  practices.  It  might,  perhaps,  lead  to  some 
measure  of  reform  and  bring  nearer  that  glorious 
dav  when  all  business  is  done  on  a  cash  basis. 


DEALER  INFLUENCE  verms  NATIONAL 
ADVERTISING 

IN  a  recent  address  in  Chicago,  the  Assistant  Ad- 
vertising Manager  of  Armour  &  Co.,  made  sub- 
stantially the  following  statement:  That  their  greatest 
difficulty  was  to  "sell"  their  own  sales  force  on  their 
advertising,  because  they  depend  upon  their  salesmen 
to  convince  the  dealers  of  the  desirability  of  handling 
Armour's  advertised  goods.  That  in  furtherance  of 
this  work,  they  spend  $50,000  annually  for  coopera- 
tive dealer  material.  He  stated  that  tests  have  devel- 
oped the  fact  that  only  ten  per  cent,  of  orders  given 
to  dealers  over  the  telephone  are  for  nationally  adver- 
tised goods,  and  that  only  35%  of  the  sales  over  the 
counter  are  for  nationally  advertised  or  trade-marked 
goods.  Consequently,  he  said  that  Armour  had  to 
depend  upon  dealer  influence  for  55%  of  the  sales  of 
the  Armour  products. 

This  is  simply  another  piece  of  evidence  to  prove 
that  the  dealer  and  dealer  publications  cannot  be 
safely  overlooked  in  even  the  biggest  consumer 
campaign. 
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Everything  Ready  for  the  Convention 

Programme  Complete  for  the  O.R.H.  &  S.D.A  at  Hamilton  Next  Week  —  A  Banquet 
to  be  Given  Members — Membership  Larger  This  Year — A  Big 

Exhibit  Arranged. 


THE  twelfth  annual  convention  of 
the  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association  opens 
on  Tuesday  of  next  week  at  the  Royal 
Connaught  Hotel,  Hamilton.  All  ar- 
rangements have  been  completed  to  the 
last  detail  and  the  officers  are  confident 
that  the  convention  will  be  largely  at- 
tended and  of  deep  interest  to  the  mem- 
bers. 

The  convention  will  be  noteworthy  in 
one  very  important  respect;  it  marks 
the  return  to  the  original  arrangement 
by  which  the  association  conducted  an 
exhibit  of  manufacturers'  goods.  This 
was  done  in  the  early  years  of  the  as- 
sociation, but  at  the  convention  held  in 
Guelph  in  1912,  the  manufacturers  de- 
cided that  they  would  prefer  to  handle 
the  exhibition  themselves,  and  the  Can- 
adian Hardware  Manufacturers'  Exhi- 
bitors' Association  was  formed  for  that 
purpose.  During  the  next  two  years  the 
convention  and  exhibition  were  held 
jointly,  at  Hamilton  and  Ottawa.  The 
breaking  out  of  the  war,  however,  and 
other  causes  led  to  the  dropping  of  the 
exhibition  feature. 

This  year  the  officers  of  the  0.  R.  H. 
&  S.  D.  A.  decided  that  the  time  was 
ripe  to  revive  the  exhibit  plan  and  they 
have  accordingly  done  so  on  the  origi- 
nal basis.  Secretary  Macpherson  has 
organized  an  exhibition  of  hardware 
U'oods,  made  up  of  exhibits  from  manu- 
facturers that  will  prove  a  most  inter- 
esting adjunct  to  the  association  meet- 
ings. It  will  perhaps  not  be  quite  as 
large  as  when  things  were  at  the  apex, 
but,  as  will  be  seen  from  the  list  of  ex- 
hibitors published  elsewhere,  it  is  a 
good  start  and  gives  every  promise 
of  a  ouick  return  to  the  big  exhibitions 
of  earlier  years. 

Membership  is  Large 

Another  noteworthy  feature  is  that 
the  membership  has  during  the  past  year 
been  built  up  to  a  much  more  satisfac- 
tory figure.  The  last  report  from  the 
secretary  was  to  the  effect  that  the  roll 
now  numbered  245  members  and  95 
associate  members.  It  is  hoped  that  this 
enrolment  promises  a  large  attendance 
at  Hamilton.  There  is  no  disguising  the 
Pad  thiil  the  membership  had  dwindled 
during  the  p;ist  live  or  six  years  and 
the  improvement  made  this  year  has 
been  due  to  the  more  energetic  measures 
adopted    by    the    present    officers. 

Railway  Arrangements 
All  arrangements  have  been  made  for 


the  reduced  fares  to  all  attending  at 
Hamilton.  Instructions  have  been  is- 
sued as  follows: — 

Purchase  a  one-way  ordinary  first- 
class  adult  fare  ticket  (fare  not  to  be 
less  than  50c)  to  Hamilton,  and  obtain 
from  ticket  agent  a  Standard  Conven- 
tion. Certificate    (Form  24). 

At  first  meeting  you  attend  hand  your 
certificate  to  the  secretary  of  the  asso- 
ciation for  endorsement,  and  for  vali- 
dation by  the  special  agent  of  the  rail- 
way lines. 

After  validation,  the  certificate  will 
be  returned  to  you  on  payment  of  fee 
of  25c,  and  must  be  presented  to  ticket 
agent  to  obtain  return  ticket  at  least 
thirty   minutes  before   the   train   leaves. 

After  paying  25c  validation  fee,  the 
return  fares  will  be  as  follows: 

If  certified  attendance  is  99  or  less — 
Two-thirds  one  way  ordinary  first-class 
adult  fare. 

100  to  299. — One-third  one  way  or- 
dinary first-class  adult  fare. 

300  or  more. — Return  trip  ticket  with- 
out further  charge. 

Going. — Tickets  may  be  purchased 
Feb.  16  to  22. 

Returning. — Tickets  may  be  purch- 
ased up  to  Feb.  26. 

A  Banquet  to  Members 

A  change  has  been  made  necessary  in 
the  programme  by  the  receipt  of  word 
that  Wood,  Vallance  &  Co.  will  tender 
a  complimentary  banquet  to  the  mem- 
bers on  Wednesday  evening.  The  pro- 
gramme called  for  a  smoker  on  Wed- 
nesday evening,  but  this  will  now  be 
held  on   Thursday  evening. 

An  interesting  new  feature  of  the 
programme,  arranged  at  the  last  min- 
ute, is  a  visit  to  the  plant  of  the  Cana- 
dian Cartridge  Co.  The  plant  is  given 
over  to  munition  work  largely  and  the 
visit  promises  to  be  full  of  interest  for 
the  members. 

The  Official  Programme 

Otherwise  the  programme  stands  as 
previously    arranged,    as    follows: — 

TIESDAY,   FEB.  20th. 
Morning    Session. 

Reception    and    Registration    of   Members. 
10.. "?o  a.m.— Meeting  of  Executive  Committee 

.'ind    appointment    of    Convention    Committees. 

Afternoon    Session. 

2  p.m.— Opening  session  of  Convention  in 
Banquet  Hall,  Royal  Connaught  Hotel.  Opes 
to  Members,  Exhibitors  and  Associate  Mem- 
bers. 

Reception  of  Visitors  to  Convention.  Ad- 
dress by  Mayor  Booker,  Addresses  from 
Trade  representatives. 

President'*  Address. 

Secretary's    Report. 


Address   by    Col.   J.   B.    MaeLeau,   of   "Hard- 
ware   and     Metal."      Consideration     of    Presi- 
dent's address  and  Secretary's   report. 
Visit   to   Exhibits. 

Evening    Session. 
(Members  Only) 
Report  of  Treasurer  and  Auditors. 
Report   of   Executive   Committee   and    Advis- 
ory  Committee. 

The  better  way  to  price  1917  Inventory, 
introduced  by  2nd  Vice-President  McNab.  Dis- 
cussion by  Members.  Opening  of  Question 
Box. 

WEDNESDAY,   FEB.    21st. 

Morning    Session. 

(Members    and    Associate    Members) 

8.30  a.m. — Starting  from  Royal  Connaught. 
visit  to  manufacturing  plants,  including 
Atkins  Saw  Co.  and  Frost  Wire  Fence  Co. 
Street  car  ride  around  city  in  charge  of  local 
committee  of  retail   hardware  men. 

Afternoon   Session. 

(Members    Only) 

2  p.m. — Discussion  re  making  kitchen  ware 
department  more  profitable.  Unfair  competi- 
tion in  graniteware,  etc.  Introduced  by  Vice- 
President   J.    N.    McGregor,   Oakville. 

Problems  of  the  tinshop  under  present  war 
conditions.  How  to  make  workshop  pay. 
Open  discussion.  Introduced  by  H.  Occo- 
more,  Guelph. 

Co-operative  delivery  of  goods,  cutting- 
down  overhead  costs.  Introduced  by  Presi- 
dent  Carter. 

Question    Box. 

Visit   to   Exhibitors'   display. 

Evening    Session. 
Comiplimentary     banquet     to     Members     by 
Wood,   Vallance   &   Co. 

THURSDAY,    FEB.    22nd. 
Morning    Session. 

9.30  a.m. — Receiving   reports  of  committees. 

How  to  move  unsaleable  goods.  By  Secre- 
tary  Macpherson. 

The  Retailers'  Problem.  How  to  get  pro- 
fit on  present  high  values  of  merchandise. 
Open   discussion. 

Question    Box. 

Visit   to    Exhibits. 

Afternoon   Session. 

2    p.m. — Election    of   Officers. 
Unfinished   business. 
New    business. 
Visit    to    Exhibits. 

Evening    Session. 

Smoker  and  entertainment  in  Royal  Cou- 
naugbt.  A  first-class  programme  with  special 
talent  has  been  provided:  a  sample  of  Ham- 
ilton'.!  Hearty    Hospitality. 

The  Exhibition 

The  following  firms  have  announced 
their  intention  of  holding  exhibits  or  at 
least  having  representatives  present  at 
the  convention. 

Auto  Strop  Safety  Razor  Co.,  Toronto: 
Benjamin  Moore  &  Co..  Toronto;  Banwell. 
Iloxie  Wire  Fence  Co..  Hamilton;  Alllth  Mfg. 
Co.,  Hamilton;  S.  B\  Bowser  &  Co.,  Toronto; 
McArtlnir,  Irwin.  Ltd.,  Montreal;  Henry  Diss 
ton  &  Son,  Ltd.,  Toronto;  Gillette  Safety 
Razor  Co.,  Montreal;  Kir-Ben,  Ltd.,  Almonte: 
Imperial  Varnish  &  Color  Co.,  Toronto: 
National  Electric  Heating  Co.,  Toronto:  Good- 
year Tire  &  Rubber  Co.,  Toronto;  Gendron 
Mfg.  Co.,  Toronto;  Canada  Cement  Co.. 
Montreal:  A.  Ramsay  &  Son,  Montreal: 
Canada    Brush   Co..    Montreal. 
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Four  Advances  in  Year  on  U.S.   Stoves 

Increased  Costs  of  Materials  and  Labor  Responsible  for 

Steady  Advances — Higher  Production 

Costs  for  1917. 


FROM  Jan.  1,  1916,  to  Jan.  1,  1917, 
American  stove  manufacturers 
made  four  advances  in  prices  of 
stoves.  The  first  advance  of  an  average 
of  5  per  cent,,  went  into  effect  Jan.  1, 
1916;  the  second  of  5  per  cent,  in  May, 
the  third  of  5  per  cent,  in  September, 
and  a  17  per  cent,  advance  applicable  to 
.stoves   shipped   after  Jan.    1,   1917. 

According  to  Lazard  Kahn,  president 
Estate  Stove  Co.,  writing  in  the  Metal 
Worker,  Plumber  and  Steamfitter,  the 
average  increase  in  the  cost  of  stove 
manufacture  during  the  year  1916  over 
the  cost  of  1915  was  at  least  30  per 
cent.  It  is  altogether  likely  that  fur- 
ther advances  of  from  15  to  20  per 
cent,  will  be  added  to  cost  of  produc- 
tion during  1917. 

It  is  evident,  therefore,  that  Cana- 
dian manufacturers  will  also  have  to 
advance  prices  further  during  1917.  Ad- 
vances in  prices  in  the  United  States 
have  been  greater  than  in  Canada,  al- 
though the  increase  in  cost  of  produc- 
tion in  Canada  has  been  as  great,  or 
even  greater  than  in  the  United  States. 
Furthermore,  the  labor  problem  in  Can- 
ada has  been  even  more  serious  than  in 
the  United  States.  Owing  to  heavy  en- 
listments from  Canada,  the  supply  of 
skilled  labor  has  been  greatly  depleted, 
and  likewise  production. 

Conditions  regarding  raw  materials 
in  the  United  States  have  a  direct  bear- 
ing on  the  situation  in  Canada.  Mr. 
Kahn,  referring  to  the  stove  situation 
during  1916,  and  the  increased  costs  of 
materials  from  Jan.  1,  1916,  to  Jan.  I, 
1917,  stated  as  follows:— 
Wise  Buyers  Protected  Themselves  and 
Profited 
The  outlook  for  the  stove  trade  in 
the  early  part  of  the  year  1916  was  not 
uncompromising.  It  will  be  remembered 
that  materials  of  all  kinds  began  to  ad- 
vance early.  Wide-awake  merchants, 
therefore,  found  no  difficulty  in  persuad- 
ing themselves  that  it  was  wisdom  to 
cover  their  needs  for  the  year  without 
delay. 

Pig  iron  within  the  period  mentioned 
and  to  date,  has  advanced  126  per  cent. 
Foundry  coke  within  the  period  men- 
tioned  and   to   date,   has   advanced   156 
per  cent. 

Black  steel  within  the  period  men- 
tioned and  to  date  has  advanced  165  per- 
cent. 

Polished  steel  within  the  period  men- 
tioned and  to  date  has  advanced  50  per 
cent. 

Stove  bolts  within  the  period  men- 
tioned and  to  date  have  advanced  184 
per  cent. 


Sheet  copper  within  the  period  men- 
tioned and  to  date  has  advanced  150 
per  cent. 

Mica  within  the  period  mentioned  and 
to  date  has  advanced  75  per  cent. 

Foundry  supplies  within  the  period 
mentioned  and  to  date  has  advanced  30 
per  cent. 

Wrapping  paper  within  the  period 
mentioned  and  to  date  has  advanced 
150  per  cent. 

Emery  within  the  period  mentioned 
and  to  date  has  advanced  135  per  cent. 
Belding  within  the  period  mentioned 
and  to  date  has  advanced  50  per  cent. 

Chemicals  (used  in  enameling)  with- 
ing  the  period  mentioned  and  to  date 
have  advanced  300  per  cent. 

Labor  of  all  kinds  employed  in  stove 
shops  easily  averages  15  to  50  per  cent. 

The  volume  of  stove  sales  by  manu- 
facturers and  dealers  in  1916  shows  cer- 


tainly a  substantial  increase  over  1915. 
It  is  thought  that  stocks  in  manufactur- 
ers'  warehouses  at  this  time  are  below 
the  average,  although  tliis  may  not  be 
true  of  manufacturers  who  were  not  pre- 
vented by  lack  of  raw  and  semi-finished 
materials,  from  operating  their  shops  to 
capacity,  up   until   the   holidays. 

Retailers  in  all  lines  of  business  were 
brought  into  such  close  and  violent 
touch  with  increased  costs  of  all  classes 
of  merchandise  and  materials  that  it  is 
hoped  and  believed  advances  in  retail 
prices  were  also  generally  made  in  like 
proportion  and  that  1916  was  a  banner 
year  for  them.  Retailers  who  carried 
into  1916  a  goodly  supply  of  stoves  pur- 
chased in  1915,1  and  advanced  retail 
prices  in  proportion  to  current  whole- 
sale prices,  must  have  fared  especially 
well.  If  they  failed  they  alone  are  to 
blame.  Carrying  stoves  in  stock,  from 
one  season  to  another;  having  their 
funds  invested  therein,  and  faced  by 
the  certainty  that  stoves  could  not  again 
be  procured  except  at  advanced  prices, 
it  seems  the  veriest  tyro  would  have 
been  impelled  to  fix  retail  prices  on  the 
basis  of  the  new  and  not  the  old  cost. 


Cutlery  Plant  to   Start  in  Canada 

Have  Secured  Lease  of  Plant  at  Westport,  Ont.  —  Will 

Make  Jack  Knives,  Scissors,  Coffin  Trimmings, 

Knives,  Forks  and  Spoons,  Drop  Forgings. 


THE  Dominion  Cutlery  Co.,  Ltd., 
head  office  Montreal,  Que.,  has  leas- 
ed a  plant  at  Westport,  Ont.,  to  manu- 
facture cutlery,  coffin  trimmings  and 
some  lines  of  hardware.  The  property  at 
Westport,  which  is  located  on  the  C.N.R. 
a  short  distance  from  Ottawa,  consists 
of  two  buildings,  three  storie,s  each,  con- 
taining 2200  square  feet  of  floor  space, 
a  machine  shop,  plating  plant  and  water 
power  equipment.  Machinery  is  now 
being  installed,  and  officers  of  the  com- 
pany state  that  unless  something  unfore- 
seen develops  certain  cutlery  lines  will 
be  turned  out  in  the  near  future.  The 
authorized  capital  of  the  company  is 
$100,000,  the  value  of  shares  $100  each. 
According  to  the  company's  pros- 
pectus the  business  for  the  first  year's 
operation  is  estimated  as  follows: 

Jack  Knives    $25,000 

Scissors      20,000 

Coffin    Trimmings    30.000 

Knives,  Forks  and   Spoons   75.000 

Drop  Forgings    50,000 

Total       $200,000 

The  company's  prospects  also  con- 
tains the  following  announcement: 

"According  to  Blue  Book  figures,  Can- 
ada imported  from  England.  United 
States,  Germany,  etc.,  one  million  four 
hundred    thousand    dollars    ($1,400,000) 


worth  of  cutlery  during  the  year  ending 
March,  1914. 

For  these  reasons  the  Dominion  Cut- 
lery Co.  will  probably  control  the  cut- 
lery situation  in  Canada  for  some  time 
at  least  and  as  a  result  develop  a  de- 
mand for  our  goods  among  Canadians 
as  a  "Made  in  Canada"  product. 

A  fully  equipped  cutlery  plant  requires 
machinery  and  tools  which  are  suitable 
for  the  manufacture  of  drop  forgings 
and  coffin  trimmings,  consequently  this 
company  intends  to  take  advantage  of 
the  splendid  opening  for  these  lines. 

Drop  forgings  are  continually  being 
introduced  into  new  fields  of  work,  and 
their  sphere  of  usefulness  is  practically 
unlimited.  Manufacturers  find  that 
they  can  use  them  in  place  of  expensive 
machined  parts  and  heavy  castings, 
where  strength,  lightness  and  durability 
are  necessary.  Their  use  is  almost  uni- 
versal. Advanced  ideas  and  improved 
methods  have  made  it  possible  to  pro- 
duce the  most  difficult  and  irregular 
shapes   from   drop   forgings. 

This    company    will    specialize    in    en 
gineers'  and  machinists'  wrenches,  tool 
post   rings    and    tool    post    wedges,   golf 
irons,     commutator    segments,     automo- 
bile and  gas  engine  forgings,  etc. 

This  company  will  also  make  a  spec- 
ialty of  coffin  trimmings  on  which  there 
is   a  good  manufacturing  profit. 
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Are  Jobbers  Killing  the  Toy  Industry  in  Canada? 

By  Fred.  G.  Holden,  Buyer  and  Manager,  Toy  Department,  Henry  Morgan  &  Co.,  Montreal. 

EDITORIAL  NOTE. — Hardware  and  Metal  feels  that  it  is  doing  a  service  to  the  young  toy  industry  of 
Canada  to  publish  the  statement  made  to  it  at  the  Toy  Fair  by  Mr.  Fred  G.  Holden,  one  of  the  best  known  buyers 
in  Canada,  Manager  for  the  Toys  and  Sporting  Goods  Sections  of  Henry  Morgan  &  Company,  a  big  departmental 
store  of  Montreal.  This  toy  department  is  one  of  the  most  successful  in  Canada  and  is  in  active  running  order 
throughout  the  whole  year.  The  biggest  business  in  toys,  of  course,  is  done  during  the  Christmas  season,  but 
Mr.  Holden  says  that  toys  sell  well  during  all  seasons  of  the  year.  Dolls  are  a  staple  selling  line  and  other  kinds 
of  toys  as  well.  Of  course,  in  seasonable  times  carriages  for  babies  as  well  as  for  dolls,  and  other  wheeled 
vehicles  are  given  the  greatest  prominence. 

Mr.  Holden  after  covering  the  Toy  Fair  in  Toronto  will  go  on  to  the  British  Industries  Fair,  and  then  take 
in  the  Exhibition  at  Lyons,  France.  .  .  .  The  dissatisfaction  of  the  big  retail  toy  buyers  referred  to  by  Mr. 
Holden  is  coming  to  a  head  and  the  subject,  we  learn,  is  likely  to  be  threshed  out  at  a  meeting  of  toy  manufac- 
turers this  week. 


IN  the  year  that  has  passed  since  the  first  exhibit 
of  the  toy  makers  of  Canada  was  held  in  Tor- 
onto I  notice  an  improvement  in  many  respects 
in  the  toys  that  are  being  turned  out  by  Canadian 
manufacturers.  This  applies  botli  to  the  style  of 
the  goods  and  also  to  the  variety.  At  the  same  time 
I,  to  speak  frankly,  am  disappointed  in  the  lack  of 
development  that  I  had  expected  when  the  move- 
ment to  encourage  toy  making  was  inaugurated 
twelve  months  ago.  The  most  noticeable  defect  is 
still  in  the  dolls.  We  still  miss  the  finished  products 
that  we  secured  before  the  war.  The  lines  of  beauty 
in  the  faces  and  the  graceful  dresses  that  we  get 
now  on  the  French  dolls  have  not  been  tried  out  in 
this  country.  There  is  a  disappointing  uniformity 
too  about  the  dolls  that  leads  one  to  infer  that  one 
maker  has  followed  almost  exactly  the  models  of 
another,  as  if  he  had  picked  up  the  discarded  mould 
and  fashioned  his  products  upon  it.  Allowance  must 
of  course  be  made  by  the  fact  that  doll  making  is  a 
skilled  industry.  But  I  am  afraid  that  the  real 
trouble  is  that  our  toy  makers  in  Canada  are  fixing 
too  low  a  standard  of  prices  to  make  possible  any 
satisfactory  development. 

This,  to  my  mind,  is  the  kernel  of  the  whole 
matter,  the  cause  of  the  slow  progress  that  the  past 
two  years  have  shown. 

Keeping  Toys  Too  Small  and  Too  Cheap 
You  find  metal  toys  of  finished1  design  very  at- 
tractive in  themselves,  but  they  are  too  small  to 
suit  the  average  child.  He  wants  something  two  or 
three  times  as  big.  Bigger  horses,  bigger  railway 
trains,  bigger  automobiles,  bigger  fire  trucks  and  so 
on.  But  they  all  seem  working  to  a  price  and  the 
price  is  far  too  low. 

Best  Goods  Sold  First  For  Christmas 

What  class  of  goods  sold  first  in  our  Toy  Depart- 
ments last  Christmas'?  What  I  am  saying  is  the 
experienc  of  everyone  to  whom  I  have  spoken,  and, 
that  is  that  it  was  the  best  class  of  goods  sold  first 
and  the  cheap  remained  to  the  last  and  then  very 
often  had  to  be  sold  at  a  reduction  in  order  to  clear 
them  out.  People  wanted  a  good  class  of  toy,  just 
as  they  wanted  a  good  class  of  merchandise  in  nearly 
every  department  and  they  were  willing  to  pay  the 
price. 

Making  Good  Class  in  England 

For  a  great  many  of  my  toys  for  next  Christmas 
1  will  have  to  go  out  of  Canada.  I  am  going  over 
to  the  British  Fair  now  and  will  go  on  to  Lyons.    My 


information  is  that  the  British  toy  makers  are  going 
after  a  higher  class  of  toy  and  are  not  attempting 
to  any  extent  to  turn  out  this  cheap  stuff  that  is  un- 
satisfactory to  the  manufacturer,  the  retailer  and 
the  customer  alike. 

Numbing  Influence  of  the  Jobber 
To  my  mind  the  real  trouble  lies  in  the  fact  that 
the  toy  trade  in  Canada  has  come  under  the  control 
of  the  jobber.  It  is  the  jobber  that  is  killing  it 
to-day,  and  until  it  gets  out  of  the  hands  of  the 
jobber  there  will  be  no  real  development  in  this  new 
industry.  As  soon  as  a  man,  working  perhaps  with 
small  resources  and  in  a  small  factory,  turns  out  a 
good  class  of  toy  the  jobber  gets  after  him  and  per- 
suades him  to  give  him  control  of  his  whole  output. 
The  argument,  of  course,  that  he  advances  is  that  the 
individual  maker  cannot  afford  the  expense  of  push- 
ing his  article  by  itself  among  the  retail  trade,  while 
he  with  a  large  number  of  lines,  is  able  to  keep 
travelers  out  and  bring  the  expense  for  handling 
the  one  line  down  to  a  minimum.  The  toy  maker 
falls  for  this  and  is  satisfied  if  he  gets  a  market  from 
the  one  source  for  his  output. 

Can  Job  Cheap  Goods  More  Easily 

There  is  another  point  that  comes  in  here.  The 
jobber  finds  as  a  rule  that  he  can  job  far  more  easily 
lines  of  cheap  goods  than  the  more  expensive  and 
the  margin  of  profit  on  the  cheaper  lines  is  far  higher 
than  on  the  dearer  ones.  Very  often  the  difference 
between  a  first-class  and  medium  toy  lies  in  the  un- 
willingness of  the  jobber  to  allow  the  five  cents  more 
expenditure  required  to  bring  it  up  to  a  high  stand- 
ard. 

The  buyers  of  toys  in  Canada  are  numerous  and 
have  large  appropriations  each  year  for  securing 
stock,  and  if  the  individual  toy  maker  would  submit 
samples  to  a  number  of  the  largest  toy  departments 
in  the  stores  from  Victoria  and  Vancouver  in  the 
West  right  through  Calgary,  Regina,  Winnipeg  down 
through  Toronto,  Ottawa,  Montreal,  Quebec  and  on 
to  the  Maritime  Provinces,  be  would  secure  sufficient 
orders  to  keep  him  going  all  the  time.  In  dealing 
directly  with  the  toy  buyers  he  would  be  able  to  meet 
their  wishes  more  than  through  the  medium  of  a 
jobber  and  could  make  to  their  order  a  toy  that  they 
know  would  meet  with  the  approval  of  the  public. 
Until  something  like  this  is  done  I  do  not  think  the 
toy  industry  of  Canada  will  reach  any  great  propor- 
tion nor  will  be  anything  of  which  we  have  reason 
to  be  proud. 
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TORONTO  MARKETS 


TORONTO,  Feb.  15.— Hollow  back 
scoops  have  registered  an  advance 
during  the  week.  Riveted  back 
scoops  and  spring  point  riveted  miners' 
shovels  have  also  been  priced  at  higher 
levels.  For  polished  spades  and  shovels 
the  price,  has  been  increased  25  cents 
per  dozen.  Tarred  and  dry  building 
paper  and  carpet  felt  have  registered 
advances.  Lamp  chimneys  and  lantern 
globes  have  been  increased.  Whisks 
and  half  brooms  are  higher  in  price. 
Some  other  lines  that  have  been  marked 
higher  in  price  are  skinning  knives, 
mouse  traps,  expansive  bits,  post  hole 
augers,  crosscut  saws,  claw  hatchets, 
lath  hatchets,  tie  weights,  track  spikes, 
putz,  cream,  ash  sifters,  rat  traps,  lamp 
wicks,  heater  wicks,  repair  parts  on  all 
stoves,  ovens,  heaters,  wrought  pipe. 
Embargoes  continue  to  be  a  serious 
handicap  to  trade.  But  in  spite  of  this 
business  has  been  good  during  the  week. 

Spades  and  Shovels 

Go  Higher  in  Price 

SPADES,  SHOVELS.  —  Advances 
have  been  recorded  in  some  lines  of 
scoops  and  shovels.  Hollow  back  scoops 
are  now  quoted  at  a  discount  of  30  per 
cent,  off  list  for  the  first  grade  and  20 
and  5  per  cent,  off  list  for  the  fourth 
grade.  The  former  discount  for  the 
first  grade  was  30  and  5  per  cent,  and 
for  the  fourth  grade  20  and  10  per 
cent.  On  riveted  back  scoops  for  first, 
second  and  fourth  grade  the  discounts 
in  each  instance  is  now  25  and  5  per 
cent,  as  compared  with  the  former  dis- 
count of  30  and  2V2  per  cent.  For  the 
Jones'  spring  point  riveted  shovels  the 
discount  now  is  25  and  5  per  cent,  as 
compared  with  the  former  discounts  of 
30  and  2V2  per  cent.  On  shovels,  drain- 
ing tools  and  hollow  back  sand  shovels 
and  coal  shovels  there  has  been  no 
change.  On  polished  goods  the  extras 
have  been  increased  to  75c  per  dozen 
net  for  the  full  polished  and  50c  per 
dozen  net  on  the  half-polished.  This  re- 
presents an  increase  of  25c  in  each  in- 
stance. New  discounts,  together  with 
the  black  list  prices,  will  be  found  in 
the  current  quotations. 

Building  Paper  and 

Carpet  Felt  Higher 

BUILDING        PAPER,        CARPET 


FELT. — Advances  have  been  made  ef- 
fective in  the  price  of  dry  and  tarred 
fibre  building  papers.  No.  2  tarred 
fibre  is  now  quoted  at  75c  per  roll  as 
compared  with  the  former  price  of  70c, 
or  an  advance  of  5c  per  roll.  On  No.  2 
dry  fibre  the  increase  has  been  2e  per 
roll,  the  selling  price  now  being  62c 
per  roll.  There  has  been  an  advance  in 
the  price  of  carpet  felt  in  the  16-oz. 
weight,  the  price  now  quoted  being  $4.50 
per  100  pounds. 

Lamp  Chimneys  and 

Lantern  Globes  Up  10% 

LAMP  CHIMNEYS,  LANTERN 
GLOBES.— With  the  firmness  in  the 
market  for  glass  on  account  of  the  diffi- 
culties attached  to  the  manufacture  in 
the  way  of  securing  raw  materials  and 
labor  there  has  been  made  effective  an 
advance  in  the  price  of  lamp  chimneys 
and  lantern  globes,  the  amount  of  which 
is  approximately  ten  to  fifteen  per  cent. 

Whisk  and  Toy  Brooms 

Up  io  to  25  Per  Cent. 

WHISKS,  BROOMS.  —  Advances  in 
whisks  have  been  made  during  the  week 
which  approximate  10  to  15  per  cent, 
over  recent  quotations.  One  style  that 
formerly  sold  for  $1.50  per  dozen  is 
now  quoted  at  $1.65  while  another  line 
formerly  quoted  at  $1.75  is  now  priced 
at  $2  per  dozen.  Toy  half  brooms  have 
been  increased  in  price  25  per  cent. 
For  the  two-string  eight-inch  style  that 
formerly  sold  for  $1.10  the  price  is  now 
$1.40  per  dozen  while  for  size  that  form- 
erly sold  for  $1.35  the  price  is  now 
$1.50.  The  firmness  in  this  market  has 
been  caused  through  the  higher  prices 
commanded  by  broom  corn  in  the 
Western  United  States  where  a  short- 
age exists. 

Many  Lines  of  Shelf 

Hardware  Marked  Up 

CUTLERY,  AUGERS,  BITS,  HAT- 
CHETS, PUTZ  CREAM,  TRAPS.— 
Advances  have  taken  place  in  a  number 
of  lines  of  shelf  hardware  during  the 
past  week.  New  lists  and  discounts 
are  out  for  Taylor-Forbes  lines  which 
provide  for  an  increase  of  approximate- 
ly 25  per  cent.     Rodgers   table   cutlery 
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has  all  been  advanced  in  the  neighbor- 
hood of  6  per  cent.  Some  lines  of  skin- 
ning knives  have  also  been  marked 
higher.  For  the  5-inch  size  the  new 
price  is  $3.65  per  dozen  and  for  the 
S^-inch  size  the  price  is  $4.10  per  doz- 
en. Delusion  mouse  traps  have  been 
re-priced  and  the  quotation  is  now  $1.35 
per  dozen.  Clark's  expansive  bits  have 
been  increased  in  price,  the  small  size 
now  selling  at  85c  and  the  large  size  at 
$1.20.  Stephenson's  post  hole  augers 
have  been  advanced  to  $2.65  each. 
Arrowhead  crosscut  saws  are  now  sell- 
ing at  $2.90  each  for  the  5-foot  size. 
Passaic  claw  hatchets  are  quoted  at 
$9.80  per  dozen  and  Passaic  lath  hat- 
chets at  $8.70  per  doz.  Tie  weights  are 
quoted  higher  at  5c  per  pound.  Meyers 
putz  cream  in  the  one-sixth  pint  tins 
has  been  advanced  to  70c  per  dozen. 
New  lists  and  discounts  have  been  is- 
sued on  all  Hot  point  goods  which  pro- 
vide for  an  increase  approximately  of 
10  per  cent.  The  discount  remains  the 
same  of  25  per  cent,  off  list,  but  the  new 
list  is  in  the  neighborhood  of  10  per 
cent,  higher  than  the  former  list.  Sam- 
uel ash  sifters  have  been  advanced  to 
$5.40  each.  Hold  'Em  rat  traps  have 
also  been  increased  in  price,  No.  1  size 
now  being  quoted  at  $545  per  dozen 
and  No.  2  at  $6.35  per  dozen. 

Lamp  Wicks  Make 

Advance  of  30% 

LAMP  WICKS.— There  has  been  an 
advance  of  approximately  30  per  cent, 
in  the  line  of  lamp  wicks  handled  by 
the  Imperial  Oil  Company.  For  the 
Rayo  lamp  the  wicks  that  formerly  sold 
for  50c  per  dozen  are  now  quoted  at 
65c  and  for  the  smaller  size  for  the 
same  lamp  the  price  has  been  increased 
from  44c  to  55c  per  dozen.  Wicks  for 
heater  oil  stoves  have  been  advanced 
from   $1.20  to  $1.70  per  dozen. 

Repair  Parts  of  Oil 

Stoves  Advance  20% 

REPAIR  PARTS.— following  the  ad- 
vance that  recently  became  effective  in 
the  price  of  Puritan  and  Perfection  oil 
stoves  and  heaters  there  has  now  been 
made  effective  an  advance  in  the  repair 
parts  which  amounts  to  20  per  cent. 
This  advance  applies  to  parts  for  all 
oil  stoves,  ovens  and  heaters  for  both 
the  Puritan  and  Perfection  brandr,. 
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Wrought  Steel  Pipe 

Goes  Up  $4  Per  Ton 

WROUGHT  PIPE.— An  advance  has 
been  made  effective  in  the  price  of 
wrought  steel  pipe  which  amounts  to 
$4  per  ton  for  both  lapweld  and  butt- 
weld.  The  increase  amounts  to  two 
points  on  all  sizes.  Demand  for  pipe 
has  been  good  and  manufacturers  are 
kept  busy  in  the  face  of  the  difficulties 
attached  to  manufacture.  The  volume 
of  business  is  hardly  as  large  as  in 
normal  years  but  the  difficulties  attach- 
ed to  manufacture  have  increased  the 
activities  of  the  makers.  New  net  prices 
have  not  yet  been  issued. 

Wire  Products  and 

Nails  Hold  Firm 

WIRE,  NAILS,  ETC.— The  market 
tor  wire  of  all  kinds  continues  in  a  firm 
position.  No  advances  have  been  re- 
corded during  the  week.  Wire  nails 
also  continue  in  a  strong  position  in 
sympathy  with  the  position  of  wire. 
Standard  steel  wire  nails  are  quoted  at 
$4.70  base  and  cut  nails  at  $4.50  base 
sizes. 

Binder  Twine  Prices 

Not  Yet  Announced 

ROPE,  TWINE.— The  manufacturers 
have  not  yet  announced  their  prices  on 
binder  twine  although  they  are  expected 
to  be  given  out  within  the  near  future. 
It  is  anticipated  that  new  records  will 
be  established  when  they  are  announced. 
Deliveries  are  now  being  made  on  some 
of  the  goods  that  were  ordered  before 
the  recent  advances  took  place.  There 
has  also  been  some  business  going  on 
with  those  who  had  not  made  their 
bookings  prior  to  the  recent  advances. 
Tn  the  United  States  there  continues  a 
good  business  for  all  cordage  lines 
which  prevents  the  possibility  of  ac- 
cumulating stocks  asrainst  the  big  de- 
mand that  usually  takes  place  in  the 
spring  and  summer.  It  is  expected 
there  will  be  increasing  difficulty  to  get 
required  supplies  by  the  time  the  heavy 
demand  sets  in. 

Oil  Stoves  and  Gas 

Heaters  Having  Big  Run 

STOVES,  HEATERS.— With  the 
shortage  of  coal  there  has  been  a  big 
run  on  oil  stoves  and  gas  heaters.  Man- 
ufacturers report  the  demand  has  been 
exceptionally  good.  But  along  with 
this  there  has  also  been  a  good  demand 
for  coal  stoves  for  the  country  districts 
even  in  the  face  of  the  difficulty  that 
is  being  experienced  in  gettinsr  sup- 
plies of  coal  in  some  districts.  The  de- 
mand for  gas  ranges  has  become  some- 
what   easier    and    it    is    expected    to   be 


somewhat  light  for  perhaps  a  mouth. 
Prices  of  enamelware  are  firm  and  the 
demand  has  been  good. 

C orrugated  Sheets 

Higher  in  Some  Quarters 

SHEETS,  PLATES.— There  has  been 
a  firmness  in  the  market  for  black  sheets 
owing  to  the  shortage  of  supplies.  Some 
of  the  dealers  are  cleaned  up  on  their 
stocks,  and  until  additional  supplies  ar- 
rive there  will  be  small  chance  of  an 
easier  tone  to  the  market.  Corrugated 
sheets  in  the  smaller  gauges  have  been 
advanced  to  the  higher  levels  by  other 
dealers,  and  the  price  of  $6.50  for  28- 
gauge  and  $7  for  26-gauge  is  now  more 
general.  Galvanized  sheets  have  held 
steady  in  price  during  the  week.  Gal- 
vanized shingles  have  advanced  25c  per 
square,  and  are  now  selling  at  $7. 

Old  Metals  Have 

Made  Higher  Levels 

OLD  MATERIALS.— An  advance  of 
lc  per  pound  is  being  paid  for  red  brass 
this  week.  Old  heavy  zinc  has  also  in- 
creased IV2C  per  pound.  Heavy  copper 
is  quoted  up  l%c  per  pound,  and  old 
cast  iron  is  firm  at  $16  per  ton.  Stove 
plate  is  very  scarce,  and  a  ready  market 
could  be  secured  for  available  supplies 
at  $13  per  ton,  which  represents  an  ad- 
vance of  $1.25.  Old  automobile  tires 
have  increased  Vic  per  pound. 

Per  lb. 

Tea   lead    $0  06  

Heavy  lead   pipe   0  08  

Yellow  brass   0  15%  

Red   brais   0  20V2  

Light  brass    0  10%  

Heavy    zinc    0  09%  

Heavy   copper   0  24  0  24% 

Old    cast   Iron,    per   ton 16  00  

Stove   plate,   per  ton    13  00  

Old  rubbers,  boots  &  shoes  0  08%  

Overs  hoes,     lumbermen's 

rubber   boots    0  06%  

Auto    tires    0  05%  

Bicycle    tires     0  02%  

Pig-Iron  Production 

Still  on  Decline 

Production  of  pig  iron  continues  to 
decline  owing  to  the  coke  shortage, 
which  is  getting  more  acute.  The  cold 
weather  at  the  ovens  has  curtailed  oper- 
ations and  the  production  of  coke  has 
been  practically  cut  in  half.  Railway 
conditions  are  no  better,  seriously  re- 
stricting the  movement  of  coke  to  the 
furnaces  and  thereby  curtailing  output. 
Many  foundries  are  working  at  reduced 
capacity  and  in  some  cases  have  shut 
down  until  the  situation  improves.  Some 
pig  iron  is  'bcincr  imported  from  the 
United  States,  although  not  nearly  as 
much  as  is  required.  Price  continues 
high,  bcin<r  about  $35  Buffalo  or  Valley 
furnace,  which  would  be  around  $43  laid 
down  in  Toronto.  Canadian  pig  iron 
continues  off  the  market,  and  no  quota- 
tions are  beine;  issued. 


Ingot  Metal  Prices  Firm 

The  possibility  of  the  breach  widen- 
ing between  the  U.  S.  and  Germany  has 
been  reflected  in  the  metal  markets  dur- 
ing the  week.  The  likelihood  of  in- 
creased demand  for  war  metals  has  had 
a  tendency  to  hold  prices  firm,  but  they 
are  in  many  cases  entirely  nominal. 

TIN. — The  New  York  market  is  some- 
what easier  as  a  result  of  recent  arri- 
vals. The  recent  big  advance  was  due 
largely  to  fear  of  losses  by  submarine  at- 
tack. The  market  locally  is  firm  and 
unchanged  at  57y2c. 

ALUMINUM.— The  market  is  un- 
changed at  68c.  War  munitions  has  re- 
stricted its  use  in  many  other  ways. 
Copper  to-day  is  quoted  at  $32.50  New 
York,  as  against  $28  a  year  ago,  and 
15c  average  for  a  year  prior  to  the  out- 
break of  the  war.  Quotations  are  nom- 
inal at  38c  lb. 

SPELTER.— The  market  is  un- 
changed from  last  week.  Prices  range 
from  13V2C  to  15c  lb. 

LEAD. — Following  the  advance  to 
$8.50  New  York  bythe  Trust  prices  of 
pig  lead  and  lead  products  have  ad- 
vanced further.  Prices  locally  advanced 
another  %<?  lb.,  and  the  price  now 
quoted  is  lie. 

COPPER. — Supplies  of  copper  are 
still  scarce. 

ANTIMONY.— The  price  of  antimony 
still  ranges  around  35c,  almost  double 
the  price  quoted  a  few  weeks  ago. 

Lead  Sheets  Are 

Up  ic  Per  Pound 

LEAD  AND  ZINC  PRODUCTS.— 
The  firmness  in  the  pig  lead  market  dur- 
ing the  week  has  sent  the  price  ,of  lead 
sheets  up  lc  per  pound.  For  the  3-lb. 
and  3V2-lb.  the  price  is  now  14%c  per 
pound,  and  for  the  4  to  6  lbs.  the  price 
is  14%  c  per  pound.  Lead  pipe  and  lead 
waste  pipe  held  steady  during  the  week. 
Solder  also  maintained  its  firmness, 
som.e  of  the  wholesalers  advancing  their 
prices  on  strictly  and  commercial.  Fol- 
lowing are  the  quotations: 

Lead    pipe,   lb $0  14 

Lend   waste   pipe,  lit 0  15 

Lead  traps  and   bends   Net  list 

Lead    wool,   lb 0  13 

Lead   sheets,  3  lbs.   sq.   ft 0  14% 

Lend  sheets,  8%  lbs.  so.,  ft...     0  14% 
Lead  sheets.  4  to  0  lbs.  sq.  ft.     0  14% 

Out  sheets,  %c  lb.  extra  and  cut  sheets  to 
size,   lc   lb.   extra. 

Sn'iini-,  guaranteed,  lb 0  34  

folder,    strictly,    lb 0  32%         OSS 

Solder,  commercial,  lb 0  31%       0  35 

So'der.   wiping,   lb 0  31%        0  32 

Solder,  wire,  lb 0  35  

Zinc  sheets,  per  lb 0  25  

Iron  and  Steel  in 

Continued  Firm  Market 

IRON  AND  STEEL.— There  is  a  con- 
tinued firmness  in  the  market  for  all 
iron  and -steel  products.  There  has  been 
a  grading  upward  quite  £renerally  to  the 
$4  base  for  bar  iron.     There  is  a  con- 
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tinned  good  demand,  and  higher  levels 
seem  within  possibility  in  the  not  dis- 
tant future.  Following-  are  the  quota- 
tions : 

Per  100  Lbs. 

Common   bar  irou    ?   ....         •$  4  00 

Common   bar  steel    4  25 

Refined    iron    4  25 

Angles,    base    4  75 

Horseshoe   iron    4  25 

Norway    iron     7  50  S  00 

Mild    steel    4  25 

Tire   siteel    4  45 

Toe   calk  steel    6  00 

Sleigh   shoe   steel    4  50 

Baud   steel    4  50  4  75 

Spring  steel    6  00 

Mining   tool   steel    14  00  22  00 

Sheet    cast   steel    23  00  29  00 

Tarred  Felt  Higher, 

Owing  to  Rag  Embargo 

BUILDING  PAPER,  TARRED  FELT. 
— An  advance  in  the  price  of  tarred  felt 
paper  has  become  effective  during  the 
week,  and  it  is  now  quoted  at  $3.35  per 
cwt.  Manufacturers  state  the  reason 
for  the  higher  prices  is  due  to  the  em- 
bargo that  the  British  Government  has 
placed  on  rags.    Dry  fibre  building  paper 
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No.  2  is  quoted  from  62c  to  65e  per  roll, 
which  represents  an  advance  of  2c.  to  5c. 
Tarred  fibre  No.  2  is  quoted  at  75c,  which 
is  an  advance  of  5c  per  roll.  Carpet  felt 
is  quoted  from  25c  to  50c  per  100  pounds 
higher  at  $4.25  to  $4.50. 

Gasoline  Holds  in 

Very  Firm  Market 

GASOLINE,  OIL— There  is  a  firm- 
ness in  the  market  for  all  oil  products 
owing  to  the  continued  heavy  consump- 
tion and  the  high  price  of  the  crude  oil. 
Gasoline  is  still  quoted  at  28y2c  and  29c 
per  gallon,  and  benzine  le  per  gallon  be- 
low these  prices.  Coal  oil  held  in  firm 
market  during  the  week.  Higher  prices 
for  gasoline  are  anticipated  in  the  not 
distant  future.  Oil  companies  are  greatly 
restricted  in  their  deliveries  of  fuel  oil 
and  other  products  owing  to  the  railway 
situation.  One  company  reported  that 
their  deliveries  up  to  the  present  time 
were  210  carloads  behind  the  amount 
their  contracts  called  for. 
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LONDON    MARKETS 


LONDON,  Feb.  15.— Business  has 
been  somewhat  quiet  during  the 
past  week  on  account  of  the  ex- 
tremely cold  weather.  Customers  ap- 
parently prefer  to  stay  in  where  it  is 
warm  rather  than  venture  out  to  do  any 
shopping.  A  number  of  lines  have  ad- 
vanced in  price,  and  further  advances 
can  be  expected.  Collections  during  the 
past  week  have  been  quite  satisfactory. 

Malleable  Fittings 

And  Sisal  Bed  Cords  Up 

MALLEABLE  FITTINGS,  SISAL 
BED  CORDS.— By  the  changing  of  the 
discount  on  malleable  fittings  an  in- 
crease has  been  made  effective  of  ap- 
proximately 10  per  cent.  Classes  B  and 
C  are  now  quoted  at  net  list.  Sisal  bed 
cords  have  also  moved  upward,  follow- 
ing the  advance  recently  made  in  all 
sisal  products.  New  prices  for  the  three- 
ply,  48-foot,  is  $1.35  per  dozen,  and 
$1.65  per  dozen  for  the  60-foot,  three- 

piy- 

Window  Glass  Advances 
Approximately  6  Per  Cent. 

GLASS.— By  the  change  of  the  dis- 
count on  window  glass  to  15  per  cent,  on 
single  and  double  diamond  there  has 
been  an  increase  in  price  of  approxima- 
tely 6  per  cent.  Cut  lights  are  quoted  at 
a  discount  of  50  and  5  per  cent,  off  list. 
Figured  on  the  basis  of  15  per  cent,  off 
list,  following  are  the  net  case  prices: 

Single  Double 

100  ft.  case  case 

Up   to   25  inch    $6  63  $10  11 

26   to  34  inch    6  93  10  93 

35  to  40  inch    7  22  11  56 

41   to  50  inch    10  00  13  17 


51  to  CO  inch  

10  42 

13  48 

61  to  70  inch  

11  13 

14  2S 

71  to  80  inch  

15  60 

81  to  84  inch  

19  35 

85  to  90  inch  

20  70 

91  to  94  inch  

21  25 

95  to  100  inch  

24  65 

101  to  105  inch  

27  20 

106  to  110  inch  

S-  45 

Table  Cutlery  and 

Butcher  Knives  Up 

CUTLERY,  BUTCHER  KNIVES.— 
An  advance  of  6  per  cent,  has  been  made 
effective  in  the  price  of  the  James 
Rodgers  table  cutlery  and  butcher 
knives.  This  advance  follows  the  firm- 
ness in  the  steel  market,  and  the  diffi- 
culties attached  to  the  labor  situation. 
Following  are  the  new  prices  that  have 
been  made  effective  on  the  butcher 
knives  for  the  No.  1707:  5V2-inch,  $3.90 
doz.;  6-inch,  $4.10  doz.;  6y2-inch,  $4.45 
doz. ;  7-inch,  $5.10  doz.;  8-inch,  $615 
doz.;  9-inch,  $6.60  doz.;  10-inch,  $8.75 
doz.;  12-inch,  $13.95  doz.;  14-inch,  $21.25 
doz. 

Tackle  Blocks  Are  Up 

New  prices  that  have  been  made  effec- 
tive on  wood  and  steel  tackle  blocks 
provide  for  an  increase  of  15  per  cent. 

Wire  Nails  Very  Firm 
Steel  wire  nails  are  in  very  firm  mar- 
ket, and  an  advance  in  the  near  future 
would  not  come  as  a  surprise.  Standard 
wire  nails  are  quoted  at  $4.70  base  and 
cut  nails  at  $4.50  per  hundred  pounds 
base. 

Linseed  Oil  Firm 

The  market   for  linseed   oil  held  firm 

at  $1.35  for  raw  and  $1.38  for  boiled  per 

gallon,    in    one    to    two-barrel    lots.      In 

three  to  five-barrel  lots  the  price  is  $1.34 


for  raw  and  $1.37  for  boiled,  while  for 
six  to  nine  barrels  the  price  is  $1.32  for 
raw  and  $1.35  for  boiled. 

Turpentine  Held  Steady 

Prices  in  turpentine  have  remained 
unchanged  here  during  the  week,  and 
are  still  quoted  at  81c  per  Imperial  gal- 
lon in  one-barrel  lots  and  80c  in  two  to 
four-barrel  lots.  For  5-gallon  lots  the 
price  is  88c  per  gallon. 

Rope  Prices  Are  Firm 

Quotations  on  rope  remained  un- 
changed and  firm  at  the  recent  advances. 
Pure  Manila  is  quoted  at  29y2c  per 
per  pound  base,  British  Manila  at  25<- 
per  pound,  and  New  Zealand  hemp  at 
25c. 

Sash  Weights  Are  Higher 

New  prices  that  have  been  made  effec- 
tive on  sash  weights  provide  for  an  ad- 
vance. Solid  are  quoted  at  $3.50  per 
100  pounds,  while  one-pound  sectional 
are  selling  at  $4  per  hundred,  and  for 
the  half-pound  weights  $4.25  per  hun- 
dred. 

Spades,  Shovels 

And  Scoops  Advance 

Spades  and  shovels  have  again  ad- 
vanced. This  will  not  come  as  a  sur- 
prise to  the  trade,  as  the  trend  of  the 
market  has  been  referred  to  several 
times  during  the  past  few  weeks. 

The  advance  for  full  polishing  has 
been  advanced  to  75c  per  dozen.  The 
advance  for  half-polishing  has  been  ad- 
vanced to  50c  dozen. 

New  net  prices  on  shovels  and  spades 
are  now  as  follows: — lsts — Jones  Bull- 
dog, $11.87  doz.;  2nds,  Burns,  $11.48 
doz.;  4ths,  Olds  Fox,  $10.35  doz.;  Light 
Black  Cat,  socket  star,  $9.15  doz. 

Scoop  shovels  have  advanced  5  per 
cent.,  and  the  new  discount  is  now  as 
follows: — 

Hollow  back,  first  grade,  30  per  cenf. 

Hollow  back,  fourth  grade,  20-5  per 
cent. 

Riveted  back,  25-5  per  -cent. 

Washing  Machines 

New  list  prices  issued  on  washing  ma- 
chines are  from  50c  to  $1  each  higher 
than  formerly.  The  discount  remain? 
unchanged  at  50  per  cent. 

Taylor-Forbes  hardware  lines  have  ad- 
vanced in  price.  New  lists  and  dis- 
counts have  been  issued,  and  the  ad- 
vances run  about  25  per  cent. 

McKinnon,  Dash  Co.  hardware  lines 
have  again  advanced,  and  include  ad- 
vances of  approximately  10  per  cent,  on 
whiffletree  irons,  neck  yoke  irons, 
clevises,  snaps,  harness  rinsrs,  etc. 

White  Lead  and  Putty 

Advance  in  Price 

White  lead  has  advanced  50c  per  100 
lbs.,  and  pure  is  now  quoted  at  $15  per 
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Assortments   and   Selling   Helps 


Makes  Old  Rath  Tubs  Clean  and 
.Sanitary. 


Makes     the    Old     Linoleum     Look 
Better  and   Wear  Longer. 


For  Stove  Pities,  Don  Grate  and 
all  Iron  Work,  [ndoors  or  Out. 
a  Wonderful  Seller, 


Bath  Tub  Enamel 

Trial  Assortment  No.  B  T,  7 

6        Pints  at  $1.00 $  6.00 

6  V-     "      "      55c 3.30 

6  V4     "      "      30c '..     1.80 


Less  30%  trade  discount 


$11.10 
3.33 

$  7.77 


Linoleum  Finish 

Trial  Assortment  No.  L,  10 

12  Quarts  at  $1.00 $12.00 

8  Pints     "       55c   4.40 

6  %  Pints  at  30c  1.80 


Less  30%  trade  discount  . 


$18.20 
5.46 

$12.74 


Black  Dazzle  Iron  Enamel 

Trial  Assortment  No.  B  D,  73 

6        Quarts  at  60c  $  3.60 

12        Pints     "    35c 4.20 

24  y2      "        "20c 4.80 


$12.60 
Less  30%  trade  discount  ...      3.78 


$8.82 


Boston  Varnish   Co. 

Fine  Varnishes  and  Enamels. 
Everett  Station,  Boston,  Mass.,  U.S.A. 

CANADIAN    DISTRIBUTORS 

The  J.  H.  Ashdown  Hardware  Co.,  Limited 

'  Calgary,  I  Winnipeg,   Saskatoon 

Sturgeons    Limited.       91     Church    Street,    Toronto 


%mnize 

-     mi  !■» 

Bath  Tub  Enamel 


This    Handsome    Enameled    Steel 
Sign   with   every   Trial   Order. 


^Hy' 

<&*tf\    \Vy  'f-    mm 
-  TttttTti**  ifWr  l^r  fr      imam**. 

¥  mm 


This  Automatic  Novelty  Counter 
Display  Free  with  Every  Trial 
Lot. 


o   o 


BLACK  DAZZLE 

IRON    ENAMEL 
For  Stove  Pioej.  Heaters.  Stum  Pip 


This  Attractive  t  ounter  stand, 
Holding  Can  of  Black  Dazzle, 
with    Every    Trial    Assortment. 


//  interested,  tear  out  this  page  and  keep  with  letters,  to  be  answered. 
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^iianize 


VARNISH 


Here's  Another 


Business    Getter 

What!  another?  You  said  it,  Mr. 
Man.  But  your  surprise  is  par- 
donable. 

Even  the  Boston  Varnish  Com- 
pany can't  live  on  its  reputation. 

When  an  outfit  earns  a  name  for 
being  the  "livest"  in  the  indus- 
try it's  got  to  live  up  to.  it. 

That's  what  we're  doing.  This 
time,  as  you  see,  it's  a  wonderful 
new  window  trim— in  colors. 


to  2\,L 


Free 


Note  the  bold  swash  of  color  in  the  wake  of  the  big  paint  brush.  Imagine 
the  hundreds  of  p^irs  of  eyes  it  will  turn  to  your  window.  No  doubt  about 
it — it's  got  the  attractiveness  and  punch  that  turn  looks  into  sales. 
■  It's  the  sort  of  sales  help  every  live  Kyanize  Dealer  is  looking  for.  Youts 
will  be  sent  on  request.  Use  the  convenient  coupon  herewith. 
TO  LIVE  VARNISH  AND  ENAMEL  DEALERS  EVERYWHERE:  If  there 
is  no  Kyanize  Agent  in  your  locality  we  invite  you  to  write  for  a  copy  of 
the  new,  big  ''Dealers'  Mint  of  Selling  Hints"  and  full  particulars  about 
the  Kyanize  Exclusive  Agency  Plan. 

Boston   Varnish  Company 

Fine  Varnishes  and  Enamels 

Everett  Station,  Boston,  Mass.,  U.S.A. 

CANADIAN  DISTRIBUTORS: 


artlZQ  Agents 


This  coupon  is  for 
your     convenience 


The  J.  H.  Ashdown  Hardware  Co..  Limited 
Calgary.  Winnipeg.  Saskatoon 


Sturgeons  Limited 
91    Church    St.,    Toronto 


Check  in 
Square  Boston    Varnish    Company, 

Everett   Station,   Boston,   U.S.A. 

□  I  sell  the  Kyanize  line  and  want  you  to 
send  me  at  once  your  new  window  trim.  I 
will    use   it   for   at   least   ten   days. 

We  are  interested  in  the  Kyanize  line.  If 
you  have  no  local  agent,  send  me  particulars 
about    the   Kyanize   exclusive   agency    plan. 


D 


Dealer 


Street 


Town     Province. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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100  lbs.  in  ton  lots,  and  $15.30  per  100 
lbs.  in  less  than  ton  lots. 

Putty  has  advanced  30c  per  100  lbs., 
and  is  now  quoted  as  follows: — Stan- 
dard—100-lb.  drums,  $3.85;  25-lb.  drums 
$3.&5.  Pure— 100-lb.  drums,  $4.65;  25- 
lb.  drums,  $4.75. 


Building  Paper  Advances  in  Price 

Some  lines  of  building  paper  have  ad- 
vanced to  the  following  prices: — 
Dry  paper,  No.  2,  62c  roll. 
Tarred  paper,  No.  2,  75c  roll. 
Surprise  paper,  67c  roll. 
Tarred  felt,  $3.35  per  100  lbs. 
Carpet  felt,  $4.50  per  100  lbs. 


WINNIPEG  MARKETS 


WINNIPEG,  Feb.  15.— During  the 
week  great  things  have  been  hap- 
pening with  curling  stone  and 
broom  and  as  a  result  of  the  Bonspiel 
attraction  many  hardwaremen  through- 
out the  West  have  come  into  town — some 
making  it  a  business  trip,  but  most  of 
them  forgetting  business  worries  for  a 
few  days. 

There  has  been  no  let-up  in  the  amount 
of  business  being  handled  by  the  jobbers 
and  the  rush  of  orders  keeps  everyone 
on  the  move.  Figures  for  the  first  half 
of  the  month  are  very  satisfactory,  and 
although  this  is  a  short  month,  jobbers 
expect  a  very  favorable  report  when 
totals  are  available  for  the  whole  month. 

Numerous  Revisions 

In  Prices 

During  the  week  the  revisions  in  prices 
have  been  fairly  numerous  again,  with  the 
usual  upward  trend  noticeable  all  the 
way  through.  Changes  in  bolts  and  nuts, 
rope,  white  lead  and  stove  pipe  feature. 
Linseed  oil  remains  firm  at  prices  pre- 
vailing for  the  past  couple  of  weeks. 

Rope  Prices  Soar 

Clothes  Line  Higher 

Following  the  situation  in  regard  to 
rope  it  remains  extremely  interesting  and 
the  predictions  made  in  HARDWARE 
AND  METAL  from  time  to  time  are  be- 
ing upheld.  An  article  published  a  week 
or  two  ago  dealt  with  conditions  in  this 
market  at  great  length  and  that  advances 
may  continue  for  some  time,  seems  a 
probability.  New  levels  as  regards  prices 
were  again  reached  in  this  week's  revi- 
sions and  the  following  quotations  are  the 
best  available. 

Pure    Manila     30c  11).  basis 

Sisal    24c 

Lath  yarn    24c        " 

British    Manila    ,  25c 

Other  lines  to  be  revised  in  sympathy 
with  these  advances  are  as  noted  below: 

Cotton  Clothes  Lines  Doz. 

48  ft $2  20 

60    ft 2  75 

Sisal    Clothes   Lines — 

48   ft 1  35 

CO   ft 1  65 

72   ft 2  00 

Candle    Wick    Packing    45c    lb. 

Chalk    Lines —  Gross 

18   ft $3  25 

21    ft 4  00 

24    ft 4  20 

30    ft 1   75 

Masons   I. in'  Do-/.. 

White     1  25 

Yellow     1  50 


Bolts  and  Nuts 

Follow  Advance  in  East 

The  latest  advance  in  bolts  shows  some 
lines  and  sizes  now  selling  at  net  list — 
most  certainly  very  high  figures  for  these 
lines.  During  the  past  two  years  ad- 
vances in  bolts  have  been  steady  and  the 
present  prices  come  as  no  great  surprise. 
The"  situation  in  regard  to  steel  and  iron 
is  by  no  means  improved  and  with  the 
impending  crisis  in  the  States  no  relief 
can  be  looked  for  from  that  source.  Small 
rods  are  still  almost  at  a  premium  and 
this  explains  the  situation  as  regards 
bolts  pretty  thoroughly.  The  new  dis- 
counts are  as  follows: 

Carriage  Bolts — 

%    and   smaller,    15%. 

7-16  and   larger,   net  list. 
Machine  Bolts — 

%  and   sanaller,  15%. 

7-16  and  larger,  5%. 
Sleigh   Shoe  Bolts — 

%    and    smaller,   5%. 

7-16  and   larger,   net  list. 
Coach   screws,  25%. 
Plow   bolts,  5%. 
Shaft  bolts,  5%. 

The  latest  prices  issued  on  square  and 

hexagon  nuts  are  based  on  an  advance 

over  list  of  $2  per  100  lbs.  in  full  case 

lots  and  $3  per  100  lbs.  in  less  than  full 

cases.     Net  prices  on  this  basis  are  as 

follows : 

Per  100  lbs. 
Less 

Square    Tapped    Nuts —       than  case         cases 

Vi    $18  00  $17  00 

5-16     16  00  15  00 

%     14  10  13  10 

y2     12  SO  11  80 

%    12  30  11  30 

%     12  00  11  00 

1      1190  10  90 

Hexagon   Tapped    Nuts — 

5-16     21  00  20  00 

%    17  60  16  60 

Ms     15  35  14  35 

%     14  30  13  30 

%     13  75  12  75 

Washers,  Canada  Plate, 

White  Lead  Higher 

Wrought  washers  have  also  been  re- 
vised with  the  following  prices  now  rul- 
ing: 

Full   cases,   10%   discount    -I-    75c   100   lbs. 
Less  than  case,  5%  discount   +   75e  100  Mis. 

Following  the  advance  in  Canada  plate 
recorded  last  week,  comes  advice  of  revi- 
sions in  the  price  of  stove  pipe.  Quota- 
tions are  now  being  made  on  this  basis: 

Per  100  lens.,  riveted  stove  pipe,  6  in., 
$14.75;  7  in.,  $15.85;  ready  to  rivet  stove 
pipe,  6  in.,  $14.75;  7  in.,  $15.85. 

White  lead  again  is  in  the  foreground 


this  week  with  another  small  advance  in 
price.     New  prices  now  available  are: 

Per  100  lbs. ;  Decorator's  pure,  ton  lotsr 
$15.55,  less,  $16.20;  decorator's  special, 
ton  lots,  $14.55,  less,  $15.20. 

No  further  change  has  been  made  in  the 
price  of  linseed  oil  or  turpentine  as  yet. 
From  reliable  sources  expectations  of  a 
further  rise  in  prices  of  linseed  oil  are 
strong  and  it  would  appear  that  to-day's 
quotations  will  seem  good  buying  in  view 
of  what  is  to  come.  To-day's  quotations 
are: 

Per  gal.,  bbl.  lots:  Raw  linseed  oiL 
$1.35;  boiled  linseed  oil,  $1.38.  Turpen- 
tine, 85c- per  gal.,  bbl.  lots;  88c,  per  gal., 
V2  bbl.  lots,  and  90c,  per  gal.,  5  gal.  and 
1  gal.  lots. 

Wood  alcohol  also  goes  to  a  higher 
figure  as  follows : 

Per  gal.,  5  gals.,  $1.73;  1  gal.,  $1.90. 
Cans  included. 

Wrenches  and  Auger 

Bits  Advance 

Important  changes  are  also  recorded 
for  the  week  in  the  advanced  prices  on 
Stillson  and  Trimo  pipe  wrenches  and 
Irwin  auger  bits.  The  new  discounts, 
with  net  prices,  are  given  herewith : 

Stillson  pipe  wrenches,  discounts  55%. 

Each:  6  in.,  90c;  9  in.,  90c;  10  in.,  $1; 
14  in.,  $1.35;  18  in.,  $1.80;  24  in.,  $2.70; 
36  in,,  $5.40. 

Stillson  wrench  parts  now  take  a  dis- 
count of  50%. 

Trimo  pipe  wrenches,  discount  47V2%. 

Each:  14  in.,  $1.55;  18  in.,  $2.10;  24 
in.,  $3.15. 

Trimo  wrench  parts  now  take  a  dis- 
count of  40%. 

Irwin  auger  bits  are  now  quoted  at  30% 
and  Irwin  car  bits  at  35%. 


WHAT    OTHERS    SAY 


Knows  the  Paper 

"We  shall  be  glad  if  you  will  forward 
'HARDWARE  AND  METAL,'  begin- 
ning with  your  next  issue.  The  writer 
was  a  subscriber  of  yours  for  many 
years  while  in  business  in  Guelph,  and 
knows  and  appreciates  the  value  of  your 
publication. 

"GEO.  B.  MORRIS, 

Consumers'  Hardware  Co. 

Lethbridge,  Alta." 
•     •     • 

Money  Out  of  Every  Issue 

"We  make  money  out  of  every  issue 
of  HARDWARE  AND  METAL." 
"G.  R.  WALKER, 

(Walker  &  Merriam), 

Tara,  Ont." 
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MONTREAL     MARKETS 

THE  MA  RKETS  A  T  A  GLA NCE 

Thirty-one  towns  served  by  the  Grand  Trunk  Railway  in 
Ontario  are  shut  off  entirely  for  freight  shipments,  through  the 
operation  of  the  embargo  to  points  east  of  Toronto.  In  these  towns 
there  is  service  by  only  the  one  railway.  The  freight  situation 
continues  to  be  a  perplexing  one  to  wholesalers  and  merchants. 
Wrought  pipe  has  advanced  $4  per  ton  during  the  week  and 
spades  and  shovels  have  been  increased  in  price.  White  lead  in 
oil,  putty  and  linseed  oil  have  all  been  increased  in  price.  Other 
lines  that  have  advanced  include  tarred  and  dry  building  paper, 
carpet  felt,  lamp  chimneys  and  lantern  globes,  whisks  and  toy 
brooms,  table  cutlery,  skinning  knives,  butcher  knives,  expansive 
bits,  posthole  augers,  cross-cut  saws,  claw  hatchets,  lath  hatchets, 
putz  cream,  ash  sifters,  rat  and  mouse  traps,  lamp  wicks,  heater 
wicks,  repair  parts  for  oil  stoves,  ovens  and  heaters.  In  spite  of 
the  handicaps,  business  has  been  fairly  good  during  the  week. 


MONTREAL,  Feb.  14— The  mar- 
kets for  hardware  and  the  me- 
tals in  Montreal  this  week  are 
full  of  firmness  of  tone,  though  reports 
are  rather  to  the  effect  that  there  is  a 
quietness  in  business,  and  a  hesitancy  as 
regards  heavy  buying  owing  to  the  high' 
prices  prevailing.  Deliveries  also  are  ex- 
tremely seriously  hampered  by  railway 
congestion  and  embargoes.  This  applies 
to  outgoing  and  incoming  freights.  Re- 
tailers in  the  country  will  appreciate 
the  troubles  and  make  allowances  for 
wholesalers  trying  hard  to  send  them 
supplies.  One  large  firm  of  metal  mer- 
chants in  Montreal  reported  that  a  car- 
load of  plates  consigned  and  on  the  rails 
at  Cleveland  in  November,  has  not  yet 
reached  Montreal.  The  advances  of  vari- 
ous lines  of  goods  are  recorded  in  the 
matter  following: — 

Shelf  Goods  Again 

Show  Advances  Prices 

SHELF  GOODS.— Certain  important 
lines  of  shelf  goods  have  shown  advances 
this  week,  and  the  market  is  watching 
other  lines  with  care  though  conditions 
are  not  quite  as  "jumpy"  as  within  a 
few  months  back. 

Steel  Squares  Advance 

Last  week,  HARDWARE   AND  ME- 
TAL  advised    a   possibility   of   advance 
in  steel   squares.      These  have  gone   up 
as  predicted,  and  by  about  25  per  cent. 
Cap  and  Set  Screws 

Cap  screws  are  now  20  per  cent,  off 
for  both  square  and  hexagon  head  pat- 
terns. Set  screws  are  27y2  off.  Finish 
and  semi-finish  square  nuts  up  to  1  inch 
are  27i/>  off.  Over  1  in.  they  are  20  off. 
Plain  Grindstone  Fixtures 

Following   are    prices    quoted    by    one 
large  firm  in  Montreal   on  plain   grind- 
stone fixtures :    No.  1  x  15  in.,  $5.25 ;  No. 
2  x  17  in.,  $5.60;  No.  3  x  19  in.,  $6.60. 
Riding  Whips  Advance 

All  lines  of  riding  whips  are  reported 
aip  in  price  by  fifty  cents  per  dozen. 

Wrought  staples  have  advanced  from 


a  former  discount  of  62y2  per  cent,  off 
to  a  discount  of  60  per  cent.  off. 
Scoops  Show  Advance 

Coal,  locomotive,  and  Jones'  scoops 
show  advances  this  week,  the  discount 
quoted  being  30  off.  Crescent  brand 
quotes  20  and  5  off.  All  rivetted  scoops, 
including  Jones',  are  25  and  5  off  now. 
New  Extras  on  Scoops 

New  extras  on  black  shovels  and 
quoted  this  week  also  as  follows:  Full, 
polish,  add  75  cents  (formerly  50  cents). 
Half  polish,  add  50  cents  (formerly  25 
cents). 

Woodscrews  Very   Scarce 

Woodscrews  are  reported  very  scarce 
in  the  lines  used  in  munition  work  (1% 
in.,  1  in.,  %  in.,  and  2  in.  mostly,  in 
various  gauges,  mostly  11  and  12),  and 
there  may  be  price  advances  in  these. 
Arrow  Shades  Cancelled 

"Arrow"  window  shades  (the  lower 
priced  quality)  have  been  cancelled,  ac- 
cording to  report  of  a  leading  firm  in 
Montreal,  and  the  Dominion,  higher 
priced  shades,  remain.  This  means  a  dif- 
ference of  20  cents  per  dozen  on  window 
shades,  but  not  on  one  line  of  window 
shades;  it  is  only  the  cancellation  of  the 
cheaper  line  that  raises  the  cost,  as  it 
were. 

Rogers'  Cutlery  Up 

There  is  a  general  advance  in  Rogers' 
cutlery  lines,  which  will  work  out  to 
about  5  to  10  per  cent.,  according  to 
opinions  in  Montreal,  and  Nevada  sil- 
verware is  advanced  also  by  about  ten 
or  twenty  per  cent.  Calculations  were 
still  to  make  on  these  numerous  lines, 
but  the  advance  is  certainly  there. 
American  Padlocks 

A  well-known  line  of  American  pad- 
locks is  subject  to  a  further  5  per  cent, 
advance,  according  to  one  wholesaler  in 
Montreal.  No  new  prices  have  as  yet 
been  issued. 

Roofing'  Papers  Up 

And  Very  Firm  Too 

ROOFING  PAPERS.— Advances    are 


made  in  roofing  papers  in  Montreal  this 
week,  and  the  prediction  is  even  made 
that  prices  as  now  quoted  may  advance 
again  a  hundred  per  cent,  owing  to  the 
extreme  difficulty  of  getting  raw  mater- 
ials for  roofing  papers.  No.  2  Dry  is 
now  62  cents;  No.  2  (tarred),  75  cents; 
Surprise  sheeting,  67  cents;  Ready 
Roofing,  2-ply,  $1.10;  Ready  Roof- 
ing, 3-ply,  $1.35;  Heavy  tarred  and  dry 
100  lbs.,  and  tarred  felt,  $1.36  per  hun- 
dred pounds. 

Trimo  Wrenches  Show 

Advance  as  Stillsons 

WRENCHES  AND  PARTS.  —  Last 
week,  Stillson  wrenches  advanced  in 
Montreal  as  elsewhere,  and  this  week 
Montreal  wholesalers  note  advances  in 
Trimo  wrenches  also.  The  same  list  as 
applies  to  Stillsons  applies  to  Trimos. 
It  was  given  last  week.  The  discount 
mentioned  by  one  large  firm  is  50  per 
cent.  off.  Following  is  the  Trimo  list 
as  regards  parts: — 
Trimo  Nuts        Jaws     Frames  Spgs. 

6-in $  .12       $  .75       $  .38       3c. 

8-in 15  .80  .42       3c. 

10-in 20  .85  .50       3c. 

14-in 30         1.15  .60       3c. 

18-in 35         1.75  .75      4c. 

24-in 55         2.25  .95      4c. 

36-in 1.10        4.35         1.90       4c. 

The  parts  list  is  also  subject  to  50  per 
cent,  off,  according  to  one  large  firm  in 
Montreal. 

Predicted  That  Wire 

Nails  Will  Reach  $5 

WIRE  NAILS,  ETC.— It  is  being 
quite  freely  predicted  in  an  off-hand 
way,  but  with  some  seriousness  of  tone, 
too,  that  wire  nails  will  perhaps  reach 
$5  base  for  spring  this  year.  No  one 
looking  into  the  iron  and  steel  situation 
could  doubt  the  possibility.  Already 
wire  nails  are  at  $4.75  base,  and  there 
is  a  marked  scarcity,  the  -small  sizes  in 
fact  not  being  delivered  at  present  at 
all.  Cut  nails  at  $4.50  base  are  not  in 
such  important  demand,  but  these,  too 
may  advance.  So  far  no  changes  have 
been  reported  in  wire  in  Montreal,  but 
the  market  for  all  these  products  is  very 
firm,  and  the  situation  is  at  the  mercy 
of  the  steel  and  iron  kings,  and  the 
manufacturers  of  the  products  made 
from  these  most  valuable  metals. 

Serious  Shortages  of 

Sheets  and  Plates 

SHEETS,  PLATES,  ETC.— Nothing 
more  encouraging  than  was  printed  last 
week  can  be  written  this  week  as  regards 
sheets  and  plates.  The  demand  for  tin- 
plate  is  strong,  and  there  is  a  distinct 
suggestion  that  this  line  might  come  in 
for  sharp  advances  should  the  United 
States  go  to  war  in  earnest.  The  market 
is  very  firm  for  this  line.    There  are  few 
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if  any  Canada  plates  left  in  Montreal, 
and  prices  quoted  are  merely  nominal. 
To  get  any  of  these  from  England  at 
present  is  practically  out  of  the  ques- 
tion. To  secure  any  from  American 
mills  is  almost  as  hard,  and  there  is  no 
one  making  them  to  help  the  market  in 
Canada,  nor  can  there  be  for  some  time, 
it  is  thought.  Ten  to  sixteen  gauge 
black  sheets  show  some  advances  in 
price  this  week,  as  will  be  noted  from 
current  quotations.  Bright  cokes  aro 
also  advanced  a  shade  or  two.  Gorbals 
Canada  Plates  (galvanized)  are  also  ad- 
justed upwards  in  price.  It  is  doubtful 
if  any  double  coated  tissue  can  be  found 
in  Montreal,  and  the  same  is  true  of 
charcoal  tin  plates  at  present. 

Iron  and  Steel 

Situation  "Worse" 

IRON  AND  STEEL.  —  "Worse  than 
ever"  is  the  word  of  a  leading  metal 
merchant  in  Montreal  as  regards  the 
situation  affecting  iron  and  steel'  sup- 
plies. Few  mills  are  even  considering 
orders  at  present,  being  filled  up  with 
orders  already  far  in  arrears.  Domestic 
pig  iron  is  quoted  only  nominally  as  last 
week  at  $40  to  $45,  and  it  is  doubtful  if 
any  one  could  fill  any  large  order  for 
iron  in  a  hurry,  as  delivery  difficulties 
were  never  so  pronouncedly  bad.  By 
paying  the  price,  it  is  always  possible 
to  get  goods,  though  not  always  in  the 
quantity  desired,  but  in  the  case  of  iron 
at  present,  even  the  price  may  not  mas- 
ter the  delivery  difficulty.  One  line  of 
tool  steel  quoted  last  week  will  be  found 

shaded  higher  in  price  this  week. 

Basis. 

Common  bar  iron,  per  100  lbs $  3.40 

Refined  iron,   per  100  lbs 3.65 

Horseshoe  iron,  per  1O0  lbs 3.65 

Norway  iron .' 10.25 

Mild  steel 4.30 

Band  steel 4.30 

Sleigh   shoe  steel   4 .  30 

Tire   Steel    4.50 

Toe  calk  steel 5.20 

Mining  tool  steel,   per  lb 0.13% 

Black  Diamond  too!  steel,  per  lb 0.14% 

Spring  steel    6.00 

Stoves  and  Ranges 

And  Coal  Shortage 

STOVES  AND  RANGES.— For  the 
time  being  the  market  is  rather  dull  as 
regards  stoves  and  ranges.  More  activ- 
ity is  anticipated  in  the  course  of  the 
next  couple  of  months,  but  meantime 
there  have  been  no  changes  in  price  to 
note  though  conditions  in  the  iron  trade 
all  point  to  the  great  likelihood  of  fur- 
ther advances  in  articles  made  of  wrought 
and  cast  iron,  and  steel.  The  coal  short- 
age is  causing  jrrave  anxiety  and  diffi- 
culty to  manufacturers  of  stoves  and 
ranges,  as  well  as  the  iron  and  steel 
situation. 

Lead  and  Zinc  Goods 

Keep  in  Firm  Market 

LEAD,  ZINC,  ETC.— Just  for  the  time 
being:  only,  perhaps,  lead  products  have 


not  followed  the  upward  rush  of  prices 
for  the  metal  itself,  that  is  to  say,  the 
prices  of  the  principal  articles  manufac- 
tured from  sheet  lead  and  used  in  the 
plumbing  and  other  trades  remain  for  the 
most  part  as  last  week's  quotations.  The 
only  alteration  made  is  in  fact  an  adjust- 
ment to  easier  figures  for  lead  pipe  to  14 
cents  per  pound  for  coil  lead  pipe,  and 
15  cents  for  cut  lengths  and  for  lead 
waste  pipe.  The  very  low  priced  wire 
solder  quoted  last  week  is  eliminated  this 
week  as  wire  solders  generally  are  much 
costlier  than  other  solders  owing  to  diffi- 
culties of  manufacture.  Zinc  shets  re- 
main as  quoted  last  week.  The  market 
in  all  thes  lines  is  firm. 

Lead  pipe,  lb $0.14  0.14 

Lead  waste  pipe,  lb 0.15  0.15 

Lead  traps  and  bends   Net  list  .... 

Lead  wool,  lb 0.15  

Lead  sheets,  3  lbs.  sq.  ft.   ...  0.14  

Lead   sheets,   3y2   lbs.   sq.   ft.  0.14  

Lead  sheets,  4  to  6  lbs.  sq.  ft.  0.14  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to 
size  lc  lb.  extra. 

Solder,  guaranteed,  lb 0.37  .... 

Solder,  strictly,  lb 0.35  

Solder,   commercial,  lb 0.33  

Solder,  wiping,  lb 0.33  

Solder,  wire,  lb 0.52 

Zinc  sheets,  per  lb 0.33  

Advancing  Market 

For  Old  Metals 

OLD  METALS.— Responding  inevit- 
ably to  the  conditions  as  regards  the 
ingot  metals,  the  markte  for  old  metals 
shows  several  price  advances  this  week 
in  Montreal.  Heavy  lead  pie  is  up  to 
8V2  cents,  an  advance  of  a  quarter  of  a 
cent,  and  may  go  higher.  Yellow  brass 
has  advanced  a  quarter  of  a  cent;  red 
brass  has  advanced  a  full  cent.  Light 
brass  remains  at  last  week's  price. 
Heavy  zinc  is  up  by  a  cent  and  a  half, 
and  heavy  copper  by  the  same  amount. 
The  market  for  old  metals  is  fairly  firm, 
but  there  is  some  hesitancy  in  demand 
on  the  part  of  merchants  while  the  pres- 
ent high  scales  of  price  maintain.  There 
is  scarcity  of  supplies  which  is  partly 
attributed  to  the  effect  of  railway  con- 
gestion preventing  shipments  from  mov- 
ing freely  from  country  points,  and 
partly  to  the  fact  that  manufacture  of 
new  goods  has  been  retarded  much  by  the 
war. 

Tea  lead    0.  6%        

Heavy  lead  pipe  0.  8%         

Yellow    brass     0.16  

Bed    brass    0.20%         

Light  brass   ■ 0.10%         

Heavy  zinc   0.10  

Heavy   copper    0.27  

Old   cast   iron,   per  gross   ton  18.00  19.00 

Stove   plate,   per   ton    11.75  

Old  rubbers,  boots  and  shoes     0.   &%         

Overshnes,   lumbermen's   rub- 
ber boots 0.6%         

Alitn     tires     0.5%  

Bicycle   tires    0.  2%         

In  Market  For  Metals 

Lead  Takes  the  Lead 

INGOT  METALS.— Not  quite  so  dis- 
turbed and  excited  in  market  as  during 
the  past  week,  the  metals  are  this  week 
still  very  firm,  with  lead  occupying  the 
prominent  place,  and  causing  comments 


in  every  lead  using  line  of  industry  from 
painter  to  plumber.  Antimony  is  also 
showing  a  stronger  tendency.  Tin  is  un- 
certain, and  copper  steady  in  price 
though  scarce  in  supply. 

Lead  Advances  Strongly 
LEAD.— Quoted  at  as  high  as  $9.75 
per  100  lbs.  in  New  York  this  week  lead 
is  in  very  excited  market,  and  in  Mont- 
real transactions  in  this  metal  took  place 
early  in  the  week  at  $11.00  per  hundred 
lbs.,  while  for  smaller  quantities  as  high 
as  $12.75  to  $13.00  per  hundred  pounds 
was  being  quoted  up  to  the  middle  of  the 
week.  Present  prices  of  lead  are  said  to 
constitute  a  new  high  record.  Some  Trail 
(B.C.)  lead  changed  hands  at  $11.00  per 
100  lbs.  in  Montreal.  Supplies  are  very 
hard  to  secure  owing  to  railway  difficul- 
ties. 

Antimony  Leaps  With  Lead 
ANTIMONY.— Although  there  was 
only  light  buying  of  antimony  in  Mont- 
real this  week,  the  market  for  this  metal 
was  in  full  sympathy  with  conditions  in 
New  York,  and  kept  pace  with  lead  in 
firming  tendency.  Prices  per  100  lbs. 
varied  from  $32  to  $33  for  large  quan- 
tities, to  $35,  $37.50  and  even  quotations 
of  $38.50  for  smaller  quantities. 
Copper  Keeps  More  Steady 
COPPER. — Perhaps  because  there  is 
very  little  copper  available  in  Montreal, 
and  transactions  are  exceedingly  diffi- 
cult owing  to  the  impossibility  of  giving 
guarantees  as  to  delivery  of  future  or- 
ders, copper  was  in  steady  market  this 
week  with  prices  ranging  from  $36  to  $37 
per  100  lbs. 

Spelter  Uncertain  in  Tone 
SPELTER.: — Varying  prices  were 
found  on  the  Montreal  market  this  week 
for  spelter,  and  while  some  found  the 
tone  of  market  stronger,  others  inclined 
to  quote  easier  prices  than  last  week's. 
For  small  quantities  $17  per  100  lbs.  was 
quoted;  and  prices  of  from  $14.75  to 
$15.00  per  hundred  also  prevailed  on  the 
market. 

Tin  Showed  Variations 
TIN. — While  some  metal  merchants 
found  tin  inclined  to  ease  off  a  shade  in 
price  this  week  after  the  prominence  as- 
sumed by  this  metal  last  week,  others 
found  the  market  still  firm  as  ever  for 
tin.  In  small  quantities  prices  of  from 
$56.00  to  $57.00  were  quoted.  For 
larger  orders  $50  to  $52  were  the  prices 
quoted.  The  market  contains  hints  of 
firmness  still,  but  is  uncertain. 

Aluminum  Keeps  Steady 
ALUMINUM. — There  is  steadiness  in 
the  tone  of  the  market  for  aluminum  at 
present  in  Montreal.  This  metal  is 
quoted  at  $18.00  per  hundred  pounds 
during  the  present  week,  and  at  the  time 
of  writing  showed  no  untoward  tenden- 
cies. 


February  17,  1917. 


47 


TS  IN 


I  III  [!1  Ml  1 1 II  [!T  [1 II I  111  Kill  111  111 


White's,  Ltd.,  Acquire  More  Warehouse 
Space 

Collingwood,  Ont.  —  Whites,  Ltd., 
wholesale  merchants,  have  found  it  ne- 
cessary to  enlarge  their  warehouse  fa- 
cilities, and  have  acquired  another  build- 
ing 30  x  65  ft.,  three  storeys  in  height. 
To  further  facilitate  the  handling  of 
business,  the  firm  is  making  alterations 
in  the  present  offices  and  salesrooms. 

Fire  in  Summerside  Store 
Fire  was  discovered  in  the  office  of 
Brace  &  McKay's  store,  Summerside, 
P.E.I.  The  firm  had  been  busy  stock- 
taking, and  at  six  o'clock  the  office  was 
closed,  it  being  the  intention  of  the  staff 
to  return  and  continue  their  work,  after 
tea.  The  papers  were  left  spread  out 
around  the  desk,  and  many  were  des- 
troyed. 

New  Paper  Board   Mill 

A  new  paper  board  mill,  which  will 
be  erected  in  Winnipeg  by  J.  D.  Mc- 
Arthur,  will  be  a  sixty-ton  board  mill 
in  which  will  be  installed  a  136-inch 
cylinder  machine.  Chip  board  and  all 
kinds  made  from  waste  papers  will  be 
produced.  It  is  expected  that  construc- 
tion on  the  plant  will  soon  start  and 
that  it  will  be  in  operation  before  the 
summer  is  over. 

Northern  Bolt  to  Enlarge  Plant 

The  Northern  Bolt  Screw  &  Wire  Co., 
Owen  Sound,  has  been  incorporated 
with  a  capital  stock  of  $500,000,  to 
manufacture  and  deal  in  nails,  bolts, 
screws,  nuts,  rivets,  tacks,  etc.,  tools, 
machines  etc.  The  company  proposes 
to  build  several  additions  to  the  present 
plant,  including  a  new  muffler  furnace, 
concrete  stock,  additional  nut-making 
machinery,  steam  crane,  new  hot  gal- 
vanizing plant.  Other  additions  will 
be  a  new  clearing  house  about  30  x  50 
ft.,  and  a  keg  and  case  mill  about  50  x 
100  ft. 

Harvie  Pipe  Mayor  of  Amherst 

Amherst,  N.S. — By  one  of  the  largest 
majorities  ever  given  a  candidate  for 
Mayor,  Harvie  Pipe,  of  Dunlap  Bros. 
&  Co.,  wholesale  and  retail  hardware 
was  elected  mayor.  This  is  Mr.  Pipe's 
first  entry  into  the  civic  arena  and  it 
was  only  within  the  past  two  weeks  that 
he  acceded  to  the  request  of  leading 
ratepayers  to  allow  his  name  to  be 
placed   in  nomination. 
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Col.  Gartshore  President  of  Fair 
London,  Ont. — Lieut.-Col.  W.  M. 
Gartshore,  general  manager  of  the  Mc- 
Clary  Manufacturing  Co.,  was  elected 
president  of  the  Western  Fair  Associa- 
tion at  the  annual  meeting  held  on 
Wednesday.  He  succeeds  Capt.  W.  J. 
Reid,  who  died  last  year.  As  Acting 
President,  Lieut.-Col.  Gartshore  present- 
ed the  annual  report  to-day,  in  which 
he  pointed  out  that  this  year  the  West- 
ern Fair  would  mark  its  semi-centennial, 
and  he  proposed  a  special  celebration. 


LIEUT.-COL.  W.  M.  GARTSHORE, 

Who   has   been   elected  President  of   the 

Western  Fair  Association. 

Lieut.  Col.  Gartshore  has  been  taking 
an  active  part  in  public  affairs  and, 
among  other  important  offices,  he  is 
chairman   of  the  Hospital   Board. 

Business  Changes 

Windsor,  Ont. — J.  N.  Richards,  hard- 
ware merchant,  has  sold  to  J.  A.  Prieur. 

Sinclair,  Man. — W.  H.  Smith,  hard- 
ware merchant,  has  sold  out. 

School  Lake,  Man. — Fishman  &  Rob- 
inson, hardware  merchants,  have  dis- 
continued. 

Prussia,  Sask. — Gryde  &  Marshall, 
hardware  merchants,  have  dissolved,  S 
K.  Gryde  continues. 

Admiral,  Sask.— The  J.  A.  McGilliv- 
ray  Co.,  hardware  merchants,  have  been 
succeeded   by  The  Bird   Hardware   Co. 


Medicine  Hat,  Alta. — Petitt-Bell  hard- 
ware Co.,  Ltd.,  has  dissolved,  and  the 
business  will  be  continued  under  the 
name  of  the  Bell  Hardware  Co. 

Bladworth,  Sask. — P.  H.  Robertson 
has  sold  out  his  hardware  stock  and  fix- 
tures to  F.  R.  Robertson,  formerly  man- 
ager of  J.  H.  Millard's  hardware  at  Star 
City,  Sask. 

British  Fair,  Feb.  26— March  9 

The  British  Industries  Fair,  1917,  will 
be  held  in  the  Victoria  and  Albert 
Museums  and  in  the  Imperial  Institute, 
London,  England.  The  trades  whicli 
will  exhibit  in  London  are — Toys  an] 
games;  earthenware  and  china;  glass, 
fancy  goods,  stationery  and  printing. 

New  Incorporations 

The  Gladstone  Brush  Mfg.  Co.,  has 
been  incorporated  at  Ottawa,  with  a 
capital  of  $50,000,  to  manufacture 
brushes  of  all  kinds  at  Toronto.  The 
incorporators  are:  Eldon  Moir,  Donald 
L.  McDonald  and  Oral  N.  Birchard,  all 
of  Toronto. 

T.  F.  Shurly  Co.,  have  been  incorpor- 
ated at  Ottawa  with  a  capital  of  $200,- 
000  to  manufacture  knives,  axes  and 
edged  tools  of  all  kinds  at  St.  Cather- 
ines, Ont.  The  incorporators  are:  Theo- 
dore F.  Shurley,  George  B.  Burson  and 
Harry  Short,  all  of  St.  Catharines,  Ont. 

Industrial   Notes 

St.  Catharines,  Ont.— The  St.  Cathar- 
ines Brass  Works,  Ltd.,  are  building  a 
foundry. 

London,  Ont.— The  Hobbs  Mfg.  Co., 
contemplate  building  a  large  extension 
to  their  local  art  glass  etc.,  manufactur- 
ing plant. 

London,  Ont. — Work  on  the  new  foun- 
dry of  Beatty  Bros,  Limited  will  be 
started  immediately  and  will  cost  ap- 
proximately $30,000 

Hamilton,  Ont. — Construction  work 
has  been  started  on  the  erection  of  an 
addition  to  the  plant  of  the  Canadian 
Shovel   &   Tool   Co. 

Sarnia,  Ont. — Large  additions  will  be 
made  to  the  plant  of  the  Mueller  Mfg. 
Co.,  and  a  considerable  quantity  of  new 
machinery  will  be  installed. 

Montreal,  Que. — The  Canadian  Con- 
solidated Rubber  Co.,  will  occupy  the 
factory  on  Inspector  Street  to  be  short- 
ly vacated  by  the  Ames-Holden-Mc- 
Cready  Co. 


48 


HARDWARE    AND    METAL 


February  17,  1917. 


Title  for  Hardware  Manufacturer. 

The  list  of  New  Year's  honors  contains 
the  name  of  Hon.  A.  E.  Kemp,  who  is 
raised  to  knighthood. 

Honors  and  responsibilities  have  been 
crowding  upon  him  recently.  The  con- 
ferring of  knighthood  follows  fast  upon 
his  appointment  to  succeed  Sir  Sam 
Hughes  as  Minister  of  Militia  and  is  well 
deserved  in  view  of  the  high  responsi- 
bility of  his  cabinet  post. 

Sir  Albert  Kemp's  connection  with  the 
hardware  industry  is  too  well  known  to 
require  mention.  As  president  of  the 
Sheet  Metal  Products  Co.,  his  name  is 
familiar  to  every  hardwareman  in  the 
country,  and  his  latest  honor  will  be 
heartily  seconded  in  the  trade. 

St.  John,  N.B.  News 

Philip  Grannan,  retail  stoves  and 
hardware,  who  has  been  a  member  of 
the  legislature  from  St.  John,  will  be  up 
for  re-election  at  the  coming  general 
elections  on  February  24. 

The  hardware  and  electrical  fittings 
store  of  A.  P.  Belliveau,  Moncton,  was 
destroyed  by  fire  on  February  7,  when 
fire  which  started  in  his  premises  demol- 
ished the  Minto  hotel  building  in  which 
iiis  store  was  located.  His  loss  was  esti- 
mated at  $5,000  with  $2,000  insurance. 

The  contract  for  the  sub-structure  of 
tne  combination  railway  and  passenger 
bridge  across  the  Nerepis  River  on  the 
St.  John  &  Quebec  Railway  has  been 
awarded  to  Powers  &  Brewer,  St.  John, 
N.B.  The  price  for  the  sub-structure  is 
between  $50,000  and  $60,000. 

The  hardware  trade,  which  took  a 
leading  part  in  the  introduction  of  the 
daylight  saving  plan  in  St.  John  last 
summer  again  is  looking  forward  to  the 
adoption  of  the  scheme  this  year.  With 
the  co-operation  of  the  various  Boards 
of  Trade  it  is  expected  that  the  plan 
will  be  put  into  effect  more  generally 
throughout    the   maritime    provinces. 

New  Toronto  Manager. 

R.  D.  Fleming,  for  the  past  two  years 
manager  of  the  Toronto  office  of  Wood- 
Vallance  &  Co.,  wholesale  hardware,  has 
been  promoted  to  a  position  at  the  head 
office  of  the  company  in  Hamilton.  The 
Toronto  business  of  the  company  will  be 
managed  bv  E.B.Ryan,  who  was  former- 
ly with  McLennan  &  Feeley,  in  Van- 
couver and  latterly  with  the  hardware 
department  of  Robert  Simpson  Co.,  To- 
ronto. Mr.  Fleming  will  go  to  Hamilton 
next  week  and  the  duties  connected  with 
the  Toronto  office  will  be  taken  over  by 
Mr.  Ryan  on  Monday  next. 

Western  Canada  Notes 
L.   A.   Ostrum   is   contemplating  leav- 
ing  Lomond,    Alta.      He    is    one    of   the 
pioneer    citizens,    his    store    being    the 
second  erected  in  Lomond 


SIR  ALBERT  E.  KEMP. 

— Courtesy   of  International   Press  Service,   Ltd. 


Friends  of  Charles  Wood,  see.-treas. 
of  the  Prairie  City  Oil  Co.  will  regret 
to  learn  that  he  has  been  in  a  Cleve- 
land hospital  for  nearly  a  month.  His 
recovery  is  expected,  however,  and  Mr. 
Wood  should  be  back  at  work  in  a  week 
or  so. 

The  trade  will  learn  with  regret  that 
Harry  Cunningham,  recently  appointed 
manager  in  Winnipeg  for  Brandram- 
Henderson  Ltd.,  paint  manufacturers, 
was  taken  to  the  hospital  on  Tuesday 
last  week.  Mr.  Cunningham  has  been 
ill  for  several  weeks. 

Personal 

A  Latham,  of  Latham's  Hardware, 
Moose  Jaw,  Sask.,  left  on  Feb.  15  for 
a  trip  to  Boston,  Mass. 

G.  S.  Pope,  of  the  Utica  Drop  Forge 
Co.,  Utica  N.Y.,  has  started  on  a  trip 
from  Winnipeg  to  Vancouver,  calling 
on  the  hardware  trade. 

G.  H.  Mahee,  of  Latham's  Hardware, 
Moose  Jaw,  Sask.,  was  a  visitor  at 
HARDWARE  AND  METAL'S  office 
during  the  week. 

L.  Ross,  representing  H.  S.  Howland 
Sons  &  Co.,  Toronto,  on  the  north  shore, 
and    who   has   been   ill    for   some    weeks 


with  typhoid  fever,  has  returned  to  his 
territory. 

F.  C.  Carman,  representing  the  Canada 
Dry  Cells,  Ltd.,  Winnipeg,  and  Interstate 
Electric  Novelty  Co.,  is  back  in  the  West 
on  his  semi-annual  trip. 

L.  W.  Simms,  of  St.  John,  N.B.,  presi- 
dent and  managing-director  of  T.  S. 
Simms  &  Co.,  brush  manufacturers,  was 
in  Toronto  during  the  week  to  give  testi- 
mony on  labor  conditions  in  New  Bruns- 
wick before  the  commission  presided  over 
by  Justice  Meredith.  He  was  accom- 
panied by  A.  0.  Patriquen,  foreman  of  the 
solid  back  department,  and  together  they 
are  making  a  trip  through  the  Western 
United  States,  where  the  company  is  hav- 
ing some  special  machinery  built  for  their 
brush  factory. 

Canadian  Credit  Men  Have  Retained 
Barrister  to  Draft  Act 

The  Canadian  Credit  Men's  Trusi 
Association,  Ltd.,  have  retained  H.  P. 
Grundy,  barrister,  of  Pitblado,  Hoskin 
&  Grundy,  Winnipeg,  to  draft  a  Bank- 
ruptcy Act  for  submission  to  Associa- 
tion members,  the  wholesale  trade  of 
( lanadfl. 

Mr.  Grundy  claims  that  he  can  over- 
come the  very  serious  difficulties  exist- 
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ing  in  bankruptcy  Acts  in  other  coun- 
tries, such  as  the  establishment  of  bank- 
ruptcy courts,  the  appointment  of  ex- 
pensive referees,  the  excessive  legal 
charges,  the  delays  and  the  one  hundred  - 
and-one  other  things  that  are  the  bug- 
bear of  other  countries. 

Two  of  the  outstanding  features  of 
the  Act  will  be  compulsory  liquidation 
of  an  insolvent  debtor  and  the  discharge 
of  an  honest  debtor  who  has  turned  over 
his  assets  to  his  creditors. 

Death  of  L.  J.  A.  Surveyer. 

Montreal,  Que. — One  of  the  pioneers  of 
the  hardware  trade  has  passed  away  in 
the  person  of  L.  J.  A.  Surveyer.  The 
death  occurred  on  Friday  at  his  resi- 
dence, 357  Lagauchetiere  Street,  after  a 
brief  illness.  He  was  75  years  old.  The 
funeral  took  place  on  Monday. 

The  late  Mr.  Surveyor  was  born  at 
Beauharnois,  Que.,  his  father  being  a 
medical  practitioner  there.  He  came  to 
Montreal  on  completing  his  education 
and  entered  the  hardware  field  with  the 
late  Thomas  Davidson,  of  the  Thomas 
Davidson  Mfg.  Co.  In  1866  he  started  in 
business  himself,  opening  a  hardware 
store  on  Craig  Street  within  a  stone's 
throw  of  the  stand  now  occupied  by  L. 
J.  A.  Surveyor  Limited.  Later  he  moved 
to  Notre  Dame  Street,  just  across  from 
the  Court  House.  That  was,  at  that  time, 
near  the  heart  of  the  city.  Over  thirty 
years  ago  he  moved  to  St.  Lawrence  and 
Craig  Streets  and  there  the  store  has 
stood  ever  since. 

Of  recent  years  he  had  not  undertaken 
much   of   the   active   supervision    of   the 


The  Late  L.  J.  A.  SURVEYER. 

work,  but  his  interest  in  the  business  re- 
mained keen  to  the  end. 

He  married   Miss  Hectorine  Fabre,  a 
sister  of  the  late  Archbishop  Fabre,  of 


Montreal,  and  of  the  Hon.  Hector  Fabre, 
Canadian  Commissioner  in  France.  His 
wife  predeceased  him  many  years  ago. 

He  is  survived  by  four  sons  and  three 
daughters :  Edouard-Fabre  Surveyer,  K. 
C. ;  Arthur,  civil  engineer;  Paul,  advo- 
cate, and  Gustave,  merchant;  Mrs.  N.  K. 
Laflamme  (Eugenie),  Mrs.  Jules  Fournier 
(Therese)   and  Miss  Marie  Surveyer. 


of  spring  hinges  made  by  the  company. 
Copies  of  the  catalogue, 'No.  32,  will  be 
supplied   upon  request. 
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CATALOGUES  AND 
BOOKLETS 


British  Aluminum  Calendar 
The  British  Aluminum  Co.,  London, 
Eng.,  with  Canadian  head  office  60 
Front  St.  W.,  Toronto,  has  issued  an 
attractive  1917  calendar,  showing  The 
Dam,  Kinlochleven.  On  the  reverse 
side  of  the  calendar  is  shown,  a  roll  of 
honor  of  the  staff  and  employees  of 
the  company.  Close  to  1000  employees 
of  the  company  have  given  their  services 
to  the  Empire. 

"The  Man  Behind  the  Counter" 

"The  Man  Behind  the  Counter"  just 
published  by  The  Stanley  Works,  is  a 
thirty-six  page  booklet  written  to  give 
clerks  and  salesmen  some  of  the  valu- 
able selling  points  of  Stanley  Garage 
Hardware.  These  selling  talks  have 
been  worked  into  a  story  which  is  built 
around  a  store  meeting  at  which  the 
buyer  and  the  boss  tell  the  boys  about 
their  Stanley  Garage  Hardware  line. 

Occasionally  one  of  the  clerks  inter- 
rupt the  buyer's  talk  with  questions 
about  the  goods.  The  buyer  or  the  boss 
answer  with  valuable  selling  ideas. 

"The  Man  Behind  the  Counter"  is 
illustrated  with  pictures  of  garages  in 
various  sections  of  the  country  which 
have  been  equipped  with  Stanley  Gar- 
age Hardware. 

A  copy  of  this  booklet  will  be  sent 
free  upon  request  to  hardware  dealers, 
clerks,  or  salesmen. 

All  requests  for  "The  Man  Behind 
the  Counter"  should  be  sent  to  the 
Stanley  Works,  New  Britain,  Conn., 
marked  for  the  attention  of  the  Service 
Department. 

Auto  Supply  Catalogue 

The  Canadian  Fairbanks-Morse  Co., 
Montreal,  have  issued  an  attractively 
gotten-up  dealers'  catalogue  of  auto  ac- 
cessaries and  motor  boat  supplies,  etc. 
The  catalogue  is  splendidly  illustrated, 
many  illustrations  being  in  colors. 
Prices  are  shown  for  all  articles  listed 
in  the  catalogue.  Copies  of  the  cata- 
logue No.  57  will  be  mailed  on  request. 

Chicago  Spring  Butts 

An  attractively  illustrated  catalogue 
consisting  of  40  pa°'es,  has  been  issued 
by  the  Chicago  Spring  Butt  Co.,  Chi- 
cago,   111.,     featuring     the     many     lines 


WHEN    RETAILERS    NEED 
REVENUE  STAMPS 

(Continued  from  page  32.) 

HOSPITALS.  — "Hospitals  are  con- 
sumers when  they  purchase  patent  medi- 
cines to  be  used  for  their  patients;  but 
when  they  sell  patent  medicines  to  their 
patients,  they  are  retailers,  and  the  stamp 
must  be  imposed  at  the  time  of  sale." 

CANCEL  STAMPS.— The  person  sell- 
ing, the  importer,  and  the  manufacturer 
or  producer  whose  duty  it  is  to  affix  a 
stamp  under  this  section,  shall  at  the  time 
the  stamp  is  affixed  cancel  the  same  by 
writing  on  or  across  the  stamp  initials  or 
other  marks  of  identification,  together 
with  the  date  of  such  writing,  or  other- 
wise cancel  the  stamp  in  accordance  with 
regulations  made  by  the  Minister. 

The  Sale  of  Wines. 

The  adoption  of  prohibition  in  the 
majority  of  the  provinces  has  made  the 
clauses  respecting  wines  of  little  import- 
ance. 

It  should  be  noted,  however,  that  "un- 
fermented  grape  juice  is  exempt,"  and 
"all  wines  made  from  other  fruits  than 
the  grape,"  are  exempt  also. 

When  a  bottle  of  wine  is  opened  to  sell 
by  the  glass,  a  stamp  must  be  affixed  and 
cancelled,  with  date  and  initials  of  pro- 
prietor. 


PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  50.) 

drawing  a  solid  line  through  the  points 
of  intersection. 

This  will  give  a  one-half  pattern  up 
to  point  K. 

Fig.  4  shows  how  the  top  piece  A,  B, 
K,  is  developed,  which  is  really  a  repeti- 
tion of  the  course  followed  when  draw- 
ing the  half  pattern,  except  that  the  full 
pattern  of  this  piece  is  shown,  by  simply 
placing  the  compass  on  the  stretchout 
line  C,  D,  at  the  different  points  1,  2,  3, 
4,  5,  6,  7,  and  8,  and,  dividing  the  vertical 
lines  into  equal  portions  below  the 
stretchout  line. 

(Continued  in  next  issue.) 


PAPER    A    MONEY-MAKER 

"Your  paper  has  been  a  money-maker 
for  me  by  following  the  markets  in  each 
number.  I  would  not  like  to  be  without 
it. 

"E.  E.  JOHNSTON, 

Lansdowne,  Ont. " 


February  17.  1!)17. 


BY   THOMAS   STANFIELD 


IN  the  last  issue  we  dealt  with  the  in- 
side round  piece  in  connection  with 
an  extension  chimney  top,  the  accom- 
panying plate  shows  'the  top  part  of  the 
chimney  cap,  and  how  to  develop  the 
pattern  for  it. 

A  full  elevation  of  the  whole  extension 
is  shown  in  Fig.  1,  along  with  plan 
of  cap.  First  draw  the  tap  as  shown 
at  AA,  BB,  CC,  DD,  and  EE,  this  to  be 
same  size  as  the  octagon  piece  shown  in 
plate  40  which  appeared  in  last  issue. 
Next  draw  the  plan,  with  line  intersect- 
ing any  two  sections  and  the  centre  E. 
Now  draw  a  vertical  line  as  in  Fig.  2,  A, 
D,  E,  B,  and  with  compasses  measure 
off  the  various  distances  between  line  E 
in  plan  and  points  AB,  AB,  DE,  DE  to 
the  vertical  line  in  Fig.  2.  To  procure 
the  true  length  of  material  required  for 
the  pattern,  transfer  the  measurements 
from  one  side  of  the  elevation  B  to  E, 
E  to  D  and  D  to  A,  to  the  vertical  line 


in  Fig.  2,  by  joining  the  various  points 
of  intersection.  The  pattern  for  one  side 
of  the  octagon  piece  is  now  complete. 
This  is  all  that  will  be  needed,  as  all  the 
eight  sides  are  the  same.  Allow  as  shown 
a  small  piece  of  sheet  metal  for  joints 
which   is   generally   riveted. 

Fig  3  shows  the  plan  and  elevation  of 
an  octagon  stand  or  newel  post.  While 
there  are  not  very  many  of  such  articles 
made  these  days,  the  developing  of  the 
patterns  will  prove  very  interesting  prac- 
tice. First  draw  the  outline  shape  as 
shown  at  A,  B,  C,  D,  E,  F,  next  the 
plan,  dividing  same  with  eig'ht  equal 
parts  from  the  centre.  The  outer  corn- 
ers will  show  the  student  how  to  arrive 
at  the  proper  way  to  design  the  propor- 
tions on  the  post  equally,  by  drawing 
lines  from  the  moulded  parts  to  the 
mitre  lines  on  the  plan.  The  base  CD,  is 
merely  an  octagon  box  with  hole  in  top 
of  same,  which  will,  when  complete,  be 


covered  over  by  the  post.  Fig.  5  shows 
shape  of  braces  that  may  be  fitted  inside 
the  base  piece  to  stiffen  it. 

Now  draw  a  stretchout  line  in  line 
with  centre  of  plan  and  measure  the  side 
of  post  from  points  H,  F.  J,  K,  as  fol- 
lows H,  1,  2,  3, 4, 5  and  so  on  to  10,  then 
the  true  length  between  F  and  J  in  one 
measurement.  Next  from  J  to  K  into 
smaller  parts,  transfer  these  measure- 
ments to  the  stretchout  line. 

From  these  points  on  side  of  elevation 
draw  a  number  of  vertical  dotted  lines 
down  to  the  mitre  line  L,  and  again  from 
points  developed  on  mitre  line  L  draw 
a  number  of  lines  parallel  with  the 
stretchout  line. 

After    drawing    vertical    lines    across 

these  parallel  lines  at  the  various  points 

1,  2,  3,  4,  etc.,  till  15  is  reached,  only  one 

more  operation  is  required,  viz.,  that  of 

(Continued  on  page  49.) 
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NEW    H. 


OFFERED   TO   CANADIAI 


HARDWAREMEN 


BOTTLE  CAPPER 

The  Enterprise  Mfg.  Co.,  Philadelphia, 
offers  to  the  trade  a  new  product  called 
the  "Enterprise"  bottle  capper,  here 
illustrated.  The  makers  state  that  any 
size  bottle,  from  3  in.  to  14  in.  high,  can 
be  capped  with  this  machine.  The  ad- 
justment for  height  is  accomplished  by 
loosening  the  clamping  cross  bar  by 
means  of  the  thumb  nut.  This  will  allow 
the  sliding  up  or  down  of  the  side  rods. 
The  makers  claim  that  two  dozen  bottles 
can  be  capped  in  the  same  time  required 


Enterprise  Bottle  Capper. 

to  cork,  tie  and  seal  one  bottle  in  the 
old-fashioned  way,  besides  relieving  the 
labor  necessary  to  press  corks  tightly. 
The  capper  is  said  to  be  especially  adapt- 
ed for  use  in  bottling  establishments  of 
all  kinds,  drug  stores,  canning  clubs,  for 
citrate  magnesia,  and  the  home  for 
bottling  grape  juice,  catsup,  etc.  The 
height  of  the  capper  over  all  is  23  in.; 
height  above  table,  16  inches;  width,  7 
indies;  weight,  8%  lbs. 


STEEL  GRIP  RUBBER  SET  BRUSHES 

The  Bbeekh  Bros.,  Co.,  Toronto,  an- 
nounce a  new  line  of  "Steel  Grip"  rub- 
ber set  paint,  varnish,  stencil,  glue  and 
shaving  brushes.  The  makers  state  that 
the  combination  of  a  steel  grip  and  rub- 


ber setting  gives  such  a  secure  grip  that 
each  bristle  is  held  firmly  and  cannot 
come  out.  The  bristles  are  set  in  thor- 
oughly hardened,  best  quality  rubber,  re- 
inforced and  protected  by  Boeckh's  steel 


Boeckh  Bros.  "Steel  Grip"  Rubber-set 
Brushes. 

grip,  or  compressed  steel  ferrule.  There 
are  several  designs  in  the  new  brushes, 
and  a  special  catalogue  covering  same  is 
being  prepared.  Copies  and  complete  in- 
formation regarding  the  new  line  will  be 
mailed  on  request. 


NIAGARA  BAR  BUMPER 

Kinzinger,  Bruce  &  Co.,  Niagara  Falls, 
N.Y.,  are  marketing  the  Niagara  resilient 
spring  bar  bumper.  The  makers  state 
that  it  is  a  fact  that  in  most  cases  of 
collision  with  another  car  or  the  garage 
door  frame,  or  a  tree  or  pole,  the  blow  is 
taken  near  the  end  of  the  bumper  bar, 
and  not  in  the  middle.  The  "Niagara" 
universal  spring  bar,  therefore,  is  made 
with  a  double  spring  loop  at  both  ends, 
so  as  to  afford  the  greatest  amount  of 
resiliency  at  that  part  of  the  bumper 
which  most  often  takes  the  shock.  The 
oil-tempered  bar  is  made  of  somewhat 
stouter  stock  than  is  generally  used,  and 
this,  it  is  said,  will  stand  up  under 
severe  usage,  and  protect  the  car  from 
strain,  and  the  lamps  and  radiators  from 
damage. 

The  universal  attachments  fit  most  of 
the  popular  cars  in  use  in  Canada  to- 
day, and  are  adjustable,  so  that  bars  can 
always  be  fitted  in  proper  position  for 
appearance  and  efficiency.  Prices  and 
descriptive  matter  can  be  secured  by 
writing  to  the  manufacturers. 


Easily  attached 
with  strong  clips, '/- 


STANLEY  HEAVY  T-HINGE 

The  Stanley  Works,  New  Britain, 
Conn.,  has  placed  on  the  market  a  heavy 
T-hinge,  with  reverse  pad.  Very  little 
time  and  labor,  it  is  claimed,  is  used  in 
applying  this  hinge,  as  the  jamb  of  the 
door  only  is  mortised,  the  door  put  in 
place  and  the  surface  leaf  applied  to  the 
surface  of  the  door.  These  SC963  JI 
hinges  are  packed  with  screws,  one  pair 
in  a  box,  and  also  in  complete  sets  of 
hardware   for  the   garage   door.      These 


Stanley  Heavy  Tee  Hinge. 

siets  consist  of  hinges,  bolts,  latches, 
hasps,  door  holders  and  handles.  These 
reverse  pad  T-hinges  can  be  furnished 
in  10-12-14  and  16-inch  sizes,  and  are 
finished  in  dead  black  japanned.  For 
further  information,  prices,  etc.,  write 
to  the  Stanley  Works,  New  Britain, 
Conn. 


Flight  Sub-Lieut.  G.  Reginald  Mar- 
shall, R.N.S.A.,  son  of  Geo.  A.  Mar- 
shall, manufacturers'  agent,  Toronto, 
who  is  now  in  France,  has  secured  his 
pilot's  certificate  and  will  shortly  re- 
turn to  England,  from  whence  he  will 
probably  be   ordered   on   active   service. 


Double  loop  spring 
ensures  resiliency 


iij|ll,ll  ^  'llllll^i^l!iu*-    **~tteavy.  one  piece,  oil  tempered  bar  2  X¥o* 

™w^^~~—-  ~^-/Yo  clumsy  overlapping  adjustment,  no  c/amps  to  break 
'  Face  hansomely  finished  in  Nickel-  remainder.  Black  Ename/ 

Niagara  Bar  Bumper. 
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Get  Started  on  Spring  Plans 

The  Big  Selling  Season  for  Paint  is  Coming  Closer 
Spring  the  True  Hardwareman  Gets  the  Paint 
Fever — HaveYon  Got  It  ? 


—  In 


IN  three  weeks'  time  the  winter  will 
be  losing  hold.  The  hardest  season 
in  the  paint  department  is,  therefore, 
getting  near  its  end  and  the  biggest  and 
busiest  season  is  close  at  hand. 

This  means  that  the  hardware  dealer 
who  aims  to  make  his  paint  profits  big 
must  be  planning  and  preparing  for  the 
big  spring  campaign.  The  comparative 
si  agnation  of  the  late  winter  must  be 
made  to  give  way  to  the  impending- 
rush  and   skurry. 

The  first  step  is  to  get  the  stock  sort- 
ed up  and  ready,  and  it  is  not  too  early 
to  get  started  on  this  preliminary  step. 
Paint  tins  have  a  tendency  to  get  dusty 
and  dingy  during  their  winter  sequestra- 
tion. A  dull  afternoon  might  be  select- 
ed for  a  cleaning  up  bee  in  the  depart- 


ment. Have  all  the  tins  dusted  and 
brushed  up,  the  labels  adjusted,  the 
stock  properly  sorted — and  then  bring 
it  forward  to  the  part  of  the  store  where 
it  is  intended  to  lodge  the  department 
for  the  "spring  drive."  It  is  not  too 
early  to  do  this.  In  fact,  it  will  soon  be 
too  late,  because  the  trade  will  soon  be 
starting. 

Once  said  a  hardwareman  who  had 
been  out  of  the  active  retail  field  for  a 
few  years:  "The  first  sign  of  spring  al- 
most make  me  restless.  I  feel  as  though 
1  wanted  to  get  back  behind  the  counter 
in  the  paint  and  brush  department." 
Early  spring  arouses  different  longings 
in  different  men.  Some  want  to  get 
away  with  a  fishing  rod,  some  want  a 
gun.     This  man  true  to  his  long  train- 


ing, fe'.t  the  tug  of  the  old  spring  race 
for  the  dollars  and  cents  that  are  to  be 
collected  in  the  paint  business. 

As  these  lines  are  written  the  sun  is 
shining  brightly  and  Old  Sol  is  busy  un- 
dermining the  constitutions  of  the  snow- 
drifts. Tomorrow  it  may  be  as  cold  as 
Greenland  again ;  but,  forgetting  the  pos- 
sible vagaries  of  weather  man,  the  fact 
remains  that  to-day  there  is  a  feeling  of 
spring  in  the  air.  If  those  who  read 
this  article  have  the  real  hardware  spir- 
it— the  spirit  of  the  ex-hardwareman 
quoted  above — they  will  be  feeling  the 
desire  for  a  start  on  the  spring  paint 
campaign. 

Obey  that  impulse !  Get  started  on 
your  preparations  at  once. 


B.  T.  Brochure,  No.  33 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.,  have 
just  issued  Brochure  No.  33,  a  treatise 
on  barn  construction,  printed  in  French. 
Copies  will  be  mailed  on  request. 


It  is  time  to  think  of  displays  of  paint  and  accessories.     Herewith  is  shown  a  neat  and  practical  suggestion. 
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Boeck's  "Steel  Grip"  Rubber  Set  Brushes 


The  Mark  that 
Guarantees  the 

Perfect  Brush 


The  Boeckh  Trade-Mark  has  long  been 
recognized  by  the  trade  as  synonymous 
with  the  Highest  Standard  of  Brush- 
making. 

This  Mark  is  also  coupled  with  "Steel 
Grip"  reputation,  which  has  won  recog- 
nition from  merit,  and  the  "Bristles 
Can't  Come  Out"  feature.  Added  to 
this  Steel  Grip  we  have  coupled  the 
Rubber  Set  feature,  which  ensures  not 
only  a  firm,  but  a  lasting  grip — conse- 
quently Boeckh 's  Brushes  have  won  the 
good-will  of  practical  men  who  were 
quick  to  see  the  advantages  of  "Steel 
Grip"  Rubber  Set  Paint  and  Varnish 
Brushes  over  ordinary  makes. 

Our  Catalogue  should  have  a  place  near 
your  order  desk  ready  for  service. 


The  Boeckh  Bros.  Co.,  Ltd. 

Toronto,  Canada 


AMIESON'S 

Pure  Prepared  Paints 


The  quality  of  Jamieson's  Paints  gives  them 
a  long  life  after  application. 

This  feature  and  the  ease  with  which 
Jamieson's  are  applied  without  fuss  or  muss 
has  kept  Jamieson's  Paints  on  the  market  for 
over  fifty  years,  and  what  interests  you — the 
dealer — is  our  liberal  profit. 

Have  you  looked  into  ur  propo- 
sition? Let  us  tell  you  about  it. 


R.  C.  JAMIESON  &    CO.,  Limited,  Montreal,   Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TORONTO 

TORONTO,  Feb.  16.— There  have 
been  some  important  changes  in 
paint  lines  during  the  week. 
White  lead  has  advanced  50c  per  hun- 
dred, and  putty  'has  also  been  moved  up- 
ward. Turpentine  in  some  quarters  is 
quoted  down,  and  there  is  an  easier  tone 
to  this  market.  Shellac  has  been  moved 
up  from  the  lower  levels,  and  there  is 
a  firmness  in  the  market  that  to  some 
wholesalers  clearly  points  to  higher 
prices  in  this  commodity.  Linseed  oil 
held  in  a  firm  market  at  the  prices 
quoted  last  week,  with  a  continued  tight- 
ness in  the  matter  of  getting  flax  seed. 
Stocks  are  comparatively  light,  and  the 
oil  is  hard  to  obtain.  Glass  manufac- 
turers in  the  United  States  have  with- 
drawn their  prices,  which  is  taken  as  a 
precursor  that  higher  prices  are  inevit- 
able in  the  producing  centres.  Whole- 
salers have  not  yet  started  to  make  ship- 
ments on  spring  orders  on  account  of 
the  freight  situation,  as  is  their  custom 
about  this  time  of  year  in  normal  times. 
Some  concerns  report  a  heavy  forward 
booking  on  paint,  which  to  some  seems 
to  indicate  that  merchants  are  stocking 
up  in  anticipation  of  still  higher  prices. 

Linseed  Oil  Supplies 

Are  Somewhat  Meagre 

LINSEED  OIL.— Owing  to  the  cur- 
tailed operations  of  the  crushers  .through 
their  inability  to  get  flax  seed  from  the 
•Canadian  West,  supplies  of  oil  are 
rapidly  dwindling.  There  is  consider- 
able inquiry  for  oil,  but  very  little  to  be 
had.  Prices  have  advanced  5c  per  gal- 
lon during  the  week,  and  a  firm  position 
is  maintained.  Cash  flax  seed  at 
Winnipeg  has  been  sagging  toward 
lower  levels.  The  price  on  Wed- 
nesday of  this  week  was  $2.50  per 
bushel  while  the  closing  price  on 
Wednesday  of  last  week  was  $2.55  per 
bushel.  On  the  previous  day,  Tuesday 
of  last  week,  seed  was  at  $2.50%  per 
bushel.  There  continues  to  arrive  at 
Winnipeg  a  stream  of  cars  of  flax  seed 
for  inspection,  although  Hie  number  is 
not  large.  For  the  six  days  ending  with 
Wednesday  of  tins  week  the  number 
totalled  88  cars,  which  is  slightly  over 
11  cars  per  day.  But,  as  pointed  oul  in 
these   columns   heretofore,   the   price   of 

•  .  .1   is  not    the  dominating  factor  in   the 


market  at  present.  If  seed  were  being 
given  away  at  Winnipeg,  and  the  em- 
bargo on  the  transportation  of  seed  held 
as  firmly,  there  would  still  be  the  acute 
situation  with  respect  to  linseed  oil  in 
the  Eastern  consuming  centres.  When 
the  relief  will  come  will  depend  en- 
tirely on  the  freight  situation.  Follow- 
ing are  the  quotations  : 
Raw  Boiled 
Per  gal.  Per  gal. 

1  to  2  barrels   $1.40       $1.43 

3  to  5  barrels   1.39         1.42 

6  to  9  barrels   1.37        1.40 

Turpentine  Quoted 

Lower  in  Some  Cases 

TURPENTINE.— In  the  primary  mar- 
ket there  was  a  decline  of  2c  per  gallon 
in  turpentine  quotations  during  the 
week,  but  at  the  decline  there  is  now 
evident  a  firmness  owing  to  the  fact  that 
a  heavy  frost  is  reported  to  have  burst 
many  of  the  cups  that  are  attached  .to 
the  long-leafed  pine  to  catch  the  sap  or 
gum.  It  is  stated  that  this  may  have 
the  effect  of  delaying  the  March  and 
April  movement  of  turpentine  and  rosin. 
Lessened  receipts  as  a  result  of  this  con- 
dition may  have  the  effect  of  putting  a 
firmness  in  the  market  for  delivery  dur- 
ing February,  March  and  April.  Locally 
the  demand  for  turpentine  has  been 
light.  For  the  most  part  prices  held 
steady,  but  in  some  instances  they  were 
quoted  down  2c  below  the  lowest  quota- 
tion of  last  week. 

Per  Imp.  gallon. 

1  barrel    lots    $0.75-0.81 

2  to  4  barrels    0.74-0.80 

5-gallon    lots    0.80-0.88 

White  Lead  in  Oil 

Has  Advanced  50  Cents 

WHITE  LEAD  IN  OIL.— The  firmness 
that  was  noted  in  the  white  lead  in  oil 
market  for  several  weeks  past  has  de- 
veloped into  higher  prices  and  an  ad- 
vance of  50c.  per  hundred  pounds  has 
become  effective  quite  generally.  In  less 
than  ton  lots  the  price  is  now  $15.30  per 
hundred  pounds  and  in  ton  lots  $15. 
There  has  been  an  excitable  market  in 
pig  lead  during  the  week  at  the  primary 
points  and  advances  of  75c.  to  $1.25  per 
hundred  pounds  have  been  made.  Tn  the 
New  York  market  piur  lead  was  quoted  up 
as  high  as  $9.25  and  $9.75  during  the  week 


as  compared  with  $8.50  a  week  ago.  In 
the  face  of  the  linseed  oil  situation  which 
makes  it  impossible  for  the  crushers 
to  get  seed  from  the  Canadian  West 
as  long  as  the  embargo  holds  tight,  and 
also  in  the  face  of  the  position  in  pig  lead, 
there  is  a  continued  firmness  in  pig  lead 
at  the  recent  advance.  • 

Firmness  in  Paint 

Due  to  Oil  and  Lead 

MIXED  PAINTS.— There  is  a  continued 
firmness  in  the  price  of  readyr-mixed 
paints  due  to  the  situation  in  linseed  oil 
and  the  higher  price  for  white  lead. 
Furthermore,  with  white  lead  in  oil  in  a 
strong  position  and  higher  prices  anti- 
cipated in  that  quarter  there  is  every  in- 
dication that  mixed  paints  are  in  a  strong 
position.  Some  of  the  manufacturers  re- 
port their  bookings  for  forward  delivery 
have  been  heavier  than  at  any  season  in 
the  past.  They  give  it  as  their  opinion 
that  merchants  have  been  stocking  up  to 
some  extent,  at  least  the  size  of  their 
orders  would  seem  to  indicate  this  trend 
in  the  business.  Wholesalers  have  not 
yet  started  shipments  of  their  spring 
orders,  being  dubious  about  the  freight 
situation.  It  is  usual  at  this  time  of  the 
year  to  begin  deliveries. 

Putty  Has  Advanced 

20c  Per  Hundred  Pounds 

PUTTY.— An  advance  of  20c.  per  hun- 
dred pounds  has  been  made  effective  in 
price  of  putty  during  the  week.  Bulk 
putty  in  casks  is  now  quoted  at  $3.40  per 
hundred  in  less  than  ton  lots,  $3.85  per 
hundred  pounds  for  100-lb.  drums,  $3.95 
for  25-lb.  drums,  $4.20  for  12V2-lb.  irons, 
and  $4.10  for  bladders  in  barrels.  In 
some  quarters  quotations  are  made  10c. 
below  these  figures  in  each  instance.  The 
scarcity  of  whiting  and  the  high  price  of 
linseed  oil  are  accountable  for  the  in- 
crease in  price. 

Glass  Manufacturers 

Have  Withdrawn  Prices 

GLASS. — Dealers  have  been  notified 
by  the  manufacturers  in  the  United 
States  that  recent  quotations  on  glass 
have  been  withdrawn  pending  the  issu- 
ance of  new  ones.  This  is  taken  as  a 
strong  indication  that  there  will  be  higher 
prices  at  the  producing  centres  in  the 
near  future.     One  of  the  manufacturers 
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Follow  the  Line  of 
Least  Resistance 


Paint  widely  advertised  and  favourably 
known  is  half-sold. 

If  you  stock  it,  your  turnover  is  more  fre- 
quent. You  do  not  have  to  try  so  hard  to 
sell  it,  and  can  devote  more  time  to  promot- 
ing the  sale  of  other  merchandise. 

Follow  the  line  of  least  resistance  and 
sell 

B-H  "English"  Paint 

because  it  is  advertised  so  much,  and  known  so  well  that  it 
moves  frequently  and  profitably. 

Its  reputation,  based  on  satisfactory  performance,  is 
being  brought  home  to  your  customers  daily  in  the  news- 
papers, magazines  and  bill-boards. 

You  can  cash  in  on  this  advertising  every  day  if  you  are 
one  of  our  agents. 

If  we  are  not  represented  in  your  town,  we  will  be  glad 
to  hear  from  you. 


Montreal  Halifax  St.  John  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


Ob" 
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has  already  advanced  their  prices  16  per 
cent,  and  this  is  taken  as  a  probable  basis 
to  anticipate  the  amount  that  other  manu- 
facturers will  increase.  Manufacturers 
assert  they  are  having  great  difficulty  to 
uet  sufficient  supplies  of  natural  gas  for 
the  operation  of  their  plants,  and  this 
coupled  with  inability  to  get  raw  mater- 
ials in  sufficient  quantity  has  caused  the 
firmness.  Locally  glass  is  being  quoted 
at  15  per  cent,  off  list  for  the  most  part. 
Stocks  are  fairly  heavy  in  this  district. 

Shellac  Moves  to 

Still  Higher  Levels 

SHELLAC. — Continued  firmness  in  the 
shellac  market  has  caused  some  of  the 
dealers  to  move  their  prices  upward  from 
the  lower  levels  quoted  last  week.  Pure 
white  is  now  being  quoted  from  $3  to 
$3.25  per  gallon,  and  pure  orange  as  high 
as  $3  per  gallon.  There  are  intimations 
from  well-informed  sources  that  prices 
in  this  commodity  will  in  all  probability 
be  higher.  Gum  shellac  has  also  been 
quoted  up  at  higher  levels,  the  range 
being  given  in  the  current  quotations. 

Question  of  Price  of 

Glue  is  Not  a  Factor 

GLUE. — There  is  an  excited  market 
for  glue  and  dealers  who  have  supplies 
have  little  trouble  in  disposing  of  their 
holdings.  Their  one  concern  apparently 
is  to  limit  the  sales  in  order  that  they 
may  be  able  to  take  care  of  their  cus- 
tomers' needs.  Larger  users  of  the  com- 
modity are  eager  purchasers  and  are 
buyers  regardless  of  what  price  may  be 
asked.  Glue  stocks  are  very  light  at  pre- 
sent and  further  supplies  seem  difficult  to 
obtain.  Prices  quite  generally  have  been 
moved  upward  during  the  week  for  any 
stocks  that  remain.  English  common 
sheet  glue  is  quoted  at  30c.  to  35c,  Eng- 
lish prima  at  38c,  cake  bone  at  30c,  hide 
glue  at  35c  to  38c,  and  ground  <rlue  at 
30c  to  33c  Quotations  are  merely  nom- 
inal as  dealers  are  conserving  their  sup- 
plies. 


MONTREAL 

MONTREAL,  Eel).  15.  —  White 
lead  in  oil  is  the  most  firmly  ad- 
vancing feature  of  a  market 
which  is  firm  generally  this  week,  and 
prices  have  altered  upwards,  as  predict- 
ed in  BARDWARE  AND  METAL  last 
week.     Putty  is  also  advanced  this  week. 

Linseed  oil  is  in  seriously  complicated 
condition,  and  whiting  is  harder  than 
ever  to  secure.  Turpentine  is  in  a  mar- 
ket with  every  indication  of  advancing 
prices,     though     primary     markets    show 

fluctuating  symptoms.  Class  looks  like 
advances  before  long,  though  still  mar- 
keted at  prices  which   have   maintained 

until  they  are  coming  close  to  actual 
cost    and    even    less    than    cost.       Shellac 

i^   showing  signs   of   distress    following 


notice  of  a  British  embargo  against  fur- 
ther supplies  from  India.  The  market 
for  brushes  is  still  firmer  than  ever,  and 
likely  to  remain  so. 

White  Lead  in  Oil 

Advances  in  Price 

WHITE  LEAD  IN  OIL.— As  indicat- 
ed very  plainly  in  HARDWARE  AND 
METAL  last  week,  white  lead  in  oil 
was  simply  bound  to  advance  in  price, 
owing  to  the  tremendous  advances  in  fhe 
metal,  and  the  stringent  situation  as  re- 
gards the  oil.  An  advance  of  fifty  cents 
per  100  lbs.  in  white  lead  in  oil  went 
into  effect  on  Friday  of  last  week  as 
predicted,  and  the  new  prices  are  as 
follows : — 
White  Lead  in  Oil  Per  100  lbs. 

In  1  ton  lots $14.80 

In  5  ton  lots 14.50 

Less   than  1  ton    15.10 

As  the  metal  has  since  last  week  con- 
tinued to  advance  heavily  in  price,  and 
there  is  no  relief  as  regards  the  oil, 
while  any  relief  will  probably  affect  sup- 
ply rather  than  price  scales,  very  mark- 
ed tendency  to  firmness  still  exists  as 
regards  white  lead  in  oil  and  there  might 
be  a  further  advance  before  long. 

Linseed  Oil  Still 

Very,  Very  Scarce 

LINSEED  OIL.— There  is  this  week 
no  relief  as  regards  the  unprecedented 
difficulties  which  beset  linseed  oil. 
Crushers  are  doing  their  best  to  take 
care  of  customers'  requirements,  but 
there  is  not  much  oil  even  in  reserve, 
and  consequently  the  large  users  of  lin- 
seed oil  are  not  parting  with  any  to  the 
retail  trade  if  they  can  possibly  help  it. 
The  nominal  quotations  .for  linseed  oil, 
as  given  last  week  were  advanced  this 
week  by  firms  willing  to  quote  a  price, 
though  not  in  the  market  to  sell  linseed 
oil,  the  lowest  quotation  for  raw  lin- 
seed oil  being  put  at  $1.25  a  gallon. 
Hope  of  better  things  as  regards  sup- 
ply was  held  out  in  the  shape  of  assur- 
ance that  the  present  trouble  is  more 
on  account  of  railway  congestion,  and 
that  there  is  a  good  supply  of  flax  seed 
in  the  Northwest,  which  will  mean  suf- 
ficient oil  for  requirements  when  the 
railway  difficulties  show  some  improve- 
ment. Prospects,  however,  are  not  fq£ 
much  lower  prices  in  linseed  oil  for  the 
immediate  future.  There  is  every  indi- 
cation of  firmness  in  the  matter  of  price 
for  some  time.  Following  are  the  nomi- 
nal quotations  this  week: — 
Linseed  Oil  Raw  Boiled 

1  to  4  bbls $1.25         $1.28 

Turpentine  Found 

in  Firmer  Market 

TURPENTINE.— While  hints  were 
aeard  of  passing  easing  of  markets  for 
turpentine  in  the  South,  nO  change  could 
possibly    he    made    in    Montreal    turpen- 


tine conditions  by  so- transient  a  factor, 
and  some  firms  indeed  found  the  market 
for  turpentine  going  towards/  greater 
firmness  in  Montreal,  with  turpentine, 
quoted  as  high  as  80  cents  a  gallon  in 
carload  lots.  The  higher  quotations  in 
the  range  of  prices  last  week  were  ad- 
vanced by  one  firm  fully  rive  cents  on 
account  of  this  firmness  of  tone  detected 
in  the  market  locally,  and  said  to  be  due 
to  the  great  difficulty  of  getting  supplies 
into  Montreal,  owing  to  railway  conges- 
tion and  embargoes.  Other  firms  shaded 
the  lower  quotation  up  by  a  cent  to  80 
cents  per  Imp.  gal.,  the  range  of  prices 
being: — 
Turpentine  Per  Imp.  gal. 

1  bbl.  lots   80— 87c. 

2-4  bbls 79— 86c. 

5-10    bbls 78— 85e. 

Mixed  Paints  Still 

Steady  in  Price 

'  MIXED  PAINTS.— The  situation  as 
regards  mixed  paints  is  much  as  des-. 
cribed  last  week  without  any  change  ex- 
cept in  the  direction  of  rather  intensi- 
fying the  difficulties  of  the  paint  mak- 
ers. Ray  materials  are  more  difficult  to 
get  just  at  present,  in  spite  of  impjrove- 
ments  in  production  since  the  early  days 
of  the  war,  and  the  railway  situation  has 
a  serious  effect  upon  imports  of  goods 
that  are  required.  Still  with  spring 
trade  just  at  its  height  there  will  prob- 
ably not  be  any  advance  in  paints  just 
at  present,  however  justifiable  the  mar- 
kets for  raw  materials  go  beyond  all 
bounds.  This  might  happen  should  the 
United  States  get  actively  into  the  war. 
and  it  is  not  very  safe  to  make  predic- 
tions at  present  as  regards  mixed  paints. 

Glass  Very  Firm 

Putty  Avances  20c. 

GLASS  AND  PUTTY.— Glass  prices 
have  not  advanced,  but  are  very  likely  to 
advance  in  the  near  future,  because  sup- 
plies are  so  very  difficult  to  secure,  and 
the  effect  of  fuel  shortages  is  exercising 
a  firming  influence  upon  the  sources  of 
supply.  Only  the  presence  of  large  stocks 
of  glass  in  Montreal  purchased  at  for- 
merly prevailing  prices  keeps  prices  at 
the  present  reasonable  levels  considering 
state  of  the  market.  Glass  is  actually 
being  sold  in  some  instances  in  Montreal 
at  prices  below,  cost  to  replace,  and  ad- 
vances are  therefore  certain  to  come 
sooner  or  later.  Puttv  has  advanced  20 
cents  in  price  per  100  lbs.  due  to  the 
shortage  of  whitinsr,  and  price  of  linseed 
oil.  Tt  is  impossible  to  secure  whiting 
now  from  Britain  without  assumming  all 
war  risks  which  are  heavy,  and  this  has 
helped  advance  the  market  for  putty. 
Prices  now  are  for  bulk  in  barrels  per 
100  lbs.  $3  10  for  five-ton  lots  in  100  lbs. 
irons  $3.55  per  100  lbs.;  in  badders  in 
barrels  $3.80  per  100  lbs.,  and  in  100  lb, 
kegs  $3.90  per  100  lbs. 
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We  Are  Coming  To 

Ontario  and  Quebec. 

For  Particulars,  see 

below 


We  have  about  completed  arrange- 
ments to  have  our  entire  line  of 
washing  machines  handled  by  the 
wholesale  trade  in  both  Ontario  and 
Quebec. 

Our  policy  is  to  give  an  exclusive 
contract  to  one  dealer  in  a  town. 
Applications  for  agencies  will  be 
considered  in  the  order  they  are 
received. 

There's  a  Maytag  washer  of  every 
type — hand,  power-driven,  electric, 
and  multi-motor — all  built  to  the 
enviable  Maytag  standard,  and  guar- 
anteed for  life  against  mechanical 
defects. 

//  interested,  write  us  for  full 
particulars. 


The  Trade  in  Alberta  should  address  their  in- 
quiries to  the  Merchants  Hardware  Specialties, 
Limited,   Calgary. 


THE  MAYTAG  CO.,  LTD. 


Logan  and  Arlington, 


WINNIPEG,  MAN. 


The  Berry  vvagon 
is  as  popular  as  ever. 

You  should  always  have  one  in  your 
show  window,  it  is  a  never  failing 
source  of  attraction.  No  more  strik- 
ing advertisement  was  ever  devised 
for  the  dealer,  and  you  can  use  it  in 
many  profitable  ways  to  influence 
business.  The  wagons  cost  you  noth- 
ing when  ordering  our  Architectural 
Finishes 

All  Berry  Brothers'  products  are 
staples  of  the  varnish  supply  trade 
and  our  label  is  accepted  without 
question  as  a  mark  of  quality. 

Berry  Brothers'  line  is  a  sure  basis 
for  a  growing  varnish  trade. 

Our  price  list  and  dealers'  proposition  will  interest 
you.     Wiite  for  them. 

RERRY  BROTHERC 

L  C)  .lNCOR.rOK.ATCD.  V        1 

•-'^rwrld's  LartfestVarnish  Makers*-* 

ESTABLISHED    1858 


WALKERVILLE 


ONTARIO 

(453) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallies^B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesinok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
~%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

"Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

AMERICAN    AMMUNITION. 

List  Prices. 
Subject  to  2%%  discount. 
B.B.  caps,  $3.50  per  M.;  B.B. 
caps,  concave  ball,  $4.40;  22  short, 
$5;  22  long,  $6;  22  long  rifle,  $7; 
22  short  simokeless,  $5.25;  22  long 
smokeless,  $7.50;  22  long  rifle 
smokeless,   $8.75   per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless— 303  Winchester 
$32.75  per  M. ;  303  Savage,  $32.75-' 
303  British,  $95;  32  Winchester 
special,  $32.75;  38-55  Winchester, 
$<6;  401  Winchester  self-loading, 
$76   per  M. 

Primers— Nos.  1,  1%  and  2y2, 
$3.60;  Nos.  1  and  2  (100  in  box), 
$3.80:  Nos.  1-W,  1%-W,  2%-W 
and  3-W,  and  new  4,  5,  and  51/, 
100  in  box,  $3.80;  Berdan  Nos  1, 
1%,  2  (250  in  box).  $3.00;  Berdan 
Nos.   1,  iy2,  2  (100  in   box),  $3.80. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50:  Montreal.  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only;  Chilled. 
$1.50;  buck  and  weal,  80e;  No  "8 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  !l,s.:  %c  per  lb.;  f.o  h 
Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax 
freight   equalized. 

AUGER  bits 

Standard    List    Prices    per   dozen. 
3/16....$  n.no  12/16....$  7.00 

4/16....     5.00  13/16....     8.00 

5/16 —    r.  no        i4/m s  00 

em....    5.00       1.T16....    9  00 

7/16....     5  00  16/16....     9  00 

8/16....    5  00        IS'k;....  io  r.o 

0/16...  .     5.80  20/16 !•>  00 

W&-"     "  nf)         24/10....   15.00 

n/TB\...    7.00 


Discounts  from  Standard  List 
prices: 

Common,    65%. 

Ford's   Auger  Bits,   30   and   10%. 
Irwin   Auger   Bits,  40%. 
Gilniour   Auger   Bits,   60%. 
Rockford  Auger  Bits,  50  and  10% 

F.O.B.  Toronto,  Montreal, 
London   and    Hamilton. 

AXES 

Single  Bit,  doz 8  50    11  00 

Double   Bit   14  00    16  00 

Boys'    Axes    7  00      S  00 

Hunters'    Axes    5  75      7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  SO 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices   range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra   Quality,  30,  5%. 
Standard   Quality,  40%. 
Side   Lace   Leather,   lb..$1.35-$1.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.65 

BELLS    (FARM) 

C   x  40  lb , 2  00 

B    x   50   lb 3  60 

A   x   75  lb 4  75 

BOLTS    AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  20%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

5%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   20%. 
Machine   Bolts,   7-16   in.   dia.   and 

larger,  10%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller,  10%. 
Sleigh    Shoe    Bolts,   7-16    in.    dia. 

and  larger,  5%. 
Coach   and   Lag   Screws.  30%. 
Skein   Bolts,  10%. 
Square  Head  Blank  Bolts,  10%. 
Bolt  Ends,  10%. 
Plow    Bolts,    10%. 
Elevator   Bolts,  15%. 
Farley  Head   Bolts,  10%. 
Shaft   Bolts    ($3   list),   10%. 
Sten   Bolts,   large  head    ($3)    list. 

10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,  net  list. 
Stove   Rods,    per   lb..   9%c. 
Stove   Bolts.      55%. 
Tire  Bolts,  40%. 

F.O.B.  Toronto,  Montreal,  Lon- 
don   and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb..  0  10% 
BRASS  Per  lb. 

Spring,    sheets,    8    in.    wide. 

up   to   20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 
Tubing,  seamless  base  ....  0  57 
Tubing,  iron  pipe  size.  1   in. 

base     0  54 

Copper    I. PS 0  58 

BARS    (Clothes) 

3   sections,   4   ft.,   doz 5  50 

3   sections,  5  ft.,   doz 6  80 

8  sections,  6  ft.,  doz 8  20 

BOILERS    (Range* 

30  gal.    Standard     10  00 

30  gal.    extra    heavy    12  50 

BOARDS,    BAKE  Per  doz. 

Kb.   1     18  in.x24  In 7  00 

No.   2—18  In.x28  In 7  60 

No.   3--20  ln.xSO  In 8  00 


BOARDS    (Ironing) 

Size   12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,    doz...  18  00 
Cork  covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,    doz.     2  25 

Folding,   per   doz 3  60 

BOARDS.    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)        Plate    Zinc 

Pony     Dozen   ....     $175 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe    2  75      3  95 

Original   Globe   3  00      4  25 

Newmarket   King    4  25 

Diam'rl    King    (Glass)   4  50 

Western    King    (Enamel)..       4  75 

Wood,    double   faced 170 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    840    25% 

No.  800  20  &  5% 

No.    838    25% 

No.    808    25% 

No.   804    30   &   5% 

Nos.   802,   842,   844    30% 

Nos.  810  and  S14 15.5% 

Nos.   820  and   910   30% 

F.O.B.  Toronto,  Montreal,  Lon- 
don.  Hamilton. 
Chicago  Spring  Butts — 
Chicago  Spring  Hinges,  10%. 
Triplex   Spring   Hinges,  40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (6000),    45, 

T%%. 
Chicago    Premier    (4000),   25%. 
Chicago  Ajax    (3000),  25%. 
Chicago   Fire   Station,    List. 
Lavatory     Door    Hinges,    20,    10, 

7%%. 
Chicago  Screen  Door  (2000),  50%. 
Chicago    Screen    Door    (3000),   25, 

5%. 
Non-Hold      Back      Screen      Door 

Steel,  40,  20%. 

F.o.b.    Chicago. 
CANS 

For     discount     on      milk      and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  %  in.,  $7.80;  5-16  in.. 
$6.90;  %  in.,  $6;  7-16  in.,  $7.65; 
%  in.,  $7.45;  %  in.,  $7.25;  %  in., 
$7.15;    %    in.,  $7;   1   in.,  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: %  In.,  $13;  5-16  in.,  $11.10: 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in.,  $9.85;  %  in.,  $9.65;  %  in., 
$9.50;    %   in.,   $9.35:   1   in.,  $9.20. 

Fire  Welded— 7-16  in.,  $6;  y2 
in.,  $6:   %  in.,  $6:  %   in.,  $6. 

B.B.B.  Crane  Chain— %  in.,  $9 
per  100  lbs.;  5-16  In.,  $8;  %  in.. 
$7.20;  7-16  in.,  $7.20;  %  in.,  $7.20: 
%  in..  $7.20;  %  In.,  $7.20:  cow 
ties,  25%;  trace  chains,  25%;  dog 
chains,  37%%:  halter  chains. 
37%%;  tie-out  chains,  67%%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9;  No.  1.  $9:  No.  2.  $10:  No. 
3,  $11:  No.  4.  $13:  No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11:  No.  1,  $11:  No.  2.  $12: 
No.  3.  $12;  No.  4.  $17:  No.  5.  $20. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London,  St. 
Mar  vs. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock. 


CHOPPERS.      FOOD 

Universal,    No.    0 $14.40  doz. 

1 17.40  doz. 

2 20.40  doz". 

3 25.80  doz. 

CLOTHES    LINE    (Galvanized) 
No;  Per  M.  ft. 

17,  7-strand,  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.  lengths..  6.60' 

18,  6-strand,  100-ft.  lengths..  4.95 

18,  6-strand,  50-ft.  lengths...  5.15 

19,  6-strand,  100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60- 
COPPER  Montreal  Toronto 
Casting  ingot,  see  weekly   report 

Bars,   %  to  2  in 53  00    53  00 

Plain    sheets,   14   oz., 

14x28  in.,  I*x60  in.  52  50    53  50 

Copper  sheet,  tinned, 

14x60,    14    oz 54  50    54  25 

Copper    sheet,    plan- 
ished,   14x60    base.  61  00    60  00- 

Braziers'     in     sheets, 

6x4   base    52  50    52  00 

COMBS 

Curry  combs,   list,   plus  10%. 

CORD    (SASH) 

No.  6,  lb 0  46% 

No.    7,   lb 0  45% 

Nos.  8,  9,  10,   12   0  45 

CANADA   PLATES 
Prices  nominal. 

Montreal  Toronto 

Ordinary,   52   sheets.  7  00        6  75 

All    bright,    52    sheets  7  75      7  00- 
Galvanized 
Apollo    Crown    Gorbals 

18x24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 

CHARCOAL   TIN   PLATES 

M.L.S.    and    Famous —        Per  box 

IC,  20x2S  base $22  00- 

IX,  20x28  base    ". . . .  26  00 

IXX,   20x28   base    30  00' 

IXXX,   20x2S  base   34  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base,  50  sheets  12  00 
IXXX,  20x28  base,  56  sheets  14  00 
CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C.    20    x    28,    112    sheets,    200 
lbs.,  $16.50;   216   lbs.,   $17.50. 

COKES,    BRIGHT 

Bessemer  Steel — 

41x20  LC.  base   9  25 

20x2S  I.C.,  double  box 18  50- 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  5%   to  6c  per  lb. 
DRILLS 

Bit   Stock   Drills,  45%. 
Rd.   Shk.,  40%. 
Wood   Drills,  20%. 

"DOMINION    CROWN   BEST"— 

DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I   X.  14  x  20  base   12  05 

I  X  X,  14  x  20  base 12  90- 

ENAMELWARE 

See   prices   under  heading   Wares. 

etc. 
FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,   1899.  % 

Great   Western,    Amer 60,2% 

Kearney    &    Foot,    Arcade.  60 

■T.   Barton    Smith    Eagle....  60 

Disstnn    Brand    50" 

Vulcan    Brand    60 

Globe     60 

Nicholson     50 

Blaeh    Diamond     50 

Delta    Files    40,  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don  and   Hamilton. 
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The  5-  W  Agency  is  an 
Asset   to  any  Business 


npHE  merchant  who  is  fortunate  enough 
-*■  to  be  the  exclusive  agent  in  his  district 
for  Sherwin-Williams  Paint  Products  has 
an  asset  that  means  more  than  just  selling 
paint. 

Every  possible  user  of  paint  knows  the 
high  quality  that  has  made  the  S-W  trade- 
mark famous  throughout  the  world. 

The  S-W  Agency  Sign 

on  any  store  will  prove  its  biggest  business 
asset,  for  it  indicates  the  same  reliability 
for  the  merchant  as  is  contained  in  S-W 
Products. 

It  expresses  a  comfortable  confidence  that 
increases  sales  and  profits  and  helps  to  sell 
to  paint  users  practically  every  other  line 
of  goods  that  the  merchant  carries. 

Let  us  tell  you  about  the  "S-W  Full  Line 
Agency"  and  how  it  acts  as  a  trade-magnet. 


The  Sherwin-  Williams  Co. 

of  Canada,  Limited 

PAINT,    VARNISH    4   COLOR    MAKERS 

L.NSEED         OIL  CRUSHERS 

MONTREAL,     TORONTO,     WINNIPEG,     VANCOUVER, 

LO  N  DO  N  ,     E  NG. 

Head  Office  :     MONTREAL 


7/  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     2  15 

Under  40  lbs 2  45 

Mounted   No.  115.  each 7  00 

Bi-Treadle,   each    6  75 

HALTERS    (SNAP   AND    KING) 
Doz. 
Russet    rope    shank,    1   in...$  7  75 
Russet   rope  shank,  1*4  in.-     9  25 
Black   rope  shank,  1  in.    . . .     8  00 

"Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,       no      shank, 

1>4  in 13  00 

Hand     sewn,     with     shank, 

1  In 14  T5 

Hand     sewn,     with     shank, 

Wt,  in 16  25 

HALTERS   (SISAL) 
7-16  in.  gross,  $18;  9-1G  in.,  ¥27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13y2 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe. 
rake  and  shovel  handles,  25% : 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%:  all  pick 
bundles  35%;  all  ash  axe  handles 
30%:  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles.  37%;  hickory  cant  hook 
and  peavie  handles  25%:  maple 
cant  hook  and  peavie  handles, 
35%:  all  hickory  neckyokes. 
heavy  team  oval  and  round  whif- 
fletrees,  20%:  all  ash  and  oak 
neckyokes.  heivr  team  oval  and 
round  wnifTetrpps  25%:  ash  car- 
riage necky  kos  25%:  ash  and 
hickory  carriage,  buggy  and 
democrat  whlffletroes  35$  :  twin 
neckyokes  40%;  chisel  and  file 
handles  40%:  Pearson  horse 
nokrs  35%:  dictator.  Champion 
and  Climax  horse  pokes  .30%: 
wood  bow  rake  25%:  wire  bow 
rake   30%. 

F.o.b.    St.   Thomas.    London. 
Strathroy. 

HANGERS,   BARN    &   PARLOR 

Atlas,   No.  0   6  65 

Atlas,    No.    1    7  30 

Atlas,   No.   2    8  50 

Stearns,  4  In 6  00 

Stearns.   5   In 8  40 

Perfect.   No.  1    R  50 

Perfect.  No.  l'/2 9  50 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   hanegrs.    doz 7  00 

Steel    traflk,   1%    in 6  75-7  00 

HEATERS    (OIL) 

Perfection    No.   120,  N.P.,  oa.$3  35 

Perfection    No.  130,  N.P.,  en.  3  75 

Perfection    No.   125,  Jap.,  oa.  3  25 

HINGES,    TEE    AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-Inch    $3  00  $2  55 

5 -Inch    3  70  3  20 

0  Inch    400  360 


8-inch  5  40  4  10 

10-inch  9  60  7  30 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject   to   discount   of  30   and 
5%  off  list. 

Light.  Strap.  Tee. 

3  in.,   doz.    prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.  prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
S  in.,  doz.   prs...     2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12   in.,    per   100   lbs...   7  00 

Over  14  in.,   per  100  lbs 6  50 

Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,   per  lb 6% 

P.   O.   B.  Toronto,   London,   and 
Hamilton.  Montreal. 


HOOKS,    GRASS 


English 
Fox 


Canadian 

No.  2,   per  doz 2  40  3  25 

No.  3,   per  doz.'    2  50  3  70 

No.  4,   per  doz 2  60  4  00 

No.  5,  per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  .$4.90: 
No.  1  and  smaller,  .$5.15;  show 
pattern,  No.  2  and  larger.  $5.15: 
No.  1  and  smaller,  $5.40:  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger.  .$5.35:  No. 
1  and  smaller,  $5.60;  ."X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all-  sizes,  0-4, 
$7.25:  toe  weight  steel  shoes,  all 
sizes,    No.   1   to   4.   .$7.75. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $2; 
No.  2  and  larger.  $1.90:  "Sharp" 
No.  2  and  larger,  $2.10:  "Sharp" 
No.  1  and  smaller,  $2.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  V2  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft. 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.b.  Toronto   and    London. 

HAT   AND   COAT   HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON   AND    STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 3  40  4  00 

Refined   bar  steel 4  25 

Refined     iron,     per 

100    lbs 3  65  4  40 

Angles    base  ....     4  50-4  75 

Horseshoe  iron,  per 

1(K)    lbs 3  (15  4  25 

Norway    iron    10  25  7  50 

Mild    steel    4  30  4  25 

Rand    steel    4  30  4  50 

Sleigh   shoe   steel..   4  30  4  50 

Tire    steel    4  50  4  45 

Too    calk    steel    ...   5  20  6  00 
Mining    tool    steel, 

per    11.     0  13%  0  14 

Sheet   cast   steel,   lb    .  ...  0  25 

Spring    steel     6  00  6  00 

IRON,    TINNED 

72x30  up  to  24  gauge,  case 

lots     15  50 

72x30,  26  gauge,  case  lots..   16  00 

Less   than    case,   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set     1  15 

Mrs.    Potts,    No.   50,   nickel- 
plated,   per-  set    1  30 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  3  20 
Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.   Tron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard      20c  ft. 

Electrician      26c  ft. 

Heavy     duty     46c  ft. 

Extension      24c  ft. 

Common    and    Roped    Extension 

fp   to   32   ft 17c  ft. 

36    ft 19c  ft. 

40   to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times   the  price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

18  ft.   to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,  Montreal,   Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short     Globe,     doz 8  50 

.Tiimhn.    doz 10  00 

•Tap'd    Dash,    doz 11  25 

Search    Dash,    doz 11  75 

Searchlight,    No.    20,    doz...   10  50 

All    brass    24  75 

Little    Bobs    1  75      2  35 

Copper,  well  japanned,  doz.  14  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN   GLOBES 

Cold   blast,   short   0  65  0  75 

Cold   blast    0  75 

Cold  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  25 
Barn  Door.  No.  5,  per  doz.  1  80 
Barn    Door,    No.   9.    per    doz.  2  75 

LEAD 

Pig.    see    weekly        Mont'l  Tor'to 
report.  Lb. 

Lead  wool   0  13      0  13 

Sheets,  3  lbs.  sq.  ft.  0  13%  0  WYi 

Sheets,    3%    lbs.    sq. 
ft 0  13%  0  IP'i 

Shoots,    4-6    lbs.    sq. 
ft 0  13%  0  11% 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    9  00 

Dowswell     9  00 

Noiseless    15  50 

Hamilton    11  00 

•Snowball     15  00 


Momentum     16  50 

New  Century,  style  A 16  50 

New    Century,   style   B IS  00 

Plavtiine.    engine   drive 19  50 

Ideal   Power    28  00 

Seafoam,    electric    102  00 

Seyfoam,  engine  drive   44  00 

New   Idea,  eiectric    13100 

Sunshine    8  50 

Popular,   No.  1    9  50 

Economic    11  50 

Champion    17  00 

New    Excell-Ali    IS  00 

Blue   Bell,    without   stand..   16  50 
Puritan  Water  Motor  Wash- 
er,  complete    28  00 

Hydro,     One     Tub,     engine 

drive    45  50 

Li  vv    pressure    water  motor 

washer,   each    30  00 

Connor    ball-bearing,    with 

rack    18  50 

I  X  L   '. IS  50 

Gem    16  50 

Winner,    plain    13  50 

Connor    Improved    9  00 

Jubilee    8  50 

Canada  First   19  00 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of   quarter   dozen    and    upwards. 

B.T.  Bonnie,  style  A 

B.T.  Bonnie,  style  B 

B.T.  Ideal   

B.T.  Ideal  Power  

B.T.  Ideal  Water  Motor   .. 

B.T.  Cyclone   

B.T.  Cvclone  Water  Motor 

B.T.  Vollmar,  No.  2   

B.T.  Vollmar,  No.  3   

Forest  City,  engine-driven 
Forest  City,  electric  

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
14  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  69 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch.  ..$1  3  Inch. ..  10c 
1%  Inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
IV.  inch.  ..40c  4  inch.  ..  5c 
1%  inch.   ..40c        4V,    inch.     ..   5c 

2  inch.  ..30c        5  inch.  base. 
2%  inch.  ..30c        5%    inch.    base. 
2%  inch.  ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 

25c  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
"  advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Sound, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkervllle,  P.  O.  B., 
factory  points,  carload  freight 
allowed,  $4.77>/2. 

Cut  Nails  —  Montreal,  $4.50 
base;  Toronto,  $4.50  base;  Lon- 
don.  $4.50. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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Convention  Notice 

We  extend  to  all  members  and 
visitors  attending  the  Hardware 
Convention  in  Hamilton  a  cordial 
and  hearty  invitation  to  visit  our 
exhibit  and  display  in  the  Royal 
Connaught  Hotel. 

A.  Ramsay  &  Son  Co.,  Montreal 

In  Business  for  Seventy-five   Years 
BRANCHES: 

TORONTO  and  VANCOUVER 


Give  Big  Value  to 
Customers — Big  Profit 
to  Dealers   and   Make 

fast  friends  everywhere. 

LOOK  INTO  OUR  PROPOSITION  NOW. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  lbs. 

No.   3    §19  25 

No.    4    9  25 

Xo.    4%    8  00 

No.    5    4  25 

Xo.    6    4  00 

Xo.   7    3  75 

Xo.   8    3  75 

Xo.   9    3  50 

Xo.    10    3  50 

Xo.    11    3  50 

Xo.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
in    larger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails,    American,    large 
head,  keg,  $7.70. 
NETTING  POCLTRI 
List   prices    per   roll   of  50   lineal 

yards.    Adopted   March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch. ..  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
IS  inch...     5.50     48    inch...   14  00 
24  inch...     7.00    60  inch?..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch...   12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...   20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,   30,   10%   off  list. 

Montreal,  30%  off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10,  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    $20.75-$21.0O 

U.S.    Navy    (American)     ...  20  00 

Clipper,    TJ.S 18  00 

U.S.    Xavy    (English) 16  50 

Plumbers    (spun)    $8.00-$8.50 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol     0  14      0  13 

Royalite    0  14      0  13 

Palacine    O  17      0  16 

Lampollne    0  15      0  14 

EJlectroline    0  18     0  17 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   0  35      0  30y, 

Paraffine    0  24      0  19% 

XXX   Machine    0  25%  0  22 

Fuel    Oil,    bills 0  13%  0  12% 

Fuel    oil,    tank    cars  0  11%  0  10% 

OLD    MATERIALS 

Tea   lead,  6c  lb. 

Lead,  heavy,  pipe,  etc.,  8c. 

Brass,  yellow,  15%c;   red,  20%c. 

B-rrfss.  light,  io%c  ib.« 

Zinc,  heavy,  9%C  lb. 

Copper,  heavy,  25%c  n>. 

Old    '-:ist    iron,    $16    per    ton. 

Stove  plate,  $13  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%c  lb. j  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6Vic 
In.  ;  auto  tires,  etc.,  5%e. 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Fine    lute     0  12 

Toarse  jute    0  (10% 

Square  braided  hemp  ....  0  28 

No.    1     Italian     0  36 

No.  2   Italian    0  28 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    No.   1    roll    1  20 

Dry  Fibre,  No.  2  roll   62  66 


Resin    sized,    per    roll    1  00 

Tarred   Fibre,   No.  1  roll....   1  25 
Tarred    Fibre,    Xo.   2    roll...  0  75 

Surprise   Fibre   0  67 

Tarred    Felt,    per   cwt 3  35 

Asbestos    Sheeting,    (per   100 

lbs.)    $9.00412.00 

Carpet    Felt,    10    oz.,    iper 

100   $4.2544.50 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 

PICKS  (CLAY)  Rock        Clay 

5  to  6  lbs.,  doz 7  00        6  50 

6  to  7  lbs.,  doz 7  25        6  75 

7  lbs.,   doz 7  50        6  75 

7  to  8  lbs.,  doz.   ...     8  00        7  00 

S  lbs.,  doz S  00        7  50 

PINS.   COTTER 

Cotter   pins,   85%   discount. 
PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 
Buttweld—  Black    Galvanized 

Per  100  feet 

Va   in 

%    in 

%  in 

%  in 

%   in 

1  in 

1%   in 

1%    in 

2  in 

2%   in 

3  in 

3%    in 

4  in 

Lapweld — 


2%   in 

3  in 

3%   in 

4  in 

4%   in 

5  in 

6  in 

7  in 

8  in.    L 

8  in 

9  in 

10   in.    L 

10       in 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES  . 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"   and    under,   running   thread, 
40%. 

Standard  couplings,  4"  aud  un- 
der. 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  In  ,  in   10-ft.  lengths,   list    8  00 

3  in.,  in  10-ft.  lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,   in    10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  35%  trade  dis- 
count. 

PIPE,  LEAD 

See  weekly   report. 

PIPE   (SOIL) 

Montreal  Toronto 
Medium      and      extra 

heavy,  0"  and   un-     %  % 

der    ' 56  55 

8"   soil    pipe    40  40 

Medium    and    extra 

heavy    fittings',   6" 

and    under    60  60 

PIPE    (STOVE) 

See    prices   under   Wares,   etc. 

PITCH 

Pine,  black,   per  bbl 4  75 

Fine,    green,    per    bbl 5  25 

POLISH 

O  Cedar,  4-oz.  bottles,  rtOZ.S  2  00 
Q-Cedar,  12  oz.  bottles,  doz.  4  00 
O-Cedar,  1-qt.  can,  doz —  looo 
(i  Cedar,  %-gai.  cans,  dol  16  00 
O-Codar,    1    gal.    cans.    doz..  24  00 


Liquid   Veneer — 

4  oz.,  doz $2  00 

12    oz.,    doz 4  00 

32   oz.,    doz 8  40 

64  oz.,  each    1  20 

128  oz.,   each 2  10 

PUMPS 

Pumps    35% 

Cistern    Pumps     30% 

Set    Lengths    35% 

Brass   Lined   Cylinders   25% 

Brass   Body    Cylinders    20% 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron   Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb.     Coppered   Rivets,   net  extras, 
3c  per  lb. 
ROOFING  Per  square 

.Samson,    1-ply,    roll    1  70 

Samson,   2-ply,    roll    2  35 

Samson,    3-ply,    roll    2  95 

Pluvius,  1-ply   1  45 

Pluvius,    2-ply    2  00 

R.   S.   Special,  1-ply    1  25 

R.   S.   Special,   2-ply    150 

R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply    2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    1  55 

Everlastic,  2  ply    180 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    !...   0  22 

5  and  10  gal.  lots,  per  gal 0  24 

Coal   Tar,   bbl $4.50-$5 

Roofing  Pitch,  75  to  85c  per  cwt. 
F.o.b.  Toronto,  London.  Montreal. 
ROPE  Lb. 

Pure   Manila    basis    lb.  29% 

British   Manila  basis    25 

Xew   Zealand   hemp   basis...  25 

Sisal  basis   24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia.— %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Single   lath    yarn    basis    24 

Double  lath   yarn    24% 

Yacht  marline,   tarred    50 

White  polished  halyards  . .  28 
Hemp,  deep  sea  line  basis..  40 
Hemp,  tarred  ratline  basis.  36 
Hemp,   tarred    bolt  rope  basis  3S 

Marline  and   Houseline   3S 

Jute   rope   basis    16-17% 

Italian   rope  basis   40 

Cotton,   %   lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.   and    up    0  38      0  40 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

SCALES 

Scale    Stamping 
Champion—  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

600    lb 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000     lbs.      Drop 

lever     46  00  1  00 

10  lb.   Household     4  00  0  10 

25  lb.   Household     5  20  0  30 

Above   lis't   prices  subject   to   a 

discount    of    20%.     No    discount 

allowed      on      stamping     charge. 

F.o.b.    Toronto.    Montreal, 

London,   Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright   "5 

Wood,   R.  II..  bright    70 

Wood,  O.   IT.,   bright    70 

Wood,  F.  IT.  Brass   42% 

Wood.  R.  H„   brass   40 

Wood.  o.  IT.,  brass  40 

Wood,  F.  IT.,  bronze   35 

Wood.   R.  IT.,  bronze  32% 

Wood,  O.  II.,  bronze  32% 

Square  cap    

Hexagon   cap    

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 


SETTEES 

Settees,   4   passenger 9  00 

Awning,    ea 5  00 

Table,  ea 2  00 

Re  Gauges  and   Prices   of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate  acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  sucb 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs 

10   gauge    6  00        5.60-6.00 

12   gauge    6  00        5.60-6.00 

14   gauge    5  40  5  40 

16   gauge    5  60  5  60 

1S-20   gauge    5  55  5  55 

22-24    gauge    5  60  5  60 

26   gauge    5  60  5  65 

25  gauge    5  75  5  75 

SHEETS,    CORRUGATED 

Per  100  sq.ft. 
Galvanized 

28  ga $  6  50  $  6  00 

26  ga 7  00  6  50 

24   ga 9  50  10  00 

^2  ga          11  50  12  00 

20   ga 13  20  14  00 

18  ga 16  50  IS  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.  f.o.b.   Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28    S  00 

U.S.   26    7  70 

22   and   24    7  55 

18   and   20    7  40 

14   and   16    •>  •  ■  •     7  25 

Colborne  Crown— 16-20  gauge. 
$S.05;  22-24  gauge,  $S.25;  26 
gauge,  $S.50;  2S  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

16  gauge    7  40  6  45 

1S-20  gauge 7  60  6  60 

o-T-24  gauge  7  SO  6  75 

26  "gauge   8  00  6  90 

28   gauge    S  40  7  20 

10%   ozs 8  85  7  50 

Add  15c  for  less  than  case  lots. 
Galvanized 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  "best-best" 
16-20        S  30  8  00  S  05 

22-24       S  50  S  20  8  25 

oC  s  75  8  50  8  65 

28  9  00  8  75  8  95 

Less  25c  in   case  lots. 
SHINGLES                      Per  square 
Standard   galvanized    $7  00 

Shipping    weight,   90    lbs. 
•Standard    painted    5  00 

Shipping    weight,    80    lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,    each 4  60 

Banner,    each    2  40 

Standard  galvanized    $7  00 


SKATES 


List 


Boys'  Hockey,   polished    ...  1  25 

Scotia    3  '-5 

Dreadnought    3  50 

MicMac    5  oo 

Velox    6  50 

Regal,    ISO    0  00 

Discount    30%, 

SOLDERING   COPPEH*. 

Rase,    per   lb.,   61c   cents. 
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To   the   Hardware   Merchants   who 
Intend   to  Visit    the   Hamilton   Convention 

We  want  you  to  consider  this  a  personal 
invitation  to  visit  Room  304,  The  Royal 
Connaught  Hotel. 

You  will  find  it  to  your  advantage  to 
meet  our  Mr.  Clarke,  who  will  be  there 
to  explain  to  you  personally  the  details  of 
our  most  unusual  and  remarkably  gene- 
rous plan  for  helping  the  CROWN 
DIAMOND  paint  dealers  to  SELL 
paint. 

This  plan  is  the  result  of  serious  con- 
sideration of  your  problem,  and  is  carried 
out  along  the  lines  you  would  follow  if 
you  were  paying  the  bills  yourself. 

CROWN  DIAMOND  paints  not  only 
allow  you  a  generous  margin  of  profit 
and  relief  from  the  prevailing  high 
prices,  but  they  are  old-established  pro- 
ducts, having  been  on  the  Canadian 
market  since  1842. 


Distributors : 
W.  B.  DALTON  &  SONS 

LIMITED 


Kingston 


Onta 


[^ARTHURlRWlN.fe™ 


MONTREAL 


ESTABLISHED 


TORONTO 


H.  J.  DUPONT   &   SON 
Ottawa  -  Ontario 

Distributors  of  Gliddens  Green  Label  Varnishes  and  Jap-a-Lac  for  the  Province  of  Quebec 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


U4 


HARDWARE    AND    METAL 


February  17,  1911 


33% 
35  and  10% 


20% 

20  and 

20% 
25  ami 


less 


SPADES   AND    SHOVELS. 

For   Province   of   Ontario    (East   of   but   not   including   Port   Arthur), 
Province   of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2ud  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools     35  and  10% 

Hollow   Back   Scoops    30% 

11   How    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted    Back    Scoops    23  and  5 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nos. 

42    and    43    25  ami  5 

Above  discounts  apply  whether  goods  are  sold  in  carload  o 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as   follows: 

BLACK  LIST  PRICES. 

Per  Dozen — 

1st  Grade 

No.  2,  black   

Draining  Tools,   No.  ?,  black  .... 
Hollow  Back  Scoops,  N'o.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Biveted  Scoops,  No.  2,  black   .... 

For   polished   goods  the  following  net  extras  apply: 

Full  polished  75c  per  dozen  net 

Half  polished    50c   per  dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates   only. 


1st  Grade 

2nd  Grade 

4th  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDER,  BAR 

S.-e  Weekly  Report 
STAPLES  Per  cwt. 

Fei  ce    staples,    bright,    kegs  4  85 
Fei  ce  staples,   galv.,  in  kegs  5  70 

Fer  ce    hooks,    galv. 5  70 

It    25-lb.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
nn'1    London. 

t  "  EEPERS,    CARPET      Bissell's 


31  00 

25  00 
23  00 

26  00 
29  00 

28  00 

31  00 

32  00 

36  00 
34  00 

37  00 

Ham- 


B      rtoir     Doz. 

Ctj  mpion    Nic 

Cbtmpion   Jap 

Univ.  japd.,  cyco  bearing... 

Univ.    N.P.,   cyco   bearing... 

Grand  Rapid,  Japd.,  ball- 
bearing     

Grand  Rapid,  N.P.,  ball- 
bearing     

Princess,    N.P.,    ball-bearing. 

Elite,   ball-bearing    

Am.  Queen,   N.P.,  bal-bear.. 

Parlor  Queen   

F.O.B.   Toronto.   London, 

ilton,  Montreal. 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 

SWINGS,  LAWN 

Ontario,  4-passenger,  ea...  7  25 
Ontario,  2-passenger,  ea. . .  6  25 
Baby,    ea 4  00 

TACKS  Discount. 

Revised     Hardware    Tack 

List   adopted    Jan.  1,  1916.70-10% 
Double   pointed    tacks... 60,  10% 
Shoo   findings*   list   adopted    De- 
cember 21,  rh6    Net  list. 
List     of     Capped     Goods 

adopted    Jan.    1,    1910 70-10% 

F.o.b.    Toronto.    Hamilton, 
Montreal,    London. 

TINNERS'    TRIMMINGS 

Sec  prices  under  head  of  Wares. 
TOOLS.    HARVEST 

Ordinary    brands.    40%. 

Sainton,   30  and   7%%. 

TROUGH    (EAVE) 

O,  O.  Square  bead  and  half  roi:ii<* 

S'zc   l.i   girth  Ter  li<0  fe»f 

8  In $  6  90 

10  In 7  70 

12  In 9  10 

15  In , 12  50 

18  In 16  00 

Discount,   815%, 

TRAPS    (GAME)  % 

Victor     67% 

Jump      60-B 


Hawley  &  Norton    55 

Newhouse    35 

F.O.B.   Toronto,   London,   Ham- 
ilton,  Montreal. 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping     37%-44% 

4-ply    wrapping    40    -48 

WOOD    TUBS 

No.  0,   per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

% 
-47 
45 
4S 
III 
54 
47 
49 
4'.) 
49 
-10 


VALVES 

Ground    work    4; 

Compression   work,   standard. 

High    grade    

Cushion    work    

Fuller   work,   standard    

High    grade    

Basin   cocks.    No.   0,   standard 

High    grade    

Nos.   1   and   2,   standard 

High    grade    

Bath  Cocks 

Standard     . , 

High    grade     

Ronndway     Stop    and     Waste 

Cocks,    standard     

High    grade    

Steam   Cocks 

Standard     

High    grade     

Ridiator    valves,    standard... 

High    grade     

Patent   quick   opening   valves 


WARES,   ETC. 

Scotch    Grev    Ware,   60%. 

Colonial.   30.   20%. 

Imperial    Ware,    30   and    20%. 

Premier,    25%. 

Canada   Ware.  25%. 

White   Ware,   50,   17%%. 

Japanned    Ware,   list. 

Japanned   Ware,   White,   list,   plus 

10%. 

n.ain    and    Jap.    Sprinklers,    list, 

plus  5%. 
Stamped    Ware,    plain.    50.    15%. 
Stamped   Ware,  retinned.  50.  lOTr. 
Copper    Bottoms,    list,    plus   10%. 
Tinners'     Trimmings-,     plain,     50, 

15%. 
Tinners'   Trimmings,   retinned,   50 

and   10%. 
Tinners'   Trimmings,   gen..  5%. 
Milk    Can    Trimmings,    list,     plus 

30%. 
Cream   Cans,   Railroad,  5%. 
Factory  Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans,, 

12%%. 
Pieced   Ware,  C.R.,  list,  plus  30%. 
Sheet    Iron    Ware.    7%%. 
Pieced    Ware,   ordinary,   list,    plus 

12%%. 

Fry   Pans,  50  and   10%. 


Spiders,  30  and   10%. 

Fire    Shovels,    10%. 

Steel   Sinks,   painted,   10%. 

Steel  Sinks,  galvanized,  5%. 

Light  Galv.  Pails  and  Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &   Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,    plus   7%%. 
Galv.   Coal   Hods,    list,  plus. 
Paper   Lined   Boards,   50,  5%. 
Wood    Lined   Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,    Light,   5"   and   6",   $1.70. 
Elbows,   Light,   7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles,   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Copjjer     Tea     Kettles,     list,     plus 

10%. 
Copper   Tea   Kettles,   3   doz.    lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    10%.      Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,   SASH. 
Sectional,     1     lb.,    per 

100   lbs    $2  50    $  3  40 

Sectional.      %      lb., 

per    100   lbs 2  50        3  10 

Solid,   3   to   30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  41  75 

Garden,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  23 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each   $0  70 

34",  each   0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees.   40",   ea.  1  14 
2-Horse  Sets,  Nos.  75.  76,  77, 

set    5  40 

F.O.B.   Hamilton. 
HIRE   GOODS 

Discounts   apply   to   list   adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Eves  Suits, 

A.B.C.M S2%% 

Bright    Iron    Gate    Hooks 

and   eyes    S2%% 

Bright     square     cornered 
screw   hooks,  and   stove 

pipe   eyes    82%% 

Brass,    screw    eves    suits, 

A.B.C 70     % 

Brass   Screw  Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes     70     cr 

F.O.B.   Toronto,  Montreal,   Lon- 
don.   Hamilton. 
WIRE 

Copper  wire   list,    plus   10%. 
Brass    wire.    3    to    24    gn litre,    add 
40%;  25  to  36  gauge,   add   25%. 
WIRE,   CUT   HAY   BALING. 

No.  9.  $5.25;  No.  10.  $5.30;  No. 
11,  $5.40;  No.  12,  $5.50;  No.  18, 
$5.60;  No.  18%,  $5.60:  No.  11. 
$5.75;    No.   15,  $6. 

Fob.  Torcnto.  Hamilton   and 
Montreal. 
WIRE,    STOVE    PIPE. 

No.  18,  $6.20;   No.   19,  $6.70. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE,    FINE    STEEL.    • 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50:  No.  19,  $6;  No. 
20.  $6.65;  No.  21,  $7:  No.  22. 
$7.30:  No.  2?..  $7  65:  No.  24.  $•«<• 
No.  25,  $9;   No.  26,  $9.50;   No.  27 


$10;  No.  28,  $11;  NJL-2&  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire.  Nos.  17-25,  *3 ; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  2Sc;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,   HAY,  IN   COILS. 

Montreal  and  Toronto,  No.  13 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,   SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra;  No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-lb- 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE,   O.    &   A. 

No.     10,     $5.16;     No.     11,    $5.22; 
No.   12,    $5.30. 
WIRE   CLOTH. 

Black  Fly  Screen  Cloth,  $2.75> 
per  100  sq.  ft.  in  100-ft.  rolls; 
$2.S0  in  50-ft.  rolls.  Bronze,  14c. 
sq.   ft. 

WIRE    (FENCE) 

Toronto  London 

Barb     $5  00      $4  50 

No.   9    pi.    galv 4  25        4  25 

No.  12   pi.   galv 4  40        4  40- 

No.  13  pi.   galv 4  50        4  50 

No.  9  coil  sp 4  25        4  30' 

No.    12    coil    sp 4  50        

No.  10  O.   &  A 5  16        5  16 

No.   11   O.   &   A 5  22        5  22 

No.   12,    O.   &    A...  5  30        5  30 

Quotations  are  at  times  made- 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers- 
having  large  stocks  to  dispose 
of. 

WIRE   BALE    TIES. 

Single  Loop —                   Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%    5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  oO 

Easy    Work    90  50 

Challenge,   3111E    94  30 

Gem.   141E    ftl  80 

Sunlight,    111E    82  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  3C 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list,  45  &  5%. 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto,  Kingston,  Hamil- 
ton, London,  St.  Mary's. 
WRENCHES 
Regular.   65%. 

Trlmo,    50.    5%    off    list:    parts, 
50,   5%   off  list;    Stillson.  50,  5%;   # 
parts.  50.  5%   off  list;  Coes,  10%. 
WRINGERS— MOP. 
White.    No.   1,  each 160 
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Maclean'sMagazine 


Sir  Gilbert  Parker 
Robert  W.  Service 
Stephen  Leacock 
Alan  Sullivan 
Agnes  C.  Laut 
H.  F.  Gadsby 
Erman  J.  Ridgeway 
Madge  MacBeth 
L.  M.  Montgomery 
Norman  Lambert 
Hopkins  Moorhouse 
H.  M.  Tandy 
Robson  Black 
Adam  Barnhart  Brown 
Arthur  William  Brown 
Peter  McArthur 


© 


for  March 

E  thankful  that  Canada  has  a  magazine  of  BIG 
calibre.  A  magazine  fit  to  be  placed  alongside 
the  best  British  and  American  magazines — 
by  the  test  of  those  who  contribute  to  it 
regularly  and  of  ideals. 

MACLEAN'S     MAGAZINE     cari;ies LT^^T?      names 

in  its  list  oi  contributors — writ- 
ers who  have  an  open  sesame  to  any  magazine,  yet  writers  that  some 
magazines  cannot  get,  because  they  fail  to  measure  up  to  a  standard  set. 
Not  every  or  any  magazine  can  have  the  work  of  Sir  Gilbert  Parker, 
Miss  Laut,  Stephen  Leacock,  Arthur  Stringer,  Arthur  E.  McFarlane, 
L.  M.  Montgomery,  Nellie  McClung,  Robert  W.  Service,  Alan  Sullivan, 
and  others  whose  names  are  familiar  to  readers  of  MACLEAN'S 
MAGAZINE. 


MACLEAN'S  MAGAZINE  V^ 

fine  and 
high-priced  writers  because  they  are  Canadian-born  or 
bred  and  because  they  are  genuinely  interested  in  seeing 
the  land  of  their  birth  or  adoption  have  a  magazine 
worthy  of  the  land  of  their  love  and  of  their  work  and 
fame.  And  they  have  found  this  magazine  in 
MACLEAN'S.  MacLean's  gives  them  access  to  the  read- 
ership they  desire  to  reach — the  man  and  women  of  cul- 
ture and  position,  of  real  love  for  Canada  and  in  earnest 
to  see  its  nationality  enlarge  and  its  destiny  advanced. 

And  so  we  feel  that  we  have  a  right  to  ask  you  to  give 
MACLEAN'S  MAGAZINE  a  first  place  in  your  favor. 
It  is  truly  Canadian,  doing  a  needed  service  for  Canada, 
and  doing  this  worthily.  Doing  all  that  it  is  doing  at  a 
heavy  present  cost,  looking  to  the  future  for  its  larger 
reward. 

You  can  show  your  appreciation  of  what  the  publishers  of 
MACLEAN'S  '  MAGAZINE  are  doing  by  making 
MACLEAN'S  an  elect  magazine  among  all  magazines 
enjoying  your  favor,  and  by  making  it  better  known  to 
others  who  have  your  spirit — your  sense  of  Canadian  na- 
tionality, your  purpose  to  advance  Canada  in  all  right 
and  high  ways. 


At  All  News  -  Agents 
-  Fifteen  Cents  - 


Contents  of 

MARCH    MACLEAN'S 

(CONDENSED) 

Jordan  is  a  Hard  Road.  Serial  by  Sir  Gilbert 
Parker. 

The  Guile   of   Ulysses.     By   Peter   McArthur. 

Face    Up.     By    Hopkins   Moorhouse. 

The  Rabbit  Revolution.  By  Adam  Barnhart 
Brown,  with  illustrations  by  his  brother, 
Arthur   William   Brown. 

The  Above  are  Stories 

Ten  Million  for  the  Asking.  By  Stephen  Leacock 
— a  serious  contribution  on  a  phase  of  na- 
tional finance. 

National  Policies — How  they  are  formulated  and 
exploited   by  Parties  and  Cabinets.     By  H.  F. 

Gadsby. 

Prospects    for    Peace    and    Peace's    Problems.      By 

Agnes  C.  Laut.  A  stirring  and  thought- 
provoking  article  by  this  wonderful  woman 
writer   with    a   statesman's   mind. 

The  Above  are  Special  Articles 

Airs.  Hayter  Reed — the  woman  who  is  respon- 
sible for  the  decorative  schemes  of  the  big 
C.P.R.  hotels.     By  Madge  MacBeth. 

H.  C.  Brewster — Premier  of  British  Columbia. 
By  Norman  Lambert.  A  timely  sketch  of  a 
man  of  interest  to  all  Canadians. 
These  are  brief  biographies  of  interesting 
Canadians — a  feature  of  every  issiue  of 
MACLEAN'S  MAGAZINE. 

The  Review  of  Reviews  Department  condenses 
for  busy  renders  the  cream  of  the  best 
things  appearing  in  the  current  magazines  of 
the  world.  So  MACLEAN'S  becomes  many 
magazines   in   one. 

Tlie  Business  Outlook  and  Information  for  In- 
vestors are  two  features  of  MACLEAN'S 
greatly  liked  and  esteemed  by  many  of  its 
readers. 

These  are  Department  Features  found  in 
every  issue 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs. ;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per   lb 16-20      16-22 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,   20  lbs.,   doz 1  60 

COATING 

Cement    Coating    $2  55    2  75 

COLORS   (DRY)  Per  lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12.C 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1  0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
:Super  magnetic  red    0  02 

■COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green, 

pure     0  22 

Kignwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack    0  21 

DRIERS 

Patent  26-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  l»c  lb. 

ENAMELS 

Per    gallon    In    quart    tins    . . 

Alba-Gloss  enamel  

Anchor    Floorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-lac  floor  enamel  .. 
.Tns-per-lne  art  enamel  .... 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen    Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Deml-johns.   60  lbs 0  15% 

$1.10  for  deml-jchn  extra. 

GLUE  Per  lb. 

French   medal    

English    common    sheet    ....30-36 

Englitn   prima   0  38 

wiiito   pigsfont    o  as 

Cake   bone,   112-lb.    bags...  0  SO 

Hide,    112-lb.    hags    35-38 

Gelatine,    112   lb.    bags. ..  .45-00 

Ground   glues,   112  lb,   bag? 
No.   1    30-88 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to    34    8  15  12  85 

35   to   40    8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal :— Single  or  Double 
Thick,  10  and  5%;  50  cases  ana 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor    Pure   $14  30  $14  50 

Crown     Diamond...  14  30  14  50 

Green  Seal   14  30  14  50 

Tiger  Pure   14  30  14  50 

Ramsay's   Pure    14  30  14  50 

Moores   Pure    14  30  14  50 

O  P  W.   Dec.  Pure. .  14  30  14  50 

Red   Seal    H  30  14  50 

Decorator's)  Pure   . .  14  30  14  oO 

O.P.W.   English    ...   14  55  14  75 

Elephant  Genuine  •  14  55  14  75 
IB  B.  Genuine    Lead,     less    than 

tons.  $16.20  Toronto:  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt.   13  50      13  50 

Genuine,     100-pound 

kegs,   per  -wt..  13  87%  13  87% 

Les«  quantity 0  13 

LEAD.   ARSENATE    OF 

Per   100   lbs.                 Dry  Paste 

l-1b.    tins     $31  50  $22  75 

2-lb.    tins     21  75 

5-lb.     tins     29  50  17  50 

10-lb.    tins     28  50 

25-lb.    casks    28  00  16  25 

50-lb.    casks    27  50  15  75 

100-lb.    casks    27  O0  15  25 

300-lb.    casks    15  00 

ooo-ib.   casks    14  75 

F.o.b.   Toronto,   Montreal   and 
Hamilton. 

MI'KESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.60.  White  In  lb.  pkgs., 
per    160    lbs.,   $6. 

LINSEED   OIL 

For  prices  see  weekly  report. 


PAINTS.    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.   English   white    $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,    white 2  80 

Crown   Diamond,   colors 2  55 

Fresco    Tone,    wThite    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    5  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white  2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..   2  50 

Ramsay's   Pure,   white    2  So 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.  2  SO 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint    2  SO 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  . .  3  05 
Sherwin-Williams,    colors    . .  2  80 

Flat   Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...  3  05 

Lowe  Bros.  H.S.,  colors   2  80 

Mellotone,   white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gers 

600-lb.   bbls 

250-1  b.    kegs    ' 

100-lb.  drums  ..." 
50-lb.  drums  ....    ' 
25-lb.  drums  .... 
1-lb.  100s,  pkgs..   ' 

%-lb.  100s   

lib.  100s,  tins   .. 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PARIS,    PLASTER 

Per   bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans    0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  OS 

100  lb.   kegs    0  07 

%    barrels    0  06U 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
See   weekly   report. 
Bulk,   in    casks    ...   2  90        3  40 
Bulk,  100-lb.  drums  3  85         3  S5 
Bulk,   25-lb.    drums  3  45         3  95 

Bulk,   12%   lb.   ironsi 4  20 

Bladders,    in    bbls.   3  00        4  10 
Pure    Putty,    80c   cwt.    advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure  White,  gal..  $2.90  to  $3.25. 
Pure   Orange,   gal..    $2. SO   to   $3. 

Glim,   50-53c   lb.;    finest   orange, 
57-58C   lb.:   finest   white,  65-6&C  lb. 

TAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

Cumnff    2  10 

O.P.W.     Presto     2  25 

LIngerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly,  report  for  prices. 

SLATING  Gal 

Liquid     Slating,     B.B 


VARNISHES  Per  gal  cant 

Gold    Medal    $2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  IS 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard   Oil.  1  60 

Jasperite   Floor   Finish...  2  25 

Marble-ite   Floor    2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    . . ., 2  40 

Elastic   Interior    2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar    4  20 

Kopal    

Spar-Not    3  03 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing    3  50 

Kyanize   Interior    3  50 

Luxeberry  light   3  00 

Luxeberry    granite    3  15 

Luxeberry   sipar    4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Coralite,  5-lb.   pkgs   0  04% 

WASTE     (POLISHING) 

Cream    \ 0  21% 

WASTE,    WHITE     WIPING 

XXX   Extra    0  20 

X  Grand    0  19 

XLCR     0  18 

X  Empire    0  17 

X  Press    0  16 

WASTE,   COLORING   WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular  ...,:■; X#8  11% 

Keen 0  10% 

WASTE,  WOOL  PACKING 

Arrow    25 

Axle    20 

Anvil      15 

Anchor 11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per   lb. 

C.   P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand   0  30 

Old    English     41-44c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  20 

"Barrels    1  00-1  05 

$4  extra  for  barrels. 
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Send  for  our  booklet  on 

DOUGALL'S 

Transparent     Finishes 

It  tells  all  about  these  superfine  varnishes 
which  cost  less  by  the  job  than  cheaper 
lines — and  are  noted  for  their  long- wearing 
qualities. 

Write  for  it  to-day — No  obligation. 

The  Dougall  Varnish  Co.,  Ltd.,  Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.  BARNETT  COMPANY  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,  soft,  per  cwt.,  $15.25; 
r hilled,  $16.75;  buckshot,  $16.05; 
uall,  $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c   per   lb.;   clip   horn,   15%c. 

iNorris,  11  to  56  lbs.,  15c;  57  to 
10  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
Hi   lbs.   aud   over,   12c. 

AXES 

Single    Bit     » $8  00  $13  00 

Double  Bit    13  50  15  50 

Broad    axes    28  00  3100 

BARS,  CROW.     $6.25   per  100  lbs. 

BAR    IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $1;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  ateel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%   off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT    LACING 

In   sides,   tanned,   $1.30  per  lb.; 
cut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue   Stone    (Vitrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller, 
15% ;  7-16  aud  larger,  net  list ; 
machine,  %  aud  under,  15%;  7-16 
and  over,  5%  ;  machine  set 
screws,  35%;  plough  bolts,  5%; 
nuts,  small  lots,  3c  advance 
over  list ;  case  lots,  2c  advance 
)ver  list:  stove  hoits.  50%;  shaft 
bolts,  5%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  ■%,  5%;  7-16 
and   up,   net  list. 

borax.     Borax,  per  lb.,  12c. 

BI'ILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.75 ;  P-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  8%e;  %, 
'%(•;    tie   out,    65%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No. 
4,  $9.10  each. 

CUE  VISES,    MALL.      8y2C    per    lb. 
COPPER. 

Sheet  and  planished  copper, 
75c   per  lb.    Tinned,  60c. 

I  >  RILLS 

Bit  stock,  40  p.c. ;  Blacksmith, 
%  in.  round  shank,  35  p.c. 

EAVETROUGII 

Ravetrough,  8  in.,  per  100  ft., 
$3.70;  10  In.,  $4.50;  12  In.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  In..  $6.50. 

ENAMELVVARE 

Canada,  20;  Imperial,  30,  12%; 
Premier,  20:  Colonial,  30.  12%; 
white,   50,   10. 

FORMALDEHYDE 

400-lb.  bbls..  17c  lb.  ;  125-lb.  kegs, 
18c  lh. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4  35  doz.  ;  12 -oz.  bot- 
tles. $2.25  doz. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  paiis, 
which   are   7%%    advance   on    list. 

GLASS,    WINDOW  Single   Double 

Up  to  25  in S  00         11  7.3 

26    to   40    9  00         13  75 

41   to   50    11  50         15  25 

51   to   60    12  00         16  00 

61   to   70    .  . 13  00         17  25 

GLASS    (Plate) 

20%    off. 
GRINDSTONES 

Per   100   lbs.,   $2. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and   strap,   22I/2</c. 

Corrugated  Strap  Hinges  —  4. 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10.  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges     —    4. 
$1.55  ;  5.  $2.35  :  6,  $2.85  ;  8,  $5  ;  10, 
$7.15:   12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  suowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90:  steel,  No.  0  to  1. 
SO. 35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,   $4.15;    1%,   $4.15;    1   in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.   or  28  Eng...  S  75-    S  75 

28  Am.   or  26  Eng 8  45       S  45 

26  Am.  or  26  spec S  15       S  15 

24     8  00      8  00 

22     8  00      8  00 

18  and  20  7  85       7  S5 

16  Am 7  70      7  70 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.  50  set    1  00 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per    case   8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz..  85c. 
LANTERNS 

No.   2,   plain    8  75 

No.   20,   X-ray    12  50 

No.    22,    Dash-board    1125 

Short   Globe,    doz 8  75 

LEAD    PIPE,    $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

See  weekly    report. 
MATTOCKS 

Pick.    $7.75:    cutter.    $7.75. 
NAILS 

Wire,  f.o.b.   Fort  William,  $4.70 
base:   Winnipeg,  $5.10  base.     Cut 
f.o.b.,  Winnipeg,  $5.10. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    In.,    $3.50; 
36   in.,  $4.50;   48  in.,  $5.25;   60  in., 
$6.25;  72  in.,  $7. 
NUTS 

Scpiare,  small  lots,  3c  advance 
over  list;  case  lols,  2c  advance 
over  list;  Hexagon,  small  lots, 
.'!c  advance  over  list;  case  lots, 
2c  advance  over  llsit. 
OILS 

"Buffoltte."  20c;  Ideal  Thresher 
37c;  "B"  Castor  machine  oil, 
24 '/.e:     Buffalo     Engine     gasoline, 


331,4c;  Buffalo  "A"  gas  engine  oil, 
48c;    Itoyal   gasoline,  33c;    Famil 


i 


Safety  coal  oil,  20c;  "Engoline" 
engine  coal  oil,  16c;  Summer 
Black  oil,  21c;  Kelso  engine  oil, 
45c ;  Electro  oil,  45c ;  Royalite 
oil,  16-/2C;  Standard  gas  engine 
■oil,  44c ;  Prairie  Harvester  oil, 
46c. 
PAINTS 

Stephens'      Out     White,     $3.10; 
Stephens'   House,  $2.S5;   Stephens' 
Floor.  $2.45;    Silkstone,   $2.50. 
DRV    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c  ;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Cau- 
adian  metallic  oxides,  barrel  lots, 
3y2c;  English  purple  oxide,  in 
casks,  3l/2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  less 
quantities,  16c. 

PICKS,    Clay,   6-7.   $7    per    dozen. 
WROUGHT    IRON    PIPE 
Per  100  Ft.  Black  Galv. 

%    inch     $     4  2S       $     6  75 

%    inch    4  37  6  84 

%    inch    5  67  7  47 

%    inch    6  98  '.)  41 

1  inch    10  35  13  !)1 

1%    inch    13  95  IS  SI 

1%    inch     16  70        22  50 

2  inch    22  50  3'l 

2%    inch    35  51  47  S4 

2        inch    46  44  62  55 

31/2    inch    58  05  

4  inch     68  76  .... 

4%    inch    86  40 

5  inch    100  80  

6  inch    130  50 

I'LASTER,   Paris,   per   bbl.,   $3.75. 
PARIS    GREEN 

In  1-lb.  pkgs..  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  4«y2c  Mi. 
PLATES,    CANADA 

18  x  21  per  box.  half  polish. 
$7.25;  full  polished,  $8.25;  IS  x 
24,  half  polished,  $7.25;  full  pol- 
ished, $8.25;  20  x  28.  half  pol- 
ished.  $7.50;    full    polished,   $8.50. 

PLOW    SHARES 10c    per    lb. 

POINTS 

Landslide    plow,    iy„    x    1«    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    4  00 

25-lb.   irons,    per   cwt 4  30 

1%-lb.  tins   0  07% 

RIVETS   AND   BURRS 

Iron  rivets,  20  per  cent.;  cop- 
per, No.  7.  65c  lb.:  No.  S,  66c 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  66c;  No.  9,  6»c;  No.  10,  71c- 
lb. 

Copper   Burrs,    No.   7,   65c;    No. 
8,   6Gc;    No.   9.  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  24c  base;  pure  Manila, 
30c  base;  British  Manila,  25c 
base;  lath  yarn,  24c  base;  Afri- 
can hemp,  25c  base;  cotton  rope, 
rope,   14   and  over,  40c. 

Tarred      Marline      Hanks,      per 
lb.,  31c. 
SASH      BALANCES       f  Caldwell.) 

10   per   cent.    off. 
SAWS,   BUCK 

Happy      Medium.      $7:      Watch 
Spring,    $7.25:     Lance    Tooth     or 
Lightning     Blades,     $7.75:      New 
Century,  $9.25. 
SCREWS 

Bright    Iron    round    head.    60%  ; 
Hat  head.  65%  :  round  head,  brass, 
25%;      flat      head,      brass,      30%; 
coach.   30%. 
STEEL     SHEETS,    BLACK 

10  ga  uge    6  50 

12   gauge    6  50 

1  I    gauge 6  25 


16  gauge    6  25 

18-20  gauge e  or, 

22-24   gauge    6  io 

26   gauge    6  15 

28   gauge    625 

SHOVELS    AND     SPADES 

Shovels— Fox    and    Olds,    I)  II 
Sqr.    Pt.,   $10.10    per    doz.:    D.H.. 
Rd.    Pt.,    $10.10;    L.H.,    sqr.    Pt 
$10.10;     D.H.,     Rd.     Pt.,     $10.10: 
Bulldog  and  Jones,  D.H.,  Kd.  Pt 
$11.10;     D.H.     Sqr.     Pt.,     $ll.lo'; 
L.H.,   Rd.   Pt.,   $11.10;    L.H.,   Sqr. 
Pt.,  $11.10;   Black   Cat  and   Cres- 
cent   Scoops— No    4,    $10.65    doz. : 
No.   6,   $11.40;    No.   8,   $12.10;    No. 
10,     $12.80;      Moose     and     Jones 
Scoops,  No.  4,  $11.85  No.  6,  $12.50; 
No.   8,   $13.15;    No.   10,   $13.S5    per 
dozen. 

SOLDER.    Per    pound,   32   to   33c. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16. 
$4.30;     %,    $4.10;    7-16,    $3.95;     %. 
$3.90. 
STAPLES 

Bright   wire,   pe^r  cwt.,   $4.70  n\ 
Fort     William,    $5.10    Winnipeg: 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt. : 
plojw,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow. 
$3.75  base;  east,  octagon  tool  • 
steel,  12%c  base;  square  tool. 
13%c  base;  spring,  $6:  machine. 
$5  base;  tire,  $4.50. 
STEEL  HOOPS 

%  in.,  $5;  %  In.,  $4.76;  %  In.. 
$4.35;  %  in.,  $4.25;  1  in.,  $4;  1^ 
In.,  $4;  1%  in.,  $3.76. 

STEEL    SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,   25%. 
TIN   AND   TIN    PLATE 

20  x  28  I.C $19  00 

20  x  28  I.X 20  50 

20  x  33  I.C 21  50 

20  x  33  I.X 23  50 

Terne  plates  19  00 

TURPENTINE 

See  weekly  paint  report. 
VARNISHES 
Stephens    Luminette,    gal...   $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,    small    lots,   5%-f75c;    full 
boxes,  iron,   10% -I- 75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.55;  less  than  ton  lot*,  $16.20. 
WIRE.  BARB 

Lyman,  4-point,  $3.80  f.o.b.  I'l 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60:  Win 
nipeg.  No.  9,  $4.75;  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg, 
No.  9,   $4.60;    No.   12,  $4.80. 

Patented  screen  in  100-ft.   rolls. 
$2.50  per   hundred   sq.  ft.;   in  50- 
ft.   rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  tics,  14  gauge,  single  loop, 
$6.45  Winnipeg;  $6.05  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $5.70;  10,  $5.75;  12,  $5.90: 
14.   $6.05;    15,   $6.20;    16,   $6.35   pcr 
100  lbs. 
XV  RINGERS 

Royal  Canadian,  $43.40  per  doz.; 
Eze.  $46.90  per  doz.:  Bicycle, 
$52.65   per  doz.;   Ajax.  ?<\75  each. 
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HOUSE   PAINT 


|  «Ue  .,ih  M.„,lol)>  united  OU  ^ 

house  paint 


Stephens  House  Paint  is  made  by  experts  for  the  use  of  both 
the  Painter  and  Consumer. 

The  professional  painter,  as  well  as  the  amateur,  is  a  steady 
user  of  "Stephens  House  Paint"  because  it  saves  him  time 
and  money,  and  always  gives  satisfaction.  Stephens  House 
Paint  has  wonderful  weather-resisting  qualities  and  no 
superior  as  a  surface  coverer. 

If  not  already  represented  in  your  town  we  will  be  glad  to 
explain  our  exclusive  agency  proposition.  Write  us  about  it. 

f  G.  F.  STEPHENS  &  COMPANY,  LIMITED 

PAINT    AND    VARNISH    MAKERS 


WINNIPEG  a„d  CALGARY 


I 


i 


i 


§ 
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7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BABBITT 
ME 


\\  e   broke   in    on    one   dealer   after  hard  work.      At  first 

he  didn't  want   to   handle   babbitt  metal.      Now  he  sells 

$100    a    mouth.       The    profit    each  month    pays    half    his 
rent.       What    about  you? 

OWL  METAL  CO.  -   WINNIPEG 


TN  the  Spring  thousands 
-■-  of  farmers  turn  their 
halters  into  bridles  by 
using  our 

BIT  STRAP 


How  many  will  you  require? 

$1.50  doz. 

We  can  deliver  by    parcel 
post. 

Postage  paid  if  you  remit  with  order. 

G.  L  Griffith  &  Son 

STRATFORD,  ONT. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG   IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  g  to  1£  inches. 
For  flat   hands  2  to  fi  inches. 

(A  number  of  patterns) 
Also  Drive- Well  points. 
Fence  Building    Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE.  ONT. 


Reliance 

LIQUID 
GLUE 

Always    Ready 


Extra  Strong 

Sold  by   Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg; 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown.  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal.     Distribu. 
tors  of  Myers  Pumps 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER      MFG.    COMPANY 

St.  Cloud,   Minn. 

Eastern    Canadian    Distributers : 

Louis  A.   Larson,  Ottawa. 

Western    Canadian   Distributors : 

Merrick-Anderson    Co.,    Winnipeg,    Man. 


Kindly  mention 
this  paper  when 
writing  advet  tiser 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


Want   Ads. 

If  you  want  a  buyer 
for  your  business, 
or  have  a  situation 
to  fill  or  want  a 
situation,  send  us  a 
Condensed  Adver- 
tisement. There  is 
someone  who  is 
looking  for  a  pro- 
position such  as 
yours.  For  two 
cents  a  word  you  can 
speak  across  the 
continent  with  a 
condensed  adver- 
tisement in  this 
paper. 

Try  it  out. 
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We   have   some    striking   new 
paint-service  ideas 

You  and  your  paint  department  staff  can't  afford  to  ignore  the 
intensive,  50-year-old  study  we  have  made  of  "High  Standard" 
paint-making,  advertising  and  selling. 

We  have  learned  enough  to  build  up  one  of  the  largest,  cleanest 
and  most  progressive  paint  businesses  in  the  country,  and  —  our 
knowledge  is  at  your  disposal  TO-DAY. 

A  CONVENTION  of  your  store's  "selling  force"— that's  what 
we  suggest,  and  let  the  Lowe  Brothers'  man  tell  you  what  we 
know.    Let  us  hear  from  you  to-day. 

TORONTO 
Lyon  Paint  &  Glass  Co.,   Limited,    Winnipeg 


r 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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A  Straight  Talk 
from  the  Manager 


No.  57 


Some  Train  Service! 

On  Tuesday  morning  of  this  week, 
a  C.P.R.  train  from  Buffalo,  pulled 
into  Toronto  Union  Station  at  7.40, 
which  was  due  at  9.35  Monday  night. 

This  is  probably  the  worst  case  yet 
recorded,  since  the  recent  curtail- 
ment of  passenger  service.  But  it 
will  give  you  some  idea  of  the 
troubles  being  encountered  by  your 
friends  the  travelling  salesmen. 

It  is  no  longer  merely  difficult  for 
travellers  to  cover  their  routes  on 
schedule.     It  is  simply  impossible. 

So,  you  must  depend  more  than  ever 
upon  the  advertising  pages  of 
Hardware  and  Metal,  to  give  you 
information  of  vital  importance  to 
you,  in  your  buying. 

The  advertisements  in  this  week's 
issue  are  particularly  interesting. 

J.  \j.  L. 
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The  $7.50  Fan 

with 

Two  Speeds 


A   Whirlwind    Seller! 


Bigger  Value   Than  Ever 

Here  is  the  new  Model  C  Polar  Cub  Electric 
Fan. 

It  will  still  retail  for  the  low  price  of  $7.50 
which  made  the  Polar  Cub  the  sensation  of 
the  fan  industry.  Hut  in  value  it  is  far 
ahead  of  previous  years. 

It  now  has  two  speeds  and  stop.  At  high 
speed  it  gives  a  much  stronger  breeze  than 
ever  before. 

The  frame  is  die-east,  thus  eliminating  57 
different  parts.  It  cannot  possibly  get  out 
of  alignment.  Bearings  are  an  integral  part 
of  the  die-casting.  The  guard  is  spot-welded 
and  is  positively  unbreakable. 

The  fan  is  adjustable  to  any  angle — the  breeze 
can  be  thrown  in  any  direction.  The  base  has  a 
hook  for  attaching  to  the  wall  if  desired. 
Porcelain  insulated.  Equipped  with  8-foot  cord 
and  plug.  Blade  diameter  6".  Height  of  fan  8". 
Net  weight  3  lb.  5  oz. 

Backed  by  a  powerful  campaign  of  national 
advertising  throughout  the  selling  season. 
Big  space  in  The  Salwrdaji  Evening  Post, 
Collier's  and  other  magazines. 

ATTRACTIVE   PROFIT  ON 
EVERY  FAN 

Trade  discounts  as  follows  : 

Less  than  (!  Fans   $5.00  each 

Six   Fans   and   Over    3.75     " 

Terms:  2/10/30,  f.o.b.  New  Haven. 
Full  freight  allowed. 
Fans  packed  6  and  12  to  the  pack- 
age. Upon  request  we  furnish  free 
striking,  sales  making  store  display 
material. 

Order  Early. — We  have  largely  increased  our 
production  facilities,  but,  despite  this,  the 
demand  will  probably  exceed  the  supply. 

So  place  your  order  now.  If  further  infor- 
mation is  wanted,  write  us. 

MENZIES  &  CO.,  Limited 


439  King  Street  West 


Toronto,  Ont. 


Canadian   Representatives  : 
The    A.    C.    Gilbert    Co.,    U.S.A. 


' 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 

"■■"  ™  ■  ■"■■  IV  we  0ffer  yOU  Dars  made  of  High  Carbon  Steel  at  the  same  price  as 

No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper,  Pitch  and  Coal  Tar 


SPECIFY 

DOMINION  BRAND 
MONTREAL 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RLM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace — made  for  machine.  Packed  singly — packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


LET  US 


Auger 

Z.  J\ QUOTE 

Nuts,  BolsterX.   YO  U 
Springs,  Chain, 
Drills,        Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKINSON^KOMPAJ 

JSgONTo     ham  i  uton      vastus 


WE  SHIP/  c...., 

PROMPT-/  *£.': 

■  x^  /  and  Burrs, 

■i  1  X    Cap  and  Set 

Screws,  Wood 

Screws,  Tacks,  Wash. 

ers,  Varnishes,  Waste. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
!/8  in.  to  4  m.,  is  thoroughly- 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

IVe  also   maiiiifiM  I  nrc 
N  I  ITI.rs  In  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Granted  1780. 
Jonathan  Crookes   &    Son 

Sheffield,  Eajland 

SUPREME  CUTLERY 


Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


"Tin  Demand 


There  is  a  good  de- 
mand for  a  reliable, 
inexpensive  Spray- 
er. Meet  this  demand  and  give  your  cus- 
tomers that  come-back  satisfaction.  You 
can    do   this   with    the 


EUREKA 


GLASS  TANK 
SPRAYER 

The  receptacle  of  this  Sprayer  is  an  ordinary 
Crown  Pmit  Jar  (one  quart  size),  equipped 
with    a   heavy    zinc    cover. 

The  pump  cylinder  is  made  from  L.  X.  tin, 
and  is  considerably  longer  than  the  ordinary  - 
glass  tank  Sprayer.  The  solution  comes  into 
contact  with  zinc  and  brass  only,  which  will 
not  easily  corrode,  thus  giving  longer  service. 
This  Sprayer  is  strongly  made  and  attractively 
finished,  and  is  excellent  for  spraying  potatoes, 
small  shrubs  and  all  disinfectants  in  poultiy 
houses  and  on  live  stock. 

Our  prices  are  in  your  favor  and  our  qual- 
ity pleases  customers.  iLet  us  send  you  our 
descriptive  catalogue.     Write— 

The  Eureka  Planter  Co  ,  Ltd.,  Woodstock. Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  AECTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and   prove   it   for   yourself. 

We  guarantee  every  pound. 


CDIVJ 


Sweat  Collars 


The 

Big  Profit 

Line 


We  keep  all  kinds  and  sizes. 

Stuffed   Pads,  Brown   and   White. 

All  Yellow  Bed  Felt  Edge.  Venti- 
plex  and  all  Felt. 

Write  for  description  and  prices. 

Samuel  Trees  &  Company 

Limited 
Toronto  Whitby  Winnipeg 


If  interested,  tear  out  this  poge  and  keep  with  letters  to  be  answered. 
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TOOLS    FOR    AUTOMOBILE    USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  the  price  is  R  ight 


THERE  ARE  SEVERAL  REASONS  WHY  YOU  SHOULD  CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


"PELOUZE" 

ELECTRIC  IRONS 

for  Domestic 
and  Tailor's  Use 

A  LIVE  PROPOSITION  FOR 
THE  HARDWARE   DEALER 

Send  for  Prices. 

FACTORY  PRODUCTS  LTD. 

220  King  Street  West      :      Toronto,  Ontario 


STEPLADDER  TIME 


THE  STEPLADDER 
SEASON  WILL  SOON 
BE    HERE    AGAIN. 
WE    HAVE   A    BIG 
VARIETY     AND 
CARRY    A    LARGE 
STOCK  OF  THESE 
GOODS,  AND 
CAN  MAKE 
PROMPT 
SHIPMENT. 


WRITE   FOR 

OUR 
COMPLETE 
CATALOGUE 


"HOUSEHOLD" STEPLADDER 


McFARLANE  LADDER  WORKS 


154  to  160  RIVER  ST. 


TORONTO 


The  Money  Market 

General    Business  Conditions,  Real  Estate,  Bond  and  Stock 

Developments 

are  dlicuMed  ever/  week  in 

THE  FINANCIAL  POST  OF  CANADA 

The  service  of  The  Post's  Investor's  Information  Bureau  Is  free  to  subscribers. 
Write  for  Sample  Copy.  Published  Saturdays.  $3.00  per  annum. 

THE  FINANCIAL  POST  OF  CANADA 

"  The  Canadian  Newspaper  for  Investors" 

TORONTO,  CANADA 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


//  interested,  tear  out  this  pttye  and  keep  with  letters  to  be  answered. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


THE  BABBITT  METAL   THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 

Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a 
Fault,"  is  guaranteed  to  £ive 
EXCELLENT   SERVICE. 

We  also  manufacture  Lead  Pipe, 
Solder,  Sheet  Lead  and  Everything 
for  the  Plumber. 

THE  CANADA  METAL 
COMPANY,   LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 


HAMILTON 


Branch    Factories 

MONTREAL     WINNIPEG 


VANCOUVER 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 


THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROKE  -  .  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  beat 
Peavey  made. 
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WIRE 


IN  STEEL 
HOOP   KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling    Hay,  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.    T.    Digging,    Stair    Bldg.,    To 

ronto,  Ont 
II.   E.   O.  Bull,   Montreal,   Que. 
Harry      F.     Moulden,      Winnipeg. 

Man. 
Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  you. 


<^^nN^<**^-      We  have  economical       ""^»<«^v^-- 

■">  ^^  and    correct    methods    of   produc-    ^^ 
tion,   which  means  that  you  get  bar  iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The    consignments   you   receive   from    time   to    time   are    the 
same   through  and  through. 

Carry  a  stock  for  your  customers — a  splendid  profit  awaits 
you.     If  you  prefer  we  can  ship  direct  from  mill. 

I  o  don  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents: 

Manitoba,    Bissett    &    Webb,     Limited, 

Winnipeg;    British    Columbia, 

MePherson    &   Teetzel. 

Vancouver. 

'///tin  1 1  P\""\\\V 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  60  lb». 
ELECTROLYTIC   NICKEL, — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

IV I  CT  We   are    SOIjE    PRODUCERS    of   this    natural,    stronger- 

INti,  than-steel,  non-corrodible  alloy. 

Manufactured    forms    are   Rods,   Flats,    Castings,    Tubes, 
_  .  _  _        i  Sheets,   Strip  Stock  and   Wire. 

IV!  fc    I      0   L.  gend  inquiries   Direct  to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


tAO 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


BOLTS.RIVETSWtRE  &  WIRE  NAILS 


Quality  Rlf 


Quick 
Senrlct 


Northern  Bolt,  Screw  &.  Wire 
Co..  Ltd.,    Owen  Sound,  Ont. 


I  he     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  Uimitetl 


FOOD  CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.LampIough  &  Co. .Unity  Bide. .Montreal 


BATH  ROOM  FITTINGS 


f  KINZINGER,  BRUCE 
KA     &  CO.,  LIMITED 

NIAGARA  FALLS,  CANADA 
WHAT  WE  MAKE  WE  GUARANTEE 


LARGEST  CANADIAN  DEALER 


AUTO  ACCESSORIES 


E.  PULL  AN  Toronto 


Metal  Checks 

Drop   a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HA7IILT0N,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 

fENCE  HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Cnt. 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just  the  Tool   for  Inexperienced   Glass  Cutters 


MADE  BY 

A.    SHAW    &   SON,    London,    England 

Hale   Brothers,   Canadian   Agents,   3   St.   Nicholas  St.,   MONTREAL 


B^IAMPBIACKS 

,-— —  -;-,x  /f 6crff?Mfo»'rt of yt/d/Zty 
'*M****?}  WILCKES^MARTIriWILCKESCO. 


ii 


CONDOR" 


— the  name  that  means  quality 
and  service  in  lamps— more  li«iit, 
less  current.  A  money-saver,  a 
money-maker.      Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 
GANANOQUE,  ONT. 
Iron  and  Copper  Kivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Kivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


GASOLINE  TANKS  FOR 
UNDERGROUND  STORAGE/ 

Complete  Outlits  with  Brass  Pumps       I 
and  Fittings,  from  S25. 00  Upwards      ; 
Sold  on  Approval  Fully  Guaranteed 

Write  for  Catalogue  ,   ;| 

/The  Steel  Trough  ft  Machine  Co.  Ltd- 

.  TWEED,  ONT. 


C.  S.TURNER  CO. 

147  Bannatyne  Ave.  East,  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 


NOTICE  TO  MERCHANTS:— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you. 

COMMERCIAL   UNDERWRITERS 
36   James   St.    South,    Hamilton,    Ontario. 


This    space     $1.00 

per  insertion   on 

yearly  order. 


so 


H  A  11  1)  W  ARE    AND    M  K  TAL 


February  17,  191 


INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.    The  index  it 

inserted   solely  for   the   convenience  of  the  readers  of  the  paper. 


Adamson  Mfg.  Co 20 
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Banwell-Hoxie  Wire  Fence  Co.  20 
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Barton  Netting  Co..  Ltd.,  The  77 

Pasters,   Jackson   Co 70 
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Berrv  Bros 57 

Boeckh   Bros..   Ltd 53 

Boston  Varnish    42-41! 

Brandram-IIenderson   Co 55 

Brown,   Boggs,   Ltd 23 

Bridgeport  Hardware  Co 76 

Buck  Bros 16 

Burrow,  Stewart  &  Milne   ....  24 
Burlington     Windsor     Blanket 

Co 14 

Butler,  Geo.,  &  Co 1 

Cameron  &  Campbell 78 

Canada  Metal  Co 77 

Canada  Steel  Goods  Co 19 
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Climax    Baler   Co 24 
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Collette  Mfg.   Co 65 
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Cummer-Dowswell,  Ltd 25 

Daisy  Vacuum  Cleaner S2 
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Department  of  Finance   ..    ..18-80 

Domestic    Specialty   Co 26-27 

Disston.  Henry  &  Sons 13 
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Eureka   Planter  Co 75 
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Martin,  The  L.,  Co 75 

Martin-Senour  Co 65 

Maytag  Mfg.  Co 57 

McArthur,   Irwin    63 

McComb,  J.  H 74 

McDougall,  R.,  Co 4 
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Moore,   Benjamin,  &  Co.,   Ltd.  61 

Morrison,  James,  Brass  Co.  . .  6 

Myers,  F.  E.,  &  Bros 70 

National  Hardware  Co 79 

Nicholson  File  Co 9 

North   Bros.,   Ltd 12 

Northern  Bolt,   Screw  &  Wire 

Co.,  Ltd 79 

Nova   Scotia  Steel  &  Coal  Co.  70 

Oakey,    John,    &   Sons    70 

Ontario  Lantern  &  Lamp  Co. .  79 

Otterville  Mfg.  Co 70 

Owl  Metal  Co..  Ltd 70 

Parmenter,   Bulloch  Co..   The.  79 

Pedlar   People,   Ltd 15 

Pink,   Thos.,   &   Co 77 

Progressive  Mfg   Co i4 

Pull-Easy  Mfg.  Co 24 

Pullan,  E 79 

Ramsay,  A.,  &  Sons   61 


Reliance    Ink  Co 70 

Russell-Jennings  Co 75 

Scnoener  Mfg.  Co 70 

Sharratt  &  Newth 7S 

Shaw,   A.,   &   Son    79 

Sherwin-Williams  Co 59 

Shipman,   J.,  &  Co 16 

Simonds  &  Sons 82 

Soren  Bros 14 

Specialty  Paper  Bag  Co 4 

Stephen,  G.   F 69 

Stanley  Rule  &  Level  Co 12 

Stanley  Works,  The 30 

Starrett,  L.  S.,  &  C6 5 

Steel  Co.  of  Canada,  Ltd.   ...  23 

Steel  Bending  Brake  Co 75 

Steel  Trough  &  Machine  ....  79 

Still  Mfg.  Co.,   J.   H 15 

Tallman  Brass  &  Metal  Co.  . .  75 
Toronto    Plate    Glass    Import- 
ing Co 67 

Trees,   Samuel,  &  Co ...  75 

Turner,  C.  S.,  &  Co.  .  .  , 79 

Victor   Saw  Works 20 

Western  Wire  &  Nail  Co 79 

Wilckes-Martin-Wilckes  Co.    . .  79 

Wilkinson  &  Kompasa 74 

Woods,  Walter,  &  Co 25 

Wrought  Washer  Mfg.  Co 15 

Yale  &  Towne  Mfg.  Co 1 


isoo.n    you    will    he    oet- 

TING  READY  FOR  SI'RINO. 
BUILDING  WILL  BE  START- 
LING YOU  SHOULD  BE 
PREPARED  TO  BE  I.N  LTNB 
FOB  YOUR  .SHARE  OF  THE 
B  ('  S  I  N  B  s  S  I'.Y  STOCKING 
EARLY  I.N  BUILDERS'  3UP- 
I'LIL'S. 

"Rock"  Wall  Board 

l',r  walla  and  ceilings,  is  a  high  Quality 
material,  n  is  not  Intended  only  fur  the 
man  who  wanta  something  cheap  it  is  good 
fur  good  work.  Bold  m  heeta  '18"  wide 
bj  «,  7,  K.  !i.  10  and  12  ft  long. 
"  II  A  M  M  E  It  BRAND"  PLA8TER  OF 
PARIfi  Die  best  brand  oi  plaatei  ma*le. 
IMMEDIATE  8HD7MBNT  OF  ALL 
PHEBE    LINKS    FROM    STOCK. 

Walter  Belyea 

THOMAS  BLACK 

WINNIPEG 


MAKE  YOUR  DOLLARS 

FIGHT 

AT    "THE!     FRONT. 

BUY 

DOMINION  OF  CANADA 

THREE-YEAR 

War  Savings  Certificates 

$  25. OO     for     $21. SO 
50.00        "  43. OO 

100.00        M  86.00 

INDIVIDUAL   PURCHASES    LIMITED   TO   $J50J. 


FOR  FULL  PARTICULARS  APPLY  AT  ANY  BANK 
OR  ANY  MONEY  ORDER  POST  OFFICE 


JAN.    9,    1917 


Finanoe     Departm  en- 
Ottawa 


February  17.  1917. 
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Condensed    or   "Want*'   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwaretuan  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITU  AT  ON  VACANT 

WANTED— GOOD  WINDOW  TRIMMER  — 
must  have  general  knowledge  of  hard- 
ware; good  opening  for  the  right  man.  Apply 
to  Mr.  Illsey.  care  of  J.  H.  Ashdown  Hard- 
ware Co.,  Calgary. 

WANTED— AN  ALERT  TRAVELLER  TO 
*'  call  on  the  hardware  and  furniture  trade 
in  Ontario.  Give  full  references,  age  and  ex- 
perience in  first  letter.  Apply  to  The  Strat- 
ford   Manfg.  Co.,   Ltd. 

A  TRAVELLER  FOR  WHOLESALE  CAR- 
riage  hardware  and  iron  company.  One 
with  city  experience  preferred.  Apply  Edward 
Halloran,  General  Manager,  C.  Kloepfer,  Ltd., 
U  Wellington   St.   East,   Toronto. 


AGENCIES  WANTED 


rriHE   SUREST   WAY    FOR   THE   MANUFAC- 


_L 


turers'    agent    to    connect    with    good    live 


flrmsi,  is  to  tell  the  manufacturers  who  read 
Hard-ware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 


TTARDWARE  STOCK  AND  FIXTURES  FOR 
sale   in    Sudbury.       For    particulars    write 
Box  88,  Sudbury,  Ont. 


Y<>U  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business1.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 

TjMFTY   DOLLARS   TIED   UP   IN   OLD   FIX- 

tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 

rnHERB  IS  MONEY  IN  USING  AND  SELL- 
-1-  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
;onto. 

SITUATIONS  WANTED 


,-pXPERIENCED        RETAIL        HARDWARE 
manager   is   open   for   position   with    first- 
class   firm,   retail    or  wholesale.     Wide  experi- 
ence.    Address  Box  427,  Hardware  and   Metal. 

rriHE  "CHANGING  TIME"  IS  GETTING 
A  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


FOR    SALE 


TTARDWARE  BUSINESS  IN  HAMILTON 
for  sale,  including  stock,  fixtures  and 
dwelling.  Cash  deposit  required,  security  for 
balance.  Best  reason  for  selling.  Box  426, 
Hardware  and   Metal,  Toronto. 


MISCELLANEOUS 

Q.UUD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  Is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

A  DOING  TYPEWRITERS  WRITE,  ADD  OK 
■**■  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

utarehuu.se    AND    FACTORY    HEATING 

systems.      Taylor-Forbes    Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada.* ttf) 

TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

PARTICULARS  OF  PROFITABLE  SIDE- 
line  for  anyone  calling  on  hardware  or 
butcher  trade  in  certain'  parts  of  Canada.  No 
samples.  Eureka  Refrigerator  Co.,  27-31  Brock 
Ave.,  Toronto. 


SIGNS  AND  SHOW  CARDS 

"WE    MADE    SIGNS    BEFORE    WE    COULD 
talk."       W.      H.      Stevenson,     Stevenson 
Building,   Toronto. 


DON'T   STOP  ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  "gone  under." 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 


COSTS  LESS 


than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  ser  viceable. 

The  All-  Canadian 

A 11- Wood  en 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Maktrs  of  the  New  Wooden  Wash   Board 
NEWMARKET,   ONT. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 
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And  in  almost  every  part  of  the  world  there  are  Hardwaremen  doing  great  business 
with  the  Daisy  Vacuum  Cleaner.  Has  it  occurred  to  you  that  you  might  be  doing 
equally  good  business?     Let  us  tell  you  about  it. 

THE  DAISY  VACUUM  CLEANER  is  acknowledged  the  best  British  Vacuum  Cleaner.  It  s  maue 
of  the  finest  materials  obtainable  and  embodies  all  the  best  ideas  ever  invented  for  Vacuum  Cleaners. 
Being  portable,  it  is  particularly  suitable  for  small  houses,  bungalows,  etc.,  and  it  is  so  simple  in  construction 
that  there  is  nothing  likely  to  get  out  of  order.      T  he  machine  is  guaranteed  for  2  years. 


DAISY 


VACUUM 
CLEANER 


Get  into  touch  with  your  shipper  and  ask  him  about  the  Daisy, 
or  write  direct  to  us  for  full  particulars,  trade  terms,  booklet,  etc. 

A  complete  range  of  Hand  and  Electric  Machines 
from  $7.30  to  $92.00 


Sole   Makers : 


The  Daisy  Vacuum  Cleaner  Co.,  Limited 


Head  Office  and  Works: 


Leamington  Road,  Gravelly  Hill 


Birmingham,  England 


Telegrams;  "  Ileklean,  Birmingham."     Telephones:  405  and  406  East.     ABC,  5th  Ed. 
CONTRACTORS  TO  THE  BRITISH  GOVERNMENT. 


BABY  DAISY 

$20.45    at 
Works 

Han  dsomely 
made  in  solid 
oak  with 
nickel  -  plated 
fittings,  has 
q  u  a  d  r  u  pie 
oellows,  and 
is  collapsible. 
Comple  t  e 
with  6  foot 
hose,  carpet 
nozzle,  uphol- 
stery nozzle, 
1  en  gthening 
tube   lever. 


You  should  place  your  orders  now  for  a  stock  of 
SIM0NDS  Crescent  Ground  Cross-Cut  Saws 


i<  vvWvyvvvwWrMM\^V<  WNnKys 

No.   13.     Full    Width   Cross-Cut   Saw. 


K\\\^^ 


No.    23.    Full    Width    Cross-Cut    Saw. 


,.a\v) 


,-,..-■ 

No.  315.   Hollow  Back   Cross-Cut   Saw,   Champion   Tooth. 


)iiiii'Oiuij^maluumiiii.'L:\,ai 

No.  325.   Hollow  Back   Cross-Cut   Saw,   Lance  Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 

Vancouver,  B.C.  St.  John,  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BREEDING  CAGES 


A  WORD  FOR  QUALITY 


are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through  May, 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and 
blue  trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer, 
two  nests  with  holders,  four  cups  and  six  perches. 

No.  S6S  Japanned,  l?y±  in.  long,  8%  in.  wide,  13%  i»-  high. 
Xo.  SO  Jappaned,  20  in.  long,  10  in.  wide,  14  in.   high. 
Xo.  ST  Japanned,  22  in.  long,  11  in.   wide.   15%   in.  high. 
No.  22  Japanned,  24V2  in.  long,  12%  in.  wide,  1G%   in.  high. 
Xo.  113  Japanned,  2(:%  in.  long.  10  in.  wide,  13%  in.  high. 

The   Andrew   B.   Hendryx  Company 

NEW  HAVEN,  CONN. 


"Multiped  " 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE   IN  LENGTHS    OF   ABOUT   500   FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY  BY 


/UFKIN 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  haudy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as  ordinary  ones  without  hook. 

the /i/FK/N Rule fio.  ofQana£>a.Ltj>. 

W/NDSO/tONT. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


HARD  W  A  R  E    AND   MET  A  I. 


Some  Live 
Hardware    Dealer 

is  going  to  control  the  heating  business 
in  your  locality. 

Why  should  you  not  be  the  fellow  to 
"grab"  this  opportunity  and  obtain 
greater  profits  ?  Associate  yourself  with 
the  famous 

PEASE 

"Economy"  and  "Brampton" 

FURNACES 

Weareopen  to  appoint  representatives 
in  all  unrepresented  territories  through- 
out the  Dominion. 

To  the  right  man  we  will  give  the 
exclusive  selling  rights  and  we  will  co- 
operate to  such  an  extent  that  the  Pease 
Furnace  will  be  sold  for  him  by  us. 

His  part  will  simply  be  the  installation 
and  the  collection  of  payments. 

Don't  let  this  opportunity  " slip  by" 
but   communicate    with   us   to-day 

Pease  Foundry  Company. 

LIMITED. 

General  Sales  Office  — 118  King  St.  East,  Toronto.  Works — Brampton,  Ont. 

Branches:  Halifax,  Montreal,  Hamilton,  Winnipeg,  Vancouver 
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GALVANIZED   SHEETS 

GOING  OUT  TO  THE  DEALERS  AND  METAL  WORKERS 
WHO  TOOK  OUR  ADVICE  LAST  FALL  AND  PLACED 
THEIR  ORDERS  FOR   "PREMIER"   WITH  THE  JOBBER. 

They  Made  No  Mistake! 

ORDINARY  PRUDENCE^SUGGESTS  BUYING 
"MADE-IN-CANADA"   THESE  DAYS. 

Premier's  a  Safe  Buy  Any  Time 

The  Dominion  Sheet  Metal  Co.,  Limited 

Hamilton 


/     < 


\y^: 
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How  Long  is  a  "Mike"  Accurate  ? 


All  high-grade  micrometers  are  sufficiently  ac- 
curate when  new,  but  when  used  for  a  tune 
wear  is  bound  to  show  on  both  anvil  and  spindle. 

A  micrometer  then  is  accurate  depending  upon  the  frequency  of  correction  for  wear. 
For  this  reason  every  micrometer  should  have  an  adjustment  to  compensate  for  such  wear. 
Some  micrometers  use  the  movable  anvil  method  of  adjusting  but  such  adjustment  takes 
time  and  it  is  often  difficult  to  correct  a  micrometer  exactly  because  of  the  varying  human 
element— "feel."     With  the 

Starrett  Micrometer 


collection  may  be  made  in  a  jiffy  and  with- 
out the  use  of  a  test  piece  and  the  human  ele- 
ment— "feel."  No  guess  work  about  it.  To  ad- 
just, simply  close  the  micrometer,  insert  a  little 
spanner  wrench  and  turn  the  sleeve  until  its 
zero  graduation  coincides  with  the  zero  grad- 
uation   on    the   thimble. 


The  little  spanner  wrench  and  the  patented 
sleeve  do  the  trick — no  other  tools  required. 
With  this  method  the  machinist  corrects  for 
wear  so  frequently  that  there  is  no  question  as 
to  how  long  a  Starrett  Mike  is  accurate — it  is 
always  accurate.  All  Starrett  Micrometers  have 
this   simple   adjustment. 


Write    for     free    catalog    No.    21MA,    describing  this    adjusting    feature     on    page    103,    and    2,100 
BtyleS    and    sizes    of    precision     measuring    instruments. 

Tfie  L* S '  Starrett  Co  7Athol 'Mass 

*:14/or!ds  Greatest  ^olmakevs 

42-623 
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The  Meg-antic  Broom  Mfg.,  Co.,  Ltd. 
Lake  Megantic,  Que. 


Our  slogan  is  satisfied  customers. 
Give  us  a  trial. 


ri« 


kxwco: 


The  Machinist  is  a  connois- 
seur— a    critic   who   knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  "make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa   Bldg.     Winnipeg,   1205  McArthur   Bldg. 


S 
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Bailey"  Iron  Spoke  Shaves 

MADE  IN  OUR  CANADIAN  WORKS 


Only  a  few  of  the  numbers  manufactured  are 
shown  in  the  illustration.  The  cutters  of  all  num- 
bers are  made  from  a  high  grade  of  steel,  well 
tempered  and  sharpened  ready  for  use. 

Made  with  two  styles  of  Handles,  raised  and 
straight,  and  through  each  a  hole  is  made  so  that 
when  not  in  use  the  tool  may  be  hung  up  out  of 
the  way. 

You  cannot  do  better  than  stock  this  line. 
ADDRESS   ALL   COMMUNICATIONS  TO 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


Thoroughly  Advertised 

Magazines  going  into  the  homes  of 
your  best  customers  carry  advertise- 
ments for 

Sam-Flush 

You  can  sell  this  toilet  bowl  cleanser 
easily  because  your  customers  have 
read  about  its  ad- 
vantages. A  single 
tin  of  Sani-Flush 
placed  on  a  counter 
or  show  case,  where 
visitors  at  your  store 
can  see  it  and  read 
the  label,  will  often 
complete  the  sale. 


Let  us  tell  you 
how  to  link  your 
store  to  the  Sani- 
Flush    advertising. 


HAROLD  F.  RITCHIE  &  COMPANY,  LIMITED 
10-12-14  McCaul  Street      -     TORONTO,  ONT. 


Sdni  Flush 


For 

Cleaning 

Closet  Bo** 

Only 


QUICK 

EASV 

SANITAlW 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


HARDWARE    AND    METAL 


February  24,  1917. 


The 

UNIVERSAL 

Vacuum  Bottle 


By  test  and  comparison 
shows  the  highest  effi- 
ciency in  the  mainten- 
ance of  temperature. 

The  filler  is  made  from 
the  best  glass  that  can  be 
obtained  for  the  purpose 
and  in  actual  tests  shows 
the  greatest  resistance  to 
breakage. 

The  support  between  the 
walls  of  the  filler  is  the 
best  thing  yet  devised 
for  preventing  vibration 
of  the  inner  bottle. 

The  filler  is  supported 
in  the  case  by  a  patented 
spring  steel  retainer  and 
shock  absorber  which 
not  only  protects  the 
sealing  tip  and  base  of 
the  bottle,  but  by  hold- 
ing the  bottle  firmly  in 
the  outer  case,  protects 
the  sides  as  well. 


Its  Many 

Points  of 

Superiority 


All  models  are  of  separ- 
able type  with  inter- 
changeable parts  and 
may  easily  be  taken 
apart  for  cleaning  or  re- 
pairing. 

In  the  nickel-plated  bot- 
tles the  seamless,  drawn 
brass  case  is  of  a  heavier 
grade  than  is  generally 
used.  It  receives  a  coat- 
ing of  copper  before 
being  nickel  -  plated, 
which  gives  it  a  superior 
appearance  and  more 
lasting  finish. 

The  cases  used  in  the 
lower-priced  bottles  are 
of  extra  strong  material, 
finely  finished. 

UNIVERSAL  Vacuum 
Bottles  are  the  most  sani- 
tary in  the  world,  as  rub- 
ber or  felt  pads,  cork 
rings  and  cement  fasten- 
enings  form  no  part  of 
their  construction. 


Sectional  View  showing  correct  principles  of  construction 


NOTE 
NOTE 
NOTE 


The  support  between  glass  walls  preventing  vibration  of  the  inner  bottle. 
The  location  of  sealing  tip  at  point  where  nothing  can  touch  it  when   bottle  is  in  case. 
The  rust-resisting  spring  shock  absorber  which  supports  bottle  in  case,  protecting  both 
bottom  and  sides. 
NOTE— The  close-fitting  gasket  at  neck  of  bottle  which  positively  prevents  entrance  of  liquids 
at  this  point. 

simplicity  of  construction,  unusual  strength,  absolute  cleanliness  and  unequalled  efhei- 
combined  in  the  line  of  UNIVERSAL  Vacuum  Bottles  and  Accessories. 


Extreme 
ency  are 


fuMVERSALt       LANDERS,  FRARY  &  CLARK       (universal) 

NEW  BRITAIN,  CONN.,  U.S.A. 

A.   MACFARLANE  &  CO.,   MONTREAL,   Canadian  Representatives 
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Success"  Refrigerators 

"The  most  perfect  ALL-STEEL  Refrigerator  made" 

If  you  have  not  already  placed  your  order,  we  would 
suggest  QUICK  ACTION,  as  owing  to  present  conditions, 
it  is  advisable  to  anticipate  your  requirements  well  in 
advance. 


ABSOLUTELY 
SANITARY,  AIR- 
TIGHT WALLS, 
CONSTRUCTED 
ON  THE  PRIN- 
CIPLE  OF  A 
VACUUM  BOT- 
TLE. 


MADE  EN- 
TIRELY OF 
STEEL,  NOT  AN 
OUNCE  OF 
WOOD  IN  ITS 
CONSTRUC- 
TION. WILL 
LAST  A  LIFE- 
TIME. 


MADE  IN  SEVEN  DIFFERENT  STYLES  AND  THIRTEEN  SIZES. 

AVRITE  IN  FOR  PRICES,  OR  TELL  OUR  SALESMAN  YOUR  WANTS. 

WE  WILL  SHIP  PROMPTLY. 


I 


CANADIAN  DISTRIBUTORS 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


//  interested,  tear  out  this  page  and  keep  with,  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a  range  of  prices   covering  all  requirements  of  the   trade.     They   are  all   quality   goods,   and   represent 

best   designs   and    highest    standards   of  workmanship,    regardless  of  price. 

Some  stjks  of  Toilet  Clippers  are  illustrated  below.     All   are  heavily   copper  plated   and   polished   before  nickeling,  thus   giving  a 

higher  finisfo,   which   lasts   much   longer  than   ordinary   plating.     The  utmost  care  is   used   in   grinding  and   tempering   the  cutting 

plates,  giving  cutting   qualities   whose   superiority    may   be   readily   demonstrated    by   comparison.     No.  00   and    No.   000   Shaver   for 

biard   and   neck   trimming,   are   clippers 

of  the  utmost  lightness  and   refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing   at   about   $2.50.     High-class 
barber's  clipper. 


IMPROVE©    COLUMBIAN 

with  grooved  bottom   plate,  retailing  at 
about  $1.50. 


No.  00  SHAVER 
A   light  and   elegant   Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25. 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them   with   others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about  $1.00. 


CADET 

with   visible   spring,    retailing    at   about 
$1.00. 


No.  10  Ms. 


Inches 


For  One  Burner 

Length  Height  Width 


13 


18     x     13 


No.  12  M>. 


OIL  STOVE  OVENS 

Black  Iron  Japanned 

Glass  Paneled  Drop  Doors 

Glass-paneled  Oven  Doors  are  very  popular  on 
account  of  the  user  not  having  to  open  oven  door 
when  baking  is  in  progress.  The  Cooking  is  always 
in  plain  sight.  This  saves  the  heat  and  fuel.  When 
light  baking  is  being  done,  such  as  cakes,  it  saves 
disturbing  contents  by  jarring  the  oven. 


i ochei 


For  Two   Burners 

Length  Height  width 
20      x      18     x     12 


The  Thos.  Davidson  Mfg.  Co. 


TORONTO 


Limited 

MONTREAL 


WINNIPEG 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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A  Sure  Way  To  Increase  Sales 

SELL  Ferry's  Seeds.    Or,  rather,  let  Ferry's  Seeds  sell  them- 
selves.    There  is  a  good,  substantial  profit  in  it  for  you,  but 
that  isn't  all. 

Once  you  sell  a  customer  good  seeds  that  will  result  in  a  good 
garden,  he  is  at  once  in  line  for  garden  hardware.  You  sell  rakes, 
hoes,  cultivators  and  all  kinds  of  garden  implements.  On  the  other 
hand,  your  regular  customers  for  garden  implements  will  buy  their 
seeds  from  you. 

The  man  or  woman  who  comes  into  your  store  for  a  saucepan,  a  hammer  or 
a  paper  of  tacks  is  a  possible  customer  for  garden  seeds.     Selling 

FERRY'S  Seeds 

is  good  business.    The  display  case  takes  up  little  room  and  is  its  own  salesman. 
Besides,  you  have  the  full  assurance  of  giving  your  customers  seeds  of  superior 
quality,  scientifically  tested  varieties  that  are  true-to-type  descendants  of  long  lines 
of  ancestors — pedigreed  seeds  that  produce  the  highest-average  yields. 
You  will  be  interested  in  our  special  dealer  proposition.     Write  for  it. 

D.  M.  FERRY  &  CO.,  Windsor,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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TEST  OF  SERVICE 


\  |        We  are  filling  repeat  orders  for  j 

(Sg)  |        Laco  Nitro  Lamps  from  § 

/  |  Munition  Factories  § 

Machine  Shops  | 

1  Automobile  Factories  i 

iiiiiniiiiiiiiiiiiiiniT  1 

Foundries,  etc. 

Our  customers  are  satisfied.  | 

WRITE     YOUR    JOBBER    FOR    LACO    NITRO    GUARANTEE. 

I   Canadian   Laco-Philips  Company,  Ltd.    j 

Montreal  Toronto  Winnipeg  Vancouver  I 

"j  iHiiiiimiiiinri  iii  iiiiimiiiiiiiiiiiiiiiiiiiiiiimiiiiiiii  inline 


The  J.M.T.  Improved 
Automatic  Injector 

An  Injector  having  a  full  forty  pounds  more 
field  than  anything  heretofore  produced  and 
giving  absolute  service  under  varying  conditions. 

A  culmination  of  valuable  experience  in  design 
and  the  making  of  Injectors,  likewise  increas- 
ing tlie  use  for  Injectors.  Will  operate  success- 
fully on  20  lbs.  low  to  220  lbs.  high  steam  pres- 
sure, from  4  to  400  horse-power,  and  made  in 
sizes  Prom  %-in.  to  2-in. 

fThe  James  Morrison  Brass 
Manufacturing  Co.,  Limited 
89-97  West  Adelaide  Street 
TORONTO  -  ONTARIO 


ASK  US  FOR  INFORMATION 


If  interested,  tear  out  this  page  'ind  keep  with  letters  to  be  answered. 
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more  sales — larger  profit — less  effort 

Here's  the  way  Plymouth  Rope  is  now  sold  by  the  foot  in  hun- 
dreds of  progressive  stores. 

The  buyer  enters  and  inquires  the  price  of  the  length  of  rope  he 
wants. 

The  dealer  turns  to  his  price-by-the-foot  schedule  card  and  at 
once  quotes  the  exact  cost.    No  weighing  of  rope  as  in  the  old  days. 

The  figure  quoted  is  less  than  that  demanded  elsewhere  for  cheap 
ropes  sold  by  the  pound.  (Plymouth's  greater  yardage  is  the  reason). 
The  buyer  says,  "All  right." 

The  dealer  measures  the  rope,  cuts  off  the  proper  length  and  the 
buyer  departs  with  his  purchase — satisfied. 

The  dealer  is  satisfied  too.  He  has  made  an  easier  and  more 
profitable  sale  than  he  would  have  under  the  old  price-per-pound 
plan.    And  he  makes  more  Plymouth  sales  than  formerly. 

Are  you  profiting  by  this  new  plan? 


Plymouth   Rope 

Sell  it  by  the  foot 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.     WELLAND,   CAN. 
INDEPENDENT  CORDAGE,  CO.,  LIMITED 

TORONTO,  CANADA 


CANADIAN  SALES  AGENTS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  - 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "       "      "       SC  935 
Corrugated  Tee  Hinges. .   "       "      p       SC  937 

ISiSHSf  I  I  Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in    this    attractive    and    common-sense 
No.  SC  935  manner. 

For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured   by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


A* 


Spring  Ushers  in  a 

Big  Demand  for  Dry   Cells 

Activity  bursts  forth  all  over  the  Dominion  at  the  first  sign  of  Spring.  With  this 
activity  comes  a  heavy  demand  for  Dry  Cells— heavier  than  ever  this  year  because 
of  the  greater  use  of  Machinery  to  replace  man  power. 

Be  ready  with  a  good  supply  of  the  No.  (i  "NORTH  STAR"  Battery— the  Dry 
Cell  thai  is  safe  to  sell.  Always  dependable — full-powered — long-lived — the 
battery  thai  creates  good-will.  Be  sale  serve  your  customers  with  the  "No.  6 
North  Star." 

Reputation  behind  the  goods.    Long  service  ahead  of  them. 


Canada.  D«v  Cel^s,  Limited.  WkwuprojChMJinii 
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•¥*HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors. — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


lettuce 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  permeates  our  entire  Organization,  from  the  Presi- 
dent down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL   COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Standardize 
YOUR  FILE  TRADE 

Amongst  the  "Famous 
Five"  there  is  a  file  to 
meet  the  exact  needs 
of  every  customer. 

Your  customer  will  ac- 
cept a  "Famous  Five" 
file  every  time  without 
question,  because  he 
knows  that  they  are  the 
standard  for  file  quality. 

Your  "line  of  least  re- 
sistance" in  selling  is  to 
specify  the  ^Famous 
Five"  when  buying. 

They  are: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

'&1  ARCADE 

L  GLOBE 

L   Made  in  Canada  by 


'•  /" 


$. 


PORT    HOPE 
ONTARIO 


We  Are  Coming  To 

Ontario  and  Quebec. 

For  Particulars,  see 

below 


We  have  about  completed  arrange- 
ments to  have  our  entire  line  of 
washing  machines  handled  by  the 
wholesale  trade  in  both  Ontario  and 
Quebec. 

Our  policy  is  to  give  an  exclusive 
contract  to  one  dealer  in  a  town. 
Applications  for  agencies  will  be 
considered  in  the  order  they  are 
received. 

There's  a  Maytag  washer  of  every 
type — hand,  power-driven,  electric, 
and  multi-motor — all  built  to  the 
enviable  Maytag  standard,  and  guar- 
anteed for  life  against  mechanical 
defects. 

//  interested,  write  us  for  full 
particulars. 


The  Trade  in  Alberta  should  address  their  in- 
quiries to  the  Merchants  Hardware  Specialties, 
Limited,   Calgary. 


THE  MAYTAG  CO.,  LTD. 

Logan  and  Arlington,  WINNIPEG,  MAN. 


If  interested,  tear  oat  this  page  and  keep  with  letters  to  be  answered. 
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FOSTER  BROS.' 
Butchers'  Knives 

Every  blade  is  hand  forged.  Every  blade  is 
hardened  and  tempered  RIGHT.  Every 
handle  fits  the  grasp. 

Every  knife 
Every  steel 
Every  package 

BEARS  THE  MARK— FOSTER  BROS. 

Look  for  it  always. 

It  is  your  assurance — your  customers'  guar- 
antee. It  pays  to  handle  a  line  noted  for  its 
absolute  integrity  and  excellence. 

Such  lines  stand  behind  the  merchant  and 
make  for  him — satisfied  customers. 

J  0  H  rKH  AflLLO  N  6  $  0  KS 

85  Cliff  Street  New  York  City 

Established  Since  1885. 


"DIMALITES" 

Can  be  used  on 
any  lamps  up  to 
60-watt  size. 

Give  5  Changes 
of  Light 


Supplied  in  individual  Cartons 
or  attractive  Show  Cards  con- 
taining twelve  Dimalites. 

Write  for  prices. 

FACTORY  PRODUCTS,  LIMITED 

TORONTO,  ONTARIO 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 

Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,    Ontario 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction 


Every  pump  sold 
stays  sold 
dealer  no  trouble 


gives  the 


They  are  metal  — 
hand-fitted,  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Quality  METALLIC™^ 

SHINGLES      SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


You  make  money  with  these 


"M-R  Co."  Ceilings  and 
Walls  are  easily  laid  over 
old  surfaces  —  they  fit 
properly,  edges  always 
true,  joints  always  snug. 
Big  enough  variety  to 
suit  any  use  or  customer. 

Illustrated  printed  mat- 
ter gladly  sent  on  re- 
quest. 


The  Metallic  Roofing  Co..  Limited 

TO  RON  TO      M  AN  u  FAC  TU  ?  E R  s     W I N N I  PEC 


OFFICIAL 

AWAR  D 
RI  BOON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PR;S:0ENT0F1HESUHRI0HJUHV 
CMtCTCROF  EXHIBITS 


MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 


Zj 


D  E  sure  to  ask  for  the 
XJ  Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


lEg  TRIMO   PIPE  WRENCH 

gTW  WOOD  HANDLE 


WITH    FLAT-LINK   OK  CABLfc   1  II.Vl.N 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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BUTTERFIELD 

Taps,   Dies  and  Reamers 


Sill 


HAND  TAPS 


UNUSUALLY  TOUGH  PROPOSI- 
TIONS IN  THREADING  OR  REAM- 
ING IS  ORDINARY  WORK  FOR 
BUTTERFIELD  TOOLS. 

You  can't  make  a  mistake  when  you  sell 
Butterfield  Tools.  They  are  remarkably 
fast  and  accurate  workers — and  the  repu- 
tation which  has  taken  us  years  to  build  up 
— stands  back  of  every  one  of  them. 


BIG  PROFIT  AND  SPLENDID 

REPEAT-ORDER 
BUSINESS    DOUBLE  SURE. 


Write  for  a  copy  of  our  catalog. 

BUTTERFIELD  &  CO.,  Inc. 

ROCK  ISLAND,  QUE. 


Turning  Grindstones 


Investigate  "Cleveland 
Grindstones" 

If  you  want  good  grindstones  and  want  them  whem 
you  need  them  drop  us  a  line.  These  are  the  grind- 
stones that  will  keep  customers  loyal  to  you.  Proride 
yourselves  with  the  only  GENUINE  Berea  and  Huron 
grindstones  obtainable.  CLEVELAND  GRIND- 
STONES are  made  in  all  sizes — Power,  Hand  and 
Treadle. 

Write  for  Catalogue  on  Complete  Line. 

The  Cleveland  Stone  Company 

Leader-News  Bldg.,  Cleveland,  O. 


DESIGNING  AND 'BUILDING  THE 
PERFECT  HOME 

Who  knows  it  all  when  it  comes  to  planning  a 
new  home?  Do  you?  Does  your  neighbor? 
Does  your  architect?  Does  your  builder?  What 
perfect  home  do  you  know  of? 

Now  perfection  may  be  impossible  to  obtain,  but 
one  can  approach  perfection  by  educating  one- 
self concerning 

the  site,  the  plan,  the  style,  the 
decoration,    and    other    related 
matters. 
Experience  teaches.     Therefore  use- the  experi- 
ence of  others  and  their  good  counsel,  born  of 
errors  and  of  successes,  as  found  in  the  book. 
BUILDING  A  HOME 

By  Desmond  and  Frohne,  the  editors  of  The  Architec- 
tural Record,  America's  leading  paper  in  its  field. 

(Price,  $1.50,  with  15c  extra  for  postage.) 
In  this  book  are  gathered  together  the  counsels  and 
experiences  and  suggestions  of  men  who  have  had  an 
exceptional  opportunity  to  acquire  wisdom  in  relation 
to  the  building  of  homes.  The  book  is  a  beautiful  one 
as  a  piece  of  book-making,  and  is  richly  illustrated. 
It  is  no  economy  to  save  $1.50  when  you  are  consider- 
ing the  building  of  a  home. 

Send  for  the  book  now,  and  have 
it  ready  against  the  day  when  you 
will  build  the  home  of  your  dreams. 

The  MacLean  Publishing  Co.,  Limited 

143  University  Avenue  -:-  Toronto,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ADAMSON  Vulcanizers 


COMPLETE  OUTFIT 


.;  Model  "U" 

FOR  TUBES  AND 
CASINGS 

The  tire  is  repaired 
without  deflating  or  re- 
moving it  from  the  ear. 

Absolutely  Automatic 

Place  the  patch — attach 
the  Vulcanizer,  put  in 
gasoline — light  it.  No 
further  attention  re- 
quired. It  can't  burn, 
scorch  or  injure  tube  or 
casings.  It  can't  fail  to 
do  its  work.  So  simple 
anyone  can  operate  it. 

A  Practical  Vulcaniz- 
ing Outfit  complete  with 
repair  gum  ready  for  in- 
stant use. 


Model  "U" 


Mailing  weight  4  lbs. 


$3.00 


Over  one  million  in  use  —  substantial 
trade  'discount — place  an  order  to-day 
with  your  jobber  for  a  dozen. 

MADE  IN  CANADA 


ADAMSON  MANUFACTURING  CO. 

HAMILTON,  CANADA 


C  TRADE  .^BH^ 

HICACQ 
MARK  ^BB^  : 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  32.    It  fully  Illustrates  and  describes 
the    most    complete    line    of    Sprint;    Hinges    manufactured. 

Chicago  Spring 'Bttit  (£ompar$t$, 
CHICAGO  /Y^7\  NEW  YORK 


Wire  Nails 

All  Standard  and  Special  Gauges 

Nail  Wire,  Rivet  Wire 

Oiled  and  Annealed  Wire — Galvanized  Wires 
Plain  Barbed  and  Coiled  Spring. 

PROMPT  SHIPMENT  FROM  STOCKS  AT 
MONTREAL— TORONTO  and  HEAD  OF  LAKES 

Dominion  Iron  &  Steel 
Company,  Ltd. 

SYDNEY,  N.  S.;  MONTREAL,  QUE.; 
TORONTO,  ONT. 


%mmmmmwmmmm!m&' 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE      MINISTER      OF      FINANCE 

REQUESTS 

THE     PEOPLE     OF     CANADA     TO 

BEGIN   NOW 

TO    SAVE     MONEY     FOR    THE 

•    NEXT  WAR  LOAN 


JAN.   t.    H17 


DEPARTMENT  OF  FINANCE 
OTTAWA 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


JJ&RARMS& 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


Tp?% 


qO^^i*-  ""  "  "* *v y . 

Of, : .'.>J  '     WE     SELL  EVERYTHING  Af 


EVERYTHING  WE  SELL  WE  GUARANTEE 


SW^T..eb«R£NTl  S«k  gept>  20  ^^^ 


Messrs, 

Hardware  and  Metal, 

143-153  University  Ave., 

Toronto.Ont. 


Gentlemen: 


We  beg  to  acknowledge  receipt  of  your 
favor  of  the  l6th.,  also  cuts  as  mentioned  therein 
and  for  which  we  thank  yon. 

We  are  now  using  ahout  fifty  of  these 
with  good  results. 


Tours  truly, 

THE  W.W.COOPSR  COMPAHT  limited. 
P/B*  per.       y^ 


since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago, 
nearly  200  subscribers  have  availed  themselves  of  the  opportunity  to  secure  cuts  for 
their  local  advertising  at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many 
which  we  have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with 
good  "copy."  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of 
hardware  electros.  They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities 
for  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153   University   Avenue,  Toronto,   Ontario 
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When  a 
Man  Grows  Up 
With  a  Business 

he  becomes  an  expert  in  his  line  and  his  continued 
efforts  ensure  the  standardization  of  the  product  he 
is  connected  with. 

This  is  one  of  the  secrets  which  is  responsible  for 
the  high  and  uniform  quality  standard  of 

LIVINGSTON  BRAND 
LINSEED  OIL 


,  .  _., 


We  have  men  in  our  employ  who  have  grown  up 
with  the  Livingston  business — men  who  have 
studied  our  interests  for  the  past  50  years  and  who 
are  to-day  as  proud  of  Livingston  quality  as  the 
proprietors  themselves.  They  are  part  of  the 
organization ;  their  loyal  support  and,  unstinted 
efforts  are  to  a  great  extent  responsible  for 
Livingston  Quality. 

These  men  are  at  your  service  when  you  specify 
Livingston  Brand  boiled  and  raw  Linseed  Oils.     • 
If  your  jobber  cannot    supply    you,  write  direct 
to  us. 

(Livingston  brand  comes  in  the  blue  barrels) 

The  Dominion  Linseed  Oil  Co.,  Ltd. 

BADEN      TORONTO      MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the 
best  and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the 
coming  season,  and  we  ask  you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so 
well  known  that  they  need  no  advertising;  our  other  tools  will  be  found  equally 
satisfactory.  ,..       jjif 


Established 
in    1803 


No.  5417 — Garden  Shears. 
Guaranteed  "Fast  Handles." 


No.  5757- 


' Perfect"  Patent  Dutch  Hoe. 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:   WARD,  SHEFFIELD. 


SHERMAN  F.  AINSLIE,  Spadina  Avenue,  Toronto. 

ANTHONY  FERGUSON,  LTD.   1150  Hamilton  St.,  Vancouver.  B.C 

ALEXANDER  GIBB,   3  St.  Nicholas  St..  Montreal. 


Get  the  Beaver  Board  Story  from  a  Dealer  You  Know  Personally 


If  not  in  your  own  city,  in  some  neighboring 
town  there  is  an  enthusiastic  Beaver  Board  dealer 
— a  man  you  know  personally — a  successful  mer- 
chant whose  word  is  as  good  as  gold. 

Get  the  Beaver  Board  Story  from  him — We'll 
give  you  his  name. 

Then  von  can  ask  him  any  questions  you  like.  You 
■  •Mil  find  nut  iiuw  his  trade  has  Increased  from  yeai 
t"  year,  and  how  his  profits  have  climbed  up  in  pro- 
portion. He'll  tell  .v.  n  how  the  lines  of  Beaver  Board 
have     multiplied,     how     the     old     wnllboanl     Objections 

have    been   overcome,   how    Heaver   Board   is   now   sur- 


face sealed  and  sizeu  by  the  Sealtite  process  to  pre- 
vent   warping  or   bulging. 

He'll  tell  you  a  lot  of  other  good  things  about 
Beaver  Board  tbal  will  come  better  from  him  than 
they  would  from  us.  It's  an  interesting-  story  and  a 
profitable  one  for  the  merchant  who  acts  quickly. 

Sol mo    in    your    town    will    sell    Beaver    Board. 

Why    not    get    this    profit    yourself? 

Write  us  for  the  names  of  dealers  you  know. 

THE  BEAVER  COMPANY.  LIMITED 

412  Wall  Street,  Beaverdale.  Ottawa.  Canada 

Plants  at  Ottawa  and  Thorold,  Ontario 


BEAVER  B  OARD 

FOR    BETTER   WALLS    &    CEILINGS 


Made  in  Canada 


Made  in  Canada 


February  24,  1917. 
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In  Canada  $3.50 


A  sky  high  material 
market,  increased 
duty  and  war  tax, 
have  made  it  necessary  to 
raise  Big  Ben's  Canadian 
price  to  $3.50. 

Big  Ben  set  himself  a  big  task. 
When  material  prices  began  to 
climb,  he  decided  to  absorb  the 
increase  as  long  as  possible. 
Everything  he  used  advanced, 
but  the  economy  of  larger  out- 
put, and  shop  savings  here  and 

La  saiie,  in,  u.s.a.  Western 

Toronto  Office,  58- 


there  enabled  him  to  hold  his 
price  and  maintain  his  quality. 

He  couldn't  overcome  added  duty 
and  war  tax.  His  loyal  friends  in 
Canada  could  not  absorb  a  greater 
increase  in  cost,  so  he  raised  his  price 
fifty  cents. 

In  every  Big  Ben  advertisement  appear- 
ing in  Canada  and  the  States,  the  $3.50 
price  is  quoted. 

Since  November  tenth  all  Big  Ben  shipped  from 
the  factory  have  been  fitted  with  $3.50  tags. 

Dealers  who  have  Big  Ben  in  stock  may  secure  $3.50 
tags  from  our  Toronto  Office,  58-64  Wellington  St.  W. 

Big  Ben  has  done  his  share.  He's  notified  the 
public,  he's  changed  his  price  ticket,  he's  made  it  easy 
for  you  to  standardize  the  new  price. 

Big  Ben  is  oversold.  Deliveries  are  slow.  The 
new  price  is  easy  to  get. 

ClOCK   Co.     Makers  of  Westclox 
64  Wellington  St.  W. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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For  more  than  half  a  century  we  have  been  manufactur- 
ing rubber  goods  of  every  description.  We  have  learned  to 
know  "what's  what"  in  rubber  goods  for  the  Hardware  trade 
and  can  satisfy  every  demand  from  whatever  source  it  may 
come. 

Fruit  jar  rings  or  garden  hose,  doormats  or  auto  tires, 
no  matter  what  the  rubber  need  may  be,  you  are  guaranteed 
reliable  quality  when  it  bears  the  mark  or  brand  of  the 
Dominion  Rubber  System. 

Back  of  all  is  the  attention  we  give  to  prompt  and  satisfac- 
factory  deliveries.  In  that  respect,  we  have  a  service  that  is 
not  equalled  within  your  reach. 

Put  us  to  the  test.  Write  our  nearest  branch  and  see  how 
we  aim  to  please  and  serve  the  trade. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -  MONTREAL,  CANADA 


Service  Branches  at  —  Halifax  St.  John  Quebec  Ottawa  Toronto 

Hamilton  Brantford  London  Kitchener         North  Bay 

Fort  William  Winnipeg  Brandon  Regina  Saskatoon 

Calgary  Edmonton         Vancouver      Victoria 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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rHESE  garage  doors  are  equipped  ivith  10  and  21-inch  Stanley 
Garage  Hinges  No.  1457,  Latches  1264,  Chain  and  Foot  Bolts 
No.  1055  and  No.  1060,  and  Stanley  Door  Holders  No.  1774. 


/^\NCE  you  yourself  are  familiar 
^^  with  the  advantages  of  Stanley 
Garage  Hardware,  you  will  find  it  easy  to 
sell  to  your  customers  who  build  garages. 
Write  to-day  for  Stanley  Garage  Hard- 
ware Catalog  R-24  and  the  booklet,  "Selling  More 
Stanley  Garage  Hardware,"  which  illustrates  and- 
describes  the  selling  helps  you  can  have  on  request. 


'  I  ^HE  doors  not  only  make  or  mar 
-*■  the  appearance  of  a  garage,  but 
they  may  prove  either  a  source  of  satis- 
faction or  of  constant  annoyance. 

Stanley  Garage  Hardware 

insures  doors  that  are  smooth  working 
and  good  looking.  Hung  on  ball-bearing 
Stanley  Garage  Hinges,  they  will  swing 
smoothly  and  never  sag  nor  stick.  Unlike 
sliding  doors,  they  permit  all  car- 
entrances  to  be  open  at  once,  take  no  in- 
side space  to  operate,  and  close  snugly 
and  weather-tight. 


NEW  BRITAIN,  CONN.,  U.  S.  A. 

Canadian  Re presentatiues : 
A.  MacFarlane  &  Co.,  Coristine  Building,  Montreal 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-153  University   Ave.,   Toronto 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Speakers  Predict  Still  Higher  Prices 

Wire  Nails  to  Go  $6  Basis  Stated  One  Speaker  —  Freight  Embargoes  Causing  Endless 
Trouble — Urge  Retailers  to  Take  Legitimate  Profits  Now. 


SEVERAL  short,  but  very  informa- 
tive addresses  were  delivered  at  the 
opening  meeting  of  the  twelfth  an- 
nual convention  of  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  Associa- 
tion, held  at  the  Royal  Connaught  Hotel, 
Hamilton,  Ont.,  at  2  p.m.,  Tuesday  after- 
noon. 

Mayor  Booker,  welcomed  the  delegates 
on  behalf  of  the  city  of  Hamilton,  and 
extended  the  freedom  of  the  city.  He  re- 
ferred to  the  importance  of  Hamilton  as 
an  industrial  centre,  and  in  addition 
pointed  out  that  Hamilton  had  many 
beauty  spot.  He  urged  that  every  man 
do  his  part  in  assisting  the  Empire  during 
the  present  struggle.  He  referred  to  the 
necessity  for  exercising  thrift,  and  elim- 
inating as  far  as  possible  all  waste. 

H.  P.  Hubbard,  of  Atkins  Saw  Co., 
welcomed  the  delegates,  on  behalf  of  the 
Canadian  Manufacturers'  Association. 
The  speaker  referred  to  the  suitability  of 
Hamilton  as  a  convention  city,  and  sug- 
gested that  Hamilton  be  selected  as  per- 
manent convention  headquarters.  Mr. 
Hubbard  stated  that  American  hardware 
wholesalers  and  manufacturers  had  found 
it  to  their  advantage  to  always  hold  their 
meetings  in  Atlantic  City.  On  behalf  of 
the  hardware  manufacturers  of  Hamilton, 
Mr.  Hubbard  extended  an  invitation  to 
the  delegates  to  be  the  guests  of  the 
manufacturers  at  a  luncheon  and  enter- 
tainment on  Thursday. 

Manufacturers   Up    Against  Difficulties. 

Adam  Taylor,  President  Canadian 
Hardware  Manufacturers '  Exhibitors' 
Association,  explained  that  owing  to 
war  conditions  the  Exhibitors'  Associa- 
tion had  found  it  impossible  to  put  on  an 
exhibition  this  year.  He  was  glad,  how- 
ever, to  see  that  some  manufacturers  had 
arranged  for  exhibits.  Mr.  Taylor  out- 
lined the  difficulty  the  manufacturers 
were  having  in  securing  coal,  coke  and 
raw  materials.  The  retailers,  he  stated, 
are  urging  Canadian  manufacturers  to 
make  new  lines,  but  we  cannot  fill  our 
orders  for  staple  lines.  His  company  in 
June,  1915,  placed   an   order  for  50,000 


lbs.  of  steel  for  making  thumb  latches. 
One-half  of  the  order  was  delivered  a 
year  later  in  June,  1916,  and  the  balance 
will  not  be  delivered  before  the  second 
half  of  1917. 

Mr.  Taylor  urged  the  retailers  to  fol- 
low the  market  reports  in  the  trade 
papers,  and  mark  up  their  prices  to  con- 


TV.  J.  CARTER, 
Retiring  President  O.R.H.  &  S.D.A. 

form  with  new  costs.  Many  retailers  are 
selling  goods  on  the  basis  of  old  and  low 
costs,  and  in  so  doing  are  jeopardizing 
their  businesses.  Prices  are  bound  to  come 
down,  though  not  in  the  immediate  future. 
Retailers  should  take  legitimate  profits 
now,  based,  on  present  costs,  and  prepare 
for  the  future.  Mr.  Taylor  pointed  out 
that  the  trade  paper  market  reports  are 
an  excellent  guide  for  the  retailer  at  the 
present  time,  in  fact  the  only  guide,  be- 
cause the  travellers  have  not  got  time  to 
go  through  their  catalogues  and  notify 
retailers  of  the  many  price  changes  tak- 
ing place  from  day  to  day.  Mr.  Taylor 
stated  that  most  manufacturers  to-day 
are  selling  goods  at  lower  prices  than 
those  warranted  by  present  costs  of  ma- 


terial and  labor.  Still  higher  prices  are 
bound  to  come  before  lower  prices.  The 
war  is  not  nearly  over,  and  when  the  re- 
action comes  it  will  be  gradual. 

Urges  Co-operation. 

C.  A.  Whitwam,  Hobbs  Hardware  Co., 
London,  Ont.,  was  glad  to  see  the  retail- 
ers getting  together.  The  retailers, 
stated  Mr.  Whitwam,  are  a  power  togeth- 
er, singly  they  are  not.  There  is  great 
danger  of  an  attempt  being  made  in  the 
near  future  to  secure  legislation  which 
will  place  almost  every  manufacturer, 
jobber  and  retailer  in  a  precarious  posi- 
tion. The  "high  cost  of  living,"  is  being 
blamed  upon  the  wholesaler,  manufac- 
turer and  retailer.  The  speaker  would 
not  suggest  what  form  the  dangerous  leg- 
islation might  take,  but  warned  his  hear- 
ers that  the  machinery  is  now  at  work. 
For  their  own  protection  the  retailers 
should  work  closely  together.  Mr.  Whit- 
wam told  how  the  retail  hardware  merch- 
ants of  London,  are  working  together.  He 
referred  to  the  recent  London  retailers' 
banquet  as  the  best  he  had  ever  attended. 

Mr.  Whitwam  also  urged  the  retailers 
to  watch  the  markets  closely  and  take  the 
profits  to  which  they  are  entitled. 

Jobbers  Have  Difficulties. 

In  welcoming  the  visitors,  H.  S.  Alex- 
ander, of  Wood,  Vallance  Co.,  Hamilton, 
stated  that  he  would  be  glad  to  see  the 
retailers  adopt  Hamilton  as  permanent 
convention  headquarters.  He  referred  to 
the  city  as  an  ideal  place  for  holding  con- 
ventions, both  from  the  standpoint  of 
railway  facilities  and  hotel  accommoda- 
tion. Mr.  Alexander  related  some  of  the 
difficulties  confronting  the  jobber  to-day. 
Railway  embargoes  are  holding  up  ship- 
ments both  coming  and  going.  The  situa- 
tion is  a  serious  one,  and  about  all  we  can 
do  is  take  the  advice  of  the  parrot  as 
follows:- — ■ 

"A  certain  man  had  two  sons,  one  a 
preacher,  the  other  a  sailor.  Both  possess- 
ed parrots.  After  a  long  period  of  ab- 
sence the  sailor  and  his  parrot  returned 
to  reside  with  the  preacher.    The  parrots 
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were  placed  in  the  same  room  and  in  a 
short  time  struck  up  conversation  as 
follows : — 

Preacher's  Parrot:  "What  shall  we  do 
to  be  saved?" 

Sailor's  Parrot:  "Pump  like  hell  and 
keep  the  ship  afloating!" 

Predicts  $6  Nails. 
T.  B.  Williamson,  of  H.  S.  Howland 
Sons  &  Co.,  jocularly  complained 
that  the  previous  speakers  had 
stolen  his  thunder.  The  jobbers 
had  held  a  meeting  in  the  morning  to 
decide  on  what  they  would  say  to  the  re- 
tailers, and  the  two  previous  speakers  had 
delivered  his  part  as  well  as  his  own.  Mr. 
Williamson  referred  to  Hamilton  as  being 
a  splendid  convention  city,  better  in  fact 
than  Toronto,  owing  to  the  size  of  the  lat- 
ter place.  Mr.  Williamson  pointed  out 
the  necessity  of  retailers  following  the 
markets,  and  basing  their  selling  prices 
on  to-day's  cost.  The  chief  difficulty  con- 
fronting the  jobber  at  present,  stated 
Mr.  Williamson,  is  that  of  securing  goods. 
The  congestion  on  the  railways  is  a  seri- 
ous situation  for  the  wholesaler.  His  com- 
pany had  invoices  for  four  cars  of  goods, 
one  dated  Nov.  10,  the  others  in  Decem- 
ber and  January,  and  there  is  no  trace 
whatever  of  the  goods  —  they  are  lost 
completely.  Mr.  Williamson  gave  an  in- 
teresting sidelight  on  the  wire  nail  situa- 
tion. He  had  predicted  in  1915  that  we 
would  see  wire  nails  at  $4  base.  They  are 
now  $4.70.  Mr.  Williamson  now  predicts 
wire  nails  at  $6  base  and  wire  rods  at 
$100  ton.  He  concluded  by  advising  all 
retailers  to  take  all  legitimate  profits, 
based  on  present  costs. 

No  Profit  for  Jobber. 
James  llanly,  Toronto,  secretary  Can- 
adian Wholesale  Hardware  Association, 
advise. 1  the  retailers  to  look  out  for 
themselves.  As  secretary  of  many  asso- 
ciations he  gelt  that  he  was  in  sufficiently 
dose  touch  witli  conditions  to  properly 
size  up  the  situation.  He  felt  that  still 
higher  prices  are  coming  on  many  lines. 
Nails  f..r  instance,  at  present  prices  are 


not  allowing  the  jobber  a  profit.  Rods  to- 
day, stated  Mr.  Hardy,  are  $75  per  long 
ton  at  Pittsburg,  or  $67  for  2,000  lbs.. 
Add  duty  and  freight  and  the  cost  in  Can- 
ada for  rods  alone  is  $3.95  per  100  lbs.  If 
you  buy  nails  to-day  from  the  jobber  at 
$4.70  base,  assuming  of  course  that  you 
are  paying  the  fixed  association  price, 
the  jobber  is  not  securing  a  profit.  The 
price  of  nails  must  go  up  because  the 
present  cost  to  make  and  market  them  is 
$4.70  without  an  allowance  for  the  profit. 
The  jobber,  stated  Mr.  Hardy,  has  to  get 
something  out  of  it.  How  is  it  going  to 
be  done?  Mr.  Hardy  urged  the  retailers 
to  co-operate  and  work  in  harmony.  They 
could  accomplish  a  great  deal  of  good  by 
co-operating  in  the  same  manner  as  the 
wholesalers.  He  suggested  that  retailers 
work  together  as  they  are  working  to- 
gether in  London,  Ont.  The  travellers, 
stated  Mr.  Hardy,  could  also  be  of  great 
assistance  in  creating  harmony  among 
the  retailers.  When  competitors  get  to- 
gether they  generally  find  that  the  other 
fellow  is  a  pretty  decent  fellow  after  all. 
Mr.  Hardy  also  urged  the  retailers  to 
base  their  selling  prices  on  to-day's  costs. 

Duration  of  the  War 
Colonel  MacLean,  publisher  of  HARDWARE 
AND  METAL,  said  that  the  editor  had  sug- 
gested th.it  the  topic  before  all  others  the 
trad  ■  would  like  him  to  speak  upon  was  the 
length  of  the  war ,  the  probable  course  of 
trade  and  values  until  then  and  after;  and, 
based  <<n  this,  to  give  his  advice  as  to  their 
buying  policy  in  the  meantime. 

Because  of  the  accuracy  with  which  they  had 
forecasted  leading  events,  during  the  last  four 
.years,  many  readers'  of  the  MacLean  publica- 
tions had  come  to  regard  them  as  an  infallible 
guide  on  the  bigger  political  and  business 
problems. 

Colonel  MacLean  said  this  was  giving  him 
and  his  organization  credit  for  an  almost 
supernatural   insight   Into  affairs  they  did   not 

deserve.     They   were  simply   specialists  in   news 

that  affected  Canada's  business  and  finance. 
They   were  not   Influenced   by    prejudices   and 

prec eived  Ideas.     They  searched  the  world 

for  news,  and  published,  for  the  benefit  of 
their  readers,  what  they  gathered,  often  re- 
sults based  on  tills  news  were  so  very  definite 
ill:ll  they  were  able  to  offer  very  safe  advice 
to   their  readers. 

often  this  advice  and  policy  were  so  con- 
trary to  the  prejudices  and  preconceived  Ideas 


that  he  was  abused  for  publishing  or  advocat- 
ing them.  A  number  of  bankers  and  financiers 
were  bitter  in  their  abuse  of  him,  when  in 
1912  he  had  .made  a  careful  investigation  in 
Europe,  and  found  a  very  serious  situation 
underlying  the  unprecedented  prosperity  then 
prevailing,  particularly  in  Canada,  and  they 
had  warned  their  readers  of  the  coming 
trouble.  Some  said  even  if  it  were  true,  the 
information  should  not  be  published.  With 
this  he  did  not  agree.  He  felt  there  was  too 
much  secrecy  in  politics  and  business  for  the 
public  good.  It  was1  often  used  to  cover  of- 
ficial incompetence  or  corporation  crookedness. 
He  had  been  called  anti-British  for  publish- 
ing in  1914  that  war  would  last  perhaps  five 
or  six  years,  and  that  Canada  must  at  once 
get  an  a  rmy  of  250,000,  not  the  25,000  that  had 
been  decided  upon.  He  based  this  opinion 
mainly  on  what  he  knew  of  German  prepara- 
tions, and  British  indifference.  One  English 
Cabinet  Minister,  for  example,  had  said  they 
were  quite  safe  in  England — the  war  was  to 
be  a  great  source  of  profit  to  them  and  "busi- 
ness as  usual"  should  be  their  national  motto. 

These,  and  many  other  less  important  prob- 
lems were  quite  easy  to  deal  with  by  unpre- 
judiced investigation  and  writers,  but  the 
question  of  how  long  the  war  may  now  last, 
was  one  which,  no  one  among  the  Allies  can 
answer.  The  Germans  might  be  able  to  give 
us  some  indication.  If,  as  some  argue  the  of- 
fensive is  not  with  them,  the  defensive  certain- 
ly is. 

How  much  we  are  governed  by  our  pre- 
judices and  predilections  oue  can  realize  when 
he  recalled  that  July  of  last  year,  a  friend  of 
his— one  of  the  most  successful  of  the  younger 
generation  of  industrial  financiers — came  to 
him  and  asked  his  definite  opinion  on  how 
soon  the  war  would  end.  He,  Colonel  Mac- 
Lean,  had  answered  that  it  depended  upon  the 
Germans.  This  industrial  chief  was  most  in- 
dignant and  said  the  Allies  had  them  in  their 
power  and  the  war  would  be  over  sooner  than 
no  st  people  expected.— as  Premier  Asqulth 
had  used  almost  the  same  words  in  October, 
1914. 

The  war  might  end,  at  the  earliest,  in  six 
months,  or  it  might  go  ou  for  years.  Experi- 
ence in  the  United  States  civil  war,  South 
Africa  and  I  lie  Balkans,  showed  that  nations 
can  go  on  living  and  lighting  for  years  after 
they  were,  really,  defeated.  We  have  to  re- 
member, he  said,  the  whole  German  .people, 
believe   they    were   attacked.      It    was    hinted    in 

1912  in  diplomatic  circles,  and  was  common 
tajk  in  Europe  In  UO&  thai   they  were  to  be 

attacked  bv  Russia  and  France.  Now  they  are 
being  told  that  defeat  means  extermination. 
The  natural  deduction  is  that  a  nation  living 
under  such  beliefs  will  fight  a  defensive  war 
to  the  last  man.  lie  had  learned  from  neutrals 
who  had  recently  been  there,  that  the  Ger- 
mans were  most  anxious  for  peace,  but  are 
well    supplied     with    .munitions    and    with    the 
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OF    THE   ROYAL  CONNAUGHT   HOTEL  ON   WEDNESDAY   AFTERNOON. 

President  Advises  Taking  Profits 

President  W.  J.  Carter  Urges  Members  of  O.R.H.  &  S.D.A. 
to  Take  Profits  Now  and  Prepare  for  Decline — 


*Tp  0  our  Guests,  Associate  Members 
and  my  fellow  hardwaremen  here 
assembled  I  extend  hearty  greetings  to 
this  our  12th  Annual  Convention. 

It  certainly  does  us  great  good  to  meet 
together  in  this  manner  from  year  to 
year,  both  from  a  social  and  business 
standpoint.  The  renewing  of  old  ac- 
quaintanceships, the  new  friendships 
formed,  the  interchange  of  ideas  regard- 
ing business  make  "Convention  Days," 
days  of  pleasure  and  profit  combined; 
and  surely  no  hardwareman  who  attends 
with  the  intention  of  benefiting  himself 
can  depart  without  doing  so.  On  the 
other  hand,  if  he  simply  drifts  to  the 
city  with  the  intention  of  having  a  good 
time,  does  not  attend  the  meetings  regu- 
larly, takes  no  part  in  the  discussions, 
how  in  the  name  of  common  sense  can  he 
expect  to  take  profit  from  a  gathering 
that  means  much  if  you  come  with  the 
determination  to  take  much  out  of  it. 

The  year  just  past  and  gone  has  been 
a  most  remarkable  one  in  regard  to  hard- 
ware and  all  other  branches  of  trade. 
Who  is  there  amongst  us  who  could  have 
foreseen  the  unprecedented  rise  in  prices 
that  has  taken  place  on  all  lines  of  hard- 
ware, paints,  and  oils  during  that  period? 
When  we  hark  back  to  1914,  the  days  of 
$2.00  nails,  and  to-day  see  nails  at  $4.70 
and  other  lines  as  a  proportionate  ad- 
vance, surely  it  behooves  us  to  sit  up  and 
think  and  our  buying  in  the  future  must 
be  done  with  unreserved  caution,  for  now 
is  a  time  of  caution  as  well  as  precau- 
tion. In  regard  to  selling  I  would  strong- 
ly urge  our  members  to  not  fritter  away 
their  stock  by  selling  at  prices  inconsist- 
ent with  market  prices  prevailing.  We 
know  that  we  must  stand  the  declines 
when  they  are  reported,  and  we  should 
get  the  advances  while  they  are  available. 


In  regard  to  standing  of  our  Associa- 
tion we  certainly  have  cause  to  congratu- 
late ourselves  on  the  steady  increase  of 
membership  during  the  past  year,  which 
has  been  mainly  due  to  the  activity  of 
our  worthy  Secretary,  W.  F.  Macpherson, 
the  man  who  does  things.  The  issuance 
of  the  net  cost  price  cards  compiled  by 
him  entailed  untold  work,  but  have 
proved  of  untold  value  to  our  Association 
in  the  matter  of  increasing  membership 
and  placing  same  in  a  strong  position.  I 
doubt  if  any  of  our  Sister  Associations 
across  the  border  gives  this  service — a 
service  that  our  Secretary  deserves  all 
the  credit  for,  as  it  was  thought  out  by 
him,  and  was  at  his  suggestion  adopted 
by  your  Executive. 

In  referring  to  the  Executive  I  cannot 
refrain  from  expressing  the  great  loss 
that  body  has  sustained  in  the  passing 
away  of  one  of  its  members  in  the  per- 
son of  the  late  W.  W.  Bennet  of  Ganan- 


oque.  W.  W.  Bennet  was  a  man  of  ster- 
ling qualities  and  splendid  business  abil- 
ity, and  one  who  always  took  an  active 
interest  in  our  Association,  and  his  pass- 
ing away  leaves  a  gap  in  our  ranks  hard 
to  fill.  That  one  so  useful  should  be 
called  on  to  cross  the  Great  Divide  while 
in  the  full  prime  of  life  is  sorrowful  m 
the  extreme,  and  I  am  sure  that  his 
widow  and  daughter  have  the  deepest 
sympathy  of  every  member  of  our  organ- 
ization in  the  hour  of  their  terrible 
bereavement. 

In  conclusion  I  wish  to  thank  the  ex- 
hibitors and  associate  members  for  the 
splendid  support  they  have  given  our 
Convention.  I  also  wish  all  our  members 
a  full  measure  of  prosperity  and  happi- 
ness during  1917,  and  trust  ere  we  meet 
again  that  the  most  terrible  war  in  the 
world's  history  will  have  ended,  and  that 
Germany,  the  foulest,  cruellest,  most  in- 
famous and  barbarous  nation  that  has 
ever  existed  will  by  Britain  and  her 
Allies  have  been  humbled  to  the  dust." 
W.  J.  CARTER, 
President,  0.  R.  H.  and  S.  D  A. 


Secretary  Reports    Increased   Membership 


T  N  presenting  you  this,  my  second  an- 
nual  report  as  your  Secretary,  I 
take  considerable  pleasure  from  the  fact 
that  I  am  able  to  advise  you  of  a  consid- 
erable growth  in  the  membership  of  your 
Association,  a  growth  which  I  believe  to 
be  healthy,  representing  as  it  does  the 
better  class  of  the  retail  hardware  trade 
of  Ontario  "and  who  have,  without  ex- 
ception, approved  of  the  service  which 
your  Association  is  giving  to  its  mem- 
bers. 

Membership  Increased 

"  A  further  evidence  of  this  is  seen  in 
the  small  number  of  lapses  of  the  1915 
class  who  did  not  renew  for  1916,  only 
12  in  all,  of  whom,  to  my  personal  know- 
ledge, one  has  died  and  one  gone  out  of 


business,  leaving  only  10  and  probably 
business  changes  have  occurred  in  some 
of  these. . 

To    this    date,    I    have    now    on    my 
records : 

Members  renewable  from  1916 — 160 

Members  now  paid  for  1917.  ..  .     107 

Making  our  total  membership. .     267 

Showing  an   increase   of  40   members 

since  1916  Convention  and  156  since  the 

inception  of  the  "Service  to  Members" 

plan  at  the  1915  Convention. 

This   is    exclusive    of   associate    mem- 
bers. 

Preparing  for  Drop  in  Prices 
The    issuance    of    cost    sheets    in    net 
figures  from  time  to  time  during  the  year 
has  met  with  the  approval  of  the  mem- 
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bers  and  I  have  very  many  letters  on 
file  expressive  of  appreciation  of  this 
service.  In  view  of  the  steady  increase 
of  values  during  the  past  year,  I  have, 
in  mailing  out  price  changes  strongly 
advised  our  members  to  base  their  selling 
figures  on  up-to-date  cost,  which  advice, 
to  many  wideawake  dealers,  may  appear 
gratuitous.  Still,  evidences  of  timidity 
in  making  advances  have  come  to  my  at- 
tention and  it  was  to  strengthen  this 
class  of  dealer  that  I  emphasized  the 
necessity  of  reaping  profits,  which  will 
be  needed  for  the  rainy  day  when  drops 
begin  to  come,  some,  no  doubt,  like  a 
coldburst,  but  in  the  main,  I  believe,  in 
moderation,  it  being  my  honest  belief, 
that  the  manufacturers  (with  possible 
exceptions)  have  not  taken  advantage  of 
war  conditions  to  in-ordinate  advance 
prices,  but  that  the  main  increases  have 
been  caused  by  economic  conditions  di- 
rectly due  to  the  world's  conflict  in  which 
we  are  taking  a  direct  and  glorious  part. 

Insufficient  Merchandising 

At  a  Convention  of  this  kind,  we  all 
look  forward  to  learning  something  which 
will  be  of  material  advantage  to  us  in 
our  business.  We  must  all  frankly  admit 
that  we  are  not  equally  efficient  in  the 
various  departments  of  merchandising, 
Some  of  us  are  good  salesmen,  some  good 
buyers,  a  few  good  collectors,  and  it  is 
to  be   hoped   that   those   of  us   who   are 


j.  n.  McGregor 

Newly-elected  President  of  the  Association 

efficient  in  any  one  clsas  will  be  generous 
enough  to  give  others  the  benefit.  In 
this  exchange  of  ideas,  we  get  the  great- 
est good  from  coming  together. 

Need  More  Members 

I  would  like  to  make  the  point  clear 
that  we  still  need  more  growth  in  our 
membership  to  attain  the  full  objects  for 
which  we  are  associated,  and  I  firmly 
believe  that  every  member  of  our  Asso- 
ciation could,  by  a  single  half  hour's 
work,  add  one  new  member  to  our  roll. 


This  would  mean  a  membership  of  over 
500  and  would  further  mean  that  ex- 
tended service  could  be  given  and  a  direct 
personal  benefit  would  be  received 
through  your  efforts.  I  trust  that  every 
member  will  make  a  firm  resolution  that 
this  will  be  his  first  duty  to  his  Associa- 
tion on  his  return  home."' 

Collection  Form  Effective 

During  the  year,  I  have  received 
many  remittances  and  promises  of  settle- 
ment from  delinquent  debtors  to  some  of 
our  members,  who  are  using  successfully 
our  Collection  Forms.  I  would  urge  our 
members  to  use  these  forms  more  freely 
and  they  will  surely  get  results. 

Your  officers,  as  always,  have  given 
of  their  time  to  the  work  of  the  Associa- 
tion and  have  responded  promptly  to 
all  requests  for  assistance  and  advice 
and  have  made  the  work  of  the  Secre- 
tary a  pleasure  and  I  w'ish  to  thank  them 
for  their  able  assistance. 

In  conclusion,  let  me  express  the  hope 
that  every  member  will  attend  all  the 
sessions  during  the  Convention  and  enter 
freely  into  the  discussion  of  matters 
brought  before  the  meetings.  Give  us  of 
your  knowledge  and  experience,  but 
don't  forget  to  take  home  all  you  can 
use  of  the  other  fellow's." 

W.  F.  MACPHERSON, 
Secretary  O.R.H.  and  S.D.A. 


Proper  Methods  of  Taking  Stock 

Lengthy  Discussion  on  Relative  Merits  of  Invoice  Cost  and  Present  Value  Methods- 
Question  Box  Opens — Auto  Accessories  Found  Profitable — Protest  Against 

Eaton  Name  in  School  Books 


THE  Tuesday  evening  session  was 
marked  by  a  number  of  discus- 
sions on  practical  subjects.  Regu- 
lar business  was  first  taken  up,  consist- 
ing of  the  report,  of  the  treasurer  and 
of  the  Advisory  Committee. 

Mr.  Castor's  statement  showed  a  bal- 
ance on  Jan.  1,  1916,  of  $752.83,  with 
receipts  during  the  year  of  $545.74, 
making  a  total  of  $1,298.57,  against 
which  were  disbursements  of  $1,077.05, 
leaving  a  balance  al  the  firs!  of  the  year 
of  $221.52.  Slock  on  hand  was  valued 
at  $226".45.  The  treasurer's  statement 
had  been  audited,  by  Geo.  Miithcwson 
and  .(.  YV.  Peacock,  and   found  correct. 

A  number  of  letters  were  received  ex- 
pressing regrel  of  the  writers  al  no!  be- 
ing able  to  attend  the  convention.  let- 
ters   were    read    from    the    following;    J. 

\V.  Dowling,  Caverhill,  Learmonl  &  Co.; 
A.  A.  Bettues,  Gillette  Safety  Razor 
Co.,  M-ontreal;  Fred  C.  Lariviere,  Lari- 
\  iere  Incorporee,  Montreal;   Lather  W. 


Smith,  Wells  Bros.,  of  Canada,  Gait, 
Ont.;  T.  D.  McFarlane,  McFarlanc, 
Douglas  Co.,  Ottawa,  Ont.;  Geo.  B. 
Dowswell,  Cummer,  Dowswell  Co.,  Ham- 
ilton, Ont. 

Taking  the  Inventory 

The  main  discussion  of  the  evening 
was  on  the  proper  method  of  taking  the 
inventory  in  view  of  current  conditions. 
I).  A.  McNah,  of  Orillia,  opened  the  de- 
hate,  pointing  out  that  the  matter  of 
stock  taking  had  become  of  unusual  im- 
portance owing  to  the  Eact  thai  the  pas! 
year  had  not  been  normal,  prices  bavins 
been  very  much  inflated.  He  believed 
that  any  dealer  who  was  under  the  SO 
per  cent,  co-insurance  clause  was  placed 
in  a  dangerous  position  as  a  result  of 
price  inflation,  Unless  a  dealer  in  this 
position  watched  his  stock  close'.y  he 
would  soon  find  that  he  was  not  keeping 
his  insurance  up  to  the  agreement. 

"What  do  you  take  stock  for?"  ask- 
ed   Mr.    McNah.      "For   your   own    per 


sonal  satisfaction.  It  is  not  for  the  pub- 
lic. Therefore,  you  should  take  stock 
in  such  a  way  that  you  get  the  informa- 
tion you  want  yourself."  He  went  on 
to  explain  that,  from  this  viewpoint,  he 
favored  taking  stock  at  the  actual  cost 
of  the  goods.  If  prices  drop  later,  the 
merchant  is  not  disappointed,  as  he 
would  be  if  he  had  figured  on  the"  pres- 
ent high  prices  and  thus  placed  his  as- 
sets on  an  inflated  basis.  "If  you  have 
actually  paid  $20,000  for  your  stock," 
he  declared,  "put  the  stock  in  at  that 
figure.  In  your  own  mind  you  can  rec- 
kon thai  the  stock  is  worth,  say,  $25,- 
000,  and  if  you  feel  if  advisable  \ou  can 
put  on  more  insurance.  If  the  high  prices 
continue  for  another  year,  yon  can  fig- 
ure what  is  left  of  present  stock  at  the 
higher  level  then,  lint,  don't  fool  your- 
self info  thinking  that  your  stock  now 
represents  the  exact  value  of  present 
prices  to  you.  Those  who  fake  stock  on 
the    present    value  of    their   goods — and 
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I  know  some  who  have  done  it  —  are 
fooling  themselves  into  thinking  they 
are  richer  than  they  really  are." 

He  went  on  to  point  out  that,  if  a 
merchant  took  a  statement  to  the  bank 
based  on  the  present  value  of  stock,  he 
would  cut  a  sorry  figure  if  he  had  to 
go  back  next  year  with  the  stock  marked 
away  down  again.  The  banker  would 
claim  that  his  business  had  been  falling 
off. 

The  Co-insurance  Clause 

Ed.  Wanless,  of  Chatham,  agreed  with 
Mr.  McNabb.  He  expressed  the  opinion 
that  he  would  not  go  in  on  the  co-in- 
surance clause  under  any  circumstances. 
It  was  necessary  to  watch  insurance 
matters  very  closely.  He  instanced  his 
own  case  where  their  fire  some  years  be- 
fore had  caught  them  unprepared  and 
they  had  realized  only  about  35  per  cent, 
of  their  loss. 

President  Carter  stated  that  he  was 
not  operating  under  the  clause.  Had  he 
been  under  the  clause,  he  would  have 
realized  about  $2,000  less  insurance 
after  his  recent  fire. 

The  Matter  of  Fixtures 

Mr.  Wanless  asked  how  fixtures 
should  be  figured  in  the  inventory. 

Mr.  McNaib  argued  that  allowance 
should  not  be  made  for  depreciation  in 
fixtures.  They  were  worth  as  much  in 
the  store  in  ten  years  as  when  they  were 
bought.  They  had  in  their  store  a  cash 
register  which  was  bought  17  years  be- 
fore and  it  was  just  as  satisfactory  as 
ever.  If  a  merchant  kept  taking  ten 
per  cent,  off  each  year,  before  long  he 
was  puffing  practically  no  value  on  the 
fixtures.  If  a  fire  came  along,  would  he 
be  prepared  to  let  the  insurance  compa- 
nies value  the  fixtures  on  his  own  book 
valuation?     Not  much! 

Selling  Out  Value 

Enlarging  further  on  his  argument  i? 
favor  of  taking  the  stock  on  the  actual 
invoice  value,  Mr.  MacNab  declared 
that  there  wasn't  a  hardwareman  in  the 
room  foolish  enough  to  buy  out  his  stock 
nnd  give  100  per  cent,  on  present  prices. 

Present  Prices  on  Heavy  Goods 
Mr.  Wideman,  of  Markham,  declared 
that  he  had  marked  up  certain  heavy 
lines  at  present  prices  —  nails,  white 
lead,  linseed  oil.  This  stock  turns  quick- 
ly and  can  be  sold  at  figures  based  on 
present    wholesale    prices. 

Mr.  Wanless  raised  the  point  that  it 
should  be  possible  to  do  the  same  on 
shelf  woods.  Care  should  be  taken  to 
keep  the  prices  on  shelf  goods  marked 
up  in  accordance  with  wholesale  ad- 
vances. Shelf  goods  turn  rapidly 
enough  and,  if  sold  at  figures  justified 
bv  market  prices,  they  might  be  figured 
in  the  inventory  at  present  valuation 
also. 


Mark  at  Present  Value 
James  McGregor,  Oakvilh. : — "The 
man  who  takes  his  stock  at  present 
prices  has  a  surer  knowledge  of  hiu 
present  position."  Mr.  McGregor  ar- 
gued strongly  for  this  method,  taking 
the  ground  that  the  merchant  wanted  to 
know  what  his  stock  represented.  His 
plan  was  to  follow  the  market  up;  if  a 
slump  care,  he  followed  it  down.  His 
books  always  showed  the  present  value 
of  the  stock  and  in  that  way  the  real 
object  of  the  inventory  was  attained. 

A.  J.  Wright,  of  Hamilton,  stated  that 
he  had  always  taken  stock  at  what  the 
goods  had  cost  him,  but  that  he  was  be- 
ginning to  have  serious  doubts  in  the 
matter.  For  instance,  he  had  nails  -in 
stock  that  he  had  bought  all  the  way 
from  $2  up.  His  plan  had  been  to  strike 
an  average  and  put  them  all  in  at  $3.50. 
He  had  just  completed  his  inventory , 
taking  the  invoice  cost  price,  but  he 
thought  he  would  have  to  add  a  percen- 
tage to  some  lines  in  order  to  find  out 
just  where  he  was  at. 

At  Present  Value 

Secretary  Macpherson  stated  that  he 
had  taken  stock  on  the  present  value  of 
the  goods,  but  in  putting  the  figures 
through  his  books  he  would  put  on  a 
discount.  His  rule  had  always  been  to 
reckon  on  present  price.  Sometimes  he 
had  to  put  goods  in  at  less  than  he  had 
paid.  In  that  way  he  took  his  loss  right 
there. 

Mr.  MacNab  claimed  that  there  was 
no  advantage  in  taking  stock  at  present 
prices  and  taking-  off  a  discount  over 
inventorying  goods  at  cost  price  and  add- 
ing a  percentage.  The  latter  plan,  lie 
claimed,  was  safer  and  sounder. 

Double  Inventory  Suggested 
On  request,  Geo.  D.  Davis,  editor    of 


W.  F.  MACPHERSON, 
Prescotl;  Ont.,  Secy.,  O.  R.  H.  &  S.  D.  A. 


HARDWARE  AND  METAL,  gave  a 
statement  of  what  he  had  found  in  his 
investigation  of  this  subject.  The  lar- 
largest  hardware  firms  in  Hamilton,  had 
taken  stock  at  present  cost  of  goods  and 
then  taken  off  20  per  cent.  One  of  the 
largest  hardwaremen  in  Hamilton  had 
followed  the  same  plan,,  taking  off  15 
per  cent.  Some  dealers,  he  had  found, 
took  stock  at  invoice  cost  and  added  a 
percentage.  Perhaps  the  safest  method 
of  all — although  it  entailed  more  work 
— was  to  take  a  double  inventory.  Thus, 
a  merchant  would  know  exactly  what 
his  stock  had  eost  him  and  what  it  would 
bring  if  sold  at  prices  based  on  present 
market  value.  This  gave  him  the  most 
complete  information.  An  important 
point  brought  out.  by  Mr.  Davis  was  that 
the  Finance  Department  at  Ottawa  had 
advised  HARDWARE  AND  METAL 
that,  for  the  purposes  of  estimating 
taxes  on  profits,  they  expected,  merch- 
ants to  figure  only  on  the  invoice  cost 
of  goods. 

The  Question  Box  Starts 
President  Carter  then  opened  the 
Question  Box.  Some  of  the  queries 
brought  forward  started  interesting  dis- 
cussion in  which  nearly  all  present  took 
part. 

Question. — Would     you     consider 
changing-  your   paint   stock   from   a 
well-known     manufacturer's    brand 
to    a   personally   branded   line   that 
could  be  sold  at  lower  price? 
The    meeting   was    unanimous    against 
this,    as   it    was    contended    that,   by    so 
doing,  a  retailer  would  lose  all  the  value 
of  the  national  advertising  of  the  manu- 
facturer.     This   view   was  put   forward 
concisely  by  Mr.  Conn  and  Mr.  Wright. 

Buying  from  Wholesaler     ' 

Question. — Which  is  the  better 
policy,  to  buy  from  one  wholesale 
house,  or  divide  your  orders  between 
three   or   four? 

Mr.  Mistele,  of  Rodney,  declared  h<> 
could  get  better  service  by  giving  the 
bulk  of  his  business  to  one  house  than 
by  splitting  it  up. 

Mr.  Wright  stated  that  he  concentrat- 
ed   his    business    with    one    house,    but 
dealt  to  some  extent  with  several  others. 
He    could    improve    his    assortment    this 
way  and  also  keep  closer  to  market  con- 
ditions.    Mr.     Bottum,     of   Bobcaygean, 
had  found  his  experience  the  same. 
Carrying  Portland  Cement 
Question. — Do      you      recommend 
carrying  Portland  cement?  Does  the 
profit    warrant    the    time    and    work 
necessary? 

S.  B.  McClung,  of  Trenton,  thought  it 
best  to  leave  cement  alone,  if  possible, 
and  Mr.  Bernhart,  of  Preston,  agreed. 
The  latter  handled  from  18  to  20  cars 
a  year,  but  found  it  very  difficult  to 
handle. 
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Mr.  Macpherson,  however,  took  the 
opposite  view,  that  a  good  profit  could 
be  obtained  and  the  president  backed 
him  up,  declaring  that  he  had  found  ce- 
ment a  lever  to  get  other  trade,  and 
profitable  in  itself.  Mr.  Oldham,  of  Wes- 
ton, took  the  same  view  that  handling 
cement  brought  other  business. 

Value  of  Auto  Accessories 

Question. — Have  auto  accessories 
proven  a  valuable  line?  Is  it  pro- 
fitable to  operate  a  garage? 

A  large  number  testified  to  the  splen- 
did results  they  have  obtained  from 
handling  auto  accessories.  Mr.  Macpher- 
son stated  that  he  had  just  put  in  a 
sidewalk  tank  and  had  made  a  good  pro- 
fit on  the  sale  of  gasoline.  He  likewise 
had  worked  up  a  nice  business  in  ac- 
cessories. 

Mr.  Mistele  had  done  a  good  business 
during  the  last  year  in  accessories  con- 
sidered and  found  it  paid  him  well. 

Mr.  McGregor  had  handled  an  automo- 
bile agency  as  well  as  accessory  busi- 
ness. He  was  a  strong  advocate  of  the 
wisdom  of  handling  accessories,  but  he 
was  not  so  sure  of  the  garage  proposi- 
tion. 

No  Association  Prices 

Question. — Have  you  ever  taken 
up  the  question  of  fixing  the  retail 
prices  on  bolts,  wire,  etc.  ? 

The  secretary  explained  that  he  had 
often  received  letters  similar  to  this, 
asking  if  the  association  had  fixed  sell- 
ing prices  on  certain  lines.  His  answer 
invariably  was  that  it  was  impossible 
for  a  provincial  association  to  fix  prices 
and  that  such  matters  could  only  be 
looked  after  by  local  bodies. 

Charging  Country  Merchants  More 

Question. — Why  are  country  mer- 
chants charged  more  than  city  deal- 
ers? 

The  question  was  not  debated  at  any 
length,  but  a  new  viewpoint  was  intro- 
duced by  Mr.  McGregor.  He  pointed 
out  that  country  merchants  are  inclined 
to  complain  because  the  city  dealer  has 
goods  delivered  at  his  door,  while  he 
(the  country  dealer)  had  to  pay  freight 
cartage  and  everything  else;  but  the 
country  dealer  has  most  of  his  custom- 
ers drive  to  the  store  and  lake  then 
goods  away,  while  (he  city  dealer  lias 
the  expense  of  delivery;  so  things  even 
up  in  that  way. 

Object   to    Eaton    School   Books 

Question. — -Is  it  fair  to  retail 
merchants  that  the  T.  Eaton  name 
should  be  on  the  school  books? 

Morris  Phillips,  of  Toronto,  contend- 
ed    that     the     ad.     which    Batons    got 


through  having  their  name  in  the  school 
books  was  worth  millions  to  them.  The 
merchants  should  get  legislation  to  stop 
it. 

It  was  moved  by  F.  R.  Jackson,  sec- 
onded by  Mr.  Phillips,  that  a  resolution 


be  forwarded  to  the  Ontario  Govern- 
ment, protesting  against  the  appearance 
of  advertising  matters  in  the  school 
books. 

This  was  carried. 


Executive  Urges  Larger  Membership 

Also  Recommends  Change  in  Election  of  Officers — Only 
Two  Meetings  of  Executive  During  Year  Owing 
to  Increased  Service  to  Members 


IN  the  report  of  the  Executive  Com- 
mittee was  pointed  out  the  necessity 
for  steps  being  taken  to  increase  the 
membership  of  the  association.  A  re- 
commendation was  also  made  to  the  ef- 
fect that  the  election  of  officers  and 
executive  be  left  to  the  convention  with- 
out any  previous  recommendations  from 


JOHN  CASLOR, 
Toronto,  Treasurer  O.  R.  H.  &  S.  D.  A. 

a  nominating  committee.    The  report  fol- 
lows : — 

"Your  Executive  and  Advisory  Com- 
mittees jointly  beg  to  report  as  follows: 

Owing  to  the  cost  of  administering  the 
service  to  members'  plan,  as  adopted 
by  your  association,  and  of  which  so 
many  have  expressed  their  appreciation, 
frequent  meetings  of  these  committees 
have  been  avoided,  there  being  only  two 
meetings  of  the  executive  during  the 
year,  one  during  the  1916  convention 
and  one  during  the  present  session,  mat- 
ters requiring  attention  during  the  in- 
terim being  dealt  with  by  the  Advisory 
Committee  or  by  correspondence. 

' '  Acting  on  your  instructions,  your  Ad- 
visory Committee  took  steps  with  the 
Eaton  paint  case,  which  came  up  during 

last    convention.      Action    was   entered    us 


per  an  agreement  with  the  Retail  Mer- 
chants' Association,  and  while  not  suc- 
cessful, we  feel  has  been  beneficial  in 
many  ways." 

A  report  was  read  from  Morris  Phil- 
lips, of  Toronto,  regarding  his  action  in 
the  Eaton  paint  case,  particulars  of 
which  appeared  in  HARDWARE  AND 
METAL  some  time  ago. 

"We  feel  that  Mr.  Phillips'  interest, 
in  the  paint  matter  deserves  commenda- 
tion. The  Canadian  Hardware  Manu- 
facturers' exhibitors  not  being  able  to 
put  on  an  exhibition  at  the  present  time, 
owing  to  conditions  which  we  all  un- 
derstand, your  Advisory  Committee,  with 
the  approval  of  the  Executive,  decided 
to  intimate  to  manufacturers  who  de- 
sired to  make  an  exhibit  during  our  con- 
vention, that  on  payment  of  a  small  fee, 
same  would  be  approved  by  the  associ- 
ation. 

"We  have  now  in  the  hotel  a  consid- 
erable number  of  very  creditable  exhi- 
bits, and  urge  the  members  attending 
the  convention  to  visit  same  frequently 
and  do  all  business  possible  with  them. 

"During  the  past  week  one  of  the  exe- 
cutive visited  a  town,  at  the  request  of 
the  local  dealers,  with  the  object  of 
forming  a  local  association  and  promote 
more  harmony  and  better  business 
ethics  than  formerly  existed.  The  at- 
tempt looks  promising  and  your  Execu- 
tive would  encourage  such  movements 
and  will  do  all  in  their  power  to  assist 
in  the  formation  of  such  associations 
for  the  objects  above  stated. 

"Your  Executive  would  further  urge 
the  members  to  act  on  the  suggestion  of 
the  secretary  to  increase  our  member- 
ship, and  ask  each  and  every  member  to 
use  every  endeavor  to  secure  one  new 
member  for  the  association  on  their  re- 
turn home. 

"Your  commit  lee  further  recommend 
that  the  election  of  officers  and  Execu- 
tive be  left  to  the  convention  without 
any  previous  recommendation  from  a 
nominating   committee. 

"All  of  which  is  respectfully  submit- 
ted." 
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Meeting  Mail  Order  Prices 

Discussion  at  Wednesday  Afternoon  Session  on  the  Problems  Arising  Out  of  Enamel- 
ware  Distribution — Making  the  Tinshop  Pay — The  Advantages  of  Co- 
operative Delivery 


THE  afternoon  session  on  Wednes- 
day, was  taken  up  largely  with  dis- 
cussions of  practical  questions.  J. 
N.  McGregor  introduced  a  discussion  of 
enamelware  problems ;  Mr.  Reddiek,  of  M 
S.  Madole  Co.,  Napanee,  started  an  in- 
teresting debate  on  tinshop  problems; 
and  President  Carter  started  a  discus- 
sion of  co-operative  delivery. 

"The  mail  order  houses  are  our  great- 
est competitors  in  the  enamelware  line," 
said  J.  N.  McGregor,  in  introducing  the 
discussion  on  this  subject.  He  went  on 
to  say  that  on  certain  lines  the  Eaton 
Co.  sold  at  prices  that  precluded  a  profit, 
but  that  on  the  better  lines  they  often  got 
a  better  price  than  the  retail  hardware- 
man.  He  had  spent  some  time  looking 
over  their  stock  and  had  convinced  him- 
self on  that  score.  The  mail  order  de- 
scriptions and  pictures  gave  an  entirely 
erroneous  idea  of  the  goods  offered.  The 
retailers  could  not  offer  "leaders"  as  the 
catalogue  people  did  but,  after  all,  they 
need  not  be  feared  as  much  as  some 
merchants  feared  them. 

Morris  Philips  told  of  an  experience  in 
buying  tea  kettles  from  the  T.  Eaton  Co., 
at  a  lower  price  than  was  quoted  to  him 
by  the  manufacturers.  He  had  taken  the 
matter  up  with  the  manufacturers  and 
had  been  told  that  they  "often  bought 
the  kettles  from  the  Eaton  Co.,  when 
they  run  short."  In  other  words,  the 
manufacturer  bought  the  goods  back 
from  Eaton's  at  a  lower  price  than  they 
had  sold  them  to  Eaton's  in  the  first 
place. 

C.  W.  Conn  contended  that  hardware- 
men  should  not  attempt  to  meet  the  Eaton 
prices  on  cheaper  lines — which  they  could 
not  do  profitably — but  should  handle  the 
better  quality  goods  and  win  the  confid- 
ence of  the  public  in  that  way. 

It  was  pointed  out  that  there  was  %, 
special  ten  per  cent,  discount  in  Toronto 
to  all  dealers  on  all  kitchen  ware. 

F.  R.  Jackson  said  that  he  had  been 
assured  by  the  manufacturers  that  the 
particular  brand  of  kettle  referred  to  by 
Mr.  Phillips,  was  not  sold  any  cheaper 
to  the  T.  Eaton  Co.  than  to  the  retailer. 
On  this  point  Mr.  Phillips  said  he  had 
heard  tha  t  the  only  concession  the 
Eaton's  got  was  an  extra  five  per  cent. 

Mr.  Jackson  did  not  see  how  dealers  in 
the  country  could  meet  the  opposition  of 
the  mail  order  houses  on  kitchen  ware 
when  they  had  to  buck  parcels  post  and 
the  10  per  cent  advantage  to  Toronto 
buyers  as  well. 


D.  Cinnamon,  Lindsay,  was  convinced 
that  the  mail  order  houses  bought  at 
much  lower  prices  than  the  trade.  There 
were  articles  in  the  graniteware  line  sold 
by  the  mail  order  houses  at  15  cents  that 
he  could  not  buy  at  less  than  50  cents! 
He  contended  that  the  10  per  cent,  allow- 
ed to  Toronto  buyers  was  an  injustice. 
The  only  way  to  straighten  these  evils  out 
was  to  buy  jointly  or  else  stop  buying 
from  these  particular  manufacturers. 

"Here's  the  solution,"  said  A.  J. 
Wright.  "Get  every  hardwareman  in 
Ontario  into  our  association.  Then  we 
can  see  that  these  things  are  stopped." 

A  member:  "We  are  strong  enough 
to  do  that  now." 

Mr.  Wright :  ' '  No,  we  are  not  strong 
enough  yet." 

Tinshop  Management. 

M.  Reddiek,  of  M.  S.  Madole  &  Co., 
Napanee,  dealt  with  the  problem  of  mak- 
ing the  tinshop  pay  during  war  times.  He 
laid  down  as  a  first  principle  that  an  ab- 
solutely correct  idea  of  costs  must  be 
secured.  He  had  investigated  the  matter 
of  time  closely.  His  men  would  report  to 
him  that  they  could  do  so  much  work  in 
a  certain  time.  "No  doubt  you  can,"  ho 
would  reply,  "but  do  you?"  By  close 
questioning  he  had  managed  to  find  out 
exactly  what  work  they  did  and  in  this 
way  he  had  been  able  to  find  out  exactly 
what  to  charge  for  time.  In  the  matter  of 
costs  of  material  they  had  found  that  the 
reports  in  Hardware  and  Metal  were  a 
sure  guide  in  "buying  right." 

"The  principal  way  to  make  the  tin- 
shop  pay  is  to  get  the  price,'  said  Mr. 
Wanless.  Close  supervision  was  needed. 
His  brother  was  a  good  tinsmith  and 
spent  much  time  overseeing  the  work. 
They  made  no  effort  to  get  any  of  the 
cheap  work  and  had  found  this  a  good 
principle.  They  had  plumbing,  heating 
and  electrical  departments,  but  they 
kept  their  tinshop  entirely  separate. 

C.  W.  Conn  believed  that  success  in  the 
tinshop  could  be  secured  by  applying  to 
it  the  same  business  ideas  that  were  used 
in  other  branches.  A  man  who  did  this, 
even  if  he  knew  nothing  of  the  practical 
side  of  it,  could  do  better  than  the  aver- 
age mechanic.  Personally,  he  had  kept 
cost  and  time  sheets  on  every  job  and  he 
could  look  up  to-day  and  find  out  the 
exact  cost  of  every  contract  handled 
years  before.  He  had  insisted  on  separate 
records  being  kept  of  every  job.  This  en- 
abled him  to  make  comparisons  and  see 
that  work  done  now  did  not  exceed  the 
records  of  similar  work.    He  believed  in 


having  only  good  men  and  in  paying  them 
a  good  wage. 

There  was  considerable  difference  be- 
tween the  work  in  the  country  shop  and  in 
the  city  shop.  In  the  smaller  places  it  was 
necessary  to  have  men  who  could  do  all 
classes  of  work.  He  favored  getting  ap- 
prentices and  training  them  so  that  help 
of  the  right  kind  would  always  be  avail- 
able. To  Mr.  Wanless'  motto  of  "get  the 
price,"  he  added,  "and  keep  complete 
records  of  it." 

In  answer  to  a  question  he  explained 
that  his  men  made  out  time  sheets  sach 
day,  marking  in  records  for  every  fifteen 
minutes.  These  were  transferred  every 
night  to  the  job  sheets. 

Mr.  Smith,  of  Belleville,  suggested 
that  at  the  next  convention  each  member 
should  bring  the  forms  that  he  uses. 
These  could  then  be  discussed  and  com- 
pared so  that  a  perfect  form  could  be 
evolved. 

Mr.  McGregor  contended  emphatically 
that  the  tinshop  could  be  kept  absolutely 
distinct  from  the  hardware  store  if  it 
was  desired  to  find  out  if  in  the  course  of 
a  year  the  tinshop  paid.  There  were  times 
when  the  men  were  not  engaged  on  any 
particular  job  and  this  time  had  to  be 
covered  in  such  a  way  that  it  was  taken 
care  of  properly  on  charges  made. 

Ed.  Wanless  pointed  out  some  of  the 
difficulties  met  in  keeping  the  depart- 
ments separate.  Customers  would  some- 
times come  in  for  small  items  supplied 
from  the  tinshop.  The  money  would  be 
rung  up  in  the  usual  way  and  credited  to 
the  store.  He  recommended  Mr.  Conn's 
system  and  thought  the  latter  would  be 
glad  to  explain  it  fully  to  any  member 
who  cared  to  consult  him. 

"Don't  allow  waste.  See  that  your 
men  work  up  the  material  properly," 
said  Mr.  Mistele.  He  told  of  instances  of 
waste  in  the  material  in  the  shop. 

"All  our  mitres  are  made  on  the  job," 
said  Ed.  Wanless,  taking  up  the.  question 
of  waste.  "We  have  eliminated  the  loss 
from  short  ends." 

The  question  was  asked  as  to  prices 
secured  for  eavetroughing.  Some  quoted 
12  cents  for  10-inch  girth  and  14  cents 
for  12-inch.  These  were  considered  to  be 
fair  prices. 

Co-operative  Delivery 
President  Carter  opened  the  discus- 
sion on  this  point.  Parcel  express  makes 
two  deliveries  in  the  morning  and  two  in 
the  afternoon.  In  hardware  lines  he 
handles  the  deliveries  of  at  least  three 
hardware    firms.      He    also    hadles    deli- 
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veriea  for  grocers  and  other  firms.  He 
charges  us  $2.25  per  week.  If  in  be- 
tween his  calls  we  have  a  rush  order,  wc 
send  a  boy  on  a  bicycle.  The  cost  is  low 
in  our  case,  because  the  service  is  a 
good  one.  He  will  deliver  anything  up 
to  2  or  3  saeks  of  cement.  Of  course, 
tor  heavy  loads  we  have  to  hire  a  dray. 

A.  J.  Wright  stated  that  a  parcel  de- 
livery is  within  two  blocks  the  delivery 
The  Service  Co.  will  take  everything  up 
to  half  a  full  load.  They  handle  my 
CO.D.  's,  make  three  deliveries  a  day 
and  give  excellent  service.  The  cost  to 
us  is  $4  per  week.  Prior  to  the  estab- 
lishment of  this  service,  we  tried  out 
the  system  under  other  management,  but 
it  was  not  satisfactory.  Under  the  new 
system  the  service  is  very  satisfactory. 
Mr,  Wrieht  stated  that  he  had  about 
two  specials  each  week,  and  in  these 
cases  he  hired  special  drays. 

Another  member  stated  that  in  his 
town  he  had  a  system  where  if  the  de- 
livery is  within  two  blocks  the  delivery 
service  charge  is  5c  per  delivery.  Be- 
yond this  limit  the  charge  is  15c.  The 
average  cost  to  me  is  $3  per  week.  We 
have  three  deliveries  each  day.  On  Sat- 
urday there  is  one  evening  delivery  at 
7.30   o'clock.      We   find    it   satisfactory. 

C.  W.  Conn  stated  that  in  Tillsou- 
burg  they  have  four  deliveries  each  day 
with  two  on  Saturday  evening.  The  De- 
livery Service  Co.  gives  a  good  service 
and  makes  calls  regularly.  The  cost  is 
a  great  deal  cheaper  than  hiring  a  man 
and  horse.  We  deliver  small  parcels  by 
boy  on  a  bicycle. 

Mr.  Phillips  placed  a  motion  before 
the  meeting,  thanking  Hardware  and 
Metal  for  publicity  in  the  mat- 
ter of  the  recent  paint  case.  The  pub- 
licity given  in  Hardware  and  Metal  had 
been  of  inestimable  value  to  the  trade. 

Mr.    McGregor    seconded    the   motion, 
which  was  carried  unanimously. 
Not  Called  For 

The  Question  Box  was  then  renewed, 
I'ic  first  one  being: — 

Question. — How      do      you     keep 

down   your  "not   called  for"  stove 

repairs? 

Mr.  Wanless  explained  that  the  tags 
.itlached  to  parts  delivered  to  them  had 
flie  firm  name  and  the  name  of  the  cus- 
tomer as  well.  This  made  it  possible  to 
keep  track  of  every  part. 

F.  B.  Smith,  Belleville,  explained 
fliat  he  supplied  the  customer  with  a 
slip  to  lie  filled  in.  He  uses  regular  or- 
der forms  to  be  sent  to  the  manufactur- 
er, keeping  duplicates.  The  duplicate  is 
attached  to  the  slip  filled  out  by  the  cus- 
tomer and  filed  away.  When  the  purl 
comes  in  be  looks  up  the  duplicate  in 
the  file.  Despite  these  precautions,  he 
■till  finds  that  parts  not  called  for  pile 
up  on  him. 

O.    S.    Reddick    explained    a    system   of 


shelving  by  which  be  had  certain  com- 
partments for  all  parts  kept  in  stock  for 
certain  makes  of  stoves. 

D.  Cinnamon  reported  that  he  had 
found  the  stove  repair  department  as 
profitable  as  any.  He  kept  a  book  for 
all  repair  parts  ordered.  With  custo- 
mers who  seem  uncertain,  he  insists  on 
a  small  deposit  before  ordering  repairs. 

C.  W.  Conn  recommended  strongly  thai 
all  dealers  selling  stoves  keep"  a  record 
book,  giving  sales,  name,  address,  num- 
ber of  stove,  etc.  He  has  done  this  for 
17  years  and  can  order  repairs  for  any 
customer  who  has  bought  stoves  from 
him  in  that  time. 

Change  the  Name? 
Question. — Why    not    change     the 

name  of  our  association  to  Ontario 

Retail  Hardware  Association? 

Mr.  Conn  opposed  this  idea.  The  mem- 
bership now  included  men  who  were  not 
in  the  hardware  business,  but  handled 
only  stoves  and  tinware. 

This  seemed  to  be  the  unanimous  opin- 
ion. 

Handling  Paint 

Question. — Does  it  pay  to  handle 
two  lines  of  paint,  a  low-priced  line 
and  a  higher  priced  one?  What  per- 
centage of  profit  should  be  secured 
on  paint? 

John  Caslor  believed  it  did  not  pay  to 
handle  more  than  one  line.  Mr.  Smith, 
Belleville,  handled  one  line  only,  a  high 
priced  grade.  He  had  thought  at  one- 
time of  putting  in  a  cheaper  line  as 
well,  but  had  decided  not  to  do  so. 

A.  E.  Bottum  had  put  in  a  cheap  line 
and  had  featured  it  in  the  window,  but 
had  not  sold  it — although  the  mail  or- 
der paint  sold  in  the  neighborhood  just 
the  same.      Mr.  Oldham  thought  it  did 


not  pay  him  to, handle  a  cheap  paint. 
Mr.  Caslor  explained  that  at  one  time  he 
handled  three  lines,  and  when  he  decided 
to  concentrate  on  one  line,  he  took  all 
that  was  left  of  the  other  two  and  sold 
them  as  a  job  lot  to  a  master  painter. 

The   Better   Glass   Cutter 

Question. — What  kind  of  glass 
cutter  gives  the  best  results — dia- 
mond or  wheel? 

Opinions  differed  on  this  point.  Some 
spoke  for  the  diamond,  others,  with 
equal  force,  for  the  wheel.  Mr.  Smith 
explained  that  two  members  of  his  staff 
only  were  allowed  to  cut  glass.  The> 
had  become  expert  and  made  few  mis- 
takes. They  used  the  diamond.  It  was 
brought  out  that  only  one  man  should 
handle  a  diamond  cutter. 

The  Motor  and  the  Horse 

Question. — How    does    auto    deli- 
very compare  with  horse  delivery  as 
to  cost  and  efficiency? 
Mr.    McGregor   had   supplanted   horse 
delivery  for  an  auto  and  his  only  regret 
was  that  he  had  not  done  it  sooner. 

Mr.  Wanless  had  supplianted  eight  or 
ten  horses  by  two  cars  and  had  found 
that  the  motor  delivery  "beat  the  horse 
to  pieces."  They  were  through  with 
horse  delivery. 

Percentage  of  Profit 

Question. — What  percentage  of 
profit  do  you  put  on  granite  and  tin- 
ware? 

"It  should  be  possible  to  get  a  good 
price  to-day,"  was  the  opinion  of  J.  N. 
McGregor.  The  concensus  of  opinion, 
however,  was  that  it  was  not  possible  to 
charge  perecntage.  The  best  way  was 
to  judge  each  article  as  to  what  could 
be  obtained  fairly  for  it. 


Complimentary   Banquet  to  Members 

Wood,  Vallance  &  Co.,  Entertain  the  Association — A  Few 

Good  Speeches  and  a  Splendid  Musical  Program 

—A  Social  Event  That  Will  be  Long 

Remembered 


ON  Wednesday  evening  the  members 
of  the  Association  were  tendered 
a  complimentary  banquet  at  the 
Royal  Connaught  Hotel  by  Wood,  Val- 
lance &  Co.  Unquestionably  this  enter- 
tainment will  stand  out  as  one  of  the 
most  enjoyable  functions  that  has  ever 
featured'  a  convention  of  the  Associa- 
tion. It  had  been  admirably  planned  to 
give  the  greatest  degree  of  sociability. 
Instead  of  the  usual  long  tables,  the 
members  were  grouped  around  small  ta- 
bles for  six  or  eight.  The  menu  had  been 
selected  with  rare  discrimination  as  a 
glance  at  the  list  appended  below  will 
confirm.      Finally    the    programme    was 


made   up   of  just   the   right   ingredients 

and  was  just  exactly  the  right  length. 
The  dinner  began  about  a  quarter  to 

seven    and    ran    through    the    following 

courses : — 

Grape  Fruit  Cocktail;  Essence  of  To- 
mato Palermitaine;  «,Celery;  Dug 
Olives;  Aignuillette  of  White  Fish 
Galere;  Potato  Hollandaise;  Broiled 
Milk  Fed  Chicken  on  Toast;  Cauli- 
flower au  Gratin;  Potato  Chateau: 
Heart  of  Lettuce;  Russian  Dressing : 
Biscuit  Glace  (viona;  Fancy  Cake-; 
Demi  Tasse. 

The  Programme 
The  programme  consisted  for  the  most 

part  of  musical  numbers  supplied  by  the 


February  24,  1917. 


HARDWARE    AND    METAL 


:;:; 


best  Hamilton  talent.  Only  three  toasts 
were  offered.  The  first  was  to  the  King. 
The  second  was  to  "Canada"  with  a  res- 
ponse by  Prof.  Maepherson,  of  the  Nor- 
mal College,  and  brother  of  W.  F.  Mae- 
pherson. He  made  the  keynote  of  his 
address  the  new  patriotism  that  the  war 
has  aroused.  The  need  is  now  felt,  ho 
contended,  for  the  individual  Canadian  to 
think    less    about    his    rights    and    more 


about  his  responsibilities.  The  toast  to 
"The  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association"  was  coupl- 
ed with  the  names  of  First  Vice-Presi- 
dent J.  N.  McGregor  and  Secretary  W.  F. 
Maepherson.  Mr.  McGregor  referred  to 
the  fact  that,  as  President  Carter  had 
delegated  the  task  of  replying  to  him,  he 
felt  that  he  had  had  honors  thrust  upon 
him.    He  acquitted  himself  in  a  remark- 


ably able  manner,  turning  a  neat  story 
or  two  and  concluding  with  a  strong 
tribute  to  the  generosity  and  business 
methods  of  Wood,  Vallance  &  Co.  Mr. 
Maepherson  also  spoke  with  good  effect 
and  seconded  the  hearty  thanks  of  the 
members  to  the  hosts  of  the  evening. 

Wm,  Wood  acted  as  chairman,  with 
H.  S.  Alexander  assisting  in  the  capa- 
city of  Master  of  Ceremonies. 


Members  to   Exchange  Goods 

A  Plan  Adopted  to  Get  Rid  of  Slow  Movers — Election  of  Officers  for  the  Coming  Year 
— Report  of  the  Resolutions  Committee — Kind  Words  for  Retiring  Officers 


THE  Thursday  morning  session 
brought  the  business  of  the  con- 
vention to  a  conclusion.  The  re- 
solutions Committee  introduced  a  Re- 
port covering  matters  of  interest  and 
the  election  of  officers  was  proceeded 
with.  Perhaps  the  most  interesting 
feature  was  the  decision  to  start  an 
exchange  bureau  through  which  mem- 
bers could  exchange,  buy  or  sell  goods. 

It  was  unfortunate  that  the  attend- 
ance was  not  large  at  this  important 
session. 

An  Exchange  Method 

A  practical  talk  on  the  question  of 
moving  unsalable  goods  was  given  by 
Secretary  Maepherson.  He  outlined  a 
plan  whereby  members  should  go 
through  their  stock  and  make  a  list  of 
lines  that  they  were  not  moving  but 
which  were  still  salable.  This  list 
could  be  sent  to  the  secretary  and  dup- 
licate lists  could  be  sent  out  to  all 
members.  In  this  way,  members  could 
pick  up  lines  that  they  knew  they  could 
use  by  selecting  same  from  the  lists. 

The  president  thought  such  a  plan 
would  result  in  moving  dead  stock  and 
would  be  of  benefit  to  all  members. 

A.  J.  Wright  stated  that  he  had  been 
thinking  of  just  such  a  plan  and  was 
convinced  that  it  would  prove  a  success. 
When  taking  stock  he  had  run  across 
some  lines,  such  as  whips,  that  he  was 
not  moving,  but  which  could  easily  be 
sold  by  dealers  in  the  country.  The  ex- 
change plan  would  provide  an  easy 
method  of  getting  rid  of  such  lines  to 
the  mutual  benefit  of  both  parties  to 
the  transaction.  Mr.  Wright  believed 
that  the  plan  should  be  proceeded  with 
at  once  and  the  necessary  forms 
secured. 

He  made  a  motion  endorsing  the  pro- 
position and  authorizing  the  officers  to 
proceed  with  it.  Mr.  Bernhart  seconded 
the  motion,  which  carried. 

Election  of  Officers 

The  new  plan  of  electing  officers,  by 
nominations    received    in    open    meeting, 


was  proceeded  with.  The  elections  re- 
sulted as  follows: 

President — J.   N.   McGregor,   Oakville. 

First  Vice-President — D.  A.  MacNab, 
Orillia. 

Second  Vice-President — Ed.  Wanless, 
Chatham. 

Secretary — W.  F.  Maepherson,  Pres- 
cott. 

Treasurer — John    Caslor,    Toronto. 

Executive — A.  J.  Wright,  Hamilton; 
F.  B.  Smith,  Belleville;  Jas.  McGregor, 
Caledonia;  A.  E.  Bottum,  Bobcaygeon; 
A.  H.  Wideman,  Markham;  A.  R.  Bern- 
hart,  Preston. 


A  report  of  the  luncheon  tendered  or. 
Thursday  to  the  members  of  the  Asso- 
ciation by  the  Hamilton  manufacturers, 
is  held  out  through  lack  of  space,  and 
will  appear  next  week.  At  this  lancheon 
it  was  give  out  that  in  all  probability 
the  convention  would  he  held  in  Hamil- 
ton next  year.  On  Thursday  evening, 
the  retail  hardware  merchants  of  Hamil- 
ton gave  a  smoker  for  the  visitors. 


Auditors — J.  W.  Peacock,  Geo.  Math- 
ewson,  Toronto. 

The  New  President 

"I  will  endeavor  during  my  regime  as 
president  to  make  myself  worthy  of 
the  trust  you  have  placed  in  me,"  said 
Mr.  McGregor,  in  taking  the  eb&ir.  He 
expressed  his  great  appreciation  of  the 
honor  that  had  been  done  him  in  elect- 
ing him  to  the  presidency. 

Report  of  Resolutions  Committee 

D.  A.  MacNab  submitted  the  report  of 
the   Resolutions   Committee   as   follows: 

"That  this  committee  strongly  recom- 
mend: 

"That  a  greater  effort  be  taken  to  se- 
cure a  larger  membership  in  the  cities  of 
Toronto,  Hamilton  and  London,  which 
we  think  vital  to  our  Association  in  that 
the  greater  number  secured  from  these 
centres,  the  greater  our  influence  with, 
not  only  the  general  public,  but  also  with 


the  numbers   of  our   country  and    town 
membership. " 

"That  our  Secretary  and  A.  J.  Wright 
(Hamilton),  be  a  special  committee  to 
visit  Hamilton  and  London  to  secure 
larger  membership." 

"That  our  Secretary  and  John  Caslor 
(Toronto),  he  a  special  committee  to 
visit  Toronto  to  secure  larger  member- 
ship." 

"That  after  securing  the  above,  a 
special  effort  be  made  to  have  these  mem- 
bers as  well  as  old,  to  attend  our  annual 
convention." 

"That  the  opportune  time  for  this  ef- 
fort be  immediately  before  our  next  an- 
nual meeting." 

"We  recommend  that  the  heai'ty 
thanks  of  this  Association  be  tendered 
the  trade  papers:  Hardware  and  Metal 
Canadian  Hardware  Journal  for  the 
able  assistance  they  have  given  this 
Association  during  the  past  year,  and 
especially  to  Mr.  Davis,  Editor  of  Hard- 
ware and  Metal,  /for  his  untiring, 
in  our  behalf." 

"We  recommend  that  we  extend  our 
thanks  to  The  Wood,  Vallance  Co.  lor 
the  kind  hospitality  extended  to  us  at 
their  banquet,  That  we  endeavor  to  ap- 
preciate their  courtesy  and  trust  they 
will  permit  us  to  enjoy  our  response  to 
their  efforts.  The  pleasure  will  remain 
an  ever  present  factor  during  the  coming- 
year.  ' ' 

"We  recommend  the  necessity  of  hav- 
ing all  or  most  of  the  travelers  with  us. 
Their  presence  makes  a  pleasant  time  for 
us  all.  They  are  the  medium  of  increas- 
ing membership." 

"That  our  Association  extend  our 
hearty  thanks  to  the  manufacturers  of 
Hamilton  for  the  courtesies  extended  to 
our  members,  in  making  our  visit  to  Ham- 
ilton  so  very  pleasant." 

"While  reporting  on  our  President's 
address,  we  feel  we  cannot  add  anything, 
but  would  strongly  recommend  the  car- 
rying out  of  any  suggestions  he  has 
made." 

"On  our  Secretary's  report  ^e  cannot 
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lay  too  much  stress  and  cannot  give  too 
much  credit  to  him  for  the  great  work 
he  has  done  in  the  past  year,  and  the 
sound  reasoning-  and  able  report. 

His  price  lists  have  been  of  very  great 
help  and  benefit  to  a  large  number  of 
members,  and  should  be  taken  advantage 
of  by  a  larger  number  of  members." 

' '  We  recommend  that  the  thanks  of 
this  Association  be  tendered  to  Mr. 
Morris  Phillips  for  the  great  endeavor 
he  put  forth  in  prosecuting  the  recent 
paint  investigation." 

"We  also  suggest  a  unanimous  vote  of 
thanks  to  our  Secretary  for  his  very 
energetic  and  vigorous  campaign  during 
the  past  year." 

On  the  motion  of  D.  A.  MacNab  and 
S.  B.  McCIung,  the  report  was  adopted 
in  full. 

In  a  U]  it  ion  a  motion  of  thanks  was 
tendered  to  the  hotel  management. 
Good  Words  for  Retiring  "Chief" 
A  word  of  praise  of  Mr.  Carter's 
work  as  president  was  voiced  by  Mr. 
Wanless.  He  had  been  an  ideal  presi- 
dent. Mr.  McGregor  added  his  quota  of 
appreciation.  They  all  admired  the  re- 
tiring  president — more,  they  loved  him. 
Tn  replying,  Mr.  Carter  stated  that 
the  past  year  had  been  a  bitter  disap- 
pointment. He  had  formulated  plans 
which  he  believed  would  have  made  the 
ycvr  a  big  one  in  the  history  of  the  as- 
sociation. Unfortunately,  he  had  not 
heen  able  to  put  them  into  effect.  His 
son  had  enlisted  during  the  year,  and 
this  had  made  it  impossible  for  him  to 
undertake  plans  involving  so  much 
work.  He  spoke  warmly  of  the  hard 
work  of  Secretary  Macpherson. 

Weston  Wrigley  spoke  of  the  earlier 
days  of  the  association.  He  praised  the 
work  of  Secretary  Macpherson,  stating 
that  in  no  American  association  had 
sucli  practical  work  been  undertaken. 

President  McGregor  referred  to  the 
excellent  work  Hardware  and  Metal 
has  done  for  the  retail  trade  during 
the  past  year,  both  in  taking  up 
matters  of  importance  to  retailers  and 
furnishing  the  retailers  with  a  complete 
market  service.  He  stated  that  the 
market  service  had  made  thousands  of 
dollars  for  the  retailers.  He  heartily  en- 
dorsed the  action  of  the  Resolutions 
Committee  in  recommending  a  vote  of 
thanks  to  Hardware  and  Metal,  and  in- 
vited G.  I).  Davis,  editor  of  that  pa-pgr, 
to  address  the  meelii.g.  Mr.  Davis 
thanked  the  members  of  the  association 
lor  tlieii  words  of  appreciation.  He 
slated      thai      Hardware     and      Mela!      is 

published  in  (lie  interests  of  the  re- 
tailers, am!  the  fact  that  over  90  per 
cent,  of  the  retailers  from  coast  to 
eoast,  as  well  as  all  wholesalers,  and 
many  manufacturers,  are  subscribers,  is 
evidence,  he  believed,  thai   the  paper  it 


performing  a  useful  service.  He  as- 
sured the  members  that  Hardware 
and  Metal  is  always  ready  and  will- 
ing to  take  part  in  any  legitimate  move- 
ment to  bring  the  retailers  closer  to- 
gether and  assist  them  in  solving  the 
many  perplexing  problems  which  arise 
from  time  to  time.  He  referred  to  the 
difficulties  and  opposition  which  often 
confront  a  trade  paper  that  takes  an  in- 
dependent stand  on  editorial  matters 
pertaining  to  the  hardware  trade.  He 
regretted  very  much  that  only  28  mem- 
bers of  the  Hardware  Association  were 


present  at  the  election'  of  officers.  He 
hoped  the  retailers  would  take  steps  to 
increase  their  membership. 

"That  this,  the  Ontario  Retail  Hard- 
ware &  Stove  Dealers'  Association  now 
assembled,  extend  to  Canada's  fighting- 
forces  beyond  the  seas,  an  expression  of 
profound  admiration  of  their  conspicu- 
ous bravery  and  distinguished  services, 
and  their  heroic  efforts  to  attain  that 
which  Canada  has  always  enjoyed, 
"Freedom  and  Peace,"  and  trust  that 
the  day  is  not  far  off  when  victory  will 
be  complete. 


A  Trip  Through  the  Factories 


A  very  instructive  feature  of  the  con- 
vention proceedings  was  the  trip  through 
several  Hamilton  factories.  The  trip 
was  organized  by  the  local  retailers' 
committee,  under  Chairman  A.  J.  Wright 
and  the  arrangements  with  the  manufac- 
turers were  made  by  H.  P.  Hubbard, 
manager  of  E.  C.  Atkins  &  Co. 

One  of  the  largest  cars  of  the  Hamil- 
ton Street  Railway  Co.  was  placed'  at 
the  disposal  of  the  delegates,  and  when 
it  pulled  away  from  convention  head- 
quarters at  9  o'clock  Wednesday  morn- 
ing, even  straps  were  at  a  premium. 

The  first,  stop  was  made  at  the  plant 
of  E.  T.  Wright  Co.,  where  H.  G.  Wright 
and  a  corps  of  assistants  conducted  the 
party  throughout  the  large  factory  and 
explained  the  interesting  operations  re- 
quired to  make  the  hundreds  of  articles 
which  comprise  the  "Wrico"  line. 

Dealers  who  had  sold  tinware  over  the 
counter  for  years,  expressed  amazement 
at  the  ponderous  machinery  with  which 
the  E.  T.  Wright  Co.  turn  out  so  many 
of  their  products,  which  retailers  have 
been  in  the  habit  of  taking  as  a  matter 
of  course,  without  considering  the  man- 
ufacturing processes. 

For  instance,  the  manufacture  of  dish 
pans  was  a  revelation.  How  the  blanks 
are  stamped  in  one  huge  press  after  an- 
other, each  one  drawing  it  a  little  deep- 
er, and  how  the  wrinkles  are  finally  tak- 
en out  by  a  process  of  "spinning,"  ex- 
cited the  keen  interest  of  all  delegates. 
The  spraying  of  japan  on  tinware  was 
another  very  interesting  process. 

After  making  a  complete  tour  of  the 
factory,  the  delegates  were  conducted  to 
the  office,  where  they  were  served  with 
tempting  sandwiches,  coffee  and  cigars. 
Tt  was  announced  that  the  sandwiches 
were  made  of  bread  produced  by  the 
Canuck  Bread  Mixer.  The  refreshments 
were  appreciated  all  the  more,  from  the 
fact  that  Mrs.  IT.  G.  Wright  herself  pre- 
sided over  this  function.  In  acknow- 
ledgment of  the  courtesies  extended,  the 
delegates  gave  three  hearty  cheers  and 
a  tiger  for  Mr.  and  Mrs.  Wright  before 
leaving   the    factory. 


Again  boarding  the  car,  the  party  pro- 
ceeded east  to  the  plant  of  the  Frost 
Steel  &  Wire  Co.,  where  Messrs.  Page, 
Morin  and  Smith  took  charge  and  pilot- 
ed them  through  the  entire  works.  A 
description  of  the  processes  employed  in 
this  plant  will  appear  in  next  issue, 

@ 


SPEAKERS   PREDICT   STILL   HIGH- 
ER PRICES 

(Continued  from  page  "26). 
actual   necessities  if  not  all  the  luxuries;  and 
notwithstanding  the  peace  proposals,  did  not 
themselves   anticipate   the   termination   of  hos- 
tilities for  another  rear. 

.  This  was  the  situation  and  he  would  have  to 
leave  it  to  his  hearers  to  draw  their  own  de- 
ductions. Personally,  he  felt  the  business 
situation  was  complex,  but  with  these  facts 
before  him  he  could  not  see  a  peace  or  a  new 
condition  that  would  seriously  affect  business 
or  prices  of  metals  for  many  months  to  come. 

There  was  a  weakening  tendency  in  some 
commodities — even  war  supplies — owing  to  less 
consumption,  due  to  iron  and  steel  prices  and 
to  large  accumulations  of  stock,  but  this  was 
not  the  case  in  the  leading  metals. 

He  then  pointed  out  that  the  greatest  lesson 
this  war  taught  was  the  necessity  of  having 
an  entirely  different  type  of  men  in  our  Gov- 
ernment, diplomatic  and  consular  service — men 
preferably  who  began  their  careers  as  boys  on 
the  farm,  at  the  mechanic's  bench,  or  the  re- 
tail counter — where  they  learned  to  know  the 
world  and  the  real  things  of  life — and  who 
rose  by  their  own  strenuous  exertion  to  be 
great  executives.  ■  There  would  have  been  no 
trouble  if  men  of  this  stamp  had  been  direct- 
ing the  affairs  of  the  warring  nations.  Look 
over  the  men  prominent  in  the  public  life  when 
war  broke  out.  He  was  quite  sure  that  there 
was  but  one  among  the  entire  lot  whose  whole 
career  had  shown  that  they  had  a  capacity  to 
run  a  small  business.  Running  a  nation  was 
simply   running  business  on  a  big  scale. 

®— 

MEMBERS    AND    VISITORS    AT 
CONVENTION. 

Among  Ibc  members  and  visitors  who  regis- 
tered al  tin-  Convention  were  the  following: — 
C.    u.    Hubbard    and    n.    P.    Hubbard,    E.    C. 

Atkins    &    Co..    Hamilton;    YV.     V.    Maepherson. 

Prescott,  <  nit.  -.  i>.  K.  Clarke,  Hamilton:  B.  D. 

Blacfiwell,  (Hidden  Varnish  To..  Toronto:  R. 
Chndw'uk.  Coiidron  Mfg.  Co..  Toronto;  A.  R. 
Bernhardt,  Preston,  Out.;  A.  Wideman,  Mark 
ham  out.:  Jas.  N.  McGregor,  Oakvllle,  Out.: 
v  v.  Rush.  Bird  &  Son,  Hamilton;  Fred.  N. 
Culp,  Canadian  Steel  &  Wire  Co..  Hamilton: 
0.  W.  Stryher,  Standard  Paint  Co..  London  : 
C.  E.  Clover.  Canadian  Steel  &  Wire  Co..  Ham- 
ilton; A.  E.  ltottum,  Bobcaygeon ;  W.  A.  Hanna, 
Pt.  C'arllng,  Oaf.;  Rdbt.  Qrieloek,  HvetfStl  & 
(Continued  on   page  51.) 
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EDITORIAL 


COLLECT,  is*the  password  to  retail  prosperity  now- 

days. 

*  *        * 

BUSINESS  is  good  unquestionably  but  it  can  be 
made  better  by  any  merchant  who  takes  the  trouble 
to  apply  the  proper  methods. 

*  *        * 

ONTARIO  hardware  conventions  have  generally 
brought  blizzards  and  Arctic  weather,  generally.  A 
welcome  change? 

*  *        * 

MATT  HORTON  is  a  great  digger  after  business. 
If  every  town  and  village  had  a  Matt  Horton,  the 
receivers  would  soon  gird  in  the  bones  of  every  mail 
order  house. 

*  *        * 

THE  National  Service  Department  in  Britain  has 
been  devoting  a  great  deal  of  attention  to  the  waste 
of  energy  in  the  retail  trade.  In  order  to  eliminate 
waste  the  department  has  suggested,  the  cash  sys- 
tem; suspension  of  canvassing  for  trade;  and  sus- 
pension of  delivery  of  purchases  under  fourteen 
pounds. 


THE  ONTARIO  CONVENTION 

IT  IS  an  established  fact  that  the  gathering  to- 
gether 'of  men  engaged  in  any  one  line  of  busi- 
ness for  the  purpose  of  discussing  matters  of  mutual 
interest,  is  bound  to  be  productive  of  good.  It  may  be 
only  a  few  local  men  collected  in  the  rotunda  of  a 
hotel  or  a  district  picnic  or  the  convention  of  an 
organized  association.  In  any  event,  men  meet  theii 
competitors,  discuss  problems  of  current  interest, 
swap  experiences  and  ideas;  and  go  away  better  fitted 
to  cope  with  the  details  of  their  individual  affairs. 

It  follows  that  a  convention  of  retailers  is  pro- 
ductive of  a  wide  measure  of  good  indeed.  The 
annual  gatherings  of  the  Ontario  hardwaremen  have 
unquestionably  been  well  worth  the  efforts  put  for- 
ward to  keep  the  Association  running.  The  benefits 
derived  from  the  intimate  discussions  of  trade  prob- 
lems have  accrued  to  all  members  and  there  has  been 
in  addition,  the  advantage  that  has  been  offered  to 
each  member  to  make  an  extensive  acquaintance  in 
the  trade.  Disappointing  though  the  attendance  has 
often  been,  the  measure  of  good  accomplished  has 
been  great. 

With  full  cognizance  of  this,  however,  it  must  be 
pointed  out  that  the  conventions  have  fallen  short  of 


what  they  might  have  been.  From  the  thousand  odd 
hardwaremen  in  Ontario  it  should  be  possible  to 
recruit  three  or  four  hundred  of  the  livest  and  most 
prosperous  to  get  together  and  thresh  out  the  most 
pressing  problems  of  the  hardware  world.  The 
officers  of  the  Association  have  worked  hard  each 
year  to  achieve  this  result  and  the  failure  to  do  so 
can  be  attributed  in  some  degree  to  the  fact  that  most 
hardwaremen  have  yet  to  be  "sold"  on  the  benefits  of 
retail  associations.  The  newly  appointed  officers 
should  look  this  fact  squarely  in  the  face — and  de- 
vote the  next  year  to  overcoming  it.  It  is  not  neces- 
sary for  the  Association  to  justify  its  existence  but 
it  is  necessary  to  prove  that  it  can  measure  up  to  the 
great  opportunity  that  offers. 


GOOD  ROADS— AND  MATT  HORTON 

MATT  HORTON  has  done  a  lot  of  things  any 
one  of  which  considered  singly  would  help  the 
average  merchant  to  increase  his  turnover  and 
strengthen  the  hold  he  has  on  his  community;  but 
Matthew  never  took  a  wiser  or  more  progressive  step 
than  when  he  inaugurated  a  good  roads  movement. 

The  demand  for  good  roads  is  a  matter  of  compara- 
tively recent  date  in  Canada  but  the  great  value  of 
well  kept  highways  is  now  very  apparent  to  evtuy 
thinking  man.  To  the  merchant  who  depends  in 
any  degree  upon  farm  trade,  the  problem  of  good 
roads  is  one  almost  of  life  and  death.  If  a  town  has 
better  roads  than  a  neighboring  town  it  waxes  and 
flourishes  mightily  while  the  other  wanes  and  stag- 
nates. The  farmer  follows  the  lines  of  least  resist- 
ance; he  takes  himself  and  his  trade  to  the  town 
where  the  "going"  is  easiest  and  most  comfortable. 

Matt's  success  in  the  matter  of  good  roads  was 
easily,  because  vicariously,  gained.  Perhaps  no 
reader  of  this  column  could  find  the  solution  so 
easily  to  hand.  To  get  a  community  -stirred  to 
action  in  the  matter  of  good  roads  is  generally  no 
easy  task.  It  requires  perseverance,  eloquence,  pati- 
ence and  driving  power.  But  it  is  well  worth  while. 
A  merchant  finds  that  the  results  to  himself  in  plain 
dollars  and  cents  from  good  roads  more  than  com- 
pensate for  any  effort  that  may  have  been  made,  to 
get  them. 

Some  counties  have  good  roads  now,  but  all  could 
do  wTith  Better  Roads.  So  the  opportunity  to  improve 
your  position  by  fostering  the  desire  for  Better  Roads 
is  one  that  offers  to  every  merchant. 
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Matt  Horton's  Salesmanship  Methods 

Starts  an  Athletic  Club  and  Gymnasium  to  Sell    Sporting    Goods — Initiates    a    Good 

Roads  Movement — Buys  Waste  Paper  —  Has  Exhibitions  in  His  Store — 

Matt  Makes  His  Store  a  Big  Fact   in   Hurston   and  Community 

By  John  C.  Kirkwood 


1HAVE  told  you  of  the  special  sales 
I  hold — of  the  deliberated  and  or- 
ganized preparation  for  them,  and 
of  how  I  train  my  men  to  carry  through 
these  special  pre-season  sales.  Now  I 
want  to  tell  you  of  some  of  the  things 
I  have  done,  and  do,  to  make  me  a  few 
more  honest  dollars — this  to  set  yon 
thinking",  it  may  be. 

What  I  have  in  mind  here  and  now  is 
how  I  have  developed  new  business  for 
my  store,  and  created  demand  for  new 
classes  of  goods. 

The  Hurston  Athletic  Club 

Let  me  speak  first  of  all  of  the  local 
athletic  club  I  was  instrumental  in  or- 
ganizing. Hurston  is  like  a  good  many 
other  towns  in  Canada  of  3,000  popula- 
tion: it  has  a  good  many  young  fellows 
in  their  teens  and  early  twenties,  full  of 
animal  spirits,  which  require  physical 
exercise  for  an  outlet. 

Some  years  ago,  before  we  had  our 
athletic  club  and  gymnasium,  not  a  few 
young  fellows  acquired  the  habit  of 
hanging  about  the  streets,  with  nothing 
to  do.  As  a  consequence  they  developed 
a  string  of  bad  practices:  they  indulged 
in  horse  play,  they  told  smutty  stories, 
they  learned  to  smoke,  they  swore  vilely, 
they  beean  to  bet  and  gamble.  In  short, 
they  coarsened  visibly,  became  unruly, 
and  were  a  disgrace  to  themselves  and 
to  our  town. 

Two  or  three  of  us  older  ones  got  to- 
gether and  considered  ways  and  means 
by  which  we  could  correct  the  bad  state 
of  affairs  of  which  I  have  spoken.  In 
the  end  we  decided  that  athletics  in  their 
several  forms  was  the  corrective;  and 
so  we  set  wheels  in  motion  to  form  an 
athletic  club. 

T  am  not  going;  to  tell  you  all  the 
story  of  how  we  got  the  club  going,  or 
have  kept  it  <roing.  Let  it  suffice  to  say 
that  we  bought  a  good-sized  field  inside 
the  town  limits — one  big  enough  for  la- 
crosse, football",  tennis,  and  lawn  bowl- 
in<r.  We  built  a  club  house,  with  baths; 
a  club  house  with  plenty  of  light.  The 
gymnasium  I  have  referred  to  was  a 
separate  enterprise,  and  was  located  in 
the  heart  of  the  town.  Rut  it  was  re- 
lated in  intention  to  the  athletic  club 
idea 

A  Recreation  Field 

This  recreation  field  attracted  our 
youths  in  summer  and  autumn,  and  there 
I  hey  worked  off  a  good  deal  of  their  ani- 
malism.     In    winter   there   was   an   open- 


This  is  the  fifth  chapter  of  the 
story  of  how  Matt  Horton  built 
up  his  hardware  business. 

Matt  uses  unusual  methods 
and  plans  to  create  a  market  for 
his  wares  and  to  advertise  his 
business;  and  he  wins  out  in 
consequence. 

The  sixth  installment  of 
Matt's  story  will  appear  in  an 
early  issue  of  Hardware  and 
Metal. 


air  rink.      The    town   had   another  rink 
elsewhere — a  covered  one. 

An  Annual  Field  Day 

We  organized  an  annual  field  day, 
with  good  prizes,  the  money  for  which 
we  collected  in  very  large  measure  from 
the  parents  of  boys.  So  we  introduced 
the  spirit  of  emulation  into  our  club. 

But  this  is  not  to  be  a  story  of  a  re- 
form or  social  movement;  rather  it's  my 
purpose  to  tell  you  how  I  worked  up  a 
very  good  local  demand  for  lacrosse 
sticks,  baseball  outfits,  tennis  goods, 
lawn  bowls,  skates,  hockey  sticks,  and 
so  on.  I  was  able  to  corral  most  of  this 
business,  and  I  am  able,  also,  to  produce 
some  exceedingly  attractive  window  dis- 
plays of  a  sporting  character. 

While  I  had  an  honest  desire  to  see 
Hurston 's  youths  get  off  the  streets,  and 
keep  themselves  clean  and  decent,  I  had 
it  always  in  the  back  of  my  head  that  I 
would  make  money  out  of  the  sale  of 
sporting  goods,  if  only  I  could  get  start- 
ed a  good,  healthy,  well-managed  ath- 
letic club. 

The  Gymnasium 

The  gymnasium  appealed  to  many  who 
didn't  go  in  much  for  those  sports  that 
required  running  or  a  field  for  their  ex- 
ercise. Some  chaps  go  in  for  muscular 
development — by  gymnasium  work.  I 
would  like  to  take  time  to  tell  you  how 
we  worked  up  an  interest  in  gymnasium 
work,  how  we  financed  its  equipment, 
how  we  kept  it  from  becoming  a  rendez- 
vous for  undesirables.  But  this  is  apart 
from  my  purpose.  I  may  say,  however, 
that  by  great  care  and  wise  supervision 
we  made  the  gymnasium  a  very  estim- 
able and  popular  place — where  youns; 
girls  played  basket-ball  on  certain  days, 
at  certain  hours,  and  where  younsr  wo- 
men and  young. men  received  regular  in- 


struction in  physical  training.     Also,  we 

permitted    boxing    under    direction    and 

control,  had  wrestling  bouts,  and  other 

.sports  calling  for  more  or  less  violence. 

Where  Matt  Comes  In 

My  own  part  in  these  activities  was 
not  too  .conspicuous.  I  made  myself  use- 
ful and  valuable  as  an  adviser  and  com- 
mittee man — getting  others  to  do  the 
work.  But  it  all  worked  out  as  I  had 
hoped:  we  took  up  the  slack  in  a  boy's 
free  time,  and  consumed  some  of  his 
superabundant  energy  by  exercises  that 
did  him  good;  and  my  store  sold  the  im- 
plements and  accessories  of  play. 

Matt  Starts  a  Good  Roads  Movement 

Now  I  speak  of  another  thing,  that  1 
think  I  may  safely  claim  to  have  in- 
itiated :  a  good  roads  programme  for  our 
county. 

Among  my  friends  is  a  young  law- 
yer— Arnold  Dunbar.  He  has  ability  and 
ambition.  One  day,  in  conversation,  he 
said  to  me:  "Matt,  I'd  like  to  go  to  Par- 
liament some  day.  How  can  I  get 
there?"  I  said  to  him:  "Arnold,  you 
can  go  to  either  Toronto  or  Ottawa  just 
as  surely  as  you  are  sitting  there — if  you 
are  willing  to  pay  the  price."  "And 
what  is  the  price?"  Dunbar  asked. 

"You  must  render  the  people  of  this 
county — both  Grit  and  Tory — a  genuine 
service,  one  that  all  will  recognize,  and 
one  that  all  will  give  you  credit  for;  and 
you  mustn't  be  in  too  great  haste  to 
'get  there.'  " 

"Well,"  said  Dunbar,  "what  is  the 
particular  service  you  have  in  mind?" 

"Good  roads  for  our  county,"  I  told 
him.  "You  inaugurate  a  good  roads 
movement  in  this  county,  and  we'll  all 
be  your  debtors;  and  when  you  are 
ready  to  go  to  Parliament,  and  seek 
election,  the  people  will  elect  you.  Poli- 
tics will  be  forgotten,  and  only  your 
great  and  real  service  remembered." 

The  story  of  the  good  roads  movement 
in  our  county  is  a  thing  by  itself;  so. 
too,  is  the  story  of  youns:  Dunbar.  The 
thing  that  matters  in  this  record  of  my 
business  and  methods  is  the  fact  that 
we  have  in  our  county  a  fine  and  ex- 
tensive system  of  good  roads. 

With  good  roads  loadimr  from  the 
four  points  of  the  compass  to  Hurston, 
our  town  is  a  better  business  centre. 
We  all  do  more  business;  and,  in  par- 
ticular. I  do  more  business.  Good  roads 
mean  a  good  many  hundred  dollars  a 
year   in    extra    turnover    for   me;    and    iff 
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every  dollar  of  turnover  there  is  some- 
thing for  me  in  the  way  of  profit. 

You  will  have  seen  that  all  I  had  to 
do  was  to  start  someone  else  along  a 
line  of  endeavor  and  progress  that  could 
not  do  otherwise  than  help  my  business. 
Matt  Paves  the  Way  for  Motor  car  Sales 

And  I  add  this:  When  good  roads 
came,  motor  cars  came  and  multiplied; 
and  I  am  the  local  agent  for  two  makes 
of  cars.  The  cars  were  bound  to  come 
in  any  event,  but  they  came  the  earlier 
and  in  larger  numbers,  among  towns- 
people and  farmers,  because  the  good 
roads  were  made. 

Matt  Buys  Waste  Paper 

I  tell  you  of  another  thing — a  little 
thing,  but  big  enough  to  make  money  for 
me  and  to  advertise  me.  It  is  my  paper 
baler. 

For  some  years  I  have  had  a  paper 
baler.  Latterly,  since  prices  have  gone 
skyward,  I  have  been  making  a  tidy 
sum. 

It  seemed  to  me  to  be  a  crying  shame 
to  see  so  much  paper  in  my  own  busi- 
ness going  to  waste.  I  felt  that  if  paper 
in  my  business  was  being  wasted  with 
prodigality,  it  must  'be  the  same  in  the 
case  of  other  businesses,  and  likewise  in 
people's  homes.  I  speak  of  wrapping 
paper  and  old  newspapers,  and  of  card- 
board boxes. 

Matt  Buys  a  Paper  Baler 

So  I  bought  a  baler — first,  for  my  own 
waste;  then,  after  I  got  going,  I  adver- 
tised that  I  would  buy  waste  paper.  This 
paper  had  to  be  delivered  to  my  ware- 
house (I  have  one,  and  a  man  in  charge 
of  it).  I  can't  give  much  for  paper;  be- 
cause I  have  to  ship  it  to  Toronto  in  car- 
load lots  (a  ear  holds  15  tons),  and  pay 
the  freight.  Also,  the  handling  of  the 
paper,  the  risk  I  take,  the  length  of  time 
it  takes  to  accumulate  a  car  load — these 
are  factors  that  must  be  taken  into  con- 
sideration. Just  now  I  am  getting  in 
the  neighborhood  of  $12.00  a  ton,  f.o.b. 
Hurston — about  $180.00  a  carload.  There 
is  a  very  nice  profit  for  me  in  the  trans- 
action.; and,  besides,  I  am  rendering  my 
community  a'  real  service,  and  teaching 
the  lesson  and  wisdom  of  thrift — this  is 
a  minor  wav.  I  need  not  tell  you  all 
the  plans  I  use  to  get  families  and  shops 
to  save  their  waste  paper  and  to  sell  it 
to  me.  To  some,  I  may  say,  I  supply 
common  jute  sacks.  I  have  children  in- 
terested in  saving  paper,  and  also  the 
public  schools. 

My  baler  cost  me  something  under 
$40.  But  it  long  ago  paid  for  itself,  and 
has  paid  gold  mine  dividends  ever  since. 
The  other  dav  a  man  was  round  with  a 
very  good  baler  for  less  than  $20.  He 
sold  one  to  the  Star,  so  I  will  have  some 
opposition,  I  suppose,  but  not  a  great 
deal;  and,  anyway,  I  am  glad  that  there 
are  two  of  us  at  the  work  of  collecting 


waste  paper.  Two  will  collect  more  than 
one,  and  the  Star  and  I  will  join  our 
lots  to  make  carload  shipments;  and  so 
I'll  get  my  lot  sold  the  quicker. 

The  Paper  Baler  Advertises  Matt 

Just  here  I  want  to  say  this:  the  pos- 
session of  this  paper  baler  and  the  know 
ledge  that  I  am  ready  to  buy  waste 
paper  advertise  me  and  my  business. 
The  baler  puts  me  into  the  mouths  of 
the  people,  so  to  speak ;  meaning  that  I 
am  talked  about  a  little  more.  One  of 
the  things  I  aim  at  all  the  time  is  to 
have  my  store  and  business  talked  about. 
I  want  my  business  in  Hurston  to  be  as 
big  a  community  fact  as  Eaton's  is  in 
its  larger  community.  Some  of  the 
things  I  do  are  not  done  for  themselves 
so  much  as  to  get  my  business  talked 
about  a  little  more.  I  don't  have  to  pay 
for  talk;  but  I  do  for  newspaper  space 
and  printed  matter.  And  the  talk  done 
at  social  afternoons,  in  gossip  fests,  at 
gatherings  of  all  sorts,  and  when  and 
where  the  twos  and  threes  meet,  is  first- 
class  advertising. 

Matt's  Ways  of  Advertising 
Once  a  golden  eagle  was  shot  near 
Hurston,  and  was  mounted  very  excel- 
lently by  a  local  taxidermist — wings 
with  a  six-foot  spread,  in  a  swooping 
position,  and  a  rabbit  in  its  claws.  I  se- 
cured this  eagle  for  display  in  my  store 
for  a  period  of  a  fortnight,  and  had  a 
photograph  taken  of  it,  and  a  half-tone 
made  therefrom.  Also,  I  had  half-tone 
portraits  made  of  the  man  who  shot  the 
eagle,  and  of  the  taxidermist  who 
mounted  the  bird.  Then  I  had  a  leaflet 
prepared — a  thousand  of  them — telling 
the  story  of  it  all — a  very  interesting 
story;  and  these  leaflets  were  given  to 
callers.  Also,  I  mailed  a  few  to  cer- 
tain people.  The  Star  gave  the  whole 
affair  additional  publicity.  Indeed,  it 
reproduced  in  its  columns  the  entire 
story,  with  the  illustrations,  and  so  I 
got  extra  publicity  free. 

Now  the  showing  of  this  eagle — a  bird 
rarelv  seen,  and  more  rarely  shot,  in 
Hurston  vicinity — did  not  directly  sell 
for  me  any  merchandise;  but  it  is  a  fact 
that  my  sales  during-  the  fortnight  of 
the  bird's  showing-  did  go  up.  We  had 
many  more  people  in  during  this  period 
than  common;  and  since  we  always  aim 
to  have  certain  lines  attractively  and 
appealingly  displayed,  it  followed  as  a 
matter  of  course  that  we  sold  more 
goods. 

Matt's  Exhibition  of  Pioneer  Relics 

Another  time  I  had  an  exhibition  of 
pioneer  relics  in  my  store.  These  were 
collected  (loaned)  from  the  good  people 
who  live  in  Hurston  and  round  about.  I 
advertised  in  our  local  pa.pers  that  I 
wanted  to  hold  such  an  exhibition,  and 
invited  families  and  individuals  with  old 
things  and  things  of  age  with  interest- 


ing history  attached  to  them,  t»  let  me 
know  about  them.  Also,  I  kept  asking 
questions,  and  used  other  means  to 
ascertain  what  was  available,  and  who 
had  things  of  the  sort  wajited  by  me. 

The  end  of  it  all  was  that  Hurston 
had  a  mightly  interesting  and  unusual 
exhibition,  attended  by  hundreds  and 
hundreds  of  people.  We  had  school 
classes  attend  in  a  hody;  farmers  and 
their  families  came;  the  townspeople 
were  there,  of  course;  and  the  County 
Historical  Society,  which  helped  me  to 
prepare  my  exhibition,  was  godfather  to 
it.  We  had  a  catalogue  of  it,  listing  and 
describing  each  article  exhibited,  saying 
from  whom  it  was  received,  and  giving 
any  historical  or  interesting  particulars. 

That  the  exhibition  was  a  success  goes 
without  saying.  But  the  main  thing,  so 
far  as  I  was  concerned,  that  it  put  Matt 
Horton  and  his  hardware  business  into 
the  limelight  afresh,  and  held  them 
there. 

Matt's  Back  Room 

At  the  rear  of  my  store  is  a  good-sized 
room,  with  skylight  lighting.  The  ex- 
hibition was  held  in  this  room.  I  may 
say  that  this  room  is  a  sort  of  permanent 
exhibition  room.  It  is  fitted  up  fairly 
decently — with  Beaver-board  wall  treat- 
ment, and  the  floor  is  tiled.  (I  sell  this 
sort  of  flooring.)  There  is  a  pretty  good 
fireplace  in  it — one  that  will  work  and 
that  does  work  on  occasion — with  real 
cord  wood.  This  fireplace  I  can  screen 
over  when  its  visibility  would  be  out  of 
tune  with  my  purpose. 

Matt's  Model  Kitchen 
For  example,  from  time  to  time,  I 
turn  this  room  into  a  model  kitchen — to 
show  a  range  (gas,  electric,  coal  or 
wood),  a  kitchen  cabinet,  and  various 
utensils,  all  of  which  I  sell.  This  equip- 
ped kitchen  is  a  fine  help  in  selling.  It 
is  a  citified  idea,  pleasing',  impressive, 
persuasive.  I  recommend  this  idea  to 
any  brother  hardware  dealer  who  has 
space  in  his  store  for  such  a  room. 

Another  time  this  room  is  made  to 
show  lighting  fixtures.  I  have  had  it 
fitted  up  as  a  drawing  mom— with  a 
piano  in  it  and  rusts  willingly  loaned 
by  local  dealers  for  the  sake  of  adver- 
tisement. The  music  dealer  also  loans 
me  from  time  to  time  a  Victrola — for 
the  advertisement  of  it  I  give  him  and 
it — this  when  this  exhibition  room  seems 
to  call  for  the  presence  of  a  Victrola 
and  when  the  music  this  instrument 
gives  promotes  some  special  object  of 
mine. 

An  Exhibition  of  China  Painting 

I  have  loaned  this  room  at  times  for 
certain  purposes.  For  example,  I  sell 
paints  for  China  paintinsr  and  for  other 
classes  of  art  painting.  I  carry  scarcely 
any  stock  of  these  paints,  because  the 
demand  is  so  small  and  irregular.  But 
I  have  catalogues,  and  they  suffice. 
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■we  have  several  women  in  Hurston 
who  "go  in"  for  china  painting,  and 
one  of  them  is  a  teacher;  and  so  I  loaned 
my  room  to  this  teacher  for  a  week  for 
an  exhibition  of  her  work  and  of  her 
pupils'  work. 

Why  Matt  Does  Extraordinary  Things 

My  idea  in  all  these  extraordinary 
things  is  to  advertise  my  business,  to 
make  by  business  talked  about,  thought 
about,  and  interesting.  Everything 
helps  directly  or  indirectly  to  sell  goods. 
My  aim  is  to  make  my  business  a  Big 
Fact  in  Hurston. 


I  am  putting  a  certain  buying  pressure 
on  my  community  and  territory  all  the 
time.  The  one  thing  I  cannot  endure  is 
the  waiting  habit  so  common  among  re- 
tailers— the  mere  store-keeping  idea.  I 
cannot  afford  to  just  wait  for  people  to 
come  to  me  when  they  discover  wants 
and  needs.  As  a  matter  of  fact,  I  can't 
afford  to  just  wait.  I  have  too  many 
salesmen  and  too  big-  an  investment  in 
stock  to  let  things  just  wait.  Also,  by 
nature  I  am  energetic,  and  the  one  thing 
that  oppresses  me,  and  gives  me  the 
blues,  is  inaction — common,  stupid  wait- 
ing, without   a  particle   of  endeavor  on 


my  part  or  on  the  part  of  my  staff  to 
make  buyers  come  to  my  store.  I  and 
they  must  speed  things  up.  We  must 
create  business,  must  make  sales  to  those 
who  never  think  of  buying  until  we 
set  them  a-desiring.  Also,  there  is  this: 
The  people  of  Hurston  and  round  about 
are  always  prone  to  buy  in  Toronto — 
from  the  department  stores  there.  I 
must  fight  this  disposition  and  tendency, 
and  this  practice;  and  so  I  must  keep 
my  store  and  my  business  dominant  in 
the  minds  of  my  constituency,  and  must 
pursue  the  same  ideas  the  department 
stores  use.     And  I  am  winning. 


Why  Canadian  MerchantsFail  inBusiness 

Lack  of  Capital  Continues  to  be  Chief  Cause,  Covering  Over  38  Per  Cent.  —  "War" 

Responsible  for  30.1  Per  Cent. — Incompetence  Blamed  for  Nearly  14  Per 

Cent.— Best  Relative  Year  Since  1912  —  Business  Life  Grows 

Safer — Some  Graphic  Charts. 


IT  is  gratifying  for  every  Canadian 
to  learn,  although  not  unexpected  in 
view  of  the  wonderful  improvement 
in  business  conditions  in  this  country, 
that  the  total  failures  for  the  past  year 
showed  a  decrease  as  compared  with 
the  year  1915  of  32.5  per  cent.,  and  a 
decrease  of  38  per  cent,  when  compared 
with  1914.  More  encouraging  even  than 
this,  and  unexpected  to  most  of  us,  is 
the  fact  that  the  year  1916  makes  a  bet- 
ter showing  than  1913,  by  3  per  cent. 

That  this  country  from  the  point  of 
view  of  failures,  has  reached  .a  sounder 
condition  than  in  1913,  in  spite  of  the 
war,  becomes  all  the  more  significant 
when  we  compare  the  figures  of  the 
United  States.  There,  with  war  condi- 
tions that  never  dropped  to  the  level 
that  they  did  in  Canada  in  the  first  few 
months,  the  decrease  in  failures  for 
1916  over  1915  was  13.3  per  cent.,  and 
of  1916  over  1914,  1.6  per  cent.  As  com- 
pared with  1913,  however,  the  "United 
States  had  an  increase  in  failures  of 
13.3  per  cent.,  while  Canada's  decreased. 

Slightly  Less  Than  1  in  Every  100  Fail 

From  another  standpoint  the  figures 
are  interesting.  According  to  Brad- 
street's,  to  whom  we  are  indebted  for 
the  statistics  in  this  article,  the  Busi- 
ness Death  Rate  fell  to  92/100  of  1  per 
cent,  last  year,  compared  with  1.07  per 
cent,  in  1915,  and  95/100  in  1914.  That 
.    put    Of    every    10,(100    in    business    in 

Canada,   Lasl    year,  92    failed,   compared 

will,  107  in  1915  and  95  in  1914.  This 
is  :l  heavy  toll,  however,  the  hi-liest  of 
any  year  since  1908,  the  "panic''  year, 
and  we  have  to  go  back  ten  years  more 
to  equal  it.  Still,  the  worst  record  was 
L.5    per   cent.,   a    fact    which    proves    that 


the  ancient  tradition  that  the  larger 
number  entering  business  life  are  doom- 
ed to  failure  ultimately,  lacks  a  well- 
founded  statistical  basis.  It  should  be 
pointed  out  that  the  statistics  used  in 
these  conclusions  define  a  failure  as  one 
that  involves  loss  to  creditors,  and  does 
not  include  many  cases  involving  physi- 
cians, actors,  real  estate  men,  etc.,  where 
others  were  not  concerned. 

Personal  Shortcomings  a  Fruitful  Cause 

While  there  is  abundant  reason  for 
congratulations  from  a  comparative 
point  of  view,  there  are  many  elements 


involved  in  these  "mortuary''  statis- 
tics that  call  for  grave  consideration. 
Personal  shortcomings  bulk  so  largely 
that  one  is  tempted  to  suggest  that  there 
be  exercised  some  sort  of  a  Government 
supervision  that  will  eliminate  a  percen- 
tage of  those  who  at  the  outset  through 
ignorance  or  incompetence,  or  a.  danger- 
ous lack  of  capital  seem  to  be  foreor- 
dained to  failure,  a  suggestion  that 
would  be  met  by  an  outcry  that  any  res- 
trictions would  be  in  the  nature  of  res- 
traint of  trade.  For  all  that,  we  believe 
the  time  will  come  when  the  law  will 
require    a    minimum    in    the    matter    of 


FAILURES  IN  THE  UNITED  STATES  AND  CANADA, 

CLASSIFIED  ACCORDING  TO  CREOIT  RATINGS.  TO  LIABILITIES  AND  TO  CAPITAL  EMPLOYED 


Credit  Ratings  of  those  wlw  failed. 

Total  number  failures  U.  S.  and  Canada 

Number  failing  which  had  Very  Mod- 
erate or  No  Credit  rating 

Number  failing  rated  in  Good  Credit  . . . 

Number  faUing  rated  in  Very  Good 
Credit  or  higher 

Liabilities  of  those  who  failed. 
Total  number  failures  LT.-S.  and  Canada 
Total  with  less  than  $5,009  liabilities. .... 

Total  with  $5,000  liabilities  and  over 

Total  with  $5,000  to  $20,000  liabilities 

Total  with  $20,000  to  $50,000  liabilities 

Total  with  $50,000  to  $100,000  liabilities. . . 
Total  with  $100,000  to  $500,000  liabilities. . 
Total  with  $500,000  liabilities  and  over. . . 
Total  with  $1,000,000  liabilitiesandover.. 

Capital  employed  by  those  who' failed. 
Total  number  failures  U.  S.  and  Canada 

Total  with  $5,000  capital  or  less 

Total  with  over  $5,000  and  less  than  $20,000 
Total  with  $20,000  and  less  than  $50,000. . . 
Total  with  $50,000  and  less  than  $100,000. . 
Total  with  $100,000  and  less  than  $500,000 

Total  with  $500,000  and  over 

Total  with  $1,000,000  and  over 
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competence  and  experience  and  perhaps 
of  capital — certainly  the  former  two  ele- 
ments being  the  best  asset — as  a  means 
of  defence  for  the  rest  of  the  business 
community. 

Why  do  mea  fail?  Bradstreet's  have 
made  a  double  grouping  of  causes,  the 
first  dealing  with  the  faults  of  the  men 
who  fail,  and  the  other,  external  rea- 
sons. These  two  classes  are  divided  as 
follows : — 

•  A— FAULTS  OF  THOSE  FAILING— 
Incompetence, 
Inexperience, 
Lack   of  capital, 

■Unwise  credits,  , 

Speculation    (outside   regular  business). 
Neglect     of     business     (due     to     doubtful 

habits), 
Personal  extravagance, 
Fraudulent  disposition   ot  pTopertj. 
B.— NOT    DUE   TO    FAULTS   OF    THOSE 

Specific   conditions    (disaster,  war,  floods). 
Failures   of  others   (of  apparently   solvent 

debtors), 
Competition. 

Lack  of  Capital  Leads  in  Canada— In- 
competence in  States 

As  between  Canada  and  the  United 
States  in  the  matter  of  icauses  of  fail- 
ure, there  is  a  curious  difference.  In 
the  former  case,  Lack  of  Capital  is  by 
far  the  most  fruitful  of  the  personal 
reasons;  in  the  States,  Incompetence 
stands  at  the  top.  Lack  of  Capital  in 
Canada  was  responsible  for  38.8 
per  cent,  of  the  failures  in  1916, 
as  against  30.3  per  cent,  in  1915.  In- 
competence was  the  cause  of  13.4  last 
year  and  17.9  in  1915.  In  the  United 
States,  Incompetence  iclaimed  33.2  per 
cent,  of  the  total  in  1916,  and  29  per 
cent,  in  1915,  while  Lack  of  Capital  was 
only  30.3  in  1916  and  27.5  in  1915.  How- 
ever, this  is  not  the  old  record  across 
the  border.  In  1914  and  1913,  Lack  of 
Capital  stood  first,  as  it  had  every  year 
before  except  in  1912.  Indeed,  it  rose 
as  high  as  39.2  per  cent,  in  one  year. 
War   Conditions    Caused   30    Per    Cent. 

While  Lack  of  Capital  was  the  lead- 
ing cause  of  failure  in  Canada  last  year, 
as  might  have  been  expected,  the  war 
itself  was  the  leader  in  the  preceding 
year.  In  1915,  Laick  of  Capital  was  only 
30.3  per  cent.,  while  "specific  condi- 
tions" rose  to  35.9  per  cent.  In  1916 
the  latter  had  fallen  again  to  30.1,  as 
compared  with  24.4  in  1914. 

Inexperience,  which  ranks  close  to  In- 
competence, was  responsible  for  3.4  per 
cent,  in  1916,  while  in  the  United  States 
it  was  the  cause  of  6  per  cent.  The 
only  other  fruitful  cause  of  failure  in 
either  country  is  Fraud,  on  the  part  of 
others,  which  caused  7.5  per  cent,  in 
Canada,  and  6.6  across  the  border.  Com- 
petition stands  surprisingly  low  in  Can- 
ada, .2  per  cent.,  of  1/500,  compared 
with  4.2  per  cent,  in  the  States.  Neg- 
lect is  credited  with  1.9  per  cent,  in  Can- 
ada, as  against  1.4  per  cent,  the  year 
before,  and  2.4  and  1.9  per  cent,  in  the 
United  States  for  the  two  years. 


SUMMARY-UNITED     STATES 


Failures 

Number 

Assets 

Liabilities 

due  to 

1916 

1915 

5,689 

1.057 

5.229 

448 

187 

119 

350 

1,082 

3.603 

80 

1,191 

1916 

1915 

1916 

1915 

Inexperience    

Lack  of  capital 

Unwise  credits.... 
Failures  of  others. 

Specific  conditions 

5,486 
990 

4.995 

308 

146 

108 
396 

701 
2,206 
59 
1,101  . 

$18,727,522 

3,784,910 

27,431.650 

2,270,465 

3,945,228 

517,323 

934.749 

2,170.347 

16,640,317 

3,331,066 

6,317.533 

$24,754,230 
3.380,950 

48,429,359 
6,702,516 

17,072,071 

817,793 

1,427,469 

4,273,106 

43,178,898 
1,937,427 
8,794,140 

$39,268,997 
7,387,618 

58,223,655 
3,882,151 
6,540,905 
1,597,527 
2,895,608 
4,672,317 

29,761,361 
5,849,093 

15,152,926 

$49,237,492 

6,777,646 

80,699,933 

'0,993,425 

26,184,034 

1,758,944 

2,831,286 

9,345,842 

70,206,329 

6,335,582 

19,756,616 

Total 

16,496 

i9-°35 

$86,071,050 

$160,767,959 

$175,232,158 

$2^4,127,129 

SUMMARY— DOMINION  OF  CANADA,   NEWFOUNDLAND  AND 
ST.   PIERRE  AND  MIQUELON. 


Failures 

Number 

Assets 

Liabilities 

due  to 

1916 

1915 

1916 

1915 

1916 

1915 

Unwise  credits ...   . 
Failures  of  others. . 
Extravagance 

238 
60 

689 
28 
10 
10 
34 
3 

533 
35 

132 

470 
94 

796 
48 
41 
12 
3* 
4 

942 
32 

150 

$713,555 

144,039 

2,368,147 

61,562 

153,825 

23,671 

134,273 

12,014 

1,694,281 

842,778 

232,543 

$1,424,010 

365,312 

4,575,240 

460,965 

408,400 

24,120 

86,085 

3,300 

5,739,550 

752,520 

515,190 

$1,751,840 

365,744 

6,146,253 

159,590 

340,985 

72,054 

258,870 

16,412 

3,652,750 

2,162,716 

819,961 

$4,065,450 

951,844 

10,145,325 

926,357 

1,023, 3^7 

58,526 

221,551 

7.075 

11,212,850 

1,581,008 

2,187,138 

Specific  conditions . 
Speculation 

Total 

1,772 

2,626 

$6,380,688 

$14,354,694 

$15,747,175 

$32,380,501 

PERCENTAGES  OF  NUMBER  OF  FAILURES  AND  LIABILITIES 

IN   THE   UNITED   STATES   AND   CANADA    IN    1916    AND    1916,  CLASSIFIED   AS  TO  CAUSES. 


Failures 
due  to 


Incompetence 

Inexperience 

Lack  of  capital 

Unwise  credits 

Failures  of  others. . 
Extravagance ...... 

Neglect 

Competition 

Specific  conditions . 

Speculation . . .  i 

Fraud 


United  States,  Per  Ct. 


Number 


1916 

33.2 

6.0 

3°<3 

i-9 

■  9 

.6 

24 

42 

•3-4 

•  4 

6.7 


'9'5 


29.9 

5-4 

27.5 

2.4 

1.0 

.6 

1-9 

5-7 

.18.9 

•  4 

6.3 


Liabilities 


1916 


21.8 

4-4 

31.9 

2.6 

4.6 

.6 

1.0 

*-5 

19.3 

3-9 

7-4' 


1915 


»7-3 
2.4 

28.4 
3-9 

9:l 
1.0 

3-3 

24.7 

2.2 

7.0 


Canada,  Per  Cent. 


Number 


'1916 


'34 

3-4 

38. 9 

'  1.6 

•  5 

•  5 
i.9 

.2 

30.1 

2.0 

7.5 


1915 


17.9 

3-6 

30.  J 

1.8 

1.6 

•  5 

1.4 

.1' 

35-9 


Liabilities 


1916       1915 


12.5 
2.9 
3«-3 

2.9* 

3.2 


34.6 
49 

6.8 


These  tables  from,  Bradstreet's  provide  interesting  records  as  to 
Why  Merchants  Fail. 


Individual  Cause  of  71  Per  Cent. 

To  sum  up  the  causes  of  failure :  In 
Canada,  the  individual  was  ■charged  with 
71  per  cent,  of  the  responsibility  com- 
pared with  64.7  per  cent,  the  previous 
year,  but  73.4  in  1914,  a  much  smaller 
record  than  in  the  States,  where  the 
percentages  were  79.5  and  74.4  respect- 
ively, for  1916  and  1915. 

95  Per  Cent.  With  Less  Than  $5,000 
Capital 

Lack  of  Capital  as  a  cause  is  worth  a 
closer  study.  No  separate  figures  are 
available  at  the  moment  for  Canada, 
but  as  Bradstreet's  remarks,  "If  any 
confirmation  were  needed  of  the  idea 
that  the  small  trader's  path  was  a  dan- 
gerous one  in  1916,  it  would  be  afford- 
ed by  the  returns  of  capital  employed 
by  those  who  failed.  Of  18,268  failures 
in  the  two  countries  in  that  year,  17,372, 


or  exactly  95  per  icent.,  had  a  capital  of 
$5,0*00  or  less.  Search  through  the  re- 
cord of  twenty-six  past  years  fails  to 
reveal  so  high  a  percentage  as  this,  the 
nearest  approach  to  it  being  in  1900, 
when  the  proportion  was  94.2  per  cent. 
The  proportions  failing  with  larger  capi- 
tal naturally  showed  a  shrinkage  from 
1915   and  all  preceding  periods. 

97  Per  Cent.  With  Poor  Credit  Ratings 

As  regards  credit  ratings,  it  is  shown 
that  17,843,  or  97.7  per  cent,  of  the  18,- 
268  failing  in  the  United  States  and 
Canada,  had  Very  Moderate  or  No  Cre- 
dit ratings,  as  against  96.4  per  cent,  in 
1915,  the  latter  being  the  highest  per- 
centage recorded  up  to  that  year.  Of 
those  failing  in  the  two  countries,  63.1 
per  cent,  had  less  than  $5,000  of  liabili- 

(Continued  on  page  45) 
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STATEMENTS  FROM   BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE 

The  freight  situation  has  not  improved  during  the  week,  as 
the  number  of  points  on  which  embargoes  prevail  have  been 
added  to.  Complaints  are  coming  in  from  retailers  in  small 
eentres  that  the  railway  officials  appear  indifferent  and  do  not 
seem  to  be  exerting  themselves  to  better  conditions.  Freight  ship- 
ments have  begun  to  accumulate  in  wholesalers'  warehouses. 

There  have  been  a  number  of  price  changes  during  the  week, 
all  of  which  are  in  an  upward  direction.  Wire  nails  have  reached 
the  $5  base  price  in  certain  sections.  Lead  shot  and  lead  products 
are  all  higher  in  price,  owing  to  the  situation  in  pig  lead  market. 
Paris  green  prices  have  been  announced,  which  are  higher  than 
the  opening  prices  of  last  season.  New  prices  on  next  season's 
skates,  hockey  sticks,  sleighs  and  kindred  lines  are  out  and  ad- 
vances up  to  25  per  cent,  have  been  recorded  in  some  lines.  Other 
lines  that  have  advanced  during  the  week  include  soldering  cop- 
pers, cabinet  locks,  glue,  glaziers'  points,  plumbers'  and  painters' 
torches,  aluminum  ware.  There  is  a  firmness  in  the  market  for  all 
Canadian  makes  of  builders'  hardware,  owing  to  the  recent  advance 
that  has  been  put  into  effect  by  American  manufacturers.  ■  Axes 
and  cross-eut  saws  are  also  in  firm  market.  In  spite  of  the  handi- 
caps to  business  there  has  been  a  good  trade  during  the  week. 


MONTREAL     MARKETS 


MONTREAL,  Feb.  21.— The  hard^ 
ware  market  this  week  is  still 
marked  by  gTeat  firmness  of 
tone,  and  Beveral  important  changes  of 
price  will  be  noticed.  Iron  pipe  has  al- 
tered in  price  upwards.  There  are  some 
significant  warnings  sounded  as  regards 
various  articles  of  iron  and  steel,  and 
some  shelf  goods  changes  will  be  noted. 
It  is  expected  that  Canadian  made 
builders'  hardware  will  advance  in  line 
with  the  products  from  across  the  border. 
The  business  of  the  week  has  been  hamp- 
ered a  little  by  railway  difficulties,  but 
there  is  some  improvement  noted  in  this 
direction,  and  better  things  are  hoped  for. 

Shelf  Goods  Show 

Changes  and  Hints 

SHELF  GOODS— While  there  have  not 
been  many  alterations  in  price  in  shelf 
hardware  lines  during  the  current  week, 
there  have  si  ill  been  several  important 
matters  dealt,  with,  and  sonic  hints  are 
circulating  which  are  well  worth  atten- 
tion of  the  hardware  trade  generally.  All 
price  changes  arc  upwards  needless  to 
say,  and  though  there  is  a  feeling  on  the 
part  of  sotne  well  experienced  wholesal- 
ers that  the  top  should  surely  be  in  sight 
now,    yet    others   equally    well    versed    in 


the  market  are  still  figuring  on  further 
advances.  ,, 

Lead  Shot  Advances 
With  the  market  for  ingot  lead  at  its 
record  price  levels  as  will  be  seen  from 
our  metal  reports,  there  need  be  no  sur- 
prise to  find  lead  shot,  all  grades  and  sizes 
advanced.  The  price  quoted  in  Montreal- 
now  is  $16  net.  Some  firms  are  consider- 
ing allowing  a  discount  of  5%  off,  but  it 
is  very  unlikely  that  this  will  be  found 
to  prevail  for  long  if  allowed    at  all. 

Glue  Has  Again  Advanced 

Glue  still  refuses  to  stick  at  old  price 
levels  no  matter  how  well  it  will  do  its 
ordinary  work  in  the  world,  and  this 
week  records  a  price  advance  in  glue  of 
five  cents  a  pound.  Glues  range  in  price 
from  20  to  35  cents  a  pound  now  to  the 
retailer.  There  is  no  guarantee  that 
under  present  conditions  of  shortage  the 
prices  may  not  advance  further  and  sud- 
denly. 

Glazier  Points  Are  Up 

As  will  be  noted  in  paint  market  re- 
ports glass  promises  to  rise  in  price,  and 
glaziers  will  find  their  supplies  of 
"points"  zinc  coated,  up  in  price  now  to 
18  cents  a  pound,  or  9  cents  in  papers.  The. 
price  pf  these  used  to  be  15  cents  a  pound. 


Stanley  Works  Price  Withdrawn 

Prices  on  the  Stanley  Works  builders' 
hardware,  bolts,  hinges,  etc.,  have  been 
withdrawn  with  a  view  no  doubt  to  ad- 
vances. The  new  prices  are  to  be  made 
known  as  soon  as  possible  according  to 
the  firm's  circular  letter  to  the  wholesale 
trade. 

Goodell-Pratt  Tools  New  Catalogue. 

A  new  catalogue,  which  may  mean  also 
alterations  in  prices  is  being  mentioned 
as  forthcoming  from  the  Goodell-Pratt 
Co.  makers  of  mechanics'  tools  of  main- 
kinds.  The  possibility  of  advance  in 
these  lines  is  easily  accounted  for  by  the 
state  of  the  markets  generally. 

Painters  Torches  Advance 

There  has  been  a  ten  per  cent,  advance 
in  prices  of  all  plumbers  and  painters 
blow  torches  owing  to  cost  of  materials 
and  manufacture.  . 

Builders  Hardware  Up 

Yale  and  Towne  hardware  has  been 
subject  to  a  ten  per  cent,  advance,  put  in 
effect  first  across  the  border,  and  there  is 
no  doubt  but  that  the  Canadian  lines  of 
builders'  hardware  will  be  advanced  be- 
fore long. 

Aluminum  Ware  Advances 

A  ten  per  cent,  advance  in  all  kinds  of 
aluminum  ware  is  recorded  in  Montreal 
this  week,  the  reason  being  attributed  to 
the  requisitioning  by  the  Government  of 
Canadian  aluminum  making  it  necessary 
for  the  trade  to  import  American  manu- 
factured aluminum  at  the  advanced  cost 
brought  about  by  duty,  etc. 

Chaudrons  Going  Higher 

A  warning  is  sounded  that  chaudrons 
which  advanced  quite  recently  are  likely 
to  go  still  higher. 

Axes  and  Cross-Cut  Saws  Also 
Axes  and  cross-cut  saws  are  believed  to 
be  in  for  a  further  advance  before  very 
long. 

Gasoline  and  Coal  Oil 
Gasoline,  in  rather  slower  demand,  is 
unchanged  in  price  this  week  at  29V2 
cents  per  gallon.  Coal  oil  at  14  and  17 
cents  according  to  grade  is  also  unchang- 
ed and  in  better  demand. 

New  Prices  Are  Out 

On  Iron  Pipe  Again 

IRON  PIPE. — New  prices  are  out  again 
on  iron  pipe,  both  lap-weld  and  butt-weld. 
These    prices    show    important    advances 
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due  to  the  generally  firm  and  difficult 
conditions  affecting  the  manufacture  of 
all  iron  products.  The  prices  are  as  fol- 
lows per  100  feet  for  standard  butt- 
weld  pipe: — 

Size —                                        Black  Galvanized 

i£  inch  9    4  50  $     0  00 

i/i   inch  3  06  5  79 

%  inch  3  66  5  79 

i/,   inch  4  76  6  33 

%  inch 5  87,  7  99 

1  inch  8  67  11  82 

1%  inch  1173  15  99 

IV,  inch  14  03  19  11 

2  inch  18  S7  25  72 

2%   inch  29  84  40  66 

3  "  inch   39  02  53  17 

3%  inch   48  76  65  78 

4  inch    57  77  77  94 

Prices  for  standard   Lapweld  pipes,  etc.,  are 

as   follows   this  week  : 

Size —  Black  Galvanized 

2  inch $2183  $28  31 

2%  inch   32  76  43  00 

3  inch   42  84  56  23 

3%  inch   53  36  70  38 

4  inch   63  22  83  39 

4%  inch   73  66  97 .16 

5  inch   85  84  113  20 

6  inch   Ill  40  146  90 

7  inch  147  60  191  60 

SL 155  00  20130 

8  inch  178  60  231  SO 

9  inch  213  90     277  70 

10  L 198  40     257  60 

10      inch   255  40  331  70 

Wire  Nails  Reach 

Five  Dollars  Base 

NAILS,  WIRE,  ETC.— Naturally  the 
conditions  prevailing  in  the  iron  and 
steel  market  are  felt  in  respect  to  nails 
and  to  wire.  Last  week  HARDWARE 
AND  METAL  recorded  the  prediction 
that  wire  nails  were  to  go  up  to  $5  base 
for»spring.  The  prediction  was  fulfilled 
with  startling  suddenness.  Wire  nails 
are  to-day  at  $5  base  f .o.b.  Montreal,  Gan- 
anoque,  Collingwood,  and  Owen  Sound. 
They  are  $4.95  base  f.o.b.  Toronto,  Ham- 
ilton, London  and  Milton.  The  $5  price 
base  applies  also  to  wire  nails  f.o.b.  St. 
John,  N.B.,  and  Sydney,  N.S.  Cut  nails 
are  now  at  $4.70  base,  and  all  prices  have 
been  withdrawn  on  all  wire,  anntaled,  gal- 
vanized, etc.,  with  no  indication  when 
new  prices  may  be  announced.  It  is  hoped 
that  some  announcement  may  be  possible 
next  week.  The  market  is  very  firm,  and 
wire  rods  are  affected  by  the  withdrawal 
of  prices  as  well  as  the  ordinary  range 
of  wires. 

Sheets  and  Plates 

Keeping  Scarce 

SHEETS,  PLATES,  ETC.— Firmness 
persists  in  the  market  for  sheets  and 
plates,  and  the  British  products  in  the 
way  of  galvanized  plates  are  practically 
off  the  market  now.  In  connection  with 
tin-plate  mills  are  booking  orders,  but 
will  not  book  for  future  delivery,  and 
the  market  is  very  firm  indeed.  The 
shortages  of  various  lines  are  most  mark- 
ed, some  firms  being  practically  bare  to 
the  boards  of  plates  which  formerly  were 
stacked  in  immense  quantities  to  meet 
steady  demand.  Demand  is  not  probably 
as  great  as  it  was  formerly  for  plates 
of  the  metals  used  in  the  building 
and  constructive  trades,  as,  for  in- 
stance,     zinc      and      galvanized      sheet 


NEW    PRICES    ON    WROUGHT    I'IPE. 

Following  are  the  net  prices  of 
wrought  iron  pipe,  according  to  the 
schedule  of  prices  adopted  Feb.  14,  1917, 
and  which  advance  was  recorded  in 
last  week's  Hardware  and  Metal.  The 
increase  amounts1  to  two  points,  or  yt 
per  ton. 

Buttweld. 

Net  Per  100  Feet. 
Size —  Black      Galvanized 

%  in $     4  50        $     6  00 

Vi  in 3  66  5  79 

%  in 3  66  5  79 

%  in. 4  76  6  33 

%  in 5  S7  7  99 

1  in 8  67  11  82 

1%  in 11  78  15  99 

iy2  in 14  03  19  11 

2  iu 18  87  25  72 

•2%  in 29  84  40  66 

3  iu 39  02  53  17 

3y2  in 48  76  65  78 

4  in 57   1 1  77  94 

Lapweld. 

2  in 21  83  .   28  31 

2y2  in 32  76  43  00 

3  iu 42  84  56  23 

3y2  in 53  36  70  38 

4  iu 63  22  83  39 

4%  in 73  66  97  16 

5  iii.   .". 85  84   ■       113  20 

6  in Ill  40  146  90 

7  in 147  60  191  60 

8  in.  L 155  00  201  30 

8  in ITS  60  231  80 

9  in 213  90  277  70 

10  iu.  L 198  40  257  60 

10       in 255  40  331  70 

Prices   Ontario,   Quebec  and   Maritime 
Provinces. 


iron,  but  it  is  still  strong,  and  very  strong 
in  proportion  to  the  stocks  available. 
Current  quotations  show  prices  which 
are  representative  of  a  market  in  which 
prices  are  in  many  cases  merely  nominal. 

Norway  Iron  Has 

Advanced  in  Price 

IRON  AND  STEEL— The  situation  re- 
garding iron  and  steel  in  the  widest  mar- 
ket sense  is  still  leaning  towards  greater 
firmness  and  greater  difficulty  rather  than 
less.  Prices  of  iron  and  steel  products 
on  the.  large  scale  are  high  and  likely  to 
be  higher  before  they  come  down.  Nor- 
way or  Swedish  iron  will  be  found  higher 
this  week,  quoting  at  $11  base.  So  far 
the  prices  quoted  last  week  for  other 
iron  and  steel  products  remain  steady, 
but  the  firming  tendency  is  very  marked, 
and  under  presently  prevailing  conditions 
there  may  be  advances  again  before  long. 

Basis. 

Common  bar  iron,  per  100  lbs $  3.40 

Refined  iron,   per  100  lbs 3.65 

Horseshoe  iron,  per  100  lbs 3.65 

Norway  iron    11.00 

Mild  steel 4.30 

Band  steel 4.30 

Sleigh  shoe  steel   4 .  30 

Tire   Steel    4.50 

Toe  calk  steel   5.20 

Mining  tool  steel,   per  lb 0.13y2 

Black  Diamond  tool  steel,  per  lb 0.14!/2 

Spring  steel    6.00 

Stoves  and  Ranges 

May  Go  Higher  Yet 

STOVES,    ENAMELLED    WARE. — 

The  market  for  stoves,  ranges,  and  enam- 
elled ware  is  very  firm  and  steady  at  pre- 
sent, but  beyond  rumors  of  price  ad- 
vances in  the  future  should  present  con- 
ditions prevail  there  is  nothing  eventful 


to  record.  Ominous  hints  are  made,  how- 
ever, which  might  indicate  price  ad- 
vances for  stoves  and  ranges  for  next 
period  of  activity  in  these  lines.  Indeed, 
it  seems  almost  inevitable  that  prices 
should  advance  quite  sharply  in  these 
lines  considering  the  tremendously  firm 
state  of  the  metal  market,  and  the  coal 
and  other  material  difficulties  which  be- 
set the  manufacturers.  In  stoves  and 
ranges  for  the  present  demand  is  normal, 
inclining  rather  to  dullness.  In  enamel- 
led ware,  galvanized  hollow  ware,  etc., 
there  is  firm  market  and  improving  de- 
mand. 

Lead  Pipe  Has  a 

Two-Cent  Advance 

LEAD,  ZINC,  ETC.— The  market  for 
lead  products  is  firmer  than  ever  owing 
to  the  condition  of  the  market  for  the 
ingot  metal,  also  owing  to  delivery  diffi- 
culties due -to  congestion  of  railway  traf- 
fic. Lead  pipe  will  be  found  advanced. 
The  market  for  this  was  very  strong  and 
climbing  hard  at  the  time  of  writing,  but 
the  prices  for  lead  pipe  and  lead  waste 
pipe  represent  the  levels  of  marketing. 
Lead  sheets  also  advanced  sharply,  and 
the  solders  are  in  firm  market,  though  at 
unchanged  prices.  Zinc  sheets  and  pro- 
ducts are  priced  as  last  week,  but  are  in 
firm  market  still. 

Lead    pipe,   lb $0  16  

'Lead  waste  pipe,  lb.. 0  17 

Lead   traps   and   bends    Net   'ist 

I<ead   wool,   lb 0  15 

Lead   sheets,  3  lbs.  sq.  ft 0  16  '.'..'. 

Lead    sheets,    3%    lbs.    sq.   ft.     0  16  .... 

Lead  sheets,  4  to  6  lb*,  sq.  ft.    0  16  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to 
size,    lc   lb.    extra. 

Solder,    guaranteed,    )b 0  37  

Snider,    strictly,    lb.    . ..." 0  35  .... 

Solder,  commercial,  lb 0  33 

Solder,  wiping,  lb. 0  33  .... 

Solder,   wire,   lb.    0  52 

Zinc   sheets,    pet-   lb 0  33  .... 

Market  For  Old 

Metals  Firm  Still 

OLD  METALS.— There  is  very  little 
change- in  the  market  for  old  metals  in 
Montreal  this  week,  but  a  marked  firm- 
ness of  tone  is  apparent,  and  the  delivery 
difficulties  maintain  as  mentioned  previ- 
ously. Lead  and  old  materials  contain- 
ing lead  are  firmer  though  market  opin- 
ion is  to  the  effect  that  prices  quoted  for 
lead  materials  in  the  old  metal  market 
are  fairly  near  the  limit  buyers  of  this 
material  are  likely  to  pay.  In  view  of  the 
extremely  firm  market  for  ingot  lead, 
however,  and  altered  prices  upwards  of 
new  lead  products,  the  prices  of  old  ma- 
terials may  be  found  still  below  the 
limit  to  which  they  can  climb.  Old  rub- 
bers are  shaded  down  half  a  cent  a  pound 
this  week  to  8Y4  cents. 

Tea  lead    0.  6%        

Heavy  lead  pipe  0.  8%         

Yellow    brass    0.16  

Red    brass    0.20V2         

Light  brass   0.10%         

Heavy  zinc   0.10  

Heavy  copper   0.27  

Old  cast  iron,  per  grass  ton.   18.00  19.00 

Stove   plate,   per  ton    11.75  ...... 

Old   rubbers,  boots  and  shoes    0.  8%         
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Overshoes,   lumbermen^  rub- 
ber boots   0.  6%  

Auto    tires     0.  5%  

Bicycle   tires    0.  2y2  

Lead  Holds  the 

Lead  in  Metals 

INGOT  METALS.  —  There  is  uncer- 
tainty present  besides  the  firm  tone  in 
the  metal  markets  generally.  Lead  is  the 
metal  subject  to  the  most  marked  ad- 
vance for  the  week  at  the  time  of  writing. 
Copper  is  very  firm.  Spelter  rather  un- 
certain. Tin  is  a  little  uncertain  also, 
but  with  steadying  tone.  Aluminum  is 
firm,  and  a  Government  requisitioning 
of  all  aluminum  supplies  in  Canada  is 
mentioned.  The  iron  market  is  still  tre- 
mendously strong  and  firm. 

Lead  Reaches  Records 
LEAD. — Rapidly  approaching  the  dig- 
nity of  place  amongst  the  precious  metals, 
lead  is  this  week  reported  to  be  at  its  re- 
cord price-level  in  Canada,  if  not  on  the 
entire  continent.  Prices  quoted  in  Mont- 
real range  from  $11  to  $12  per  hundred 
lbs.  at  least  for  large  quantities  $12  for 
carload  lots  according  to  one  quotation), 
and  up  to  $14  and  $14.25  per  hundred 
pounds  for  small  quantities.  Deliveries 
are  extremely  problematical,  and  to  get 
carload  lots  would  require  all  the  prestige 
and  skill  of  a  considerable  concern 's  pur- 
chasing department. 

Antimony  Quieter 

ANTIMONY.— Steadiness  and  rather 
quieter  tone  characterize  antimony  at  the 
time  of  writing.  Quotations  for  large 
quantities  are  shaded  slightly  downwards 
according  to  one  considerable  firm,  the 
figures  being  $31  to  $33  per  hundred  lbs. 
for  large  orders,  and  $37.50  to  $38.50  for 
smaller  orders.  Demand  is  light  for  anti- 
mony at  present.  

Copper  Strong  in  Tone 
COPPER. — Stronger  in  tone  than  last 
week's  market  condition,  copper  is  quot- 
ed this  week  at  from  $36  to  $39  per  hun- 
dred pounds  according  to  quantity  ord- 
ered. Copper  is  swinging  back  towards 
the  recent  records  established  in  price, 
which  were  rather  over  the  quotations 
given  for  small  quantities. 

Spelter  Easier  but  Scarce. 
~ SPELTER—  Although  the  prices  quot- 
ed for  spelter  in  Montreal  this  week  are 
shaded  downwards  a  little  as  compared 
with  last  week's  figures,  the  metal  is 
scarcer- (in  the  market.  Demand  has,  how- 
ever, been  quieter  of  late.  The  price 
i    is  $13   to  $14   per  hundred  with 

some  quota!  ions   up  to  $16. 

Tin  Also  Eased  Off. 
TIN'.-- There  was  a  tendency  to  case 
off  in  price  as  regards  tin  this  week.  The 
metal  was  easier  in  market  both  at  Lon- 
don, England,  and  in  Xew  York,  the  re- 
cent excitement  around  it  having  cooled 
off  a  good  deal.-  Quotations  in  Montreal 


were  from  $49  to  $51  for  large  orders  up 
to  $56  and  $57  for  smaller  quantities. 

Aluminum  Worth  $65  per  Hundred 

ALUMINUM.  —  Last  week  aluminum 
was  quoted  in  this  column  at  "$18"  per 
hundred   pounds.     This  was   an  obvious 


error.  The  price  should  have  read  $68  as 
in  the  Toronto  report.  This  week  finds 
aluminum  a  little  easier,  and  $65  is  quot- 
ed in  Montreal  for  considerable  orders. 
There  is  a  hint  of  a  Government  requisi- 
tioning of  the  supplies  of  this  metal  in 
Canada. 


TORONTO  MARKETS 


TORONTO,  Feb.  23.— The  freight 
situation  continues  to  be  the  out- 
standing factor  at  the  present. 
Conditions  have  not  improved,  in  fact 
they  have  grown  worse  with  the  steady 
addition  of  other  towns  to  the  embargo 
list.  With  the  wholesalers  the  situation 
is  becoming  more  acute  because  their 
advices  from  manufacturers  in  the 
United  States  are  to  the  effect  that  em- 
bargoes are  becoming  more  numerous 
there  also.  Merchants  in  the  small 
towns  are  getting  impatient  at  the  sit- 
uation because  they  maintain  the  rail- 
roads are  not  trying  to  combat  the  situ- 
ation. With  freight  shipments  accum- 
ulating in  wholesaler's  hands  there  are 
serious  questions  being  asked  as  to  what 
the  outcome  of  the  situation  is  going  to 
be.  Business  has*  been  good,  although 
price  changes  are  less  numerous  than  in 
some  other  recent  weeks. 

Soldering  Coppers 

Advance  2c  Pound 

SOLDERING  COPPERS.— In  sym- 
pathy with  the  high  market  prices  for 
copper,  soldering  irons  have  been  ad- 
vanced 2c  per  pound  during  the  week 
and  are  now  quoted  at  63c  per  pound 
base,  the  former  base  price  being  61c. 
In  the  ingot  form  copper  is  now  being 
quoted  at  38c  per  pound  and  there  is  a 
shortage  of  the  material.  During  the 
week  old  scrap  copper  advanced  as 
much  as  2V2c  per  pound.  The  market 
for  all  copper  products  is  one  of  firm- 
ness. 

New  Prices  on  Skates  and 
Hockey  Sticks  25%  Up 

SKATES,  HOCKEY  STICKS, 
SLEIGHS. — Wholesalers  have  announc- 
ed their  new  prices  on  skates,  hockey 
sticks,  sleighs  and  kindred  lines  for  the 
winter  trade  of  next  season.  These 
prices  represent  advances  up  to  25  per 
cent,  over  the  prices  for  the  past  season. 
During  the  past  season  there  has  been 
a  scarcity  of  these  goods  to  meet  the 
requirements  of  the  trade  and  prices 
have  begn  steadily  advancing.  Manu- 
facturers have  had  difficulty  in  meeting 
I  he  demands  put  upon  them  during  the 
past  season  for  these  lines.  Raw  ma- 
terials are  hard  to  get  and  prices  are 
correspondingly  high. 


Cabinet  Locks  Are 

Higher  7^2  Per  Cent. 

LOCKS. — Another  advance  of  7y2  per 
cent,  has  been  made  on  all  classes-  of 
cabinet  locks  of  American  make.  This 
will  include  locks  for  cupboards,  chest 
locks,  till  locks,  drawer  locks  and  simi- 
lar lines.  The  market  for  these  lines  has 
be«n  one  of  great  firmness  for  some  time 
past  and  advances  in  kindred  lines  of 
hardware  have  been  numerous.  With 
embargoes  interfering  with  shipments 
no  idea  can  be  entertained  as  yet  that 
the  top  of  the  market  has  been  reached. 

Gasoline  Very  Firm; 

Export  Trade  Uncertain 

GASOLINE.— There  is  a  continued 
firmness  in  the  market  for  gasoline,  al- 
though prices  have  remained  unchanged 
locally  at  28M>c  and  29c.  Owing  to  the 
submarine  campaign  there  has  "been 
some  uncertainty  developed  owing  to 
the  export  trade  as  shipments  have  been 
held  up.  As  an  evidence  of  the  way  the 
export  market  has  been  affected  by  the 
submarine  warfare  the  export  trade 
from  New  York  last  week  was  little 
more  than  half  the  weekly  average  of 
shipments  since  the  beginning  of  the 
year.  Since  the  first  of  the  present  year 
43,884,525  gallons  of  gasoline  have  been 
cleared  for  export  from  the  port  of  New 
York  as  compared  with  32,282,525  gal- 
lons for-  the  same  period  last  year.  As 
will  be  noted  the  exports  are  much 
heavier  so  far  this  year.  Crude  oil  in 
the  Mid-Continent  field  held  steady  at 
$1.70  per  barrel.  Fuel  oil  also  held 
steady  price  with  great  difficulty  being 
experienced  by  the  oil  companies  in  get- 
ting delivevies  because  of  the  freight 
situation.  Coal  oil  held  in  steady  mar- 
ket during  the  week. 

Canadian  Government 
After  Soles  For  Military 

BELTING,  TAP  SOLES.— The  Cana- 
dian Government  is  in  the  market  for 
35,000  pairs  of  tap  soles  and  25,000 
pairs  of  top  which  it  is  understood  are 
to  be  used  in  repair  work  on  soldier's 
boots.  Tenders  have  been  called  for  but 
the  contract  has  not  been  let,  at  the  time 
of  writing,  This  is  considered  a  good- 
fized   order  for  tap  soles  and  top  lifts. 
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By  the  commandeering  of  all  supplies  of 
leather  in  the  British  Isles  by  the  mili- 
f.arj  authorities  an  additional  firmness 
has  been  put  into  the  market  for  leather 
belting  and  lace  leather.  Prices  have 
held  steady  locally  during  the  week  and 
the  demand  has  continued  very  heavy. 

Cut  Nails  Have  Gone 

Up  25c  Per  Hundred 

NAILS,  WIRE.— The  market  for  wire 
nails  and  wire  products  of  all  kinds  con- 
tinues in  a  very  firm  tone.  The  market 
in  the  United  States  is  in  great  strength 
and  the  situation  is  naturally  reflected 
in  the. Canadian  field.  In  wire  nails  in 
particular  it  is  anticipated  there  will  be 
advances  in  the  very  new  future.  Wire 
nails  are  still  quoted  at  a  base  price  of 
$4.70  per  hundred  pounds  for  standard. 

An  advance  of  25c  per  hundred  pounds 
has  been  recorded  in  the  price  of  cut 
nails  during  the  week,  making  the  sell- 
price  $4.75  f.o.b.  Toronto,  Hamilton 
and  London  with  no  equalization  of 
freights. 

Supplies  of  Galvanized 

Sheets  Are  Very  Low 

SHEETS,  PLATES.— Owing  to  the 
railway  situation  dealers  have  been  un- 
able to  replenish  their  supplies  of  gal- 
vanized sheets  and  stocks  are  conse- 
quently low  at  present.  High  prices 
have  also  had  a  tendency  to  restrict  the 
demand.  Some  firms  have  good  orders 
placed  with  the  manufacturers  but  until 
such  time  as  freight  distribution  be- 
comes better  there  will  be  small  chance 
of  getting  these  stocks.  There  is  also  a 
scarcity  of  corrugated  sheets.  There  is 
a  firmness  also  in  the  market  for  gal- 
vanized shingles,  some  dealers  stating 
that  a  famine  may  result  if  embargoes 
are  not  soon  lifted.  Black  sheets  are  in 
firm  market  and  in  good  demand,  with 
a  range  of  prices  still  being  quoted  for 
the  10  and  12  gauges. 

Mining  Tool  Steel 

Moved  to  Higher  Levels 

IRON  AND  STEEL.— There  was  a 
continued  firmness  in  iron  and  steel  pro- 
ducts during  the  week  which  gives  prom- 
ise of  continuing  as  long  as  there  is  no 
better  prospect  of  peace  between  the 
warring  nations.  Mining  tool  steel  was 
moved  upward  lc  per  pound  from  the 
lower  level  and  is  now  quoted  at  15c. 
Norway  iron  is  in  firm  market  with  a 
scarcity  of  this  commodity.  The  ramie 
of  prices  in  this  commodity  is  from 
$7.50  to  $12  per  hundred  pounds.  De- 
mand for  iron  and  steel  still  keeps  up. 

Per  100  Lbs. 

Common   bar  iron    $   $  4  00 

Common    bar   steel 4  25 

Refined    iron ....  4  25 

Angles,   base    4  75 

Horseshoe    iron 4  25 

Norway    iron 7  50  12  #0 

Mild    steel     ..:....     4  25 

Tire   siteel    4  45 
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Toe   calk   steel    (j  oo 

Sleigh   shoe   steel    450 

Baud   steel    4  50  4  75 

S>Pi'ing   steel    6  00 

Mining   tool   steel    14  00  25  00 

Sheet  east  steel   25  00  35  00 

Spring    steel    ■ g  00 

Pig-Iron  Shortage 

Affecting  Steel  Mills 

PIG  IRON. — There  is  no  improvement 
in  the  pig  iron  situation,  and  the  market 
is  upset.  The  coke  shortage  in  the  U.S. 
due  to  lack  of  cars  and  motive  power 
has  resulted  in  many  furnaces  being 
banked.  There  is  therefore  a  shortage 
of  pig  iron  which  is  seriously  affecting 
the  steel  mills.  Foundries  are  also 
severely  handicapped  and  in  some  cases 
have  practically  closed  down.  Canadian 
foundry  pig  iron  continues  off  the  mar- 
ket owing  to  the  shortage  of  coke  and 
no  prices  are  being  quoted. 

Prices  on  all  old  materials  are  very  firm. 
Quotations  on  copper  and  brass  scrap 
are  about  2  cents  higher  in  sympathy 
with  the  increased  cost  of  ingot  metals. 
All  steel  scraps  are  very  firm,  but  un- 
changed with  the  exception  of  low 
phosphorous  steel  which  has  advanced 
4  cents,  although  this  price  is  really 
nominal  as  this  material  is  practically 
off  the  market  for  the  meantime.  Scrap 
leads  have  advanced,  and  zinc  is  also 
a    shade   higher. 

Higher  Prices  Paid 
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For  Old  Materials 

OLD  MATERIALS.— There  was  a 
generally  upward  tendency  in  the  prices 
being  paid  for  old  materials  during  the 
week.  Tea  lead  advanced  ^.c  per  pound, 
heavy  lead  pipe  went  up  %c,  yellow 
brass  advanced  l%c,  red  brass  increased 
lV£c,  heavy  copper  took  a  jump  of  2%c 
and  stove  plate  was  quoted  up  $1.50  per 
ton.  Old  automobile  tires  advanced 
Y^c  per  pound  and  bicycle  tires  lc  per 
pound.  Dealers  anticipate  prices  will 
go  higher  so  long  as  there  is  no  word 
of  peace  but  expect  the  market  to  break 
sharply  as  soon  as  there  is  the  first  ray 
of  light  from  the  black  welter  of  war. 
Following  are  the  prices  being  paid  by 

dealers : 

Per  lb. 

Tea   lead    $  0  06%  

Heavy   lead   pipe   0  08%  

Yellow  brass   0  17  

Red    brass    0  21  

Light   brass    

Heavy    zinc    0  WV.  

Heavy   copper    0  28  

Old    cast   iron,    per    ton....  lfi  00  

Stove   plate,   per  ton    14  50  

Old  rubbers,  boots  &  shoes    0  08%  

Overs  hoes,     lumbermen's 

rubber   boots    0  0(1  V>  

Auto    tires    0  0(5  

Bicycle    tires    0  03%  

Submarine  Situation 

Affecting  Ingot  Metals 

The  international  situation  continues 
to  affect  the  metal  markets  and  is  tend- 
ing to  make  prices  firmer  ;n  anticipation 
of  increased  demand.  The  submarine 
situation  is  also  affecting  the  markets. 
but  not  to  any  material   extent   as   the 


opinion  is  generally  held  that  the  sub- 
marine operations  will  not  interfere 
with  shipments  of  metals  to  an  extent 
sufficient  to  cause  any  serious  delay  or 
loss  of  cargoes. 

COPPER. — Quotations  on  copper  con- 
tinue nominal,  there  heing  very  little 
spot  metal  for  sale  to  form  a  basis  for 
prices  Producers  are  falling  behind 
in  shipments  while  some  consumers  are 
suffering  from  a  shortage  of  copper  and 
are  compelled  to  pay  very  high  prices. 
Copper  is  unchanged  locally  at  38  cents 
per  pound. 

TIN. — The  market  is  easier  due  to  ar- 
rivals in  New  York  of  large  amounts  of 
tin,  and  prices  are  a  shade  lower.  There 
is  also  less  fear  of  metal  being  lost 
through  submarine  operations.  Tin  has 
declined  2  cents  locally,  but  is  entirely 
nominal  at  50  cents  per  pound. 

SPELTER.— The  market  is  quiet  and 
unchanged,  but  there  is  a  firm  under- 
tone. Production  is  being  seriously  in- 
terfered with  owing  to  the  cold  weather 
and  another  strengthening  feature  is  the 
high  cost  of  ore.  Local  price  unchanged 
at  lS1/^  cents  per  pound. 

LEAD. — A  tight  situation  has  develop- 
ed in  the  market  due  to  the  scarcity  of 
lead  as  a  result  of  the  freight  congestion. 
The  "Trust"  is  still  quoting  8.50c,  but 
independents  have  jumped  the  price  up 
to  10c  and  10.25c,  New  York,  for  spot 
metal.  Lead  has  advanced  l^c  locally, 
and  is  now  quoted  at  I2V4C  per  pound. 

ANTIMONY.— The  market  is  firmer, 
but  quotations  are  unchanged  in  the 
meantime.  Considerable  interest  has 
been  aroused  by  the  refusal  of  leading 
sellers  of  antimony  to  issue  quotations 
on  future  shipments  from  China.  It  is 
understood  that  most  of  the  producers 
there  are  sold  up  completely  until  April 
and  unless  they  could  obtain  assurances 
of  freight  space  they  would  not  offer  any 
further  tonnages.  Local  price  35c  per 
pound. 

ALUMINUM. — The  market  continues 
firm  and  unchanged  at  68c  per  pound. 

Lead  Products  Have 

All  Been  Moved  Up 

LEAD     AND     ZINC     PRODUCTS.— 

Following  the  firmness  in  the  primary 
market  for  pig  lead  there  has  been  a 
general  movement  upward  in  the  price 
of  all  lead  products.  Lead  pipe  and  lead 
waste  pipe  have  been  advanced  lc  per 
pound.  Lead  traps  and  bends  are  now 
quoted  10  per  cent,  advance  on  list  as 
compared  with  net  list  previously.  Lead 
wool  has  increased  2c  per  pound  and 
lead  sheets  have  advanced  lc  per  pound. 
Following   are   the   quotations: 

Lead'  pipe,  lb $  0  .16  

Lead  waste  pipe,  lb 0  17  

Lead   traps   and   bends    ......     10%  on  list 

Lead   wool,   lb 0  15  

Lead   sheets'. --3y2  lbs.  .so,,  ft..     0.15%         

Lead  sheets,  4  to  6  lbs.  sq.  ft.     0  15%         

■  Cut  sheets,   &«•  lb.   extra  and   out  sheets   ti 
size,   lc  lb.  extra. 
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Solder,  guaranteed,  lb 0  34  

Solder,  strictly,  lb 0  32V4  0  38 

Solder,  commercial,  lb 0  31%  0  35 

Solder,  wiping,  lb 0  31%  0  32 

Solder,  wire,  lb 0  35  

Zinc  sheets,  per  lb 0  25  .... 

Cordage  and  Twines 

Are  in  Steady  Market 

CORDAGE  AND  TWINE.— Cordage 
al  various  kinds  is  going  into  consump- 
tive channels  in  fairly  good  quantities 
even  in  the  face  of  present  record 
prices.  Much  of  the  goods  now  being 
delivered  were  purchased  before  the  re- 
cent big  advances  took  place.  Cordage 
men  anticipate  there  will  be  a  difficulty 
to  get  sufficient  supplies  to  meet  the  de- 
mand as  the  season  advances.  During 
the  past  week  the  fibre  situation  has 
held  steady  and  the  manufactured  rope 
has  in  consequence  been  in  sympathy. 
Binder  twine  still  remains  an  enigma 
as  to  what  the  prices  will  be.  Cordage 
men  are  only  certain  of  one  fact  and 
that  is  that  there  will  be  higher  prices 
than  have  ever  prevailed  before.  They 
cannot  speak  with  absolute  knowledge 
but  they  have  a  lurking  feeling  in  their 
bones  that  farmers  will  have  to  pay 
higher  prices  than  at  any  season  in  the 
past. 


Enatnelware  Goods 

Are  in  Firm  Market 

STOVES,  ENAMELWARE.— Manu- 
facturers report  a  continued  good  de- 
mand for  oil  heaters  and  oil  stoves.  The 
shortage  of  coal  in  many  districts  has 
apparently  driven  the  head  of  the  house- 
hold to  seek  warmth  in  oil  heaters.  Oil 
heaters  at  the  present  time  are  going 
into  consumption  faster  than  they  can 
be  made.  There  is  a  continued  good 
trade  in  oil  stoves  as  well.  Coal  ranges 
are  having  a  good  sale  at  present  and 
gas  ranges  have  been  very  popular  sell- 
ers throughout  the  winter  season. 
Enamelware  of  all  kinds  is  in  firm  mar- 
ket owing  to  the  cost  of  raw  materials. 
High  prices  are  looked  for  in  certain 
quarters. 

List  Prices  on  Ammunition 

In  our  issue  of  January  20,  1917,  the 
new  list  prices  on  Winchester  ammuni- 
tion for  the  «303  Savage  and  .32  Win- 
chester Special  were  inadvertently  quot- 
ed incorrectly.  The  list  price  on  am- 
munition for  both  these  sizes  is  $72.25 
per  thousand  with  a  discount  of  2%  per 
cent. 


LONDON    MARKETS 


LONDON,  Feb.  22.  —  The  past,  week 
has  brought  another  heavy  budget 
of  price  changes,  all  of  which  are 
in  the  upward  direction.  Both  jobbers 
and  retailers  are  now -busy  handling  goods 
for  spring  trade  and  getting  ready  fox 
the  opening  of  business  in  these  lines. 
Business  in  this  centre  has  been  season- 
ably good  during  the  week.  Retail  mer- 
chants are  anticipating  a  good  spring 
trade  and  are  conseqently  buying  in  pre- 
paration. There  are  .  goodly  quantities 
of  goods  being  shipped  from  this  centre 
to  nearby  points  and  indications  point  to 
an  optimistic  feeling  among  retailers  so 
far  as  the  spring  trade  goes. 

Shellac  Records 

Advance  During  Week 

SHELLAC— The  firmness  noted  in  the 
shellac  market  for  some  time  past  has  de- 
veloped into  a  change  of  prices  upward. 
Following  are  the  prices  now  being  quot- 
ed for  this  commodity: 

Orange — Per  gal.:  1  gal.  containers, 
$2.70;  y2  gal.  containers,  $2.80;  %  gal. 
containers,  $2.90. 

Per  doz.;  1  pint,  $4.85;  %  pint,  $2.85; 
V4  pint,  $1.60;  y8  pint,  95c. 

White  —  Per  gal.:  1  gal.  containers, 
$2.95;  y2  gal.  containers,  $3.05;  *4  gal. 
containers,  $3.15. 

Per  doz. ;  1  pint,  $5.40 ;  y2  pint,  $3.10 ; 
y4  pint,  $1.80;  y8  pint,  $1.05. 

Linseed  Oil  Advances  5c 

Another  advance  has  been  recorded  in 


the  price  of  linseed  oil,  amounting  to  5c. 
per  gallon.  Higher  prices  are  occasioned 
by  the  acute  situation  on  freight  ship- 
ments that  prevents  crushers  from  get- 
ting flaxseed  from  the  Canadian  West. 
Raw  in  1  to  2  barrel  lots  is  quoted  at 
$1.40  per  gallon  and  boiled  at  $1.43  per 
gallon.  In  3  to  5  barrel  lots  the  price  is 
$1.39  for  raw  and  $1.42  for  boiled.  In  6 
to  9  barrel  lots  the  price  is  $1.37  for  raw 
and  $1.40  for  boiled. 

Turpentine  Unchanged 

Although  there  has  been  easier  prices 
in  the  primary  turpentine  market  in  the 
South  prices  locally  remained  unchanged 
during  the  week  at  81c  per  gallon  in 
single  barrel  lots,  80c  in  2  to  4  barrel 
lots  and  88c  in  5-gallon  lots. 

White  Lead  in  Oil  Steady. 
Prices  for  white  lead  in  oil  held  steady 
during  the  week  at  the  advance  recorded 
last  week.  There  is  a  light  sale  of  this 
commodity.  Pure  white  lead  in  oil  is 
quoted  at  $15  per  100  pounds  in  ton  lots 
and  $15.30  in  less  than  ton  lots. 

Price  on  Butcher  Knives 

In  last  week's  isuse  the  No.  1707  nine- 
inch  Rodger  butcher  knife  was  quoted  at 
$6.00  per  dozen.  It  should  have  been 
$7.60  per  dozen. 

Glazier  Points  Advance 
An  advance  of  2c  per  pound  has  been 
recorded   in  the  price  of  coated  glazier 
points  in  one-half  pound  packages.     The 
new  price  is  now  20c.  per  pound. 


Putty  Holds  Firm 
There  is  a  firmness  in  the  market  for 
putty  at  the  advance  recorded  last  week. 
Standard  100-lb.  drums  are  quoted  at 
$3.85  per  100  pounds  and  pure  putty  in 
100-lb.  drums  at  $4.65  per  100  pounds. 

Escutcheon  Pins  Higher 
An  advance  of  approximately  15  per 
cent,  has  been  made  in  brass  and  steel 
escutcheon  pins.  New  prices  on  the  brass 
pins  average  from  80c  to  90c  per  pound, 
while  the  steel  pins  average  from  28c  to 
33c  per  pound. 

Wrought  Pipe  Goes  Up 

Higher  prices  have  been  announced  on 
wrought  iron  pipe  which  provide  for  an 
increase  of  $4  per  ton.  The  net  prices 
will  be  found  in  a  panel  elsewhere  in 
this  issue. 

Snow  Shovels  Register 

Advance  of  10  Per  Cent. 

SNOW  SHOVELS.— New  prices  that 
have  been  announced  on  snow  shovels 
provide  for  an  increase  of  10  per  cent,  in 
this  class  of  goods.  The  long-handled 
socket,  shovel  Fricce  is  now  quot-^1  at  $6 
per  dozen,  the  i>eavy  long-handled  .soc- 
ket Queen  is  quoted  at  $6.75.  King  is 
quoted  at  $8.25,  Moose  at  $10.50,  long- 
handled  socket  furnace  scoops  are  quoted 
at  $6.75. 

Thumb  Latch  Prices 

Net  prices  for  some  of  the  steel  thumb 
latches  and  barn  door  latches  figured  at 
the  new  discount  are  as  follows:  Thumb 
latches,  No.  2,  $1.55  per  dozen;  No.  3, 
$2.10  per  dozen;  No.  4,  $3.70  per  dozen. 
Barn  door  latches:  No.  5,  $2.10  per  dozen; 
No.  9,  $3.20  per  dozen. 

Floor  Wax  Higher 

New  prices  on  floor  wax  provide  for  an 
increase  in  price.  Old  English  is  now 
quoted  at  48c  per  pound  and  Johnson's 
also  at  48c  per  pound. 

Glass  in  Firm  Market 

The  market  for  glass  has  developed 
firmness  on  the  receipt  of  news  from  the 
United  States  manufacturers  that  higher 
prices  in  that  quarter  seem  inevitable. 
Locally  double  and  single  diamond  are 
still  being  quoted  at  15  per  cent,  off  list 
with  cut  lights  at  50  and  5  per  cent,  off 
list. 

Fence  and  Barb  Wire 
Up  Sc  to  15c  Per  Hundred 

WIRE. — Advances  have  been  record- 
ed in  some  gauges  of  fence  wire  during 
the  week.  Barb  wire  has  advanced  15c 
per  hundred  pounds  and  is  now  quoted  at 
4.65.  No.  9  galvanized  remains  un- 
changed at  $4.25.  No.  12  is  quoted  5c 
higher  at  $4.45.  No.  13  is  also  quoted  5c 
higher  at  $4.55  per  hundred  pounds.  In 
No.  9  coil  spring  there  has  been  no  change, 
the  price  being  $4.30. 


February  24,  1917. 


II  A  ROW  A  R  E    A  N  I)    METAL 


r 


Lamp  Chimneys  and 

Lantern  Globes  Higher 

CHIMNEYS,  LANTERN  GLOBES.  - 
Advances  have  been  made  effective  in  the 
price  of  lamp  chimneys  and  lantern  globes 
during  the  past  week.  In  the  lamp  chim- 
neys No.  0  is  now  quoted  at  $4.60  per 
case  of  6  dozen,  No.  A  at  $6  per  case  of 
8  dozen,  and  No.  B  at  $5.35  per  case  of  6 
dozen.  Cold  blast  lantern  globes  in  one 
dozen  cases  are  quoted  at  75c  per  dozen, 
in  three-dozen  cases  at  65c  per  dozen,  and 


in  six  dozen  cases  at  60c  per  dozen.  Squat 
lantern  globes  in  one  dozen  lots  are 
quoted  at  75c.  per  dozen,  and  in  three- 
dozen  cases  at  65c  per  dozen. 

Paris  Green  Prices  Out 

New  prices  for  the  present  season  have 
been  announced  on  Paris  Green  as  fol- 
lows for  the  Canada  Paint  Company's 
line :  y2  lb.  packages,  $49.25  per  100  lbs. ; 
1  lb.  packages,  $47.25  per  100  lbs. ;  25-lb. 
drums,  $45.25  per  100  lbs. ;  50-lb.  drums, 
$45  per  100  lbs. 


WINNIPEG  MARKETS 

WINNIPEG,  Feb.  22.— Reports  on  %  Jjgg  ■•••••  j ■  ■  •  •  •  •  •  •  •  •  •       *  9°           e  93 

the   amount   of  business   being  %  inch  '.'.'.'.'.'.'.'.'.'. '. '.'.'. '.           \  20           9  ct 

handled   are  most   encouraging,  J%  *{jj*  :;;;;;;;;;;;;;;;;;      1°  50          1935 

and  iobbers  report  that  every  day  wit-  1%  inch  17  33          23  13 

nesses  an  increased  amount  01  orders  to  21/o  inch  36  90          49  2g    - 

despatch,  with  the  result  that  previous  3  "  inch 48  24          ti4  35 

_.  ,  „ '      _,  ,  -,,    ,  . ,      „  ZV2  inch   .- 60  17  ..... 

figures  for  February  will  be  greatly  ex-  4     lnch  71  28 

eeeded  and  the  prospects  for  March  are  f&  inch  ....     89  10 

.      F  6      inch   ....?. 134  00              .... 

extremely  bright.  5     Inch 103  50            

There  is  a  good  deal  of  worry  in  con-  Black  Steel  Sheets  ■ 

nection  with  the  embargo  which  prevails  t-t                 p        rj          >        7 

in  the  States  on  export  shipments,  and  UP  25C  *   er  llUnarea 

this  is  being  felt  already  in  a  decided  The   advance   recorded   in  black   steel 

shortage  of  barb  wire.    Scarcely  a  jobber  sheets  is  a  general  one  of  25e  per  100 

but  is  holding  several  ears  of  hardware  lbs.  for  all  gauges,  and  sets  a  new  high 

for   enclosures   of   barb   wire,   and   this  level  for  this  line.     Present  indications 

may  develop  into  a  very  serious  matter  are  such  that  further  advances  may  be 

unless  relief  comes  quickly.     Every  day  put  into  effect  before  long,  but  in  the 

now    that    shipments    of   barb    wire    are  meantime   prices  quoted   will  be  as  fol- 

held   back  tends  towards   congestion   in  lows:— 28   gauge    (per  100   lbs.),   $6.50; 

the  various  warehouses,  and  a  week  or  26,  $6.40;  24-22,  $6.35;  20-18,  $6.30;  16- 

two  now  means  a  great  deal  both  to  re-  H,  $6.50;  12-10,  $6.75. 

tailer  and  wholesaler.  Galvanized  pump  rod  has  shown  a  ten- 

Reports   from   the  United   States   are  dency  to  follow  the  usual  trend. of  ad- 

anything    but    encouraging.      All    large  vanced  prices,   and   new   quotations   are 

shipping    centres    report    all    available  being  made  at  $7.75  per  100  lbs. 

trackage  crowded  with  cars  for  the  East,  Firm-  Market  F  OT 

and    nothing    is    being    transported    but  Galvanized  Sheets 

coal  and  perishable  goods.  This  is  bound  . 

to  have  some  effect  on  shipments  to  Can-  T'he  ™*?   ha*  remained   steady   on 

ada  as  well,  and  may  result  in  an  un-  galvanized  sheets  for  a  couple  of  weeks 

usual  amount  of  "back  ordering"  being  n™>  '°ut  further  revisions  are  looked  for 

done.       However,  strenuous  efforts   are  >n  the  nef  future-     Prese"fc  Pnces  ff 

being  put  forth  to  relieve  matters,  and  Premier  Apollo  and  Fleur  de  Lis  brands 

another  week  may  see  conditions  on  the  "e:-1,0c%o0Z-'     $8l7°    (Perl0°     lbs-> ; 

way  to  normal  ajain.  28    $8.45;  26,  $8.15;  24,  $8;  22,  $8;  18 

jl.            •                ,    f       ,  and  20,  $7.85;  16.  $7.70. 

Ine    various   markets    show    some    ac-  jjt       1  •           *  ,        1  • 

tivity  for  the  week,  the  most  important  W  dSlling  Machines 

changes    being   reported    in    black    steel  Are  Moved  Upward 

sheets  and  wrought  iron^pipe.  During  the  week  another  change  has 

rrr OUght  Iron  Pipe  gone   into    effect    on    washing   machines. 

4  1     _              -    D        /m        .  Deliveries  on  these  lines  are  still  some- 

Advances  3  Per  C  ent.  what  sloWf  as  the  manufaeturers  are  ex- 
it is  nearly  a  month  since  any  change  periencing  considerable   difficulty  in  se- 
has    been    recorded    in    the     price     of  curing   necessary   castin-s.        The   new 
wrought   iron   pipe,   but    following    the  priCes  on  three  well-known  lines  are:— 
tendeney-of  all  the  markets,  this  revision  Dowswell   Improved,   each,   $4.25;    New 
shows  an  upward  tendency,  and  approxi-  Century  B,  $9.25:  New  Idea,  $10.15. 
mates  about  a  three  per  cent,   increase.  TKJ'IJ  Q*„„l  ~D„'„n 
From   reliable   sources,   the   information  Mild  Steel  Prices 
comes  that  further  advances  may  be  ex-  Are  Quoted  Higher 
pected   in   the  near   future.        To-day's  New  prices  issued  on  mild  steel  are  as 
prices  are  as  follows:  follows :— 3-16-inch,    14-inch,    and    5-16- 

Blfck   'GaivanU  **    $6    Per   10()     lb*    baSe '>     *&*    sizes> 

y*  inch  $    441       $    6  84  $4.50  per  100  lbs.  base. 


"-Condition's  in  .the  UteUt -markets  arc- 
such  that  nearly  all  lines  are  coming  in 
for  revision.  This  is  shown  even  in  the 
small  hasps,  wrought  steel  butts  and 
hinges,  on  which  new  prices  are  issued 
quite  regularly,  the  new  prices  in  all 
cases  representing  an  advance. 

Spades  and  Shovels  Firm 

Other  lines  which  have  come  in  for 
several  revisions-  are  shovels,  spades  and 
scoops.  From  reliable  sources  comes  tin- 
information  that  present  prices  are 
likely  to  be  revised  at  any  time,  and  new 
quotations  based  on  higher  levels.  Pres- 
ent  prices  are  as  follows: 

Shovels— 'Fox  and  Olds,  D.H.,  Bqr.  Pt., 
$10.10  per  doz.;  D.H..  Rd.  Pt.,  $10.10;  L.H., 
Sqr.  Pt.,  $10.10;  D.H.,  Kd .  Pt.,  $10.10;  Bull- 
dog and  Jones,  P.H.,  Rd.  Pt.,  $11.10;  D.H., 
Sqr.  Pt.,  $11.10;  L.H.,  Rd.  Pt.,  $11.10:  L.H.. 
Sqr.  Pt..  $11.10;  Black  Cat  and  Crescent 
Scoops— No.  4,  $10.65  doz.;  No.  6,  $11.40;  No. 
8.  $12.10;  No.  10,  $12.80;  Moose  and  Jones 
Scoops,  No.  4,  $11.85;  No.  6,  $12.59;  No.  8, 
$13.25;   No.   10,  $13.85  per  dozen. 

Conditions  in  Glass 

Are  Becoming  Firmer 

Latest  advices  from  manufacturers  of 
window  glass  in  the  States  convey  the 
information  that  conditions  are  growing 
worse  daily.  It  is  extremely  hard  to  get 
the  necessary  material,  and  the  question 
of  labor  is  causing  considerable  anxiety. 
Everything  points  to  an  early  advance 
in  price,  but  the  question  of  getting  de- 
liveries will  probably  be  the  more  seri-  ; 
ous  feature.     To-day's  quotations  are  on 

the  following  basis: 

Single  Donblc 

Up   to  25  in $  8  00  $11  75 

26   to    40 9  00  13  75 

41    to   50 11  50  15  25 

51    to    60 1-J  W)  16  00 

61    to    70    13  00  17  25 

® 

WHY  CANADIAN  MERCHANTS 
FAIL 

(Continued    from    page    39) 
ties,     the     highest     percentage    recorded 
since  1905,  when  it  was  65.2,  and  com- 
paring with  58.4  per  cent,  in  1915  and 

55.2  in  1914,  the  latter  the  lowest  pro- 
portion in   twenty-five  years. 

In  respect  to  liabilities,  those  in  Can- 
ada were  less  than  one-half  the  total  of 
1915,  being  $15,767,175,  compared  with 
$32,380,501.  In  the  United  States  the 
liabilities    for    1916    showed    a    drop    of 

38.3  per  cent,  from  1915,  and  were  less 
than  half  those  of  1914,  and  indeed  the 
smallest  of  any  years  since  1909. 

Four  tables  are  reproduced  here  which 
will  repay  a  close  study. 

Business    Life    Becoming    Safer 

Bradstreet's  concludes  that  "business 
life  is  safer  to-day  than  it  ever  has 
been,"  that  credit  granting  based  upon 
more  careful  credit  reporting  is  more 
discriminating,  that  other  important 
improvements  have  been  made  in  crop 
and  business  reporting,  as  well  as  in 
commercial  communication  and  in  trans- 
portation, and  that  more  care  is  exer- 
cised to  prevent  solvent  debtors-  from 
entering   bankruptcy." 
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Relief  From  the  Present 
Abnormal  High  Prices 


The  fact  that  we  offer  you  CROWN  DIAMOND 
Jr'AINTS  at  a  price  which  allows  you  a  more 
generous  and  satisfactory  margin  of  profit  than 
the  average — a  price  which  gives  you  a  little  relief 
from  the  prevailing  high  prices — is  due  to  our 
position  as  manufacturers  of  heavy  chemicals,  the 
manufacture  of  our  own  dry  colors,  and  particu- 
larly to  the  low  selling  cost  due  to  having  the  one 
sales  organization  for  chemicals,  aniline  dyes  and 
paint. 

In  these  days  of  ever  advancing  prices,  you  as 
a  merchant  have  a  problem. 

When  it  comes  to  buying — as  a  business  pro- 
position it  is  necessary  for  you  to  consider  not  only 
the  question  of  quality,  but  you  must  also  consider 
the  question  of  profits. 

The  CROWN  DIAMOND  advertising  is 
planned  along  the  same  lines  you  would  figure 
out  for  yourself,  and  with  the  frqe  newspaper  ad- 
vertising feature  and  unique  selling  helps  is  a 
wonderful  aid  to  the  rapid  moving  of  your  paint 
stock. 

Write  for  details  of  selling  plan  and  profits  on 
CROWN  DIAMOND  PAINTS. 


Distributors  : 
W.  B.  DALTON  &  SONS 

LIMITED 
Kingston  -         Ontario 

H.  J.  DUPONT   &   SON 
Ottawa  -  Ontario 

CROWELL  BROS. 
Halifax  ■  N.S. 
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Distributors  of  Glidden's  Green  Label  Varnishes  and  Jap-a-Lac  for  the  Province  of  Quebec 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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The  Quality  and 
Reliability  of 

CROWN    DIAMOND 
PAINTS 

are  vouched  for  by  75 
years  of  constant  use, 
as  well  as  by  expres- 
sions of  satisfaction 
from  contractors, 
master  -  painters  and 
dealers  who  have  used 
them  for  years. 


Distributors  : 
W.  B.  DALTON  &  SONS 

LIMITED 
Kingston         -         Ontario 

H.   J.  DUPONT  &   SON 
Ottawa  -  Ontario 

CROWELL  BROS. 
Halifax  •  N.S. 

Distributors  of  Glidden's  Green  Label  Varnishes  and  Jap"- a -Lac  for  the  Province  of  Quebec 
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VENTS  IN   THE  TRADE 


Business  Changes 

Cayley,  Alta. — Elves  Bros.,  hardware 
merchants,  have  discontinued,  J.  S.  Elves 
continuing. 

(art wright,  Mian. — H.  Phillips  is  re- 
moving the  stock  of  his  hardware  store 
to  Alberta. 

Dauntless,  Alta. — The  Dauntless  Sup- 
ply Co.  are  discontinuing  their  hard- 
vare  business. 

Moose  Park,  Man. — J.  H.  Creighton, 
hardware  merchant,  has  sold  to  Home 
Lumber  Yards. 

Delisle,  Sask. — Delisle  Hardware  & 
Implement  Co. 's  business  has  been  sold 
to  L.  E.  Jones. 

Sidewood,  Sask. — E.  W.  Salmon,  hard- 
ware and  grocery  dealer,  has  sold  out  to 
Walter  S.  Pearee. 

Mather,  "Man." — Hunter  &  Newton, 
hardware  merchants,  are  opening  a 
branch   at   Cartwright. 

Tu'gaski,  Sask. — German  Bros.,  hard- 
ware merchants,  have  been  succeeded  by 
R.  C.  McLaren  &  Son. 

Retlan,  Alta. — Devereaux  Hardware 
Company  has  been  succeeded  by  Ruth- 
erford Hardware  Company. 

Prussia,  Sask. — Gryde  &  Mai-shall, 
hardware  merchants,  have  dissolved 
partnership,  and  S.  K.  Gryde  continues. 

Personal 

W.  J.  Sarvis,  Hanover,  Qnt.,  was  a 
recent  visitor  in  Toronto. 

II.  A.  Murphy  of, the  Sternau  Co.,  New 
York,  spent  last  Week  in  Montreal. 

Tom  McCrae,  of  the  American  Lead 
Pencil  Co.,  was  in  Montreal  this  week. 

P.  0.  Barber  of  the  P.  &  F.  Corbin  (Jo., 
NYw  Britain,  was  in  Montreal  last  week. 

E.  S.  Mcekle,  of  Sterling,  Illinois,  paid 
a  business  visit  to  Montreal  this  week. 

F.  P.  Hall  of  the  Carborundum  Co., 
Niagara  Falls.  U.S.A.,  visited  Montreal 
last  week. 

F.  C.  Dannenberg,  of  J.  Wiss  &  Sons 
Co.,  Newark',  paid  a  visit  last  week  to 
Montreal. 

A.  J.  Shay,  of  the  (Joodell  I'ratl  Co., 
was  in  Montreal  this  week  from  Green- 
field, Mass. 

Carl  M.  Prankel,  of  Toronto,  was  fl 
visitor  to  Montreal  friends  in  the  hard 

ware  trade   this   week'. 

Mr.  Buckley,  export  manager  of  I  he 
Beaver  Board  Co.,  Buffalo,  U.S.A.,  was 
in  Montreal  last  week  on  business. 

.J.  (1.  Near,  sales  manager  of  the  Druna- 

morid,    MeCall    &    Co.,    metal    merchants. 

was  in  Buffalo  during  the  week  endea\ 


oring  to  have  some  of  their  cars  released 
and  sent  to  Toronto. 

On  Tuesday  morning  there,  passed 
away  in  Montreal,  W.  H.  Evans,  an  old 
and  valued  former  employee  of  the  Can- 
ada Paint  Company,  who  is  well  remem- 
bered, and  much  regretted  by  the  firm 
and  staff. 

News  of  the  sudden  death  of  Mr. 
Harry  Clucas,  of  the  Canada  Paint  Cc, 
in  Toronto,  was  received  with  the  great- 
est regret  by  the  management  and  staff 
of  the  firm  in  Montreal,  and  on  Tues- 
day night  there  left  for  Toronto,  to  at- 
tend the  funeral,  Messrs.  H.  M.  Ashiby, 
general  manager;  J.  R.  Nimmo,  W.  H. 
Newton,  Robert  Bremner,  and  L.  N. 
Dansereau,  bearing  with  them  the  tri- 
butes of  respect  to-  the  deceased  from 
Montreal. 

Maritime  Items 

Thursday,  February  22,  is  being  ob- 
served as  dollar  day  by  the  retail  mer- 
chants in  St.  John. 

The  stock  of  Melvin's  hardware  store, 
Halifax,  was  destroyed  in  a  fire  which 
caused  .$40,000  damage,  on  February  15. 

Tenders  for  the  construction  of  a 
highway  bridge  over  the  Kennebecasis 
River,  close  at  the  office  of  the  New 
Brunswick  Department  of  Public 
Works,  Fredericton,  N.B.,  on  March  21. 
!  Among  the  hardware-  men  who  are 
candidates  in  the  New  Brunswick  Pro- 
vincial general  elections  are  Philip 
Grannan,  of  St.  John,  and  L.  A.  Dugal, 
of  Edmundston,  both  of  whom  are 
standing  for  re-election.  In  the  last 
Legislature,  Mr.  Du,«al  was  one  of  the 
two  members  who  composed  the  Op- 
position   party    representation. 

Blain    Hardware   Burned 

A  fire  was  discovered  in  the  hardware 
store  of  Richard  Blain,  Brampton,  on 
February  13,  which  gutted  it.  The  fire 
is  supposed  to  have  been  caused  by  an 

overheated    furnace. 

Mission  Hardware  Store  is  Destroyed 

The  Mission  Hardware  Store,  Mission 
City,  B.C.,  owned  by  J.  Gaseoigne,  was 
burnt  to  the  ground  early  Monday  morn- 
ing. Practically  everything  except  the 
books  was  lost.  The  building  was  part- 
ly  covered  by  insurance. 

RetaiL  Merchants   Elect    Officers 

The  Retail  Merchants'  Association  of 
Moncton,   N.B.,    has     elected    officers   as 


m 


follows: — Honorary  president,  L.  H. 
Higgins ;  president,  D.  A.  McSweeney ; 
vice-president,  B.  E.  Smith;  second 
vice-president,  J.  H.  Deroche;  treasurer,  . 
W.  D.  Charters;  secretary,  T.  B.  Price; 
executive,  h,  H.  Higgins,  B.  E.  Smith. 
J.  J.  Bourgeois,  P.  H.  Fryers,  E.  A  Mc- 
Sweeney, William  Murray;  dollar  day 
committee,  J.  H.  Deroche,  John  Ross,  T. 
B.  Price,  Temple  Doyle  and  W.  D.  Char- 
ters. 'Robert  Red,  provincial  secretary 
of  R.  M.  A.,  was  present  and  addressed  , 
the  meeting. 

Old  Partnership  Dissolves 

Guelph,  Ont. — The  old  retail  hardware 
firm   of   S.   and   G.   Penfold,  which   has  . 
been  in  existence  for  well  over  a  quar- 
ter  of  a  century,  has>  been  dissolved.  The 
■older  brother,  Sam,  and  his  son,  Herb., 
will    continue    the    business,    unde~r    the 
new  firm  name  of  Penfold  Hardware  &  t 
Carriage  Co.,  retaining  the  old  stand  on  ' 
Macdonnel  street.     George  Penfold  and 
his  son  Charles  are  withdrawing.      The 
firm   was   one  of  the  oldest  established 
in   Ontario,   having  a  particularly   good 
farm   trade   connection. 

Customs'  Decisions 

The  Board  of  Customs  has  decided  that  ; 
Basic  sulphate  of  lead;  sulphate  of  lead, 
or,    sublimed    lead,    are   dutiable    under 
tariff  711. 

Some  Hockey  Match! 

On  Wednesday  afternoon,  some  of  the 
more  energetic  delegates  added  to  the 
gaiety  of  the  convention,  by  giving  an 
exhibition  of  Canada's  national  wintei 
sport. 

Hamilton  hardware  travelers  lined  up 
against  Toronto  retailers,  and,  when  the 
smoke  cleared  away,  the  Queen  City  men 
were  found  to  be  victorious,  by  a  score 
of  3  to  1. 

The  line-up: — - 

Hamilton  Travelers — T.  R.  Jackson 
(Ringer) ;  J.  W.  Peacock,  W.  Howard. 
W.  J.  Morrell,  K.  Walsh,  W.  E.  Smith. 

Toronto  Retailers — E.  McMiehael,  J. 
E.  Booth.  W.  E.  Piatt,  A.  Atkinson,  J. 
E.  Hewitson,  W.  Matheson. 

Referee — H.   Shuttleworth,  Bart. 

Substitute  Referee  and  Official  Arbi- 
trator—A. J.  Wright,  V.C. 

Master  of  Ceremonies  and  Gentleman 
Usher  of  the  Black  Rod— Bert.  Web- 
ster, D.S.O. 

Chief  Surgeon,  in  charge  of  Casualty 
Clearing  Station — Dr.  John  Caslor,  M.D. 

Timekeeper  and  Constable — Grant  M< 
Ewen,  M.€. 
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DEATH  OF  PROMINENT  WESTERN 
MERCHANT 

John  Sommerville,  one  of  Edmonton's 
pioneer  business  men,  died  in  that  city 
on  Saturday,  February  17th. 

Mr.  Sommerville  was  very  well  known 
in  the  hardware  trade,  with  which  he 
had  been  associated  for  a  number  of 
years. 

In  1912  Mr.  Sommerville  founded  the 
Sommerville  Hardware  Company,  one_pf 
Edmonton's  prominent  concerns.  His 
death  will  prove  a  great  loss  to  the  trade 
and  will  be  deeply  regretted  by  his  very 
large  circle  of  friends. 


FIRE  AT  WINNIPEG 

Fire  on  Thursday  night,  Feb.  15,  des- 
troyed the  plant  and  building-  of  The 
Owl  Metal  Company,  Winnipeg,  as  well 
as  the  offices  and  stock  of  Bissett  and 
Webb,  manufacturers  agents  and  The 
James  Stewart  Co.  The  two  former 
are  now  located  at  141  Bannatyne  Ave. 
The  Owl  Metal  Company 's  loss  is  esti- 
mated at  about  $12,000,  which  includes 
machinery  and  stock,  partly  covered  by 
insurance.  They  are  now  looking  for 
premises  to  start  the  manufacture  of 
their  metals.  They  have  metals  on  the 
road,  and  in  the  course  of  a  week  or 
so  should  be  able  to  make  deliveries 
again.  Bissett  and  Webb  were  fortunate 
enough  to  rescue  their  correspondence 
files  and  records,  but  lost  all  their  stock 
valued  at  $20,000,  and  price  lists.  The 
James  Stewart  Company,  Woodstock, 
Ont.,  occupied  the  fourth  and  fifth 
floors.  Their  stock  of  stoves,  etc., 
valued  at  about  $25,000,  was  destroyed. 
The  other  firms  in  the  building  were  in 
the  wholesale  grocery  business.  The 
building,  which  was  owned  by  the  Scott- 
Bathgate  Company  was  ruined.  It  was 
insured  for  $10,000. 
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Steel  Stairways 

Subscriber,  Durham,  Ont., — Please 
give  names  of  manufacturers  of  steel 
stairways. 

Dennis  Wire  &  Iron  Works,  Ltd.,  Lon- 
don, Ont. ;  John  Watson  &  Son.,  Mont- 
real ;  Montreal  Architectural  Iron  Works ; 
Mount  Royal  Foundry  Co.,  Montreal, 
Canadian  Ornamental  Iron  Co.,  Mont- 
real ;  Geo.  B.  Meadows,  Toronto. — Ed. 

Rat  Destroyers 

Cochrane  Hardware  Ltd.,  Copper  Cliff, 
Ont. — Kindly  advise  where  we  can  pur- 
chase "Rat  Nip"  and  "Common  Sense" 
rat  poisons. 

National  Drug  &  Chemical  Co.,  Tor- 
onto; Lyman  Bros.  Co.,  Toronto. — Ed. 


Premier  Oak  Stove 
Fred.  C.  Bishop,  Norwich,  Ont. — Kind- 
ly advise  who  manufactures  the  Premier 
Oak  Stove. 

Thos.  Davidson  Mfg.  Co.,  Montreal. — 
Ed. 

Brass  Snaps 
E.  K.  Spinney,  Yarmouth,  N.S. — Please 
advise  where  we  can  purchase  brass  snaps 
for  oil  cloth  coats. 

De  Long  Hooks  &  Eye  Co.,  St.  Mary's, 
Ont.;  Francis  Mfg.  Co.,  Niagara  Falls, 
N.Y.;  A.  L.  Clarke  &  Co.,  New  York, 
N.Y. ;  Snider  Snap  Fastener  Co.,  New 
York,  N.Y.— Ed. 

© 

NEW  DUTY  ON  SEWER  PIPE 
Appraisers  Bulletin  No.  1346  is  can- 
celled and  the  following  is  substituted 
therefor  on  sewer  pipe  and  flue  lining 
from  the  United  States.  Dating  from 
the  1st  Feb.,  1917,  the  following  rates 
from,  the  United  States: — 
Discounts 

Eastern  Price  List  "A" —     Standard  Standard 

Sewer   Pipe —  Pipe  Seconds 

Sizes  3"  to  24"    SO     %  82     % 

Sizes   27"  and   30" 79    %  82     % 

Sizes  33"  and   36"....     77%%  79     % 

Double  Strength 

Sizes  15"  to  24"  77%% 

Sizes  27"  and  30"  76     % 

Sizes  S3"  and  36"  74     % 


Stove    pipe   and    fittings    up    to    and 

including  24"   80     '/, 

Wall    coping    80     % 

Flue  liners,  in   mixed   cars   82     % 

Stove  pipe  larger  than  24"  diameter  takes 
the  same  discount  as  standard  pipe  of  corre- 
sponding size. 

All  pipe  in  2%'  and  3  lengths  to  take  2% 
less  discount  than  above,  except  27"  and  over. 

Round  ue  fllin  liners  larger  than  24"  dia- 
meter 2%  greater  than  above  discounts  on 
standard    pipe  of  same  size. 

Price  lists  can  be  obtained  from  the 
Department  of  Customs  upon  request 
being  made  for  appraisers  bulletin  No. 
1426. 

— © 

PRACTICAL   SHEET  METAL  WORK 

(Continued    from    page    52) 
diagrams  L  M  in  the  usual  way,  which, 
gives  the  true  length  of  the  slant  lines 
for  top  and  bottom  gussets. 

It  will  be  noted  that  points  1  to  D 
and  D  to  9  and  9  to  1  form  really  an- 
other true  elevation  of  the  side.  From 
the  various  points  transfer  the  corres- 
ponding measurements  to  the  triangu- 
lar side  in  pattern  which  in  practice  is 
really  developing  circular,  or  curved 
stretchout  lines  of  the  gussets  required. 
While  this  is  really  a  one-piece  pattern, 
it  will  be  noted  that  there  require  to 
be  two  seams — one  at  the  back  of  the 
pipe  and  one  at  C1  B,  at  top  of  the  pipe. 
Continued  in  next  issue. 


Harry  Clucas  Passes  Away 

Paint   Veteran   Dies    Suddenly   at   Home   in   Toronto  — 
Prominent  Figure  in  Paint  Circles  for  32  Years. 


THE  death  occurred  suddenly,  in 
Toronto,  of  H.  Clucas,  sales  man- 
ager Toronto  branch  Canada 
Paint  Co.  The  late  Mr.  Clucas,  fami- 
liarly known  as  Harry,  was  one  of  the 
best  known  paint  men  in  the  Dominion. 
During  his  32  years  in  the  paint  trade, 


THE  LATE  H.  CLUCAS 

he  made  a  host  of  friends  in  all  parts 
of  the  Dominion.  In  his  younger  days, 
Mr.  Clucas  was  a  sailor  and  had  visited 
practically  all  important  ports  in  the 
world.       Thirty-two   years    ago    he    en- 


gaged with  Wm.  Johnson  Co.,  Montreal, 
to  represent  them  and  introduce  their 
specialties  in  the  Province  of  Ontario. 
Mr.  Clucas  had  been  a  practical  pain- 
ter, and  consequently  had  an  intimate 
knowledge  of  the  products  he  decided 
to  sell.  When  the  Johnson  business  was 
taken  over  25  years  ago  by  the  Canada 
Paint  Co.,  Mr.  Clucas  continued  with  the 
new  firm,  and  since  1901,  had  been  man- 
ager of  the  sales  department  for  Toron- 
to. His  long  experience,  and  practical 
knowledge  of  paints  and  varnishes,  made 
him  an  interesting  conversationalist, 
and  an  undoubted  authority  on  the 
goods  he  offered  for  sale.  Mr.  Clucas 
was  frequently  called  upon  to  address 
painters'  conventions,  and  other  meet- 
ings where  information  of  a  practical 
nature  was  required. 

At  the  time  of  his  death,  Mr.  Cluicas 
was  68  years  of  age.  He  was  at  his 
office  up  to  Wednesday  at  5  o'clock.  On 
Thursday  he  felt  rather  indisposed  and 
remained  at  his  home  until  Saturday, 
when  he  ventured  out.  He  planned  to 
leave  Toronto  on  Sunday  morning  at  9 
o'clock  to  go  to  Montreal  to  attend  a 
salesmen's  convention.  At  7  a.m.,  he 
decided  he  would  be  unable  to  go.  His 
death  took  place  suddenly  three  hours 
later. 

The  funeral  took  place  at  Toronto  on 
Wednesday,  to  Forest  Lawn  Mausoleum. 
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OFFERED   TO    CANADIAN  HARDWAREMEN 
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RELIANCE  LIQUID  GLUE 

Reliance  Ink  Co.,  Winnipeg-,  Man.,  is 
manufacturing  "Reliance  Liquid  Glue" 
put  up  in  packages  of  various  sizes.  The 
makers  state  that  the  tenacity  of  tnis 
glue  is  exceptional,  being  equal  to  the 
best  hard  Scotch  Glue.  It  combines  with 
great  strength  a  remarkable  degree  of 
toughness  and  elasticity,  so  that  joints 
made  of  it  do  not  require  cross  tongues 
for  the  purpose  of  strength.  It  is  always 
ready  for  use,  which  is  an  obvious  con- 
venience for  work  outside  the  shops.  The 
makers  claim  it  will  keep  in  good  condi- 
tion for  seven  years  before  use,  and  the 
work  done  is  absolutely  permanent.  Its 
use  abolishes  the  glue  pot,  gas  or  other 
heating  appliance,  waste  dirt,  burnt 
glue,  cracked  pots,  and  spoilt  brushes. 

It  is  put  up  in  the  following  sized 
packages: — Tubes;  1  oz.  bottles;  2  oz. 
bottles ;  a/4  pt.  cans ;  x/2  pt-  cans ;  pt.  cans ; 
qt.  cans;  %  gal.  cans;  1  gal.  cans. 


AUTOMATIC  TWIN  WASHERS 

The  "Automatic  Twin  Washer"  is  of- 
fered to  the  trade  by  the  Automatic  Elec- 
tric Washer  Co.,  Newton,  Iowa.  The 
makers  claim  that  although  the  Auto- 
matic Washer  Twins  will  do  the  washing 
in  half  the  time,  they  occupy  no  more 
floor  space  than  the  regular  long  bench 
models  of  the  single  washer  tub  ma- 
chines. 

The  double  set  of  spur  gears  that  actu- 
ate the  washing  mechanism,  are  care- 
fully machine  cut  from  high  grade  grey 
gear  iron,  and  the  bearings  are  carefully 
machined  to  a  perfect  fit,  so  that  while 
the  machine  is  doing  double  the  work 
of  the  single  machine,  it  makes  no  fuss 
about  it,  but  its  smootli  dolly  and  smooth 


Automatic  Twin  Washers 

pins  simply  swing  the  clothes  back- 
ward and  forward  through  the  soap  suds, 
just  far  enough  to  get  the  water  going 


all  one  way,  and  then  instantly  reverse, 
thus  forcing  the  soapy  water  through  and 
through  the  soiled  linen  or  other  wash 
material. 

The  "TWINS"  are  equipped  with  a 
Reversible-Swinging  Wringer,  with  12 
inch  rolls. 

Either  washer  can  be  used  as  a  rinse 


Baily  Baby  Bathtub 

tub  if  desired.    Catalogs  will  be  supplied 
on  request. 


B.  B.  TUB 

"The  Baily  Baby  Bathtub,"  here  illus- 
trated is  claimed  by  the  makers  to  have 
been  developed  in  response  to  a  wide- 
spread demand  for  something  in  the  way 
of  a  baby's  bathtub,  safe  and  con- 
venient. The  Bailey  tub  it  is  claimed 
will  save  the  mother  hours  of  back 
bending  and  of  wiping  wet  floors. 
She  can  handle  her  baby  when  seated 
with  ease  and  comfort.  The  baby  can 
enjoy  his  daily  bath  with  no  danger  of 
bruises  or  upsetting.  The  tub  is 
fitted  with  a  strong  heavy  frame- 
work. The  special  fabric  front  of 
which  the  tub  is  made,  is  prepared  with 
a  secret  process,  so  as  to  resist  the  entry 
of  dirt  and  make  it  capable  of  being- 
cleaned  with  any  soap,  household  clean- 
ser, or  disinfecting  chemical.  It  is  proof 
against  uric  acid,  perspiration  and  boil- 
ing water,  and  will  not  peel  or  chip  off. 
This  special  rubberlike  material  is  seam- 
less, so  can  not  rip,  tear  or  leak  where 
joined.  The  fabric  can  be  detached  as 
easily  as  a  glove,  spread  out  flat  to  clean 
and  thus  he  kept  sanitary  for  the  baby. 
Everything  is  white,  the  enamel  on  the 
frame  as  well  as  both  sides  of  the  fabric. 
The  fabric;  by  going  around  the  bars, 
both  protects  them  from  moisture  and 
makes  a  soft  bumper  for  the  baby.     The 


BBB  tub  is  only  30  inches  square  and  2 
inches  thick  when  ready  to  use.  By  tak- 
ing off  a  few  wing  nuts  you  can  put  it  all 
in  a  space  30  inches  long  by  3  inches 
square. 

The  tub  is  manufactured  by  the  Baily 
Baby  Bathtub  Co.,  160  W.  Jackson 
Boulevard,  Chicago,  111. 


MECHANICS'   TOOL  GRINDER 

A  "Mechanics'  Tool  Grinder,"  with  a 
new  feature  in  connection  with  the  gear 
case,  is  being  marketed  by  B.  L.  Fry 
Mfg.  Co.,  St.  Louis,  Mo.  The  gear  case 
is  split  in  the  lower  half  of  the  back  of 
the  case  to  admit  the  gears  in  assembling. 
By  means  of  this  design  all  the  bearings 
are  kept  in  one  piece  of  metal  insuring 
perfect  alignment;  smooth  and  quiet  run- 
ning of  the  gears  at  all  times.  With  the 
ease  split,  it  appears  to  be  of  solid  con- 
struction throughout.  The  grinders  are 
made  in  a  number  of  sizes,  and  can  be 
furnished  with  Carborundum,  or  with 
Vitrified   Corundum  wheels. 

The  main  drive  shaft  as  well  as  the 
grinding  wheel  shaft  runs  through  both 
sides  of  the  gear  case,  thus  it  is  claimed, 
increasing  the  strength  and  life  of  the 
entire  machine.  The  gears  are  accurately 
cut  from  solid  blanks  and  tested  before 
they  are  assembled.  The  patent  grind- 
ing wheel  flange,  it  is  claimed,  overcomes 
the  necessity  of  using  grinding  wheels 
with  shaft  holes  of  a  special  made  di- 
ameter, and  the  patent  overlapping  dust 
hood   gives   absolute   protection   against 


dust  and  grit  entering  the  bearings. 

A  catalog  showing  the  various  styles  of 
grinders  will  be  mailed  on  request. 
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WHAT  OTHER  PAPERS  SAY 


RIGHT  BUYING 

From  Hardware  Age. 

Few  of  us  realize  to  What  extent  carelessness 
and  waste  on  our  own  part  add  to  our  living 
costs. 

The  guarantee  on  good  goo'ds-  has  an  effect 
in  offsetting  the  higher  prices.  While  it  is 
not  good  salesmanship  to  emphasize  the  guar- 
antee to  such  an  extent  that  people  will  buy 
with  the  expectation  of  coming  back  on  some- 
body) to  make  good,  still  the  fact  that  the 
goods  bear  a  reliable  guarantee  will  be  an 
added  service  to  counterbalance  the  price  and 
often  the  discreet  mention  of  guarantees  will 
quiet  price  complaints. 

Make  the  terms  of  the  guarantee  plain 
enough  always  so  that  there  will  be  no  excuse 
for  a  subsequent  misunderstanding.  The 
guarantee  is  worth  more  to  the  customer  now 
than  ever  before,  but  it  should  not  be  abused, 
and  the  retailer  owes  it  to  the  house  behind 
the  guarantee  to  make  its  terms  plain. 

Under  the  present  price  conditions,  you  will 
have  more  customers  who  will  be  anxious  to 
buy  economically.  Many  of  them  will  be 
people  who  have  previously  bought  without 
c-uiisidering  price  very  much.  It  is  up  to  th« 
salesman  to  do  and  say  everything  he  can  to 
make  such  customers  feel  comfortable. 

Unfortunately  there  are  hardware  stores 
where  once-  in  a  while  a  clerk  seems  to  feel 
more  or  less  scorn  for  the  customer  who  has 
to  consider  prices  closely  in  his  buying.  If 
there  ever  was  any  excuse  for  that  position, 
it  long  ago  ceased  to  exist. 

This  is  a  time  for  our  salespeople  to  do  all 
they  can  to  help  their  customers  to  buy  eco- 
nomically and  satisfactorily.  It  is  by  work- 
ing hard  to  make  the  customer  see  that  we 
are  on  his  side,  that  we  don't  like  high  prices, 
that  we  are  willing  to  do  everything  in  our 
power  to  help  him  offset  them ;  it  is  by  this 
position  that  we  are  going  to  hold  our  trade 
and  keep  it  satisfied  that  the  cause  of  the 
high  prices  is  not  ours,  but  that  of  conditions 
beyond  our  control. 

It  is  a  time  to  buy  well  in  advance  of  needs 
Shipments  have  been  slow  coming  through  in 
the  past.  Goods  have  been  unobtainable  in 
some  lines.  This  condition  is  not  likely  to 
improve   right  away. 

The  existing  conditions  are  unique  and  the 
wise  dealer  is  going  to  plan  and  figure  fur- 
•iier  jhead  than  ne  has  generally  (lone,  buy- 
ing early   and    having   shipments    mule   early. 


A   CALL  TO   EMPLOYERS 

BY   SIR  EDMUND   WALKER. 
President  of  the  Canadian  Bank  of  Commerce. 

The  end  of  the  war  is  not  in  sight,  but  the 
wounded  and  otherwise  disabled  soldiers  are 
coming  back,  and  it  is  not  too  early  to  come 
to  close  grips  with  the  problem  of  finding  em- 
ployment for  those  who  have  no  claims  on 
previous  employers',  and  of  caring  for  those 
who  are  partly  or  completely   disabled. 

We  have  to  consider  what  we  owe  to  the 
man  who  has  fought  to  defend  our  lives,  our 
property  and  our  liberty,  and  we  have  to  con- 
sider how  to  prevent  the  disorganiation  of  in- 
dustrial society  when  the  soldiers  come  back 
in  large  numbers  and  the  making  of  army 
supplies  has  come   to   an   end. 

We  do  not  wish  the  soldiers'  home-coming 
to  mean,  except  perhaps  temporarily,  a  cause 
of  industrial  disturbance.  We  want,  on  the 
contrary,  to  find  in  it  a  great  opportunity  to 
increase  the  prosperity  and   happiness   of  that 


part  of  the  Empire  which  they  have  fought  to 
save. 

We  shall  have  lost  forever  the  laboring 
power  of  our  heroic  dead  and  of  those  few 
who  are  totally  disabled.  We  shall  have  gain- 
ed the  labor  of  many  women  untried  before 
the  war;  we  shall  have  gained  the  added 
strength,  physical  and  mental,  of  countless 
soldiers  who  through  the  war  have  "found" 
themselves;  and  we  shall,  in  much  fewer 
cases,  have  returned  soldiers  who  are  more  or 
less  wrecked  physically  or  mentally  but  who 
are  not  quite  useless  to  the  community. 

I  presume  much  of  the  work  to  be  done  by 
the  Military  Hospitals  Commission  leads  di- 
rectly to  the  larger  work  of  land  and  indus- 
trial settlement.  For  obvious  reasons  we 
shall  hope  that  many  of  the  returned  soldiers 
will  take  up  land.  The  manner  of  selecting 
such  land  so  that  communities  of  loyal  men 
shall  be  planted  in  every  province,  of  caring: 
for  the  soldier-farmer  in  his  early  years  of 
settlement,  and  of  lending  him  money  for  im- 
provements,  is   of   prime  importance. 

Meantime  the  Hospitals  Commission  has, 
added  to  its  other  burdens,  the  duty  of  mak- 
ing suitable  for  work,  by  training  and  by  the 
jjse  of  newly  invented  implements,  men  who 
would  otherwise  in  many  cases  be  a  charge 
upon  the  country  and  a  monument  of  our  in- 
gratitude. 

In  my  younger  days  the  one-legged  and  one- 
armed  soldier  was  always  present,  eloquent 
of  war,  and  not  without  a  meaning  to  the 
community, — "lest  we  forget."  We  were  used 
to  seeing  a  bank  messenger  with  one  sleeve 
pinned  to  his  breast  and  his  handsome  com- 
missionaire coat  covered  with  medals. 
Handicapped,  But   Not   Disabled. 

To-day,  every  employer  of  labor,  manufac- 
turer, merchant,  banker,  or  whatever  his  call- 
ing, should  be  considered  how  he  can  employ 
a  few  partly  disabled  men,  and  thus  do  some- 
thing more  in  carrying  the  burdens  of  the 
war. 

Many  a  machine  shop  can  use  a  certain 
number  of  one-armed  and  one-legged  men 
with  hardly  any  loss  of  efficiency.  The  Hos- 
pitals Commission  sends  them  out  better  pre- 
pared to  lessen  the  effect  of  their  disabilities 
than   the   wounded    soldiers   of  other  wars. 

In  a  recent  campaign  to  raise  money  for  the 
British  Red  Cross,  two  officers  totally  blind 
from  the  effects  of  wounds  appeared  before 
the  public.  Both  had  been  trained  in  the 
wonderful  establishment  in  England  administ- 
ered by  Sir  Arthur  Pearson.  One  of  these 
blind  officers  is  now  employed  as  an  expert 
electrician,  while  the  other  is  a  competent 
actuary  and  already  engaged  in  soliciting  life 
insurance. 

Totally  blind  men  are  being  trained  as 
stenographers,  taking  short-hand  notes  by  a 
system  which  enables  them  to  be  read  by 
touch  before  being  read  by  the  same  blind 
operator.  Some  of  these  men  are  already 
more   efficient   than   the   average  stenographer. 


MEMBERS   AND   VISITORS   AT 
CONVENTION. 

(Continued  from  page  34.) 
Son,  Gananoque.  Ont.  ;  A.  J.  Wright,  Hamilton  ; 
C.  W.  Conn,  Tillsonburg,  Ont.  ;  E.  R.  Ryweld, 
Auto  Strop  Safety  Razor  Co..  Toronto;  J.  C. 
Kayser,  Simcoe,  Ont.  ;  F.  W.  Davis,  Sanderson 
Pearcy  &  CoH  Toronto ;  C.  M.  Frankel,  Na- 
tional Electric  Heating  Co.,  Toronto;  Nelson 
Mills,  Mills  Hardware  Co.,  Hamilton:  S.  Y. 
Dingee  and  R.  0.  Stevens.  Henry  .Disston  &  Sons, 
Ltd.,    Toronto ;    Ed.    Wanless,    Chatham,    Ont.  ! 


W.  H.  Bateman,  Gendron  Mfg.  Co.,  Toronto ; 
J.  McMaster,  Paterson  Mfg.  Co.,  Toronto;  Ed 
Xherrett,  Berry  Bros.,  Inc.,  Hamilton  ;  S.  W 
Turnbull  and  S.  B.  Loughrey,  Hamilton  Whip 
Co.,  Hamilton  ;  Gordon  Colton,  Burlington 
Ont.  ;  S.  B.  McClung,  Trenton  ;  C.  II.  Hopper 
Canadian  Westinghouse,  Hamilton,  Ont. ;  John 
Caslor,  Toronto  ;  D.  Murphy,  Bird  &  Son  Tor- 
onto ;  C.  Gendron,  Penetang ;  R.  Hadden'  Pic- 
^on  i,„  T-  Coleman,  New  Dundee,  Ont. ;  Fred 
C  McCrory  Banwell-Hoxie  Wire  Fence  Co! 
T>amiIt0n'  0nt;  M-  Herod.  Dunlop  Tire  & 
»  Aber™Goods  Co-  Hamilton  ;  H.  W.  MeConnell 
r;  m Bdington,  A.  J.  Hare,  A.  Ramsay  &  Son 
P»titt  °ntreai;  Bo  E-  Webster,  Hamilton;  H. 
Petitt,  Canada  Steel  Goods  Co.,  Hamilton- 
Norman   A.    Wylie,    Sheet   Metal   Products   Co 

HSln;C'/nTS°5'  Canada  Steel  Goods 'Co. 
Hamilton  ;  J.  H.  Shafer,  Allith  Mfg.  Co  ,  Ham- 
ilton ;  Weston  Wrigiey,  Toronto ;  J.  R.'  Cuth- 
bertson  Louden  Machinery  Co.,  Guelph,  Ont.  ; 
«;«•?•  potter  and  W.  B.  Philbrick,  Gillette 
uaffjy  ,?azor  Co->  Montreal,  Que.;  G  D  Davis 
H.  M.  Reid,  T.  B.  Costain,  H  T  Hunter  J  G' 
Lorriman,  Hardware  and  Metal,  Toronto-   Geo' 

Ont.,  HE.  Pattenson,  G.  H.  Clark  &  Co 
Niagara  Falls,  N.Y.  ;  J.  McMartin,  Lowe  Bios" 
Ltd.,  Toronto  ;  J.  H;  Esplen,  Creeper  &  Griffin" 
Owen  Sound  Ont. ;  L.  C.  Flaherty'  A damTon 
ciff.(T°"KII\miUonT;  G-  D-  Hubbart  Crie 
a  V  r:  ?'  "°Pe-  Perth,  Ont.;  F.  A.  Coons 
'  bW(^,&  Co"  Winchester,  Ont.  ;  Wm  Hart' 
Brol'  ^o&^Vt  J  iC'arkson,  Hkrtoan 
Kent'  k-n,  ?.d;  P'  .JV,Cain'  Alliston;  E.  E. 
S  Hnh  G*rvl"  &  Co.,  Hamilton  ;  Fred.  B 
Smith,  Be  eville,  Ont.  ;  T.  R.  Palmer,  Bird  & 
Son  Hamilton;  Blake  Booth,  Hamilton  ;  Ja* 
McGregor,  Caledonia,  Ont.;  Donald  McGregor 
V,a'!doma;  ,S;  D-  Baby,  Hamilton,  Ont -g  J 
Preeter,  Zurich   Ont. ;  D.  Mistele,  Rodney,  Ont 

On     ■   w'a  SRrat£°rd  V,W-  D-  Stinson-  Omemee 

Weston  Onf  w^n  °t"  -W,a  :  A\  M-  01dham 
Ti»  £%'  v  -',*W-  ll-  Laidlaw.  Laidlaw  Bale 
Ont  ?  W  l ^lt0",\  "k  H"  Pickett,  Hamilton! 
Twint^  H  w^S"'  ^W  =  MUton  Rossiter 
ioronto,   H.   E.   Fenwick,   Parkdale  Furnace  & 

a  ftrhdWarre  2°-  pronto  ;  B.  J.  Hobbs,  Toronto 
Arthur    Lake,    Toronto;    R.    W.    Virgo     Ottawa 

OnrDt  ^V.Tnt0TJ  h  R'  PeartSRockwood* 
r  w  rr.  C;,St5Jcl^r'  Bond  Hdwe.  Co.,  Guelph 
C\H"  TTrJIf?,rd'  Toronto;  J.  McFadden  Tor- 
»"»:  *■  S-  Buscombe,  Rice  Lewis  &  Son,  Tor- 
onto ,  Norman  C.  Haiden,  Lyons  &  Marks  Tor- 
onto ;  Root.  Smith,  Bolton,  Ont.  ;  W  E  Piatt 
Toronto;  J  E.  Booth,  Sanderson,  Pearcy  &  Co 
H»2Eto:  Overton  McNicholl,  Toronto;  J  E 
wnT^t°\K-  *W-  Mathewson,  Toronto;  Geo.  A. 
Elliott,  Brantford,  Ont;  James  Clarke  Mc- 
Artbur    Irwin      Ltd.,    Toronto;     Fred.    Murrv 

SSSSP'  2?  -;,:-  H-  J3'  Moore'  Oakville,  Ont. ;  F 
Phillips,  On  ha:   D    Cinnamon,  Lindsay,  Ont. 

'sWtntnl  w'V^'ry  Mfg-  Co-  Toronto;  H 
!>tainton,  W.  F.  Heideman,  ,T.  W.  Peacock    Tor 

F«°„i  °w  %  Fi^heimer,'MiIverton!COnt.7  J 
Ont  W^na,TP^  Ranw^'-Hoxfo  Co.,  'Hamilton 
„af'-'  n  ™^neaAyJ!an'"iian  Hardware  Jour- 
nal. D.  Wahlman,  Banwell-Hoxie  Co  Hamil- 
ton :  W.  H.  Bartlett.  St.  Mary's  Hardware  Co 
St.  Mary's.  Ont.  ;  Geo.  Hancock,  Port  Hope' 
Ont.  :  John  W.  Lent,  Cobourg,  Ont.  ;  H.  Brooks' 
McClarv  Mfg.  Co.,  Hamilton,  Ont.;  O.  S.  Red- 
dick.  Madole  Hardware,  Napanee,  Ont.;  Albert 
Webber.  Merrick  Anderson  Co.,  Winnipeg,  Man.  ; 
T.  F.  Benford.  Brandram^Henderson,  Toronto ; 
G.  A.  Binns.  Newmarket.  Ont.;  R.  McGregor 
Oakville:  Wm.  T.  Kelly,  Ontario  Lantern  & 
Lamp  Co.,  Hamilton  ;  F.  J.  Penberthy,  Lowe 
Bros.,  Toronto;  L.  Fowler,  Sudbury.  Ont.;  C. 
E.   Warner,   McGregor  &  Co.,   Caledonia,    Ont.  : 

D.  G.  Clarke,  Hamilton ;  E.  M.  Clipsham  & 
Sons,  Ltd.,  Gravenhurst :  W.  J.  Bell,  Beeton, 
Ont. ;  J.  B.  Maclean,  Hardware  n  Metal,  Tor- 
onto ;  Geo.  E.  May,  Toronto  ;  Fred.  B.  Wilson, 

E.  T.  Wright  &  Co.,  Hamilton  ;  A.  G.  Mclntyre 
and  C.  W.  Robinson,  Mclntyre  &  Taylor,  Tor- 
onto ;  E.  T.  Carter,  Jarvis,  Ont. ;  G.  W.  Wallace, 
Toronto  ;  G.  M.  Dunk,  Montreal ;  W.  J.  Carter, 
Picton,  Onf.  A  large  number  of  manufacturers 
and  travelers  were  in  Hamilton  during  the  Con- 
vention, who  did  not  enter  their  names  on  the 
Convention  register. 
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BY  THOMAS  STANFIELD 


THE  article  described  in  this  is- 
sue, for  which  a  pattern  is  to  be 
developed,  is  of  somewhat  dif- 
ferent line  to  any  other  previously 
shown,  that  of  a  one-piece  pattern  for 
a  garbage,  or  ash  chute.  Not  only  can 
it  be  used  for  a  chute,  but  also  for  a 
round  to  square  branch  of  a  furnace 
pipe;  it  sometimes  is  necessary  to  make 
a  Y  branch  from  round  to  square  fan 
system  piping.  However  we  will  call  it 
a  chute  outlet,  the  square  being  the  lid 
or  in'et  to  the  chute. 

First,  determine  the  diameter  of  the 
round  part,  and  draw  the  plan  G  and 
from  sides  of  circle  project  lines  up- 
ward as  shown  at  A  B  F  E.  Then  draw 
centre  line  X  X,  cutting  through  cen- 
tre of  line  F  E  from  centre  of  circle  G. 


Now  take  a  45  degree  triangle  and  draw 
a  line  from  X  on  line  F  E,  as  shown  at 
D,  and  again  draw  line  D  C  by  re- 
versing the  position  of  the  45  degree 
triangle.  It  will  be  seen  that  the  sides 
from  X  to  D  to  C  form  nearly  two 
sides  of  a  square.  Now  divide  the  right 
hand  side  of  the  circle  G  into  8  equal 
parts.  It  will  be  noted  that  the  line 
CD  is  simply  the  length  of  the  side 
of  square  opening  and  may  be  any 
length.  Next  drop  a  line  from  C  des- 
cribing line  J  K  and  again  another  line 
from  point  D  until  the  line  H  I  is 
drawn.  Now  connect  J  and  H,  K  and  I. 
To  complete  the  elevation,  draw  lines 
from  points  9  1  to  91,  which  is  the 
centre  of  both  plan  and  elevation.  Next 
draw   line   from   8   2   to   2\  and  so   on 


until  all  the  dotted  lines  shown  are  com- 
pleted. 

The  next  step  is  to  find  the  true  length 
of  lines  C,  51,  41,  etc.,  and  D  E,  6',  7\ 
etc.,  then  draw  the  triangular  lines  from 
points  H  I  J  K  to  the  circle  G,  1,  2.  3, 
4,  5,  6,  7,  8,  9,  viz.,  H  to  5  and  J  to  5, 
4,  3,  2,  1,  and  K,  1  to  5,  with  I  to  (5,  7, 
8  and  9. 

It  will  be  noted  that  only  one-half  the 
pattern  is  developed,  but  it  is  simply  a 
matter  of  turning  over  the  pattern  at 
points  X  X  to  complete. 

First,  lay  off  two  lines  the  length  of 
A  F  in  elevation  and  the  same  distance 
apart  equal  to  one-quarter  of  the  cir- 
cumference of  the  round  piece,  see  A, 
F,  I,  D  in  pattern,  next  develop  the 
(Continued  on  page  49) 
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II  A  R  D  W  A  RE    AND    M  E  TAL 


% 


A  BiMIWwMghat  Counts 


Make  a  record  count  in 
your  paint  sales  this  sea- 
son. 

Jamieson's  Pure 
Prepared  Paints 

and  Varnishes 

• 

will  bring  you  the  desired  results. 
They  hit  the  mark  of  satisfaction 
with  customers  and  make  your 
cash  register  jingle  with  profits. 

Our  proposition  deserves  your  con- 
sideration.     Ask    for   particulars. 

R.  C.  Jamieson  &  Co., 

LIMITED 

MONTREAL,  CANADA 

Est'd.  1858 
Owning  and  operating  P    D.  Dods  &  Co.,  Limited 


The  Best 
Wall  Finish 


Leads  All 
Other  Finishes 


CEIUNG 


Kills  Suction. 
Fdr  Sue  By  All  Dealers. 


The  Best  WallFinish 


* 


LET  Muresco  help  to  pull  business  to  your  other  lines — it  is 
a  quick  seller  because  most  economical — it  is  less  in  first 
cost — and  lasts  longer  in  wear.     Customers  like  it  because 
it  is  easily  applied  and  is  easily  renewed. 

Muresco  has  unlimited  uses  and  for  this  reason  you  have  a  wide 
selling-  scope.  It  is  suitable  for  cottage,  large  residence  or  public 
buildings. 

Push  Muresco  and  it  pulls  other  sales  in  its  train. 
Replenish  your  stock  now. 

Benjamin  Moore  &  Co..  Limited 

WEST  TORONTO 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


54 

m 


February  24,  1917. 


we; 


LY  PAINT  MARKETS 


MONTREAL 

MONTREAL,  Feb.  21.  —  Paint 
market  conditions  this  week 
are  in  almost  every  respect 
firm.  There  is  an  uneasiness  as  regards 
mixed  paint  prices,  with  a  tendency  to 
advance  unless  conditions  affecting  raw 
materials  improve.  Linseed  oil  is  all  but 
unquotable.  Putty  is  very  firm.  White 
lead  in  oil  looks  like  another  advance 
shortly.  Shellac  is  firm  and  scarce. 
Glass  seems  to  be  decidedly  on  the  verge 
of  a  considerable  advance  in  the  United 
States  and  locally  also.  Prices  have  been 
announced  on  Paris  green,  and  demand 
is  coming  along  with  the  usual  season's 
activity.  Market  business  is  much  ham- 
mered 'by  railway  congestion  at  present, 
this  affecting  deliveries  to  the  retailers 
in  the  country  as  well  as  affecting  sup- 
plies to  the  manufacturers. 

Indications  Towards 

Mixed  Paint  Advance 

MIXED  PAINTS.— Owing  to  the 
situation  affecting  linseed  oil  so  seriously 
at  present,  and  owing  to  general  diffi- 
culties affecting  the  metal  markets  upon 
which  paint  manufacturers  depend  for 
basic  ingredients  of  paints  as  well  as  the 
still  rather  serious  conditions  affecting 
all  raw  materials  used  in  the  paint  trade, 
there  is  once  again  a  hint  that  paint 
prices  are  still  far  from  settled  at  their 
present  level.  While  to  advance  prices 
at  this  time  with  spring  trade  deliveries 
in  hand,  and  all  spring  trade  orders  not 
yet  in,  would  be  a  step  unfavorably  re- 
garded by  the  paint  manufacturers,  still 
the  situation  is  pressing  upon  them  so 
hard  that  opinions  are  expressed  point- 
ing to  the  possibility  of  advances  being 
unavoidable  should  market  conditions 
for  raw  materials  go  still  firmer.  With 
the  production  of  linseed  oil  so  seriously 
set  back  at  present,  there  are  chances 
that  this  ingredient  of  paints  may  re- 
main steadily  high-priced  for  a  consider* 
able  time,  and  this  in  itself,  regardless 
of  other  conditions,  would  almost  com- 
pel higher  prices  for  paints.  Cost  of 
containers  is  also  a  factor  bearing  seri- 
ously on  the  prospect  of  mixed  paint 
prices  al   present. 

T An  seed  Oil  All 

But  Off  Market 

LINSEED  OIL.  -Owing  to  the  seri- 
ous conditions  brought   about    by  railway 


embargoes,  and  the  general  congestion 
of  traffic  resulting  therefrom,  there  is 
practically  no  market  in  linseed  oil  for 
the  present.  Crushers  are  making  the 
best  of  the  situation,  but  are  not  looking 
for  business  for  the  time  being,  but  con- 
centrating their  energies  on  the  effort 
to  secure  supplies  of  flaxseed  as  soon  as 
at  all  possible.  Even  with  the  best  of 
efforts,  it  may  be  some  time  before  the 
situation  is  relieved.  Most  of  the  paint 
manufacturing  firms  are  not  quoting 
linseed  oil  at  all,  and  those  willing  to 
mention  a  price  are  only  in  the  market 
to  oblige  steady  customers,  and  will  not 
quote  for  or  supply  more  than  single 
barrel  lots.  The  prices  mentioned  in 
this  connection,  though  they  can  hardly 
be  considered  regular  market  quotations, 
are: 

Linseed  oil.  Raw.       Boiled. 

In  1-bbl.  lots  only $1.32V2         $1.35 

Turpentine  in  Firm 

But  Average  Market 

TURPENTINE.— Market  for  turpen- 
tine remains  in  condition  similar  to  that 
prevailing  last  week,  but  the  higher  quo- 
tations given  last  week  are  this  week 
shaded  down  a  little,  as  the  firmness 
then  prevailing  has  eased  off  to  some  ex- 
tent, and  lower  quotations  are  mention- 
ed. There  is  no  special  indication  one 
way  or  the  other  in  turpentine  this  week, 
but  the  market  continues  firmish,  with 
demand  normal,  and  supplies  causing  no 
immediate  anxiety.  Prices  quoted  are  as 
under,  the  most  general  price  being 
about  80  cents : 
Turpentine.  Per  Imp.  gal. 

1-bbl.   lots    77-80-84c 

2-4  bbls 76-79-83c 

5-10    bbls 75-78-82c 

Top  Price  Still  to 

Reach  in  White  Lead 

WHITE  LEAD  IN  OIL.— Once  again 
pig  lend  has  gone  to  higher  levels  in  the 
New  York  market,  and  the  difficulties 
affecting  transportation  are  making  the 
price  of  the  metal  still  higher  in  Mont- 
real, lead  being,  in  fact,  at  its  highest 
record  now  in  the  -metal  markets  of  Can- 
ada. This  fact,  coupled  with  the  serious 
conditions  affecting  linseed  oil,  makes 
the  prospect  of  a  further  rise  in  price 
for  white  lead  in  oil  almost  Self-evident. 
But  so  far  as  the  present  week  is  con 
cerned    prices    for   white   lend    in    oil    re- 


main as  quoted  last  week,  when  the  ad- 
vance to  $14.80  per  hundred  pounds  in 
one  ton  lots  was  made.  It  is  felt  by- 
most  manufacturers  of  paints  that  white 
lead  in  oil  can  hardly  escape  a  further 
rise  in  price  within  a  very  short  time, 
and  dry  white  lead,  in  fact,  has  gone 
considerably  firmer  since  the  prices  ot 
white  lead  in  oil  were  last  advanced. 
White  Lead  in  Oil :  Per  10-0  lbs. 

In  1-ton  lots  $14.80 

In  5-ton  lots  14.50 

Less  than  ton  lots 15.10 

Glass  Almost  Sure 

To  Advance  Shortly 

GLASS  AND  PUTTY.— As  indicated 
in  last  week's  HARDWARE  AND 
METAL  report  on  the  subject,  glass  is 
in  a  very  firm  market  at  present  in  Mont- 
real and  district,  and  beyond  doubt  there 
will  be  advances  before  long.  Informa- 
tion by  wire  from  the  United  States  to 
one  of  the  leading  glass  dealers  in  Mont- 
real this  week  pointed  unmistakably  to 
a  forthcoming  advance  in  cost  of  glass* 
how  soon  the  advance  may  take  place 
was  not  stated,  but  it  may  happen  quite 
shortly.  At  present  glass  is  being  dis- 
posed of  in  Montreal  at  prices  below 
cost,  even  should  there  be  no  advance. 
Putty  which  advanced  last  week  is  still 
in  exceedingly  firm  market,  and  there 
will  probably  be  further  advances  in 
putty  unless  the  situation  affecting  lin- 
seed oil  and  the  importation  of  whiting 
is  most  unexpectedly  and  most  thor- 
oughly altered  for  the  better  within  a 
few  days,  which  seems  a  most  unlikely 
eventuality.  Putty  by  the  last  advance 
was  quoted  at  $3.10  per  hundred  pounds 
for  bulk  in  barrels,  taken  in  five-ton  lots. 
In  irons,  putty  is  $3.55  per  hundred 
pounds,  in  bladders;  in  barrels,  $3.80 
per  100  pounds,  and  in  kess  holding  100 
pounds,  $3.00  per  hundred  pounds. 

Shellac  Shortage 

Keeps  Market  Firm 

SHELLAC. — There  is  great  firmness 
in  the  market  for  shellac  owing  to  short- 
age, and  I  lie  effect  of  the  embargo  placed 
by  the  British  Government  on  exports 
from  India.  Prices  quoted  in  Montreal 
by  a  firm  fairly  well  placed  as  regards 
stocks  and  expected  supplies  were  $2.65 
per  gallon  for  orange,  and  $2.90  per  gab 
for  white.  The  spirit  has  been  advanc- 
ing in  price  seriously  of  late  also.  Other 
quotations    for   shellac   in    Montreal    are 
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Whether  he  be  the  experienced,  discriminating  master-painter, 
or  the  householder  who  comes  to  you  for  advice  on  his  first  paint- 
ing job— 

You  are  doing  what  is  right,  advising  for  the  good  of  the  cus- 
tomer and  for  your  own  profit  when  you  recommend 


BH 


"English  '* 

PAINT 


70%PureWhiteLead 
30%  PuremiteZmc 
100%  Pure  Paint 


The  modern  painter  knows  that  the  formula  for  B-H  "English" 
Paint  is  scientifically  correct — that  it  is,  from  all  standpoints — 
protection,  endurance,  appearance,  economy — the  proper  paint 
to  use. 

He  has  used  it  on  many  a  job,  and  it  has  helped  to  make  his 
reputation  as  a  painter. 

The  householder  expects  you  to  be  his  guide  in  making  a  selec- 
tion. If  you  sell  him  B-H  "English"  Paint  you  are  assured  of  a 
satisfied  customer. 

Sell  the  Paint  of  no  Complaint. 


Montreal 


Halifax 


St.  John 


Toronto 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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$3  per  gallon  for  orange,  aud  $3.25  for 
white.  It  is  undoubtedly  a  firm  market, 
and  none  tod  plentifully  supplied. 

Prices  on  Paris 

Green  Announced 

PARIS  CiRi!i&— Prices  on  Paris 
green  have  arrived  with  the  first  stir-" 
rings  of  spring  fn  the  air,  and  demand 
for  this  product  used  so  extensively  in 
the  country  is  setting  in  strongly.  The 
quotations  for  Monro's  are:  300-lb.  kegs, 
43%c;  50  and  100-lb.  drains,  44%c;  25- 
II).  drums,  45e;  1-lb.  papers,  47c;  1-lb. 
tins,  48e;  l/2-lb.  papers,  49c;  i/2-lb.  tins, 
50c.  There  is  a  %c  advance  on  these 
prices  for  Toronto,  Hamilton,  and 
London. 


TORONTO 

TORONTO,  Feb.  23.— New  prices 
on  Paris  green  have  been  an- 
nounced locally  during  the  week 
aud  quotations  are  in  the  neighborhood 
of  4!/4c  per  pound  higher  than  the  open- 
ing price  of  last  year.  White  lead  in 
oil  is  in  firm  market  due  to  the  great 
strength  in  pig  lead  and  the  high  prices 
prevailing  for  linseed  oil.  Some  jobbers 
have  not  been  shipping  very  much  on 
their  mixed  paint  orders  for  spring  ow- 
ing to  the  acute  railway  situation.  Re- 
ports from  some  of  the  manufacturers 
continue  satisfactory  as  to  the  way  book- 
ings are  being  made  for  spring  trade. 

More  Linseed  Oil 

Dealers  in  Market 

UNSEED  OIL.— Some  dealers  in  lin- 
seed oil  who  have  been  out  of  the  mar- 
ket for  some  time  past  came  back  dur- 
ing the  week  with  quotations.  In  one 
instance  where  the  quotation  is  lower 
than  those  recorded  last  week  the  eon-, 
cera  makes  it  clear  that  they  will  sell 
only  in  single  barrel  lots  and  that  to 
their  customers.  The  price  in  this  in- 
stance was  $1.35  per  gallon  for  raw  and 
$1.37V2  for  boiled.  Another  dealer  who 
has  been  out  of  the  market  for  some 
time  came  back  and  quoted  raw  at  $1.39 
and  boiled  at  $1.42.  ;  The  market  price 
that  prevailed  more  generally,  however,, 
was  $1.40  for  raw  and  $1.43  for  boiled 
in  one.  to  two  barrel  lots.  The  situation 
with  respect  to  getting  seed  from  the 
'  Canadian  West  has  improved  but  little 
during  the  week.  Some  of  the  crushers 
have  the  seed  already  loaded  from  the 
elevators  but  when  they  will  be  able 
to  get  it  moved  is  another  question.  If 
prompt  shipment  were  made  and  de- 
livery secured  by  the  crushers  in  the 
East  it  would  fake  al  least  six  weeks 
before  this  oil  could  be  placed  into  con- 
sumptive channels.  Inspections  of  cars 
of  flaxseed  at  Winnipeg  during  the  week 
were  heavier  than  lasl   week  by  ten  cars. 


For  the  week  ending  with  Wednesday,  78 
cars  passed  inspection  as  against  68  cars 
for  the  same  period  preceding.  Flax- 
seed showed  a  slight  firmness  in  price 
during  the  week,  the  cash  product  being 
quoted  at  $2.50  per  bushel  at  Winnipeg 
on  Wednesday  of  last  week  while  on  the 
same  day  during  the  present  week  it 
closed  of  $2.5314.  Demand  for  linseed 
oil  has  been  comparatively  light  during 
the  week.  The  determining  factor  in 
the  market  continues  to  be  the  freight 
situation.  When  relief  from  that  quart- 
er remains  to  be  seen. 

Raw,  Boiled. 

Per  gal.  Per  gal. 

1  to  ;  .bhis.  M.35— si. -10    $1.37%— fl.  £3 

3   to  5   libls —  1.3i>       .  . —  1.42 

6  to  9  bbls —  1.37       —  1.40 

Turpentine  Easier, 

But  No  Decline  As  Yet 

TURPENTINE.— There  has  been  an 
easier  feeling  in  turpentine  during  the 
week  as  a  result  of  the  situation  in  the 
primary  market,  where  the  market  was 
dull  and  quoted  x/2c  per  wine  gallon  low- 
er than  at  the  same  time  last  week. 
There  is  not  a  heavy  demand  for  this 
commodity  at  the  present  time.  Some 
dealers  anticipating  there  may  be 
trouble  in  getting  further  supplies  for- 
ward owing  to  the  railway  situation 
have  decided  to  conserve  their  stocks 
and  will  sell  only  in  single  barrel  lots  to 
their  customers.  There  is  a  weakness 
in  the  local  market  which  to  some  deal- 
ers indicates  that  lower  prices  would 
not  be  improbable  in  the  near  future. 
Quotations  remains  the  same  as  last 
week. 

Per   Imp.   gallon. 

1  barrel    lots    $0.75-0.81 

2  to  4  barrels  0.74-0.80 

5-gallon  lots    0.80-0.88 

White  Lead  in  Oil 

In  Increasing  Firmness. 

WHITE  LEAD  IN  OIL.— Following 
the  advance  of  50c  per  hundred  pounds 
in  white  lead  in  oil  that  was  recorded 
last  week  there  is  increasing  firmness  in 
the  market  due  to  the  situation  in  p% 
lead.  In  the  New  York  market  pig  lead 
sold  during  the  week  as  high- as  $11.50 
per  hundred  pounds,  as  compared  with  a 
quotation  of  $9.25  to  $9.75  at  the  time 
of  writing  the  previous  week  and  with 
$8.50  two  weeks  ago.  There  is  a  strong 
position  in  the  pig  lead  with  very  little 
ottered.  Quotations  during;  the  week  in 
the  New  York  market  ranged  from  $10 
to  $10.(i2'.j.  In  the  local  market  pig  lend 
was  quoted  at  $12.25  per  hundred 
pounds  With  the  high  price  of  linseed 
oil  and  the  difficulty  crushers  are  ex- 
periencing in  getting  seed  all  things 
have  operated  to  put  still  greater  firm- 
ness in  the  market.  Higher  prices  for 
while  lead  in  oil  would  not  come  as  a 
surprise.       Prices     remained      unchanged 
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during  the  week-  at  $15.30  per  hundred 
pounds  in  small  lots  and  $15  in  ton  lots. 

Paris  Green  Prices 

Have  Been  Announced 

PARIS  GREEN.  —  New  prices  have 
been  announced  on  Paris  Green  during 
the  past  which  which  are'  in  the  neigh- 
borhood of  4V4C  higher  than  the  opening- 
prices  of  last  year.  Former  prices  have 
been  withdrawn-  for  some  time  and  the 
announcement  of  prices  have  been  await- 
ed for  some  weeks.  As  the  season  for 
the  use  of  Paris  Green  approaches  there 
is  renewed  interest  in  the  commodity. 
Following  are  the  prices  on  two  of  the 
well-known  brands : 

Canada  Paint  Berger's 
Per  100  lbs.  Per  100  lbs. 

00O   barrels    $43  75  $44  50 

250-lb.   kegs    44  00  44  75 

100-lb.   drums" 45  00  45  75 

50-lb.   drums    45  00  45  75 

25-lb.   drums    45  25  46  00 

1-lb.   papers   47  25  48  00 

%-lb.    papers    49  25  50  00 

1-lb.   tins    4S  25  49  00 

Last  season  the  1-lb.  papers  opened  at 

$43  per  hundred  pounds,  while  this  year 

the  opening  price  is  $47.25.    Other  styles 

of  packages  show  approximately  the  same 

differential  over  last  year. 

Mixed  Paints  Reflect 

Firmness  in  Oil  Market 

MIXED  PAINT.— With  the  firmness  in 
the  linseed  oil  market  and  high  prices 
prevailing,  together  with  higher  prices 
for  white  lead  and  a  tendency  to  still 
higher,  paint  men  incline  to  the  opinion 
that  higher  prices  for  mixed  paints  will 
come  if  the  present  situation  continues 
long  or  grows  more  acute.  Dealers  for 
the  most  part  report  trade  in  mixed 
(taints  continuing  satisfactory.  They 
anticipate  the  demand  will  run  more  to 
mixed  paints  in  view  of  the  high  prices 
prevailing  for  linseed  oil  and  white  lead 
in  oil. 

Glass  and  Putty 

Both  in  Firm  Market 

GLASS  AND  PUTTY.  —  Prices  for 
glass  locally  have  held  at  the  quotations 
of  recent  weeks  of  15  per  cent,  discount 
off  list.  Dealers  are  firm  in  their  asser- 
tion that  they  can  see  nothing  but  higher 
prices  in  view  of  the  situation  with  man- 
ufacturer's in  the  United  States.  Higher 
prices  in  that  quarter  have  not  been  an- 
nounced generally  by  all  the  manufac- 
turers, but  it  is  understood  one  of  the 
large  manufacturers  has  announced  that 
their  prices  will  be  sixteen  per  cent. 
higher.  Prices  of  most  of  the  manufac- 
turers are  still  withdrawn.  Putty  is  also 
in  firm  ma  rket  due  to  the  scarcity  of  whit- 
ing and  linseed  oil.  Prices  held  during 
the  week  at  the  advance  of  20c  per  hun- 
dred announced  last  week.  Bulk  putty  in 
casks  is  quoted  at  3.40  per  hundred 
pounds  in  less  than  ton  lots. 
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HIGHEST  QUALITY 

MADE  in  CANADA 


Our  Four  Leaders 

Canada  Brand  Pure  Paints 

(Quality  Guaranteed) 

Canada  Brand  Floor  Paints 

(Surpassed  by  none) 

Jas-per-Lac  Specialties 

The  Present-Future  Finish 

Jas-per-ite  Varnish 

The  Present-Future  Varnish 
Manufactured  only  by 

Ottawa  Paint  Works 

Limited 
Ottawa,    Canada 

Toronto  Branch : 

153  DUCHESS  STREET,  TORONTO 
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Why  it  pays  to  feature 
Berry  Brothers'  brands 

Consumers  are  getting  more  and  more 
varnish  wise.  The  price  per  gallon  is 
no  longer  such  a  deciding  factor  as  it 
was.  Ultimate  economy  in  varnish 
buying  is  known  to  be  determined  by 
quality,  adaptability  and  uniformity. 

For  over  half  a  century  these  features 
have  been  recognized  in  all  Berry 
Brothers'  products  by  discriminating 
buyers. 

Write  for  our  price  list  and  interesting  dealers' 
proposition. 

BERRY  BROTHERS 
|  tlNCOH.POR.ATCD>  »       ^ 

forld's  LargestA&rnish  Makers  V 

Established  1858 

WALKERVILLE,  ONT. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,    22    long    black,    22    long, 

I  smokeless,  20%j  22  ehon  lesmok- 
or  22  long  lesmok,  20%;  22  short, 

.  smokeless,  20% ;  22  long  rifle, 
black,     22     long    rifle    smokeless, 

I  7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60%;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,    add,    25%;    bullets,    add 

j  40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

•'Dominion"  Loaded  Paper 
Shells    "Crown"     Black     Powder, 

.10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;     "Regal"     Dense    Smokeless 

:  Powder,      2%%      off     list;     "Im- 

\  perial"  Shells,  both  Bulk  and 
Dense     Smokeless     Powder,     net 

.list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  00  days 
net. 

P.O.B.  Montreal,  Toronto,  Lon- 
'■  don,    Hamilton. 

AMERICAN    AMMUNITION. 

List    Prices. 

Subject    to   2y2%    discount. 

B.B.    caps.    $3.50    per    M.  ;    R.R. 

;  caps,  concave  ball,  $4.40:  22  short, 

j  $5;  22  long,  $0:  22  long  rifle,  $7; 

'.22  short  smokeless,  $5.25;  22  long 

smokeless,     $7.50;     22     long    rifle 

'  smokeless,   $8.75   per   M. 

j  Sporting  Cartridges  V  Centre 
!  F'™_  Smokeless— 303  Winchester 
;  £32-75  per  M. ;  303  Savage,  $72.25; 
302  British.  $95:  32  Winchester 
special,  $72.25;  38-55  Winchester, 
£/e;  401  Winchester  self-loading, 
$i0   per   M. 

,  Primers— Nob.  1.  1V2  and  2%, 
i$3.60;   Nos.  1  and  2  (100  in  B<&? 

$3.80:  Nos.  1-W,  1%-W,  2'/2-W 
.'and  3-W,  and  new  4,  5,  and  5'/, 
:  100  in  box,  $3.80:  Berdan  Nos  1 
;1%.  2  (250  in  box).  $2X0;  Berdan 

Nos.   1,  1%,  2   (100  in   box),  $3.80. 

Shot,  standard.  100  lbs..  Toron- 
(  to.  $14.50:  Montreal,  $14.25;  net 
!  extras,  as  follows,  subject  to 
•'•ns-h       discount      only:      Chilled. 

$150:  buck  and  seal,  80c-  No  ''8 
.  ball,  S1  20  per  100  lbs  :  bags  ies« 
•  than    25   lbs.:    %c   per    lb.:    f.o.h. 

Montreal,       Toronto,       Hamilton 

London.     St.    John     and     Halifax 

freight   equalized. 

Arr.ER   BITS 

Standard    List    Prices   per   dozen. 

3/10....$  fi.00  12/10....$  7.00 

4/10...  .     5.00  13/10....     8.00 

5/10....      5.00  14/10....      8.00 

0/10.  ...      5.00  15'16....     9  00 

7/10 5.00  10/10 0  00 

R/1fl 5  00  18/10 10  50 

9/10....     S.M)  20/10....    1?  00 

10/10....      ft  flO  24/10....    15  00 

11/RT....     7.00 


Discounts  from  Standard  List 
prices : 

Common,    65%. 

Ford's   Auger   Bits,   30   and   10%. 
Irwin   Auger  Bits,  40%. 
Gilmour   Auger   Bits,   60%. 
Roekford  Auger  Bits,  50  and  10% 

F.O.B.  Toronto,  Montreal, 
London   and    Hamilton. 

AXES 

Single  Bit,  doz 8  50    11  00 

Double  Bit   14  00    16  00 

Boys'    Axes    7  00      S  00 

Hunters'    Axes    5  75      7  25 

Bench— No.   2,    doz 10  00 

No.   3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices   range  from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra   Quality,  20,  5%. 
Standard   Quality,  40%. 
Side   Lace   Leather,   lb.. $1.35-51.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.65 

BELLS     (FARM) 

C  x  40  lb 2  00 

B   x  50  lb 3  60 

A   x   75  lb 4  75 

BOUTS    AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  20%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

5%. 
Machine    Bolts.    %    in.    dia.    and 

smaller.   20%. 
Machine   Bolts,   7-16   in.   dia.   and 

larger,   10%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  an-? 

smaller,  10%. 
Sleig.i    Shoe    Bolts,   7-16    in.    dia. 

and  larger,  5%. 
Coach   and   Lag  Screws,  30%. 
Skein    Bolts.   10%. 
Square  Head  Blank  Bolts,  10%. 
Bolt  Ends,  10%. 
Plow    Bolts,    10%. 
Elevator   Bolts,  15%. 
Fancy   Head   Bolts.  10%. 
Shaft   Bolts    ($3   list),   10%. 
Step   Bolts,   large  head    ($3)    list, 

10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,   net  list. 
Stove    Rods,    per   lb.,    9%o. 
Stove   Bolts.      55%. 
Tire   Bolts,  40%. 

F.O.B.  Toronto.  Montreal,  Lon- 
don   and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb..  0  10% 
BRASS  Per  lb. 

Spring,    sheets.    8    in.    wide, 

up   to  20  gauge   0  00 

Rods,  base  V,  to  1  in.  round  0  55 
Tubing,  seamless  base  ....  0  57 
Tubing,  iron   pipe  size,  1  in. 

base     0  54 

Copper    IPS 0  58 

BARS    (Clotlies) 

3   sections,   4   ft.,   doz 5  50 

3   sections,  5  ft,,   doz 0  80 

3  sections,  6  ft.,  doz 8  20 

BOILERS    (Ranije> 

30-gal.    Standard     10  00 

30-gal.   extra    heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in. x24  In 7  00 

No.   2—18  in.x28  in 7  60 

No.   3--20  In.x30  In 8  00 


BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,   doz...  18  00 

Cork  covered,  doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 

Folding,   per  doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen   $175 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe     2  75      3  95 

Original   Globe   3  00      4  25 

Newmarket    King    4  25 

Diani'd    King    (Glass)    4  50 

Western    King    (Enamel) . .       4  75 

Wood,    double   faced 1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    840    25% 

No.  800  20  &  5% 

No.    838    25% 

No.    808    25% 

No.   804    30   &   5% 

Nos.   802,   842,   844   30% 

Nos.  810  and   814 15.5% 

Nos.   820   and   910   30% 

F.O.B.  Toronto,  Montreal,  Lon 
don.   Hamilton. 
Chicago  Spring  Butts — 
Chicago  Spring  Hinges,  10%. 
Triplex   Spring   Hinges,   40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (6000),    45, 

7%%. 
Chicago    Premier    (4000),   25%. 
Chicago  Ajax   (3000),  25%. 
Chicago   Fire   Station,    List. 
Lavatory     Door    Hinges,    20,    10, 

?%%. 

Chicago  Screen  Door  (2000),  50%. 
Chicago    Screen    Door    (3000),    25, 

5%. 
Non-Hold      Back      Screen      Door 

Steel,  40.  20%. 

F.o.b.    Chicago. 
CANS 

For     discount     on.     milk     and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  %  in.,  $7.80;  5-16  in.. 
$6.90:  %  in.,  $6:  7-16  in.,  $7.65; 
y2  in.,  $7.45;  %  in.,  $7.25;  %  in., 
$7.15;    %   in.,  $7;   1  in.,  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: %  in.,  $13;  5-16  in..  $11.10; 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in.,  $9.85;  %  in..  $9.65;  %  in.. 
$9.50:    %   in.,   $9.35:  1  in.,  $9.20. 

Fire  Welded— 7-16  in.,  $6;  % 
in..  $6:   %   in.,  $6:   %   in.,  $6. 

B.R  B.  Crane  Chain— %  in.,  $9 
per  100  lbs.;  5-16  in..  $S;  %  in., 
$7.20;  7-16  in.,  $7.20;  %  in..  $7.20: 
%  in..  $7.20;  %  in.,  $7.20;  cow- 
ties.  25%:  trace  chains,  25%;  dog 
chains,  37%%;  halter  chains, 
37%%;  tie-out  chains,  67%%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1.  $9:  No.  2.  $10:  No. 
3,  $11  ;  No.  4,  $13:   No.  5.  $10. 

List  prices  power  churns: — No. 
0,  $11:  No.  1,  $11:  No.  2,  $.12; 
No.   3.  $12:    No.   4.  $17:    No.  5.   $20. 

Discount  of  30%  f.o.b.  Toronto, 
namllton,  Fergus,  London,  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real.   Ottawa,    Kingston. 

St.  John,  NB,  25%,  out  of 
srfock 


CHOPPERS.      FOOD 

Universal    (doz.)—  London 

No.  0   $14  40      $13  80 

1  17  40    16  SO 

2  20  40    19  80 

3  25  SO    24  60 

CLOTHES    LINE    (Galvanized) 
No.  Per  M.  ft. 

17,  7-strand,  100-ft.  lengths.  .$0.40 

17,  7-strand,  50-ft.  lengths..  6.60 

18,  6-strand,  100-ft.  lengths..  4.95 

18,  6-strand,  50-ft.  lengths...  5.15 

19,  6-strand,  100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60 
COPPER  Montreal  Toronto 
Casting  ingot,  see  weekly   report 

Bars.   %  to  2  in 53  00    53  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  in.  52  50    53  50 
Copper  sheet,  tinned, 

14x60.    14    oz 54  50    54  25 

Copper    sheet,    plan- 
ished,   14x60   base.  61  00    60  00 
Braziers'     in     sheets, 

6x4    base    52  50    52  00 

COMBS 

Curry  combs,  list,   plus  10%. 

CORD    (SASH) 

No.  6,  lb o  46% 

No.    7,   lb 0  45% 

Nos.  8,  9,  10,  12   0  45 

CANADA   PLATES 
Prices  nominal. 

Montreal  Toronto 
Ordinary,  52   sheets..  7  00      7  90 
All  bright,  52  sheets.  7  75      8  15 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 
CHARCOAL   TIN   PLATES 
M.L.S.    and    Famous —        Per  box 

IC,  20x28  base   $22  00 

IX,  20x28  base    26  00 

IXX,   20x28   base    30  00 

IXXX,  20x2S  base   24  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base,  56  sheets  12  00 
IXXX,  20x2S  base,  56  sheets.  14  CO 
CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $16.50;   216   lbs.,  $17.50. 
COKES,    BRIGHT 
Bessemer   Steel — 

41x20  I.C|   base   9  50 

20x28  I.C..   double   box 19  00 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  5%  to  6c  per  lb. 
DRILLS 

Bit   Stock    Drills,   45%. 
Rd.   Shk.,  40%. 
Wood    Drills.  20%. 
"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I   X,  14  x  20  base   12  05 

I  X  X,  14  x  20  base 12  90 

ENAMELWARE 

See   prices   under  heading   Wares, 

etc. 
FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,  1S99.  % 

Great   Western,    Amer 60,2% 

Kearney    &    Foot,   Arcade.  60 

J.   Barton   Smith   Eagle .     60 

Dlsston    Brand    50 

Vulcan    Brand    60 

Globe     60 

Nicholson     50 

Ulnik    Diamond    50 

Delta    Files    40,  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and   Hamilton. 
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Tie  Your  Paint  Stock 
to  Our   Big   Advertising   Campaign 

A  stock  of  Canada  Paint  Products  on  your  shelves  will  enable  you  to  obtain  the 
full  benefits  of  our  big  Consumer  Advertising  Campaign  for  this  Spring,  which 
blankets  Canada  from  coast  to  coast. 

Our  products  will  be  brought  to  the  atten- 
tion of  every  user  of  paint  and  varnish,  not 
once,  but  several  times  during  the  next  three 
or  four  months. 


This  advertising  will  increase  the  volume  of 
sales  for  "C.P.  Full  Line  Agents"  and  it  will 
help  them  to  obtain  a  large  part  of  the  Paint 
and  Varnish  trade  in  their  districts. 

The  C.P.  trade-mark  marks  the  livest,  fastest  selling 
line  of  finishes  in  Canada.  The  quality  and  satisfac- 
tion in  the  first  order  makes  each  customer  a  perman- 
ent C.P.  user,  the  second  order  is  a  demand  for  "more 
of  the  same." 

If  you  want  to  know  about  the  proposition  that  is 
making  record  profits  for  Canada  Paint  Agents, 
ask  us  to  give  you  full  particulars. 

• 
The    Canada    Paint    Company,    Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


^■HB 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick    2  15 

Under  40   lbs 2  45 

Mounted   No.  115,  each 7  00 

Bi-Treadle,   each    6  75 

HALTERS   (SNAP  AND   RING) 
Doz. 
Russet    rope    shank,    1   ln...$  7  75 
Russet  rope  shank,  1%  in..     9  25 
Black   rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  iy4  In 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

lYt  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  In 16  25 

HALTERS   (SISAL) 
7-16  in.  gross,  $18;  9-16  in.,  $27. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
and  peavie  handles  25%;  maple 
cant  hook  and  peavie  handles, 
35%;  all  hickory  neckyokes, 
heavy  team  oval  and  round  whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes.  heavy  team  oval  and 
round  whiffletrees  25%;  ash  car- 
riage neckyokes  25%;  ash  and 
hickory  carriage,  buggy  and 
democrat  whiffletrees  35%;  twin 
neckyokes  40%;  chisel  and  file 
handles  40%;  Pearson  horse 
pokes  35%;  dictator,  Champion 
and  Climax  horse  pokes  30%; 
wood  bow  rake  25%;  wire  bow 
rake  30%. 

F.o.b.    St.   Thomas,    London, 
Strathroy. 

HANGERS.   BARN   ft   PARLOR 

Atlas.  No.  0  6  65 

Atlas,  No.  1   SO." 

Atln*.    No.    2    8  50 

Stearns.   4    In 0  70 

8 1  ea  rn s,   5   In 0  25 

Perfect,  No.  1   10  45 

Perfect,    No.    1  Vi    1'.'  on 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   banegrs,    doz 7  00 

Steel  track,  1>4   In 0  75-7  00 

HEATERS    (OIL) 

Perfection   No.   120,  N.P.,  ca.$3  35 

Perfection  No.  130,  n.iv,  ea.  :'.  75 

Perfection   No.  125,  Jap,,  ea.  3  23 

HINGES.    TEE   AND    STRAP 

List  Priced. 
Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5  inch    3  70  3  20 

8  inch    4  00  3  60 


8-i.ich  5  40  4  10 

10-inch  960  730 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject  to  discount  of  30  and 
5%   off  list. 

Light.  Strap.  Tee. 

3  in.,   doz.    prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
8  in.,  doz.  prs...     2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per  100  lbs...   7  00 

Over  14  in.,  per  100  lbs 6  50 

Extra   hooks    for    above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,  per  lb 6% 

P.  O.  B.  Toronto,  London,  and 
Hamilton,  Montreal. 

HOOKS,  GRASS  English 

Canadian      Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,  per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.90; 
No.  1  and  smaller,  $5.15;  show 
pattern,  No.  2  and  larger,  $5.15: 
No.  1  and  smaller,  $5.40:  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $5.35;  No. 
1  and  smaller,  $5.60;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25;  toe  weight  steel  shoes,  all 
sizes,    No.    1   to   4,   $7.75. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $2; 
No.  2  and  larger,  $1.90;  "Sharp" 
No.  2  and  larger,  $2.10;  "Sharp" 
No.  1  and  smaller.  $2.  Put  tip 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  V2  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.b.  Toronto   and    London. 

HAT  AND   COAT   HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON   AND   STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 3  40 

Refined  bar  steel 

Refined     Iron,     per 

100    lbs 3  65 

Angles    base  .... 

Horseshoe  Iron,  per 

100    lbs 3  65 

Norway   iron    10  25 

Mild    steel    4  30 

Band    steel     4  30 

Sleigh   shoe  steel..   4  30 


Tire   steel    4  50 

Too   calk    steel    ...  5  20 
Mining    tool    steel, 

per    lb 0  13'/.. 

Sheet  cyst  steel,  lb  .... 

Spring    steel     6  00 


4  00 
4  25 

4  40 
4  75 

4  25 

7  50 
4  25 
4  50 
4  50 
4  45 
6  00 


0  15 

0  25 
fi  00 


IRON,    TINNED 

72x30  up   to  24   gauge,   case 

lots     15  50 

72x30,  26  gauge,  case  lota..  16  00 

Less  than  case,  25c  per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set     1  15 

Mrs.   Potts,    No.   50,   nickel- 
plated,   per   set    1  30 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess    Electric,   each    3  20 

Gasoline  Sad  Irons  each...  3  75 
LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    ' 14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect 24c  ft. 

Faultless,  extra  heavy  ...  27c  ft., 
Hercules,  extra  heavy  ...  30c  ft. 
Mechanic,  extra  heavy   ...  32e  ft. 

Chair   ladders,   ea^h    2  00 

R.T.    Standard    18c  ft. 

B.T.     Economy     14e  ft. 

B.T.  Iron  Bound,  4-8  ft... 26c  ft. 
B.T.  Iron  Bound,  16  ft...  41c  ft. 
B.T.    Iron    Bound.    18   and 

20    ft 50c  ft. 

B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36    ft 19c  ft. 

40   to   44  ft 20c  ft. 

4S  to  52  ft 25c  ft. 

56   to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied 'with  supporting  legs  at 
three   times   the   price. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,  Montreal,  Stratford,  Fergus. 


LANTERNS 


Per  doz. 


Short    Globe,     doz 8  i50 

Jumbo,   doz 10  00 

Tap'd    Dash,    doz 11  25 

Search    Dash,    doz 11  75 

Searchlight,    No.    20,    doz...  19  50 

All    brass    24  75 

Little   Bobs    175      2  35 

Copper,  well  japanned,  doz.  14  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   blast,   short   0  65  0  75 

Cold   blast    0  75 

fold  blast,  short  ruby  2  95  3  00 
Cold       blast,       common 

ruby    2  75  Z  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2,  per. doz.  1  55 
Steel  Thumb,  No.  3,  per  doz.  2  10 
Steel  Thumb,  No.  4.  per  doz.  3  70 
TVn-n  Dour.  No.  5,  per  doz.  2  10 
Barn    Door.    No.   9,    per    doz.  3  20 

LEAD 

Pig.    see    weekly       Mont'l  Tor'to 
report.  Lb. 

Lead    wool    0  15    .0  15 

Sheets.    3%    lbs.    sq. 
ft 0  14      0  15% 

Sheets,    46    lbs.    sq. 

ft 0  14       0  15V, 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES   (WASHING) 

List  Each 

Canadian    9  00 

Dowswell     9  00 

Noiseless   15  50 

Hamilton    11  00 

Snowball     15  00 


Momentum    16  50 

New  Century,  style  A 16  50 

New   Century,   style   B 18  00 

Playtime,   engine   drive 19  50 

Ideal  Power    28  00 

Seafoam,    electric    102  00 

Seafoam,  engine  drive   44  00 

New   Idea,  eiectric    ... lot  00 

Sunshine    8  50 

Popular,   No.  1 9  50 

Economic    1150 

Champion    17  00 

New    Excell-Ali    18  00 

Blue  Bell,   without   stand..  16  50 
Puritan  Water  Motor  Wash- 
er,  complete    2S  00 

Hydro,     One    Tub,     engine 

drive    45  50 

Li  w    pressure   water  motor 

washer,  each    30  00 

Connor    ball-bearing,    with 

rack    18  50 

I  X  L   * IS  50 

Gem    16  50 

Winner,    plain    13  50 

Connor    Improved    9  00 

Jubilee    8  50 

Canada  First   19  00 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments, 
of  quarter   dozen    and    upwards 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  DO 

B.T.   Ideal    13  50 

B.T.  Ideal  Power  15  00 

B.T.   Ideal   Water   Motor...  25  40 

B.T.   Cyclone    12  50 

B.T.   Vollmar.    No.   2   13  00 

B.T.  Vollmar.  No.  3   14  00 

Forest    City,    engine-driven.  40  00 
Forest   City,   electric    92  Oi) 

Discount  on  B.T.  Goods  45%. 
F.o.b.  London,  Ont.  On  ship- 
ments of  three  or  more  washers, 
freight  equalized  -on  Kingston. 
Ottawa,  Toronto,  Hamilton  and 
St.  Mary's. 


MALLETS 


Per  doz 


Tinsmiths',  2%  x  5%  In 1   T.ri 

Carpenters',   round   hickory     2  05 

MOPS 

Mops,  O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,  doz 160 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  16,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  Inch...  10c 
1%  inch,  ..$1  SV*  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.  .  .40c        4%    inch.     . .  5c 

2  inch.  .  .30c        5  inch.  base. 
2%  inch.  ..30c        5V2    Inch.    base. 
2%  inch.  ..15c       6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25e  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  u.ill  price. 
Finishing  Nails,  50e  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  n#il 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto.  London,  Hamilton,  Mil- 
ton. $4.70  base. 

Freight  equalized  on 
above  points. 
F.   O.  B.  Montreal,  Gananoque, 
Colllngwood,    and    Owen    Sonn«, 
$5  liase. 

Freight  equalized  on 
above  points. 
Windsor.  Walkervllle.  F.   O.  B., 
factory     points,     carload     freight 
allowed,  $4.77%. 

•  Cut  Nails  —  Montreal,  $4.70 
base  I  Toronto,  $4.75  base;  Lon- 
don, $4.75.  No  equalization  of 
freights. 

Miscellaneous  wire  naila,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal.  Hamilton,  London. 
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Once    A   User   of    RAMSAY'S 

R 
A 

M 
S 


Decrease  overhead  expenses  with  the  profits  received  from  increased  sales. 

THE  RIGHT  WAX  TO  WAX  RIGHT 

Put  up  in  sizes  to  suit  all  Requirements  from  the  Smallest  User  to  the  Largest.    Vi  lb.,  V2  lb.,  1  lb.,  2  lb.,  4  lb.  tins. 

A.  RAMSAY  &  SON  CO.,  MONTREAL 

TORONTO  Established'1842  VANCOUVER 


You'll  find  no  slackers 
in  Meakins  Brushes 


Meakins  Brushes  are  quick  to  catch  the  sales. 

They  have  the  quality  that  attracts — the  price  that 
appeals,  and  the  flexibility  that  assures  easy 
manipulation. 

There  is  a  fullness  to  the  value  of  ."Meakins" 
brushes  that  brings  a  ready  decision  in  the  sale. 

Onier  a  supply  through  your  jobber  —  make  our 
catalogue  a  convenience  for  serving  your  custom- 
ers' requirements. 


MEAKINS  &  SONS,  Limited 

HAMILTON,  ONTARIO 

Warehouses :   Winnipeg,    London,   Toronto,  Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 


February  24,  1917. 


NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  lbs. 

No.   3    $19  25 

No.   4    925 

No.   4%    8  00 

No.   5    4  25 

No.    6    4  00 

No.    7    3  75 

No.   8    3  75 

No.   9    3  50 

No.    10    3  50 

No.   11    3  50 

No.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
in   larger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails,   American,   large 
head,   keg,  $7.70. 
NETTING  POULTRY 
List   prices   per   roll   of  50  lineal 

yards.    Adopted   March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  Inch... $  6.20 
18  inch...  2.65  60  Inch...  7.70 
24  inch...  3.40  72inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...  5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch. . .$  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...   14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  Inch  mesh  and  20  ga.  wire.) 
24  inch. . .$10.50  36  inch. . .$15.00 
30  inch...   12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,  30,   10%   off  list. 

Montreal,   30%   off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    $20.75-$21.0O 

U.S.    Navy    (American)     ...  20  00 

Clipper,    TJ.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers    (spun)    $8.00-$S.50 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol     0  14      0  13 

Royalite    0  14      0  13 

Palacine  0  17      O  16 

Lampoline    0  15      0  14 

Electrollne    0  18      0  17 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black   Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   0  35      0  36% 

Parafflne   0  24      0  19y2 

XXX   Machine    0  25%  0  22 

Fuel    Oil,    bbls 0  13%  0  12% 

Fuel    oil,    tank   cars  0  11%  0  10% 
OLD   MATERIALS 

Tea  lead,  ft%c  lb. 

Lead,  heavy,  pipe,  etc.,  8%c. 

Brass,   yellow,  17c;   red,  21c. 

Brass,   light,   10%c  lb. 

Zinc,  heavy,  9%c  lb. 

Copper,  heavy,  28c  lb. 

oi,l    ,:lst    iron.   $16    per   ton. 

Stove    plate,   $14.50   ton. 

Rubbers,  snob  as  old  rubber 
(■o>ts  and  shoes,  according  to 
trim,  8%c  lb.;  overshoes.  lum- 
bermen's rubber  boots,  etc.,  6%C 
lb.;  .'into  tires,  etc.,  <!<• ;  bicycle 
tires,  8%C. 
PACKING  Per  lb. 

Fine     lute     0  12 

Course  Jute   0  09% 

Square  braided   bemp   ....  0  28 

No     1    Italian    0  86 

No.   2    Italian    0  28 

PAPBB  Per  400  ft.  roll 

Dry    Fibre,    No.    1    roll    1   20 

Dry    Fibre,   No,  2   toll    6 


Resin    sized,    per   roll    1  00 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred   Fibre,    No.   2   roll...  0  75 

Surprise  Fibre   0  67 

Tarred   Felt,   per   cwt 3  35 

Asbestos    Sheeting,    (per   100 

lbs.)     $9.00-$12.00 

Carpet    Felt,    16    oz.,    iper 

100   $4.25-$4.50 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight   equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 

PICKS  (CLAY)  Rock       Clay 

5  to  6  lbs.,  doz 7  00        6  50 

6  to  7  lbs.,  doz 7  25        6  75 

7  lbs.,  doz 7  50        6  75 

7  to  8  lbs.,  doz.   ...     8  00        7  00 

8  lbs.,  doz 8  00        7  50 

PINS.  COTTER 

Cotter  pins,  85%   discount. 
PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 
Buttweld —  Black    Galvanized 

Per  100  feet 

%  in $    4  50      $    6  00 

%  in 3  66  5  79 

%  in 3  66  5  79 

%   in 4  76  6  33 

%"  in 5  87  7  99 

1  in 8  67  11  82 

1%  in 11  73  15  99 

1%  in 14  03  19  11 

2  in 18  87  25  72 

2%  in 29  84  40  66 

3  in 29  02  83  17 

3%  in 4S  76  65  78 

4  in 57  77  77  94 

Lapweld — 

2  in 21  83  28  31 

2%  in 32  76  43  00 

3  in 42  84  56  23 

3%  in 53  36  70  38 

4  in 63  22  83  39 

4%  in 73  66  97  16 

5  in 85  84        113  20 

6  in Ill  40        146  90 

7  in 147  60         191  60 

S  in.   L 155  00        201  30 

8  in 178  60        231  80 

9  in 213  90        277  70 

10  in.    L 198  40        257  60 

10      in 255  40        331  70 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario.    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"   and   under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in  10-ft.  lengths,   list    8  00 

3  in.,  in  10-ft.   lengths,  list    9  70 

4  in.,   in  10-ft.  lengths,   list  12  80 

5  in.,  in   10-ft.  lengths,  list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  35%  trade  dis- 
count. 

PrPE,  LEAD 

See   weekly    report. 
PIPE  (SOIL) 

Montreal  Toronto 
Medium     and     extra 

hoavv,  6"  and  un-     %  % 

der   55  55 

8"   soil    pipe    40  40 

Medium     and     extra 

heavy    fittings,    6" 

and   under    60  60 

PIPE    (STOVE) 

Sop    prices   under   Wares,   etc. 
pitch 

Fine,   black,   per   bbl 4  75 

Pino,   green,   per   bbl.......     5  25 

POLISH 

O-Cedar,   4-oz.    bottles,    doz.$  2 .00 

ii  Cedar,   12  oz.    bottles,    doz.     4   (XI 

<  i  Cedar,  1-qt.  can,  doz, ...  10  oo 
ii  Cedar,  %-gal.  cans,  doz.  16  00 
O-Cedar,    1    gal.    cam,    doz..  24  on 


Liquid   Veneer — 

4  oz.,  doz $2  00 

12    oz.,    doz 4  00 

32   oz.,   doz 8  40 

64  oz.,  each    1  20 

128  oz.,  each    2  10 

PUMPS 

Pumps    35% 

Cistern  Tumps    30% 

Set    Lengths    35% 

Brass   Lined   Cylinders   25% 

Brass   Body   Cylinders    20% 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb.     Coppered   Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,   1-ply,   roll    170 

Samson,   2-ply,    roll    2  35 

Samson,   3-ply,    roll    2  95 

Pluvius,   1-ply    1  45 

Pluvius,    2-ply    2  00 

R.   S.   Special,  1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply  3  00 

Everlastic,  1  ply   1  55 

Everlastic,  2  ply    180 

Everlastic,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,  bbl $4.50-$5 

Roofing  Pitch,  75  to  85c  per  cwt.  • 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure    Manila    basis    lb.  29% 

British   Manila  basis    25 

New  Zealand  hemp  basis...  25 
Sisal  basis 24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Single   lath    yarn    basis    24 

Double  lath   yarn    24% 

Yacht -marline,  tarred   50 

White  polished  halyards  . .  28 
Hemp,  deep  sea  line  basis..  40 
Hemp,  tarred  ratline  basis.  36 
Hemp,   tarred   bolt  rope  basis  38 

Marline  and   Houseline   38 

Jute  rope   basis    16-17% 

Italian  rope  basis   40 

Cotton,   %   lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.   and    up    0  38      0  40 

F.  O.  B.     Toronto,     Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

600    lb 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000     lbs.      Drop 

lever     46  00  1  00 

10  lb.  Household     4  00  0  10 

25  lb.   Household     5  20  0  30 

Above   lis't   prices'  subject   to   a 

discount    of    20%.      No    discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto.    Montreal, 

London,   Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H„   bright   75 

Wood,  R.  H.,  bright   70 

Wood,  O.  H.,  bright   70 

Wood,  F.  H.  Brass   42% 

Wood,   R.  H..   brass    40 

Wood.  O.  H.,  brass  40 

Wood,   F.  H.,  bronze   35 

Wood.  R.  H.,  bronze  32% 

Wood,  O.  H.,  bronze  3?% 

Square   cap    

Hexagon  cap  

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 


SETTEES 

Settees,   4   passenger ;.    9  00 

Awning,    ea 5  00 

Table,  ea 2  00 

Re  Gauges  and   Prices   of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs 

10  gauge    6  20        5.60-6.00 

12   gauge    6  30        5.60-6.00 

14  gauge    5  55  5  40 

16  gauge    5  65  5  60 

18-20   gauge    5  55  5  55 

22-24   gauge    ....  5  60  5  60 

26   gauge    5  60  5  65 

28   gauge    5  75  5  75 

SHEETS,    CORRUGATED 

Per  100  sq.ft. 
Galvanized 

28    ga $  6  50      $  6  50 

26   ga 7  00  7  00 

24   ga 9  50        10  00 

22  ga 11  50        12  00 

20   ga 13  20        14  00 

15  ga 16  50        IS  00 

Above  prices  are  subject  to  7% 

per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 

Premier  Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28    8  00 

U.S.   26    7  70 

22   and   24 7  55 

18   and   20   7  40 

14   and   16    7  25 

Colborne  Crown — 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  2S  gauge,  $8.75. 
Less  25c  in    cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

i6  gauge   7  40  6  45 

1S-20  gauge 7  60  6  60 

22-24  gauge  7  80  6  75 

26  gauge   8  00  6  90 

28  gauge    8  40  7  20 

10%   ozs 8  85  7  50 

Add  15c  for  less  than  case  lots. 
Galvanized 

B.W.  Queen's  Fleur-  Gorbal* 
gauge  Head  de-Lis  "best-best" 
16-20       8  30  8  00  8  05 

22-24        S  50  8  20  8  25 

26  8  75  8  50  8  65 

28  9  00  8  75  8  95 

Less  25c  in  case  lots. 
SHINGLES                      Per  square 
Standard   galvanized   $7  00 

Shipping   weight,   90   lbs. 
Standard    painted    5  00 

Shipping    weight,    80   lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $3  00 

Rocker,    No.    1,   each 4  60 

Banner,    each    2  40 

Standard  galvanized   $7  00 

SKATES  List 

Boys'  Hockey,  polished   ...  1  25 

Scotia    3  25 

Dreadnought    3  50 

MlcMac    5  OC 

Velox     6  50 

Regn'l,    189    0  OO 

Discount   30%. 

SOLDERING   COPPEKS. 

l'.:ise.    per   lb.,  68e  cents 
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There'sNot   a   Single   Weak   Link! 

^^^^^"  Effecto  Auto  Finishes — a  Strong  Line  all  the  Way  Through 


Every  Auto  Owner  is  a  Prospect.     Effecto  is  a  material  with 

•   which  he  can  refinish  his  car  himself,  making  it  look  like  new 

in  a  short  time  and  at  a  very  small  cost.     If  s  not  a  wax  or  a  polish 

—  it's  a  durable,   beautiful  enamel  made  in  black  and  colors,  — 

including  also  the  fast-selling  Top  and  Seat  Dressing. 


O  Effecto  is  Nationally  Advertised.  The  same  liberal 
aggressive  policy  of  advertising  that  has  made  "61" 
Floor  Varnish  and  Vitralite  Enamel  familiar  is  being  pursued 
in  developing  this  new  line.  The  Effecto  Campaign  this 
Spring  will  be  entirely  independent  of  our  other  publicity. 


O  Competes  with  Nothing  Else  You  Sell.  The  Effecto 
*"*•  line  is  not  an  improvement  on,  nor  a  substitute  for 
some  article  that  has  always  brought  you  a  good  profit  in 
the  past.  Money  spent  in  your  store  for  Effecto  would 
otherwise  not  have  been  spent  there  at  all.      It  is  new  profit. 


FINISHES 

Grab  this  Effecto  Prop- 
osition, Mr.  Dealer!  Let 
it  swing  you  over  among 
the  other  successful 
Effecto    Dealers. 


A      Brings  You  the  Auto  Trade.     These  are  the 

"•  successful  people  —  the  kind  whose  other 
business  is  of  real  value  to  you.  They  own  homes, 
factories  and  other  buildings.  Their  annual  pur- 
chases of  your  goods  are  enormous  —  and  once 
inside  your  store,  they'll  come  again. 

C      Only  a  Small  Investment  Needed. 

**•  The  special  One-Case  Assortment 
-a  full  line  of  Effecto,  lotsof  live  publicity. 
Inquire  about  it  today! 


SAFE  <™d  SURE 
PROFITS 

Get  Your  Share 

of  the  great  and  grow- 
ing sales  from  which 
P&L  Dealers  every- 
where are  getting  Big 
Profits.  Write  for  the 
Pratt  &  Lambert  Deal- 
er Proposition  —  and 
do  it  today  —  NOW ! 


PRATT    &    LAMBERT-INC. 

Varnish     Makers     68     Years 
24  Courtwright  St.,  Bridgeburg,  Ontario 


New  York 
London 


Factories 

Bridgeburg,  Ontario 

Buffalo 

Paris 


Chicago 
Hamburg 


PrdttalambertUarnishProposition 

iQualityL  Sales  T Profits!  Repeats* ♦• 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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35% 
35  and  10% 


20% 

20  and  5 

20% 
25  and  5 


SPADES   AND   SHOVELS. 

For   Province   of  Ontario    (East   of   but   not  including   Port   Arthur), 
Province   of   Quebec,   and   Maritime   Provinces. 

1st  Grade       2nd  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools     35  and  10% 

Hollow   Back   Scoops    30% 

Hollow    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted    Back    Scoops    25  and  5 

Jones     Miners     Spring     Point 
Riveted  Shovels,  Lists  Nos. 

42   and    43    25  and  5 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as  follows: 

BLACK  LIST  PRICES. 

Per  Dozen 

1st  Grade 

No.  2,  black  

Draining  Tools,  No.  2,  black  .... 
Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops.  No.  2,  black   

For   polished   goods  the  following  net  extrns  apply: 

Full  polished 75c  per  dozen  net 

Half   polished    50c  per  dozen  net 

F.O.B.  London,  Hamilton.  Toronto,  Peterboro,  Gananoque.  Ottawa 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates  only. 


1st  Grade 

2nd  Grade 

4th  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDER,  BAR 

Sue  Weekly  Report 
STAPLES  Per  cwt. 

Ferce    staples,    bright,    kegs  4  85 
Ferce  staples,   gal  v.,  in  kegs  5  70 

Fer  ce    hooks,    galv..... 5  70 

Ir   25-16.   boxes  add  25c  extra. 
Montreal,     Hamilton,     Toronto 
anil   London. 

I  "BEPEBg,    CARPET      Bissell's 

B .    doir     Doz.  31  00 

Clu  mpion    Nic 25  00 

Cbimpion   Jap 23  00 

Univ.  Japd.,  eyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.   Toronto,   London,   Ham- 
ilton,  Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac.  doz $77  00 

Household    Vac,    doz 63  00 

Superha  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 

SWINGS,  LAWN 

Ontario,   4-passenger,   ea...  7  25 

Ontario,    2-passenger,   ea...  6  25 

Baby,    en 4  00 

"OiK'bor,"  4-passenger,  ea..  7  25 

"Quebec,"  2-passenger,  ea..  6  25 
TACKS                                     Discount. 

Revised     Hardware     Tack 
List    adopted    Jan.  1.  1916.70  10% 
Double    pointed    tacks. .  .60,  10% 
Shoo   findings  list  adopted   De- 
cember 21.  1916— Not  list. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,    London. 

TINNERS'    TRIMMINGS 

See  prices   under  head   of  Wares. 
TOOLS.    HARVEST 

Ordinary    brands,   40%. 
Samson,  30  and  7%%. 

TROUGH    (EAVE) 

O,  G.  Square  bead  and  half  rounf" 
R'zo   l,i    girth  Per  H/0  fo"f 

8  In $  6  90 

10  In 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount,   86%. 

TRAPS    (GAME)  % 

Victor    67% 

Jump      605 


Hawley  &  Norton    55 

Newhouse    35 

F.O.B.  Toronto,  London,  Ham- 
ilton,  Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44Vi 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

VALVES  % 

Ground    work    45-47 

Compression   work,   standard.     45 

High    grade    48 

Cushion    work    40 

Fuller   work,   standard    54 

High    grade    47 

Basin   cocks,    No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2.   standard 49 

High    grade    40 

Bath  Cocks 

Standard     53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam   Cocks 

Standard     53 

High     grade     50 

Radiator    valves,    standard...     30 

High    grade     30 

Patent   quick   opening   valves    60 

WARES,   ETC. 

Scotch    Grey    Ware,   60%. 

Colonial.  30.   20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Panada   Ware,  25%. 

White   Ware,  50,   17%%. 

Japanned   Ware,   list. 

Japanned  Ware,  Whito,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list, 

plus  5%. 
Stamped    Ware,    plain,   50.    15%. 
Stamped  Ware,  retinncd.  50,  10%. 
Copper    Bottoms,    list,    plus   10%. 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners*   Trimmings,   returned,   50 

and   10%. 
Tinners'   Trimmings,  gen..  5%. 
Milk    Can    Trimmings,    list,    plus 

30%. 
Cream  Cans,   Railroad,  5%. 
Factory   M'lk  Cans.  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12%%. 
Pieced   Ware.  C.B.,  list,  plus  30%. 
Sheet     Iron     Ware.    7%%. 
Pieced   Ware,   ordinary,   list,    plus 

12%%. 
liv     Pans.   50  and   10%. 
Spiders.  30  and    10%. 
Fire   Shovels.   10%. 
Steel    Sinks,    painted,   10%. 
Steel  Sinks,  galvanized,  5%. 


Light  Galv.  Pairs  and   Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails   &  Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list    plus 

10%. 
Jap.   Coal   Hods,   list,    plus   7%%. 
Galv.   Coal   Hods,    list,  plus. 
Paper   Lined   Boards,   50,  5%. 
Wood    Lined   Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,   Galv.,    list,    plus   12%%. 
Elbows,   Light,  5"   and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove    Pipe  Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea     Kettles,     list,     plus 

10%. 
Copper   Tea    Kettles,   3   doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus  10%. 
Copper   Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full    box,    10%.      Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1    lb.,     per  London 

100    lbs $2  50    $  4  00 

Sectional,      %      lb., 

per  100  lbs 2  50        4  25 

Solid.   3   to   30   lbs., 

per  ewt. 2  00        3  50 

WEIGHTS.     Horse.   6c   lb. 

W II EELBARRO  WS. 

Navvy,    steel    wheel,    doz...  41  75 

Garden,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  2o 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each   0  90 

36".  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's,  44",   each 1  30 

Neckvokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44".    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.   82,   each 3  05 

No.   72 — Singletrees.   40".   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
WIRE  GOODS 

Discounts   apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Eves  Suits, 

A.B.C.M S2%% 

Bright    Iron    Gate    Hooks 

and  eyes   S2%% 

Bright     square     cornered 

screw   hooks,  and   stove 

pipe  eyes    82%  % 

Brass,    screw    eyes    suits. 

A.B.C 70     fr 

Brass   Screw   Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes      70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don,  Hamilton. 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire,    3    to    24   gnusre.    add 

40%;  25  to  36  gauge,  add   25%. 

WIRE,   CUT   HAY   BALING. 

No.  9,  $3.25;  No.  10.  $5.30: -No. 
11.  $5.40;  No.  12,  $5.50;  No.  13. 
$5.60;  No.  131/,,  $3.e0;  No.  14. 
.$5.75:    No.  15,  $6. 

F.o.b.  Torrnto.  Hamilton   and 
Montreal. 
WIRE,    STOVE    PIPE. 

No.   18,   $6.20:    No.   10,  $6.70. 
F.o.b.    Toronto.    Hamilton.    Mont- 
real,   and    freight    equalized. 
WIRE,    PINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lh.  lots;  No.  17, 
$5;  No.  18,  $5.50:  No.  19,  $6;  No. 
20.  $6.65;  No.  21,  $7:  No.  22 
$7.30:  No.  23.  $7.65:  No.  24.  $8: 
No.  25.  $9:  No.  26.  $9.50:  No.  27. 
$10:  No.  28.  $11:  Nil.  29.  $12:  No 
30.  $13;  No.  31.  $14:  No.  32.  %\'S: 
No.  38,  $16:  No.  34.  $17.  Bxrm 
net.    Tinned   wire,   Nos.  17-25,  $3; 


Nos.  26-31,  $5 ;  Nos.  32-34,  $7 ; 
Coppered,  75c;  oiling,  10c;  in  25 
lb.  bundles,  15c;  in  5  and  10-lb, 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  2Se;  in  Vi-lb. 
hanks,  50c;  packed  In  caBks  or 
cases,  15c;  bagging  or  papering. 
16c. 
WIRE,   HAY,  IN   COILS. 

Montreal  and  Toronto,  No.  13, 
$4.90:  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE,  O.   &  A. 

No.     10,    $5.16;     No.     11,    $5.22  ^ 
No.   12,   $5.30. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.80  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Toronto  London 

Barb     $5  00      $4  50 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.   galv 4  40        4  40 

No.  13  pi.   galv 4  50        4  50 

No.  9  coil  sp 4  25        4  30 

No.    12   coil    sp 4  50        

No.  10  O.  &  A 5  16        5  16 

No.   11   O.   &  A 5  22        5  22 

No.   12,   O.   &   A...  5  30        5  30 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stockB  to  dispose 
of. 
WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%    5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00 

WRINGERS. 

Royai  Can.,  11  in.,  doz.  list.$  84  SO 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    186  00 

Favorite.  511E  105  80 

Unexcelled,   1041E    129  <50 

Easy    Work    90  50 

Challenge,   3111E    94  30 

Gem.   141E    M  80 

Sunlight,    HIE    82  80 

Ottawa,    341E    103  30 

Empire,   11  In 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11    In 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list.  45  &  5%. 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES 
Stillton    &    Trtmo —   List  price  ea. 

6   in $  2  00 

S   in 2  25 

10  in 2  50 

11  in Z  BO 

18    in 5  00 

24   in T  25 

86    in 13  50 

48    in 20  00 

Miscount  off  above  list,  50,  5%. 
Discount  on  parts.  50,  5%  off 
list:  Coes,  10r!  off  list;  Regular, 
i;.v;    off  list. 

WRINGERS— MOP, 

White.   No.  l.each 160 
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The    big,    wide,    persistent  y 

advertising    propaganda    be- 
hind 
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We  sell  this  paint  FOR  you!   ^ 


y. 

Y 


LOWE  BROS.' 

High  Standard 

Paints 


must  be  seen  to  be  appreci- 
ated.    And  there's  no  doubt 
of    your     appreciation     once 
you  do  see  it. 
There  are  three  basic  principles  in  our  business:  1st,  the  best  Paint  that  skill  and  experience  can  make; 

2nd,  the  best  advertising  that  brains  can  produce;  3rd,  the  most  complete  co-operation  with. our  dealers  that 

good-will  can  devise.     That  is  why  Lowe  Brothers'   agents  are  so   successful. 


Ask  us  to  put  our  proposi- 
tion before  you  NOW. 


^(am^;^^^ 


Lyon  Paint  &  Glass  Co. 

Limited 
Winnipeg,   Man. 


Y  Y 

YYYyYYYYYYYYYyYYYYYYYYYyYYYYYY 


^orEveryPloW 


CRESCENT 

Plowshares 


i 


Fits  Practically  Every  Plow 
in  Western  Canada 


OUR  WARRANTY:  We  warrant  all  goods  of  our 
manufacture  to  be  made  of  the  best  quality  of  steel 
for  the  purpose  intended,  and  to  be  made  in  a 
workmanlike  manner.  Fitted  plowshares  are  war- 
ranted to  fit  the  plow  for  which  they  are  intended. 
The  fit  of  every  share  is  carefully  tested  before 
leaving  the  factory,  and  every  precaution  is  taken 
to  prevent  mistakes,  which  occasionally  occur. 
Should  any  share  prove  defective  in  fit,  material 
or  workmanship,  it  will  be  cheerfully  replaced  free 
of  charge 

Made  in  Over  600  Patterns. 


Havana,  Illinois,  U.S.A. 

Crescent  Plowshares  are  sold  in  Canada  by 
D.  ACKLAND  &  SON,  LIMITED,  Winnipeg,  Man. 


Ask  Ackland's 
for  the  Latest 
Lists —  Write 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs. ;  5  lb.  packages,  $7.20 
per  100  lbs.;  white.  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 

BEESWAX 
Small  quantities,   per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per    lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,  20  lbs.,  doz 1  60 

COATING 

Cement    Coating    $2  05    2  75 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  6-12e 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,   pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN    OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French     permanent    green, 

pure     . 0  22 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    In    quart    tins    .. 

Alba-Gloss  enamel 

Anchor    Floorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-luc  floor  enamel  . . 
Jasper-lac  art  enamel   .... 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen    Enamel,   BB 1  63 

FORMALDEHYDE  Per   bbl. 

Demi-Johns,  50  lbs 0  15% 

$1.10  for  deml-jchn  extra. 

GLUE  Per   lb. 

French   medal    

English    common   sheet 30-86 

English    prima    0  38 

plgsfoot    0  38 

Cal  e  bone,  112-lb.  bags...  0  80 

Hide,    112-lh,    bugs    86-88 

Gelatine,    11?   lb.    bags 45-f,o 

Ground   glues,   112  lb.   bags — 
No.    1     :: 


GLASS                          Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to    34    S  15  12  S*5 

35    to    40    8  50  13  GO 

41  to  50   11  75  15  50 

51  to  60  12  25  15  85 

61  to  70   13  10  16  80 

71  to  80 14  75  18  35 

81  to  84   22  75 

85  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton: 
-^Single  or  Double  Thick— 15% 
off  above;  50  cases  or  over,  open 
cut   lights,   50  and   5%. 

Montreal  : — Single  or  Double 
Thick,  10  and  5%  ;  35  cases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

GLAZIERS'    POINTS 

Zinc  coated,  20c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    In    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  80  $15  00 

Crown    Diamond    . .  14  80  15  00 

Green    Seal    14  SO  15  00 

Tiger  Pure   14  80  15  00 

Ramsay's  Pure   14  SO  15  00 

Moores   Pure    14  80  15  00 

O.P.W.   Dec.   Pure..   14  80  15  00 

Red   Seal    14  80  15  00 

Decorator's   Pure    .  .   14  SO  15  00 

O.P.W.    English     ...  14  75  15  25 

Elephant    Genuine.  .   14  75  15  25 

B.B.  Genuine  Lead,  less  than 
tons.,  $16.20  Toronto;  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt..  13  f>0      13  50 

Genuine,    100-pound 

kegs,   per  iwt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.  ARSENATE   OF 

Per   100   lbs.  Dry         Paste 

1-lb.    tins    $3150  $22  75 

2-lb.    tins     21  75 

5-lb.     tins     2ft  50  17  50 

10-lb.    tins    28  50 

25-lb.    casks    28  00  16  25 

50-lb.    casks    27  50  15  75 

100-lb.    casks    27  00  15  25 

300-lb.  casks    15  00 

roo-ib.  casks   14  75 

F.o.b.   Toronto,   Montreal   and 
Hamilton. 

MURESCO 

Tints  In  5  lb.  packages, -per  100 
lbs.,  $6.60.  White  in  lb.  pkgs., 
per   1G0   lbs.,   $6. 

LINSEED  OIL 

For  prices  see  weekly  report. 


TAINTS.    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.   English  white   $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,    white 2  SO 

Crown   Diamond,   colors 2  55 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    .......  2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white   2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.-  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  So 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.   2  SO 

Senour's   Floor   Paint   2  50 

Senour's  Porch  Paint   2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..305 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,  white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...  3  05 

Lowe  Bros.  H.S.,  colors  2  80 

Mellotone,    white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

Per  100  lbs. 
PARIS  Mun-      C.P.      Ber- 

GREEN  ro's         Co.        gers 

600-lb.    bbls 43  75    44  50 

250-lb.  kegs..  43  75  44  00  44  75 
100-lb.  drums.  44  75  46  00  45  75 
50-lb.  drums..  44  75  45  00  45  75 
25-lb.  drums..  45  00  45  25  46  00 
1-lb.  100s,  pks  47  00  47  25  48  00 
%-lb.  100s....  49  00  49  25  50  00 
1-lb.    100s,  tins  48  00     48  25     49  00 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PARIS,    PLASTER 

Per    bbl $2  35  $2  50 

PASTE    WOOD   FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  Oft 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.   kegs   0  07 

%    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly   report. 

Bulk,  in   casks    3  10         3  40 

Bulk.  1001b.  drums  3  55         3  85 
Bulk,   25-lb.   drums  3  65         3  95 

Bulk.   12%   lb.   irons' 4  20 

Bladdera,   In   bbls...  3  SO       4  10 

Pure    Putty,    80c    cwt.    advance. 

London    and    Hamilton    prices 

same  as  Toronto. 

SHELLAC 

Pure  White,  gal.,  $2.ft0  to  $3.25. 
Pure  orange  gal.,  $2.80  to  $3. 

Gum,  50-5Sc  lb.;   finest  orange, 
B7-58c  lb.;  finest  white,  86-89c  lb. 

TAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

C'timoff    2  10 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid     Slating,    B.B 


VARNISHES  Per  gal  cam 

Gold    Medal    $  2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%  pints,  per  gross 10  20 

Sun    Varuish    2  40 

Sun   Spar    4  18 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard   Oil.  1  60 

Jasperite   Floor   Finish...  2  25 

Marble-ite   Floor    2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic   Interior   2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar    4  20 

Kopal    

Spar-Not    3  08 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize   Interior   3  50 

Luxeberry  light   3  00 

Luxeberry   granite    3  15 

Luxeberry   sipar    4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  1b.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream    0  21% 

WASTE,    WHITE    WIPING 

XXX   Extra 0  20 

X  Grand    0  19 

XLCR    0  18 

X  Empire  0  17 

X  Press   0  16 

WASTE,   COLORING   WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    0  11% 

Keen     0  10% 

WASTE,  WOOL  PACKING 

Arrow 25 

Axle    20 

Anvil     15 

Anchor    11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per   lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion   Brand   0  30 

Old   English    41-4Sc 

Johnsons    41-48c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls.  .....  1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In    gallons    1  20 

Hands    1  00-1  05 

$4  extra  for  barrel*. 
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There  is  no  other  varnish  that  will  suit  the  requirements 

of  your  trade  so  well  as 

DOUGALL  VARNISH 

Your  customers  want  Varnish  that  is  easy  to  apply,  has  good  covering  power, 
looks  well  when  applied,  and  will  wear  well. 

No  Varnish  can  give  this  service  unless  it  is  properly  made  from  proper  mate- 
rials under  correct  formulas.    Also  it  must  be  properly  aged. 

DOUGALL  VARNISH  IS  AS  NEARLY  PERFECT  IN  EVERY 
RESPECT  AS  HUMAN  SKILL  AND  QUALITY  OF  MATERIALS 
CAN  MAKE   IT. 

Let  us  send  you  full  particulars — No  obligation 

The  Dougall  Varnish  Co.,  Limited 

MONTREAL 


RED 


s 


GLASS 

BENDERS 

TO 

THE 


BRAND 
WINDOW  -  ***£5k        "*ml"  Jll  W  TRADE 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  ^^^^N^r  INCORPORATED  1895 

Twelve  Medals  of  ^^A                      ^^^                      Special  Grand 

Award  at  ^B                   ■■"/■.     ,yiH         B^-                       Prize 

INTERNATIONAL  ^^J                   J^^                GOLD  MEDAL 

Expositions.  ^^^^^^                               Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


fiS 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.  $11.00. 

Shot,  soft,  per  cwt.,  $15.25; 
ehilled,  $16.75;  buckshot,  $16.05; 
uaU,  $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c  per  lb.;  clip  horn,  15%c. 

>orris,  41  to  56  lbs.,  15c;  57  to 
,"0  lbs.,  13y2c;  71  to  83  lbs.,  12%c; 
«4  lbs.   and   over,   12c. 

AXES 

Single    Bit    $  8  00    $13  00 

Double  Bit   13  50      lo  oO 

Broad    axes    28  00     .31  00 

BARS,  CROW.    $6.25  per  100  lbs. 
BAR   IRON 

Bar  Iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $o; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12!s0. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%  off  list.  ^ 

Standard,  30,  10  and  5%  off  li&tF 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT   LACING 

In   sides,   tanned,   $1.30  per  lb.; 
cut    $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue    Stone    (Vltrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller, 
15% ;  7-16  and  larger,  net  list ; 
machine,  %  and  under,  15%;  7-16 
and  over,  5% ;  machine  set 
screws,  35%;  plough  bolts,  5%; 
nuts,  small  lots,  3c  advance- 
over  list;  case  lots,  2c  advance 
>ver  list:  stove  bolts.  50%;  shaft 
bolts,  5%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  5%;  7-16 
and  up,  net  list. 

BORAX.     Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
■o  $1.28. 

CHAIN 

Coll.  3-16  In.,  $10.75;  %.  $8; 
6-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.75;  9-16,  $5.75;  %,  $5.85;  <*». 
$5.50;  Logging,  5-16,  8%c;  %, 
-%r;    tie   out,    65%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No. 
4,  $9.10  each. 

CLEVISES,    MALL.      8%C    per    lb. 
COPPER. 

Sheet  and  planished  copper, 
75c   per  lb.    Tinned,  60c. 

DRILLS 

Bit  stock,  40  p.c;  Blacksmith, 
%  In,   round  shank,  35  p.c. 

EAVETROUGH 

Eavetroiigh,  8  In.,  per  100  ft., 
13.70:  10  In.,  $4.50;  12  In.,  $5.50. 

Conductor  pipe.  2  In.,  per  100 
ft.,  $4.50;  3  In.,  $5.25;  4   In..  $6.50. 

ENAMELWAKE 

Canada,  20;  Imperial,  30,  12%; 
Premier,  20:  Colonial,  30,  12%; 
white,   50,    10. 

FORMALDEHYDE 

400  lb.  bids.,  17c  lb.  ;  125-11).  kegs. 
18c  lb.  ;  10-11).  Jugs,  $2  15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
ilen.  $2.26  dor.. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are  7%%   advance  on   list. 

GLASS,   WINDOW  Single  Double 

Up  to  25  in S  00  11  75 

26  to  40  9  00  13  75 

41  to  50  11  50  15  25 

51  to  60  12  00  16  00 

61  to  70  13  00  17  25 

GLASS  (Plate) 

20%    off. 
GRINDSTONES 

Per   100  lbs.,  $2. 

Mounted  on   steel  frames,  $4.50. 

HINGES 

Light  T  and  strap,  22%%. 

Corrugated  Strap  Hinges  —  4. 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  snowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,  $4.15;   1%,   $4.15;   1   in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.   or  28  Eng...  8  75      8  75 

28  Am.   or  26  Eng 8  45       8  45 

26  Am.  or  26  spec 8  15      8  15 

24     1 8  00      8  00 

22     : 8  00       8  00 

18  and  20  7  85       7  S5 

16   Am 7  70       7  70 

(RONS,  SAD 

:.'  Common     Sad     Irons,     8     lbs.",. 
6e  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.  50  set   1  00 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
i  per  doz.,  85c. 
LANTERNS 

No.   2,   plain    8  75 

No.  20,   X-ray    12  50 

No.    22,    Dash-board    1125 

Short   Globe,    doz 8  75 

LEAD    PIPE,   $13.40. 
LEAD    AVASTE,    $14.40. 
LINSEED  OIL 

See  weekly    report. 
MATTOCKS 

Pick,    $7.75;    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.   Fort   William,  $4.70 
base:   Winnipeg,  $5.10   base.     Cut 
f.o.b.,  Winnipeg,  $5.10. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
netting.    Poultry,  37%%. 

Banner    Netting.    24    In.,    $3.50; 
36   In.,  $1.50;  48  in.,  $5.25;  60  In., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  3c  advance 
over  list;  case  lots,  2c  advance 
over  list;  Hexagon,  small  lots 
3c  advance  over  list;  ease  lots, 
2c  advance  over  llsit. 
OILS 

"HnlToilte."  20c;  Meal  Thresher 
37c;      "B"      Castor      machine      nil. 

24%c;  Buffalo  Engine  gasoline, 
33,%c;  Buffalo  "A"  gas  engine  ph. 
We;   Royal  gasoline,  83c;   Family 


Safety  coal  oil,  20c;  "Engoline" 
engine  coal  oil,  16c;  Summer 
Black  oil,  21e;  Kelso  engine  oil, 
45c;  Electro  oil,  45c;  Koyalite 
oil,  ldy2c;  Standard  gas  engine 
oil,  44c;  Prairie  Harvester  oil, 
46c. 
PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'   House,  $2.S5;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  less 
quantities,  16c. 

PICKS,   Clay,   6-7,   $7   per   dozen. 
WROUGHT    IRON    PIPE 

Per  100  Ft.             Black  Galv.     I 

%  inch   .....  ..   $  -4-41  $    6  84 

%  inch    4  50  6  93 

%   inch    5  85  7  65 

%   inch    7  20  9  67 

1  inch    10  71  14  31 

1%  imh    ■: 14  50  19  So 

1%   inch    17  33.  23  13 

2  -    inch    ""    23  30  .-'31  14 

2%   inch    36  90  '"49  28 

3  ".  inch    48  24  64  35 

3%    inch    60  17 

4  inch    .......        71  28  .... 

4%  inch    89  10 

5  -  inch    103  50 

6  inch    134  55  

PLASTER,  Paris,  per  bbl.,  $3.75. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish. 
$7.25;  full  polished,  $S.25;  18  x 
24.  half  polished,  $7.25;  full  pol- 
ished, $S.25;  20  x  28,  half  pol- 
ished,  $7.50;    full   polished,   $8.50. 

PLOW    SHARES 10c    per    lb. 

POINTS 

Landslide    plow,    1%    "x    H    In., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    4  00 

25-lb.   irons,   per  ewt 4  30 

1%-lb.   tins   0  07% 

RIVETS  AND  BURRS 

Iron  rivets,  20  per  cent.:  cop- 
per, No.  7.  65c  lb.:  No.  S,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  8 
8,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper  Burrs,    No.   7,   65c;    No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  24c  base;  pure  Manila. 
30c  base;  British  Manila,  25c 
base;  lath  yarn,  24c  base;  Afri- 
can hemp,  25c  base;  cotton  rope, 
rope,  %  and  over,  40c. 

Tarred      Marline      Hanks,      per 
lb.,  31c. 
SASH       BALANCES       (Caldwell.) 

10   per   cent.    off. 
SAWS,  BUCK 

Happy  Medium,  $7:  Watch 
Spring,  $7.25:  Lance  Tooth  or 
Lightning  Blades,  $7.75;  Now 
Century.   $9.25. 

SCREWS 

Bright    iron    round    head.  60%: 

Bat  head.  65%  :  round  head,  brass, 

25%:      oat      head,      brass,  30%: 
coach.   30%. 
STEEL    SHEETS.    BLACK 

10  ga  11  go    6  75 

12   gauge    8  78 

1 1  gauge  ' 6  50 

16    gauge    6  50 

18-20    gauge    fi  30 


22-24   gauge    6  35 

26  gauge    6  40 

28  gauge    6  50 

SHOVELS    A.sD     al\»D fc.S 

Shovels — Fox  and  uhis,  D.ll. 
Sqr.  Pt.,  $10.10  per  doz.:  D.H. 
Rd.  Pt.,  $10.10;  L.H.,  sqr.  Pt., 
$10.10;  D.H.,  Rd.  Pt.,  $10.10  ;• 
Bulldog  and  Jones,  D.H.,  Rd.  Pt., 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops — No  4,  $10.65  doz.; 
No.  6,  $11.40;  No.  8,  $12.10;  No. 
10,  $12.80;  Moose  and  Jones- 
Scoops,  No.  4,  $11.85  No.  6,  $12.50; 
No.  8,  $13.15;  No.  10,  $13.85  per 
dozen. 

SOLDER.   Per   pound,   32  to  33c. 

SPIKES 

.  Pressed,  %  in.,  $4.06;  5-16. 
$4.30;  %,  $4.10;  7-19,  $3.95;  %. 
$3.90. 

STAPLES 
Bright  wire,   pe»  cwt.,  $4.70  at 

Fort     William,    $5.10    Winnipeg:1 

galvanized     staples,     $5.50     Fort 

William,   $5.90  Winnipeg. 

STEEL 
Sleighshoe,    $4    base    per    cwt.; 

plow,       common,       $6;       crucible! 

plow,    $7;    angle,    $4.25;    harrow, 

$3.75    base ;     east,     octagon     tool 

steel,    12%c  ,  base;    square    tool, 

13%c   base;   spring,  $5:    machine. 

$5    base;    tire;   $4.50.     Mild,    3-16. 

%,  5-16,  $6  base;  other  sizes,  $4.50* 

base. 

STEEL  HOOPS 

%  in.,  $5;  %  in.,  $4.75:  %   I" 
$4.35:   %   in..  $4.25;  1  la.,  $4;   1*4, 
in.,  $4:  1%  in.,  $3.75. 

STEEL    SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,  25%. 
TIN   AND   TIN   PLATE 

20   x   28   I.C $19  00 

20   x   28   I.X 20  50 

20    x    33    I.C. 21  50 

20   x    33    I.X 23  50 

Terne   plates    19  00 

Tl  RPENTINE 

See  weekly  paint  report 
VARNISHES 
Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,   small   lots,   5%+75c;   full 
boxes,  iron,  10% 4- 75c. 
WHITE    LEAD 

Decorators'      pure,      ton      lot» 
$15.55;  less   than   ton  lots,  $16.20. 
WIRE.  BARB 

Lyman,  4-point,  $3.89  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glld- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil 
Ham,  $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45: 
plain  galvanized,  Ft.  William, 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75:  No.  12,  $5; 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50:  Winnipeg, 
No.   9,   $4.60;    No.   12,   $4.80. 

Patented   screen  in  100-ft.   rolls. 
$2.50   per  hundred   sq.  ft.;   in  50- 
ft.   rolls,  $2.60  per  100  sq.  ft. 
WIRE,    PLAIN 

Bale  ties.  14  gauge,  single  loop, 
$6.45  Winnipeg;  $6.05  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9.  $5.70;  10.  $5.75;  12,  $5.90; 
14.   $(105;    15,   $6.20;    16,   $6.35    per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze.  $46.90  per  doz.;  Bicycle, 
$52.65   per   doz.;    Ajax.   $8.75  each 
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Reinforcing  Bars  for  Concrete 

Medium  Steel,  Square  Cold.  Twisted,  sizes  from  y^  to  V/±  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  14  to  114 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

We  have  a  large  shipment  of  3  and  3^4n.  tubes  just  arrived,  and  can  quote  you 
attractive  prices  on  your  requirements.  We  carr}^  from  2-inch  to  4-inch  tubes  in 
stock  for  immediate  shipment. 


i\ 


We  carry  on  hand,  ready  for.  immediate  delivery,  a  5,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


;^H 


SEND   FOR   MONTHLY  STOCK  LIST. 
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lyianitoba  Bridie  &  Iron  Works, 

-WBji  imi.ik.nnr/'  3        u  A  I.IITAD  1     LIMITED 


WINNIPEG 


MANITOBA 
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PYRENE 

The  Universal 

FIRE  EXTINGUISHER 

is  always  ready. 

Never  Deteriorates,  Freezes  or  Corrodes. 

Every  Motorist  Needs  Pyrene 

in  his  garage.  It  puts  out  all  kinds  of  fire, 
gasoline  or  oil. 

It  is  as  effective  on  an  arc  of  100,000  volts 
as  on  burning  shavings.  It  is  a  non-con- 
ductor, will  not  injure  the  finest  fabrics,  and 
will  not  freeze  at  50  degrees  below  zero. 


There  is  good  profit  for 
dealers  handling  Pyrene. 


GREAT  WEST  ELECTRIC  CO.,  LIMITED 

Winnipeg,  Manitoba 
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UTILITES 


For  Prompt  Shipments  Write  to 

SPIELMANN  AGENCIES  rem 

READ  BLDG.         -  MONTREAL 

The  Distributors  with  the  Complete  Stock 

We  specialize  in  prompt  and  efficient  service. 

SEND  FOR  CATALOGS. 


PEERLESS  ORNAMENTAL  FENCING 


A  Big  Trade  Is  Waiting  for  You, 

YOUR  business  will  jump  to  the  front  the  minute  you  display  Peerless 
Fencing.     In  price,  quality,  designs  and  actual  worth   you   can 
guarantee  every  foot  of  it.    We  stand  back  of  you. 
Open  hearth  steel    wire,    crimped  springy   horizontal   wires   combine 
to  make  the  Peerless  fence  outlast  ordinary  kinds  of  fencing.    Denes  rust* 
holds  unruly  animals,  can't  sag,  can't  break 
down  and  is  the  last  word  in  economy. 


It's  NORCROSS  T, 

Farmers  will  be  asking 
CROSS  Hoes  and  Weeders 


Norcross  Hoes  and  Weeders 
are  better  than  the  ordinary 
—they  cultivate  closer  with- 
out any  injury  to  plants, 
leaving  the  soil  loose,  level 
and    untrampled. 

Sell  Norcross  Tools  and 
reap  a  ^larger  profit— they 
have  the  quality  and  give 
service   that  satisfies. 

Drop  a  card  for  particular. 


C.  S.  Norcross  &  Sons 

Bushnell.  111.  U.S.A. 
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CROWN"  Sheet  Metal  Building 

Materials 

Just    What    Builders 

and  Householders 

Want 

The  Economy,  Safety  and  Attractiveness  of 
Crown  Metal  Ceilings  and  Side  Walls  makes 
them  popular  with  the  building  trade  and  for 
general  use. 

"Crown"  Products  are  desirable  for  use  in 
residence,  schools  and  public  buildings.  They 
are  inexpensive  and  will  bring  householders 
and   the  building  trade  to  your  store. 

"CROWN"  Sheet  Metal  Building 
Materials  include: 


Design  No.  701 
"CROWN"   Metal  Ceilings 


—*» 
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No.   170 
Corrugated  Sheets.      Painted  or  Galvanized 


Shingles 
Sidings 
Ceilings 

Corrugated   Iron 
Plaster  Bead 
Zinc   Ornaments 
Cornices 
•Skylights 


Ventilators 
Fireproof  Doors 

Windows 
"  Shutters 

All-Steel    Doors   and 

Interior  Trim 
Kahunein  Doors 
Windows   and   Trim 


Write   us  for  full  particulars  of  these  profit- 
able selling  products. 


Design  No.   654 
"CROWN"  Metal  Side  Walls 


McFARLANE-DOUGLAS  CO.,  Limited,  OTTAWA,  CANADA 
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Mention  This  Paper  When  Writing  Advertisers 
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When   Carter   Went   Into   Flashlights 


Ex-President  Carter  Tells  How  His  First  Fifty  Dollar  Order  of  Eveready  Looked 
Like  a  Mountain,  but  Later  Turned  Out  to  be  a  Real  Gold  Mine 

of  Profitable  Business. 


D 


think  we  did,"  said  W.  J.  Carter 
at  the  O.R.H.  and  S.D.A.  Conven- 
tion  at   Hamilton    this   week   when   asked 
if   he    had   any   sale    in    Picton    for    flash- 
lights. 

Before  we  give  Mi'.  Carter's  statement 
wo  would  mention  here  that  the  town  of 
Pioion  is  the  county  seat  of  Prince  Edward 
and  has  a  population  of  some  3,700 — a 
wide-awake  "Quinte"  town  with  real  live 
merchants,  of  whom  Carter  Brothers,  the 
local  hardware  men,  are  among  the  lead- 
ers. 

Mr.  W.  J.  Carter,  who  this  week  va- 
cated the  presidential  chair  of  the  On- 
tario Retail  Hardware  and  Stove  Dealers ' 
Association,  is  well  known  to  the  Cana- 
dian Hardware  trade,  and  is  credited  with 
being  right  on  his  toes  for  anything  that 
looks  like  a  live  proposition.  He  sizes 
everything  up  well  before  making  the 
plunge,  but  when  he  plunges  he  usually 
comes  out  with  a  win. 


■■■'  ^^Hj_ ':- 

- 
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W.  J.  CARTER,  Picton. 

Retiring  President  of  the  Ontario  Retail 

Hardware  and  Stove  Dealers'  Association, 

which  met  this  week  in  Hamilton. 

Here  is  Mr.  Carter's  story  of  how  he 
got    into    the    selling    of    flashlights: 

"In  the  Fall  of  1915  we  read  an  ad. 
which  told  of  the  safe  and  useful  quali- 
ties of  'Eveready'  flashlights.  The  ad. 
featured  a  fifty  dollar  assortment.  We 
knew  nothing  about  flashlights,  as  we  had 
never  handled  anything  of  the  kind  be- 
fore;   however,   the    convincing   arguments 


of  the  ad.  set  us  thinking,  and  thinking 
good  and  hard.  To  buy  or  not  to  buy 
was  the  question.  A  fifty-dollar  order  of 
a  line  that  we  did  not  know  looked  like  a 
mountain  to  us  at  that  time;  however, 
after  discussing  the  matter  two  or  three 
days,  we  decided,  with  fear  and  trembling, 
to  make  the  plunge.  Away  went  our 
order,  and  as  quickly,  back  came  the  goods. 
Now  to  get  rid  of  them  and  make  some 
money. 

"On  their  arrival,  with  plenty  of  vim 
and  pep  aboard  as  ammunition,  we  cleared 
the  forward  deck  of  our  store  for  action. 
With  the  aid  of  one  of  the  Special  Win- 
dow trims  furnished  by  the  'Eveready' 
firm,  we  dressed  our  best  window  and 
also  made  a  display  in  one  of  our  silent 
salesmen,  as  well  as  displaying  some  lines 
outside  in  the  vestibule  of  the  store  front, 
in  full  view  of  every  passer-by.  Then 
last,  but  not  least,  we  used  to  the  full 
the  splendid  newspaper  copy  furnished 
by  the  'Eveready'  people. 


"Did    we    sell    flashlights? 
think   we   did. 


Well!     We 


' '  Our  Pall  Fair,  coming  in  the  next 
week  after  the  '  Eveready  V  arrival,  was 
a  big  help;  for  on  the  second  day  of  the 
same  week  we  wired  in  another  fifty  dollar 
order;  two  weeks  later  a  salesman  arrived, 
and  he  also  carried  away  another  order 
for  fifty  dollars'  worth  of  flashlights  to 
be  delivered  the  first  of  December.  Long 
before  the  specified  time  we  had  this 
shipment   forwarded. 

"On  the  10th  of  December  our  disas- 
trous fire  occurred.  The  'Eveready'  people 
wired  a  message  of  sympathy,  to  which 
we  replied  by  a  wire  asking  them  to  ship 
$100.00  worth  of  '  Eveready  V,  assorted  to 
suit  our  need.  They  arrived  in  time  for 
the  Christmas  trade,  and  we  fairly  re- 
velled in   flashlight  trade. 

"That  our  sales  have  kept  up  ever 
since  goes  without  saying,  and  the  sale 
of  batteries  for  cases  already  sold  is 
something  great.  We  might  say  that  it 
was  a  fortunate  day  for  us  when  we  took 
up  the  agency  for  'Eveready'  flashlights.   ' 


And  That  Is  Not  All 

The  ex-president  is  not  the  only  satisfied  agent  for  "Evereadys."  His  experi- 
ence has  been  the  experience  of  hundreds  of  hardware  dealers  in  Canada. 
The  "Eveready"'  has  flashed  from  coa*st  to  coast,  is  to-day  flashing  everywhere 
in  the  public  and  private  life  of  the  Dominion.  It's  the  people's  flashlights 
hold  a  minute,  that  word  "flashlight,"  the  "Eveready"  people  claim  that  their 
product  has  outgrown  the  name  and  the  latter  part  of  last  year  they  offered 
a  prize  of  $3,000  for  a  suitable  substitute. 

The  original  plan  of  the  better  name  contest  was  to  present  $3,000  on  Christ- 
mas Day  to  the  person  submitting  the  winning  word. 

Never  did  a  contest  meet  with  such  generous  and  enthusiastic  response. 
Suggestions  poured  in  at  a  tremendous  rate  until  on  the  official  date  set  for  the 
close  of  the  contest  (Nov.  7th,  1916),  over  530,000  suggestions  had  been 
received. 

The  company  were  obliged  to  ask  for  more  time.  On  its  settlement  depends 
not  only  the  fulfillment  of  an  obligation  to  pay  $3,000,  but  a  decision  on  that 
name  which  is  best  suited  to  the  product. 

April  5th  is  the  date  now  set  for  the  award  announcement.  The  announce- 
ment will  be  made  through  "Eveready"  dealers,  as  well  as  through  newspapers 
and  magazines.  The  news  must  reach  the  greatest  number  of  people  with  the 
least  possible  delay.  Announcement  cards  and  streamers  will  be  supplied  to 
"Eveready"  dealers. 

If  the  judges  decide  before  April  5th,  the  announcement  will  not  be  held 
back.    A  half  million  people  will  not  be  kept  waiting. 

Who   Gets   That   $3,000? 
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A  Straight  Talk 
from  the  Manager 


No.  58 


TUST  one    month    from    to-day 
you  will  receive  your  copy  of 
HARDWARE  AND  METAL'S 
Annual  Spring  Number. 

No  effort  is  being  spared  to  make  this  number 
the  finest  yet  presented  to  the  Canadian  hard- 
ware trade. 

The  Editors  have  prepared  an  advance  list  of 
articles  to  appear  in  this  issue,  and  there  is 
going  to  be  lots  of  good  reading — practical  as 
well  as  interesting — for  hardware  merchants 
in  every  section  of  the  Dominion. 

Is  there  any  subject  that  you  would  like  to 
have  discussed  in  the  Spring  Number?  If  so, 
just  drop  a  line  to  Mr.  Davis,  and  he'll  appre- 
ciate it. 

Meantime,  prepare  a  hearty  welcome  for  this 
great  issue.  Read  it  over  carefully,  and  then 
hang  it  up  beside  your  desk,  where  you  can 
reach  it  handily,  day  after  day,  in  the  Spring 
selling  season. 

J.G.L. 
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The  White 
Mop  Wringers 

Because  of  their  wonderfully  quick  turnover  the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.  Their  ease  of  opera- 
tion and  general  desirability  make  a  quick  and 
strong,  appeal 
consumer. 

They  are  virtually  self- 
sellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


White  Mop  Wringer  Company 


Fultonville,  N.Y. 


o  o  o 

!     ;     ;    Ask  us  for 

Wrapping  Papers 

Twines 
Brooms    Brushes 


Parchment  Butter  Paper 

Printed  and  Plain 

PROMPT  SHIPMENT 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


I  wo  INCH 

PRICE 


SIMMS  o 

"LARK"  t 

CHISELLED  $ 

PUT  BRISTLE  BRUSH  s 

SET  IN  -jft 

VULCANIZED  RUBBER  0 

,             AND  it 

GUARANTEED  \ 

roR  USE  IN  t 

ANYTHING.  \ 


MADE   BY 

T.S.SiMMs£(b„ 

LIMITED 

Saint  John.  N.B. 

CANADA. 


ARE 

BETTER  BRUSHES 

But  do  not  get  the  impression  that  all  ' '  SET  IN 
RUBBER"  Brushes  are 

BETTER  BRUSHES 

The  setting  of  brushes  in  rubber  is  a  complicated 
and  difficult  process  in  which  great  care  and  skill, 
exercised  by  thoroughly  trained  mechanics  of  long 
experience  at  the  work,  are  necessary  to  produce  A 
MECHANICALLY   SATISFACTORY  BRUSH. 

The  words  "SET  IN  RUBBER"  mean  nothing  to 
you  unless  supplemented  by  this  trade-mark 

(    SET   IN    RUBBER  ) 

which  guarantees  you 

BETTER  BRUSHES 

Made  by  the  most  modern  methods,  in  a  thoroughly 
equipped,  up-to-date  factory,  and  sold  at  prices  no 
higher  than  are  charged  for  brushes  only  claimed  to  be 
'  'just  as  good"  as 


SIMMS 


(SET  IN  RUBBER) 

Why  buy  the  other  kind  when 

BETTER  BRUSHES 

cost  no  more? 

T.  S.  SIMMS  &  CO.,  Limited 

ST.  JOHN,  N.  B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Maclean'sMagazine 


Sir  Gilbert  Parker 
Robert  W.  Service 
Stephen  Leacock 
Alan  Sullivan 
Agnes  C.  Laut 
H.  F.  Gadsby 
Erman  J.  Ridgeway 
Madge  MacBeth 
L.  M.  Montgomery 
Norman  Lambert 
Hopkins  Moorhouse 
H.  M.  Tandy 
Robson  Black 
Adam  Barnhart  Brown 
Arthur  William  Brown 
Peter  McArthur 


© 


for  March 

E  thankful  that  Canada  has  a  magazine  of  BIG 
calibre.  A  magazine  fit  to  be  placed  alongside 
the  best  British  and  American  magazines — 
by  the  test  of  those  who  contribute  to  it 
regularly  and  of  ideals. 


Maclean's  Magazine 


carries  world-famous  names 
in  its  list  of  contributors — writ- 
ers who  have  an  open  sesame  to  any  magazine,  yet  writers  that  some 
magazines  cannot  get,  because  they  fail  to  measure  up  to  a  standard  set. 
Not  every  or  any  magazine  can  have  the  work  of  Sir  Gilbert  Parker, 
Miss  Laut,  Stephen  Leacock,  Arthur  Stringer,  Arthur  E.  McFarlane, 
L.  M.  Montgomery,  Nellie  McClung,  Robert  W.  Service,  Alan  Sullivan, 
and  others  whose  names  are  familiar  to  readers  of  MACLEAN'S 
MAGAZINE. 


Maclean's  Magazine  i>y" 

fine  and 
high-priced  writers  because  they  are  Canadian-born  or 
bred  and  because  they  are  genuinely  interested  in  seeing 
the  land  of  their  birth  or  adoption  have  a  magazine 
worthy  of  the  land  of  their  love  and  of  their  work  and 
fame.  And  they  have  found  this  magazine  in 
MACLEAN'S.  MacLean's  gives  them  access  to  the  read- 
ership they  desire  to  reach — the  man  and  women  of  cul- 
ture and  position,  of  real  love  for  Canada  and  in  earnest 
to  see  its  nationality  enlarge  and  its  destiny  advanced. 

And  so  we  feel  that  we  have  a  right  to  ask  you  to  give 
MACLEAN'S  MAGAZINE  a  first  place  in  your  favor. 
It  is  truly  Canadian,  doing  a  needed  service  for  Canada, 
and  doing  this  worthily.  Doing  all  that  it  is  doing  at  a 
heavy  present  cost,  looking  to  the  future  for  its  larger 
reward. 

Vim  can  show  your  appreciation  of  what  the  publishers  of 
MACLEAN'S  "  MAGAZINE  are  doing  by  making 
MACLEAN'S  an  elect  magazine  among  all  magazines 
enjoying  your  favor,  and  by  making  it  better  known  to 
others  who  have  your  spirit — your  sense  of  Canadian  na- 
tionality, your  purpose  to  advance  Canada  in  all  righl 
and  high  ways. 


At  All  News -Agents 
-  Fifteen  Cents  - 


Contents  of 
MARCH   MACLEAN'S 

(CONDENSED) 

Jordan  is  a  Hard  Road.  Serial  by  Sir  Gilbert 
Parker. 

The  Guile   of  Ulysses.     By   Peter   McArthur. 

Face   Up.     By   Hopkins   Moorhouse. 

The  Rabbit  Revolution.  By  Adam  Barnhart 
Brown,  with  illustrations  by  his  brother, 
Arthur   William   Brown. 

The  Above  are  Stories 

Ten  Million  for  the  Asking.  By  Stephen  Leacock 
— a  serious  contribution  on  a  phase  of  na- 
tional finance. 

National  Policies — How  they  are  formulated  and 
exploited  by  Parties  and  Cabinets.  By  H.  F. 
Gadsby. 

Prospects    for    Peace   and    Peace's    Problems.     By 

Agnes  C.  Laut.  A  stirring  and  thought- 
provoking  article  by  this  wonderful  woman 
writer  with   a  statesman's   mind. 

The  Above  are  Special  Articles 

Mis.  Ila.vter  Reed — the  woman  who  is  respon- 
sible for  the  decorative  schemes  of  the  big 
C.P.R.  hotels.     By   Madge  MacBeth. 

II.  0.  Brewster — Premier  of  British  Columbia. 
By  Norman  Lambert.  A  timely  sketch  of  a 
man  of  Interest  to  all  Canadians. 
These  are  brief  biographies  of  Interesting 
Canadians— a  feature  of  every  issiue  of 
MACLEAN'S  MAGAZINE. 

The  Review  of  Reviews  Department  condenses 
for  busy  readers  the  cream  of  the  best 
tilings  appearing  in  the  current  magazines  of 
the  world.  So  MACLEAN'S  becomes  many 
magazines   in   one. 

The  Business  Outlook  anil  Information  for  In- 
vestors are  two  features  of  MACLEAN'S 
greatly  liked  and  esteemed  by  many  of  its 
readers. 

These  are  Department  Features  found  in 
every  issue 
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Toncan   Metal 
Corrugated  Roofing 

Painted  or  Galvanized 

WHERE  durability, 
strength,  fire-resistance, 
appearance  and  economy 
are  necessary,  Corrugated  Ton- 
can  Metal  Roofing  will  fulfill  the 
requirements  in  every  respect. 

Under  service  conditions  it  will 
not  burn,  break,  melt  or  warp, 
and  it  is  corrosion-resisting.  It 
is  very  easy  and  economical  to 
apply.  Only  a  light  superstruc- 
ture is  needed.  And  its  cost  is 
very  moderate. 

Toncan  Metal  Corrugated  Roof- 
ing is  used  extensively  for  fac- 
tories, warehouses,  railroad 
buildings  and  other  similar 
structures.  Corrugated  Sheets 
also  make  a  splendid  siding. 


Toncan  Metal 
Roll  Roofing 

Painted  or  Galvanized 

WHERE  there  is  only   a 
slight  pitch  to  the  roof, 
Toncan  Metal  Roll  Roof- 
ing should  be  used. 

It  makes  a  weather-proof,  fire- 
proof and  durable  roof. 

Toncan  Metal  is  particularly 
adapted  for  this  form  of  roofing, 
not  only  because  of  its  corro- 
sion-resisting properties,  but 
also  because  of  its  ductility.  The 
tinner  when  applying  roll  roof- 
ing must  bend  and  seam  it.  Nat- 
urally, a  material  that  will  do 
this  easily  and  without  breaking 
is  desirahle.  Toncan  Metal  bends 
and  seams  excellently. 

Each  roll  will  lay  100  square  feet 
on  the  building. 


Toncan  Metal 
Standing' Seam  Roofing 

Painted  or  Galvanized 

HERE  is  a  roofing  suitable 
for  practically  any  kind 
of  a  building  having  a 
sloping  or  pitch  roof — schools, 
libraries,  churches,  factories, 
railroad  buildings,  warehouses, 
garages,  farm  buildings,  etc. 

The  appearance  of  Toncan  Metal 
Standing  Seam  Roofing  con- 
forms admirably  with  many  of 
the  modern  styles  of  architec- 
ture. 

It  is  corrosion-resisting,  fire- 
proof, weather  -  proof,  non- 
breakable,  economical  to  apply 
and  moderate  in  cost. 

It  is  made  in  lengths  from  5  to 
12  feet  inclusive,  and  in  20,  22, 
24,  26,  27  and  28  gauges.  Cov- 
ering width  of  each  sheet  is  24 
inches. 


Write  for  a  copy  of"  Corrosion— The  Cause—The  Effect  — The  Remedy  " 

The  PEDLAR  PEOPLE,  LTD.,  OSHAWA,  ONT.,  Canadian  Distributors 

The  STARK  ROLLING  MILLXO.,  CANTON,  OHIO,  Sole  Makers 

Resists  Corrosion 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Many  Housewives   Want       £££££££££. 

Economy  and  increasing  costs  are  forc- 
ing the  housewife  to  mend  her  leaky 
pots  and  pans. 


"MENDBTS"  is  easy,  quick  and  per- 
manent; it  is  the  great  mending  patch 
for  mending  leaky  vessels,  rubber  bags 
and  tires  without  rivets  or  solder. 

Bring  new  customers  to  your  store  by 
displaying  "MENDETS."  Free  Count- 
er Display  containers  sent  on  request. 
Send  for  yours. 


(Trade- Mark). 

The   following    wholesale   hardware   merchants    sell    Mendets : 

Whites,  Ltd.,  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd.,  Winnipeg,  Man.: 
Wood,  Vallance  &  Co.,  Hamilton,  Ont.;  Hobbs  Hardware  Co.,  Ltd.,  London, 
Ont;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Ont;  Thos.  Birfcett  &  Son  Co., 
Ltd.,  Ottawa,  Ont;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.;  Mar- 
shall Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta  Walter  Woods  &  Co., 
Winnipeg,  Man.;  Rogers  Hardware  Co.,  Ltd.,  v^uarloWetown,  P.  E.  I.; 
Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. ;  Merrick:,  Anderson  Co.. 
Ltd.,  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  3.  H.  Ashdown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  Co.,  Guelph,  Ont; 
Emmerson  &  Fisher,  Ltd..  St.  John,  N.B. ;  R.  Chestnut  &  Sons,  Frederic- 
ton.  N.B. ;  Lyons  &  Marks,  Toronto.  Ont;  L.  H.  Hebert  &  Co.,  Montreal. 
Quebec;  Cowan  Hardware  Co..  London.  Ont.;  The  Hanbury  Hardware  Co.. 
Brandon.  Man.;  McLennan,  McFeely  &  Co.,  Ltd.,  Vancouver,  B.C.;  Mar- 
tin, Finlayson  &  Mather.  Ltd..  Vancouver.  B.C..  Crowell  Bros.,  Halifax. 
Nova   Scotia;  Caverhill,    Learmont  &  Co..  Montreal. 


Collette  Mfg.   Company,  Collingwood,  Ont.,  Canada 


MAKE  YOUR  DOLLARS 

FIGHT 

AT    THE     FRONT. 
BUY 

DOMINION  OF  CANADA 

THREE-YEAR 

War  Savings  Certificates 

$  25.00    for     $21. 50 

50.00       "  43.00 

IOO.OO       "  86.OO 

INDIVIDUAL  PURCHASES   LIMITED  TO  J150J. 


FOR  FULL  PARTICULARS  APPLY  AT  ANY  BANK 
OR  ANY  MONEY  ORDER  POST  OFFICE 


JAN.    9,    1917 


F"ltMANOE       DEPARTMEN' 
OXTAWA 


SOON  YOU  WILL  BE  GET- 
TING READY  FOR  SPRING. 
BUILDING  WILL  BE  START- 
LING YOU  SHOULD  B  E 
PREPARED  TO  BE  IN  LINE 
FOR  YOUR  SHARE  OF  THE 
BUSINESS  BY  STOCKING 
EARLY  IN  BUILDERS'  SUP- 
PLIES. 

"Rock"  Wall  Board 

for  walls  and  ceilings,  is  a  high  quality 
material.  It  is  not  intended  only  for  the 
man  who  wants  something  cheap — it  is  good 
for  good  work.  Sold  in  sheets  48"  wide 
by  6,  7,  8,  9,  10  and  12  ft  long. 
"HAMMER  BRAND"  PLASTER  OF 
PARIS— the  best  brand  of  plaster  made. 
IMMEDIATE  SHIPMENT  OF  ALL 
THESE    LINES    FROM    STOCK. 

Walter  Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  advertise- 
ments for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


//  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  answered. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J*  H.  McCOMB,  LIMITED  BuUd"nrp«rpV*.  Pitch* «na  cnoa"i  ■?«, 


MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 

Tofrtngton,    Cobb.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tcugh.  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THKl'  DIFFER 
FKO.V1  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  LNSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


Auger   \    LET  US 

bIAquote 

Nuts,  Bolster\"YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,   Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKINSON^KOMPAi 

2SSNTO       HAMILTON     ^*>Sii£ 


WE  SHIP/^T 

PROMPT-/  £2 

I  ■^  /and  Burrs, 

In  1  /  Cap  and  Set 

Screws,  Wood 
Sere  we,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLOR AN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts.  Bolts.  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.         Also  at  Guelph,  Ont. 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON    and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DELTA" 
FILES 


Ni 


Put  a  Merry 
Jingle  in  Your 
Cash  Register 


Make  your  store  a 
happy  remem- 
brance with  the 
customer. 

That's  why  it  pays 
to  sell  "DELTA" 
FILES. 

The  good  work 
they  do  and  the 
long  service  they 
give  are  constant 
suggestions  to  the 
customer  to  pur- 
chase other  needed 
articles  at  that 
store,  where  they 
serve  those 
DELTA  files. 

Thus  does  the 
dealer  create  per- 
manent good-will. 
Delta  Quality  does 
it. 

Dealers  find  Delta 
Files  a  worth- 
while line  to  han- 
dle. We  co-operate 
with  dealers  tv. 
bring  new  custom- 
ers to  their  stores. 

Let  us  send  you 
full  particulars  of 
our  attract  ive 
agency  proposition. 


DELTA    FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Ce..  Toronto; 

Starke.  Seybold.    Montreal; 

Wm.   Stair*.  Son  &  Morrow.  Halifax; 

Merrick-Anderson    Co..  Winnipeg. 

ALL  LEAPING  JOBBERS 


LONDON 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lb». 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remeltlng  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS    of    this    natural,    stronger 
than-steel,  non-corrodible  alloy. 

Manufactured   forms   are   Rods,   Flats,   Castings,    Tubes, 

Sheets,  Strip   Stock  and   Wire. 

Send  Inquiries  Direct  to  T7s. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


tAONEL 
METAL 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


SffSrSSSiSiJ. 


mmfrtik;' 


Nail  Bin  Counters,  Screw  Cases^-ali  kinds 
of  Store  Fittings, 


Toronto,  Canada 
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If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let  it   assist   you   in    filling   your    needs. 


TN  the  Spring  thousands 
•^  of  farmers  turn  their 
halters  into  bridles  by 
using  our 

BIT  STRAP 


How  many  will  you  require? 

$1.50  doz. 

We  can  deliver  by    parcel 
post. 

Postage  paid  if  you  remit  with  order. 

G.  L.  Griffith  &  Son 

STRATFORD,  ONT. 


NOVA  SCOTIA  STEEL 
&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  |  to  \\  inches. 
For  flat  bands  2  to  6  inches. 

(A  number  of  patterns) 

Also  Drive- Well  points. 
Fence  Building  Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE.  ONT. 


Reliance 

LIQUID 
GLUE 

Always   Ready 


Extra  Strong 


Sold  by   Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland.  Ohio. 

J.  H.  Ashdown,  Hdwe . 
Co..  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros..  Ltd., 
Montreal,     Distribu. 
tors  of  Myers  Pumps 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,  Minn. 

Eastern    Canadian    Distributors : 

Louis  A.  Larson,  Ottawa. 

Western   Canadian   Distributors : 

Merrick-Anderson   Co.,    Winnipeg,   Man. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  Black  Lead,  Emery   Glass 
.  and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  Lcnticn,  England 


Want  Ads. 

If  you  want  a  buyer 
for  your  business, 
or  have  a  situation 
to  fill  or  want  a 
situation,  send  us  a 
Condensed  Adver- 
tisement. There  is 
someone  who  is 
looking  for  a  pro- 
position such  as 
yours.  For  two 
cents  aword  you  can 
speak  across  the 
continent  with  a 
condensed  adver- 
tisement in  this 
paper. 

Try  it  out. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


so 
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Abrasive  Wheel* 

Carborundum  Co..  Niagara  Falls,  N.Y. 
Cleveland  8tone  Co.,  Cleveland,   umo. 

Aluminum 
British   Aluminium   Co.,    Toronto. 
Canada    Metal    Co.,    Toronto. 

Spielmann   Agencies,    Montreal. 

Aluminum    Solder 

British    Aluminium    Co..    Toronto. 

Canada  Metal  Co..  Ltd..  Toronto,  Ont. 

Spielmann  Agencies,    Montreal. 
Aluminum   Ware 

The    Thoa.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Spielmann   Agencies,    Montreal. 

Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co..   Toronto. 
Canada   Metal   Co.,    Toronto. 
Spielmann  Agencies,   Montreal 

Ammunition 
Dupont  Powder  Co.,  Wilmington,  Del. 

Asbestos  Papers 

Walter  Belyea,   Winnipeg. 

Anti-Skid    Chains 

Fox  Chain  Co.,  Hamilton,  Ont 
McEinnon  Chain  Co.,   St.  Catharines, 
Ont. 

Ash  Sifters 

The  Burrowes  Mfg.  Co.,  Toronto. 

Collins   Mfg.   Co.,   Toronto. 

The    Thos.    Daridson    Mfg.    Co..    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt    Shingles 
Bird   &   Son,    Hamilton. 

Auger  Bits 
Russell       Jennings      Mfg.      Co..       St. 

Catharines. 

Vuto    Accessories 

A 'lam-son    Mfg.   Co.,   Hamilton. 

ihe   Carborundum  Co.,   Niagara   Falls, 

n.y. 

Carer-hill ,    Learsaont  A  Co.,   Montreal. 

C.  Kloeffer,   Toronto. 

Elnzinger.      Bruos     A     Co..     Niagara 

Falls,   Ont 
Will  B.   Lane,  Chicago,  HI. 
Richards-Wilcox     Co..     Ltd.,     London, 

Ont 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.   Starred.  Co.,   Athol.  Mass. 
Trlmoot  Mfg.  Co..  Roxburjr.  Mass. 

Axles 

D.  Ackland   A   Son. 

B.  J.   Coghlin,   Montreal. 

Babbitt    Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tall-man    Brass   A    Metal    Co.,    Hamil- 
ton. 

Baits,   Spoon 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Bale-Ties 

J.    E.    Beauchamp   A    Co.,    Montreal. 

Frost  Steel  A  Wire  Co..  Ltd.,  Ham- 
ilton. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley    Works.    New    Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery    A     Supply     Co., 

Ltd.,   Hamilton. 
Bar   Iron 
D.    Ackland    A   Son. 
Canadian  Tube  A    Iron  Co.,   Montreal. 
Manitoba    Bridge   A    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Steel    Co.    of   Canada,    Hamilton. 
London    Rolling    Mills   Co.,    London. 

Barn    Door    Hanger* 
Allita    Mfg.   Co.,  Chatham. 
Canada    Steel    OnoU.    ■  u..    Hamilton. 
R.    Dillon  A   Sons,   Oshawa. 
Richards-Wilcox     Co.,     Ltd.,     London, 
Oat 
Bath     Ream     I  II tings 
Kloshager.      Bruce     A     Co.      Niagara 

rails.   Oat 
•>no>r«     Frary   ft   Clark.    New    Britain. 
Bteel    Tresgh    A    Machine  Co.,   Tweed, 
Ont 


Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric    Novelty   Co. 

Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    A     Rubber    Mfg.    Co., 

Toronto. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,   New  Haven. 

Bits 

D.    Ackland    A    Son. 

Bits,  Auger 

Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St 

Catharines. 

Blacksmiths'   Machinery 

D.    Ackland   A   Son. 

Boilers.   Hot   Water 

Pease  Foundry  Co.,  Toronto. 

Bolts  and  Nuts 

D.  Ackland  A  Son- 
Canadian  Tube  A  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt  A  Hinge  Wks.,   London. 

Manitoba  Bridge  A  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  A  Screw  Co.,  Owen 
Sound,   Ont 

The  Stanley  Works.  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 

Wm.  Newman  A  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Box     Strapping 

J.    E.   Beauchamp  A  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Box    Hinges    and    Locks 

J.   E.   Beauchamp  A  Co.,  Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Braces 

Oondell-Pratt   Co.,    Greenfield,    Mass. 
Miller's    Falls   Co.,    New   Tork. 
Stanley     Rule     A     Level     Co..     New 
Britain. 

Brackets.    Shelf 

Atlas    Mfg.    Co..    New    Haven.    Conn. 
Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brnkes,    Metal    Working 

Brown.    Boggs   Co..    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  A  Son,  Ltd.,  Birming- 
ham.   En?. 

The  Dennis  Wire  A  Iron  Works,  Lon- 
don. Ont 

Eley    Bros..    Ltd..    London.    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 

Tallman    Brass  &  Metal   Co. ,  Hamilton. 

Williams  Bros.  A  Piggott,  Ltd.,  Bir- 
mingham,   Eng. 

Brass,    Sheets.    Tubes    and    Rods 

Tallman    Brass  &  Metal   Co.,  Hamilton. 
Williams    B**>s.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng, 

II read    Mixers 

Landers.    Frary  A  Olart.    New  Britain. 

Brooms 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  A   Sons,  Ltd..  Hamilton,   Ont. 
T.    S.    Simms   A    Co.,    St.    John.    N.B. 
fltcvens-Hepnei    Co..    Port   Elgin. 
Walter  Woods  A  Co.,   Hamilton,   Ont 

Brushes 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  A   Sons.  Ltd.,  Hamilton,  Ont 
T.    S.    Simms  A    Co.,    9t    John,    N.B. 
Stevenw-Hepner  Co.,    Port  Elgin. 
G.    F.   Stephens   A  Co.,   Winnipeg. 


Builders'   Tools   and   Supplies 

Caverhill,    Learmont  A  Co.,    Montreal. 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  A  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Rule   Co.,   Windsor,   Ont. 
Millers  Falls  Co..  Millers  Falls,   Mass. 
National     Machinery     A     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.   Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     A     Level     Co.,     New 

New   Britain. 
The  L.    S.    Starrett  'Co.,    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   A   Co.,    Montreal. 

R.   Dillon  A  Sons,  Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  A  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery    A    Supply    Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London.    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  A  Piggott,  Ltd..  Bir- 
mingham, Eng. 

Building  Paper 

B:'-1    A    Son.    Hamilton. 
Walter  Belyea,   Winnipeg. 

Builders*    Supplies 

Belyea,    Walter.    Winnipeg,    Can. 

Burlap 

G.    F.    Stephens   A  Co.,    Winnipeg. 

Burrs 

Parmenter  A   Bulloch  Co.,  Gananoque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of  Canada,    Hamilton. 

Butts 

Cnnada   Steel   Goods  Co.,    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts  and   Hinges 

Canada   Steel   Goods  Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts,    Spring 

Chicago   Spring  Butt  Co..   Chicago. 

Calipers 

L.    S.    Starrett  Co.,    Athol.    Mass. 

Car   Movers 

R.    Dillon   A  Sons,  Oshawa. 
Thos.    Pink,    Pembroke,    Ont. 

Carriage    Hardware 

Samuel   Trees  A  Co.,  Toronto. 
Wilkinson  &  Rompass,  Hamilton,  Ont. 
D.    Ackland   A  Son,   Winnipeg. 

Carriage    Springs 
D.    Ackland    A   Son. 

Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Carriers,   Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto, 

Cannda  Plates 

Dominion   Sheet  Metal   Co.,  Hamilton. 
A.    C.    Leslie   Co.,   Montreal. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 

Carpet    Sweepers 

Bisscll  Carpet  Sweeper  Co.,  Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge   Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,  Ont 

Casseroles 

Landers,  Frary  A  Clark,  New  Britain, 
Conn. 

Casters 

Faultless   Caster  Co.,    Evansville,    Ind. 


Cattle  and   Trace  Chains 

McKinnon  Chain  Oo..  St  Catharines 
Ceilings,  Metal 

Metallic     Roofing     Co..     Toronto     and 

Winnipeg. 
Winnipeg      Ceiling      A      Roofing     Co.. 

Winnipeg. 

Cement 

Belyea,    Walter.    Winnipeg.    Can. 
Cement,   China 

H.   Nagle  A  Co.,   Montreal. 

Chafing  Dishes 

Landers,  Frary  A  Clark.  New  Britain, 
Conn. 

Chain   Drills 

Goodell-Pratt   Co..    Greenfield,   Mass. 
North   Bros.   Mfg.   Co.,   Philadelphia. 

Chain   Manufacturers 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McEinnon  Chain  Co.,   St   Catharines. 

Chain,    Trace,    Logging,    Halter, 
Dog    Lends,    Agricultural 

McEinnon  Chain  Co.,  St  Catharines. 
Chains 

B.   J.    Coghlin,   Montreal. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven.    Conn. 

McEinnon  Chain  Co.,   St    Catharine*. 

Chains,    Tire 

McEinnon  Chain  Co.,  St  Catharines, 
Ont 

Chair  Seats,  Fibre 

J.   E.   Beauchamp  A  Ce.,   Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,   Greenfield,  Mass. 

8tanley  Rule  A  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clippers,  All  Kinds 

American   Shearer  Mfg.    C»..   Nashua. 

Clothes  Pins 

Wm.    Cane    A    Sons    Co.,    Newmarket 
Meakins    A    Sons,    Hamilton. 
Walter  Woods  A  Co..   Hamilton. 

Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont 

Clothes   Line 

R.    Bird  A  Co.,  Crewkeme.  Eng. 

Hamilton  Cotton  Co.,  Hamilton,  Ont 
Clothes    Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Cummer-Dowswell    Co.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg.  Man. 

Walter    Woods    A    Co.,    Hamilton. 
Coal    Chutes 

The  Dennis  Wire  A  Iron  Works, 
London,    Ont 

Cofree    Percolators 

Landers,  Frary  A  Clark,  New  Britain. 
Colors,    Do 

Caimdn    Paint  Co..   Montreal. 
McArthur   Irwin,    Ltd.,    Montreal. 
The   Oirawa   Paint    Works,   Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,    Ltd.,    Montreal. 
G.  F.  Stephens  fc  Co.,  Winnipeg. 

Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
Conductor  Pipe 
The    Thos.     Davidson    Mfg.    Co.,    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd..    Toronto, 

Winnipeg. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     A       Reefing      Co., 

Winnipeg. 

Coping  Saws 
Bridgeport   Hdwe.  Mfg.   Osrp.,   Bridge- 
port,   Conn. 
Cord,  Wire  Picture 
The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 

Cordage 
Consumers   Cordage   Cs>.    Montreal. 
Hamilton    Cotton    Co..    Hamilton. 
Plymouth     Corage     0a,.     North     Ply- 
mouth.  Mass. 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 

St.  Lambert,  P.  Q. 

DISTRICT  MONTREAL 


Satisfied  Customers— ALWAYS 

if  you  sell 

Still's  Handles 

They  are  made  of  the  best  hick- 
ory, nicely  made,  well-finished 
and  waxed. 

No  reason  for  complaint  can  be 
found  in  "Still"  Service. 

Insist  on  Still's  and  be  sure  you 
get  Still's.  Those  who  know 
them  always  do. 

If  your  jobber  cannot  supply 
you,  write  us. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONTARIO 


KEYSTONE 
METAL    CASE 
STAPLED   BROOM 


(Patented) 


A  real  heavy-duty 
Broom  that  will 
stand  up  under  all 
kinds  of  hard  usage. 
Write  for  prices  of 
all  corn  or  corn  and 
bamboo  in  various 
weights  to 


Stevens-Hepner 
Co,  Limited 

Port    Elgin,   Ontario 


The  "Metal  Case"  Broom 
Is  only  one  of  tbe  famous 
Keystone  Brand  Brooms 
and    Brushes. 


No.    141,    CARPET    BEATER 

30  inches  long.     No.  10  Coppered   wire. 
Well    made    in    every    way    and    a    big    seller. 


How    about 

Carpet  Beaters 

for   house  cleaning 
time? 


No.   143.     GUARD  HANDLE  CARPET 
BEATER 

Protects  the  knuckles  from  coining  In 
contact  with  the  rough  surface  of  the 
carpet.  Strong;  has  right  hang,  sure 
grip — a  sturdy  beater  for  the  severest 
usage.     Order  by  number. 


We  can  ship  at  once  any  order  you  may  give  us  for   these   Carpet  Beaters,  and  guarantee   you   against 
advance  in  price  this  season.     That  is  Service. 

Have  you  a  copy  of  our  catalogue  in  your  files'?     If  not,  a  post  card  sent  to-day  will  bring  you  one. 
We  make  many  other  items  in  Wire  Goods  and  Hardware  Specialties  which  will  interest  you. 

Andrews  Wire  Works  of  Canada  Limited 

Watford,    Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cornices,  Metal 
McFarlane.   Douglas   &  Co.,  Ottawa. 
Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 
Metal  Shingle  &  Siding  Co.,   Preston, 

Ont. 
Pedlar  People,  Ltd.,  Oshawa,  Ont 
Roofers    Supply  Co.,    Ltd.,    Toronto. 
Wheeler  &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Corrugated    Fasteners 
J.  E.   Beauchamp  &  Co.,  Montreal. 
The  Stanley   Works,    New    Britain. 
The    Steel    Co.    <$■    Canada,     Limited, 

Hamilton.  .  , 

f  orrugated    Iron 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co..  T/td.,   Toronto. 
Winnipeg    Steel     Granary     &     Culvert 

Co.,  Winnipeg. 
Wheeler  &    Bain,    Toronto. 
Corrugated  Aluminum 
The     British     Aluminum     Co.,      Ltd., 

London,   Eng. 
Cow   Stalls  and    Stanchions 
Ball  and  Calf  Fens. 
Beatty  Bros.,   Ltd..   Fergus,  Ont.,   and 

Winnipeg,    Man. 

Cow  Ties 
Greening,  B..   Wire  Co.,    Hamilton. 
McKinnon  Chain  Co.,  St.    Catharines. 
Cranes,   Hand   Power 
Manitoba   Bridge  &    Iron    Wks..    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead   Travelling; 
Manitoba,   Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,  Man. 

Crate  Openers 

Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port, Conn. 
Crowbars 

B.   J.   Coghlin.   Montreal. 
Cultivator  Hoes 

C    S.    Norcross  &  Sons,   Bushnell,   111. 

Culverts 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     St.    Culvert 
Co.,    Winnipeg. 

Curling;    Stones 

Belyea,    Walter,    Winnipeg,    Can. 

Cuspidors 

Thos.   Davidson  Mfg.    Co.,    Montreal. 

Cutlery,    Razors,    Scissors.   Etc. 

Geo.  Butler  &  Co.,  Ltd.,  Sheffield, 
Eng. 

Canadian  Wm.  A.  Rogers,  Ltd.,  Tor- 
onto. ,      , 

Caverhill,   Learmont  &  Co.,    Montreal. 

Crookes,   Jonathan,  &  Son. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,  Jas.,  &  Co.,   Montreal. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn.  i       , 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich.  ,      „. 

MeGlashan,   Clarke  Co.,   Ltd.,  Niagara 

pal13-  .    „  rv      -A 

Oneida    Community,       Ltd..       Oneida. 

N.T. 

Geo.     Wostenholm    &    Son',     Sheffield. 
Eng. 
Cutting-  Pliers 
Bridgeport  Hdwe.    Mfg.    Corp..    Bridge- 
port,  Conn. 
Cycles 
Johnson's,    Iver,    Arms  &    Cycle   Wks.. 
Fitchburg,    Mass. 

Derricks 

Manitoba   Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Display  Racks,  Wire  Cloth 

R.    M.    Bowser    &  Son,    Renfrew,    Pa. 
Dog;    Collars 

Samne!   Trees  &  Co.,   Ltd.,  Toronto. 
Dies 

Pratt  A  Whitney  Co.,   Dundas,   Ont. 
Door   Bolts 

The   Stanley   Works.    New    Britain. 

Door  Checks 

Wm.    Newman    &    Sons,    Birmingham. 

Door   Hangers 

Allith   Mfg.   Co.,  Hamilton. 
Canada'  Steel  Goods  Co.,   Hamilton. 
Myers,    F.    E..    &    Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don. Oi-I. 
The   Stanley   Works,    New    Britain. 

Door    Spring's 

Chicago  Spring  Butt  Co.,  Chicago,    111. 

Wm.   Newman  &   Sons,   Ltd.,    Birming- 
hnm.    Eng. 
Drills 

Pratt    A    Whitney    Co.,    Dundas,    Ont. 
Draw    Pulls 

The  Stanley  Works.  New  Britain. 

Drills,  Brick  and   Stone 

Whitman     &     Bames    Mfg.     Co.,     St. 
f  'ritlinrines. 
Dry  Batteries 
Canada    Dry  Cells,   Ltd.,   Winnipeg. 
n»n.dWn    CurWrn    Co..    Ltd..    Toronto. 
Rpiclmann    Agencies.   Montreal. 


Interstate    Electric    Novelty    Co.,    Tor- 
onto. 

Northern  Electric  Co..  Ltd.,   Montreal. 
Eavestroughg 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,    Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,  Toronto. 

Wheeler  &   Bain   Co..   Hamilton. 

Winnipeg     Ceiling     &     Roofing     Co., 
Wininpeg 
Elbows 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

'Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roof  era  Supply  Co.,   Ltd.,   Toronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg      Ceiling      &      Roofing    Co., 
Winnipeg. 
Electric   Heating;    Specialties 

Landers,   Frary  &  Clark,   New   Britain. 

National     Electric    Heating    Co.,     To- 
ronto. 

Renfrew    Electric  Co..    Ltd.,    Renfrew. 

Spielmann    Agencies,    Montreal. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 
Landers,  Frary  &  Clark,  New  Britain. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew   Electric  Co.,    Ltd.,    Renfrew. 

Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 
Interstate    Electric    Co.,    Toronto. 
Spielmann    Agencies,    Montreal. 

Electrical    Supplies 

Duncan   Electrical  Co.,   Montreal. 
Factory    Products,    Toronto. 
Electric  Tools 
John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Emery 

John    Oakej    &    Sons,    Ltd.,    London, 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens   &  Co..    Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum   Co.,   Niagara   Falls. 
N.T. 
Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Enamels 

Berry    Bros.,    Walkerville,    Ont. 

Canada    Paint    Co.,    Montreal. 

Dongal!    Varnish    Co.,    Ltd.,    Montreal. 

Martin-Senour    Co.,    Montreal. 

The  Ottawa   Paint   Works,   Toronto. 

Pratt  &   Lambert.    Bridgebnrg,    Ont. 

A.    Ramsay   &    Son.   Co..    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

d.  F.  Stephens  *  Co..  Winnipeg. 

Spielmann    Agencies,    Montreal. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

End    Cutting-   Nippers 

Bridgeport.   Hdwe.    Mfg.    Corp.,    Bridge- 
port.   Conn. 
Engineering    Supplies 
T.    McAvity  &  Sons,   St.    John.   N.B. 
Jas.    Morrison    Brass  Co.,   Toronto. 
Escutcheon  Pins 
The   Parmenter   St   Bulloch    Co.,    Oana- 

noqne,  Ont. 
The  Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Eveners,  8,  4  and  6  Horse 

Wm.    Newman  &  Sons,   Ltd.,   Birming- 
ham, Eng. 
Fans,   Electric 
A.  C.   Gilbert  Co.,  New  Haven,  Conn. 

Fanlig-ht    Gear 

Wm.    Newman  &  Sons,   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

J.  E.   Beauchamp  &  Co..  Montreal. 

Stanley    Works,     New    Britain,    Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

fltanlev    Works,     New    Britain.     Conn. 

Fencing-,    Farm,    Poultry,    Woven 
Wire 

Bnnwoll-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
I/ondnn.   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MarOregor-Banwell  Fence  Co..  Walk- 
erville.   Ont 

Th«  Steel  Co.  of  Canada,  Ltd.,  nam 
nton. 


Feed   Cookers. 

Steel   Trough   &   Machine   Co.,    Tweed, 
Ont. 
Filters 

Darling    Bros.,    Ltd.,    Montreal. 

A.    Ramsay  &   Son  Co.,   Montreal. 
Figured   Rolled   Glass 

A.    Ramsay  &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  &  Sons,  Toronto. 

Nicholson    File    Co.,    Port    Hope. 

Simonds    Canada      Saw      Co.,       Ltd., 

I    Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Anns  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire   Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg.   Man. 

Walter  Belyea,   Winnipeg. 
Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

Walter  Belyea,   Winnipeg. 
Fire  Door  Fixtures 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont 

Pedlar    People,    Oshawa,    Ont. 

The   Stanley   Works,    New   Britain. 

Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont 

Canada  Wire  &  Iron  Goods  Co., 
Hamilton 

'Manitoba  Bridge  St  Iron  Works,   Ltd.. 
Winnipeg,    Man. 
Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &    Iron     Works. 
London.    Ont 
Fishing-  Tackle 

Andrew   B.    Hendryx   Co. 

Marble  Arms  &  Mfg.  Co..  Gladstone. 
Mich. 

Flashlight*.   Electric 
Interstate    Electric   Novelty    Co.,    Ltd., 

Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham.  Eng. 
Spielmann   Agencies,    Montreal.  ' 
Flatware,    Silver    Plated 
Wm.    Rogers  Mfg.    Co.,   Niagara   Falls. 
Ont. 

Flint   Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers,   Frary  &  Clark,  New  Britain. 
Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gurta    Percha    St    Rubber.    Ltd.,    Tor- 
onto. 
Forglngs 

Manitoba  Bridge  Jk  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Nova  Scotia  Steel  &  Coal  Co..  New 
Olnsgow,    N.S. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton 

Ford    Specialties 

Adamson   Mfg.  Co.,  Hamilton. 

Forges 

D.    Aekland    &    Son. 
Friction   Hoists 

Manitoba    Bridge   St    Iron    Wks.,    ltd., 
Winnipeg,    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces.  Hot  Air 

Pease  Foundry   Co.,   Toronto. 
GafTs,    Fishing 

Marble   Arms   St    Mfg.    Co..    Gladstone, 
Mich. 
Galvanizing 
Canada    Metal    Co..  Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized   Iron 
Dominion     Sheet     Metal     Co.,      Ham- 
ilton. 
John    Lysaght.    Ltd.,    Bristol,    Newport 

and    Montreal. 
The  Pedlar  People,  Ltd..  Oshawa.  Ont. 
Roofers   Supply   Co..    Ltd.,   Toronto. 
Wheeler  St    Bnin,   Toronto. 
Winnipeg     Ceiling      St      Roofing     Co., 
Winnipeg. 
Galvanized   Steel  Tanks 
Beatty     Bios..      Ltd.,      Fergus,     Ont.. 

Winnipeg.   Man. 
Winnlneg     Ceiling      &      Roofing     Co.. 
Winnipeg. 


Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydnty. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

Tne  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont 

Garages,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
and    Winnipeg. 
Garage  Hardware 

Adamson   Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  &  Co..   Montreal. 

Lewis   Bros.,    Ltd.,   Montreal. 

Frank  Mossberg  Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.  Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 
Gas  Fixtures 
The    Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Tanks,   Underground 
Darling   Bros.,    Ltd..    Montreal. 
Steel    Trough   &  Machine  Co.,   Tweed, 
Ont 

Gasolene    Pumps 

Steel    Trough  •&  'Machine  Co.,    Tweed. 
Ont 
Gates,  Farm  and  Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont 
L.   8.   Starrett  Co.,  Athol,  Mass. 
Glass 
A.    Ramsay  &  Son  Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont 

Glass   Cutters 

Goodell-Pratt  Co.,    Greenfield,    Mass. 

Miller   Falls  Co.,   Millers   Falls,    Mass. 

A.    Ramsay  &   Son   Co..    Montreal. 
Glass   Cutting  Boards 

The   Lufkin    Rule   Co.,    Windsor,    Ont 
Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co.. 
Ont 

Glass,    Sheet    and    Figured 

A.    Ramsay  &   Son   Co.,    Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 
Glass  Paper 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.    Ramsay  &   Son   Co.,    Montreal. 
Glass,  Wired 
A.    Ramsay  &   Son   Co.,    Montreal. 
Sharratt   &    Newth,   London,    Eng. 
G.    F.   Stephens  St  Co.,   Winnipeg. 
Roofers  Supply  Co.,    Ltd.,   Toronto. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  St  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.  Shaw  St  Son,  London,  Eng. 

Gloves,   Canvas 

American  Pad  &  Textile  Co.,  Chat- 
ham,  Ont. 

Glue 

G.    F.    Stephens  St    Co.,    Winnipeg. 

Gouges 

Buck  Bros.,   Milbury,   Mass. 

Granaries,    Portable,   Metallic 

Metallic    Roofing    Co.,    Ltd..    Toronto. 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont 
Grindstones 
American    Grinder    Mfg.    Co.,    Milwau- 
kee, Wis. 
Cleveland   Stone  Co.,    Cleveland. 
Millers  Falls  Co..   Millers  Falls.   Mas*. 
Ric-hards-Wilcox  Mfg.   Co.,   London. 

Grinders.  Grain 

Beatty      Bros..      Ltd..      Fergus,    Ont; 

Winnipeg.   Man. 
Cnshman  Motor  Wks..  Ltd..  Winnipeg. 
Grinders.    Tool    and    Slc-Ule 
American    Grinder    Mfg.    Co..    Milwau- 
kee.   Wis. 
Cleveland   Stone  Co.,   Cleveland,    Ohio. 
Grinders,   Power 
American    Grinder   Mfg.    Ci...    Milwau- 
kee. Wis. 
Cleveland   Stone  Co.,   Cleveland,   Ohio. 
Grinding   Compound 
The  Carborundum  Co. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


rasm 


BOLIS.BIVETS.WIRt  &  WIRE  NAILS 


Quality  It  If 
Pncme  A#ce 


Cu'ek 
Serriti 


Northern  Bolt,  Screw  &  Wire 
Co.,  Ltd..     Owen  Sound,  Ont. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bid*..  Montreal 


ggufSte^ 


The     Original 

Short       Globe 

"Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  iimiteb 


BATH  ROOM  FITTINGS 


rKINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


'NIAGARA         NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


°^  LAMPBLACKS 

-—~T"  -- J  ^  ter/fffflton'/?  of  y</d//ty 
j  ''*}. \\ \:-W/    M?? gets d/y -bi/sM'ess 
*$S&$S*l  WILCKES, MARTIN. WIICKES CO 

135    WILLIAM    ST    NEWYOPK 


a 


CONDOR " 


—the  name  that  means  quality 
and  service  in  lamps— more  light. 
less  current,  A  money-saver,  a 
money-maker.     Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


LARGESTCANADIAN  DEALER 


E.  PULL  AN  Toronto 


NUMBER    PLATES 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQTJE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails.  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates.     ' 


POULTRY 

Leg  bands  ads 

EAR  TAGS  forSTOCK 

Poultry  Leg  Bands  and  Ear  Tags  for  Stock. 
I  your  stock   and   mark   your   poultry-.      BeBt   means 
^identification   tor   Sheep,   Cattle  and    Poultry.      Nan 
.  address  and  number  stumped  on  tag.     Su 
plt*B  and  prices  on   request. 


Kindly  mention 
this  paper  when 
writing  advertiser 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


SPRAYERS 

We  are  makers  of  several  kinds  of 
Sprayers—Crown  Glass  Sprayers,  Tin 
Sprayers,  Compressed  Air  Sprayers, 
etc.  Write  for  complete  catalog 
and  prices. 

THE    COLLINS    MFG.    CO. 

415  Symington  Ave.,    Toronto 


"EUREKA"  S&.1 


Tools 
lements 

The  Eureka  Line  includes.  Garden  Drills,  Culti- 
vator, Sprayers,  Planters  and  Seeders,  Sanitary 
Chums,  Root  Cutters,  Combination  Wagon  Box 
and    Rack    Spring   Seats. 

These    goods     are     standard     goods     of     a     high 
quality    and    are    guaranteed    as    represented. 
Ask   for  Catalogue. 

The  Eureka  Planter  Co.  Ltd..  Woodstock.  Ont 


erfect  Maple  Evaporator 


Simple    to    operate,    made 
of    first    quality    material. 
Every   one  guaranteed. 
Price     so     moderate     that 
any  one  can  buy. 

STEEL  TROUGH  MACHINE  CO..  Ltd. 

145  Jarvis  Street,  tweed.  Out. 


c. 

S.TURNER  CO. 

147 

Bannatyne  Ave.    East,  Winnipeg 

Manufacturers'  Agents 

Excellent   Storage.    Forwarding,    and 
Distributing  Facilities. 

NOTICE  TO  MERCHANTS :— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you. 

COMMERCIAL  UNDERWRITERS 

36  James  St.   South,   Hamilton,   Ontario. 


If  interested,  tear  out  this  page  and,  keep  with  letters  to  be  answered. 
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Guns 

CaTerhfll,   Learmont  &  Co.,   Montreal.     ] 
Harrington    &    Richardson    Anns    Co., 

Worcester,    Mass. 
Johnson's,   Iver,   Anns  &  Cycle  Wks., 

Fitchtmrg,    Mass. 
Marble  Arms  ft  Mfg.    Co.,    Gladstone, 

Mich. 
Remington     Arms-Union    M.     C.     Co., 

Windsor,  Ont 
Ross  Rifle  Co.,  Quebec 

Hack   Saw  Blades 

E.    C.    Atkins  ft  Co.,   Hamilton,    Ont. 

Henry  Disston  ft  Sons,  Toronto. 

L.    8.    BUrrett   Co.,    Athol.    Mass. 

Victor  Saw   Works.   Hamilton,   Oat- 
Hack   Saw  Frames 

Bridgeport  Hdwe.   Mfg.  Corp.,    Bridge- 
port,  Conn. 

Henry   Disston    ft    Sons,    Toronto. 

Goodell-Pratt  Co.,    Greenfield.   Mass. 

Millers  Falls  Co.,   Millers  Falls.  Mass. 

National     Machinery     ft     Supply    Co., 
Ltd..   Hamilton. 

Victor  Saw   Works,   Hamilton.   Oat 
Hack   Saw  Machines 

Victor  Saw   Works,  Hamilton,   Ont 
Halters 

Samuel  Trees  ft  Co.,   Ltd..   Tore 
Hammers 

Stanley    Rule   &   Level   Co..    New    Bri- 
tain, Conn. 

Whitman     &     Barnes     Mfg.     Co.,     St 
Catharines. 

Handles 

Still.   J.    H-.   Mfir.    Co..   St.    Thomas. 
Walter  Belyea.   Winnipeg. 
Hand  Lanterns 

Interstate    Electric    Novelty    Co.,    To- 
ronto. 

Hand   Screws 

National    Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 

Hangers,  Storm,  Sash  and  Screen 

The    Stanley    Works,    New    Britain. 
Hardware,  Metal  Window 

The   Stanley    Works.    New    Britain. 
Harness 

Samnel  Trees  ft  Co..   Ltd..   Toronto. 
Halters 

G.   L.   Griffith  &  Son,  Stratford.  Ont 
narveet  Tools 

H.  8.  Howland.  Sons  &  Co.,  Toronto. 
Hay   Unloading:  Tools 

F    E.    Myers  ft  Bros.,  Ashland,  Ohio. 

Hay   Wire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 

Heating-  Drams 

Collins   Mfg.   Co.,   Toronto. 

Hinges 

Canada  Steel   Goods  Co.,   Hamilton. 

London  Bolt  ft  Hinge  Works,  London. 
Ont 

The   Stanley    Works,    New    Britain. 
Hlngi-s,  Spring; 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey   Sticks 

Still,  J.  H.,  Mfg.  Co..  St.   Thomas. 

Hollow   Handle  Tool    Sets 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,  Conn. 

Hooks 

The    Stanley    Works.    New    Britain. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 

Hoops,   Steel   and    Wire 

The   Laidlaw   Bale-Tie   Co.,    Hamilton. 
The  8teel  Co.  of  Canada,  Ltd.,   Ham 
'•mu 
Hooks,  Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg, 
•^heeler  *    Bain,    Toronto. 
Miio'is,    Moulding 
The    Andrew    B.    Hendiyx    Co..    New 

Haven,    Conn. 

Hooks,    Hat    and    Coat 

Laldlaw  Bale-Tie  Co.,  Hamilton.  Ont. 
Horseshoes  and   Nails 
D.    Ackland    ft  Son. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Hose,  Garden   and   Lawn 

Canidian     Consolidated     Rubber     Co., 

Mtutreal 
Gutta     Percha    4     Rubber     Mfg.     Co., 

Toronto. 

Horse   Blankets 

Samuel  Trees  ft  Co..   Ltd.,  Toronto. 
Horse    Collars 

Sanniel   Trfih  &  Co..    Ltd..   Toronto. 


i    Horse  Covers 

Canadian    Consolidated     Rubber    Co., 
Montreal. 

j    Hot  Plates 

i       Collins   Mfg.    Co.,    Toronto. 
Ice  Cream  Freezers 

Wm.    Cane  &   Sons,    Newmarket,   Onx, 

The    Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
I    Ice   Cutting:    Tools 

North  Bros.   Mfg.   Co.,    Philadelphia. 
I    Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and    Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London, 

Manitoba   Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg',  Man. 

The  Steel  Co.  of  Canada.    Ltd.,   Ham- 
ilton. 

Iron   Pipe 

D.    Ackland    &   Son. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Iron  Pumps 

Darling    Bros.,    Ltd.,    Montreal, 
R.   MoDougall  Co.,  Gait 
F.   E.    Myers  &  Bros.,   Ashland,  Ohio. 
Ironing:  Boards 
Schultz   Bros.,    Ltd.,    Brantford,   Ont 
Stratford  Mfg.    Co.,    Ltd..   Stratford. 

Jacks,  Auto 

Richards-Wilcox    Canadian    Co..     Lou- 
don,  Ont 

Japans 

Berry  Bros..    Walkerville,   Ont 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 
Richards-Wilcox    Canadian    Co..    Ltd., 
London.   Ont. 

Kitchen  Cabinets 

Stratford    Mfg.    Co.,     Ltd.,    Stratford, 

Knife  Polish 

Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
Knives.  Hunting:  and  Fishing: 
Geo.    Butler    ft    Co.,    Ltd.,    Sheffield, 

Eng. 
Landers,  Frary  &  Clark,   New  Brita. 
Conn. 
Ladders,  Step 
J.  E.  Beauchamp  ft  Co.,  Montreal. 
O.   F.  Stephens  &  Co..  Winnipeg. 
Stratford   Mfg.    Co.,    Stratford.    Ont. 

Ladders.   Shelf 

F.    E.    Myers  &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont 
Lampblack 
Barton    Netting  Co.,    Ltd..    Windsor. 
The  L.    Martin   Co.,   New   York. 
G."  F.    Stephens   ft  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co..     New 
York. 
Lanterns,  Gasoline 
National    Stamping    ft    Electric    Wks.. 
Chicago.   Til. 
Lap    Bugs 
Samuel   Trees   ft  Co..    Ltd..   Toronto. 

Latchets 

The     Stanley     Works.      New      Britain. 
Lnwn    Fencing    and    Gates 

Bnnwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 

Canada   Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 

The     Dennis     Wire     ft     Iron     Works, 
London.    Ont. 

Frost  Steel  ft  Wire  Co..  Ltd..   Ham- 
ilton. 

MoOregor-Banwell     Fence    Co..     Walk- 
erville.   Ont. 
Lawn   Mowers 

Whitman     ft     Barnes     Mfg.     Ci.,     St. 
Catharines. 

Lawn    Settees 
J.    E.    Beauchamp    ft    Co.,    Montreal. 
The     Dennis     Wire     ft      Iron      Works, 

London     Ont. 
Canada   Wire   &   Iron   Goods   Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co..    Stratford. 

Lawn    Swings 

J.   E.   Beauchamp  ft  Co..  Montreal. 

F.   E.    Myers  &  Bro.,    Ashland.   Ohio. 

Stratford    Mfg.    Co..    Stratford.    Ont. 
Linseed    Oils 

Dominion      Linseed      Oil      Co.,      Ltd., 
Montreal. 

A.    Ramsay   4   Son   Co.,    Montreal. 
Liquid    Glue 

The   Reliance   Ink  Co.,    Limited,    Win- 
nipeg,   Man. 


Lead  Pipe 

Canada   Metal  Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     ft     Level     Co.,      New 
Britain,   Conn. 

Lockers 

Canada     Wire     ft     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
Loudon,    Ont. 
Lumbering:    Tools 

Pink,   Thos.,    &   Co.,    Pembroke,    Ont. 
Machinery   Metal   AVorkers 
Brown,  Boggs  Co.,  Hamilton. 
Mantles  and   Grates 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 
Mats.    Knbber 
Canadian     Consolidated     Rubber     Co.. 
Limited,    Montreal.    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     ft     Supply     Co.. 

Hamilton. 
Stanley      Rule     &      Level      Co.,      New 

Britain.  Conn. 
L.   S.   Stanett  Co..   Athol,   Mass. 

Metals 

The     British     Aluminium     Co..     Ltd., 
London.   Eng. 

Canada   Metal   Co.,   Toronto. 

Caverhill.    Learmont   &   Co.,    Montreal. 

Hovt  Metal   Co.,   Toronto. 

Leslie,    A.    C,    ft   Co.,    Montreal. 

Nova    Scctia    Steel    &    Coal    Co       ,J 
Glaspnw.    N.S. 

The    Stanley    Works,    New    Britain. 

Snielmann    Agencies,    Montreal. 

Tallman     Brass    &    (Metal    Co.,    Ham- 
ilton. 

Wil'iams    Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,   Eng. 

Metal   Boxes,   for    Specialties 

Eley  Bras.,   Ltd.,   London.   Eng. 

Metal   Lockers 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hampton. 
The     Dennis     Wire     &     Iron     Works, 

(London,    Ont. 

Metal    Shingles,    Siding-,   Etc. 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Poplar    People.    Oshawa,    Ont. 
Winninee      Ceiling     &      Roofing     Co., 

Winnipeg. 

Metal  Polish,  Emery  Cloth,  etc. 

Oakey,   John  ft  Sons,   London.   Eng. 
Metal    Windows    and    Doors 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg 
Winnipetr     Steel     Granary     ft     Culvert 

Co. .    Winnipeg. 
Micrometers 
Goodell-Pratt.    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol.    Mass. 

Mitre   Boxes 

Millers  Falls  Co..   Millers  Falls,    Mass. 
Stanley      Rule     ft      Level      Co.,      New 
Britain.   Conn. 

Monel   Metal 

The     International     Nickel     Co..     New 
York.  N.Y. 

Mop  Wring-ers 

White    Mop   Wringer   Co..    Fultonville. 
N.Y. 
Nail    Pullers 

Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,   Conn. 
Nnils.  Wire 

The     British     Aluminium     Co.,     Ltd., 
Lond«n.   Eng. 

Dominion    Iron    ft    Steel    Co.,    Sydney. 
N.S. 

H.   S.   nowland.   Sons  ft   Co..   Toronto. 

Laldlaw   Bale-Tie  Co..   Hamilton,    Ont. 

Northern     Bolt    ft     Screw    Co.,     Owen 
Sound.   Ont. 

The     Steel    Co.     of    Canada,     Limited. 
Hamilton. 

Parmenter  &  Bulloch  Co..  Qananoque. 

Nickel 

The     International     Nickel     Co.,     New 

York,    N.Y. 
Oils 
Urandram-Hendcrson,      Ltd.,      Halifai. 

N.    S. 
Martin-Senour  Co.,  Ltd..  Montreal. 
A.   Ramsay  ft  Son.,  Montreal. 


Oilers 

Thos  Davidson  Mfg.  Co..   Montreal. 

Oil  Cake 

Dominion  Linseed  Oil  Co.,  Ltd., 
Montreal. 

Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Tanks  and    Pumps 

Darling  Bros.,    Ltd.,   Montreal. 

Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co.,  Walk- 
erville, Ont. 

Ornamental   Iron   and    Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Oo. 
Hamilton. 

Packing- 
Canadian     Consolidated     Rubber     Co. 
Montreal. 

Palls 
Wm.   Cane  &  Sons  CO.,   Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,    Ont. 
BrandramJIenderson,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall    Varnish    Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co..  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,  Benjamin  ft  Co.,  Toronto. 
Ottawa   Paint   Works,    Ottawa,    Ont 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.    Ramsay  ft   Son  Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.   F.    Stephens  ft  Co..   Winnipeg. 
Spielmann   Agencies,   Montreal. 

Paint  and    Varnish   Keimover 

Dougall    Varnish   Co..    Ltd..    Montreal. 
A.   Ramsay  &  Son   Co.,   Montreal. 

"aper  Balers 
General    Sales  Co.,    Toronto. 

Pai  's  Green 

Can  da  Paint  Co.,  Montreal. 
■Pasfr  y  and  Bread  Boards 
',i,ra»ford    Mfg.    Co.,    Ltd.,   Stratford. 

Perforated    Sheet   Metals 
Canada  Wire  ft  Iron  Goods  Mfg.  Co. 
Hamilton,    Ont 

Pig-  Iron 

The     Steel     Co.     of     Canada,      Ltd.. 

Hamilton. 
A.  C.  Leslie  &  Co.,  Montreal. 

Pipe   Wrenches 
Trimont  Mfg.  Co.,  Roxbury,  Mass. 

Pipe,  Wrought,  Lead  and 
Galvanized 

Canada   Metal   Co.,   Toronto 

Canadian  Tube  ft   Iron  Co..  Montreal. 

Hoyt  Metal  Co..  Toronto. 

The  Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton, 
ripe.  Galvanized   Cond. 

Canada   Metal    Co.,    Toronto. 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 
Winnipeg. 

Wheeler    &•    Bain.    Toronto. 

Winnipeg     Ceiling     &      Roo'ng     Co.. 
Winnipeg. 
ripe    Cutters 

Trimont  Mfg.  Co.,   Roxbury,  Mass. 
Plane  Irons 

Buck   Bros.,  Milbury,   Mass. 

Planes 
National     Machinery    ft    Supply     Co.. 

Ltd.,    Hamilton. 
Stanley   Rule   ft   Level    Co.,   New    Bn 
tain,   Conn. 
Plaster   of    Paris 

Belyea,    Walter,    Winnipeg,    Oan. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Poultry    Netting 
Caverhill    Learmont    ft    Co.,    Montreal. 
Rice  Lewis  &  Co.,  Toronto. 
Poultry    Supplies 
Collins    Mfr    Co..   Toronto. 
Rideau     Specialty    C«„     Smith     Falls. 
Ont. 
Powder   Aluminium 
The     British     Aluminium     Co..     Ltd.. 
London,    Eng. 
Powders,    Sporting,   Black, 
Smokeless,  Lesmok   (Partly 
Smokeless) 
Du     Pont     Powder    Co..     Wilmington. 
Del. 
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WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY    F.   MOULDEN,   Winnipeg,   Man. 
GEO.  W.   LAIDLAW,  Vancouver,  B.C. 


|3 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


75%  Profit  For  You 
In  Resilvered  Mirrors 


There  are  many 
mirrors  that  you, 
Mr.  Hardware 
Dealer,  can  secure 
in  your  neighbor- 
hood for  resilver- 
ing.  Gather  them 
up  and  send  them 
to  us.  Write  to  us 
for  our  prices.  We 
will  show  you  how 
you  can  make  75 
per  cent,  profit. 
We  guarantee  our 
resilv  ering  for 
two  years.  If  it 
lasts  that  long  it 
will  last  twenty 
years.  We  also 
specialize  in 


Plate  Glass  Mirrors 

Leaded  Art  Glass     Bevelling 

Glass  of  all  Descriptions 

Excelsior  Plate  Glass  Co.,  Ltd. 

189-191  Queen  St.  E.,  Toronto 


'# .':'.' ufl'.iiM'ijui 


Wrought  and  Steel  Plate, 

WASHEBS 

n|^  OF  ALL  Jf 


t-'-'*-',?.v.'!.l.l''-??-'i'v-V'.^-1-'1-'- 
.  .  jV,i  •  V ", ■*•  iWia  -.'•*  ■'  y  *; ■>;.;.' 


ROUND 

AND 
SQUARE 


DESCRIPTIONS    wm&m&A 


PLAIN 
OR 

GALVAN- 
IZED 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washer*  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


■■■■■■:  v  •'■'■■'■ '.....'.'.".  J.  '■■......  .;■:!■  '■■■■.'-■■■  J>.'.i.l?.*V.* 
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//  interested,  tear  out  this  page  and  keep  with  letters,  to  be  answered. 
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Pulley. 

The   Mart**  Co.,  Ltd.,  Winnipeg. 
Pump    Valves 

Canadian     Consolidated     Rubber     Co. 
Montreal 

Darling  Bros.,  Ltd.,  Montreal. 
Pumps,    Iron 

Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  A  Bra.,  Aahland,  Ohio. 
Pump,    Power,    Hand 
Aylmer     Pump     A     Scale     Co.,     Ltd., 

Aylmer,    Ont 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.    McDougall   Co.,   Gait,   Ont. 

F.  E.   Myers  A  Bro.,  Aahland,   Ohio. 
Putty 

BenJ.    Moore   A    Co.,    Ltd.,    Toronto. 
Srandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
8herwin-WiIliama  CO.,    Montreal. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton 

G.  F.    Stephens   A   Co.,    Winnipeg. 
Rakes,    Lawn 

Dotist  Specialty  Co.,  Toronto. 
Ranges 

Thos.  Davidson  Co.,  Montreal. 
Rut    Traps 

Canada   Wire  &    Iron   Goods   Mfz.    Co 
Hamilton. 
Rasps 

Henry   Disston   A   Sons,   Toronto. 
Razors 

?^.f..ButIe^A  °°"    Ltd-    Sheffield. 
Jonathan    Crookes    4     Son,    Sheffield. 

Gillette  Safety   Razor  Co.,   Montreal. 
Jas.    Hutton   *  Co.,    Montreal. 

CnnT'    F""7  *  C,,rlt-   N"W   Brit»iD 
Spielmann   Agencies,    Montreal. 

Razor  Hones 
Carborundum  Co.,  Niagara  FaUs.  N.I. 

Reamers 
Buttcrfleld   &   Co.,    Rock    Island,    Que. 
Pratt  A  Whitney  Co.,  Dundaa,   Ont 
Whitman  A  Barnes,  St.  Catharines. 

Red    Lead 
Brandram-Henderson    Co.,    Montreal. 

Registers 

The    Thos.    Davidson    Mfg.    Co.,    Ltd 
Montreal 

Refrigerators 

The    Thos.    Davidson    Mfg.    Co.      Ltd 
Montreal. 

Reinforcing   Concrete 

Canada  Wire  A  Iron  Goods  Co.    Ham- 
ilton,   Ont. 

Dominion    Iron    *    Steel    Co.,    Sydney. 

McGregor-BanKcM     Fence     Co.,     Walk- 
Tvilje.    Ont. 

Manitoba    Bridge   A    Iron    Wks.,    Ltd 
Winnipeg,    Man. 

The  steel  Co.   of  Canada,    Ltd..   Ham 
ilton. 

Repair   Gum 

Adamson  Mfg.  Co.,  Hamilton. 
Revolvers 

Colt's  Patent  Fire  Arms  Co.,  Hartford 

Lonn. 
Johnson's,    Iver.    Arms   A    Cycle   Wks., 

Fitchbnrg.    Mass. 

Rifles 

Remington -Arms  U-MC  Co.,   Windsor 
Ross    Rifle    Co..    Quebec. 

Rifle  and    Shotgun  Sights 
Johnson's,    Iver.    Arms   A   Cycle   Wks.. 

vtohburg.    Mass. 
Marble    Arms    A    Mfg.    Co.,    Gladstone 
Mich. 

Rivets 

Manitoba   Bridge   A    Iron    Works,    Ltd. 

Winnipeg,    Man. 
Northern     Bolt     A    Screw    Co.,     Owen 

Sound,    Ont. 
Parmenter  A  Bulloch  Co.,  Gananoque. 
Steel   Ce.    of  Canada,    Hamilton. 
Rockers,    Shoofly 

UoFarlana    Ladder    Works,    Toronto. 
Ronnnc 
Bird   &   Son,    Hamilton 
'"     ".     Rowland,   Sons  A  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
I     R     McOotnh.    Ltd.,    Montreal. 
Metallic    Roofing    Co.,     Ltd..    Toronto 

"Winnipeg. 
Walter   Relyea,    Winnipeg. 

Roofing    Supplies 
Bird  A  Son.   Hamilton. 

Metallic     Roofing     Co..     Toronto     an  .1 

Winnipeg,    Man. 
Winnipeg      Celling     A      Roofing     Co., 

Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 

Runways,    Electric 

Manitoba  Bridge  A  Iron   Works,   Ltd., 
Winnipeg,   Man. 

Rules   and    Gauges 

Jas.    Chesterman    A    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co.,  Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Saddlery   Hardware 

Samuel   Trees  A   Co.,    Toronto. 
Safety  Razors 

Gillette   Safety  Razor  Co.,   Montreal. 

Spielmann   Agencies,    Montreal. 
Sanitary   Closets 

Wakyte    Mfg.    Co.,    Winnipeg,    Man. 
Saws 

E.  C.   Atkins  A  Co.,  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 

Henry  Disston   A  Sons,   Toronto. 

Siraonds    Canada    Saw    Co.,    Montreal. 
Saws.    Cross-Cut 

E.   C.   Atkins  A  Co.,   Hamilton. 

Henry   Disston   A  Sons,  Toronto. 

Simonds    Canada    8aw    Co.,    Montreal. 

Victor    Saw    Works,    Hamilton,    Ont. 
Saws.   Circular 

E.  C.   Atkins  &  Co.,  Hamilton. 

Henry    Disston    &   Sons,    Toronto. 

Simonds  Canada  Saw  Co.,   Montreal. 
Saws,   Hand 

Henry    Disston    &   Sons,    Toronto. 

Simonds   Canada    Saw    Co.,    Montreal. 
Scales 

John    Chatillon    A    Sons,    New    York, 

Landers,  Frary  A  Clark,  New  Britain 

Conn. 
Walter    Woods    A    Co..    Hamilton. 
Screen     Door     Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   A    Co..    Rock    Island.    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp..    Bridge- 
port,  Conn. 
National     Macmnery     A'    Supply    Co 
Ltd.,  Hamilton. 
Screw    Driver  Bits 

Buck    Bros.,    Milbury,    Mass. 
Screw  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp..    Bridge- 
port,  Conn. 
Marble   Arms  A   Mfg.   Co.,    Gladstone, 
Mich. 

Screws,  Nuts,  Bolts 
Northern     Bolt    A    Screw    Co.,     Owen 

Sound.    Ont. 
Steel   Co.   of  Canada,    Ltd.,    Hamilton. 
Screws,   Wood 

Steel  Co.   of  Canada,    Ltd.,    Hamilton 
Scythe  Stones 
The   Carborundum   Co.,    Niagara    Falls 

New    York. 
The   Cleveland    Stone  Co. 
Seeders 

Eureka  Planter  Co.,   Woodstock,  Ont. 
Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,   Frary  A  Clark.   New  Britain. 
sheet  Metal  Products 
Thos.      Davidson      Mfg.       Co..      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Winnipeg     Ceiling     A     Roofing     Co.. 
Winnipeg. 
Shelf  Boxes 

Cameron    A    Campbell,    Toronto. 
Shellac 
Berry    Bros.,    Walkerville,    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennis     Wire     A     Iron      Works 
Lonon,     Ont, 
Shock    Absorbers 
Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Shot  Guns 
Iver    Johnson    Arms    A    Cycle    Works, 

Fitchbnrg,    M... 
Caverhill,    Learmont  A   Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  A  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Canada   Wire  A    Iron   Goods    Mfg.    Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metal! to    Roofing    Co.,     Ltd.,    Toronto 
Winnipeg,    Mud. 


Silverware 
Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 
Oneida       Community,       Ltd.,       Oneida, 
N.Y. 
Wm.    Rogers  Mfg.   Co.,   Niagara  FaUs, 
Ont. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 
Sliding     Door     Hardware 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,   Conn. 
Canada    Steel    Goods  Co.,    Hamilton. 
Richards    Wilcox    Canadian    Co.,    Lon- 
don. 
Smoke  Stacks 
Manitoba   Bridge  A  Iron  Worka,   Ltd., 

Winnipeg,    Man. 
Steel    Trough    &  Machine    Co.,    Tweed, 
Ont 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada   Metal   Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Champion    Spark     Plug    Co.,     Toledo, 

Ohio. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sponges 

Evans    &    Co.,    Montreal. 
Sporting  (ioods 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.   Rowland,  Sons  A  Co.,  Toronto. 
'*»•''    Bros..    Ltd..    Montreal 
Marble   Arms   A    Mfg.    Co.,   Gladstone, 

Mich. 
St    Mary's    Wood    Specialty    Co.,    St 
Mary 's.    Ont. 
Sprayers 
Collins  Mfg.   Co..   Toronto. 
Eureka    Planter  Co..    Woodstock. 
Spramotor    Co.,    London,    Ont. 
Springs 
B.   J.   Coghlin.   Montreal  . 
B.     Greening    Wire    Co.,     Ltd.,     Ham- 
ilton. 
tyring    Hinges,   etc. 
Chicago  Spring  Butt  Co.,  Chicago,   III. 
Wm.   Newman  A  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Stable    Kitting   Steel 
Beatty    Bros.,    Ltd.,    Fergus,    Ont. 
The    Dennis     Wire     A     Iron    Works, 
London,    Ont 

Stains,    Shingle 

Berry  Bros.,  Walkerville,  Out. 

Brandram-Eenderson,    Ltd.,    Halifax. 

Canada   Paint  Co.,    Ltd.,   Montreal. 

Dougall    Varnish   Co.,    Ltd.,   Montreal. 

Martin-Senour  Co.,   Ltd.,    Montreal. 

A.   Ramsay  A  Son  Co..   Montreal. 

Sherwin-Williams  Co.,   Ltd.,   Montreal. 

G.   F.   Stephens  A  Co.,   Winnipeg. 
Stains,  Wood 

A.    Ramsay  A   Son   Co.,    Montreal. 

Berry    Bros.,    Walkerville.    Ont 

Dougall    Varnish   Co.,    Ltd.,    Montreal. 

G.   F.   Stephens   A   Co..   Winnipeg. 
Staples 

Frost  Steel    A    Wire  Co..    Ltd.,    Ham- 
ilton. 

The  Stanley  Works,  New  Britain. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Staple    Pulleys 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
Steel,    Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain. 
Conn 

J.    E.    Beauchamp   A    Co.,    Montreal. 
Steel    Factory  Equipment 

Steel    Trough    A    Machine   Co..    Tweed. 
Ont. 
Steel.    Mat 

J.    E.     Beauchamp    A    Co.,    Montreal. 

Sleighs 

J.   E.   Beauchamp  A  Co..  Montreal. 
Steel  Wire  Hoops 

Dominion     Iron     A     Steel     Co.,     Ltd., 
Sydney. 

Steel    Co.   of  Canada,    Ltd..    Hamilton. 
Winnipeg,    Man. 
Stencils 

Hamilton  Stamp  A  Stencil  Co.,   Ham- 
ilton. Ont. 
Stcpladdcr  Chairs 

McFarlane    Ladder    Works,    Toronto. 

Stratford     Mfg.     Co.,     Ltd..     Stratford. 
Store    Ladders 

F.    E.    Myers   A    Bro..    Ashland.    Ohio. 

Stratford    Mfg.   Co..    Stratford,    Ont. 
Stocks   and    Dies. 

Butterfleld  A  Co.,  Rock  Island.  Que. 
Stoves,   Furnaces 

Thos.    Davidson     Mfg.    Co.,    Montreal 

Pease  Foundry  Co.,  Toronto. 
Stoves,    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto. 
Stove   Pipes 

Collins    Mfg.    Co..    Toronto. 


Chat- 


Ltd,, 


Sweat    Pads 

American    Pad    A    Textile    Co., 

ham. 
Burlington  Windsor  Blanket  Co.,  Tor- 
onto. 
Samuel   Trees  A   Co.,    Ltd.,   Toronto. 
Switches,    Electric 
Interstate    Electric   Novelty   Co..    Ltd., 

Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Taps 
Butterfleld    A    Co.,    Rock    Island,    Que, 
Pratt    A    Whitney    Co.,    Dundaa,    Ont 
Tapes,  Measuring 
Jas..  Chesterman    A    Co.,    Ltd.,    Skat- 
field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,    Toronto. 
Threshing   Tools 

Pratt    A    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket   Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie   Posts 
Beatty   Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall   and    Floor 
The    Barton-Netting    Co.,    Ltd.,    Wind 
sor,    Ont. 
Tinners'   Snips 
Bridgeport    dwe.     Mfg.    Corp.,     Bridge 

Ont. 
Brown,   Boggs  Co.,   Ltd.,   Hamilton. 
Tin    Plates 
A.   C.    Leslie  A  Co.,   Montreal 
Wheeler    &    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Co., 
Montreal. 
Tires,    Auto,    Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tire  Chains 
McKinnon  Chain  Co.,   St.   Catharines, 
Ont. 
Tire-Savers 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,   Frary  A  Clark,  New  Britain, 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Toboggans 

J.   E.   Beauchamp  A  Co.,  Montreal. 
Tools 
Ruck    Bros..    Milbury,    Mass. 
R.    Dillon    &  Sons,    Oshawa. 
The     Goodell-Pratt     Co..     Greensfleld 

Millers'  Falls  Co.,   Miller  Falls,    Mass. 
National     Machinery     A     Supply     Co.. 

Hamilton. 
Pratt   A    Whitney  Co.     Ltd.,    Dundaa. 
Stanley     Rule     A     Level     Co.,       New 

Britain. 
Ward  A  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,     Hamilton. 
Cleveland   Stone  Co.,   Cleveland,    Ohio. 
Tool  Grinders 
Richards-Wilcox    Canadian    Co.,     Lob 
don,  Ont. 
Tool   Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank    Mossberg  Co.,    Attleboro,    Mast. 
The   L.    S.    Starrett  Co..   Athol,   Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Toys 
J.   E.   Beauchamp  A  Co..  Montreal. 
A.  C.   Gilbert  Co.,  New  Haven,  Conn. 
Schnltz    Bros.    Co.,    Brantford. 
Track,  Barn    Door 
Allith   Mfg.  Co.,   Hamilton. 
Canada    Steel    Goods    Co.,     Hamilton. 
Richards    Wilcox   Canadian   Co.,    Lon- 
don, Ont. 
Track    Systems 
Beatty   Bros.,   Ltd.,    Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge 

port,    Conn. 
Henry    Disston   A   Sons,   Toronto. 
Troughs,  Steel,  Water  and   Hog 
Steel    Trough    &    Machine   Co.,    Tweed. 
Ont 
Trucks,  Feed,   Floor  and 
Platform 
Beatty   Bros.,   Ltd.,    Fergus,   Ont, 
Winnipeg. 
Tubing.   Brass,  Copper,  etc. 
Williams    Bros.    A    Piggott.    Ltd., 
mingham,  Eng. 
Tubing,    Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing.    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Binning 
ham,    Kng, 
Vacuum    Sweepers 
Biasell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN ,  U.S.A. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  ^cQ^D    TR/\Qc- 

CUTLERY 


4fr         ^'%. 


exact  I  .dSL, 


By  seeing  that  this 

wt  is  on  each    Wade.  WANTED     \&^*' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 
in  U.  S. 

Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


QUICK  SELLING   DOG    COLLARS 


BE5T    QUAUITY 

DOG    COLLARS 


ji'j  «.,    j    j    o  ,.  ri   rucosn 


i^«,i.Ma«ainM  f 


■:  :-'"ifnr-i-3iiBtjr:iacxj.-j 


] 

■jl 


;jj  jjgg^p 
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A  dog-owner  is  a  dog- 
lover,  and  "nothing  is 
too  good  for  my  dog." 
Have  a  small  stock  of 
dog  collars   on   baud. 

They  will  find  their 
own  customers  if  you 
give  them  prominent 
display.  We  can  sup- 
ply you. 

SAMUEL  TREES 
&  CO.,  LIMITED 

Toronto  Whitby 

Winnipeg 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

|New  York,  Montreal,  Philadelphia,  London,  Eng. 


We  have  a  large  stock  of 

CARRIAGE  and    MACHINE  BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


rcsa 


tSB      «***     H«a     EH    TB>g 


Orders  Filled 
and  Shipped  Immediately 


London  Bolt  &  Hinge  Works 


LONDON,  CANADA 

emu     Baa     nag     hkm     wb     hi     bb1  hm- 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  AECTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and   prove   it   for   yourself. 

We  guarantee  every  pound. 


Sir  George  E. 
Foster   said 


that  Canada  is  asleep  in  regard  to  after-the-war  trade. 
But  many  of  us  are  asleep  on  the  matter  of  RIGHT  NOW 
trade ;  we're  not  carrying  on  our  bxisiness  as  carefully  and 
efficiently  as  is  possible,  and  so  money  leaks  out— the  good 
hard  money  that  took  so  much  out  of  us  to  earn.  We're 
talking  dollars  and  sense.  Our  Circular  would  interest  you. 
Send   for  it— to-day,   please. 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St..  Toronto,  Canada 


EQHE2 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  if 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


Ackland,   D.,  &  Son   65 

Adamson   Mfg.   Co 15 

American    Shearer   Co 4 

Andrews   Wire  Works,   Ltd..  81 

Atkins,   E.   C,   &  Son    90 

Banwell-Hoxie  Wire  Fence  Co.  70 

Barnett.   G.   &   H.,   Co 67 

Barton  Netting  Co.,  Ltd.,  The 

Inside  back  cover 

Bnsters,    Jackson    Co 83 

Beaver  Board  Co.,  Ltd 20 

Belyea,    Walter    70 

Berry    Brof 57 

Brandram-Henderson    Co.    ...  55 

Buck    Bros 85 

Butterfield   &   Co 14 

Cameron  fc  Campbell   7S 

Canada   Dry    Cells    9 

Canada    Metal    Co 77 

Canada    Paint    Co..    Ltd 39 

Canada   Steel    Goods    Co 8 

Can.  Consolidated   Rubber  Co.  22 

Canadian  Eveready  Co 71 

Canadian    Laeo-Philips    fi 

Canadian    Tuhe    &    Iron    Co..  77 

Chatillnn    A    Sons,    John    12 

Chicago   Spring  Butt  Co US 

Cleveland    Stone    Co 14 

Coghlin,   B.   J.,  Co.,   Ltd 77 

Oollette    Mfg.    Co 70 

Collins    Mfg.    Co 83 

Commercial   Underwriters   Co.  83 

Cummer-Dowswell,  Ltd 12 

Davidson,   Tbos.,   Mfg.  Co.    . .  4 

Delta   File  Works    78 

Department  of  Finance   ....16,  70 

Dominion    Cartridge    Co 17 

Dominion    Iron    &    Steel    Co.. 

Ltd 15 


Dominion   Linseed  Oil  Co....     1!) 
Dominion   Sheet  Metal   Co.... 

Front  cover 
Dougall     Varnish     Co.,     Ltd., 
The    67 


Eureka   Planter  Co.    . . 
Excelsior   Plate  Glass 


83 

85 


Factory    Products    12 

Ferry,   D.   M 5 

Gipe-Hazard    Co .87 

Goodell-Pratt    11 

Great   West  Electric  Co 69 

Griffith,   F.  L.,  &  Son    79 

Gutta    Percha    Rubber   Co.    . . 

Inside   back   cover 

Hamilton  Cotton  Co 79 

Hamilton     Stamp     &     Steucil 

Works,    Ltd 83 

Harrington-Richardson      Fire 

Arms    10 

Hutton.   .Tas.,   &   Co 87 

Hygienic    Products'   Co 1 

International  Nickel  Co.,  The  7S 

James    Bros 83 

Jamieson  &  Co.,   R.  C 53 

Kinzinger,   Bruce  &   Co.,   Ltd.  Q:i 

Klocpfer,  C,  Ltd 77 

Laidla w  Bale  Tie  Co 85 

Lamplough.   F.    W.,   JS   Co....  S3 

Landers.  Frary   &   Clark   2 

Lewis   Bros..   Ltd 3 

London    Bolt    &    Hinge    Co...  87 

London    Rolling   Mills  Co 7* 

I    Lowe    Bros.,    Ltd 65 


Lufkin  Rule  Co. Inside  back  cover 

Manitoba  Bridge  &   Iron  Wks.  69 

Martin.   The  L.,  Co 87 

Maytag    Mfg.    Co 10 

MeArthur,    Irwin    46,  47 

McComb,    J.    H. 77 

McDougall,    R.,    Co 12 

McFarlane-Douglas    70 

McKinnon   Dash  Co 

Outside  back  cover 

Meakins   &    Sons,    Ltd 61 

Megantic    Broom    Co 1 

Metallic   Roofing   Co 13 

Monarch   Electrde   Co 81 

Moore.  Benjamin,  &  Co.,  Ltd.  53 

Morrison,  James,  Brass  Co...  0 

Myers,   F.   E.,   &   Bros 79 

National    Hardware    Co 83 

Nicholson    File    Co 10 

Norcrosa.    C.    S 70 

Northern  Bolt.  Screw  &  Wire 

Co..    Ltd 83 

Nova  Scotia  Steel  &-  Coal   Co.  79 

Oakey.  John,  &   Sons    79 

Ontario   Lantern   &   Lamp  Co.  S3 

Ottawa    Paint   Works    57 

Otterville  Mfg.  Co 79 

Owl   Metal   Co.,   Ltd 79 

Parmenter,   Bulloch    Co.,  The  83 

Pink,   Thos.,   &   Co 

Tnside   back  cover 

Plymouth    Cordage    Co 7 

Pratt  &   Lambert,  Ine 63 

Pratt  &  Whitney   1 

Progressive   Mfg.    Co 77 

Pullan,   E 83 

Ramsay.   A.,   &    Sons    81 


Reliance  Ink  Co 7» 

Rideau    Specialty   Co S3 

Russell-Jennings  Co 87 

Schoener   Mfg.   Co 79 

Sharratt  &  Newth  78 

Simms,  T.  S.,  &  Co 73 

Speelman  Agencies,  Ltd 70 

Stanley   Rule  &  Level  Co 1 

Stanley   Works,   The    24 

Stark   Rolling  Mills   75 

Starrett,   L.  S.,  &  Co 

Inside  front  cover 

Steel   Co.   of  Canada,  Ltd 9 

Steel  Bending  Brake  Co 87 

Steel  Trough  &  Machine   83 

Stevens- Hepner  Co 81 

Still   Mfg.  Co.,  J.  H 81 

Tallmau   Brass  &  Metal  Co..  87 
Toronto   Plate  Glass  Import- 
ing Co 6" 

Trees,   Samuel,  &  Co 87 

Trimont  Mfg.  Co 13 

Turner,  C.  S.,  &  Co 83 

Ward    &   Payne    20 

Western    Clock  Co 21 

White   Mop   Wringer  Co 73 

Wilckes-Martin-Wilckes  Co.   .  83 

Wilkinson   &   Kompass   77 

Woods,    Walter,    &    Co 73 

Wrought   Iron    Range   Co.    . .  90 

Wrought  Washer  Mfg.  Co.  ...  85 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 
Berry    Bros..    Ltd..    Walkerrllle.    Out 
Bran''  rum  -Henderson.    Ltd.,    Halifax. 
Canada   Paint   Co..    Montreal. 
Dougall  Varnish  Co.,  Ltd..  Montreal. 
R.    C.    Jamieson    A   Co.,    Montreal. 
Martln-Senonr    Co..    Montreal. 
Benjamin    Moore   A    Co..    Toronto. 
Pratt    A    Lambert.    Bridgehnrg. 
A.    Ramsav   A   Son    Co.,    Montreal. 
Sherwln-Williaans    Co.,     Montreal. 
O.    F.   Stephens  A  Co..   Winn1r»? 

Ventilators 

Beatty  Bros.,   Ltd.,   Fergus.   Ont..   and 

Winnipeg.    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Winnipeg      Ceiling     A      Roofing      Co.. 

Winnipeg. 
Vines 
National     Machinery     A     Supply     Co.. 

Ltd.,    Hamilton. 
North    Bros.     Mfg.    Co..    Philadelphia 

Vises,   Oval    Slide 
National     Machinery     A     Supply     Co.. 
Ltd.,    Hamilton. 
Vises.  Pipe 
National     Machinery     A     Supply     Co.. 
Ltd..    Hamilton. 
Vulcanizing:     Rnhher 

Adamson  Mfg.  Co.,  Hamilton. 
Wall    Scrapers 
Bridgeport  Hdwe.    Mfg.  Corp.,    Bridge- 
port,  Conn. 
U  ullhoard 
Belvea.     Walter.    Winnipeg.    Can. 
Bird   A  Son,   Hamilton. 

Wash    Tloards 
Wm.  Cane  A  Sons  Co.,  Newmarket. 
Meakins  A  Bona.  Hamilton. 
Walter  Woods  A  Co..    Hamilton. 

H'a»lilnir    Machines,    Electric 
and    Power 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg.     Man 

Oummer-Dowiwell    Ltd.,    Hamilton. 

Washing;   Machines,    Hand 
Beatty   Bros.,   Ltd.,   Fergus,  Ont,   and 

Winnipeg,    Man. 
Oummer-Dowswell,    Ltd.,     Hamilton. 


Wagon   Jacks 
D.    Aekland    A    Son. 
Richards- Wilcox    Canadian    Co..     Lon- 
don.   Ont 
Washers 
London     Rolling     Mill     Co.,     London. 

Ont 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co..  Milwaukee. 

Waste  Baskets 

The     Dennis     Wire     A     Iron     Works, 
London,    Ont. 
Washers,    Iron 

J.    E.    Reauohamp    A    Co.,    Montreal. 

Wrought      Washer      Mfg.      Co.,      Mil 
waukee. 
Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.    and 
Winnipeg,    Man. 
Whips 

Samuel    Trees   A  Co.,    Ltd..   Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   A   Sons,    Ltd.,    Hamilton. 

T.    S.    Simms   A   Co.,    St.    John,    N.B. 

Stevena-Hepner  Co.,   Ltd.,   Port  Elgin. 

Walter    Woods   A    Co..    Hamilton. 

Whistles,  Steam 

T.    McAvity  A  Sons,  St.  John,  N.B. 

White    Lead 
Brandram-Henderson  Co.,  Montreal. 
Carter  White  Lead   Co.,   Montreal. 
Steel  Co.  of  Canada     Ltd.     Hamilton. 
Sherwin    Williams    Co.,    Montreal. 
O.    F.    Stephens   A    Co..    Winnipeg. 

Wholesale    Hardware 
Caverhill,    Learmont  A   Co.,    Montreal. 
H.  8.   Howland,  Sons  A  Co.,  Montreal. 
Lewis   Bros.,    Ltd.,    Montreal. 

Winches 
Manitoba    Bridge    A    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     A      Iron     Works. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 
Manitoba    Bridge    A    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd. 

London.    Kng. 
Colonial     Wire     A     Mfg.     Co.,      Ltd.. 

Montreal. 


Dominion     Iron     A    Steel    Co.,     Ltd., 
Sydney.  C.B. 

Frost   Steel   A    Wire   Co..    Ltd.,    Ham- 
ilton. 

B.    Greening    Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co..  Ltd..  Ham 
llton 

Northern    Bolt    A    Screw    Co.,    Owen 
Sound.    Ont. 

The   Western   Wire   A   Nail    Co..    Ltd.. 
London.    Ont 
Wire  Cloth   Display   Racks. 

R.    M.    Bowser  A   Son,    Renfrew,    Pa. 
Wire    Cutters 

Bridgeport   Hdwe.   Mfg.    Corp..    Bridge- 
port.   Conn. 
Wire  Guards 

Canada   Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     A     Iron     Works. 
London.    Ont 

B.        Greening       Wire       Co..        Ltd.. 
Hamilton. 

MeGrceror-Ranwel!    Fence    Co..     Walk 
erville.    Ont. 
Wire  Door  Guards 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.        Greening       Wire       Co.,        Ltd., 

Wire.   Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   A   Mfg.   Co..    Montreal. 

Dominion     Iron     A     Steel    Co..     Ltd., 
Sydney. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

Steel   Co.   of  Canada.    Ltd.,   Hamilton 

Western    Wire    A    Nail    Co..    London. 
Wire   Mats 

Canada  Wire  A  Iron  Goods  Mfg.   Co.. 
Hamilton. 

The     Dennis     Wire     A     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Tlamllton. 
Wire,  Bright  Annealed 

Frost   Steel   A    Wire  Co.,    Ltd.,    Ham- 
ilton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wire    Goods 
Canada   Wire  A  Iron  Goods  Mfg.   Co., 

Hamilton. 
McGregoi-Banwell     Fence     Co.,     Walk- 
errille,    Ont 


Wire    Products 
Canada  Wire  A   Iron  Goods  Mfg.   Co.. 

Hamilton 
The     Dennis     Wire      A      Iron     Works 

London,    Ont. 
Dominion     Iron     A     Steel     Co..     Ltd.. 

Sydney. 
Wire  Rope 
B.        Greening        Wire       Co..        Ltd. 

Hamilton. 
Wire    Springs 
The     Dennis     Wire     A     Iron      Worki 

London,    Ont 
B.        Greening       Wire       Co..        Ltd.. 

Hamilton. 

Wire    Stretchers 
Richards-WUoojc    Canadian    Co..     Lon 
don.   Ont. 

Wood  Finishes 

Berry   Bros..    Walkerville. 

Dougall    Varnish    Co..    Ltd.,    Montreal. 

Pratt  A   Lambert.    Bridgeburg,   Oat 

G.    F.    Stephens   A    Co..    Winnipeg. 
Woodenware 

Boeckh    Bros.   Co..   Toronto. 

Wm.    Cane    A    Sons    Co.,    Ltd.,    New 
market.  „ 

Meakins  A  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane   Ladder  Works.  Toronto. 

Stratford    Mfg.     Co.,    Ltd..    Stratford 
Ont. 

Walter    Woods    A    Co.,    Hamilton. 

Woven    Wire   Fencing 

Banwel)   Iloxie  Wire  Fence  Ce.,  Ham- 
ilton. 

The     Dennis     Wire     A     Iron     Works 
London,    Ont. 

Frost  Steel  A  Wire  Co..  Hamilton. 

.McGregor-Banwell    Fence    Co.,    Ltd. 

Dominion     Iron     A     Steel     Co.,     Ltd.. 
Sydney. 
Wrenches 

Frank    Mossberg   Co..    Attleboro,    Mass 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 

Whitman     &     Barnes     Mfg.     Co..     at 
Catharines. 
Wringers 

Beatty  Bros.,   Ltd.,    Fergus,   Ont.  and 
Winnipeg.    Man. 

Cummer-Dowswell.      Ltd.,      HamWoa. 
Ont. 

Walter    Woods    A    Co.      Hamilton. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  Lave  to  offer — and  it  Is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  le  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATION  VACANT 

WANTED— GOOD  WINDOW  TRIMMER  — 
must  have  general  knowledge  of  hard- 
ware; good  opening  for  the  right  man.  Apply 
to  Mr.  Illsey,  care  of  J.  H.  Ashdowu  Hard- 
ware Co.,  Calgary. 

WANTED— BY  AN  OLD  ESTABLISHED 
"  company,  a  travelling  furnace  representa- 
tive to  cover  territory  between  Toronto  and 
Montreal.  One  with  experience  as  tinsmith 
in  the  installation  of  furnaces  preferred. 
Apply  by  letter,  giving  salary  expected,  Box 
430,   Hardware  and   Metal. 


AGENCIES  WANTED 

fTlHE  SUREST  WAY  FOR  THE  MANUFAC- 
-1-  turers'  agent  to  connect  with  good  live 
firms*  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metill, 
under   this   heading. 

WANTED— FOR  HAMILTON  AND  DIS- 
"  trict,  several  good  lines  on  commisBion. 
Excellent  connection  with  factories,  stores  and 
corporations.  Box  428,  Hardware  and  Metal, 
Toronto. 

STORE  EQUIPMENT  FOR  SALE 


TTARDWARE  STOCK  AND  FIXTURES  FOR 
sale    in    Sudbury.       For   particulars    write 
Box  88,  Sudbury,  Ont. 


YOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
■*•  tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 


T^IFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 

mHERB  IS  MONEY  IN  USING  AND  SEDL- 
x  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  In  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 

T?XPERIENCBD        RETAIL        HARDWARE 
manager   is   open   for   position   with    first- 
class  firm,   retail   or   wholesale.     Wide   experi- 
ence.    Address  Box  427,  Hardware  and   Metal. 


rpHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


•DELIABLE  MAN,  40  YEARS  OF  AGE, 
•"  with  ten  years'  successful  experience  call- 
ing on  hardware  trade,  desires  position  as 
salesman  for  some  well  established  hard- 
ware line.  Territory  iu  Eastern  Ontario 
preferred.  Best  of  references.  Apply  Box 
420,   Hardware  and   Metal. 


FOR    SALE 

TTARDWARE  BUSINESS  IN  HAMILTON 
"^  for  sale,  including  stock,  fixtures  and 
dwelling.  Cash  deposit  required,  security  for 
balance.  Best  reason  for  selling.  Box  426, 
Hardware  and   Metal,  Toronto. 

WE  HAVE  FOR  SALE  CHEAP,  A  QUAN- 
"  tity  of  good  clean  cuttings;  good  sizes 
in  both  galvanized  and  black,  all  gauges,  10 
to  10%  oz.  inclusive.  Wheeler  &  Bain,  To- 
ronto. 


MISCELLANEOUS 

pOOD  STENOGRAPHERS  ARE  WHAT 
^-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 

A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
■"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited    Room  314.  Stair  Building,  Toronto. 


WAREHOUSE    AND    FACTORY    HEATING 

"     systems.      Taylor-Forbes    Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  ind  increase  space  on 
eronnd  loor.  Costs  only  $70.  Write  for  eat:i 
logup  "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


SIGNS  AND  SHOW  CARDS 


"WE    MADE 
vv     talk."        W.      H. 


SIGNS    BEFORE    WE    COULD 
Stevenson.      Stevenson 
Building,    Toronto. 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 


KINDLY  MENTION  THIS  PAPER 
WHEN  WRITING  ADVERTISERS 


Every  Day 

IS  PAY  DAY 


THAT'S  RIGHT— 
every  day  you  work 
our  plan,  your  pay 
is  given  you.  "Pay  your- 
self first"  that's  the  idea  of 
our  representative  plan. 
When  you  devote  ten 
hours  daily  acting  as  our 
representative — your  pay 
is  sure  and  certain. 

We  need  a  hustling 
representative  right  in 
your  district.  A  young 
man  capable  of  producing 
good  business,  preferably 
one  with  salesmanship  ex- 
perience. The  position 
will  pay  big  money  to  one 
with  enthusiasm,  energy 
and  ability.  Do  you  know, 
or  are  you  such  a  man? 

If  you  are  and  are  will- 
ing to  exchange  your  spare 
time,  representing  our 
publications,  we  will  show 
you  how  that  same  spare 
time,  properly  used,  will 
produce  for  you  as  much 
cash  as  your  regular  in- 
come. 

Does  this  interest  you? 
If  so  write  us  TO-DAY 
and  we  will  tell  you  all 
about  it. 


The  MACLEAN 

PUBLISHING  CO.,  LTD 

143-153  University  Avenue 
TORONTO,  CAN. 
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Get  Behind    This    Range 

It  is  the  Popular  Seller 

The  HOME  COMFORT  Range  has  an  army  of 
50,000  satisfied  users,  all  speaking  its  praise.  This 
great  army  gives  a  momentum  to  the  selling  power 
of  HOME  COMFORT  that  makes  selling  easv 
THE    HOME    COMFORT    Malleable 
Steel    Range   has   made    good   for   20 
years.     It  meets  the  housewife's  ideal 
— in  fact  its  special  features  are  based 
mainly    on    the    suggestions   from   the 
women  themselves. 

GET  BEHIND  THE  RANGE— TAKE  THE  LINE 
OF  THE  LEAST  SELLING  RESISTANCE. 

Let  us  send  you  particulars  of  the 

"HOME  COMFORT"  Proposition 

Wrought    Iron    Range 
Co.  of  Canada,  Limited 


Office 
151  King  St 


West  TORONTO,  Ont.22FaoVu°,7a 


St. 


ATKINS 

Sterling  Quality  Cross-Cut  Saws 


The  Saw  that  brings  a  higher  price — a  bigger  profit.    Their  Service  makes 
them  worth  it. 

Sterling  quality  steel  backed  by  sixty  years'  experience  has  produced  these 
popular  Saws.     Get  quotations  and  resale  prices  immediately.    Ask  for  catalog 

"H.Mr 

Made  in  Canada. 

E.   C.   ATKINS  &  CO. 


Factory— Hamilton,  Ont. 


Makers  of  Sterling  Saws 

>  Vancouver  Branch — 109  Powell  Street 


If  interested,  tear  out  this  page  mid  keep  with  letters  to  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 

"^SKFE10  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


/UFKiN  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

mEfi/FKiNR{/LEJ?o.  ofQanada.£tj>. 

W/NDSOR.ONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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McKINNON    SPECIALTIES 

Increase  Dealers'  Profits 

It  requires  no  technical  knowledge  about  automobiles  to  sell  McKinnon  goods.  They  have  been  thoroughly  tested 
and  approved  by  dealers  and  car  owners — they  have  been  proven  to  be  dependable  goods  that  you  can  sell  with  confi- 
dence that  they  will  give  perfect  satisfaction.     They   are   trade-building  profit  makers. 

McKINNON  TIRE  HOLDERS 

They  are  made  throughout  of  steel — no  heavy  castings  or  forgings.  Light  weight,  yet  exceedingly  strong.  Being 
electrically  welded,  they  are  practically  one  solid  piece — there  is  no  break  or  get-out-of-order  to  them.  Nos.  170  and 
175  can  be  used  on  the  side  of  any  car  taking  30  x  3%"  tires.  .  We  offer  other  models  for  the  rear  of  Fords  and 
Chevrolets. 

RESILIENT  SPRING  STEEL  BUMPERS 

are   a  necessity   on   every  car.     They   are  reasonable  in  price  and   wonderfully  efficient.     We  make   special  models  for 
Fords  and  Chevrolets  as  a  medium  weight  bumper  with  universal  attaching  irons  for  all  the  cars. 

AUXILIARY  SEATS 

We  make  the  most  complete  line  offered  to  the  trade.  It  includes  Chairs,  Camp  Stools  and  Third  Seats,  as  well 
as  several   unique  styles   for  special  purposes.     Of  these  our' No.   90   Seat  for  Fords  is  an   excellent  seller. 

It    will    pay    you    to    get    our    catalogue    and    prices.      Ask  your  jobber,  or  write  us  direct. 

McKINNON  DASH  COMPANY 

St.  Catharines,  Ontario 
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RUSTLESS  FLY  SCREEN 

Send  for  Samples 


Necessaries  for 
the  Spring  Trade 

Fly-Screen  Cloth,    Sand- 
Screen  Cloth,  Re-Galvan- 
ized Cloth,  Tie-Out  Chains, 
Dog  Chains,  Poultry  Net- 
ting,   Wire  Rope,    Perfor- 
ated Metals. 


Greening  Quality 

Makes  Satisfaction 

Double-Sure 

It  makes  good  repeat-order 
business,  and  every  turnover 
leaves  you  a  splendid  profit. 


The  B.  Greening 
Wire  Co.,  Limited 

HAMILTON,  ONT. 


HAKDWAKE       AMD     METAL 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL   WIRES B"Bht'  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES-WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
( !oach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


« 


MARK. 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
i/s  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIl'IT.KS  In  all  sizes — Mark   or  gralvanlied. 


WORKS:   LACHINE  CANAL, MONTREAL 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


PEERLESS  ORNAMENTAL  FENCING 


s 


LOOK  YOUR  TOWN  OVER 

and  you  will  then  realize  the  big  trade  you  can 
easily  get  by  showing  the  "Peerless"  line  of  heavy, 
open  hearth  steel  wire  fencing. 

Your  customers  will  be  surprised  to  know  how  inex- 
pensively they  can  surround  their  property  with  a  strong, 
durable,  yet  highly  ornamental  fence. 

You  can  easily  afford  to  send  a  man  out  to  take  orders. 
Let  us  tell  you  about  it. 

Send  for  Dealer's  Proposition 

Get  our  Catalogue  showing  the  beautiful  designs  for  lawns, 
parks,  cemeteries,  etc  Also  farm  and  poultry  fencing  and  gates. 
There's    a    big   fence    trade    waiting  for    you,    WRITE    TODAY. 

The  Ban  well  -  Hoxie  Wire  Fence  Co.,  Ltd., 

WINNIPEG.  HAMILTON, 

MAN-  ^tetSfc!  ONT. 
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|  Are  You  Selling  Car-  | 
|  borundum  Sharpening  J 
|  Stones  to  ALL  of  Your  | 
|  Carpenter   Customers?  | 

THERE  are  several  of  the 
Carborundum  Sharpen- 
ing Stones  that  should  be 
in  every  carpenters'  tool  kit 
— the  Round  Combination 
Stone,  the  Gouge  Stones 
and  the  Handy  Slip  Stones. 
Carpenters  everywhere 
know  of  the  quick,  clean 
cutting  qualities  of  Carbo- 
rundum— be  sure  that  you 
carry  a  good  stock. 

Might  we  suggest  a  win- 
dow display  of  these  1 

1  stones  for  the  carpenter?  1 

We   have   some   snappy 
window  display  material  § 

packed   and   ready  to 

§j  send  you.  1 

Write  for  Carborundum  W 

Display   Circular    344 

|   The  Carborundum  Company   | 

Niagara  Falls,  N.  Y. 

illl!!!!li!!!lll!!!!lll!ll!lllll!!l!!l!IIU 


If  interested,  tear  out  this  page  age  and  keep  with  letters  to  be  answered. 
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No.  E946 

Electric    Toaster 

Watts    340 


No.    E9850 

Electric   Combination 

Chafer  and   Disc    Stove 

Watts    550    and    300 


No.   E916 

Electric     Coffee    Urn 

Holds   six  cups 

Watts   420 


No.   E984 

Electric  4- Heat    Grill 

with    three    pans 

Watts    600    to    150 


No.    102 

Vacuum   Bottle 

Corrugated    fJreen 

Kniimcl    Cane 


No.  E906 

Electric    Tea    Ball    Tea 

Pot,   holds   six  cups. 

Watts   420 


No.    E9635 
Electric    Coffee 

Percolator. 

Holds   5   cups, 

Watts  420 


DO    YOU  KNOW  ALL   THE 
UNIVERSAL  LINE? 

The  sweep  of  Universal  products  is  so  all- 
embracing  in  the  character  and  variety  of  the 
goods  of  which  it  is„  composed,  that  unless  par- 
ticular care  is  taken  some  one  of  the  many  lines 
may  escape  your  attention  that  would  well  merit 
careful  consideration. 

UNIVERSAL 

HOME  NEEDS 

When  one  line  under  the  trade  name  Universal 
has  been  found  to  give  the  best  of  satisfaction  to 
yourself  and  your  customers  it  is  the  part  of  wis- 
dom to  continue  so  far  as  it  is  possible  with  the 
other  goods  that  you  carry  under  the  name  whose 
quality  3^011  know. 

We  illustrate  on  this  page,  for  your  attention, 
only  a  fraction  of  the  patterns  in  a  few  of  the  lines 
that  are  included  under  the  well-known  name 
Universal. 

Look  for  this      (universal}      Trade  Mark 

LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,  CONN. 

Canadian   Representatives,    A.   Macfarlane  &   Company,   Montreal 


No.    1822 

Vacuum  Carafe 

Adapted    to   all    kinds    of 

home  use 


No.  842 

Vacuum  Tankard 

A    graceful    form    for 

tahle  service 


No.  E905 

Electric    Iron, 

Weight  6  pounds 

Watts    580 


No.   476 

Coffee  Percolator 

Holds  six  cups 

Pure  Aluminum 


No.    2 

Food    Chopper 

Capacity  ZYz  pounds 

per   minute. 


No.  25 

Butter    Churn   and 

Cream    Whip 

Capacity   S  Pints 


No.    4 

Bread    Mixer 

Family   Size 

Capacity    2    to    6    loaves 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Profitable  Seller  the  Year  Round 


GOLD  COIN 


GOLD  COIN  ELECTRIC  IRON 


HIGHEST  IN 
EFFICIENCY 

Season  for 

Largest  Sales 

will  soon  be  here. 

ARE  YOU 
PREPARED? 


Our  IRONS  are 

FULLY 
GUARANTEED 

This  combined  with 

Attractive 

Appearance 

makes  them 

SURE  SELLERS. 


We  have  a  Large  Stock  and  Prices  that 
are  sure  to  be  of  interest. 


LEWIS   BROS.,   LIMITED,   MONTREAL 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  pand  keep_with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a  range  of  prices   covering  all  requirements  of  the  trade.     They   are  all  quality   goods,   and   represent 

best   designs   and    highest   standards   of   workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper  plated   and   polished  before  nickeling,   thus   giving  a 

higher   finish,   which   lasts   much   longer   than   ordinary    plating.      The  utmost  care  is  used  in   grinding  and   tempering   the  cutting 

plates,   giving  cutting   qualities   whose   superiority   may    be   readily   demonstrated    by   comparison.     No.  00  and    No.  000   Shaver  for 

bi-aril   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing   at   about   $2.50.     High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with  grooved   bottom   plate,  retailing  at 
about  $1.50. 


No.  00  SHAVER 
A   light   and   elegant   Clipper   for    beard 
and     neck     trimming.       Retailing     at 
about  $2.25. 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them   with   others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about  $1.00. 


CADET 
with   visible   spring,    retailing    at   about 
$1.00. 


More-Profit  Pumps 
—Real  Profit 


No   use   to   sell   a   pump   that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered     The  cost 
of  repairs  is  dead  loss 
of  time   and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


Specialty 

iPAPERBAG 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department  M. 

12-14-16  Johnston  Street,  Toronto,  Canada 
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What  Automobiles  Have  Done 

The  tremendous  developments  in  automobile  and  accessory 
manufacturing  have  created  a  most  profitable  market  for  fine 
measuring  instruments.  To  produce  the  necessary  jigs  and  dies 
for  duplicate  parts,  it  is  necessary  to  have  accurate  tools  to 
lay  out,  check  up  and  inspect  the  work.  Most  toolmakers  and 
machinists  are  using 

Starrett  Toots 

because  of  their  accuracy,   reliability,   and   convenient   design.     They 
are  the  standard  for  all  accurate  measurements. 

It  will  pay  dealers  to  carry  a  complete  line  of  these  tools  to  fill 
the  machinist's  demand  for  rules,  squares,  levels,  micrometers,  cali- 
pers, and  gages,  to  supply  toolmakers  and  manufacturers  with  the 
larger  and  more  expensive  instruments  such  as  vernier  calipers, 
height  gages,  depth   gages,  large   micrometers,   large  calipers,  etc. 

Write  for  free  catalogue  No.  21MA 
describing  2,100  styles  and  sizes  of 
fine   tools. 

The  L.  S.  Starrett   Company 

The  World's  Greatest  Toolmakers 
Athol,  Mass. 


42-635 
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Inches 


For  One  Burner 
Length  Height  Width 
13     x     18    x     13 

No.  12V2. 


OIL  STOVE  OVENS 

Black  Iron  Japanned 

Glass  Paneled  Drop  Doors 

Glass-paneled  Oven  Doors  are  very  popular  on 
account  of  the  user  not  having  to  open  oven  door 
when  baking  is  in  progress.  The  Cooking  is  always 
in  plain  sight.  This  saves  the  heat  and  fuel.  When 
light  baking  is  being  done,  such  as  cakes,  it  saves 
disturbing  contents  by  jarring  the  oven. 


Inches 


For   Two   Burners 

Length  Height  Width 
20     x      18    x    12 


The  Thos.  Davidson  Mfg.  Co, 


TORONTO 


Limited 

MONTREAL 


WINNIPEG 


MORRISON 

Automatic  Cellar  Drainer 


A  simple,  durable,  automatic  device  for  draining-  cellars,  wheel  pits, 
furnace  pits,  cesspools,  foundations,  and  for  any  purpose  where  it 
is  necessary  to  remove  water  economically  from  one  level  to 
another  by  water  pressure. 

The  operation  of  the  machine  is  extremely  simple,  being  actuated 
by  the  raising-  or  lowering-  of  float  as  the  water  level  changes  in  the 
pit.  It  operates  purely  by  water.  With  our  patented  improvement 
it  works  under  a  far  greater  range  and  gives  much  larger  capacities 
than  any  other  device  on  the  market,  so  far  as  we  know,  operating 
as  low  as  10  lbs.  water  pressure. 

The  operating-  limits  of  other  types  of  cellar  drainers  range  from 
15  to  18  feet  lift.  The  Morrison  machine  lifts  as  high  as  30  feet  at 
(i0  lbs.  pressure. 

All  working  parts  above  water.     Nothing  to  get  out  of  order. 


The  James  Morrison  Brass  Mfg, 
Company,  Limited 

93-97  Adelaide  St.  W.,  Toronto 
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When  making  up  your  order 
for  your  Baseball   Supplies 
for  the  coming  season,  which 
will  soon  be  here,  be  sure  to 
specify 

SAMSON 

BASEBALL  MITTS  and  GLOVES 

They  are  unsurpassed  in 
Workmanship,  Durability 
and  Practical  Construction, 
and  the  Samson  Trade  Mark 
is  a  pledge  to  the  user  which 
only  quality  can  make  good. 

ABSOLUTELY  GUARANTEED. 

H.  S.  HOWLAND,  SONS  &  CO.    ^fe 


WHOLESALE   HARDWARE  MERC-ANTS 

TORONTO 


LIMITED 


^HOWLANDS^ 

fSAMSON? 
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A  New  N.C.R.  Invention 

as  important  to  you  as  your  telephone 
or  cash  register 


It's  a  new  credit  file  that  safeguards  your  credit 
business — in  a  better,  easier,  safer,  quicker  way  than 
you  thought  possible. 

It  is  so  simple  that  anyone  can  operate  it. 

It  is  so  speedy  that  all  entries  are  made  in  the 
presence  of  the  customer,  who  leaves  with  a  state- 
ment of  the  purchase — plus  a  record  of  the  balance 
carried  forward. 

It  is  so  convenient  that  you  can  set  it  on  any  size 
counter,  table  or  desk.  The  exact  balance  due  from 
any  customer  is  instantly  available,  and  the  file  can 
be  operated  with  one  hand  while  the  other  holds 
the  telephone  receiver. 

It  is  80  complete  that  a  true  record  of  the  whole 
credit  business  is  always  available  in  short  order. 

And  this  knowledge  alone  is  worth  more  than  the 
cost  of  the  file. 


It  is  so  safe  that  records  once  filed  in  its  locked 
compartment  cannot  be  lost  or  destroyed.  Records 
can  be  seen,  but  not  tampered  with. 

A  few  weeks'  use  will  pay  for  it. 


nothing 


There's 
it    can     be    seen 
office     near     you, 
us     will     bring 
information. 


else     like     it, 
at    the    N.     C. 
or     a     letter     to 
you     complete 


See    this    new 
nut      how     it 
your      losses, 
your  customers 
and     relieve 
you  of  work 
and     worrv. 
U  s.e  the 
coupon.    ^ 


file 
will 


please 


The  National  Cash  Register  Company 
of  Canada,  Limited 


TORONTO,  ONT. 
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PLANES 


Three  of  our 
Best  Lines 

We  guarantee  every 
tool  we  manufacture  to 
give  satisfaction  for 
the  purpose  for  which 
it  is  intended.  We  will 
promptly  replace,  with- 
out cost,  any  parts 
broken  or  badly  worn 
when  due  to  faulty 
material  or  construc- 
tion. 


Write  for  Catalog  and 
Discounts. 


Machinist   Swivel  and  Stationary  Vises 


National  Machinery  and 
Supply  Co.,  Limited 

HAMILTON,   CANADA 


The  Hardwareman 


who  sells  the  Famous 
Five"  files  doesn't  have 
to  explain  their  quali- 
ties to  customers. 

The  mechanic,  the  shop 
superintendent  and  the 
purchasing  agent  know 
from  experience  that 
the  "Famous  Five"  files 
are  standard  quality 
tools. 

The  "line  of  least  resis- 
tance" for  you  is  to 
handle  them.  When 
ordering  from  your 
jobber  specify  them. 

They  are: 

KEARNEY  &  FOOT 
GREAT  WESTERN 
AMERICAN 
01  ARCADE 

GLOBE 
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Do  not  confuse  our 
U.S.  POULTRY  FENCE 

with  the 
Hexagon  Poultry  Netting 

It  is  built  on  miniature  scale  of  farm  fence, 
interwoven  with  parallel  wires  and  hinge 
joints,  so  that  it  stretches  to  the  posts  straight, 
even  and  nice  without  buckling,  bagging  or 
sagging. 

It's  so  stiff  and  satisfactory  that  it  does  not  require  top  rail  and  base  board 
or  so  many  posts  as  the  old  style  netting. 

Guaranteed  5  or  6  times  as  strong  and  at  least  ioo  per  cent,  better  in  every  way. 
All  parallel  wires  are  of  even  length  and  all  meshes  of  uniform  size.  They  can't 
be  otherwise  the  way  it's  made. 

Made  in  heights  from  12  to  72  inches.  Galyanized  before  weaving.  Put  up  in  150 
foot  rolls  and  sold  by  the  square  foot. 

It's  not  merely  a  substitute  for  the  old  style  netting.  It's  something  much  better 
and  more  economical  to  the  consumer  and  sells  on  sight.  It  is  handled  only  by 
the  legitimate  trade — the  dealers — not  a  departmental  store  or  mail  order  propo- 
sition. It's  the  strongest,  cheapest,  most  sightly  and  best  fence  for  the  purpose 
yet  invented. 

It's  a  great  leader,  trade-builder  and  customer-satisfier.  Do  not  purchase  poultry 
netting  or  fencing  until  you  have  seen  our  N.  S.  Poultry  Fencing,  it  will  be  a 
surprise  and  revelation  to  you  and  your  trade. 

This  fence  has  stood  the  test  and  has  proven  its  superiority  during  the  last  three  years, 
fulfilling  all  the  promises  we  had  made  for  it  as  to  quality  and  economy. 
The  very  act  of  unrolling-  U.S.  Poultry  Fence  is  a  surprise,  as  it  rolls  out  flat  and  even 
like  a  roll  of  carpet  or  building  paper.  Set  it  up  on  edge  and  again  to  observer's  sur- 
prise it  stands  up  straight,  stiff  and  true.  The  parallel  wires  and  hinge  joints  are 
responsible  for  this  perfect  condition. 
Made  of  No.  19  wire  only. 

Order  from  the  sole  distributors  and  thereby  make  certain  of  getting  the  genuine 
article. 

We  have  a  complete  stock  and  recommend  you  to  order  for  early  shipment  to  guard 
against  possible  shortage  later  on. 

CAVERHILL,   LEARMONT  &  CO. 

MONTREAL 

Sole  Agents  for  Ontario,  Quebec,  New  Brunswick  and  Nova  Scotia 
CAVERHILL,  LEARMONT  &  CO.,  MONTREAL  RICE  LEWIS  &  SON,  LTD.,  TORONTO 
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PORTABLE  GUARDS 

For  use  in 

Factories 
Garages 
Workshops,  etc. 


Send  for  Illustrated  Price  List. 


FACTORY  PRODUCTS  LTD. 

220  King  Street  West     :      Toronto,  Ontario 


PUT  YOUR  STORE  IN  LINE  FOR  BIGGER 
PROFITS  FROM 

TRAPSHOOTING 

1AST  year  thousands  of  men  and  women 
joined  trapshooting's  ranks.   These  and 
thousands  more  this  year  will  increase 
the  demand  for 

(SUPlD  Sporting  Powders 

Tie  your  store  to  our  trade-making  advertising  by- 
specifying  DUPONT  DENSE  or  DUPONT  BULK 
for  trap  loads — the  powders  new  shooters  use,  be- 
cause they  are  the  champion's  choice. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

WILMINGTON     -     DELAWARE     -      U.S.A 


TOOLS   ATTRACT 
CUSTOMERS  j  1 

Tools  attract  carpenters,  machinists, 
metal  workers,  garage  men,  ccntrac- 
tors  and  other  big  hardware  users. 
Especially  Millers  Falls  Tools  with 
their  fifty  years'  leadership  and  quality 
reputation. 

Once  in  your  store,  these  customers 
buy  large  quantities  of  builder's  hard- 
ware^ general  hardware  and  supplies 
of  every  kind.  Make  your  tool  depart- 
ment the  best  in  your  locality  and  your 
whole  store  will  profit. 
Our  book  "  How  to  Sell  Tools,"  our 
selling  helps  and  our  monthly  paper 
the  "Star"  help  you  make  your  tool 
department  a  big  factor  in  your  busi- 
ness, help  you  turn  your  tool  stock 
oftener  and  make  tools  an  entering 
wedge  to  other  profitable  trade. 

Here's  one  tool  among   the  hundreds  that  prove 
Millers  Falls  leadership. 


The  "pistol  grip"  and  the  hang  of  the  saw  give  you 
the  greatest  power  with  the  least  effort.  Handle  fits 
largest  hand.  Straining  nut  under  the  handle  allows 
maximum  stroke.  Extra  strong  and  rigid  for  heavy 
work. 

Send  for  the  Millers  Falls  Catalog  and  for  our 
Selling  Help  proposition  to  all  dealers.  It  will 
show  you  how  to  put  a  bigger  profit  in  tools. 

MILLERS  FALLS    COMPANY 

"  Too/maker  to  the  Master  Mechanic." 
MILLERS    FALLS,    MASS. 
N.Y.  Office  :  28  Warren  St. 


MILLERS  FALL5 


m 
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Metal 
Protection 

In  any  kind  of  metal  con- 
struction the  element  of 
rust  is  such  a  destructive 
factor  that  the  best  protec- 
tion obtainable  is  unques- 
tionably the  cheapest. 

CARTER'S 

Dry   Red  Lead 

is  the  highest  standard 
quality  and  affords  a  perfect 
sealing  coat  that  absolutely 
protects  all  kinds  of  metal 
from  rust  and  corrosion. 

We  make  Orange  Dry  Lead 
and  Litharge  also  Special 
Dry  Lead  and  Litharge  for 
Color,  Varnish  and  Rubber 
Makers.  Oxides  for  Stor- 
age Batteries  and  Pottery. 

All    products    are    wholly 
Canadian  made. 

Quotations  sent  upon  request. 


The  Carter  White  Lead  Co. 

Limited 

91   Delorimier  Avenue 
Montreal 


Order  Yours    Now 
Be     Prepared 

Each  of  the  three  Freezers, 
LIGHTNING,  GEM  or 
BLIZZARD,  has 
served  the  house- 
wives o  f  America 
for  thirty  years, 
and,  like  the  cream 
they  create,  are  in 
demand  in  all  sea- 
sons. 

They  are  built  of 
the  very  best  ma- 
terial and  work- 
manship possible — 
their  ingenious  con- 
struction makes 
them  easy  to  oper- 
ate, quick  freezing, 
and  economical  to 
both  dealer  and 
user. 

The  Blizzard,  being 
simpler  in  construc- 
tion and  cheaper  in 
price,  makes  it  a 
good  running  mate 
with  either  the 
Lightning  or  Gem. 
They  sell  them- 
selves and  stay 
sold!  No  comebacks 
or  complaints. 

This    means    easy, 

net  profits  for  you. 

Your  jobber  will 

supply  you. 

Include  the  Light- 
ning Ice  Chipper.  It  helps 
the  sale  of  Freezers. 

North  Bros.  Mfg.  Co. 

PHILADELPHIA     -     PA. 
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SHINGLES      SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


HANDSOME    COMBINATION     DESIGNS 

"M-R  Co."  Ceiling  and 
Wall  Plates,  Cornices 
and  Mouldings  can  be 
interchanged  and  any 
desired  combination 
quickly  and  beautifully 
worked  out.  Good  pro- 
fit for  you  because  easily 
laid  and  in  demand  as 
soon  as  shown. 

Get  in  on  this  profitable 
business-write  us  to-day 
for  illustrations  and 
prices. 

Design  Registered  1912 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


SELL  HER  A   BISSELL'S 


FOR  easy  sales  that  stay  sold,  BISSELL'S' breaks  all  records,  as 
every  dealer  knows.    The  name  alone  is  guarantee  of  superi- 
ority.   Its  prestige  makes  argument  unnecessary.  The  variety 
of  Bissell  models  gives  every  customer  just  the  machine  they  want. 

The  Bissell  Carpet  Sweeper  is  just  as  popular  as  the  day  it  was 
introduced.    It  is  just  as  much  valued  by  intelligent  housekeepers. 

Bissell  Vacuum  Sweepers,  introduced  more  recently,  have  been 
a  phenomenal  success.  They  are  efficient,  convenient,  and  built 
for  a  lifetime  of  use. 

There  are  de  luxe  Bissell's  and  inexpensive  Bissell's,  both  in  the 
carpet  sweepers  and  vacuum  sweeper  lines. 

Therefore,  they  outsell  competing  lines  in  price  as  well  as 
quality.  And  they  keep  you  clear  of  the  price-cutting  wars  that 
eat  up  legitimate  profits. 

Because  of  these  exclusive  advantages  most  dealers  specialize 
on  the  Bissell  line. 

The  Bissell  line  has  been  manufactured  for  over  forty  years 
in  a  factory  devoted  entirely  to  the  making  of  cleaning  devices. 
If  you  need  further  information,  address 

BISSELL  CARPET  SWEEPER  CO.,  Grand  Rapids,  Mich. 

Oldest  and  Largest  Exclusive  Manufacturers  of  Carpet  Sweeping  Devices  in  the  World 
Made  in  Canada,  too  New  York  (25  Warren  Street)  Paris  Agencies  Everywhere 


(333) 
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Flatware  You  Should  Sell 

T3Y  stocking  our  medium -price  line,  the 
=M  popular  "  1881 "  brand,  and  for  a  better 
grade  the  famous  Wm.  A.  Rogers  (®)  SXR 
line,  you  will  have  not  only  a  variety  of  plea- 
sing patterns  but  qualities  which  will  main- 
tain the  good  reputation  of  your  store. 

PRICE  LISTS  UPON  REQUEST. 


auMmmmmWwiMM®. 


mmmi 

HEAD  OFFICE  AND  FACTORY: 

570  King  Street  West  -:-  -:-  Toronto,  Canada 
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Sells  Like  Wildfire! 

Big  Profit  For  All  Hardware  Dealers 

Car  washing  is  going  out  of  fashion.  Nine  out  of  ten  car  owners  to-day  want 
an  easier,  quicker  and  less  expensive  method  of  cleaning  and  polishing.  Here's  the 
answer,  your  old  friend,  Liquid  Veneer,  now  being  advertised  to  all  motorists  as 

mm 


(MADE  IN  CANADA) 


You  just  spray  it  on  with  the  L-V  Sprayer  in  a 
light  vapor,  right  over  dust,  light  mud  and  road  tar. 
This  loosens  and  lubricates  all  accumulations  so  that 
they  easily  slide  off.  Then  wipe  the  car  with  a  dry 
cloth  and  the  job  is  done.  It  takes  10  minutes,  costs 
5  cents.     Leaves  no  oily  film. 

The  result  is  a  bright,  clean,  glossy  ear,  restored  to 
its  original  newness.  The  Liquid  Veneer  feeds  and 
renews  the  finish.  Water,  as  you  know,  dulls  and 
ruins  the  finish.  There  is  no  comparison.  Every 
motorist  can  readily  see  how  this  new  method  will  save 
him  much  time,  much  dirty,  sloppy  work,  much  ex- 
pense, and  keep  his  car  just  like  new. 

The  outfit,  consisting  of  a  $1.00  32-ounce  bottle  of 
Liquid  Veneer  and  a  50c  brass  finished  sprayer,  retails 
for  $1.50;  each  outfit  packed  in  a  handsome  strong 
display  case. 


A  big  advertising  campaign  is  now  under  way. 
Liquid  Veneer  is  the  best  known  polish  in  the  world; 
your  profit  is  most  liberal;  everything  is  in  your  favor! 
Don't  delay  investigation.     Send  the  coupon  at  once. 

Buffalo   Specialty   Company 

Buffalo,  N.Y.,  U.S.A.      Bridgeburg,  Ont.,  Can. 


Buffalo   Specialty   Co., 

Buffalo,  N.Y. 
Please    send    me    full    particulars    ana    prices    on    Auto 
Liquid   Veneer,   as  per  your  ad.   in  Hardware  and   Metal. 

Name  

Address   

City     

Province     

Business    
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Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry— 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  e  n  - 
g  i  n  e  or 
Windmill. 

Great  for  the 
Farm. 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 


ADAMSON  Vulcanizers 


COMPLETE  OUTFIT 


Model  "U" 

FOR  TUBES  AND 
CASINGS 

The  tire  is  repaired 
without  deflating  or  re- 
moving it  from  the  car. 

Absolutely  Automatic 

Piaee  the  patch — attach 
the  Vulcanizer,  put  in 
gasoline — light  it.  No 
further-  attention  re- 
quired. It  can't  burn, 
scorch  or  injure  tube  or 
casings.  It  can't  fail  to 
do  its  work.  So  simple 
anyone  can  operate  it. 

A  Practical  Vulcaniz- 
ing Outfit  complete  with 
repair  gum  ready  for  in- 
stant use. 


Model  "U" 


Mailing  weight  4  lbs. 


$3.00 


Over  one  million  in  use  —  substantial 
trade  discount — placeman  order  to-day 
with  your  jobber  for  a  dozen. 

MADE  IN  CANADA 


ADAMSON  MANUFACTURING  CO. 

HAMILTON,  CANADA 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

I  finbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Si.cl  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

QHPFPIiri    n      Vnrr       Telegrams:  "Shipman  Sheffield." 
.">riLrriCL,U,    ^''g'     Telephone:  Cent.   No.  46S. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th   and   5th   Editions. 
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MENDETS 

(Trade-Mark). 

A  Profit  Making  Utility 

You  will  make  new  friends  for  your  store  by 
selling  "MENDETS"— the  simple  repairing 
utility  for  mending  leaky  vessels,  rubber  bags 
and  tires  without  rivets  or  solder  "Mendets" 
brings  a  nice  profit  for  you. 

We  furnish  counter  display  containers  free — 
send  for  one  and  ask  for  our  proposition — send 
a  card  to-day. 

The    following    wholesale    hardware    merchants    sell    Mendets: 

Whites,  Ltd.,  Colhngwood,  Ont.;  Wood,  Vallance,  Ltd.,  Winnipeg,  Man.; 
Wood,  Vallance  &  Co.,  Hamilton,  Ont;  llobbs  Hardware  Co.,  Ltd.,  London, 
Ont,.;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Out;  Thos.  Birkett  &  Son  Co., 
Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.;  Mar- 
shall Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta,  Walter  Woods  &  Co., 
Winnipeg,  .Man.;  Rogers  Hardware  Co.,  Ltd.,  Vsiiarlobtetown,  P.  E.  I.; 
Thompson  &  Sutherland,  Ltd.,  North  Sydney.  M.S.;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg,  Man.;  A.  M.  Hell  &  Co.,  Halifax.  N.S. ;  J.  H.  Ashdown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.';  Bond  Hardware  Co.,  Gtielph,  Ont! 
Bmmereon  &  Fisher,  Ltd.,  St.  John,  N.B. ;  R.  Chestnut  &  Sons,  Frederic- 
ton.  N.B. ;  Lyons  &  Marks,  Toronto,  Ont.;  L.  II.  Hebert  &  Co.,  Montreal, 
Quebec;  Cowan  Hardware  Co.,  London,  Ont;  The  Hanbury  Hardware  Co., 
Brandon,  Man.;  McLennan,  MeFeely  &  Co.,  Ltd.,  Vaneouver,  B.C.:  Mar- 
tin, Flnlayson  &  Mather,  Ltd.,  Vaneouver.  B.C..  Crowell  Bros.,  Halifax. 
Nova  Scotia;  Cavcrhill,   Learmont  &  Co.,   Montreal. 

Collette  Mfg.  Company 

Collingwood,  Ont.,  Canada 


P//////////WAW///M^^^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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33V3%  Profits  for  You 


More  and  more  hardware  dealers  are  stocking  and  pushing  automobile 
lubricants,  and  other  automobile  accessories.  The  modern  hardware  dealer 
finds  that  the  motorist  is  coming  in  to  him  for  supplies.  As  a  result  many 
hardware  dealers  have  found  a  profitable  source  of  income,  especially  in  pushing 
automobile  oils. 

The  Imperial  Oil  Company,  Limited,  offers  the  hardware  dealer  an  ex- 
ceptionally good  money-making  opportunity.  By  handling  POLARINE  or 
GARGOYLE  MOBILOILS  you  are  enabled  to  make  from  331/3%  profit 
and  up,  depending  upon  the  quantity  you  sell. 

For  years  the  Imperial  Oil  Company  has  manufactured  and  sold 
POLARINE  MOTOR  OIL  in  Canada.  It  is  also  the  Canadian  distributor  of 
GARGOYLE  MOBILOILS. 

POLARINE,  which  is  now  supplied  in  two  grades,  called  POLARINE  and 
POLARINE  HEAVY  will  be  advertised  more  extensively  this  year  than  ever 
before  in  newspapers,  motoring  magazines,  and  farm  papers  from  Coast  to 
Coast 

GARGOYLE  MOBILOILS,  supplied  in  four  grades  for  engine  lubrica- 
tion, and  sold  by  a  Chart  of  Recommendations  to  insure  the  use  of  the  correct 
grade,  have  been  sold  by  us  in  Canada  for  some  years.  These  oils  will  be 
advertised  in  the  Hardware  Trade  Press,  and  the  Motoring  Magazines  during 
1917. 

The  Imperial  Oil  Company  offers  you  the  co-operation  of  extensive  dealer 
helps  in  marketing  both  POLARINE  and  GARGOYLE  MOBILOILS.  Signs, 
booklets,  circulars,  movie  slides,  etc.,  are  available  to  you  in  pushing  these 
excellent  products. 

This  is  your  opportunity  to  join  with  hundreds  of  other  hardware  dealers 
in  the  profits  and  permanent  patrons  which  will  result  from  your  co-operation 
in  the  handling  of  these  products. 


Please  write  us  at  56  Church  St.,  Toronto,  for  full  information, 
answer  by  return  mail. 


We  will 


The  IMPERIAL  OIL  COMPANY!™* 

BRANCHES  IN  ALL  CITIES 


«  m 
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GIVES    MORE    SERVICE 
COSTS    LESS 

Work  harness  liu  to  stand 
mighty  rough  usage.  Only  an  ex- 
ceptonally  strong  harness  can  give 
lengthy  servce  under  such  condi- 
tions. A  good  quality  all-leather 
harness  comes  high  on  account  of 
the  scarcity  of  leather.  That  is 
why  Griffith's  Team  Outfit  is  such 
a  big  help  to  farmers.  It  will 
stand  a  tremendous  amount  of 
wear  and  costs  much  less  than 
leather.  Outfit  consisting  of  Giant 
Rope  Traces.  Giant  Yoke  Ropes, 
names,  name  straps,  plow  pads, 
belly  bands  and  billets,  costs 
$13.00  ($14.00  west  of  Fort  Wil- 
liam). 

Griffith  Giant  Rope  Traces  only. 
set  of  four  with  heel  chains,  $4.50 
($5.00  west  of  Fort  William). 

Griffith  Giant  Yoke  Ropes,  per 
pair  with  snaps  and  slides,  $1.00 
($1.25  west  of  Fort  William). 

If  your  dealer  can't  impply  you. 
order   direct.     Write   for   booklet. 

G.    L.    CRIFFITH    &   SON 
—   Waterloo   St.,    Stratford,    Ont. 
69C 


STARTS  THIS  MONTH 

Griffith  Advertising  Working  Again  for  YOU 

A  new  advertising  campaign  for  Griffith  Specialties  will  be  inaugurated  in 
this  month.  A  new  series  of  ads,  similar  to  the  one  shown  above,  is  being  used. 
They  will  add  a  fresh  impetus  to  the  demand  of  your  customers  for  Griffith 
Traces  and  Equipment. 

The  popularity  of  the  Griffith  outfit  has  made  it  a  leading  seller  in  all  districts. 
Despite  the  fact  that  we  have  been  forced  to  raise  the  price,  it  still  costs  your  cus- 
tomer less  than  half  the  price  of  a  smiliar  outfit  in  leather,  and  the  new  price  al- 
lows you  a  larger  margin  of  profit.  Special  attention  is  drawn  to  the  inclusion  of 
the  Giant  Yoke  Rope  in  the  Team  Outfit  this  year. 

We  hope  to  be  able  to  take  care  of  all  our  customers  this  Spring,  but  the  rush 
of  orders  has  us  working  at  top  speed  in  order  to  handle  them,  so  we  would  advise 
any  dealers  who  are  not  carrying  a  stock  of  Griffith  Specialties  to  place  their 
orders  without  delay. 


If   you  haven't   received  a  copy,  send  for  Catalogue 
No.  2,  also  new  Price  List. 

G.  L  GRIFFITH  &  SON 

MANUFACTURERS  AND  WHOLESALERS 
OF  HORSE  SPECIALTIES 


STRATFORD 


ONTARIO 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  - 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges    ..."       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  li  i(  SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  you  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE    BROWN,  BOGGS  CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
PISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Wrapping  Papers 

Twines 
Brooms    Brushes 


Parchment  Butter  Paper 

Printed  and  Plain 

PROMPT  SHIPMENT 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


Wrought  and  Steel  Pig 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet  Burrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


A  principle 
that  has 
made  good. 


Adjusting 
Device 

TO  LOCK  HANDLE 
XT  ANT  ANCLE 


Roller  Bear! nds 


Roller  Beann 


Revolvlnd 
Brush  At  th> 

RIGHT  SPEED 


You'll   like  our  dealer's  proposition 
and  the  selling  of  this  deep-cleaning 

SUCTION 
CLEANER 


Here's  a  machine  that  has  stood  the  test — proven  efficient.  It 
picks  up  all  dirt,  litter  and  threads — it  does  more:  it  takes  fine 
dust  rig'ht  out  of  the  rugs,  wall  coverings,  upholsteries  and 
tapestries. 

Sell  the  "OHIO"  and  become  known  as  agent  for  the  best  vacuum 
cleaner  manufactured.  We  stand  squarely  behind  every  "OHIO" 
machine  we  sell. 

Get  behind  this  machine  in  time  for  the  annual  spring 
cleaning  business. 

You'll    like  our  dealer's  proposition.     Let  us  tell  you 
about  it.     Write. 

The    United    Electric    Co. 

Canton,  Ohio,  U.S.A. 
TORONTO    OFFICE: 

159  Richmond  St.,  West 

We  also  manufacture  and  sell  the  famous  Tuec  Sta 
llonary  Cleaners,  more  of  which  are  installed  than 
all  other  types  combined. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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14  '    13' 


DIFFERENCE   IN    LENGTH    OF  JACKS     16  INCHES      CENTRES 


SIDE    CUT    OF  JACKS     USE  THE         MARKS        A   A  A  A 6 "At 

II         II      HIPORVALLEY  »         II M X    X   X    X &'/* 

.212    ,  .211.  i  .210.  ,    119.  i  .118.  ,  .117.  ,."  .116 


FACE 


BACK  OF  TONGUE 


BACK  OF  BODY 


Stanley  Carpenters'  Steel 

Squares 

Each  Square  is  made  from  one  piece  of  steel, 
and  all  four  edges  are  machined.  The  graduations 
are  accurate  and  cut  deep. 

All  five  corners  are  hardened,  adding  greatly 
to  the  wearing  qualities  of  the  tool. 

They  can  be  furnished  in  a  variety  of  finishes 
which  include  Royal  Copper,  Blued,  Nickel- 
Plated,  Galvanized  and  Polished. 

Each  Square  is  packed  in  an  anti-rust  envelope. 
Send  for  further  particulars . 

Stan  ley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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For  Prompt  Shipments  Write  to 

SPIELMANN  AGENCIES  regd 

READ  BLDG.         -  MONTREAL 

The  Distributors  with  the  Complete  Stock 

We  specialize  in  prompt  and  efficient  service. 
SEND  FOR  CATALOGS. 


Your  Horse- 
owning 
Customers 


Winter  is  a  time 
of  heavy  teaming— 
ice,  logs,  grain. 
stone,  coal  and  so 
on.  And  so  is  a 
time  when  horses'  shonlde'.s 
ani  hacks  need  special  pro- 
tection  against  gall   sores.     If  ring   to   the   notice   of  horse-owners 

Ventiplex  Housings,  Sweat  Pad 

and  Saddle  Blankets 


And  you'll  make  sales  certain— and  every 
Write  us  for  our  Catalogue. 


a 


t  sale  is  good  for  your  business. 

Comfy"  Weather  Strip 

Carry  stock  of  our  "Comfy"  Weather  Strip— supplied  in  1-lb.  cartons 
(36  ft.).  It  sells  freely  at  this  season,  and  every  sale  represents  extra 
business  and  extra  profits.  Make  all  the  money  you  can  by  selling 
all  the  goods  you  can   to  all   the  people  you  can. 

ORDEIc   THROUGH    YOUR  JOBBER. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  Street  W.,  TORONTO,  ONT. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England        LIMITED 

Also  LONDON,   GLASGOW,  CAPE  TOWN  and  8YDNEY,  N.8.W. 
Contractors  to  the  Admiralty  and  War  Office 

Original  Patentees  and  Manufacturers  of 

CARTLAND'S  PATENT  HELICAL.  CLIMAX,  AND  RELIABLE 
DOOR  SPRINGS 


6753     IRON 

3  in 4/9 

*     "      ....    7/- 
5    "     9/6 

5754   BRASS 

3  in 7/6 

4  "     10/6 

5  "     14,  fi 

per   pair. 


2401 

With  2  in. 

Shoe, 
21/-  each. 


5355     IRON 

4  in 28/- 

5  "     39/- 

6  "     48/- 

5356   BRASS 

4  in 48/- 

5  "      66/- 

"      78/- 

per  dozen. 

2860 

With  2  in. 
Shoe, 
28/6  each 


Manufacturers   of  every   description   of 

BUILDERS'      CABINET,      FANCY      AND 
NAVAL       BRASS       FOUNDRY 


FANLIGHT    OPENERS    AND    GEARINGS    OF    EVERY    HIND 


Architects'   Own   Designs   and   Special    Requirements   Carefully 
Executed. 

Our    new    Catalogue,    fully    illustrated,    mailed    free    on 
application  to   Wholesale  Hardware  Merchants. 

Canadian  Agents— Eastern:  Geo.  H.  Smith,  39  Adelaide  St.   W., 
Toronto. 

Western :   W.  T.  MeArthur  &  Co.,  112S  Homer  St.,  Vancouver 
B.C. 


Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     flAILS    and    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Digging,  Stair  Bldg.,  Toronto,   Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden.   Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver,  B.  C. 


GALVANIZED    FENCE     HOOK 


Ik 


FENCE  HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 


WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


Kindly  mention 
this  paper  when 
writing  adve?  tiser 


March  3,  1917. 
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The  Target  for  Millions  of  Eyes 

Again  public  interest  is  focused  on  the  Eveready  Dealer's  store.  As  a  result  of 
this  advertisement,  millions  of  eyes  are  watching  his  windows  for  an  answer 
to  the  question  of  the  hour — 

Who  won  that  $3000  for  a  better  name  than  "flashlight"? 

Over  530,000  suggestions  for  a  new  name  were  received.  The  response  nearly 
swamped  us.  We  were  forced  to  ask  for  more  time.  But  the  delay  has  been 
an  advantage  in  disguise.  It  has  given  us  the  opportunity  to  again  throw  the 
Eveready  Dealer's  store  into  the  limelight  of  public  interest.  Do  not  lose  sight 
of  this  advantage.  Dress  your  windows  in  their  best.  Put  in  Evereadys  where 
they  will  be  seen.     Goods  well  displayed  are  more  than  half  sold. 

And  remember,  interest  will  be  at  white  heat  right  up 
to  the  climax  of  this  campaign  on  April  5th.  And  your 
store  will  be  the  center  of  this  interest  in  your  town. 

CANADIAN  NATIONAL    CARBON    COMPANY,  Limited 

Toronto,  Ontario 


The  Product  that  has  outgrown  its  name  FLASHLIGHT 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered,. 
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A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHN  CHAflLLONS  SOtfS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


The  "LONDON"  No.  4 
Family  Power  Washer 

The  London  No.  4 
Family  Power 
Washing  Machine, 
operates  by  Gaso- 
line Engine.  Built 
like  the  "London" 
No.  3  Electric.  In- 
stead '  c  f  motor 
wire,  belting,  etc., 
it  has  a  driving 
and  loose  pulley  on 
the  fly-wheel,  a 
handy  belt  shift 
for  leading  the  belt 
from  one  pulley  to 
(he  other. 

This  machine  is  a 
marvel    for    con- 
venience  and   efficiency  and   its  price   is  low. 

Investigate  now. 

The  London  Foundry  Co.,  Ltd. 

London,  Ontario 


"WORLD" 
UNIONS 


NEW  MODEL 


No  Leaks 

Self-Aligning 

Copper  Non-Corrosive  Seat 

Ball  Joint 

Be  sure  you  are  right, 
then  go  ahead! 

The  "World"  Union  is  right 
in  design,  material  and 
workmanship.  It  is  the 
Union  that  you  will  finally 
come  to. 

Why  Not  Start  Right? 

T.  McAVITY  &  SONS 

LIMITED 

Hardware  and   Metal   Merchants 
Brass  and   Iron   Founders 

ST.  JOHN,  N.B.,  CANADA 

Montreal  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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McGLASHAN,  CLARKE  CO.,  LIMITED,  "SAXON"  PATTERN 


fc. 


You  can  sell  the  "Saxon"  on  looks  alone — the  design 
is  so  beautiful.  You  can  sell  it  on  quality — plated  in 
our  Standard  Plate  on  18 
you  can  sell  it  because  it's  Canadian — truly  Canadian. 

Write  for  prices. 


McGLASHAN,  CLARKE  CO.,  LIMITED 


NIAGARA  FALLS,  ONTARIO 
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Erman  J.  Ridgeway 
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Norman  Lambert 
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H.  M.  Tandy 
Robson  Black 
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Peter  McArthur 


© 


for  March 

E  thankful  that  Canada  has  a  magazine  of  BIG 
calibre.  A  magazine  fit  to  be  placed  alongside 
the  best  British  and  American  magazines — 
by  the  test  of  those  who  contribute  to  it 
regularly  and  of  ideals. 

MACLEAN'S     MAGAZINE     caxr/es '     world-famous     names 

in  its  list  of  contributors — writ- 
ers who  have  an  open  sesame  to  any  magazine,  yet  writers  that  some 
magazines  cannot  get,  because  they  fail  to  measure  up  to  a  standard  set. 
Not  every  or  any  magazine  can  have  the  work  of  Sir  Gilbert  Parker, 
Miss  Laut,  Stephen  Leacock,  Arthur  Stringer,  Arthur  E.  McFarlane, 
L.  M.  Montgomery,  Nellie  McClung,  Robert  W.  Service,  Alan  Sullivan, 
and  others  whose  names  are  familiar  to  readers  of  MACLEAN'S 
MAGAZINE. 


Maclean's  Magazine  iv" 

fine  and 
high-priced  writers  because  they  are  Canadian-born  or 
bred  and  because  they  are  genuinely  interested  in  seeing 
the  land  of  their  birth  or  adoption  have  a  magazine 
worthy  of  the  land  of  their  love  and  of  their  work  and 
fame.  And  they  have  found  this  magazine  in 
MACLEAN'S.  MacLean's  gives  them  access  to  the  read- 
ership they  desire  to  reach — the  man  and  women  of  cul- 
ture and  position,  of  real  love  for  Canada  and  in  earnest 
to  see  its  nationality  enlarge  and  its  destiny  advanced. 

And  so  we  feel  that  we  have  a  right  to  ask  you  to  give 
MACLEAN'S  MAGAZINE  a  first  place  in  your  favor. 
It  is  truly  Canadian,  doing  a  needed  service  for  Canada, 
and  doing  this  worthily.  Doing  all  that  it  is  doing  at  a 
heavy  present  cost,  looking  to  the  future  for  its  larger 
reward. 

You  can  show  vour  appreciation  of  what  the  publishers  of 
MACLEAN'S  '  MAGAZINE  are  doing  by  making 
MACLEAN'S  an  elect  magazine  among  all  magazines 
enjoying  your  favor,  and  by  making  it  better  known  to 
others  who  have  your  spirit — your  sense  of  Canadian  na- 
tionality, your  purpose  to  advance  Canada  in  all  right 
and  high  ways. 


At  All  News -Agents 
-  Fifteen  Cents  - 


Contents  of 
MARCH   MACLEAN'S 

(CONDENSED) 

Jordan  is  a  Hard  Road.  Serial  by  Sir  Gilbert 
Parker. 

The  Guile   of  Ulysses.     By   Peter  MeArtbur. 

Face  Up.     By   Hopkins   Moorhouse. 

The  Rabbit  Revolution.  By  Adam  Barnhart 
Brown,  with  illustrations  by  his  brother, 
Arthur   William   Brown. 

The  Above  are  Stories 

Ten  Million  for  the  Asking.  By  Stephen  Leaeoek 
— a  serious  contribution  on  a  phase  of  na- 
tional finance. 

National  Policies — How  they  are  formulated  and 
exploited  by  Parties  and  Cabinets.  By  H.  F. 
Gadsby. 

Prospects    for   Peace   and    Peace's    Problems.     By 

Agnes  C.  Laut.  A  stirring  and  thought- 
provoking  article  by  this  wonderful  woman 
writer   with   a   statesman's   mind. 

The  Above  are  Special  Articles 

Mrs.  Hayter  Reed— the  woman  who  is  respon- 
sible for  the  decorative  schemes  of  the  big 
C.P.R.  hotels.     By  Madge  MacBeth. 

H.  C.  Brewster — Premier  of  British  Columbia. 
By  Norman  Lambert.  A  timely  sketch  of  a 
man  of  interest  to  all  Canadians. 
These  are  brief  biographies  of  interesting 
Canadians — a  feature  of  every  issue  of 
MACLEAN'S  MAGAZINE. 

The  Review  of  Reviews  Department  condenses 
for  busy  renders  t  lie  cream  of  the  best 
things  appealing  in  the  current  magazines  of 
the  world.  So  MACLEAN'S  becomes  many 
magazines   in   one. 

The  Business  Outlook  and  Information  for  In- 
vestors are  two  features  of  MACLEAN'S 
greatly  liked  and  esteemed  by  many  of  its 
readers. 

These  are  Department  Features  found  in 
every  issue 
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That's  a  nice-looking  line 
of  handles  you're  selling, 

but— 

how  about  your  sales? 

Beauty  is  a  good  feature  for  goods  to  have, 
but  the  beauty  quite  often  covers  up  in- 
ferior quality. 

You -will  never  have  a  dissatisfied  customer 
if  you  sell 

STILL'S  HANDLES 

They  sell  quickly  by  their  splendid  finish 
and  their  quality  makes  repeat  orders 
double-sure. 

We  manufacture  almost  every  kind  of 
Hickory  and  Ash  Handles.  Insist  on 
Still's  Handles  and  take  no  other, 

Order  from  your  jobber.  If  he  cannot 
supply  you,  write  us. 

J.  H.  Still  Manufacturing  Co. 

ST.  THOMAS,  ONTARIO 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


Keep  your 
rooms  warm 

and  your 
tempers  cool 

AVOID  DRAFTS 

You  can  rely 
upon  the 


» 


"BRITON 

to  keep  them 
out 


"Britons" 

keep    the    door 

of  the  world 

Made  only  by 

WM.  NEWMAN 
&  SONS,  LTD. 

BIRMINGHAM 


YGl>CAN 
CLOSE  OUT 


WORLDS    BRkTOMt 


The  reliance 
that  can  be 
placed  in  a 

"BRITON" 

should  be  your 
reason  for 
recommend- 
ation 


Particulars  of 

this  and  of  our 

other  Door 

Checks  of  all 

kinds  from 

FREDERIC     SARA 
&  COMPANY 

326    Ninth    Ave.   West 

CALGARY,     ALTA. 


-: 
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■W*HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors. — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


erbtce 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  permeates  our  entire  Organization,  from  the  Presi. 
dent  down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL   COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Oyer  1000 
different  sections 


Patent  Grip-Tight  Socket 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 

Yf  Specialists  in 

W     TIIDPO      seamless,        brazed 
III  D  CO      Iron-cased    Mould- 
ings, Beadings,   Rolled  Metals 
n  Brass,  Copper,  German  Silver,  and  other  Metals 

GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


MARK 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


'W  &  B"  Wood  Handle  Grips.  Length  open  6  to  14  inches. 


"W  &  B"  STEEL  Handle  Grips.  Length  open  18  to  48  inches. 


"W  &   B"   SCREW   WRENCHES   MADE   IN  CANADA 


'Railroad  Special"  Wrenches 


Machinists'  Knife  Handle  Wrenches 


Th*s  is  the  strongest  and  best  HEAVY  DUTY  Wrench 
made.  Head  and  Bar  Drop  Forged  in  one  piece  from 
selected  steel.  Extra  heavy  jaws  thoroughly  case-hardened. 
Indestructible  iron  handle.  PITTED  WITH  "W.  &  B." 
EASY  ACTING   SCREW 

Adopt  this  established  line  as  your 
standard  CANADIAN  MADE 
WRENCHES. 

Complete  information  and  catalog  No. 
82  on  request. 


This  is  the  best  wrench  of  its  type  on  the  market.  With 
the  exception  of  the  difference  in  the  handle  it  is  practically 
the  same  as  the  "Railroad  Special"  Wrench.  FITTED 
WITH   "W.  &   B."  EASY   ACTING  SCREW. 


Regular  Wrenches 

Head  and  Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW  and  thoroughly 
seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.    CATHARINES,  established  ei  years  ONTARIO 


Sweat  Collars 


The 

Big  Profit 

Line 


We  keep  all  kinds  and  sizes. 

Stuffed   Pads,   Brown  and   White. 

All  Yellow  Bed  Pelt  Edge.  Yenti- 
plex  and  all  Felt. 

Write  for  description  and  prices. 

Samuel  Trees  &  Company 

Limited 


Toronto 


Whitby 


Winnipeg 


More  Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co.,   Limited 

Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Your  constant  effort  to  increase  trade  ifr 
by  holding  old  customers  and  gaining  new. 
To  retain  the  old  you  must  give  them  service 
and  such  goods  that  will  please  and  satisfy. 
There  must  be  no  "come  back"  because  of 
dissatisfaction. 

That  is  why  you  can  pin  your  faith  to  Dominion  Rubber 
System  products.  Their  qualities  are  of  the  kind  that  give 
absolute  satisfaction.  We  stand  back  of  our  products  with  a 
warranty  that  they  are  free  from  imperfection  in  workman- 
ship. That  protects  you  and  your  customers,  and  ensures 
their  good-will  which  is  the  best  argument  for  your  bigger 
business  and  increased  profits. 

For  every  Rubber  need  in  Plumb- 
ing or  Engineering,  write  our 
nearest  branch. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -         -         -         Montreal 

Branches  at  Halifax,   St.  John,    Quebec,   Ottawa,  Toronto,   Hamilton,   London,   Kitchener, 
North  Bay,   Fort   William,   Winnipeg,    Regina,   Saskatoon,    Calgary,  Edmonton, 

Vancouver,    Victoria. 
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A    Window    Display   that   will    attract    the 
attention  of  Garage  Builders  to  your  store 

^pHIS  "cut-out"  has  been  designed  as  a  centerpiece  for 
A  a  window  display  of  Stanley  Garage  Hardware  and 

your  other  garage  accessories. 

< 

It  shows  how  the  Stanley  Garage  Door  Holder  1774  keeps  doors  from  slam-        ,' 
ming,  how  Stanley  Garage  Hinges  1457  and  Latch  1264,  Pull  1266  and  the        /    * 
10-in.  Chain  and  Foot  Bolts  1055  and  1056  look  and  work  when  applied  to        /    & 
garage  doors.  .  / 

The  cut-out  is  made  of   heavy  cardboard,  beautifully   lithographed   in   nine   colors, 
and  is  provided  with  easels  which  will  support  it  firmly.       Dimensions,  28  inches 
high  by  40  inches  wide. 

A  blank  for  ordering  this  cut-out   (it  is  sent  free  of  cost)    is  enclosed  with 
"Selling   More   Stanley    Garage   Hardware,"  a  booklet  which  illustrates  * 

and  describes   the   complete   series   of   selling   helps   we   have   prepared  to  assist   you  in  * 

increasing  your  sales  of  this  profitable  line. 

A  copy  of  the  booklet  will  be  sent  on  receipt  of  the  coupon.      Cut  out  and  fill  in  your 

coupon  now,  pin  it  to  one  of  your  letter-heads  and  mail  to-day  to 


'      if 


\x 


TkB^m 


NEW  BRITAIN,  CONN.,  U.  S.  A. 

Canadian  Representatives : 
A.    Macfarlane  &    Co.,   Coristine   Bldg.,  Montreal     * 
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What  Is  Wrong  With  the  Association? 


Hardware  and  Metal  believes  that  at  the  present 
juncture  it  would  be  in  the  best  interests  of  the 
Ontario  Retail  Hardware  &  Stove  Dealers'  Associa- 
tion to  "speak  out  in  meeting."  The  association  has 
reached  a  crucial  stage.  This  is  apparent  to  everyone 
connected  with  it,  and  at  this  time,  with  the  recent 
convention  fresh  in  mind,  it  would  be  well  for  the 
members  to  get  together  in  these  columns  and  talk 
candidly  and  unreservedly  of  the  affairs  of  the  asso- 
ciation, past,  present  and  future — but  mostly  future. 
Hardware  and  Metal  will  start  the  discussion  with 
a  statement  .of  its  views ;  and  will  then  throw  its  col- 
umns open  gladly  to  a  general  discussion,  welcoming 
letters  from  all  sources. 

At  the  outset  it  must  be  stated  that  the  association 
has  not  been  the  great  success  it  had  been  hoped  to 
make  it.  It  has  done  good  work  as  far  as  it  has  gone, 
but  it  has  not  gone  far  enough.  The  membership  is 
too  small  and  not  representative  enough  of  the  trade 
In  the  larger  buying  centres.  The  attendance  at  the 
conventions  has  been  too  small  and  every  year  there 
has  been  too  much  delay  in  starting  meetings,  too 
much  waste  time,  too  much  dilatory  discussion  of 
doubtful  value.  This  may  sound  like  a  severe  in- 
dictment. But  Hardware  and  Metal  is  convinced 
that  every  member  will  on  reflection  agree  that  it  is 
entirely  within  the  facts ;  and  will  further  agree  that 
to  thus  openly  discuss  such  matters  is  very  necessary 
to  the  future  welfare  of  the  association. 

[^  ET  it  be  understood  at  once  that  it  is  not  intended 
to  blame  individual  officers.  Every  year  there 
have  been  energetic  and  capable  men  among  the 
officers.  Every  year  some  of  the  officers  at  least  have 
worked  earnestly  for  the  achievement  of  the  broadest 
association  aims.  The  fault  can  perhaps  be  traced 
back  to  the  very  outset  when  the  keel  of  the  good 
ship  "O.R.H.  &  S.D.A."  was  laid  down.  It  was, 
perhaps,  not  as  long  nor  as  stout  as  it  should  have 
been ;  and  ever  since  each  set  of  new  officers  has  en- 
deavored to  build  anew  on  the  same  bottom  instead 
of  hauling  new  timber  and  starting  absolutely  afresh. 
The  program  each  year  also  has  been  based  largely 
on  what  went  before.  Each  set  of  officers  has  felt 
more  or  less  that  precedent  must  be  observed.    There 


has  been  hesitation  to  accept  the  idea,  or  failure  to 
recognize  the  necessity  of  cutting  away  from  the  old 
way  of  doing  things — of  getting  new  features,  of 
adopting  arbitrary  methods  of  getting  meetings 
started  on  time,  of  finding  means  of  practical  service, 
of  galvanizing  the  meetings  generally  to  such  a  degree 
that  no  live  hardwareman  would  dare  to  remain  away. 
As  stated,  it  would  be  impossible  and  unfair  to 
attribute  any  degree  of  blame  to  any  individuals.  It 
has  been  a  collective  form  of  backsliding.  Hardware 
and  Metal  has  probably  been  as  much  to  blame  as 
any  of  the  officers,  for  not  '"cutting  loose"  with  more 
straight  discussion  long  ago. 

*        *         * 

'"THE  all-important  thing  is  the  future.  It  is  not 
too  late  to  lay  down  a  new  keel.  This  should  be  a 
propitious  time  to  make  a  new  start,  for  in  J.  N.  Mc- 
Gregor the  association  has  a  president  of  established 
executive  ability,  and  in  secretary  Macpherson  a  real 
hustler.  Also,  the  war  has  taught  the  need  for  recon- 
struction along  the  lines  of  efficiency.  When  nations 
throw  precedent  and  officialdom  overboard,  it  should 
not  be  hard  for  an  association  to  drop  its  comfort- 
able, smug  old  habits,  and  get  down  to  brass  tacks. 

It  should  be  possible  to  raise  the  membership 
this  year,  to  five  hundred.  Set  that  as  a  minimum 
mark,  Mr.  President.  Also  the  reconstruction  should 
be  worked  out  on  such  a  basis  that  the  larger  city 
hardwaremen  will  join  in  larger  numbers.  Get  the 
London  crowd  in ;  line  up  the  hardwaremen  in 
Toronto,  Ottawa,  Hamilton,  Brantford,  Peterbor- 
ough, St.  Thomas,  etc.  These  dealers  can  be  secured 
if  they  are  convinced  that  the  association  is  going  to 
be  built  into  a  big,  potent  force.  It  is  not  intended 
to  imply  that  it  is  more  important  to  secure  the  co- 
operation of  the  city  dealer  than  of  the  hardwareman 
from  the  country  town.  The  need  for  a  "set"  on  city 
members  is  mentioned  only  because  the  represen- 
tation of  city  dealers  has  been  conspicuously  small. 
*        *        * 

A  NI),   equally   important,   it  is   necessary   for   the 
association  to  give  service.     The  move  to  estab- 
lish an  exchange,  as  discussed  at  the  recent  conven- 
tion, is  along  the  right  line.    Show  the  members  that 
something  practical  is  being  done.     If  at  the  next 
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convention,  pay,  a  member  gives  a  talk  on  lines  that 
he  has  found  being  pushed  in  departmental  stores, 
let  him  have  samples  on  hand  to  show:  Further,  let 
him  have  information  as  to  where  the  members  can 
secure  good*  to  retail  at  the  same  figures.  If  the 
association  works  along  such  lines  it  will  not  be  found 
hard  to  get  the  members  at  the  meetings  on  time. 
They  will  be  ready  to  start  at  6  o'clock  in  the  morn- 
ing. 

*        *         * 

"plNALLY,  interest  must  not  be  allowed  to  lag  at 

any  time  during  the  year.    It  is  not  sufficient  to 

have  an  occasional  meeting  of  the  officers  and  then  a 

flurry  of  preparation  just  before  the  next  convention. 


Confidential  Bulletins  should  be  issued  to  members 
regularly.  Service  plans  should  be  formulated  and 
put  into  operation.  The  interest  of  the  members 
should  be  kept  up  to  a  high  point. 

All  this  will  mean  the  hardest  kind  of  work  for- 
the  officers.  It  can  only  be  made  to  succeed  through 
the  aroused  interest  of  the  individual  member  and 
the  close  co-operation  of  the  trade  press.  Hardware 
and  Metal  is  prepared  to  do  its  share  as  it  has  always 
done.  Are  you,  Mr.  Officer  and  you,  Mr.  Member? 
*         *         * 

.The  discussion  is  started.  Opinions  from  all 
sources  on  means  of  making  the  association  a  bigger 
success  will  be  welcomed  bv  Hardware  and  Metal. 


Hamilton  Manufacturers  Fined! 

Disorderly  Conduct  Leads  to  Stiff  Sentences  in  Hatch  Court  —  Majesty  of  the  Law 
Vigorously  and  Rigorously  Upheld  by  Appointed  Minions — One  Prisoner 

Makes  His  Escape. 


GOL.  Arthur  Hatch  converted  the 
luncheon  given  on  Thursday  last 
at  the  Royal  Connaught  Hotel, 
Hamilton,  to  the  members  of  the  Ontario 
Retail  Hardware  and  Stove  Dealers 
Association  by  the  Hamilton  hardware 
manufacturers  into  a  comic  opera  police 
court      and     incidentally     provided     the 


JuUuE    AHTMUH    HATCtl. 

most  laughable  entertainmenl  that  it 
lias  been  the  good  fortune  of  his 
audience  to  enjoy  in  some  time. 

A    feature    of    the    luncheon    was    a 

drawing  contest  fur  a  list  of  prizes  sup- 
plied by  the  manufacturers  and  running 

all  the  way  from  a  dozen  hand  saws  to 
1    fountain    pens.      Tickets    were    sold    to 


every  one  present  for  the  sum  of  fifty 
cents  and  the  proceeds  were  given  to  the 
Babies  Dispensary.  As  the  tickets  were 
passed  around,  Colonel  Hatch  announced 
that  it  was  his  intention  to  watch  the 
company  closely  and  punish  any  unseem- 
ly conduct  by  fining-  the  offenders  to  buy 
additional  tickets.  For  this  purpose  he 
would  need  policemen;  and  he  forthwith 
appointed  Messrs.  Cinnamon,  Oldham, x 
Spence,  and  Ginder  to  act  in  that  capa- 
city. 

A  delinquent  was  soon  discovered 
"I  see  Wm.  Cummer,"  announced  the 
Colonel.  "I  fine  him  two  tickets  for 
making  the  washing'  machine  that  ripped 
the  buttons  off  Willie  Wood's  pyjam- 
as." Amid  load  laughter  the  policemen 
hunted  up  the  offender  and  made  him 
buy  the  extra  tickets. 

Charlie  Magie,  of  the  Welland  Vale 
Co.,  was  next  to  .come  under  the  ma<rijs- 
terical  eye.  He  was  fined  4  tickets  for 
"making  manure  forks  that  wouldn't 
manure."  This  time  the  offender  was 
marched  by  the  officers  up  to  the  head 
table   and    compelled   to   disgorge   there. 

Harry  Wright  of  E.  T.  Wright  Co. 
was  mulcted  three  tickets  for  "taking 
the  retailers  through  his  old  dungeon  of 
a  factory."  The  prisoner  put  up  a 
strenuous  kick  on  his  appearance  before 
the  beak  and  was  peremptorily  fined  '2 
more  for  back  talk. 

Victims  were  picked  out  on  every 
hand,  Mr.  Oarrick  was  hauled  up  for 
"making  stoves  when  coal  is  so  dear," 
Geo.  Spence  was  "soaked"  for  not  be- 
ing- married;  Charlie  Deitricli  laughed 
too  hard  at  a  certain  joke  told  by  one 
of     the     speakers     and     was     promptly 


hauled  up  and  assess.ed;  the  same  joke 
cost  Mr.  Dingyee,  of  the  Disston  Co.,  4 
tickets. 

About  this  time  the  company  began  to 
think  the  process  could  be  reversed  and 
Mr.  Wood,  who  was  in  the  chair,  took 
the  initiative  with  the  suggestion  that 
Arthur   Hatch    be   fined   all   the   tickets 


POLICE    CONSTABLE 
DAN.  CINNAMON. 

that  were  left.  It  looked  for  a  moment 
as  though  the  joke  had  been  effectively 
turned  but  the  doughty  Colonel  was 
equal  to  the  occasion.  He  promptly 
summoned   the  police  force. 

"Attend     to     this     man     Wood,"     lie 
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ordered.     "He's  lined  4  tickets  for  con- 
tempt of  court! " 
The  fine  was  paid. 

About  this  time  William  McMahon 
of  the  Union  Drawn  Steel  Co.,  started 
to  leave  the  room.  The  police  force 
pounced  upon  him  and  hauled  bin.  be- 
fore the  bencb,  where  he  was  mulcted 
4  tickets  for  attempting'  to  leave  the 
room  and  resisting  arrest.  The  only  cul- 
prit to  successfully  resist  the  iron  hand 
of  the  Hatch  law  was  Harry  Wright. 
Although  once  bitten,  he  unwisely  drew 
the  magisterial  attention  to  himself 
again  with  the  result  that  the  police 
force  was  despatched  to  "bring  him 
in."  He  resisted  vigorously,  calling 
loudly  on  the  company  not  to  stand  by 
and  see  an  injustice  done.  He  finally 
got  away  and  thereafter  hovered  on  the 
outskirts. 

As  the  machinery  of  legal  extraction 
was  grinding  too  slowly  it  was  decided 
to  resort  to  open  highway  methods.  Ac- 
cordingly lots  of  5  and  10  were  offered 
at  auction  and  knocked  down  at  any- 
where" from  $10  to  $20.  Sometimes  the 
lots  were  knocked  down  to  people  who 
had  not  bid  at  all.  For  instance,  a  bid 
of  $10  from  a  far  corner  of  the  room 
carried  off  one  package  of  5  tickets. 
"Sold  to  H.  S.  Alexander,"  announced 
Colonel  Hatch.  The  police  force  saw 
that  the  victim  promptly  "pungled  in" 
with  the  ten  spot. 

At  the  finish  one  lot  of  10  tickets  was 
left  and  b'v  the  unanimous  voice  of  the 
meeting  this  lot  was  given  to  Colonel 
Hatch  for  the  small  sum  of  $20.  And 
so  scores  were  evened  off. 

President  McGregor  was  then  deputed 
to  pick  the  winning  tickets  from  a  hat 
and  the  prizes  were  apportioned  off  in 
that  way. 

® 

MAKING  WIRE  AND  FENCING 
One  of  the  most  interesting  plants 
visited  by  the  hardware  merchants 
daring  the  convention  last  week  was 
that  of  the  Frost  Steel  and  Wire  Co. 
Here  the  hardware  dealers  had  explain- 
ed to  them  all  the  interesting  processes 
of  wire  drawing,  galvanizing-  and  the 
manufacture  of  wire  into  woven  fence, 
as  well  as  getting  the  wire  ready  for  a 
great  many  other  usages  to  which  it  is 
put. 

The  rolled  rods  or  ra*v  material  of  dif- 
ferent sizes  are  unloaded  from  cars  by  a 
large  electric  crane,  after  which  "they  are 
taken  in  ton  lots  into  the  cleaning  house, 
where  they  are  passed  throusrh  a  pickling 
solution  of  sulphuric  acid  and  hot  water, 
which  cleanses  them  from  dirt  and  all 
foreign  substance.  After  being  rinsed, 
they  are  dipped  in  a  tank  of  slacked 
lime,  which  is  baked  on  the  surface  and 
keeps  the  rods  clean  until  they  are  taken 
to  the  draw  blocks,  where  they  are  cold 
drawn  down  to  whatever  size  of  wire  is 


COMPLETE   REPORTS   LAST 
WEEK 

A  complete  report  of  the  proceed- 
ings of  the  Twelfth  Annual  Conven- 
tion of  the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association  ap- 
peared in  last  week's  issue  of  Hard- 
ware and  Metal.  Although  the 
Convention  ivas  not  concluded  until 
Thursday,  a  full  report  of  the  dis- 
cussions, question  box  sessions,  elec- 
tion of  officers,  reports  of  officers 
and  committees,  etc.,  apveared  in 
last  tveek's  issue.  Several  retailers' 
have  commented  on  the  promptness 
with  which  the  report  was  publish- 
ed. The  effort  was  undertaken  in 
order  to  give  what  Hardware  and 
Metal  has  always  striven  to  give — 
the  best  possible  service. 


wanted.  The  smaller  the  wire  required, 
the  oftener  the  operation  of  drawing 
down  is  repeated. 

Next  comes  the  galvanizing  mills, 
where  the  wires  are  coated  with  a  solu- 
tion of  spelter  or  zinc  to  prevent  rust. 
Before  the  wire  passes  through  the  molt- 
en zinc,  however,  it  is  taken  through 
molten  lead  of  a  temperature  of  about 
960  degrees.  This  process  not  only 
toughens  the  wire,  but  by  the  speed  in 
which  it  is  taken  through  is  determined 
the  temper  or  hardness  of  the  wire.  From 
this  lead  tank  it  goes  through  a  vat  of 
muriatic  acid  and  hot  water,  which  is 
another  process  of  making  the  wire  ab- 
solutely clean,  as  the  zinc  will  not  pro- 
perlv  adhere  to  it  if  there  is  any  dirt 
whatever  on  the  wire. 


The  wire,  which  is  kept  continually  on 
(lie  move,  comes  through  a  large  pan  or 
kettle  of  melted  zinc,  which  adheres  to< 
it  and  forms  a  coating  or  galvanizing, 
which  prevents  rust.  This  coating,  or- 
iginally, is  somewhat  rough,  but  it  is 
smoothed  over  by  rubbing  the  wire  with 
hard  pieces  of  asbestos,  which  are  press- 
ed down  on  it  by  means  of  screw  wipers 

A  cold  water  bath  is  the  next  opera- 
tion, which  cools  tire  wire  off,  and  it  is 
rolled  up  by  a  set  of  reels  all  working- 
together  in  the  large  take-up  frame.  The 
average  coils,  when  bundled  up  ready 
for  shipment  or  to  go  on  to  the  fence 
machines,  weigh  about  150  lbs.  each. 

The  automatic  fence  looms,  which 
weave  galvanized  wire  into  ready-made 
fence,  were  an  education  to  the  hard- 
ware delegates,  particularly  those  who 
are  wire  fence  dealers.  The  practical 
information  picked  up  will  be  of  great 
help  to  them  in  their  selling  talks. 

Some  of  the  automatic  machines  were 
making  farm  fence;  others,  ready-made 
lawn  fence;  some  poultry  fence.  As  one 
delegate  remarked:  "They  seemed  to  be 
almost  human  in  the  work  they  do." 

The  barb  wire  machines  received  con- 
siderable attention,  as  did  the  explana- 
tions given  regarding  the  svstematic 
workings  of  a  lars-e  fence  factory,  the 
chief  aim  being  efficiency,  which  results 
in  the  largest  production  by  a  low  cost. 

The  gate  department  proved  to  be 
most  interesting.  Here,  steel  tubing  is 
bent,  electrically  welded  at  the  joints, 
galvanized,  and  "filled"  with  woven 
wire.  The  welding  process  was  particu- 
larly spectacular. 


Exports  of  Oil  Cake  Shut  Off 

Several  Cars  of  Seed  Have  Reached  Toronto — With  Export 

of  Coke  Shut  Off  Prices  for  Oil  Will  Probably 

Hold  Firm  for  Some  Time. 


FROM  a  supercvial  glance  at  the  con- 
ditions in  the  linseed  oil  trade  it 
would  appear  that  conditions  would 
point  to  easier  prices  in  the  not  distant 
future  for  linseed  oil.  During  the  past 
week  several  cars  of  flaxseed  reached  To- 
ronto and  on  first  glance  this  might  seem 
to  indicate  that  crushers  may  soon  expect 
to  get  plenty  of  seed  from  the  West.  As 
a  matter  of  fact  conditions  do  not  war- 
rant optimism  that  a  plentiful  supply  of 
seed  will  reach  Eastern  points.  It  is 
understood  that  as  yet  there  has  been  no 
arrival  of  seed  to  the  crushers  in  Mont- 
real. But  as  one  oil  man  who  is  a  careful 
observer  of  conditions  pointed  out  to 
HARDWARE  AND  METAL,  even  if 
crushers  could  get  all  the  seed  they  could 
handle,  there  would  probably  be  firm 
prices  in  linseed  oil  for  some  time  to 
come.    He  based  his  opinion  on  the  fact 


that  the  exports  of  oil  cake  are  now  shut 
off  through  the  operation  of  the  embargo 
both  to  Canadian  and  American  crushers. 
With  the  coming  of  the  grass  feeding 
season  there  will  be  a  decreased  demand 
for  oil  cake  for  home  consumption.  Oil 
cake  would  become  a  drug  on  the  market 
and  crushers  would  have  to  get  firm  prices 
for  their  oil  in  order  to  make  up  for  the 
loss  of  a  market  for  the  oil  cake.  Further- 
more, another  factor  that  militates 
against  lower  prices  in  linseed  oil  is  that 
without  exception  crushers  have  antici- 
pated their  needs  with  respect  to  seed 
and  have  consequently  purchased  at  some- 
where near  present  high  prices.  Even 
should  the  price  of  seed  come  tumbling 
down  there  would  be  no  prospect  of  easier 
prices  until  the  crushers  had  worked  out 
their  present  stocks  which  have  been  pur- 
(Continued  on  page  41.) 
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Keeping  Trade  at  Home 

Methods  Adopted  by  Various  Communities  to  Boost  Trade  in  Home  Stores  and  Re- 
strict Buying  Outside — How  Splendid  Results  Have  Been  Obtained  in  Many 

Towns — Boosting  the  Market 


Editor's  Note. — Despite  the  fact  that  the  accompanying  article 
from  System,  the  Magazine  of  Business,  deals  exclusively  with  ex- 
periences in  American  towns,  it  is  reprinted  because  of  the  big  lesson 
that  it  drives  home.  Merchants'  who  sit  back  and  groan  over  the 
aggressiveness  of  the  mail  order  houses  should  read  this  article  care- 
fully. It  tells  how  the  merchants  of  any  community  can  join  in 
combating  the  outside  buying  tendency  by  concerted  action. 


ONE  day  last  fall  a  number  of  mer- 
chants and  business  men  of  Cadil- 
lac, Michigan,  might  have  been 
seen  making-  their  way  along  the  country 
roads  to  various  neighboring  farms.  Each 
man  had  a  potato  fork  over  his  shoulder. 
Most  of  the  stores  and  places  of  busi- 
ness in  Cadillac  were  closed  for  the  day. 

The  men  were  not  having  a  holiday, 
however.  .  They  had  learned  that  the 
farmers  could  not  get  the  necessary  help 
to  dig  their  potato  crops — even  though 
they  offered  four  dollars  a  day — and  the 
potatoes  were  in  danger  of  freezing  in 
tlie  ground.  The  business  men  of 
Cadillac  had  turned  out  to  do  what  they 
could  for  the  farmers.  They  did  not 
finish  digging  all  the  potatoes,  but  they 
at  least  gave  considerable  help  that 
could  not  have  been  obtained  for  money, 
and  what  was  more,  they  furnished  a 
proof  of  their  willingness  to  co-operate 
with  the  farmers  for  the  irood  of  the 
(•(immunity. 

Not  every  community  has  a  potato 
crop  that  is  in  danger  of  freezing  for 
want  of  diggers.  But  business  men  are 
finding  that  there  are  any  number  of 
ways  in  which  they  can  co-operate  with 
flie  people  of  their  community  to  the  end 
that  better  feeling  may  prevail  and — the 
real  point  at  issue — the  buyers  will 
place  their  orders  at  home. 

Competition  is  becoming  tremendously 
keen,  and  in  nearly  every  community 
there  are  forces  at  work  trying  to  draw 
orders  away  from  home.  The  neighbor- 
ing larger  (own  or  city  often  gets  a  good 
share  of  the  business  thai  local  mer- 
chants migbl  expect  to  secure.  And 
almost  always  arc  inducements  for 
the  customer  t<>  sit  down  at  his  leisure, 
Bnger  through  ;i  big  catalogue,  and  send 
his  order  away   by   mail. 

Counteracting  Methods 
How    can    merchants     counteract    all 

these     forces    thai     lend    to    draw    trade 
away   from  them? 

In  many  places  merchants,  lind  thai  as 
individuals  they  cannot  compete  effec- 
tively against  these  forces.  They  are 
realizing  more  and  more  that  it  is  neces- 


sary for  them  to  work  co-operatively, 
even  with  their  local  competitors,  in  or- 
der to  meet  the  attacks  of  their  more- 
to-be-feared  outside  competitors.  Hence 
such  undertakings  as  the  potato-digging 
day  in  Cadillac,  which  was  intended  to 
bring  home  to  the  farmers  the  willing- 
ness of  the  merchants  and  business  men 
to  serve  local  interests  and  the  desire  to 
bring  about  better  feeling. 

Similar  or  different  methods  to  check 
outside  competition  are  being  used  in 
other  cities.  This  article — which  has  de- 
veloped as  the  result  of  an  investigation 
among  74  towns — describes  some  of  the 
methods  which  are  proving  most  effec- 
tive. 

Elyria,  Ohio,  is  a  good  example  of  a 
city  which  has  faced  outside  competition 
squarely,  and  is  doing  constructive  work 
to  build  up  home  trade.  The  "Buy-at- 
Home"  division  of  the  Elyria  Chamber 
of  Commerce  decided  to  find  out  just 
how  much  trade  was  going  out  of  the 
town,  and  why  the  people  of  Elyria  pre- 
ferred not  to  buy  off  local  merchants. 

A  careful  check  was  made  of  all  goods 
delivered  daily  to  individuals  by  freight, 
express  and  parcel  post  from  out-of- 
town  concerns.  In  addition,  a  question- 
naire was  sent  to  five  hundred  house- 
holders, asking  them  to  tabulate  their 
experiences  regarding  the  service  to  bp 
had  in  local  stores,  the  completeness  of 
stocks,  fairness  of  prices,  and   the  like. 


A  mass  of  information  was  secured  in 
this  way.  With  this  at  hand  tHe  com- 
mittee called  a  meeting  of  all  local  nier- 
chants  and  laid  the  facts  before  them. 
The  report  submitted  was  a  revelation 
to  practically  all  of  the  merchants.  In 
the  first  place,  they  could  hardly  believe 
that  such  large  quantities  of  goods  were 
actually  being  bought  out  of  town.  In 
the  second  place,  many  of  the  replies  re- 
ceived to  the  questionnaire  created  still 
greater  surprise. 

Signatures  had  not  been  asked  for  on 
the  question  blank,  so  people  felt  free  to 
criticize.  They  exercised  the  privilege 
in  full.  Of  course,  a  certain  proportion 
of  the  complaints  were  unreasonable, 
but  in  many-  cases  they  were  backed  up 
by  statements  of  actual  incidents  and 
were  apparently  justified.  A  few  of  the 
criticisms,  taken  from  the  bulletin  laid 
before  each  merchant  at  the  meeting, 
are  given  below.  The  various  complaints 
were  classified  according  to  lines  of  busi- 
ness: 

Dry  'Goods — Not  enough  articles  of 
one  kind — underwear,  coats,  shirts, 
dresses,  and  the  like.  Clerks  talk  about 
customers  to  other  clerks  in  hearing  of 
customers.  Clerks  do  not  know  goods. 
Children's  clothing  selection  very  in- 
complete. Waited  one  hour  for  five 
yards  of  towelling. 

Meats — Prices  too  high.  Not  shown 
and  handled  in  sanitary  manner;  left 
exposed;  handled  with  dirty  hands. 

Shoes — Do  not  carry  good  line  of  sizes 
and  widths.  No  assortment  of  overshoes. 
Clerks  visit. 

Clothing — Cater  to  cheaper  trade 
only.  Assortment  lacking  in  boys' 
clothing,    children's    hats    and    bonnets. 


Hum* 

R  R.  No 

Miles  from  Galion 

Cnmpatlng  Markets 

Miles 

Name  of  Other  Markets. 
Tenant  or  land  Owner, 
tlaily  Pap«r 

% 

____ 

Do  You  Buy  in  Gallon  ? 

£i<g;rttlnn< 

Associations  in  some   towns  have  made  out  surveys  as  above. 
The  "Trade  Survey"  Slip. 
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Stocks  incomplete;  can't  fit  any  but 
standard  sizes. 

Groceries — Goods  not  invitingly  dis- 
played. Prices  too  high.  Inferior  goods 
substituted  for  those  ordered.  Favorit- 
ism shown  in  waiting  on  customers. 
Dogs  allowed  in  stores. 

Hardware — Stocks  too  much  like  those 
of  ordinary  country  stores — little 
variety. 

General — Clerks  inattentive  and  ignor- 
ant of  stock.  Children  imposed  upon. 
Merchants  agree  to  order  goods  not  in 
stock,  but  do  not  keep  promises. 

Deliveries — Delivery  service  often  un- 
reliable; young  children  employed; 
packages  tossed  about  and  handled  in  in- 
sanitary manner. 

This  report  convinced  the  merchants 
that  it  was  up  to  them  to  do  something. 
They  decided  that  a  "Buy-at-Home" 
campaign  in  Elyria  was  out  of  the  ques- 
tion until  there  had  been  a  general 
house-cleaning  by  the  merchants  them- 
selves. A  fund  was  quickly  raised,  suffi- 
cient to  provide  for  a  series  of  lectures 
upon  salesmanship  and  better  business 
methods  in  general. 

Series  of  Lectures 

The  first  lecture  in  the  series  was 
given  by  an  expert,  following  a  week's 
personal  study  of  the  situation.  During 
this  time  he  visited  most  of  the  stores 
and  talked  with  many  customers.  A 
second  lecture  was  given  three  weeks 
later  by  another  sales  authority  after  a 
similar  personal  investigation.  Neither 
speaker  took  pains  to  spare  anybody's 
feelings. 

The  second  lecturer  in  particular  was 
able  to  give  names  in  specific  instances 
of  carelessness,  inattention  and  poor 
service,  as  well  as  poorly  selected  stocks, 
faults  of  delivery,  too  liberal  credit,  and 
the  like.  He  did  not  mince  his  words. 
for  he  was  convinced  that  in  order  to  ef- 
fect a  cure  it  mig'ht  be  a  good  thing  to 
hurt  the  feelings  of  some.  A  heated  dis- 
cussion followed  his  address.  Several 
of  the  merchants  showed  that  they  had 
been  deeply  cut  by  'his  remarks.  There 
could  be  no  doubt  that  every  man  pres- 
ent was  compelled  to  think  about  his 
business  as  perhaps  he  had  never 
thought  about  it  before. 

Profitable  results  from  the  lectures 
were  apparent  almost  at  once.  One  of 
the  department  stores,  for  example,  was 
the  store  against  which  perhaps  the 
greatest  number  of  complaints  had  been 
lodged.  The  trouble  with  this  store  had 
been  a  lack  of  attention  to  customers 
by  salesmen — this  was  due  to  the  ab- 
sence of  proper  supervision.  In  the  re- 
plies given  on  the  questionnaires,  cases 
had  been  cited  of  customers  with  whom 
the  salesmen  were  not  acquainted,  who 
had  walked  up  and  down  the  aisles  for 
more  than  an  hour,  and  had  left  thd 
store  without  receiving:  attention.  Asrain, 


Roads  like  this  drive  farmers  to   the  rival  town. 


no  effort  had  been  made  to  greet  cus- 
tomers entering  the  store,  to  direct  them 
to  proper  departments,  or  to  make  sure 
on  their  leaving  that  they  were  satisfied. 

As  a  matter  of  fact,  the  heads  of  the 
business  were  entirely  unaware  of  this 
customer's  dissatisfaation.  The  store 
offices  were  located  in  the  rear  of  the 
third  floor,  and  the  management  was 
quite  out  of  touch  with  actual  condi- 
tions. 

As  a  result  of  the  investigation  this 
store  w<as  completely  reorganized.  The 
management  moved  its  offices  to  the  first 
floor,  near  the  front  entrance.  Here  it 
is  possible  to  keep  constantly  in  touch 
with  customers  and  salesmen.  Every 
customer  entering  the  store  is  now  met 
by  a  member  of  the  firm  and  directed  to 
the  proper  department.  When  he  leaves 
the  store,  a  tactful  effort  is  made  to 
learn  whether  the  service  he  received 
was  entirely  satisfactory — and  if  not, 
adjustment  can  usually  be  made  at  once. 

A  further  result  of  the  series  of  lec- 
tures, for  the  merchants  as  a  whole,  has 
been  the  organization  of  a  class  in  sales- 
manship in  the  local  business  college. 

The  merchants  have  not  only  urged 
their  salespeople  to  take  this  course,  but 
in  a  number  of  instances  have  paid  half 
the  tuition  for  them. 

Get-Acquainted   Trips 

Following  this  thorough  house-clean- 
ing- on  the  part  of  the  merchants,  the 
"Buy-at-Home"  committee  made  a 
number  of  "get-acquainted"  trips 
among  farmers  within  a  fifteen-mile 
radius  of.  Elyria.  On  these  trips  the 
members  left  attractive  souvenirs  at 
each  home,  together  with  rebate  coupons 
allowing  the  holder  a  discount  of  25c 
upon  purchases  of  goods  amounting  to 
$1  or  more  from  any  of  the  Elyria  stores 
whose  names  appeared  on  the  back  of 
the  coupon. 

Over  six  thousand  of  these  rebate  cou- 
pons were  issued.  Each  user  was  re- 
quired to  fill  in  his  name  and  address 


when  he  turned  in  his  coupon.  In  this 
way  an  excellent  mailing  list  was  com- 
piled. 

As  a  further  step  towards  meeting 
mail  order  competition  the  following 
pledge  has  been  signed  by  practically 
every  Elyria  merchant : 

We,  the  undersigned  merchants  of 
Elyria,  agree  to  meet  the  prices  for  the 
same  goods,  of  the  same  style  and  qual- 
ity, offered  under  the  same  conditions 
by  any  mail  order  house  or  outside  re- 
tail dealer. 

Results  Are  Shown 

The  Elyria  "Buy-at-Home"  campaign 
has  been  in  operation  considerably  less 
than  a  year — many  of  its  details  are  not 
even  yet  worked  out.  However,  tangible 
results  are  already  apparent.  People  of 
means  who  had  been  accustomed  to  go- 
ing to  Cleveland  for  their  purchases  are 
now  entering  local  stores  for  almost  the 
first  time  in  many  years.  The  re- 
organization of  the  various  stores  has 
secured  deserved  recognition,  not  only 
among  local  people,  but  among  country 
buyers  as  well. 

The  success  of  the  methods  worked 
out  in  Elyria  has  been  so  marked  in 
helping  to  keep  trade  at  home  that  some 
thirty  other  cities  scattered  over  the 
Middle  West  are  already  putting  in  op- 
eration similar  campaigns,  modified,  of 
course,  to  meet  local  conditions. 

The  Commercial  Club  of  Wabash,  In- 
diana, for  example,  has  carried  out  a 
"Buy-at-Home"  campaign  along  lines 
similar  to  those  used  in  Elyria.  Local 
newspapers  have  supplied  valuable  co- 
operation in  connection  with  the  cam- 
paign. 

A  common  objection  which  farmers 
used  to  urare  against  trading  in  Wabash 
was  that  it  was  a  poor  produce  market — 
they  said  they  could  get  better  prices  in 
other  cities.  This  condition  was  thor- 
oughly investigated,  and  a  front  page 
article  appeared  in  the  several  local 
papers  supplying  the  actual  facts.    Com-' 
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parative  figures  were  quoted  from  the 
morning's  market  reports  showing  that 
Wabash  was  not  only  as  good  a  market 
as  the  cities  near-by,  but  in  a  number  of 
instances  from  one  to  five  cents  more 
was  paid  for  produce  than  elsewhere. 

In  the  Wabash  campaign  the  policy 
of  urging  the  purchase  of  goods  in  Wa- 
bash has  been  carefully  avoided.  Ef- 
forts are  directed  to  the  improvement 
of  local  conditions.  When  faults  are 
corrected  the  papers  advertise  the  facts 
to  show  farmers  that  mutual  trading  is 
to  the  common  interest  of  both  country 
and  city. 

How  Much  Business  Merchants  Should 
Secure 

The  chief  feature  of  another  "Buy-at- 
Home"  campaign — that  conducted  at 
Galion,  Ohio — has  been  a  so-called 
"trade  survey."  Galion  is  a  city  of 
ten  thousand  population.  It  is  surround- 
ed by  a  rich  agricultural  district. 
Galion  merchants  wanted  facts  on  the 
amount  of  business  that  was  going  from 
their  community  to  cities  near-by  and  to 
the  distant  mail  order  houses.  Accord- 
ingly, a  "trade  extension"  division  was 
formed  in  the  local  Chamber  of  Com- 
merce. The  plan  decided  on  was  to  make 
a  survey  of  the  trade  territory  within  a 
radius  of  twelve  miles  of  Galion.  The 
survey  had  a  two-fold  purpose.  In  the 
first  place,  the  merchants  wanted  accur- 
ate information  on  where  people  were 
buying,  and  why.  In  the  second  place, 
they  wanted  to  build  up  a  reliable  mail- 
ing: list. 

As  a  result  paid  investigators  were 
employed.  They  made  house-to-house 
calls  and  secured  the  required  informa- 
tion, which  they  wrote  on  survey  slips, 
like  the  one  illustrated.  About  75 
families  were  reached  daily,  and  in 
all  the  investigators  got  in  touch 
with  5,000  families  The  tabulation  of 
replies  brought  forth  many  interesting 
facts.  For  one  thing,  more  than  two- 
thirds  of  the  people  interviewed  were 
buying  in  Galion.  Of  the  remainder  the 
investigators  were  convinced  a  large  por- 
tion could  be  induced  to  buy  if  Gallon's 
trade  advantages  were  properly  pre- 
sented. 

Typical  replies  to  some  of  the  ques- 
tions on  the  survey  slips  were  these: 

Can't  pet  things  when  we  want  them. 

We  can  get  more  for  our  butter  at 
B ,  so  we  buy  there. 

They  blaine  slow  deliveries  on  the 
railroads,  but  last  week  we  got  a  mail 
order  shipment  from  Chicago  right  on 
time. 

Dirty  store  windows. 

Dangerous  railroad  crossing  just  out- 
side of  the  city. 

Inattention   of  clerks. 

These,  of  course,  were  from  dissatis- 
fied people.  Very  many  thought  condi- 
tions   were   all    right.      The   information, 


however,  revealed  to  the  Galion  mer- 
chants certain  weaknesses,  which  they 
set  about  at  once  to  correct. 

Elyria,  Wabash  and  Galion  are  all 
good  instances  of  cities  which  are  plan- 
ning intelligently  to  keep  trade  at  home. 
Each  city  has  deliberately  set  out  to 
learn  its  faults — and  once  it  knows  the 
truth,  has  endeavored  to  remedy  its 
weak  points  and  to  make  local  buying  so 
attractive  that  people  will  not  care  to 
trade  elsewhere. 

On  somewhat  different  lines  Trenton, 
Missouri,  has  been  doing  equally  effec- 
tive- work  towards  keeping  trade  at 
home.  There  the  efforts  of  the  mer- 
chants have  been  directed  to  building  up 
a  strong  community  spirit.  The  local 
commercial  club  has  made  the  farmers 
eligible  to  membership,  and  now  the 
town  and  country  people  are  working  all 
the  time  to  push  forward  their  common 
interests. 

In  a  Better  Community  Feeling 

The  imaginary  boundary  line  which 
used  to  keep  town  and  country  a  little 
apart,  exists  no  longer.  From  a  munici- 
pality of  seven  thousand  population, 
covering  four  square  miles,  the  city  has 
been  transformed  into  a  Greater  Tren- 
ton, with  a  population  of  twenty  thous- 
and, and  covering  some  four  hundred 
square  miles.  The  consolidation  of 
schools,  provisions  for  expert  instruction 
on  the  care  of  soil  and  the  proper  feed- 
ing of  stock,  the  building  of  better  roads, 
greater  emphasis  on  the  importance  of 
proper  sanitary  conditions  in  houses  and 
barns,  are  but  a  few  of  the  many  means 
the  club  has  used  to  advance  community 
interests. 

Not  a  word  is  said,  however,  about 
buying  at  home — and  no  appeal  of  the 
sort  is  necessary.  The  Trenton  farmer 
buys  his  goods  in  Trenton  instead  of 
sending  his  order  to  the  catalogue 
houses,  because  he  realizes  he  is  getting 
honest  values,  and  because  he  feels  that 
his  interests  and  the  interests  of  Tren- 
ton merchants  are  interdependent. 

Scores  of  other  cities  and  towns  are 
finding  in  the  local  community  club  a 
means  of  breaking  down  the  imaginary 
boundary  line  between  country  and 
town.  That  the  community  club  suc- 
ceeds as  well  in  the  small  village  as  in 
the  city  is  shown  in  the  good  record  of 
the  Kiestcr  Community  Club,  of  Kiester, 
Minnesota.  Kiester  has  a  population  of 
only  258,  yet  there  are  over  160  active 
workers  in  the  Kiester  Community  Club. 

One  of  the  conspicuous  achievements 
of  this  club  has  been  a  series  of  four 
"good  roads  days."  Townsmen  and 
merchants  did  the  shoveling  and  farm- 
ers furnished  the  tenms.  On  the  last 
"good  roads  day"  a  picnic  dinner  in  the 
village  park  was  served  to  the  farmers. 
During  the  winter  months  the  entertain- 
ment committee  has  kept  interest  active 


by  arranging  debates  on  farm  subjects 
and  addresses  by  State  agricultural 
agents  on  silos,  dairying,  stock-raising 
and  kindred  subjects. 

Does  the  merchant,  as  well  as  the 
farmer,  benefit  by  the  community  club? 
In  Trenton  and  Kiester  they  believe  he 
does.  Approached  in  the  right  spirit, 
the  farmer  is  glad  to  give  when  he  gets. 
Meet  him  half-way,  they  say,  and  it  is 
easy  to  convince  him  his  interests  are 
identical  with  those  of  his  city  brother — 
that  without  the  farmer  the  town  could 
not  exist — and  without  the  town  the 
prosperity  and  markets  of  the  farmer 
would  suffer  seriously.  Build  the  right 
foundation,  they  urge,  and  the  farmer 
will  think  twice  before  he  listens  to  the 
inducements  of  out-of-town  competitors. 
How  a  Community  Paper  is  Bringing 
Results 

One  way  in  which  a  number  of  towns 
are  laying  this  proper  foundation  is 
'through  a  community  paper.  About  two 
years  ago,  for  instance,  the  merchants 
in  Lisbon,  North  Dakota,  decided  to  pub- 
lish a  journal  of  their  own.  Twenty 
merchants  agreed  to  take  sufficient  ad- 
vertising to  pay  the  publishing  and  edi- 
torial cost.  This  "Get-Together  Maga- 
zine," as  it  is  called,  is  published  eight 
months  out  of  the  twelve,  and  is  sent 
without  cost  to  the  people  of  Lisbon  and 
to  the  country  district  tributary  to  Lis- 
bon. It  contains  32  pages,  two-thirds  of 
which  are  devoted  to  advertising.  The 
editorial  section  is  filled  with  articles  of 
timelv  interest  to  townspeople  and  farm- 
ers alike. 

Many  other  communities  besides  Lis- 
bon have  found  that  papers  of  this  sort 
serve  a  definite  purpose  in  building  home 
trade.  The  community  paper  satisfies 
a  need  which  the  country  newspaper 
cannot  always  fill.  It  brings  the  mer- 
chants of  a  town  to  an  appreciation  of 
their  mutual  interests  in  building  up 
home  trade — gives  them  an  advertising 
medium  more  valuable,  sometimes,  than 
the  ordinary  small-town  newspaper — 
and  provides  a  means  of  creating  a  bond 
of  fellowship  between  merchants,  towns- 
people and  farmers. 

All  these' p^ns  are  only  different  ex- 
pressions of  the  realization  among  mer- 
chants that  trade  mav  be  slipping  away, 
and  unusual  means  must  be  used  to  keep 
it  at  home.  In  these  various  campaigns 
the  appeal  to  buvers  is  not  made  on  the 
basis  of  sympathy,  but  rather  on  the 
basis  of  actual,  tested  service,  and  dol- 
lar-for-dollar  val"P  against  what  the 
out-of-town  competitor  can  furnish.  The 
results  accomplished  show  what  may  be 
done  when  merchants  work  in  close  co- 
operation. 

®- 

Standard,  Alta.— The  Standard  Sup- 
ply Co.,  hardware  and  implements  have 
sold  to  0.  P.  Larsen. 
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DO  COMBINES  EXIST? 

THE  Minister  of  Labor  has  called  the  attention  of 
certain  firms  to  "alleged  illegal  practices,"  which 
it  is  claimed  are  responsible  for  many  high  prices.  It 
is  claimed  that  domestic  trade  is  largely  throttled  by 
combines  and  agreements,  and  that  consumers  are 
being  victimized.  The  Minister,  however,  directs 
attention  to  the  fact  that  the  retailers  are  not  receiv- 
ing undue  profits,  and  their  prices  are  not  immoder- 
ate. It  is  quite  evident  that  the  investigations  have 
been  conducted  largely  among  the  manufacturers, 
wholesalers  and  retailers  of  foodstuffs.  The  Minister 
states  in  part,  as  follows: 

"These  inquiries  and  investigations,  however,  have  re- 
vealed a  widespread  system  in  active  operation  of  buying 
and  selling  agreements  and  arrangements  long  established 
by  manufacturers  and  jobbers  of  various  foods,  and  forced 
upon  retail  merchants,  fixing  eommissioi'S,  prices,  etc.,  pre- 
venting wholesome  competition  and  freedom  in  domestic 
trade,  restricting  the  same,  and  tending  to  enhanced  cost  to 
the  consumer." 

So  far  as  hardware  lines  are  concerned,  the 
retailers  are  certainly  not  taking  undue  profits.  In 
many  instances  the  retailers  have  been  very  back- 
ward in  advancing  prices.  It  is  not  uncommon  to 
find  retailers  selling  goods  retail  at  less  than  whole- 
sale prices.  Just  how  far  the  Ministers  investigation 
has  gone,  is  not  stated.  One  thing  is  certain,  how- 
ever, something  more  drastic  than  a  mere  request 
from  the  Minister  of  Labor  for  a  discontinuation  of 
the  practices,  will  be  required  to  oust  the  "illegal 
practices,"  if  any  exist. 


NO  SUDDEN  DROP  COMING 

FOR  some  months  past  many  buyers  have  followed 
a  very  conservative  course.  Some  have  unloaded 
stocks  of  goods  at  low  prices  in  order  to  get  from 
under  before  the  crash  comes.  In  some  cases  they 
could  hardly  be  criticized,  because  it  was  generally 
felt  some  time  ago  that  the  top  of  the  market  had 
been  reached  and  that  lower  prices  on  many  lines 
were  in  the  offing.  Events  of  the  past  two  months 
have  made  it  quite  clear,  however,  that  high  prices 
are  going  to  prevail  for  some  considerable  distance 
into  the  future.  Prices  of  many  commodities  will 
go  still  higher,  before  there  is  much  chance  of  a 
decline.  This  is  particularly  true  regarding  hardware 
products.  There  is  now  a  greater  shortage  of  many 
basic  materials  than  at  any  time  since  the  outbreak 
of  the  war.  Prices  generally  are  firmer,  and  the  out- 
put of  many  mills  is  contracted  for  up  to  the  end  of 
the  year,  and  in  some  cases  into  1918.    Some  authori- 


ties express  the  belief  that  the  only  reason  why  many 
mills  have  not  sold  up  well  into  1918  is  their  un- 
willingness to  contract  so  far  ahead.  The  average 
dealer  cannot  comprehend  the  immense  tonnage  of 
foreign  business  being  rejected.  It  is  stated  on  good 
authority  that  no  matter  when  the  war  ends  the 
United  States  steel  and  metal  mills  will  have  enough 
business  on  their  books  to  keep  their  plants  running 
full  capacity  for  at  least  six  months  ahead. 

There  is  a  feeling  now  that  the  war  will  continue 
for  at  least  another  year,  and  perhaps  longer.  There 
is  even  now  great  danger  of  further  complications  in 
the  international  situation.  There  does  not  appear 
to  be  any  good  reason  why  there  should  be  any  ap- 
preciable decline  in  prices  of  hardware  lines  for 
many  months  to  come. 


THE  AMBITIONS  OF  LET HB RIDGE 

THE  duty  of  the  local  Board  of  Trade  is  to  im- 
prove the  conditions  of  trade  in  the  locality. 
Sometimes  this  ambitious  task  is  carried  out  success- 
fully. Seldom,  however,  is  it  undertaken  so  thor- 
oughly as  in  the  case  of  the  Board  of  Lethbridge, 
Alberta. 

Here,  in  a  nutshell,  is  what  they  are  aiming  to 
achieve  out  in  the  shadow  of  the  Rockies  where  seem- 
ingly the  mail  order  menace  is  felt  just  as  keenly 
as  back  east  where  the  catalogue  houses  abound ! 

The  Lethbridge  Board  of  Trade  is  organizing  the  retail  mer- 
chants of  that  city  to  withstand  the  assaults  from  the  catalog 
houses  of  the  east.  There  is  no  suggestion  of  any  artificial 
protection,  but  the  proposal  is  that  there  should  be  improved 
business  methods  in  some  direction  and  a  certain  amount  of 
co-operation,  which   would   be  of  advantage  to  all. 

In  the  first  place,  the  Board  of  Trade  suggests  that  the 
merchants  have  two  distinct  prices,  one  a  cash  price  and  the 
other  a  credit  price.  In  that  way  the  customer  may  be  encour- 
aged to  do  a  cash  business.  The  board  also  encourages  the- 
merchants  to  limit  their  credit  business  as  much  as  possible. 
The  credit  business  has  wrecked  many  a  promising  undertaking. 

Another  move  suggested  by  the  Lethbridge  board  is  to  ha»e 
some  co-operation  in  the  way  of  delivery.  If  Lethbridge  Is  at 
all  like  Calgary,  an  amount  of  money  is  wasted  by  competition 
in  delivery.  A  central  delivery  would  be  a  very  businesslike- 
arrangement  in  any  city. 

The  Lethbridge  Board  of  Trade  would  do  well  to  go  evert 
further  than  that  and  induce  the  merchants  to  encourage  their 
customers  to  carry  their  own  parcels.  If  purchasers  would 
carry  parcels  of  a  moderate  size,  the  cost  of  the  storekeeper 
would  be  greatly  reduced.  Of  course,  the  customer  forgets  that 
in   the  long  run   he  pays  for  the  delivery. 

Good  work,  Lethbridge.  The  ideas  are  sound  and 
sensible.  Only — don't  forget  that  the  road  to  com- 
mercial stagnation  is  like  the  road  somewhere  else ; 
it  is  paved  with  good  intentions.  Let  actions  follow 
the  pronouncement  of  this  fine  programme  and  all 
Canada  will  sit  up  and — take  lessons. 


PRESIDENT    WILSON    is    still    looking    for    an 
"overt  act."     Some  people  are  so  hard  to  please. 


40 


March  3,  1917. 


£|fl  1 1 1 1 1 1 1 1 1 1 1 1 IJ 1 1 1 1 1 1 1 1  LI  |,|  1 1 1 1 1 1 1  III  I  III  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 II  LI  LI  LI  1 1 1 1 1 1  LI  LI  LI  1 1 1  LI  Hill  1 1 1 1 1  i  1 1 11 1 1 1  i  1 1  l.l.l  til  1:1  [ !  1 1 1 !  i  T 1 1 1 '  V  i  L  T I' 1 1 1.11 1 1  lll.l  II 1 1 : 1 , 1 : 1 . 1 1 1 , 1 '  I :  E  1.1  II 1 . )  1 : 1  i  ]  1 1 : 1 !  t  >  1 : 1 !  1: 1 1  i  1 , 1 1 1 1 1  ( 11 1  IJ= 


TS  IN  T 


ii  urn  limn  uMiniiLium 


Business  Changes 

Toronto,  Ont. — Leake  &  Son.  hardware, 
have  sold  out  to  Win.  Howarth. 

Minitonas,  Man. — Laing  &  Co.,  hard- 
ware, have  sold  out  to  Abraham  &  Co. 

Turtleford,  Sask.— E.  E.  Le  Borde  is 
discontinuing  his  hardware  and  tin 
business. 

Robart,  Sask. — Melina  &  Hellinger, 
hardware  and  implements,  has  been  suc- 
ceeded by  John  Hughes. 

Obituary 

Ayton,  Ont. — The  death  occurred 
here  of  Aaron  Wenger,  for  many  years 
engaged  in  the  hardware  business. 

Personal 

J.  A.  Hossack  of  the  Lufkin  Rule 
Co.,  Windsor  Ontario  was  a  business 
visitor  in  Montreal  this  week. 

A.  L.  Fitzgerald,  of  the  Merrick- Ander- 
son Co.,  Ltd.,  Winnipeg,  left  last  Satur- 
day for  a  week's  business  trip  in  the 
South. 

J.  M.  Lynch,  buyer  for  the  Merrick- 
Anderson  Co.,  Ltd.,  Winnipeg,  returns 
next  week  from  San  Antonio,  Texas, 
where  he  has  been  spending  the  past  few 
weeks,  holidaying. 

Industrial  Notes 

Three  Rivers,  Que. — The  Quebec  Steel 
Foundries,  Ltd.,  are  building  a  plant 
here. 

Trenton,  Ont.- — The  British  Chemical 
Co.  have  extended  their  plans  and  have 
purchased  a  large  block  of  land  in  Pa- 
tricia Park 

Montreal,  Que. — The  Montreal  Loco- 
motive Co.  have  taken  out  permits  for 
the  erection  of  four  distinct  additions 
to  their  plant.  All  of  these  buildings 
will   be  located  on  Notre  Dame  east. 

Hull,  Que.— The  Hull  Iron  &  Steel 
Foundries  are  making  extensions  to 
their  plants.  They  have  also  opened  a 
sales  office  at  105  Broadway,  New  York 
City,  to  take  care  of  their  export  busi- 
ness. 

Eburne,  H.C  The  British  Pacific  Iron 
&i     Steel    C(i.    has    placed    an    order    for 

open-hearth  furnaces  for  the  steel  plant 
they  will  erect  on  the  Eraser  River, 
near  Kburne.  A  site  of  10  acres  has 
been    secured. 

Windsor,  Ont.  The  Canadian  Oil  Co., 
proposes  io  erect  a  factory  for  the  man- 
ufacture of  oils,  [taints,  etc.  A  by-law 
will  he  prepared  and  a  vote  taken  on  the 
lion  of  the  city  selling  a  site  on 
Howard    Ave.    to    the    company. 


Dayton,  Ohio. — The  Dayton  Rubber 
Co.  have  just  completed  arrangements 
for  the  erection  in  Dayton,  Ohio,  of  a 
large  new  factory  which  will  have  a  ca- 
pacity of  1,000  tires  a  day.  The  plant 
will  be  ready  for  occupancy  about  June 
1. 

Guelph,  Ont. — In  a  few  weeks  the  In- 
ternational Malleable  Iron  Co.,  expects 
to  proceed  with  the  erection  of  a  large 
addition  to  their  plant.  The  new  build- 
ing will  be  216  feet  long,  one  storey 
high.  Tenders  are  now  being  received 
for  the  construction. 

Kitchener,  Ont. — V.  O.  Phillips  and 
Sons,  Kitchener,  Ont.,  have  made  appli- 
cation for  a  permit  to  erect  a  new  addi- 


J.  E.  PEN  FOUND, 
Who  has  joined  Mc Arthur,  Irwin  Limited, 
and  will  look  after  the  interests  of  dealers 
in  Toronto  and  Northern  Ontario.  Mr. 
Penfound  was  formely  Western  Division 
Manager  of  Brandram-Henderson,  Limi- 
ted, with  headquarters  at  Winnipeg. 

tion  60  by  100  feet,  to  the  plant  of  the 
Twin  City  Oil  Company,  for  the  purpose 
of  manufacturing  a  visible  gasoline 
pump,  having  purchased  the  Canadian 
rights. 

Campbellford,  Ont. — Work  has  begun 
on  the  rebuilding  of  the  Dickson  Bridge 
Co.'s  plant  here,  which  was  burned 
-nun.  weeks  ago.  It  is  stated  that  the 
National  MCfg.  Co.,  of  Ottawa  and  Brock- 
ville,  have  purchased  a  controlling  in- 
terest,  but  that  (lie  firm  will  still  be 
known  as  the  Dickson  Bridge  Works  Co. 

Hamilton,  Ont. — The  carbon  &  Alloy 
SI  eels  Co.,  Ltd.,  has  obtained  a  Domin- 
ion  charter,   with     an   authorized  capital 
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of  $1,500,000,  and  will  erect  furnaces 
and  a  foundry  plant  here,  for  the  man- 
ufacture of  steel  castings,  ingots,  etc., 
by  the  Moffat  electric  process.  The 
company  will  also  take  over  the  Moffat- 
Irving  Steel  Works  of  Toronto,  which 
will  be  moved  to  Hamilton  and  added  to 
the  new  plant. 

Montreal,  Que. — The  Thomas  David- 
son Mfg.  Co.,  have  taken  out  a  permit 
to  erect  a  plant  near  the  Laehine  Canal, 
between  the  Canada  Car  and  Dominion 
Mahogany  factories,  to  cost  in  the  vicin- 
ity of  $25,000.  This  plant  will  have 
dimensions  of  200  x  50  ft.  and  will  be 
used  for  the  manufacture  of  munitions 
while  the  war  lasts  and  then  will  be 
used  in  the  manufacture  of  the  com- 
pany's ordinary  product. 
Ohio  Varnish  Co.  to  Open  Canadian  Plant 

It  is  understood  that  the  Ohio  Varnish 
Co.,  Cleveland,  Ohio,  manufacturers  of 
Chi-namel,  will  in  the  near  future  open 
a  Canadian  plant.  The  company  has  been 
doing  business  in  Canada  for  upwards  of 
six  years.  It  is  probable  that  the  plant 
will  be  located  at  Toronto. 


CATALOGUES    AND    BOOKLETS 
Auto  Accessory  Catalogue 

A  new  automobile  accessory  catalogue 
hag  just  been  issued  by  the  Northern 
Electric  Company,  Limited,  Montreal. 
The  front  and  back  cover  designs  were 
made  by  Myron  Perley,  who  is  one  of 
the  greatest  commercial  impressionistic 
artists  on  the  American  Continent.  These 
designs  were  reproduced  from  four- 
color  plates,  andl  give  an  unusually 
pleasing  effect.  The  catalogue  contains 
a  very  complete  listing  of  high-grade 
electrical  accessories  for  automobiles, 
motor  boats  and  motorcycles.  There  are 
US  pages  in  the  book,  as  well  as  the 
general  index  and  a  special  Ford  ma- 
terial index. 

Catalogue  in  Spanish 
Jenkins  Bros.,  Limited,  Montreal, 
Canada,  nianu  fact  nrers  of  valves,  have 
entered  I  lie  leading  markets  of  South 
America.  In  this  connection  they  have 
issued  new  catalogues,  one  No.  8-S., 
printed  in  the  Spanish  language,  and 
another,  No.  8-P.,  in  Portuguese,  both  of 
which  fully  describe  and  illustrate  valves 
and  mechanical  rubber  goods  suitable 
for  the  requirements  of  power  and  in- 
dustrial plants,  mines  and  office  build- 
ings. 
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Veterans  in  the  Trade  Pass  Away 

Win.  H.  Evans,  Well-Known  in  Paint  Circles,  Died  in  Mont- 
real— Late  James  Chalmers,  Over  30  Years  With 
McClary  Mfg.  Company. 


IN  the  brief  note  in  last  week's  HARD- 
WARE AND  METAL  announcing 
the  passing  of  William  H.  Evans, 
members  of  the  paint  trade  and  hard- 
ware business  over  Canada  from  coast 
to  coast  read  of  the  death  of  an  esteemed 
friend  and  veteran  of  the  paint  business. 
The  late  William  H.  Evans  came  or- 
iginally from  Liverpool,  England,  and 
when  he  first  came  to  Canada  in  the 
years  of  Queen  Victoria's  reign,  just  pre- 
vious to  her  Jubilee,  he  was  associated 
with  McDougall  &  Logie.  Later  he  was 
with  the  Alexander  Ferguson  Co.,  and 
when  these  two  firms  amalgamated  and 
formed  the  Canada  Painit  Company  Mr. 


The  Late  W.  H.  EVANS. 

Evans  was  appointed  sales  manager.  For 
twenty-five  years  he  was  with  the  Can- 
ada Paint  Company  in  Montreal,  Toron- 
to, and  Victoria,  B.C.,  and  his  business 
acquaintance  in  all  intermediate  cities 
of  importance  was  exceptionally   wide. 

He  took  charge  of  the  Canada  Paint 
Co.  's  offices  in  Victoria,  B.C.,  until  the 
firm,  concentrating  their  executive  ener- 
gies on  the  Eastern  centre,  disposed  of 
their  offices  on  ithe  Coast.  Mr.  Evans 
then  returned  East  and  became  sales 
and  advertising  manager  for  the  firm  in 
Montreal  and  Toronto,  which  position  he 
held  until  he  engaged  in  business  for 
himself  as  a  manufacturers'  agent,  re- 
presenting British  firms  in  the  paint  and 
chemical  business  on  a  large  scale. 

In  this  capacity  Mr.  Evans  travelled 
widely  in  Canada,  and  enlarged  his  ac- 


quaintance, so  that  there  is  probably  no 
city  in  the  Dominion  in  which  the  item 
announcing  his  death  has  not  been  read 
with  regretful  interest. 

A  serious  automobile  accident,  no 
doubt,  contributed  to  the  acceleration  of 
his  passing  away,  for  though  a  man  of 
splendid  health,  Mr.  Eva.ns  suffered 
from  the  shock  after  being  run  down  by 
an  automobile  on  St.  Catherine  Street, 
Montreal,  some  four  years  ago.  His  leg 
was  fractured  in  the  accident,  and,  al- 
though he  made  a  good  recovery,  and 
was  still  further  recuperated  by  a  visit 
to  'the  Old  Country,  his  activities  werr 
lessened  by  the  mishap.  One  of  the  old- 
est members  of  the  St,  James  Club,  and 
a  valued  member  of  the  Church  of  the 
Advent,  he  passed  away  at  his  home. 
127  Clandeboye  Avenue,  Westmount,  on 
Tuesday,  February  20.  He  is  survived 
by  his  widow.  His  funeral  was  attended 
by  many  friends. 

© 


JAS.     CHALMERS     PASSES     AWAY 

'  I  *  HE  death  occurred  recently  at  his 
A  home,  Strathroy,  Ont.,  of  Jas.  Chal- 
mers, for  thirty  years  a  traveler  for 
the  McClary  Mfg.  Co.,  London,  Ont. 
The  late  Mr.  Chalmers  was  one  of  the 
best  known  and  best  liked  travelers  on 
the  road.  "Jim"  as  he  was  familiarly 
known,  devoted  most  of  his  time  to  cov- 
ering Western  Ontario  for  his  firm,  al- 
though many  years  ago  he  made  a  trip 
through  the  WJest  as  far  as  British 
Columbia  in  the  interests  of  the  firm  lie 
represented.  He  was  born  on  March 
30,  1841  and  was  7.3  years  of  age  before 
he  retired  from  the  road.  At  the  age  of 
29  he  left  the  farm  and  for  14  years 
engaged  in  the  retail  stove  and  tinware 
business.  The  knowledge  he  had  gained 
of  stoves,  tinware,  etc.,  in  this  way 
stood  him  in  good  stead  when  he  joined 
the  staff  of  the  McClary  Mfg.  Co'. 

"Jim"  Chalmers  made  many  friends. 
He  was  a  big  man  physically,  had  a 
strong  face  lighted  by  a  pair  of  twink- 
ling', humorous  eyes.  He  received  a 
warm  welcome  wherever  he  called,  a 
welcome  won  partly  by  his  long  associ- 
ation with  those  he  called  on,  but  mostly 
through  the  force  of  his  own  personal- 
ity. He  did  a  great  deal  of  driving 
and  had  won  the  reputation  of  being  a 
hard  worker.  His  calls  included  a 
great  many  of  the  small  towns,  where 
he  had  built  up  a  large  circle  of 
friends. 


HARDWARE 
LETTER  BOX 


Electric  Ranges 

Robt.  McVittie,  Southampton,  Ont. — 
Please  give  names  of  manufacturers  of 
electric   ranges. 

Hughes  Electric  Heating  Co.,  Tor- 
onto; National  Electric  Heating  Co., 
Toronto;  McClary  Mfg.  Co..,  London, 
Ont. ;  Moffatt  Stove  Co.,  Weston,  Ont. ; 
Hotpoint  Electric  Heating  Co.,  Toronto. 
—Ed. 


EXPORTS  OF  OIL  CAKE  SHUT  OFF 

(Continued  from  page  35.) 

chased  and  are  at  the  head  of  the  Lakes 
in  most  instances  waiting  to  be  moved 
by  the  railways.    Linseed  oil  has  been  in 


The  Late  JAS.  CHALMERS. 

big  demand  from  crushers,  but  they  have 
not  been  in  a  position  to  book  orders 
through  the  uncertainty  of  the  seed  situ- 
ation. During  the  past  week  there  has 
been  a  firming  tendency  in  prices  for 
linseed  oil,  the  range  being  within  lc.  var- 
iation, the  lowest  being  $1.39  per  gallon 
for  raw  and  high  $1.40. 

@ 

CATALOGUES  WANTED 

Fire  recently  in  the  hardware  store  of 
John  Stewart,  Westboro,  Ont.,  destroyed 
all  catalogues.  Mr.  Stewart  has  opened 
a  hardware  store  at  648  Somerset  Street, 
Ottawa,  and  would  be  glad  to  receive 
catalogues  from  manufacturers. 

® 


Geo.  A.  Marshall,  70  Lombard  Street, 
Toronto,  has  been  appointed  Eastern  re- 
presentative of  the  Erie  Handle  and 
Basket  Co.,  Leamington,  Ont. 
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STATEMENTS  FROM   BUYING  CENTRES 


THE  MA  RKETS  A  T  A  GLANCE 

Prices  of  hardware  continue  to  advance,  and  there  is  no  evi- 
dence of  weakening  in  the  prices  of  iron  and  steel  products.  Even 
though  the  war  should  cease  suddenly,  which  is  not  likely,  prices 
would  not  move  downwards  for  some  time. 

Stocks  of  ingot  metals  in  Canada  are  very  light  and  prices  are 
firm.  Tin  advanced  further  in  price  during  the  week,  owing  to 
submarine  activity  and  increased  insurance  rates.  The  pig-iron 
situation  is  unchanged,  and  some  furnaces  in  both  United  kStates 
and  Canada  have  closed  down.  The  demand  for  iron  and  steel  is 
as  insistent  as  ever.  Wholesalers  have  experienced  great  difficulty 
in  securing  deliveries  of  supplies,  owing  to  the  freight  congestion. 
One  large  wholesaler  is  anxiously  awaiting  the  arrival  of  four  full 
cars  of  freight,  one  of  which  was  shipped  in  November,  two  in 
December  and  one  in  January.  A  new  standard  auger  bit  list  has 
been  issued,  and  new  net  prices  are  out  on  game  traps. 

There  has  been  a  general  advance  of  approximately  10  per 
cent,  in  the  price  of  all  makes  of  Canadian  builders'  hardware. 
There  have  also  been  advances  on  liquid  glue,  night  latches  and 
padlocks,  pocket  knives,  sash  weights,  sisal  halters,  steel  hoops, 
sidewalk  scrapers,  crosscut  saws,  shoe  thread,  auger  bits,  knife 
handle  wrenches,  hog  ringers,  sad  irons,  black  sheets,  gasoline, 
benzine,  coal  oil,  hemp  and  jute  sewing  twine,  old  materials. 
Linseed  oil  is  still  in  firm  position  in  spite  of  the  fact  that  some  cars 
of  flaxseed  have  been  received  by  Eastern  crushers.  The  shutting 
off  of  exports  of  oil  cake  and  a  decrease  in  domestic  consumption 
with  the  coming  of  spring  grass  for  feed  is  expected  to  be  a  factor 
that  will  keep  prices  firm  even  should  seed  decline. 


MONTREAL     MARKETS 


MONTREAL,  March  1.— Once 
again  the  markets  for  hardware 
and  all  the  lines  manufactured 
of  metals  which  come  within  the  scope 
of  the  hardware  trade  show  advances. 
The  wire  products  show  the  most 
changes  this  week,  but  there  are  many 
important  changes  also  in  the  lines  of 
shelf  goods,  notably  a  new  list  on  auger 
bits,  and  a  new  list  on  liquid  glues. 
The  shortages  of  plates  continues. 
There  are  very  few  bright  plates,  and 
I  anada  plates  to  be  found.  Many  other 
lines  are  off  the  market  for  all  but  the 
most  infinitesimal  enquiries.  Further 
advances  in  many  hardware  lines  are  be- 
lieved to  be  imminent,  though  the  past 
week  has  been  rather  a  lighter  one  for 
the  "change-list"  men  than  they  have 
experienced  quite  frequently  of  late. 
Demand  for  maple  sugaring  hardware 
begins  strongly  now,  and  there  is  a  re- 
newed demand  for  munition  making 
hardware,  flood  business  is  in  the  main 
reported,  but  traffic  congestion  still 
keeps  business  back  a  good  deal. 


Important  Changes 

In  Shelf  Goods 

SHELF  GOODS.— It  is  known  that 
a  number  of  shelf  goods  items  are  likely 
to  show  changes  in  price  and  price  ad- 
justments (mostly  upwards)  in  future, 
and  leading  wholesalers  in  Montreal  are 
making  revisions  of  such  matters  as 
come  within  their  range.  The  opinion 
still  strongly  prevails  amongst  wholesale 
houses  that  the  retailer  is  continually 
losing  here  and  there  by  not  following 
his  market  changes  rapidly  enough. 

Sandpapers  Advance 

The  cost  of  glue  is  principally  respon- 
sible for  the  advancing  prices  of  sand- 
paper. B.  &  A.  sand  paper  is  now  quot- 
ed at  plus  15  per  cent,  and  Garnett,  and 
plus  50  per  cent.  There  may  be  further 
advances  on   sandpapers. 

New  List  on  Glues 

Two  well  known  brands  of  liquid  glue, 
Le  Pace's  and  Chase's  are  advanced  sub- 
stanliallv   (his   week.      Following  are   the 


list  prices  on  the  new  revised  list  issued, 
which  applies  to  both  the  brands  men- 
tioned per  dozen: — 1  oz.  $1.06;  2  oz. 
$1.67;  half  gill  $1.80;  1  gill  $2.80;  half 
pint  $4.50;  1  pint  $7.00;  1  quart  $11.25; 
half  gallon  $21.00;  1  gallon  $40.00;  6 
gallons  $231.00. 

All  prices  quoted  are  per  dozen  con- 
tainers, and  the  discounts  are  for  Le 
Page's  25  per  cent  off,  and  for  Chase's 
35  per  cent.  off. 

Builders'  Hardware  Up 
As  predicted  in  HARDWARE  AND 
METAL  last  week,  builders'  hardware, 
Pe"terboro'  Belleville,  and  Yale  goods, 
all  come  in  for  an  advance  by  at  least 
ten  per  cient.  this  week.  Practically 
evervthing  in  the  scope  of  the  term 
builders'  hardware  is  affected.  Demand 
is  not  very  strong  for  this  line  but  the 
advances  hold  because  of  cost  of  manu- 
facture. Door  checks  have  escaped  the 
advance  apparently,  but  there's  no  cer- 
tainty even  about  them. 

Night  Latches  and  Padlocks 

Yale  night  latches  are  advanced  ten 
per  cent.;  Yale  padlocks  have  advanced 
only  five  per  cent,  according  to  Mon- 
treal information. 

Hinges  and  Butts  to  Advance 
Advances    are    practically    certain    to 
take  place  shortly  on  heavy  hinges  and 
butts.      Both   wrought    and    fancy   butts 
are  likely  to  be  affected. 

Game  Traps  Costing  More 
A  general  advance  on  game  traps, 
prices  not  calculated  out  to  detailed  per- 
centage of  advance  is  reported  by  a 
large  wholesale  firm  in  Montreal.  All 
the  familiar  lines  of  what  are  known  as 
"animal  traps"  are  affected  by  this  ad- 
vance which  is  due  to  cost  of  materials 
and  of  manufacture. 

Auger  Bits  Show  New  List 

An  important  matter  from  the  point 
of  view  of  the  hardware  retailer  is  the 
issue  of  a  new  list  of  auger  bits.  This 
line  has  not  been  subject  to  a  new  list 
for  a  long  time,  and  many  retailers 
should  note  the  altered  prices  with  in- 
terest and  profit  to  themselves.  Here 
are  the  new  list  prices,  the  sizes  being 
in  "sixteenths"  throughout,  per  doz. : 
3-15th,  $6.00;  4  8-16ths.  $5  00;  9-10-16 
per  doz.,  $6.00;  11  12-16ths,  $7.00; 
13-14,  $8.25;  15-16,  $0.50;  17-18,  $12.00; 
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19-20,  $14.00;  21-22,  $16.00;  24-16th, 
$18.00. 

Different  makers  have  their  different 
discounts  but  the  new  list  is  effective 
on  most  frequently  asked  for  auger  bits. 

Fine  Wire  Advances 

An  advance  is  noted  in  fine  wire  black 
and  tinned.  The  advance  takes  the 
form  of  a  discount  change  to  plus  30 
per  cent,  on  Numbers  17  and  finer 
grades. 

Sash  Weights  Advance 

Not  exactly  shelf  goods,  being  in  the 
class  of  the  "heavies"  sash  weights, 
however,  show  advances  this  week.  Solid 
are  priced  $2.55  and  sectional  $3.90. 

Lumbermen's   Tools  to  Rise 
Another  line   of  heavies   predicted   to 
be  in  for  a  further  advance  is  Lumber- 
men's tools.     This  advance  if  it  arrives 
is    an    upward    movement    almost    unex- 
pected considering  that  an  advance  took 
place  only  very  recently.     But  in  these 
days   no   advance   in    any   line   of   metal 
made  goods  need  be  unexpected. 
Files  and  Screws  Short 
Shortages  in  many  lines  and  sizes  of 
screws    and    files    are    again    noted    by 
wholesalers.     There  is  an  active  demand 
again   in   munition   trades. 

Brisk  Demand  For 

Enamelled  Ware 

ENAMELLED  WARE  AND  STOVES. 

— While  the  market  for  stoves,  ranges, 
and  heaters  of  various  kinds  is  at  pre- 
ent  not  making  any  price  movements 
these  are  still  within  the  province  of 
possibility,  and  the  demand  being  good 
with  supplies  scarce  in  the  line  of  raw 
materials,  firm  conditions  prevail.  En- 
amelled ware  is  in  particularly  good  de- 
mand and  manufacturers  in  Montreal  re- 
port that  the  lack  of  raw  materials  and 
slow  deliveries  of  consignments  of 
metals  and  other  materials  required  in 
their  business  is  hampering  production, 
and  tending  to  firm  up  the  market  con- 
tinuously. 

Rope  Market  Firm; 

Materials  Scarce 

ROPE,  TWINE,  ETC.— The  market 
for  rope  and  twines  of  all  descriptions 
is  exceedingly  firm,  although  no  actual 
upward  changes  have  been  recorded 
since  the  end  of  January.  Manufacturers 
report  serious  hampering  of  the  industry 
owing  to  shortages  of  raw  materials  and 
difficulties  of  getting  supplies.  Prices 
for  binder  twine  &fe  still  unannounced 
for  the  current  season,  and  there  is 
every  prospect  that  these  when  they  do 
appear  will  be  found  exceedingly  high 
as  compared  to  previous  years.  The 
question  of  raw  materials  enters  into 
t;iis  matter  with  exceptional  strengthen- 


ing influence.     Principal  rope  prices  are 
contained  in  current  quotations. 

Gasoline  and  Coal 

Oil  Have  Gone  Up  ic 

GASOLINE  AND  COAL  OIL.  - 
changes  in  price  have  been  reported  this 
week  in  the  market  for  gasoline  and 
coal  oil,  both  of  which  products 
are  in  firm  market,  and  the  effects  of 
transportation  troubles  are  very  notice- 
able in  hampering  arrival  of  supplies. 
The  immediate  demand  for  gasoline  is 
connected  principally  with  the  field  of 
industrial  activity,  and  is  reported 
steady  and  even  brisk.  So  far,  owing 
to  snow  covered  roads,  there  has  been 
little  automobile  demand.  Coal  oil  in 
the  various  grades  is  quoted  lc  per  gal- 
lon higher  this  week,  Royalite  selling  at 
15  cents,  and  Palacine  at  18  cents  per 
gallon.  Gasoline  quotes  at  30V2-31c  per 
gallon. 

New  Higher  Prices 

On  Various  Wires 

NAILS,  WIRE,  ETC.— Wire  nails 
quote  at  the  same  base  price  this  week 
as  last  week,  that  is  $5.00  base  in  Mon- 
treal, and  predictions  are  not  absent 
from  market  opinions  that  they  may  yet 
go  higher.  Some  hints  have  even  been 
heard  of  $6.00  base  especially  if  war's 
tenacles  extend  to  United  States  when 
weird  effects  upon  markets  are  anticir 
pated.  Cut  nails  keep  at  $4.70  base  so 
far.  Fence  staples  (plain)  have  gone  to 
$5.10  base,  and  galvanized  to  $5.95  base. 
Hay  wire  in  coils  has  advanced  per 
hundred  lbs.  to  the  following  standards 
of  price:  No.  13,  $5.15;  No.  14  $5.20; 
No.  15,  $5.30.  Car  load  prices  5  cents 
less  per  hundred  lbs.  Following  prices 
are  also  quoted  on  cut  hay  baling  wire, 
constituting  a  twenty-five  cent  advance; 
No.  9,  $5.50  per  hundred  pounds:  No. 10, 
$5.55;  No.  11,  $5.65;  No.  12,  $5.75;  No. 
13,  $5.85:  No.  13y2,  $5.85;  No.  14,  $6.00;- 
No.  15,  $6.25 

One  large  firm  of  wholesalers 
quotes  the  following  prices  on  hay  bal- 
ing wire  (cut)  prices  being  plus  7V2 
per  cent.  No.  9,  $5.10  per  hundred 
pounds.  No.  10,  $5.15,  No.  11.  $5  25; 
No.  12,  $5.35.  No.  13,  $5.35;  No.  13V,, 
$5.45;  No.  14,  $5.60;  No.  15.  $5.85. 
"Ironbrite"  wire  is  quoted  at  $5.25  per 
hundred  lbs.  base  f.o.b.,  Montreal,  St. 
John,  N.B.,  Toronto,  Hamilton,  and 
London :  freight  equalised,  bv  one  large 
firm.  Bale  ties  are  also  advanced,  the 
prices  quoted  being  as  follows  per  hun- 
dred lbs:— Bale  ties.  No.  12.  $5.55:  No. 
13,  $5.65:  No.  13V2.  $5.70:  No.  14,  $5.80. 
No.  15.  $6.00:  No.  16,  $6  25.  Prices  per 
hundred  pounds  fo.b.  Montreal,  Hamil- 
ton. Toronto. 

Stove  pipe  wire  No.  18  is  priced  at 
$6.45  per  hundred  pounds.  No.  19,  $6.95 


per  hundred,  this  week  in  Montreal. 
O  and  A  wire  prices  have  advaw'eetl<i25 
cents  No.  10  now  $5.41;  No.  11  $5:47, 
and  No.  12,  $5.55.  Smooth  steel  wire 
0-9  gauge  is  now  at  $5.25  base. 

The  whole  market  for  wire  and   wire 

products   could   not   well  be   firmer,  and 

under    present    conditions    even    higher 

i  prices  later  on  might  arrive  relentlessly. 

Advances  Noted  in 

Sheets  and  Plates 

SHEETS,  PLATES,  ETC.— The  short- 
ages in  sheets  and  plates,  both  plain 
iron,  and  galvanized,  also  tinplate,  waster 
cokes,  and  tinned  iron  have  inevitably 
firmed  up  prices,  and  firmer  prices  will 
be  noted  this  week  in  tinned  iron  in  case 
lots  up  to  24  gauge.  This  is  now 
priced  $16.50  and  26  gauge  is  $17.00  as 
will  be  seen  in  current  quotations. 
Queen's  head  galvanized  sheets  are  also 
advanced  in  price  by  25  cents  in  case 
lots  as  compared  with  last  week's  cur- 
rent quotations,  and  50  cents  in  less 
than  case  lots.  Gorbals  "Best-Best" 
remain  as  quoted  last  week  in  current 
quotations.  One  firm  has  advanced 
prices  of  black  sheets  over  the  quota- 
tions given  in  current  quotations,  but 
other  firms  selling  in  large  quantities 
when  supplies  can  be  had  sufficiently, 
still  quote  at  current  quotation  prices. 
The  advanced  prices  on  black  sheets  as 
found  in  one  influential  quarter  as  re- 
gards smaller  orders  for  these  are  as 
follows:  No.  10  guage  $6.60;  No.  12, 
$6.70;  No.  14,  $6.45 ^No.  16.  $6.50;  No. 
18,  $5.80;  No.  20.  $5.80;  Nos.  23-24, 
$5.85;  No.  26,  $5.90;  and  No.  28,  $6.00 
per  hundred  pounds. 

"Band  Iron"  Is  Not  Made : 
"Band  Steel"  Now 

IRON  AND  STEEL.— The  market 
conditions  affecting  iron  and  steel  are 
unchanged  this  week,  if  anything  the 
various  difficulties  of  the  past  weeks 
are  intensified,  though  in  certain  cases 
where  new  business  was  being  looked 
for,  firms  were  found  ready  to  book 
orders  farther  ahead  than  some  of  their 
competitors.  There  is  considerable  un- 
certainty in  the  whole  market  in  view 
of  the  precarious  position  of  the  United 
States  on  the  brink  of  war  as  many 
judge,  inevitably.  A  point  worth  noting 
by  many  retail  hardwaremen  in  the 
country  districts  is  that  the  class  of 
iron  known  as  'Band  iron'  is  not  manu- 
factured any  more.  Band  steel  has  sup- 
planted this  material  in  market  usage, 
according  to  one  very  larsre  firm  of 
wholesalers  who  receive  daily  enquiries 
for  the  obsolete  'band  iron'.  It  would 
be  well  for  retailers  interested  to  note 
this  change  in  market  conditions.  No 
changes  in  price  of  the  various  iron  and 
steel    products    listed    below    are    noted 
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this  week,  but  the  market  is  very  firm, 

and  the  nominal  quotation  of  $38  to  $40 

per  ton  is  still  all  that  is  available  as  a 

guide  in  this  direction. 

Basis. 

Common  bar  iron,  per  100  lbs $  3.40 

Refined  iron,   per  100  lbs 3.65 

Horseshoe  iron,  per  100  lbs 3.65 

Norway  iron   11.00 

Mild  steel 4.30 

Band  steel 4.30 

Sleigh  shoe  steel   4.30 

Tire   Steel    4.50 

Toe  calk  steel   5.20 

Mining  tool  steel,  per  lb 0.13% 

Black  Diamond  tool  steel,  per  lb 0.14y2 

Spring  steel    6.00 

Lead  Products  Show 

Further  Advances 

LEAD.  ZINC,  ETC.— The  market  for. 
the  metal  in  the  ingot  is  still  firm, 
though  without  actual  price  advances  at 
the  time  of  writing,  but  lead  products 
affected  by  last  week's  changes  in  the 
market  for  lead  are  advanced  in  sev- 
eral respects.  Lead  traps  and  bends  are 
this  week  quoted  at  plus  ten  per  cent, 
instead  of  nett  list  as  formerly.  Lead 
wool  has  gone  up  to  16  cents  a  pound. 
Three  pound  (to  square  foot)  lead  sheets 
are  now  at  17  cents  a  pound,  and  the 
three  and  a  half  pound  sheets  are  the 
same  price.  Four  pounds  to  a  square 
foot  lead  sheets  cost  16  cents  a  pound 
1  his  week  which  is  an  unchanged  price, 
though  market  conditions  are  very  firm 
for  these.  Zinc  products  are  still  priced 
at  last  week 's  quotations. 

r.ciui   pipe,  lb .$0  ifi 

Lead  waste  pipe,  lb 0  17 

Lead    traps   and    bonds    Plus  10% 

Lead  wool,   lb 0  16 

Lead  sheets,  ?,  lbs.  sq.  ft.  . .  .  0  17 
Lead  sheets,  3V2  lbs.  sq.  ft.  0  17 
Lead  sheets,  i  to  6  lbs,  sq.  ft.     0  16 

Cut  sheets,  %e  lb.  extra  and  cut  sheets  to 
size,    lc    lb.    extra. 

Soldo]-,    guaranteed,    lb 0  37  

Solder,    strictly,    lb 0  35  

Solder,  commercial,  lb 0  33  .... 

Solder,   wiping,   lb 0  33  .... 

Solder,    wire,    lb 0  52 

Zinc    sheets,    per   lb 0  33  .... 

Market  For  Old 

Materials  Quiet 

OLD  METALS— Owing  to  the  diffi- 
culties of  transportation  which  still  pre- 
vail in  the  district  of  Montreal  and 
vicinity  there  is  no  particular  change  in 
the  conditions  affecting  demand  and 
prices  for  old  metals.  Supplies  are  not 
very  plentiful  at  present.  Quietness  of 
the  general  market  for  metals  is  usually 
reflected  in  the  old  metal  market,  and 
this  is  the  case  for  the  current  week. 
Prices  quoted  are  unchanged  from  quot- 
ations of  lasl    week. 

Tea    load    0.   6y2         

Heavy  load  pipe  0.  8V2        

Yellow    brass     0.16  

Red     brass     0.20Vo  

Lighl    brass    O.IOVJ         

Hi. ivy   Zinc    0.10  

Heavy  pepper   0.27  

Old  cast  Iron,  per  crows  tun.  is. 00  10.00 

Stove    plate,    per   ton    11.78  

Old   robbers,  boots  and  shoes    0.  Ri/i         

Overshoes,   lumbermen's   rub- 
ber   boots    0.  6V2  

Auto     tiros     0.  *,\i, 

Bicycle  tires   u    ^ 


Ingot  Metals  in 

A  Quieter  Market 

INGOT  METALS.— In  the  midst  of  a 
certain  quietness  of  tone  in  the  market 
for  ingot  metals  tin  was  reported  to  be 
showing  a  little  more  strength,  the  other 
metals  for  the  most  part  maintaining 
their  price  standards  as  quoted  last  week 
as  far  as.  large  supplies  are  concerned. 
Some  price  shadings  are  always  possible 
in  respect  to  supplies  of  smaller  quant- 
ities, but  the  general  tone  of  the  metal 
markets  this  week  has  been  rather 
quieter. 

Tin  Slightly  Firmer 

TIN. — Firmness,  due  to  difficulty  in 
securing  supplies  is  reported  this  week 
as  regards  tin,  and  for  large  orders  the 
prices  have  been  showing  a  tendency 
upwards,  one  important  source  of  sup- 
ply quoting  $50  to  $52  per  100  pounds 
for  tin  as  compared  with  $49-$51  last 
week.  For  smaller  quantities  $56  to  $67 
per  hundred  was  quoted. 

Lead  Steadily  Firm 
LEAD. — Lead  keeps  up  its  records  in 
the  Canadian  market  for  metals  but 
there  have  been  no  exciting  phases  of 
the  struggle  in  the  week  following  last 
report,  and  at  time  of  writing  lead  is 
still  steady  at  the  prices  quoted  last 
week.  For  large  quantities  from  $11.00 
to  $12.00  per  hundred  pounds  is  quoted, 
►  and  from  $14.00  to  $14.25  is  mentioned 
for        smaller       quantities.  Delivery 

troubles  are  not  at  all  alleviated  as  re- 
gards the  heavy  metals. 

Aluminum  Varies  in  Price 
ALUMINUM.  —  Various      kinds      of 


aluminum  are  offered  on  the  market  at 
present,  and  various  prices  prevail  for 
these.  The  average  quotations  for  vir- 
gin aluminum  range  between  $58  and  $60 
and  $65  per  hundred  pounds.  Remelted 
99  per  cent,  aluminum  is  quoted  at  from 
$52  to  $54  per  hundred  pounds.  Re- 
melted  alloyed  aluminum  is  $38  to  $40 
per  hundred  pounds,  while  powdered 
aluminum  is  quoted  from  $86  to  $92  per 
hundred  pounds. 

Copper  Keeps  Strong 

COPPER.— The  market  tone  for  cop- 
per which  was  firmer  last  week,  keeps 
still  steadily  strong.  Prices  quoted  in 
Montreal  are  from  $36  to  $39  per  hun- 
dred pounds,  small  orders  being  filled  at 
the  higher  quotations. 

Spelter  Still  Steady 

SPELTER.— There  has  been  no  spe- 
cial movement  to  record  in  spelter  dur- 
ing the  week  following  last  report,  and 
at  the  time  of  writing  spelter  is  in  mar- 
ket condition  rather  similar  to  the  re- 
ported market  of  last  week.  Prices 
quoted  in  Montreal  are  still  ranging 
from  $13  to  $14  per  hundred  pounds  for 
the  larger  orders,  and  $16  for  smaller 
quantities  with  possible  shadings  to 
firmer. 

Antimony  Steady  Also 

ANTIMONY.— In  still  rather  quiet 
demand,  antimony  is  quoted  at  the 
prices  prevailing  last  week  per  hundred 
pounds.  As  high  as  $38.50  has  been 
mentioned  for  small  orders,  and  $31.00 
to  $33.00  for  smaller  quantities  of  the 
metal  to  suit  requirements. 


TORONTO  MARKETS 


TORONTO,  March  1.— Some  changes 
in  prices  of  various  lines  of  hard- 
ware cover  an  extensive  line,  such 
for  instance  as  the  advance  in  Canadian 
builders'  hardware  and  all  wire  goods. 
Padlocks  and  night  latches  have  again 
been  moved  to  higher  levels.  There  have 
been  a  number  of-  changes  also  in  vari- 
ous lines  of  shelf  hardware,  such  as 
liquid  glue,  pocket  knives,  sash  weights, 
sisal  and  jute  halters,  steel  hoops,  side- 
walk scrapers,  furnace  scoops,  crosscut 
saws,  shoe  thread,  auger  hits,  knife 
handle  wrenches,  hog  wringers,  sad 
irons.  The  freight  situation  has  not  im- 
proved any.  Business  has  been  very 
■j'ood,  hut  still  most  unsatisfactory  in 
view  of  the  shortages  in  lines  and  diffi- 
culty attached  to  getting  goods  in  and 
out  over  the  railroads. 

Builders*  Hardware 

Advances  10  Per  Cent. 

RUTLDERS'    HARDWARE.     Follow- 


ing the  recent  advance  in  all  lines  of 
American  builders'  hardware,  an  ad- 
vance has  been  made  effective  by  Can- 
adian manufacturers,  which  provides 
for  an  increase  of  10  per  cent.  On  iron 
and  steel  goods  the  discount  is  now  25 
and  2a/2  per  cent.,  as  compared  with 
331-3  per  cent,  formerly.  On  brass  and 
bronze  lines  the  new  discount  from  1  i ^ r 
is  22^  per  cent.,  as  compared  with  25 
and  5  per  cent,  formerly.  Some  of  the 
articles  that  are  included  are  rim  locks, 
which  have  made  an  advance  of  20c  per 
dozen,  and  are  now  quoted  at  $2.05; 
while  door  knobs,  with  japanned  mount- 
ings, are  15c  higher,  and  are  now  quoted 
at  $1.80  Per  dozen. 

Night  Latches  and 

Padlocks  Again  Go  Up 

LATCHES.  PADLOCKS.—  Whole- 
salers have  been  advised  of  an  advance 
in  the  price  of  the  Canadian  Yale  & 
Towne   night   latches   and   padlocks.     In 
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the  instance  of  the  night  latches  the  ad- 
vance has  been  10  per  cent.,  and  on  pad- 
locks the  increase  has  been  5  per  cent. 
Advances  have  accordingly  been  made 
by  wholesalers  to  the  retail  trade. 

Liquid  Glue,  Pocket 
Knives  and  Other  Lines  Up 

SHELF  HARDWARE.— There,  have 
been  a  number  of  increases  in  shelf  hard- 
ware during  the  week,  whicli  are  found 
quite  generally  in  the  stocks  of  hard- 
ware merchants.  Taken  altogether  the 
list  of  changes  during  the  week  have 
been  numerous,  and  shelf  goods  have 
contributed  a  fair  proportion  of  the  ad- 
vances. 

Liquid  Glue  Higher 

An  advance  has  been  made  effective 
in  Lepage's  liquid  glue  in  the  larger 
sizes.  For  the  ^4-pint  sizes  the  new 
price  is  $2.10  per  dozen;  for  the  y2-pint 
size  the  price  is  $3.40  per  dozen ;  one- 
pint  size  $5.25,  and  one-quart  size  $8.45 
per  dozen. 

Pocket  Knives  Up  Again 

Following  an  advance  within  recent 
weeks  in  all  Rodgers'  table  cutlery  and 
pocket  knives,  a  further  advance  lhas 
been  made  effective  during  the  week  on 
pocket  knives,  which  amounts  to  about 
10  per  cent. 

Sash  Weights  Up  $1 

Advances  have  been  recorded  in  sec- 
tional and  solid  sash  weights,  which  in 
the  instance  of  the  sectional  amounts 
to  $1  per  hundred  pounds,  and  in  the 
case  of  the  solid  25c  per  hundred.  Sec- 
tional are  now  sold  at  $3.50  per  hun- 
dred pounds  and1  so'lid  at  $2.25  per  hun- 
dred. 

Sisal  Halters  Up  Again 

Advances  have  been  made  in  sisal  and 
jute  halters  during  the  week,  which  in 
the  case  of  the  former  amounts  to  $3.60 
per  gross  on  the  7-16  inch  and  $5.50  per 
gross  on  the  9-16  inch  halter.  The  price 
of  the  7-16  inch  is  now  $21.60  per  gross 
and  for  the  9-16  $32.50.  Jute  halters 
have  also  advanced,  and  are  quoted  at 
the  same  price  as  tihe  sisal  halters.  A 
firmness  has  been  put  into  this  market 
through  the  high  price  for  sisal  fibre  and 
the  shortage  of  stocks  of  jute  which  'has 
led  the  Government  of  Great  Britain  to 
commandeer  all  stocks  in  the  Islands. 

Steel  Hoops  Up  50c  Hundred 

An  advance  of  50c  per  hundred  pounds 
lias  been  made  in  price  of  steel  hoops, 
the  new  selling  price  being  $6,  as  com- 
pared with  $5.50  formerly.  There  is  a 
continued  firmness  in  the  steel  market, 
which  has  worked  out  in  an  advance  in 
this  commodity. 

Sidewalk  Scrapers  Higher 

New  prices  have  been  named  on  side- 
walk scrapers  and  snow  shovels  for  de- 
livery   next     season.       In    the    sidewalk 


scrapers,  the  Fox  brand  are  quoted  at 
'$3  per  dozen,  which  represents  an  ad- 
vance of  75c,  while  the  Bulldog  is  quoted 
at  $4.50  per  dozen,  which  represents  an 
advance  of  50c  per  dozen. 

Sandpaper  15  Per  Cent,  on  List 
Prices    on     sandpaper    have    recently 
been   made   effective   by   some  wholesale 
houses,  which   is  now  quoted  at  15  per 
cent,  on  list  for  B.  &  A.  goods. 

Furnace  Scoops  Move  Up 

Following  the  recent  advance  in 
spades  and  shovels,  an  advance  has  been 
put  into  effect  on  furnace  scoops.  These 
are  now  quoted  at  $6.75  per  dozen. 

New  Prices  on  Crosscuts 

New  prices  on  Simons  and  S.  &  D 
crosscut  saws  have  been  announced  dur- 
ing the  week,  which  provide  for  a  sub- 
stantial increase.  On  the  Racer  Lance 
No.  1,  4V2  feet  in  length,  the  price  is 
$3.15  each,  $3.50  for  the  5-foot,  $4  for 
51/2-foot,   and  $4.75  for  6-foot. 

Shoe  Thread  $1.64  Pound 
A  further  advance  has  been  made  in 
the  price  of  shoe  thread,  which  now 
makes  the  price  on  certain  brands  $1.64 
per  pound.  Before  the  present  upward 
trend  in  prices  or  in  pre-war  times  this 
commodity  sold  at  60c  per  pound. 

New  Discount  on  Auger  Bits 
A  new  discount  on  Irwin  auger  bits 
has  been  announced  during  the  week, 
which  provides  for  approximately  a  5 
per  cent,  increase.  The  discount  is  now 
30  and  5  per  cent.,  as  compared  with  40 
per  cent,  formerly. 

Knife  Handle  Wrenches  Up 

Knife  handle  wrenches  of  the  Whit- 
man &  Barnes  make  have  been  advanced 
in  price,  and  are  now  quoted  at  15  per 
cent,  off  list. 

Hog  Ringers  Are  Higher 

In  conformity  with  the  advances  in 
many  other  lines,  hog  ringers  got  in  the 
procession  during  the  week,  and  No.  1 
are  now  quoted  at  $1  per  dozen,  while 
No.  2  is  quoted  at  $1.75  per  dozen. 

New  Discounts  on  Alabastine 

Discounts  on  alabastine  have  been 
changed,  which  provide  for  a  substan- 
tial increase.  The  discount  is  now  50 
and  25  per  -cent,  off  list,  as  compared 
with  55  and  28  per  cent,  formerly. 

Sad  Irons  Advance 

Mrs.  Potts'  sad  irons  have  been  moved 
to  higher  levels,  and  are  now  quoted  at 
$1.3'0  per  set  for  the  plain  and  $1.35  per 
set  for  nickel-plated. 

All  Wire  Products 

Advance  25c  Hundred 

WIRE.— As  intimated  in  HARD- 
WARE AND  METAL  for  several  weeks 
past,  there  was  a  firmness  in  the  wire 
products    market    that    pointed    toward 


higher  prices.  An  advance  of  25c  per 
hundred  pounds  has  hecome  effective  in 
cut  hay  baling  wire,  hay  wire  in  coils, 
smooth  steel  wire,  wire  bale  ties,  stove- 
pipe wire,  and  fine  steel  wire. 

According  to  the  new  prices  effective 
on  cut  hay  baling  wire,  No.  9  will  sell  at 
$5.50  per  100  pounds,  No.  10  at  $5.55, 
No.  11  at  $5.65,  No.  12  at  $5.75,  No.  13 
at  $5.85,  No.  13i/2  at  $5.85,  No.  14  at  $6, 
and  No.  15  at  $6.25.  These  prices  arc 
f.o.b.  Toronto  and  Hamilton. 

Hay  Wire  in  Coils 

For  No.  13  hay  wire  in  coils  the  new 
price  is  $5.15  per  100  pounds,  and  for 
No.  14  the  quotation  is  $5.20;  while  No. 
15  will  sell  at  $5.30  per  hundred. 

Smooth   Steel  Wire 

In  the  smooth  steel  wire  the  base 
gauges  of  Nos.  0  to  9  are  now  quoted  at 
$5.25,  with  the  usual  extras  for  the 
smaller  gauges,  which  are  given  in  the 
current  quotations. 

Wire  Bale  Ties 

In  the  wire  bale  ties  the  price  for  No. 
12  is  now  $5.55  per  100  pounds,  No.  13  is 
$5.65,  No.  13y2  is  $5.70,  No.  14  is  $5.80, 
No.  15  is  $6,  and  No.  16  $6.25.  Oiled  and 
annealed  wire  in  the  No.  10  gauge  is  now 
quoted  at  $5.41,  No.  12  at  $5.47  and  No. 
12  at  $5.55. 

Stove  Pipe  Wire  Also  Up 

Stovepipe  wire  is  also  among  the  wire 
products  that  has  been  increased,  and 
No.  18  is  now  quoted  at  $6.45  per  100 
pounds,  and  No.  19  at  $6.95  per  100 
pounds. 

Fine  Steel  Wire 

The  price  of  fine  steel  wire  also  has 
been  moved  higher,  and  instead  of  add- 
ing 20  per  cent,  to  list  prices,  the  new 
prices  make  provision  for  the  addition 
of  30  per  cent.  This  will  be  in  the  neigh- 
borhood of  a  15  per  cent,  advance  on  this 
commodity. 

Wire  Nails  Have  Been 
Moved  Up  25c  in  Week 

NAILS. — Standard  steel  wire  nails 
have  been  advanced  during  the  week, 
and  are  now  selling  at  $5  in  certain  sec- 
tions. The  upward  tendency  has  been 
to  the  extent  of  25c  per  100  pounds.  Al 
Toronto,  London,  Hamilton  and  Milton 
the  f.o.b.  price  is  now  $4.95  base,  while 
at  Montreal  the  base  price  is  $5  per  100 
pounds.  The  probable  trend  of  this  mar- 
ket has  been  anticipated  in  these  col- 
umns for  weeks  past.  At  Gananoque. 
Collingwood,  and  Owen  Sound  the  price 
is  also  $5  base.  For  Windsor  and  Walk- 
erville  the  price's  are  $5.02y2  f.o.b.,  fac- 
tory points,  with  freight  allowed  on  car- 
loads. An  advance  of  25c  per  hundred 
in  cut  nails  has  also  become  effective, 
which  advance  was  recorded  last  week. 
At  Toronto  the  base  price  is  now  $4.75. 
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Lawn  Mowers  Make 

Advance  of  20  Per  Cent. 

LAWN  MOWERS.— Another  advance 
of  20  per  cent,  has  been  made  on  the 
price  of  the  lawn  mowers  through  the 
changing  of  the  discount  to  40  per  cent, 
off  list.  Advances  were  recently  made 
in  this  line  of  goods,  and  the  Taylor- 
Forbes  Company  now  announce  addi- 
tional increases  in  their  various  makes, 
applying  to  Daisy,  Star,  Woodyatt  and 
Empress.  The  householder  will  even  find 
it  costs  more  to  cut  his  grass  this  year. 

Steel  Game  Trap 

Prices  Are  Adjusted 

GAME  TRAPS.— By  an  adjustment 
in  the  prices  of  steel  game  traps  slightly 
different  prices  have  become  effective  on 
some  of  the  lines.  Quotations  on  some 
of  the  makes  are  now  as  follows,  which 
are  now  net  prices  instead  of  list  and 
discount  as  formerly: — 

Victor,  with  chain— No.  0,  $1.30  doz.; 
No.  1,  $1.65  doz.;  No.  1%,  $2.45  doz.; 
No.  2,  $3.45  doz. 

Oneida  Jump,  with  chain — No.  0, 
$1.80  doz.;  No.  1,  $2.15  doz.;  No.  1%, 
$3.20  doz.;  No.  2,  $4.65  doz. 

Hawlev  &  Norton,  with  chain — No.  0, 
$2.15  doz.;  No.  1,  $2.50  doz.;  No.  iy2, 
$3.75  doz.;  No.  2,  $5.25  doz. 

Newhouse,  with  chain — No.  0,  $2.90 
doz.;  No.  1,  $3.45  doz.;  No:  1%,  $5.15 
doz.;  No.  2,  $7.60  doz. 

Fence  and  Poultry 

Staples  Go  Higher 

STAPLES,  FENCE  HOOKS.— An  ad- 
vance of  25c  per  keg  has  been  recorded 
in  the  price  of  fence  staples  and  bright 
in  keys  are  now  selling  at  $5.10  per  100 
pounds,  with  the  25-lb.  boxes  at  $5.35 
per  100  pounds.  Galvanized  fence  staples 
in  keys  are  quoted  at  $5.95  per  100 
pounds,  and  in  25-lb.  boxes  at  $6.20. 
Poultry  netting  staples  have  also  been 
moved  to  higher  levels,  and  the  new 
prices  are  no  was  follows: — 100-lb.  ke^s, 
$9.95  per  100  lbs.;  50-lb.  boxes,  $10.25 
per  100  lbs.;  25-lb.  boxes.  $10.35  per  100 
lbs.;  10-lb.  boxes,  $10.75  per  10'0  lbs. 
Pence  hooks  arc  also  25c  per' 100  pounds 
higher,  and  are  now  quoted  at  $5.95  in 
100  lb.  keas,  and  $6.20  in  25-lb.  boxes 
per  100  lbs. 

Range  Boilers  Are  Up; 
Rnamelware  Market  Firm 

RANGE  BOILERS,  ENAMELWARE. 
—An  advance  of  50c  has  been  made  in 
I  lie  price  of  the  standard  30-gallon  ranee 
boiler,    the    new    quotation    now    being 

$10.50    each.         For    the    extra    heavy    30- 

gallon  ransre  boiler  the  price  is  now  $13 
each,  ns  compared  with  $12.50  formerly. 
Enamelware  is  in  firm  market,  and  busi 

ness  in  bath  luhs  and  sinks  has  been 
fairly  good.     The  market  for  pie  iron  is 


high,  with  a  tendency  to  advance,  and  it 
is  anticipated  if  the  situation  continues 
there  will  be  higher  prices  for  cast  iron 
enamelware  as  a  result.  One  firm  re- 
ports their  business  during  the  month  of 
January  this  year  in  enamelware  was 
double  that  of  January  last  year.  Feb- 
ruary gives  promise  of  being  a  better 
business  month  than  the  same  month 
last  year. 

30-gallon   range   boilers,   standard    $10.50 

30-ga'lon  range  boilers,  extra  heavy 13.00 

Bathtubs,   roll-top,   4,   4V2)  5  feet,   24  to 

30   in.    wide    23 .  70 

Bathtubs,  5%  ft 27.30 

Sinks,  roll-top,  18  x  30  in.,  staple 12.15 

Malleable  Fittings 

Due  For  An  Advance 

SOIL  PIPE,  FITTINGS.  — Manufac- 
turers have  advised  dealers  that  the 
price  of  malleable  fittings  have  been  ad- 
vanced from  10  to  15  per  cent.  Whole- 
salers have  not  yet  moved  their  quot- 
ations higher  but  it  is  highly  probable 
they  will  in  the  near  future.  The  dis- 
count on  malleable  fittings  is  now  15 
per  cent,  off  list  and  will  probably  be 
selling  net  list  in  the  not  distant  future. 
The  situation  in  soil  pipe  continues  to 
be  one  of  great  firmness  owing  to  the 
difficulty  manufacturers  are  experienc- 
ing in  getting  the  supplies  of  raw  ma- 
terials and  coke.  Shipments  have  been 
held  up  through  embargoes  and  this  has 
made  manufacturers  reluctant  to  give 
quotations  on  goods  they  were  not  sure 
they  could  deliver.  There  is  a  firm  and 
advancing  market  in  pig  iron,  which 
taken  together  with  the  coke  situation, 
has  led  some  dealers  to  look  for  higher 
prices  in  the  near  future.  Demand  for 
soil  pipe  at  present  is  somewhat  light, 
except  where  it  is  being  used  in  muni- 
tion plants.  Following  are  the  dis- 
counts: 

Discount 
Medium  and  extra  heavy  soil  pipe,  6-inch 

and    under    55% 

S'-inch   soil    pipe 40% 

Mediam   and  extra  heavy  fittings,  6-inch 

and    under    60% 

Malleable    fittings     15% 

fast  iron   fittings    45% 

Black  Sheets  Have 

Been  Moved  Higher 

SHEETS,  PLATES.  —  With  the 
heavy  demand  for  black  sheets  and  the 
recent  firmness  in  the  market  there  has 
been  a  movement  toward  higher  prices 
in  certain  quarters  during  the  week, 
with  the  probability  that  other  dealers 
will  be  quoting  higher  also  in  the  near 
future.  For  the  No.  10  and  No.  12  gauge 
the  low  price  is  now  $6  per  100  pounds 
as  compared  with  $5.60  quoted  last 
week.  Other  sauces  have  advanced  also. 
Quotations  are  'jiven  in  the  current  mar- 
ket columns.  Galvanized  sheets  are  also 
in  linn  market,  with  an  inclination  to 
advance  but  as  yet  no  actual  advance 
being     recorded.      Galvanized     shingles 


and  painted  shingles  held  in  a  firm  mar- 
ket. 

Iron  and  Steel 

Prices  Maintained 

IRON  AND  STEEL.— The  market  in 
iron  and  steel  commodities  held  firm 
without  any  advances  being  recorded. 
There  is  a  continued  good  demand  and 
dealers  state  they  cannot  see  that  the 
top  of  the  market  has  been  reached  as 
yet.    Following  are  the  quotations: 

Common   bar  iron    $   ?  4  OO 

Common   bar   steel    4  25 

Refined    iron    4  25 

Angles,    base    4  75 

Horseshoe    iron    4  25 

Norway    iron     7  50  12  00 

Mild    steel    ....  4  25 

Tire   steel    4  45 

Toe  calk  stee'    4  90  6  00 

Sleigh    shoe   steel    4  50 

Band   steel    4  50  4  75 

Spring   steel    6  00 

Mining   tool   steel    14  00  25  00 

Sheet  cast  steel    25  00  35  00 

Spring    steel    6  00 

Small  Stocks 

Of  Ingot  Metals 

Ingot  metal  stocks  are  exceedingly 
light,  and  there  is  a  good  demand.  Tin 
made  the  greatest  price  advances  during 
the  week.  A  wide  range  of  prices  is 
quoted  between  prices  to  large  and 
small  buyers.  Should  trouble  develop 
between  the  United  States  and  Mexico 
the  metal  markets  may  be  seriously  af- 
fected. The  local  demand  at  present  is 
greater  than  during  the  corresponding 
period  of  last  year. 

COPPER. — Copper  stocks  are  very 
light  and  there  is  a  good  demand.  Sup- 
ples are  scarce  and  the  price  is  nominal 
at  38c  lb. 

TIN. — Owing  to  submarine  activity 
and  the  increased  insurance  rates,  tin 
has  moved  higher.  Stocks  are  light 
locally  and  quotations  range  from  521  L»c 
to  55c  lb. 

SPELTER. — Supplies  are  very  scarce 
locally  and  quotations  ran°e  from  IV-fa? 
quoted  large  buyers  to  16e  lb.  in  small 
lots. 

LEAD. — The  lead  market  continues 
firm.  Prices  quoted  by  inrependents  at 
New  York  range  from  IV9.C  to  2c  lb.  over 
the  "Trust"  price.  Prices  locally  range 
from  12Vac  to  13c  lb. 

ANTIMONY.— The  market  is  quiet 
but  firm,  with  supplies  scarce. .  The 
price  is  35c  lb. 

Aluminum. — Aluminum  is  unchanged 
at  68e  lb. 

PIG  IRON. — The  pis"  iron  market  con- 
tinues very  stron<r  with  verv  little  im- 
provement in  freight  conditions.  The 
difficulty  being  experienced  in  getting 
coke  and  other  raw  materials,  combined 
with  a  shortage  of  labor  is  checking 
furnace  production.  A  lar«e  number  of 
furnaces  in  the  States  are  banked  owing 
to  the  shortage  of  coke,  while  this  ma- 
terial   is    also    increasing   in    cost.      The 
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situation  in   Canada  is   still  acute  with 
no  immediate  relief  in  sight. 

Old  Materials  Again 

Make  Some  Advances 

OLD  MATERIALS.— Advances  have 
been  made  in  a  number  of  lines  of  old 
materials  owing  to  the  strength  in  this 
market.  Tea  lead  is  being  quoted  ^4c 
higher  per  pound,  heavy  lead  pipe  is 
%c  higher,  red  brass  has  advanced  lc, 
while  light  brass  has  declined  y2c  per 
pound.  Heavy  copper  is  quoted  up  lc 
at  29c  per  pound.  There  is  an  under- 
lying strength  to  the  market  for  old 
materials  and  dealers  are  inclined  to 
anticipate  higher  prices.  Demand  is 
very  good.  Following  are  the  prices  be- 
ing paid  by  dealers: 

Per  lb. 

Tea   lead    $  0  06%         

Heavy   lead   pipe   ...'. 0  O&Vi         

Yellow   brass   0  17  

Red   brass   0  22  

Light  brass    0  10  

Heavy   zinc    0  09%         

Heavy   copper    0  29  

Old  oast  iron,  per  torn 16  00  

Stove   plate,   per  ton    14  50  

Old   rubbers,  bouts  &  shoes    0  08%         

()  v  e  r  s  h  oes^  lumbermen's 

rubber    boots    0  06%         

Auto    tires    0  06  

Bicycle   tires    0  03%         ; 

Lead  and  Zinc  Products 
Held  Steady  During  Week 

LEAD  AND  ZINC  PRODUCTS.— 
There  is  a  continued  firmness  in  the 
market  for  lead  and  zinc  products  due 
to  the  firm  position  of  the  ingot  metals. 
Spot  lead  in  the  New  York  market  dur- 
ing certain  days  was  quoted  down 
slightly  but  the  downward  trend  has  not 
been  sufficient  to  affect  the  local  market 
for  the  products.  Following  are  the 
quotations: 

Lead   pipe,   lb $0  16  

Lead   waste   pipe,   lb 0  17  

Lead   traps   and   bends 10%  on  list 

Lead  wool,  lb 0  15  

Lead   sheets,  3  lbs.  sq.  ft 0  15%         

Lead  sheets,  3%  lbs.  sq.  ft...     0  15%         

Lead  sheets,  4  to  6  lbs.  sq.  ft.    0  15  

Cut  sheets,  %c  lb.  extra  and  cut  sheets  to 
size,   lc   lb.   extra. 

Solder,    guaranteed,    lb 0  34  .... 

Solder,  strictly,  lb 0  32%         

Solder,  commercial,   lb 0  31%         .... 

Solder,    wiping,    lb 0  31%        0  32 

Solder,   wire,   lb 0  35  

Zinc  sheets,   per  lb 0  25  

Italian  Hemp  and 

Jute  Sewing  Twines  Up 

CORDAGE  TWINES.  —  Advances 
have  been  put  into  effect  on  Italian  hemp 
sewing  twine  by  the  manufacturers  of 
3c  per  pound  and  on  jute  sewing  twine 
of  iy2c  per  pound.  The  commandeering 
of  supplies  of  jute  in  the  United  King- 
dom has  operated  to  put  a  firmness  in 
the  market  although  it  will  in  all  prob- 
ability not  shut  off  entirely  the  supplies 
that  reach  United  States  and  Canada. 
It  is  pointed  out  by  twine  men  that 
these  supplies  can  still  come  from  India 
by  direct  steamer  to  Boston.  There  is  a 
scarcity  of  the  Italian  hemp,  however, 
owing  to  war  conditions  and  difficulty  of 
obtaining    tonnage.       Some    orders    for 


spring  delivery  of  cordage  are  now  be- 
ing sent  out  in  the  hope  that  it  will  reach 
dealers  in  time  for  the  spring  trade. 
Manufacturers  are  having  increased 
difficulty  in  getting  raw  materials 
through  the  operation  embargoes  and 
shortage  of  tonnage.  Prices  on  binder 
twine    have   not   yet    been   announced. 

Spring  Shipments  of 

Stoves  Going  Forward 

STOVES,  ENAMELWARE.— Manu- 
facturers have  commenced  shipping  out 
goods  that  have  been  booked  for  spring 
delivery  on  oil  stoves  and  oil  heaters. 
There  has  been  a  good  demand  for  these 
and  merchants  are  anxious  to  get  their 
stocks  in  hand  as  soon  as  possible. 
There  is  a  lull  in  the  demand  for  gas 
ranges  at  the  present  time  as  compared 
with  the  heavier  demand  a  short  time 
ago.  Enamelware  is  in  firm  market  and 
sales    are    being    made    readily.      There 


have  been  no  price  changes  during  the 
week. 

Gasoline  and  Coal  Oil 

Advanced  lc  Gallon 

GASOLINE,  COAL  OIL— An  advance 
of  lc  per  gallon  has  been  made  effective 
in  the  price  of  gasoline  and  benzine  and 
coal  oil  during  the  week.  Gasoline  is 
quoted  at  29y2c-30c  per  gallon  and  ben- 
zine at  28V2C-  This  price  for  gasoline  is 
now  lc  higher  than  it  was  at  the  highest 
point  last  year.  With  a  still  heavier 
consumption  anticipated  during  the 
spring  and  summer  months  and  with 
production  holding  about  steady  there 
are  oil  men  who  strongly  assert  that  the 
prices  of  last  season  will  seem  low  in 
comparison  with  those  that  may  prevail 
this  year.  Coal  oil  on  all  grades  has 
been  advanced  lc  per  gallon.  Prime 
Avhite  petrol  is  now  selling  at  14c  per 
gallon,  Royalite,  14c,  Palacine  17c,  Tom- 
poline  15c,  Electroline  18c. 


LONDON    MARKETS 


LONDON,  Mar.  1. — Farmers  in  this 
district  are  commencing  to  buy 
goods  for  their  spring  work. 
Among  the  many  articles  that  are  begin- 
ning to  move  freely  are  sap  buckets  and 
supplies  in  preparation  for  syrup-making 
season  which  is  expected  to  begin  in  the 
not  distant  future.  Business  in  the  dis- 
trict is  seasonably  good  and  collections 
continue  satisfactory.  There  have  been 
advances  in  the  price  of  many  lines  dur- 
ing the  week,  including  nails  and  wire. 

All  Wire  Products 

Advance  2$c  Hundred 

WIRE.  — As  intimated  in  HARD- 
WARE AND  METAL  for  several  weeks 
past  there  was  a  firmness  in  the  wire  pro- 
ducts market  that  pointed  toward  higher 
prices.  An  advance  of  25c.  per  hundred 
pounds  has  become  effective  in  cut  hay 
baling  wire,  hay  wire  in  coils,  smooth 
steel  wire,  wire  bale  ties. 

Baling  Wire  Prices 

According  to  the  new  prices  effective 
on  cut  hay  baling  wire  No.  9  will  sell  at 
$5.50  per  hundred  pounds;  No.  10  at  $5.55, 
No.  11  at  $5.65,  No.  12  at  $5.75,  No.  13  at 
$5.85,  No.  13V2  at  $5.85,  No.  14  at  $6  and 
No.  15  at  $6.25. 

Hay  Wire  in  Coils 

For  No.  13  hay  wire  in  coils  the  new 
price  is  $5.15  per  hundred  pounds,  and 
for  No.  14  the  quotation  is  $5.20,  while 
No.  15  will  sell  at  $5.30  per  hundred 
pounds. 

Smooth  Steel  Wire 

In  the  smooth  steel  wire  the  base  gauges 
of  Nos:  0  to  9  are  now  quoted  at  $5.25. 
with  the  usual  extras  for  the  smalleT 
gauges,  which  are  given  in  the  current 

quotations. 


In  the  wire  bale  ties  the  price  for  No.  12 
is  now  $5.55  per  hundred  pounds,  No.  13 
is  $5.65,  No.  13y2  is  $5.70,  No.  14  is  $5.80, 
No.  15  is  $6  and  No.  16  $6.25.  Oiled  and 
annealed  wire  in  the  No  10  gauge  is  now 
quoted  at  $5.41,  No.  12  at  $5.47  and  No.  12 
at  $5.55. 

Stove  Pipe  Wire  Also  Up 

Stovepipe  wire  is  also  among  the  wire 
products  that  have  been  increased  and  No. 
18  is  now  quoted  at  $6.45  per  hundred 
pounds  and  No.  19  at  $6.95  per  hundred 
pounds. 

Discount  on  Fine  Steel  Wire 

The  price  of  fine  steel  wire  also  has 
been  moved  higher  and  instead  of  adding 
20  per  cent,  to  list  prices  the  new  prices 
make  provision  for  the  addition  of  30  per 
cent.  This  will  be  in  the  neighborhood  of 
a  15  per  cent,  advance  on  this  commodity. 

Wire  Nails  Have  Been 
Moved  Up  25c  in  Week 

NAILS.  —  Standard  steel  wire  nails 
have  been  advanced  during  the  week  and 
are  now  selling  at  $5  in  certain  sections. 
The  upward  tendency  has  been  to  the 
extent  of  25c.  per  hundred  pounds.  At 
Toronto,  London,  Hamilton  and  Milton 
the  f.o.b.  price  is  now  $4.95  base,  while 
at  Montreal  the  base  price  is  $5  per  hun- 
dred pounds.  The  probable  trend  of  this 
market  has  been  anticipated  in  these 
columns  for  weeks  past.  At  Gananoque, 
Collinswood  and  Owen  Sound  the  price  is 
also  $5  base.  For  Windsor  and  Walker- 
ville  the  prices  are  $5.02y2  f.o.b.  factory 
points,  with  freight  allowed  on  carloads. 
An  advance  of  25c.  per  hundred  in  cut 
nails  has  also  become  effective,  which  ad- 
vance was  recorded  last  week.  At  To- 
(Continued  on  page  52.) 
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Canada  Metal  Holds  Fifth  Convention 


Practical  Addresses  to  Salesmen — Prizes    Aggregating  $1,000  Distributed- 
turing  Processes  Explained — Optimistic  Regarding   1917 


-Manufac- 


THE  fifth  annual  convention  of 
The  Canada  Metal  Co.,  was  held 
recently  at  the  head  office,  Tor- 
onto. Representatives  and  managers 
were  present  from  all  parts  of  the 
Dominion. 

W.  G.  Harris,  Jr.,  who  presided  in 
his  opening  address  referred  to  the 
pleasure  it  was  each  year  to  meet  to- 
gether, for  not  only  did  all  become  bet- 
ter acquainted,  but  from  the  exchange 
of  ideas  and   experiences   each  one   was 


W.  G.  HARRIS,  Sr. 

able  to  become  better  acquainted  and 
have  a  much  wider  knowledge  of  the 
lines  manufactured  by   the   firm. 

During  1916  he  continued,  the  com- 
pany made  greater  progress  than  any 
previous  year  in  its  history  and  twice 
during  the  year  has  the  Toronto  fac- 
tory to  be  enlarged  until  there  is  now 
five  acres  of  floor  space  and  every  inch 
fully  utilized  and  in  the  near  future  ex- 
tensions will  be  necessary.  Many  diffi- 
culties were  met  with  during  191(5,  but 
he  congratulated  the  salesmen  on  (lie 
excellent    results  of  the  past  year. 

Practical  Instructions 
To  give  salesmen  an  accurate  knowl- 
edge of  t he  requirements  of  the  plumb- 
ing business,  an  excellent,  address  wafl 
given  by  Messrs.  Rogers  and  Martin. 
Every  item  was  laid  out  on  the  floor 
and     shown     in     its     particular    position 


from  the  outside  of  the  house  to 
the  cellar,  kitchen,  and  bathroom. 
Every  connection  and  fitting  was  on 
view  and  in  its  place  and  undoubtedly 
the  knowledge  gained  by  the  salesmen 
should  prove  immensely  valuable  in  the 
assistance  the  salesmen  can  render  the 
plumber   when   making  estimates. 

Prizes  for  Salesmen 

In  dealing  with  the  report  of  the  sales 
for  the  year  one  of  the  most  interesting 
features  was  presenting  the  prizes  to  the 
salesmen  who  headed  the  lists  in  the 
various  sales  competitions.  In  1911  a 
modest  competition  for  $10  per  month 
was  suggested  and  inaugurated  by  H.  C. 
Crow  and  under  his  supervision  and 
guidance  the  competitions  grew  until  in 
1916  the  value  reached  $i(J00.  These 
competitions  necessitate  the  keeping  of 
most  valuable  records  and  at  the  end  of 
each  year  reports  are  compiled  showing 
in  value  what  each  salesman  has  sold 
in  babbitt  metals,  type  metals,  ingot 
metals,  solders,  plumbing  supplies,  etc. 

For  general  sales  H .  E.  Cameron 
took  first  prize  of  $100  and  D.  L.  Scott 
took  the  second  prize  of  $50. 

In  the  Harris  Heavy  Pressure  Com- 
petition the  first  prize  is  a  gold  watch 
and  chain,  valued  at  $100.  The  honor 
of  presenting  same  fell  upon  H.  C.  Crow. 
In  making  the  presentation  he  pointed 
out    that   this    was   the    most    successful 


competition  ever  conducted  by  the 
company.  In  presenting  the  gold  watch 
and  chain  to  Mr.  Cameron  he  congratu- 
lated him  upon  his  success  and  paid  tri- 
bute to  the  way  in  which  he  had  stuck 
to  it  every  minute  of  the  time  during 
the  past  year. 

E.  Parkin  of  Hamilton,  who  was  sec- 
ond in  the  Harris  Heavy  Pressure  Com- 
petition gave  a  most  interesting  address 
on  Enthusiasm.  This  was  well  re- 
ceived, fully  appreciated  and  loudly  ap- 


H.  C.  CROW. 


W.  G.  HARRIS,  Jr. 

plauded  and  every  one  seemed  to  see 
what  a  fundamental  asset  enthusiasm  is 
to  the  salesmen. 

Babbitt  metals  were  discussed  from 
A  to  Z,  and  under  the  supervision  of 
Mr.  Harris,  Jr.,  many  metallurgical  tests 
were  made  and  illustrations  given  how 
raw  material  was  first  taken  to  the  lab- 
oratory and  from  there  to  the  large 
melting  pots  of  35  tons  capacity.  Then 
followed  the  various  chemical  tests  illus- 
trating the  methods  of  testing  the  alloy 
during  the  melting  period. 

Following  this  came  the  year's  report 
mi  the  babbitt  metal  business  and  when 
the  figures  were  given  out  the  usual 
lightning-  calculator  got  up  and  said  I 
have  been  figuring  out  that  if  we  could 
put  together  all  the  babbitt  metal  sold 
in  1910  it  would  take  a  trainload  of  43 
cars  to  move  it. 

(Continued   on  page  51.) 
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KENNEDY  MACHINISTS'  KIT 

Kennedy  Mfg.  Co.,  Van  Wert,  Ohio, 
is  marketing  the  Kennedy  all-steel  ma- 
chinists' ease.  The  case  is  built  of  steel 
throughout  for  strength  and  durability, 
and  is  claimed  to  be  wearproof,  weather- 
proof, fireproof,  waterproof  and  burglar- 
proof.  Fitted  with  brass  two-key  notch 
lock,  each  case  with  different  keys;  brass 
corners   and   heavy   catches   on   ends   to 


Kennedy  Machinist  Case. 

take  parts  of  greatest  strain;  genuine 
cowhide  handle,  with  steel  core  so  rivet- 
ed it  cannot  pull  out.  Finished  in  three 
coats  leather  black  or  brown  baked 
enamel  which'  will  not  chip,  rub,  or 
easily  scratch  off.  All  drawers  and  ex- 
tra till  und'er  lid  are  lined  with  best 
quality  felt  and  fitted  with  solid  brass 
pulls.  Drawers  reinforced  with  elec- 
trically welded  runners  making  them 
strong  and  rigid.  Each  drawer  runs  on 
separate  tracking.  These  features,  it  is 
said,  prevent  warping,  swelling  and 
changing  shape,  and  enables  drawers  to 
slide  smoothly.  Front  drops  and  slides 
under  lower  drawer  when  open;  fastens 
at  bottom  and  lo'cks  securely  to  upper 
lid  when  closed.  Will  carry  heaviest 
tool  equipment  without  buckling  or 
changing  shape.  Extra  strengthening 
and  corrugation  in  lid.  Electrically 
welded  and  reinforced  throughout.  Cir- 
culars and  prices,  etc.,  will  be  supplied 
upon  request. 


CHINALAC   ENAMEL   COLORS 

Brandram-Henderson,  Ltd.,  Montreal, 
have  added  to  their  line  China.lac  solid 
enamel  colors.  The  makers  claim  that 
this  will  make  a  profitable  addition  to 
the  Chinalac  line  of  products.  The  new 
line  has  a  porcelain-like  finish,  which,  it 


is  claimed,  makes  it  a  desirable  finish 
for  home  use.  The  enamels  dry  with  a 
high  gloss,  possess  deep  tones,  and  are 
suitable  for  woodwork,  bedsteads,  iron 
or  metal  fixtures,  porch  furniture,  etc. 


PERFECTION  WHEEL  TRUING 
GAUGE 

The  American  Spring  Tire  Co.,  No.  30 
West  Lake  Street,  Chicago,  are  manu- 
facturing the  Perfection  wheel  truing 
gauge.  Of  its  needs  and  uses,  they  say: 
"Motorists  who  are  not  posted  on  the 
necessity  of  perfectly  true  alignment  of 
the  wheels  of  a  car  are  often  puzzled  to 
know  win",  under  similar  conditions  as 
to  distance  travelled  and  character  of 
roa'dte,  one  tire  wears  faster  than  an- 
other, or  the  front  tires  wear  faster  than 
those  on  the  rear.  The  expert  knows 
that  this  is  due  almost  entirely  to  faulty 
alignment,  and  will  prescribe  occasional 
tests,  but  this  has  heretofore  been  diffi- 
cult for  even  men  of  experience  to  make 
With  the  Perfection  wheel  truing  gauge, 
it  is  'claimed,  it  is  easy  for  even  the 
amateur  driver  to  test  the  alignment  of 
his  wheels  and  adjust  them  whenever 
necessary,  which  means  the  lengthening 
of  the  life  of  the  tires.  Sometimes  the 
cause  is  the  bending  of  the  axle  by  a 
severe  blow,  or  the  steering  apparatus 
gets  out  of  adjustment  or  demountable 
rims  are  not  on  straight,  or  bearings  be- 
come worn,  allowing  wheels  to  wobble. 
When  this  device  shows  the  wheels  are 
not  running  true,  one  of  these  causes 
will  be  discovered  and  the  wheel  or 
wheels  out  of  order  may  be  quickly  ad- 


Perfection  Truing  Gauge. 

justed.  The  gauge  is  manufactured  of 
cold-rolled  steel,  finely  finished,  with 
fork  ends  of  solid  steel,  with  embossed 
ribs  to  reinforce  the  forks.  A  spring  ar- 
rangement automatically  holds  the 
gauge  tight  against  the  felloe  of  eacli 
wheel. 


STANWOOD  STEP  PLATE 

Stanwood  safety  step  plates,  manu- 
factured by  the  Stanwood  Equipment 
Co.,  Chicago,  are  being  marketed  in  Can- 
ada by  the  Canadian  Fairbanks^Morse 
Co.,  Montreal.  The  makers  claim  that 
the  plates  present  a  safe  foothold,  are  a 
hygienic  necessity,  and  insure  content- 
ment through  cleanliness  to  those  who 
care.  They  will  not  mat  down  or  be- 
come discolored  with  use,  add  to  car  re- 


Stanwood  Safety  Step  Plate. 

tiuement,  and  are  quickly  applied;  per- 
forms the  same  office  for  the  automobile 
that  the  vestibule  mat  does  for  the 
house. 

The  mats  are  made  in  three  types  as 
follows: —   . 

Type  A  Plate — A  nickel-plated  metal 
plate  enameled  gray  (baked  on),  and 
provided  with  longitudinal  apertures, 
through  which  project  24  replaceable 
rubber  segments.  These  plates  are  at- 
tached to  the  running-board  with  nickel- 
plated  brass  machine  screws,  lock  wash- 
ers and  nuts  furnished  with  eac'i  plate. 
Size  of  plate  8%  inches  wide,  11%  inches 
long.  The  plate  projects  only  %  of  an 
inch  above  the  plane  of  the  running- 
board. 

Type  B  Plate — This  type  of  plate  is  a 
duplicate  of  type  A,  except  it  is  enam- 
eled black,  and  is  provided  with  two  re- 
placeable rubber  segments  having  12 
ribs  each. 

Type  C  Plate — A  perforated  metal 
plate  entirely  covered  with  rubber,  which 
is  moulded  with  24  longitudinal  rubber 
ribs  securely  to  the  metal  plate.  This 
plate  is  also  provided  with  screws,  lock 
washers  and  nuts.  Size  of  this  type  of 
plate,  8  inches  wide1,  ll^-j  inches  long. 
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How  Big  Salaried  Men  Are  Made 

Door   of  Opportunity   is   Open,   but   Those   Who   Would 

Succeed  Must  be  Ready  to  do  Two  Full  Days' 

Work  Each  Day. 

By  Frank  A.   Vanderlip,  President  National  City  Bank. 


EDITOR'S  NOTE.— Frank  A.  Vander- 
lip, President  of  the  National  City  Bank, 
was  asked  to  answer  the  following  ques- 
tions : 

What  are  the  opportunities  offered  to 
young  men  in  industrial  and  business  life 
to-day? 

Are  these  opportunities  the  equal  of 
those  which  their  fathers  encountered,  or 
have  difficulties  been  built  up  by  the  great 
development  of  our  industrial  life,  by  the 
aggregation  of  capital  and  the  increase  of 
its  power  through  the  formation  of  cor- 
porations, by  the  keener  competition 
which  characterizes  our  times,  so  that  the 
chances  of  success  are  less  than  in  former 
days,  the  struggle  for  its  attainment 
greater,  the  prize  harder  to  secure,  the 
worth  of  the  individual  more  difficult  to 
demonstrate? 

Mr.  Vanderlip  answered  the  questions 
in  an  article  which  appeared  in  the  New 
York  Sun  and  reproduced  in  part  here- 
with. The  article  should  be  read  by  every 
hardware  salesman. 


YOUNG  men,  you  are  under  no 
handicaps  because  of  the  time 
in    which    your    career    is    placed. 

I  believe  I  can  give  you  the  most  un- 
qualified assurance  of  that.  I  see  the 
situation  from  the  point  of  view  of 
membership  in  executive  committees  of 
important  corporations,  and  if  I  know 
anything  at  all  of  business  and  indus- 
trial corporations  I  believe  that  there 
has  never  been  a  more  insistent  call  for 
well  trained,  energetic  men  of  character, 
ability  and  initiative,  and  that  the 
world  has  never  been  ready  to  pay 
greater  rewards  or  offer  so  many  prizes 
for  especial  distinction  as  is  the  ease 
to-day. 

T  speak  from  a  considerable  experi- 
ence in  the  search  of  men  of  exceptional 
qualifications  to  fill  places  of  great  im- 
portance, and  there  is  no  fact  clearer 
to  me  than  the  fact  that  our  industrial 
and  business  life  to-day  is  rich  beyond 
anything  that  has  gone  before  in  oppor- 
tunity for  men  with  ability,  industry, 
imagination    and    character. 

There  is  a  theory  entertained  by 
i   any  that  we  have  reached  a  time  when 


work  should  be  less  urgent  than  in  other 
days,  when  men  should  have  more  leis- 
ure, that  their  hours  of  labor  should  be 
shorter  and  periods  of  recreation  longer. 
If  you  hope  to  gain  one  of  the  prizes  of 
life  do  not  adopt  that  theory  for  your 
individual  guidance  and  practice.  It 
may  be  true  for  the  man  whose  day's 
work  is  solely  made  up  of  an  expenditure 
of  physical  effort ;  there  never  was  a 
time  when  it  was  less  true  of  the  "man 
who  hopes  to  make  an  intellectual  suc- 
cess   of   life.  . 

I  have  often  said  to  young  men  who 
have  asked  advice  about  their  work 
that  if  they  hoped  for  a  large  measure 
of  success  they  must  make  up  their 
minds  to  do  two  full  days  work  each 
day.  They  must  do  one  full  day's  work 
at  their  regular  appointed  task —  at 
their  job;  to  that  day's  work  they  must 
bring  energy,  a  quick  intelligence  to 
comprehend  not  only  the  details  of  what 
they  are  doing  but  the  relation  of  what 
they  are  doing  to  the  larger  movement 
to  which  their  work  belongs,  and  not 
only  must  they  have  a  desire  to  accomp- 
lish the  stint  of  work  that  will  justify 
their  day's  pay  but  they  must  volun- 
tarily and  vigorously  assume  every 
other  duty  to  which  they  can  lay  their 
hand  in  addition  to  that  stint,  so  that 
they  may  learn  not  alone  the  technique 
of  their  own  task  but  the  technique  of 
the  work  others  are  doing. 

When  they  have  done  all  that,  how- 
ever, they  have  done  but  one  day's  work, 
and  they  have  done  but  half  of  what 
should  be  the  real  measure  of  a  day's 
accomplishment  for  the  man  who  is  de- 
termined to  make  a  distinguished  suc- 
cess. 

I  tell  you  if  you  are  to  secure  one  of 
the  large  prizes  of  success  you  must 
make  up  your  mind  to  adopt  the  theory 
of  the  double  day's  work,  and  when  the 
regular  day's  work  is  finished  you  must 
be  prepared  systematically  to  devote 
some  considerable  portion  of  time  to 
study,   toward   gaining  a  broad   and   in- 


telligent view  in  all  its  large  aspects  of 
the  work  with  which  you  are -engaged, 
toward  making  additions  to  your  stock 
of  general  knowledge,  to  the  under- 
standing of  problems  of  the  day,  to 
your  duties  as  part  of  the  social  organ- 
ization. 

You  will  not  do  that  by  a  quick  scan- 
ning- of  newspaper  headlines  or  a  de- 
tailed study  of  the  baseball  scores;  you 
will  not  do  it  by  any  desultory  and  un- 
planned system  of  reading.  You  will 
only  accomplish  it  in  full  measure  if 
you  have  learned  or  have  natively  im- 
planted in  your  habits  of  systematic 
mental  -application,  the  intelligence  to 
lay  out  definite  courses  of  study  and 
the  strength  of  purpose  to  adhere  to 
them. 

Now  just  one  more  thought  in  regard 
to  those  qualities  which  make  for  ma- 
terial success.  To  forget  yourself  is 
more  important  than  to  remember  any 
single  thing  you  have  ever  learned  in 
your  lifetime. 

Do  not  worry  about  your  personal  re- 
lation to  a  piece  of  work,  but  give  the 
deepest  attention  and  consideration  to 
the  execution  of  that  piece  of  work. 
Never  mind  whether  you  have  what  you 
regard  as  your  full  share  of  it;  never 
mind  whether  you  are  getting  what  you 
feel  to  be  your  full  measure  of  credit ; 
have  the  single  purpose  of  getting  the 
work  done,  of  seeing  that  every  proper 
means  is  employed  to  do  the  work  bet- 
ter than  it  has  been  done  before,  and 
forget  yourself,  the  .credit  you  will  re- 
ceive, the  relation  you  personally  occupy 
toward  the  work,  and  if  you  will  do 
that  I  2'ive  you  my  word  you  will  have 
accomplished  for  yourself  the  greatest 
good. 

"Integrity,  honesty  of  purpose,  good 
character  are  the  foundations  upon 
which  success  must  depend.  You  may 
hear  stories  of  gains  that  have  been 
made  by  unfair  means,  by  sharp  prac- 
tices, by  shrewdness  that,  only  just- 
keeps  within  the  law;  but  those  gains 
are  not  success,  and  in  so  far  as  yon 
will  establish  a  reputation  for  honor,  in 
so  far  as  you  put  sound  character  into 
your  work  and  never  try  to  reach  a  goal 
by  a  short  cut  that  means  some  loss  of 
your  own  self-respect,  you  will  lay  a 
substantial  foundation  for  real  success. 

This  is  not  a  mere  preachment;  it  is 
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one  of  the  most  practical  suggestions 
that  I  could  give  you  out  of  the  years 
of  experience  that  I  have  had.  For  just 
mere  practical  shrewdness  in  the  way  of 
advice  by  which  to  reach  position  and 
secure  reward  there  is  no  observation 
that  I  could  make  that  would  be  of  more 
use  to  you  than  one  that  I  once  heard 
to  the  effect  that  God  had  somehow  so 
fixed  the  world  that  a  man  can  afford 
to  do  about  right. 

We  are  in  a  time  when  there  is  going 
on  much  readjustment  in  regard  to  our 
views  concerning  business  ethics,  con- 
cerning natural  laws  affecting  the  distri- 
bution of  wealth  and  the  varying  pro- 
portion that  different  classes  are  entitled 
to  in  that  distribution.  It  is  a  time 
when  there  is  great  criticism  of  the 
established  order;  when  there  are  many 
new  theories  of  how  the  powers  of  gov- 
ernment should  be  exercised.  These 
days  are  fruitful  in  the  birth  of  hopeful 
plans  for  giving  equality  of  opportunity, 
easier  conditions  of  life,  a  wider  dis- 
tribution of  prosperity  by  the  magic  of 
legislation. 

Now,  I  tell  you  that  there  is  no  new 
political  economy.  There  is  no  novel 
arrangement  of  society  which  will  per- 
mit you  to  succeed  otherwise  than  by 
the  exercise  of  those  same  qualities  that 
have  brought  success  in  other  genera- 
tions. But  you  are  entering  active  life 
at  a  time  when  sound  judgment  and 
serious  purpose  must  be  brought  to  the 
testing  of  an  endless  number  of  legisla- 
tive schemes,  to  the  making  of  political 
decisions  that  will  be  of  the  greatest 
moment. 

Educated  men  in  accepting  the  same 
rights  of  citizenship  that  uneducated 
men  accept  assume  a  far  greater  weight 
of  responsibility.  It  is  the  duty  of  the 
educated  man  to  study  with  intelligence 
the  political  questions  of  the  day,  to 
form  opinions  of  his  own  rather  than 
to  accept  the  dictum  of  others,  to  be 
an  intelligent  guide  to  those  whose 
minds  have  been  less  well  prepared  to 
form  intellectual  judgments. 

With  us  a  majority  controls  actions, 
and  the  view  of  the  majority  tends  to 
usurp  the  control  of  public  opinion.  Do 
not  fall  into  the  easv  habit  of  taking 
your  opinion  from  majorities.  You  have 
been  given  the  equipment  and  you  now 
have  the  duty  imposed  upon  you  of 
thinking   for  yourselves. 

If  I  have  been  able  to  make  myself 
clear  to  you,  you  will  have  seen  that 
I  believe  that  in  one  word  is  encom- 
"•  passed  the  law  of  material  success, 
the  scope  of  your  duty  to  society,  the 
measure  of  your  responsibility  to  citi- 
zenship.    That  one  worl  is  service. 

Make  up  our  mind  to  serve.  It  is 
service  that  receives  reward;  it  is  by 
service,    forgetful    of    self-interest,    ser- 


vice for  the  sake  of  accomplishment, 
that  you  will  gain  the  greatest  material 
rewards.  It  is  by  service  to  society, 
by  recognition  of  rights  more  sacred 
than  any  that  are  personal  to  yourself, 
that  you  will  gain  an  attitude  toward 
life  rich  in  permanent  satisfactions. 
■  It  is  by  intelligent  service,  free  from 
self-interest,  in  the  political  activity  of 
your  time  that  you  will  justify  the 
great  gift  of  citizenship  which  has  been 
bestowed  upon  you. 

@ 


CANADA  METAL  HOLDS  FIFTH 
CONVENTION 

(Continued  from  page  48.) 

Explanation  of  Terms 

For  weeks  before  the  convention  sales- 
men are  asked  to  send  in  questions  and 
to  illustrate  how  the  salesmen  are  en- 
couraged to  educate  themselves  thor- 
oughly in  their  lines,  the  following 
questions  which  were  submitted  may 
prove  interesting : — 

1.  What  do  we  mean  by  specific 
gravity  and  describe  how  to  figure  same, 
giving  an  example? 

2.  How  to  determine  the  Brinell 
hardness  of  metals. 

3.  What  is  the  Electro-Magnetic- 
Method  of  determining  the  hardness  of 
metals. 

4.  What  is  the  Scleroscope? 

These  subjects  were  taken  up  and 
fully  dealt  with  by  H.  C.  Crow,  and 
examples  were  given  of  how  to  ascertain 
the  specific  gravity  of  metals  or  any 
other  substance  which  is  insoluble  in 
water. 

The  different  departments  of  the  fac- 
tory were  visited  and  so  as  to  give  a 
wider  and  better  knowledge  of  the  goods 
manufactured  the  salesmen  were  allowed 
to  see  the  actual  making  of  lead  traps, 
lead  bends  and  lead  pipe,   etc. 

In  demonstrating  the  manufacture  of 
sheet  lead,  the  pis  lead  was  first  ex- 
hibited, melted  and  made  into  large 
slabs  which  were  transferred  to 
the  rolling  department  and  sheet  lead 
was  made  in  all  sizes  and  lengths  up 
to  7  ft.  8  in.  in  width  and  50  ft.  in 
length  and  bv  comparison  they  were 
then  taken  to  the  finer  rolls  for  making 
tin   and   lead  foils. 

Under  the  guidance  of  Mr.  Harris,  Jr., 
a  tour  of  insnection  was  made  to  the 
shell  forging  nlant  whi^h  has  onlv  been 
operating  a  few  months.  Here'  thev 
were  shown  the  full  nrncess  of  manu- 
facture from  the  steel  bilMs  to  the  steel 
shell  (in  the  roueh')  readv  for  the  ma- 
chinist., It  was  evnlained  that  shortly 
12000  per  dav   wiH   be  the  outnut. 

Later  Mr.  Harris.  Jr.,  renlied  to  such 
questions  as  what  is  Tobin  bronze, 
Muntz  metal.  Monel  metal,  Pewter  me- 


tal and  Brittania  metal.    He  dealt  very 
fully    upon    these    subjects. 

Mr.  Harris,  Sr.,  President  and  foun- 
der of  company  was  unavoidably  absent 
at  the  opening  of  the  convention  but 
when  he  arrived  gave  an  address  on  the 
duties  of  a  salesman  and  his  connection 
with  the  firm.  He  dealt  in  detail  with 
the  true  meaning  of  the  connection  and 
necessity  of  real  combination  of  field, 
office  and  factory.  Looking  at  one  of 
the  signs  on  the  wall  he  pointed  out 
what  a  great  help  it  would  be  to  each 
one  if  they  would  dwell  upon  what  it 
said,  viz:  "What  I  can  do,  I  ought  to 
do— What  I  ought  to  do— I  will  do," 
and  to  those  who  know  the  President's 
compelling  personality  it  will  readily  be 
admitted  that  when  he  spoke  of  putting 
the  punch  into  one's  business  he  only 
advised  doing  what  he  has  always  done 
and  as  he  declared,  "It  is  putting  the 
Punch  there  that  has  built  up  this 
organization. 

The  Convention  broke  up  with  the 
usual  votes  of  thanks.  In  dismissing 
the  visitors,  Mr.  Harris,  Jr.,  hoped  that 
all  had  derived  some  greater  knowledge 
from  the  meeting,  and  that  they  could 
go  out  with  the  same  conviction  that  he 
had,  that  1917  would  be  another  great 
year  for  Canada.  His  reasons  for  his 
conviction  were: — Ontario  is  busy, 
Ontario  is  a  producer;  Her  factories 
working  to  capacity,  cannot  keep  pace 
with  the  demands;  New  factories  are 
being  built;  New  industries  are  being 
established;  The  whole  Province  pul- 
sates with  the  dynamic  energy  of  trem- 
endous  commercial    achievements. 

Canada,  it  was  pointed  out  is  making 
colossal  strides  in  manufacturing.  To- 
day Canada  is  recognized  as  a  factor  in 
world  commerce.  Canada  is  now  export- 
ing at  the  rate  of  $173.00  per  capita,  as 
compared  with  $63.00  per  capita  in  the 
United  States.  Canada's  total  exports 
are  more  than  one-fifth  of  the  United 
States  total.  Three  years  ago  Canada 
had  an  adverse  trade  balance  of  $310,- 
000.000.  To-dav  she  has  a  favorable 
balance  of  over  $367,000,000.  This 
means  that  in  1913  Canada  was  buying 
abroad  at  the  rate  of  $86.00  r.er  capita 
and  was  selling  at  the  rate  of  $47.00  per 
eanital.  But  in  1916  Canada's  sales 
abroad  equalled  $132  00  per  capita, 
while  buying  remained  unchanged  at 
$86. 00  per  capita.  Canada's  net  gain  in 
foreign  commerce  alone  in  this  period 
is  over  $677,000,000  or  about  $85.00  per 
capita.  Ontario  products  *nore  than 
one-half  of  Canada's  manufactures. 


Pease  Foundry  Co.  have  opened  a 
Montreal  office  and  salesroom  at  324 
Beaver  Hall  Hill.  The  new  branch  will 
be  under  the  management  of  T.  J.  Car- 
lind. 
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ronto  the  base  price  is  now  $4.75,  London, 
$4.70,  and  Montreal,  $4.70,  with  no  equali- 
zation of  freights. 

Fence  and  Poultry 

Staples  Go  Higher 

STAPLES,  FENCE  HOOKS.— An  ad- 
vance of  25c.  per  keg  has  been  recorded  in 
the  price  of  fence  staples  and  bright  in 
kegs  are  now  selling  at  $5.10  per  100 
pounds,  with  the  25-lb.  boxes  at  $5.35 
per  hundred  pounds.  Galvanized  fence 
staples  in  kegs  are  quoted  at  $5.95  per 
'hundred  pounds  and  in  25-lb.  boxes  at 
$6.20.  Poultry  netting  staples  have  also 
been  moved  to  higher  levels  and  the  new 
prices  are  now  as  follows :  100-lb.  kegs, 
$9.95  per  100  lbs.;  50-lb.  boxes,  $10.25 
per  100  lbs.;  25-lb.  boxes,  $10.35  per  100 
lbs.;  10-lb.  boxes,  $10.75  per  100  lbs. 
Fence  hooks  are  also  25c.  per  hundred 
pounds  higher  and  are  now  quoted  at 
$5.95  in  100-lb.  kegs,  and  $6.20  in  25-lb. 
boxes  per  100  lbs. 

Steel  Game  Trap 

Prices  Are  Adjusted 

OAME  TRAPS.— By  an  adjustment  in 
the  prices  of  steel  game  traps  slightly 
different  prices  have  become  effective  on 
some  of  the  lines.  Net  quotations  on  some 
makes  are  now  as  follows: — 

Victor,  with  chain. — No.  0,  $1.40  doz. ; 
No.  1,  $1.65  doz.;  No.  iy2,  $2.45  doz.;  No. 
2,  $3.45  doz. 

Oneida  Jump,  with  chain. — No  0,  $1.80 
doz.;  No.  1,  $2.15  doz.;  No.  V/2t  $3.20 
doz.;  No.  2.  $4.65  doz. 

Hawlev  &  Norton,  with  chain. — No.  0, 
$2.15  doz.;  No.  1.  $2.50  doz.;  No.  V/2, 
$3.75  doz. ;  No.  2.  $5.25  doz. 

Newhouse,  with  chain. — No.  0,  $2.90 
doz.;  No.  1,  $3.45  doz.;  No.  V/2,  $5.15 
doz.;   No.  2,  $7.60  doz. 

Lawn  Mowers  Make 

Advance  of  20  Per  Cent. 

LAWN  MOWERS.  -Another  advance 
of  20  per  cent,  has  been  made  on  the  price 
of  the  lawn  mowers  through  the  changing 
of  the  discount  to  40  per  cent,  off  list. 
Advances  were  recently  made  in  this  line 
of  goods  and  the  Taylor-Forbes  Company 
now  announces  additional  increases  in 
their  various  makes,  applying  to  Daisy, 
Star,  Woodyatt  and  Empress. 

New  Prices  on  Coaster  Wagons 

New  prices  have  been  announced  for 
the  auto  wheel  coaster  wagons.  No.  00, 
solid  wood'wlieel,  are  now  quoted  at  $1.55 
each  ;  No.  01 ,  spoke  wheel,  $2.90  each  ;  No. 
1,  $3.55  each;  No.  2,  $3.85;  No.  3,  $4.30; 
No.   1,  $1.80. 

Linseed  Oil  Steady 

There  lias  been  00  change  in  the  (trice 
of  linseed  oil  during  the  week,  quotations 
being  still  made  in  1   to  2  barrel  lots  at 


$1.40  per  gallon  for  raw  and  $1.43  for 
boiled,  with  3  to  5  barrel  lots  at  $1.39  for 
raw  and  $1.42  for  boiled  and  6  to  9  barrel 
lots  at  $1.37  for  raw  and  $1.40  for  boiled. 

Turpentine  Holds 

Although  there  has  been  a  weakness  in 
the  primary  market  the  local  market 
prices  have  not  been  altered  and  is  sell- 
ing at  the  time  of  writing  at  81c.  per  gal- 
lon in  single  barrels,  80c.  in  2  to  4  barrels 
and  88c.  per  gallon  in  5-gallon  lots. 

White  Lead  in  Oil  Unchanged 

There  is  a  very  light  sale  of  white  lead 
in  oil  at  present.    Prices  during  the  week 
wevc  unchanged  at  $15  per  hundred  in  ton 
lots  and  $15.30  in  less  than  ton  lots. 
Putty  Prices  Firm 

Although  there  has  been  no  change  in 
putty  the  price  is  firm  at  the  recent  ad- 
vance. Standard  in  100-11).  drums  is 
quoted  at  $3.85  per  100  lbs.,  and  in  25- 
lb.  drums  at  $3.95.  Pure  putty  is  quoted 
80c.  per  hundred  higher. 

Advance  in  Axle  Grease 

An  advance  has  been  made  effective  in 


the  price  of  Mica  axle  grease  and  3-lb. 
tins,  one  dozen  to  case,  are  now  selling  at 
$2.50  per  dozen  and  in  cases  of  two  dozen 
at  $2.40  per  dozen.  One-pound  tins,  4 
dozen  to  case,  are  now  quoted  at  $10.50 
per  gross. 

Liquid  Glue  Higher 

New  prices  announced  on  Lepage's 
liquid  glue  make  provision  for  higher 
prices  in  the  larger  sized  tines.  In  the 
1-oz.  bottle,  2-oz.  bottles  and  x/%  gill  tins 
there  has  been  no  increase,  but  in  the 
larger  sizes  the  prices  are  as  follows, 
all  of  which  provide  for  an  advance :  1 
gill  tins,  $2.10  doz.;  V2  pint  tins,  $3.38;  1 
pint  tins,  $5.25  doz. ;  1  quart  tins,  $8.44 
doz.;  y2  gallon  tins,  $15.75  doz.;  1  gal- 
lon tins,  $30  doz. 

Pocket  Cutlery  Up  10% 

A  further  advance  has  been  made  in 
Rodger's  pocket  cutlery  of  10  per  cent. 
This  advance  follows  one  made  within 
recent  weeks  on  table  cutlery  and  pocket 
knives. 


WINNIPEG  MARKETS 


WINNIPEG,  March  1.— Predictions 
of  the  various  jobbers  as  to  the 
amount  of  business  which  would 
be  handled  during  February  have  come 
true  and  the  result,  though  not  fully  as- 
certained, show  substantial  increases  over 
former  records.  Business  in  sight  for 
March  is  good  and  will  undoubtedly  show 
very  satisfactory  returns. 

Higher  Prices  On 

Many  Lines 

The  various  markets  show  little  change 
for  the  week,  but  it  will  be  noticed  that 
prices  have  been  issued  on  Paris  Green 
and  revised  quotations  are  in  order  for 
soft  and  chilled  shot,  annealed  wire,  bale 
ties  and  black  wire  cloth.  The  new  prices 
are  in  all  instances  higher  than  those 
formerly  ruling  and  mark  new  high  levels 
throughout. 

It  is  several  weeks  since  any  advance 
has  been  recorded  in  the  price  of  soft  or 
chilled  shot,  but  the  new  prices  now  in 
effect  show  a  decided  increase.  Although 
present  prices  on  loaded  shells  are  ex- 
tremely high,  further  advances  in  shot 
and  powder  are  almost  sure  to  affect  this 
line  also  and  it  would  be  well  for  retail- 
ers to  cover  for  this  year's  requirements 
at  present  prices.  Quotations  now  pre- 
vailing on  shot  are  as  fallow: 

Per  cwt.,  soft,  $17;  chilled,  $18.50; 
Buck,  S.S.G.,  $17.80;  28  ball,  $18.20. 

For  some  time  prices  prevailing  on 
screen  wire  cloth  from  Winnipeg  have 
been  less  than  Eastern  quotations  and 
only  now  since  new  contracts  have  had  to 
be  made  is  a  change  put  forward  To- 
day's price  on  black  wire  cloth  is  $3  per 


100  ft.  in  100-ft.  rolls ;  $3.10  per  100  ft.  in 
50-ft.  rolls,  representing  an  advance  of 
50c.  over  former  quotations. 

Another  increase  of  25c.  per  100  lbs. 
is  now  in  effect  on  bale  ties  and  annealed 
wire.  New  prices  based  on  this  increase 
are  as  follows: 

Annealed  wire,  per  100  lbs. :  9,  $5.95 ; 
10,  $6;  12,  $6.15;  14,  $6.30;  15,  $6.45;  16, 
$6.60. 

Bale  ties  14  ga.,  single  loop,  Winnipeg, 
$6.70;  head  of  Lakes,  $6.30,  per  100  lbs. 

Paris  Green,  Shovels, 

Scoops  Advance 

The  advanced  prices  now  being  quoted 
on  Paris  Green  are :  %  lb.  packages,  51c. 
lb.;  1  lb.  packages,  49c.  lb. 

Through  these  columns  last  week  we 
mentioned  that  revisions  in  the  prices  of 
shovels,  spades  and  scoops  were  likely  to 
be  made  at  any  time  and"  we  now  an- 
nounce a  direct  increase  in  scoops  with 
revisions  on  shovels  and  spades  for  the 
finish.  Full  polished  shovels  and  spades 
now  take  a  net  extra  of  75c.  per  doz.,  and 
half  polished,  50c.  per  doz. 

The  revised  quotations  now  ruling  on 
the  different  lines  of  grain  scoops  are: 

Black  Cat  and  Crescent,  per  doz.:  4, 
$11.25 ;  6,  $1 2 ;  S,  $12.75 ;  10,  $13.55.  Moore 
&  Jones,  4,  $12.45;  6,  $13.15;  S,  $13.85; 
10,  $14.55. 

Paint  Products  Firm; 

Lamp  Chimneys  Higher 

Markets  still  hold  firm  on  linseed  oil 
and  no  further  change  has  been  recorded 
during  the  week.     The  present  situation 
(Continued   on    page  56.) 
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Bristles   Converge   to  the 

Centre 

Boeckh's  "Steel  Grip"  Rubber  Set  Paint 
and  Varnish  Brushes 

Practical  painters  are  demanding  a  brush  that  is  constructed  so  that 
the  Bristles  converge  to  the  centre  as  shown  in  Cut  A.  Painters  have 
learned  from  experience  that  this  converging  to  the  centre  produces 
an  elastic  and  resilient  action  that  makes  it  easy  to  spread  paint 
evenly  and  easily. 

Cut  B  shows  the  type  of  brush  that  has  the  spreading  ten- 
dency, found  more  or  less  in  brushes  made  with  a  straight 
or  flat   sided   ferrule. 

"Steel  Grip"  ferrule  construction  entirely  overcomes  this 
spreading,  besides  in  "Steel  Grip"  Rubber  Set  brushes 
the  bristles  are  held  so  firmly  and  fast  that  they  simply 
cannot  come  out. 

"Steel  Grip"  Rubber  Set  Brushes  wear  longer  and  are 
most  economical  to  use. 

The  Boeckh  Bros,  Co.,  Ltd. 

TORONTO,  CANADA 


Cut  B 


Customers  Come  Back 


n|  and  Forth  TqYgur, 
Store  jF0k3&&* 
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Jamieson's 

Pure  Prepared  Paints 


It  is  the  satisfaction  given  by  the  quality  and  the  readiness  of  Jamieson's 
Paints  that  builds  up*  this  steady  patronage.  Let  your  store  be  the 
"Mecca"  for  customers  who  arc  satisfied  with  this  paint. 

Our  dealer  proposition  will  interest  you.    Let  us  tell  you  about  it. 

R.  C.  JAMIESON  &    Co.,    Limited,    Montreal,   Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WEEKLY  PAINT  MARKETS 


MONTREAL 

MONTREAL,  March  1.— Tenden- 
cies of  the  paint  market  this 
week  are  all  towards  firmness. 
There  is  no  department  of  the  industry 
which  does  not  find  conditions  if  any- 
thing rather  more  difficult  commercially 
than  those  prevailing'  last  week.  There- 
fore, predictions  of  advancing  prices  for 
all  paint  products  are  considered  in  or- 
der even  by  the  most  conservative  minds 
in  the  trade  circles  of  the  city,  and. 
while  no  man  will  readily  commit  him- 
self to  announce  that  paint  prices  are 
actually  going'  to  advance  within  any 
stated  time,  there  is  every  hint  that  ad- 
vances are  at  present  being  considered, 
and  the  responsibility  for  this  state  of 
affairs  is  wholly  and  solely  with  the  mar- 
kets for  raw  materials. 

No  Market  For 

Linseed  Oil 

LINSEED  OIL— It  is  a  token  of  love 
in  these  days  to  have  a  little  ilinseed  oil 
to  sell  to  a  friend  at  the  topmost  pos- 
sible price.  This  is  no  fiction,  not  even 
mild  exaggeration.  Only  the  best  busi- 
ness friends  of  those  who  have  any  lin- 
seed oil  above  their  actual  industrial  re- 
quirements are  favored  to  the  extent  of 
an  occasional  delivery  of  one  barrel  of 
linseed  oil.  Only  one  or  two  firms  are 
able  to  oblige  even  to  that  trifling  ex- 
tent, and  the  price  asked  for  linseed  oil 
so  disposed  of  in  one  barrel  lots  only, 
and,  as  a  matter  of  courtesy  at  tlhat,  is 
in  the  neighborhood  of  the  nominal  fig- 
ures given  below,  which  are,  as  will  be 
noted,  above  the  figures  similarly  men- 
tioned last  week.  The  fact  is  that  there 
is  no  real  market  for  linseed  oil  at  'pres- 
ent in  Montreal.  One  leading  member 
of  the  paint  manufacturing  business 
.circle  said  on  the  date  of  writing: 
"Tihere  is  no  linseed  oil  for  sale  in  Mont- 
real; none  in  Canada,  T  do  believe.  If 
We  want  to  buy  linseed  oil  in  quantities 
to-day  we'd  have  to  •_>(>  |,o  England  or 
the  United  States  for  it.*"  As  a  matter 
of  passin,?-  mention,  prices  as  quoted  in 
U.  S.  trade  journals  for  linseed  oil  are 
awav  under  these  quoted  nominally  now 
ii   Montreal.     II   is  reported  thai   there 

are  quantities  of  flaxseed  awaiting  trans- 

uoHalioN  in  the  elevators  at  Fori 
William,  one  estimate  putting  the 
amount   al   400.000  bushels  over  the  hV 

of  last    \ ear  al   t his  l ime.     Within 


ten  hours  of  the  arrival  of  a  consign- 
ment in  Montreal  crushers  could  have 
the  oil  persuaded  from  the  seed,  so  that 
the  question  of  supply  of  linseed  oil  to 
refresh  a  thirsty  market  is  only  a  mat- 
ter of  time  and  transportation.  Prices, 
however,  are  very  likely  to  rule  very  firm 
even  after  the  seed  begins  to  come  East 
again. 

Linseed  Oil — In  1  bbl.  lots  only — Raw 
$1.40 ;  boiled,  $1.42y2. 

Above  quotations  refer  to  the  paint 
trade  particularly,  but  one  large  hard- 
ware store  in  Montreal  was  willing  to 
quote  for  linseed  oil  at  the  rate  of: — 
1  bbl.  lots— Raw,  $1.37;  boiled,  $1.40 
(subject  to  2  per  cent,  off  and  30  days). 

Turpentine  Slightly 

Firmer  in  Tendency 

TURPENTINE.— There  ist  not  a  great 
eagerness  on  the  market  to  sell  turpen- 
tine at  present.  Something  about  the 
oil  situation — due  to  the  extreme  difficul- 
ties in  which  linseed  oil  is  laboring  per- 
haps— has  induced  a  feeling  of  reluct- 
ance on  the  part  of  holders  to  dispose  of 
turpentine  in  any  lar°e  amounts.  Prices, 
however,  are  still  normal,  and  not  nom- 
inal, as  in  the  case  of  linseed  oil.  Tin- 
market  for  turpentine  is  firm,  and  re- 
ports from  Savannah  at  time  of  writing 
were  towards  slightly  greater  firmness 
in  sight.  Fallowing  quotations  are  found 
on  the  market  similar  to  those  mentioned 
last  week,  and  it  may  be  noted  that  the 
low  quotation,  though  still  found  on  the 
market,  is  not  considered  likely  to  main- 
tain under  present  conditions  of  firm- 
ness: 
Turpentine.  Per  Imp.  gal. 

1    bbl.    lots    77-80-84.- 

2'A  bbls 76-79-83c 

5-10    bbls 75-78-82c 

White  Lead  in  Oil 

Prices  Precarious 

WHITE  LEAD  IN  OIL— White  lead 
in  linseed  oil  is  holding  on  to  firm  prices, 
according  to  the  recent  advance,  and 
though  the  tide  of  market  trend  to  firm- 
er levels,  still  for  both  metal  and  oil  is 
very  strong,  the  product,  has  so  far  re- 
mained steady  at  the  quotations  of  las! 
week.  Almost  any  day  might  see  a 
Cihange,  however,  Eor  the  metal  is  still  in 
firmest  market  lone,  and  the  meta!  mar 
kef  is  most  nrecariousU'  leanins  toward;; 
exciting  things,  should  America  come 
inlo  the  war,  and  the  oil  is,  as  mention- 


ed, positively  off  the  market.  The  manu- 
facturers are  reluctant  to  advance  prices 
without  giving  the  market  time  to  mend 
its  ways,  but  markets  in  the  present  war- 
times have  a  way  of  "mending"  their 
ways  by  making  moves  to  still  higher 
levels.  Quotations  are: 
White  Lead  in  Oil.  Per  100  lbs. 

In  1  ton  lots $14.80 

In  5  ton  lots    14.50 

Less  than  tons 15.10 

Advances  May  Come 

Soon  in  Mixed  Paints 

MIXED  PAINTS— Should  mixed 
paints  advance  shortly  no  one  need  be 
surprised.  The  market  for  metals  and 
the  market  for  oil  have  been  in  such 
condition  of  late  that  it  is  merely  a  mat- 
ter of  observation  and  figuring  to  pre- 
dict advances  in  mixed  paints  unless 
some  rapid  and  totally  unexpected 
changes  occur.  It  is  known  that  ad- 
vances are  contemplated  by  paint  manu- 
facturers at  present,  but  the  matter  has 
not  reached  the  stage  of  definite  an- 
nouncements yet.  It  may  be  that  some 
manufacturers  of  paints  are  still  reluc- 
tant to  follow  the  market  for  raw  ma- 
terials aloft,  even  at  risk  of  much  small- 
er profits,  perhaps  actual  losses.  The 
present  time  is  not  ideally  guited  to 
making  advances  in  mixed  paint  prices, 
and  Canadian  manufacturers  have  al- 
ways had  consideration  for  customers 
and  fair-play  quite  as  much  at  heart  as 
perfection  of  product,  and  increase  of 
business.  These  factors  complicate  the 
situation,  as  will  be  apparent  to  all  in 
touch  with  the  trade. 

Glass  is  Advanced; 

Putty  is  Very  Firm 

GLASS  AND  PUTTY.— Glass  is  cost- 
ing more  in  Montreal  to-day  than  it 
could  be  purchased  for  last  week,  the 
extent  of  the  advance  being  in  accord- 
ance with  the  United  States  advances. 
hut  not  closely  calculated  out  in  all  de- 
tails as  yet.  Montreal  glass  merchants 
are  watching  Toronto  markets  for  glass 
in  anticipation  of  advances  there  also, 
I  his  having  a  bearing  on  the  Montreal 
situation  to  some'  extent.  Putty  prices 
are  still  as  quoted  last  week',  hut  the 
market  is  firm  to  the  point  where  firm- 
ness indicates  almost  the  prediction  of 
further  price  advances.  The  linseed  oil 
trouble  and  the  sreat  shortage  of  whit- 
ing are  responsible.     Bulk  putty  in  casks 
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DOLLARS 

AND  SENSE 

'Ite§isterte//t/ie  Story 


There  is  no  proof  more  convincing  than  that  which 
represents  a  steady  stream  of  Cash  Sales. 

Your  register  will  tinkle  merrily   and   often  if  you  are 
selling 


BH 


♦» 


English 
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70%  Pure  White  Lead 
.  •,  \  Tvrnp  30%  Pure  White  Zinc 
JrTlLlPl  1    100%  Pure  Paint 

The  Paint  With  a  Reputation 

for  people  know  it,  and  want  it  in  preference  to  all  others. 
This  is  not  surprising  when  you  consider  the  formula  fol- 
lowed in  its  manufacture  as  shown  above.  It  is  the  ideal 
combination  to  secure  maximum  covering  capacity,  greatest 
penetration  and  endurance. 

Follow  the  line  of  least  resistance  and  concentrate  on 

B-H  "ENGLISH"  PAINT 


LIMITED 


Montreal 


Halifax 


St.  John 


Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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is  quoted  at  $3.10  per  hundred  pounds. 
The  other  packages  and  quantities  in 
proportion,  as  previously  reported. 

Shellac  Market  Shows 

A  Decided  Firmness 

SHELLAC— Prices  of  shellac  are 
showing'  strong'  tendencies  to  advance 
from  week  to  week  now  while  the  Brit- 
mbargo  on  the  exportation  of  this 
product  from  India  maintains.  New 
York  reports  shrinking  supplies,  and  the 
local  stocks,  while  reasonably  large,  are 
not  being  drawn  upon  very  readily  to 
supply  needs  of  retail  trade.  Prices 
rans'e  still  from  $2.65  for  orange  and 
$2,90  for  white  per  gallon  to  $3.35  and 
$3.50  respectively.  Information  f¥om 
New  York  notes  the  fact  that  Great 
Britain  has  taken  80  per  cent,  of  avail- 
able ship  space  for  Government  needs, 
and  predicts  further  firmness  in  shellac 
likely  to  last  some  time. 


TORONTO 

TORONTO,  March  1.— There  have 
been  several  ears  of  flaxseed  reach 
Toronto  during  the  week  and  this 
will  afford  a  slight  measure  of  relief  in 
the  linseed  oil  situation.  However,  it  is 
not  looked  upon  as  sufficient  in  quantity 
to  affect  the  market  or  make  any  easier 
feeling.  Mixed  paints  are  all  in  firm 
market  and  some  paint  men  are  positive 
in  their  opinion  that  prices  will  go  higher. 
Turpentine  held  in  a  steady  market  dur- 
ing the  week,  in  the  face  of  an  anticipated 
decline. 

Some  Flaxseed  Arrives 

But  Oil  Prices  Firmer 

\A  NSEED  OIL. — Although  several  cars 
of  flaxseed  reached  Toronto  during  the 
week  after  a  considerable  period  when 
supplies  have  been  shut  off.  This  is  not 
taken  by  linseed  oil  men  to  mean  that 
there  will  be  a  free  movement  of  seed 
from  the  West  from  this  time  forward, 
as  there  is  no  intimation  by  the  railroads 
as  yet  that  there  will  be  a  free  movement 
of  seed.  Those  closely  in  touch  with  the 
Linseed  oil  situation  assert  that  even  if 
there  should  be  large  quantities  of  seed 
supplied  to  the  crushers,  and  even  if  the 
price  of  flaxseed  should  drop  consider- 
ably below  present  figures,  there  is  small 
prospect  of  a  drop  in  linseed  oil  for  some 
little  time.  It  is  pointed  out  that  the 
export  of  oil  cake  is  entirely  shut  off  and 
with  the  domestic  demand  for  this  com- 
modity decreased  with  the  approach  of 
spring  grass,  there  must  necessarily  be 
Inn  prices  for  oil  to  compensate  for  the 
of  the  market  for  the  oil  cake.  Flax- 
seed in  the  Winnipeg  market  held  rc- 
tnarkably  steady  during  the  week,  there 
being  only  1'|  of  a  cent  variation  from 
the  close  of  Thursday  of  last    week  as 


compared  with  the  close  on  Wednesday 
of  this  week,  the  prices  for  the  respec- 
tive days  being  $2.53*4  and  $2.53V2.  In- 
spections of  cars  of  flaxseed  were  fairly 
heavy  during  the  week,  no  less  than  80 
cars  having  passed  through  the  inspec- 
tor's hands  at  Winnipeg.  Prices  of  lin- 
seed oil  locally  inclined  to  firmer  levels. 
Where  quotations  were  made  last  week 
at  $1.35  in  single  barrel  lots  to  customers 
the  price  has  been  increased  to  $1.40. 
The  lowest  quotation  secured  in  the  mar- 
ket was  $1.39  for  single  barrels  of  raw. 
Crushers  report  a  good  demand  for  oil, 
but  supplies  are  very  limited  with  which 
to  meet  it. 

Baw.  Boiled. 

Per  gal.  Per  gal. 

1  to  2  barrels.  .   $1.39-$1.40     $1.42-$1.43 

3  to  5  barrels -1.39        -1.42 

6  to  9  barrels -1.37       -  1.4C 

Turpentine  Prices 
Maintained  During  Week 

TURPENTINE.— Owing  to  the  uncer- 
tainty of  arrival  of  additional  supplies  of 
turpentine  this  factor  entered  into  the 
market  to  arrest  for  a  time  at  least  the 
downward  trend.  A  decline  is  antici- 
pated as  soon  as  dealers  can.  see  that 
further  supplies  are  going  to  get  into  this 
market.  In  the  primary  market  there 
was  little  of  interest  during  the  week,  ex- 
cept that  none  of  the  old  crop  turpentine 
was  offered  for  sale.  At  the  present  it  is 
estimated  the  holding  of  turpentine  in 
the  three  primary  points  of  the  south  are 
76,000  casks.  Following  is  the  range  of 
quotations :  % 

Per  Imp.  Gallon. 

1  barrel  lots $0.77-$0.81 

2  to  4  barrels  0.76-  0.80 

5-gallon  lots   0.82-  0.88 

White  Lead  Held 

Steady  During  Week 

WHITE  LEAD  IN  OIL.— There  was  a 
slightly  easier  feeling  in  the  primary 
market  in  pig  lead  during  the  week  which 
resulted  in  lower  prices  being  quoted 
there.  The  movement  was  not  sufficient 
to  make  material  difference  in  the  price 
of  white  lead  in  oil.  There  is  a  disposi- 
tion to  look  upon  the  present  price  of 
white  lead  in  oil  as  somewhere  near  the 
top  of  the  market.  Consumption  is  being 
greatly  curtailed  through  the  high  price 
and  there  is  fear  that  should  the  prices  go 
higher  the  demand  may  be  shut  off  en- 
tirely. In  ton  lots  the  commodity  is  quot- 
ed at  $15  per  hundred  pounds  and  in 
small  lots  at  $15.30. 

Mixed  Paints  Are 

In  Still  Firmer  Tone 

MIXED  PAINTS.— There  is  a  disposi- 
tion to  look  for  higher  prices  in  mixed 
paints  among  some  of  the  paint  dealers. 
They  point  out  that  with  the  firm  position 
of  linseed  oil  and  the  high  price  for  white 
lead  in  oil  that  higher  prices  seem  highly 


probable.  Orders  continue  to  come  in 
quite  satisfactory  for  spring  delivery,  the 
demand  for  mixed  paints  being  reported 
good.  ^ 

WINNIPEG  MARKET  REPORTS 

(Continued  from  page  52.) 
is  affected  considerably  by  the  embargo 
in  the  States  and  tho  quotations  are  still 
being  made,  jobbers  and  manufacturers 
are  anticipating  a  shortage.  This  may  re- 
sult in  higher  prices,  which  with  the  re- 
cent advances  in  white  lead  will  un- 
doubtedly affect  the  price  of  mixed 
paints.  To-day's  prices  on  linseed  oil 
are: 

Per  gal.,  bbl.  lots:  raw,  $1.35;  boiled, 
$1.38. 

Turpentine  remains  firm  with  demand 
normal  and  no  present  word  is  available 
of  a  possible  shortage.  Quotations  re- 
main as  for  the  past  few  weeks,  namely : 

85c.  per  gal,  bbl  lots ;  88c.  per  gal.,  y2 
bbl.  lots;  90e.  per  gal.,  5  gal  and  1  gal. 
lots 

Advances  have  been  made  effective  in 
the  price  of  lamp  chimneys,  the  follow- 
ing quotations  now  being  best  available : 

A,  8  doz.  case,  75c.  doz.,  $5.50  case;  A, 
4  doz.  cases,  75c.  doz.;  $2.85  case;  B,  6 
doz.  cases,  90c.  doz.,  $4.85  case. 

Another  revision  is  noticeable  in  Yale 
&  Town  Co.  products  which  affect  chest 
locks,  wardrobe  locks,  night  latches,  etc. 
New  prices  on  night  latches,  with  which 
the  average  retailer  is  familiar,  are  as 
follows : 

Yale  night  latches,  per  doz.:  No.  42, 
$26.40 ;  No.  042,  $24.75 ;  No.  44,  $30.10. 

Hinges,  Clout  Nails, 

Set  Screws  Higher 

Hook  and  strap' hinges  have  advanced 
in  price  and  all  sizes  are  now  quoted  at 
8c  per  lb. 

New  prices  have  been  issued  on  Pen- 
berthy  valves  and  the  following  quota- 
tions go  into  effect  at  once.  It  will  be 
seen  that  all  lines  of  Compodisk  advance, 
but  present  prices  on  the  regrinding  will 
be  maintained  for  some  time  at  least: 

Compodisk  Angle  and  Globe  Valves, 
each:  1/4,  $1;  %,  $1.10;  V2,  $1-45;  %,  $2; 
1,  $2.50;  1V4,  $3.60;  1V2,  $4.95;  2,  $7.90. 

Compodisk  Hor.  Check  Valves,  each: 

%,  -$i;  %,  $i-io;  V2,  $i.i5;  %,  $i.70;  1, 

$2.35;  iy4,  $3.25;  V/2,  $4.50. 


PAINT    SALESMAN 

WANTED 

to  represent  us  in  the  Eastern 
Townships,  Excellent  opportunity 
for  first-class  man.  Preferable 
that  applications  be  made  in 
writing,  stating  experience,  age, 
etc. 

BRANDRAM-HENDERSON,  LTD. 
MONTREAL 
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Why  Berry  Brothers ' 
brands  mean  bigger 
varnish  business 
for  you 

ONE  of  the  many  practi- 
cal reasons  why  Berry 
Brothers'  made-in-Canada 
Varnishes  are  in  such  wide 
demand  is  their  uniformity. 
Their  quality  is  always 
high  grade  and  never  varies. 

The  earned  reputation  for 
quality  and  uniformity  has 
established  in  the  mind  of 
the  buyer  a  feeling  of 
implicit  confidence  in  our 
label. 

This  is  a  valuable  sales- 
making  asset  for  all  dealers 
handling  Berry  Brothers' 
products. 

Write  for  price  list  and  interesting 
dealers'  proposition. 

BERRY  BROTHERC 
I  <INCOR.ro     It.    /kt      CI'      >  1« 

forld's  LargestVarnish  Makers  VJ 

Established  1858 

WALKERVILLE,  ONT. 
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Current  Market  Quotations 

4 

These  price's  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25% ;  C.  B.  Caps,  20%  ;  22  short, 
blark,  22  long  black;  "22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesmok.  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
"V&%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60%;  shot 
cartridges,  same  as  ball;  brass 
ahot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash   in  30  days. 

"Dominion"  Loaded  Paper 
Shells  •'Crown"  Black  Powder, 
10%  on  list ;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Kegal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

AMERICAN    AMMUNITION, 
List    Prices. 
Subject   to   2%%    discount. 
B.B.    caps,    $3.50    per    M.  ;    B.B. 
caps,  concave  ball,  $-1.40;  22  short, 
$5;  22  long,  $fi;  22  long  rifle,  $7; 
22  short  simokele.ss,  $5.35;  22  long 
smokeless,     $7.50j     22     long    Title 
smokeless,   $8.75    per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless— .'{OH  Winchester 
$32.75  per  M. ;  303  Savage,  $72.25 : 
302  Biitisli.  $05:  go  Winchester 
■Pfdal,  $72.25;  38-55,  Winchester, 
$<6;  401  Winchester  self-loading 
$70    per    M.  s 

Primers— Nos.  1,  1V2  nnd  2%, 
$3.60:  Xns.  1  and  2  (100  in  box  I 
$8.80:  Nos.  i-\V.  1%-W,  2'/.-W 
and  3-W.  and  new  4."  5.  and  *5U. 
100  In  box,  $3.80:  Berdan  Nos  1 
l'/2.  2  (250  In  box).  $;:.C0:  Beninn 
Nos.    1.   1V2.   2    (100  in   box),  $3.80. 

Shot,  standard;  100  lbs..  Toron- 
to. $1150:  Montreal.  $14.25:  net 
extras,  as  follows,  subject  to 
cash  discount  only:  Chilled. 
$1.50:  buck  nnd  ocai,  80c;  No  "8 
ball.  $120  per  100  lbs.;  bags  ies« 
than  25  lbs.:  y2o  per  lb.:  f.o.h. 
Montreal,  Toronto,  Hamilton. 
London,  St.  John  and  Halifax 
freight    equalized. 

Auger  bits 

Standard  Lint  Prlees  per  dozen. 
11/16....$  6.00  12  !<;....$  7.00 
4/1(1....  5.00  13/10..  8  25 
■"";•■•■  5.00  14/16....  8  25 
B/16....  5.00  15/10....  0  50 
7/10....  6.00  in/10. ...  9  SO 
B/16....  r,  00  IS/16....  0  60 
'■>  16....  6  00  20/16... .  11  00 
iii  io....  c.OO  21-11...;  in. no- 
li 16...  .  7  00 


Discounts  from  Standard  List 
prices: 

Common,    C5%. 

Ford's   Auger   Bits.   30   and    10%. 
Irwin   Auger  Bits,  30  and  5%. 
Gilmour   Auger   Bits,   60%. 
Rockford  Auger  Bits,  50  and  10% 

P.O.B.  Toronto,  Montreal, 
Loudon   and    Hamilton. 

AXES 

Single  Bit,  doz 8  50    11  00 

Double   Bit   14  00    16  00 

Boys'    Axes    700      800 

Hunters'    Axes    5  75      7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices    range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra   Quality,  30,  5%. 
Standard   Quality,  40%. 
Side   Lace   Leather,  lb..$1.35-$1.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.65 

BELLS     (FARM) 

C   x   40  lb 2  00 

B   x  50  lb. 3  60 

Ax   75  lb 4  75 

BOLTS   AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  20%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

5%. 
Machine    Bolts,    %    in.    dia.    and 

smaller.   20%. 
Machine   Bolts,   7-16   in.   dia.   and 

larger,  10%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  10%. 
Sleigii    Shoe    Bolts,    7-16   In.    dia. 

and  larger.  5%. 
Coach   and    Lnsr   Screws,   30%. 
Skein   Bolts.   10%. 
Square  Head   Blank  Bolts,  10%. 
Bolt   Ends,   10%. 
Plow    Bolts.    10%. 
Elevator   Bolts,   15%. 
Fancy   Head    Bolts.  10%. 
Shaft    B"1ts    ($3    list).    10%. 
Sten    Bolts,    large    head    ($3)    list. 

10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,  net  list. 
Stove    Rods,    per    lb.,    0%c. 
Stove   B'Mts.      55%. 
Tire   Bolts.   40%. 

F.O.B.  Toronto.   Montreal.   Lon- 
don   and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb..  0  10V2 
BRASS  Per  lb. 

Spring,    sheets.    8    in.    wide. 

up   to  20  gauge   0  00 

Rods,  base  V>  to  1  In.  round  0  55 
Tubing,  seamless  base  ....  0  5T 
Tubing.   Iron    pipe  size,   1   in. 

base      0  54 

Copper    I. PS 0  68 

BARS    (Clothes) 

3   sections,   4   ft.,   doz 5  50 

3   sections,  5   ft.   doz 0  $0 

3  sections.  6  ft.,  doz 8  20 

BOILERS    (Rnnge> 

30- gal.    Standard     1(1  5(1 

80-gnl,   extra   heavy    13  00 

BOARDS,    BAKE  Per  doz. 

No.  1—18  ln.x24  In 7  00 

No.  2—18  In.x28  In 7  60 

No.   3-20  In.x30  In    «  00 


BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   Ins.,    doz...  18  00 

Cork   covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 

Folding,   per   doz 3  60 

BOARDS.    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen   $1  75 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe    2  75      3  05 

Original   Globe    3  00      4  25 

Newmarket    King    4  25 

Diam'd    King    (Glass)   4  50 

Western    King    (Enamel)..       4  75 

Wood,    double   faced 1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    840    25% 

No.  800   20  &  5% 

No.    838    25% 

No.    808    25% 

No.    804    30   &    5% 

Nns.   802,   842.    844    30% 

Nos.   810   and    814 15.5% 

Nos.   820   and   910    30% 

F.O.B.  Toronto,  Montreal,  Lon 
don.   Hamilton. 
Chicago   Spring  Butts — 
Chicago  Spring  Hinges.  10%. 
Triplex   Spring   Hinges.  40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (0000),    45, 

Chicago   Premier    (4000),   25%. 
Chicago   A.iax    (3000),   25%. 
Chicago   Fire   Station.    List. 
Lavatory     Door    Hinges,    20,    10, 

ry2%. 

Chicago  Screen  Door  (2000),  50%. 
Chicago    Screen    Door    (3000),    25, 

5%. 
Non-Hold      B.iek      Screen      Door 

Steel,  40.  20%. 

F.o.b.    Chicago. 
CANS 

For     discount     on      milk      and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  %  in.,  $7  80:  5-10  in.. 
$0.90;    %    in-j    jffi.    7.16    ln->   $7(;5. 

%   in.,  $7.45;   %   in.,  $7.25:   %   in., 
$7.15:   %    in..  $7:   1   in..  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: Vi  in..  $13:  5-10  in..  $11.10: 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in..  $9.85:  %  in.  $0.05:  V,  in.. 
$9.50:   %   in..   $9.35:  1   In.,  $0.20. 

Fire  Welded— 7-16  in.,  $6;  V- 
in..  $f,:   %   in..  $0:   •%   in.,  $6. 

B.B  B.  Crane  Chain— i/i  in..  $9 
per  100  lbs.:  5-16  in..  $8:  %  in.. 
$7.20:  7-16  in.,  $7.20:  V,  in..  $7.20: 
%  in..  $7.20:  %  in..  $7"0:  cow- 
ties.  25%:  trace  chains.  25%:  dog 
ehains.  37V>%:  halter  chains. 
37%%:  tic-out  chains.  67%%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $0:  No.  1.  $9:  No.  2.  $10:  No. 
3.  $11:   No.  4.  $13:   No.  5.  $10. 

List  prices  power  churns: — No. 
0,  $11:  No.  1.  $11:  No.  2.  $12: 
No.  3.  $13:   No.  4.  $17:   W  5.  $20. 

Discount  of  30C„  f.o.h.  Toronto. 
Hamilton,  Fergus,  London.  SI. 
Mar  vs. 

Discount  of  27%%  f.o.b.  Mont 
real,   Ottawa,   Kingston. 

St.    .Tolm,     Ml,    25%,    out    °f 

sto'll 


CHOPPERS.      FOOD 

Universal    (doz.)—  London 

No.  0   $14  40      $13  SO 

1    17  40        16  80 

2   20  40        19  80 

3   25  £0        24  60 

CLOTHES    LINE     (Galvanized) 
No.  Per  M.  ft. 

17,  7-strand.  100-ft.  lengths.  .$6.40 
17,  7-strand,  50-ft.  lengths..  6.60 
IS,  6-strand,  100-ft.  lengths..  4.95 
IS,  6-strand,  50-ft.  lengths...  5.15 
19,  6-strand,  100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60 
COPPER  Montreal   Toronto 

Casting   ingot,   see   wecklr    report 

Bars,   %  to  2  in 55  00    53  00 

Plain    sheets.    1-1    oz.. 

14x28  in.,  14x60  in.  55  00    53  50 
Copper  sheet,   tinned. 

14x00.    14    oz 60  00    54  25 

Copper    sheet,     plan- 
ished,   14x60    base.  64  00    60  00 
Braziers'      in      sheets. 

6x4    base    55  00    52  00 

COMBS 

Curry  combs,   list,   plus   10%. 

CORD    (SASH) 

No.   6,   lb o  46% 

No.    7,    lb 0  45% 

Nos.   8,  9,  10,   12    0  45 

CANADA    PLATES 

Prices  nominal. 

Montreal  Toronto 
Ordinary,   52   sheets..  7  00      7  90 
All  bright,  52  sheets.  7  75      8  15 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    .    6  25         7  50        7  50 
60    . .    6  50         7  75         7  75 
CHARCOAL  TIN   PLATES 
M.L.S.    and    Famous —        Per  box 

IC,  20x28  base   $22  00 

IX,   20x28  base    26  00 

IXX,   20x28   base    30  00 

IXXX,   20x2S   base    34  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX.  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base.  56  sheets  12  00 
IXXX,  20x28  base.  56  sheets  14  00 
CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C.    20    x    28.    112    sheets,    200 
lbs..   $16.50:   216    lbs..   $17.50. 
COKES,  AMERICAN 
Bessemer   Steel  — 

41x20   I.C|   base   9  50 

20x2S  I.C.,   double   box 19  00 

CLOCKS 

Big    Ben     2  40 

Good    Morning,   each    1  05 

CROWBARS,  5%   to  6c  per  lb. 
DRILLS 

Bit    Stock    Drills,   45%. 
Rd.    Shk..   40%. 
Wood    Drills.  20%. 
"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I   X,  14  x  20  base   12  05 

I   X  X,  14  x  20  base 12  90 

ENAMELWARE 

See    prices   under   heading   Wares. 

etc. 
FILES    AND    RASPS. 

Discounts    below    apply    to    list 
of  Nov.  1,   1S99.  % 

Great    Western,    Amet 60,2% 

Kearney    &    Foot.    Arcade.  60 

,T.    Barton    Smith    Eagle....  60 

Dlsston    Brand    50 

Ynlean    Brand    60 

Globe     60 

Nicholson     50 

Hlarl;     Diamond     50     I 

I  'elta    Ft  ics    40,  5 

F.O.B.  Toronto,   Montreal.   Lon- 
don  and   Hamilton. 


March  3,  1917. 


HARDWARE    AND    METAL 


59 


Quality  Fruits  and  Vegetables  Command 
High  Prices.  This  Will  Create  an  Increased 
Demand  for  S-W  Quality  Spray  Products 


which  means  increased  sales  and  profits  to  the  dealer  who  is 
prepared  to  supply  this  demand,  and,  [incidentally  help  him  sell 
spraying  outfits  and  sundries. 

Among  the  high  quality  S-W  Spray  Products,  none  will  prove-  more 
popular  this  season  than 


The  Arsenate  of  Calcium  Insecticide 

Because  Calpoiso  has  been  proved  by  some  of  the  best  authorities 
on  spraying  in  Canada,  to  be  the  proper  material  to  use  with  Lime 
Sulphur  or  Bordeaux  Mixture  to  obtain  best  results. 

Calpoiso  is  in  dry  powdered  form,  does  not  clog  the  sprayer  nozzles, 
does  not  deteriorate,  remains  well  in  suspension,  adheres  well  to  the 
leaf,  does  not  freeze,  and  being  a  dry  product  there  is  a  considerable 
saving  in  freight. 

These  facts  and  many  others  having  been  extensively  advertised  to 
all  orchardists  and  farmers  in  Canada  will  create  a  large  demand  for 
Calpoiso.     Are  you  prepared  to  meet  it  ? 

Ask  us  about  the  5-  W  Agency  Proposition. 


The  Sherwin-  Williams  Co. 

of  Canada,  Limited 

PAINT,    VARNISH    &   COLOR    MAKERS 

LINSEED         OIL  CRUSHERS 

MONTREAL,     TO  RONTO,     WINNIPEG,     VANCOUVER, 


_0  N  DON  ,     E  NG. 


Head  Office  :     MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     2  15 

Under  40  lbs 2  45 

Mounted   No.  115,  each 7  00 

Bi-Treadle,   each    6  75 

HALTERS    (SNAP   AND    RING) 

Doz. 
Russet  rope  shank,  1  in...$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.    ...     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

H4  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1V4  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross(  $21.60;  9-16  in.. 
$32.50. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  OO 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
bandies  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
and  peavie  handles  25%;  maple 
cant  hook  and  peavie  handles, 
35%;  all  hickory  neokyokes. 
heavy  team  oval  and  round  -whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes.  heavy  team  oval  and 
round  wMflfletrees  25%;  ash  car- 
riage neckyokes  25%;  ash  and 
hickory  carriage,  buggy  and 
democrat  vvhiffletrees  35%:  twin 
neckyokes  40%;  chisel  and  file 
handles  40%;  Pearson  hnrse 
pokes  35%;  dictator.  Champion 
and  Climax  horse  pokes  30%; 
wood  bow  rake  25%;  wire  bow 
rike   30%. 

F.o.b.    St.   Thomas.    London, 
Strath  roy. 

HANGERS,   BARN   *    PARLOR 

Atlas.   No.  0   (j  (55 

Atlas.   No.  1   8  03 

Atlas,    No.    2    g  go 

SI  earns,   4   in c,  70 

Stearns,  5  in 9  25 

Perfect,   No.  1    10  45 

Perfect,    No.   1%    12  00 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   hanegrs.    doz 7  00 

Steel  track,  1%  in n  75-7  00 

HEATERS    (OIL) 

Perfection  No.  120.  N.P..  ea.$8  35 
Perfection  No.  130.  N.P.,  ea.  8  75 
Perfection  No.  128,  Jap.,  ea.  3  2." 

HINGES.    TEE    AND    STRAP 

List  Prices. 
Heavy  strap  Tee 

<«nch    »3  00  $2  55 

5-Inch    8  70  3  20 

8,nch    4  00  3  60 


8  inch  5  40  4  10 

10-inch  960  730 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject   to   discount   of  30   and 
5%   off  list. 

Light.                        Strap.  Tee. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.    prs...     1  70  1  50 
8  in.,  doz.  prs...     2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%   off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per  100  lbs...   7  00 

Over  14  in.,   per  100  lbs 6  50 

Extra    hooks    for    above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,  per  lb 6% 

F.  O.  B.  Toronto,  London,  and 
Hamilton.  Montreal. 

HOOKS,  GRASS  English 

Canadian       Pox 

No.  2,   per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,   per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.90; 
No.  1  and  smaller,  $5.15;  show 
pattern,  No.  2  and  larger.  $5.15: 
No.  1  and  smaller,  $5.40;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger.  $5.35:  No. 
1  and  smaller,  $5.60:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4  ',$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25;  toe  weight  steel  shoes,  all 
sizes,   No.   1  to  4.  $7.7-". 

Toecalks  Standard.  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $2: 
No.  2  and  larger,  $1.90;  "Sharp" 
No.  2  and  larger,  $2.10;  "Sharp" 
No.  1  and  smaller,  $2.  Tut  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%   for  full   reels,  500  ft. 

F.o.b.  Toronto   and    London. 

HAT   AND   COAT   HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON   AND*  STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 3  40  4  00 

Refined   bar  steel 4  25 

Refined     iron,     per 

100    lbs 3  65  4  40 

Angles    base   4  75 

Horseshoe  iron,  per 

100    lbs 3  65  4  25 

Norway   iron    10  25  7  50 

Mild    steel    4  30  1  25 

Band    steel    4  30  4  50 

Sleigh   shoe  steel..   4  30  4  50 

Tire   steel    4  50  4  45 

Toe   calk   steel   5  20  I  90 

Mining    tool     steel, 

per   lb 0  13'/2     0  15 

Sheet   cast  steel,  lb   0  25 

Spring    steel     6  00  6  00 

IRON,    TINNED 

72x30  up   to  24  gauge,   case 

lots    16  50 

772x30,  26  gauge,  case  lots.   17  00 

Less   than    case,   25c   per    I00   lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per    set     1  15 

Mrs.   Potts,    No.   50,   nickel- 
plated,   per   set    1  30 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 
3,   4  and  5  lbs 8  50 

Sad    irons,    plain,   6   lbs.    up  6  50 

Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    ....  3  20 

Canadian       Beaty       Electric- 
Irons,  each   3  00 

Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faul  tless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy   ...  27c  ft. 

Hercules,   extra  heavy    . . .   30e  ft. 

Mechanic,  extra  heavy   ...  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.   Iron   Bound.   4-8  ft... 26c  ft. 

B.T.   Iron  Bound,   16  ft...  41c  ft. 

B.T.    Iron    Bound,    IS    and 
20    ft 50c  ft. 

B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension      24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36    ft 19c  ft. 

40  to  44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56   to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 

twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied    -with     supporting    legs     ai 

three   times   the   price. 

Single   and    Fruit    Picking, 

10  ft.   to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don.  Montreal.   Stratford.   Fergus. 

LANTERNS  Per  doz. 

Short     Globe,     doz 8  fio 

Jumbo,    doz 10  00 

•Tap'd    Dash,    doz 1125 

Search     Das;h.    doz II  75 

Searchlight,    No.    20,    doz...   19  50 

All   brass    24  75 

Little    Bobs    1  75      2  35 

Copper,  well  japanned,  doz.  14  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   blast,  short   0  65  0  75 

Cold   blast    0  75 

Oold  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London.  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb.  No.  2.  per  doz.  1  55 

Steel  Thumb,  No.  3,  per  doz.  2  10 

Steel  Thumb,  No.  4.  per  doz.  3  70 

Barn  Door,    No.    5,    per   doz.  2  10 

Barn  Door,    No.   9.    per   doz.  3  20 

LEAD 

Pig.    see    weekly        Mont'l  Tnr'to 
report.  Lb. 

Lead  wool   0  16      0  15 

Sheets,    3    and    3V> 
lbs.   so.,    ft 0  17      0  15"| 

Sheets,    4-6    lbs.    sq. 

ft 0  16       0  15 1; 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    9  00 

Dowswell     j 9  00 

Noiseless     15  50 

Hamilton    11  00 

Snowball     15  00 


Momentum    16  50 

New  Century,  style  A 16  50 

New   Century,   style  B 18  00 

Playtime,   engine   drive 19  50 

Ideal   Power    28  00 

Seafoam,    electric    102  00 

Seafoam,  engine  drive   44  00 

New   Idea,  eiectric    134  00 

Sunshine    8  50 

Popular,   No.   1   9  50 

Economic    11  50 

Champion    17  00 

New    Excell-Ali    18  00 

Blue   Bell,   without   stand..  16  50 
Puritan  Water  Motor  Wash- 
er,  complete    28  00 

Hydro,     One     Tub,     engine 

drive    45  50 

Li  w    pressure   water   motor 

washer,   each    30  00 

Connor    ball-bearing,    with 

rack    IS  50 

I  X  L   IS  50 

Gem    16  50 

Winner,    plain    13  5u 

Connor    Improved    9  00 

Jubilee    8ffl 

Canada  First   19  00 

■  Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal    13  50 

B.T.  Ideal  Power  15  00 

B.T.   Ideal   Water   Motor...  25  40 

B.T.   Cyclone   12  50 

B.T.    Vollmar,    No.   2    13  00 

B.T.  Vollmar,  No.  3   14  00 

Forest  City,  engine-driven.  40  00 
Forest   City,   electric    92  00 

Discount    on    B.T.    Goods    45%. 

F.o.b.  London,  Ont.  On  ship- 
ments of  three  or  more  washers, 
freight  equalized  on  Kingston, 
Ottawa.  Toronto,  Hamilton  and 
St.  Mary's. 

MALLETS  Per  doz 

Tinsmiths',  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,  doz 160 

Cast  head  mops,  doz 1  40 

Crescent,   doz 1  75 

Crank  -wringing,  do* 6  00 

NAILS 

List  adopted  July  10,  1812. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  .  $1  3  inch...  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  Inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.   ..40c        4V4    inch.     ..   5c 

2  inch.  .  .30c   ■    5  inch.  base. 
2%  Inch.  .  .30c        5%    inch.    base. 
2%  Inch.   ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25c  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton,  $4.95  base. 

Freight  equalized  on 
above  points. 
F.   O.   B.   Montreal,  Gananoque, 
Colllngwood,    and    Owen    Sonne:, 
$5  base. 

Freight  equalized  on 
above  points. 
Windsor,  Walkervllle,  F.   O.   B., 
factory     points,     carload     freight 
allowed,    $5.02%, 

Cut  Nails  —  Montreal,  $4.70 
base;  Toronto,  $4.75  base;  Lon- 
don. $4.70;  Hamilton,  $4.75.  No 
equalization   of   freights. 

Miscellaneous  wire  nallt,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  I/ondon. 
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RAMSAY'S  CARRIAGE  AND  WAGON  PAINTS 


EARN  DIVIDENDS  WHILE  WAITING  FOR  SPRING 

Dividends  for  Dealers:    RAMSAY'S  Carriage  and  Wagon  Paints. 
Dividends  for  Customers :    Well  Painted  Carriages,  Wagons  and  Farm 

Implements  protected  with  RAMSAY'S  PAINTS. 

A.  RAMSAY  &  SON  CO.,  MONTREAL 

In  Business  75  Years.  Branches:   TORONTO  and  VANCOUVER 


MURESCO 


REGISTERED 


16  Beautiful 
Tints  for  Wall 
and  Ceiling 
Decor  at  ion  s 


The  Ideal  Wall  Finish 

Moore's  Miiresco  stands  unequalled  by  any  other  preparation 
of  its  kind — it  has  won  the  good-will  of  the  public  by  solid 
quality  and  the  good  word  of  dealers  who  have  put  their 
reputation  behind  it. 

Muresco  not  only  makes  more  material,  but  will  work  better,  go  farther, 
and  produce  a  uniformly  clear  and  beautiful  effect.  It  has  satisfied  the 
demands  of  the  most  critical  decorators  and  delighted  the  householder. 

Use  Muresco  as  a  leader  to  establish  a  foundation  for  the  sales  of  your  other 
lines. 

Let  us  quote  you  Muresco  prices. 
Muresco  gives  you  a  generous  profit.  - 

Benjamin  Moore  &  Co. 

West  Toronto,   Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  lbs. 

No.   3    $19  25 

No.    4    9  25 

No.   4%    8  00 

No.    5    4  25 

No.    6    4  00 

No.    7    3  75 

No.    S    3  75 

No.    9    3  50 

No.    10    Z  50 

No.    11    3  50 

No.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
in    larger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing  nails-,  American,  large 
head,  keg,  $7.70. 

NETTING  POULTRY 

List   prices   per   roll    of  50   lineal 

yards.    Adopted    March,    1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...   9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...   14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesb  and  20  ga.  wire  ) 
24  inch. . .$10.50  36  inch. . .$15.00 
30  inch...   12.75 

(%  Inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,   30,   10%   off  list. 

Montreal,   30%   off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    206O    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  1O0  lbs. 

Best    (American)    $20.75-$21.0O 

U.S.    Navy    (American)     ...   20  00 

Clipper,    TJ.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers    (spun)    $8.00-$S.50 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol    0  15     0  14 

Royallte    0  15      0  14 

Palaclne  0  18     0  17 

Lampoline    0  15      0  14 

Bleetroline    0  18      0  17 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   0  35      0  36% 

Paraffine    0  24      0  19% 

XXX   Machine    0  25%  0  22 

Fuel    Oil,    bbls 0  13V4  0  12% 

Fuel    oil,    tank   cars  0  11%  0  10% 
OLD   MATERIALS 

Tea  lead,  8%c  lb. 

Lead,    ln-avy,    pipe,   etc.,  9%c. 

I'|-.'i    -,    J  ellow,    17r ;    red,    'S^r. 

Brass,  light,  10c  lb. 

Zinc,   heavy,  !)'/,,(■  lb. 

Copper,  heavy,  29o  lb. 

Old    casl    iron,   $lfl   per   ton. 

Stove    plate,  $14.50  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%c  Hi.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6'/2p 
lie;  .•iiitn  tires,  etc.,  (;<•;  bicycle 
tires,    3%c. 

PACKING  Per  lb. 

line    Jute     0  12 

Coarse  Jute  0  09% 

Square    braided    hemp    ....   0  2S 

No     1     Italian    0  3(1 

NO.    2    Italian     0  28 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    No.  1   roll    1  20 

Dry    Fibre,   No.  2   roll    82  8B 


Resin    sized,    per   roll    100 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred    Fibre,    No.   2   roll...  0  75 

Surprise   Fibre    0  67 

Tarred    Felt,    per   cwt 3  35 

Asbestos    Sheeting,    (per   100 

lbs.)     $9.00-$12.00 

Carpet    Felt,    16    oz.,    iper 

100   $4.25-$4.50 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  freight  equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 

PICKS   (CLAY)  Rock        Clay 

5  to  6  lbs.,  doz 7  00        6  50 

6  to  7  lbs.,  doz 7  25         6  75 

7  lbs.,   doz 7  50        6  75 

7  to  8  lbs.,  doz.   ...     8  00        7  00 

8  lbs.,  doz 8  00        7  50 

PINS.   COTTER 

Cotter   pins,   85%    discount. 
PINS,   CLOTHES 
Selected   full    count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.  STANDARD  WROUGHT 
Buttweld —  Black    Galvanized 

Per  100  feet 

Vs  in $    4  50      $    6  00 

%  in 3  66  5  79 

%  in 3  66  5  79 

%  in 4  76  6  33 

%  in 5  87  7  99 

1  in S  67  11  82 

1%  in 11  73  15  99 

1%  in 14  03  19  11 

2  in 18  87  25  72 

2%  in 29  84  40  66 

3  in 29  03  83  17 

3%  in 4S  76  65  78 

4  in 57  77  77  94 

Lapweld — 

2  in 21  S3  28  31 

2%  in 32'  76  43  00 

3  in 42  S4  56  23 

3%  in 53  36  70  38 

4  in 63  22  83  39 

41/2  in 73  66  97  16 

5  in 85  84         113  20 

6  in Ill  40         146  90 

7  in 147  60         191  60 

8  in.   L 155  00        201  30 

8  in 178  60        231  SO 

9  in 213  90        277  70 

10  in.    L 198  40         257  60 

10       in 255  40        331  70 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"    and    under,    60%. 

4%"   and    larger,   55%. 

4"  and  under,  running  thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4l/2"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit.        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.   lengths,   list     8  00 

3  In.,   in   10-ft.   lengths,   list    9  70 

4  in.,   in   10-ft.   lengths,   list  12  80 

5  in.,   in    10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  35%  trade  dis- 
count. 

PTPE,  LEAD 

See  weekly   report. 

PIPE   (SOIL) 

Montreal  Toronto 
Medium      and      extra 

heavy,  6"  and    1111-     %  % 

dor    55  55 

8"   soil    pipe    40,  40 

Medium     and    extra 

heavy    fittings-,    6" 

and    under    60  60 

PIPE    (STOVE) 

Sec    prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,    green,    per   bbl 5  25 

POLISH 

oivd.'ir,    4-oz.    bottles,    doz. $  2  00 

0  ''edar,  12-oz.   bottles,   doz.     4  00 

0  Cedar,    1-qt.    can,   doz 10  00 

O-Cedar,  Mi-gal.  cans,  doz.  ir,  00 
O-Pedar,    1    gal.    oani,    doz..  24  00 


Liquid    Veneer — 

4  oz.,  doz $2  00 

12   oz.,    doz 4  00 

32    oz.,    doz 8  40 

64  oz.,  each    1  20 

128  oz.,   each    2  10 

PUMPS 

Pumps    35% 

Cistern    Pumps    30% 

Set    Lengths    35% 

Brass   Lined   Cylinders   25% 

Brass   Body   Cylinders    20% 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  1c  per  lb.;  %-lb.  pkgs..  2c 
lb.  Coppered  Rivets,  net  extras, 
3c  per  lb. 

ROOFING  Per  square 

Samson,    1-ply,    roll    170 

Samson,   2-ply,   roll    2  35 

Samson,    3-ply,    roll    2  95 

Pluvius,  1-ply    145 

Pluvius,    2-ply     2  00 

R.   S.   Special,   1-ply    1  95 

R.   S.   Special,   2-ply    1  50 


R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1   ply   1  55 

Everlastic,   2   ply    180 

Everlastic,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,   bbl $4.50-$o 

Roofing  Pitch,  75  to  85c  per  cwt. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure    Manila    basis    lb.  29% 

British   Manila   basis    25 

New  Zealand   hemp   basis...  25 

Sisal  basis 24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes  :— 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis;  3/16  dia..,  2c  above 
basis. 

Single   lath    yarn    basis    24 

Double  lath   yarn    24% 

Yacht  .marline,  tarred   50 

White  polished  halyards  . .  28 
Hemp,  deep  sea  line  basis..  40 
Hemp,  tarred  ratline  basis.  36 
Hemp,   tarred    holt  rope  basis  38 

Marline  and   Houseline   3S 

Jute   rope  basis    16-17% 

Italian   rope  basis   40 

Cotton,   %   lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.    and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

600    lb 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000     lbs.      Drop 

lever     46  00  1  00 

10   lb.    Household     4  00  0  10 

25  lb.   Household     5  20  0  30 

Above   list   prices'   subject    to   a 

discount     of    20%.      No     discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto.    Montreal, 

London,   Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H..   bright    75 

bright   70 

bright   70 

Brass   42% 

brass   40 

brass    40 

bronze   35 

bronze  82% 

bronze  32% 


Wood.  R. 
Wood,  O. 
Wood,  F. 
Wood,  R. 
Wood.  O. 
Wood,  F. 
Wood.  R.  H. 
Wood,  O.  H. 
Square  cap    . 

Hexagon    cap    

F.O.R.  Toronto,  Hamilton,  Lon 
don  and  Montreal. 


SETTEES 

Settees,    4   passenger 9  00 

Awning,    ea 5  00 

Table,  ea 2  00- 

Re  Ganges  and  Prices  of  Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted, 
only  on  application  and  for  im- 
mediate  acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10  gauge    6  20       6.00-6.05 

12  gauge   6  30        6.10-6.10' 

14   gauge    5  55        5.80-6.15 

16  gauge    5  65        5.90-6.25 

18-20  gauge 5  55        5.95-6.30 

22-24  gauge   5  60        6.00-6.65 

26   gauge    5  60        6.05-6.70 

25  gauge    5  75        6.15-6.S0 

SHEETS,    CORRUGATED 

Per  100  sq.ft. 
Galvanized 
28    ga $6  50    $6  50    $6  50' 

26  ga 7  00        7  00        7  00 

24    ga 8  75        9  50      10  00 

22    ga 10  50      11  50      12  00 

20    ga 12  00      13  20      14  00 

18    ga 15  00      16  50      IS  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 

Premier  Galvanized 

Per  100  lbs.   f.o.b.  Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28   8  00 

U.S.   26    7  70- 

22  and   24    7  55 

18  and   20   7  40- 

14  and   16   7  25 

Colborne  Crown — 16-20  gauge, 
$S.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  2S  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge   7  40  6  35 

16  gauge   7  40  6  45 

1S-20  gauge 7  60  6  60 

22-24  gauge  7  SO  6  75 

26  gauge   8  00  6  90 

28  gauge    8  40  7  20 

10%   ozs.   '. 8  85  7  50 

Add  15c  for  less  than  case  lots. 
Galvanized 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  "best-best" 
16-20       8  70  8  00  S  05 

22-24        9  00  8  20  8  25 

26        '     9  25  8  50  8  65 

28  9  50  8  75  8  95 

Less  25c  in  case  lots. 
SHINGLES  Per  square 

Standard   galvanized    $7  00' 

Shipping    weight,   90   lbs. 

Standard    painted    5  00 

Shipping    weight,    80   lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.   1,   each 4  60 

Banner,    each     2  40 

Standard  galvanized   $7  00- 


SKATES 


List 


Boys'  Hockey,  polished   ...  1  25 

Scotia    3  25 

Dreadnought    3  50 

MicMac    5  00 

Velox    6  50- 

Regal,    189    6  00 

Discount  30%. 

SOLDERING  COPPERS. 

Base,  per  lb.,  63c  cents. 
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We  Manufacture 


LEAD  PIPE 

ANY  SIZE  UP  TO 

TWELVE  INCHES  IN  DIAMETER 


WE  HAVE 

EVERYTHING 

IN 

METALS 
Babbitt 
Solder 

Lead  Pipe 


* 

*  1 

Z ~  1 

I  1"  1  «■ 
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jfij                **^:fl3 
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WE  HAVE 

EVERYTHING 

FOR  THE 

PLUMBER 

Sheet Lead 

Block  Lead 

Bar  Lead 


HYDRAULIC  PRESS  FOR  TWELVE-INCH  LEAD  PIPE 


Catalogue  "A"  Mailed  Free  on  Request. 

The  CANADA  METAL  CO.,  Limited 


HAMILTON 
MONTREAL 


TORONTO 


WINNIPEG 
VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SPADES  AND   SHOVELS. 

For   Province   of   Ontario    (East   of   but  not   including   Port  Arthur), 

Province   of  Quebec,   and   Maritime   Provinces. 

1st  Grade       2nd  Grade       4th  Grade 

Shovels     35  and  10%  35%  20% 

Draining    Tools    35  and  10%        35  and  10%         

Hollow  Back   Scoops    30%  20  and  5 

Hollow    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10%  20% 

Riveted    Back    Scoops    25  and  5  25  and  5 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nos. 

42    and    43    25  and  5 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
t-eing   as   follows: 

BLACK  LIST  PRICES. 


No.  2,  black   

Draining  Tools,  No.  2,  black  .... 
Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back   Shovels,   No.  2,   blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For   polished   goods  the  following  net  extras  apply  : 

Full  polished 75c  per  dozen  net 

Half  polished    50c  per  dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa. 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized    on   railway   rates   only. 


-Per  Dozen 

1st  Grade 

2nd  Grade 

4th  Grade 

$19-00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence  staples,  bright,  kegs.  5  10 
Fence  staples,  galv.,  in   kegs  5  95 

Fei  ce    hooks,    galv..... 5  70 

Ic    25-lb.    boxes   add   25c  extra. 
Montreal,     Hamilton,  ■  Toronto 
»nil   London. 
I  "  EEPERS,    CARPET      Blssell's 

B,    doir     Doz.  31  00 

Chi  mpion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Dniv.   N.P.,   cyco   bearing...  29  00 
Grand    Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid.     N.P.,     ball- 
bearing      31  00 

Princess,    N.P.,    ball-hearing.  32  00 

Hllte,   ball-bearing    36  00 

Am.  Queen,  N.P.,  bal-bear. .  34  00 

Parlor  Queen    37  00 

F.O.B.  Toronto,   London,   Ham- 
ilton, Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
SWINGS,  LAWN 
Ontario,    4-passenger,   ea...     7  25 
Ontario,    2-passenger,   ea...     6  25 

Baby,    ea 4  00 

"Quebec,"  4-passenger,  ea. .  7  25 
"Quebec,"  2-passenger,  ea..  6  25 
TACKS  Discount. 

Revised     Hardware    Tack 
List   adopted   Jan.  1,  1916.70-10% 
Double   pointed   tacks... 60.  10% 
Shoe   findings  list  adopted   De- 
cember 21,  1916— Net  list. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.   Toronto.    Hamilton, 
Montreal,    London. 
TINNERS*    TRIMMINGS 
See   prices   under  head   of  Wares. 
TOOLS.    HARVEST 
Ordinary    brands,   40%. 
Samson,  30  and  7%%. 
TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  rounr' 
B'ze  lii   girth  rer  100fe»*: 

8  In $  6  90 

10  In 7  70 

T2  In 9  10 

15  In 12  50 

18  In 16  00 

Discount,   86%. 

TRAPS    (GAME)  % 

Sec  weekly  report. 

Victor    

Jump    

Hawley    &    Norton    

Kewhonse    


F.O.B.   Toronto,   London,   Ham- 
ilton,  Montreal. 
TWINE    (Binder)  Terll). 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44% 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,   per  daz 12  10 

Nt>.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

VAXVES  % 

Ground    work    45-47 

Compression   work,   standard.     45 

High    grade    48 

Cushion   work    40 

Fuller   work,   standard    54 

High    grade    47 

Basin    cocks.    No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2.   standard 49 

High    gra  de    40 

Bath  Cocks 

Standard     53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam  Cocks  • 

Standard     53 

High    grade    50 

Radiator    valves,    standard...     30 

High    grade     30 

Globe,  angle  and  check  valves, 

standard    21 

Do.,   high-grade    16 

Patent   quick   opening   valves     60 

WARES,   ETC. 

Scotch    Grey    Ware,   60%. 

Colonial.   30,   20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Canada  Ware,  25%. 

White  Ware,  50,   17%%. 

Japanned   Ware,   list. 

Japanned  Ware,  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers.    list, 

plus  5%. 
Stamped    Ware,    plain,   50.    15%. 
Stamped   Ware,  retlnned,  50,  10%. 
Copper   Bottoms,   list,    plus   10%. 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners'   Trimmings,   retlnned,  50 

and   10%. 
Tinners'  Trimmings,  gen.,  5%. 
Milk    Can    Trimmings,    list,     plus 

30%. 
Cream   dins,   Railroad,  5%. 
Factory   Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12%%. 
Pieced   Ware,  C.B.,  list,  plus  30%. 
Slicot    Iron    Ware.    7%%. 
Pieced    Ware,   ordinary,   list,    plus 

12%%. 
Fry    Pans.   50  and    10%. 
Spiders.  30  and    10%. 
Fire    Shovels.    10%. 
Stool    Sinks,    painted,    10%. 
Steel  Sinks,  galvanized,  5%. 


Light  Galv.  Pails  and   Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &  Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list    plus 

10%. 
Jap.    Coal   Hods,   list,    plus   7y2%. 
Galv.    Coal    Hods,    list,  j)lus. 
Paper   Lined   Boards,   50,  5%. 
Wood   Lined   Boards,   40,   12%%. 
Elboks,    2i/2%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,   Light,  5"  and   6",   $1.70. 
Elbows,    Light,   7",  $1.85. 
Stove  and   other  Pipes,   list,   plus 

10%. 
Stove    Pipe   Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea     Kettles,     list,     plus 

10%. 
Copper   Tea   Kettles,   3   doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper   Tea   and    Coffee    Pots,    in 

3  doz.  lots.  list. 
WASHERS.   IRON. 

Full  box,  10%.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 

Tor'to  Lond'n  Mont'l 
Sectional,  1  lb., 

per  100  lbs.. $3  50  $4  00  $3  90 
Sectional,  %  lb., 

per  100  lbs..  3  50  4  25  Z  90 
Solid,   3   to   30 

lbs.,  per  cwt.  2  25  3  50  2  55 
WEIGHTS.     Horse.   6c   lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  45  40 
Garden,   steel  wheel,  doz...  58  30 

Light   garden,  each    4100 

WHIFFLETREES    (Steel). 
No.  70— F.D.   &   B.D. 
Whiffletrees— 

28",  each  $0  70 

34",  each   0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 130 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44".    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees,   40",   ea.  1  14 
3-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.   Hamilton. 
WIRE  GOODS 

Discounts  apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Byes  Suits, 

A.B.C.M 82%% 

Bright    Iron    Gate    Hooks 

and   eyes   82%% 

Bright     square     cornered 
screw  hooks,  and   stove 

pipe   eyes 82%% 

Brass,    screw    eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks   70    % 

Brass     Gate     Hooks  and 

Eyes     70    % 

F.O.B.  Toronto,  Montreal,  Lon- 
don.  Hamilton. 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire,   3   to   24   gauge,    add 
40%;  25  to  36  gauge,  add   25%. 
WIRE.   CUT   HAY  BALING. 

No.  9.  $5.50;  No.  10.  $5.55;  No. 
11.  $5.65:  No.  12,  $5.75;  No.  13. 
$5.85;  No.  13%,  $5.85;  No.  14, 
$6:    No.   15,  $6.25. 

Fob.  Torcnto.  Hamilton   and 
Montreal. 
WIRE.    STOVE   PIPE. 

No.   18.   $6.45;    No.    19.   $(',.95. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  30%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
K5;  No.  18,  $5.50:  No.  19.  $6;  No. 
20.  $6.65;  No.  21,  $7;  No.  22. 
$7.30:  No.  23.  $7.05:  No.  24,  $■<<• 
No.  25.  $9:  No.  26.  $9.50:  No.  27 
$10:  No.  28,  $11:  N1U29.  $12:  No 
30.  $13:  No.  31.  $14:  No.  32.  S1.V 
No.  33.  $16:  No.  34.  $17.  TCxtrn 
net.    Tinned  wire,  Nos.  17-25,  $3: 


Nos.    26-31,    $5;    Nos.    32-34,    17; 

Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering. 
16c 

WIRE,   HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$5.15;  No.  14,  $5.20;  No.  15,  $5.30. 
WIRE.    SMOOTH    STEEL. 

No.  0-9  gauge,  $5.25  base;  No. 
10  gauge,  be  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  16 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  26c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75e; 
in  %-lb.  hanks,  *1. 
WIRE,   O.   &  A. 

No.    10,    $5.41;    No.    11,    $5.47: 
No.  12,  $5.55. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.S0  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
HIRE    (FENCE) 

Toronto  London 

Barb    $5  00      $4  65 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.  galv....  4  40        4  45 
No.  13,  pi.  galv. . . .  4  50        4  55 

No.  9  coil  sp 4  25        4  30 

No.    12    coil    sip....  4  50         

No.  10  O.   &  A 5  16        5  16 

No.  11  O.  &  A 5  22        5  22 

No.   12,   O.   &   A...  5  30        5  30 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 

WIRE   BALE    TIES. 
Single  Loop—  Per  cwt. 

No.  12   $  5  55 

No.    13    5  65 

No.    13%    5  70 

No.    14    5  SO 

No.    15    6  00 

No.    10    6  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.*  84  80 

Eze,  11  in.,  per  dox 91  80 

Trojan,  12  Inch    185  00 

Favorite,  511E  . .-, 105  80 

Unexcelled,   1041E    129  60 

Easv    Work    90  50 

Challenge,   3111E    94  30 

Gem,   141E    W  80 

Sunlight,    HIE    82  80 

Ottawa,    341E    103  30 

Empire,   11  In 93  80 

Superior,  11  in 84  80 

Majestic,  11  In 88  00 

Perfect,  11  In 97  50 

Bicycle,   1>1   in 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  106  84 

Maple  Leaf  No.  2  103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  36 

Safety    97  60 

Rapid  82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list,  45  &  5%. 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto.  Kingston,  Hamil- 
ton. London,  St.  Mary's. 
WRENCHES 
Stillton    &    Trimo —   List  price  ea. 

6   in $  2  00 

S   in 2  25 

10   in 2  50 

14   in ?.  50 

18    in 5  00 

24  in 7  25 

36    In 13  50 

48    in -20  00 

Discount    off    above    list.    50.    5%. 

Discount     on     parts.    50,    5%    off 

list:   Coos.  10%  off  list;   Regular, 

(■->%    ofT   list. 

WRINGERS — MOP. 

White.   No.  1,  each 1  Bfl 
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Make  Big  Money  by 
Feeding  These  Horses 


Feed  them  Glidden  Auto  Finishes. 
There's  good  profit  in  it  for  you. 

You  can  get  a  profit  from  every  auto- 
mobile in  your  community.  Picture  it? 
Every  automobile  means  a  buyer — pre- 
sent or  future — of  Glidden  Auto  Finishes. 

Automobiles  are  well  finished  when 
made.  But  wear  and  weather,  dust,  mud 
and  grease,  neglect  and  accidents,  all  act 
to  deaden  the  finish.  Every  motor  car 
needs  to  be  finished  once  a  season — at 
least. 

Every  owner  selling  a  used  motor  car 
should  refinish  it  and  add  to  its  value. 
Every  buyer  of  a  used  motor  car  should 
refinish  it  and  have  it  look  like  new. 

They  can  do  it  themselves — easily,  con- 
veniently, economically,  quickly.  They 
will  do  it  themselves  if  you  tell  them  all 


the  reasons  why  they  should  use  Glidden 
Auto  Finishes. 

Write  to-day  for  our  extra  special  offers. 

By  our  special  introductory  plan  every 
dealer  in  the  Dominion  is  given  an  un- 
usual opportunity  to  make  big  Auto 
Finish  profits  this  year.  We  have  pre- 
pared several  special  offers  which  include 
the  complete  Glidden  Auto  Finish  line,  a 
full  set  of  new  advertising  (everything 
you'll  need  for  quick  selling). 

These  offers  are  made  for  a  short  period 
only,  and  are  subject  to  withdrawal  with- 
out notice.  The  present  price  situation 
suggests  quick  action.  So  drop  us  a  line 
(postal  or  wire)  and  get  full  details. 

Remember  that  Glidden  Auto  Finishes 
are  the  only  nationally  advertised  Auto 
Finishes  on  the  market. 


The  Glidden  Varnish  Company,  Limited 


Toronto,  Ontario,  Canada 


AUTO    FINISHES 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs. ;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2y2  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per   lb 16-20      16-22 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    16    lbs.,    doz $1  35 

Weighted,   20  lbs.,   doz 1  60 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne.  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,   best   bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS    IN    OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian  red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  16 

Chrome   green,    pure    15-22 

French    permanent    green, 

pure     0  22 

Signwrlters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    In    quart    tins    .  . 

Alba-Gloss  enamel  

An' nor    Floorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-luc  floor  enamel  . . 

Jasper-lac  art  enamel   

Martin's   Enamel    

Moorarnel    

filler  Gal. 

Luxeberry    Enamel    $5  00 

Screen    Enamel,  BR 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-Johns.  50  lbs 0  15% 

$1 .10  for  deml-Jchn  extra. 

GLUE  Per   lb. 

French    medal    

English    common    sheet    ... .80-86 

English    prima     0  38 

While    plgBfOOl     0  38 

bone,   112-lb.    bags.. .  0  30 

Hide,    112-lb.    bags    86-88 

Gelatine,    112    lb.    bags 45-60 

Ground   glues,  112  lb.   bags — 
No.    1    30  38 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26    to    34    S  15  12  S3 

35    to    40    8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   '....13  10  16  80 

71   to  80   14  75  18  35 

81  to  84   22  75 

85  to  90   24  35 

91   to  94    25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
— .Single  or  Double  Thick — 15% 
off  above;  50  cases  or  over,  open 
cut   lights,   50  and   5%. 

Montreal : — Single  or  Double 
Thick,  10%;  35  cases  and  over, 
open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 

5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

GLAZIERS'    POINTS 

Zinc  coated,  20c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    In    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure   $14  SO  $15  00 

Crown    Diamond    . .  14  80  15  00 

Green   Seal    14  80  15  00 

Tiger  Pure   14  80  15  00 

Ramsay's  Pure   14  SO  15  00 

Moores   Pure    14  80  15  00 

O.P.W.   Dec.   Pure..  14  80  15  00 

Rod    Seal    14  80  15  00 

Decorator's   Pure    . .   14  SO  15  00 

O.P.W.    English    ...  14  75  15  25 

Elephant   Genuine..  14  75  15  25 

B.B.  Genuine  Lead,  less  than 
tons,  $16.20  Toronto;  $15.90  Mont- 
real.  Ton   lots  5%   off. 

LEAD    (RED    DRY) 

Genuine.     560-pound 
casks,  per  cwt..   13  50      13  50 

Genuine,    100-pound 

kegs,   per  cwt..  13  ST%  13  87% 

Los  =   quantity 0  13 

LEAD.   ARSENATE   OF 

Per   100  lbs.  Dry        Paste 

1-lb.  tins     $31  50  $22  75 

2-lb.  tins     21   75 

5-lh.  tins     29  50  17  50 

10-lb.  tins     28  50 

25-11).  casks     28  Of)  lfi  25 

50-11).  casks    27  50  15  7." 

100-lb.  casks    27  00  15  23 

.■'.lid  Hi.  casks    15  00 

CO0-lb.  casks    14  76 

F.o.b.   Toronto,   Montreal   and 
Hamilton. 

MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.60.  White  In  lb.  pkgs., 
DBI    LOO   lbs.,   $6. 

LINSEED   OIL 

For  prices  see  weekly  report. 


PAINTS.     PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.  English  white $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,   white 2  SO 

Crown   Diamond,   colors 2  55 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    5  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  195 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white  2  95 

C.P.C.    Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white   2  85 

Ramsay's    Pure,    colors    2  60 

Martin-Sen  our,  100%  white.  3  05 
Martin-Senour,  100%   colors.   2  SO 

Senour's   Floor   Paint   2  50 

Senour's  Porch  Paint   2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  . .  3  05 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors  2  80 

Mellotone,   white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

Per  100  lbs. 
PARIS  Mun-      C.P.      Ber- 

GREEN  ro's         Co.        gers 

COO-lb.    bbls 43  75    44  50 

250-lb.  kegs. .  43  75  44  00  44  75 
100-lb.  drums.  44  75  45  00  45  75 
50-lb.  drums..  44  75  45  00  45  75 
25-lb.  drums..  45  00  45  25  46  00 
1-lb.  100s,  pks  47  00  47  25  48  00 
%-lb.  100s....  49  00  49  25  50  00 
1-lb.    100s,  tins  48  00    48  25    49  00 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PARIS,    PLASTER 

Per   bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.   kegs    0  07 

%    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly   report. 
Bulk,  in  casks   ....  3  10        3  40 
Bulk,  100-lb.  drums  3  55        3  85 
Bulk,    25-11).    drums  3  65         3  95 

Bulk.   12%    lb.   irons 4  20 

Bladders,    in    bbls...  3  80        4  10 

Pure    Putty,    80c    cwt.    advance. 

London    and    Hamilton    prices 

same  as  Toronto. 

SHELLAC 

Pure  While,   gal.,  $2.90  to  $3.25. 
Pure   Orange,   gal..   $2.80  to   $3, 

en  in.  50-530  lb.;  finest  orange, 
57-58c  IB.;  finest  white,  B5-89c  lb. 

TAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

Cumoff    2  10 

O.P.W.     Presto     2  25 

Ltagerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING                                          Gal 
Liquid     Slating,    B.B 


VARNISHES  Per  gal  cam 

Gold    Medal    $2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  is 

Sun  Waterproof  Floor...  2  75 
Jasperi  0      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard   Oil.  1  60 

Jasperite   Floor   Finish...  2  25 

Marble-ite   Floor    2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic   Interior   2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar    4  20 

Spar-Not    3  08 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize   Interior   3  50 

Luxeberry  light   3  00 

Luxeberry   granite    3  15 

Luxeberry   spar   4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg. .  0  35 
Coralite,  5-lb.   pkgs    0  94% 

WASTE     (POLISHING) 

Cream    0  21% 

WASTE,    WHITE    WIPING 

XXX   Extra    0  20 

X  Grand    O  19 

XLCR    0  18 

X  Empire   0  17 

X  Press   0  16 

WASTE,  COLORING  WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    0  11% 

Keen     0  10% 

WASTE,  WOOL  PACKING 

Arrow    25 

Axle    20 

Anvil     15 

Anchor    11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per   lb. 

C.  P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion  Brand   0  30 

Old  English    41-4Sc 

Johnsons    41-48c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    In    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gal. 

In .  gallons    1  20 

Barrels .1  00-1  05 

$4  extra  for  barrels. 
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DOUGALL  VARNISH 

THE  VARNISH  THAT  LASTS  LONGEST 

Proper  Materials 

Skilled  Labor 

Modern  Machinery  and  Methods 

Rigid  Testing 

Sufficient  Ageing 

A     gallon     of    satisfaction   with 
every   gallon   of   Varnish. 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED  ^M  Ti*fc  GLASS 


S 


BENDERS 

TO 

THE 


BRAND 
WINDOW  TRADE 

GLASS  -       ^ 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  •^jjjj^fc^jj^t.  INCORPORATED  1895 

Twelve  Medals  of  ,^^i  fcfefc^  Special  Grand 

Award  at  ^m  ^>  Prize 

INTERNATIONAL       ^^  JP^"  GOLD  MEDAL 

Expositions.  ^^^^^^  Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.  BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,  soft,  per  cwt.,  $17.00; 
chilled.  $18.50;  buckshot,  $17.80; 
ball,  $18.20. 

ANVILS 

Peter  Wright,  SO  lbs.  and  up, 
i4%c   per  lb.;   clip   burn,  15%c. 

ivorris,  11  to  5b'  lbs.,  15c;  57  to 
70  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
S4   lbs.   and   over,   12c 

AXES 

Single    Bit    $  S  00    $13  00 

Double   Bit    13  50       15  50 

Broad    axes    28  00      31  00 

BARS,  CROW.     $6.25  pel    100  lbs. 
BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $1;  spring 
steel,  $5;  machinery  steel,  $o; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%  off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT    LACING 

In   sides,   tanned,  $1.30  per  lb.; 
cut    $1.15  per  lb.;  rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue    Stone    (Vitrol)    14c   ID. 

ISOLTS 

Carriage,  %  and  smaller, 
15%;  7-16  and  larger,  net  list; 
machine,  %  and  under,  15%;  7-16 
and  over,  5%  ;  machine  Bet 
screws,  25%;  plough  bolts,  5%; 
nuts,  small  lots,  3c  advance 
over  list;  case  lots,  2c  advance 
>ver  list:  move  bolts.  50%;  shaft 
bolts,  5%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  5%;  7-16 
and  up,   net  list. 

BORAX.     Borax,  per  lb.,  12c. 

1(1  II. DING     PAPER 

Tarred,  86c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
\o  $1.25. 

CHAIN 

Coll.  316  In.,  $10.75;  %,  $8; 
6-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.7.-.;  9-16.  $5.75;  %,  $5.65;  %. 
$5.50;  Logging.  5-16,  8%c;  %, 
7%c;   tie  out,  05%. 

CHURNS 

Bnrrel,  No.  0,  $6.30;  No.  1, 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No. 
4.  $9.10  each. 

CLEVISES,    MALL.     »%C    per    lb. 
COPTER. 

Sheet  and  planished  copper, 
18c   per  lb.    Tinned,  60c. 

DRILLS 

Bit  stock.  40  p.c ;  Blacksmith, 
%  In.  round  shank,  35  p.c. 

EAVET ROUGH 

Eavetrough,  R  In.,  per  100  ft., 
$3.70;   10  in.,  $4.50;  12  In.,  $5.50. 

Con  doctor  pipe.  2  In.,  per  100 
ft.,  $4.50;  3  In.,  $5.25;  4   In..  $6.50 

ENAMELWARE 

Canada,  20;  Imperial,  30,  12%; 
Premier.  20:  Colonial,  30,  12%; 
white,  50,  10. 

FORMALDEHYDE 

400  lb.  bbls..  17c  lb. :  12511).  kegs, 
18c  lb.  ;  10-lb.  Juf«.  $2  15  each  ;  24- 
•>.  bottles,  $4  85  doz.  ;  12-oz.  bot- 
tled, $2.25  tot. 


GALVANIZED    WARE, 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are   7%%   advance   on   list. 

GLASS*,    WINDOW  Single  Double 

Up  to  25  in S  00         11  75 

20   to   40    9  00         13  75 

41  to  50  11  50        15  25 

51   to   60    12  00         16  00 

01   to   70    13  00         17  25 

GLASS    (Plate) 

20%   off. 
GRINDSTONES 

Per   100  lbs.,  $2. 

Mounted  on  steel  frames,  $4.5':. 
HINGES 

Light   T  and   strap,    22%%. 

Corrugated  Strap  Hinges  —  4. 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  snowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 

IRON  BAND. 

1%   in.,   $4.15;    1%,   $4.15;   1   in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis " 

10%   oz.  or  28  Eng...  8  75      S  75 

25  Am.   or  26  Eng 8  45       8  45 

26  Am.  or  26  spec 8  15       8  15 

24     8  00       8  00 

22     8  00      8  00 

18  and  20  7  85      7  85 

16   Am 7  70      7  70 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb. ;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,  set    0  95 

Mrs.   Potts   No.   50  set    1  00 

Mrs.  Pott's  common  sad  iron 
handles,  85c  dozen.  Mrs.  Pott's 
Unproved,    $1.10.    a     dozen. 

LAMP  CHIMNEYS 

A,    per   ease   8   doz.,    $5.50;    per 
doz.,    75c;    B,    per    case    6    doz., 
$4.85;  per  doz.,  90c. 
LANTERNS 

No.   2,   plain    8  75 

No.  20,   X-ray    12  50 

No.    22,    Dnsh-hoard     11  25 

Short   Globe,    doz 8  75 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly    report. 
MATTOCKS 

Pick,    $7.75;    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.  Fort  William,  $1.70 
base:  Winnipeg,  $5.10  base.  Cut 
f.o.b.,  Winnipeg,  $5.10. 

NAILS,     HOUSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting.    24    In.,    $3.50; 
86   in..  $4.50;  48  In.,  $5.25;  60  in., 
86.25;  72  In.,  $7. 
NITTS 

Square,  small  lots,  3c  advance 
over  lisl  ;  case  lots,  2c  advance 
over  list;  Hexagon,  small  lots 
8c  advance  over  list;  case  lots, 
2c  advance  over  list. 
OILS 

"BuffolHe."  20c:  Ideal  Thresher. 
37c ;  "P."  Castor  machine  oil, 
24%c:  P.nfTalo  Engine  gasoline, 
33%c:  Buffalo  "A"  gas  engine  oil, 
48c;   Royal  gasoline,  33c;   Family 


Safety  coal  oil,  20c;  "Engoline" 
engine  coal  oil,  16c;  Summer 
Black  oil,  21c ;  Kelso  engine  oil, 
45c;  Electro  oil,  45c;  Koyalite 
oil,  16%c;  Standard  gas  engine 
oil,  44c;  Prairie  Harvester  oil, 
46c. 
PAINTS 

Stephens'      Out     White,     $3.10; 
Stephens'  House,  $2.S5;   Stephens' 
Floor,   $2.45;    Silkstone,   $2.50. 
DliV    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c,  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  less 
quantities,  16c. 

PICKS,   Clay,   6-7,   $7   per  dozen. 
WROUGHT    IRON    PIPE 

Per  100  Ft.  Black  Galv. 

%  inch    $    4  41  $    6  84 

%   inch    . 4  50  6  93 

%   inch    5  85  7  65 

%   inch    7  20  9  67 

1  inch    10  71  14  31 

1%  inch   14  50  19  35 

1%   inch    17  33  23  33 

2  inch   23  30  31  14 

2%    inch    36  90  49  28 

3  inch    48  24  64  35 

3%   inch    60  17 

4  inch    71  28             

4%   inch    89  10 

5  inch   103  50 

6  Inch    134  55 

PLASTER,  Paris,  per  bbi.,  $3.75. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$7.25;  full  polished,  $8.25;  18  x 
24.  half  polished,  $7.25;  full  pol- 
ished, $S.25;  20  x  28,  half  pol- 
ished,  $7.50;    full   polished,   $8.50. 

PLOW    SHARES 10c    per    lb. 

POINTS 

Landslide    plow,    1%    x    i*    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    4  00 

25-lb.   irons,   per  cwt 4  30 

1%-lb.   tins   0  07% 

RIVETS   AND  BURRS 

Iron  rivets,  20  per  cent.;  cop- 
per, No.  7.  65c  lb.;  No.  8,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  8 
8,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper   Burrs,    No.   7,   65c;    No. 
8,   66c;    No.   9,   68c;      No.   10,   71e; 
No.  12,  76c. 
ROPE 

Sisal,  24c  base;  pure  Manila, 
30c  base;  British  Manila,  25c 
base;  lath  yarn,  24c  base;  Afri- 
can hemp,  25c  base;  cotton  rope, 
rope,  Vi  and  over,  40c. 

Tarred      Marline      Hanks,      per 
lb.,   31c. 
SASH       BALANCES       (Caldwell.) 

10    per  cent.   off. 
SAWS,   BUCK 

Happy  Medium,  $7;  Watch 
Spring,  $7.25;  Lance  Tooth  or 
Lightning  Blades,  $7.75;  New 
Century,  $9.25. 

SCREWS 

Bright    iron    round    head.    60%  ; 
flat  heart.  65%  :  round  head,  brass, 
25%;      flat      heart,      brass,     30%; 
'coach.  30%. 

STEEL     SHEETS.    BLACK 

10   ga  uge    6  75 

12    gauge    6  75 

14    ga  uge    6  50 

16   gauge    6  50 

18-20   gauge    6  30 


22-24   gauge    6  35 

26  gauge    6  40 

28  gauge    6  50 

SHOVELS    AND    SPADES 

Shovels — Fox  and  Ulds,  D.H.. 
Sqr.  Ft.,  $10.10  per  doa.;  D.H., 
Rd.  PL,  $10.10;  L.H.,  Sqr.  Pt., 
$10.10;  D.H.,  Rd.  Pt.,  $10.10; 
Bulldog  and  Jones,  D.H.,  Rd.  Pt., 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops — No.  4,  $11.25  doz.; 
No.  6,  $12;  No.  8,  $12.75;  No.  10. 
$13.55;  Moose  and  Jones  Scoops. 
No.  4,  $12.45;  No.  6,  $13.15;  No. 
8,  $13.85;  No.  10,  $14.55  per  doz. 
dozen. 

SOLDER.    Per    pound,    32   to   33c 
MIKES 

Pressed,     %     in.,     $4.66;     6-16. 
$4.30;     %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright  wire,   p&r  cwt.,  $4.70  at 
Fort     William,    $5.10    Winnipeg: 
galvanized      staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt. ; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool. 
13%c  base;  spring,  $6;  machine. 
$5  base;  tire,  $4.50.  Mild,  3-16. 
%,  5-16,  $6  base;  other  sizes,  $4.50 
base. 
STEEL  HOOPS 

%  in.,  $5;  %  In.,  $4.76;  %  in.. 
$4.35;  %  in..  $4.26;  1  in.,  $4;  lfc 
In.,  $4;  1%  in.,  $3.76. 

STEEL    SQUARES 

25  per  cent,  off  list. 
TACKS,   Carpet,  70%  off  list 
TIES.     Cow,  25%. 
TIN   AND   TIN   PLATE 

20   x   28   I.C $19  00 

20   x    28    I.X 20  50 

20   x    33    I.C 21  50 

20   x    33    I.X 23  50 

Terne   plates    19  00 

TURPENTINE 

See  weekly  paint  report. 

VARNISHES 

Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,   small    lots,  5%+7&c;   full 
boxes,  iron,   10%+75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.55;  less  than  ton  lota,  $16.20. 
WIRE.  BARB 

Lyman,  4-polnt,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil 
Ham,  $3.95  Winnipeg;  Baker  2 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt..  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45; 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  0,  $4.75;  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg. 
No.   0.   $4.60;    No.   12,  $4.80. 

Patented   screen  in  100-ft.   rolls 
$3    per    hundred    sq.    ft.;    In    50- 
ft.    rolls,   $3.10   per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  lies,  14  gauge,  single  loop. 
$6.70  Winnipeg;  $6.30  Fort  Wil 
Ham. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.   9,    $5.95:    10,    $6;    12,   $6.15; 
14.    $6.30;    15,   $6.45;    16,   $6.60   per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  perdos.; 
Eze.  $46.90  per  doz.;  Bicycle, 
$52.65   per  doz.;   Ajax.  $8.7*  each. 
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WA-KO-VER  STAIN  FOR 

FLOORS  AND  INTERIOR 

FINISH 

Is  essentially  a  colored  varnish  of  such  remarkable 
toughness  and  elasticity,  that  wood  treated  with  it 
may  dent  under  a  blow,  but  the  finish  will  give  with 
it  without  cracking. 

WA-KO-VER  STAIN  does  not  cover  up  the  natural 
beauty  of  the  wood,  but  rather  emphasizes  the  grain 
and  imparts  any  desired  effect. 

Any  article  finished  with  these  stains  may  be  washed 
with  soap  and  water  without  impairing  the  brilliancy 
of  the  finish. 

Are  we  represented  in  your  town?  If  not,  write  for 
our  exclusive  agency  proposition.  It  stands  in  a  class 
by  itself  as  a  profit-maker. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT    AND    VARNISH    MAKERS    71 

WINNIPEG       and       CALGARY 
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JENKINS  BROS.'  "Type  K"  BRASS  GATE  VALVES 


MADE  IN  CANADA 


Only  the  WEAR  and  TEAR  of  HARD, 
CONTINUOUS  SERVICE  is  the  TRUE 
TEST  of  a  VALVE. 

EFFICIENCY,  under  the  most  exacting 
conditions,  has  PLACED  and  KEPT 
TY'PE  "K"  GATE  VALVES  in  thous- 
ands of  up  -  to  -  the  -  minute  POWER 
PLANTS. 

Their  design  is  graceful,  the  metal  is 
evenly  distributed  so  as  to  insure  rigidity 
and  strength,  preventing  distortion  due  to 
strain  or  shock,  and  are  of  the  DOUBLE 
WEDGE  type. 

Unlike  Valves  with  a  solid  wedge,  the 
Discs  in  the  TYPE  "K"  VALVE  will  not 
jam  in  the  Valve  body,  for  the  first  move- 
ment of  the  Spindle  loosens  the  Discs  and 
the  guides  in  the  body  remove  them  from 
the  seat-faces. 


Fig.  300. 


Type   "K"  Brass  Gate  Valve. 
(Sectional  View) 


Screwed. 


TYPE  "K"  GATE  VALVES 

are  a  "TKIED"  VALVE. 

In  SERVICE  they  have 
PROVEN  themselves  to  be 
WITHOUT  an  EQUAL. 

They  are  not  sold  for  trial  or 
testing  purposes,  but  to  stand 
hard,  continuous  work. 

GUARANTEED  against  de- 
fects in  MATERIAL  or 
WORKMANSHIP  and  in 
other  respects  carrying  the 
usual  JENKINS  BROS.' 
GUARANTEE  OF  SERVICE 
and  SATISFACTION. 


Registered  and  approved  for  use  in  the  Provinces 
by   the   Departments   of   Public   Works. 


Write  for   Catalogue  No.   8. 


JENKINS  BROS.,  Limited 


103  St  Remi  Street 
^Sija       M  O  N  T  R  E  A'L 


COTTON 
GLOVES 


Sell  Without  Effort 

These  Cotton  Gloves  are  their  own  salesmen 
and  it  is  a  delight"  to  many  dealers  the  way  they 
sell.  TAPATCO  Cotton  Gloves  are  serviceable 
gloves — made  to  stand  wear — hard  wear — at  the 
same  time  their  appearance  is  pleasing — Made 
in  Band  Top,  Knit  Wrist  and  Gauntlet  Styles, 
light,  medium  and  heavy  weights.  Jersey  Gloves 
and  Mitts  in   Oxford,  Tan  and  Slate. 

Our  Leatherette-faced  glove  is  a  winner — get  a 
sample  of  it. 

Give  the  TAPATCO  Line  prominence, 
It  will  mean  profit  and  other  saleH. 
Order   through   your  Johher. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


DESIGNING  AND   BUILDING  THE 
PERFECT  HOME 

Who  knows  it  all  when  it  comes  to  planning  a 
new  home?  Do  you?  Does  your  neighbor? 
Does  your  architect?  Does  your  builder?  What 
perfect  home  do  you  know  of? 

Now  perfection  may  be  impossible  to  obtain,  but 
one  can  approach  perfection  by  educating  one- 
self concerning 

the  site,  the  plan,  the  style,  the 
decoration,    and    other    related 
matters. 
Experience  teaches.     Therefore  use  the  experi- 
ence of  others  and  their  good  counsel,  born  of 
errors  and  of  successes,  as  found  in  the  book. 
BUILDING  A  HOME 

By  Desmond  and  Frohne,  the  editors  of  The  Architec- 
tural Record,  America's  leading  paper  in  its  field. 

(Price,  $1.50,  with  15c  extra  for  postage.) 
In  this  book  are  gathered  together  the  counsels  and 
experiences  and  suggestions  of  men  who  have  had  an 
exceptional  opportunity  to  acquire  wisdom  in  relation 
to  the  building  of  homes.  The  book  is  a  beautiful  one 
as  a  piece  of  book-making,  and  is  richly  illustrated. 
It  is  no  economy  to  save  $1.50  when  you  are  consider- 
ing the  building  of  a  home. 

Send  for  the  book  now,  and  have 
it  ready  against  the  day  when  you 
will  build  the  home  of  your  dreams. 

The  Mac  Lean  Publishing  Co.,  Limited 

143   University  Avenue  -:-  Toronto,   Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  is  the  Kind  of  Trade 
Our  Advertising  Reaches 

Lowe  Brothers'  advertising  is  based  on  the  principle  that 
it  pays  to  go  after  GOOD  trade,  and  go  after  it  hard  and  all 
the  time.  ,     z 

Lowe  Brothers'  dealers  are  often  surprised  with  the 
breadth  and  depth  of  our  advertising  appeals — they  forget 
for  the  moment  that  we've  been  not  only  making  High 
Standard  Paints  for  over  50  years,  but  we  have  been  learning 
how  to  advertise  them,  and  to  sell  them  for  our  dealers. 

The  result  is — Lowe  Brothers'  advertising  GETS  the 
right  trade — Lowe  Brothers'  "High  Standard"  quality 
HOLDS  it — and  our  dealers  find  the  local  "best"  trade 
comes  their  way  as  a  matter  of  course. 

Let  ufsend  you  our  proposition  to-day. 

'  TORONTO 

Lyon  Paint  &  Glass  Co.,  Limited,  Winnipeg 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Straight  Talk 
from  the  Manager 


No.   59 


ONE  of  the  livest  hardware 
stores  in  Ontario  was  visited  by 
a  HARDWARE  AND  METAL 
representative  this  week.  The 
proprietor*  has  made  a  conspicu- 
ous success  of  his  business,  and 
dealers  everywhere  could  profit 
by  his  example,  in  any  department. 

"The  first  thing  I  look  for  in  Saturday's  mail," 
said  this  merchant,  "is  the  'Markets  at  a 
Glance'  column  in  Hardware  and  Metal.  On 
Sunday  I  read  Hardware  and  Metal  after  my 
Bible,  and  then  I  bring  it  back  to  my  office, 
where  I  keep  a  complete  file  right  at  my 
elbow." 

The  well-thumbed  copies  of  last  year's  Spring 
and  Fall  Numbers  of  Hardware  and  Metal 
speak  eloquently  of  the  use  this  merchant  finds 
tor  the  two  big  issues  of  the  year. 

It  is  a  fact  that  the  biggest  and  most  successful 
hardware  merchants  in  the  Dominion  are  the 
closest  readers  of  Hardware  and  Metal.  It  is 
not  unreasonable  to  suppose  that  this  habit  has 
contributed  very  materially  to  their  success. 

J.  G.  L. 


*Name  on  request. 
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BABBITT 
M ETA IS 


We  broke  m  on  one  dealer  after  hard  work.  At  first 
he  didn't  want  to  handle  babbitt  metal.  Now  he  sells 
$100  a  month.  The  profit  each  month  pays  halt  his 
rent.      What  about  you? 

OWL  METAL  CO.  -   WINNIPEG 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  Black  Lead,  Emery   Glass 
and  Flint  Clotha   and   Papers,  etc. 


Wellington  kills,  London,  England 


THE  HOE 

OF  ALL 

HOES 


Breaks  op  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  tbe  soil  and  does 
the  work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured  by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Eastern    Canadian    Distributors  : 

Louis  A.   Larson,  Ottawa. 

Western   Canadian   Distributors : 

Merrick-Anderson   Co.,    Winnipeg,   Man. 


KSIAHLlMlliU      t»19.  f->, 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES  IN  CANADA: 


Calgary,  Alta. 
Edmonton.  Alta. 
Halifax,  N.S. 
London,  Ont. 
Ottawa,  Ont. 
St.   John,   N.B. 


Vancouver,  B.C. 
Hamilton,    Ont. 
Montreal,    Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,   Man. 


Victoria,,  B.C. 

Reputation    gained    by    long    years    of 
vigorous,    conscientious    and    successful 

THOMAS  C. IRVING, o-^iu-g 

TORONTO 


DON'T   STOP   ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
■business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  "gone  under." 


Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  §  to  1J  inches. 
For  flat  bands  2  to  6  inches. 

(A  number  of  patterns) 

Also  Drive- Well  points. 
Fence  Building  Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE.  ONT. 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  fell 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter Is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  Insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


MYERS  TANK  PUMPS 

EASIEST  TO  OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

E.  Myers  &  Bro. 

Ashland.  Ohio. 

J.  H.  Ashdown.  Hdwe. 
Co.,  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu. 
tors  of  Myers  Pumps 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  Rope. 

Star  Brand  Cotton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


Reliance 

LIQUID 
GLUE 

Always    Ready 


Extra  Strong 

Sold  by  Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  you. 


NOVA  SCOTIA  STEEL 
&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 
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CROWBARS 


No.   102-A— CHISEL  POINT 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 


B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


J.  H.  McCOMB,  LIMITED 


Manufanturers    of     all     kinds    of 
Building  Paper,  Pitch  and  Coal  Tar 


SPECIFY 
DOMINION  BRAND 

MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 

Torrington,    Conn.,    U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIETER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.      That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


LET  US 


Auger 

™..„AQUOTE 

Nuts,  BolsterN^JYO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes 


IRON  AND  STEEL 

HARDWARE  TOOLS 


ILKINSON^KOMPA! 


£gQNTo       HAM  I UTON 


V^lNHjJ 


we  smprs^ 

PROMPT-/  «-: 

and  Burrs, 
Cap  and  Set 
Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


LY 


C.  KLOEPFER,  LIMITED 

EDWARD  HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


Improved  Patent  Flush 
Handle 


CHESTERMAN'S 


MEASURING  TAPES 

Linen,  Metallic  and  Steel 


TRADE  MARKS 

CONSTANT 


-<£c^?g^ 


TREMBLE 


Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


F.    H.    SCOTT,    404  Coristine  BIdg.,  Montreal 


ffflrTrl  i ! ,  1 1 1 1 1  ;h  I  rtTI'l  rli  h  '  ill  I ',  1 1  litrlrl  f  If  rT^#fffmf 


Steel  Feeler  Gausre 


a 


8  E 
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Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  L^  ^ssSkm*.  England 

Granted  1780. 

SUPREME  CUTLERY 


For  Salo  by  Loading  Wholesale  House* 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


EUREKA 

Fountain  Compressed 
Air  Sprayer 

The  Quality   Sprayer 

This  sprayer  saves 
its  own  cost  in  the 
great  saving  of  lime 
and  labor.  It  is 
operated  easily  with 
one  finger  by  con- 
trolling lever.  One 
pumping  will  empty 
the  entire  contents 
of  tank.  A  good 
Seller.  Get  Cata- 
logue. 

The  Eureka  Planter 
Company,  Limited 
Woodstock,  Ontario 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN   HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern  Agents:  Spielmann  Agencies  Montreal 


ELEY  BROTHERS,  LTD. 

specialize  in  the  manufacture  of  the  following  articles  at 
the  lowest  prices: 

SHAVING  STICK  CASES 

OVAL  AND  ROUND  TOPS 

for  Powder  Tins,  Cruets,  Dredgers,  etc. 

METAL  BOXES 

for  Dentifrice,   Soap   Tablets,  etc. 

FERRULES 

for   Walking   Sticks,   Whips,   Bamboo   Fittings,   etc. 

PENCIL  FITTINGS 

in  any  of  the  following  metals:  Brass,  Copper,  or  White- 
metal  (nickel  or  silver  plated),  Aluminium  and  Jewellers' 
Metal   (Tombac.) 

Eley  Bros.,  Ltd.  (DePt.  21)  Edmonton,  London,  N. 


JOSEPH  RODGERS  &■  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  Imitations   of   our  <cQED    TRADf  » 

4F\  f^ 


CUTLERY 


* 


** 


By  seeing  that  this  exact 

mark   is  on  each    blade.  ^^ANTFD     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  ®»  Company 

MONTREAL 


Arctic  J^  Metal 

Our  customers  do  not  figure  the  cost  of  ARCTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and  prove   it   for   yourself. 

We  guarantee  every  pound. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Dollars  for  Debts 

TURN  YOUR  SLOW  AND  BAD  ACCOUNTS 
into  money.  Every  business  and  professional 
man  abandons  as  hopeless,  many  outstanding 
dollars  that  should  show  in  his  cash  drawer,  or 
Bank  Account.  Every  bookkeeper,  credit  man, 
collection  manager  or  other  employees  who 
handle  accounts,  let  GOOD  dollars  get  away  that 
should  appear  in  larger  profits  for  his  employer, 
and  increased  salary  for  himself. 

Every  professional  collector,  every  Commercial  Lawyer 
puts  into  his  "Drop  or  Dead  File"  the  equivalent  of 
hard  dollars  that  ought  to  figure  in  his  monthly  income. 
THE  COMMERCIAL  UNDERWRITERS  has  a  system 
that  will  bring  your  dollars  home. 

We  are  NOT  a  collecting  agency.  Our  method  of 
adjusting  bad  accounts  is  DIRECT  FROM  DEBTOR 
TO  CREDITOR.     We  handle  no  moneys. 

If  you  have  any  bad  accounts,  you  need  us.  Adjust- 
ment made  in  the  United  States  and  Canada.  Write 
us  for  full  particulars. 

Commercial  Underwriters 

36  James  St.  South 
HAMILTON,  ONT. 


Don't  Burn   Dollars 

Turn  Your  Waste  Paper 
Into    Paper    Money 

The  waste  paper  that  you  spend  so  much  time  in  de- 
stroying has  a  considerable  cash  value,  which  is 
increasing  almost   daily. 

■   The  "Presteel"  Fire- 
Proof  Baler 

is  all-steel  and  fire-proof, 
unbreakable  and  unburn- 
able,  also  very  compart. 
The  Presteel  has  fewer 
parts  than  any  other  baler. 
It  cannot  get  out  of  order, 
and  will  last  a  lifetime.  It 
is  easy,  simple  and  quick 
to   operate. 

its  special  features  make 
it  superior  to  any  other 
baler  on  the  market. 
Greatly  reduces  fire  danger. 
There's  a  place  for  a  Pre- 
steel in  every  store,  office 
and  factory. 

They're    profitable    to    use 
and  profitable  to  sell. 

Write   for  full    details. 

Spielmann  Agencies  (Regu) 

45  St.  Alexander  St.,  Montreal,  P.Q. 


"I  don't  know  why  I  ever  stopped  subscribing  to  HARD- 
WARE AND  METAL,"  says  an  ex-hardwareman  who  has 
been  in  the  real  estate  business  for  the  past  six  years. 

"I  am  thinking  of  getting  back  into  hardware  again,  so  you 
may  enter  my  subscription. 

"I  have  always  had  a  warm  spot  in  my  heart  for  HARD- 
WARE AND  METAL,  because  I  made  a  lot  of  money 
through  it. 

"The  best  deal  I  ever  made  was  the  result  of  a  prediction  in 
HARDWARE  AND  METAL,  that  the  price  of  pig-iron 
would  advance  shortly. 

"I  immediately  placed  a  big  order  for  stoves  with  one  of 
HARDWARE  AND  METAL'S. advertisers,  just  in  time 
to  take  advantage  of  a  heavy  increase  in  the  price  of  stoves. 

"I  could  tell  you  of  many  other  profitable  deals  that  HARD- 
WARE  AND  METAL  helped  me  to  make,  but  this  was  the 
best  one." 


//  interested,  tear  out  this  page  and  keep  ivith  let  ten  to  be  answered. 
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Electric  Fan 


^^&(? 


Making  a  Good 
Thing  Better 

Polar  Cub  was  the  first  low-priced 
fan.  It  "led  the  procession"  by 
proving  the  vast  sales  field  for  an 
individual  fan  at  a  price  within  the 
reach  of  everybody. 
This  year  Polar  Cub  is  without  ques- 
tion the  best  low-priced  fan.  It  has 
been  improved  and  perfected  in 
every  detail.  It  gives  much  bigger 
value  than  the  previous  models.  But 
the  price  remains*$7.50 !  And  it  will 
be  advertised  on  a  bigger  scale  than 
ever  before — in  The  Saturday  Even- 
ing Post,  Collier's,  Literary  Digest, 
and  System. 

Here  are  the  1917  improvements: 
Two   speeds  and   stop. 
Die-cast   frame    (57    fewer   parts). 
Bearings     are     integral     part     of 
die-casting. 

Cannot  get   out   of  alignment. 
Guard   spot-welded   and   unbreak- 
able. 

Fan  adjustable  to   any  angle. 
Hook    on    base    for    attaching    to 
wall  if  desired. 

Equipped    with    8-foot    cord    and 
plug. 

Blade   diameter,   6   inches;    height 
of    fan,    8    inches;    net    weight,    3 
lbs.  5   oz. 
Trade  discounts  as  follows: 

Less  than  6  fans $7.50  each 

Six  fans  and  over $5.50  each 

Terms:   2-10-30  f.o.b.  Toronto. 
Fans  packed  6  and  12  to  the  pack- 
age.    Upon  request  we  furnish,  free, 
striking    sales-making    store    display 
material. 

Order  Early.  We  have  largely  in- 
creased our  production  facilities,  but 
despite  this  the  demand  will  exceed 
the  supply. 

So  place  your  order  now.  If  further 
information  is  wanted,  write  us. 

MENZIES    &    CO.,    LIMITED 

439  King   Street  West, 

Toronto  -  -  -  Ontario 

Canadian    agent    for.  A.    C,    Gilbert    Co.. 
New   Haven,   Conn. 
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SOON  YOU  WILL  BE.  GET- 
TING READY  FOR  SPRING. 
BUILDING  WILL  BE  START- 
LING YOU  SHOULD  B  E 
PREPARED  TO  BE  IN  LINE 
FOR  YOUR  SHARE  OF  THE 
BUSINESS  BY  STOCKING 
EARLY  IN  BUILDERS'  SUP- 
PLIES. 

"Rock"  Wall  Board 

for  walls  and  ceilings,  is  a  high  quality 
material.  It  is  not  intended  only  for  the 
man  who  wants  something  cheap — it  is  good 
for  good  work.  Sold  in  sheets  48"  wide 
by  6,  7,  8.  9,  10  and  12  ft.  long. 
-HAMMER  BRAND"  PLASTER  OF 
PARIS— the  best  brand  of  plaster  made. 
IMMEDIATE  SHIPMENT  OF  ALL 
TH';SE    LINES    FROM    STOCK. 

Walter  Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

wiNNiPrr. 


Before  you 

□build 
yourjhome 

You  will  save  many  dollars, 
avoid  many  mistakes,  and  add 
vastly  to  the  satisfactoriness  of 
final  results  if  you  make  your- 
self thoroughly  familiar  with 
the  hook — 

Building  a  Home 

By  Desmond  and  Frohne 

These  two  men  are  editors  of  The 
Architectural  Record,  the  leading 
paper  in  its  field  on  this  continent. 
The  book  is  full  of  sound  sense,  and 
is  inspiring  and  educational.  Many 
fine  illustrations  assist  the  text. 

The  pricr>,  post  paid,  Is  $1.65 
($1.50  at  our  office).  This 
price  Is  ns  nothing  In  compari- 
son with  the  value  of  the  book 
to  those  planning  to  hullfl. 

The   MacLean    Publishing 
Co.,  Limited 

143  University  Avenue,  Toronto,  Ont. 
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Never  Varies 
in  Quality  and  Toughness 

f,.    London  Bar  Iron  is  absolutely  flawless  and  is 

Uniform  throughout,  assuring  the  buyer  intrinsic 
value   for  his  money. 
Our  methods  of  production  enable  us  to  produce  this 
high-grade  Iron  at  the  lowest  prices.     It  will  pay  you 
to  sell  it — write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  Sales  Agents  CANADA 

Manitoba.  Bissett  &  Webb,  Ltd..  Winnipeg. 
British  Columbia,  MacPherson  & 
jSJSWtej,^^        Teetzel,    Vancouver 

"sK3 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs..  50  lb*. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  an*  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and  Tubes. 

We   are    SOLE    PRODUCERS   of    this    natural,    stronger 
than  steel,  non-corrodible  alloy. 

Manufactured    forms    are   Rods,    Flats,   Castings,    Tubes, 
Mr  yil  Sheets,   Strip   Stock  and  Wire. 

'«   C     I    Ml-  Send   inquire   Direct  to   V: 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


tAONEt 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


!     GNail  Bin  Counters,  Screw  Cases — all  kinds 
3  .    of  Store  Fittings. 


^^f^tTfffl     CAMERON  &  CAMPBELL.  Ma 

1 . Toronto,  Canada 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
''O.K.,"  guaranteeing  the  quality  of  the  product. 
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MEDALS 

Drop  a   card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


FOOD  CHOPPERS 

Knives  and.  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lamplough  &  Co. .Unity  Bldg. .Montreal 


"EUREKA" 


Garden  Tools 
and  Implements 

The  Eureka  Line  includes  Garden  Drills,  Culti- 
vators, Sprayers,  Planters  and  Seeders,  Sanitary 
Chums,  Root  Cutters,  Combination  Wagon  Box 
and    Rack    Spring   Seats. 

These    goods     are    standard     goods    of    a    high 
quality    and    are    guaranteed    as    represented. 
Ask   for  Catalogue. 

TheEunk-  Planter  Co.  Ltd..  Woodstock. Ont 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.         Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


IT   MAY     SAVE     YOUR     LIFE 

If  you  are  going  hunting  or 

fishing   in   the   woods   or   on 

the   water— the   need   of   dr 

matches  may  save  your  lit. 

"The    Excelsior   Sportsmen's 

Belt  Safe"   made    of    Brass, 

Nickel    Plated,    Gun    Metal 

or     Oxidized  —  Waterproof. 

Furnished      complete      with 

Belt    and    Buckle    for    $1.00. 

Hyfie  d  Mfg.  Co..   48  Franklin   St.,     ".Y. 


JENKINS  &  HARDY 

Assignees,   Chartered   Accountants,   Estate  and 

Fire    Insurance    Agents. 

15Vi   Toronto   Street  62   Canada   Life  Bldg., 

Toronto.  Montreal. 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

<®ntmo  lantern  &  Hamp  Co., 

HAMILTON,  CANADA  Uimitell 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper 
Buri-s,  Bifurcated  '  and  Tubular  Rivets,  Wire 
Nails.  Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Over- 
shoe   Buckles,    Felloe    Plates. 


^ 


NOTICE  TO  MERCHANTS:— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you. 

COMMERCIAL   UNDERWRITERS 

36   James   St.    South,    Hamilton,    Ontario. 


LARGESTCANADIAN  DEALER 


E.  PULL  AN  Toronto 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH,  ONT. 


C.  S.TURNER  CO. 

147  Bannatyne  Ave.  East.  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage.  Forwarding,  and 
Distributing  Facilities. 


SPRAYERS 

We  are  makers  of  several  kinds  of 
Sprayers— Crown  Glass  Sprayers,  Tin 
Sprayers,  Compressed  Air  Sprayers. 
etc.  Write  for  complete  catalog 
and  prices. 

THE    COLLINS    MFG.    CO. 

415  Symington  Ave.,  Toronto 


BATH  ROOM  FITTINGS 


f  KINZINGER,  BRUCE 
KA     &  CO.,  LIMITED 

NIAGARA  FALLS,   CANADA 
WHAT  WE  MAKE  WE  GUARAffTSS. 


AUTO  ACCESSORIES 


B0L15.R1VETS.WIRf  &  WIRE  NAILS 


Quality  Kit » 
Pncee  Rlf 


Northern  Bolt,  Screw  &  Wire 
Co.,  Ltd.,    Owen  Sound,  Ont. 


b^d  LAMPBLACKS 

,rr- —  ^  d  6em3fffm/t  of  y(/<?//ty 
...    ■  /  f/iat  yets  d/y  &i/s//7ess 

"?=t**jS^\  WILCKES.MARTINWILCKESCO 

1.15    WILLIAM    ST.NtwroPK 


ENAMELLED  STEEL  BATH 

Body  rgade  of  high-graile  galvanized  sleel. 
finished  on  the  inside  Willi  throe  coat*  of 
I'imt  White  Ename'. 

A     VERY     ATTRACTIVE.      DURABLE 
BATH   AT  A    SMAUL   PRICE.     Write, 
fur    full    details.  A 

The  Steel  Trough  &  Machine        .ill 
Co.,  Limited,  Tweed,  Ont.       ,illl 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Landers,   Frary  &  Clark   2 

Lewis  Bros.,   Ltd 3 

London  Foundry 24 

London    Rolling  Mills   Co.    ...  7$ 

Lowe   Brothers.    Ltd 71 

Lufkin  Rule  Co. .Inside  back  cover 

MacLean's  Magazine 26 

Martin,  The  L.,  Co 27 

McAvity  &  Sons,  T 24 

McComb,    J.    H 74 

McDougall,   R.,  Co 4 

McGlashan-Clarke  Co 25 

Metallic  Roofing  Co 13 

Millers   Falls   Tool  Co 11 

Moore,  Benjamin,  &  Co.,  Ltd.  61 

Morrison,   James,   Brass  Co...  6 

Myers,  F.-E.,  &  Bros 73 

# 

National   Hardware   Co 79 

National  Cash  Register 8 

National    Mach 9 

Newman,    Wm 27 

Nicholson  File  Co 9 

North   Bros.,   Ltd 12 

Northern  Bolt,   Screw  &  Wire 

Co 79 

Nova  Scotia   Steel  &  Coal  Co.  73 

Oakey.  John,  &  Sons 73 

Ontario  Lantern   &   Lamp   Co.  79 

Otterville  Mfg.  Co 73 

Owl  Metal  Co.,  Ltd 73 

Parmenter,   Bulloch   Co.,  The.  79 

Pink,  Thos.,  &  Co 82 

Progressive  Mfg.  Co 74 

Pullan,    E 79 

Ramsay,   A.,   &   Sons    61 

Reliance  Ink  Co 73 


Schoener  Mfg.  Co 73 

Sharratt  &  Newth 78 

Sherwin-Williams  Co.,  Ltd 59 

Shipman,  J.,  &  Co 16 

Simonds   Saw  Co 82 

Spielmann   Agencies    ... 


Specialty   Paper  Bag  Co 

Stanley  Rule  &  Level  Co. 
Steel  Trough  &  Machine  Co.. 

Stanley  Works,  The 

Starrett,   u.  S.,  &  Co 

Steel  Bending  Brake  Works. 

Stephens,  G.  F 

Steel  Co.  of  Canada,  Ltd. 
Still,  J.  IL,  Mfg.  Co 


4 
21 
79 
32 

5- 
75 
69 
26 
27 


Tallman  Brass  &  Metal  Co...  75 
Toronto    Plate    Glass    Import- 
ing  Co 67 

Trees,  Samuel,  &  Co 29 

Turner,  C.  «.,  Co 79 

United  Electric  Co 20 

Victor  Saw  Works 57 

Western  Wire  &  Nail   22 

Whitman  &  Barnes 29' 

Wilckes-Martin-Wilckes     Co. . .  79 

Wilkinson  &  Kompass 74 

Williams  Bros.  &  Piggott 29 

Woods,  Walter,  &  Co 20 

Wrought  Washer 20 
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IIOYT  FROST  KING  BABBITT  is  no 
experiment.  This  metal  is  the  result  of 
experience  in  alloying  for  over  forty  years. 
In  placing  this  metal  on  the  market  we  are 
positive  we  are  giving  the  trade  the  most 
ient  and  durable  babbitt  for  all  round 
and  machine  work  that  can  be 
manufactured.      We    have    never    had    a 
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complaint  as  to  its  quality,  and  have  had 
many  letters  stating  emphatically  the 
superiority  of  this  metal  over  other  bab- 
bitts that  have  been  used  in  the  past. 

The  Hoyt  Metal  Company  believes  you 
will  serve  your  best  interests  by  giving 
this  alloy  a  trial. 

Write   for   our   pi-ice  list. 
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HOYT  METAL  CO.,    Toronto 


NEW  YORK,  N.Y. 


LONDON,  ENG. 


3T.  LOUIS,  MO 


Miarch  3,  1917. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  1b  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATION  VACANT 


vyANTED   —   HARDWARE    CLERK,    GOOD 
*    salesman.      State    experience    and    salary 
wanted.     Apply   Box   51,    Meyronne,    Sask. 

A      FIRST-CLASS     TINSMITH    —    STEADY 

I  work;  also  a  man  of  two  or  three  years' 

experience;  references  required;  state  wages 
wanted.  Box  434,  Hardware  and  Metal,  To- 
ronto. 


AGENCIES  WANTED 

rpHE  SUREST  WAY  FOR  THE  MANUFAC- 
■*•  turers'  agent  to  connect  with  good  live 
flrmsi,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 

STORE  EQUIPMENT  FOR  SALE 

VOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business1.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 

"PIFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
-who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 


mHERB  IS  MONEY  IN  USING  AND  SELL- 
-*-  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 

TTARDWARE    OLERK    SEEKS    POSITION— 
12    years'    experience.      Can    take    charge. 
Box   433,   Hardware   and   Metal,   Toronto. 

HEET  METAL  WORKER  WITH  13 
years'  experience,  is  open  for  engagement 
after  March.  Can  take  charge  of  shop.  Can 
do   plumbing.     Box  432,  Hardware  and  Metal. 


FOR    SALE 


s 


T^XPERIENCED    HARDWARE    MAN,    NOW 

in  the  employ  of  a  large  Canadian  house, 
is  anxious  to  better  his  position;  has  wide 
wholesale  and  retail  experience.  Anxious  to 
locate  in  Montreal  or  Winnipeg.  Position 
must  be  permanent  and  salary  good.  If  you 
have  need  of  such  help,  here  is  a  man  who 
will  give  you  value  for  every  cent  invested 
in  his  salary.  Box  431,  Hardware  and  Metal, 
Toronto. 

-rpHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


-DIOR  RENT  —  TINSHOP  AND  TOOLS  — 
"-  good  opening  for  good  mechanic.  Apply 
Box   51,    Orangeville,    Ont. 

A  640  ACCOUNT  McCASKEY  REGISTER 
— practically  new;  will  sell  cheap  for 
cash ;  reason  for  selling,  doing  a  cash  busi- 
ness; can  recommend  register.  R.  A.  Wells, 
Dresden,    Ont.    * 

TTARDWARE  BUSINESS  IN  HAMILTON 
for  sale,  including  stock,  fixtures  and 
dwelling.  Cash  deposit  required,  security  for 
balance.  Best  reason  for  selling.  Box  426, 
Hardware  and   Metal,  Toronto. 

WE  HAVE  FOR  SALE  CHEAP,  A  QUAN- 
'*  tity  of  good  clean  cuttings;  good  sizes 
in  both  galvanized  and  black,  all  gauges,  10 
to  10%  oz.  inclusive.  Wheeler  &  Bain,  To- 
ronto. 

WELL  ESTABLISHED  GENERAL  STORE 
business  and  dwelling  in  lively  western 
town ;  turnover  $100,000  yearly.  Hardware, 
groceries  and  dry  goods.  A  good  proposi- 
tion for  the  right  party.  Good  reasons  for 
selling.  Apply  to  Box  435,  Hardware  and 
Metal,    Toronto. 

TTARDWARE  STOCK  IN  THE  TOWN  OF 
L  South  Porcupine,  right  in  the  heart  of 
the  great  Porcupine  gold  fields.  Stock  ia 
clean,  well  assorted  and  mostly  bought  be- 
fore the  heavy  advances.  Will  run  about 
$7,000. 00.  Spring  lines  booked  at  prices  very 
much  below  present  market.  Best  stand  in 
town.  Will  either  sell  or  rent  property. 
Doing  a  fine,  profitable  business,  which 
promises  continual  increase.  Splendid  chance 
for  two  young  men.  Best  reasons  for  sell- 
ing. Will  be  off  market  unless  sold  by  March 
loth.  Write  or  wire  the  owner.  H.  N.  Joy, 
South    Porcupine,    Ont. 


MISCELLANEOUS 

riOOD  STENOGRAPHERS  ARE  WHAT 
^  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
•"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314.  Stair  Building,  Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
*"  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,   (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


SIGNS  AND  SHOW  CARDS 

/-^LASS,  WOODEN  AND  BRASS  SIGNS.     W. 
^-*    H.   Stevenson,  Stevenson   Bldg.,   Toronto. 


KINDLY  MENTION  THIS  PAPER 
WHEN  WRITING  ADVERTISERS 


CANE'S 

Popular 
Wash  Boards 


The  Cane  line  of  Wash  Boards  are 
still  in  demand. 

Our  All-Canadian  All-Wooden  Wash 
Boards  are  becoming  popular  sellers. 
Being  cheaper  than  zinc  or  glass, 
they  appeal  to  the  economical  house 
wife.  This  line  gives  you  a  better 
profit — and  costs  the  housewife  less. 
Boost  it! 

The  rubbing  surface  is  made  of  the 
finest  grained  hardwood.  Material — ■ 
Workmanship  —  everything  even  to 
the  nails — Canadian  Made. 

Standard     zinc,     glass  and    enamel 

wash  boards     always  on  hand  for 

prompt  delivery,  until  notice  to  the 
contrary. 


The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  New  Wooden  WaiJi  Board 
NEWMARKET,   ONT. 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 


You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 
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No.   13.    Full   Width  Cross-Cut   Saw. 


No.   22.   Full    Width    Cross-Cut   Saw. 
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No.  315.  Hollow  Back  Cross-Cut   Saw,  Champion   Tooth. 


No.  325.    Hollow   Back   Cross-Cut   Saw,   Lance  Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 
Vancouver,  B.C.  St.  John,  N.B. 
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BREEDING  CAGES 


A  WORD  FOR  QUALITY 

are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through  May. 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and 
blue  trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer, 
two  nests  with  holders,  four  cups  and  six  perches. 

No.  SCS  Japanned,  1T%  i«-  long,  S%  in.  wide,  13%  in.  high. 
No.  S6  Jappaned,  20  in.  long,  10  in.  wide.  14  in.   high. 
No.  87  Japanned,  22  in.  long,  11  in.  wide,  15%  in.  high. 
No.  22  Japanned,  24%  in.  long,  12%  in.  wide,  16%  in.  high. 
No.  113  Japanned,  20%  in.  long.  10  in.  wide.  13%  in.   high. 

The   Andrew   B.   Hendryx  Company 

NEW  HAVEN,  CONN. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,  CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Rcgina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY   BY 


'RELIABLE1 


"CHALLENGE1 


"RIVAL11 


Everybody  Knows  These  /(/Fff/N  Tapes 


They   have  been   pioneers   in  connection   with  the  noteworthy   improvements    made   in   tapes. 
They   are   distinctive   in   quality.      Each    style   the   very    best   of   its    kind. 


Send   for  Catalogue 


i  the /ufk/n Rule  (?o.  ofQanadaJtd.  , 

W/NDSOR.ONT. 


Stocked    by   all    jobbers 


Talk  Number  Ninety-one 


THE    GOLDEN    RILE   OF   THREE. 

Three  things  for  which   to   work — A   trained  MIND,  a  SKILL- 
ED   HAND    and    a    REGULATED    HEART. 

Yes — and  a  "Regulated  heart"  d.  esn't  mean  taking  mercy  on  the 

first  salesman   who   hands  you   .1   cigar  and   thus  gets  your   Sheet 

Metal  0 1'ii or. 

The    trained    mind,   and    skilled    Hand    both    insist   on    "PKEMIEK" 

"Made-iu-Canada." 

Look    for    Talk    No.   92    next    week.  TINKER    TOM. 


Vol.  XXIX 
No.  10 


PUBLISHED     EVERY    SATURDAY     SINCE     1888 
THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 

PUBLICATION  OFFICE:    TORONTO,   CANADA 
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USED    IN   EVERY    SHOP  WHERE   ECONOMY  1 


THE  WINNERS 


AND   EFFICIENCY   ARE   PRACTISED 


DELTA 


.  ■■■•  .    ;     ...->:.  v."         ■J,'-'-'] 


THE  FILE  YOU  WILL  EVENTUALLY  USE-AS  IPERFECT  AS   WILL  AND 
SKILL  CAN  MAKE-CLEAN,  STRONG,  SHARP  TEETH 

DELTA    FILE    WORKS 

PHILADELPHIA,     USA. 

USED  IN    EVERY    SHOP   WHERE  ECONOMY  AND  EFFICIENCY  ARE  PRACTISED 
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HE  judicious  use  of  circulars  furnished  you  by  your  manufacturers  is  a  form  of 
advertising  that  costs  you  little  or  nothing.  Yet  it  is  a  most  effective  means  of 
keeping  your  various  lines  before  your  trade. 


Enterprising  merchants  never  allow  a  package  or  a   local  letter  to  go  out  of  their  stores 
without  a  business-getting  enclosure  of  some  sort. 

The   Stanley    Works    will    supply   you  with  well  designed  folders,  advertising  Stanley 
Garage  Hardware.     These,  with  your  name  prominently  printed  on  the  front  cover,  t 

will  get  the  attention  of  all  garage  owners  and  builders  who  see  them.  , 

A  blank  for  ordering  advertising  matter  will    be    sent   you    with    a    booklet,  / 

"Selling  More  Stanley  Garage   Hardware."     This  booklet  illustrates  and  * 

describes  the  complete  series  of  selling  helps  we  have  prepared  to  assist         f 
you  increase  your  sales  in  this  profitable  line. 


Fill  out  the  attached  coupon,  pin  it   to  your  letterhead    and    send 
it  to  us  to-day.     It  will  bring  you  your  copy  of  "Selling  More 
Stanley  Garage  Hardware"  immediately. 


/ 
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NEW  BRITAIN,  CONN.,  U.  S.  A. 

Canadian  Representatives : 
A.    Macfarlane  &    Co.,   Coristine  Bldg.,  Montreal      *' 


'     .o 
'      A 


.oN 


* 
**   ./ 


o 


March  10,  1917. 


HARDWARE    AND    METAL 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry    with 

this    LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  e n- 
g  i  n  e  or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,   Ontario 


The  Machinist  is  a  connois- 
seur— a   critic   who   knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa   Bldg.      Winnipeg,    1205   McArthur   Bldg. 
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Ask  us  for 


Wrapping  Papers 

Twines 
Brooms    Brushes 


Parchment  Butter  Paper 

Printed  and  Plain 

PROMPT  SHIPMENT 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Universal"  Kitchen  Efficiency  Contest 

APRIL  9th  TO  14th 


Three  Handsome  Prizes  For  The  Ladies,  In  Every 

"Universal"  Town 


WHERE  THE  DEALER  "JUMPS  IN" 

To  stimulate  early  season  sales,  for   the   Big-Three   Universal   Aids  to 
good  housekeeping,  we  will  conduct,  through  the  retail  trade,  during  the 
month  of  April,  a  nation-wide,  Universal  Kitchen  Efficiency  Contest. 
To  each  dealer  ordering,  between  February  ist  to  March  15th, 
1  dozen  Universal  Food  Choppers 
j/2  dozen  Universal  Bread  Makers 
Yi  dozen  Universal    Aluminum  Coffee  Percolators 
the  factory  will,  upon  notification  to  that  effect,  send  direct  to  such  dealers, 
without  charge,  except  for  transportation,  the  items  listed  below,  to  be  given 
by  the  dealer  as  free  prizes  to  his  trade : 

No.  1 — A  Universal  Nickel  Plated  Coffee  Machine,  to  be  presented  to  the  woman  customer 

who  submits,  during  the  week  of  April  9th  to  14th  inclusive,  what  shall  be  judged  to  be 

the  best  loaf  of  bread. 

No.  2 — A  Universal  Steak  Carving  Set  to  the  woman  among  their  customers  submitting 

the  best  reason  for  using  a  Coffee  Percolator. 

No.  3 — A  Universal  Tea  Ball  Tea  Pot,  of  imported  enamelware  and  nickel  silver  Tea 

Ball,  for  the  best  original  recipe  submitted  for  a  dish  in  the  preparation  of  which  a 

Food  Chopper  is  used. 

LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,  CONN.,  U.S.A. 

Canadian  Representatives:     A.  Macfarlane  &  Co.,  Montreal 
FILL    IN— TEAR    OFF-MAIL    THE    COUPON    SHOWN    BELOW 

Landers,  Frary  &  Clark,  New  Britain,  Conn.  Feb 1917 

Gentlemen:- — Please    send    us   6    "Universal"   Percolators,     b'     "Universal"     Bread     Makers,     1     doz 

"Universal"  Food  Choppers,  through Jobber's  Name 

Assorted  as  follows— Bread  Makers (No.  2) (No.    4) (No.    44) (No.    8) 

Food  Choppers (No.  0) (No.  1) (No.  2) (No.  3) 

Percolators...  (No ) ..(No )    (No )   ......   (No ) 

We  should  like   forwarded  direct,  free  of  charge,  Nickel  Plated  Coffee  Urn,  a  pair  of  Stag  Handled  Carvers, 
an  Enameled  Tea  Ball  Tea  Pot  to  use  as  prizes  in  the  "Universal"   Kitchen  Efficiency  Contest  also  the  adver- 
tising matter  as  checked  below, 
f    ]  Window  Streamers  Announcing  Contest  |     |   Special  Contest  Cards  tor  Displaying  Prizes 

"J  Percolator  Cards                                       |     |    Food  Chopper  Cards                                      |     |   Bread  Maker  Trim 
]    Booklet   in   ( lolor   for   March  Ml  si    Statements  and    Counter    use 

Quantity 

[    J  Street  Car  Cards [   ]  Newspaper  Ads (8V2  \  10) (7  x  4V2) 

Quantity  Quantity  Quantity 

Firm   Name   

Address 


//  interested,  tear  nut  this  page   and  keep  with  letters  to  be  answered. 
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^DUR  STORE 


i- 


Order  a  Sample   NOW. 

LEWIS    BROS.,   LTD. 


AGENTS 

MONTREAL 


Don't  judge  it 
by  the  price 


It's  as  good  in.  every  re- 
spect as  any  of  the  high- 
priced  fans. 

Even  at  the  above  low 
price  it  pays  the  retailer 
a  good  profit. 


BLADEI6" 

HEIGHT  8" 

WEIGHT  3  LBS. 

5  0Z. 

Equipped  with  8-foot 
cord  and  plug. 


Adjustable    to    any   angle. 


i 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range   of  prices   covering  all  requirements  of  the  trade.     They   are  all   quality   goods,   and   represent 

best   designs   and    highest   standards   of  workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All  are  he  avily   copper  plated   and  polished   before  nickeling,   thus   giving  a 

higher  finish,   which    lasts   much   longer   than   ordinary    plating.      The  utmost   care  is   used  in   grinding   and   tempering   the  cutting 

plates,   giving   cutting   qualities   whose   superiority   may    be   readi  y   demonstrated    by   comparison.     No.   00   and    No.  000   Shaver  for 

board    and   neck   trimming,   are   clippers 

of  the  utmost  lightness  and  refinement, 

not   paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing   at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved   bottom   plate,  retailing  at 
about  $1.50. 


No.  00  SHAVER 
A   light   and   elegant   Clipper   for    beard 
and     neck     trimming.       Retailing     at 
about  $2.25. 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them   with   others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at    about   $1.00. 


CADET 

with   visible   spring,    retailing   at   about 
$1.00. 


You  May  Become  a  r radical 

HARDWARE 

Window  Dresser  for  $2.60 

WINDOW  DRESSING    • 

This  is  the  first  book  ever  written  devoted 

1 

exclusively  to  Hardware  Window  Display, 

- 

and  is  a  really  new  and  good  book.    It  is  a 

practical,  up-to-date  collection  of  ideas  of 

* 

the  most   expert  window  dressers  in   the 
world.     There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 

the  book  many  times. 

. 

256  Pages                  8x11  Inches                 300  Illustrations 

'     Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-153  University   Ave.,   Toronto 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


March  10,  1917. 


HARDWARE    AND    METAL 


What  Automobiles  Have  Done 

The  tremendous  developments  in  automobile  and  accessory 
manufaeturing  have  created  a  most  profitable  market  for  fine 
measuring  instruments.  To  produce  the  necessary  jigs  and  dies 
for  duplicate  parts,  it  is  necessary  to  have  accurate  tools  to 
lay  out,  check  up  and  inspect  the  work.  Most  toolmakers  and 
machinists  are  using 

Starrest  Toots 

because  of  their  accuracy,   reliability,   and  convenient   design.      They 
are  the  standard  for  all  accurate  measurements. 

It  will  pay  dealers  to  carry  a  complete  line  of  these  tools  to  fill 
the  machinist's  demand  for  rules,  squares,  levels,  micrometers,  cali- 
pers, and  gages,  to  supply  toolmakers  and  manufacturers  with  the 
larger  and  more  expensive  instruments  such  as  vernier  calipers, 
height  gages,  depth   gages,  large  micrometers,  large  calipers,  etc. 

Write  for  free  catalogue  No.  2  IMA 
describing  2,100  styles  and  sizes  of 
fine   tools. 

The  L,  S.  Starrett   Company 

The  World's  Greatest  Toolmakers 
Athol,   Mass. 


42-635 


lilllilllllilllllllllllllllllllllllllllllllllllilllllllllllllill^ 
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MORRISON 

Automatic   Cellar   Drainer 


A  simple,  durable,  automatic  device  for  draining  cellars,  wheel  pits, 
furnace  pits,  cesspools,  foundations,  and  for  any  purpose  where  it 
is  necessary  to  remove  water  economically  from  one  level  to 
another  by  water  pressure. 

The  operation  of  the  machine  is  extremely  simple,  being  actuated 
by  the  raising  or  lowering  of  float  as  the  water  level  changes  in  the 
pit.  It  operates  purely  by  water.  With  our  patented  improvement 
it  works  under  a  far  greater  range  and  gives  much  larger  capacities 
than  any  other  device  on  the  market,  so  far  as  we  know,  operating 
as  low  as  10  lbs.  water  pressure. 

The  operating  limits  of  other  types  of  cellar  drainers  range  from 
15  to  18  feet  lift.  The  Morrison  machine  lifts  as  high  as  30  feet  at 
60  lbs.  pressure. 

All  working  parts  above  water.     Nothing  to  get  out  of  order. 


The  James  Morrison  Brass  Mfg. 
Company,  Limited 

93-97  Adelaide  St.  W.,  Toronto 


w/////w///w///;////////////////////////////////////////////w^ 


"Frost  River" 
Refrigerators 

Made    entirely  of  Sheet    Steel 
GALVANIZED 

Will  last   a   life -time 


THE  MOST  SANITARY 
REFRIGERATORS  MADE 
AND  ARE  THE  VERY 
ACME   OF   CLEANLINESS. 

MADE  IN  THREE  DIFFER 
ENT  SIZES.    WRITE  FOR 
PRICES  TO-DAY.  ORDERS 
WILL      BE      SHIPPED 
PROMPTLY. 


The   Thos.  Davidson    Mfg.  Co. 

Limited 

Toronto  Montreal  Winnipeg 


Montreal 


II 
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more  sales — larger  profit — less  effort 

Here's  the  way  Plymouth  Rope  is  now  sold  by  the  foot  in  hun- 
dreds of  progressive  stores. 

The  buyer  enters  and  inquires  the  price  of  the  length  of  rope  he 
wants. 

The  dealer  turns  to  his  price-by-the-foot  schedule  card  and  at 
once  quotes  the  exact  cost.    No  weighing  of  rope  as  in  the  old  days. 

» 
The  figure  quoted  is  less  than  that  demanded  elsewhere  for  cheap 

ropes  sold  by  the  pound.  (Plymouth's  greater  yardage  is  the  reason). 

The  buyer  says,  "All  right." 

The  dealer  measures  the  rope,  cuts  off  the  proper  length  and  the 
buyer  departs  with  his  purchase — satisfied. 

The  dealer  is  satisfied  too.  He  has  made  an  easier  and  more 
profitable  sale  than  he  would  have  under  the  old  price-per-pound 
plan.    And  he  makes  more  Plymouth  sales  than  formerly. 

Are  you  profiting  by  this  new  plan? 


Plymouth  Rope 

Sell  it  by  the  foot 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.       WELLAND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

TORONTO,  CANADA  CANADIAN  SALES  AGENTS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 


<<       (<      (< 


SC  935 
SC  937 


No.  SC  935 


Corrugated  Strap  Hinges  " 
Corrugated  Tee  Hinges.. 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  <?ommon-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


A  Big  Season  Ahead! 


The  chug!  chug!  of  the  gasoline  engine  will  soon  be  beard  nil  over  the  land — 
farmers  are  bracing  up  for  the  spring  activities  ami  the  gasoline  engine  will  be 
used   more  than  ever  because  of  the  scarcity  of  labot 

THIS  MEANS  BUSINESS  FOR  YOU. 

i  h.  demand  tor  Dry  Cells  will  he  heavy  poor  eells  breed  customer  dissatisfac- 
tion    better  he  safe. 

Stock  North  star  No.  8  Batteries.  This  dependable  kind  known  for  superiority 
and  lent'  service     Vein  customers  will  appreciate  the  service  when  It's  NORTH 

STAR   NO.   0. 

REPUTATION  BEHIND  THE  GOODS, 

LONG  SERVICE  AHEAD  OF  THEM. 


-      ii   ,    .  ,  iii...  i  i,''T" i       .   ii    i  .1         -m,  i.     i      ii     i-  »...., IWP.LH ■ 

an ada.  Dwv  Cells,  Limited.  WinnipegJCanada 
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•¥"HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors. — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


erfatce 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  permeates  our  entire  Organization,  from  the  Presi- 
dent down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Facts  to  Remember 
When  Ordering  Files 

"Famous  Five"  files  are  made  in 
standard  kinds  and  sizes.  The  kinds 
most  called  for  are  taper,  slim  taper, 
mill,  flat,  half  round,  round  and 
square. 

The  sizes  go  by  half  inches  up  to  6 
in  length  on  taper  and  slim  taper, 
and  by  inches  on  other  kinds  up 
to  8",  and  then  every  2"  above  that. 

It  is  not  advisable  to  order  odd  sizes 
like  6>4  or  13  because  it  means 
readjusting  machines.  That  takes 
longer  time,  whereas  standard  size 
files  can  always  be  had  more 
promptly. 

The  regular  cuts  are  bastard,  second 
cut  and  smooth.  The  cut  is  deter- 
mined by  the  number  of  teeth  per 
inch. 

These  facts  about  files  are  not  gen- 
erally known,  but  is  is  well  to  bear 
them  in  mind  when  ordering. 

Specify  "Famous  Five"  files  on  your 
orders  to  jobbers. 

They  are : 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

m  ARCADE  A3r> 

jGLOBE 

Made  in  Canada  by 


k\\\ 


1  X-r-- 


»ORT   HOPE 
ONTARIO 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


ADAMSON  Vulcanizers 


COMPLETE  OUTFIT 


Model  "U" 

FOR  TUBES  AND 
CASINGS 

The  tire  is  repaired 
without  deflating  or  re- 
moving it  from  the  car. 

Absolutely  Automatic 

Plaee  the  patch — attach 
the  Vulcanizer,  put  in 
gasoline — light  it.  No 
further  attention  re- 
quired. It  can't  burn, 
scorch  or  injure  tube  or 
casings.  It  can 't  fail  to 
do  its  work.  So  simple 
anyone  can  operate  it. 

A  Practical  Vulcaniz- 
ing Outfit  complete  with 
repair  gum  ready  for  in- 
stant use. 


Model  "U" 


Mailing  weight  4  lbs. 


$3.00 


Over  one  million  in  use — [substantial 
trade  discount — place  an  order  to-day 
with  your  jobber  for  a  dozen. 

MADE  IN  CANADA 


ADAMSON  MANUFACTURING  CO. 

HAMILTON,  CANADA 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGHaxd  PIPE     SKYLIGHTS 


They    Cost    Little   and   Last    Longer 

No  trouble  to  get  orders 
for  "M-R  Co."  Ceilings 
and  walls.  Every  up-to- 
date  store,  public  build- 
ing  and  home  want 
their  sanitary,  brighten- 
ing influence  and  their 
fire-retardant    qualities. 

Good  profits  for  the 
Dealer  because  easily 
and  quickly  put  on. 

Write  for  price  lists  and 
illustrations. 

Design  Registered  1912 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


75%  Profit  For  You 
In  Resilvered  Mirrors 


There  are  many 
mirrors  that  you, 
Mr.  Hardware 
Dealer,  can  secure 
in  your  neighbor- 
hood- for  resilver- 
ing.  Gather  them 
up  and  send  them 
to  us.  Write  to  us 
for  our  prices.  We 
will  show  you  how 
you  can  make  75 
per  cent,  profit. 
We  guarantee  our 
r  e  s  i  1  v  ering  for 
two  years.  If  it 
lasts  that  long  it 
will  last  twenty 
years.  We  also 
specialize  in 


Plate  Glass  Mirrors 

Leaded  Art  Glass     Bevelling 

Glass  of  all  Descriptions 

Excelsior  Plate  Glass  Co.,  Ltd. 

189-191  Queen  St.  E.,  Toronto 


(4 


Crown"  Metal  Shingles 

will  meet  with   the   highest   efficiency 
all  demands  for  fire  and  storm- 
proof roofs 


Crown  Metal  Shingles  have  been  bought  for  build- 
ings of  every  character  in  all  the  climatic  variations 
of  this  big  country. 

In  every  instance  this  roofing  has  verified  our  oft- 
repeated  claim  that  "Crown"  Metal  Shingles- 
given  ordinary  care — will  last  as  long  as  the 
building. 

Sell  these  shingles  now.     They  will  broaden  your 
field  of  slope  roof  jobs  easily  80  per  cent. 
Send  for  free  samples  and  new  book,  "Permanent 
Roofing  and  Siding."     DO  IT  NOW. 

McFarlane-Douglas   Co.,  Ltd. 


OTTAWA 


CANADA 
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MASONS  SIX-GLASS  PLUMBS  AND  LEVELS 

These  Levels  have  two  Level  Glasses  and  four  Plumb  Glasses  so  arranged  that  no  matter  how  the  tool  is  takeu   up, 
one  or  more  of  them  are  available  with  which  to  level  or  plumb. 

Each  Glass  is  set  solid  in  a  metal  ease,  which  case  is  screwed    into    the    level   stock — a    very    much   more    satisfactory 
arrangement  than  were  the  glasses  set  directly  into  the  wood. 

The  Glasses  are  protected  on  both  sides  of  the  stock  by   a  glass  disc  which  serves  not  only  to  protect  the  glass  from 
breakage,   but   keeps   dirt   and   moisture   from   the   openings.     Made  in  two  lengths,  42  and  48  inches  long 

THESE    ARE    NEW    TOOLS— SEND    FOR    FURTHER    DETAILS. 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


Whatever  Your  Grind- 
stone Needs 

We  can  supply  them 

When  you  sell  a  CLEVELAND  GRINDSTONE 
you  sell  a  stone  that  will  grind.  This  is  the  essential 
thing  if  you  want  to  hold  the  trade  in  your  territory. 
Tools  sharpened  on  a  "Cleveland  Grindstone"  are 
sharp  enough  to  know  what  they  are  supposed  to  do. 

Our  mounted  grindstones  are  equipped  with  select- 
ed stones  and  constructed  of  best  material  with  latest 
improvements. 

Write  for  catalog  and  prices. 

THE    CLEVELAND    STONE    CO. 


Leader-News  Bldg. 


CLEVELAND.  OHIO 


1835 


1917 


WEDDINGS 
CREATE  CUTLERY  SALES 

Brides  are  buying  home  necessities.  Every  housewife 
needs  kitchen  cutlery.  You  can  increase  your  sales  and 
profits  if  you  are  in  a  position  to 

Supply  This  Demand 

There  is  one  line  which  is  sure  to  please  and  satisfy  even 
the  most  critical  customer.  It's  FOSTER  BROS.'  Cutlery. 
A  timely  display  of  these  goods  will  iucrease  your  busi- 
ness and  help  you  secure  new  customers. 

For  25  years  FOSTEB  BEOS.'  Cutlery  has  been  world 
famous.  It's  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 

v".  ■  •■-      .;  •: 

X^J     :■-/',      '      .tat-1.    :■ -'-jJ 

Display  this  line  now.     Ask  your  jobbers  for  particulars  and 
write  for  illustrated  descriptive  catalogue. 

JOHNcHAflLLONeSOK* 

85  Cliff  Street,  New  York  City 

SCALE  MAKERS  SINCE  1835 


THE  TINSMITH'S  HELPER  AND  PATTERN  BOOK 

By  H.    K.    Vosburgh  Revised   by   William   Neubecker 

This  is  a  book  of  135  pages,  54  plates.  Epitome  of  mensuration.   Mensuration  of  surfaces. 
Tables,    Rules    and    Recipes.   Practical    Receipts,  on  the  making  of  all  kinds  of  solder. 

The  Most  Practical  "Helper"  Ever  Introduced  Into  The  Tinshop. 

PRICE  $1.00,  Postage  Prepaid. 
Technical  Book  Department 

MACLEAN  PUBLISHING  COMPANY,  LIMITED 

143-153  University  Avenue,  Toronto 


If  interested,  tear  ovt  this  pa</<    and  Icepp  with  left-era  to  tie  answered. 
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$8.50 

Menominee  Eight 
Inch  Fan 


ORDERS    SHOULD 
BE  PLACED   NOW 

Write  for  Discounts 


FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario. 


^Wroughtand  Steel  Plate, 

WASH  ERS 


N^  OF  ALL   Jj? 
DESCRIPTIONS 


ROUND 

AND 
SQUARE 


'■•{'.■^■'-••■■'•.'.'■.'-'■•.■'■"->, 


PLAIN 
OR 
GALVAN- 
IZED 


Annealed  Rivet   Burrs;     Felloe 
Plates;    Sheared    and    Punched 
Plates;   Malleable  Washers  and 
Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality   and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


HICACO 

MARK  ^sHUr    - 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Bend   for   Catalogue   1M   32.    It  fully   Illustrates  and  describes 
the    most    complete    line    of     Spring     Hinges    manufactured. 


Chicago  Spring 'Bttt!  Company, 


CHICAGO 


NEW  YORK 


KEYSTONE 
METAL    CASE 
STAPLED   BROOM 

(Patented) 

A  really  excellent  Canadian  made 
broom  for  heavy  work.  Cannot  be 
pulled  or  broken  from  the  heavy 
maple  handle. 

Write  for  prices  of  all  corn 
or  corn  and  bamboo  in  va 
ous  weights,  to 


Stevens-Hepner 
Go,  Limited 

Port    Elgin,   Ontario 


The  "Metal  Case"  Broom 
is  only  one  of  the  famous 
Keystone  Brand  Brooms 
and    Brushes. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


JH&RarmsG 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless    powder.      Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,   not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE  LINE 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


March  10,  1917. 
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Municipal  Pier  A,  Los  Angeles  Harbor 
Siding,  Skylight  Frames  and  Ventilators  of  Armco  Iron 


For  Modern  Commerce  and  Industry 

Architects  and  engineers  are  more  and  more  applying  foresight  to  problems  of 
industrial  construction.  Do  you  wish  to  keep  down  repair  bills  and  maintenance 
costs, — to  insure  long  life  and  minimum  replacements, — to  make  the  buildings 
increase  the  dividends  by  saving  in  operating  expenses?    Then  use  Armco  Iron. 

ARMCO  IRON 
Resists  Rust 

This  embodiment  of  modern  industrial  science  is  an  important  factor  in  all 
classes  of  buildings.  For  roofing  and  siding,  for  valleys,  gutters,  down  spouting 
and  metal  lath,  for  tanks  (water,  oil  or  gasoline),  and  for  all  architectural  and 
engineering  purposes  calling  for  lasting  sheet  or  plate  metal,  Armco  Iron  is 
rapidly  replacing  other  materials. 

The  American  Rolling  Mill  Company 

Middletown,  Ohio. 

Licensed   Manufacturers   Under   Patents  Granted   to   The   International  Metal 

Products  Co. 

Armco    Iron    Blue    Annealed     Sheets    and    Tank     Plate,     Black,     Galvanized, 
Polished  and  Special  Finish  Sheets,  Roofing,  Pipe  and  Metal  Lath. 

Branch    Offices    at    New    York,     Chicago,     Cincinnati,    Pittsburgh,    Atlanta, 
Cleveland,  Washington,  Detroit,  St.  Louis  and   San   Francisco. 


The  trade  \  /  mark  ARMCO 
carries  the  as-  >^  s  u  r  a  n  c  e  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  Intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  m  the  highest  degree 
the  merit  claimed  for  it- 


If  interested,  tear  out  this  page  and  heep  with  letters  to  be  answered. 
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Your  constant  effort  to  increase  trade  is 
by  holding  old  customers  and  gaining  new. 
To  retain  the  old  you  must  give  them  service 
and  such  goods  that  will  please  and  satisfy. 
There  must  be  no  'come  back"  because  of 
dissatisfaction. 

That  is  why  you  can  pin  your  faith  to  Dominion  Rubber 
System  products.  Their  qualities  are  of  the  kind  that  give 
absolute  satisfaction.  We  stand  back  of  our  products  with  a 
warranty  that  they  are  free  from  imperfection  in  workman- 
ship. That  protects  you  and  your  customers,  and  ensures 
their  good-will  which  is  the  best  argument  for  your  bigger 
business  and  increased  profits. 

For  every  Rubber  need  in  Plumb- 
ing or  Engineering,  write  our 
nearest  branch. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -         -         -         Montreal 

Branches  at  Halifax,   St.  John,    Quebec,   Ottawa,  Toronto,   Hamilton,   London,    Kitchener, 
North  Bay,   Fort   William,   Winnipeg,    Regina,   Saskatoon,    Calgary,  Edmonton, 

Vancouver,    Victoria. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


March  10,  1917. 
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The    Substitutes    for 


CANADA 


"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEENS  HEAD  WEAR" 

or 
"QUEENS    HEAD"    SATISFACTION 


John  Lysaght,  Limited 

Makers 
Bristol,  Newport  and  Montreal 


A.  C.  Leslie  &  Co.,  Limited 

MONTREAL 
Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  "DOMINION  CROWN" 

A.C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


MR.  DEALER:- 

THE  ENGINEER  of  a  large  departmental  store  said  to  us 
the  other  day:  "You  should  be  proud  of  your  LACO 
product." 

We  arc  gentlemen,  because  LACO  NITRO  LAMPS  have 
tlic  unqualified  approval  of  a  large  and  increasing  clientele. 

Our  Guarantee  Proposition  always 
makes  friends. 

Write    Your  Jobber  for  Dealers'  Proposition. 

CANADIAN    LACO-PHILIPS    COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  VANCOUVER 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Bulk  Sales  Act  for  Ontario  This  Year 

New  Measure  Protecting  Retail  Merchants    on   Small   Accounts  —  Sinclair   Bill   En- 
dorsed by  R.  M.  A.,  Credit  Men's  Association,  C.  M.  A.  and  Canadian  Bar — 

Thirty  "Got  Away"  Last  Year. 


Based   on   interviews   with  V.  A.   Sinclair,   M.P.P. 


A  BULK  Sales  Act  looks  to  be  as- 
sured for  Ontario  during'  the 
present  session  of  the  Legisla- 
ture, which  will  bring-  all  Canada,  ex- 
cept a  portion  of  the  Maritime  Pro- 
vinces, under  the  operation  of  a  Bulk 
Sales  Act  of  some  description.  The 
whole  of  the  West,  from  Manitoba  to 
the  Coast,  is  under  an  Act  similar  to 
that  proposed  for  Ontario;  and  Quebec 
and  Nova  Scotia  have  some  legislation, 
though  of  a  somewhat  different  nature, 
on   their  statute  books. 

After  becoming-  what  has  been  des- 
cribed in  Queen's  Park  as  a  "hardy 
annual,"  being  brought  up  year  after 
year,  only  to  meet  defeat,  the  prospects 
for  the  bill  winning  out  this  season, 
HARDWARE  AND  METAL  is  assured, 
are  of  the  brightest. 

The  sponsor  for  the  present  bill — an 
improvement  of  former  ones — is  Mr.  V. 
A.  Sinclair,  member  of  South  Oxford, 
and  the  bill  was  introduced  for  its  First 
Reading  last  Friday,  and  the  Second 
Reading,  the  real  test,  will  be  proposed 
shortly.  The  "godfather"  of  the  bill 
for  several  year  past  was  Hon.  W.  D. 
Maepherson,  M.P.P.  for  Northwest  To- 
ronto, and  its  defeat  was  only  by  a  few 
votes  of  the  whole  House  last  session. 
This  year  its  supporters  point  out,  Mr. 
McPherson  has  the  added  strength  of  a 
Cabinet  Minister,  and,  in  addition,  th° 
leaders  of  the  Opposition  last  year,  P 
is  understood,  have  declared  their  wil- 
lingness to  be  no  more  than  "passivp" 
objectors,  if  indeed  they  do  not  come 
round  to  vote  for  it. 

For  several  years  the  Retail  Merch- 
ants' Association  has  opposed  such  a 
bill,  not  because  they  did  not  agree  with 
the  principle,  but  on  account  of  the 
terms,  which  bore  inequalities  for  the 
retail  merchant. 

Strong  Support  This  Year 
In  an  interview  with  Mr.  Sinclair  on 
Wednesday  of  this  week,  HARDWARE 
AND  METAL  secured  an  interpretation 


of  the  Act  as  it  has  been  drawn  up  this 
year.  It  will  be  noted  that  the  retail 
merchants  are  protected  in  the  new  regu- 
lations on  two  points.  This  bill  has  now 
the  approval  of  the  R.  M.  A.,  the  Cana- 
dian Credit  Men's  Association,  the  Can- 
adian Manufacturers'  Association,  and 
the  Canadian  Bar  Association. 


SCHEDULE   "A." 


ad- 


Statement     showing     names     and 
dresses  of  all  creditors  of 
Name  of  Creditors. 
Post    Office   Add. 
Nature  of  Indebtedness. 
Amount. 
When    Due. 

I.  of 

in  the  Province  of  Ontario,  do  solemnly 
declare  that  tSie  above  is,  to  the  best  of 
my  knowledge  and  belief,  a  true  and 
coi-rect  statement  of  the  names  and  ad- 
dresses of  al!  creditors 
and  shows  correctly  the  amount  of  in- 
debtedness or  liability  due,  owing,  pay- 
able or  accruing  due,  or  to  become  clue 
and  payable  by  to  each 
of  the  said  creditors.  (If  the  declara- 
tion is  made  by  an  agent,  add :  I  am 
the  duly  authorized  agent  of  the  vendor 
and  have  a  personal  knowledge  of  the 
matter  herein  declared  to.) 

Or  if  the  vendor  is  a  corporation  : — 

I,  of 

in  the  Province  of  Ontario,  do  solemnly 
declare  that  the  above  is,  to  the  best  of 
my  knowledge  and  belief,  a  true  and 
correct  statement  of  the  names  and  ad- 
dresses of  all  the  creditors  of  the 

Company,  and  shows  correct- 
ly the  amount  of  the  indebtedness  or 
liability  due,  owing,  payable  or  accru- 
ing due,  or  to  become  due  and  payable 
by  such  Company  to  each  of  the  said 
creditors',  and  that  I  am  the 
of  the  said  Company,  and  have  a  per- 
sonal knowledge  of  the  matter  herein 
declared   to. 

And  I  make  this  solemn  declaration, 
■conscientiously  believing  it  to  bo  true 
and  knowing  that  it  is  of  the  same 
force  and  effect  as  if  made  under  oath 
and  by  virtue  of  The  Canadian  Evidence 
Act. 
Declared   before  me  at  the 

of 
in  the  Province  of  Ontario, 
this  day  of 

A.D.  19 

A   Commissioner. 


Boardinghouse  Keepers  Included 

"The  first  change  that  has  been  made 
in  last  year's  bill,"  Mr.  Sinclair  ex- 
plained, "protects  the  retail  merchant 
by  bringing  boarding  keepers  under 
the  operation  of  the  Act.  This 
is  done  by  adding  to  the  description  of 
"stock."  In  the  old  bills  it  was  defined 
as  "  (e  1) — a  stock  of  goods,  wares, 
merchandise  and  chattels,  ordinarily 
the  subject  of  trade  and  commerce; 
(c  2) — the  goods,  wares,  merchandise  or 
chattels  in  which  any  person  trades,  or 
which  he  produces  or  which  are  out- 
puts of." 

To  this  definition  has  been  added  the 
words,  "or  with  which  he  carries  on  any 
business,  trade  or  occupation."  Thus  a 
boardinghouse  keeper  who  could  have 
eluded  the  protection  to  creditors  feat- 
ures of  the  bill,  are  brought  under  its 
operation. 

Looking  After  the  Small  Creditors 

"A  second  point  to  which  objection 
was  raised  in  the  former  bills  was  the 
ignoring  of  the  creditor  whose  claim 
fell    under    $50. 

"The  main  purpose  of  the  Bulk  Sales 
Act  of  course,  is  to  prevent  a  man  sell- 
ing out  his  stock,  pocketing  the  pro- 
ceeds, and  then  snapping  his  fingers  at 
his  creditors. 
Thirty   Ignored    Creditors   Last   Year 

"Among  the  ammunition  I  have 
gathered  in  support  of  this  bill  is  the 
fact  that  last  year  30  men  sold  out  in 
bulk,  and  kept  the  money  from  their 
creditors.  In  one  case,  I  understand 
one  man  advised  a  creditor  that  he  had 
$2000  in  cash  in  his  pocket  from  the 
sale  of  his  stock  and  intended  to  keep 
it    there! 

Sworn  Statement  of  All  Creditors 

"To  prevent  any  such  treatment  of 
creditors  the  bill  makes  it  compulsory 
on  any  one  who  is  bargaining  for  or 
purchasing  any  stock  in  bulk,  whether 
for  cash  or  on  credit,  before  paying  the 
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vendor  any  part  of  the  purchase  price 
(save  $50  to  bind  the  agreement)  to 
receive  from  him  a  sworn  statement 
containing  the  names  and  addresses  of 
all  creditors,  together  with  the  amounts 
owing  in  each  case.  The  bill  compels 
the  vendor  on  his  part,  to  furnish  this 
complete  list. 

"Formerly  this  list  of  creditors  was 
to  include  only  those  to  whom  $50 
or  more  was  owing;  now  all  are  includ- 
ed, at  my  suggestion.  It  is  the  only 
fair  way;  why  should  not  the  man  to 
whom  $5  is  owed  be  protected  as  well 
as  the  other. ' ' 

In  case  no  such  statement  is  made, 
and  any  money  is  paid  over,  the  sale 
shall  be  deemed  fraudulent  and  shall  be 
void,  unless  all  the  creditors  are  paid  in 
full   out  of  the  proceeds. 

Unless  the  creditors  give  a  written 
waiver,  the  purchase  money  must  be  de- 
livered to  a  trustee  to  be  distributed 
among   the    creditors   pro    rata.  The 

trustee's  fee  shall  not  exceed  3>  per 
cent,  and  this  must  be  paid  out  of  the 
proceeds. 

Judge   May   Choose   Trustee 

"A  new  clause  has  been  added  in 
reference  to  this  trustee,''  explained 
Mr.  Sinclair.  Before,  there  was  no 
penalty  for  failure  on  the  vendor's  part 
to  name  a. trustee;  now  if  he  does  not 
within  30  days,  a  county  judge  is  em- 
powered to  do  so,  on  application  of  any 
creditor." 

Cannot  Seize  Cash  on  Person 

Mr.  Sinclair  pointed  out  a  curious 
technicality  that  enabled  the  vendor  to 
enjoy  his  ill-gotten  gains  in  defiance  of 
the  rights  of  his  creditors,  if  he  keeps 
it    about    his   person. 

"If  a  man  got  $2,000  from  a  sale  he 
could  hang-  on  to  it,  and  no  creditor 
could  move  to  seize  it  on  him,  for  this 
would  constitute  a  'breach  of  the 
peace'." 

Majority  of  One  Vote 

The  member  who  introduced  the 
Bulk  Sales  bill  is  a  lawyer,  one  of  the 
bright,  younger  men,  in  the  house,  who 
saya  ho  occupies-  the  position  of  being 
"the  one  with  the  smallest  majority  in 
the  house."  Mr.  Sinclair  tackled  a  seat, 
which  was  a  traditional  stronghold  of 
the  other  side,  and  after  the  deatli  of 
the  canditato  on  his  own  side,  three 
weeks  before  the  election  of  1914.  The 
ni'jht  of  the  election  Col.  Mayberry  the 
sitting  member  of  300  majority  in  1911, 
was    declared    elected    by    4    votes.      The 

official    returns    gave    the    seat    to    Mr. 

Sinclair  by  4  votes.  A  recount  in- 
creased Ibis  to  5,  but  an  appeal  re- 
duced  it    to  1  ! 

.    But   this,  really  has  nothing  bo  do  with 
l  he    Bull    Sales    bill    of   1917. 
HI  I.I. 

I f i -;   Majesty,   by   and    with    tie-   advice   and 
consent    of   the    Legislative    Assembly    of   the 
nee  "i  Ontario,  enact  -  :is   Follows ; 


Short    Title. 

1.  This  Act  may   be  cited  as  The  Bulk  Sales 
Act,  19li\ 

2.  In   this   Act, 

Interpretation. 

(a)  "Creditor"  shall  ineau  and  include  a 
persion  to  whom  the  owner  of  any  stock  as 
defined  by  the  Act  is  indebted,  whether  the 
debt  is  due  and  owing  or  not  yet  payable, 
and  shall  include  any  surety  and  the  en- 
dorser of  any  ]■  oinissory  note  or  bill  of  ex- 
change iu  respcci  of  which  such  suretyship 
was  entered  into  or  such  endorsement  given, 
became  a  creditor  of  such  owner. 

Judge. 

(b)  "Judge"  shall  mean  a  judge  of  the 
county  or  district  court  of  the  county  or  dis- 
trict in  which  the  owner's  stock-in-trade  is 
located  at  the  time  of  the  sale  or  intended 
sale  thereof. 

Stock. 

(cl)  "Stock"  shall  mean  a  stock  of  goods, 
wares,  merchandise  and  chattels,  ordinarily 
the  subject   of  trade  and  commerce; 

(c-2)  The  goods,  wares,  merchandise  or 
chattels  in  which  any  person  trades,  or 
which  he  produces  or  which  are  outputs  of, 
or  with  which  he  carries  on  any  business, 
trade  or  occupation. 

Trustee. 

(d)  "Trustee"  shall  mean  any  person  ap- 
pointed by  the  vendor  to  act  as  trustee  and 
who  has  lodged  a  bond  marked  as  satisfac- 
tory by  the  judge,  by  way  of  security  in  re- 
spect to  his  trusteeship  with  the  clerk  of 
the  county  court  of  the  county  or  district 
in  which  the  stock  is  located  at  the  time  of 
the  sale  or  intended  sale  thereof;  or  any  per- 
son appointed  by  the  vendor  with  the  con- 
sent in  writing  of  his  creditors  holding 
claims  of  not  less  than  50  per  cent,  in  value 
of  the  amount  of  such  claims  as  shown  by 
the  statement  (Schedule  "A")  ;  or  shall  mean 
such  person  as  shall,  on  the  summary  appli- 
cation of  any  person  interested,  be  appoint- 
ed as  trustee  by  the  senior  judge  of  the 
county  court  of  the  county  in  which  the 
vendor  resides. 

Vendor. 

(e)  "Vendor"  shall  mean  and  include  each 
and  every  person,  firm  or  corporation  own- 
ing or  claiming  to  own  the  stock  of  any  in- 
dividual  share  or  interest   therein. 

Purchaser  to  Procure  Written  Statement  as  to 
Creditors  of  Vendor. 
3.  It  shall  be  the  duty  of  every  person  who 
shall  bargain  for.  buy  or  purchase  any  stock 
in  bulk,  for  cash  or  on  credit,  before  closing 
the  purchase  of  the  same  and  before  paying 
the  vendor  any  part  of  the  purchase  price 
(save  as  hereinafter  provided),  or  giving  any 
promissory  note  or  notes  or  any  security  for 
the  said  purchase  price  to  demand  and  re- 
ceive from  such  vendor,  and  it  shall  be  the 
duty  of  each  vendor  of  such  goods  to  furnish 
a  written  statement  verified  by  statutory  de- 
claration of  the  vendor  or  his  duly  author- 
ized agent,  or  if  the  vendor  is  a  corporation, 
Uy  the  declaration  of  the  president,  vice-presi- 
dent, secretary-treasurer  or  manager  of  such 
corporation,  which  statement  is  to  contain  the 
names  and  addresses  of  all  the  creditors  of 
the  said  vendor,  together  with  the  amounts  of 
the  Indebtedness  or  liability  due  and  payable 
by  said  vender  to  each  Of  said  creditors,  which 
said  statement  may  lie  in  the  form  set  forth 
in  Schedule  "A"  hereto;  Provided,  however. 
iii.it  it  shall  be  competent  for  a  purchaser  of 
any  stock  to  pay  to  the  vendor  a  sum  not  ex- 
ceeding $60  on  accounl   of  the  purchase  price 

for    the    purpose      of      constituting      a    binding 
agreement   fur   the   purchase  of  such   stock,   be- 
fore   obtaining   such   statement  as   aforesaid. 
Sale    Without    Purchaser   Procuring    Statement. 

i.  Whenever  any  person  shall  bargain  for  or 
purchase    any    stock    In    bulk,    fur   cash    or    on 

credit,  and  shall  pay  any  part  of  the  purchase 
pi  Ice  or  execute  or  deliver  to  the  vendor  01  to 
his  order,  or  to  any  person  for  his  use.  any 
promissory  note  or  ether  document  for  or  on 

account    ef    (lie    purchase    price    of    said    goods, 

or  any  part  thereof,  without  first  having  de- 
manded ami  obtained  from  the  vendor  or  from 
bla  agent,  :i  statutory  declaration  purporting 
i,,  he  such  .'i-  Is  provided  for  In  the  last  pre 


ceding  section,  then  such  sale  shall  be  deemed 
to  be  fraudulent  and  shall  be  void  as  against 
the  creditors  of  the  vendor,  unless  all  the 
creditors  of  the  vendor  are  paid  in  full  out  of 
the  proceeds  of  such  sale. 

Waiver  by  Creditors  or  Application  of  Pur- 
chase Money  to  Debts  of  Vendor. 
5.  Any  such  purchaser,  upon  obtaining  such 
statutory  declaration,  shall  either  obtain  writ- 
ten waiver  from  the  creditors  of  the  vendor 
hereinafter  referred  to  or  shall  pay  the  whole 
of  his  purchase  money  or  deliver  his  promis- 
sory note  or  notes  or  other  documents  secur- 
ing the  same  into  the  hands  of  a  trustee  for 
distribution  pro  rata  among  the  creditors  of 
the  said  vendor,  and  subject  to  any  prefer- 
ences provided  for  by  law  or  by  previous  con- 
tract, such  distribution  shall  be  made  in  like 
manner  as  moneys  are  distributed  by  an  asig- 
nee  under  The  Assignments  and  Preferences 
Act,  and  in  making  such  distribution  all  credit- 
ors' claims  shall  be  proved  in  like  manner, 
shall  be  subject  to  the  like  contestation  and 
entitled  to  the  like  priorities  as  in  the  case  of 
a  distribution  under  the  said  Act,  and  the 
creditors,  trustee  and  debtor  shall  in  all  re- 
spects have  the  same  rights,  liabilities  and 
powers  as  the  creditors,  assignee  and  debtor 
have  under  the  said   Act. 

Limitation    Offers   of   Trustees. 

(a)  The  fee  of  any  such  trustee  shall  not 
exceed  3  per  cent,  of  the  total  proceeds  of 
such  sale  which  come  to  his  hands.,  and 
shall,  together  with  any  disbursements  made 
by  him,  be  paid  by  being  deducted  out  of 
the  moneys  to  be  received  by  the  said  credit- 
ors, and  shall  in  no  event  be  charged  to  the 
debtor. 

No   Preference  for  Creditors. 

(b)  From  and  after  the  furnishing  of  the 
statement  and  declaration  provided  for  by 
this  Act,  no  preference  or  priority  shall  be 
obtainable  by  any  creditor  by  attachment, 
garnishee  proceedings,  contract  or  other- 
wise. 

Sale  Void  if  Waiver  not  Procured  or  Purchase 
Money  Not  Applied  as  Required  by  Act. 

7.  Any  sale  or  transfer  of  stock,  or  part 
statutory  declaration,  shall  fail  to  observe  the 
requirements  of  the  last  preceding  section 
without  obtaining  the  written  waiver  from 
creditors  hereinafter  referred  to,  then  such 
sale  shall  be  deemed  to  be  fraudulent,  and 
shall  be  void  as  against  the  creditors  of  the 
vendor,  unless  all  creditors  of  the  vendor  are 
paid  in  full  out  of  the  proceeds  of  such  sale. 
What  to  be  Deemed  a  Sale  In  Bulk. 

7.  Any  sale  or  transfer  of  stock,  or  part 
thereof,  out  of  the  usual  course  of  business  or 
trade  of  the  vendor,  or  whenever  substantially 
the  entire  stock  of  the  vendor  is  sold  or  con- 
veyed, or  whenever  an  interest  in  the  business 
or  trade  of  the  vendor  is  sold  or  conveyed, 
such  sale,  transfer  or  conveyance  shall  be 
deemed  "a  sale  in  bulk"  within  the  meaning 
of  this  Act;  provided,  however,  that  if  the 
vendor  produces  and  delivers  to  the  vendee  a 
written  waiver  of  the  provisions  of  this1  Act 
from  his  creditors  having  claims  of  $50  and 
over,  as  shown  by  the  said  statutory  declara- 
tion, then  the  provisions  of  this  Act  shall  not 

apply. 
Sales    Under    Judicial    Process    Not    Affected. 

s.  Nothing  in  this  Act  contained  shall  apply 
to  or  affect  any  sale  by  executors,  administra- 
tors, liquidators',  receivers,  assignees  for  the 
benefit  ef  en-. liters  or  any  public  official  act- 
ing   under   judicial    process. 

Limitation    of   Action   to   Set   Aside   Sale. 

».  No  action  shall  be  brought  or  proceedings 
had  or  taken  to  set  aside  or  have  declared  void 
any  sale  in  bulk  for  failure  to  comply  with 
the  previsions  of  this  Act,  unless  such  action 
is  brought  Within  sixty  days  from  the  date  of 
such  sale  or  within  sixty  days  from  the  date 
when  the  creditor  attacking  such  sale  first  re- 
ceived notice  thereof. 

Appointment   of  Trustee  by   County  Judge. 

10.  Upon  the  application  of  any  person  In- 
terested,   if   the    vendor    has   net    appointed    a 

trustee,  the  senior  judge  of  the  county  Court 
ef  the  county  in  which  the  vender  resides. 
shall  by  order  appoint  a  trustee,  and  the 
judge  Shall   be  entitled  In  a  fee  of  $1   on  everj 

such   order. 
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Manufacturers  in  Fighting  Mood 

Claim  Cost  of  Living  Commissioner  is  Adopting   an  Outrageous  and  Unjustifiable 
Attitude — Stand  Behind  Fixed  Trade  Price  System,  and  Will  Defend  Their 
Rights  in  Courts  if  Necessary — Urge  Formation  of  Commission  Cap- 
able of  Dealing  With  Business  Questions  in  a  Businesslike  Way. 


THE  activities  of  Hon.  W.  C.  Cro- 
thers, Minister  of  Labor,  and 
W.  F.  Connor,  the  High  Cost 
of  Living  Commissioner,  under  the 
powers  conferred  by  the  receut  Order-in- 
Couneil,  have  decidedly  been  getting 
under  the  skin  of  the  trade,  from  the 
manufacturer  and  wholesaler,  to  the  re- 
tailer. The  investigations,  and  warn- 
ings, and  the  commands,  many  claim, 
have  put  the  trade  in  a  very  unenviable 
light  before  the  public.  The  culmination 
was  the  notice  of  the  introduction  of  a 
bill  by  Mr.  Knowles,  of  Moose  Jaw,  to 
make  the  entering  into  any  trade  agree- 
ment to  fix  the  price  of  any  article  un- 
lawful. 

A  meeting  of  wholesalers  and  manu- 
facturers was  held  recently  in  Toronto, 
when  the  action  of  the  Minister  of 
Labor,  and  the  proposed  new  bill  were 
indignantly  discussed. 

Will  Fight  if  Necessary 

It  was  the  feeling  of  this  gathering 
that  the  charges  being  made  against  the 
trade  were  unjustifiable,  and  as  a  result 
the  resolution  noted  herewith  was  un- 
animously passed.  The  members  of  this 
Slathering  held  that  there  was  no  provi- 
sion in  the  Order-in-Couneil  to  forbid 
the  adoption  of  trade  contract  prices, 
and  that  the  Minister  of  Labor's  activi- 
ties in  this,  regard  were  a  wholly  unwar- 
rantable infringement  of  the  rights  of 
the  merchants,  and  as  such  they  decided 
not  to  be  bound  by  his  decision,  until 
the  authority  for  such  a  decision  was 
more  plainly  made  manifest,  and  to  con- 
test in  the  courts,  if  necessary,  any  at- 
tempt on  the  part  of  the  Minister  of 
Labor  to  attack  the  present  accepted 
system   of  price  contracts. 

It  was  also  decided  at  this  meeting 
that  a  committee  should  wait  upon  the 
Hon.  George  Foster  and  the  Hon.  Mr. 
Crothers,  to  present  this  petition  and  to 
urge  their  side  of  the  case,  and  also  to 
urge  the  formation  of  an  Inland  Trade 
Commission. 

The  committee  that  waited  on  these 
Ministers  on  the  forenoon  of  March  2, 
consisted  of  H.  C.  Moneypennv,  Hugh 
Blain,  W.  C.  Miller,  Toronto;  H.  C.  Bec- 
kett, Hamilton;  Armand  Chaput,  Stan- 
lev  Cook.  Montreal;  Gerald  Fitzgerald, 
Henry  Watters,  and  E.  M.  Tr-owern,  Ot- 
tawa. 

Urge  an  Inland  Trade  Commission 

The  primary  matter  that  this  commit- 


tee placed  before  the  Ministers  of  Trade 
and  Commerce,  and  of  Labor,  was  that 
of  the  formation  of  an  Inland  Trade 
Commission.  It  was  urged  that  this_ 
Commission  consist  of  three  members  in 
whom  the  public  had  thorough  confi- 
dence and  whom  they  knew  were  cap- 
able of  investigating  commercial  sub- 
jects. It  was  urged  that  this  commis- 
sion devote  their  entire  time  to  these 
matters  and  receive  suitable  remunera- 
tion. 

The   Powers   of  the   Commission 

It  was  suggested  that  the  activities  of 
the  Commission  should  deal  with — 

1.  The  investigation  of  the  cost  of  the 
production  and  manufacture  of  any  class 
of  goods  and  the  matter  of  a  fair  whole- 
sale and  retail  selling  price. 

2.  The  question  of  the  cost  of  distri- 
bution of  these  products. 

3.  The  consideration  and  investigation 
of  the  systems  now  in  vogue  for  the  dis- 
tribution of  merchandise,  and  the  sug- 
gestion of  improvements  where  such  ap- 
pear necessary. 


Minister   of  Labor  Accused  of  Unwar- 
rantable and  Outrageous  Conduct 

In  the  Course  of  the  discussion  that 
followed,  there  was  a  sharp  attack  on 
the  methods  and  practices  of  the  Minis- 
ter of  Labor.  The  Order-in-Couneil,  it 
was  contended,  did  not  give  authority  to 
go  to  the  lengths  that  the  Minister  of 
Labor  and  his  officers  were  going.  Mr. 
O'Connor  had  sent  out  questions,  it  was 
claimed,  that  would  not  arrive  at  any- 
thing, and  which  displayed  an  absolute 
ignorance  of  trade  and  commerce.  Mr. 
Beckett  said  that  to  accuse  business  in- 
terests of  combining,  and  condemning 
them  as  guilty  without  ever  taking  evi- 
dence, was  outrageous  conduct. 

Another  direct  question  that  was  put 
to  Mr.  Crothers  was  as  to  where  he 
found  his  authority  for  writing  a  manu- 
facturer and  telling  him  that  he  must 
discontinue  all  contracts  at  present 
existing  between  himself  and  his  custo- 
mers. It  was  admitted  by  the  deputa- 
tion that  the  department  was  empowered 
to  ask  such  questions  as  they  saw  fit. 
and  that  these  questions  had  to  be  ans- 


BILL  THE  R.M.A.  AND  WHOLESALERS  ARE  OPPOSING 

The  following  is  a  copy  of  the  Bill,  which  was  introduced  by 
William  E.  Knowles,  M.P.,  of  Moose  Jaw,  and  which  it  is-  the  in- 
tention of  the  Wholesalers  and  Retail  Merchants'  Association  to 
oppose,  and  which  they,  say  places  unfair  restrictions  em  the  retail 
and  wholesale  trade. 

COPY  OF  BILL 

House  of  Commons  of  Canada 

BILL  21 

An  Act  to  Amend  the  Criminal  Code 

His  Majesty,  by  and  ivith  the  advice  and.  consent  of  the  Senate 
and  House  of  Commons  of  Canada,  enacts  as  follows: — 

I.  THE  CRIMINAL  CODE,  Revised  Statutes  of  Canada,  1906, 
chapter  one  hundred  and,  forty-six,  is  amended  by  inserting  the 
following  section  immediately  after  section  four  hundred  and 
ninety-eight  thereof: — 

"498A.  Any  manufacturer,  wholesale  merchant,  dealer,  agent 
or  commission  merchant  who  either  directly  or  indirectly  stipu- 
lates, agrees  or  arranges  that  any  goods,  wares  or  merchandise  sold 
<>r  otherwise  disposed  of  by  or  to  him  shall  be  sold  by  any  pur- 
chaser thereof  at  a  price  not  less  than  one  prescribed  by  him,  or 
who  in  any  way  endeavors  to  prescribe  a  price  below  which  a  pur- 
chaser shall  not  sell  the  same,  shall  be  guilty  of  an  offence  and  shall 
be  liable,  upon  summary  conviction  to  a  fine  not  exceeding  five 
thousand  dollars  or  to  imprisonment  for  a  term  not  exceeding  three 
months  or  to  both  fine  and  imprisonment." 
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HARDWARE    AND    METAL 


March  10,  1917. 


wered.  They  denied,  however,  that  the 
authority  of  the  department  went  be- 
yond that  point.  The  terms  of  the  Or- 
der-in-Council,  as  interpreted  by  the 
members  of  the  deputation,  do  not  con- 
tain any  clause  permitting:  its  adminis- 
trators to  override  any  existing  agree- 
ment, and  that  there  was  no  legal  justi- 
fication for  the  Minister  of  Labor  or  his 
agents  in  instructing  the  manufacturer 
or  owner  that  he  rnay  not  lay  down  a 
fixed  price  for  their  goods. 

In  answer  to  a  question  of  Mr.  Trow- 
ern,  Mr.  Crothers  asked  where  he  was 
interested.  ""What  have  the  retail  mer- 
chants to  do  with  this?"  he  asked.  "We 
have  investigated  the  retail  trade  in  Ot- 
tawa and  have  found  nothing  wrong 
with  it.'?  The  members  of  the  deputa- 
tion, in  considering  this  statement,  con- 
sider that  Mr.  Crothers  has  rather  cut 
the  ground  from  under  himself,  as  pro- 
vided that  the  retailer  is  not  guilty  of 
combination  in  the  matter  of  this  set 
trade  price,  they  do  not  see  how  the 
wholesaler  or  manufacturer,  the  other 
parties  to  the  agreement,  can  be  consid- 
ered guilty. 

Both  Ministers  listened  attentively  to 
the  arguments  brought  forward.  The 
Hon.  Mr.  Foster  expressed  himself  as 
personally  favoring  the  Inland  Trade 
Commission  idea,  and  promised  to  bring 
the  matter  'before  the  Government  and 
report  at  a  later  date.  Mr.  Crothers  did 
not  express  any  great  sympathy  with 
the  plan;  indeed,  he  made  it  clear  that 
no  promises  must  be  given  relative  to 
the  matter  that  would  in  any  way  put 
a  drag  on  the  Cost  of  Living  investiga- 
tion activities  under  the  powers  bestow- 
ed by  the  Order-in-Council.  These  pow- 
ers, he  assured  the  deputation,  it  was 
his  intention  to  use  to  the  full. 

At  a  meeting  held  in  Toronto  on  Wed- 
nesday, at  which  representatives  from 
every  wholesale  distributing  centre  in 
Ontario,  a  number  of  manufacturers, 
and  E.  F.  B.  Johnston,  K.C.,  and  Hon. 
Geo.  Lynch  Staunton,  K.C.,  were  also 
present,  a  resolution  was  passed  that  the 
question  of  the  action  taken  by  the  Min- 
ister of  Labor  in  assuming  authority 
under  the  Order-in-Council — to  not  only 
accuse,  but  pronounce  guilty,  those  en- 
gaged in  the  distribution  of  the  neces- 
saries of  life  before  an  investigation  has 
Q  place,  is,  in  flic  opinion  of  i  fade, 
no|  only  arbitrary  and  unreasonable,  but 
by  publicly  assailing  business  interests 
is  doing  and  has  'lone  serious  injury  and 
leading  to  the  consumer.  The  trade 
submit  thai  investigation  by  an  unpre- 
judiced 11011  political  tribunal  will  estab 
lisli  the  fad  that  the  situation  is  being 
[y  anil  ignorant ly  misrepresented 
Therefore,  it  is  "unanimously  resolved 
and  agreed  that  the  attacks  of  the  Min 


REASONS  FOR  INLAND  TRADE  COMMISSION 

E.  M.  Trowern,  representing  the  Retail  Merchants'  Association,  gives 
the  following  reasons  why  a  "Branch  of  Inland  Trade"  should  be  estab- 
lished under  the  Department  of  Trade  and  Commerce.  The  reasons  are 
said  to  represent  the  views  of  the  members  of  the  R.M.A. 

1st. — 'To  ascertain  officially  tlie  general  conditions  of  the  retail  trade  from  time 
to  time  throughout  Canada. 

2nd. — To  ascertain  correctly,  through  the  Government  census,  how  many  retail 
stores  there  are  in  Canada. 

Srd. — To  ascertain   how   may    retail   merchants   there  are  in   Canada. 

4th. — How   many   clerks   are  employed. 

oth. — Are  the  retail  merchants  giving  the  public  the  service  they  should  receive, 
aud  if  not,  what  is  the  reason? 

(5th. — Is  the  retail  trade  iu  the  cities  and  towns  of  Canada  growing,  or  is  it  on 
the  decline,  and  if  so,  why? 

7th. — Are  the  retail  merchants  buying  aud  selling  as  many  Canadian  made  goods 
as   they   should;  and  if  they  are  not,  give  the  reasons  why. 

8th.-  Is  the  Government  aware  that  thousands  of  yards  of  silk,  tape,  dress  goods. 
.Hid  velvets,  etc.,  pass  through  the  customs  with  the  number  of  yards  printed  thereon, 
and  upon  which  duty  is  paid,  and  when  they  are  measured  out  for  sale  the  merchants 
find  tiiat  they  have  been  wrongly  marked?  The  merchants,  therefore,  pay  more  duty 
than  they  should,  and  they  pay  for  goods  they  do  not  receive.  A  Government  officer 
to  whom  they  could  refer  their  complaint  to  in  an  official  way  would  remedy  this  evil. 

9th. —  Is  the  Government  aware  that  a  varying  rate  of  duty,  according  to  the  rate 
of  the  duty  of  the  goods  enclosed,  is  being  paid  on  packing  eases  amounting  to 
thousands  of  dollars  a  year. 

10th. — Why  so-called  Co-operative  Trading  is  a  delusion,  and.  why  it  will  injure, 
rather  than   help  the  legitimate  trade  of  Canada. 

11th.-  Why  the  recent  amendments  made  by  the  Cabinet  to  the  Criminal  Code 
regarding   combines   will  injure   rather   than   hel-p   the  trade  of  Canada. 

12th. — Why  foreign  fruits  should  not  be  prohibited  from  coming  into  Canada 
during  our  fruit  season,  as  requested   by   some  fruit   grocers'   associations. 

13th. — Wliy  a  better  plau  for  selling  butter,  than  that  adopted  at  present,  should 
be  established 

14th. — 'Whether  Canada  should  follow  the  plan  adopted  by  Australia  in  not  allow- 
ing any  woollen  goods  to  enter  the  country  unless  they  are  marked  as  to  their  quality. 
and  wh.it  effect  this  would  have  on  the  trade  of  Canada. 

l."ith. — The  advisability   of  having  a   legal  standard   for  the  quality   of  paint. 

10th. — Why  retailers,  wholesalers  and  manufacturers  should  co-operate  with  the 
railroads  in  having  goods  shipped  from  one  point  to  the  other  in  Canada  during  the 
dull  season,  rather  than   during  the  season  of  grain  transportation. 

17th. — The  reason  why  the  retail  trade  could  not  extend  their  businesses  to  the 
same  advantage  as  they  do  now,  if  the  wholesale  trade  was  abolished  as  some 
theorists   believe  it  should  be. 

18th. — The,  reason  why  the  plan  adopted  by  many  manufacturers  to  sell  their 
goods  on  the  price  maintenance  contract  plan  is  an  advantage  to  the  public  as  well 
as  to  the  retail  and  the  wholesale  trade. 

19th. — To  submit  to  the  Government  authentic  facts  regarding  the  increased  cost 
of  living,  and  to  keep  the  Government  informed  from  time  to  time,  by  those  qualified 
to  know. 

20th. — Why  mail  order  catalogue  houses  should  not  have  special  privileges  over 
those  who  do  business  through  the  mails  in  the  ordinary  way. 

21st. — To  have  the  Government  appoint  an  official  to  prosecute  all  those  who 
falsely  advertise  any  article  in  the  same  way  that  is  now  being  done  under  the  Gold 
aud   Silver  Marking  Act. 

22nd. — To  have  all  matters  relating  to  inland  trade,  and  which  is  now  being 
dealt  with  by  the  Department  of  Labor,  transferred  to  the  Department  of  Trade  and 
Commerce   to    be   dealt   with   through    the   proposed    branch. 


ister  of  Labor  in  connection  with  inter- 
nal trade  methods  are  unfair  and  un- 
warranted and  that  unless  the  Govern- 
ment are  prepared  to  have  an  investiga- 
tion of  trade  details  with  a  view  to  deal- 
ing justly  with  the  trade  of  Canada,  the 
members  of  the  Wholesale  Grocery- 
Trade  are  unanimously  agreed  to  con- 
test in  the  courts,  if  necessary,  their  just 
rights,  and  that  F.  T.  Smye,  Walter 
Lumber,  Hugh  Blain,  H.  ('.  Beckett,  and 
A.  H.  Paffiord  be  appointed  a  commit- 
tee to  look  after  the  matter  if  litigation 
ensues  with  power  to  engage  counsel, 
and  that  the  members  of  the  trade  pres- 
ent each  agree  to  pay  their  share  of  the 
expenses.  Also  that  the  committee  aio 
here)i\  empowered  to  engage  a  secretary 
to  keep  the.  trade  posted  in  Ontario  and 
advise  J.  Stanley  Cook,  Montreal,  and 
thai  lie  in  turn  advise  the  trade  of  the 
other  provinces,  and  Further,  that  a  copy 
of  (Ins  resolution  be  forwarded  to  the 
Acting  Premier,  lion.  Sir  Geo.  E.  Fos- 
ter,    lor    prompt     consideration    by    the 

Government. 


THE   GROWTH   OF   THE   CHAIN 
STORE  IDEA 

The  financial  success  of  the  chain 
store  seems  to  be  increasing  with,  every 
passing  year,  and  the  five  and  ten  cent 
store  is  proving  an  enormous  factor  in 
business.  Four  big  concerns  with 
stores  in  various  centres  made  a  gross 
turnover  for  the  year  of  $135,000,000,  of 
this  the  Woolworth  Company  provided 
$87,082,513  the  S.  S.  Kresge  Co.  $26,- 
393,544  the  S.  H.  Krees  Co.  $15,122,558 
the  McCrory  Co.  $6,796,989.  These 
enormous  sales  represent  a  very  sub- 
stantial increase  in  business  the  Wool- 
worth  Company  showing  an  increase  of 
84.  per  cent,  the  Kresge  Company 
26.04  per  cent.  The  Kress  Co .  21.7 
per  cent,  and  McCory  Stores  Corpora- 
tion 20,89  per  cent.  Taking  as  a  basis 
the  net  profit  of  last  year  these  earn- 
ings should  show  a  profit  for  the  Wooh 
worth  stores  approximately  $8,600,000; 
for  the  Kresge  stores  a  net  of  $1,583,510 
for  the  Kress  stores,  a  net  of  $1,590,000 
and  for  the  McCrory  stores  a  net  of 
$461,513.  The  past  year  has  been  one 
of  great  progress  for  these  chain  stores. 
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Canadian  Buyer's  Impressions  of  Japan 

Buyer  Predicts  Keen  Competition  From  Japan — Many  Small  Manufacturers  —  Japs 

are  Improving  Their  Wares 

Written  for  Hardware  and  Metal  by  a  buyer  for  a  large  Canadian   bouse,    who    for   obvious   reasons   does   not  wish   his   name   to   be 

made  public. 


BACK  from  Japan  after  a  buying 
trip,  that  has  occupied  several 
months  and  ready  to  return  short- 
ly to  make  arrangements  for  an  even 
more  extensive  buying  programme  for 
next  season,  I  very  gladly  accede  to  the 
request  of  HARDWARE  AND  METAL 
for  an  account  of  some  of  my  impres- 
sions as  to  the  conditions  of  manufac- 
ture there  and  the  influence  they  will 
have  on  the  export  of  goods  to  'Canada 
and  other  countries  and  also  the  extent 
to  which  they  will  compete  with  the 
manufacturers  of  this  country  and  the 
rest  of  the  western  world. 

One  is  struck  with  the  absence  of 
large  industrial  concerns  there.  The 
ordinary  factory  is  a  small  affair,  and 
very  often  goods  are  made  up  in  the 
homes  of  the  people.  One  doesn't  find 
very  many  large  establishments  with 
thousands  employed,  such  as  you  do  in 
Europe,  and  to  some  extent  in  Canada. 
There  are,  of  course,  very  large  muni- 
tions works  and  these  are  likely  to  be 
used  for  manufacturing  ordinary  lines 
for  export  after  the  war  is  over. 

Nor  is  there  much  organization  yet 
among  the  manufacturers.  I  expected  to 
find  Chambers  of  Commerce  like  we  have 
here  and  in  Europe  in  the  principal  cen- 
tres, but  the  only  organization  I  could 
discover  was  a  branch  of  the  Depart- 
ment of  Agriculture,  so  that  this  end 
of  their  industrial  life  is  poorly  deve- 
loped so  far.  Another  difficulty  is  that 
so  many  of  the  men  who  are  turning 
out  goods  have  very  little  capital  and 
have  to  depend  on  the  banks  for  ad- 
vances when  big  orders  come  in  from 
America  or  Europe.  The  banks  advance 
this  money  on  the  understanding  that 
payments  must  be  made  for  the  goods 
before  they  leave  the  country  and  this 
is  a  rule  that  confronts  us  in  all  our 
buying  there.  The  country,  however,  is 
full  of  buyers  from  America  and  Europe, 
several  of  them  from  Canada  besides 
myself,  and  a  wonderful  development 
will  take  place  in  the  next  few  years  in 
Japanese  manufacture. 

As  to  some  of  the  lines  in  which  Can- 
adian houses  are  interetsed.  I  find  that 
my  previous  impression  as  to  their  abil- 
ity to  turn  out  cheap  toys  was  quite  cor- 
rect. According-  to  their  present  deve- 
lopment they  will  soon  replace  the  cheap- 
er lines  of  German  toys  that  flooded  the 
world  before  the  war.  They  are  ex- 
tremely ingenious,  as  we  all  know,  have 
been  imitating  these  toys,  and  are  turn- 


ing them  out  in  huge  numbers  and  at 
prices  that  will  more  than  meet  the  Ger- 
man prices  before  the  war. 

As  far  as  dolls  are  concerned,  there 
has  been  a  criticism  of  their  output  on 
the  ground  that  they  sent  us  dolls  with 
Japanese  faces  and  which  were  unfami- 
liar to  the  children.  They  are  working 
to  get  rid  of  the  handicap  and  have  sam- 
ples of  dolls  from  every  country  in  the 
world  there  now  and  are  working  on 
them  and  are  turning  out  lines  that  will 
satisfy  the  people  in  the  different  coun- 
tries because  they  represent  the  type  of 
face  and  dress  to  which  they  are  accus- 
tomed. 

In  regard  to  hosiery,  they  are  turning- 
out  all  kinds,  men's  ladies'  and  chil- 
dren's. They  are  also  turning  out  ladies' 
waists  and  other  lines  for  export.  T 
heard  of  one  Canadian  manufacturer 
who  actually  sent  over  some  stuff  to  be 
made  into  ladies'  waists.  Many  ties  are 
being  turned  out  and  they  are  going  ex- 
tensively into  underwear  and  already 
have  exported  some.  Indeed  I  found 
that  they  would  make  anything  you 
want.  Just  give  them  the  sample  and 
they  will  do  their  best  to  turn  out  an 
equivalent.  They  showed  me  some  cheap 
unbleached  cotton,  which  is  far  below 
the  prices  we  have  ever  been  accustomed 
to. 

In  fancy  goods,  of  course,  they  have 
always  been  strong  and  are  coming  out 
increasing  their  lines.      They  are  going 


extensively  now  into  the  higher  class  of 
silks  and  one  sample  of  taffeta  which 
they  made  was  sent  over  to  Switzerland 
and  this  dealer  said  he  thought  it  was 
made  in  Switzerland,  the  quailty  was  so 
high.  This  particular  piece  could  not 
he  laid  down  in  Canada  under  $1.85  to 
$2  a  yard,  yet  I  bought  this  in  a  retail 
store  in  Japan  for  $1.  They  are  going 
into  the  making  of  crepe  de  Chine  and 
crepe  Georgette,  and  other  lines,  and  will 
soon  be  formidable  competitors  with 
European  countries,  although,  of  course, 
there  is  a  difficulty  yet  in  getting  expert 
workmen. 

One  of  the  most  impressive  things, 
something  that  is  suggestive  of  a  men- 
ace to  Canadian  industry,  as  well  as  that 
of  other  countries,  is  the  cheapness  of 
the  labor,  extraordinary  cheapness.  T 
was  informed  from  what  I  feel  to  be 
good  authority  that  a  woman  worker  in 
a  silk  mill  receives  only  $3.75  in  our 
money  for  one  month's  work.  Not  only 
do  they  work  very  cheaply,  but  the} 
work  longer  hours  than  we  are  accus- 
tomed to — 7:00  a.m.  to  8.00  p.m.  in  many 
cases — and  they  have  crowded  together 
in  very  small  »space  half  a  dozen  looms 
where  we  would  have  probably  not  more 
than  two.  I  wondered  at  how  the  girls 
worked  in  and  out  among  the  machines, 
the  pulleys  and  the  belts,  without  being 
caught  in  them.  Nevertheless,  they  have 
a  Workmen 's  Compensation  system. 
Adding  to  their  cheap  labor  their  na- 
tional characteristic  of  being  persistent.  . 
never  knowing  failure,  keeping  on, 
working  out  towards  perfection  on  the 
samples  that  they  receive  from  other 
countries,  and  we  have  an  element  that 
will  become  a  very  important  one,  and 
more  so  every  year,  in  connection  with 
manufacture. 

The  Japs  I  found  would  not  only  make 
anything  you  want,  but  a  good  many  of 
the  smaller  firms  would  put  any  stamp 
on  it  that  you  wanted  them  to,  even  to 
"Made  in  Canada."  I  could  buy  soap 
there,  the  quality  that  would  burn  your 
face  off,  but  still  it  would  be  marked. 
"Pear's  Soap."  There  is  another  point 
somewhat  along  the  same  lines  that  I 
found  in  dealing  with  the  smaller  men, 
not  the  larger  ones,  that  is,  that  they  do 
not  seem  to  realize  the  value  or  the 
meaning  of  a  contract.  They  will  sell 
you  goods,  or  agree  to  sell  you  goods, 
and  if  a  buyer  comes  along  and  gives 
them  a  higher  price,  many  of  them  wiil 
sell   to  him.      Mind   you,   they   will   tell 
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you  they  hay*  done  so.  They  are  quite 
honest  about  it,  and  frank,  and  that  is 
more  than  some  other  manufacturers 
will  do.  They  will  sell  and  won't  tell. 
The  Jap  of  this  small  business  type  finds 
it  hard  to  understand  how  it  is  that  we 
buyers  will  agree  to  pay  them  a  certain 
price  and  then  keep  to  our  bargain  even 
if  the  market  price  goes  down,  as  it 
often  does  in  the  case  of  silks. 

There  are  many  points  of  interest  that 
I  might  mention  here.  One  is  in  connec- 
tion with  the  preliminary  to  making  any- 
business  deal.  They  take  you  in  and 
you  are  supposed  to  drink  two  cups  of 
tea.  and  smoke  a  cigarette,  before  get- 
ting down  to  business.  We  have,  of 
course,  to  use  an  interpreter  with  most 
of  them,  and  you  ask  him  to  tell  them 
something,  and  he  talks  away  for  three 
or  four  minutes  and  the  other  man  talks 
away  and  then  he  comes  back  to  you 
and  tells  you  he  said,  "Yes."  You 
wonder  what  else  he  said  all  that  time. 

They  are,  however,  very  anxious  to 
learn  English,  not  only  the  business  men, 
manufacturers,  but  even  the  boys.  They 
will  guide  you  in  the  cities  free  of 
charge  just  for  the  chance  of  pieking  up 
some  English  words. 

There  was  one  fact  in  connection  with 
their  export  which -reminded  me  of  the 
German  custom,  and  in  many  respects 
the  Japs  are  imitating  German  methods 
of  efficiency.    They  are  sending  carloads 


of  china  to  the  South  Sea  Islands.  Ger- 
many has,  we  have  learned,  covered  prac- 
tically the  whole  world  with  various 
lines,  having  studied  the  particular 
needs  of  the  people  in  those  countries. 
It  almost  makes  one  suspect  on  hearing 
of  tlie  carloads  of  china  going  to  the 
South  Sea  Islands  that  our  usual  views 
of  these  as  inhabited  only  by  wild  sav- 
ages must  have  been  helped  on  some  by 
German  literature.  We  wonder  in  how 
many  other  cases  we  have  been  deceived 
when  it  was  to  the  advantage  of  Ger- 
many to  do  so  for  the  development  of 
her  own  commerce  and  the  retardment 
of  ours. 

Regarding  cutlery  lines  and  brushes, 
the  first  samples  sent  to  this  country 
were  roughly  finished,  and  t li «^  goods 
when  received  here,  were  in  some  cases 
not  up  to  the  sample.  However,  I  have 
reason  to  believe  that  in  the  past  four 
months  great  strides  have  been  made 
in  improving  the  cutlery  products  in 
both  patterns,  quality  and  finish.  T  was 
able  to  buy  only  a  few  cutlery  lines  on 
my  last  trip,  but  I  hope  to  secure  a  great 
many  more  lines  on  this  trip.  When  I 
left  Japan  towards  the  end  of  1916,  a 
large  cutlery  plant  was  being  started. 
The  Japs  are  very  anxious  to  secure 
patterns  of  goods  needed  in  other  parts 
of  the  world.  They  undoubtedly  have 
agents  in  the  guise  of  buyers  callecting 
samples   in    various   parts   of  the  world. 


These  samples  are  sent  back  to  Japan 
for  the  purpose  of  turning  out  dupli- 
cates of  the  samples. 

For  the  buyer  in  Ontario  the  cost  of 
transportation  from  Japan  is  a  big  item. 
Keener  competition  in  shipping  is  now 
being  felt  on  the  Pacific  and  there  should 
be  a  steady  improvement  from  now  on, 
both  as  regards  time  and  cost. 

From  an  industrial  standpoint,  the  , 
Japs  at  present  are  disorganized;  but 
since  the  outbreak  of  the  war  they  have 
been  trying  hard  to  overcome  this  han- 
dicap. I  feel  that  in  a  very  few  years 
the  competition  of  Japan  will  be  mor" 
in  evidence  than  was  Germany  before 
the  war.  Japan  has  an  abundance  of 
cheap  labor.  The  people  are  patient, 
persistent  and  industrious. 

One  thing  that  struck  me  as  rather 
peculiar  in  the  big  cities  was  the  sys- 
tem of  numbering.  They  use  the  block 
system  of  numbering.  For  instance,  Jan 
Japolo's  address  is  "Jap  Japolo,  274 
Yokohama."  This  means  that  Jap  Ja- 
polo is  located  in  block  No.  274,  and 
there  is  no  way  of  telling  in  which  part 
of  the  block  he  is  located.  You  simply 
have  to  hunt  up  Block  274  and  travel 
around  the  block  until  you  find  him. 
Canadian  firms  buying  from  Japan 
should  have  a  representative  there,  of 
necessity  working  on  commission,  who 
will  receive  the  goods  and  O.K.  them 
for  payment. 


What  the  Co-Insurance  Clause  Means 

Retail  Merchants  Have  Been  Showing  an  Increased  Interest  in  What  is  Involved  in 
This  Apparently  Innocent  Contract — How  One  Merchant  Lost  Money. 


'*TS  the  co-insurance  clause  in  a  policy 
a  good  thing?" — that  is  a  question 
that  has  been  of  live  interest  to 
many  hardwaremen  since  the  appearance 
in  HARDWARE  AND  METAL  somj 
months  ago  of  an  article  bearing  on  this 
question.  There  is  a  big  danger  that  the 
merchant  will  lose  through  the  operation 
of  this  clause,  and  all  unconsciously. 
Some  experts  in  th<*  insurance  business 
advise  that  it  should  be  left  out  of  the 
insurance  policj  altogether.  They  main- 
tain thai  il  is  one  of  the  biggest  assets 
that  the  insurance  company  has,  and 
state  thai  too  much  care  cannol  be  taken 
by  the  retailer  in   I  his  connection. 

The  co-insurance  clause  is  a  contract 

li\    which   the   insured   agrees   to  keep   it. 

sured  usually  to  the  extent  of  80  pei 
cent,  of  the  value  of  t  he  property .  Bui 
tins  percentage  may  vary.    If  he  tails  to 

do  SO,  he  himself  must   stand   for  any  loss 

which  would  have  been  paid  through  the 

insurance    he   should    have   carried    in    ex 

of  1  he  amount  he  act ually  did  carry. 

As    an     instance.       A     merchant     has    a 

thousand  dollars'  worth  of  stock  and  in- 


sures it  subject  to  this  80  per  cent, 
clause.  Later  in  the  year  his  stock  in- 
creases to  $1,500,  but  the  merchant  ne- 
glects— perhaps  only  for  a  day  or  two — 
to  increase  his  insurance.  Then  the  fire 
comes.  The  loss  and  damage  amount  to 
$G00.  The  merchant,  under  the  co-in- 
surance clause,  should  have  had  insur- 
ance to  the  extent  of  80  per  cent,  of 
$1,500,  or  $1,200.  Instead  of  that  he  lias 
only  HO  per  cent,  of  his  original  $1,000, 
which  is  $800.  The  insurance  company, 
therefore,  according  to  the  terms  of  the 
clause,    is    only    compelled    to    pay    eight - 

twelfths  of  the  loss  of  $600,  equalling 
$400.  The  merchant  must  himself  stand 
the  oilier  lour-lweirths  of  the  hiss.  $200. 
That  is,  the  company  will  paj  only  the 
same  proportion  of  the  loss  that  the  in- 
surance carried  beats  to  the  value  of  the 
property. 

Of  course,  one  of  the  inducements  held 
out  by  the  insurance  companies  lor  a 
policy  with  a  co-insurance  clause  is  a 
lower  rate.  The  chances  for  them  to  he 
the  winners  through  the  clause  are  by 
far  the  greater,     [t   is  usually  in  that  odd 


day  or  two  before  the  merchant  places 
the  additional  insnrance  that  the  fire 
occurs.  Straight  insurance  may  be  a 
little  higher  in  cost,  but  there  is  greater 
security  in  it. 

How  Co-Insurance  Works  Out 

"The  co-insurance  clause  is  certain' v 
to  the  advantage  of  the  company  unless 
great  care  is  exercised  in  looking  after 
the  policy,"  said  an  official  of  a  Toronto 
Adjustment  and  Inspection  Bureau,  who 
are  adjusters  for  the  insured.  "The  at- 
traction held  out  in  the  policy  is  a  De- 
duction of  15  per  cent,  on  the  premium 
price  lor  slock  and  20  per  cent,  rednc 
tion  on  building.  On  an  insurance  policy 
of  $3,000,  with  a  rate  of,  say,  1  per  cent  . 
this  reduction  would  amount  to  $4.50  per 
annum,  Here  is  an  actual  case  of  a  mer- 
chant who  losi  $116.40  because  he  had  a 
policy  containing  the  co-insurance 
clause.  This  merchant  did  not  keep  a 
record  of  his  stock,  and  when  fire  came 
it  was  difficull  for  an  appraisement  to 
be  made.  It  was  finally  adjusted,  on  an 
agreed   estimate,   that    his   slock    amount- 
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ed  to  .$4,300  at  the  time  of  the  fire.  Ac- 
cording- to  the  terms  of  the  policy  he 
should  have  been  carrying-  80  per  cent. 
insurance  on  this  amount,  or  $3,440.  He 
did  not  know  the  exact  condition  of  his 
stock,  and  his  insurance  was  only  for 
$3,000.  According  to  the  contract  he 
should  have  carried  insurance  to  the  ex- 
tent of  $3,440.  There  was  a  deficiency, 
therefore,  of  $440.  The  loss  was  adjust- 
ed at  $910.  If  the  policy  had  not  been 
subject  to  the  co-insurance  clause  the 
merchant  would  have  been  paid  the  full 
amount  ol  THE  LOSS. 

"The  insured  by  the  terms  of  this 
particular  policy  carried  his  own  insur- 
ance to  the  extent  of  $440.  In  other 
words,  he  became  a  co-insurer  to  the  ex- 
tent of  440-3,440  of  the  loss,  or  reduced 
tn  a  smaller  fraction,  44-344  of  the  loss. 
The  company,  according-  to  the  terms  of 
their  policy  carried  insurance  to  the  ex- 
tent of  3,000-3,440,  or  reduced  to  a 
smaller  fraction,  300-344.  The  company 
was.  therefore,  liable  for  300-344  of  $910. 
which  amounted  to  $793.60,  while  the 
merchant  had  to  stand  44-344  of  the  loss, 
or  $116.40.  While  the  merchant  saved 
$4.50  on  his  premium,  he  in  reality  lost 
$116.40  through  the  operation  of  the 
clause." 

Policy  in  Broad   Terms 

Merchants  should  see  to  it  that  their 
policy  does  not  name  articles  too  speci- 
fically. It  should  be  broad  and  general 
in  its  enumeration  of  the  stock  insured. 
A  clause,  such  as  "goods,  wares  and 
merchandise,  and  such  articles  as  are 
commonly  carried  in  a  general  hardware 
business,"  is  the  best  specification. 
There  is  always  a  chance  that  the  in- 
sured can  be  tripped  up  when  there  is 
an  attempt  made  to  cover  all  the  articles 
minutely. 

It  is  a  good  plan  to  keep  the  number 
of  permits  named  in  the  insurance  policy 
down  to  the  minimum.  Only  where  there 
is  a  contravention  of  the  insurance  law 
in  the  keeping  of  certain  goods  is  there 
necessity  for  securing  permits  from  the 
company.  The  merchant  should  take 
the  trouble  to  find  out  just  what  he  is 
allowed  to  keep  on  his  premises  without 
a  permit.  As  an  instance,  the  insurance 
law  provides  that  he  shall  not  carry  more 
than  five  gallons  of  coal  oil  without  a 
permit.  It  is  also  necessary  to  have  a 
permit  to  carry  more  than  five  gallons 
of  lubricating  oil.  The  merchant  is  ad- 
vised by  experts  not  to  have  a  large 
number  of  permits  inserted  in  his  policy. 
Only  those  that  conflict  with  statutory 
provisions  should  be  provided  for. 

Should  Notify  Company  of  Loss 

An  expert  on  the  insurance  business 
states  that  one  of  the  first  things  a  mer- 
chant should  do  is  to  notify  the  company 
of  loss.  This,  of  course,  should  be  the 
first  precaution  after  the  very  necessary- 
step  of  seeing  that  the  policy  is  all  right 


and  that  the  company  is  a  reliable  one. 

Some  merchants  have  found  to  their 
financial  loss  that  notification  to  the 
agent  of  the  company  is  not  sufficient. 
The  law  requires  that  notification  must 
be  sent  to  the  company  in  writing.  No- 
tice from  the  agent  in  your  own  town  is 
not  considered  notice  from  the  one  in- 
sured. There  are  a  few  very  essential 
points  that  the  merchant  should  observe 
in  order  that  his  case  may  get  a  hearing 
at  all.  This  is  one  of  them.  If  a  com- 
pany is  not  notified  that  there  has  been 
a  fire,  can  it  be  presumed  that  they 
know?  This  is  a  matter  that  it  does  not 
take  an  expert  insurance  adjuster  to  at- 
tend to.  It  can  safely  be  left  in  the 
hands  of  the  merchant.  But  it  is  very- 
necessary  that  he  knows  the  require- 
ments of  the  law-  with  respect  to  the 
matter. 


Save  Everything  Possible 

II  lias  been  the  custom  of  many  mer- 
chants in  the  event  of  fire  to  walk  out  of 
their  stores  and  leave  the  goods.  They 
were  of  the  opinion  that  their  policy 
protected  all  their  goods,  whether  dam- 
aged or  not.  An  expert  on  insurance  re- 
cently pointed  out  that  the  policy  covers 
only  the  actual  loss  on  goods.  He  is  of 
the  opinion  that  a  merchant  should  take 
every  possible  precaution  to  protect  his 
goods.  It  is  advisable  that  he  assist  in 
every  way  to  get  the  goods  out  of  the 
burning  building.  It  is  wrong  to  pre- 
sume that  the  insurance  companies  want 
the  goods.  They  do  not.  The  merchant, 
if  he  is  wise,  would  save  as  much  as  pos- 
sible. Any  goods  that  are  damaged  or 
stolen  after  they  have  been  removed 
would  then  be  chargeable  to  the  insur- 
ance company. 


Banker  Points  Out  Deficiencies 


IT  is  a  very  wholesome  thing  now  and 
then  to  be  brought  face  to  face  with 
cold  facts,  even  when  such  facts  are 
somewhat  damaging  to  our  self-esteem. 
In  an  address  before  a  large  gathering- 
of  retailers,  wholesalers  and  manufac- 
turers in  Winnipeg:  recently,  Vere 
Brown,  Superintendent  of  the  Western 
branches  of  the  Bank  of  Commerce, 
charged  that  80  per  cent,  of  the  mer- 
chants of  Manitoba,  Saskatchewan  and 
Alberta  made  no  distinction  between 
cash  and  credit  purchases  and  that  60 
per  cent,  of  them  were  not  provided  with 
a  system  of  bookkeeping  sufficient  to 
strike  a  profit  and  loss  account  for  the 
year.  A  striking  statement  this,  and 
one  fraught  with  considerable  signifi- 
cance. Moreover,  Mr.  Brown  gives  fact? 
and  figures  to  back  these  statements, 
based  on  the  known  conditions  of  the 
trade  in  the  towns  where  the  140  odd 
branches  of  the  bank  are  located.  These 
are  the  figures: — 
"Total   number   of  merchants    ....   890 

Number  on   a   cash  basis    155 

Number    giving    credit    735 

"The   735   merchants  giving   more   or 
.less  credit  report  allowing-  discounts  for 
cash   as  follows : — 

"9  allow  10  per  cent. 
1  allows  8  per  cent. 
20  allow  5  per  cent. 
1  allows  2  per  cent. 
1  allows  1  per  cent. 
703  allow  no  discount. 

"The  number  keeping  a  proper  set  of 
books  and  striking  an  annual  profit  and 
loss  statement  is  368.  In  other  words, 
532,  or  nearly  60  per  cent.,  do  not  keep 
a  proper  set  of  books." 

The  inference  is  clear,  but  Mr.  Brown 


points    the    inference    with    some    very- 
forceful  words : — 

"These  conditions  "simply  mean  that 
the  West  is  a  veritable  paradise  for  the 
mail-order  business.  A  farmer  who 
would  take  all  his  credit  from  a  bank  at 
8  or  9  per  cent,  in  order  to  pay  cash  for 
goods,  contenting  himself  with  credit 
prices,  should  have  a  guardian.  And 
having  cash,  would  he  not  be  a  fool  if, 
in  the  absence  of  a  full  cash  discount, 
from  the  local  store,  he  didn't  patronize 
the  mail-order  houses?  Can  you  wonder 
either  at  the  rapid  development  of  the 
co-operative  buying  movement  among 
the  farmers?" 

There  is  a  solid  business  sense  in  these 
remarks.  Why  should  a  customer  pay 
cash  when  there  is  no  advantage  to  be 
gained  thereby?  In  the  goods  they  buy 
they  are  still  paying  a  proportion  of  the 
charges  that  are  necessitated  by  certain 
percentages  of  bad  debts  inherent  in  all 
credit  systems.  They  are,  therefore,  pay- 
ing more  than  they  should  be  required 
to  pay.  Herein,  as  Mr.  Brown  has  point- 
ed out,  has  lain  one  item  of  the  strength 
of  the  mail-order  house.  Selling  for 
cash,  the  mail-order  house  gives  the  cus- 
tomer the  benefit  of  a  cash  price,  where- 
as, as  the  figures  above  prove,  the  ma- 
jority of  merchants,  even  when  selling 
for  cash,  do  not  give  to  the  customer 
this  advantage. 

In  all  the  arguments  against  these 
enterprises  this  is  a  factor  that  is  sel- 
dom considered.  Stress  is  laid  on  the 
large  buying  capacity,  and  but  little 
attention  paid  to  this  other  element  that 
permits  low  prices. 

The  solution  that  Mr.  Brown  finds  foy 
(Continued  on  page  29.) 
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EDITORIAL  BRIEFS 
AMONG  ships  recently  sunk  was  a  Peruvian   Bark. 

This  is,  indeed,  a  bitter  blow. 

*  *         * 

SOMEONE  suggests  that  the  way  to  stop  the  sub- 
marines from  sinking  ships  would  be  to  paint  the 
ships  like  beefsteaks  or  sausages. 

*        *       * 

HERE'S  one  resolution  that  every  man  in  the  coun- 
try lias  made:  This  fall  he  will  lay  in  all  the  coal  he 

needs! 

*.        #         * 

THE  DAYLIOHT  saving  idea  is  coming  into  gen- 
eral use  in  Europe.  For  that  matter  questions  of  day 
and  flight,  over  '.here,  have  lost  all  significance. 

*  *         * 

MONEY  is  plentiful  now.  It  may  be  scarce  before 
long.  Does  it  not  strike  yon  as  a  good  time  to  get 
your  book  debts  cleaned  up? 

IE  UNCLE  SAM  goes     to    war    it    will  be  by  such, 
gradual  stages  that  the  final  declaration  should  cause 
no  dislocation  of  business  whatever. 

OPEN  discussion  is  the  way  to  keep  association  mat-' 
ters   moving    briskly.        Why   not    write   a   letter   to 
Hardware  and  Metal,  giving  YOUR   views  and 
suggestions. 

*  *        * 

WASTEFUL  credit  is  beginning  to  stir  up  business 
men  everywhere.  Tt  is  being  realized  that  it  is  im- 
possible to  give  credit  indiscriminately  and  stay  in 

business. 

*  *        * 

EVERY  salesman  should  get  himself  thoroughly 
versed  on  the  question  of  paint  for  the  coming 
spring  campaign.  Look  up  in  encyclopedia  under 
Idler  "I"';  in  Who's  Who  under  Morris  Phillips. 

*  *         * 

Till']  District  of  Columbia  has  gone  dry.  William 
Jennings  Bryan  can  now  return  to  the  capital  with- 
out, the  fear  thai  the  suggestion  to  "have  one  on  me" 

refers  to  anything  stronger  than  Crape  Juice. 

*  *         * 

S(  >ME  property  owners  are  excusing  themselves  from 
painting  this  year  on  the  score  that  the  war  is  still 
on.  War  or  no  war.  buildings  will  fall  into  decay 
for  lack  of  paint  and  it  is  poor  patriotism  as  well  as 
poor  business  to  let  things  slide. 

ANY  MEMBER  who  lakes  a  real  interest  in  the 
affairs  of  ihe  Ontario  Retail  Hardware  and  Stove 
Healei  neiation  will   have  something  to  ,-av  on 


the  matters  introduced  in  last  week's  issue  of  Hard- 
ware and  Metal.  It  can  be  taken  for  granted  that 
those  who  do  not  respond  take  no  interest. 


MAIL  ORDER  HOUSES  AND  THE 
WHOLESALER 

LEGISLATION  is  pending  at  Ottawa  that  may  be 
shaped  to  hit  the  wholesale  and  retail  interests  of 
the  country.  There  is  the  question  of  making  price 
contracts  illegal.  There  is  the  High  Cost  of  Living 
Commissioner  tilting  at  what  he  conceives  to  be 
Trade  Combines.  In  fact,  there  is  a  very  grave  dan- 
ger that  trade  interests  are  going  to  suffer  if  active 
steps  are  not  taken  to  set  the  Dominion  legislators 
right. 

Manufacturers  and  wholesalers  are  beginning  to 
worry,  to  realize  that  uninformed  public  opinion  is 
likely  to  stampede  the  House  into  measures  that  will 
prove  eminently  unfair  and  unwise.  They  feel  that 
behind  the  public  agitation  is  the  even  more  potent 
influence  of  the  mail  order  houses.  And  realizing  all 
this,  some  of  the  wholesalers  are  beginning  to  say 
that  the  mail  order  houses  have  been  given  too  free 
a  rein,  that  firmer  steps  should  have  been  taken  in 
the  past  to  check  their  activities.  One  wholesaler 
even  goes  to  the  length  of  blaming  the  trade  papers 
for  not  giving  sufficient  space  to  educating  the 
retailers  to  meet  the  mail  order  menace.  This  criti- 
cism will  astonish  anyone  who  has  followed  the  trade 
papers  closely  and  has  thereby  realized  the  great 
amount  of  space  that  has  been  devoted  to  this  prob- 
lem. It  has  been  the  one  subject  year  in  and  year 
out  that  has  always  been  to  the  fore.  If  the  matter 
that  has  appeared  in  Hardware  and  Metal  and  the' 
other  MacLean  papers  on  this  subject — practical,  con- 
structive  matter,  all   of  it — were  pasted  in   a  single 

column,  it  would  stretch  from  Toronto  to ,  well. 

some  considerable  distance.  And  it  has  had  its  effect. 
Merchants  generally  have  benefited.  Specific  cases 
could  be  quoted  to  show  the  practical  benefits  that 
discerning  merchants  have  secured  from  following 
the  suggestions  thus  advanced. 

Hardware  and  Metal  does  not  feel  that  it  ie  ne- 
eesary,  therefore,  to  enter  any  defence  on  that  score. 
It  is  fell  on  the  contrary  that  the  criticism  thus  leveled 
at  the  trade  press  can  be  fairly  and  effectively  turned 
on  the  wholesalers  themselves.    Excepting  the  aggres- 
sive  and    up-to-date   firms,   it   can   be  said   that   the 
wholesalers  as  a  class  have  not  been  doing  all  that 
they   could   to  keep   the   mail   order   industry    from 
abnormal  growth. 

It  may  be  asked,  what  could  the  wholesaler  do 
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that  he  has  not  been  doing?  He  can  do  what  the 
trade  press  does,  prompt  the  merchant  to  more  ag- 
gressive methods.  He  can  look  into  the  matter  of 
wholesale  efficiency;  eliminate  costly  and  intricate 
systems,  the  heritage  of  long  years  in  business,  and 
thereby  cut  his  own  cost  of  doing  business.  Long 
■homilies  are  directed  at  the  retailer  on  the  score  of 
simplification  of  retail  systems;  there  is  at  least  equal 
room  for  improvement  in  many  wholesale  establish- 
ments. A  reduction  of  wholesale  costs  would  be  a 
real  factor  in  enabling  the  retailer  to  meet  mail  order 
competition. 

This  is  not  said  in  a  controversial  spirit.  It  is 
said  because  grave  dangers  face  the  mercantile  trades 
and  the  time  has  come  for  plain  speaking  and  prompt 
acting.  All  branches  of  trade  should  face  the  situa- 
tion squarely  and  endeavor  to  find  how  conditions 
ran  be  improved  to  meet  the  menace  of  the  fast- 
growing  mail  order  industry. 


INDUSTRIAL  RESE. I  R(  'II 

THE  making  of  shells  has  increased  industrial 
efficiency:  The  shortage  of  labor  has  speeded  up 
the  men  who  are  left  in  the  shops:  War  measures 
have  taught  the  need  of  improved  organization  and 
the  folly  of  waste.  Out  of  the  welter  and  loss  of  this 
terrible  conflict  of  nations,  at  least  one  benefit  bids 
fair  to  emerge — a  higher  degree  of  efficiency  in  all 
pursuits. 

A  broader  vision  is  already  apparent  in  Canada. 
Men  are  looking  to  the  future,  are  planning  to  avail 
themselves  of  the  opportunities  that  are  opening. 
The  end  of  the  war  will  usher-in  an  era  of  active 
participation  in  world  trade.  If  present  indications 
hold  good,  Canadian  product-  will  play  a  larger  part 
in  the  markets  of  the  world. 

A  good  suggestion  for  further  advancement 
along  these  lines  comes  from  Industrial  Canada.  The 
need  for  industrial  research  is  put  forward  as  follows: 

"The  question  of  how  industrial  research  can 
best  be  conducted  is  one  of  primary  importance.  Is 
it  better  to  have  all  research  organized  and  installed  in 
a  national  institution,  or  is  it  better  to  let  it  grow 
wherever  it  will?  There  are  some  classes  of  physical 
inquiry  that,  like  rare  plants,  will  only  grow  on  a 
particular  soil.  Under  the  inspiration  of  a  particu- 
lar individual  or  nurtured  by  the  traditons  of  a  par- 
ticular place,  they  flourish  and  give  to  the  world  won- 
derful fruit.  Any  attempt  to  transplant  them  might 
end  in  the  loss  of  the  strain  forever.  Such  researches 
should  be  nurtured  by  the  state  with  suitable  funds 
and  facilities,  but  no  interference  should  be  made 
with  this  mode  of  growth. 

"There  are,  on  the  other  hand,  many  problems, 
the  solutions  of  which  have  for  long  been  wanted, 
and  which  are  most  likely  to  be  solved,  if  at  all,  by 
being  attacked  on  a  large  scale  by  many  workers 
with  almost  unlimited  funds  behind  them.  They  are 
the  questions  of  the  more  economical  consumption 


(if  coal,  the  more  universal  distribution  of  electrical 
energy,  and  numerous  large  chemical  and  electro- 
chemical problems  that  can  he  carried  out  with 
greater  expedition  under  state  aid  than  by  individual 
enterprise.  For  these  matters  one  wants  national 
physical  laboratories,  controlled  by  a  commission  on 
industrial  and  scientific  research,  such  as  is  under- 
stood to  he  the  scheme  of  the  Minister  of  Trade  and 
( Commerce." 


SHOULD  TRAIN  DEALERS  CLERKS 

Hardware  AND  Metal  has  on  many  occasions 
emphasized  the  importance  of  (raining  the 
dealer's  clerks,  and  a  great  many  articles  of  an  edu- 
cational nature  for  clerks  have  appeared  at  various 
times  in  this  paper.  Too  many  manufacturer.-, 
wholesalers  and  even  retailers  are  too  apt  to  forget 
that  the  clerk  is  often  the  deciding  factor  in  putting 
across  a  good  sales  or  advertising  campaign. 

Printers'  In/c.  an  authority  on  advertising  and 
sales  problems,  quite  properly  states  that  the  dealer's 
clerk  daily  stands  as  a  harrier  between  manufacturers 
and  thousand-  of  sales.  Literally  millions  »>f  dollars 
are  annually  spent  to  overcome  his  inertia.  Being  the 
last  link  in  the  chain  between  the  factory  and  the 
consumer,  he  constitutes  a  problem  of  universal  in- 
terest to  all  lines  distributed  and  sold  through  retail 
channels.  His  strategic  position  is  well-nigh  perfect 
when  it  comes  to  hindering  or  quickening  sales,  for 
it  is  the  clerk  who  performs  the  final  transaction- 
placing  the  merchandise  in  the  hands  of  the  ultimate 
buyer.  He  is  an  integral  part  in  the  machinery  of 
selling,  and  his  education  in  selling  any  particular 
line  must  not  be  left  to  mere  chance. 

Spending  money  to  train  dealers'  clerks  is  identi- 
cal with  -pending  money  training  salesmen.  How 
many  manufacturers  are  there  who  would  send  a 
man  on  the  road  without  any  selling  knowledge1  of 
the  product?  Yet  these  same  manufacturers  expect 
the  dealers'  salesmen — those  who  sell  their  goods  to 
the  consumer — to  understand  the  product  as  well,  if 
not  better,  than  the  salesman  selling  the  trade  with- 
out any  training  whatever. 

How  can  the  clerks  be  reached,  you  ask?  There 
are  several  ways,  hut  undoubtedly  the  most  eff  < -.  ..■ 
and  the  quickest  way  is  through  the  medium  of  good 
trade  papers. 


R  (  SSI.  1 N  HI ' ) *ERS  OF  < '.  1 N.  \/>A  'S  ( '.  1  PITA  L 

THE  Russian  Government,  that  up  to  the  present 
time  has  been  conducting  all  it's  purchases  from 
New  York,  has  on  the  suggestion  of  the  Canadian 
Government  opened  offices  in  Ottawa,  which  are  un- 
der the  charge  of  Col.  Kovaloff,  of  the  Russian  Army. 
Russia  has  been  buying  several  million  dollars' 
worth  of  war  supplies  in  Canada  of  recent  date,  and 
it  is  expected  that  with  the  opening  of  this  new 
bureau  this  trade  may  be  still  further  increased. 
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Business  Changes 
Sperling,  Man. — H.  M.  Steeves  &  Co., 
hardware  have  sold  out  to  T.  E.  Grant. 

Fire  Losses 
Swift   Current,   Sask. — Fire  destroyed 
the    Wetmore    Hardware    Co.    store    and 
stock. 

Obituary 

Callander,  Ont. — The  death  oceured 
here  of  George  Morrison,  aged  62.  who 
for  many  years  conducted  a  general  store 
here. 

Now  Walter  Belyea  &  Co. 

Walter  Belyea  &  Co.,  wTas  registered 
in  Winnipeg  plast  week,  and  under  this 
name  the  business  formerly  conducted 
by  the  late  Thomas  Black  will  be  known 
in  future. 

Lieut.  Carmichael  Killed 

Weyburn,  Sask. — Official  intimation 
has  reached  here  that  Lieut.  Ken  Car- 
michael, who  has  been  reported  missing 
for  the  past  few  months,  is  now  posted 
as  having  been  killed  in  action  on  Oc- 
tober 8.  The  late  Lieut.  Carmichael, 
who  left  for  service  with  the  68th  bat- 
talion, was  one  of  the  principals  of  the 
Hoshal-Carmichael  Hardware  Co. 

Business  Changes 

Morris,  Mian. — Phillips  Bros,  hard- 
ware are  moving  to  Nemiskam,  Alta. 

Sinclair,  Man. — W.  H.  Smith  hard- 
ware has  been  succeeded  by  C.  R.  Smith, 

Edmonton,  Alta. — W.  C.  Ferguson, 
hardware  has  discontinued  business  here. 

Sperling,  Man. — H.  M.  Steeves  & 
Co.,  hardware  have  sold  out  to  T.  E. 
Grant 

Lomond,  Alta. — Phillips  &  Munro, 
have  succeeded  Lars  A.  Ostrum  hard- 
ware. 

Bladworth,  Sask.— P.  H.  Robertson 
hardware  has  been  succeeded  by  F.  R. 
Robertson. 

Turtleford,  Alta.— E.  E.  Laborde, 
hardware  lias  been  succeeded  by  H. 
Burrman. 

Personal 

W.  II.  Teskey,  Winnipeg,  Man.,  will 
represenl    the  Winnipeg  Paint  &  Glass 

In.,   Ltd..  calling  on   I  he   trade   in    South- 
ern Manitoba, 

Roy  A.  Harris,  has  severed  his  con- 
nection with  the  Stratford  Mfg.  Co., 
Stratford,  and  will  in  future  represent 
the  Renfrew  Electric  Mfg.  Co..  Renfrew. 


Ont.  Mr.  Harris  represented  the  Strat- 
ford Mfg.  Co.,  in  Ontario  for  7  years. 
E.  E.  Lyday,  Canadian  manager  of 
The  Maytag.  Co.,  Winnipeg,  will  be  in 
Toronto  and  Montreal  this  week  arrang- 
ing for  representatives  to  handle  their 
washing   machines   in   Eastern   Canada. 

Mr.  Hubbard  Chairman  at  Hamilton 
In  a  report  in  the  March  3  issue  of 
HARDWARE  AND  METAL  of  the  pro- 
ceedings at  the  luncheon  tendered  by 
Hamilton  Hardware  Manufacturers  to 
the  delegates  attending  the  Ontario  Re- 
tail Hardware  &  Stove  Dealers'  Associ- 
ation convention,  it  was  inadvertently 
stated  that  Mr.  Wood  acted  as  chair- 
man. The  chairman  was  H.  P.  Hubbard, 
of  the  E.  C.  Atkins  Co.,  Hamilton.  Mr. 
Hubbard  was  instrumental  in  getting 
the  manufacturers  together  in  the  first 
place  and  also  made  arrangements  for 
retailers  to  see  through  the  factories,  in- 
cluding the  munitions  plant  of  the  Can- 
adian Cartridge  Co.  The  sum  of  $167.05 
was  collected  at  the  drawing  which  oc- 
curred at  the  luncheon,  a  report  of 
which  appeared  in  last  week's  issue. 
The  money  collected  was  donated  to  the 
Babies'  Dispensary. 

Montreal  Personals 

Douglas  Clarke,  of  the  Rome  Mfg. 
Co.,  Rome,  N.Y.,  was  in  Montreal  this 
week  on  business. 

H.  W.  Halsey,  of  Renfrew  Electric 
Mfg.  Co.,  Renfrew,  Ont.,  was  a  business 
visitor  in  Montreal  this  week. 

C.  S.  Hemenway,  of  the  Smith  Hemen- 
way  Co.,  New  York,  was  hailed  by  busi- 
ness friends  in  Montreal  this  week. 

R.  W.  Pain,  of  the  American  Ring  Co.. 
Waterlbury,  Connecticut,  was  in  Mont- 
real this  week  visiting  friends  in  busi- 
ness. 

Albert  E.  Hanna,  general  manager  of 
the  Steel  Co.  of  Canada,  at  Winnipeg, 
was  in  Montreal  this  week,  calling  on  a 
number  of  friends  in  hardware  circles. 

W.  N.  McNeil,  of  William  Vogel  & 
Sons.  Brooklyn  and  Chicago,  was  in 
Montreal  this  week;  his  visit  noted  by 
several  business  friends  in  the  hardware 
I  rade. 

William  Starke,  of  Starke,  Seybold  & 
Co.,  Montreal,  is  at  present  spending  a 
recuperative  holiday  in  Hot  SpringSi 
Virginia,  and  is  making  excellent  pro- 
gress. 


Mr.  Stuart,  general  manager  of  the 
Taylor  Instrument  Co.,  Rochester,  N.Y., 
spent  part  of  the  week  in  Montreal,  and 
was  a  welcome  business  visitor  in  the 
city. 

W.  Bruce  Morrow,  manufacturers' 
agent,  Toronto,  was  in  Montreal  this 
week  visiting  the  business  circle  of  his 
acquaintance  in  the  hardware  and  other 
trades. 

Industrial  Notes 

Grimsby,  Ont,— The  Metal  Craft  Co. 
have  obtained  a  building  permit  to  erecc 
a  factory  here  at  a  cost  of  about  $4,000. 

Guelph,  Ont. — The  Page  Hersey  Iron 
Tube  &  Lead  Co.  has  awarded  the  con- 
tract for  the  erection  of  an  addition  to 
its  plant  to  cost  $3,500. 

Princeton,  B.C. — The  Canada  Coppei 
Corporation  is  to  erect  a  2,000-ton  mill 
h&re,  and  will  construct  13  miles  of  rail- 
road to  mines  on  Copper  Mountain. 
Work  will  cost  about  $2;00'0,000. 

Branfcford,  Ont.— The  Cockshutt  Plow 
Co.  are  making  tractor  plows'  for  the 
British  market.  Over  500  have  already 
been  shipped  to  the  Old  Country,  and 
the  company  have  orders  on  hand  for 
400  more. 

Thorold,  Ont. — The  Exolon  Co.,  manu- 
facturer of  abrasive  refractory  ma- 
terials, has  commenced  tihe  erection  of 
an  addition  to  its  plant,  and  will  instal 
equipment  so  as  to  increase  the  produc- 
tion by  100  per  cent. 

Toronto,  Ont.— The  Illinois  Tool 
Works,  Chicago,  111.,  have  opened  an 
office  in  403  C.  P.  R.  Building,  Yonire 
and  King  Streets,  in  charge  of  Allan  B 
Wearing,  who  has  been  appointed  Can- 
a dian  represen ba tive. 

Durham,  Out. — The  National  Portland 
Cement  Co.  is  now  manufacturing  at  it- 
plant,  near  here,  a  considerable  quantity 
of  potash  from  feldspar  as  a  by-produe\ 
The  output  of  potash,  which  is  beiim 
used  as  a  fertilizer,  is  14  to  16  tons  pei 
day. 

Parry  Sound,  Ont, — The  mew  plant  of 
the  British  Oordite  Co.,  to  be  built  at 
Parry  Sound  by  the  Canadian  Explos- 
ives, Ltd.,  for  the  Imperial  Munitions 
Board,  will  probably  bo  (he  largest  work 
of  its  kind  in  Canada.  Orders  for  the 
material  and  equipment  are  being  placed 
by  the  Canadian  Explosives,  Ltd.,  Mont- 
real. 
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Brandram-Henderson  Travellers  Hold 
Monthly  Meetings 
Brandram-Henderson,  Ltd.,  sales  staff, 
of  the  Ontario  Division,  with  head- 
quarters at  'Toronto,  has  adopted  a  new 
plan  of  get-together  meetings  for  the 
travellers.  The  meetings  are  held  on  the 
first.  Monday  of  each  month.  The  first 
meeting  was  held  at  the  Prince  George 
Hotel,  Toronto,  the  second  at  the  Tecum- 
seh,  London,  Ont.  The.  third  meeting 
was  held  on  Wednesday  night  of  this 
week  at  Toronto.  The  monthly  (meeting 
idea  is  a  new  one  with  the  company,  and 
to  'late  the  beneficial  results  have  proved 
beyond  expectation.  The  travellers  come 
in  from  the  various  territories,  and  sub- 
jects of  interest  to  all  are  taken  up  and 
discussed.  Among  the  many  subjects 
taken  up  so  far  are  advertising,  window 
trimming,  credits,  how  to  assist  retail- 
ers, etc.  Various  paint  problems,  which 
arise  from  time  to  time,  are  also  s'one 
into,  and  a  general  interchange  of  ideas 
and  knowledge  takes  place. 

St.  John,  N.B.  News 

Hardware  dealers  report  trade  excel- 
lent with  payments  satisfactory.  The 
outlook  for  spring  trade  is  regarded  as 
most  promising,  provided  that  the  deal- 
ers can  secure  stock.  The  railway  em- 
bargoes and  freight  congestion  has  made 
it  extremely  difficult  to  secure  shipments 
and  this  may  affect  business  to  a  serious 
extent. 

An  announcement  of  interest  in  trade 
circles  is  that  of  the  granting  of  Dom- 
inion incorporation  to  the  Shipbuilding 
Corporation,  Limited,  with  head  office  in 
Montreal.  It  is  reported  that  the  capital 
stock  is  $2,000,000,  and  that  the  scene 
of  operations  will  be  on  the  Miramichi 
river  in  New  Brunswick,  on  a  site  near 
the  town  of  Newcastle.  Iron  ore  and 
coal  supplies  are  available  in  that  dis- 
trict and  it  is  believed  that  the  propo 
sition  wordd  include  steel  making. 

The  greatly  increased  prices  of  paints, 
oils  and  ether  supplies  is  given  as  the 
chief  lcison  of  the  master  painters  of 
St.  Join:  in  refusing  their  men  a  demand 
for  increase  in  wages  from  37V2  to  45 
cents  an  hnir.  The  men  are  on  strike 
but   may  ( orcpromise  on   40   cents. 

The  jNew  Brunswick  Commercial 
Travellers'  Patriotic  Club  has  succeed- 
ed, since  the  first  of  the  year,  in  rais- 
ing $fi,000  of  the  $10,000  which  they 
undertook  to  secure  for  patriotic  pur- 
poses. The  club  has  a  membership  of 
220,  of  whom  more  than  fifty  are  at  the 
front.  Three  of  their  members,  Lieut- 
enants Edward  Porter,  John  Brock  and 
Ernest  Welch,  have  been  killed  in  action. 
At  the  annual  meeting  of  the  St.  John 
branch  of  the  Retail  Merchants  Associ- 
ation officers  for  the  coming  year  were 
elected  as  follows: 


A.  O.  Slqnner,  president;  F  .  W. 
Daniel,  1st  vice-president;  A.  A.  Mcln- 
tyre,  2nd  vice-president ;  Wm.  H.  Hawk- 
er, treasurer,  and  D.  J.  Barrett,  secre- 
tary. 

The  executive  committee  was  elected 
as  follows:  Harold  W.  Rising,  S.  C. 
Young,  T.  J.  McPherson,  J.,  H.  Vaughan, 
S.  C.  Webb  and  J.  S.  MeGivern. 

The  provincial  convention  of  the  Re- 
tail Merchants'  Association  of  New 
Brunswick  will  be  held  in  St  John  on 
March  14  and  15. 

© 

BRANDRAM-HENDERSON,     LTD., 

APPOINT  NEW  WINNIPEG 

MANAGER 

Harry  Cunningham  has  been  appoint- 
ed manager  Western  division  of  Bran- 
dram-Henderson, Limited,  offices  and 
warehouse  at  120  Lombard  Street,  Win- 
nipeg. Mr.  Cunningham  has  resided  in 
the  Prairie  Provinces  for  the  past  six- 
teen to  eighteen  years,  and  is  personally 
acquainted  not  only  in  business,  but  in  a 
social  way,  with  practically  every  hard- 
ware paint  buyer  throughout  the  North- 
West.  For  years  he  was  connected  with 
Marshall  Wells,  and  during  the  last 
years  of  his  connection  with  them  was 
manager  for  Alberta.  He  is  also  quite 
familiar  with  the  products  of  Brandram- 
Henderson,  as  several  years  ago  he  acted 
in  the  capacity  of  a  salesman  for  this 
firm. 

W.  S.  McLennan,  sales  and  advertis- 
ing manager  for  Brandram-Hendersor, 
Limited,  at  Montreal,  has  recently  spent 
a  few  weeks  in  Manitoba,  Saskatchewan 
and  Alberta,  completing  plans  for  an 
advertisin<i•  campaign,  and  for  an  in- 
creased distribution  of  the  company's 
products  this  spring.  Mr.  McLennan 
was  very  favoralbly  impressed  with  the 
prospect  for  new  and  increased  business 
during  1917. 


Kingston,  Ont. — The  St.  Lawrence 
Smelting  &  Refining  Co.  has  been  in- 
corporated to  carry  on  smelting  and  to 
manufacture  metals  of  all  kinds,  with 
$100,000  capital. 
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Sheep  Dip 

S.  R.  Peart,  Rockwood,  Ont. — Please 
give  names  of  firms  handling  Cooper's 
sheep  dip  and  also  McDougalls  sheep  dip. 
McDougaH's  sheep  dip  is  sold  by  Lyman 
Bros.  Co.,  71  Front  St.  E,  Toronto; 
Cooper's  sheep  dip  is  sold  by  J.  A.  Sim- 
mers Ltd.,  147  King  St.  E,  Toronto.— 
Ed. 


Mik  Box  Stove 

The  McFarland  Hardware,,  Etzekom, 
Alta. — Can  you  advise  where  a  box  stove 
called  the  Mik  is  made? 

Can  any  of  our  readers  kindly  supply 
name  of  maker. — Ed. 

Dairy  Supplies 

Chas.  E.  Boyd,  Simcoe,  Ont. — Please 
give  names  of  Dairy  Supply  people  in 
Canada? 

J.  W.  Richardson  &  Co.,  St.  Marys. 
Ont.;  De  Laval  Dairy  Supply  Co.,  Peter- 
boro,  Ont;  W.  A.  Drummond  and  Co., 
Toronto;  D.  Derbyshire,  Brockville, 
Ont.— Ed. 

# 

BANKER     POINTS     OUT     DE- 
FICIENCIES 

(Continued  from  page  25.) 

this  difficulty  is  that  the  cash  price 
should  be  made  the  basis  of  sale,  that 
is  the  lowest  price  that  a  strictly  cash 
business  would  permit.  Such  a  price, 
it  is  believed,  would  approach  very  near- 
ly to  the  mail-order  house  figures.  The 
credit  price  might  then  be  fixed  at  such 
a  percentage  above  this  figure  as  would 
be  necessitated  by  the  percentage  of  bad 
debts,' likely  to  occur  from  a  reasonably 
discriminative  credit  system. 

Surely  this  is  a  business-like  method, 
surely  also  it  is  a  more  just  and  equit- 
able system  than  that  largely  in  vogue. 
Making  the  innocent  customer  suffer  for 
the  guilt  of  a  delinquent  debtor,  is  nei- 
ther honest  nor  good  business. 

Mr.  Brown,  on  the  other  hand,  rea- 
lizes that  there  is  something  to  be  said 
for  the  credit  system.  He  makes  Cu 
statement  that  40  per  cent.,  to  speak  in 
conservative  figures,  of  the  farmers  in 
the  three  provinces  could  pay  cash  with- 
out any  inconvenience.  They  are  not 
doing  so  because  the  merchant  has  en- 
couraged the  destructive  ha'bit  of  run- 
ning unnecessary  credit,  and  on  the  other 
hand  because  the  average  merchant  has 
neither  required  them  to  pay  cash,  nor 
made  it  to  their  advantage  to  do  so. 

In  concluding,  Mr.  Brown  suggested 
three  grades  of  prices: — 

1.  A  strictly  cash  price. 

2.  A  price  for  credit  to  a  given  date, 

as  an  example,  till  after  harvest, 
with  interest  added  for  any  fur- 
ther extension. 

3.  Recognizing  the  convenience    of    a 

monthly   account,   the   credit   price 
for  such  accounts  subject  to  a  cer- 
tain  discount   only   when   such   ac- 
counts are  settled  promptly  by  the 
fifteenth  of  the  succeeding  month. 
As  it   is   generally   conceded  that  lax 
credit    systems    are    probably    the    most 
fruitful  cause  of  business  disaster,  these 
words  of  a  man  who  has  made  a  study 
of  the  situation  are  well  worth  the  most 
careful    consideration   of   all   merchants. 
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THE  MARKETS  AT  A  GLANCE 


There  has  been  no  diminution  in  the  number  of  price  advances 
in  hardware  lines  during  the  week.  Wholesalers  express  some 
degree  of  surprise  at  the  steadily  upward  trend  in  so  many  lines. 
Wrought  iron  pipe  has  advanced  again  to  the  extent  of  $4  per  ton. 
Wire  products  have  been  moved  upward  25c  per  100  lbs.  following 
an  advance  as  recent  as  last  week.  One  manufacturer  has  also 
increased  the  price  of  wire  nails.  Canadian  buyers  "have  been  en- 
deavoring  to  place  orders  for  nails  in  the  United  States,  but  without 
success,  and  consequently  must  depend  on  the  Canadian  source  of 
supply.  Cutlery  manufacturers  in  the  United  States  have  an- 
nounced big  advances  during  the  week  and  wholesalers  have  moved 
their  prices  up  in  conformity.  Stocks  of  cutlery  are  very  low,  with 
little  prospect  of  being  replenished  in  sufficient  quantity  to  meet 
requirements.  Numerous  lines  of  shelf  hardware  have  been 
marked  higher,  including  thumb  latches,  axle  pulleys,  sash 
weights,  box  chisels,  meat  choppers,  builders'  hardware,  wrenches, 
door  checks,  nail  claws,  petroleum  faucets.  Some  manufacturers 
of  screen  doors  and  windows  have  announced  that  they  will  take  no 
further  orders  this  season,  as  their  output  is  booked  up.  An 
advance  in  galvanized  sheets  has  been  recorded.  Bathtubs  and 
ginks  and  other  enamelware  supplies  have  been  increased  in  price. 
Valves  of  various  kinds  have  also  been  moved  higher  in  price. 
Turpentine  declined  3c  per  gallon  during  the  week  and  is  the 
only  exception  to  a  generally  upward  market.  Business  has  been 
good  during  the  week. 

MONTREAL   MARKETS 


MONTREAL,  March  7  — Some  of 
the  most,  important  advances 
this  week  have  been  in  the  line 
of  heavy  goods.  Iron  pipe  both  black 
and  galvanized  has  gone  up  in  price  due 
to  the  firm  condition  of  the  market. 
Anvils  are.  also  higher  priced,  and  nails 
and  wire  are  again  advanced.  In  shelf 
goods  there  have  no!  been  so  many  ad- 
vances this  week,  but  the  new  discounts 
on  Stillson  wrenches  is  noteworthy 
and  the  fact,  that  all  hinges  and  butts 
are  up  in  price  is  important.  Soldering 
irons  are  advanced  also  cross  cut  saws, 
and  several  lines  of  valves.  The  mar- 
ket has  been  active  in  sending  forth  sup- 
plies for  the  maple  industry,  only  the 
large  wholesalers,  but  also  the  manufac- 
turers of  Stoves  and  ranges  who  handle 
maple  Bugaring  apparatus  beins:  excep- 
tionally busy  at  present.  Delivery 
troubles  still  vex  the  trade,  but  are  be- 
ing surmounted.  A  firmness  in  rope 
market  conditions  is  mentioned,  and  may 
lead  to  advances  before  very  long.  Bind 
er    twine     prices    are    not     yet     out.    anil 

will  be  late  this  season.     It   is  noted  by 
i  he  trade  that   very  well  assorted  orders 

nl     hardware    are    going    out     at     present. 


Shortages  are  quite  frequent  in  many 
lines  of  screws,  nuts,  and  tools  which 
are  in  demand. 

Shelf  Goods  Show 

Some  More  Advances 

SHELF  GOODS.— Not  so  many  ad- 
vances in  shelf  goods  fell  to  be  recorded 
this  week,  and  the  midnight  oil  was  not 
burned  to  the  extent  formerly  familiar 
in  connection  with  change  lists.  The  fol- 
lowing changes  in  price  were  noted  bow- 
ever  besides  those  under  larger  head- 
ings farther  on  in  this  report: 
Rim    Locks    Cost   More 

All  rim  locks  are  costing  more  now  in 
line  with  the  advances  in  builders' 
hardware.  The  cheapest  rim  locks  on 
the  market  now  are  priced  at  +2.00  a 
dozen,  an  advance  of  twenty  cents  per 
dozen. 

Door  Knobs  Also 

Tn  the  same  way  door  knobs  are  dear- 
er.    The  cheapest  door  knob  now  on   the 
market    costs  $1.75   per  dozen   now. 
Hinges  and  Butts  Up 

An    extensive    list    of    hinges   and    butts 

has   come    before   the    hardwaremen    for 


lllllllllllllllillllllllllllllfi? 

advancing  of  prices.  The  amount  of  the 
advances  could  not  be  given  out  at  the 
time  of  writing  but  practically  all 
butts  and  hinges  light  and  heavy  are 
included  in  the  advances. 

Knife  Handle  Wrenches 

Knife   handle   wrenches   are  advanced 
to    12V2   <'tf   list  by   one  firm   of  whole- 
salers in   Montreal  this  week. 
Standard  Globe  Angle  and  Check  Valves 

Advances     in     standard     globe,     angle 
and   check    valves   are   recorded.      These 
are  now  quoted  40  per  cent.  off. 
Stop    and   Waste    Cocks 

Compression  bibbs  are  55  per  cent. 
off  and  stop  and  waste  cocks  arc  ad- 
vanced also  to  62V2  off. 

Jenkins'   Genuine  Valves  Up 

The  advance  on  Jenkins'  Genuine 
Valves  is  shown  by  the  discount  10  per 
cent,  off  list  now  in  force. 

Stillson    Wrenches   Advance 

An  important  advance  is  that  of  Still- 
son wrenches  now  quoted  at  55  per  cent, 
off  instead  of  60  per  cent,  off  list. 
Simonds  Saws  Prices 

Advanced  prices  on  Simonds  saws 
"Crescent  Crosscut"  are  as  follows:  4 
ft.,  $3.15;  41/2  ft.  $3.50;  5  ft.,  $3.75: 
and  5y2   ft.,  $4.35. 

Anvils  Advance  in 

Price  This  Week 

ANVILS.— The  market  for  iron  goods 
is  so  firm  that  advances  in  such  heavy 
iron  lines  as  anvils  might  well  be  ex- 
pected. This  week  shows  considerable 
advances  in  the  Peter  Wright  line  of 
anvils  from  the  lighter  to  the  heavier 
sizes.  Following  prices  are  quoted  by 
one.  wholesale  house  noting  the  advance. 
Others  had  not  at  time  of  writing  re- 
corded it. 

45  lb.  anvils  per  11).  9V>  cents;  46-50 
lbs.,  per  lb  20  cents;  51-60  lbs.,  per  lb. 
19 V2  cents;  60  lbs.  per  lb.  19  cents;  70 
lbs.,  per  lb.  IS  cents:  80  lbs  and  over 
per  lb.   1"  cents. 

Soldering  Irons 

Have  Advanced  10% 

SOLDERING  IRONS.— An  advance 
of  about,  ten  per  cent,  has  been  register- 
ed in  soldering  irons  this  week.  The 
following  prices  are  quoted  by  one  large 
wholesale  firm,  others  not  having  the 
list   calculated   at    time  of  reporting. 

1    lb.,    per   pair   SO   cents;    1  '  ■_,    lbs.,   per 
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pair,  $1.15;  2  lbs.,  per  pair  $1.50;  2Vss 
lbs.,  per  pair,  $1.85;  3  lbs.,  per  pair 
$2.15;  4  lbs.,  per  pair,  $2.85;  5  lbs., 
per  pair  $3.60;  6  lbs.,  per  pair  $4.35; 
8   lbs.,  per  pair,  $5.75. 

New  Prices  Again 

On  Iron  Pipe 

IRON  PIPE.— There  have  been  ad- 
vances again  in  black  and  galvanized 
iron  pipe  owing  to  the  unprecedented 
St.. te  of  the  market  for  iron  products. 
Following  are  the  prices  being  quoted 
by  Montreal  wholesalers  for  buttweld 
pipe:— 
Size.  Black        Galvanized 

%   in $  3  T8  $  5  91 

:;s    in 3  78  5  91 

'.,    in.    4  93  6  50 

%   in 6  10  8  32 

1       in 9  01  12  16 

1  i,    in 12  19  16  45 

1':.    in.    ...* 14  58  19  66 

2  in 19  61  36  46 

-'..    in 31  01  41  S3 

3  in 40  55  54  70 

:;<■.    in 50  60  67  62 

I        in 59  95  80  12 

Prices  on  Lapweld  Pipe  are  shown  in  a 
panel   elsewhere,   and   in   current   quotations. 

Prices  on  lapweld  pipe  are  shown  in  a 
panel  elsewhere  and  in  current  quota- 
tions. 

Stoves  and  Ranges 

Are  Steadily  Firm 

STOVES,  ETC.— There  is  still  a 
steady  but  not  eventful  condition  to  re- 
port in  regard  to  the  market  for  stoves, 
ranges,  heaters  (both  oil  and  coal)  and 
their  associated  products  of  manufac- 
ture. Events  might  develop  before  long 
which  would  make  this  market  of  more 
interest  for  the  condition  of  the  iron 
and  steel  industry  is  ominous,  and  it  is 
almost  a  foregone  conclusion  that  next 
winter's  supplies  of  stoves  will  be  on 
the  market  at  advanced  prices.  One  of 
the  most  serious  problems  before  the 
manufacturers  at  present  is  to  secure 
Canada  Plates  for  stove  pipes.  The 
cost  of  stove  pipe  is  likely  to  be  still 
higher  as  this  shortage  becomes  felt. 
Enamelled  ware  is  finding  good  demand, 
but  difficulties  of  manufacture  due  to 
the  many  effects  of  the  railway  situa- 
tion and  fuel  shortage  have  hampered 
business  to  some  extent. 

Manila  and  Sisal 

Market  Very  Firm 

ROPE,  TWINE,  ETC.— While  the 
market  at  present  for  rope  and  twine 
is  affected  in  the  immediately  upward 
direction  only  by  the  advances  in  hemp 
and  jute  goods  noted  in  the  Toronto 
report  last  week,  and  which  are  preval- 
ent also  in  Montreal,  there  is  this  week 
some  hint  that  Manila  and  sisal  cord- 
age may  be  in  for  an  advance  before 
very  lone;  unless  market  conditions  for 
the  raw  materials  change  rapidly  for  the 
better.  There  has  been  no  advance  so 
far  in  these  lines,  but  the  market. con- 
ditions are   such   that    advances   are    not 


1 

Stan 

% 

% 
% 
Vi 
% 
1 

1% 
1% 

3 

3V2 
1 

Stan 

-,l/2 
3 

4 

4,% 
5 
6 

8    1 

s 

10    I 

10 

I'ri 

IVKOIGT    IKON    PIPE   V 

Effective  March  6,  19 
dard  Butweld—      Black 
Per  1 

in 3  78 

RICES 

17. 
Galvanized 

00  feet 

$   e  oo 

5  91 

r,  in 

6  50 
8  22 

12   16 

ie  45 

10  66 
26  16 
41  83 
54  70 
67  62 
SO  12 

29  or. 

44  17 

57  76 

72  22 

85  57 

99  TO 

110  20 

150  70 

196  4(1 

200  30 

237  60 

284  60 

264  00 

339  90 

Maritime 

in 3  78 

in 4  93 

in 6  10 

in 9  01 

in.    . 12  19 

in H  58 

in 19  61 

in        31  01 

in      40  55 

in 59  95 

dard   Lapweld  — 
in 22  57 

in 44  37 

in 55  20 

in 65  40 

in 76  20 

in 88  80 

in 115  20 

in 162  30 

in      160  00 

in 184  30 

in 220  80 

in 204  80 

in     263  70 

•es   Ontario,   Quebec   and 
Provinces. 

improbable.  As  regards  binder  twine 
no  prices  are  yet  announced,  and  they 
will  be  later  than  usual  this  year  for 
the  manufacturers  do  not  desire  to  state 
prices  which  may  not  maintain  for  a 
reasonable  length  of  time,  and  condi- 
tions are  not  by  any  means  settled 
enough  to  secure  permanence  of  too 
early  price  standards  in  the  line  of 
binder    twine. 

Gasoline  and  Coal 

Oil  in  Firm  Market 

GASOLINE,  COAL  OIL.— The  ad- 
vanced prices  of  last  week  still  hold  in 
gasoline  and  coal  oil,  and  the  market  is 
very  firm.  The  firmness  is  due  to  the 
situation  as  regards  production  in  the 
middle  west,  also  to  difficulties  of  de- 
livery by  railway.  Gasoline  is  quoted 
at  0.30y2  to  31  cents  per  gallon.  Royal- 
ite  coal  oil  is  quoting  at  15  cents  and 
Palaeine  at  18  cents  per  gallon,  the 
advance  being  one  cent.  No  predictions 
are  p-entured  as  to  further  advances 
this  week,  but  firmness  is  the  character- 
istic of  the  market.  Munition  work  de- 
mand for  gasoline  is  active.  Automo- 
bile demand  not  so  marked. 

Wire  Nails  Reach 

Higher  Price  Levels 

NAILS,  WIRE,  ETC.— Once  again 
the  base  price  for  wire  nails  has  gone 
soaring.  One  mill  this  week  makes  the 
price  $5.25  per  hundred  pounds  f.o.b. 
Montreal,  and  the  market  is  fairly  well 
assured  that  the  general  quotation  will 
be  $5.25.  "Wire  nails  will  go  to  $6.00, 
and  perhaps  higher  at  the  rate  things 
are  happening  to  them  now"  said  one 
wholesale  hardwareman  this  week.  He 
added    that    his    top    note    of    prediction 


was  based  on  the  idea  that  if  the  United 
States  go  definitely  to  war  there  will 
be  prices  on  iron  and  steel  products  such 
as  have  never  been  heard  of  before  since 
the  wane  of  the  stone-age  when  an  iron 
spike  would  purchase  a  herd  of  oxen  and 
a  wife  thrown  into  the  bargain.  This. 
however,  is  looking  on  the  extreme  side 
of  things  in  the  steel  market.  Bright 
staples  have  gone  up  to  $5.35  base,  and 
galvanized  to  $6.20  base,  while  all  lines 
of  wire,  bright,  oiled,  annealed,  and 
coppered  are  at  $5.50  base.  Hay  wire 
No. 13  quotes  now  at  $5.40  per"  hundred 
pounds.  No.  14  is  $5.45;  and  No.  15, 
$5.55.  Bale  ties  will  probably  advance 
next   as   usual  when  hay-wire  advances. 

Great  Shortage  of 

Canada  Plates 

SHEETS.  PLATES,  ETC.— The  very 
serious  shortage  of  Canadian  Plates  will 
probably  be  noted  by  markets  far  and 
wide  before  long  if  not  already  more 
than  apparent.  It  is  impossible  to  get 
supplies  from  Britain  though  large 
orders  have  been  sent  over  there,  and 
strenuous  efforts  are  being  made  to  se- 
cure permits  for  the  filling  of  these. 
Efforts  are  also  being  made  to  get  sup- 
plies from  the  Fnited  States,  but.  there 
are  difficulties  in  the  way  there  also.  It 
looks  like  short  supplies  and  very  high 
prices  for  the  early  part  of  the  season 
ahead  in  this  line.  Galvanized  sheets 
are  also  scarce  to  the  verge  of  non-  ex- 
istence on  the  market.  One  large  firm 
formerly  easily  able  to  fill  big  orders 
for  British  makes  of  these  plates  re- 
ports empty  stores,  and  the  greatest 
difficulty  in  securing  new  supplies. 
Firms  handling  the  United  States  pro- 
duct in  this  line  are  not  very  much  bel- 
ter off  though  they  have  chances  of  get- 
ting orders  through.  Prices  are  very 
firm,  current  quotations  giving  an  idea 
of  these  though  in  certain  cases  they 
are  merely  nominal,  supplies  heiits  un- 
obtainable. 

Market  For  Iron 

And  Steel  Steady 

IRON    AND     STEEL.— No    relief     is 

reported  yet  in  the  iron  and  steel  situa- 
tion, indeed  the  indications  are  that 
things  are  rather  firmer  than  before. 
Pig  iron  is  still  quoted  nominally  at 
$38.00  to  $40.00  per  ton.  and  the  short- 
ages of  fuel  are  felt  in  the  manufacture 
not  only  of  the  base  metal  but  of  the 
higher  products.  Prices  of  iron  and 
steel  products  are  still  steadily  advanc- 
ing, and  while  market  watchers  some 
time  ago  thought  the  limit  upwards  was 
in  sight,  opinions  to-day  are  not,  so  con- 
fidently voiced  for  the  war  clouds  over 
the  Fnited  States  are  having  their  ef- 
fect. Prices  of  the  principal  iron  ami 
steel    lines    listed    below    are    not    altered 
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this    week,    but    supplies    are   restr 
and   the  market   is   very   firm. 


ieted, 


Common  bar  iroD,  per  100 
Refined  iron,   per  100  lbs. 
Horseshoe  iron,  per  100  lbs 

lbs. 

Basis. 

$  3.40 

3.65 

3.65 
11.00 

Mild  steel 

4.30 

Band  steel 

4.30 

Sleigh  shoe  steel   

Tire   Steel    

4.30 
4.50 

Toe  calk  steel 

5.20 

Mining  tool  steel,   per  lb. 
Black  Diamond  tool  steel. 
Spring  steel    

per  lb.   . . 

0.13y2 

,..     0.14% 

6.00 

Lead  Products  Hold 

At  Previous  Quotations 

LEAD,  ZINC,  ETC.— There  are  no 
changes  to  record  this  week  in  the  mar- 
ket for  lead  pioducts  as  listed  bdj.w, 
but  the  market  remains  exceedingly 
firm.  As  will  be  recalled  there  were 
advances  last  week  which  carried  the 
prices  of  these  products  to  the  proper 
levels  to  keep  pace  with  the  marrket  for 
ingot  lead.  The  lead  market  is  slightly 
easier  this  week  though  still  firm,  and 
the  present  quotations  are  likely  to 
maintain  steadily  for  a  while.  Zinc 
has  been  scarce  but  the  prices  of  zinc 
products  remain  so  far  as  quoted  last 
week.  It  is  not  anticipated  that  these 
will  alter  upwards  just  yet. 

Lead    pipe,   lb $0  16  

Lead  waste  pipe,  lb 0  IT  

Lead    traps    and    bends    Plus  10%       .... 

Lead   wool,   11) 0  16  

Lead   sheets,  3  lbs.   sq.  ft.    . .  .     0  17  

f.^ad    sheets,    3V2    lbs.    sq.    ft.     O  17  

Lead  sheets,  4  to  6  lb,s.  sq.  ft.    0  16  

Tut  sheets,  %c  lb.  extra  and  cut  sheets  to 
size,    lc    lb.    extra. 

Solder,    guaranteed,    lb 0  37  .... 

Snider,   strictly,   lb 0  35  

Solder,  commercial,  lb 0  33  .... 

Solder,   wiping,   lb 0  33  

Solder,   wire,    lb v 0  52 

Zinc   sheets,    per   lb .....*....  .     0  33  .... 

Market  Strong  For 

Old  Cast  Iron  Now 

OLD  METALS.— Firmer  prices  are 
prevailing  this  week  in  the  market  for 
old  metals.  Tea  lead  is  now  7  cents  a 
pound.  Heavy  lead  pipe  is  bringing  9 
cents.  Red  brass  has  advanced  in  mar- 
ket a  little  and  is  selling  at  from  21 
cents  to  21' -j  cents.  Light  brass  is 
priced  at  11  cents.  An  important 
change  is  the  advance  in  the  price  of 
old  cast  iron  per  gross  ton.  This  metal 
has  jumped  two  dollars  per  gross  ton 
since  last  week,  and  is  quoting  at  $20.00 
to  $21.00  now.  The  market  for  iron  is 
exceedingly  firm,  and  there  is  a  use 
found  lor  all  kinds  of  old  iron  callable 
of  being  turned  into  industrial  utilities 
now  in  demand. 

Tea    lead     0.07  

Heavy   lend   pipe    O.0!i  

Vellow     brass     0.16  

Bed     brass     0.21  0.21V» 

Light    brass    0.11  

Heavy  zinc   0.10  

Heavy  copper   0.27  

mi, i  cast   iron,  per  grow  ton.  20.00  21.00 

Stove  plate,  per  ton   11.78  

'M,|    rubbers,  boots   anil    shoes     0.    K'/i  

1  ivershi  es,   lumbermen's  rub- 
ber boots  0.  e>V2       

Auto    tires    •• 0.  is1'.'. 

Bicycle    tires    0     '."r. 


The  Ingot  Metals 

Are  Less  Active 

INGOT  METALS.— In  the  main  the 
market  for  ingot  metals  in  Montreal  has 
been  quieter  during  the  week  since  last 
report,  and  the  date  of  writing  finds 
things  still  undisturbed  as  regards  ac- 
tivity of  demand.  Supplies  are  very 
slow,  and  uncertain,  some  metals,  not- 
ably zinc  being  found  scarce.  Tin  is 
also  found  scarcer  this  week,  and  is 
firmer  in  price.  Supplies  from  England 
have  been  increasingly  difficult  to  get 
of  late. 

Tin's   Troubles  Intensified 

TIN". — The  same  difficulties  which  be- 
set tin  last  week  are  this  week  present 
and  rather  intensified.  It  has  been 
hard  to  get  supplies  of  "Lamb  and 
Flag"  from  England,  and  there  is  little 
help  eomino'  from  the  States.  Prices 
of  tin  this  week  ranged  from  $54.00  per 
hundred  pounds  for  large  orders  to 
$58.00  per  hundred  pounds  for  smaller 
quantities. 

Lead  Remains  Firm 

LEAD. — Firm  and  steady  is  the  state 
of  the  market  for  lead  just  at  present. 
Demand  is  quiet.  No  weakness  has  been 
noticed,  though  no  very  special  activity. 
Prices  of  lead  ran«e  from  $12.25  per 
hundred  pounds  for  large  quantities,  to 
$14.00  per  hundred  pounds  for  smaller 
orders. 

Aluminum    Shows   Advances 

ALUMINUM.— The  market  for  alumi- 


num has  shown  more  firmness  as  regards 
the  average  order  for  this  metal  with- 
out special  activity.  Virgin  aluminum 
is  quoted  at  $72.00  per  hundred  pounds 
fo  such  orders  as  are  usual  in  the  hard- 
ware trade.  Other  sorts  of  aluminum 
are  priced  in  proportion  to  the  price  of 
virgin,   some   cheaper  some  more  costly. 

Copper  a  Little  Firmer 
COIPP1R.— Copper  shows  a  shade 
more  firmness  of  tone  for  the  present 
week,  the  market  quotation  for  average 
sized  orders  being  $40.00  per  hundred 
pounds,  larger  orders  a  little  less  in 
price,  about  $36-$39  a  hundred  pounds 
being  mentioned.  Supplies  of  copper 
are  not  too  plentiful. 

Spelter  Very  Scarce 
SPELTER.— Deliveries  .  of  spelter 
have  been  rather  short  and  uncertain 
during  the  week,  and  the  market  has 
noticed  a  scarcity  in  this  metal.  Sev- 
eral tons  of  spelter  had  even  to  be  rush- 
ed into  Montreal  by  express  this  week, 
and  prices  have  been  quoted  at  $15.50 
per  hundred  pounds  for  fairly  large 
orders  to  $16.50  for  smaller  quantities. 

Antimony  Still  Finn 
ANTIMONY.— There  is  a  quietness 
about  the  market  for  antimony,  but 
some  slight  demand  exists,  and  the 
price  quoted  for  average  orders  is  $33.00 
per  hundred  pounds.  Smaller  quanti- 
ties might  be  priced  rather  higher. 
There  is  not  much  demand  for  large 
quantities. 


TORONTO  MARKETS 


TORONTO,  March  8.— Prior  to  the 
recent  storm  there  was  a  noticeable 
improvement  in  railway  shipments 
as  a  result  of  the  milder  weather.  With 
the  coming  of  a  heavy  storm  shipments 
became  more  difficult  again.  It  is  anti- 
cipated that  with  the  coming  of  spring 
weather  wholesalers  will  be  served  better 
by  the  railways.  The  opening  of  naviga- 
tion on  the  lakes  is  expected  to  relieve 
some  of  the  congestion  of  the  railway 
lines.  Merchants  have  quite  generally 
realized  the  advisability  of  having  the 
wholesale  houses  ship  their  spring  o-oods 
as  early  as  they  were  available.  There 
have  been  a  number  of  price  changes  in 
the  upward  direction  during  the  week, 
some  of  the  more  important  being  in  wire 
products  and  wire  nails,  steel  pipe,  malic 
able  and  cast  bushings,  unions  and  plus's, 
bucksaws,  pocket  cutlery,  black  sheets, 
and  galvanized  sheets.  Valves  of  certain 
descriptions  have  also  been  marked  up. 

Steel  Pipe  Again 

Advances  $4  Per  Ton 

WROUGHT  PIPE.— Another  advance 

of   I  wo   points   has   been    recorded    in    the 


price  of  wrought  steel  pipe  which  pro- 
vides for  an  increase  of  $4  per  ton.  This 
increase  follows  one  of  a  similar  amount 
made  three,  weeks  ago.  Manufacturers 
are  experiencing  difficulty  in  getting  sup- 
plies of  coke  and  other  raw  materials, 
steel  being  one  of  the  articles  that  is  in- 
clined to  still  higher  prices.  Net  prices 
will  be  found  in  a  panel  elsewhere. 

Bushings  and  Unions 

Advance  5  Per  Cent. 

BUSHINGS,  UNIONS.— An  advance 
of  5  per  cent,  has  been  made  in  the  price 
of  malleable  and  cast  bushings,  unions, 
plugs  and  pound  fittings,  by  the  change  of 
discount.  Malleable  bushings  are  now 
quoted  at  a  discount  of  45  per  cent,  cast 
bushin  gs  at  45  per  cent.,  unions  at  50  and 
2%  per  cent.,  plugs  at  45  per  cent.,  and 
pound  fittings  in  Classes  B  and  C  are 
quoted  net  list.  Class  A  in  pound  fittings 
is  now  quoted  at  48c.  per  pound  net. 

Bucksaws  and  Crosscuts 
Higher  by  7^  Per  Cent. 

BUCKSAWS,  CROSSCUTS.— An  ad- 
vance  of  10   per   cent,   on   bucksaws   and 
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approximately  7^2  per  cent,  on  crosscuts 
of  all  makes  has  been  recorded  during 
the  week.  Cheaper  grades  of  crosscuts 
show  an  advance  of  7c.  per  foot,  whicli 
now  makes  the  cheapest  grade  of  cross- 
cut saw  42c.  per  foot.  In  the  Happy 
Medium  bucksaw  the  new  price  is  now 
$6.85  per  dozen,  while  the  Happy  Medium 
with  lance  tooth  blade  is  $7.40  per  dozen. 
No.  1  Maple  Leaf  and  equal  bucksaws  are 
now  quoted  at  $7.40  per  dozen,  while  No. 
1  Maple  Leaf  with  lance  tooth  blade  is 
quoted  at  $7.70  per  dozen.  Prince  Rupert 
and  equal  are  quoted  at  $9.05  per  dozen. 
New  Century  at  $8.25  per  dozen  and  Tri- 
color at  $8.80. 

Many  Lines  of  Shelf 

Hardware  Quoted  Up 

SHELF  HARDWARE.  --  The  week 
has  seen  no  diminution  in  the  number 
of  price  changes  that  have  taken  place  in 
shelf  hardware.  Wholesalers  express 
their  mild  surprise  at  the  way  the  prices 
keep  up  a  steady  advance  toward  higher 
levels. 

Taylor-Forbes  Goods  Up. 

The  Taylor-Forbes  Company  have  is- 
sued a  new  price  list  on  their  complete 
line  of  goods  on  which  there  is  an  advance 
of  approximately  10  per  cent,  over  recent 
quotations. 

New  Terms  on  Pumps,  Ladders,  Etc. 

New  terms  have  been  made  effective 
on  the  selling  price  of  pumps,  ladders, 
batter  workers,  butter  boxes  and  barn 
door  track  by  Beatty  Bros.,  of  Fergus. 
Five  per  cent,  cash  is  required  with  or- 
der, 2  per  cent,  discount  in  thirty  days, 
and  net  sixty  days  are  now  the  selling 

Sad  Irons  Up  5c.  to  10c. 
Mrs.  Potts'  sad  irons  have  been  ad- 
vanced in  price  during  the  week,  the  No. 
55  plain  now  being  quoted  at  $1.25  as 
compared  with  $1.15  formerly,  and  the 
No.  50  nickel-plated  at  $1.35  per  set.  as 
compared   with   $1.30    formerly. 

Prices  on  Thumb  Latches. 

Japanned  steel  thumb  latches  is  one 
of  the  lines  to  be  marked  higher  during 
the  week.  No.  1  are  now  quoted  at  $1.45 
per  dozen,  No.  2  at  $1.75  per  dozen,  No. 
3  at  $2.30  per  dozen  and  No.  4  at  $4.20 
per  dozen 

Grindstone  Frames  Up. 

New  prices  that  have  been  issued  on 
grindstone  frames  are  as  follows:  15-inch, 
$6.25  per  dozen:  17-inch,  $6.60  per  dozen; 
19-inch,  $7.80  per  dozen;  BB,  $15  per 
dozen. 

Axle  Pulley  Price. 

The  Commonsense  Axle  Pulley  is  now 
quoted  at  45c.  per  dozen  for  the  2-inch 
size  according  to  new  prices  that  have 
been  announced. 

Sash  Weight  Prices. 
Last  week  prices  on  sash  weights  were 
given     in     these     columns.       Quotations 
bv   wholesalers   other   than   those   whose 


line  was  quoted  last  week  are  slightly 
higher,  being  $2.40  per  hundred  pounds 
for  the  solid  weights  and  $3.70  per  hun- 
dred pounds  for  the  sectional. 

Box  Chisels  Also  Up. 
New  prices  have  been  put  into  effect 
on  box  chisels,  for  the  No.  75  the  price 
being  $12.15  per  dozen  and  No.  72  x  12, 
$5  :15  per  dozen. 

Meat  Choppers  Higher. 

Higher  prices  have  been  put  into  effect 
on  meat  choppers,  which  in  some  in- 
stances is  30  per  cent,  higher  than  former 
prices.  No.  16  are  now  quoted  at  85c. 
each,  No.  20  at  $1.30  each,  No.  22  at 
$1.45  each  and  No.  24  at  $2.10  each. 

Eclipse  Door  Checks  Advance. 

Another  one  of  the  numerous  lines  to 

advance  during  the  week  is  the  Eclipse 

door  cheeks,  one  size,  No.  1613  is  quoted 

at  $2.25  each  and  No.  1625  at  $2.95  each. 

Nail  Claws  Up. 

Nail  claws  have  been  moved  up,  No.  1 
now  being  quoted  at  $6.55  dozen  and  No. 
11  at  $13.80  per  dozen.  Nails  have  been 
advancing  steadily  and  the  claws  have 
now  taken  the  cue.  Where  the  nails  go 
there  the   claws  must   follow. 

Tobacco  Cutters  As  Well. 
Tobacco  cutters  have  been  increased  in 
price,   the   No.   2   now   being   quoted   at 
$10.45  each  and  No.  12  at  $15.25  each. 

Even  Petroleum  Faucets. 

An  advance  was  recorded  in  the  price 
of  coal  oil  last  week.  Now  even  the  fau- 
cets must  go  to  higher  levels.  One-half 
inch  are  quoted  at  $6  per  dozen,  %-inch 
at  $7.10,  ^i-inch  at  $8.10  and  1-inch  at 
$12.50.  Petroleum  faucets  with  tin  pipe 
thread  are  quoted  at  $6.65  for  y2-inch,  %- 
inch  at  $7.85,  %-inch  at  $9.05  and  1-inch 
at  $13.90. 

Screen  Door  Factories  Filled  Up. 

Some  wholesalers  have  advised  their 
representatives  to  take  no  more  orders 
for  screen  doors  and  windows  as  the 
manufacturers  of  the  lines  they  carry 
have  advised  them  that  they  have  now 
more  orders  on  hand  than  they  will  be 
able  to  fill  for  the  present  season's  trade. 

Net  Prices  on  Lawn 

Mowers  Announced 

LAWN  MOWERS.— Wholesalers  have 
had  an  opportunity  during  the  week  of 
figuring  out  the  new  net  prices  on  lawn 
mowers,  following'  the  advance  of  20  per 
cent,  announced  last  week.  Daisy  three- 
blade  mowers  are  now  sold  as  follows: 
12-inch,  $4.95;  14-inch,  $5.40;  16-inch 
$5.80.  Star  three-blade,  12-inch,  $6; 
14-inch,  $6.40;  16-inch,  $6.85.  Woodyatt 
four-blade:  12-inch,  $6.65;  14-inch,  $7.10: 
16-inch.  $7.50;  18-inch,  $7.90;  20-inch, 
$8.35.  The  above  prices  are  net  and  are 
based  on  a  discount  of  40  per  cent,  off  list. 


Cutlery  Prices  Have 

Made  Big  Advance 

CUTLERY.  — United  States  cutlery 
manufacturers  within  the  past  few  days 
have  announced  a  further  big  increase 
in  the  price  of  their  cutlery  lines  which 
in  some  instances  amounts  to  one-third 
increase  on  former  prices.  One  line  for 
instance  that  was  formerly  quoted  at 
$1.80  per  dozen  is  now  selling  by  the 
manufacturers  at  $3.10  per  dozen.  Razors 
coming  from  the  same  source  have  also 
been  marked  higher.  Some  wholesalers 
have  accordingly  marked  their  prices  up 
to  correspondent  with  this  increase  by 
the  manufacturers.  Stocks  of  cutlery  in 
local  hands  are  very  low  at  present  and 
there  seems  small  chance  of  getting  addi- 
tional stocks  when  these  are  exhausted. 

Globe,  Angle  and 

Check  Valves  Higher 

VALVES.  —  An  advance  of  approxi- 
mately 10  per  cent,  has  been  recorded  in 
the  price  of  globe,  angle  and  check  valves, 
brass  steam  cocks,  radiator  valves  and 
patent  quick-opening  valves.  Standard 
globe,  angle  and  check  valves  are  now 
quoted  at  a  discount  of  15  per  cent,  as 
compared  with  the  former  discount  of 
25  per  cent.  Brass  steam  cocks  have  been 
advanced  from  20  per  cent,  off  list  to  10 
per  cent,  off  list,  while  the  high  grade 
is  now  quoted  at  10  per  cent,  off  list. 
Radiator  valves,  both  standard  and  high 
grade,  have  been  changed  from  30  to  25 
per  cent,  discount.  Patent  quick-opening 
valves  are  now  quoted  at  55  per  cent, 
off  list  as  compared  with  60  per  cent, 
formerly.     Following  are  the  discounts: 

% 

Ground    work    45-47 

Compression   work,   standard    55 

High    grade    48 

Cushion    work  ' 49 

Fuller    work,    standard    54 

High    grade     47 

Basin  cocks,  No.  0,  standard    49-53 

High   grade    49 

Xos.   1   and   2    49-53 

Rath    cocks    55 

Elatway   sitop  and   waste  cooks,   standard  53 

High   grade    50 

Roundway      stop       and      waste      cocks, 

standard    53 

High    grade     50 

Brass  steam  cocks,   sta.ndard    10 

Globe,  angle  and   check  valves,  standard  15 

High     grade     10 

Radiator    valves,    standard    25 

High    grade    25 

Patent  quick  opening  valvesi  55 

Basin  Cocks — 

No.  0  and  1.   Fuller   pattern    53 

No.  0  and   1,   compression    4ft 

Midget     51 

Steam  cocks,  square  nut   50 

Steam   cocks,   iron    body    40 

Globe,    angle    and    check   valves,    medium 

pressure     40 

Radiator  valves,   standard    60 

Radiator  valvesi,   Tenkins   disc 60 

Radiator   valves,   quick   opening    60 

Plumbing  Enamelware 

Advances  5  to  10% 

BATHTUBS,  SINKS.  — An  advance 
ranging  from  5  per  cent,  to  10  per  cent, 
has  been  made  effective  on  all  lines  of 
plumbers'    enamelware.      On   the   ordin- 
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aiy  4-1'oot,  4y2-foot,  5-foot  aiul  51/2-foot 
the  advance  amounts  to  $2.10  on  each 
size,  which  now  makes  t lie  selling-  price 
$25.80.  On  the  5%-foot  baths  the  ad- 
vance has  been  $2.10  also,  making  the 
selling  price  now  $29.40.  On  the  sitz, 
loot  and  child's  baths,  the  advance  has 
been  5  per  cent.  On  the  roll-top  sink, 
is  x  ,J0  inches,  the  advance  has  been  5  per 
cent,  on  previous  price,  making  the  price 
now  $12.90.  Range  boilers  have  held 
steady  during  the  week  at  the  advances 
recorded  in  last  issue. 

30-gallon    range   boilers,    standard    $10.50 

30-gallon  range  boilers,  extra  heavy 13.00 

Bathtubs,   roll-top,   4.   4U,   5  feet,   24   to 

30  in.  wide    25. SO 

Bathtubs,    5%    ft 29.40 

Sinks,   roll-top,   IS  x   30  in.,   staple 12.90 

Gasoline  and  Coal 

Oil  Holding  Firm 

OASOLINE,  COAL  OIL— Prices  of 
uasoline  and  coal  oil  held  steady  during 
the  week  at  the  advances  recorded  last 
week.  There  is  a  continued  lirmnes's  in 
1  he  market,  due  to  the  possibility  thai 
I'nited  States  may  come  into  the  war. 
which  will  necessitate  a  greatly  in- 
creased consumption,  not  only  for  the 
industries  which  would  he  speeded  up, 
hut  also  for  the  increased  consumption 
of  rubricating  oils  by  the  Tinted  Stales 
navy  and  an  increase  in  gasoline  con- 
sumption for  the  motorhoat  patrol  of 
the  harbors.  It  is  mi  the  programme 
of  the  United  States  Government  that 
'lie  thousand  gasoline  motoihoats  should 
he  used  foT  this  purpose.  Fuel  oil  is  in 
increased   firmness    with    an    advance   of 

I  -_>c  n-er  gallon  recorded. 

Wire  Products  Again 

Moved  Up  25<:  Per  ioo 

WIRE  PRODUCTS.— Another  ad- 
vance, following  the  one  recorded  in 
HARDWARE  AND  METAL  last  week, 
has  been  made  effective  in  stovepip* 
wire  brighl  annealed  wire,  oiled  and  an- 
nealed, smooth  steel  wire  hale  ties  and 
cut  hay  baling  wire.  This  advance  fol- 
lows an  advance  of  $4  per  ton  in  all 
wire  products  recently  made  in  the 
United  States 

Cut  Hay  Baling  Wire 

According  bo  the  new  schedule  of 
prices,  No.  !)  cut  hay  baling  wire  is 
quoted  at  $5.75  per  Hill  pounds,  No.  1(! 
at  $5.S0,  No.  11  at  $5.90.  No.  VI  a!  $6, 
\'o.    i:s  at   $6.10,   No.    l:i'2  at    $6.10,  No. 

II  at  $6.25,  and  No.  L5  at  $6.50. 

Stovepipe  Wire  Prices 

Willi  I  lie  advance  in  stovepipe  wire 
Of  25c,  (he  price  for  No.  18  is  now  $6.70 
rfi  r  100  pou-rads,  and  $7.20  per  lno  for 
No.  19. 

O.  &  A.  Wire 
Prices  'on    No.    10    oiled    and    annealed 
is    now    $5.66    per    100    pounds.    No. 

11  at  $5.72,  anid  No.  12  at  +5.80. 
Bale  Ties 

On  bale  ties  (he  new    price  is  $5. SO   for 


No.  12,  $5.90  for  No.  13,  $5.95  for  No. 
I31/2,  $6.05  for  No.  14,  $6.25  for  No.  15. 
and  $6.50  for  No.  16. 

Although  wire  nails  and  fence  staples 
are  m  firm  market,  there  has  been  no 
advance  recorded  in  these  products  on 
the  part  of  the  wholesalers.  It  is  un- 
derstood, however,  that  the  products  of 
the  Dominion  Iron  &  Steel  Companv 
have  been  advanced  25c  per  hundred,  in- 
cluding wire  'nails,  staples  and  wire  pro- 
ducts. Fine  steel  wire  remains  un- 
changed with  local  wholesalers.  The 
base  on  small  steel  wire  is  now  $5.50 
for  gauges  Nos.  0-9,  with  the  usual  ex- 
tra for  heavier  gauges. 

Unable  To  Get  Nails 

From  U.S.  Dealers 

NAILS. — While  some  of  the  manufac- 
turers have  advanced  the  price  of  nails 
in  Canada,  the  upward  movement  has 
not  been  general  as  yet,  although  wire 
products  have  been  moved  higher  quite 
generally.  It  is  asserted  that  several 
( 'anadian  buyers  have  recently  been  try- 
ing to  place  orders  for  wire  nails  in  the 
United  States,  but  without  success.  They 
are  accordingly  buying  throiugh  Can- 
adian supply  houses  at  to-day's  prices. 
Those  in  touch  with  the  nail  situation 
give  it  as  an  opinion  that  the  nail  stocks 
in  the  United  States  are  in  extremely 
low  compass,  and  that  manufacturers  in 
that  country  are  only  looking  after  the 
requirements  of  their  customers  who 
have  had  contracts  for  some  little  time. 
They  are  evidently  taking  on  no  new 
business.  Wholesalers  locally  state  they 
are  not  pressing  for  sales.  As  stated  in 
the  foregoing  article  on  wire,  the  Do- 
minion Iron  and  Steel  Company  ha  ad- 
vanced the  price  nf  wire  nails  25c  per 
hundred. 

Galvanized  Sheets 

Increased  50  Cents 

SHEETS,  PLATES.— An  advance  of 
50c  per  100  pounds  has  been  recorded1  in 
the  price  elf  the  A.pollo  brand  galvanized 
sheets.  There  has  been  a  firmness  in 
this  market  for  some  weeks  past,  with 
an  inclination  toward  higher  prices.  The 
base  size  of  10%-oz.  is  now  quoted  at  $8, 
and  the  prices  on  other  gauges  run  as 
follows:  No.  28,  +7.70;  No.  26,  $7.40; 
Nos.  22-24,  $7.25;  Nos.  18-20,  $7.10;  No. 
Hi,  $6.95;  No.  14,  $6.85.  Galvanized 
sheets  are  scarce  in  the  local  market, 
and  even  higher  prices  are  anticipated 
in  this  line.  Black  sheets  are  daily  get- 
ting in  smaller  coiniiass,  and  the  marker 
is  accordingly  firm.  Boiler  plates  are  m 
linn  market,  and  an  advance  has  been 
recorded    in   this,  line. 

Iron  and  Steel  Are 

Limited  in  Quantity 

IRON  AND  STEEL— There  is  a 
steadily    diminishing   .stork    of    iron    and 


steel  in  local  hands,  and  supplies  are 
growing  less,  without  much  prospect  of 
being  replenished  in  as  large  quantities 
as  the  demand  requires.  There  is  an  ex- 
cellent demand  at  present,  and  prices 
have  a  very  firm  tendency.  During  the 
week  there  has  been  no  actual  change  in 
quotations. 

Per  100  Lbs. 

Common    bar    iron    $....         $4  00 

Common    bar  steel    4-25 

Refined    iron    4  25 

Angles,    base    4  75 

Horseshoe    iron    4  25 

Norway   iron    "50  !)  00 

.Mild    s'teel    4  25 

Tire   steel    4  45 

Toe   calk   steel    4  90  0  00 

Sleigh    shoe    steel    4  50 

Band    steel    4  50 

Spring    steel    6  00 

Mining   tool    steel    17  00  IS  00 

Sheet    cast    steel     25  00  35  00 

Spring    steel    (5  00 

Old  Heavy  Copper 

Quoted  Up  Yic  Pound 

OLD  MATERIALS.— There  has  been 
an  increase  in  the  price  paid1  by  dealers 
for  old  heavy  copper  during  the  week 
of  ^c  per  pound,  now  making  the  price 
offered  291/2C  With  this  exception 
there  has  been  a  steady  market  so  far  as 
the  prices  for  old  materials  are  con- 
cerned. The  tone  of  the  market  is  one 
of  strength,  however,  with  a  good  de- 
mand for  materials  of  all  kinds. 

Per  lb. 

Tea   lead    $0  06%  

Heavy    lead   pipe    0  09%  

Yellow   brass   0  17  

Red  brass   0  22  

Light  brass    0  10  

Heavy    zinc    0  09%  

Heavy    copper     0  29%  

i  Md   cast  iron,  per  tcnn 1G  00  

Stove   plate,  per   ton    14  50  

old   rubbers,  boots  &  shoes     0  08%  

O  v  e  r  s  h  oeSj.  lumbermen's 

rubber    boots     0  00%  

Auto    tires    0  06      «     


Bicycle  tires    0  03%        

Lead  Products  Are 

In  Very  Firm  Market 

LEAD     AND     ZINC     PRODUCTS.- - 

There    is    considerable    strength    in    th  • 

market    for  lead  and   zinc  products,  due 

to  the  situation  in  the  primary  markets 

for  the  ingot  metals.    Pig  lead  is  in  very 

firm     position,     and     spelter     is     going 

strong.     The  local  demand  for  products 

is  good,  and  there  is  a  disposition  to  look 

for  still  higher  prices  in  some  quarters. 

Lead  pipe,  lb $o  16  — 

Lead  waste    i > i i x ■.    lb 0  17  .... 

Lead  traps    anil    bends 10%  On  list 

Lead  wool,    lb 0  15  .... 

Lead  sheets,  3  lbs.  sq.   ft 0  15% 

Load  sheets,  3%  lbs.  sq.  ft..  0  15%  

Lead  Sheets,   t    to  (1  lbs.  sq.  ft.  0  15%  

cut    sheets,   %c  lb.  extra  and  cut  sheets   n> 
size,    lc   lb.   extra. 

Solder,    guaranteed,    lb 0  34  .... 

Solder,  strictly,  lb 0  32%  — 

Solder,  commercial,  lb 0  31%  .... 

Solder,    wiping,    lb 0  31%  0  32 

Solder,    wire.    11) 0  35  

Zinc   sheets,    per   lb. 0  25 

Spring  Cordage  Trade 

For  Boats  Expected 

TOR  DACE. —Dealers  are  anticipating 

a.  good  demand    for  cordage  of  all  kinds 
with   the  opening  of  navigation  on  the 
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hikes.  Navigation  is  expected  to  Oipen 
earlier  than  hist  year,  and  activity  is  an- 
ticipated along  the  kike  fronts  in  pre- 
paring for  it.  Already  some  orders  have 
been  placed,  and  deliveries  will  lie  roadii 
in  the  near  future.  Small  twines  have 
been  in  good  sale  during  the  week,  as 
dealers  are  stocking  up  with  spring 
goods  and  getting  ready  fur  the  summer 
trade.  Binder  twine  prices  have  not 
yet  been  announced,  hut  are  expected 
Mime  lime  during  the  present  month.  It 
is  expected  they  will  reach  new  high 
levels. 

U.S.  at  War  Would 

Affect  Enamelware 

STOVES,  ENAMELWARE.— Manu- 
facturers state  there  has  been  a  heavy 
demand  for  coal  and  gas  ranges  during 
the  week.  There  has  a'.sn  been  a  good 
demand  for  oil  heaters,  as  people  are 
getting  prepared  to  let  their  furnaces 
out.  Trade  for  enamelware  has  also  been 
good,  but.  prices  have  held  steady  dur- 
ing the  "week.  There  is  difficulty  experi- 
enced in  getting  supplies  of  raw  ma- 
terials, and  manufacturers  assert  with 
United  States  in  the  war  there  would  be 
a  still  greater  scarcity,  which  would  in 
&li  probability  make  for  higher  prices. 


tion  improving,  shipments  oif  coke  and 
pig  iron  ai'e  moving  more  freely.  If  the 
improvement  continues  with  no  set-back, 
the  furnaces  and  foundries  in  this  dis- 
trict will  resume  more  active  operations. 


The  pig  iron  market  is  still  very  linn 
and  prices  steadily  advancing.  Very 
little  foundry  iron  has  been  obtainable 
from  Buffalo  furnaces,  but  what  can  be 
secured  is  around  $37  at    furnace. 


Ingot  Metals 


Continue  Firm 

The  general  tendency  of  the  market 
continues  strong,  due  for  the  most  part 
tu  the  expectation  that  the  United  States 
will  ultimately  ibe  drawn  into  the  war. 
Copper  continues  strong,  with  prices  stil! 
nominal.  Tin,  although  higher  in  Lon- 
don, is  unchanged  here.  Prices  of  tin 
are  also  nominal,  the  market  being  af- 
fected by  submarine  operations.  Spelter 
and  lead  are  firmer  at  unchanged  quota- 
tion®, while  antimony  is  quiet  and  easier. 

COPPER.— Copper  stocks  are  still 
*"ery  light,  and  there  is  a  good  demand. 
Supplies  are  scarce,  and  the  price  is 
nominal    at.  38-39c  per  lb. 

TIN. — Owing  to  submarine  activity 
and  the  increased  insurance  rates,  tin 
continues  high  in  price.  Stocks  are  light 
locally,  and  quotations  range  from  53c 
to  55c  lb. 

SPELTER.  —  Supplies  are  scarce 
locally,  and  quotations  range  from  l.Ty2c 
quoted  large  buyers  to  16c  lb.  in  small 
lots. 

LEAD. — The  lead  market  continues 
limn.  Prices  quoted  by  independents  at 
New  York  still  range  from  iy2c  to  2e  lb. 
over  the  "Trust"  price.  Prices  locally 
range  from  12%'e  to  13c  lb. 

ANTIMONY.— The  market  is  quiet 
but  firm,  with  supplies  scarce.  The 
price  is  35c  lib. 

ALUMINUM.  —  Aluminum  is  un- 
changed at  68c  lb. 

PIO   IRON.— With    the   freight   situa- 


LONDON    MARKETS 


LONDON,  Ont.,  March  8.-Prices  of 
hardware  continue  to  soar.  Busi- 
ness is  good  and  the  outlook  for 
spring  is  exceptionally  bright.  Collec- 
tions are  very  satisfactory. 

Lock  Knobs,  Etc., 

Go  Higher 

New  and  higher  quotations  have  been 
issued  on  Peterboro  builders'  hardware. 
Goods  composed  wholly  of  iron  or  steel 
are  quoted  at  25-5%.  Goods  composed 
wholly  or  in  part  of  brass  or  bronze  are 
quoted  at  20-5%. 

Porcelain  and  jet  rim  and  mortise  locks 
have  advanced  30c,  to  $1.80  per  dozen. 

Cheap  rim  locks  are  up  25c.  dozen  to  $2 
per  dozen  for  No.  600. 

Cheap  mortise  lock  sets.  A.C.  or  dull 
brass,  are  up  30c.  dozen  to  $6.30  dozen. 
iTale  Latches  Up 

A    further  advance   of  10%    has  gone 
into  effect  on  Yale  night  latches. 
Corn  Planters  Higher. 

King  of  the  'Field  corn  planters  have 
advanced  to  $9   dozen. 

Irwin  Bits  Up. 

Irwin  auger  bits  have  advanced  to  a 
new  discount  of  33  1-3%. 

Pipe  Fittings  Higher. 

Pipe  fittings  have  again  advanced,  and 
new  quotations  are  now  in  effect  as  fol- 
lows:— 

Class  B  &  C,  net  list;  nipples,  60%  off 
list;  iron  plugs,  40%  off  list;  iron  stop 
cocks,  40%,  off  list;  bushings,  40-5%  off 
list;  unions,  47y2%  off  list. 

Jenkins  Valves  Up  to  Net  List. 

Genuine  Jenkins  globe  valves,  angle 
valves,  cheek  valves,  gate  valves,  are  now 
quoted   at  net   list. 

Plated  Ware  Higher. 

Community  silver  plated  ware  has  ad- 
vanced 10%. 

Roofing  Nails  Up. 

American  roofing  nails  have  advanced 
again  and  are  now  quoted  at  $7.95  per  100 
lbs.  in  kegs,  and  $8.20  per  100  lbs.  in  25-lb 
boxes. 

Powder,  Hangers, 

Track  Are  Higher 

Blasting  powder  No.  1  has  advanced 
to  $2.75  per  keg  f.o.b.  factory. 

Snapshot  powders,  25-lb.  kegs,  F.G.. 
F.F.G.,  F.F.F.G.,  have  advanced  to  $11 
f.o.b.  factory. 

Richard  Wilcox  hangers  and  track  have 
advanced  to  following  prices: — 


Hangers,  per  doz. :  No.  021,  $9.50;  No. 
21,  $14;  No.  321,  $15.60;  No.  543,  $13; 
No.  544,  $12;  No.  545,  $9.75;  No.  843. 
$7.80.  Trolley  track,  No.  31,  14M>c. 
ft.     Brackets  for  same,  $1.50  doz. 

Track  for  No.  543  and  No.  544  is  now 
10c.  foot. 

Tire  Savers  Up  25c. 

Tire  savers  have  advanced  25c.  per 
set.     The  new  price  is  $3.75  set. 

Shock  absorbers  are  advanced  to  $3.25 
per  sent  for  full  sets,  and  $2.35  per  set 
for  half  sets. 

Grindstones  Higher. 

Mounted  grindstones  No.  300  are  quot- 
ed at  $4.96  each,  and  No.  400  at  $5.52 
each. 

Wagon  Jacks  Up. 

Richard  Wilcox  wagon  jacks  have  ad- 
vanced to  the  following  prices: 

Per  doz.:  No.  528  x  1,  $11.(10;  No.  52S 
x  2,  $15;  Xo.  22S  x  3,  $23.20. 
Turpentine  Down. 

A  decline  of  3c.  per  gallon  has  taken 
place  on  turpentine,  and  new  prices  in 
effect  are  as   follows : 

Imp.  gal. ;  1  barrel  lots,  78c. ;  2-4  bar- 
rel lots,  77c;  5  gal.  lots,  85c. 

Linseed  Oil  Unchanged. 

Quotations  on  linseed  oil  remain  un- 
changed as  follows: 

Raw.        Boiled. 
Per  gal.     Per.  gal. 

1   to  2   barrels    $1.40         $1.43 

3  to  5  barrels 1.39  1.42 

6  to  9  barrels   1.37  1.40 

White  Lead  in  Oil  Unchanged. 

There  is  a  very  light  sale  of  white  lead 
in  oil  at  present.    Prices  during  the  week 
were  unchanged  at  $15  per  hundred  in  ton 
lots  and  $15.30  in  less  than  ton  lots. 
Putty  Prices  Firm. 

Although  there  has  been  no  change  in 
putty  the  price  is  firm  at  the  recent  ad- 
vance. Standard  in  100-lb.  drums  is 
quoted  at  $3.85  per  100  lbs.,  and  in  25- 
lb  drums  at  $3.95.  Pure  putty  is  quoted 
80c.  per  hundred  higher. 

Wire  Nails,  etc.,  Very  Firm. 

Wire  nails  remain  firm  at  $5  base,  but 
an  advance  of  25c.  will  probably  take 
place  in  the  near  future. 

O.  &  A.  wire,  hay  baling:  wire  and  bale 
ties  have  again  advanced  25c.  per  100  lbs. 
Iron  Pipe  Higher. 

Higher  prices  have  gone  into  effect  on 
iron  pipes.  New  prices  are  shown  in  cur- 
rent quotations  and  in  panel  elsewhere  in 
this  issue. 

(Continued  on  page  38.) 
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BY  THOMAS  STANFIELD 


ONE  of  the  main  features  in  the 
management  of  a  tinshop  is  to  be . 
able  to  use  the  patterns  for  more 
than  one  article  when  there  is  a  sim- 
ilarity. Take  a  90-degxee  elbow  pattern 
of,  say,  6  inches  diameter,  or  any  diam- 
eter, for  that  matter.  Suppose  a  pat- 
tern for  a  roof  flange  is  required  for  a 
pipe  6  inches  diameter  or  any  diameter, 
and  the  slope  of  a  roof  is  90  degrees,  all 
that  is  required  would  be  to  cut  out  a 
piece  the  shape  of  the  pattern,  make  it 
up  into  a  pipe,  and  stand  the  mitre  end 
on  the  flat  sheet  of  metal  from  which  the 
flange  is  to  be  made.  Mark  round  the 
pipe  at  the  mitre,  and  the  pattern  for 
the  hale  in  ,the  flange  is  procured.  The 
same  with  the  flange  piece  to  fit  on  the 
ridging.  If  the  pitch  of  the  roof  is,  say, 
90  degrees,  the  same  method  can  be  fol- 
lowed, and  by  simply  bending  the  flange 


at  the  middle,  the  piece  its  ready  to  fit 
to  the  roof. 

This  does  not  apply  to  90-degree 
sloped  roofs  only,  but  to  any  slope.  The 
various  elbow  patterns  can  be  used  in 
this  same  way,  and  much  time  can  be 
saved.  While  it  is  not  the  technical  me- 
thod, "the  kink  will  do  the  trick,"  and 
is  a  time-saver. 

Fig.  1  shows  the  perspective  view  of 
a  pipe  extending  through  a  roof  with 
plan,  elevation,  and  pattern.  The  proper 
way  to  develop  .the  pattern  is  by  first 
drawing  the  plan  and  elevation.  The 
sloped  line  in  elevation  represents  a  90- 
degree  pitched  roof.  A  B  C  D  is  the  pipe 
extending  through  roof. 

Divide  the  half  plan  into  equal  parts, 
with  X5  as  centre.  Now  draw  a  number 
of  vertical  lines  from  1,  2,  3,  4,  etc.,  to 
line  E  F,  which  represents  not  only  the 


slant  of  the  roof,  but  also  one  side  of 
the  pattern  for  flange.  From  the  various 
points  on  line  F  E  draw  dotted  lines 
parallel  to  lines  F  G  and  E  H,  and 
divide  the  flange  by  drawing  line  J  K 
through  the  centre,  and  number  this  line 
with  the  corresponding  figures  on  plan. 

Next  place  the  point  of  the  compass 
on  line  drawn  through  the  plan  and  open 
to  2,  transferring  this  measurement  to 
the  line  K  J,  cutting  dotted  line  2,  and 
transfer  all  the  measurements  from  plan 
in  the  same  manner  until  all  the  dotted 
lines  have  been  intersected. 

By  iconnecting  these  points  as  shown 
by  solid  line,  the  pattern  of  the  hole  for 
flange  is  procured.  ■ 

The  same  method  is  adopted  whatever 
the  slope  of  the  roof  may  be. 

Fig.  2  shows  the  perspective  view  of 
(Continued  on  page  37). 
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Association  Matters  Discussed 

Members  of  Ontario  Body  Follow  up  Article  in  Last  Issue  by  Stating  Their  Views- 
One  Member  Wants  Buying  on  Co-operative  Basis  —  Former  Member 
Expresses  Willingness  to  Come  Back  if  Association 
is  on  New  Basis. 


IN  last  week's  issue  Hardware  and  Metal  introduced  a  discussion  of 
the  affairs  of  the  Ontario  Retail  Hardware  and  Stove  Dealers'  Associa- 
tion, pointing  out  that  the  association  was  not  growing  as  it  should  and 
suggesting  some  ideas  for  correcting  this  condition.  An  appeal  was  made 
for  an  open  discussion,  space  being  promised  in  Hardware  and  Metal  to 
letters  embodying  the  views  of  members.  Three  such  letters  have  been 
received  and  they  are  published  herewith. 

It  was  hoped  that  a  wider  degree  of  interest  would  be  shown,  as  it  is 
conceded  on  all  hands  that  a  frank  discussion  of  Association  plans  and 
aims  would  go  a  long  way  toward  putting  things  on  a  broader  and  more 
aggressive  basis.  It  xvas  hoped  that  the  officers  would  put  their  views  into 
writing  for  publication,  as  they  are  directly  responsible  for  the  welfare  of 
the  Association  during  the  coming  year,  and  are  very  directly  concerned  in 
the  points  introduced  by  Hardware  and  Metal.  //  they  concur  in  what 
was  said  and  would  go  on  record  to  that  effect,  it  would  be  a  great  impetus 
toward  getting  the  necessary  reforms  started.  If  they  do  not  concur,  all  the 
more  reason  for  speaking  out.  Frankly,  Hardware  and  Metal  believes 
that  each  officer  and  member  of  the  executive  owes  it  to  the  Association  to 
take  a  part  in  this  discussion. 

In  any  case  a  start  has  been  made.    Herewith  are  the  letters  received  to 
date; 


LIKE  BUSINESS  MEN. 
Editor,  HARDWARE  AND  METAL. 

Dear  Sir, — I  was  pretty  near  getting 
up  at  the  Hamilton  Convention  and  say- 
ing something  about  association  affairs 
along  the  line  of  the  article  in  last  week's 
HARDWARE  AND  METAL.  Now  that 
you,  Mr,  Editor,  have  thrown  your  paper 
open  to  a  discussion  I  want  to  say  that 
the  time  has  come  when  the  Association 
must  get  busy  in  real  earnest.  I've  been 
at  three  or  four  conventions  and  have  got 
some  good  at  each  alright,  but  there 
hasn't  been  a  single  occasion  when  I 
haven't  gone  home  feeling  that  the  con- 
ventions fell  short  of  what  they  should 
be.  We  should  have  a  larger  member- 
ship. That's  the  first  thing.  Then  we 
should  run  our  meetings  like  business 
men,  not  like  a  bunch  of  good  fellows  out 
for  a  good  time. 

That's  my  idea — let's  run  things  like 
business  men  from  now   on. 
Yours  truly, 

OLD  "MEMBER. 

MR.  PHILLIPS  SPEAKS  OUT. 
Editor  HARDWARE  AND  METAL. 

Dear  Sir, — After  reading  your  article 
entitled  "What  is  Wrong  with  the  Asso- 
ciation," in  this  week 's  edition  of  HARD- 
WARE AND  METAL,  I  must  congratu- 
late you  and  can  honestly  say  that  you 
have  hit  the  nail  on  the  head,  but  not 
quite  harrl  enough. 

As  a  member  of  the  0.  R,  H.  &  S.  D.  A. 
I  am  going  to  give  you  my  idea,  how  we 


could  make  the  manufacturers  buckle 
down  to  the  dealers.  I  believe  there 
are  about  twelve  hundred  dealers  or  hard- 
ware merchants  in  the  Province  of  On- 
tario. Now,  if  you  could  get  a  member- 
ship of  about  half  or  six  hundred,  we 
could  form  a  co-operative  association  in 
regard  to  the  purchasing  of  our  mer- 
chandise. For  instance,  our  representa- 
tive could  go  to  a  manufacturer  and  offer 
to  purchase,  say,  about  five  thousand 
wash  boilers  and  have  him  ship  them  to 
the  different  dealers  according  to  the 
number  they  may  require,  the  same  could 
be  done  with  all  our  different  lines.  Now, 
to  form  this  co-operative  association,  my 
idea  would  be,  let  each  member  pay  an 
initiation  fee  of  one  hundred  dollars, 
which  would  be  placed  to  his  credit,  also 
a  charge  of  five  per  cent,  on  all  goods  he 
may  purchase. 

It  would  be  a  safe  bet  that  we  would 
have  the  manufacturers  buckling  down  to 
us  within  six  months.  We  could  get  a 
good  live  member  in  Toronto  to  act  as 
purchasing  agent  gratis. 

But,  believe  me,  I  don't  think  the  0.  R. 
H.  &  S.  D.  A.  has  gumption  enough  in 
them  to  follow  up  a  plan  like  I  have  out- 
lined, as  you  know  as  well  as  I  do  what 
appreciation  they  showed  to  me  in  re- 
gard to  the  recent  paint  case. 

Hoping  you  will  publish  this  letter,  and 
try  and  get  some  of  the  other  members' 
ideas  on  this  subject,  I  remain, 
Yours  truly, 

M.  PHILLIPS. 


A    FORMER    MEMBER    SPEAKS. 
Editor,  HARDWARE  AND  METAL. 

Just  a  line  to  say  that  I  read  your  art- 
icle last  week  and  I  want  to  congratulate 
you.  As  you  say,  this  should  have  been 
done  long  ago. 

I  belonged  some  years  ago  but  dropped 
out  of  the  Association  because,  frankly.  1 
did  not  think  it  was  going  to  get  any- 
where. If  it  can  be  got  running  along 
the  lines  you  suggest  I'll  come  back,  and 
be  a  strong  booster. 

To  my  mind  an  association  of  this  kind 
must  be  run  more  to  a  view  of  holding 
business  meetings  than  to  the  social  fea- 
tures. The  members  have  got  to  realize 
that  they  are  there  to  benefit  and  improve 
themselves  as  hardwaremen  and  to 
strengthen  the  position  of  the  trade,  not 
to  have  a  good  time.  A  certain  amount 
of  good  times  is  necessary  but  nothing 
should  interfere  with  the  business  meet- 
ings nor  with  the  routine  laid  down.  My 
idea  would  be  fewer  smokers  and  ban- 
quets and  more  real,  solid  business. 

Here's  hoping  that  every  hardware  man 
will  be  on  hand  next  year,  with  the  Asso- 
ciation on  a  solid,  business  basis. 
I  am, 
FORMER  MEMBER. 


PRACTICAL  SHEET   METAL  WORK 

('Continued  from  page  .'56.) 

a  roof  flange  for  pipe  that  is  projecting 
through  roof  at  the  ridge.  It  will  be 
noted  that  the  patterns  are  identical. 
The  same  course  is  followed  in  spite  of 
the  fact  that  the  elevation  is  somewhat 
different.  The  plan  is  the  same,  but  the 
elevation  differs,  in  that  the  centre  of 
the  flange  at  A  B  is  turned  down  90  de- 
grees instead  of  being  extended'  upward 
in  the  same  direction. 

If  the  dotted  lines  are  noted,  it  will 
be  seen  that  an  outline  can  be  observed. 
If  the  reader  will  look  over  the  various 
plates  already  published  and  carefully 
note  how  similar  some  of  the  patterns 
appear,  he  will  be  able  to  adapt  many 
of  them  for  purposes  other  than  what 
the  patterns  were  originally  made  for. 
(Continued  in  next  issue.) 

®— 

The  Thompson  Powder  Co.  has  been 
incorporated  at  Toronto  with  a  capital 
of  $500,000  to  manufacture  all  kinds  of 
explosives  at  Dese<ronto,  Ont. 
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WEEKLY  HARDWARE  MARKET 
REPORTS 

unturned  from  page  35.) 

SNOW  SHOVELS.  -Xew  priced  that 
have  been  announced  on  snow  shovels 
provide  for  an  increase  of  10  per  cent. 


in  this  class  of  goods.  The  lojag-handled 
sucker  shovel  Xo.  20  is  now  quoted  at 
$6  per  dozen,  the  heavy  long-hand'led 
socket  Xo.  30  is  quoted  at  $6.75.  Xo.  40 
is  quoted  at  $8.25;  Olds  long-handled 
socket  furnace  scoops,  Xos.  50  and  60. 
are  quoted  art  $6.75. 


WINNIPEG  MARKETS 


WINNIPEG,  March  8.— Conditions 
in  the  various  markets  have  re- 
mained comparatively  steady  dur- 
ing the  week.  There  are  a  number  of 
revised  prices  to  go  into  effect.  Tin 
plates  and  Terne  plates  are  again  to  the 
loir,  along  with  Eavetrough,  Conductor 
Pipes  and  Putty. 

It  will  be  seen,  however,  that  there  has 
been  one  reduction  made  and  that  is  in 
the  price  of  Terne  plates,  the  new  price 
is  $16  per  box.  Tin  plates  have  advanced 
from  one  to  almost  three  dollars  per  box. 
the  following  quotations  being  now  in 
effeet: 

Per  box:  20-28  1.  C,  $20;  20-28  I.  X.. 
$21.50;  20-33  I.  C,  $24.25:  20-33  I.  X.. 
$25  50. 

Prices  which  have  been  maintained  on 
Ravetrough  and  Conductor  Pipes  for  the 
past  two  months  have  been  decidedly  low 
when  comparisons  are  made  with  other 
galvanized  products  The  advances  which 
are  now  going  into  effect  represent  an 
I'M-;  ease  of  approximately  thirty  per  cent. 
and  from  this  it  can  easily  be  seen  at 
what  a  low  level  previous  quotations 
have  been.  The  new  prices  just  issued 
are   as   follows: 

Eavetrough,  O.  G.,  per  100  feet:  8  in., 
A4.70;  10  in.,  $5.20;  12  in.,  $0.10:  15  in., 
$8.40. 

Conductor  Pipe  Elbows:  Doz.:  2  in.. 
$1.30:  3  in.,  $1.50;  4  in.,  $2.40;  5  in.,  $fi. 

Conductor  Pipe,  per  100  feet:  2  in.. 
$5.45;  3  in.  $6.60;  4  in.,  $8.70;  5  in.. 
$11.85. 

Rainwater  Cutoffs,  each:  3  in..  42c;  4 
in..  52c. 

Higher  Prices  on 

Lead  Pipe,  Solder 

There  is  rather  a  sharp  advance  to  re- 
curd  in  the  prices  applying  to  solder,  lead 
pipe,  and  lead  waste.  The  new  prices 
which  are  now  being  quoted  for  these 
lines  are  as  follows: 

Solder,  case  lots,  36c.  per  lb.;  small  lots. 
37c,  per  lb.;  lead  pipe,  $16.40  per  100  lbs. ; 

had    waste,  $17.10   per  100  lbs. 

The  new  prices  put  into  effect  on  putty 
represent  an  advance  of  twenty-five  cents 
per  hundred  weight.  The  linseed  oil  situ- 
ation and  the  scarcity  of  whiting  are 
given  as  reasons  for  these  new  quotations. 
well  to  note,  however,  that  this  ad- 
vance comes  rather  late  as  eastern  prices 
advanced  sume  time  ago  and  all  indica- 
tion 8  poinl  to  further  increases  within 
the  very  near  future.    Xo  change  has  been 


made  in  the  price  on  the  small  sized  pack- 
ages which  are  being  quoted  at  7V2c.  each. 
The  following  are  the  new  figures: 

Bulk,  casks,  $3.50 ;  100  lb.  drums,  $4.25 ; 
50  lb.  drums,  $4.40;  25  lb.  drums,  $4.55; 
10  lb.  drums,  $4.75;  5  lb.  drums,  $4.85. 

Bladder  putty  is  $4.75  in  bbls.  and  $5 
in  boxes. 

Bright  Tinners'  Wire 

Also  Higher 

Various  lines  of  hardware  have  again 
come  in  for  revision  of  price  and  new 
quotations  are  now  being  made  on  pad- 
locks, barrel  bolts,  door  knobs,  etc  The 
,common  rim  and  mortise  door  knobs  have 
now   advanced    to   $1.90  per  dozen. 

Last  week  we  mentioned  an  advance  of 
twenty-five  cents  per  hundred  pounds  in' 
the  prices  applying  to  annealed  wire  and 
bale  ties.  We  might  have  stated  further 
that  this  advance  affected  also  quotations 
on  bright  tinner's  ware.  The  revised 
,quotations  on  tinner's  ware  are  as  fol- 
lows: 

Per  100  lbs. :  0-9,  $6.15 ;  10,  $6.21 ;  11, 
$6.27;  12,  6.35;  13,  $6.45;  14,  $6.55;  15, 
$6.70;  16,  $6.85. 

Wire  Products  All 

Firm  in  Price 

Conditions  in  the  various  wire  mar- 
kets are  decidedly  firm  at  the  new  prices 
now  in  effect  and  it  is  interesting  to  watch 
for  the  next  move.  It  has  been  confi- 
dently stated  in  many  places  that  wire 
nails  will  advance  to  $5.50  or  $6  by  the 
first  of  May.  All  indications  certainly 
point  to  further  increases  being  made, 
but  the  situation  in  Canada  in  regard  to 
nails  is  now  getting  to  be  one  of  delivery. 
There  are  any  number  of  manufacturers 
who  find  it  impossible  to  make  delivery 
of  a  single  keg  and  this  may  mean  that 
lubbers  will  be  obliged  to  go  to  the  States 
for  their  supplies.  Tf  this  condition  de- 
velops there  is  no  question  of  doubt  but 
that  wire  nails  will  soar  very  quickly. 
The   present    prices   are   as   follows: 

F.O.B.  Winnipeg,  $5.10;  f.o.b.  head  of 
Lakes,  $1.70  per  100  lbs.  base. 

Black  and  Galvanized  Sheets  Firm. 

Black  sheets  and  galvanized  sheets  re- 
main (inn  at  the  prices  recently  quoted. 
The  demand  is  very  steady  and  with  the 
prospect  for  spring  business  extremely 
good  it  is  quite  possible  that  this  de- 
mand   may    influence   prices   to   a    higher 


level.        The   present   quotations   are   as 
shown  in  current  market  quotations. 

Oil  and  Turps 

Remain  Firm 

Xo  further  change  in  the  situation  re- 
garding linseed  oil  is  recorded  and  quo- 
tations remain  firm  on  the  basis  existing 
for  the  past  few  weeks.  These  quota- 
tions are  as  noted  herewith : 

Ped  gallon,  bbl.  lots:  Raw,  $1.35: 
boiled,  $1.38. 

Turpentine  prices  have  been  maintain- 
ed during  the  week,  the  demand  being 
fair  and  stocks  in  very  good  condition. 
Quotations  are  as  follows: 

Per  gal.:  85c.,  bbl.  lots;  88c,  i/2  bbl. 
lots;   90c.   five  gal.  and  one  gal.  lots 

Miscellaneous  Lines  Higher. 

Other  lines  which  have  taken  revised 
prices  representing  advances  in  each  case 
are  as  follows: 

Boyproof  watches.  $1.05  each  ;  Pocket 
Ben.  $1.05. 

Per  doz,. :  1847  teaspoons,  $3.40;  des- 
sert spoons,  $6;  table  spoons,  $6.80:  des- 
sert forks,  $6;  medium  forks,  $6.80. 

Business  Satisfactory. 

Jobbers  advise  that  contracts  have  been 
made  for  skates  for  the  coming  season 
and  orders  are  now  being  booked  at  firm 
prices.  The  new  prices  which  are  now  in 
effect  are  higher  than  those  prevailing 
last  year  by  about  five  to  ten  per  cent. 
There  is  no  doubt  but  that  the  present  is 
a  good  time  for  retailers  to  place  their 
orders  as  their  sales  for  the  past  year  are 
still  fresh  in  their  minds,  quotations  now 
being  made  are  certainly  as  low  as  can 
be  expected  in  the  next  few  months.  As 
a  matter  of  fact  should  present  contracts 
be  entirely  filled  and  new  ones  made 
necessary  there  is  no  question  of  doubt 
but  that  higher  prices  will  be  put  into 
effect. 

Business  for  the  opening  week  of  the 
month  has  been  very  satisfactory  and 
some  of  the  jobbers  are  finding  it  neces- 
sary for  their  staffs  to  put  in  night  work 
to  cope  with  the  amount  of  business  on 
hand.  This  is  a  very  satisfactory  con- 
dition of  affairs  and  everything  points 
to  a  record  year  for  1917. 

© 


INCORPORATIONS 

International  Shipbuilding  Corpora- 
tion hasi  been  iniconporated  at  Ottawa 
will,  a  capital  of  $2,000,000  to  construct 
and  operate  ships  of  all  kinds,  with  head 
office  at  Montreal. 

Standard  High  'Speed  Steel  Harden 
ing  Co.  has  been  incorporated  at  Ottawa 
with  a  capital  of  $150,000  bo  carry  on 
business  as  metal  manufiarl  urers.  foun- 
ders, machinists,  etc.,  at  Montreal.  The 
incorporators  are:  A  nth  i  me  Forth,. 
Crank  Willdon  and  Francis  Guerin,  all 
of  Montreal. 
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WROUGHT  STEEL  BACK  CATCH 

Garage  owners  and  builders  will  be 
interested  and  pleased  to  hear  that  The 
Stanley  Works  of  New  Britain,  Con- 
necticut, have  added  to  their  line  of 
garage  hardware,  a  wrought  steel  back 
catch  for  1%  inch  garage  and  barn 
doors. 

This  company  states  that  the  back 
catch  holds  the  door  firmly  when  swung 
ppen  against  the  side  of  the  building. 
Opening  the  door  forces  the  stout  hook 
over   the  catch   plate,  in   which   position 


Wrought  Steel  Back  Catch. 

it  is  securely  held  down  by  the  double 
leaf  steel  spring. 

To  unlock  the  hook,  press  lightly  on 
the  thumb  piece.  The  handle  is  used 
as  a   [lull  to  close  the  door. 

The  escutcheon  plate  is  struck  up  to 
act  as  a  bumper  against  the  catch  plate, 
thus  taking  off  of  the  hook  the  shock 
of  the  sudden  stopping  of  the  door's 
motion. 

By  means  of  the  slotted  screw  holes 
the  catch  plate  may  be  adjusted  to  meet 
the  bumper  squarely. 

These  are  packed  one  set  in  a  box 
with  screws,  and  can  be  furnished  in 
Stanley  japan   and   sherardized  finishes. 


NULITE  CAMP  STOVE 

National  Stamping  and  Electric- 
Works,  410  S.  Clinton  St.,  Chicago,  111., 
is  marketing  the  "Nulite"  Handy 
Camp  Stove  here  illustrated.     The  stove 


is  8  inches  high,  and  6  inches  in  diam- 
eter, weighs  3y4  lbs.  and  operates  6 
hours  on   one  filling   (1  quart)    of  gaso- 


Nulite  Camp  Stove. 

line.  The  makers  claim  that  the  stove 
produces  as  much  heat  as  a  five-inch 
gas  burner,  and  there  is  no  smell,  no 
smoke  and  no  dirt.  It  generates  quick- 
ly and  costs  but  little  to  operate.  Is 
safe  and  reliable  and  can  be  carried 
from  place  to  place  even  when  in  oper- 
ation by  means  of  wire  bale  or  handle 
with  which  it  is  equipped. 

The  heat  can  be  regulated  by  means 
of  a  regulating  valve  so  that  a  high  or 
low  heat  can  be  obtained  and  maintain- 
ed at  will.  The  makers  also  state  that 
its  extremely  small  size  and  weight,  its 
economy  in  operation  and  its  quick  light- 
ing qualities  make  it  a  very  convenient 
and  desii-able  article  for  the  use  of 
campers,  hunters,  travellers,  motorists, 
surveying  parties,  etc. 


BABBIT   SPRING   OILER 

Babbit  Spring  Oiler  Co.  1907,  East 
13th  St.  Cleveland,  Ohio,  offers  to  the 
trade  the  Babbit  Spring  Oiler.  The 
makers  claim  that  the  oiler  will  first 
clean     the     rust     from     the     springs    by 


Babbit   Spring    Oiler 


flushing  them  with  a  constant  flow  of 
kerosene  oil.  Do  this  for  a  week  the 
makers  state  and  then  the  oiler  will  con- 
stantly and  effectively  lubricate,  with 
a  light  grade  of  engine  oil,  the  whole 
surface  of  all  the  spring  leaves,  permit- 
ting them  to  glide  smoothly  back  and 
forth  upon  each  other  as  they  are  de- 
signed to  do. 

The  oiler  is  equipped  with  a  reservoir 
from  which  the  oil  is  withdrawn  as  re- 
quired  by    capillary — vacuum   process. 

It  is  neat,  sturdy  and  compact.  Fits 
snugly  against  the  spring,  hardly  notice- 
able and  in  no  way  affecting  the  appear- 
ance of  the   ear. 

The  oiler  is  attached  only  on  the  out- 
side of  the  springs — easily  put  on — is 
within  instant  reach,  without  undue 
effort.  No  squirming  around  under  the 
car  is  required.  The  hands  need  not  he 
soiled  when  refilling.  And  there  is  noth- 
ing fussy  to  get  out  of  order  or  rattle. 

— @ 

CONTEST   FOR   RETAILERS 

Landers,  Frary  &  Clark,  New  Britain. 
Conn.,  have  announced  a  kitchen  effi- 
ciency contest.  A  contest  for  retailers 
will  be  conducted  from  April  9  to  14 
inclusive.  The  jobbers  contest  now  on. 
runs  from  Feb.  1  to  March  15.  The 
contest  is  being  held  for  the  purpose  of 
promoting  household  efficiency  and  econ- 
omy and  a  wider  use  of  universal  bread 
makers,  food  chopper  and  percolators. 
By  the  terms  of  the  contest,  Landers, 
Frary  &  Clark  will  supply  to  every  deal- 
er ordering  a  specified,  amount  of  goods 
three  prizes  to  be  awarded  by  the  re- 
tailer to  his  customers  as  follows: — A 
six  cup  coffee  urn  for  the  best  loaf  of 
bread  baked  at  home;  a  pair  of  break- 
fast carvers,  for  the  best  original  recipe 
made  with  the  aid  of  a  food  chopper;  a 
handsome  tea  ball  tea  pot  to  be  awarded 
for  the  best  reason  for  using  a  percola- 
tor. 

Stated  in  50  words  or  less.  Prizes 
are  to  be  displayed  in  the  dealers  win- 
dows on  or  before  April  7,  and  are  to 
remain  until  the  conclusion  of  the  con- 
test. The  company  has  prepared  prac- 
tical and  attractive  advertising  matter 
for  the  retailer  to  use  in  connection 
with  the  contest.  This  matter  will  be 
distributed  free  to  the  retailer.  A  spe- 
cial book  explaining  the  details  of  the 
contest,  has  been  prepared  and  will  be 
supplied    free    upon   request. 
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Behind    the    Scenes 

PEN  PICTURES  OF  LIVINGSTON  SERVICE 


ONE 


TWO 


Growth 


Upon  geographical  loi  ation  depends  the  quality  of 
flaxseed — some  sections  produce  under-matured  seed 
while  others,  where  the  climatic  and  soil  conditions 
are  favorable,  grow  a  well-filled,  fine-quality  product. 

We  know  flax-growing  Canada  and  have  facilities, 
resulting  from  our  old  established  connection,  to 
secure  the  best  seed  produced.  This  is  the  first  part 
of  Livingston  service. 


Harvesting 


There  's  a  right  and  wrong  time  to  harvest  flax 
to  ensure  the  seed  being  in  a  proper  condition. 
In  buying,  our  buyers  are  careful  to  select  only 
properly  matured,  well-filled  seed — nothing  less 
is  good  enough  for  Livingston  Brand  Linseed 
Oil.  Poor  seed  means  poor  quality — oil  that 
sacrifices  the  manufacturer 's  profit  and  jeopar- 
dizes his  service  to  the  consumer, 


THREE 


FOUR 


Marketing 


From  the  harvest  field  to  the  elevator  is  a  long 
road  and  a  precarious  one  for  flax  seed.  Unless 
expert  supervision  and  consistent  care  are  exer- 
cised the  quality  of  the  seed  can  very  easily  be 
lowered  to  a  point  which  bars  it  from  Livingston 
Brand  Oil.  Livingston  service  protects  Canada's 
Standard  Quality  Oil 


Seasoning 


The  seasoning  process  of  the  flax  seed  commences 
the  moment  it  enters  Livingston  Elevators.  The 
seed  is  stored  in  all-wooden  bins  to  allow  the 
moisture  to  dry  out — the  drying  process  is  not 
hampered  or  unduly  promoted  by  the  use  of 
concrete  or  steel  bins  which  are  very  susceptible 
to  climatic  changes.  This  is  the  fourth  step  in 
Livingston  service 


FIVE 


SIX 


Crushing 


The  crushing  commences  only  when  the  seed  is 
in   propel  condition.     The   most  modern  process   is 

used  the  very  latesl  type  of  machinery  oper- 
ated by  experts  is  employed. 

The  results  obtained  in  our  well  equipped  plants 
keep  down  the  overhead  cosl  of  production  and 
ensure  the  holding  of  the   Livingston  Standard. 


Ageing  Raw  Oil 


The  ageing  process  is  most  important  in  the 
production  of  a  high-quality  linseed  oil.  This  is 
only  made  possible  where  there  are  adequate 
facilities. 

Livingston  raw  oil  is  stored  in  large  steel  vats 
in  a  uniform  temperature  for  the  required 
length  of  time,  thus  ensuring  proper  ageing. 
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PEN  PICTURES  OF  LIVINGSTON  SERVICE 


SEVEN 


EIGHT 


Fire  Boiling 


removes  all  moisture  and  precipitates  matter  which 
lowers  the  quality  of  oil  boiled  by  the  steam  process. 
Fire  boiling  has  been  used  in  the  manufacture  of 
Livingston  Linseed  Oil  for  over  half  a  century  and 
will  be  adhered  to  ns  the  only  100%  efficient  method 
of   boiling   oil. 

This  is  one  reason  why  manufacturers  of  high  grade 
paints  use  Livingston  Brand. 


Ageing  Boiled  Oil 


After  lire  boiling  to  the  proper  consistency,  Liv- 
ingston brand  linseed  oil  is  allowed  to  age  in 
large  steel  vats  for  long  periods.  These  vats  are 
kept  in  brick  buildings,  heated  to  a  uniform  tem- 
perature. This  process  though  necessitating  the 
tying  up  of  large  sums  of  money  ensures  a 
quality  in  Livingston  Brand  Linseed  Oil,  not 
found  in  any  other. 


NINE 


TEN 


Barreling 


Every  barrel,  old  or  new,  is  thoroughly  steam 
washed  inside  and  out — cleansed  to  a  degree 
which  appears  to  the  average  layman  as  entire- 
ly unnecessary.  There 's  a  purpose  and  a  good 
one.  The  barrel  then  is  thoroughly  dried  and 
seasoned  before  being  filled.  Livingston  oil  is 
pure  when  delivered  to  the  consumer. 


Service 


— and  it's  service  that  counts  these  days.  We  stand 
by  our  old  customers,  supplying  them  with  the 
standard  quality  product  even  in  the  face  of  very 
trying    conditions. 

Xo  new  accounts  are  opened  until  our  old  patrons 
are  supplied.  No  lowering  of  the  Livingston  quality 
is  permitted  to  speed  up  production.  Wherever 
possible  we  make  delivery  when  we  promise.  The 
result    is    satisfied    patrons. 


ELEVEN 


TWELVE 


Price  and  Guarantee 


Though  no  expense  is  spared  in  the  production 
of  Livingston  Brand  Linseed  Oil  to  keep  it  up  to 
its  high  standard  of  quality,  our  price  is  always 
normal — always  consistent  with  its  recognized 
quality.  Every  gallon  of  Livingston  oil  is  guar- 
anteed absolutely  to  be  of  a  quality  second  to 
none  and  to  give  absolute  satisfaction. 


In  Blue  Barrels 


The    quality    goes    into 


the   oil    first — then    the   name 
goes     on     the     barrel.       The 
blue  -  painted     barrel     is     a 
symbol    of    absolute    purity 
and    the    finest   quality    that 
half  a  century  of  oil-making 
experience   can    produce. 
Manufacturers    —    specify 
Livingston    Brand. 
Jobbers — supply     Livingston 
Brand. 

Dealers — insist     on     Living- 
ston   Brand. 
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KLY   PAINT   DEPARTMEN 
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Practice  Thrift  With  Color  Cards 

Costs  of  Production  Have  Reached  High  Level  —  Some 

Retailers  and  Clerks  Waste  Cards  and  Lose  Money 

— How  Cards  Are  Made. 


SPRING  shipments  of  paint  are  now 
being  received  by  retailers.  Along' 
with  the  paint,  comes  the  usual 
liberal  supply  of  color  cards  and  other 
advertising  material,  supplied  free  of 
charge  by  the  manufacturers. 

Most  retailers  realize  that  the  color 
cards  are  valuable  articles,  and  that 
their  proper  use  should  mean  increased 
business  for  the  paint  retailer.  The 
cards  are  prepared  at  heavy  expense  by 
paini  manufacturers  and  contain  prac- 
tical and  valuable  information  for  the 
retail  salesman  as  well  as  the  customer. 

The  cards  prepared  for  this  year's 
pain!  selling  campaign  are  probably  the 
most  costly  on  record.  Prices  of  all  ma- 
terials entering  into  the  manufacture 
of  the  color  cards  are  at  record  high 
levels.  Everything  from  paper,  ink  and 
ccdors  up  to  labor,  costs  a  great  deal 
more  than  in  any  previous  year  in  the 
history  of  the  trade.  There  are  there- 
Lore  many  reasons  why  the  retailer 
should  practice  thrift  in  using  color 
cards.  This  does  not  mean  that  he 
should  distribute  fewer  cards  than  in 
previous  years,  or  endeavor  to  hold 
them  back-  from  prospective  customers. 
It  means  that  he  should  be  more  careful 
this  season,  than  ever  before  to  distrib- 
ute the  cards  where  they  will  be  pro- 
ductive of  most  good  in  the  way  of 
actual    sales. 

Some  Retailers  Careless 
Although  of  late  years  retailers  as  a 
whole  have  been  less  wasteful,  there 
are  still  some  retailers  and  clerks  who 
do  not  use  color  cards  to  the  best  ad- 
\  a nt age. 

The  chief  reason  why  some  retailers 
and  clerks  do  not  appreciate  the  value 
of  color  cards,  is  that  the  cards  are  suit- 
plied  free  by  the  manufacturer,  if  a 
charge  were  made  for  the  cards,  every 
retailer  would  then  make  better  use  id' 
I  hem. 

Information  in  Folders 

Perhaps  the  color  cards  and  other 
advertising  matter  have  been  going  to 
lli,.  retailer   for  such   a  Ion-   time  that    he 


iias      grown      unappreciative      of     their 
merits. 

The  color  card  is  prepared  under  the 
guidance  of  expert  paint  manufacturers. 
It  contains  knowledge  that  it  has  taken 
the  manufacturer  years  to  acquire.  The 
oard  or  folder  contains  good  talking 
points  for  the  retailer  and  will  help 
him  to  have  a  better  understanding  of 
the  subject  of  paints.  There  is  one 
piece  of  information  ,  however,  that 
most  folders  contain,  namely,  directions 
for  the  proper  application  of  the  paint. 
To  the  dealer  in  paints  this  is  one  of 
the  big  essentials.  Tf  paints  are  not 
properly  applied  they  will  not  give  the 
lust    of  satisfaction. 

Salesmen  Should  Be  Conversant 

It  is  important  that  the  dealer  and 
his  clerks  should  be  conversant  with  the 
right  method  to  use  paints.  If  he  can 
Hist  give  oral  instruction  to  the  custo- 
mer with  the  request  that  the  customer 
also  read  carefully  the  instructions  con- 
tained in  the  color  card  there  is  better 
chance  that  the  paint  will  he  put  on 
properly. 

Three  very  important  essentials 
should  be  borne  in  mind  by  the  retailer: 
First,  become  acquainted  with  the  con- 
tents of  the  color  cards  and  see  that  the 
clerks  do  also,  for  they  can  he  used  as 
good  talking  points.  Second,  do  not 
give  them  out  indiscriminately.  The 
(tnly  thing  cheap  about  them  is  the  price 
which  the  retailer  pays  for  them.  He 
pays  nothing  for  them,  but  should  rea- 
lize that  they  are  of  ureal  value  if 
properly  used.  Third,  he  should  as  Par 
as  possible  give  them  only  to  prospec- 
tive customers.  People  who  are  not  in- 
terested in  painting"  will  not  expend 
very  much  trouble  in  looking  over  the 
card.  Other  advertising  matter  should 
also  he  distributed  with  the  idea  in  view 
of  securing  business   Prom  it. 

How  Cards  Are  Made 

The  manufacture  of  color  cards  is  no 
inconsiderable  undertaking  on  the  pari 
of  the  paini    makers.     They  are  made  in 


the  painting  room,  in  which  several 
painters  are  kept  busy  throughout  the 
year  on  this  one  class  of  work.  The 
actual  paint  is  spread  on  paper,  show- 
ing all  the  varieties  of  paint — house 
paints,  buggy  paints,  wagon  paints, 
enamels,  floor  paints.  Thousands  of 
these  sheets  are  produced  each  month. 
These  painted  sheets  are  then  cut  into 
small  pieces  or  "chips"  by  large  power 
cutters  and  are  carefully  stored  away 
in  small  metal  trays  for  future  use. 
Tons  of  paint  are  used  each  year  in  the 
production  of  these  color  chips.  The 
number  of  chips  produced  runs  up  over 
the  billion  mark. 

The  color  card  manufacturing  depart- 
ment is  equipped  with  special  machin- 
ery for  the  placing  of  the  small  chips 
on  the  printed  blanks.  Not  very  many 
years  ago  these  chips  were  all  attached 
to  the  cards  by  the  hand  method.  On 
account  of  the  great  number  of  color 
cards  required  each  year  by  large  manu- 
facturers the  hand  process  had  to  give 
way  before  a  speedier  one.  To-day  the 
work  is  done  most  efficiently  by  an  in- 
genious machine  which  is  under  the 
control  of  one  operator.  It  first  applies 
the  gum  to  the  card  then  the  card  is 
shifted  to  another  section  of  the  ma- 
chine where  it  is  brought  in  contact 
with  the  small  color  chips  where  the 
gummed  surface  causes  the  chips  to  ad- 
here. In  the  old  hand-pasting  days  an 
expert  operator  could  finish  two  hundred 
cards  in  a  day  while  one  of  the  ma- 
chines will  finish  the  same  number  in 
an    hour. 

But  all  this  labor  and  scientific  know- 
ledge is  wasted  if  the  retailer  fails  to 
make  proper  use  of  the  cards  and 
Folders. 

»- 

A  PROFITABLE  SPECIALTY  LINE 
Prom  Hardware  Trade. 

There    is     an     unmistakable     movement     "I'    tic 

automobile  accessory  business  away  from  the 
garage  and  toward  the  retail  hardware  stores 
of   the   country. 

There  arc  many  reasons  why  this  is  so. 
Among  these  causes  amy  be  mentioned  the 
better  financial  standing  of  Hie  hardware  deal- 
ers, their  more  advantageous  dlsiplay  racilltles. 
i  heir  merchandising  experience,  and  the  pos- 
srsvioi,   of  an  experienced  selling  force. 

With  the  continual  increase  in  the  number 
of  motor  vehicles  used,  both  for  pleasure  and 
business  purposes,  will  come  a  steady  increase 
in    the  demand    for   accessories   of  all   kinds. 

The     business     is     b inline     more     and    more 

stabilized,  and  standardized  with  each  pnssinsr 
day. 


M.nv,    10,  1917. 
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THIS  MARK  HAS 
DISTINGUISHED  A 
GOOD  PAINT  FOR 
OVER  FIFTY  YEARS 


H 


AMIESON'S 

Pure  Prepared  Paints 

When  you  decide  to  make  Jamieson's  Paints 
the  mainstay  of  your  paint  department  you 
make  immediate  profit  and  build  a  substantial 

foundation  for  the   next 

season's  business. 

If  you  have  put  off  the 
Paint  question  decide 
now  to  take  the  Jamie- 
son's  A  g  e  n  c  y  —  The 
Quality  Brand  that  has 
re-saies. 


Write  us  to-day  for  our  worth-while  proposition. 

R.  C.  JAMIESON   &   CO.,  Limited 

VANCOUVER  Established  1858  MONTREAL 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


1% 


gEAKlNg 

1    BRUSHES 

MEAKINS  TIME  IS  NOW 


Jt  is  hard  to  conceive  of  paint  without  thinking  of  "Meakins"  Brushes. 
Paint  Sales  and  Meakins  Brush  Sales  are  synchronous. 

The  tfooil  qualities  of  these  Brushes  make  them  favorites — the  price  too. 
makes  them  popular — you,  the  dealer,  get  a  profit  that  comes  with  the 
satisfaction  of  knowing-  your  customer  is  well  served — full  value. 

Couple  Meakins  Brushes  with  your  paint  sales.    Get  our 
Catalogue  for  a  ready  convenience. 

MEAKINS  &  SONS,  Limited 

HAMILTON,  ONTARIO 

Warehouses:   Winnipeg,,   London,   Toronto,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL.  March  7.— Almost  a 
condition  of  "no  change"  is 
found  in  the  paint  markets  of 
Montreal  this  week,  but  some  alteration 
of  the  market  for  turpentine  is  observed, 
and  a  further  tendency  to  conserve  sup- 
plies. Linseed  oil  is  very  seriously  short 
in  supply,  and  the  outlook  is  if  anything 
worse  than  it  was  previously,  hut  a  ray 
of  hope  is  held  out  that  improving  wea- 
ther may  bring  improved  conditions.  All 
raw  materials  used  in  the  paint  business 
have  been  exceedingly  uncertain  in  sup- 
ply for  the  past  few  weeks,  and  the 
manufacturers  have  carried  on  business 
under  the  difficulties  with  which  manu- 
facture has  grown  familiar  since  the 
war  only  rather  intensified.  Glass  and 
putty  are  very  firm,  and  shellac  is  firm- 
er, one  firm  which  quoted  low  last  week 
having  advanced  prices  to  nearer  the 
higher  quotations  of  last  week,  making 
the  range  now  for  orange  in  barrels  $3- 
$3.35,  and  for  white  $3.25-$3.50  per  gal. 
Glues  are  tremendously  firm,  and 
brushes  and  sundries  said  to  be  advanc- 
ing almost  daily  in  some  minor  line  and 
steadily  as  regards  the  more  important 
lines  owing  to  difficulties  and  shortages 
in  the  way  of  manufacture. 

Linseed  Oil  Still 

Seriously  Scarce 

UNSEED  OIL.— There  is,  unfor- 
tunately, no  change  in  the  situation  as 
regards  linseed  ml  in  Montreal  this 
week.  Continued  operation  of  embar- 
goes, and  hampering  «f  railway  traffic, 
keeps  tlhe  supply  of  flaxseed  from  reach- 
ing the  firushers,  and  there  is  even  a  hint 
that  some  period  of  actual  shut-down  in 
the  crushing  mills  might  be  experienced. 
Crushers  are  taking  care  of  orders 
placed  before  the  shortage  of  local  seed 
supply  developed,  but  are  out  of  the 
market  fntr  new  business,  and  there  are 
no  live  quotations  on  the  market  only 
nominall  prices-  as  last  week.  In  the 
weather,  which  gradually  grows  milder, 
there  is  found  the  only  ray  of  hope  for 
a  speedy  renewal  of  activity  on  the  pari 

of  the  main  market   for  linseed  oil,  which 

paini  manafad  urera  \  ery  unseat  ly 
require  to  complete  manufacture  to  meel 

spring    business.       It     is    fell     I  Iml    when 
there   are    renewed    -upplies   on    the    mar 

kef    rwi'Cefl   must    maintain   al    very  high 


levels,  as  demand  will  certainly  be  keen. 
and  with  the  demand  for  oilcake  re- 
duced by  the  approach  of  spring  crush- 
ers will  have  to  take  their  returns  more 
from  the  oil  than  has  been  the  case  dur- 
ing the  winter.  Eaw  linseed  oil  at  $1.40; 
boiled  at  $1.42%  per  gallon  are  the  nom- 
inal quotations  for  single  barrel  lots 
only. 

Turpentine  Prices 

Show  Wide  ange 

TURPENTINE.— While  the  latest  re- 
ports from  Savannah  show  the  market 
for  turpentine  to  be  quiet,  and  un- 
troubled by  rumors  of  advances  or  any 
activity  out  of  the  ordinary  routine  of 
business  in  this  line,  there  are  still  some 
elements  of  firmness  in  the  local  marker 
for  turpentine.  One  large  firm  is  not 
in  the  market  to  supply  more  than  one- 
barrel  lots.  This  firm,  however,  quoted 
76c  a  gallon  for  one"-barrel  lots  to  regu- 
lar customers,  and  the  price  is  easier 
than  had  been  quoted  in  general  last- 
week.  Another  firm  quoted  as  high  as 
87c  per  gallon  for  1-lb.  lots,  and  85c  for 
5  bbls..  but  is  not  seeking  business.  In 
the  matter  of  turpentine  supply  al  pres- 
ent in  Montreal,  some  local  difficulties 
prevail,  but  they  are  entirely  transpor- 
tation difficulties,  and  the.  presence  of 
firm  quotations  in  the  market  range  is 
due  to  shortages  caused  by  the  slowness 
of  supply.  It  is  not  anticipated  that  tur- 
pentine will  find  any  suddenly  firming 
market  at  this  time;  in  fact,  easier  ten- 
dencies are  more  to  be  expected,  but 
much  depends  on  transportation  .just 
now. 
Turpentine.  Per  Imp.  gal. 

1   bbl.  lots   76-77-81c 

2-4    bbls -76-80c 

5-10    bbls -75-79c 

White  Lead  in  Oil 

Remains  Very  Firm 

WHITE  LEAD  IN  OIL.— There  has 
been  no  change  in  the  market  quotations 
in  Montreal  for  white  lead  in  oil  up  to 
the  time  of  writing.  Gre'at  firmness  pre- 
vails in  the  metal.  'Still  the  manufac- 
turers are  holding  on  to  the  former 
Standards  of  price,  and  (here  is  no  ac- 
tual suggestion  heard  on  (he  market  that 
while  lead  in  mil  will  advance  imme- 
diately, however  firm  the  niiarkel  may 
he.  An  advance  would  he  justified  un- 
doubtedly  if  Hie   prices  of   lead   and   oil 


go  much  higher,  and  when  linseed  oil 
comes  again  into  the  market;  the  metal 
market  is  also  worth  watching,  for  if 
both  linseed  oil  and  lead  keep  at  very 
high  quotations,  white  lead  in  oil  may 
assume  a  higher  market  value.  Should 
lead  decline  to  easier  levels,  however, 
there  need  not  be  any  further  advance 
in  white  lead  in  oil.  Quotations  remain 
at  $14.80  per  100  lbs.  for  1-ton  lots, 
$14.50  per  100  lbs.  for  5-ton  lots,  and 
$15.10  per  100  libs,  for  less  than  1-ton 
lots. 

Mixed  Paints  Still 

Show  Firm  Tone 

MIXED  PAINTS.— There  has  been  a 
serious  hampering  of  the  manufacture 
of  mixed  paints  in  Montreal  of  late,  due 
to  the  transportation  difficulties,  which 
have  retarded  the  incoming  of  raw  ma- 
terials. Zinc  in  particular  has  been 
scarce.  Lead  has  been  hard  to  get  in 
quantities.  The  state  of  linseed  oil  is 
well  known,  and  even  turpentine  has 
been  in  a  stage  to  require  some  degree 
of  conservation.  Manufacturers  have 
had  to  wait  for  materials,  and  the  out- 
put of  spring  orders,  while  steadily  car- 
ried on  in  sipite  of  difficulties,  has  been 
slower  than  had  been  anticipated.  In 
the  meantime  the  question  of  increased 
paint  prices  has  been  thought  over  in 
many  quarters,  and  the  question  may 
come  to  a  head  later  on,  though  prob- 
ably not  before  the  spring  orders  and 
sorting!  orders  for  the  season  have  been 
disposed  of.  It  would  not  be  surprising 
to  find  mixed  paints  in  firmer  market  in 
the  course  of  some  weeks  from  now,  un- 
less market  tendencies  alter.  So  much 
tlhat  affects  their  market  has  altered  in 
price  upwards'  of  late,  even  the  packins 
materials.  A  leading  manufacturer  said 
this  week  tlhat  if  no  raw  material  for 
paint  had  advanced  at  all,  the  mere 
advance  in  cost  of  cans  would  have 
brought  about  higher  prices- — and  cans 
are  but  one  item  of  the  bill. 

Glass  Very  Firm 

Putty  Unchanged 

GLASS  AND  PUTTY.- The  market 
for  glass  continues  to  show  the  greatest 

firmness.,  and  where  easier  prices  are 
obtainable  this  is  simply  due  to  the  large 
buying  of  certain  dealers  in  earlier 
days.  It  is  estimated  as  in  matter  of 
fael    that  glass  was  selling  in  Montreal 
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Paint  Well  Advertised 
Is  Half  Sold 


Our  belief  in  this  assertion  is  evidenced  by  the  continued 
advertising  we  do  on  behalf  of  B-H  agents. 

There  is  no  doubt  about  the  efficiency  of  our  Magazine, 
Newspaper  and  Farm  Journal  announcements,  our  posters 
and  direct  advertising,  all  of  which  placed  before  your  cus- 
tomers the  merits  of 


B-H 


»» 


"English 

PAINT 


70%PureWhiteLead 

30%  Pure  White  Zinc 


100%  Pure  Paint 


A  guarantee  label  signed  by  the  President  of  Brandram- 
Henderson  Limited  appears  on  every  can  of  B-H.  "English" 
Paint. 

B-H.  agents  with  adequate  stocks  have  no  trouble  in 
filling  the  constant  demand  for  this  widely  and  favorably- 
known  paint.    And  it  is  profitable  business  for  them,  too. 

You  will  be  interested  in  our  agency  proposi- 
tion if  we  are  not  already  represented  in  your 
town.  Write  us  for  particulars. 


LIMITED 


Montreal 


Halifax 


St.  John 


Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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recently  in  case  hits  at  the  same  price  as 
it  would  cost  to  'buy  from  the  United 
States  in  carload  lots.  The  market  for 
glass  is  still  showing  further  firming  ten- 
dencies, and  might  .ao  (higher.  Putty 
prices  are  unchanged  from  quotations 
as  given  last  week — that  is,  for  bulk 
putty  in  casks,  $3.10  per  100  lbs.;  other 
quantities  and  packages  at  the  usual  pro- 
portionate prices. 


TORONTO 

TORONTO,  March  8.— There  is  a 
firmer  tendency  in  linseed  oil  in 
some  quarters  during  the  week. 
Flaxseed  has  not  been  arriving  in  any 
better  quantities  since  the  arrival  of  a 
few  cars  last  week.  Turpentine  has  de- 
clined 3c  per  gallon.  White  lead  held 
steady  in  firm  market.  Mixed  paints 
have  been  going  into  trade  channels  in 
fairly  good  volume  so  far  as  orders  go. 
The  trade  is  running  more  to  mixed 
paints  owing  to  the  higher  cost  of  the 
raw  materials.  Some  wholesalers  state 
they  are  not  encouraging  their  customers 
to  book  ahead  to  any  ureat  extent  with 
presenl  high  prices  prevailing.  They 
adopt  the  attitude  that  a  hand  to  mouth 
basis  is  the  safest.  Other  wholesalers 
again  can  see  no  prospects  of  lower  prices 
in  the  near  future  and  are  advising 
their  customers  that  orders   be  booked. 

I j )i seed  Oil  Inclines 

To  Higher  Quotations 

LINSEED  OIL.— There  has  been  a 
movement  toward  higher  levels  in  cer- 
tain quarters  on  linseed  oil,  in  single 
barrel  lots  being  quoted  as  high  as  $1.45 
for  raw  and  $1.47y2  for  boiled.  From 
reports  at  hand  thei'e  has  been  no  im- 
provement in  getting  seed  forward  from 
the  Canadian  West.  A  few  cars  arrived 
last  week  but  since  that  time  supplies 
have  not  been  coming  to  Ontario  points. 
During  the  week  flaxseed  advanced  10c 
per  bushel  on  the  Winnipeg  market  for 
the  cash  article.  On  Thursday  of  last 
week  the  closing  price  at  the  Western 
centre  was  $2.531/4  per  bushel  while  the 
close  on  Wednesday  of  this  week  was 
$2.63%.  There  was  a  steady  upward 
movement  in  the  price  of  flaxseed  and 
even  in  the  face  of  slight  weakness  in 
the  wheat  market  on  Wednesday  there 
was  a  strong  market  for  flax.  Inspec- 
tions of  cars  of  seed  at  Winnipeg  have 
surpassed  the  previous  week  by  a  nar- 
row margin,  the  number  being  82  cars 
as  compared  with  80  cars  during  the 
preceding  week.  Rome  authorities  arc 
inclined  to  believe  thai  much  of  this 
seed  is  moving  south  into  the  United 
States  as  the  elevators  are  well  filled 
on  the  Lakes  and  there  is  very  liltle  of 
the  seed  coming  East.  The  oil  cake  sit 
nation  has  not  improved  and  with  the 
approach    of   spring   and    the    restriction 


of  exports  it  promises  little  assistance 
in  the  matter  of  making  easier  prices 
for  oil.  This  situation  with  respect  to 
oil  cake  is  expected  to  make  for  firmness 
in  oil.  Following  are  the  quotations: 
Raw.  Boiled. 

Per.  gal.  Per  gal. 

1  to  2  barrels  $1.39-$1.45  $1.42-$1.47% 
Owing  to  the  scarcity  of  linseed  oil 
there  are  -few  quotations  made  on  the 
basis  of  large  lots.  Sales  are  made  for 
the  most  part  on  a  small  lot  basis. 
Where  larger  quantities  are  obtainable 
there  would  be  a  reduction  in  price  from 
above  figures. 

Turpentine  Declined 

3r  Gallon  During  Week 

TURPENTINE.— A  decline  of  3c  per 
gallon  was  registered  in  the  price  of 
turpentine  during  the  week,  the  higher 
quotations  being  reduced  to  78c  per  gal- 
lon. The  lower  quotations  however  re- 
mained at  the  figure  quoted  last  week 
of  77c.  The  range  therefore  is  within 
narrow  limits.  In  the  primary  market 
the  week  in  turpentine  was  one  of  dull- 
ness, the  price  remaining  stationary 
with  no  sales  whatever  recorded.  Re- 
ports from  Savannah  are  to  the  effect 
that  the  Liff  and  the  Arachne  have 
reached  London  safely  with  a  combined 
cargo  of  21,000  casks  of  turpentine. 
There  are  now  some  51,000  casks  of  tur- 
pentine in  London  and  with  the  usual 
consumption  at  the  rate  of  1,500  casks 
per  week  would  give  adequate  supplies 
of  this  commodity  until  next  November. 
The  London  market  is  therefore  inde- 
pendent of  the  American  market  for 
some  time  to  come.  In  the  South  there 
is  a  bearish  side  to  the  market  that 
points  to  the  large  reserve  carried  into 
the  new  year  and  the  restriction  of  ex- 
port through  submarine  activities.  Dom- 
estic demand  in  the  United  States  is  also 
somewhat  clouded  through  the  possibil- 
ity of  that  country  getting  into  the  war. 
The  bullish  side  of  the  market  is  re- 
flected in  the  opinion  that  the  reserves 
are  no  larger  than  a  year  ago,  that  the 
export  movement  is  only  temporarily 
restricted  and  that  there  will  be  build- 
ing operations  in  the  country  as  a  re- 
sult of  the  prosperous  times. 

Per  Imp.  Gallon 

1  barrel  lots  $077-$078 

2  to  4  barrels 0.76-  0.77 

5--allon    hits     0.82-  0.85 

White  Lead  Steady; 

Demand  is  Limited 

WHITE  LEAD  IN  OIL— There  was 
an  inclination  toward  higher  levels  in 
the  primary  pig  lead  market  during  the 
week  with  prices  ranging  around  $10  per 
hundred  pounds  for  spot  metal.  This 
is  reflected  in  white  lead  in  oil  but  there 
is  little  inclination  to  look  for  higher 
prices  at  present  owing  to  the  restricted 


demand  on  account  of  the  high  price 
prevailing.  Prices  remain  unchanged  at 
$15  per  hundred  pounds  in  ton  lots  and 
$15.30  in  small  lots. 

Dealers  Feeling  Way 

Toward  Glass  Advance 

GLASS  AND  PUTTY.— In  one  in- 
stance a  dealer  in  glass  stated  their 
quotations  have  been  in  a  mobile  state 
during  the  week  with  an  inclination  to 
ask  higher  prices  wherever  it  was  pos- 
sible. Sales  were  reported  in  one  in- 
stance at  net  list  and  in  others  at  10 
per  cent,  off  list,  while  others  were  made 
at  the  prevailing  discount  of  15  per  cent. 
One  concern  reported  the  demand  for 
window  glass  improving  slightly.  Fac- 
tories in  the  United  States  are  stated  to 
be  behind  with  their  orders,  with  raw 
materials  in  poor  supply  and  the  coke 
situation  a  disturbing  one.  Putty  prices 
were  maintained  during  the  week,  being 
quoted  at  $3.40  per  hundred  pounds  in 
bulk  casks  and  in  100-lb.  drums  at  $3.85. 

White  Lump  Chalk 

Goes  Up  20c  Hundred 

CHALK. — An  advance  of  20c  per 
hundred  pounds  was  recorded  in  the 
price  of  white  lump  chalk  during  the 
week,  the  selling  price  now  being  $2 
and  $2.25  per  hundred  pounds  in  barrels. 
Tli is  commodity  is  used  by  builders. 
There  is  a  scarcity  of  the  article  in  com- 
mon with  whiting.  Prices  of  the  latter 
have  held  steady. 

Mixed  Paints  Continue 

To  Go  Into  Trade  Well 

MINED  PAINTS.— Manufacturers  of 
mixed  paints  report  the  trade  during  the 
week  has  been  satisfactory.  Merchants 
in  many  instances  are  not  hesitating  to 
take  in  good  stocks.  The  firmness  in  the 
linseed  oil  and  white  lead  in  oil  con- 
tinues, and  this  is  taken  as  an  indication 
that  easier  prices  cannot  be  looked  for. 
Tn  fact,  the  trend  of  thinking  is  all  to- 
ward higher  prices.  There  is  a  great 
scarcity  of  linseed  oil  and1  almost  every 
materia]  that  enters  into  the  manufac- 
ture of  paint.  Manufacturers  state  that 
in  actual  number  olf  sales,  can  for  can, 
the  demand  has  'been  greater  than  last 
year.  Tn  volume  of  business  the  total  ;- 
much  ahead  of  last  year.  There  is  a 
good  demand  for  the  larger  sizes  of 
cans  in  one  and  five  gallons,  which  in- 
dicates to  some  .men  in  the  paint  trade 
that  contractors  on  large  painting  jobs 
a/re  showing  more  interest  in  this  line  of 
ready-mixed  paints!  than  ever  before. 
The  coming  season  is  expected  to  be  s 
good  painting  season,  for  the  reason 
that  people  have  been  putting  off  paint- 
ing for  the  past  two  or  three  years,  and 
now  deem  it  unwise  from  an  economic 
standpoint  to  neglect  it  further. 
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WANTED  —  RELIABLE,  ENERGETIC 
**  hardware  clerk,  S  to  12  years'  experience. 
Capable  of  taking  charge.  Apply,  stating  sal- 
ary and  giving  full  particulars,  to  Box  170, 
Hardware  and   Metal,  Toronto. 


The  firm  who  inserted  the 
above  advertisement  in  Hard- 
ware and  Metal  showed 
good  judgment. 

Naturally,  replies  would  only 
come  from  clerks  who  were 
in  the  habit  of  reading  Hard- 
ware and  Metal — and  every 
hardware  merchant  realizes 
that  a  clerk  who  reads  Hard- 
ware and  Metal  is  the  kind 
of  clerk  he  wants,  because  he 
will  be  thoroughly  informed 
on  market  conditions,  new 
selling  plans  and  the  best 
methods  of  window  display 
and  advertising.  The  above 
advertisement  brought  in  23 
replies.    It  cost  only  67  cents. 


USE  THE  WANT 
AD.  PAGE. 


Heel  Mar^s 


IF  floors  are  treated  with   Liquid 
Granite   they  will  show  no  heel 
marks. 

Liquid  Granite  is  the  ideal  finish  for 
floors  and  all  interior  work  exposed 
to  severe  wear.  It  is  one  of  the  most 
saleable  specialties  for  the  dealer  to 
carry. 

Other  quick  sellers  are 

LUXEBERRY  WHITE  ENAMEL 

Whitest  white;  Stays  white.  Makes  per- 
manent snow  white  finish  in  either  gloss 
or  dull  effects. 

LUXEBERRY  WOOD  FINISH 

For  general  interior  work.  Develops 
and  preserves  the  grain  of  all  woods, 
and  makes  a  handsome  and  lasting  fin- 
ish.    Rubs  perfectly. 

LUXEBERRY  SPAR 

For  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — 
front  doors,  store  fronts,  marine  work, 
etc.  Makes  handsome  finish  and  will 
not  turn  white  under  the  severest  con- 
ditions of  wear. 

Write  for  price  list  and  interesting  dealer 
proposition. 

RERRY  BROTHERS 

'-World's  LargestVarnish  Makers  V^ 

Established  1858 

Walkerville,  Ontario 


(469) 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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HARDWARE    AND    METAL 


March  10,  1917. 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallic* — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
tire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball ;  brass 
sihot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash   in  30  days. 

•'Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

AMERICAN    AMMUNITION. 

List    Prices. 
Subject   to   2%%    discount. 
B.B.    caps,    $3.50    per   M. ;    B.B. 

«aps,  concave  ball,  $4.40;  22  short, 
$5;  22  long,  $6;  22  long  rifle,  $7; 
22  short  smokeless,  $5.35;  22  long 
smokeless,  $7.50;  22  long  rifle 
smokeless,   $8.75    per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless — 303  Winchester, 
$32.75  per  M.;  303  Savage,  $72.25; 
303  British,  $95;  32  Winchester 
special,  $72.25;  38-55  Winchester, 
$76;  401  Winchester  self-loading, 
$76   per   M. 

Primers— Nos.  1,  1%  and  2%, 
$3.60;  Nos.  1  and  2  (100  In  box), 
$3.80;  Nos.  1-W,  1%-W,  2y2-W 
and  3-W,  and  new  4,  5,  and  o'/> 
100  in  box,  $3.80;  Berdan  Nos.  i, 
W2,  2  (250  in  box),  $3.60;  Berdan 
Nos.   1,  1%,  2   (100  in   box),  .$3.80. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
cash-  discount  only;  Chilled, 
$1.50;  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  Vie  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax 
freight   equalized. 


AUGER 

HITS 

Btandai 

d    List 

Prices   per 

dozen. 

3/16. . . 

.$  0.00 

12/16.  . 

4/1(1.  .. 

.     5.00 

13/16  ,. 

.     S.25 

B/ie.. . 

.     5.00 

14/10. . . 

.      s .  LT, 

e/i6.  . 

.     5.00 

15/16... 

.     0.50 

7/lfi... 

.     5.00 

10/16... 

.      11.50 

8/10... 

.      5.00 

18/16.. . 

.     9.50 

"  '18.., 

6  *m 

20/16 

1  1  00 

II    1(1... 

.     COO 

•1    1  1 

11;  00 

1 !    16... 

.     7.00 

Discounts  from  Standard  List 
prices : 

Common,    65%. 

Ford's   Auger   Bits,   30   and    10%. 
Irwin  Auger  Bits,  30  and  5%. 
Gilmour   Auger   Bits,   60%. 
Rockford  Auger  Bits,  50  and  10% 

F.O.B.  Toronto,  Montreal, 
London    and    Hamilton. 

AXES 

Single  Bit,  doz 8  50  1100 

Double  Bit   14  00  16  00 

Boys'    Axes    7  00  S  00 

Hunters'    Axes    5  75  7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  SO 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices   range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra   Quality,  30,  5%. 
Standard  Quality,  40%. 
Side   Lace   Leather,   lb..$1.35-$1.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.65 

BELLS    (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND   NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  20%. 
Carriage  Bolts   ($1),  list.  7-16  in., 

5%. 
Machine    Bolts,    %    in.    dia.    and 

smaller.   20%. 
Machine   Bolts,   7-16   in.   dia.   and 

larger,  10%. 
Sleigh  Shoe  Bolts.  %  in.  dia.  and 

smaller,  10%. 
Sleigii    Shoe    Bolts,   7-16    in.    dia. 

and  larger,  5%. 
Coach   and   Lag   Screws,  30%. 
Skein   Bolts,  10%. 
■Square  Head  Blank  Bolts,  10%. 
Bolt  Ends,  10%. 
Plow    Bolts.    10%. 
Elevator  Bolts,  15%. 
Fancv   Head  Bolts,  10%. 
Shaft   Bolts    ($3   list),   10%. 
Step   Bolts,   large  head    ($3)    list, 

10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,  net  list. 
Stove   Rods,    per   lb..   9%c. 
Stove   Bolts.      55%. 
Tire  Bolts,  40%. 

F.O.B.  Toronto,  Montreal.   Lon- 
don   and    Hamilton. 
BORAX 

Lump   Crystal   Borax,   lb..  0  10% 
BRASS  Per  lb. 

Spring,    shoots.    8    in.    wide. 

up   to   20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,    seamless    base    0  57 

Tubing,  iron  pipe  size,  1  in. 

base     0  54 

Copper    I.P.S 0  58 

BARS    (Clothes) 

3  sections,  4  ft.,  doz 5  50 

3   sections,  5  ft.,   doz 6  SO 

3  sections,  6  ft.,  doz 8  20 

BOILERS    (Rangre^ 

30- gal.  Standard   10  BO 

30-gal.  extra  heavy    13  00 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in. x24  In 7  00 

No.  2—18  ln.x28  in 7  60 

No.   3-20  in.x30  in 8  00 


BOARDS    (Ironing) 

Size  12x60  ins.,   doz S  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,    doz...  18  00 
Cork  covered,  doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 

Folding,   per  doz 3  60 

BOARDS,    STOVE 
See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen   ....     $175 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe     2  75      3  95 

Original   Globe   3  00      4  25 

Newmarket   King    4  25 

Diam'd    King    (Glass)    4  50 

Western    King    (Enamel) . .       4  75 

Wood,   double   faced 1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    840    25% 

No.  800   20  &  5% 

No.    838    25% 

No.    808    25% 

No.   804    30   &   5% 

Nos.   802,   842,   844    30% 

Nos.  810  and   S14 15.5% 

Nos.   820   and   910    30% 

F.O.B.  Toronto,  Montreal,  Lon 
don,   Hamilton. 
Chicago  Spring  Butts — 
Chicago  Spring  Hinges,  10%. 
Triplex   Spring  Hinges,  40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (6O00),    45, 

7y2%. 

Chicago    Premier    (4000),   25%. 
Chicago  Ajax   (3000),  25%. 
Chicago   Fire   Station,    List. 
Lavatory    Door    Hinges,    20,    10, 

71/2%. 
Chicago  Screen  Door  (2000),  50%. 
Chicago    Screen    Door    (3000).    25. 

5%. 
Non-Hold      Back      Screen      Door 

Steel,  40,  20%. 

F.o.b.    Chicago. 
CANS 

For     discount     on      milk     and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  V4  in.,  $7.80;  5-16  in.. 
$6.90;  %  in.,  $6;  7-16  In.,  $7.65; 
%  in.,  $7.45;  %  in.,  $7.25;  %  iu.. 
$7.15:    %    in.,  $7:   1   in.,  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: %  in..  $13;  5-16  in.,  $11.10: 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in..  $9.85:  %  in.,  $9.65;  %  in., 
$9.50:    %   in..   $9.35:   1   in.,  $9.20. 

Fire  Welded— 7-16  in.,  $6;  % 
in.,  $6:    %   in.,  $6;   %   in.,  $6. 

B.B.B.  Crane  Chain— 14  in..  $9 
per  100  lbs.;  5-16  in.,  $8;  %  in., 
S7.20:  7-16  in.,  $7.20;  y  in.,  $7.20; 
%  in..  $7.20;  %  in..  $7.20:  row 
ties,  25%;  trace  chains.  25%:  dog 
chains,  37'/2%:  halter  chains. 
37%%:  tie-out  chains,  67%%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9;  No.  1.  $9:  Nn.  2,  $10:  No. 
3,  $11:   No.  4.  $13:   No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11:  No.  1,  $11:  No.  2.  $12: 
No.  3.  $13:   No.  4,  $17:   No.  5.  $20. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont 
real,   Ottawa,   Kingston. 

St.  John.  N  B  ,  25%,  out  of 
stock 


CHOPPERS.      FOOD 

Universal    (doz.) —  London 

No.  0   $14  40      $13  80 

1    17  40        16  80 

2   20  40        19  80 

3   25  SO        24  60 

CLOTHES    LINE    (Galvanized) 
No.  Per  M.  ft. 

17,  7-strand.  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.  lengths..  6.60 

18,  6-strand,  100-ft.  lengths..  4.95 

18,  6-strand,  50-ft.  lengths...  5.15 

19,  6-strand,  100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60 
COPPER  Montreal  Toronto 
Casting  ingot,  see  weekly   report 

Bars,   %  to  2  in 55  00     53  00 

Plain    sheets,    14   oz., 

14x28  in.,  14x60  in.  55  00    53  50 
Copper  sheet,  tinned, 

14x60.   14   oz 60  00    54  25 

Copper    sheet,    plan- 
ished,   14x60   base.  64  00    60  00 
Braziers'     in     sheets, 

6x4   base    55  00    52  00 

COMBS 

Curry  combs,   list,   plus   10%. 

CORD    (SASH) 

No.  6,  lb 0  46% 

No.    7,    lb 0  45% 

Nos.  8,  9,  10,  12   0  45 

CANADA   PLATES 

Prices  nominal. 

Montreal  Toronto 
Ordinary,   52  sheets..  8  25      7  90 
All   bright,  52  sheets.  9  00      8  15 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 
CHARCOAL   TIN   PLATES 
M.L.S.    and    Famous —        Per  box 

IC,  20x28  base   $22  00 

IX,  20x28  base    26  00 

IXX,   20x28   base    30  00 

IXXX,   20x28  base   34  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base,  56  sheets  12  00 
IXXX,  20x28  base,  56  sheets  14  00 
CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $16.50;  216  lbs.,  $17.50. 
COKES,  AMERICAN 
Bessemer   Steel — 

14x20  I.C.  base   9  50 

20x28  I.C.   double   box 19  00 

CLOCKS 

Big    Ben    2  40 

Good    Morning,   each    105 

CROWBARS,  5%  to  6c  per  lb. 

DRILLS 

Bit   Stock   Drills,  45%. 

Rd.   Shk.,  40%. 

Wood   Drills.  20%. 

"DOMINION    CROWN    BEST"— 

DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I   X,  14  x  20  base   12  05 

I  X  X,  14  x  20  base  12  90 

ENAMELWARE 

See  prices  under  heading  Wares. 

etc. 

FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,  1S99.  % 

Great   Western,    Arner 60,2% 

Kearney   &   Foot,   Arcade.  60 

J.   Barton   Smith   Eagle 60 

Dlsston    Brand    50 

Vulcan   Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond    50 

Helta    Files    40.  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don  and    Hamilton. 
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TKe  Canada  Paint  Agency 
Helps  to  Sell  OtKer  Goods 


Our  National  advertising  is  teaching  paint  users  in  Canada 
to  know  and  demand  Canada  Paint  Products  for  satis- 
faction and  economy. 

This  brings  new  customers  to  the  stores  of  Canada  Paint 
agents  and  enables  them  to  sell  many  other  articles,  especi- 
ally those  used  in  painting  and  decorating. 

Let  us  place  a  "C.  P.  Agency  Sign"  on  your  store.  It  will 
help  you  not  only  to  sell  more  paints  and  finishes,  but  your 
sales  of  brushes,  ladders,  wall  coverings  and  practically 
every  other  article  you  carry  will  increase. 

Canada  Paint  products  are  well  known  for  reliability  and 
lend  to  other  lines  the  same  conviction  of  tone  and  high 
quality  as  is  contained  in  each  can  with  the  C.  P.  trade- 
mark. 

Capitalize  the  1917  season  by  asking  us  for  complete  details 
of  the  "C.  P.  Full  Line  Agency." 


TKe  Canada  Paint  CoMLtd. 

572    William    Street,    Montreal 
112  Sutherland  Ave.,  Winnipeg 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARD  W  ARE    AND    METAL 
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GRINDSTONES  Per  100  lbs. 

I  'ver  40  lbs.  and   2  ill.   thick     2  15 

Under   40   lbs 2  45 

Mounted   No.  115.  each 7  00 

Bi-Treadle,   each    GTS 

HALTERS    (SNAP   AND    RING) 

Doz. 
Russet  rope  shank,  1  in...$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black   rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1*4  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

IV*  in 16  25 

II  ALTERS   (SISAL) 

7-16  in.  gross(  $21.60;  9-10  in. 
S.':2.50. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe.  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
■<0%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
.inri  peavie  handles  25%;  maple 
•ant  hook  and  peavie  handles, 
35%;  all  hickory  neckyokes. 
heavy  team  oval  and  round  whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes,  heavy  team  oval  and 
round  whlffletrees  25%;  ash  car- 
riage neckyokes  25%;  ash  and 
hickory  carriage,  buggy  and 
democrat  whlffletrees  35%:  twin 
neckyokes  40%;  chisel  and  file 
handles  40%;  Pearson  horse 
pokes  35%:  dictator,  Champion 
;iiid  Climax  horse  pokes  30%: 
wood  bow  nike  25%:  wire  bow 
pake  30%. 

Fob.    St.    Ttiomas.    London. 

Strathroy. 

MANGERS.   BARN    &    PARLOR 

Atlas.   Vo.  0   fi  fl5 

MlflK.    N«.    1    s  05 

Atlas.    No.   2    850 

Stearns,  4  in.         6  70 

Hlearns,   5   In 9  25 

Perfect,  No.  1    10  in 

Perfect,   No.   iv,    12  on 

Perfect,  No.  2 10  00 

Storm   King  and   safe- 
ty   banegrs.   doz too 

Sieci   track,  1 '/,   In 8  75-7  00 

HK\TERS    (OIL) 

Perfection  No.  120.  X.P.,  ea.$3  35 
Perfection  No.  130,  N.P.,  en  3  7.". 
Perfection   No.  125,  .T:i|>.  en.  "  25 

HINGES.    TEE   AM)    RTRAP 

List  Prices. 
Heavy  Strap  Tee 

1  Inch    $3  00  $2  55 

3  Inch    3  70  3  20 

r<  Inch    400  300 


8-inch  5  40  4  10 

10-inch  9  60  7  30 

12-inch  11  90  11  00 

14-inch  13  60  11  80 

16-inch  14  40 

Subject  to  discount  of  30  and 
5%   off  list. 

Light.  Strap.  Tee. 

3  in.,   doz.  prs...     1  00            1  00 

4  in.,   doz.  prs...     1  20            1  10 

5  in.,   doz.  prs...     1  40            1  30 

6  in.,   doz.  prs...     1  70            1  50 
8  in.,  doz.  pis.. .     2  50            1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per  100   lbs...   7  00 

Over  14  in.,   per  100  lbs G  50 

Extra    hooks    for    above,    % 

in.,    per  lb 07 

Extra    hooks    for    above,    % 

in.,   per  lb 6% 

F.  O.  B.  Toronto,  London,  and 
Hamilton.   Montreal. 

HOOKS,  GRASS  English 

Canadian       Fox 

No.   2,   per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.90; 
No.  1  and  smaller,  $5.15;  show 
pattern,  No.  2  and  larger.  $5.15: 
No.  1  and  smaller,  $5.40;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger.  $5.35;  No. 
1  and  smaller,  $5.60:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25;  toe  weight  steel  shoes,  all 
sizes,    No.   1  to  4,  $7.75. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $2; 
No.  2  and  larger,  $1.90;  "Sharp" 
No.  2  and  larger,  $2.10;  "Sharp" 
No.  1  and  smaller,  $2.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  %  in.,  ft O  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%   for  full   reels,  500  ft. 
F.o.b.  Toronto   and    London. 

HAT    AND    COAT    HOOKS 

Coppered  wire,  3  In.,  80-85c  gross 

IRON   AND    STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100    lbs 3  40        4  00 

Kofincrl   bar  steel 4  25 

Refined    iron,    per 

100    lbs 3  65  4  40 

Angles     base    ....  4  75 

Horseshoe  iron,  per 

100    lbs 3  65  4  25 

Norway    iron    10  25  7  50 

Mild    steel    4  30  i  25 

Hand    steel    4  30  4  50 

Sleigh  sine  steel. .  4  30  l  no 

Tire    steel     4  50         4    15 

Toe  calk  steel  ....  5  20        1  00 
Mining    tool    steel, 

per    lb 0   i:!'{,      0  15 

Sheet    east   steel,   lb    0  25 

Spring    steel     0  00         6  00 

IRON,    TINNED 

72x30   up    to   24    gauge,    ease 

lots     16  60 

772x30,   26   gauge,   ease   lots.    17  00 

Less    than    ease,   2.V    per    100   lbs 

ojitrn. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per   set    1  25 

Mrs.   Potts,   No.  50,   nickel- 
plated,   per  set    1  do 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 
3,   4  and  5  lbs 8  50 

Sad    irons,    plain,    6   lbs.    up  6  50 

Sad  irons,  common,  plated..  5  50 

Princess    Electric,   each    ....   3  20 

Canadian       Beaty       Electric 
Irons,  each   3  00 

Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(St,ep  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect 24c  ft. 

Faultless,  extra  heavy    ...  27c  ft. 

Hercules,  extra  heavy    ...  30e  ft. 

Mechanic,  extra  heavy    ...  32c  ft. 

Chair    ladders,   each    2  00 

R.T     Standard    18c  ft. 

P.  T.    Economy     14c  ft. 

B.T.   Iron   Bound,  4-8  ft... 26c  ft. 

B.T.   Iron  Bound,   16  ft...  41c  ft. 

B.T.    Iron    Bound,    18   and 
20    ft 50c  ft. 

B.T.   Iron  Bound,  17-20  ft.  51c  ft. 

Crescent     17c  ft. 

Household      13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36    ft 19c  ft. 

40  to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to  60  ft 30e  ft. 

Fire  Ladders  up  to  32  feet  are 

twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied    with     supporting    legs    nt 

three   times   the   price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft. 

IS  ft.   to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don.  Montreal.   Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short     Globe,     doz 8  50 

.Tumbo.    doz 10  00 

Jap'd    Dash,    doz 11  25 

Search     Dash,    doz 11   75 

Searchlight,    No.    20,    doz...    10  50 

All    brass    24  75 

Little    Bobs     1   75       2  35 

Copper,  well   japanned,  doz.  14  7." 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   Wast,   short   0  0"  0  75 

Cold    blast    0  75 

Cold  blast,  short  ruby  2  95  3  00 
Cold       blast,       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  55 

Steel  Thumb,  No.  3,  per  doz.  2  10 

Steel  Thumb.  No.  4.  per  doz.  3  70 

Raru  Door,    No.    5.    per    doz.  2  10 

Barn  Door.    No.    9.    per    doz.  3  20 

LEAD 

Pig.    see    weekly        Mont'l   Tor'to 

report.  Lb. 

Lead    wool    0  16       0  15 

Sheets,    3    and    3% 

lbs.    sq.    ft 0  17       0   15% 

Sheets.    4-0    lbs.     sq. 

ft 0  10       0  1.-,i, 

Cut  sheets.  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

Lisl  Each 

Canadian    <)  00 

Dowswoll      <!  00 

Noiseless    in  no 

Hamilton    n  00 

Si  i.u  ball     15  00 


Momentum    16  50 

New  Century,  style  A 16  50 

New  Century,  style  B 18  00 

Playtime,    engine   drive 19  50 

Ideal   Power    28  00 

Seaf oam,    electric    102  00 

Se3foam,  engine  drive   44  00 

New   Idea,   electric    13100 

Sunshine    8  50 

Popular,    No.  1   9  50 

Economic    1150 

Champion    17  00 

New    Exeell-Ali    18  00 

Blue   Bell,    without   stand..   16  50 
Puritan  Water  Motor  Wash- 
er,  complete    28  00 

Hydro,     One    Tub,     engine 

drive    45  50 

L  w    pressure   water  motor 

washer,  each   30  00 

Connor     ball-bearing,    with 

rack    18  50 

I  X  L   18  50 

Gem    16  50 

Winner,    plain    13  50 

Connor    Improved    9  00 

Jubilee    8  50 

Canada  First   19  00 

Discount,  50%.  Freight  equal 
ized  with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and    upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

"R.T.   Ideal    13  50 

B.T.  Ideal  Po-wer  15  00 

B.T.   Ideal   Water   Motor...  25  40 

B.T.    Cyclone    12  50 

B.T.    Vollniar.    No.   2   13  00 

B.T.  Vollmar,  No.  3  14  00 

Forest   City,   engine-driven.  40  00 
Forest   City,   electric    92  00 

Discount  on  B.T.  Goods  45%. 
F.o.b.  London,  Ont.  On  ship- 
ments of  three  or  more  washers, 
freight  equalized  on  Kingston. 
Ottawa,  Toronto,  Hamilton  and 
St.  Mary's. 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.   O-Ccdar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,  doz HI 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  1»,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  inch...  10e 
1%  inch,  ..$1  3Vi  inch...  10c 
1%  Inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  Inch.  ..  5c 
1%  inch.   .  .40c        4%    inch.     . .   5c 

2  inch.  .  .30c        5  inch.  base. 
2%  inch.  ..30c        5%    inch.    base. 
2%  inch.  ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier. 
25e  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  His.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton,  $4.95  base. 

Freight  equalized  on 
above  points. 
F.    O.   B.   Montreal,   Gananoque, 
Collingwood,     and     Owen     Sound. 

$n  base. 

Freight  equalized  on 
above  points. 
Windsor,  Wnlkerville,   F.   O.   B., 
factory     points,     carload     freight 
allowed.    $5.02%. 

Cut      Nails  Montreal.     $1.70 

base;  Toronto,  $4.75  base;  Lon- 
don, $4.70;  Hamilton,  $4.75.  No 
equalization  of  freights. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal.  Hnmllton.  London. 
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RAMSAY'S  CARRIAGE  AND  WAGON  PAINTS 


RAM 


PA\MTS 


EARN  DIVIDENDS  WHILE  WAITING  FOR  SPRING 

Dividends  for  Dealers:    RAMSAY'S  Carriage  and  Wagon  Paints. 
Dividends  for  Customers:    Well  Painted  Carriages,  Wagons  and  Farm 

Implements  protected  with  RAMSAY'S  PAINTS. 

A.  RAMSAY  &  SON  CO.,  MONTREAL 

In  Business  75  Years.  Branches:   TORONTO  and  VANCOUVER 


The  Best 
Wall  Finish 


Leads  All 
Other  Finishes 


A  Quick 

Seller 

Has  Big  Sales 

Easily  Applied 


Vau.*^c0ung 

Decorations. 

Kills  Suction. 
For  Sale  By  All  Dealers. 


A  Profitable 
Line  to  Push 
Right  Now 

Have  a  Stock  Ready 


The  Best  Wall  Finish 


Benjamin  Moore  &  Co.,  Limited, 


WEST 
TORONTO 


//  interested,  tear  ont  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  lbs. 

Xo.   3    $19  23 

No.    4    9  25 

Xo.    4%    S  00 

Xo.   5    4  25 

Xo.    6    4  00 

Xo.    7    3  75 

Xo.    8    3  75 

Xo.   9    3  50 

Xo.    10    3  50 

Xo.    11    3  50 

Xo.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  aiid  5% 
iu    larger   quantities. 

Louden,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails,    American.    large 
head,  keg,  $7.95. 
VETTING  POULTRY 
List   prices   per  roll   of  50   lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch.. .$3. 50  42  inch. .  .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch...   12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...   20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,  30,   10%   off  list. 

Montreal,   30%   off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING        Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible.    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best   (American)    $20.75-$21.00 

U.S.    Navy    (American)     ...  20  00 

Clipper,    TJ.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers    (spun)     . . .'.  .$8.00-$8.50 
OIL  Montreal  Toronto 

Can.     prime     white 

petrol    0  15      0  14 

Royalite    0  15      0  14 

Palacine   0  18      0  17 

Lampoline    0  15      0  14 

Electrollne    0  18      0  17 

Castor  Oil,  per  lb..  0  30  0  25 
Black  Oil  (Summer)  0  14%  0  12 
Black    Oil    (Winter)  0  12%  0  12% 

Cylinder  Green   0  35      0  36% 

Parafflne    0  24      0  19% 

XXX   Machine    0  25%  0  22 

Fuel   oil,   bbls 0  13%  0  12% 

Fuel    oil,    tank    cars  0  12%  0  11% 
OLD    MATERIALS 

Tea   lead,  6%c  lb. 

Lead,    heavy,    pipe;    etc.,    !>%o. 

Brass,  yellow,  17c:  red,  22<-. 
Brass,  light,  10c  n>. 
Zinc,  heavy,  9%c  lb. 
Copper,   heavy,  29%c   lb. 
Old    cast    Iron,   $16   per    ton. 
Stove   plate,  $14.50  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  8%c 
lb. J  auto  tires,  etc.,  6c;  bicycle 
•  ires.  3%c. 
PACKING  Per   lb 

Pine   Jute    0  12 

Coarse  Jute  0  09% 

Square  braided   hemp    ....  0  28 

No.    1    Italian    0  36 

No.    2    Italian    0  28 

PATER  Per  400  ft.  roll 

Drj    Fibre,    No.   1    roll    1  20 

Pry    Fibre,   No.  2   roll    62  88 


Kesin    sized,    per   roll    1  00 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred    Fibre,    No.   2   roll...  0  75 

Surprise  Fibre    0  67 

Tarred    Felt,   per   cwt 3  35 

Asbestos    Sheeting,    (per   100 

lbs.)     $9.00-$12.00 

Carpet    Felt,    16    oz.,    iper 

100   $4.25-$4.50 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  HudsgQk  Per  doz $7  75 

Little  Starrer  doz G  50 

PICKS  (CLAY)  Bock       Clay 

5  to  6  lbs.,  doz 7  00        6  50 

C  to  7  lbs.,  doz 7  25         6  75 

7  lbs.,  doz 7  50        6  75 

7  to  S  lbs.,  doz.   ...     8  00        7  00 

S  lbs.,  doz S  00        7  50 

PINS.   COTTER 

Cotter   pins,   85%    discount. 
PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

0  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 
Buttweld—  Black    Galvanized 

Per  100  feet 

Js   in $    4  50      $    6  00 

%  in 3  78  5  91 

%   in 3  7S  5  91 

%  in 4  93  6  50 

%  in    6  10  8  22 

1  in 9  01  12  16 

1%  in 12  19  16  45 

1%  in 14  58  19  66 

2  in 19  61  26  46 

2%  in     31  01  41  S3 

3  in 40  55  54  70 

3%  in 50  60  (17  62 

4  in 59  95  SO  12 

Lapweld — 

2  in 22  57  29  05 

2%   in 33  93  44  17 

3  in 44  37  57  76 

3%  in 55  20  72  22 

4  in 65  40  85  57 

4%  iu 76  20  99  70 

5  in 8S  SO        116  20 

6  in 115  20        150  70 

7  in     152  30        196  40 

8  L.    in 160  00        206  30 

8  in 1S4  30        237  60 

9  in 220  SO        284  60 

10  L.   in 204  80        264  00 

10      in 263  70        339  90 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario,    Quebec   and. 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"  and    under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in  10-ft.  lengths,   list    8  00 

3  in.,  in  10-ft.  lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,  in   10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  35%  trade  dis- 
count. 

PIPE,  LEAD 

See   weekly    report. 
PIPE  (SOIL) 

Montreal  Toronto 
Medium      and      extra 

heavy,  6"  and  un-    %  % 

dor    55  55 

8"   soil    pipe    40  40 

Medium    and    extra 

heavy    fittings,   6" 

and    under    60  60 

PIPE    (STOVE) 

See    prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,    per   bbl 5  25 

polish 

O-Cedar,    4-oz.    bottles,    doz.$  2  00 

0  Cedar,  12-oz.  bottles,  doz.    4  00 

O-Cedar,    1-qt.    can,    doz 10  00 

()  Cedar,  %-gnl.  cans,  doz.  16  00 
O-Cedar,   1    gal.    cans,    doz..  24  00 


Liquid   Veneer — 

4  oz.,  doz $2  00 

12    oz.,    doz 4  00 

32   oz.,    doz 8  40 

64  oz.,  each    1  20 

128  oz.,   each    2  10 

PUMPS 

Pumps     35% 

Cistern     Pumps     30% 

Set    Lengths    35% 

Brass   Lined   Cylinders   25% 

Brass   Body   Cylinders    20% 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb.  Coppered  Rivets,  net  extras, 
3c  per  lb. 

ROOFING  Per  square 

Samson,    1-ply,    roll    170 

Samson,   2-ply,    roll    2.35 

Samson,    3-ply,    roll    2  95 

Pluvius,   1-ply    1  4,5 

Pluvius,    2-ply     2  00 

R.   S.   Special,   1-ply    1  25 

R.    S.   Special,   2-ply    150 

R.   S.    Special,  3-ply    175 

Amazon,  1  ply    2  00 

Amazon,  2  ply  2  50 

Amazon,  3  ply   3  00 

Everlastic,   1   ply    1  55 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal 0  24 

Coal   Tar,   bbl $4.50-$5 

Roofing  Pitch,  75  to  85c  per  cwt. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure    Manila    basis    lb.  29% 

British   Manila   basis    25 

New  Zealand  hemp  basis...  25 
Sisal   basis   24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis;  3/16  dia..,  2c  above 
basis. 
Single   lath   yarn    basis    ....  24 

Double  lath   yarn    24% 

Yacht  marline,  tarred   50 

White  polished  halyards  . .  28 
Hemp,  deep  sea  line  basis..  40 
Hemp,  tarred  ratline  basis.  36 
Hemp,   tarred    bolt  rope  basis  38 

Marline  and   Houseline   38 

Jute   rope  basis    16-17% 

Italian   rope  basis 40 

Cotton,   %   lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.   and    up    0  38      0  40 

F.  O.   B.     Toronto,     Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

600    lb 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000      lbs.      Drop 

lever     46  00  1  00 

10  lb.   Household     4  00  0  10 

25  lb.   Household     5  20  0  30 

Above    lis't    prices   subject    to    ;i 

discount     of    20%.      No     discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto.    Montreal. 

London.    Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright   75 

Wood,   R.  H.,  bright   70 

Wood,  O.   H.,  bright   70 

Wood.  F.  IT.   Brass   42% 

Wood,  R.  H..   brass   40 

Wood.   O.  H„   brass   40 

Wood,  F.  H.,  bronze   85 

Wood.  R.  H,  bronze   32% 

Wood,  O.  H,  bronze  32"% 

Sq  11  a  re  ca  p    

Hexagon  cap   

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 


SETTEES 

Settees,    4   passenger 9  00 

Awning,    ea.     .  .• 5  00 

Table,  ea 2  00 

Re  Gauges  and   Prices   of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate  acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  2S 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs 

10   gauge    6  20        6.0O-6.O5 

12'  gauge    6  30        6.10-6.10 

14  gauge    5  55        5.S0-6.15 

16  gauge    5  65        5.90-6.25 

18-20  gauge 5  55        5.95-6.30 

22-24  gauge   5  60        6.00-6.65 

26   gauge    5  60        6.05-6.70 

2S  gauge    5  75        6.15-6.S0 

SHEETS,    CORRUGATED 

Per  100  sq.  ft 
Galvanized 

25  ga $  6  50 

26  ga 7  00 

24  ga 10  00 

22  ga     12  00 

20  ga 14  00 

15  ga IS  00 

Above  prices  are  subject  to  7% 

per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 
Premier   Galvanized 

Per  100  lbs.  f.o.b.  Hamilton   and 
Toronto. 

10%    oz $  S  30 

U.S.   28    8  00 

U.S.   26    7  70 

22  and   24   7  55 

18  and   20   7  40 

14  and   16   7  25 

Colborne  Crown — 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  2S  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 
14  gauge 


xx     gau£c      1 

16  gauge    7 


7  40 
40 
18-20  gauge   ....     7  60 
22-24   gauge    ...     7  80 

26  gauge    8  00 

28  gauge    8  40 

10%    ozs' S  85 


6  95 

7  10 
7  25 
7  40 
7  70 
S  00 


Galvanized 

B.W.     Queen's       Fleur-     Gorbals 
gauge     Head    de-LIs  "best-best" 

16-20        8  70  8  00  8  05 

22-24        9  00  8  20  8  25 

26  9  25  8  50  8  65 

28  9  50  8  75  8  95 

Less  25c  in   case  lots. 
SHINGLES                        Per  square 
Standard   galvanized $7  00 

Shipping    weight,   90   lbs. 
Standard    painted    5  00 

Shipping    weight,    80   lbs. 
Discount   7%%.     , 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.   1,   each 4  60 

Banner,    each 2  40 

Standard  galvanized   $7  00 


SKATES 


List 


Boys'   Hockey,   polished    ...  1  25 

Scotia    3  25 

Dreadnought    3  50 

MicMac    5  00 

Velox    6  50 

Regal,    1S9    6  00 

Discount   30%. 

SOLDERING   COPPERS. 

Base,  per  lb.,  63c  cents. 
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Varnished  woodwork 
stands  this  test  if  it 
is  Valsparred. 


Why  Valspar  Varnish  Sells 

First—Because    it    lias    qualities    not     Third— Because  it  is  being  well  adver- 
fotfnd  in  ordinary  varnishes  so  that  the     tised  in  Canadian  homes. 


consumer  wants  it. 
Valspar  has  been 
demonstrated  t  o 
be  absolutely  un- 
harmed by  hot  or 
cold  water,  tea, 
coffee,    milk,  even 


VALENTINE'S 

SPAR 

Varnish  That  Won't  Turn  White 


Fourth  —  Dealers 
like  to  sell  Valspar 
because  it  has 
quality,  a  1 1  racts 
high  class  trade, 
makes  satisfied 
customers  and  is 
profitable. 


alcohol  or  ammonia. 

_         ,     _  ■      .  .  .  These  facts  ought  to  interest  you—  any 

Second— Because  Valspar  makes  good  live  merchant  looking  for  better  goods 

its    unusual    claims,    customers    come  with  which  to  make  business  better, 

back   for  more   and  tell   their  friends  it  AVill  be  well  worth  while  to  write  us 

about,  their  discovery.  for    the    latest    Valspar    proposition. 

WRITE  NOW 

Valentine  6§k  Company,  109  George  Street,  Toronto 

ESTABLISHED  1832 

Largest  Manufacturers  of  High-grade  Varnishes  in  the  World 

New  York  Chicago  %  /ALEMTINPO  Paris  London 

Boston  ^VARNlSHtO-  Amsterdam 

Copyright  1917  by  Valentine  &  Company 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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35% 
35  and  10% 

20% 

20  and  5 

20% 
25  and  5 

SPADES   AND    SHOVELS. 

For   Province   of   Ontario    (East   of   but   not   including   Port   Arthur), 

Province   of   Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade       4th  Grade 

Shovels     35  and  10% 

Draining    Tools    35  and  10% 

Hollow   Back   Scoops    30% 

Hollow    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted    Back    Scoops    25  and  5 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nor 

42    and    43    25  aud  5 

Above  discounts  apply   whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
tting   as   follows  : 

BLACK   LIST   PRICES. 

Per  Dozen 

1st  Grade 

No.  2,  black   

Draining  Tools,  No.  2,  black  .... 
Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black   

Hollow  Back  Shovels,   No.  2,  blk. 

Coal  Shovel,  No.  2,  black   

Riveted  Scoops,  No.  2,  black   .... 

For   polished  goods  the   following  net  extras  apply: 

Full  polished   75c  per  dozen  net 

Half   polished    50c   per  dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque.  Ottawa 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight   will   be  equalized   on   railway   rates   only. 


1st  Grade 

2nd  Grade 

4th  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDER,  BAR 

Sc;e  Weekly  Report 
STAPLES                                 Per   cwt. 
Fence   staples,   bright,    kegs.  5  10 
Fence  staples,  galv.,  in  kegs  5  95 
Fence  hooks,  galv 5  9.") 

Il    25-lb.    boxes   add   25c   extra. 

Montreal,     Hamilton.     Toronto 
sn<l   London. 

I?    '  EEPERS,    CARPET      BisselTs 

B      rioir     Doz.  31  00 

Cti  mpion    Nic 25  00 

Chimpion   Jap 23  00 

Univ.  japd..  cyco  bearing...  26  00 
Univ.    N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,    N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,   N.P.,  bal-bear. .  34  00 

Parlor  Queen    37  00 

FOB.   Toronto,   London,   Ham- 
ilton,  Montreal. 
SWEEPERS  (Vacuum) 

Grand   Rapids  Vac,  doz $77  00 

Household    Vac,    doz 63  00 

Ruperba  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
SWINGS,  LAWN 
Ontario,    4-pnssenger.   ea...     7  25 
Ontario,   2-passenger.    ea...     6  25 

Baby,    en 4  00 

"Quebec,"  4-passenger,  ea..  7  25 
"Quebec,"  2-pass'enger.  ea..  6  25 
TACKS  Discount. 

Revised     Hardware     Tack 
List    adopted    Jan.  1.  1916.70  10% 
Douhle   pointed    tacks... 60,  10% 
Shoe   findings'   list   adopted   De- 
cember 21,  1916— Net  list. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,    London. 
TINNERS'    TRIMMINGS 
See   prices   under  head   of  Wares. 
TOOLS.    HARVEST 
Ordinary    brands,   40%. 
Samson,  30  and  7%%. 
TROUGH   (EAVE) 
O,  G.  Square  bead  and  half  rounr' 
Size  i,i    girth  Per  1t<0  re"* 

8  In $  6  90 

10  In 7  70 

12  In o  10 

15  In 12  50 

18  In 1f,  00 

Discount,   86%. 

TRAPS    (GAME)  % 

Bee  weekly  reporl 

\    Mini'       

Jump    

Mauley    ,V     Norton     . 

Neirhonse    


F.O.B.   Toronto,   London.   Ham- 
ilton,  Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44% 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,   per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

VALVES  % 

Ground    work    45-47 

Compression   work,   standard.     4.", 

High    grade    48 

Cushion   work    40 

Fuller   work,   standard    5-1 

High    grade    47 

Basin   cocks,    No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2.   standard 4') 

High    grade    40 

Bath  Cocks 

Standard     ., 53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam  Cocks 

Standard     53 

High    grade     50 

Radiator    valves,    standard...     30 

High     grade     30 

Globe,  angle  and  check  valves, 

standard     15 

Do.,    high-grade    10 

Patent    quick    opening   valves     55 

WARES,   ETC. 

Scotch    Grey    Ware,   60%. 

Colonial,   30.   20%. 

Imperial    Ware,   30   and    20%. 

Premier,   25%. 

Canada  Ware,  25%. 

White   Ware,  50,   17%%. 

Japanned   Ware,   list. 

Japanned   Ware,  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list. 

plus  5%. 
Stamped    Ware,    plain,   50.    15%. 
Stamped   Ware,  retinned,  50,  10%. 
Copper    Bottoms,    list,    plus   10%. 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners'   Trimmings,    retinned,   50 

and    10%. 
Tinners'  Trimmings,  gen..  5%. 
Milk    Can    Trimmings,    list,    plus 

30%. 
Cream    Cans,    Railroad,  5%. 
Factory   Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12%%. 
Pieced   Ware,  C.R.,  list,  plus  30%. 
Sheet    Iron    Ware.    7%%. 
Pieced    Ware,   ordinary,   list,    plus 

12%%. 
Fry   I'ans.   50  and   10%. 
Spiders.  30  and   10%. 
Fire   Shovels.   10%. 
Steel    Sinks,    painted.    10%. 
Sleel   Sinks,  galvanized.  5%. 


Light  Galv.   Pails   and   Tubs,  list, 

plus   10%. 
Heavy   Galv.   Pails  &   Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,    plus   7%%. 
Galv.   Coal    Hods,    list,  plus. 
Paper   Lined   Boards,   50.  5%. 
Wood    Lined    Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,   Galv.,    list,    plus   12%%. 
Elbows,    Light,   5"   and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea     Kettles,     list,     plus 

10%. 
Copper   Tea    Kettles,   3   doz.    lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus  10%. 
Copper   Tea   and    Coffee    Pots,    in 

3  doz.  lots.  list. 
WASHERS.    IRON. 

Full    box,    10%.      Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 

WEIGHTS,    SASH. 

Tor'to  Lond'n  Mont'l 
Sectional,  1  11)., 

per  100  lbs.. $3  50  $4  00  $3  90 
Sectioual,  %  lb., 

per  100  lbs..  3  50  4  25  C  90 
Solid,   3  to  30 

lbs.,  per  cwt.   2  25      3  50       2  55 
WEIGHTS.      Horse.    6c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,    doz...   4.",  lit 
Garden,   steel  wheel,  doz...  58  30 

Light   garden,  each    41  00 

WHIFFLETREES    (Steel). 
No.  70— P.D.  &  B.D. 
Wliiffletrees — 

2S",  each  $0  70 

34",  each  0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",    each    1  29 

44",    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees,   40",   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.   Hamilton. 
WIRE   GOODS 

Discounts  apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M 82%% 

Bright    Iron    Gate    Hooks 

and   eyes   82%% 

Bright     square     cornered 
screw   hooks,  and   stove 

pipe   eyes    S2%% 

Brass,    sicrew    eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks   70     % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don.   Hamilton. 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire.    3    to    24    gauge,    add 
40%;  25  to  36  gauge,  add   25%. 
WIRE.    CPT    HAY   BU.IVn. 

No.  9.  $5.75:  No.  10.  $5.80;  No. 
11.  $5.90:  No.  12.  $6:  No.  1.°,. 
80.10;      No.     13%.     $6.10;      No.     14, 

$8.25;   No.  15,  $6.50. 

F.o.b.  Torrnto.  Hamilton   and 
Montreal. 
WIRE.    STOVE    PIPE. 

No.    18,   $6.70:    No.    19,   $7.20. 
F.o.b.    Toronto.    Hamilton.    Mont 

real,    and    freight    equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  30%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50:  No.  19,  $6;  No. 
20.  $6.65;  No.  21.  $7;  No.  22. 
$7.30:  No.  23.  $7  65:  No.  24,  $8: 
No.  25.  $9:  No.  26.  $9.50:  No.  27. 
$10:  No.  28.  $11:  Njv  20.  $12;  No 
30.  $13;  No.  31.  $14:  No  32.  $15 • 
No.  33.  $1B:  No.  34.  $17.  Ext" 
net.    Tinned   wire,   Nos.  17-25.  $3: 


Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  iu  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25e;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
banks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering. 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13 
$5.40;  No.  14,  $5.45;  No.  15.  $5.55. 
WIRE.    SMOOTH    STEEL. 

No.  0-9  gauge,  $5.50  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ei 
tra ;  No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  anil 
paperings,  10c,  50  and  1001b. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c, 
in  %-lb.  hanks,  $1. 
WIRE,   O.   &  A. 

No.    10,    $5.66;     Ne.    11.    $5.72: 
No.  12,  $5.80. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth.    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls: 
$2.80  in  50-ft.  rolls.      Bronze.  14,  . 
sq.   ft. 
WIRE    (FENCE) 

Toronto  Loudon 

Barb     $5  00      $4  65 

No.    9    pi.    galv 4  25         4  25 

No.  12  pi.   galv....   4  40        4  45 

No.  13,  pi.  galv 4  50        4  :~> 

No.  9  coil  ep 4  25        4  30 

No.    12   coil    sp 4  50         

No.    10   O.   &  A 5  16         5  41 

No.   11   O    &    A....  5  22         5  47 
No.   12,   O.   &    A .  .  .  .   5  30         5  55 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 

WIRE    BALE    TIES. 

Single  Loop —  Per  cwt 

No.  12   $  5  SO 

■No.  13   5  90 

No.   13%    5  95 

No.  14   6  <>■"' 

No.  15    8  23 

No.  10   6  5fl 

WRINGERS. 

Roval  Can.,  11  in.,  doz.  list.*  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,  12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  60 

Easv    Work    90  50 

Challenge,   3111E    94  30 

Gem.   14LE    91  80 

Sunlight,    HIE    82  80* 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  In 88  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisy,   No.  2    114  72 

Daisy,  No.  1   105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  JC 

Safety    97  50 

Rapid   S2  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list,  45  &  5%. 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont 
real,    Toronto,    Kingston,    Hamil 
ton.  London,  St.  Mary's. 
WRENCHES 
St  ill  toll    &    Trimo —    List  price  c.-i 

8    in $  2  00 

8    in 2  25 

10    in 2  50 

14    in 3  50 

18    in 5  00 

24   in 7  25 

36    In 13  50 

|8    in 20  00 

Discount   off  above   list,   50,    .v; 
Discount     on     parts.    50,    5%    off 
list:   Cocs.  10%  off  list;   Regular. 
65%    off   list. 
WRINGERS — MOP. 

White,   No.  1.  each 1  r>(i 
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Make  Preparations  NOW  for 

Spring  Business 

We  Strongly  Advise  Ordering  Early 

LAWN  MOWERS 

Pennsylvania  Low  and  High  Wheel,  with  Crucible  Steel  Blades; 
"Empress"  Ball-Bearing,  Woodyatt,  Star,  Daisy,  High  Speed, 
Aero,  Peerless  Bail-Bearing  Mowers,  Leader,  Perfection,  etc. 
Write  for  circulars  and  prices. 

DUNHAM  WATER- WEIGHT 
LAWN  ROLLERS 

The  Dunham  Water- Weight  Roller  is  a  profitable  line  to  handle. 

''All  lawns  should  be  rolled  in  the  Spring,  as  during  the  Winter  months  freez- 
ing and  thawing  loosen  the  soil  and  heave  the  turf  away  from  the  subsoil, 
leaving  millions  of  sensitive  'feeder-roots'  exposed  to  the  air.  The  roller 
compresses  the  soil  around  the  roots  and  presses  the  turf  back  against  the 
moist  subsoil.     Rolling  throughout  the  Summer  keeps  the  surface  even." 

We  carry  on  hand  the  Dunham  in  the  best  selling  sizes.  Write 
for  circular  and  prices. 

GARDEN  HOSE 

Corrugated  Non-Kinkable,  in  500-ft.  Reels.  We  cut  any  length 
to  order. 

Smooth  surface  Garden  Hose  in  50-foot  lengths,  in  good  variety. 

Hose  Couplings,  Gem  Hose  Nozzles,  Hose  Menders,  Steel  Hose, 
Reels,  Grass  Shears,  Grass  Catchers,  etc. 

SPORTING  GOODS 

We  carry  a  large  and  complete  stock  for  Lawn  Tennis,  Baseball, 
Bowling,  Fishing,  Canoeing,  etc. 

RICE  LEWIS  &  SON,  LIMITED 

TORONTO  -  -  ONTARIO 

//  interested,  tear  out  this  pand  keep  with  letters  to  he  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs.;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 

BEESWAX 
Small  quantities,   per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Ter    lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,   20  lbs.,   doz 1  60 

COATING 

Cement    Coating    $2  55    2  75 


COLORS    (DRY) 


Per  lb. 


Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,   pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian  red    0  18 

Chrome  yellow,  pure  30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French     permanent    green, 

pure     0  22 

Signwrlters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  I3c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel 

Anchor    Floorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-lnc  floor  enamel   . . 

Ins-per-lac  art  enamel 

Martin's   Enamel    

Mooramel    


FILLER 


Gal. 


Luxeberry   Enamel    $5  00 

Screen    Enamel,   BB 1  60 


FORMALDEHYDE 


Per  bbl. 


Deml-johns,  60  lbs 0  15% 

$1.10  for  deml-Jchn  extra. 


GLUE 


Per  lb. 


French   medal   

English    common    sheet    ....80-80 

English    prima    0  88 

White    pigsfoot    ()  40 

Cake  bone,  112-lb.  bags. . ,  0  80 

Bide,   112-lb.   bugs    •"•■">  88 

Gelatine,    112   lb.    bags 45-60 

Ground    glues,   112  lb.   bags — 
No.    1     30  33 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to    34    S  15  12  So 

35   to   40    8  50  13  60 

41  to  50  11  75  15  50 

51  to  60  12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84    22  75 

85  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton: 
—Single  or  Double  Thick— 15% 
off  above;  50  cases  or  oyer,  open 
cut   lights,   50  and   5%. 

Montreal  : — Single  or  Double 
Thick,  10%;  35  cases  and  over, 
open. 

GLASS,   PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 

city   price.  20%   off;   country   dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

GLAZIERS"    POINTS 

Zinc  coated,  20c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  SO  $15  00 

Crown    Diamond    . .   14  80  15  00 

Green    Seal    14  80  15  00 

Tiger  Pure   14  80  15  00 

Ramsay's  Pure   14  SO  15  00 

Moores   Pure    14  80  15  00 

O.P.W.   Dec.   Pure..  14  SO  15  00 

Red   Seal    14  80  15  00 

Decorator's   Pure   . .  14  SO  15  00 

O.P.W.    English     ...  14  75  15  25 

Elephant   Genuine. ..  14  75  15  25 

B.B.  Genuine  Lead,  less  than 
tons,.  $16.20  Toronto:  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt. .  13  50      13  50 

Genuine,    100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.   ARSENATE    OF 

Per    100    lbs.  Dry         Paste 

1-lb.  tins     $31  50  $22  75 

2-lb.  tins     21  75 

5-lb.  tins     29  50  17  50 

10-Ib.  tins    28  50 

25-Ib.  casks    2R  00  16  25 

50-lb.  casks    27  50  15  7") 

1O0-lb.  casks    27  00  15  25 

300-11).  casks    15  00 

coo  lb.  casks    14  75 

F.o.b/  Toronto,  Montreal   and 
Hamilton. 

MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.60.  White  In  11>.  pkgs., 
per   160   lbs.,  $6. 

LINSEED   OIL 

For  prices  see  weekly  report. 


TAINTS.    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.   English   white    $3  05 

B.H.    English,    colors    2  80 

Crown    Diamond,    white 2  80 

Crown  Diamond,   colors 2  55 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white  2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  SO 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white   2  S5 

Ramsay's    Pure,    colors    2  60 

Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.   2  SO 

Senour's   Floor   Paint   2  50 

Senour's  Porch  Paint   2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  . .  3  05 
Sherwin-Williams,    colors    . .  2  80 

Flat   Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors  2  SO 

Mellotone,   white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   -  85 

Minerva,    colors    2  65 

Per   100   lbs. 
PARIS  Mini-      OP.       Ber- 

GREEN  ro's         Co.        gers 

600-11).    bbls 43  75     44  50 

250-lb.  kegs..  44  00  44  00  44  75 
100-Ib  drums.  45  00  45  00  45  75 
50-lb.  drums..  46  00  45  00  45  75 
25-lb.  drums..  45  25  45  25  40  00 
1-lb.  IOOrj,  pks  47  25  47  25  4S  00 
%-Ib.  100s  ...  4§  25  49  25  50  00 
1-lb.   100s,  tins  48  25    4S  25  '49  00 

Prices  f.o  b.  Toronto.  Hamilton 
London,  and  %c  less  in  Montreal 
for   Munro's. 
PARIS,    PLASTER 

Per   bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.  cans    0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.   kegs   0  07 

%    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly   report. 
Bulk,  in   casks    ....  3  10         3  40 
Bulk.  100-lb.  drums  3  55         3  85 
Bulk,  25-lb.   drums  3  65        3  95 

Bulk.    12%    11).    ironsi 4  20 

Bladders,    in    bbls...   3  80        4  10 

Pure    Putty,    80c    cwt.    advance. 

London    and    Hamilton    prices 

same  as  Toronto. 

SHELLAC 

Pure  White,  gal..  $2.90  to  $3.25. 
Pure   Orange,   gal..   $2.80   to   $3. 

Gum.   50-58C   lb.:    finest   orange. 
57-5Sc  lb.;   finest   wliito,  05-69c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

Cum  off    2  10 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid     Slating,    B.B 


VARNISHES  Per  gal  cans 

Gold    Medal    $  2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe   Varnish, 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  18 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite   Pale  Hard   Oil.  1  00 

Jasperite   Floor   Finish...  2  25 

Marble-ire   Floor    2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic   Interior   2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar    4  20 

Spar-Not    3  08 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize  Interior    3  50 

Luxeberry  light  3  00 

Luxeberry    granite    3  15 

Luxeberry   spar    4  50 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal.  package,  per  pkg..  0  35 
Coralite,   5-lb.   pkgs    0*4% 

WASTE     (POLISHING) 

Cream    0  21% 

WASTE,    WHITE    WIPING 

XXX   Extra    0  20 

X   Grand    0  19 

XLCR 0  18 

X  Empire   0  17 

X  Press   0  16 

WASTE,   COLORING  WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    0  11% 

Keen     0  10% 

WASTE,  WOOL  PACKING 

Arrow    25 

Axle    20- 

Anvil     15 

Anchor    U 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per   lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros > 0  37 

Anchor   0  33 

O.P.W.  Lion  Brand   0  30 

Old   English    41-4Sc 

Johnsons    41-48c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  70 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per   gal. 

In    gallons    1  20 

Barrels    1  00-1  05 

$4  extra  for  barrels. 


March  10,  1917.  HARDWARE     AND    METAL  57 


Transparent  Finishes 

The  most  beautiful  and  most  durable  varnishes  made. 

These  are  varnishes  with  a  record  of  over  fifty  years  behind 
them. 

Varnishes  that  will  wear  long  after  cheaper  varnishes  have 
been  replaced. 

Varnishes  that  cost  less  BY  THE  JOB  than  cheaper  lines, 
owing  to  their  qualities  and  covering  powers. 

Varnishes  that  you  can  unhesitatingly  recommend  to  your 
customers  with  the  full  assurance  that  entire  satisfaction  will 
be  given. 

WRITE  FOR  BOOKLET 

Manufactured  only  by 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863                          ^j^g^fci^  INCORPORATED  1895 

Twelve  Medals  of                 ^^^ JM -rjt^'r ;^a^^^  Special  Grand 

Award  at                 ^^*^                             ';V     '■^^'  Prize 

INTERNATIONAL       ^^^^^^^jl^^  GOLD  MEDAL 

Expositions.                           ^^^^^^  Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &    H.  BARNETT  COMPANY                     -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


RED  f  ^l0^  GLASS 

O  A  I  Jl1"  ■  BENDERS 

WINDOW  iH  /  TRADE 

GLASS  -        "'  -  -        ' .-—    ':" 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per   keg,   $11.00. 

Shot,  soft,  per  cwt,  $17.00; 
chilled.  $18.50;  buckshot,  $17.S0; 
ball,  $18.20. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4y2c   per  lb.;   clip   horn,   15VaC. 

Aorris,  41  to  56  lbs.,  15c;  57  to 
,-0  lbs.,  13y2c;  71  to  83  lbs.,  12^,c; 
S4  lbs.   and   over,   12c. 

AXES 

Single    Bit    $8  00  $13  00 

Double  Bit   13  50  15  50 

Broad    axes    28  00  31  00 

BARS,  CROW.    $0.25  per  100  lbs. 

BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  oyer  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47y2%  off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT    LACING 

In   sides,   tanned,   $1.30  per  lb. ; 
cut,  $1.45  per  lb.;  rawhide,  sides, 
$1.26;    cut,    $1.40. 
Blue   Stone    (Vitrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller, 
15%;  7-16  and  larger,  net  list; 
machine,  %  and  under,  15%;  7-16 
and  over,  5% ;  machine  set 
screws,  25%;  plough  bolts,  5%; 
nuts,  small  lots,  3c  advance 
over  list ;  case  lots,  2c  advance 
jver  li>.  stove  bolts.  50%;  shaft 
bolts,  5%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  5%;  7-16 
and   up,   net  list. 

BORAX.     Borax,  per  lb.,  12c. 

BUILDING     PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
\o  $1.26. 

CHAIN 

Coil,  3-16  In.,  $10.75;  Vi.  $8; 
6-16,  $7.10  ;  %,  $6.25  ;  7-16,  $6  ;  V6, 
$6.75;  9-16,  $5.75;  %,  $5.65;  %. 
$5.60;  Logging,  5-16,  S%c;  %, 
7%c;    tie   out,   65%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No. 
4.  $9.10  each. 

CLEVISES,    MALL.     »%C    per    lb. 
COPPER. 

Sheet  and  planished  copper, 
75c  per  lb.    Tinned,  60c. 

DRILLS 

Bit  stock,  40  p.c. ;  Blacksmith, 
%  1".  round  shank,  89  p.c. 

EAVETROUGH 

Eavetrough.  8  In.,  per  100  ft., 
si. 70;   10  In.,  $6.20;    L2  In.,  $6.10. 

Conductor    pipe    •>   In,     n< ' 

ft..  $5.45;  8  In.,  86.60;    I    In..  $8.70. 

KNAMELWARE 

Canada,  20;  Imperial,  30,  12'/2  ; 
Premier,  20;  Colonial,  30,  12%; 
wlillc,    50,    10. 

I  OKM  ALDEHYDE 

400-lb.  bhli.,  17c  lb.  J  125  lb.  kegs, 
ISc  lb. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
os.  bottles,  $4.38  doz.  ;  12  oz.  Dot 
»I#k.  $2.28  do«. 


GALVANIZED    WARE. 

17y2%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are  7y2%   advance   on   list. 

GLASS,   WINDOW  Single  Double 

Up  to  25  in 8  00         11  75 

26   to   40   9  00         13  75 

41   to  50   11  50         15  25 

51   to   60   12  00         16  00 

61  to  70    13  00         17  25 

(iLASS    (Plate) 

20%   off. 
GRINDSTONES 

Per   100  lbs.,  $2. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22y2%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5.  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  snowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IKON  BAND. 

IV.   in.,   $4.15;    1%,   $4.15;   1   in., 

$4.25".  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.  or  28  Eng...  8  75      S  75 

28  Am.   or  26  Eng 8  45      8  45 

26  Am.  or  26  spec S  15      8  15 

24     8  00       8  00 

22     8  00       8  00 

18  and  20  7  85      7  85 

16   Am 7  70      7  70 

IKONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb. :  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.  Pott's  common  sad  iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $5.50;    per 
doz.,    75c;    B,    per    case    6    doz., 
$4.85;  per  doz.,  90c. 
LANTERNS 

No.   2,   plain 8  75 

No.  20,   X-ray    12  50 

No.    22,    Dash-board    11  25 

Short    Globe,    doz 8  75 

LEAD    PIPE,  $16.40. 
LEAD    WASTE,  $17.40. 
LINSEED   OIL 

See  weekly    report. 
MATTOCKS 

Pick,    $7.75;    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.   Fort  William,  $4.70 
base:   Winnipeg,  $5.10  base.     Cut 
f.o.b.,  Winnipeg,  $5.10. 
NAILS.    HORSE 

Cape-well,  10  per  cent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    in.,    $3.50; 
30   In..  $4.50;   48  in.,  $5.25;   60  In., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  8c  advance 
over  list;  case  lots,  2c  advance 
over  list;  Hexagon,  small  lots. 
'.'.(■  advance  over  list  ;  case  lots, 
2c  advance  over  list. 
OILS 

"BufTollte,"  20c;  Ideal  Thresher. 
8TCJ      "B"      Castor      machine      oil, 

24V£c;  Buffalo  Engine  gasoline, 
83%c;  Buffalo  "A"  gas  engine  oil, 
4«c;    Royal   gasoline,  33e ;    Family 


Safety  coal  oil,  20c;  "Engoline" 
engine  coal  oil,  16c;  Summer 
Black  oil,  21c;  Kelso  engine  oil, 
45c ;  Electro  oil,  45c ;  Royalite 
oil,  IGt^c;  Standard  gas  engine 
oil,  44c ;  Prairie  Harvester  oil, 
46c. 
PAINTS 

Stephens'      Out     White,     $3.10; 
Stephens'  House,  $2.S5 ;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRV    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  Jess  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  less 
quantities,  16c. 

PICKS,   Clay,   6-7.   $7   per  dozen. 
WROUGHT    IRON    PIPE 

Per  100  Ft.             Black  Galv. 

%   inch    $     4  41  $     6  84 

%  incli    4  50  6  93 

i/2  inch    5  85  7  65 

%  inch    7  20  9  67 

1  inch    10  71  14  31 

1M  inch   14  50  19  35 

iy2   inch    17  33  23  53 

2  inch    23  30  31  14 

2%   inch    36  90  49  28 

3  inch    48  24  <!4  So 

31/,   inch    60  17  

4  inch    71  28  

4y2   inch    S9  10 

5  inch    103  50 

6  Inch  - 134  55  

PLASTER,  Paris,  per  bbl.,  $3.75. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$7.25;  full  polished,  $8.25;  18  x 
24,  half  polished,  $7.25;  full  pol- 
ished, $8.25;  20  x  28,  half  pol- 
ished,  $7.50;    full    polished,   $8.50. 

PLOW   SHARES 10c   per   lb. 

POINTS 

Landslide  plow,  1%  x  1*  in., 
$1.75  per  dozen. 

PUTTY 

100-lb.    ironsi    4  25 

25-lb.  irons,   per  cwt 4  55 

1%-lb.   tins   0  07y2 

KIVETS   AND  BURRS 

Iron  rivets,  20  per  Cent.;  cop- 
per, No.  7.  65c  lb.;  No.  8,  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper   Burrs,    No.   7,   65c;    No. 
8,   66c;    No.  9,  68c;      No.   10,   71c; 
No.   12,  76c. 
ROPE 

Sisal,  24c  base;  pure  Manila, 
30c  base;  British  Manila,  25c 
base;  lath  .yarn,  24c  base;  Afri- 
can hemp,  25c  base;  cotton  rope, 
rope,  %  and  over,  40c. 

Tarred      Marline      Hanks,      per 
lb.,   31c. 
SASH       BALANCES       (Caldwell.) 

10   per   cent.   off. 
SAWS,   BUCK 

Happy      Medium,     $7:      Watch 
Spring,    $7.25:     Lance    Tooth     or 
Lightning     Blades,     $7.75;      New 
Century,  $9.25. 
SCREWS 

Bright    Iron    round    head,    60%; 
Hat   head,  05%  ;  round  head,  brass, 
25%:      flat      head,      brass,     30%: 
coach.   30%. 
STEEL     SHEETS,     BLACK 

10   gauge    0  75 

12    gauge    6  75 

ii   gauge   6  50 

16  gauge    6  50 

19-20    gauge    6  30 


22-24   gauge    6  35 

26  gauge    6  40 

28  gauge    6  50 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Olds,  D.H.. 
Sqr.  Pt.,  $10.10  per  doz.;  D.H.. 
Rd.  Pt,  $10.10;  L.H.,  Sqr.  Pt., 
$10.10;  D.H.,  Rd.  Pt.,  $10.10; 
Bulldog  and  Jones,  D.H.,  Rd.  Pt., 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops — No.  4,  $11.25  doz. ; 
No.  6,  $12;  No.  8,  $12.75;  No.  10. 
$13.55;  Moose  and  Jones  Scoops. 
No.  4,  $12.45;  No.  6,  $13.15;  No. 
8,  $12.85:  No.  10,  $14.55  per  doz. 
dozen. 

SOLDER.    Ter   pound,  36  to  37c. 
••PIKES 

Pressed,     %     In.,     $4.65;     6-16, 
*4.30;    %,    $4.10;    7-16.    $3.95;    %. 
$3.90. 
STAPLES 

Bright  wire,   peY  cwt.,  $4.70  ai 
Fort     William,    $5.10    Winnipeg: 
galvanized      staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plorw,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool. 
13y2c  base;  spring,  $5;  machine. 
$5  base;  tire,  $4.50.  Mild,  3-16. 
%,  5-16,  $6  base;  other  sizes,  $4.50 
base. 

STEEL  HOOPS 

%  in.,  $5;  %  in.,  $4.75;  %  In.. 
*4.35:  %  in.,  $4.26;  1  in.,  $4;  1U 
In..  $4;  iy2  in.,  $3.76. 

«TKEL    SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,  25%. 
TIN   AND   TIN   PLATE 

20  x  2S  I.C $20  00 

20  x  28  I.X 21  50 

20  x   33   I.C 24  25 

20  x   33   I.X 25  50 

Terne  plates  16  00 

TURPENTINE 

See  weekly  paint  report. 
VARNISHES 
Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,  small  lots,  5%  +  7dc;  full 
boxes,  iron,  10%  +  75c. 

WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.55;  less  than  ton  lots,  $16.20. 
WIRE.  BARB 

Lyman,  4-point.  $$.99  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45; 
plain  galvanized,  Ft.  William, 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.76;  No.  12,  $5; 
coil  spring,  Ft.  William,  No.  9, 
$4.30;  No.  12,  $4.50;  Winnipeg, 
No.  9.   $4.60;    No.   12,  $4.80. 

Patented  screen  In  100-ft.   rolls, 
$3    per    hundred    sq.    ft.;    In    50- 
ft.   rolls,  $3.10  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  ties,  14  gauge,  single  loop, 
$6.70  Winnipeg;  $6.30  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.   9.   $5  95;    10.   $6;    12,   $6.15; 
14,   $6.30;   15,   $6.45;   16,  $6.60  per 
100  lbs. 
WKINGERS     . 

Royal  Canadian,  $43.40  per  doi. ; 
Eze,  $46.90  per  doz.;  Bicycle, 
$52.65   per  doz.;   Ajnx,  $8.78  each. 
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Reinforcing  Bars  for  Concrete 

Medium  Steel,  Square  Cold  Twisted,  sizes  from  14  to  JI4  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  y±  to  1*4 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

We  have  a  large  shipment  of  3  and  3%-rn;  tubes  just  arrived,  and  can  quote  you 
attractive  prices  on  your  requirements.  We  carry  from  2-inch  to  4-inch  tubes  in 
stock  for  immediate  shipment. 


: 


We  carry  on  hand,  ready  for  immediate  delivery,  a  5,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams.  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 


■"■■■%M 


SEND   FOR  MONTHLY  STOCK  LIST. 


II  111 


anitoba  Bridge  &  Iron  Works, 

iiiikiuinr/*  9         UAUiTADi      LIMITED 


WINNIPEG 


MANITOBA 


.    ■-■;.V,--'-?--^-V?>iWiW«;:^'^--.':';V;^ 


PYRENE 

The  Universal 

FIRE    EXTINGUISHER 

is  always  ready. 

Never  Deteriorates,  Freezes  or  Corrodes. 

Every  Motorist  Needs  Pyrene 

in  his  garage.  It  puts  out  all  kinds  of  fire, 
gasoline  or  oil. 

It  is  as  effective  on  an  arc  of  100,000  volts 
as  on  burning  shavings.  It  is  a  non-con- 
ductor, will  not  injure  the  finest  fabrics,  and 
will  not  freeze  at  50  degrees  below  zero. 


GREAT  WEST  ELECTRIC  CO.,  LIMITED 

Winnipeg,  Manitoba 


There  is  good  profit  for 
dealers  handling  Pyrene. 
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Paint  performance — not  mere  promise  y 


One  thing  we  will  NOT  do — we  will  not  overstate 
the  case  for  Lowe  Brothers'  High  Standard  Paints 
in  the  hands  of  either  public  or  dealer. 

To  the  public  we  say — -Lowe  Brothers'  Paints  will 
spread  better,  stand  up  better,  and  look  better  than 
any  other,  if  given  fair  handling. 

To  the  Dealer  we  say — the  Lowe  Brothers'  pro- 
position means  more  to  you  in  dollar-making  co- 
operation than  any  other  you  have  listened  to.  But 
you've  got  to  be  the  right  dealer,  and  you  must 
appreciate  what  co-operation  means. 

Do  you  want  to  hear  our  Proposition? 


THEIGREATEST  INDOOR  SPORT: 

A  Lowe  Brothers'  dealer    watching 

his  business  grow. 


Jfi^%22£^ 


Lyon  Paint  &  Glass  Co.,  Limited,  Winnipeg 


y. 
y 

y 
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ACKLANDS 


PAINTED   EVENER   SETS 

WAGON  SETS  PLOW  SETS 

ARE  LEADERS 

In  Quality         -         In  Design         -         In  Finish 

WE  ARE  HEADQUARTERS  FOR 

Crescent  Plowshares     -     Harrow  Teeth 

Blacksmiths  and  Horseshoers  Equipment, 

Tools  and  Supplies 

Write  us  for  Catalogue  and  Prices.        We  can  convince  you. 

D.  ACKLAND  &  SON,  LIMITED 

WINNIPEG  AND  CALGARY 
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A  Straight  Talk 
from  the  Manager 


No.  60 


"Saved  Hundreds  of  Dollars" 

[N    renewing     his    subscription    to 
Hardware  &  Metal,  G.  J.  Oliver 
of  Bienfait,  Sask.,  writes  saying: 

"Hardware  and  Metal  is  the  best  investment  any 
hardwareman  can  make  at  this  time  of  advancing 
prices.  I  could  not  think  of  doing  business  without 
it,  and,  by  a  careful  perSusal  of  it,  I  have  saved  hun- 
dreds of  dollars." 

So  it  is  with  every  Canadian  hardware  merchant 
who  reads  Hardware  and  Metal  carefully.  The 
market  reports  give  him  invaluable  information 
concerning  the  quotations  current  at  the  leading 
centres  of  distribution,  and  the  advertising  pages 
show  him  where  he  can  buy  so  as  to  get  the  maxi- 
mum of  value  and  service. 

Don't  forget  that  as  much  thought  and  care  is  put 
into  the  preparation  of  the  advertisements  as  of  the 
news  pages.  You  will  always  find  them  interest- 
ing and  profitable. 

J.  G.  L. 
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All  Concentrated  onY0DR5iore 


HERE  are  the  five 
largest  buyers  of 
varnish  products.  The 
business  of  any  one  of 
these  classes  means  a 
great  deal  to  you  —  but 
Pratt  &  Lambert  Ad- 
vertising does  not  stop 
there.      By    means    of 

great  national  publicity  and 
by  other  methods,  Pratt  6c 
Lambert-Inc.  bring  the  trade 
of  all  five  of  these  buyers  to  the 
stores  carrying  the  PScL  Line. 


Praii  &  Lambert  -  Ifte 
Drinds  ihis  Business 

v)  ,niLA 


THROUGH  national  advertising  in  great  magazines 
totaling  over  six  million,  the  home-owner  comes  to 
look  upon  Pratt  &  Lambert  Varnishes  as  the  nat- 
ural thing  to  buy  Personal  letters,  and  advertisements 
in  such  publications  as  Factory  Magazine,  emphasize  to 
business  men  the  facts  which  they  have  already  read  in 
the  magazines.  Our  Architectural  Service  Department 
continually  writes  letters  to  each  of  our  country' s  ten  thou- 
sand architects.      Architects  and    contractors    are   also 

reached  by  P&L  advertisements  in  the  architectural  publications.  Seven  times  a  year,  seventy  thousand  painters 
eagerly  absorb  the  helpful  information  in  our  painters'  magazine,  Varnish  Talks ;  and  the  final  effects  of  all  these 
untiring  influences  can  be  focussed  on  YOUR  STORE  if  you  will  make  it  a  Pratt  &  Lambert  store  and  let 
our  store  helps  and  selling  methods  direct  YOUR  SHARE  of  this  huge  business  TO  YOU. 

PRATT    &    LAMBERT-INC. 

Varnish     Makers     68      Years 

24  Courtwright  St.,  Bridgeburg,  Ontario 

Factories 

Bridgeburg,  Ontario 

New  York  Buffalo  Chicago 

London  Paris  Hamburg 


Get  Your  Share 

of  the  great  and  growing 
sales  from  which  P&L  Deal- 
ers everywhere  are  getting 
Big  Profits.  Write  for  the 
Pratt  &  Lambert  Dealer 
Proposition  —  and  do  it  to- 
day —  NOW! 


Dratt  &|ambert\/arnish  Proposition 

[Qualityl-  Sales  fPnofitsI  Repeats*** 


March  10,  1917. 


HARDWARE    AND    METAL 


63 


i 


i 


HIGHEST  QUALITY 

MADE  in  CANADA 


Toronto  Branch : 

153  DUCHESS  STREET,  TORONTO 


Our  Four  Leaders 

Canada  Brand  Pure  Paints 

(Quality  Guaranteed) 

Canada  Brand  Floor  Paints 

(Surpassed  by  none) 

Jas-per-Lac  Specialties 

The  Present-Future  Finish 

Jas-per-ite  Varnishes 

The  Present-Future  Varnish 
Manufactured  only  by 

Ottawa  Paint  Works 

Limited 
Ottawa,  Canada 


;l 
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OFFICIAL 

AWARD 
Rl  BBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT 


PRESIDEKTOf  THE  SUfERIOR  JURY 


0IRECTOROFEXHIBITS 

SECT  r  OFTHEIH 

AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped,  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

TRIMONT 
MFG.     CO . 

55-71  Amonry  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE   WRENCH 
WOOD   HANDLE 


TRIMO    PIPE    WRENCH 
STEEL,    HANDLE 


WITH   FLAT-LINK   OR  CABLE   CHAIN 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the 
best  and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the 
coming  season,  and  we  ask  you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so 
well  known  that  they  need  no  advertising;  our  other  tools  will  be  found  equally 
satisfactory. 


Established 
in    1803 


No.  5417 — Garden  Shears. 
Guaranteed  "Fast  Handles." 


sss^/mQa 


WARD  &  PAYNE,  SHEFFIELD 

CABLES:  WARD.  SHEFFIELD. 


No.  5757 — The  "Perfect"  Patent  Dutch  Hoe. 

SHERMAN  F.  AINSLIE,  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON.  LTD.  1150  Hamilton  St.,  Vancouver.  B.C 

ALEXANDER  GIBB.  3  St.  Nicholas  St..  Montreal. 


THE 

DOMINION 
BANK 


— 


Write  for 

list  o 

our    lines 

you  can 

handle 


YOU   CAN   TAKE  ORDERS   FOR  MEMORIAL 
AND  OTHER  TABLETS 

Iron  Stairways,  Fire  Escapes,  all  kinds  of  IWire  Work  and 
Ornamental  Bronze  and  Iron  Work,  also  Stpel  Lockers,  Shelv- 
ing.  Bins,  etc.,  and   make  big  profits. 

Write  for  our  proposition! 

The  Dennis  Wire  &   Iron  Works  Co.,  Limited 

LONDON.  CANADA 


QUICK  SELLING   DOG    COLLARS 


BE5T    OUALITY 

DOG    COLLAI 


^>'|l,.,.j^    _^i^v  r^'w"  ^   o  y    V      -    '..'.'"  i^jjl 


A  dog-owner  Is  a  dog- 
lover,  and  "nothing  is 
too  good  for  my  dog." 
Have  a  small  stock  of 
dog   collars  on   hand. 

They  will  find  their 
own  customers  if  you 
give  them  prominent 
display.  We  can  sup- 
ply you. 

SAMUEL  TREES 
&   CO.,  LIMITED 

Toronto  Whitby 

Winnipeg 


Mr.  Dealer:    Sell  This  Fence 

Establish  a  trade  that  will  stay  with  you  and  at  the  same  t 
will  show  a  substantial  growth.  Compare  this  strong,  rust] 
unyielding  fence  alongside  flimsy  netting,  and  every  poultry 

raiser    will    (lock    to    your   store.     Note   the   close    spaces   at 
bottom  that  turns  the  small  chicks  and  keeps  out  intruders. 

SEND   FOR    LITERATURE 

Get  our  catalogue  of  fencing  for  all  pur- 
poses. Hvery  loot  of  it  guaranteed.  Write 
today  for  agency  in  open  territory,  our  fence 
in  every  instance  backs  up  our  advertising 
The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 
Winnipeg   Man.     Hamilton,  Ont. 


lis 


A'- 


£-$3 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "HITID 

Avoid  Imitations    of   our  <eC?ED    TR/\/)p-  . 

CUTLERY  *  ~  i  -  ^^ 


By  seeing  that  this  exact 
mark   is  on  each    blade. 


** 


Waited  \&*-' 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  6&  Company 

MONTREAL 
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THE  BABBITT  METAL  THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 

Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a 
Fault,"  is  guaranteed  to  give 
EXCELLENT   SERVICE. 

We  also  manufacture  Lead  Pipe, 
Solder,  Sheet  Lead  and  Everything 
for  the  Plumber. 

THE  CANADA  METAL 
COMPANY,  LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 

Branch    Factories 

HAMILTON      MONTREAL     WINNIPEG     VANCOUVER 


In  Well  Kept  Homes 

A  careful  housewife  takes  pride  in  the  appear- 
ance of  the  bath  room.  The  easiest  fixture  to  keep 
snowy  white  is  the  toilet  bowl — provided  it  is 
cleaned  with 


Sani-Flush 


Instead  of  dipping  the 
water,  bending  over  and 
scouring  the  bowl,  the 
housewife  or  maid  simply 
shakes  a  little  Sani-Flush 
into  the  water  standing  in 
the  bowl.  Stains  disap- 
pear. All  parts  of  the 
bowl  are  reached,  even  the 
unseen  trap.  Then  the 
closet  is  flushed  and  all 
loosened  sediment  is  wash- 
ed into  the  soil  pipe. 


HAROLD  F.  RITCHIE  &  COMPANY,  LIMITED 
10-12-14  McCaul  Street  %  -     TORONTO,  ONT. 


"IDEAL"  FENCE 

is  sold  to  the  farmer 

"THROUGH  THE  DEALER  ONLY" 

If  you  have  not  ordered  your  FARM 
FENCE  for  spring,  you  will  be  interested 
in  our  new 

"  IDEAL  "    SPECIAL  SALES  PLAN 
which  allows  you  to  compete  with  "Mail- 
order Houses."    No  investment — no  hand- 
ling— no  collections — you  make  a  profit 
on  every  sale. 

Full  particulars  sent  on  request. 
The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Maclean'sMagazine 


Sir  Gilbert  Parker 
Robert  W.  Service 
Stephen  Leacock 
Alan  Sullivan 
Agnes  C.  Laut 
H.  F.  Gadsby 
Erman  J.  Ridgeway 
Madge  MacBeth 
L.  M.  Montgomery 
Norman  Lambert 
Hopkins  Moorhouse 
H.  M.  Tandy 
Robson  Black 
Adam  Barnhart  Brown 
Arthur  William  Brown 
Peter  McArthur 


© 


for  March 

E  thankful  that  Canada  has  a  magazine  of  BIG 
calibre.  A  magazine  fit  to  be  placed  alongside 
the  best  British  and  American  magazines — 
by  the  test  of  those  who  contribute  to  it 
regularly  and  of  ideals. 


Maclean's  Magazine 


carries  world-famous  names 
in  its  list  of  contributors — writ- 
ers who  have  an  open  sesame  to  any  magazine,  yet  writers  that  some 
magazines  cannot  get,  because  they  fail  to  measure  up  to  a  standard  set. 
Not  every  or  any  magazine  can  have  the  work  of  Sir  Gilbert  Parker, 
Miss  Laut,  Stephen  Leacock,  Arthur  Stringer,  Arthur  E.  McFarlane, 
L.  M.  Montgomery,  Nellie  McClung,  Robert  W.  Service,  Alan  Sullivan, 
and  others  whose  names  are  familiar  to  readers  of  MACLEAN'S 
MAGAZINE. 


Maclean's  Magazine  %*** 

fine  and 
high-priced  writers  because  they  are  Canadian-born  or 
bred  and  because  they  are  genuinely  interested  in  seeing 
the  land  of  their  birth  or  adoption  have  a  magazine 
worthy  of  the  land  of  their  love  and  of  their  work  and 
fame.  And  they  have  found  this  magazine  in 
MACLEAN'S.  MacLean's  gives  them  access  to  the  read- 
ership they  desire  to  reach — the  man  and  women  of  cul- 
ture and  position,  of  real  love  for  Canada  and  in  earnest 
to  see  its  nationality  enlarge  and  its  destiny  advanced. 

And  so  we  feel  that  we  have  a  right  to  ask  you  to  give 
MACLEAN'S  MAGAZINE  a  first  place  in  your  favor. 
It  is  truly  Canadian,  doing  a  needed  service  for  Canada, 
and  doing  this  worthily.  Doing  all  that  it  is  doing  at  a 
heavy  present  cost,  looking  to  the  future  for  its  larger 
reward. 

You  can  show  vour  appreciation  of  what  the  publishers  of 
MACLEAN'S  '  MAGAZINE  are  doing  by  making 
MACLEAN'S  an  elect  magazine  among  all  magazines 
enjoying  your  favor,  and  by  making  it  better  known  to 
others  who  have  your  spirit— your  sense  of  Canadian  na- 
tionality, your  purpose  to  advance  Canada  in  all  right 
and  high  ways. 


At  All  News  -  Agents 
-  Fifteen  Cents  - 


Contents  of 
MARCH   MACLEAN'S 

(CONDENSED) 


Serial   by    Sir   Gilbert 


Jordan    U    a    Hard    Road. 

Parker. 

The  Guile   of  Ulysses.     By   Peter  McArthur. 

Faee   Up.     By   Hopkins   Moorhouse. 

The  Rabbit  Revolution.  By  Adam  Barnhart 
Brown,  with  illustrations  by  his  brother, 
Arthur   William   Brown. 

The  Above  are  Stories 

Ten  Million  for  the  Asking:.  By  Stephen  Leacock 
— a  serious  contribution  on  a  phase  of  na- 
tional finance. 

National  Policies — How  they  are  formulated  and 
exploited  by  Parties  and  Cabinets.     By  H.  F. 

Gadsby. 

Prospects    for    Peace   and    Peace's    Problems.     By 

Agnes  C.  Laut.  A  stirring  and  thought- 
provoking  article  by  this  wonderful  woman 
writer   with   a   statesman's   mind. 

The  Above  are  Special  Articles 

Mrs.  Ilayter  Reed — the  woman  who  is  respon- 
sible for  the  decorative  schemes  of  the  big 
C.P.R.  hotels.     By  Madge  MacBeth. 

II.  C.  Brewster — Premier  of  British  Columbia. 
By  Norman  Lambert.  A  timely  sketch  of  a 
man  of  interest  to  all  Canadians. 
These  are  brief  biographies  of  interesting 
Canadians — a  feature  of  every  issue  of 
MACLEAN'S  MAGAZINE. 

The  Review  of  Reviews  Department  condenses 
for  busy  readers  the  cream  of  the  best 
things  appearing  in  the  current  magazines  of 
the  world.  So  MACLEAN'S  becomes  many 
magazines   in   one. 

The  Business  Outlook  and  Information  for  In- 
vestors    are     two     features     of     MACLEAN'S 

greatly  liked  and  esteemed  by  many  of  its 
readers. 

These  are  Department  Features  found  in 
every  issue 
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CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.      He      MCCOMB,      LIMITED         Build"ngapipee"PHchaandCoal0Tar 


SPECIFY 
DOMINION  BRAND 


MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 

Torrington,   Conn.,    U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFS'ER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OK 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.      That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  seU  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell  them.     Order  through  your  jobber  to-day. 


Auger     \      LET    US 

EL  A QUOTE 

Nuts,  Bolster\JYO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fUlNSON^KOMRrV 


ggQNTo       HAN  1 LTTON 


WlNJiL! 


WE  SHIP/  Co...- 

PROMPT-/  £2 

■  y^r  /  and  Burrs, 

L  ■  y  Cap  and  Set 

Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers,  Varnishes,  Waste. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Br'ght,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES-WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS- Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 
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BUILDERS'  SUPPLIES 

It    won't    seem     any     time     before    the   building, 
season   opens   up. 

ORDER  YOUR  BUILDERS  SUPPLIES 
NOW.  and  be  prepared  to  meet  all  demands. 
W«    ship   immediately   from   stock. 


"ROCK" 
WALL 
BOARD 

for  walls  ami  ' 
ceilings  is  sec- 
ond to  none  in 
quality,  and  the 
price  is  reason- 
able. Sold  ;n 
sheets  48"  wide 
by  6,  7,  8,  9, 
10  and  12  ft. 
long. 
■'   H  A   M   MER 


Walter  Belyea 


to    the   Late 


THOMAS  BLACK 

WINNIPEG 


Before  you 

build 
your  home 

You  will  save  many  dollars, 
avoid  many  mistakes,  and  add 
vastly  to  the  satisfactoriness  of 
final  results  if  you  make  your- 
self thoroughly  familiar  with 
the  book — 

Building  a  Home 

By  Desmond  and  Frohne 

These  two  men  are  editors  of  The 
Architectural  Record,  the  leading 
paper  in  its  field  on  this  continent. 
The  book  is  full  of  sound  sense,  and 
is  inspiring  and  educational.  Many 
fine  illustrations  assist  the  text. 

The  price,  post  paid,  is  $1.65 
($1.50  at  our  office).  This 
price  is  as  nothing  in  compari- 
son with  tli"  value  of.  the  book 
to  those  planning  to  build. 

The   MacLean    Publishing 
Co.,   Limited 

143'University  Avenue,  Toronto,  Ont. 


ON  DON   BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES    AGENTS 
Manitoba — Bissett  &  Webb,  Limited,    Winnipeg 
British    Columbia — McPherson    & 
Teetzel,  Vancouver 


I3eli«\ble<C< 

$0& 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  ana  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and  Tubes. 


*AO 


We    are    SOLE    PRODUCERS    of    tbis    natural,    stronger 
than  steel,  non-corrodible  alloy. 

Manufactured   forms   are    Rods,    Flats,   Castings,    Tubes, 
Sheets,  Strip   Stock  and   Wire. 
Send  Inquiries  Direct  to  Us. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE.   NEW  YORK 


NEL 

■TAL 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


MADE  BY 

A.    SHAW    &    SON,    London,    England 

Hale   Brothers,   Canadian   Agents,   3   St.   Nicholas   St.,   MONTREAL 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  Cases — all  kinds 
of  Store  Fittings,    V- 


'iPfiiPlrTl. 


cili  Prices  n«ht. 


Toronto,  Canada 
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WIRE 


IN  STEEL 
HOOP   KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling    Hay,  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.  T.  Digging,  Stair  Bldg.,  To- 
ronto, Ont 

H.  E.   O.  Bull,   Montreal,   Que. 

Harry  F.  Moulden,  Winnipeg, 
Man. 

Geo.  W.  Laidlaw,  Vancouver,  B.C. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

Reliance 

LIQUID 
GLUE 

Always    Ready 
Extra  Strong 


Sold  by  Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg 


Kindly 
Mention 

This  Paper 

When 

Writing 

Advertisers 


MYERS  TANK  PUMPS 

EASIEST  TO  OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valvea  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily   reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd.. 
Montreal,     Distribu. 
tors  of  Myers  Pumps 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  Black  Lead,  Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured  by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.   Minn. 

Eastern    Canadian    Distributes  : 

Louis  A.   Larson,  Ottawa. 

Western    Canadian    Distributors : 

Merrick-Anderson   Co.,    Winnipeg,   Man. 


Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  §  to  1|  inches. 

For  flat  bands  2  to  6  inches. 

(A  number  of  patterns) 

Also  Drive-Well  points. 

Fence  Building-  Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheel* 

Carborundum  Co..  Niagara  Falls,  N.Y. 
Cleveland  Stone  Co..  Cleveland,   uuio. 

Aluminum 
British    Aluminium   Co..    Toronto. 
Canada    Metal    Co.,    Toronto. 
Spielmann   Agencies,   Montreal. 

Aluminum    Solder 

British   Aluminium    Co.,    Toronto. 
Oanada  Metal  Co..  Ltd..  Toronto,  Ont. 
Spielmann   Agencies,    Montreal. 

Aluminum   Ware 
The    Thos.    Davidson    Mfg.    Co..    Ltd., 
Montreal. 

Spielmann   Agencies,    Montreal. 

Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British  Aluminium  Co.,    Toronto. 
Canada    Metal    Co.,    Toronto. 

Spielmann   Agencies,   Montreal. 

Ammunition 

Dupont  Powder  Co.,   Wilmington,  Del. 

Asbestos   Papers 

Walter  Belyea,    Winnipeg. 

Anti-Skid    Chains 
Fox  Chain  Co.,  Hamilton,  Ont. 
MeKinnon  Chain  Co.,   St.   Catharines, 
Ont 

Ash  Sifter* 

The  Burrowes  Mfg.   Co.,  Toronto. 

Collins    Mfg.   Co..   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels.   Toronto. 

Asphalt    shingles 
Bird    &    Son,    Hamilton. 

Auger  Bits 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

luto    Accessories 

Adamson    Mfg.   Co.,    Hamilton. 

lhe   Carborundum    Co.,    Niagara    FallB, 

N.Y. 
Caverhill,    Learmont  A   Co.,    Montreal. 

C.  Kloeffer,    Toronto. 

Kinzinger.      Bruce     &     Co.,      Niagara 

Falls,  Ont 
Will  B.   Lane,  Chicago,  111. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.   Starrett  Co.,   Athol,  Mass. 
Tiimont   Mfg    Co..   Roxbury,    Mass. 

Axles 

D.  Ackland   &  Son. 

B.  J.   Coghlin,   Montreal. 

Babbitt  Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tallman    Brass    A    Metal    Co..    Hamil- 
ton. 

Baits,   Spoon 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Bale-Ties 

J.    E.    Beauchamp   A   Co.,    Montreal. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The    Stanley   Works,    New    Britain. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Bur   Clamps 

National     Machinery     A     Supply     Co., 

I, tit.,   Hamilton. 
Bai    Iron 
D,    Ackland    A   Son. 
Canadian  Tube  A   Iron  Co.,   Montreal. 
Manitoba    Bridge   A    Iron    Wka.,    Ltd., 

Winnipeg,    Man. 
Steel    Co.    of   Canada,    Hamilton. 
London    Rolling    Mills   Co..    London. 

Barn   Door   Hangers 

AllitJh   Mfg.   Co..  Chatham. 
Oanada    Hteel    Goods   Co.,    1 1  am  ill  on 
R.    Dillon  A  Sons.   Oshawa. 
Rlehards-Wllooi     Oo..     Ltd..     London, 

Ont 
Bath    Boom    Fittings 
Klnxtnger.      Hn.ee     A     Co.,      Niagara 

Falls.   Out 
f/andrra.    Frary  *  Clark.   New  Britain. 
Steel    Trough   A   Machine   Co.,   Tweed, 

Ont 


Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric    Novelty    Co. 

Belting 

Canadian     Consolidated     Rubber     Co.,- 

Montreal. 
Gutta    Pereha    A    Rubber    Mfg.    Co., 

Toronto. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bits 

D.    Ackland    &    Son. 

Bits,  Auger 

Progressive       Mfg.       Co.,       Torrington. 

Conn. 
Russell.      Jennings      Mfg.      Cc,      St. 

Catharines. 

Blacksmiths'    Machinery 

D.    Ackland   &   Son. 

Boilers.   Hot   Water 

Pease  Foundry  Co..  Toronto. 

Bolts   and   Nuts 

D.    Ackland    &   Son. 

Canadian  Tube  &  Iron  Co..  Ltd., 
Montreal. 

London   Bolt  &  Hinge   Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 

Wm.  Newman  &  Sons.  Ltd..  Birming- 
ham,  Eng. 

Box     Strapping 

J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain. 
Conn. 

Box    Hinges   and   Locks 
J.   E.   Beauchamp  &  Co.,   Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Braces 

Goodell-Pratt    Co.,    Greenfield,    Mass. 
Miller's    Falls    Co.,    New    York. 
Stanley      Rule      &      Level      Co.,      New 
BVitain. 

Brackets,    Shelf 

Atlas    Mfg.    Co..    New    Haven.    Conn. 
Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,      New     Britain. 
Conn. 

Brakes,    Metal    Working 

Rrown.    Boggs   Co..    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

Jas.  Cartland  A  Son,  Ltd.,  Birming- 
ham.  Eng. 

The  Dennis  Wire  A  Iron  Works,  Lon- 
don. Ont. 

Kiev    Bros..    Ltd.,    London,    Eng. 

Jas,  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman    Brass  &  Metal    Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham.   Eng. 

Brass,    Sheets.    Tubes    and    Rods 

Tallman    Brass  A  Metal   Co.,  Hamilton. 
Williams    B^w.    &    Piggott,    Ltd.,    Bir- 
mingham.   Eng. 

Bread    Mixers 

Landers.   Frary  &  Olart.    New   Britain. 

Brooms 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  A   Sons,  Ltd..  Hamilton,    Ont. 
T.    S.    Simms   &    Co..    St.    John.    N.B. 
fitovens-Hepner   Co..    Port  Elgin. 
Walter  Woods  *   Co..   Hamilton,   Ont. 

Brushes 
Boeckh    Bros.    Co..    Toronto. 
Meakins  A  Sons.  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms  &   Co.,    St.    John.    N.B. 
Stevens-Hepner   Co.,    Port   Elgin. 
G.    F.    Stephens    A    Co.,    Winnipeg. 


Builders'   Tools   and    Supplies 

CaverhUl,    Learmont  &   Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  &  Co..  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Millers  Falls  Co.,   Millers   Falls,    Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level      Co.,      New 

New  Britain. 
The   L.    S.    Starrett   Co.,    Athol,    Mass. 

Builders'   Hardware 

Canada  Steel  Goods  Co..  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,    Learmont    &   Co.,    Montreal. 

R.   Dillon  &  Sons,  Oshawa. 

Goodell-Pratt    Co..    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers   Falls,    Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co..  Ltd.. 
London.    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott,  Ltd..  Bir- 
mingham,  Eng. 

Building  Paper 

Rird    &    Son,    Hamilton. 
Walter  Belyea,   Winnipeg. 

Builders'    Supplies 

Belyea.    Walter     Winnipeg,    Can. 

Burlap 

G.    F.    Steriens    A   Co.,    Winnipeg. 

Burrs 

Parmenter  &    Bulloch   Co..  Gananoqne. 
The     Stanley     Works,     New     Britain, 

Conn. 
The    Steel    Co.    of    Canada.    Hamilton. 

Butts 

Oanada   Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts  and   Hinges 

Oanada   Steel    Goods  Co.,    Hamilton. 
The     Stanley     Works.      New     Britain. 
Conn. 

Butts,    Spring 

Chicago    Spring   Butt   Co.,    Chicago. 

Calipers 

L.    S.    Starrett   Co..    Athol.    Mass. 

Car   Movers 

R.    Dillon   &   Sons.   Oshawa. 
Thns.    Pink,    Pembroke.    Ont. 

Carriage    Hardware 

Samuel  Trees  A  Co.,  Toronto. 
Wilkinson  &  Kompass,  Hamilton,  Ont. 
D.    Ackland   &    Son,    Winnipeg. 

Carriage    Springs 

D.    Ackland    &    Son. 

Cans 

Thos.    Davidson    Mfg.    Co..    Montreal. 

Carriers,    Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal  Co.,   Hamilton. 
A.   C.    Leslie  Co.,   (Montreal. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 

Carpet   Sweepers 

Bissell  Carpet  Sweeper  Co..  Grand 
Rapids.    Mich. 

Cartridges 

Dominion    Cartridge   Co..    Montreal. 
Remington  Aims  Union  Metallic  Cart- 
ridge Co..   Windsor,   Ont 

Casseroles 

Landers,  Frary  A  Clark,  New  Britain, 
Conn. 

Casters 

Faultless   Caster  Co.,    ETansrlll*,    Ind. 


Cattle  and   Trace  Chains 

MeKinnon  Chain  ?o.,  St  Catharines 
Ceilings,  Metal 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Winnipeg     Ceiling     &      Roofing     Co.. 

Winnipeg. 

Cement 

Belyea,    Walter,    Winnipeg.    Can. 
Cement,   China 

H.   Nagle  &  Co.,    Montreal. 

Chafing  Dishes 

Landers,  Frary  &  Clark,  New  Britain. 
Conn. 

Chain   Drills 

Goodell-Pratt  Co.,    Greenfield,   Mass. 
North   Bros.   Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
MeKinnon  Chain  Co.,  St    Catharines. 

Chain,    Trace,   Logging,   Halter, 
Dog    Leads,    Agricultural 

MeKinnon  Chain  Co..  St  Catharines. 
Chains 

B.   J.    Coghlin,   Montreal 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,    Conn. 

MeKinnon  Chain  Co.,  St.    Catharines. 

Chains,    Tire 

MeKinnon  Chain  Co.,  St.  Catharines 
Ont. 

Chair  Seats,  Fibre 

J.   E.   Beauchamp  &  Co.,  Montreal. 

Chisels 

Buck    Bros.,    Miibury,    Mass. 

Goodell-Pratt  Co.,   Greenfield,   Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clippers,  All  Kinds 

American   Shearer  Mfg.    Co.,    Nashua. 

Clothes   Pins 

Wm.    Cane    A    Sons   Co.,    Newmarket. 
Meakins   &    Sons,    Hamilton. 
Walter  Woods  &  Co..   Hamilton. 

;    Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co..    Ltd.,    Stratford, 
Ont 

Clothes    Line 

R.    Bird  &  Co.,  Crewkeme,   Eng. 

Hamilton  Cotton  Co.,  Hamilton.  Ont 
Clothes   Reels 

Cummer-Dowswell,    Ltd..     Hamilton. 
Clothes    Wringers 

Cummer-Dowswell    Co.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Walter    Woods    A    Co.,    Hamilton. 

Coal    Chutes 

The  Dennis  Wire  A  Iron  Works. 
London,    Ont 

Coffee    Percolators 

Landers,  Frary  *-  Clark,  New  Britain. 
Colors,    Drj 

Canada    Paint   Co..   Montreal. 
McArthur   Irwin,    Ltd.,    Montreal. 
The   Otrawa   Paint   Works,   Toronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montreal. 
G.  F.  Stephens  fc  Co.,  Winnipeg. 

Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
Conductor  Pipe 

The  Thos.  Davidson  Mfg.  Co.,  Ltd.. 
Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Wheeicr    A    Bain,    Toronto. 

Winnipeg    Ceiling    A      Roofing      Co., 
Winnipeg. 
Coping  Saws 

Bridgeport  Hdwe.  Mfg.   Corp..   Bridge- 
port,   Conn. 
Cord,  Wire  Picture 

The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 

Consumers  Cordage   Co..    Montreal. 

Hamilton    Cotton    Co.,    Hamf]too. 

Plymouth  Corage  Co.,  North  Ply- 
mouth,  Mass. 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT  MONTREAL 


St.  Lambert,  P.  Q. 


It  happened  just  the  other 
day— 

A  few  days  ago  a  customer  went  into  a 
hardware  store,  and  noticing  a  man 
going  out  smiling,  asked  the  manager 
why  that  man  seemed  so  well  pleased. 
Oh!  the  manager  replied,  I  just  sold  him 
one  of  Still's  Handles,  and  anyone  who 
knows  the  quality  of  Still's  Handles  is 
always  well  pleased.  The  customer 
then  said,  "that  is  just  what  I  want," 
so  he  bought 

Still's  Handles 

and  went  away  smiling,  too. 

Satisfaction  is  the  road  to  big  business. 

Specify  Still's  Handles  when  placing 
your  order  with  your  jobber.  If  he 
cannot  supply  you,  write  us. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS.  ONT. 


The  White 
Mop  Wringers 

Because  of  their  wonderfully  quick  turnover  the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.  Their  ease  of  opera- 
tion   and    general    desirability 


make. 


strong,     appeal 
consumer. 

They  are  virtually  self- 
gellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


White  Mop  Wringer  Company 


Fultonville,  N.Y. 


- 

Did  You  Ever  Buy  Fireplace           jm^ 
\               Goods  From  US?                    *   f 

m  ~~¥~- 

i 

... 

i 
This  is  not  merely  a  side-issue  with  us.                       t 

It  is  our  Business  and  we  are  Specialists 

13 

; 
| 

^SH~*^^"          ssps''  ■ 

therein.      We   give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

■                      9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 

ML 

■ 
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CLASSIFIED   LIST  OF   ADVERTISEMENTS 


Cornice*,  Metal 

McFarlane,   Douglas  &  Co.,   Ottawa. 

Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 

Metal  Shingle  &  Siding  Co.,   Preston, 
Ont 

Pedlar  People.  Ltd..  Oshawa,  Ont 

Roofers    Supply  Co.,    Ltd..    Toronto. 

Wheeler  &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated    Fasteners 

J.   E.   Beauchamp  &  Co.,  Montreal. 

The   Stanley  Works,    New   Britain. 

The    Steel    Co.    of    Canada,     Limited, 
Hamilton. 
Corrugated    Iron 

Metallic    Roofing    Co.,    Ltd..    Toronto. 
Winnipeg.  _ 

Pedlar  People,  Ltd.,  Oshawa  O.nt 

Roofers  Supply  Co.,   Ltd.,   Toronto. 

Winnipeg     Steel     Granary     &     Culvert 
Co.,  Winnipeg. 

Wheeler  &    Bain,    Toronto. 

Corrugated  Aluminum 

The     British     Aluminum     Co.,      Ltd., 
London,    Eng. 
Cow   Stalls  and    Stanchions 
Bull  and  Calf  Tens. 

Beatty  Bros.,   Ltd.,  Fergus.   Ont..   and 
Winnipeg,    Man. 

Cow  Ties 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co..  St.   Catharines. 
Cranes,    Hand   Power 
Manitoba   Bridge  &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead  Travelling; 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

Crate  Openers 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,  Conn, 
Crowbars 

B.    J.   Coghlin,   Montreal. 
Cultivator  Hoes 

C.    S.    Norcross  &  Sons,    Bushnell.    HI. 

Culverts  .  ^  , 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 

Curling    Stones 

Belyea,    Walter,    Winnipeg.    Can. 

Cuspidors  m.  , 

Thos.   Davidson  Mfg.    Co..   Montreal. 
Cutlery,   Razors,    Scissors.   Etc. 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield. 

Canadian  Wm.    A.   Rogers,    Ltd.,   Tor- 

Caverriill,   Learmont  &  Oo.,   Montreal. 
Crookes,   Jonathan.  &  Son. 
Howland.  H.  S„  Sons  &  Co.,  Toronto. 
Hutton,  Jas..   &  Co.,   Montreal. 
Landers,  Frary  &  Clark,  New  Britain, 

MartAe"  Arms  &  Mfg.    Co.,   Gladstone, 

Mich 
MoGlashan,  Clarke  Co.,  Ltd.,   Niagara 

Oneida    Community,       Ltd.,       Oneida, 
Geo'.T'Wostenholm    &    Son.     Sheffield, 
Eng. 
Cutting  Pliers  . 

Bridgeport  Hdwe.  Mfg.   Corp..   Bndge- 
port.  Conn. 
fj  vrlos 
Johnson's,    Iver,    Arms  &   Cycle   Wks., 
Fitehburg,    Man. 

Derricks 

Manitoba   Bridge  &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Display  Racks,  Wire  Cloth 

R.   Al.    Bowser    &  Son,    Renfrew,    I'a. 
Dog    Collars 

8am»e!  Trees  &  Co.,   Ltd.,  Toronto. 
Dies 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 
Door  Bolts  , 

The  Stanley  Works.    New   Britain. 

Door  Checks 

Wm.    Newman    &    Sons,    Birmingham. 

Door  Hangers 

Allith   Mfg.  Co.,  Hamilton. 
Canada"  Steel  Goods  Co.,   Hamilton. 
Myers,    F.    E.,    &   Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don. Ovt. 
The   Stanley   Works,  .New    Britain. 

Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 

Wm.  Newman  &  Sons,  Ltd.,   Birming- 
ham,  Eng. 
Drills 

Pratt    A    Whitney    Co..    Dundas,    Ont. 
Draw   Pulls 

The  Stanley  Worta,  New   Britain. 
Drills,  Brick  and    Stone 

Whitman     &     Barnes     Mfg.     Co..     St. 
Ostharlnes. 
I>ry  Batteries 

Canada   Dry  Cells,   Ltd..   Winnipeg. 

'  -midlan    Carbon    Co..    Ltd.,    Toronto 

Spielmann    Agencies,    Montreal. 


Interstate    Electric    Novelty    Co.,    Tor-     1 

onto. 
Northern  Electric  Co..  Ltd.,  Montreal. 

Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa,   Ont. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Wheeler  &   Bain   Co.,   Hamilton. 
Winnipeg     Ceiling     &     Roofing     Co., 

Wininpeg 
Elbows 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofers  Supply  Co.,   Ltd.,   Toronto. 
Wheeler  &  Bain,  Toronto. 
Winnipeg     Ceiling      &      Roofing    Co., 

Winnipeg. 

Electric   Heating    Specialties 

Landers,   Frary  &  Clark,  New   Britain. 

National     Electric    Heating    Co.,     To- 
ronto. 

Renfrew    Electric  Co..    Ltd.,    Renfrew. 

Spielm:inn   Agencies,   Montreal. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Renfrew    Electric    Co.,    Ltd.,    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers,   Frary  &  Clark,  New  Britain. 

Northern   Electric  Co.,   Ltd.,   Montreal. 

Renfrew    Electric   Co.,    Ltd.,    Renfrew. 
Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 

Interstate    Electric    Co..    Toronto. 

Spielmann   Agencies,   Montreal. 
Electrical    Supplies 

Duncan    Electrical  Co.,    Montreal. 

Factory    Products.    Toronto. 
Electric  Tools 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Emery 

John  Oake>  &  Sons,  Ltd.,  London, 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens   &  Co..    Winnipeg. 
Emery  or  Corundum  Wheels 
The  Carborundum   Co.,   Niagara   Falls, 

N.T. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

Berry    Bros.,    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Martin-Senour  Co.,    Montreal. 
The   Ottawa   Paint  Works,   Toronto. 
Pratt  &  Lambert,   Bridgeburg,    Ont. 
A.    Ramsay  &    Son,   Co.,    Montreal. 
SfierwinJWilliams  Co.,    Montreal. 
G.  F.  Stephens  &  Co..  Winnipeg. 
Spielmann    Agencies,   Montreal. 
Enameled   Ware 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
End   Cutting  Nippers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Engineering    Supplies 
T.    McAvity  &  Sons,   St.    John,   N.B. 
Jas.    Morrison   Brass  Co.,  Toronto. 
Escutcheon  Pins 
The   Panmenter  &  Bulloch   Co..   Oana- 

noqne,  Ont. 
The  Steel   Co.   of  Canada.   Ltd.,  Ham- 
ilton. 
Eveners,  3,  4  and  B  Horse 
Wm.   Newman  &  Sons,  Ltd.,  Birming- 
ham. Eng. 
Fans,    Electric 
A.   0.   Gilbert  Co.,  New  Haven,  Conn. 

Fanlight   Gear 

Wm.   Newman  &  Sons,   Ltd.,  Birming- 
ham,   Eng. 
Fasteners,  Corrugated 

J.   E.   Beauchamp  &  Co.,  Montreal. 

Stanley  Works,  New  Britain,  Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

Stanley  Works,  New  Britain,  Conn. 
Fencing,  Farm,  Poultry,  Woven 
Wire 

Ranwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. „ 

The  Dennis  Wire  &  Iron  Works, 
Tendon,  Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacOregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Feed   Cooker* 

Steel    Trough   &    Machine   Co.,    Tweed, 
Ont 
Filters 
Darling   Bros,,    Ltd.,    Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 

Figured  Rolled   Glass 

A.    Ramsay   &  Son  Co.,  Montreal. 
Files  and  Rasps 

Bamett  Co.,    G.    &    H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  &  Sons,  Toronto. 

Nicholson    File    Co.,    Port    Hope. 

Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 
Firearms 

Harrington    &    Richardson    Arms    Co., 
Worcester,    Mass. 

Johnson's,    Iver,    Arms   &  Cycle   Wks., 
Fitehburg,    Mass. 

Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 

Remington    Arms    TJ.M.C.    Co.,    Wind- 
sor. 

Fire  Brick 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
Walter  Belyea,   Winnipeg. 
Fire  Clay 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
Walter  Belyea,   Winnipeg. 

Fire   Door   Fixtures 

The    Dennis      Wire     &      Iron     Works, 

London,    Ont 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works,    New   Britain. 
Richard  Wilcox  Can.   Co.,  London. 

Fire  Escapes 

The    Dennis      Wire      &      Iron    Works, 

London,    Ont 
Canada    Wire      &      Iron     Goods    Co., 

Hamilton 
Manitoba  Bridge  &  Iron  Works,   Ltd.. 

Winnipeg,    Man. 

Fire   Place  Furnishings 

The    Barton-Netting   Co.,    Ltd..    Wind- 
i  sor,    Ont. 

Canada  Wire  &  Iron  Goods  Co..  Ham- 
ilton. 

The    Dennis      Wire      &    Iron     Works, 
London.    Ont. 
Fishing  Tackle 

Andrew  B.    Hendryx  Co. 

Marble   Arms  &  Mfg.    Co..    Gladstone. 
Mich. 
Flashlights,  Electric 

Interstate    Electric   Novelty    Co.,    Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Spielmann   Agencies,   Montreal. 

Flatware,    Silver    Plated 

Wm.    Rogers  Mfg.    Co.,   Niagara   Falls. 
Ont. 

Flint   Paper 

John    Oakey    &    Sons.    Ltd.,    London. 
Eng. 

Food    Choppers 

Landers,   Frary  &  Clark,  New  Britain. 
Force   Cnps 
Canadian    Consolidated     Rubber     Co., 

Montreal. 
Gufcta    Percha    &    Rubber.    Ltd.,    Tor- 
onto. 
Forglngs 
Manitoba    Bridge   &    Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
Nova    Scotia    Steel    &   Coal    Co.,    New 

Glasgow.    N.S. 
The   Steel  Co.    of  Canada,   Ltd.,   Ham- 
ilton 
Ford    Specialties 

Adamson  Mfg.  Co.,  Hamilton. 
Forges 

D.    Ackland    &    Son. 
Friction   Hoists 

Manitoba    Bridge    *    Iron    Wks.,    ltd.. 
Winnipeg,    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 

Pease   Foundry  Co.,   Toronto. 
Gaffs,    Fishing 

Marble   Arms  A:    Mfg.    Co..    Gladstone. 
Mich. 
Galvanizing 
Panada    Metal    Co.,  Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized  Iron 
Dominion     Sheet     Metal     Co.,       Ham- 
ilton. 
John    Lysaght.    Ltd.,    Bristol.    Newport 

and    Montreal. 
The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers   Supply   Co..   Ltd.,   Toronto. 
Wheeler  &    Bain.   Toronto. 
Winnipeg     Ceiling     *      Roofing     Co., 
Winnineg. 
Galvanized   Steel  Tanks 
Beatty     Bros..      Ltd.,      Fergus.      Ont. 

Winnipeg,   Man. 
Winnipeg     Celling      &      Roofing     Co.. 
Winnipeg. 


Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.  S.   Howland,  Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd.. 
London,   Ont 

Garages,    Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto 
and    Winnipeg. 

Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  &   Co.,    Montreal. 

Lewis   Bros.,    Ltd.,   Montreal. 

Frank   Mossberg   Co.,    Attleboro,    Mass. 

Uichards-Wilcox  Canadian  Co.,  Lon- 
don.   Ont 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.   Co.,   Roxbury,    Mass. 

The  Stanley  Works,  New  Britain. 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.     Co.,    Montreal. 
Gas  Fixtures 
The   Barton-Netting  Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline   Tanks,   Underground 
Darling   Bros.,    Ltd.,    Montreal. 
Steel    Trough   &   Machine  Co.,    Tweed 
Ont. 

Gasolene   Pumps 

Steel  Trough  &  Machine  Co.,  Tweed 
Ont. 

Gates,  Farm  and   Stock 

Frost   Steel   &    Wire  Co.,    Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,     Walk- 
erville,  Ont. 
Gauges 
Piatt  &  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co..   Athol,  Mass. 
Glass 
A.    Ramsay  &  Son  Co.,   Montreal 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass   Cutters 

Goodell-Pratt  Co.,    Greenfield,    Mass 
Miller   Falls  Co.,   Millers   Falls,    Mas.. 
A.    Ramsay  &   Son  Co.,   Montreal. 
I    Glass  Cutting  Boards 

The    Lufkin    Rule   Co.,    Windsor,    Ont 
Glass,  Ornamental 
A.   Ramsay  &   Son  Co.,   Montreal. 
G.    F.  Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co 
Ont 

|    Glass,    Sheet   and    Figured 

A.    Ramsay  &  Son   Co.,    Montreal. 
Toronto    Plate    Glass    Importing    Co. 
Ont 

Glass  Paper 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.  Ramsay  &  Son  Co.,  Montreal 
Glass,  Wired 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co.. 

Ont. 

i   Glazier's   Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.  Shaw  &  Son,  London,  Eng. 

Gloves,  Canvas 

American    Pad    &    Textile    Co.,    Chat- 
ham,  Ont. 

Glue 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,  Milbury,   Mass. 
Granaries,   Portable,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 
Winnipeg. 

Pedlar  People,   Oshawa,  Ont 
Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee, Wis. 

Cleveland   Stone  Co.,    Cleveland. 

Millers   Falls  Co.,   Millers  Falls.   Maaa. 

Richards-Wilcox  Mfg.   Co.,   London. 

Grinders.  Grain 

Beatty      Bros.,      Ltd.,      Fergus,    Ont; 

Winnipeg.  Man. 
Oushman  Motor  Wks..  Ltd.,  Winnipeg. 
Grinders.    Tool    and    Sickle 
American    Grinder    Mfg.    Co..    Milwau- 
kee.   Wis. 
Cleveland  Stone  Co.,  Cleveland,   Ohio. 
Grinders,   Power 
American    Grinder  Mfg.    Cc.    Milwau- 
kee. Wis. 
Cleveland   Stone  Co.,   Cleveland,   Ohio. 
Grinding    Compound 
The  Carborundum  Co 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


"I'liill'! 


MEDALS 

Drop   a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock    carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bids..  Montreal 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  lUmitfb 


NOTICE  TO  MERCHANTS:— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you. 

COMMERCIAL    UNDERWRITERS 
36   James   St.    South.    Hamilton.    Ontario. 


E  PULL  AN  TORONTO 


LARGEST  CANADIAN  DEALER 


"EUREKA" 


Garden  Tools 
and  Implements 

The  Eureka  Line  includes  Garden  Drills,  Culti- 
vators, Sprayers,  Planters  and  Seeders,  Sanitary 
Chums,  Root  Cutters,  Combination  Wagon  Box 
and    Rack    Spring   Seats. 

These    goods     are    standard     goods    of    a    high 
quality    and    are    guaranteed    as    represented. 
Ask   for  Catalogue. 

The  Eureka  Planter  Co.  Ltd..  Woodstock,  Ont. 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.        Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Lt. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper 
Buns,  Bifurcated  and  Tubular  Rivets,  Wire 
Nails,  Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Over- 
shoe   Buckles,    Felloe    Plates. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


C.  S.TURNEjR  CO. 

147  Bannatyne  Ave.  East,  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 


SPRAYERS 

We  are  makers  of  several  kinds  of 
Sprayers— Crown  Glass  Sprayers,  Tin 
Sprayers,  Compressed  Air  Sprayers, 
etc.  Write  for  complete  catalog 
and   prices. 

THE    COLLINS    MFG.    CO. 

415  Symington  Ave.,  Toronto 


BATH  ROOM  FITTINGS 


,  KINZINGER,  BRUCE 
KA     &  CO.,  LIMITED 

NIAGARA  FALLS.  CANADA 
WHAT  WE  MAKE  WE  GUARANTEE 


T 


AUTO  ACCESSORIES 


DON'T    STOP   ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  "gone  under." 


ENAMELLED  STEEL  BATH 

Body  made  of  high-grade  galvanized  sled 
finished  nn  the  inside  with  three  eciati  o 
l'm-e  White   Enamel. 

A     VERY     ATTRACTIVE.      DURABLE 
BATH   AT   A    SMAUL   PRICE.     Write 
for   full    details. 

The  Steel  Trough  &  Machine        A 
Co..  Limited,  Tweed.  Out.       ,i\\\ 


BOUS.RIVETSLWIRE  :&  WIRE  NAILS 


Quality  Rltm 
Pricmm  Rlto 


Northern  Bolt,  Screw  &  Wire 
Co  ,  Ltd  ,    Owen  Sound,  Ont. 


%Z  LAMPBLACKS 

s^-T- -^  yf  Germ/trotm  ofy(/d//ty 
pfi "ifi     -V  ffof yets ti/g ' buswess 

..4**^  WILCKESrMARTIN.WILCKESCO 

^•r*j<«:Jr  |35    WILLIAM    ST    NEW  YORK 


This    space   would    cost 
you  only  $1.00  per  issue 
.for  one   year. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Gons 

Caverhill,    Learmont  ft  Co.,    Montreal, 
Harrington    ft    Richardson    Ani    Co., 

Worcester,    Mas*. 
Johnson's,    Iver,    Amu   ft  Cycle   Wks., 

Fitchburg,    Mia, 
Marble  Anu  &  Mfg.    Co.,   Gladstone. 

Ml*. 
Remington    Arms-Union    U.    C     Co., 

Windsor,  Ont 
Ron  Rifle  Co..  Quebec 

Hack   Saw   Blade* 

B.    C.    Atkins  ft  Co.,   Hamilton.    Ont. 
Henry  Disston  ft  Sons,  Toronto. 
L.   8.    SUrrett  Co.,    A&ol,    Mass. 
Victor  Saw  Works,  Hamilton,   Out 

Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,  Brldgs- 

port,  Conn. 

Henry   Disston   ft   Sons,   Toronto. 

Ooodell-Pratt  Co.,    Oreenfleld,   Haas. 

Millers  Falls  Co.,  Millers  Falls.  Mass 

National     Machinery     ft    Supply    Co., 
Ltd.,    Hamilton. 

Victor  Saw    Works,   Hamilton,   Ont. 
Hack   Saw   Machines 

Victor  Saw   Works.  Hamilton.   Ont 
Halters 

Samuel  Trees  ft  Oo..   Ltd..    Ton. 
Hammers 

Stanley   Rule  ft   Level   Co.,    New    Bri- 
tain, Conn. 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 

Handles 

8tfll,   J.    H.,  Mfg.    Co..  St.   Thomas. 

Walter  Belyea.    Winnipeg. 

Hand  Lanterns 

Interstate    Electric    Novelty    Co.,     To- 
ronto. 

Hand   Screws 

National    Machinery     ft    Supply     Co., 
Ltd.,   Hamilton. 

Hangers,  Storm,  Sash  and  Screen 

The   Stanley   Works,   New   Britain. 
Hardware,  Metal  Window 

The   Stanley    Works,    New    Britain. 
Harness 

Samuel  Tree*  ft  Co.,   Ltd.,   Toronto. 
Halter* 

G.  L   Griffith  ft  Son.  Stratford.  Ont. 
Harvest   Tools 

H  S,  Howland,  Sons  ft  Co.,  Toronto. 
Hay   Unloading-  Tools 

F    E.    Myers  ft  Bros..  Ashland,   Ohio. 

Hay  Wire 

Frost    Wfre    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 

Heating-  Drams 

Collins   Mfg.    Co.,  Toronto. 

Hinges 

Canada   8teel    Goods  Co.,    Hamilton. 

rxindon  Bolt  ft  Hinge  Works,  London. 
Ont. 

The    Stanley    Works.    New    Britain. 
Hinges,  Spring 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey   Sticks 

still.  J.  H..  Mfg.  Co.,  St.   Thomas. 
Hollow    Handle  Tool    Sets 

Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 

Hooks 

The    Stanley    Works.    New    Britain. 
The  Steel  Co.  of  Canada.  Ltd.,   Ham- 
ilton. 

Hoops,    Steel    and    Wire 

The  Laidlaw   Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.  of  Canada.  Ltd..   Ham 
^sn. 

nooks.  Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  ft   Bain,    Toronto. 
Ifooks,   Moulding 

The     Andrew    B.     Hend.yi     Co..     New 
Haven,    Conn. 
Hooks,    Hat    and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton.   Ont. 
Horseshoes  and   Nails 
I).    Acklnnd    ft    Son. 
The  Steel  Co.  sf  Canada.   Ltd.,    Ham- 
ilton. 

Hone,  Garden   and   Lawn 

Camdian     Consolidated     Rubber     Co. 

Miutreal. 
Gutta    Percha    ft     Rubber    Mfg.     Co., 

Toronto. 

Horse    Blankets 

Samuel  Trees  ft  Co..   Ltd.,   Toronto. 
Horse    Collars 

Samuel   Trees  ft  Co..    Ltd..   Toronto. 


Horse   Covers 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Hot  Plates 

Collins   Mfg.   Co.,   Toronto. 
Ice  Cream  Freezers 

Wm.   Cane  ft  Sons,   Newmarket,   Ont. 
The    Thos.     Davidson   Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Catting   Tools 

North  Bros.  Mfg.  Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,  Toronto. 
Iron  and   Steel  Bars 
B.  J.  Coghlin,  Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.  of  Canada.   Ltd.,   Ham- 
ilton. 

Iron  Pipe 
D.    Ackland    ft   Son. 
Canadian  Tube  ft  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Iron   Pumps 
Darling    Bros.,    Ltd.,    Montreal. 
R.  MoDougall  Co.,  Gait 

F.  E.    Myers  ft   Bros.,   Ashland,   Ohio. 
Ironing  Boards 

Sehultz   Bros.,    Ltd.,    Brantford,   Ont. 
Stratford  Mfg.    Co.,    Ltd.,   Stratford. 
Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lou- 
don,  Ont. 

Japans 

Berry  Bros.,    Walkerville,   Ont 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  ft  Son  Co.,    Montreal. 
Joist  Hangers 
Richards-Wilcox    Canadian    Co..    Ltd., 
London.   Ont. 

Kitchen  Cabinets 

Stratford    Mfg.    Co.,     Ltd.,    Stratford, 
Knife  Polish 
Jno.     Oakey    ft    Sons,     Ltd.,     London, 
Eng. 

Knives,  Hunting  and  Fishing 
Geo.    Butler    ft    Co.,    Ltd.,    Sheffield. 

Eng. 
Landers,   Frary  ft  Clark.  New   Brita. 

Conn. 

Ladders,   Step 

J.   E.   Beauchamp  ft  Co.,  Montreal, 

G.  F.  Stephens  ft  Co..   Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Ladders,  Shelf 

F.  E.    Myers  ft    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don, Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin  Co..   New   York. 

G.  F.    Stephens  ft  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co..     New 

York. 

Lanterns,  Gasoline 

National    Stamping    ft    Electric    Wks.. 
Chicago,   111. 

Lap    Rugs 

Samuel   Trees   &   Co..    Ltd.,   Toronto. 

Ln  tenets 

The     Stanley     Works,      New      Britain 

Lawn    Fencing-    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,   Ham- 
ilton. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     ft     Iron     Works. 
London.   Ont. 

Frost  Steel  ft  Wire  Co.,   Ltd.,   TTam- 
ilton. 

McGregor-Banwell     Fence    Co.,     Walk- 
erville.  Ont. 

Lawn   Mowers 

Whitman     ft     Barnes     Mfg.     C>..     St. 
Catharines. 

Lawn    Settees 

,T.    E.    Beauchamp    ft    Co.,    Montreal. 

The     Dennis     Wire     ft      Iron      Works. 
London     Ont. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Stratford    Mfg.     Co.,    Stratford. 
Lawn    Swings 

J.   E.   Beauchamp  ft  Co..  Montreal, 

F.   E.    Myers  &  Bro.,    Ashland.   Ohio. 

Stratford    Mfg.    Co.,    Stratford.    Ont. 
Linseed    Oils 

Domipion      Linseed      Oil      Co.,      Ltd., 
Montreal. 

A.    Ramsay   &    Son   Co.,   Montreal. 
Liquid   Glue 

Tin-   Reliance  Ink  Co.,   Limited,   Win- 
nipeg,   Man. 


Lead    Pipe 

Canada   Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston  &  Sons,   Toronto. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 

Lockers 

Canada     Wire     ft     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     ft     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink,   Thos.,    ft   Co.,    Pembroke,    Ont. 
Machinery   Metal   Workers 
Brown.  Boggs  Co.,  Hamilton. 
Mantles  and  Grates 
The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 

Mats,    Rubber 

Canadian     Consolidated     Rubber     Co.. 
Limited,  Montreal.    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &     Supply     Co., 

Hamilton. 
Stanley     Rule     ft     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..   Athol.   Mass. 

Metals 

The     British     Aluminium     Co.,     Ltd., 
London,   Eng. 

Canada   Metal   Co.,   Toronto. 

Caverhill,    Learmont  ft  Co.,    Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    ft,   ft  Co.,   Montreal. 

Nova    Scctia    Steel    ft    Coal    Co        i 
Glasgow.    N.S. 

The    Stanley    Works,    New    Britain. 

Spielmann    Agencies,    Montreal. 

Tallman    Brass    &    'Metal    Co.,    Ham- 
ilton. 

Williams    Bros.    &    Piggott,    Ltd..    Bir- 
mingham,   Eng. 

Metal  Boxes,   for   Specialties 

Eley   Bras.,   Ltd.,   London,   Eng. 

Metal    Lockers 

Canada   Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 

Metal    Shingles,    Siding,   Etc. 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar   People.    Oshawa.   Ont. 
Winnipeg      Ceiling      &      Roofing     Co.. 

Winnipeg. 

Metal  Polish,  Emery  Cloth,  etc. 

Oakev,   .Tohn  &  Sons.   London.    Eng. 
Metal    Windows    and    Doors 

Metallic     Roofing     Co..     Toronto     and 

Winnipeg 
Winnipeg     Steel     Granary     &     Culvert 

Co.,    Winnipeg. 

Micrometers 

Goodell-Pratt    Co.,    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol.    Mass. 

Mitre   Boxes 

Millers  Falls  Co..    Millers   Falls.   Mass. 
Stanley      Rule     &      Level      Co.,      New 
Britain,   Conn. 

Monel   Metal 

The     International     Nickel     Co.,     New 
York,  N.Y. 

Mop  Wringers 

White  Mop   Wringer   Co.,    Fitltonvillr. 
N.Y. 

Nail   Pullers 

Bridgeport  Hdwe.    Mfg.    Corp..    Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,    Eng. 
Dominion    Iron    ft    Steel    Co.,    Sydney. 

N.S. 
H.   S.   Howland,   Sons  &  Co.,  Toronto. 
Laidlaw   Bale-Tie  Co.,  Hamilton,   Ont. 
Northern     Bolt     ft     Screw    Co.,     Owen 

Sound,   Ont. 
The    Steel    Co.     of    Canada,     Limited. 

Hamilton. 
I'armenter  &   Bulloch  Co..  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 

York,    N.Y. 
Oils 
Hmndram  •Henderson.      Ltd.,      Halifax. 

N.   8. 
Martin  Men  our  Co.,  Ltd.,  Montreal. 
A.    Ramsay  &  Son..   Montreal. 


Oilers 

Thos  Davidson  Mfg.   Co..    Montreal. 
Oil  Cake 

Dominion     Linseed     Oil     Co.,     Ltd.. 

Montreal. 

Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Oil  Tanks  and  Pumps 
Darling  Bros.,   Ltd.,   Montreal. 

Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost  Steel  ft  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co.,  Walk- 
erville, Ont 

Ornamental  Iron  and   Wire 

Canada  Wire  ft  Iron  Goods  Mfg.  Oo. 

Hamilton. 

Packing 

Canadian  Consolidated  Rubber  C*. 
Montreal. 

Pails 

Wm.   Cane  ft  Sons  Co..  Newmarket. 
Paints,  Oils,  Varnishes 
Berry  Bros.,   Ltd.,   Walkerville,   Ont 
Brandram-Henderaon,   Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  ft  Color  Co.,  Toronto 
R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,    Benjamin  ft  Co.,  Toronto. 
Ottawa    Paint   Works,    Ottawa,    Ont 
Pratt  ft  Lambert,  Inc.,  Bridgeburg. 
A.    Ramsay  ft   Son  Co.,   Montreal. 
Sherwin-Williams  Co.,   Montreal. 
G.   F.   Stephens  ft  Co..   Winnipeg. 
Spielmann   Agencies,   Montreal. 

Paint  and   Varnish    Remover 
Dougall    Varnish   Co..    Ltd..    Montreal. 
A.   Ramsay  ft   Son   Co.,   Montreal. 

waper  Balers 

■general  Sales   Co.,    Toronto. 

Pa,  '-8  Green 

dan  da  Paint  Co.,   Montreal. 
Pastry  and  Bread  Boards 

r,vra*ford    Mfg.    Co..    Ltd.,    Stratford. 

Perforated    Sheet  Metals 
Canada  Wire  ft  Iron  Goods  Mfg.  Co. 
Hamilton,    Ont. 

Pig  Iron 

The     Steel      Co.     of     Canada,      Ltd.. 

Hamilton. 
A.  C.  Leslie  ft  Co..  Montreal. 

Pine    Wrenches 
Trimont   Mfg.  Co.,  Roocbury.  Mass. 

Pipe.   Wrought,  Lead  and 
Galvanized 

Canada    Metal   Co.,   Toronto. 
Canadian  Tube  ft   Iron  Co.,  Montreal. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.  of  Canada,   Ltd..   Ham- 
ilton. 

ripe.  Galvanized  Cond. 

Canada  Metal   Co.,    Toronto. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Wheeler   ft    Bain,    Toronto. 

Winnipeg     Ceiling     ft      Roo'ng     Co.. 
Winnipeg. 
ripe   Cutters 

Trimont  Mfg.   Co..   Roxbury,   Mass. 
Plane   Irons 

Buck   Bros.,  Milbury,    Mass. 

Planes 
National     Machinery    ft    Supply     Co.. 

Ltd.,    Hamilton. 
Stanley   Rule   ft   Level    Co..    New    Bri- 
tain,  Conn. 
Plaster   of    Paris 

Belyea.    Walter,    Winnipeg.    Can. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Poultry    Netting 
Caverhill   Learmont   ft   Co.,    Montreal. 
Rice  Lewis  ft  Co.,  Toronto. 
Poultry    Supplies 
Collins    Mfg.    Co..   Toronto. 
Rideau     Specialty    Co.,    Smith     Falls. 
Ont. 
Powder  Aluminium 
The     British     Aluminium     Co.,     Ltd.. 
London,    Eng. 
Powders,    Sporting,    Black, 
Smokeless.  Lesmok    (Partly 
Smokeless) 
Du     Pont     Powder     Co..     Wilmington. 
Del. 
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Order    These    Padlocks    Now 


To  the  Left. 

_'O0E— 4%"  Opening  in  Shackle,  2"  Steel 

Jap.   Case,  .$4.50  per  doz. 
200—6%"    Opening   in    Shackle,   2"   Steel 

Jap.  Case   (Indian),  $450  per  doz. 
200 — 1"    Opening    in     Shackle,    2"    Stee! 

Jap.  Case,  $3.50  per  doz. 

206 — 7s"   Opening  in   Shackle,  1%"   Steel 
Jap.  Case,  Brass  Plate,  $3.00  per  doz. 

Steel  Rod.  Nickel  plated  Shackle  that 
flies  open  to  quarter-turn  position  when 
unlocked.  Brass  shackle  stop.  All  brass 
inside  works.  2  Corrugated  Keys.  6 
Changes.     Self-locking. 

No.  1350.  Bicycle  Asst.  (to  the 
Right)— 1-3  doz.  1%  Steel  Jap. 
Case,  10%  N.P.  Safety  Chain, 
$2.50  doz.  1-3  doz.  1%  Brass 
Plated  Case,  10%  N.P.  Safety 
Chain,  $2.50  doz.  1-3  doz.  1% 
Brass  Plated  Case,  10%  N.P. 
Safety  Chain,  $2.50  doz.  Spring 
Shackles,  self-locking,  Ward, 
lever  construction,  G  changes, 
2   steel    keys.     Each. 

No.  1130.  Asst.  (to  the  Left)— 1-3  doz.  No. 
470,  1  3-10  Case,  %  Opening  in  Shackle, 
$4.50  per  card;  1-3  doz.  No.  473,  1%  Case, 
%  Opening  in  Shackle,  $4.50  per  card; 
1-3  doz.  No.  C9,  2%  Case,  1  Opening  in 
Shackle,  $4.50  per  card.  Steel  Rod. 
Nickel  plated  Shackle  that  flies  open  to 
quarter-turn  position  when  unlocked. 
Sulid  brass  ease.  Design  in  black  enamel 
relief. 

No.  471  Caddy — Same  as  470.  only  with  1% 
opening  in  Shackle.  2  Corrugated 
Keys.     Each  0  Changes. 


No.     80.     Shown     above. 

2%"  Antique  Copper 
Case  and  Shackle.  Six 
brass  levers.  Spring 
shackle.  2  Keys.  12 
Changes.  Self-locking. 
$4.50   per   doz. 


No.  34.  Shown  above. 
1%"  Steel  Jap.  Case, 
Malleable  Iron  Spring 
Shackle,  Ward  and 
Lever  Construction, 
Self-locking.  2  Keys. 
12  Changes.  $1.35  per 
doz. 


Here  are  some  splendid 
values  in  dependable  pad- 
locks. All  made  by  well- 
k  n  o  w  n  manufacturers. 
You  may  be  sure  they  will 
give  satisfactory  service 
to  your  customers  and  en- 
hance your  reputation  for 
good  hardware  at  right 
prices. 

Look  over  your  stock  at 
once,  and  send  us  an  order 
for  your  needs.  We  can 
make  prompt  shipment. 

All  prices  are  Net 
F.O.B.  Toronto. 

Lyons  &  Marks 

3  8  Yonge   Street,  Toronto 


It  Pays 
It  Sells 


MENDETS 


A  PATENT  PATCH 


Send  for  FREE 

Counter  Display 

Containers 

Write  for  particulars 


Wholesale  Hardware  Merchants  Who  Sell  MENDETS: 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont ; 
&  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett  &  Son  Co., 
Man.;  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta. 
Co.,  Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland, 
Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J. 
Hardware  Co.,  Guelph,  Ont.;  Emmerson  &  Fisher,  Ltd., 
Lyons  &  Marks,  Toronto,  Ont;  L.  H.  Hebert  &  Co.,  Mon 
Hanbury  Hardware  Co.,  Brandon,  Man.  :  McLennan,  Mc 
Mather,    Ltd.,    Vancouver,    B.C. ;    Crowell    Bros.,    Halifax, 


Here  is  the  simplest  product  on  the  mar- 
ket for  mending  leaky  pots  and  pans, 
kettles,  rubber  bags,  and  tires  without 
rivets   or  solder. 

Every  home  needs  mendets — why  not 
sell   it  ?      It   will    make   fast   friends   for 

you. 

—Whites,  Ltd.,  Collingwood,  Ont;  Wood,  Vallance,  Ltd., 
Hobbs  Hardware  Co.,  Ltd.,  London,  Ont;  D.  H.  Howden 
Ltd.,  Ottawa,  Ont.;  iMiller-Morse  Hardware  Co.,  Winnipeg, 
;  Walter  Woods  &  Co. .  Winnipeg,  Man. ;  Rogers  Hardware 
Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson  Co.,  Ltd., 
H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond 
St.  John,  N.B.;  K.  Chestnut  &  Sons,  Predericton,  N.B. ; 
(real,  Quebec;  Cowan  Hardware  Co.,  London,  Ont;  The 
Feely  &  Co.,  Ltd.,  Vancouver,  B.C.;  Martin,  Finlayson  & 
N.S. ;  Caverhill,    Learmont   &   Co.,    Montreal,    Que. 


Collette  Mfg.  Company,  Collingwood,  Ont.,  Canada 


Mr.  Merchant 

See  that  your  clerks  and  department  heads 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  advertise- 
ments for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Pulleys 

The   Maytag  Co.,   Ltd.,   Winnipeg 
Pump    Valves 
Canadian     Coctolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 

Pumps,    Iron 

Darling  Bros.,  Ltd.,  Montreal. 
R.  McDougall  Co.,  Qalt.  Ont. 
F.  E.  Myers  A  Bro. ,  Ashland,  Ohio. 

Pump,    Power,    Hand 
Aylmer     Fume     A     Scale     Co.,     Ltd., 

Aylmer,    Ont. 
Beatty   Bros.,   Ltd.,    Fergus,   Ont.   and 

Winnipeg. 
Darling    Bros.j    Ltd.,    Montreal. 
R.   McDougall   Co.     Qalt,   Ont. 

F.  JE.   Myers  A  Bro.,   Ashland,   Ohio. 

Potty 

BenJ.    Moore   A   Co.,    Ltd.,    Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada   Patnt  Co.,   Montreal. 
Shenvin-Willlams   Co.,    Montreal. 
Steel  Co.    of  Canada,    Ltd.,   Hamilton. 

G.  F.    Stephens   A    Co..    Winnipeg. 

Rakes,    lawn 

Doust   Specialty   Co.,    Toronto. 
Ranges 

The*.    Davidson   Co..    Montreal. 
Rat    Traps 
Canada   Wire  A    Iron    flood*   Mfg.    Co. 
Hamilton. 
Rasps 

Henry   Disston    *   Sons.   Toronto. 
Razors 
Geo.     Butler    A    Co..    Ltd..    Sheffield. 
Jonathan     Crookes     A     Son.     Sheffield 

Eng. 
Gillette   Safety   Razor  Co.,    Montreal. 
Jas.    Hntton    A   Co..    Montreal. 
Landers.   Frarv  *  Clark.   New   Britain 

ronn. 
Spielmann    Agencies,   Montreal. 
Razor  Hones 

Carborundum  Co.,  Niagara  Falls,   N  T 
Reamers 
Bntterfleld    *    Co..    Rock    Island.    <">>ie. 
Pratt   *   WhUnev  Co.   Dnndas.   Out. 
Whitman   A   Rarnes.   St.  Catharines 
Red   Lead 

Brandram-Hender»nn    Co..     Montreal 
Registers 

The    Thos.     Davidson    Mfg.    Co..    Ltd 
Montreal. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton, 
Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 
Runways,    Electric 
Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,   Man. 

Rules   and    Gauges 
Jas.    Chesterman    A    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.   S.    Slarrett  Co.,   Athol,    Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 


Ltd.,    Sheffield, 
Ltd.,       Oneida, 


Refrigerators 

The  Thos.  Davidson  Mfg.  Co..  Ltd  . 
Montreal. 

ReinforolT"-    Concrete 

Canada  Vtn  A  Iron  flood.  Co..  Ham- 
ilton.   Ont. 

Dominion    Iron    A    "eel    Co.,    Svdnev. 

McOregor-Ranwell  Fence  Do.,  Walk- 
erville,   Ont. 

Manitoba  Rrldee  A  Iron  Wks.,  Ltd.. 
Winnipeg     Man. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham 
iHnn. 

Repair    Gum 

Adamson   Mfg.   Co.,   Hamilton. 
Revolvers 

Colt's  Patent  Fire  Arms  Co..  Hartford. 

Conn. 
Johnson's,    Iver.    Arms    A    Cvrle    Win 

Fltrhhnrg     Maw. 

Rifles 

Remincton-Arms  D-M-C  Co..  Windsor 
Ross    Rifle   Co.,    Quebec. 

Rifle   and    Shotgun    Sights 
Johnson's.    Iver.    Arms    A    Cycle    Wkv 

trhpnrg.    Mass. 
Marble    Arms    A    Mfg.    Co.,    Gladstone. 
Mich. 

Rivets 

Manitoba   Rridge   A    Iron    Works,    Ltd.. 

Winnipeg.    Man. 
Northern     Rolt     A     Screw     Co.,     Owen 

Sound.    Ont. 
Parmenter  A   Rulloch  Co.,   Oananoqne. 
Steel    Co.    of   Canada.    Hamilton. 
Rockers,    ShooHr 

MoFarlane    Ladder    Works,    Toronto. 
Ron  fine 

Bird  A   Son,    Hamilton, 

'<     s     *»ixwland.   Sons  A  Co..  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
J     H     MoC-omh.    Ltd.,    Montreal. 
Metallic    Roofing    Co..     Ltd.,    Toronto 

■Winnipeg. 
Walter  Belyea,   Winnipeg, 

Hoofing     Supplies 
Bird   A   Son,    Hamilton. 
Metallic     Roofing     Co..     Toronto     ami 

Winnipeg,    Man. 
Winnipeg      Celling      A      Roofing      Co., 
Winnipeg. 


Saddlery   Hardware 

Samuel   Trees   A  Co.,    Toronto. 
Safety  Razors 

Gillette   Safety  Razor  Co.,   Montreal. 

Spielmann   Agencies,   Montreal. 

Sanitary   Closets 

Wakyte    Mfg.    Co.,    Winnipeg,    Man. 
Saws 
E.  C.    Atkins  A  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 
Henry  Disston   A  Sons,  Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Saws,    Cross-Cut 
E.  C.   Atkins  A  Co.,  Hamilton. 
Henry   Disston   A    Sons,   Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Victor    Saw    Works,    Hamilton,    Ont. 
Saws.   Circular 
E.  C.   Atkins  A  Co.,  Hamilton. 
Henry    Disston    A    Sons,    Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
Saws,    Hand 
Henry   Disston    A   Sons,    Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
Scales 
John    Chatillon    A    Sons,    New    York, 

N.Y. 
Landers,   Frary  A  Clark,  New  Britain, 

Conn. 
Walter    Woods    A    Co..    Hamilton. 
Screen     Door     Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld^A    Co..    Rock    Island,    Que. 
-'crow   Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,   Conn. 
National     Macmnery     A     Supply    Co.. 
Ltd.,  Hamilton. 

Screw    Driver   Bits 

Buck    Bros..    Milbury.    Mass. 
'Jerew   Drivers.  Pockets 

Bridgeport  Hdwe.    Mfg.    Corp..    Bridge- 
port,  Conn. 
Marble    Arms   A    Mfg.   Co.,    Gladstone. 
Mich. 
Screws.  Nuts,  Bolts 
Northern     Bolt    A     Screw     Co..     Owen 

Sound.    Ont. 
Steel   Co.   of  Canada,    Ltd.,    Hamilton. 
Screws,   Wood 
Steel  Co.   of  Canada,    Ltd.,    Hamilton 

Scythe   Stones 

The    Carborundum   Co.,    Niagara    Falls, 

New    York. 
The   Cleveland    Stone  Co. 

Seeders 

Eureka   Planter  Co.,   Woodstock,   Ont. 
Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,    Frary  A   Clark,   New  Britain. 
sheet  Metal   Products 
Thos.       Davidson       Mfg.       Co.,       Ltd.. 

Montreal. 
Metallic    Roofing    Co., 

Winnipeg. 
Winnipeg     Ceiling      A 
Winnipeg. 
Shelf   Boxes 

Cameron    A    Campbell 
Shellac 
Rerry    Bros.,    Walkerville,    Ont. 
Dmigall    Varnish    Co.,    Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennia     Wire     A     Iron      Works 
Lonon,     Ont. 
shock    Absorbers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 
Shot  Guns 
Iver    Johnson     Arms    A    Cycle    Works. 

Fitohhurg.    M>.«. 
Caverhill.    Learmont   A    Co..    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire    Co..    Ltd.,    Hamil- 
ton. 
Canada  Wire  A  Iron   Goods  Mfg.   Co.. 
Hamilton, 
silo    Irons 
Canada   Wire  A   Iron   Goods  Mfg.    Co. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton, 
silo    Roofs 
Metallic     Roofing     Co..     Ltd.      Toronto 
Winnipeg.    Man. 


Ltd 


Toronto, 
Roofing     Co., 


To-onto. 


St 


Ltd.,    Ham- 


Chicago,   111. 
Birming- 


Silverware 
Geo.     Butler    A    Co. 
Eng. 
Oneida       Community, 
N.Y. 
Wm.    Rogers   Mfg.   Co.,   Niagara  Falls, 
Ont. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Winnipeg     Ceiling     &     Roofing     Co.,     , 
Winnipeg. 
Sliding    Door     Hardware 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port.   Conn. 
Canada    Steel    Goods  Co.,    Hamilton.         I 
Richards    Wilcox    Canadian    Co.,    Lon- 
don. 
Smoke  Stacks 
Manitoba  Bridge  A  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Steel    Trough   &   Machine   Co.,   Tweed, 
Ont 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Champion    Spark     Plug    Co.,     Toledo, 

Ohio. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sponges 

Evans    A    Co.,    Montreal. 
Sportirrg  Goods 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.   Howland,  Sons  A  Co.,  Toronto. 

.==    Rros       Ltd..    Montreal. 
Marble   Anns   A    Mfg.    Co.,   Gladstone, 

Mich. 
Si    Mary's    Wood    Specialty    Co. 
Mary's.    Ont. 
Spray  e«4s 
Collins  Mfg.   Co.,   Toronto. 
Eureka    Planter   Co..    Woodstock. 
Spramotor    Co.,    London,    Ont. 
Springs 
B.   J.   Coghlin,   Montreal 
B.    Greening    Wire    Co. 
ilton. 
Spring   Hinges,   ete. 
Chicago  Spring  Butt  Co. 
Wm.   Newman  A  Sons,    Ltd. 
ham,   Eng. 
Stable  Fitting   Steel 
Reatty    Bros.,    Ltd.,    Fergus,    Ont. 
The    Dennis      Wire     A      Iron    Works, 
London,    Ont. 
Stains.    Shingle 
Rerry  Bros.,   Walkerville,  Out. 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint  Co.,    Ltd..   Montreal. 
Dougall    Varnish    Co.,    Ltd.,    Montreal. 
Martin-Senour  Co.,   Ltd..   Montreal.' 
A.    Ramsav  A   Son   Co.,   Montreal. 
Sherwin-Williams   Co.,    Ltd..   Montreal. 
G.   F.   Stephens  A  Co.,  Winnipeg. 
Stains,  Wood 
A.    Ramsay   A    Son   Co.,    Montreal. 
Rerry   Pros..    Walkerville,    Ont 
Dougall    Varnish    Co..    Ltd..    Montreal. 
G.    F.    Stephens   A    Co..   Winnipeg. 
Staples 
Frost   Steel    A    Wire  Co..    Ltd.,    Ham- 
ilton. 
The  Stanley  Works,  New  Britain. 
Steel    Co.    of   Canada,    Ltd  ,    Hamilton. 
Staple    Pulleys 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port.   Conn. 
Steel.    Cold    Rolled    Strip 
The     Stanley     Works.     New      Britain. 

Conn 
J.     F.     Beanchamp    A    Co..    Montreal. 
Steel    Factory    Equipment 
Steel    Trough    &    Machine   Co.,    Tweed. 
Ont. 
Steel.   Mat 
J.    F.     Beanchamp    A    Co..    Montreal. 

Sleighs 

J.   F.   Reanchamp  A  Co..  Montreal. 
Steel   Wire   Hoops 
Dominion     Iron     A     Steel     Co..     Ltd.. 

Sydney. 
Steel    Co.    of   Canada.    Ltd..    Hamilton. 
Winnipeg,    Man. 
Stencils 
Hamilton   Stamp  A   Stencil   Co..   Ham 
ilton    Ont. 
Stepladder  t  hairs 
MoFarlane    Ladder    Works,    Toronto. 
Stratford     Mfg.     Co.,     Ltd.,     Stratford 
store     Ladders 
F     E.    Myers    A    Bro.,    Ashland.    Ohio, 
Stratford    Mfg.    Co..    Stratford.   Ont. 
stocks   and    Dies. 

Bntterfleld  A  Co..   Rock  Island,  Que. 
stoves.    Furnaces 
Thos.    Davidson     Mfg.    Co..    Montreal 
Pease    Foundry  Co.,   Toronto. 
stoves,    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto 
Move   Pipes 
Collins    Mfg.    Co..    Toronto. 


Sweat    Pads 

American    Pad    A    Textile    Co.,    Chat- 
ham. 
Burlington  Windsor  Blanket  Co.,  Tor- 
onto. 
Samuel   Trees  A   Co.,   Ltd.,   Toronto, 
switches,   Klectric 
Interstate    Electric   Kovelty   Co.,    Ltd.. 

Toronto. 
Northern   Electric  Co.,   Ltd.,   Montreal. 
Taps 
Butterfleld    A   Co.,    Roek    Island.    Que. 
Pratt   A    Whitney    Co.,    Dundas.    Onu 
Tapes,  Measuring 
Jas.    Chesterman    A    Co.,    Ltd..    She* 

field,    Eng. 
Lufkin    Rule    Co.,    Windsor,    Oat 
Technical  Bocks 

MacLean    Publishing    Co.,    Toronte. 
Threshing   Tools 

Pratt    A    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket   Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,  Fergus,  Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall   and    Floor 
The    Barton-Netting   Co.,    Ltd..    Wind 
sor,    Ont 
Tinners'   Snips 
Bridgeport    dwe.     Mfg.    Corp.,     Bridge- 

Ont. 
Brown,   Boggs  Co.,   Ltd.,   Hamilton. 
Tin   Plates 
A.  C.   Leslie  A  Co.,   Montreal 
Wheeler    A    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Os.,    Ltd., 
Montreal. 
Tires,    Auto,    Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co- 
Montreal. 
Tire  Chains 
McKinnon  Chain  Co.,   St.   Catharines. 
Ont. 
Tire- Savers 
Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  A  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Toboggans 

J.   E.   Beanchamp  A  Co..  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
R.    Dillon   A   Sons,    Oshawa. 
The     Goodell-Pratt     Co.,     Greensflell. 

Millers'  Falls   Co.,   Miller  Falls.    Masi. 
National     Machinery     A     Supply     Co.. 

Hamilton. 
Pratt    A    Whitney  Co.     Ltd.,    Dundas. 
Stanley     Rule     A     Level     Co.,       New 

Britain. 
Wan!  A  Payne.  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland    Stone   Co..   Cleveland.    Ohio 
Tool   Grinders 
Riehards-Wilcox     Canadian    Co..     Lob 
don.   Ont. 
Tool   Kits.  Automobile 
Lewis    Bros..    Ltd..    Montreal. 
Frank    Mossberg  Co..    Attleboro,    Mas* 
The   L.    S.    Starrett  Co..    Athol.    Mass. 
Tool    Handles    and    Lumbering 
Tools 

J.    H.  Still  Mfg.  Co.,  St.  Thomas. 
Toys 
J     E.   Reanchamp  A   Co..   Montreal. 
A.    C.   Gilbert  Co.,   New  Haven,  Conn. 
Sehnllz    Bros.    Co.,    Brantford. 
T >••""'-.   Barn    Door 
Allith    Mfg.   Co..   Hamilton. 
Canada     Steel     Goods     Co..     Hamilton. 
Richards    Wilcox   Canadian    Co.,    Lon- 
don,  Ont. 
Track     Systems 
Reatty    Bros..    Ltd..    Fergus,    Ont.    and 
Winnipeg,    Man. 
Trowels 
Bridgeport   Hdwe.    Mfg.    Coll.,    Bridge 

port.    Conn. 
Henry    Disston    A    Sons.   Toronto 
Troughs.   Steel.   Water  and   Hog 
Steel   Trough   &   Machine  Co.,  Tweed. 

Ont. 
Trucks,  Feed.    Floor  and 
Platform 

Beatty   Bros..   Ltd..    Fergus.   Ont. 
Winnipeg. 
Tubing.    Brass,   Copper,   etc. 
Williams    Rros.    A    Piggott,    Ltd.. 
minghnm.   Eng. 
Tubing.    Draught 
Canadian     Consolidated     Rubber     Oo.. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Burning 
ham.    Ens 

Vacuum    Sweeper*  

Risscll     Carpet     Sweeper     Co.,     Grand 
Raplda.    Mich. 


and 
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Gipe-Hazard 


—the  name  of  a  Cash  Carrier,  the  name  also  that  stands 
for  a  system— a  mighty  good  system  for  conducting  Cash 
Transactions  and  charge  ones  as  well.  Worth  knowing* 
about— and  the  4-page  Circular  we  want  you  to  send  for 
will   make  you   thiuk — because  it  touches  on  real   things. 

A  post  card  request  will  suffice,  but  please  act 
to-day. 


GIPE-HAZARD  STORE   SERVICE   CO..  LTD. 
97  Ontario  St..  Toronto.  Canada 


'JUr^uuixiwHiumisBte 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators    of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk   Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr,  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN ,  U.S.A. 


0»r  large  stock  of  Carriage  and  Machine 
Bolts  ?nd  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  filled  orders  ami 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON  BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


'H 


It's  NORCROSS  Time 

Farmers  will  be  asking  for  NOR- 
CROSS Hoes  and  Weeders 


Norcross  Hoes  and  Weeders 
are  better  than  the  ordinary 
—they  cultivate  closer  with- 
out any  injury  to  plants, 
leaving  the  soil  loose,  level 
and   untrampled. 

Sell  Norcross  Tools  anil 
reap  a  larger  profit— they 
have  the  quality  and  give 
service  that   satisfies. 

Drop  a  card  for  particulars. 


C.  S.  Norcross  &  Sons 

Bushnell,  111,  U.S.A. 


The  World's  Best 


Poultry  Leg  Bands 

You  have  a  demand  for  Poultry  Leg  Bands?  Then 
gjjj  buy  the  very  best  from  us,  we  have  them.     We  make 

the  Cattle  Ear  Markers  and  Spiral  Celluloid  Bands. 
^  We  also  carry  the  following  makes  of  Bands:  Double 
Tr]  Clinch,  Champion,  Eclipse,  Climax,  Seamless  Pigeon 

and  Open  Pigeon.     Ask  for  prices  on  above.         metal  ear 

Price*  lor  those  shown  In  cut  F  O.B ,  destination  in  Canada :  *"**  H''f*•  st"p 


Three  Spiral  Bands  (in  10  colors) .. 


1' 


Size.             100  SOD 

.  1.1A.  2&.3     $0.75  S3  00 

4  fit.  6            110  5.00 

1 20  5.25 


Single 


12 


5  75 


sstnn  SEALED 


IA.2&.3  .65  2  25 

».  6  &  7  .75  3.25 

"              "                              8  At  9  .90  3  75 

Challenge  and  Leader  Adjustable  and  Double  Clinch  65  2  75 

Smith  Sealed  Bands  (no  duplicate  numbers) 1.30  6.25 

Burnll  Bands  in  2  sizes  and  6  colors,  2c  each. 
Jobbers  and  Importers  osk  tor  trade  discount  on  5,000  to  25,000  lots 


1.000 
$5  50 
950 
10.25 
11.00 
4.00 
5.50 
7  00 
500 
1175 


Price  c 


e  Marke 


9  according  to  amount  of  printing  required  on  (bcax 


The  Rideau   Specialty  Company 

Manufacturers  of  Cattle  Ear  Markers  and  Poultry  Leg  Bands 

SMITHS  FALLS  ...  -  ONTARIO 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  ARCTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and   prove   it   for   yourself. 

We  guarantee  every  pound. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper   after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.    The  index  is 

inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Ackland,   I)..  &   Sons    60 

Adamson    Mfg.    Co 11) 

American    Rolling    .Mills    ....  15 

American    Shearer    Co 4 

Banwell-Hoxic  Wire  Feme  Co.  64 

Burnett,  G.  &   H..  Co 57 

Barton  Netting  (  o.,  Ltd.,  The  71 

Basters,  Jackson  Co 73 

Belyea,  Walter    68 

Berry    Bros 47 

I.raii<iram-Honilc]  Sim    Co      ...  45 

Buck    Bros 10 

Cameron   &    Campbell    68 

Canada    Dry    Cells.    Ltd 8 

Canada   Metal    Co (io 

Canada    I'aint    49 

Canada  Steel   Goods   Co 8 

c.in.  Consolidated  Rubber  Co.  16 

Can.    Laco-I'hilips   Co 18 

Can.   Tube  &   Iron   Co 67 

Can.    Yale  &   Towne   Mfg.    Co.  1 

Chatillon  &   Sons.  John    1- 

Chicago  Spring   Butt   Co.    ...  13 
Chicago   Steel    Bending   Brake 

Co 77 

Cleveland    Stone    Co 12 

Coghlirr,    IS.   .1..    Co.,   Ltd 67 

Collette  Mfg    Co 75 

Collins,   Mfg.    Co 73 

Commercial   Underwriters  Co.  73 

Cummer-Dow  swell,   Ltd 1 

Dennis   Wire  &    iron    Works.  64 

Dominion   Linseed    40,  41 

Dominion    Sheet    Metal    Co... 

Inside   back   cover 
Donga!!      Varnish     Co.,     Ltd.. 

The    57 

Eureka    Planter  c<> 73 


Excelsior   Plate   Glass   Co 11 

Factory    Products    13 

Gipe-Hazard    Mfg.    Co 77 

Great    West    Electric    Co.      ...  •"'•>' 
Gutta  Percha  &   Rubber  Co.. 

Inr.ide  back  cover 

Hamilton    Cotton    Co 69 

Hamilton      Stamp     &     •■:> 

Works.   Ltd 7? 

Harrington-Richardson     14 

Hutton.    Jas 64 

Hygienic   Products   Co 65 

International    Nickel    Co.,   The  68 

.Ta  mes   Bros.    ":. 

Jamie-son  &  Co..   R,   C iS 

Kinzinger.  Bruce  &  Co..   Ltd.  73 

Kloepfer.    C,    Ltd (17 

Laidlaw    Bale    Tie    Co 60 

Lamplough,    F.   W..   &   Co 73 

Landers.   Frary   &    Clark    2 

Leslie.    A.    C 18 

Lewis    Bros..    Ltd.    3 

London   Bolt  &   Hinge  Works  77 

London    Rolling    Mills    Co.    ..  68 

Lowe    Bros..    Ltd 60 

Lnfkin  Rule  Co. Inside  back  cover 

Lyons    &    Marks    Co 75 

MacLean's    Magazine    66 

Manitoba  Bridge  &  Iron  Wks.  59 

Martin.   The  L.,   Co 77 


McComb,    J.    H 67 

McDougall,    R.,    Co 80 

McFarlane,    Douglas     11 

McGregor-Banwell   65 

Meakins    &    Sons    43 

Metallic    Roofing    Co 11 

Monarch    Electric   Co 71 

Moore,  Benjamin,  &   Co..    Ltd.  51 

Morrison.    .Tames,    Brass  Co..  6 

Myers.    1'.    E.j    &    Bros 69 

National    Hardware   Co 73 

Newman,    Wm.,    &    Sons    ....  14 

Nicholson    File  Co 10 

Norcross,    C.    S.    77 

Northern    Bolt    &    Screw    Co., 

Ltd 73 

Nova   Scotia  Steel   &   Coal   Co.  69 

Oakey,   John,   &   Sons    69 

Ontario   Lantern   &  Lamp  Co.  73 

Ontario  oil  &   Turpentine  Co.  84 

Ottawa    Paint    Works    63 

Dtterville    Mfg.    Co 69 

Owl     Metal     Co.,     Ltd fi9 

Parmenter,    Bulloch    Co.,    The  73 

Pink,    Thos.,    &    Co.    

In  side    back    cover 

Plymouth    Rope   7 

Pratt    &    Lambert.    Inc 62 

I'ratl    \-    Whitney    1 

Progressive   Mfg.   Co 67 


Pullan.   E „..  73 

Ramsay.    A.,   &    Sons    51 

Reliance   Ink   Co 60 

R  ice   Lewis    55 

Rideau    Specialty    Co 77 

Russell-Jennings  Co 77 

Schoener   .Mfg.   Co 69 

Shaw,   A.,   &   Son    68 

Stanley    Rule  &    Level    Co.    ...  12 
Stanley    Wks.. Inside   front    cover 

Starrett.   L.   S..  ,v   Co 5 

Steel   Co.   of  Canada.   Ltd.    ...  9 

Steel    Trough    &    Machine    ...  73 

Stevens-Hepner    13- 

Still    Mfg.    Co.,    J.    H 71 

Tallman  Brass  &   Metal   Co..  77 
Toronto   Plate  Glass   Import- 
ing Co 57 

Trees,  Samuel,  &  Co 04 

Trimont    Mfg.   Co 63. 

Turner.    C.    S..    Co 72 

Valentine   &   ( 'o 53 

Wakyte    Mfg,    Co 79 

Ward  &   Payne 64 

White   Mop    Wringer   Co 71 

Wilikes-Martin-Wilckes    Co..  73 

Wilkinson    &    Koinpass    HT 

Woods,   Walter,  &  Co 1 

Wrought     Washer    Mfg.    Co..  13 

Wrought   Iron    Range    SO 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes ;  See  Paints 
Berry    Bros..    Ltd..    Walkerrllle.    Ont 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint   Co.,    Montreal. 
Dougall  Varnish  Co.,  Ltd..  Montreal. 
R.    C.    J  amis-son    &    Co.,    Montreal. 
Martin-Senour    Co.,    Montreal. 
Benjamin    Moore   A    Co..    Toronto. 
Pratt   &    Lambert.    Bridgeburg. 
A.    Ramsay   &  Son   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &   Co..    Winnipeg 

Ventilators 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man, 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Winnipeg     Ceiling     A      Roofing     Co., 

Winnipeg. 

Vises 

National     Machinery     *     Supply     Co.. 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,     Philadelphia. 

Vises,   Oval    Slide 

National    Machinery    &    Supply     Co.. 
Ltd.,    Hamilton. 

Vises,   Pipe 

National     Machinery     4     Supply     Co., 
Ltd.,    Hamilton. 

Vulcanizing     Rubber 

Adamson  Mfg.  Co.,  Hamilton. 

Wall    Scrapers 

Bridgeport  Hdwe.    Mfg.  Corp.,    Bridge- 
port,  Conn. 

Wallboard 

Belyea.    Walter.    Winnipeg,    Can. 
Bird   &  Son,    Hamilton. 

Wash   Hoards 

Wm.  Oane  A  Bona  Co,,  Newmarket. 

Meakins  ft  Bona,  Hamilton. 

Walter  Woods  ft  Co..  Hamilton. 
\Va~hlng  Machines,  Electric 
and    Power 

Beatty  Bros.,   Ltd.,    Fergus,    Ont,   and 

Winnipeg.    Man. 
Oummar-DowawaU    Ltd.,    Hamilton. 

Washing    Machines,    Hand 
Raatty   Bros.,   Ltd.,    Fergus,  Ont,   and 

Winnipeg,    Man. 
Ocrauntr-Dowswell.    Ltd.,    Hamilton. 


Wagon   Jacks 
D.    Aekland    ft   Son. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont 
Washers 
London     Rolling     Mill     Co.,     London. 

Ont 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,   Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     ft     Iron     Works. 
London,    Ont. 
Washers,    Iron 

J.    E.    Beauchamp    &    Co.,    Montreal. 

Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls   for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 
Whips 

Samuel   Trees  &  Co.,   Ltd.,   Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &  Sons,    Ltd.,    Hamilton. 

T.    S.    Simms  ft   Co.,    St.    John,    N.B. 

Stevens-Hepner  Co.,    Ltd.,  Port  Elgin. 

Walter    Woods   A    Co..    Hamilton. 

Whistles,   Steam 

T.    McAvity  &  Sons,   St.  John,  N.B. 

White    Lead 

Brand  ram-Henderson  Co.,  Montreal. 
Carter  White  Lead  Co.,   Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Sherwin    Williams    Co.,    Montreal. 
Q.    F.    Stephens   &    Co..    Winnipeg. 

Wholesale    Hardware 
CaverhlH,    Learmont  A   Co.,    Montreal. 
H.  8.  Howland,  Sons  A  Co.,  Montreal. 
Lewis   Bros.,    Ltd.,    Montreal. 

Winches 

Manitoba    Bridge    &    Iron    Wka.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont, 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Manitoba    Bridge    Ac    Iron    Wka..    Ltd., 

Winnipeg,    Man. 
Wire 
The     British      Aluminum     Co.,      Ltd., 

London,    Bng. 
Colonial     Wire     A     Mfg.     Co.       Ltd., 

Montreal. 


Dominion     Iron     &     Steel    Co.,     Ltd., 

Sydney,  C.B. 
Frost   Steel   A   Wire  Co.,    Ltd.,    Ham- 
ilton, 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

Uton. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,    Ont. 
The  Western   Wire   A   Nail   Co.,    Ltd., 

London,    Ont. 
Wire  Cloth  Display  Racks. 

R.    M.    Bowser  ft  Son,    Renfrew,    Pa. 
Wire   Cutters 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,   Conn. 
Wire  Guards 
Canada  Wire  A  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     A     Iron     Works, 

London,    Ont. 
B.       Greening       Wire       Co..       Ltd., 

Hamilton. 
McOrpgor-Banwell    Fence    Co.,     Walk- 

ervilie,    Ont, 
Wire  Door  Guards 
Canada  Wire  A  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Wire,  Iron,   Steel,  Brass   and 
Copper 
Colonial   Wire   ft    Mfg.   Co.,   Montreal. 
Dominion     Iron     A     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Laidlaw   Bale-Tie  Co.,   Hamilton.   Ont. 
Steel   Co.    of  Canada.    Ltd..    Hamilton. 
Western    Wire    A    Nail    Co..    London. 
Wire   Mats 
Canada  Wire  ft  Iron  Goods  Mfg.   Co.. 

Hamilton. 
The     Dennis     Wire     ft     Iron     Works. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Wire,  Bright   Annealed 
Frost   Steel   ft    Wire  Co.,    Ltd.,    Ham- 
ilton. 
Steel  Co.   of  Canada,   Ltd.,    Hamilton. 
Wire    Goods 
Canada  Wire  A  Iron  Goods  Mfg.   Co.. 

Hamilton. 
McGregor-Banwell     Fence     Oo..     Walk- 

errille,    Ont. 


Wire       Oo. , 


Ltd., 


A 

Wire 


Iron     Works. 
Co.,        Ltd.. 


Wire    Products 
Canada  Wire  &   Iron  Goods  Mfg.  Co.. 

Hamilton. 
The     Dennis    W*.re     A      Iron    Works. 

London,    Ont. 
Dominion     Iron     ft     Steel    Co.,     Ltd., 

Sydney. 

Wire  Rope 
B.        Greening 
Hamilton. 
Wire    Springs 

The     Dennis     Wire 

London,    Ont 
B.        Greening 

Hamilton. 

Wire    Stretchers 

Richards-Wilcox    Canadian    Co.,     Lon- 
don.  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerrille. 

Dougall    Varnish  Co.,    Ltd.,    Montreal. 

Pratt  A  Lambert.    Bridgeburg,   Ont. 

G.    F.    Stephens   A   Co.,    Winnipeg. 
Woodenware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.    Cane    A    Sons   Co.,    Ltd.,    New- 
market. 

Meakins  A  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works.  Toronto. 

Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Ont. 

Walter    Woods    A    Co..    Hamilton. 

Woven   Wire   Fencing; 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The     Dennis     Wire     A     Iron     Works. 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Hamilton. 

McGregor-Banwell    Fence    Co.,    Ltd. 

Dominion     Iron     ft     Steel     Oe.,     Ltd.. 
Sydney. 
Wrenches 

Frank   Mossberg  Cc,    Attleboro.    Mm 

Trimont   Mfg.   Co.,    Roxbury.    Mass. 

Whitman    A     Barnes     Mfg.     Co.,     8t 
Catharines. 
Wringers 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and' 
Winnipeg,    Man. 

Cummer-Dowswell,       Ltd.,       Hamfltoa. 
Ont. 

Walter    Woods    ft    Co.      Hamilton. 
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Condensed    or  "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  it  looking:  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
bubscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

KATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATION  VACANT 

WANTED  —  HARDWARE  CLERK,  GOOD 
*v  salesman.  State  experience  and  salary 
wanted.     Apply    Box   51,    Meyronne,   Sask. 

A  FIRST-CLASS  TINSMITH  —  STEADY 
■"■  work;  also  a  man  of  two  or  three  years' 
experience;  references  required;  state  wages 
wanted.  Box  424.  Hardware  and  Metal,  To- 
ronto. 

mWO  CLERKS  FOR  FIRST-CLASS  HARD- 
x  ware  store  in  Toronto.  One  junior,  and 
one  with  2  to  4  years'  experience.  Give  full 
particulars  and  state  salary  wanted.  Good 
opportunity  for  advancement  in  good  store. 
Box   441   Hardware  and   Me'al. 

WANTED— THOROUGHLY  EXPERIENCED 
hardware  man  for  general  store  in  Sas- 
katchewan town.  Must  be  a  good  aggressive 
salesman.  State  age,  experience  fully,  nation- 
ality, church  connection,  whether  married  or 
single,  and  salary  expected.  Must  be  total 
abstainer  from  liquor  and  toibacco.  Box  438 
Hardware  and  Metal. 


AGENCIES  WANTED 

rpHE  SUREST  WAY  FOR  THE  MANUFAC- 
x  turers'  agent  to  connect  with  good  live 
flrmsv  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal. 
under   this    heading. 

ATANUFACTUBERS'  AGENT  WANTS  AN- 
,J-  other  good,  saleable  line  to  sell  on  com- 
mission to  the  hardware  trade  in  London,  Om- 
tarlo,  or  London  an<l  surrounding  territory. 
Energetic  representation  assured.  References 
given.  E.  L.  Williams.,  1W.  Cheapside  Street. 
Loudon,   Ont. 


STORE  EQUIPMENT  FOR  SALE 

yOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
x  tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove- 
very  useful  to  someone  else  in  the  hardware 
business".  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and   Metal's   Condensed   Ad.   Page. 

TjlIFTY  DOLLARS  TIED  UP  IN  OLD  Fix- 
tures that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 

rpHKRB  IS  MONEY  IN  USING  AND  SELL- 
x  ing  the  Jewell  Paper  Baler.  It  Is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveLler  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto. 


SITUATIONS  WANTED 

TTARDWARE    CLERK    SEEKS    POSITION— 
x    12    years'    experience.      Can    take    charge. 
Box  433,   Hardware  and   Metal,   Toronto. 

QHEBT       METAL       WORKER       WITH       13 

years'   experience,   is  open   for  engage'ment 

after   March.     Can    take   charge   of  shop.    Can 

do  plumbing.     Box    432,   Hardware   and    Metal. 


WANTED  —  POSITION  IN  HARDWARE 
' '  line.  Wholesale,  travelling  and  retail  ex- 
perience. Capable  of  managing  store.  Box  434) 
Hardware  and    Metal. 


XTOUNG  MAN  EXPERT  TRAINING  AND 
long  practical  experience,  familiar  with 
price  detail  and  buying,  desires  a  responsible 
position  with  jobber  or  manufacturer.  $1,800 
to  $2,000  to  start  and  good  opportunity.  Ad- 
dress Box  437  Hardware  and   Metal. 

TpXPERIENCBD  HARDWARE  MAN,  NOW 
-^  in  the  employ  of  a  large  Canadian  house, 
is  anxious  to  better  his  position ;  has  wide 
wholesale  and  retail  experience.  Anxious  to 
locate  in  Montreal  or  Winnipeg.  Position 
must  be  permanent  and  salary  good.  If  you 
have  need  of  such  help,  here  is>  a  man  who 
will  give  you  value  for  every  cent  invested 
in  his  salary.  Box  431,  Hardware  and  Metal, 
Toronto. 

rpHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  In  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  ppsition  with  splendid  pros- 
pects. 


FOR   SALE 

rpINNER'S  TOOLS  FOR  SALE  CHEAP. 
x     Lock  Box  503,  Hanover. 

TflOR  RENT  —  TINSHOP  AND  TOOLS  — 
-^  good  opening  for  good  mechanic.  Apply 
Box   51,    Orangeville,    Ont. 

A  640  ACCOUNT  McCASKEY  REGISTER 
— practically  new;  will  sell  cheap  for 
cash;  reason  for  selling,  doing  a  cash  busi- 
ness; can  recommend  register.  R.  A.  Wells. 
Dresden,    Ont. 

pLUMBING  AND  TINSMITHING,  EASTERN 
Ontario  town  1,500,  water  works,  etc.  No 
opposition.  Small  stock.  Good  price  for  a 
quick  sale.  Applv  Box  436  Hardware  and 
Metal. 

TTARDWARE,  TINWARE,  GRANITEWARE, 
stove  business  for  sale.  Having  a  large 
sheet  metal  and  furnace  trade.  Stock  includ- 
ing tools  and  fixtures  $3,500.  Annual  turnover 
around  $18,000.  No  opposition.  Town  in  Sas- 
katchewan of  1,700  population.  Centre  of 
mixed  farming  district.  Rental  $50.00.  Stock 
well  bought.  Cash  deal  only.  Box  132  Kam- 
sack. 

WELL  ESTABLISHED  GENERAL  STORK 
business  and  dwelling  in  lively  western 
town;  turnover  $100,000  yearly.  Hardware, 
groceries  and  dry  goods.  A  good  proposi- 
tion for  the  right  party.  Good  reasons  for 
selling.  Apply  to  Box  435,  Hardware  and 
Metal,    Toronto. 

TTARDWARE  STOCK  IN  THE  TOWN  OF 
South  Porcupine,  right  in  the  heart  of 
the  great  Porcupine  gold  fields.  Stock  la 
'lean,  well  assorted  and  mostly  bought  be- 
fore the  heavy  advances.  Will  run  about 
S7.000.00.  Spring  lines  booked  at  prices  very 
much  below  present  market.  Best  stand  in 
town.  Will  either  sell  or  rent  property. 
Doing  a  fine,  profitable  business,  which 
promises  continual  increase.  Splendid  chance 
for  two  young  men.  Best  reasons  for  sell- 
ing. Will  be  off  market  unless  sold  by  March 
loth.  Write  or  wire  the  owner.  H.  N.  .Toy. 
South    Porcupine.    Out. 


BUSINESS  WANTED 

WANTED— SMALL  HARDWARE  IN  LIVE 
''  town.  Apply  Box  440  Hardware  and 
Metal. 


MISCELLANEOUS 

/^lOOD  STENOGRAPHERS  ARE  WHAT 
^  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
•"■  subtract  In  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


WAREHOUSE    AND    FACTORY    HEATING 

'     systems.      Taylor-Forbes    Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otls-Feuson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  nnd  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otls-Fenson  Elevator  Co..  Tor- 
onto. 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people   who   will   be   most   interested. 


SIGNS  AND  SHOW  CARDS 

riLASS.  WOODEN  AND  BRASS  SIGNS.     W. 
"  H.   Stevenson,  Stevenson   Bldg.,  Toronto. 


Wakyte  Barrel  Hoist 
and  Truck 

Is  something  every  Merchant  needs. 
With  it  one  man  can  easily  hoist  a 
heavy  barrel  to  the  position  shown  and 
move  it  to  any  location  desired  In  a 
few  minutes.  They  are  very  Inexpen- 
sive, and  save  so  much  time  and  labor 
you   cannot  afford   to   be  withont  them. 

Write    for    particulars. 

Wakyte  Mfg.  Company 

259-261  Stanley  Street,  Winnipeg 
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An   Army  of  50,000 
All   Speaking    its   Praise 

Think  what  it  means  to  you  to  have  an  army 
50,000  satisfied  users  speaking  the  praise 
HOME  COMFORT  Range. 
Sell  this  range  and  let  this  mighty  force 
of    mouth-to-mouth    advertising    help 
your  business. 

HOME  COMFORT  Range  is  the  ideal 
range  for  the  housewife.  Its  perfection 
is  largely  due  to  suggestions  received 
from  the  .housewives  themselves. 
The  HOME  COMFORT  Proposition  is 
a  live  one.  Let  us  send  you  full  par- 
ticulars.   Write  to-day. 

Wrought   Iron    Range 
Co.  of  Canada,  Limited 

omce:        TORONTO,  Ont.    Factory: 


151  King  St.  West 


22  Orillia  St. 


MAKE  MONEY  FROM 

GOOD 

PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

HARDWARE    BUSINESS    WANTED    --    IN 
good     Ontario     town     or     city.       Replies 
treated    strictly   confidential.     Box    167,    Hard- 
ware and   Metal,   Toronto. 

"Aremacdee"  pumps  do  not  give  deal- 
ers    who     sell     them 
trouble  and  loss  from              £1  ^^^ 

This  little  advertisement  inserted 

defective    service    in           flm 
"Aremacdee"  pumps           W&\ 
sold  customers.                jflftg  9j 
Pumps     f<»r     even      '        MM 
use — hand  or  motor— 

in  Hardware  and  Metal  not  long 
ago  immediately  brought  eleven 
replies  to  the  advertiser.    And  the 
cost  was  only  47  cents,  including 

force  or   lifl        every      «a^   M 
type  a  dealer  can  sell.      ^^*^H 

5  cents  for  Box  Number. 

All  in  the  big  catalogue.   Ask  for  it — 
for    dealer    prices — for    dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

USE   THE   WANT  AD  PAGE 

GALT,  CANADA 

, 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way  you  take  it, 
and  it's  the  beet 
Peavey  made. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE  IN  LENGTHS    OF   ABOUT  500  FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY  BY 


/UFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary  ones  witnout   hook. 

7?fE/UFKtNRl/LE{?0.  OfQaNADA.£TI>. 
W/s/Dso/zoffr. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


aiT 


Talk  Number  Ninety-two 


■"tretvX^' 


sa 


Three  things  to  love — 

THE   WISE,   THE    VIRTUOUS,    and    THE    INNOCENT. 

They  say  thai  dogs  and  children  rarely  misplace  confidence  in 
man,  and  it's  the  same  with  the  tinkers  who  believe  in  "PRE- 
MIER"   Maclr-iii-Caiiacla   GALVANIZES    SHEETS 


.ook  for  Talk   No.  93  next  week. 

DOMINION  SHEET  METAL  CO..  Limited 

HAMILTON.  CANADA 


The  Prestige  of  the  Gurney- Oxford 
Line  is  a  Real  Trade  Magnet 

For  more  than  20  years  before  Confedera- 
tion the  name  Gurney  meant  enduring 
quality  in  the  stove  world 


Many  of  you  dealers  (and  thousands 
of  your  "best"  customers)  had  the  meals 
of  your  babyhood  cooked  on  Gurney- 
Oxford  stoves* 

And  so  had  your  fathers  before  you. 

And  not  only  does  the  Gurney- 
Oxford  name  mean  service  and  quality 
to  the  public,  but  Gurney  Sales-methods 
and  service  to  our  dealers  have  always 
blazed  the  trail  to  bigger,  broader,  more 
profitable  merchandizing  methods. 

1916  was  a  Wonderful  Gurney -Oxford  Year 

1917  will  beat  it 

Last  year  we  took  the  revolutionary  step  of 
standardizing  and  advertising  the  retail  selling 
prices  of  our  stoves. 

Some  dealers  were  skeptical  as  to  the 
results — for  a  while,  a  very  little  while  only. 

Where  are  the  skeptics  to-day?  We  don't 
know.  Where  are  the  eager,  enthusiastic, 
business-getting,  satisfied  Gurney-Oxford 
dealers  to-day?    EVERYWHERE. 

There  have  been  more  Gurney- 
Oxfords  sold  in  the  last  twelve  months, 
due  to  our  Special  Selling  Plan  than  our 
dealers  dreamed  possible. 

Gurney  Foundry  Co.,  Limited 

Toronto,  Canada 

MONTREAL     HAMILTON     WINNIPEG     CALGARY     VANCOUVER 
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The  S-W  Trade  Mark 
is  a   Sales   Producer 

Throughout  the  length  and  breadth  of 
Canada  practically  every  person  knows  the 
high  quality  products  that  have  made  the 
S-W  Trade-Mark  famous  the  whole  world 
over. 

Each  year  there  is  an  ever  increasing  number  of  paint  users 
who  insist  only  on  S-W  Products,  because  experience  has 
given  them  a  comfortable  confidence  that  a  definite  and  satis- 
factory result  may  be  expected  in  their  use. 

This   preference  is  a  remarkable  asset   to  merchants    whose 

stores  are  marked  by  the  "  S-W  Full  Line  Agency  "  sign,  for  it  gives  a  quality 
character  to  everything  he  sells,  which  helps  to  increase  sales. 

Let  us  tell  how  the  S-W  Trade  Mark  can  produce  sales  for  you. 


The  Sherwin-  Williams  Co. 


of  Canada,  Limited 

PA  INT,    VARNISH    S.   COLOR    MAKERS 

LINSEED         OIL  CRUSHERS 

MONTREAL,     TORONTO,     WINNIPEG,     VANCOUVER 

LONDON.     ENC. 

Head  Office  :     MONTREAL 
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victor: 

V     and  Vanquished 


The  pan  of  every 
VICTOR.  Trap  is 
stamped  with  a  V 

See  the  ^ 


ONEIDA   COMMUNITY.  LTD..    N.agara  Falls,  o«t. 


Be  sure  you  have  good  stocks  for  spring  muskrat  trapping.     Furs  are  high. 


March  17,  1917. 
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ABAMSON  Vulcanizers 


COMPLETE  OUTFIT 


Model  "U" 

FOR  TUBES  AND 
CASINGS 

The  tire  is  repaired 
without  deflating  or  re- 
moving it  from  the  ear. 

Absolutely  Automatic 

Place  the  patch — attach 
the  Vulcanizer,  put  in 
gasoline — light  it.  No 
further  attention  re- 
quired. It  can't  burn, 
scorch  or  injure  tube  or 
casings.  It  can 't  fail  to 
do  its  work.  So  simple 
anyone  can  operate  it. 

A  Practical  Vulcaniz- 
ing Outfit  complete  with 
repair  gum  ready  for  in- 
stant use. 


Model  "U" 


Mailing  weight  4  lbs. 


$3.00 


Over  one  million  in  use  —  substantial 
trade  discount — place  an  order  to-day 
with  your  jobber  for  a  dozen. 

MADE  IN  CANADA 


ADAMSON  MANUFACTURINGXO. 

HAMILTON,  CANADA 


1835 


1917 — 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHN  CHAflLI-ONS  $0KS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


w  •  :•: 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Universal"   Kitchen   Efficiency  Contest 


APRIL  9  th  TO    14th 


Three  Handsome  Prizes  for  The  Ladies,  In  Every 

"Universal"  Town 


WHERE  THE  DEALER  "JUMPS  IN" 

To  stimulate  early  season  sales,  for  the  Big-Three  Universal  Aids  to 
good  housekeeping,  we  will  conduct,  through  the  retail  trade,  during  the 
month  of  April,  a  nation-wide,  Universal  Kitchen  Efficiency  Contest. 
To  each  dealer  ordering,  between  February  ist  to  March  15th, 
1  dozen  Universal  Food  Choppers 
V2  dozen  Universal  Bread  Makers 
Y2  dozen  Universal  Aluminum  Coffee  Percolators 
the  factory  will,  upon  notification  to  that  effect,  send  direct  to  such  dealers, 
without  charge,  except  for  transportation,  the  items  listed  below,  to  be  given 
by  the  dealer  as  free  prizes  to  his  trade: 

No.  1 — A  Universal  Nickel  Plated  Coffee  Machine,  to  be  presented  to  the  woman  cus- 
tomer who  submits,  during'  the  week  of  April  9th  to  14th  inclusive,  what  shall  be  judged 
to  be  the  best  loaf  of  bread. 

No.  2 — A  Universal  Steak  Carvinst  Set  to  the  woman  anion?  their  customers  submitting 
the  best  reason  for  using  a  Coffee  Percolator. 

No.  3 — A  Universal  Tea  Ball  Tea  Pot,  of  imported  enamelware  and  nickel  silver  Tea 
Ball,  for  the  best  original  recipe  submitted  for  a  dish  in  the  preparation  of  which  a 
Food  Chopper  is  used. 

LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,  CONN.,  U.S.A. 

Canadian  Representatives :     A.  Macf arlane  &  Co.,  Montreal 
FILL    IN-TEAR     OFF— MAIL     THE     COUPON     SHOWN     BELOW 

Landers,  Frary  &  Clark,  New  Britain,  Conn.       •  Feb 1917 

Gentlemen:-     Please    send     us    6"    "Universal"    Percolators,     fi     "Universal''     Bread     Makers,     1     doz. 

"  Universal  "  Food  Choppers,  through Jobber's  Name 

Assorted  as  follows     Bread  Makers.' (No.  2) (No.  4) (No.  44) (No.  8) 

Food  Choppers (No.  0) (No.  1) (No.  2) (No.  3) 

Percolators...  (No ) (No )   (No )   (No ) 

We  should  like  forwarded  direct,  free  of  charge,  Nickel  Plated  Coffee  Urn,  a  pair  of  Stag-  Handled  Carvers, 
an  Enameled  Tea  Ball  Tea  Pot  to  use  as  prizes  iii  the  "  Universal"'  Kitchen  Efficiency  Contest,  also  the  adver- 
tising matter  as  checked  below. 

|    )  Window  Streamers  Announcing  Contest  [     ]  Special   Contest  Cards  for  Displaying  Prizes 

|    ]  Percolator  Cards  [  ]  Food  Chopper  Cards  [  ]  Bread  Maker  Trim 

I  Booklet    in   Color   for  March   ,'Slst   Statements  and   Counter  use 

I     |  Streel    Car   Cards f   ]  Newspaper  Ads (8%  x  10) (7  x   V  ■<) 

Quantity  Quantity 


Quantity 


Firm  Ni 


Addi 


I 


?aiHffl?ffi8BfflZ^ffiifflKffiffl^ 


//  interested,  tear  nut  thin  patje  find  keep  with  letters  to  be  answered. 


March  17,  1917. 
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This  is   Worth  Considering 


Thousands  Upon 
Thousands 

of  sewing  machines  of  the  same  make  as  ours 

Are  Sold  Annually 

in  the  United  States— about  200,000— by 
Hardware  Merchants  who  know  no  more 
about  Sewing  Machines  than  you  do. 

YOU  NEED  NOT  BE  AN  EXPERT 
to  handle  OUR  Line 

Many  Canadian  Dealers  are  doing  a  very 
pleasing  and  profitable  business  with  our 

FOUR  EXCELLENT  SELLING 


u  g  Black 

Ball   Bearing— Drop  Head 


Diamond 


SEWING    MACHINES 


PIONEER 

Cone  Bearing     Drop  Head 


Our  Four 
Machines 
cover  the 
entire 
range  of 
requirements, 
and  are  values 
unsurpassed. 


Why  Pass  up  a  Profitable  Business 

to   the    Sewing   Machine    Agency, 
Peddler  or  Dry  Goods  Store. 


Sewing  Machines  in  YOUR 
Store  will  attract  the  women — 
which  means  more  Carpet 
Sweepers,  more  Freezers,  more 
Food  Choppers  and  more  Kit- 
chen and  Household  goods  sold. 
They  buy  a  lot  of  that  sort  of 
stuff  from  other  people  which 
you  could  make  them  buy  of 
you. 


DON'T  KEEP  PUTTING 
ITfOFF 

Start  Now 

WRITE  FOR  PRICES  ON 

BLACK    DIAMOND 
Gold  Coin  Queen  of  the  West 

Pioneer 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  irade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are   perfectly   ground   and   designed   to  cut  hair,  not   break    it  off  by   main  force. 


BALL  BEARING 
Retailing   at   about  $2.50. 


NEW   MARKET   PATTERN 

Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,   Fetlock   and    Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
\n  good-will. 

McDougall  Pumps 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


~TT — TTTIF1 


Specialty 
paper  bag 


CO. 

LIMITED 


I 


12-14-16 

JOHNSTON  ST 

TORONTO 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department   M. 

12-14-16  Johnston  Street,  Toronto,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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W.  L.  Brodeur 

at  Heald 

Machine  Co. 

Worcester,   Mass 


Maintaining  Accuracy  on 
Inside  Measurements 

When  grinding  inside  diameters,  the  pro- 
gress of  the  work  can  be  checked  up  properly 
only  if  fine  measuring  instruments  of  great 
accuracy  are  used. 


To  insure  the  necessary  degree  of 
accuracy  on  internal  grinding,  prac- 
tical machinists  use  the  Starrett 
Inside  Micrometer.  This  serviceable 
tool  assures  accuracy  from  2  to  32 
inches,  depending  upon  the  various 
lengths  of  rods  used.  Standard  gages 
or  rings  are  furnished  to  slip  under 
the  collars  to  extend  the  rods. 


Contact  surfaces  are  hardened,  and 
provisions  made  to  adjust,  for  wear. 
The  auxiliary  handle  is  very  handy 
in  taking  measurements  in  deep  holes 
and  other  places  where  this  micro- 
meter could  not  otherwise  be  used. 
It  accompanies  sets  only  when 
ordered. 


Study  the  Starrett  catalog  No.  21MA  and  become  familiar 
with  the  uses  for  this  micrometer  and  other  tools  which  are  not 
familiar  to  you.  Complete  knowledge  of  the  Starret  line  of 
2100  styles  and  sizes  of  fine  tools  will  help  you  in  making  sales. 
Write  for  copy  to-day. 

The  L.  S.  Starrett  Co.,  Athol,  Mass 


The  World's  Greatest  Toolmakers 

III 


42-627 
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"Frost  River" 
Refrigerators 

Made    entirely  of  Sheet    Steel 
GALVANIZED 

Will  last  a   life -time 


THE  MOST  SANITARY 
REFRIGERATORS  MADE 
AND  ARE  THE  VERY 
ACME   OF   CLEANLINESS. 

MADE  IN  THREE  DIFFER- 
ENT SIZES.  WRITE  FOR 
PRICES  TO-DAY.  ORDERS 
WILL  BE  SHIPPED 
PROMPTLY. 


The   Thos.  Davidson   Mfg.  Co. 

Limited 
Toronto  Montreal  Winnipeg 


,s,///,,,y///////////s///////////////////;;//////;//;//;////y>/M/////;//;////;/^^ 


MORRISON 

Automatic   Cellar  Drainer 


A  simple,  durable,  automatic  device  for  draining-  cellars,  wheel  pits, 
furnace  pits,  cesspools,  foundations,  and  for  any  purpose  where  it 
is  necessary  to  remove  water  economically  from  one  level  to 
another  by  water  pressure. 

The  operation  of  (he  machine  is  extremely  simple,  being'  actuated 
by  the  raising  or  lowering'  of  float  as  the  water  level  changes  in  the 
pit.  It  operates' purely  by  water.  With  our  patented  improvement 
it  works  under  a  far  greater  range  and  gives  much  larger  capacities 
than  any  other  device  on  the  market,  so  far  as  we  know,  operating 
as  low  as  10  lhs.  water  pressure. 

The  operating  limits  of  other  types  of  cellar  drainers  range  from 
15  to  L8  feet  lift.  The  Morrison  machine  lifts  as  high  as  30  feel  at 
(i()  lhs.  pressure. 

All   working  parts  above   water.     Nothing  to  get  out   of  order. 


The  James  Morrison  Brass  Mfg. 
Company,  Limited 

93  97  Adelaide  St.  W.,  Toronto 


.March  17,  1911 
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The  highest  standard  is 
still    maintained    in   the 

"SAMSON" 
BRAND 


Quality  has  not  been  slighted  to 
conform  with  present  abnor- 
mal manufacturing  conditions. 


H.  S.  HOWLAND,  SONS  &  CO. 

LIMITED 

WHOLESALE    HARDWARE 
TORONTO 


lOWLANDjj 

j[SAMSONl 

J3UAUTY. 


ICIAL  LEAGUE  Bi 

GUARANTEED  18  INNINGS 


'His  end  of 


Mm 


READ* 
KOOFIN' 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC-  904 

Heavy  Strap  Hinges "      "      "  SC  209 

Heavy  Tee  Hinges "      "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges. .   "      "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Soldering  Coppers 


Gas  Soldering  or  Heating  Coppers 


■ 


■ 


J 


Soldering       I'.uttomlng        Floating 
Copper  Copper  Copper 


Capping 

Copper 


Straight 


Soldering  Copper  Handles 

The  Brown,  Boggs  Co.,  Limited,  Hamilton,  Ont. 

Manufacturers  of  Tinsmiths'  and  Heavy  Sheet  Metal  Working  Machinery,  Presses,  Dies,  etc. 
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■W^HE  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors. — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force.— It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


erbtce 


^\UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  permeates  our  entire  Organization,  from  the  Presi- 
dent down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies ;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL  COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


7/  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros, 


r&m 


^; 


>l» 


.   j/J*" 


EVERYTHING  WE  SELL  WE    GUARANTEE 


f     WW)iwi.w«i>| 


Sept. 20, 1916. 


Messrs, 

Hardware  and  Metal, 
143-153  University  Are., 
Toronto, Ont, 


Gentlemen: 


We  heg  to  acknowledge  receipt  of  your 
favor  of  the  l6th.,  also  cuts  as  mentioned  therein 
and  for  which  we  thank  yon. 

We  are  now  using  about  fifty  of  these 
with  good  results. 


Tours  truly, 

THB  W.W.C00PSR  COMPANY  limited. 
?/B<  per.   y^ 


Since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago, 

nearly  200  subscribers  have  availed  themselves  (if  the  opportunity  to  secure  cuts  for 
their  local  advertising  at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many 
which  we  have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with 
good  "copy."  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of 
hardware  electros.  They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities 
fur  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153    University   Avenue,  Toronto,    Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished   Silver  Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

QHFPFIFI    r>      Pnir        Telegrams:  "Shipman  Sheffield. " 
OnLmLLU,    L,ng.     Telephone:  Cent.  No.  465. 

Agent:  Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,  Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and   5th  Editions. 


Building  a  Home 


This  is  the  title  of  a  book,  designed  to 
inform  all  those  about  to  build  a  new 
home,  or  make  over  an  old  one,  concern- 
ing the  problems  which  arise  inevit- 
ably, such  as 

choosing  the  site 

the  owner's  own  ideas 

selecting  the  architect 

choosing  a  builder 

the   construction    of   the    home 

and  so  on. 

The  book  ha.*  been  prepared  by  IT.  W.  Des- 
mond, editor  of  the  Architectural  Record,  and 
H.  W.  Frohne,  associate  editor,  and  so  is  the 
work  of  men  of  broad  experience  and  fine  judg- 
ment. 

This  volume  is  very  handsomely  put 
up,  and  is  worth  many  times  its 
price  to  every  prospective  builder. 
Sent  post  paid  on  receipt  of  price, 
$1.50,   with   15c   extra  for  postage. 

The  MacLean  Publishing  Co.,  Limited 


143   University   Avenue 


Toronto,   Ontario 


TOOLS   ATTRACT 
CUSTOMERS 

Tools  attract  carpenters,  machinists, 
metal  workers,  garage  men,  contrac- 
tors and  other  big  hardware  users. 
Especially  Millers  Falls  Tools  with 
their  fifty  years'  leadership  and  quality 
reputation. 

Once  in  your  store,  these  customers 
buy  large  quantities  of  builder's  hard- 
ware, general  hardware  and  supplies 
of  every  kind.  Make  your  tool  depart- 
ment the  best  in  your  locality  and  your 
whole  store  will  profit. 
Our  book  "How  to  Sell  Tools,"  our 
selling  helps  and  our  monthly  paper 
the  "Star"  help  you  make  your  tool 
department  a  big  factor  in  your  busi- 
ness, help  you  turn  your  tool  stock 
oftener  and  make  tools  an  entering 
wedge  to  other  profitable  trade. 

Here's  one  tool  among   the  hundreds  that  prove 
Millers  Falls  leadership. 


The  "pistol  grip"  and  the  hang  of  the  saw  give  you 
the  greatest  power  with  the  least  effort.  Handle  fits 
largest  hand.  Straining  nut  under  the  handle  allows 
maximum  stroke.  Extra  strong  and  rigid  for  heavy 
work. 

Send  (or  the  Millers  Falls  Catalog  and  for  our 
Selling  Help  proposition  to  all  dealers.  It  will 
show  you  how  to  put  a  bigger  profit  in  tools 

MILLERS  FALLS    COMPANY 

"  Toolmaker  to  the  Master  Mechanic." 
MILLERS    FALLS,    MASS. 
N.Y.  Office  :  28  Warren  St. 


MILLER 5  FALLS 


m 
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Lengthen  the  Life 
of  Metal  Work 


It  is  a  hard  problem  to  keep 
rust  and  corrosion  from  eating 
the  very  life  out  of  metal 
structures,  therefore,  economy 
demands  the  best  possible  pre- 
ventive against  these  destruc- 
tive elements. 


CARTER'S 

Dry   Red  Lead 


gives  a  perfect  sealing  coat  that  abso- 
lutely protects  all  kinds  of  metals 
from  the  elements  that  destroy  them, 
and  immeasurably  lengthens  tbe  life 
of  Metal  Work. 

We    make    Orange    Dry    head    and 
Litharge. 

Special  Dry    Lead    and  Litharge, 
for  Color, 

Varnish  and  Rubber  makers, 

Oxides    for    Potters    and    Storage 
Battery  Makers. 


All    products    are     wholly    Canadian 
made  and  highest  standard  qualities. 

Ask  for  Quotations. 

The  Carter  White  Lead  Co. 

Limited 

91    Delorimier  Avenue 
Montreal 


Order  Yours    Now 
Be     Prepared 

Each  of  the  three  Freezers, 
LIGHTNING,  GEM  or 
BLIZZARD,    has 

served  the  house- 
wives o  f  America 
for  thirty  years, 
and,  like  the  cream 
they  create,  are  in 
demand  in  all  sea- 
sons. 

They  are  built  of 
the  very  best  ma- 
terial and  work- 
manship possible — 
their  ingenious  con- 
struction makes 
them  easy  to  oper- 
ate, quick  freezing, 
and  economical  to 
both  dealer  and 
user. 

The  Blizzard,  being 
simpler  in  construc- 
tion and  cheaper  in 
price,  makes  it  a 
good  running  mate 
with  either  the 
Lightning  or  Gem. 
They  sell  them- 
selves and  stay 
sold!  No  comebacks 
or  complaints. 

This    means    easy, 

net  profits  for  you. 

Your  jobber  will 

supply  you. 

Include  the  Light- 
ning Ice  Chipper.  It  helps 
the  sale  of  Freezers. 

North  Bros.  Mfg.  Co. 

PHILADELPHIA     -     PA. 
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SHINGLES     SIDING      CEILING     CORRUGATED  IRON      TROUGHand  PIPE     SKYLIGHTS 


Every  Store  is  a  Prospect 

No  good  business  man 
can  say   "No"  to  M-R 


Co.  Ceiling  and  Wall 
Plates.  They  give  his 
store  a  clean,  bright, 
snappy,  up-to-date  look 
that  brings  good 
business. 

Good,  clean  profits 
to  our  dealers  too, 
because,  M-R  Co.  plates 
are  quickly  and  easily 
laid. 

Illustrations  and  prices 
on  request. 


Design  Registered  1912 


The  Metallic  Roofing  Co.,  Limited 

TORONTO      manufacturers     WINNIPEG 


JENKINS  BROS.'  "Type  K"  BRASS  GATE  VALVES 


MADE  IN  CANADA 


Only  the  WEAR  and  TEAR  of  HARD, 
CONTINUOUS  SERVICE  is  the  TRUE 
TEST  of  a  VALVE. 

EFFICIENCY,  under  the  most  exacting 
conditions,  has  PLACED  and  KEPT 
TYPE  "K"  GATE  VALVES  in  thous- 
ands of  up  -  to  -  the  -  minute  POWER 
PLANTS. 

Their  design  is  graceful,  the  metal  is 
evenly  distributed  so  as  to  insure  rigidity 
and  strength,  preventing  distortion  due  to 
strain  or  shock,  and  are  of  the  DOUBLE 
WEDGE  type. 

Unlike  Valves  with  a  solid  wedge,  the 
Discs  in  the  TYPE  "K"  VALVE  will  not 
jam  in  the  Valve  body,  for  the  first  move- 
ment of  the  Spindle  loosens  the  Discs  and 
the  guides  in  the  body  remove  them  from 
the  seat-faces. 


Fig.     300.      Type     "K"     Brass 

Gate    Valve.       Screwed. 

i  Sectional   View) 

Write  for   Catalogue  No.   8. 


JENKINS  BROS.,  Limited 


TYPE  "K"  GATE  VALVES  are  a 
"TRIED"  VALVE. 

In  SERVICE  they  have  PROVEN 
themselves  to  be  WITHOUT  an 
EQUAL. 

They  are  not  sold  for  trial  or  testing 
purposes,  but  to  stand  hard,  continu- 
ous work. 

GUARANTEED  against  defects  in 
MATERIAL  or  WORKMANSHIP 
and  in  other  respects  carrying  the 
usual  JENKINS  BROS.'  GUARAN- 
TEE OF  SERVICE  and  SATIS- 
FACTION. 

Registered  and  approved  for  use  in 
the  Provinces  by  the  Department  of 
Public  Works. 


103  St  Remi  Street 

MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"JERSEY"  VISES 

Made  in  Canada 

To  increase  your  small  Vise  business  put  in  a  line 
of  "JERSEY"  VISES. 

They  are  a  necessary  addition  to  the  Tool  Kit  of 
every  Mechanic,  Amateur  and  Householder. 

Made  with  either  Clamp  or  Swivel  bases,  with  iron 
or  steel  jaws,  and  in  six  sizes. 

Send  for  special  circular  containing  complete  de- 
scription of  all  styles,  also  an  attractive  display  card. 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


COTTON 
GLOVES 


Sell  Without  Effort 

These  Cotton  Gloves  are  their  own  salesmen 
and  it  is  a  delight  to  many  dealers  the  way  they 
sell.  TAPATCO  Cotton  Gloves  are  serviceable 
gloves — made  to  stand  wear — hard  wear — at  the 
same  time  their  appearance  is  pleasing — Made 
.  in  Band  Top,  Knit  Wrist  and  Gauntlet  Styles, 
light,  medium  and  heavy  weights.  Jersey  Gloves 
and  Mitts  in   Oxford,  Tan  and  Slate. 

Our  Leatherette-faced  glove  is  a  winner — get   a 

sample  of  it 

Give  the  TAPATCO  Line  prominence, 
it  will  mean  profit  and  other  sales. 
Order    through   your  jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


it 


From  Ore  to  Finished  Product* 


WIRE  NAILS 

All  Standard  and  Special  Gauges 

Dominion  Iron  &  Steel 
Company,  Ltd. 

Sydney,  N.S.         Montreal,  Que.         Toronto,  Ont. 


Nail  Wire,  Rivet  Wire,  Oiled  and 
Annealed  Wire,  Galvanized  Wires, 
Plain,   Barbed  and   Coiled   Spring. 


QUICK    SHIFMP:NT— a    complete    stock 

available  at  MONTREAL,  TORONTO  and 

HEAD  OF  LAKES. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


March  17,  1917. 


HARDWARE    AND    METAL 


Did  You  Ever  Buy  Fireplace 
[               Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It   is   our  Business  and  we  are  Specialists 
therein.      We   give  you  the  best  there   is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

■                       9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 

Sales  are 
Growing 


MENDETS 


A  PATENT  PATCH 


We  furnish 
FREE  Counter 
Displays-  Get  yours 


Wholesale  Hardware  .Merchants  Who  Sell  MENDET3 :— Whites,  Ltd.,  Collingwoo-1.  Out.;  Wool,  Vallance,  Ltd., 
Winnipeg,  Man.:  Wood,  Vallance  &  Co. ,  Hamilton,  Ont.;  Hobbs  Hardware  Co.,  Ltd.,  London.  Ont.:  1).  11.  Howden 
&  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett  &  Son  Co.,  Ltd..  Ottawa.  Ont.;  Miller-Morse  Hardware  Co..  Winnipeg. 
Man.:  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta.  ;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  Rogers  Hardware 
Co.,  Ltd..  Charlottetown.  P.E.I.  ;  Thompson  &  Sutherland.  Ltd.,  North  Sydney,  N.S.  :  Merrick,  Anderland  Co.,  Ltd.. 
Winnipeg,  Man.:  A.  M.  Bell  &  Co..  Halifax,  N.S.',  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg.  Man.;  Bond 
Hardware  Co..  Guelph,  Ont.;  Emmerson  &  Fisher,  Ltl.,  St.  John.  N.B. ;  R.  Chestnut  &  Sons,  Fredericton.  N.R.  : 
Lyons  &  Marks.  Toronto,  Out.;  L.  H.  Hebert  &  Co.,  Montreal,  Quebec;  Cowan  Hardware  Co..  London.  Ont.;.  The 
Hanbury  Hardware  Co..  Brandon,  Man.;  McLennan,  McFeely  &  Co..  Ltd..  Vancouver,  B.C.;  Martin,  Finlayson  Ik 
Mather,     Ltd.,     Vancouver,     B.C.;    dwell    Bros.,    Halifix.     N.S. :    Caverhill,     Lcarmont    &    Co.,     Montreal,    Que. 

Collette  Mfg.  Company,  Collingwood,  Ont.,  Canada 


Let  housewives  know  that  you  sell 
' '  Mendets. ' '  Tt  will  make  good  pro- 
fit for  you  and  your  customers  will 
he  delighted  with  the  simplicity 
with  which  they  can  mend  their 
leaky   vessels. 

Let  us  send  you  full  particulars  of 
our  proposition.    Drop  a  card  to-day. 


TOOLS    FOR    AUTOMOBILE    USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


THERE  ARE  SEVERAL  REASONS  WHY  YOU   SHOULD  CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


Mr.  Merchant 

See  that  your  department  heads  and  clerks 
read  this  paper  regularly,  it  will  increase 
their  efficiency.  Watch  closely  advertise- 
ments for  new  selling  arguments,  it  will  help 
increase  sales.  There  is  always  room  for 
the  man  who  knows. 


16 


HARDWARE    AND    METAL 


March  17,  1917. 


Everything  For  Your 
Electrical  Department 


The  excellent  cuts  and  description 
in  this  catalog  will  give  you  a 
comprehensive  idea  of  the  quality 
and  value  of  our  products. 


Have  You 

Received 

Your  Copy 

of  Our 

CATALOG 
? 


Send  a   post    card 
for  one  to-day. 


FACTORY  PRODUCTS  LIMITED 

220  King  St.|West,lToronto,  Ontario 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Ste  am  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,   Ontario 


The  cutting  qualities  of 
the  "Famous  Five"  files 
may  be  compared  to 
those  of  a  sharp  razor. 
They  work  with  mini- 
mum effort  and  give 
maximum  results. 

In  brief,  they  are  efficient.  Their 
qualities  have  become  stand- 
ardized; and  the  "Famous  Five" 
file  standard  is  recognized  by 
mechanics,  shop  superintendents 
and  purchasing  agents  every- 
where. 

That's  why  it  pays  dealers  to 
handle  them. 

Specify  them  when  ordering 
from  your  jobber. 

They  are: 

KEARNEY  &  FOOT 
GREAT  WESTERN 
AMERICAN 
m  ARCADE 

GLOBE 

Made  in  Canada  by 


\\\ 


IAlIM 


■'•>' 


» \^ 


//  interested,  tear  out  this  page 


ORT  HOPE 
ONTARIO 

and  keep  with  letters  to  be  answered. 
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That's  a  nice-looking  line 
of  handles  you're  selling, 

but— 

how  about  your  sales? 

Beauty  is  a  good  feature  for  goods  to  have, 
but  the  beauty  quite  often  covers  up  in- 
ferior quality. 

You  will  never  have  a  dissatisfied  customer 
if  ycm  sell 

STILL'S  HANDLES 

They  sell  quickly  by  their  splendid  finish 
and  their  quality  makes  repeat  orders 
double-sure. 

We  manufacture  almast  every  kind  of 
Hickory  and  Ash  Handles.  Insist  on 
Still's  Handles  and  take  no  other. 

Order  from  your  jobber.  If  he  cannot 
supply  you,  write  us. 

J.  H.  Still  Manufacturing  Co. 

ST.  THOMAS,  ONTARIO 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


Vf/^VTTTJ      TTf  A  lVTHTC    are  many  ncre   below.     Use  the  want 


ad.  page  and  get  rid  of  a  few  of  them. 


him 
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A  Straight  Talk  from 
the  Manager 

.    No.  6i 
Never  Missed  Anything  So  Much 

A  few  months  ago  a  hardware  firm  in  the 
north-western  section  of  Toronto  discontinued 
their  subscription  to  Hardware  and  Metal. 

Last  week,  they  again  placed  their  order  and 
they  were  quite  frank  in  expressing  regret  that 
they  had  ever  thought  of  stopping  their  sub- 
scription. 

"We  never  missed  anything  so  much  in  our 
business,"  they  said,  "as  we  did  the  weekly 
visits  of  Hardware  and  Metal.  We  did  not 
realize  how  completely  we  depended  upon  our 
trade  paper,  until  it  stopped  coming." 

What  do  you  suppose  would  be  the  condition 
in  the  Canadian  hardware  trade,  if  no  such 
publication  as  Hardware  and  Metal  existed? 

Think  that  over  for  a  few  minutes,  and  then 
ask  yourself  if  you  are  getting  all  the  value  out 
of  Hardware  and  Metal  that  its  accurate 
market  reports,  well-written  special  articles 
and  carefully  planned  advertising  pages 
should  ensure. 

J.  G.  I, 
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Wrought  and  Steel  Pl^ 

WASHERS 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


0  0  0 

•     .     '    Ask  us  for 

Wrapping  Papers 

Twines 
Brooms    Brushes 


Parchment  Butter  Paper 

Printed  and  Plain 
PROMPT  SHIPMENT 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


THE  BABBITT  METAL  THAT'S  AT  THE  FRONT  IN 
EFFICIENCY  AND  ECONOMY 

Harris  Heavy 
Pressure 

"The  Babbitt  Metal  Without  a 
Fault,"  is  guaranteed  to  give 
EXCELLENT   SERVICE. 

We  also  manufacture  Lead  Pipe, 
Solder,  Sheet  Lead  and  Everything 
for  the  Plumber. 

THE  CANADA  METAL 
COMPANY,  LIMITED 

Head  Office  and  Factory,  TORONTO,  Fraser  Ave. 

Branch    Factories 

HAMILTON     MONTREAL     WINNIPEG     VANCOUVER 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Your  constant  effort  to  increase  trade  is 
by  holding  old  customers  and  gaining  new. 
To  retain  the  old  you  must  give  them  service 
and  sell  goods  that  will  please  and  satisfy. 
There  must  be  no  "come  back"  because  of 
dissatisfaction. 

That  is  why  you  can  pin  your  faith  to  Dominion  Rubber 
System  products.  Their  qualities  are  of  the  kind  that  give 
absolute  satisfaction.  We  stand  back  of  our  products  with  a 
warranty  that  they  are  free  from  imperfection  in  workman- 
ship. That  protects  you  and  your  customers,  and  ensures 
their  good-will  which  is  the  best  argument  for  your  bigger 
business  and  increased  profits. 

For  every  need  in  Rubber  Hard- 
ware, write   our  nearest   branch. 


- 


Canadian  Consolidated  Rubber  Co.  Limited 


Head  Office 


MONTREAL,  CANADA 


Service  Branches  at — 

North  Bay,  Fort  William,  Winnipeg,  Regina,  Saskatoon,  Edmonton,  Caljary, 
Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton,  London,  Kitchener, 
Vancouver,  Victoria. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Are  You  Selling  Car-  | 
borundum  Sharpening  | 
Stones  to  ALL  of  Your  | 
Carpenter   Customers?  | 

THERE  are  several  of  the 
Carborundum  Sharpen- 
ing Stones  that  should  be 
in  every  carpenters'  tool  kit 
— the  Round  Combination 
Stone,  the  Gouge  Stones 
and  the  Handy  Slip  Stones. 
Carpenters  everywhere 
know  of  the  quick,  clean 
cutting  qualities  of  Carbo- 
rundum— be  sure  that  you 
carry  a  good  stock. 

Might  we  suggest  a  win- 
-  dow  display  of  these 
stones  for  the  carpenter? 
We  have  some  snappy 
window  display  material 
packed  and  ready  to 
send  you. 

Write  for  Carborundum 
Display    Circular    344 

The  Carborundum  Company 

Niagara  Falls,  N.  Y. 

ttlllllHIIIIIINIIIIIIIIIIIflllllllllNllllllllllllil! 


No  matter  what  kind  of  garage  your 
customers  build,  or  what  the  architec- 
tural detail,  the  doors  can  be  hung  and 
equipped  perfectly  with 

STANLEY 


HARDWARE 


The  design  of  the  doors  in  the  above 
garage  prevent  the  use  of  strap  hinges. 
So  each  door  was  hung  on  three  ball- 
bearing Stanley  Garage  Butts,  No.  252, 
which  swing  heavy  doors  easily  and 
without  sagging. 

The  doors  are  also  provided  with  Stan- 
lev  Garage  Latches  1264,  Cremone 
Bolts  1052,  and  Door  Holders  1774. 
The  latter  can  be  applied  with  equal 
success  to  either  curved  or  straight- 
topped  doors. 

Stanley  Garage  Hardware  for  other 
types  of  garages  is  shown  in  the  Stan- 
ley Garage  Hardware  Catalog.  R-33, 
which  will  be  sent  you  on  request. 

How  The  Stanley  Works  helps 
yov.  to  increase  your  sales  is  told 
in  /In  illustrated  booklet.  "Sell- 
ing More  Stanley  Harage  Hard- 
ware." Ifyouhavt  not  received 
your  copy,  send  ft"1  'I  to-day. 

The  Stanley  Works 

New  Britain,   Conn.,    U.S.A. 

Canadian  Representatives  :   A.  Mactarlane  &  Co., 
Coristine  Bldg.,  Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Should  the  Manufacturers  Make  Prices? 

Opinions  on  a  Live  Subject — Knowles  Bill  Being-  Opposed  in  Many  Quarters — How 
it  Affects  the  Retailer — Opinions  Wanted  from  Headers. 


Manufacturers,  wholesalers  and  retailers  in  all  parts  of  Canada, 
are  greatly  interested  in  the  Knowles  Bill  to  prohibit  the  fixing  and 
enforcement  of  re-sale  prices.  The  bill  is  to  be  presented  at  the 
next  meeting  of  the  Dominion  House,  presumably  in  April  or 
May.  In  last  week's  issue  of  Hardware  and  Metal  appeared  a 
copy  of  the  "Knowles"  bill,  and  an  article  describing  the  efforts 
being  put  forth  by  some  interests  to  prevent  the  passage  of  the 
bill.  The  accompanying  article  on  the  subject  will  undoubtedly 
interest  the  entire  trade.  Hardware  and  Metal  hopes  that  every 
subscriber  will  read  the  article,  ponder  over  it — price  maintenance 
is  a  big  subject — and  then  send  in  his  views  to  Hardware  and 
Metal.    Letters  will  be  welcomed  from  all  branches  of  the  trade. 


The  great  majority  of  men  in  Canada 
are  not  able  to  talk  intelligently  on  the 
subject  of  price  maintenance — for  the 
good  and  simple  reason  that  this  is  a 
semi-technical  subject,  and  one  that  has 
not  commonly  or  acutely  come  up  for 
study.  Among  advertising  men,  especi- 
ally advertising  managers  of  firms  mak- 
ing a  standardized,  identified  product, 
marketed  with  the  aid  of  advertising: 
and  among  manufacturers  of  a  trade- 
marked  product  of  high  quality,  the  sub- 
ject of  fixed  re-sale  prices  has  for  a  long 
time  been  one  of  prime  concern.  But  for 
the  general  run  of  men,  price  mainten- 
ance as  a  name  and  proposition  is  with- 
out significance. 

Because  of  all  this,  HARDWARE 
AND  METAL  proposes  to  provide  here 
and  now  some  information  and  opinion 
on  the  matter  of  price  maintenance  of 
the  manufacturer's  claimed  right  to  fix 
and  enforce  the  price  at  which  his  pro- 
duct shall  be  retailed. 

Some  Illustrative  Examples 

The  subject  of  price  maintenance  will 
take  on  greater  clarity  for  many  minds 
if  we  make  its  applications  and  relations 
specific.  Examples  of  fixed  re-sale  prices 
— fixed,  that  is,  by  the  manufacturer — 
are: — 

Arrow  collars,  two  for  30  cents. 

Columbia  Grafonolas,  $15  to  $350. 

Waterman  fountain  pens,  $2.50. 

Belding's  silk  fabrics,  $L25  to  $2.50. 


Jiffy-Jell,  two  packages  for  25c. 
Palmolive  specialties,  25c  and  50c. 
Overland  motor  cars,  $665. 
Pears'  Soap,  15c. 
And  so  on,  and  so  on. 

The  prices  indicated  in  the  above  ex- 
amples are  advertised  prices  —  prices 
stated  in  the  makers'  advertisements. 
But  it  does  not  follow,  in  every  instance, 
that  these  fixed  prices  are  enforced 
prices. 

A  familiar  example  of  a  fixed  and  en- 
forced price  is  the  Waterman  Fountain 
Pen,  $2.50.  This  pen  is  sold  to  dealers 
only  on  specific  agreement  that  it  shall 
be  retailed  at  the  price  or  prices  fixed 
by  the  makers.  Similarly  many  other  ad- 
vertised lines  are  sold  to  dealers  with  an 
agreement  by  which  the  dealer  contracts 
to  sell  at  the  prices  fixed  by  manufac- 
turers. In  many  other  cases,  the  price 
fixed  and  advertised  by  the  manufactur- 
er is  cut  by  the  dealer — not  by  all  deal- 
ers, but  by  some  who  hope  by  this  price- 
cutting  to  attract  and  divert  trade. 

The  price  fixed  and  advertised  by  the 
maker,  when  not  enforced,  is  intended 
to  assist  the  retailer  to  sell  the  price- 
fixed  article  with  greater  ease,  and  to 
obtain  a  full  profit.  It  is  intended  to 
protect  the  consumer  against  an  exorbi- 
tant price — this  by  making  him  familiar 
with  a  right  price.  The  advertised  fixed 
price  is  also  designed  to  facilitate  the 
sale  of  the  article  universallv — hv  mak- 


ing the  price  uniform  in  all  parts  of  the 
country. 

Many  advertised  trade-marked  or 
identified  commodities  have  no  prices 
fixed  by  the  maker;  their  re-sale  price  is 
left  entirely  to  the  dealer.  For  example, 
the  resale  prices  of  Old  Dutch  Cleanser. 
Sunkist  Oranges.  Yale  Locks,  and  Grape 
Nuts  are  not  indicated  in  the  public  ad- 
vertising; and  the  inference  is  that  the 
dealer  may  set  his  own  price,  being  gov- 
erned always  by  the  commonly  prevail- 
ing price  and  by  local  competition. 

In  some  cases,  from  the  nature  of  the 
goods,  the  retailers  of  advertised  iden- 
tified goods  are  in  reality  the  special 
agents  of  manufacturers.  Thus  pianos, 
phonographs,  typewriters,  adding  mach- 
ines, motor  cars,  agricultural  implements, 
are  commonly  sold  through  designated 
dealers  or  agents,  in  which  case  retail 
price  control  is  comparatively  simple, 
for  the  relation  between  agent  and  maker 
is  a  direct  one.  But  in  the  case  of  those 
commodities  sold  commonly  through 
jobbers — trade-marked  grocery  sepcial- 
ties,  hardware  specialties,  dru<c  special 
ties,  and  so  on — it  is  obviously  much 
more  difficult  to  enforce  or  control  re- 
sale prices. 

The  Question  of  Public  Interest 

The  query  will  have  arisen  in  many 
minds — Is  it  in  the  interests  of  consum- 
ers to  have  re-sale  prices  fixed  and  en- 
forced ? 

The  natural  quick  conclusion  is  that 
it  is  a  good  thing  for  the  consumer  to 
be  able  to  buy  what  he  wants  at  the 
lowest  possible  price — at  prices  fixed  by 
competition.  Also,  many  will  be  in- 
clined to 'say  at  the  beginning  of  their 
thinking  on  this  subject,  that  for  a 
maker  to  fix  and  enforce  the  re-sale 
price  of  his  product  is  a  "trust"  or 
"combine"  procedure,  that  it  is  taking 
away  from  the  liberty  of  the  dealer,  that 
it  is  a  sort  of  mug's  game  by  which  the 
maker  can  set  any  old  price  on  his  pro- 
duct and  get  away  with  it. 

But  one  runs  up  very  early  in  his 
honest  thinking  against  the  price-cut- 
ting pracficp  with  its  long  train  of  evil 
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consequences;  and  one  is  compelled  in 
fairness  to  ask  the  question:  Whether  it 
is  better,  in  the  public  interest,  and  in 
the  interest  of  the  consumer,  for  priee- 
eutting  to  flourish;  or  for  there  to  be 
universal  uniformity  of  price  on  stand- 
aid,  identified  goods'?  Or  to  put  the 
question  in  concrete  terms:  Whether  it 
is  better,  in  the  public  interests,  and  in 
the  interests  of  the  consumer,  to  have 
Kodaks  sold  at  maker-fixed  or  at  dealer- 
made  prices?  or  to  have  Hoosier  Kit- 
chen Cabinets  sold  at  maker-fixed  or  at 
dealer-made  prices?  or  to  have  Ford 
Motor  'Cars  sold  at  maker-fixed  prices  or 
at  dealer-made  prices?  and  so  en.  When 
une  puts  the  question  in  specific  terms 
to  the  intelligent  consumer,  the  prob- 
ability is  that  he  will  reply — "I  prefer 
a  maker-fixed  and  enforced  price  to  deal- 
er-made prices."  And  in  saying  this  the 
consumer  says  in  effect:  "I  have  more 
faith  in  the  justice  and  fairness  of  the 
price  fixed  by  the  maker  than  in  the 
price  any  dealer  would  charge  me  if  the 
retail  price  were  left  entirely  to  him." 

Makers'  Versus  Dealers'  Price 

Right  here  one  begins  to  get  at  the 
kernel  of  the  nut;  and  the  whole  ques- 
tion of  price  maintenance  begins  to  take 
■  >n  an  added  luminosity. 

Dealer-made  prices  are  decidedly  less 
trustworthy,  taking  them  by  and  large, 
than  are  maker-fixed  prices.  In  the  case 
of  a  standardized,  identified  product,  it 
is  difficult  for  the  dealer  to  get  an  ex- 
cessive profit  —  difficult  because  of  the 
public's  knowledge  of  the  retail  value 
of  the  advertised,  standardized,  identi- 
fied product.  Such  products,  as  a  rule, 
have,  a  fairly  level  maximum  retail 
price.  Any  variation  from  this  com- 
monly known,  recognized,  and  accepted 
price,  is  downward  rather  than  upward. 
And  dealers  after  big  profits  prefer,  as  a 
rule,  to  sell  unadvertised,  unstandardiz- 
cd,  unidentified  goods  —  merchandize 
which  the  public  cannot  accurately 
value  or  make  price  comparisons  on.  On 
such  foods  dealers  rely  on  making  a  gen- 
erous, if  not  an  excessive,  profit. 

Just  here  it  may  be  well  to  define 
what  is  meant  by  "standardized,  iden- 
tified," as  applied  to  merchandise.  By 
"standardized' "  is  meant  goods  that 
have  a  known  and  maintained  standard 
of  quality.  By  "identified"  is  meant 
goods  branded  or  trade-marked  and  mak- 
er acknowledged.  The  two  terms  taken 
together  usually  imply  extensive  adver- 
tising, and  accepted  responsibility  for 
the  high  finality  and  all-round  satisfac- 
toriness  of  the  goods. 

The  question  arises  Ts  it  better  for 
the  community  at  large,  and  for  indivi- 
duals and  families  in  particular,  to  be 
supplied  with  standardized,  identified 
roods  or  with  goods  of  no  established  or 
•  <(■(]  quality,  made  by  no  revealed 
maker,  and    for  which   no   responsibility 


is  accepted  or  redress  possible,  should 
the  goods  prove  unsatisfactory?  The 
question  carries  its  own  answer. 

Where  Price-cutting  Occurs 

Price-cutting,  from  the  nature  of 
things,  takes  place  commonly  on  stand- 
ardized, identified  goods.  There  is  little 
significance  or  conviction  in  an  adver- 
tisement which  reads: — 

Moirette    Petticoats,   regular   value 


SUGGESTED  PERSONNEL   OF   THE 
INLAND    TRADE    COMMISSION. 

The  whosalers  and  retailers  and 
manufacturers  waited  upon  Sir  George 
Foster  some  two  weeks  ago  to  urge  the 
formation  of  an  "Inland  Trade  Com- 
mission" that  should  be  composed  of 
three  members  in  whom  the  public 
would  have  thorough  confidence,  and 
whom  it  was  known  would  be  capable 
of  investigating  commercial  subjects.  It 
was  known  that  at  the  time  certain 
names  were  proposed  as  men  whom  the 
committee  were  assured  would  ably  fill 
the  positions  on  this  commission.  The 
different  members  of  the  committee 
were,  at  that  time,  averse  to  announcing 
the  names  suggested,  but  it  is  now  as- 
serted that  there  were  four  names  sug- 
gested, though  only  three  members 
were  to  compose  the  proposed  commit- 
tee.    They   were : 

SIR    GLENHOLME    FALCONBRIDGE, 

Chief  Justice  of  the  King's  Bench. 
Born  in  Drummondville,  Ont.,  1S46. 
Graduated  at  the  University  of  To- 
ronto, and  was  called  to  the  Bar  in 
1871.  Created  a  K.C. ,  in  1SS5.  ap- 
pointed Judge  of  the  Queen's  Bench 
in  1887;  Chief  Justice  of  the  same 
court  in  1890.  He  was  Knighted  in 
1908. 

HON.   LYMAN   POORE   DUFF, 

Judge  of  the  Supreme  Court  of 
Canada.  Born  at  Meaford,  Ont.,  18G5. 
Graduated  from  Toronto  University 
and  called  to  the  Bar  of  Ontario  in 
1893.  Aupointed  K.C.  1901.  Puisne 
Judge  of  the  Supreme  Court  1904-06; 
in  this  latter  year  he  was  appointed 
to  his  present  position.  His  home  is 
in  Ottawa,  Ont. 

HON.  JAMES  THOMPSON  GARROW, 

Puisne  Judge  of  the  Supreme  Court 
of  Ontario.  Born  at  Chippewa,  Ont., 
1843.  Called  to  the  Ontario  Bar  1869, 
created  K.C.  1885.  Minister  without 
portfolio  in  the  Ross-  Government, 
1899-02.  He  received  his  present  ap- 
pointment in  1902.  His  home  is  in 
Toronto. 

LIONEL  H.  CLARKE, 

President  of  the  Canadian  Malting 
Co.,  and  member  of  the  Toronto  Har- 
bor Board. 

The  suggested  membership  of  this 
committee  has  not  been  given  out  to  the 
general  public,  but  in  the  few  instances 
where  it  was  known  there  is  some 
criticism  of  the  suggestion  on  the 
ground  that,  in  only  one  instance  have 
the  proposed  members  had  any  actual 
business  experience,  and  that  the  ad- 
vancing age  of  some  of  those  suggested 
would  militate  against  their  usefulness 
in  the  arduous  duties  that  would,  of 
necessity,  devolve  upon  such  a  commis- 
sion. 


$10;  special  price,  Thursday,  $5. 
Every  woman  of  common  sense  knows 
that  both  of  these  prices  are  arbitrary — 
dealer-made.  The  very  gulf  between 
the  "regular"  price  and  the  special  price 
suggests  original  and  tremendous  price- 
inflal  ion, 

But  should   a   dealer  advertise: — 
Quaker  Puffed   Wheat,   regular   Inc. 
special,  10c.. 


then  the  consumer  knows  that  a  genu- 
ine reduction  or  bargain  is  offered. 
Price-cutting  as  it  Affects  the  Retailer 

Let  us  look  at  price-cutting  from  the 
point  of  view  of  the  retailer  of  an  adver- 
tised, standardized,  identified  commo- 
dity—say, Ingersoll    Dollar  Watch. 

This  watch  is  admittedly  excellent 
value  and  is  in  great  demand.  Suppose 
that  some  big  store  in  a  populous  com- 
munity cuts  the  price  to  79  cents,  and 
advertises  this  price  extensively.  The 
instant  local  effect  will  be  that  smaller 
dealers — 

Will  have  to  meet  the  cut  price; 

Or   struggle   to   maintain   the   regular 
price; 

Or  quit  selling  the  Ingersoll  watch. 

If  they  meet  the  cut  price  they  will 
be  selling  at  a  clear  loss.  If  they  strug- 
gle to  maintain  the  regular  price,  this  in 
the  face  of  the  known  fact  that  the 
watch  can  be  obtained  elsewhere  for  79 
cents,  they  run  the  risk  of  losing  a  cus- 
tomer permanently,  and  they  are  under 
the  necessity  of  putting  energy  and 
time  into  the  sales  process,  to  overcome 
the  buyer's  resistance. 

If  they  cease  handling  the  Ingersoll 
Watch,  their  customers  who  ask  for  this 
watch  are  disappointed,  and  perhaps  of- 
fended, affirming  that  the  dealer  is  a 
"back  number."  In  any  case,  the  small 
dealer  suffers.  There  are  two  points  to 
be  noted  in  connection  with  the  above 
illustration:  one  is  that  it  takes  a  mini- 
mum of  time  and  energy  on  the  part  of 
the  dealer  or  his  staff  to  sell  a  widely- 
advertised,  standardized,  identified  ar- 
ticle whose  price  is  maintained  univer- 
sally, for  it  is  already  fully  sold  in  a 
very  real  sense  to  the  customer;  the 
other  is  that  it  is  of  advantage  to  the 
public  to  be  able  to  get  widely-adver- 
tised and  desired  goods  everywhere  — 
without  the  effort  of  search. 

Also,  there  is  an  economic  question  in- 
volved in  this  illustration;  it  is  in  the 
public,  interest  that  the  distribution  of 
the  merchandise  of  general  consumption 
shall  be  widespread  and  in  many  hands 
rather  than  centralized  in  a  few  big 
stores.  Also,  it  is  far  better  for  com- 
munity growth  and  prosperity  that  there 
shall  he  many  retailers  of  the  commodi- 
ties of  common  consumption  rather  than 
Pew  retailers.  What  is  wanted  is  not  so 
much  fewer  retailers,  hut  more  efficient 
retailers. 

Price-cutting  Hurts  the  Manufacturer 
In  the  Ingersoll  Watch  illustration,  as 
above,  is  involved  the  manufacturer's 
interest.  Ts  it  a  good  thing  for  a  manu- 
facturer's product  to  be  sold  only  by 
a  few  big  dealers?  or  is  it  better  from 
his  point  of  view  to  have  a  multitude  of 
smal]  dealers  distributing  his  merchan- 
dise? Perhaps  the  answer  to  this  ques- 
tion is  to  be  given  by  each  individual 
manufacturer  concerned.  Some  maim 
faetlirers  openly  declared  that  they  lire- 
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fer  to  have  the  big  distributors — the  de- 
partment stores  and  big  local  retailers — 
as  customers  rather  than  multitudes  of 
little  shops.  They  say  that  their  selling 
expense  is  greatly  reduced  when  they 
sell  to  a  few  big  distributors.  This  is 
admitted  because  it  is  obvious.  But, 
generally  speaking,  the  makers  who  pre- 
fer to  sell  to  a  few  big  distributors  are 
making  unidentified  merchandise,  and, 
therefore,  unadvertised,  merchandise — 
that  is,  nationally  advertised  merchan- 
dise. As  for  the  makers  of  nationally 
advertised  merchandise,  they,  as  a  rule, 
seek  and  desire  the  greatest  possible 
number  of  distributors,  because  thus  are 
maximum  sales  achieved. 

Coming  back  to  the  Ingersoll  Watch 
case;  if  the  distribution  were  confined 
to  a  few  big  stores,  the  total  sales  would 
of  a  certainty  be  less  than  10,000  deal- 
er-, in  Canada  were  selling  this  watch- 
As  a  matter  of  fact,  the  Ingersoll  Dollar 
Watch  is  cold  by  100,000  dealers  on  this 
continent,  and  it  is  an  inevitable  conclu- 
sion to  draw  that  it  is  this  very  faet 
of  widespread  distribution,  joined  to  ex- 
tensive and  long-maintained  advertising, 
that  has  built  up  the  vast  business  of  the 
makers  of  this  watch. 

Go  one  more  step  in  the  consideration 
of  this  ease:  suppose  that  the  distribu- 
tion of  the  Ingersoll  Watch  fell  into  the 
hands  of  a  few  big  dealers — the  result 
of  price-cutting,  there  would  probablv 
be  an  eventual  inclination  to  subordin- 
ate this  line,  and  perhaps  an  elimination 
of  it  altogether;  this  for  two  plain  rea- 
sons: When  they  had  secured  a  practi- 
cal monopoly  of  sale,  the  advertising 
and  trade-attracting  value  of  the  line 
offered  at  a  cut  price  would  cease,  for 
there  would  be  no  trade-diversion;  also, 
the  very  fact  that  the  watch  was  being 
sold  at  a  cnt,  and  presumably  non-profit- 
yielding  price,  the  desire  to  sell  it  would 
decline  to  the  disappearing  point;  at 
which  time  the  Ingersoll  W~atch  makers 
would  be  without  a  business. 

The  economic  fact  is  that  cntting  the 
price  of  a  standardized,  identi^ed^,  and 
nationally  advertised  commodity,  while 
it  may  temporarily  speed  up  local  and 
individual  demand,  tends  to  reduce  dis- 
tribution; and  this  in  time  leads  to  re- 
duced consumption;  and  in  turn  leads 
to  the  practical  ruin  of  a  business,  and 
to  the  wiping  out  of  the  value  of  the 
trade-mark  built  up  by  years  of  sedu- 
lous effort  and  extensive  advertising. 

One  asks,  therefore:  Is  price-cutting, 
in  its  consequences,  good  for  retailers, 
manufacturers  and  consumers?  For  let 
it  be  remembered  that  consumers  are 
related  directly  or  indirectly  to  manu- 
facturing prosperity. 

Competition  of  the  unfair  kind  —  the 
competition   developed   and   fostered   by 


THE  BRITISH  IMPORT  EMBARGO 

There  has  been  so  much  discussion  as  to  what  articles  actually  did  appear 
on  the  embargo  list  that  HARDWARE  AND  METAL  is  publishing  herewith 
the  list  as  announced  in  the  Official  Gazette: 

Agricultural   Machinery. 
Boots  and  Shoes  of  leather. 
Raw  Fruits,  except  Lemons 
and  Oranges. 

Hides. 

Leather  Gloves. 

Glass  manufactures. 

Linen  and  Yarns  and  manu- 
factures thereof. 

Canned  Lobsters  and  Sal- 
mon. 

Manufactured  Silk  and 
Skins. 

Furs. 

Food  articles  containing 
Sugar,  except  Condensed 
Milk. 

Tomatoes. 

Typewriters. 

Wine  of  all  kinds. 

Wood  and  Timber. 

Aerated,  Mineral  and 
Table  Waters. 

Antimonyware. 

Apparel  not  waterproofed. 

Works  of  Art. 


Baskets         and         Bamboo 

Basketware. 
Books,  other  printed  mat- 
ter, including  Posters 
and  Daily,  Weekly  and 
other  Periodicals  ex- 
ceeding sixteen  pages 
in  length. 

Materials  for  the  manu- 
facture of  Leather  Boots 
and  Shoes. 

Brandy. 

Clocks    and    parts    thereof. 

Cloisonne  Wares. 

Raw  Cocoa  and  prepara- 
tions thereof. 

Coffee. 

Cotton  Hosiery,  Cotton 
Lace  and  articles  thereof. 

Curios. 

Diatomine  and  Infusorial 
Earth. 

Embroidery,  Needle  Work 
and  Fancy  Goods  known 
as  Paris  Goods. 

Fire  Extinguishers. 


Ornamental  Feathers  and 
Down. 

Flowers,  artificial  and 
fresh. 

Hats  and  Bonnets. 

Incandescent   Gas  Mantles. 

Raw  Jute  Mats  and  Mat- 
ting. 

Mops. 

Painters'  Colors  and  Pig- 
ments. 

Perfumery. 

Photographic  Apparatus. 

Pictures,  Prints,  Engrav- 
ings, Photographs  and 
Maps. 

Plated  and  Gilt  Wares. 

Live  Quails. 

Quebracho,  Hemlock,  Oak 
and    Mangrove    Extracts. 

Rum. 

Soya  Beans. 

Stereoscopes. 

Straw  Envelopes  for  Bot- 
tles and   Straw   plaiting. 

Tea. 


Both  wet  and  dry  hides  and  dressed  and  undressed  leather  are  included.  Silk  yarns 
are  exempted. 

The  prohibitions  do  not  apply  to  goods  imported  under  licenses  given  by  the  Board 
of  Trade. 

The  power  given  to  the  Board  of  Trade  to  issue  special  licenses,  however,  may  be 
freely  exercised  in  behalf  of  the  Allies  of  Great  Britain,  as  ships  taking  munitions  and 
other  supplies  to  France  and  Italy  have  ample  tonnage  to  bring  return  cargoes. 


price-cutting — is  unhealthy,  baneful  and 
ruinous. 

Price-cutting   and  the   Consumer 

In  the  last  analysis  it  is  the  consum- 
er's interest  that  must  be  considered  in 
arriving  at  an  answer  to  the  question: 
Is  the  principle  of  price  maintenance — 
the  right  of  the  manufacturer  to  fix  and 
enforce  the  re-sale  price  of  his  goods — 
good  for  the  consumer,  and  desired  by 
the  consumer? 

Some  contend  that  price  maintenance 
raises  the  cost  of  living;  that  it  is  an 
effort  to  obtain  higher  than  fair  or  rea- 
sonable pirces  from  the  consumer;  that 
it  is  an  expedient  to  enrich  the  manu- 
facturer. But  those  who  argue  thus 
have  not,  as  a  rule,  given  the  whole 
broad  matter  any  serious,  deep,  wide 
and  prolonged  consideration.  Their 
judgments  and  conclusions,  as  a  rule,  are 
of  the  "snap"  variety,  superficial  and 
feathery.  These  good  people,  who  may 
be  very  honest,  see  in  price  maintenance 
a  foe  to  open  competition,  and  a  studied, 
calculated  effort  to  enhance  the  final 
price — the  price  to  be  paid  by  the  con- 
sumer. 

What  Happens  When  Re-sale  Prices  Are 
Too  High 

It  is  to  be  admitted,  frankly,  that  in 
regard  to  certain  specific  articles  or  pro- 
ducts of  the  identified,  standardizel 
kind,  the  consumer  price  is  excessively 
high— altogether  out  of  relation  to  the 
cost  of  production.  But  the  articles  of 
this  nature  are,  as  a  general  thins-,  pat- 
ented, and  so  are  monopolies. 


A      well-known    product,    selling    re- 
tail at  $5,  is  a  much-quoted  example  of 
a    standardized,     identified     product     in 
which  the  re-sale  price  is  many  times  its 
production  price.     Yet  in  spite  of  this 
fact       and       knowledge,      the       article 
continues   to   be   the   most   largely   con- 
sumed   of   its    class.    There  is  no   com- 
pulsion of  the  public  to  make  them  buy 
this  particular  article;    it   is   bought  out 
of  free-will,  and  this  in  face  of  the  fact 
that    other   articles   of   the    same    type 
can  be  purchased  at  from  25c  up.    Inci- 
dentally, it  may  be  stated,  as  a  reply  to 
the  argument  that  price  maintenance  re- 
duces    competition,      that      since      this 
product    was    put    on    the    market,    at 
least    40    others    of    the    same    general 
type  have  appeared-,  and  they  have  ap- 
peared because  of  the  very  high  price  of 
the  original  product;  which  means  that 
any     maker     who     puts     a     high     re- 
sale price   on  his   product,   away  above 
the  costs  of  production  and  selling;  and 
who,  by  advertising,  creates  a  great  de- 
mand for  his  product  and  type  of  pro- 
duet,  merely  invites  competition  instead 
of  suppressing  it. 

Here  it  may  be  remarked  that  the  ma- 
jority of  price-fixed,  price-enforced, 
standardized,  identified  and  advertised 
goods  are  more  or  less  luxuries;  that  is 
they  can  be  done  without  or  replaced 
with  something  very  much  cheaper.  So 
that  price-maintenance,  even  if  it  does 
mean  an  unreasonably  high  consumer's 
price,  does  not  necessarily  work  any  in- 
jury to  the  individual  consumer;  he  or 
she  may  always  refuse  to  buy,  or  may 
choose  some  cheaper  substitute  or  equi- 
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valent.  If  consumers  elect  of  their  own 
free-will  to  buy  the  high-priced  trade- 
marked  and  advertised  article,  when 
they  are  free  and  able  to  buy  a  cheaper, 
even  if  less  satisfactory  and  acceptable, 
substitute  article,  is  the  blame  for  the 
seeming  extravagance  to  be  charged  up 
to  the  manufacturer,  or  to  the  retailer? 
The  higher  cost  of  living  is  not  to  be 
charged  to  the  makers  of  advertised, 
standardized,  identified  articles  of  food, 
dress,  convenience,  indulgence  or  lux- 
ury; but  to  the  freely-exercised  will  of 
the  people  who  choose  to  buy  the  high- 
est-priced goods,  and  to  the  inexorable 
laws  of  supply  and  demand.  Yet  there 
are  those  who  argue  that  if  the  right  to 
fix  and  enforce  re-sale  prices  be  taken 
away  from  manufacturers,  be  refuseu 
them,  or  taken  from  them,  the  cost  of 
living  will  fall.  It  is  rather  muddy  argu- 
ment and  not  at  all  convincing.  Prob- 
ably what  the  foes  of  the  price-mainten- 
ance principle  have  in  mind  is  combines 
of  makers  or  producers  to  corner  and 
control  the  price  of  commodities,  and 
they  confuse  this  with  the  admitted  free- 
dom of  a  maker  of  an  article  of  which 
he  has  no  monopoly  to  sell  to  the  dealer 
at  any  price  he  likes. 
The  Maker's  Right  to  Fix  the  Dealer- 
Price 

Please  note  this  carefully:  it  is  grant- 
ed by  the  foes  of  price  maintenance  that 
the  manufacturer  may  fix  the  price  to 
the  dealer  at  what  he  wills,  but  they 
deny  him  the  equal  privilege  or  right  to 
take  a  further  step  and  fix  the  re-sale 
price — the  price  the  consumer  must  pay: 
they  leave  this  re-sale  price  to  the  deal- 
er to  fix,  knowing  full  well  that  if  the 
dealer  has  liberty  to  fix  the  price  to  con- 
sumers, he  will  exact  more  from  them. 
if  competition  permits  him  to  do  so,  than 
will  be  required  of  tbem  if  the  maker 
fixes  the  re-sale  price! 

As  proof  of  this  point,  it  suffices  to 
say  that  retailers  complain  that  the  mak- 
ers of  advertised,  standardized,  identi- 
fied, price-fixed  goods  rarely  or  never  al- 
low them  a  sufficient  profit;  which  means 
that  they  fix  the  re-sale  price  too  low! 
So  one  asks  a<ra<n — Is  it  a  bad  thing  for 
consumers  to  allow  the  manufacturer  to 
fix  and  enforce  the  re-sale  price? 
The  Knowles  Bill  Ill-considered 

The  bill  proposed  by  Mr.  Knowles 
would  appear  to  be  an  ill-considered 
one.  To  make,  if.  achieve  the  ends  it 
aims  at,  lie  ought  to  make  provision  in 
it  for  a  limitation  of  fhe  manufacturer 
m  fixing  the  price  to  the  dealer  this 
first  of  all.  Then  having  fixed  this,  the 
fixed    re-sale    price      to    the    consumer 

can   safely  be  lefi   to  the  manufacturer 
and  dealer  to  settle. 

]?,  however,  the  law  of  the  land  shall 
undertake  to  meddle  with  a  manufactur- 
er's production  and  Belling  costs,  the 
new  state  of  things  will  be  worse  than 
thai  which  now  obtains.  Costs  of  raw 
materials,    labor,    manufacturing:,    over- 


head, distribution,  merchandising  and 
advertising,  will  all  have  to  come  un- 
der regulation;  and  what  manufacturer 
will  stand  for  such  a  supervision  and 
interference  with  his  business1? 

Department  Store  Influences 

The  pronounced  foes  of  price  main- 
tenance are  not  the  retailers  or  the  con- 
sumers— this  is  said  advisedly,  but  the 
department  stores.  They  delight,  to  sell 
nationally  advertised  goods  of  standard 
quality  with  a  knife  in  their  hands.  To 
cut  the  price  of  nationally  advertised 
and  standai-dized  goods,  either  as  a  trade 
magnet  or  as  an  expedient  to  kill  off 
altogether  the  competition  of  nationally 
advertised  goods  on  which  the  consumer 
price  is  known,  is  their  pleasure  and 
bait. 

Department  stores  are  notoriously  un- 
friendly to  nationally  advertised  and 
branded  goods,  and,  as  a  rule,  handle 
them  to  the  smallest  possible  extent. 
They  prefer  to  sell  their  own  private 
brands  on  which  larger  profits  can  be 
secured.  The  fact  is  that  the  big  de- 
partment stores  are  themselves  becom- 
ing manufacturers  on  a  very  large  scale 
— and  thig  quite  legitimately.  Some 
large  'Canadian  department  stores,  for 
example,  in  Canada  own  or  control  many 
factories;  and  to  the  extent  that  they 
make  and  sell  their  private  brands,  to 
this  extent  do  they  compete  with  and 
defeat  the  efforts  of  those  other  manu- 


facturers who  make  standardized,  iden- 
tified goods  and  who  employ  newspaper 
and  magazine  and  trade  press  publicity 
to  create  and  maintain  demand  for  their 
products. 

The  Need  of  Informed  Opinion 

Enough  has  been  said  now  to  enable 
business  men  to  see  that  price  mainten- 
ance is  a  subject  of  some  magnitude  and 
some  importance;  and  that  their' direct 
interests  are  involved  in  the  bill  pro- 
posed by  Mr.  Knowles.  It  is  hoped  that 
the  press  of  Canada  may  become  arous- 
ed, and  may  assist  in  arousing  others,  to 
investigate  thoroughly  the  big  question 
of  price  maintenance.  Also  it  is  hoped 
that  when  the  Knowles  bill  does  come  up 
for  consideration  it  will  be  halted  in 
its  progress  to  permit  of  its  complete 
examination  by  committee,  and  before 
which  committee  can  and  will  appear  all 
those  with  considered  views'  to  express, 
either  pro  or  con. 

HARDWARE  AND  METAL  asks  no 
man  who  reads  this  challenge  to  atten- 
tion to  agree  or  disagree  too  quickly  with 
the  views  and  propositions  herein  pre- 
sented. Each  reader,  and,  in  particular. 
everyone  who  has  power  and  purpose  to 
shape  opinion,  should  ponder  the  matters 
herein  set  forth  and  stressed,  in  order 
to  get.  down  to  rock  foundation.  Then, 
having  well-set  views  and  knowledge, 
one  will  be  able  to  inform  and  persuade 
others — with  sain  to  himself  and  them. 


Amendments  to  Compensation  Act 


AN  Wednesday  of  this  week  the  Hon. 
^^^  I.  R.  Lucas,  Attorney-General  for 
Ontario,  placed  before  the  House  some 
proposed  amendments  to  the  Ontario 
Workmen 's  Compensation  Act. 

The  chief  innovation  proposed  in  this 
Act  was  a  provision  for  first  aid  in  case 
of  accident  to  cover  a  period  of  thirty 
days  from  the  date  of  the  accident.  No 
specific  amount  of  aid  is  suggested  to 
cover  the  care  of  the  injured  working 
man  for  this  time  except  that  the  pro- 
vision calls  for  the  fullest  care.  There 
is  to  be  no  limit  to  the  amount  of  medi- 
cal, surgical  or  hospital  attendance  dur- 
ing this  time.  The  charges  for  this  ser- 
vice are  to  be  paid  out  of  the  accident 
fund.  There  is  also  a  provision  protect- 
ing the  working  man  from  any  injustice 
on  the  part  of  the  employer.  It  is  pro- 
vided that  the  working  man  shall  not  be 
required  to  contribute  for  medical  at- 
tendance, either  directly  or  indirectly, 
and  a  penalty  is  provided  for  any  in- 
fringemenii  of  this  clause. 
Provision  for  .Companies  Maintaining 
First  Aid  Hospitals 

Provision    is    made   whereby    this    lirst 
aid  clause  may  he  left  in  abeyance  in  the 
case   of    such    industries    as    have    made 
provisions    covering    these    matters'    at 
least  as  inclusive  as  those  proposed.  This 


is  left  to  the  decision  of  the  Compensa- 
tion Roard,  who  shall  consider  the  opin- 
ions and  wishes  of  both  employer  and 
employee. 

Another  new  clause  provided  that  th« 
board  should  not  follow  the  precedent 
laid  down  in  English  courts,  which  seem- 
ed in  some  cases  to  work  out  unjustly. 
It  was,  therefore,  decided  that  these 
cases  should  be  decided  on  the  strict 
merits,  on  equity  and  justice,  rather 
than  on  any  set  precedent. 

Some  Changes  in  Operation  of  Rate  of 
Compensation 

Some  amendments  were  also  made  to 
section  31,  which  sets  the  scale  of  com- 
pensation. In  the  case  of  the  death  of 
a  working  man,  the  present  clause  calls 
for  a  pension  for  the  widow  and  a 
monthly  allowance  of  $5  for  every  child 
fill  they  attain  the  age  of  If!  years.  This 
clause  has  been  enlarged  to  cover  some 
contingencies  that  might  arise.  Should 
the  widow  die,  the  amount  of  allowance 
to  the  children  would  be  doubled.  In  the 
case  of  an  adopted  child  of  the  working 
man,  ii  was  decided  that  this  child 
should  receive  the  same  treatment  as  the 
actual  children  of  the  deceased.  Also  in 
the  case  of  a  child  who  was  an  invalid  or 
unable  for  any  reason  to  care  for  itself, 
(Continued    on    page  41.1 


March  17,  1917.' . 


27 


How  Business  Men  Made  Fortunes 


Two  Men  Who  Have  Made  Their  Aggressive 


Efforts  to  Reach  New   Customers  Pay 
Notably — One  is  a  Banker  Who  Started  as  a  Newspaper  Reporter,  and  the 
Other  a  Merchant  Who  Fought  Failure  For  Seven  Years  Before  He 

"Got  Going" 

Reproduced  by  courtesy  of  "System,"  the  magazine  of  business. 


FRANK  VANDERLIP 

WALL  STREET  thought  James 
Stillman  was  crazy  when  he 
put  Frank  Vanderlip  into  a 
vice-presidency  of  the  National  City 
Bank.  The  young  man  had  not  had  that 
kind  of  training  which  Wall  Street  then 
thought  necessary  for  a  bank  officer. 
Wall  Street  is  very  conservative. 

After  he  had  sat  at  a  desk  in  the  old 
bank  quarters  for  several  days  without 
a  thing  on  earth  to  do,  and  without  even 
a  question  being-  asked  him,  Vanderlip 
was  somewhat  inclined  to  agree  with  the 
opinion  of  Wall  Street  about  the  presi- 
dent. There  seemed  to  be  no  room  for 
him  in  any  department ;  all  the  work 
was  done  and  well  done  by  the  officers 
who  were  theTe  ahead  of  him. 

If  you  know  anything  of  Mr.  Vander- 
lip. you  know  that  he  cannot  remain  idle 
very  long;  the  idea  of  drawing  down  a 
salary  for  no  work  did  not  impress  him. 
He  thought  it  might  be  a  good  idea  to  go 
after  a  little  business — to  sell  banking. 

Rut  the  National  City  Bank  had  never 
solicited  new  business — they  airily  told 
him  that  was  not  dig-nified  banking. 
Many  a  man  would  have  been  crushed 
under  such  a  load  of  solemn  respecta- 
bility and  dutifully  taken  his  place  in 
the  line.  But  Frank  Vanderlip  had  not 
been  long  enough  in  banking  to  absorb 
its  traditions.  He  held  that  banking 
was  something  more  than  money-lend- 
ing— that  it  was  a  reciprocal  business  re- 
lation; he  regarded  the  borrower  as  a 
Customer  and  not  as  an  alms  seeker;  the 
bank  was  a  service  and  not  an  eleemosy- 
nary institution.  He  had  the  new  idea 
of  banking. 

Before  anyone  quite  knew-  what  had 
happened,  the  new  vice-president,  who 
had  no  duties,  had  a  big  department  of 
his  own  going.  He  was  in  the  bond  busi- 
ness, was  getting  new  customers,  and 
was  making  a  lot  of  money  for  the  bank 
in  a  line  that  they  had  never  dreamed  of. 

When  James  Stillman  left  the  presi- 
dency, Mr.  Vanderlip  was  the  live  man 
of  the  bank  and  they  elected  him.  Given 
a  free  hand,  he  built  up  an  institution 
which  is  more  than  a  bank.  Following 
the  principle  that  because  a  thin°-  has  al- 
ways been  done  is  no  reason  for  saying 
that  it  is  good,  and  because  a  thing  has 
never  been  done  is  no  reason  for  saying 
that  it  is  bad,  Mr.  Vanderlip  not  only- 
created  a.  super-onranizntion  for  the 
hank  itself,  but  branched  out  in  a  dozen 


new  directions,  and  now  the  bank  is  the 
parent  for  many  subsidiary  companies. 
The  biggest  of  these  is  the  American 
International  Company,  which  aims  to 
take  the  skill  and  the  money  of  the 
United  States  to  every  part  of  the  world. 
Mr.  Vanderlip  has  an  international  view- 
point. 

The  Vanderlip  rise  has  been  phen- 
omenal, but  there  lias  not  been  more  than 
the  usual  amount  of  luck  in  it.  The  only 
luck  that  he  ever  had  was  in  having  his 
ability    recognized    in   whatever   job    he 


FRANK  VANDERLIP, 

President  National  City  Bank,  New  York 
City. 

happened  to  be.  That. is  called  luck  only 
by  those  who  do  not  bring  ability  to 
their  jobs.  And  he  has  had  his  ability 
recognized  because  lie  always  made 
ready,  not  for  the  job  that  lie  happened 
to  be  doing,  but  for  some  other  job 
ahead.     He  brings  knowledge  to  vision. 

An  absolute  insistence  upon  thorough 
knowledge  and  what  amounts  to  a  genius 
for  promoting  team  work  are  the  secrets 
of  Mr.  Vanderlip 's  achievements. 
The  Kind  of  Study  That  is  Back  of  Van- 
derlip's  Success 

Back  in  1885,  when  running  a  little 
newspaper  in  Aurora,  Illinois,  young 
Vanderlip  met  a  professor  and  asked  for 
some  good  reading.  The  professor  re- 
commended     "Principles     of     'Political 


Economy,"  by  John  Stuart  Mill — not  an 
easy  book  tor  the  untrained  mind.  Van- 
derlip mastered  that  volume,  and  thus 
founded  his  knowledge  of  economics  on 
which  his  banking-  is  based;  he  followed 
with  a  long  line  of  work  on  economics) 
money  and  banking,  so  that  when  he 
went  up  to  Chicago,  to  take  a  reporter 's 
place  on  a  morning  newspaper,  he  had  a 
better  economic  grounding  than  most 
professors  of  the  subject.  It  was  this 
knowledge  of  the  theory  of  banking  that 
attracted  Lyman  J.  Gage  to  him  and 
caused  him  to  give  the  young  reporter  a 
place  in  the  Treasury  Department. 

When  Mr.  Vanderlip  entered  the  Na- 
tional City  Bank  as  a  vice-president,  he 
had  absolutely  no  experience  in  practical 
hanking. 

"One  man  can't  do  everything — we 
have  to  pull  together,"  is  the  idea  with 
which  Mr.  Vanderlip  goes  at  his  work, 
and  this  is  probably  the  reason  that  he 
manages  to  do  so  many  things.  When 
Lyman  J.  Gage  was  asked  how  the  man 
put  through  so  much,  he  said,  "I  don't 
know — Vanderlip  is  always  doing  things 
T  never  supposed  he  could  do." 

Three  big  changes  have  come  into 
banking  through  Mr.  Vanderlip — pub- 
licity, democracy,  and  vocational  educa- 
tion. The  old  bank  liked  to  remain  a  re 
spectable  mystery;  Mr.  Vanderlip  wants 
all  the  publicity  for  his  bank  that  he  can 
obtain.  He  issues  a  magazine,  sends  out 
valuable  bulletins  on  the  state  of  the 
country's  business,  receives  reporters  at 
a  stated  time  each  day,  and  he  and  his 
vice-presidents  preach  their  business 
doctrines  at  banquets  and  meetings  far 
and  wide.  The  National  City  Bank  has 
as  much  information  about  business, 
country-wide  and  the  world  over,  as  the 
Department  of  Agriculture  at  Washing- 
ton has  of  land  and  farming — and  the 
information  is  all  classified,  filed  and 
ready  at  instant  hand.  No  one  ever  has 
to  guess  at  things  or  to  grope  around  in 
the   Vanderlip   system. 

The  democracy  in  banking  means  that 
little  fellows  receive  just  as  much  atten- 
tion as  big  fellows;  the  bank's  money  is 
for  those  who  can  safely  use  it.  Mr. 
Vanderlip  believes  in  promoting  busi- 
ness, and  thus  making  new  depositors 
not  only  in  the  United  States,  but  all 
over  the  world;  he  has  established 
branches  in  South  America,  Japan. 
China,  the  Philippines,  India  and  Rus- 
sia.    Tf  anyone  has  uood   business  anv- 
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where  in  the  world,   he  is  ready  to  re- 
ceive it. 

Preparing  the  Men  Who  Will  Be  Execu- 
tives To-morrow 

Mr.  Vanderlip 's  complaint  is  that  he 
can  not  get  good  men  for  the  many 
places  that  must  be  filled — men  trained 
to  their  jobs.  And,  therefore,  he  has 
established  a  banking  school.  Men  may 
enter  just  before  their  junior  year  in  col- 
lege, and  they  receive  instruction  during 
the  summer  vacation.  After  graduation, 
they  join  the  staff  of  the  bank  at  a  small 
salary,  and  are  not  only  given  three 
hours  a  day  of  practical  instruction,  but 
they  are  also  moved  around  from  depart- 
ment to  department  within  the  bank  un- 
til they  know  the  full  details  of  manage- 
ment. Then  they  are  ready  to  be  sent 
out  to  any  part  of  the  world  at  a  salary 
which  steadily  increases  according  to 
ability.  There  is  nothing  haphazard  in 
the  system;  within  a  few  years  Mr.  Van- 
derlip  will  have  a'  large  team  of  trained 
young  men  playing  the  American  bank- 
ing game  in  every  part  of  the  world. 

It  might  well  be  imagined  that  Mr. 
Vanderlip  is  a  busy  man — he  is,  but  he  is 
not  busy  in  a  clerical  way.  He  thinks 
that  too  many  business  men  handicap 
themselves  by  attempting  to  do  every- 
thing in  person.  His  way  is  to  qualify 
an  assistant  for  the  work  that  is  in  hand 
and  go  on  to  something  bigger  himself. 
His  salary  is  said  to  he  $100,000  a  year — 
it  might  be  twice  that  amount  if  he 
asked  for  the  increase — and  it  is  a  simple 
matter  of  mathematics  to  determine  just 
how  much  it  would  cost  the  bank  to  have 
him  handle  ordinary  correspondence. 
Taking  his  time  in  the  bank  at  a  dollar 
a  minute  makes  the  personal  attention 
to  details  sheer  waste.  But,  his  own 
lime  being  so  valuable,  he  is  equally  con- 
siderate of  the  time  of  other  people,  and 
he,  therefore,  has  an  intelligent  informa- 
tion service  by  which  an  inquirer  may 
he  shifted  at  once  to  the  right  man  in 
the  right  department  and  have  his  busi- 
ness properly  attended  to.  That  leaver, 
the  president  free  for  the  big  affairs,  and 
also  gives  the  customer  the  prompt  ser- 
vice to  which  Mr.  Vanderlip  thinks  that 
lie  is  entitled. 

Most  of  his  day  is  spout  in  talking,  and 
a  secretary  makes  notes  of  every  conver- 
safion,  so  that  the  possibility  of  error 
is  as  far  removed  as  it  can  be  among 
human  heinsrs.  And  these  talks  are  sel- 
dom long,  but  they  are  always  thorough: 
a  hi?,  strong  man  of  powerful  per- 
sonality and  great,  charm,  Mr.  Vanderlip 

V-is  a  way  of  getting  down  to  brass  fcacko 
within    a    very    few    seconds.      The   caller 

leaves  with  the  impression  thai  he  has 
said  all  that  he  wanted  to  say,  lias  heard 
all  that  he  came  to  hear  and  has  not  been 
hurried — although  the  whole  conversa- 
tion has  probably  not  taken  ten  minutes. 
Mr     Vanderlip   has  cut    out    Hie   hopping 


from  right  foot  to  left  foot  that  takes 
up  so  much  of  the  time  of  men  who  say- 
that  they  are  always  too  busy  for  this  or 
that.  He  never  gives  the  impression  of 
being  busy^ — he  is  too  well  organized  for 
that.  SAMUEL  CROWTHER. 

FRANK  M.  LOW 

This  is  merely  to  be  a  cursory  glance: 
through  the  scrap  book  of  a  man  who 
built  up  a  store  with  sales  amounting  to 
several  hundred  thousands  of  dollars 
from  a  beginning  in  a  single  cramped 
room  about  twenty-five  by  thirty  feet. 
From  the  information  which  these  clip- 
pings, booklets  and  similar  material  such 
as  always  accumulate  in  a  scrap  book 
will  give  us,  and  the  explanations  he 
might  add  if  he  sat  beside  us  as  we 
thumbed  through  it  all,  the  chances  are 
strongly  in  favor  of  our  striking  upon 
some  of  the  methods  with  which  he  built 
his  success  in  retailing. 

First  we  will,  of  course,  search  out 
how  he  got  his  start.  It  will  not  take 
us  long  to  find  that  he  fought  hard  for 
seven  long  years,  and  then  sold  out  with 
only  $3,700  to  show  for  these  seven 
years.  So  his  road  was  not  an  easy  one — 
the  description  of  how  lie  managed  to 
get  over  it  to  final  success  should  be  all 
the  more  interesting  for  that,  as  a  mat- 
ter of  fact. 

But  we  are  running  ahead  of  our  story. 
A  little  rummaging  through  the  clippings 
and  the  earlier  records  will  show  that 
his  father  wTas  at  one  time  in  the  cloth- 
ing business,  so  Frank — Frank  M.  Low, 
of  Portland,  Maine — naturally  enough 
persuaded  Ira  F.  Clark,  the  foremost 
Portland  merchant  of  his  day,  to  make 
a  place  for  him. 

So  Low  got  his  first  taste  of  retailing. 
He  worked  in  the  Clark  store  for  several 
years,  'beginning  with  keeping  the  stock 
clean  and  steadily  progressing. 

But,  like  most  of  us,  Low  wanted  to 
build  something  for  himself.  Of  course, 
his  particular  ambition  was  to  have  a 
store — a  clothing  store — with  "Frank 
M.  Low"  over  it. 

Low  secured  $3,000  from  his  father — 
he  gave  notes  for  every  cent  of  it — and 
made  this  ambition  of  his  a  reality.  This 
is  the  stoi'e  that  puts  us  ahead  of  our 
story — it  struggled  along  for  seven 
years,  until  Low  finally  sold  it  out.  He 
covered  all  his  obligations  dollar  by  dol- 
lar, but  had  less  than  $4,000  to  show  for 
I  lie  years  of  work. 

His  real  profit  from  this  work  was  not 
to  be  measured  by  dollars,  however.  It 
was  experience,  and  almost  priceless  ex- 
perience, al  that.  Low  quickly  decided 
to  put  this  experience  to  good  use.  and 
soon  started  a  second  store.  It  is  this 
second  store  that  he  built  into  an  un- 
usual success,  and  it  is  the  methods 
which  he  used  in  expanding  it  that  wc 
ma\    find   it   worth   while  lo  study  closely. 


First  of  all,  it  is  evident  that  Low  hai- 
a  knack  for  injecting  personality  into  a 
business  and  for  writing  successful  ad- 
vertisements. Right  from  the  start  he 
began  to  use  these  knacks  to  good  effect 
in  pushing  his  new  business  ahead. 

He  spent  so  much  advertising  the 
"grand  opening"  of  the  new  store  that 
he  actually  found  himself  short  of  funds 
with  which  to  fill  the  shelves  in  the  little 
twenty-five  by  thirty  sales  room!  His- 
credit  was  limited  in  those  days,  so  he 
struck  upon  the  expedient  of  decorating 
the  store  generously  with  rented  palms 
on  the  opening  day  and  thereby  overcom- 
ing the  scarcity  of  stock. 

' '  The  stock  consisted  of  palms  and 
clothing  about  equally  divided  as  to. 
quantity,"  he  says.  "But  those  palms 
accomplished  the  desired  result.  The 
opening  was  a  great  success.  Failure 
was  crowded  off  the  street  and  never 
given  an  opportunity  to  even  glance 
within.  And  the  first  upward  step  to- 
ward success  had  been  taken.  So  you 
can  see  that  palms  of  the  ordinary  green- 
house variety  were  a  successful  factor 
in  my  case.  At  any  rate,  they  afforded 
the  setting  that  encouraged  customers  to 
spend  enough  to  make  my  assistant  and 
me  so  busy  that  we  felt  the  business 
surely  must  attain  a  national  scope.  That 
first  day  turned  the  tide;  business 
growth  set  in  steadily." 

From  this  point  on  Low's  success  in 
retailing  continued.  He  held  to  his  ef- 
forts to  give  his  business  a  personality 
and  to  make  his  advertising  distinctive — 
and  progress  was  rapid. 

Some  of  the  advertisements  we  find 
among  his  clippings  will  serve  very  well 
to  indicate  the  type  of  copy  he  found 
successful.  Here  is  a  characteristic  one — 
set  in  a  space  two  columns  wide  and 
about  twelve  inches  deep,  with  the  typo 
matter  in  a  narrow  column  not  over  an 
inch  and  a  half  wide,  and  ending  in  a 
big  longhand  "Low." 

How  Low  Puts  Himself  Into  His 
Advertisements 

"Important.  To-morrow  i9  the  last 
day  of  my  business  year.  In  apprecia- 
tion of  your  liberal  patronage,  I  shall 
conduct  my  business  on  this  day  solely 
for  your  benefit.  Stocks  all  over  the 
store  will  be  priced  on  a  wholesale  basis. 
and  broken  lines  will  be  priced  with  no 
regard  for  cost.  The  sale  is  for  one 
day— rFriday.  the  last  day  of  my  busi- 
ness year.  The  store  opens  at  8  a.m.: 
closes  at  6  p.m.  Avail  yourself  of  this 
opportunity  to  stock  up  for  many  days 
io  come  at  wholesale  prices." 

Another  takes  an  entire  page.  The  oc- 
casion for  it  was  an  outing  to  Montreal 
which  he  once  gave  his  salesmien.  The 
right  half  of  this  page  advertisement  is 
given  over  to  half-tone  cuts  of  the  man- 
ager and  t lie  ten  salesmen,  set  off  by  a 
decorative  design.    Each  man's)  name,  as 
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well  as  the  department  in  which  he 
worked,  appears  near  his  picture.  The 
left  half  of  the  page  carries  this  copy, 
reproduced  in  long  hand: 

"Shipped  to  Canada — Saturday,  Jan. 
30,  closes  my  business  year — it  has  been 
a  most  satisfactory  showing:  a  gain  of 
20  per  cent,  over  last  year's  record- 
breaker.  Here  are  the  boys  who  are 
more  responsible  for  my  success  than 
any  other  factor.  To-day  they  are  my 
guests  and  we're  seeing  Montreal.  To- 
morrow the  store  will  open  at  9  a.m.  Be 
sure  to  read  my  ad.  in  the  morning 
papers. — Frank  M.  Low." 

An  indication  of  the  care  with  which 
Low  worked  out  the  "local  color"  of  ad- 
vertisements like  this  is  furnished  by  the 
fact  that  he  wrote  the  line  referring  to 
the  sales  force  this  way:  "Here  are  the 
boys  who  are  more  responsible  than  for 
my  success  than  any  other  factor,"  and 
then  drew  a  line  through  the  first 
"than." 

Low  also  used  some  distinctive  direct 
advertising.  At  one  time  he  circulated 
a  card  six  inches  long  by  three  and  a  half 
inches  wide,  which  bad  been  so  per- 
forated that  a  cord  attached  to  it  could 
be  drawn  through  a  series  of  perfora- 
tions in  a  manner  that  would  give  a 
laundry  record.  Am  important  share  of 
Low's  trade  came  from  seafaring  men, 
so  he  issued  rather  elaborate  folders  on 
marine  clothing  and  uniforms  for  the 
United  States  Life  Savins'  Service. 

He  also  arranged  to  send  the  manager 
of  his  uniform  department  to  all  light- 
houses and  life-saving  stations  within 
striking  distance  in  a  launch.  He  an- 
nounced this  man's  coming  to  all  who 
might  be  interested  with  a  large  post 
card  carrying  a  half-tone  cut  of  the 
launch  and  copy  like  this. 

Some  of  the  Advertisements  That  Have 
Been  Most  Effective 

"Our  Mr.  L.  B.  Guptell,  manager  of 
our  uniform  department,  will  make  his 
second  visit  to  the  lighthouse  and  life- 
saving  trade,  with  a  complete  line  of 
samples  for  these  departments,  this  sea- 
son as  follows:  Will  leave  Portland  on 
July  20th  in  the  above  launch — the 
'Ramona' — and  run  express  to  Bar  Har- 
bor; will  visit  a  few  lights  between  that 
port  and  Eastport  up  to  August  1st,  and 
will  then  work  to  the  westward,  visiting 
all  lights  and  life-saving  stations  (wea- 
ther permitting)  along  the  Maine  coast. 
Any  attention  you  may  show  him  will  be 
appreciated  by  us." 

As  a  New  Year '9  greeting  Low  sent 
one  year  to  his  customers  a  sheet  eleven 
inches  wide  and  fifteen  inches  long.  It 
was  of  a  good  grade  of  soft  paper  and 
clipped  to  the  upper  left-hand  corner 
was  Low's  company's  carefully  en- 
graved business  card,  with  a  neat  mono- 
gram in  red.  The  copy  was  as  follows — 
headed  by  a  large  "Greetings"  and    a 


suitable  decoration  in  red,  preceded  bj 
an  elaborate  initial  letter  in  red,  and 
followed  by  "Frank  M.  Low"  repro- 
duced in  long  hand: 

"We  wish  you  a  happy  and  prosperous 
New  Year;  and  in  appreciation  of  your 
good  work  in  our  behalf  we're  enclosing 
a  lucky  piece — good  for  10  per  cent,  of 
your  next  purchase  at  our  store  amount- 
ing to  five  dollars  or  more.  We've  been 
thinking  you  have  a  friend  whom  you 
want  to  do  a  good  turn.  We're  attach- 
ing one  of  our  business  cards  in  hopes 
you'll  send  him  along.  Sincerely,  Frank 
M.  Low." 

Along  with  his  advertising,  Low,  of 
course,  developed  some  effective  sales 
plans.  One  of  them  he  called  his  "Three 
Day  Anniversary  Sale,"  and,  since  it 
marked  the  tenth  anniversary  of  the 
establishment  of  his  store,  he  returned 
the  money  on  every  tenth  purchase  and 
gave  the  goods  free  of  charge.  This  idea 
has  since  been  widely  copied. 

"The  plan  cost  14  per  cent,  of  the 
sales,"  Low  explains,  "but  it  was  good 
advertising.  The  store  was  jammed.  And 
the  sale,  as  we  had  hoped,  gave  buyers 
confidence  in  our  word." 

Not  only  did  Low  inject  a  definite  per- 
sonality into  his  business  through  his  ad- 
vertising and  allied  means,  but  he  bound 
his  employees  so  strongly  to  him  that 
they  reflected  his  store's  personality  to 
every  customer. 

He  early  adopted  a  policy  of  enter- 
taining all  his  workers  at  the  close  of 
each  business  year  and  dividing  a  "divi- 
dend," or  bonus,  among  them.  Many  of 
the  clippings  refer  to  these  occasions.  As 
the  store  grew,  as  much  as  $1,000  was 
distributed  some  years.  Some  times 
these  entertainments  took  the  form  of 
banquets,  at  others  local  outings  or  trips 
to  cities  at  considerable  distances  from 
Portland. 

As  an  additional  means  of  keeping  his 
workers  up  to  his  standard,  Low  used 
bulletins  typewritten  on  sheets  of  paper 
— about  seven  inches  wide  and  twelve 
inches  Ion? — and  signed  "Low"  with  a 
blue  pencil.  Practically  all  of  these  bul- 
letins are  interesting,  but  there  is  space 
for  only  a  few : 

SALESMAN'S    BULLETIN    NO.   105. 

An  informal  venison  ateak  dinner  to  be 
tendered  the  salesmen — Cordes  Restaurant, 
,  Wednesday,  at  6.45.  Remarks  will  be 
listened  to  from  any  salesman  who  eares 
to  speak,  and  a  pair  of  Regal  shoes  will 
be  given  to  the  man  who  makes  the  most 
valuable  suggestion  that  is  adopted  for 
the  good   of  the  store. 

Save  your  appetite  for  this  event. 

THE   DAY  AFTER. 

When  the  writer  Invited  critieisim  and 
suggestion  over  the  venison  last  evening, 
he  hardly  expected  such  a  perfect  ava- 
lanche of  good  things. 

I'm  In  a  quandary  as  to  who  deserves 
the  "Regals."  but  will  make  the  award 
after  the  smoke  clears  away,  say  on  or 
before  November  1st. 

SALESMEN'S    BULLETIN    NO.    136. 
Here's   an   opportunity   for   yon    to   win 
a  pair  of  Regal  sheet. 


The  salesman  who  keeps  and  conducts 
the  best  sales  book  from  now  until  No- 
vember 1st,  will  receive  a  pair  of  "Regals" 
free. 

The  points  to  be  considered  In  award- 
ing the  prize  are: 

Accuracy    50 

Having  book  in  the  office  on  or  be- 
fore 8.30  a.m 10 

Forgetting   sales    20 

Legibility    10 

Money  sent  to  office  without   sales 

slip     10 

The  two  cashiers  will  record  a  black 
mark  as  any  of  these  slip-ups  occur,  and 
then,  at  the  end  of  the  month,  the  gen- 
eral appearance  of  the  books  will  be  taken 
into  consideration  by  two  judges  selected 
by    Low. 

SALESMEN'S    BULLETIN    NO.    120. 

Lest  we  forget  that  our  baby  depart- 
ment carries  the  finest  shoes  in  the  world, 
and  that  every  time  we  call  a  custom- 
er's attention  to  tuts  fact  we  work  lor 
his  interest  as  well  as  our  own,  I  will 
present  a  pair  of  Regal  shoes  to  the  sales- 
man who  introduces  the  greatest  number 
of  customers  to  the  baby  department 
during  the  month  of  May — every  sale 
made  counting  one  score  in   his  favor. 

SALESMEN'S    BULLETIN    NO.    88. 

Yes,  I  am  sorry  to  siay  I've  had  complaints 
— not  from  the  man  who  wanted  to  spend 
.•*i20,  but  from  the  man  who  only  wanted 
to  spend  ten  cents.  We  can't  afford  to 
discriminate — the  ten-cent  customer  of  to- 
day is  the  $20  buyer  of  to-morrow  if  we 
throw  him  in  "full  measure"  of  attention 
with  our  "goods  of  quality."  I'll  furnish 
you  more  than  enough  of  the  latter  to 
.keep  ahead  of  your  stock  of  the  former. 
I  look  for  an  improvement  along  these 
lines.  I  think  Seiders  a  good  man  to 
watch — he  jumps  for  an  overall  customer 
as  quickly  and  cheerfully  as  he  does  for 
carriage  trade.  I've  caught  him  doing  it 
hundreds  of  times,  and  be  delivers  big 
chunks  of  civility  every  time.  Yes! — 
Seidersi  gets  a  raise  in  the  spring.  I  see 
things  just  as  clearly  as  1  do  salesman 
No.  i  tipping  the  "boys"  off  that  I  had 
arrived  this  morning — to  those  who  do 
right,  that's  hardly  necessary. 

SALESMEN'S    BULLETIN    NO.    30. 

During  the  last  six  months,  or  maybe 
since  further  back  than  that,  I've  called 
upon  the  various  heads  of  the  different 
departments  to  advise  me  in  selecting  and 
buying  goods.  This  is  an  arrangement 
whereby  you  gain  a  wider  and  more  valu- 
able experience  and  with  all  a  great  help, 
as  well  as  a  pleasure,  to  me. 

Under  these  broader  prevailing  condi- 
tions it  might  be  well  for  me  -to  say  at 
this  time,  lest  in  ignorance  we  err,  that 
we  as  buyers  must  always  remember  our 
place  and  duty  to  the  store  and  never  in 
any  way  place  ourselves,  by  accepting 
dinners,  theatre  ticketsi,  or  "presents," 
under  obligation  to  traveling  men.  It  is 
customary  when  a  traveling  man  is  desir- 
ous of  making  a  "present"  to  a  buyer  to 
get  permission  from-  the  firm  by  which 
the  buyer  is  employed.  Otherwise  the 
traveling  man  is  very  probably  dishonest 
in  his  intentions  and  you  are  accepting  a 
bribe,  thus  placing  yourself  also  in  a  false 
position. 

Kindly  bear  this  timely  hint  In  mind  in 
all   your  transactions   with   traveling  men. 

Since  the  space  available  is  exhausted 
we  shall  have  to  close  Low's  scrap  book 
here.  If  his  methods  have  interested 
you  at  all,  you  will  want  the  last  line  of 
this  personality  sketch  to  tell  you  just 
what  they  accomplished.  They  pushed 
his  annual  sales  up  into  the  hundreds  of 
thousands  before  he  disposed  of  his  store 
at  an  attractive  figure,  increased  the 
size  of  his  store  over  800  per  cent.,  and 
expanded  his  business  until  its  volume 
for  one  month  far  exceeded  that  secured 
during  its  first  year. 

S.  L.  IRON. 
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More  Letters  on  the  Association 


The   Need  for  Larger   Membership   Discussed    by    Secretary   Macpherson   — 
"Boosting"  and  Less  "Knocking"  Demands  Member — The  Question  of 

Mail  Order  Prices  Discussed. 


More 


THE  discussion  on  the  future  of 
the  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association  is 
growing  in  interest.  A  number  of  letters 
have  been  received  during  the  week,  not- 
ably one  from  Secretary  Macpherson. 
These  letters   are  reproduced    herewith: 

Mr.  Macpherson  takes  up  some  impor- 
tant points,  and  his  letter  is  well  worth 
the  consideration  of  all  members. 

The  letter  from  Mr.  Nash,  of  Welling- 
ton, raises  a  point  with  which  HARD- 
WARE AND  METAL  cannot  agree.  A 
frank  discussion  now  on  association  mat- 
ters, boosting  where  possible,  knocking 
where  necessary,  will  do  more  to  malts 
the  association  grow  than  anything.  To 
accept  the  undoubted  benefits  that  the 
association  has  conferred  on  members  in 
the  past  as  a  reason  for  not  discussing 
the  possibility  of  building  the  Associa- 
tion up  to  a  stage  where  greater  benefits 
could  be  rendered  would  he  to  limit  the 
future  possibilities.  HARDWARE  AND 
METAL  feels -that  no  harm  can  he  done 
by  openly  discussing  Association  mat- 
ters with  a  view  to  stimulating  the  mem- 
bers to  greater  things;  that,  on  the  con- 
trary, 'benefits  are  bound  to  result.  Mr. 
Nash's  loyalty  to  the  Association  is  an 
object  lesson.  Why  not  get  the  Associa- 
tion on  such  a  basis  that  an  equal  loyalty 
can  be  inculcated  in  every  hardwareman 
in  the  province? 

More  Secrecy  Needed 

Editor  HARDWARE  AND  METAL. 

1  have  often  read  in  your  paper  that 
retailers  should  attend  the  hardware 
convention  and  thresh  out  their  trade 
problems.  We  all  know  that  the  advice 
is  splendid,  and  untold  benefits  would  re- 
sult from  such  discussions.  But,  how  I 
ask,  can  a  member  be  expected  to  "open 
up"  under  conditions  such  as  those  pre- 
vailing at  Hamilton1?  No  attempt  was 
made  to  keep  representatives  of  manu- 
facturers or  wholesalers  out  of  the  meet- 
ings. At  the  last  session  of  the  retailers 
at  least  two  manufacturers'  representa- 
tives were  present,  sitting  along  with 
the  retailers.  And  1  know  for  a  fact  that 
8  representative  of  one  prominent  manu- 
facturer was  present  at  every  session. 
If  we  are  going  to  hold  meetings  for  the 
retailers,  let  us  confine  them  to  retail 
members  of   our   Association. 

OLD  MEMBER. 

Association  Needs  Boosting 
Editor  HARDWARE  AND  METAL, 
Toronto. 
Dear   Sir, — In    your    issue    of  HARD- 
WAR  I    AND    METAL    two    weeks    a-o 


you  ask,  What  is  wrong  with  the  Hard- 
ware Association?  My  answer  is  that 
there  are  too  many  knockers  instead  of 
boosters  of  our  Association.  Although 
I  could  not  get  away  to  attend  this 
year's  convention,  I  thought  it  worth 
while  to  renew  my  membership,  and  I 
certainly  got  my  money's  worth  when  I 
received  the  new  price  lists  sent  in  by 
our  worthy  secretary,  Mr.  Macpherson. 

Let  us  all  in  future  boost  instead  of 
knock,  and  I  am  sure  the  non-members 
in  the  hardware  trade  of  Ontario  will  be 
seeking  admission  to  this  Association  in- 
stead of  hanging  back. 

Yours  truly, 

T.  M.  NASH. 
Wellington,  Ont. 

From  Past  President  Carter 
Editor  HARDWARE  AND  METAL, 

Toronto,  Ont. 
Dear  Sir: — 

I  was  much  interested  in  the  com- 
munications appearing  in  last  week's 
issue  of  HARDWARE  AND  METAL 
on  page  you  have  so  kindly  devoted  to 
discussion  of  Association  matters.  In 
regard  to  friend  Philips'  article,  I  con- 
gratulate him  on  having  the  courage  to 
back  up  his  convictions  by  attaching  his 
signature  to  same.  At  the  same  time  I 
think  it  due  to  the  officers  and  member-; 
of  the  Association,  also  to  hardware 
trade  in  general,  that  he  enlighten  them, 
through  your  columns,  as  to  where  the 
officers  of  the  Association  were  lacking 
in  gumption  in  handling  the  paint  case 
he  mentions.  As  to  party  signing  him- 
self a  "Former  Member,"  would  say 
had  he  used  his  boosting  proclivities,  in- 
stead of  his  knocking,  at  the  inception 
of  the  Association,  it  might  have  de- 
veloped in  accordance  with  his  ideas. 
However,  the  fact  remains  that,  in  spite 
of  the  knockers,  the  war  and  other  draw- 
backs, the  Association  experienced  a  nice 
increase  in  membership  last  year,  and 
Secretary  Macpherson  save  a  service  to 
its  members  that  was  worth  many  times 
the  paltry  $3  membership  fee. 
Yours  very  truly. 

W.  J.  CART  El.'. 
Picton,  Ont. 

Should  Discuss   Trade  Problems 
HARDWARE   AND   METAL. 

Toronto,  Canada. 
Oentlemen : — 

T  think  your  suggestion  for  a  discus- 
sion of  the  Hardware  Association  is 
a  good   one,  and  should  be   the  means  of 

getting  the  ball  a-rolling  to  make  our 
association  a  real  factor  in  the  trade.     I 


am  located  in  a  town  of  about  6,000 
population,  and  believe  me  I  am  up 
against  some  real  problems.  Our  town 
and  the  surrounding  country  is  flooded 
with  mail  order  catalogues,  and  the  To- 
ronto mail  order  firms  certainly  go  after 
business  here.  Along1  with  a  few  of  the 
other  merchants  in  the  town  I  have 
worked  hard  to  offset  the  mail  order 
competition,  but  they  are  no  doubt  mak- 
ing great  headway.  Large  quantities  of 
roofing,  fencing  and  many  other  linec 
are  shipped  in  here.  Now,  we  use  every 
means  we  know  of  to  compete  with  the 
mail  order  houses,  but  we  often  run 
short  of  ideas.  I  attended  the  conven- 
tion in  Hamilton  to  try  and  secure  new 
ideas.  My  railway  and  hotel  expenses, 
membership,  etc.,  cost  about  $35.  Now 
T  think  that  would  have  been  a  mighty 
good  investment  if  I  had  been  able  to 
get  some  pointers  at  the  convention 
meetings.  But  what  happened?  When 
the  question  of  mail  order  competition 
came  up,  as  a  result  of  a  question  put 
in  the  box,  one  of  the  officers  got  up  and 
said  he  thought  the  less  we  discussed 
mail  order  houses  the  better.  Every  time 
we  discuss  their  methods  we  only  ad- 
vertise them,  said  the  officer.  The  re- 
sult was  that  very  little  discussion  took 
place.  T  claim  this  is  the  wrong  attitude 
to  take.  If  we  are  to  make  progress,  we 
must  take  up  these  important  questions 
and  discuss  them.  The  mail  order 
menace  is  a  real  one  in  this  country  to- 
day. If  we  cannot  discuss  their  methods 
at  our  conventions,  then  where  can  we 
discuss  them?  The  public  is  not  ad- 
mitted to  the  convention.  How,  then, 
can  a  discussion  on  mail  order  competi- 
tion advertise  the  mail  order  houses?  I 
am  one  member  who  was  greatly  disap- 
pointed in  the  last  convention,  and  cer- 
tainly will  not  spend  the  time  or  money 
to  attend  another,  unless  T  know  that 
the.  important  trade  problems  are  going 
to  receive  the  thought  and  discussion 
they   deserve. 

Yours  truly, 

MEMBER. 

Letter  from  Secretary  Macpherson 
Editor  HARDWARE  AND  METAL: 

Dear  Sir: 

Under  the  heading,  "What  is  Wrong 
With  the  Association,"  in  your  issue  of 
the  3rd  inst.,  you  open  up  a  question 
which  will  benefit  the  Association  it 
thoroughly  discussed,  provided  the  cri- 
ticisms offered  are  of  a  constructive 
character,  carrying  sugg-estionsj  which 
may  lead   to  adoption  of  more    positiv? 
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and  aggressive  action  on  the  part  of  the 
Association  in  seeking  and  securing 
changes  in  trade  practices  which  are 
burdensome  and  unfair  to  the  average 
retail   dealer. 

However,  before  any  effective  work 
can  ibe  accomplished  along  these  lines, 
we  must  have  growth  in  our  member- 
ship, until  we  have  at  least  a  majority 
of  the  hardware  and  stove  dealers  in  the 
province  on  the  roll.  Then  we  will  'be- 
come just  as  strong  in  our  sphere  of  ac- 
tion as  the  manufacturers  or  the  whole- 
sale jobbers'  association  are  in  theirs. 

I  was  told  the  other  day  that  the  rea- 
son why  the  hardware  dealers  in  a  cer- 
tain city  held  aloof  from  the  Associa- 
tion was  because  the  Association  had 
not  stopped  the  wholesalers  selling  goods 
at  retail.  I  remarked  that  these  dealers 
had  evidently  forgotten  the  adage,  "The 
Lord  helps  those  who  help  themselves.'" 
Now,  the  city  stores  are  the  ones  who 
suffer  most  from  this  unfair  practice. 
Have  they  tried  to  help  themselves?  Just 
look  at  the  membership  figures  at  the 
close  of  the  year  1916:  Toronto  18,  Ot- 
tawa 5,  London  0,  Peterboro  2,  Hamil- 
ton 9,  and  Guelph  1.  I  think  the  city 
dealers  have  not  looked  at  the  question 
in  the  proper  light.  I  further  think  that 
with  a  numerically  strong  Association 
this  question  could  be  satisfactorily 
dealt  with  and  the  city  dealers  who  suf- 
fer most  would  have  the  support  of  the 
balance  of  the  membership  in  correcting 
this  injustice.  Then,  again,  by  attend- 
ing the  convention  they  would  have  a 
voice  in  the  management  and  conduct 
of  the  Association,  which  would  materi- 
ally assist  in  carrying  out  the  objects 
for  which  we  are  associated.  In  turn, 
they  could  help  the  non-city  members  in 
doing  away  with  the  boxing  and  carting 
charges  which  have  become  onerous  and 
should  be  included  in  the  cost  of  the 
goods  rather  than  a  separate  charge.  I 
am  glad  to  state  that  since  the  first  of 
the  year  we  have  added  25  more  mem- 
bers from  the  city  of  Toronto. 

Now,  Mr.  Editor,  I  can  assure  you 
that  the  Association  is  all  right.  I  have 
documentary  evidence  on  my  files  from 
scores  of  members  who  claim  the  ser- 
vice of  the  past  year  was  worth  far  more 
than  the  membership  fee.  Our  member- 
ship is  steadily  increasing,  showing  170 
per  cent,  increase  since  the  middle  of 
1915. 

The  membership  fee  is  really  too  low. 
and  only  bv  a  larsre  increase  in  member- 
ship can  onr  finances  be  put  where  we 
could  undertake  work  which  is  now  be- 
yond us.  Let  every  member  put  his 
shoulder  to  the  wheel  and  we  will  double 
before  next  convention. 

I  quite  agree  with  you  that  the  recent 
convention  meetings  were  disappointing, 
both  in  attendance  and  interest,  and 
would,  as  one  of  the  officers,  welcome 
suggestions    through    your    columns    to- 
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ward  making  the  next  convention  full  of 
interest  and  profit  and  one  which  mem- 
bers could  not  afford  to  miss. 

I  hope  to  see  lots  of  letters  on  this 
question  in  your  valuable  columns  and 
that  many  practicable  suggestions  will 
be  offered. 

Yours  truly 

W.  F.  Macpherson, 

Secretary. 


Letter  from  the  East 
Editor,    HARDWARE    AND     METAL, 

Toronto : 

Gentlemen, — Tn  your  issue  of  March 
3,  on  pages  33  and  34,  "What  is  Wrong 
With  the  Association."  I  have  read 
your  article  very  carefully  and  am  glad 
to  know  that  you  have  opened  the  ball, 
and  will  look  forward  with  a  great  deal 
of  interest  for  other  items,  I  notice  in 
the  fourth  paragraph,  you  take  up  the 
matter  of  lines  being  pushed  by  depart- 
mental stores,  and  you  state  that  the 
member  or  members  who  take  these  mat- 
ters up,  re  lines  that  the  departmental 
stores  are  pushing,  should  have  informa- 
tion as  to  where  the  members  can  se- 
cure goods  to  retail  at  the  same  figure. 
This  is  something  that  the  writer  would 
be  very  glad  to  find  out.  For  instance, 
where  can  the  hardware  men  buy  a  steel 
range  to  compete  with  the  one  T.  Eaton 
is  advertising  for  $29.50,  prepaid  to  your 
nearest  railway  station?  I  have  tried 
several  stove  manufacturers  and  am  un- 
able to  procure  a  range  as  up  to  date 
as  this,  less  than  $36.  It  is  time,  as  you 
say,  to  lay  a  new  keel. 

If  there  is  any  reader  of  your  paper 
who  could  give  me  any  information  re 
this,  I  would  be  very  glad  to  have  same. 
Also,  I  think,  it  is  time  that  retail  hard- 
ware men,  not  only  in  Ontario,  but 
throughout  Canada,  should  join  forces 
and  boycott  the  manufacturers  who  will 
sell  to  the  departmental  stores,  who  are 
using  their  towns  as  a  dumping  ground. 


Automobile  tire  and  accessory  manu- 
facturers are  making  a  very  strong  ef- 
fort to  get  the  hardware  men  to  handle 
their  different  lines,  and  if  you  take  up 
Eaton's  catalogue  and  compare  prices 
on  automobile  tires,  and  the  price  the 
hardware  dealer  is  asked  to  stick  strict- 
ly to  by  the  manufacturers,  you  natur- 
ally ask  yourself  the  question,  why  are 
not  the  different  departmental  stores 
asked  to  do  likewise,  and  when  they 
don't,  why  don't  the  manufacturers  cut 
them  out  the  same  as  they  would  a  small 
dealer,  when  they  don't  abide  by  the 
prices?  Yours  very  truly, 

Walter  S.  Fairweather. 
Sussex,  N.B. 


Montreal  Notes 

R.  Misson,  of  the  Sherwin-Williams 
Co.,  Montreal,  was  a  visitor  to  Toronto 
this  week. 

G.  M.  Sullivan,  of  the  U.  S.  Steel  Pro  ■ 
ducts  Co.,  was  in  Montreal  this  week- 
end. 

W.  G.  Harris,  president  of  the  Canada 
Metal  Co.,  Toronto,  was  in  Montreal  this 
week  on  business. 

The  splendid  road  map  of  Montreal 
and  district,  produced  exclusively  by  the 
James  Walker  Hardware  Co.,  Montreal, 
for  their  accessory  business,  is  being 
used  as  a  standard  guide  by  the  Mont- 
real Boy  Scouts,  the  Militia  Department, 
McGill  O.T.C.,  and  is  bein?  reproduced 
in  the  Auto  Road  Guide  of  Canada. 


Incorporations 

Atlantic  Pulpwoods,  Ltd.,  have  been 
incorporated  at  Quebec,  with  a  capital  of 
$500,000  to  build  and  operate  paper  and 
pulp  mills. 

Dodge  Brothers  Motor  Co.  has  been  in- 
corporated at  Ottawa  with  a  capital  of 
$100,000  to  manufacture  and  deal  in 
motor  cars  and  trucks,  etc.,  at  Windsor, 
Ont. 
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HAVE  you  written  that  letter  re  association  matters 

vet,  Mr.  Ontario  Member? 

*  *        * 

NEXT  week  the  Annual  Spring  Number— the  big- 
gest and  best  yet. 

*  *        * 

TOO  much  service  is  almost  as  bad  as  too  little.  Both 
lead  in  the  direction  where  sheriffs  and  bailiffs  lurk. 

*  *        * 

HERE'S  a  brand  new  role  for  good  old  John  Bull- 
Caliph  of  Bagdad,  to  wit.     He's  capable  of  playing 

the  part  well  too. 

*  *        * 

BAGDAD,  Bapaume — perhaps  Brussells  next.  John 
Bull  may  lose  the  first  rounds  of  a  fight  but  he  always 

scores  in  the  last. 

*  *        * 

HAS  it  occurred  to  you  yet,  Mr.  Hardwareman,  that 
the  back  yard  garden  idea  is  bound  to  bring  a  heavy 
demand  for  gardening  tools? 


TAX  MAIL  ORDER  HOUSES 

AT  the  annual  meeting  of  the  Provincial  Develop- 
ment Commission  of  Prince  Edward  Island,  the 
sub-committee  on  Agriculture  introduced  an  interest- 
ing report,  containing  the  following  clause: — 

"We  must  co-operate  with  our  merchants  too.  Co-opera- 
tion must  cover  the  whole  field  to  be  effective.  It  is  a  shame 
that  there  should  be  nothing  done  towards  that  end.  We 
should  be  co-operating  with  the  men  who  have  made  sacri- 
fices and  placed  all  their  money,  earned  in  a  lifetime,  in  busi- 
ness. If  we  do  something  to  show  our  appreciation  of  those 
men  it  would  be  of  considerable  advantage  to  us  all.  The  mail 
order  houses;  are  taking  hundreds  of  thousands  of  dollars  from 
the  country.  We  tax  our  agents  that  come  around  selling  a 
few  dollars'  worth  of  stuff.  How  are  we  going  to  get  at  the 
mail  order  houses?  We  must  support  our  local  merchants  or 
suffer  ourselves.  Let  us  co-operate  and  try  to  make  the  mer- 
chants understand  it  is  for  their  own  and  our  own  good  to 
get  together.  These  are  only  a  few  hints  thrown  out,  but  the 
matters  referred  to  are  important.  We  passed  resolutions  at 
our  several  conventions  here  of  the  Central  Farmers'  Institute 
to  he  dealt  with  by  the  present  Government  or  whatever  Gov- 
ernment may  come  after.    These  too  may  have  their  effect. 

This  shows  the  right  spirit.  In  addition  it  dis- 
plays an  understanding  of  the  close  affinity  of  inter- 
est between  the  farmer  and  merchant — a  point  sel- 
dom appreciated  or  understood.  The  farmer  needs 
the  local  dealer  and  is  deliberately  working  harm  to 
himself  in  helping  to  foster  catalogue  trading. 


THE  MEMBERSHIP  OF  THE  ASSOCIATION 

IN  a  letter  appearing  in  this  issue,  Secretary  Mac- 
pherson  of  the  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association,  raises  the  point  that  the 
desired  quickening  of  activity  in  association  matters 
can  only  be  achieved  with  an  increase  in  the  mem- 


bership. He  is  quite  right  in  this  respect,  at  least, 
that  the  future  of  the  association  depends  upon  the 
growth  of  the  membership.  At  the  same  time  the 
fact  that  increased  activity  and  increased  member- 
ship must  necessarily  go  together,  should  be  square- 
ly faced.  Any  man  who  has  identified  himself  with 
Association  matters  in  any  active  degree  will  vouch 
for  the  difficulty  that  is  met  in  securing  new  mem- 
bers. Mr.  Macpherson  who  has  worked  harder  and 
longer  at  this  problem  than  anyone  else,  knows  that 
the  task  of  drawing  in  new  members  is  very  hard. 

Why?  Because  the  hardwaremen  who  are  not 
members  are  not  convinced  that  it  would  pay  them, 
or  that  it  would  be  worth  their  while  to  join.  To  get 
these  men  in  as  members,  the  Association  must  offer 
new  inducements,  new  service.  Otherwise  it  will  be 
impossible  to  get  as  many  new  members  as  are  desired, 
and  needed.  This  is  what  is  meant  by  increased 
association  activity  and  increased  membership  going 
hand  in  hand. 

This  is  the  dual  problem  before  the  Association. 


GETTING  TOGETHER 

ONE  of  the  outstanding  developments  of  the  last 
year  has  been  the  desire  of  men  in  business  to 
learn.  It  has  been  manifested  in  many  ways,  but 
most  conspicuously  in  the  willingness  of  retail  mer- 
chants to  get  together  and  discuss  matters  of  mutual 
interest.  This  has  been  particularly  noticeable  in  the 
West.  As  this  is  written,  the  editor  has  before  him 
no  fewer  than  five  newspaper  clippings  from  five  dif- 
ferent points,  each  telling  of  meetings  of  business 
men  at  which  questions  of  broad  importance  were 
discussed.  At  all  these  meetings  the  outstanding  fea- 
ture was  the  tendency  shown  to  discuss  such  ques- 
tions on  the  broadest  basis;  to  "get  down  to  brass 
tacks" ;  to  look  facts  in  the  face.  For  instance,  at  one 
place  the  Board  of  Trade  discusses  the  delivery  ques- 
tion ;  at  another  the  real  value  of  advertising  in  refer- 
ence to  better  service  is  emphatically  endorsed;  at 
still  another  place  the  merchants  very  unreservedly 
confessed  their  sins  in  the  matter  of  loose  credits  and 
resolved  to  all  do  better  in  future. 

The  old  idea  of  keeping  away  from  your  com- 
petitor, of  hiding  your  methods  and  ideas,  of  refus- 
ing to  come  in  the  open  with  any  discussion  of  trade 
problems — all  this  fortunately  is  passing  away. 
Business  men  are  finding  that  it  pays  to  get  together, 
to  discuss  matters  openly  and  unreservedly.  They 
are  going  to  benefit  by  the  change. 
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EVENTS  IN    1  HE  TRADE 


Obituary 
Charlton,  Ont.— The  death  occurred  of 
Louis    C.    Wideman,   who    conducted    a 
hardware  store  for  many  years. 

Fire  Losses 
Arnprior,   Ont.—  Fire     destroyed    the 
hardware  and  furniture   store  of  F,  S. 

Ruddl 

Death  of  Geo.  F.  McKay 

New  Glasgow,  N.S.,  March  13.— The 
death  occurred  here  of  George  Forrest 
McKay,  at  the  age  of  82  years.  Mr.  Mc- 
Kay saw  and  assisted  in  the  founding  of 
the'  Nova  Scotia  Steel  and  Coal  Com- 
pany and  was  its  oldest  director. 

John  Dawson  Killed  in  Action 
Corp.  Robert  John  Dawson,  of  the 
P.P.lC.L.1.,  has  been  killed  in  action. 
Corp  Dawson  went  overseas  with  the 
3rd  University  Company.  Prior  to  en- 
listing he  was  engaged  as  a  salesman  for 
the  Canadian  Fairbanks-Morse  Co., 
Front   street,   Toronto. 

Business  Changes 

Hamilton,  Ont. — Simpson  &  Martin, 
hardware  merchants,  have  dissolved 
partnership,  G.  B.  Martin  continuing. 

Herbert,  Sask. — H.  M.  Klassen,  hard- 
ware and  lumber,  has  disposed  of  the 
lumber  end  of  his  business. 

Grand   Mere,  Que. — Nealt    &    Nobert 
have  dissolved  partnership.   P.  C.  Neault 
is  continuing  the  .business  in  the  sam: 
stand. 
B.  A.  Burke  With  Corning  Glass  Works 

B.  A.  Burke,  for  20  years  associated 
with  the  American  Metal  Polish  Co.,  who 
is  well  known  to  the  Canadian  hardware 
trade,  has  severed  his  connection  with 
the  company  and  will  in  future  be  iden- 
tified with  the  Corning  Glass  Works, 
Coming,  New  York,  in  the  marketing 
of  their  Pyrex  Transparent  Baking 
Ware.  Mr.  Burke  will  look  after  the 
interests  of  the  company  in  Ontario, 
Quebec  and  the  Eastern  Provinces. 

New  Firms 

Toronto,  Ont. — M.  Porter  &  Co.,  hard- 
ware and  plumbing,  have  registered. 

Mather,  Man. — Hunter  &  Newton, 
hardware  merchants,  are  opening  a 
branch  at  Courtwright. 

Ayer,  Alta. — Ayer  Hardware  Co.  has 
succeeded  W.  C.  Hoskins. 

Moore  Park,  Man. — J.  H.  Creighton, 
by  Home  Lumber  Yards.  Ltd. 


Sinclair,  Man.— W.  H.  Smith,  hard- 
ware, has  been  succeeded  by  C.  L.  Smith, 
hardware  merchant,  has  been  succeeded 

Personal 

M.  J.  Beatty,  of  Beatty  Bros.,  Fergus, 
Ont.,  has  left  for  a  trip  to  Montreal,  St. 
John,  and  the  Maritime  Provinces  gen- 
erally. 

H.  A.  Harrison  has  been  appointed 
Toronto  representative  for  Butterfield  & 
Co.,  manufacturers  of  taps,  dies,  ream- 
ers, etc.,  Rock  Island,  P.Q.,  with  head- 
quarters in  the  Traders'  Bank  Building. 
Toronto.  Goods  will  be  carried  in  stock 
at  this  address. 

Industrial 

London,  Ont. — The  City  Council  have 
granted  the  McClary  Mfg.  Co.,  permis- 
sion to  lay  a  gas  main  to  the  city  limits 
to  connect  witli  the  Southern  Counties 
Gas  Co.'s  line. 

Montreal,  Que. — The  Steel  Company 
of  Canada  has  obtained  a  permit  to  erect 
a  building  on  Notre  Dame  Street  West. 
St.  Joseph's  Ward,  to  cost  $1,200. 

Three  Rivers,  Que. — The  Mechanical 
Engineering  Co.,  of  Montreal,  are  build- 
ing a  new  factory  here  to  cost  about 
$100,000.  The  plans  include  a  large  ma- 
chine shop  which  will  be  equipped  with 
new  machinery. 

Brantford,  Ont.— Mickle,  Dyment  & 
Son  have  entered  the  toy  industry  and 
have  completed  a  shipment  to  Toronto  of 
a  carload  of  new  wooden  construction 
model  sets.  Two  local  firms  are  now  oust- 
ing imported  toys  from  the  Canadian 
market  and  preparing-  for  the  time  when 
German  products  will  again  come  into 
the  market. 

Toronto  Personals 

William  Ough  of  Aurora,  hardware 
merchant,  spent  a  day  in  Toronto  during 
the  week. 

Richard  Blain,  M.P.,  Brampton,  Ont., 
was  in  Toronto  during  the  week  on  a 
business  trip. 

William  Toase,  hardwareman  of  Cal- 
edon  East,  was  in  Toronto  on  a  business 
trip  during  the  week. 

George  Padget  of  Padget  &  Hay, 
hardwaremen  of  Agincourt,  was  in  Tor- 
onto on  business  during  the  week.  Mr. 
Padget 's  trips  are  not  quite  as  frequent 
during  the  winter  months  as  they  are  in 
summer  as  their  motor  truck  makes  ac- 
cess to  the  city  easy.  When  the  roads 
are  good. 


R.  C.  Misson  of  the  Sherwin-William 
Company,  Montreal,  paid  a  visit  to  the 
Toronto  branch  on  his  return  journey 
from  Winnipeg-  where  he  has  been  mak- 
ing" a  trip  in  the  interests  of  the  com- 
pany. 

Duckpin  League  Formed 

A  Wholesale  Hardware  Duckpin 
League  has  ben  formed  in  Montreal,  the 
following  firms  being  entered: — Caver- 
hill  Learmout  Co.;  L.  H.  Hebert  Coy.; 
A.  C.  Leslie  &  Co.,  Ltd. ;  A.  Prudhomme 
&  Fils,  Ltd.;  Thos.  Robertson  &  Cov., 
Ltd. 

The  following  are  the  officers: — 

President,  J.  F.  Sibbald,  A.  C.  Leslie 
&  Co.;  2nd.  Vice  Presid.,  J.  E.  Anderson, 
Lewis  Bros.,  Ltd.;  Secretary,  N.  Hynes, 
Caverhill  Learmont  Co. ;  Treasurer,  W. 
Peart,    Thos.    Robertson    &    Co.,    Ltd.. 

Committee: — J.  Gratton,  L.  H.  Hebert 
Ltd.;  O.  Manseau,  A.  Prudhomme,  Fils; 
R.  F.  Cockburn,  Caverhill  Learmont  & 
Co.,  Ltd.; 

Games  will  be  played  on  Windsor 
Alleys. 

St.  John,  N.B.,  News 

L.  Dugal,  M.L.A.,  hardware  dealer,  of 
Edmundston,  N.  B.,  who  was  re-ected 
in  the  recent  New  Brunswick  general 
elections,  when  the  Government  was 
overturned,  will,  it  is  generally  under- 
stood, become  a  member  of  the  new 
Cabinet.  Mr.  Dugal 's  son,  Louis,  re- 
turned this  week  from  Europe,  having 
lost  his  right  leg  as  the  result  of  wounds 
received  at  the  front. 

The  contract  for  the  superstructure  of 
the  new  Government  railway  grain  eleva- 
tor at  St.  John,  has  been  awarded  to  the 
Fegles  Bellows  Engineering  Company, 
of  Winnipeg  and  Fort  William.  The 
work  will  begin  about  April  1,  if  the 
foundations  are  complete  by  that  time, 
and  the  contractors  expect  to  complete 
(he  structure  by  October. 

A  large  number  of  delegates  have  sig- 
nified their  intention  to  be  present  at 
the  third  annual  convention  of  the  New 
Brunswick  branch  of  the  Retail  Merch- 
ants' Association,  which  is  to  be  held 
in  St.  John  this  week.  Horace  Chevrier, 
of  Winnipeg,  president  of  the  Dominion 
Board,  and  other  Dominion  officials,  will 
be  among  the  speakers: 


Santoline,  Ltd.,  has  been  incorporated 
at  Toronto  with  a  capital  of  $40,000  to 
manufacture  soap,  greases  and  disinfect- 
ants, etc.,  at  Toronto. 


A 
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f  NEW    HARDWARE    GOODS  f 

I  OFFERED   TO   CANADIAN  HARDWAREMEN 


DE  VOLL  SPRING  TIRE 

The  American  Spring-  Tire  Company, 
30  West  Lake  Street,  Chicago,  111.,  is 
now  placing-  the  DeVoll  Spring-  Cushion 
Tire  on  the  market.  This  spring  cushion, 
the  makers  state,  has  been  invented  and 
developed   not   only   to   replace   but   to 


De  Voll  Spring  Tire. 


surpass  the  air  tube  in  all  its  features. 
This  tire,  the  makers  claim,  offers  all 
the  advantages  of  the  air  tube  and  yet 
eliminates  disadvantages,  such  as  punc- 
tures, blow-outs,  rim  cutting,  creeping 
delays  and  accidents  caused  therefrom. 
This  tire  is  made  to  fit,  without  altera- 
tion, inside  any  new  or  old  casing  now 
on  the  market.  The  tire  is  composed  of 
a  scries  of  Swedish  steel  springs  made 
to  fit  inside  of  any  outer  casing.  The 
spring  cushions  do  not  come  in  contact 
with  the  casings  but  are  suspended  on 
four  roller  bearings.  The  function  of 
the  roller  bearing  permits  the  tire  to 
take  the  side  thrust  the  same  as  the  air 
tube.  Each  spring  is  a  unit,  free  in  its 
action,  and  at  the  same  time  firmly  lock- 
ed in  a  housing.  The  core  on  which  the 
outer  casing  rests  holds  the  casing  to 
a  narrow  tread  where  the  casing  is  thick- 
est and  can  stand  the  greatest  amount 
of  wear  and  tear.  This,  it  is  claimed, 
makes  the  whole  tire  easier  to  run,  stea- 
dies the  car  and  causes  the  engine  to 
run  smoother.  The  cushions  are  so  con- 
structed that  all  friction  is  positively 
eliminated.  Rusting  is  not  possible  as 
they  are  kept  lubricated  by  a  strip  of 
brass  placed  between  each  spring  leaf. 
In  a  test  of  a  spring  cushion  for  a  tire, 
size  ?A  x  4,  the  maximum  of  .140  pounds 
to  the  tinit  was  reached  and  as  there  are 
MX    units    on    the    ground    at    the    same 


time  when  the  tire  is  in  action,  it  car- 
ries a  load  of  2,040  pounds  per  tire,  or 
8,160  pounds  to  the  car.  It  will  give 
perfect  action  from  150  pounds  to  the 
above  figure.  The  springs  have  a  clock 
spring  temper  and,  it  is  claimed,  will  not 
break. 


LAWCO    WINDOW   REFRIGERATOR 

The  Lawco  window  refrigerator  is  be- 
ing marketed  by  the  F.  H.  Lawson  Co., 
Cincinnati,  Ohio.  The  refrigerator  is 
made  of  heavily  galvanized  sheet  steel 
thoroughly  covered  with  a  durable  coat- 
ing of  pure  aluminum  bronze.  Ventila- 
tion is  provided,  it  is  claimed,  accord- 
ing to  the  most  scientific  principles  and 
the  entire  refrigerator  can  be  cleaned 
and  scalded  as  frequently  as  the  dic- 
tates of  cleanliness  and  good  health  re- 
quire. 

The  refrigerator  rests  on  the  outside 
window-sill  with  two  wires  securely  fas- 
tening it  to  the  window-frame.  It  can 
be  furnished  with  or  without  swinging- 
hinge. 

When  open  the  door  rests  on  the  in- 
side of  the  window-sill,  making  a  wide, 
steady  shelf.  The  makers  also  state 
that  during  the  spring,  fall  and  winter 
months  the  refrigerator  without  ice  will 
keep  the  family  provisions  at  the  pro- 
per temperature,  saving  many  times  its 
cost  in  ice  bills  alone. 


STANLEY  PICTURE  SLIDES 

Two  moving  picture  slides  have 
just  been  prepared  by  the  Stanley  Works 
of  New  Britain,  Conn.,  of  which  one  is 
presented  herewith,  and  will  be  sent  on 
request  to  dealers  who  stock  Stanley 
garage  hardware. 

Slide  Fl   pictures  the  Stanley  garage 


m^^. 


Stanley  Picture  Slides. 


Lawco  Window  Refrigerator. 

hardware  window  display.  If  a  dealer 
will  have  this  slide  shown  in  his  local 
moving  picture  theatres  at  the  same  time 
he  has  his  garage  hardware  display  in 
his  windows,  it  is  said,  the  attention  of 
his  customers  will  be  attracted  just  that 
much  more  to  his  display,  and  the  dis- 
play will  result  in  a  proportional  in- 
crease of  sales. 

The  Stanley  Works  will  announce 
shortly  a  series  of  electrotypes  for 
dealers  to  use  in  connec- 
tion with  their  news- 
paper  advertisements. 
Two  of  these  advertise- 
ments are  planned  for 
the  dealer  to  use  in  call- 
ing the  attention  of  his 
customers  to  his  Stanley 
garage  hardware  window 
display. 

Slide  F2  advertises  the 
Stanley  garage  door  hold- 
er No.  1774. 

For  further  informa- 
tion about  these  slides  or 
the  other  Stanley  garage 
hardware  selling  helps, 
write  the  Service  Depart- 
ment, the  Stanley  Works, 
New  Britain,  Conn. 
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THE  MARKETS  ATA  GLANCE 

Iron  and  steel  have  both  scored  further  advances  in  price 
during  the  week  and  it  is  reasonable  to  expect  further  advances  in 
the  manufactured  products.  Other  advances  have  been  made  in 
the  prices  of  strap  and  tee  hinges,  steel  butts,  currycombs,  cutlery, 
borax,  tackle  blocks,  loaded  shells,  coil  chain,  cross-cut  saws,  buck- 
saws and  many  other  lines.  One  of  the  most  important  was  a 
sudden  and  rather  unexpected  advance  of  10c  per  lb.  in  Paris 
green,  used  extensively  as  an  insecticide.  Business  continues 
good.  The  outlook  for  spring  is  very  satisfactory.  The  chief 
difficulty  of  wholesalers  is  in  securing  supplies.  Many  shipments 
of  badly-needed  good's  have  gone  astray  and  despite  effort  of  the 
wholesalers  and  railroad  officials,  no  trace  of  the  goods  can  be 
found.  In  many  cases  full  car-lots  are  lost,  causing  serious  incon- 
venience to  both  wholesaler  and  retailer. 


MONTREAL     MARKETS 


MONTREAL,  March  15.— Iron 
and  steel  show  advances  this 
week,  and  the  indications  are 
that  articles  made  from  these  products 
will  advance  still  further.  Some  ad- 
vances have  been  shown  in  shelf  goods. 
The  market  appears  to  expect  further 
'  price  changes  however,  and  in  the  event 
of  the  U.S.A.  doing  anything  more 
definite  in  the  war  than  has  so  far  been 
done,  the  upward  trend  is  likely  to  ma- 
terialise quite  quickly.  A  new  and 
fresh  demand  for  automobile  accessories 
is  noted  this  week,  also  an  advance  in 
gasoline  not  due  to  automobile  demand 
yet.  The  approach  of  the,  opening  of 
navigation  is  responsible  for  a  quieter 
tone  in  the  general  demand  for  goods, 
but  business  is  still  brisk  and  looking 
to  great  activity  when  navigation  doos 
open. 

Butts  and  Hinges 

Shoiv  Some  Advances 

SHELF  GOODS.— There  are  fewer 
changes  this  week  in  shelf  goods,  but 
change  sheet  men  in  the  large  whole- 
sale warehouses  are  anticipating  a  fur- 
ther series  of  advances.  The  symptoms 
of  more  trouble  in  this  way  are  found 
in  the  iron  and  steel  market  which  usu- 
ally starts  the  ball  rolling  for  all  articles 
made  of  iron  and  steel,  either  upwards 
or  downwards  as  the  case  may  be,  only 
markets  seem  to  have  forgotten  how  to 
go  downwards  since  the  war  got  fairly 
into  its  stride. 

Curry  Combs  Again 

Up  go  curry  combs  again.  They  have 
been    advancing    gaily    by   joyful    little 


jumps  and  sometimes  bigger  ones  for  a 
good  many  months.  The  new  "discount" 
is  plus  25  on  list. 

Cutlery  Up  5  Per  Cent. 
Advance  cutlery  five  per  cent,  on  all 
pocket  goods  and  the  retailers  so  doing 
will  not  lose  money  when  making  sales. 
Cutlery  of  all  kinds  is  advancing  stead- 
ily, and  is  very  scarce  in  supply. 

Carpenters'  Pencils  Scarce 

There  is  a  scarcity  of  "Tortoise'' 
carpenters'  pencils  which  is  relieved 
slowly  by  new  deliveries  coming  forward 
from  the  United  States. 

Wood    Screws    Scarce 

Still  the  scarcity  of  wood  screws  per- 
sists, and  there  is  small  sign  of  relief 
to  this  aspect  of  the  situation.  Dis- 
counts are  shown  in  current  quotations. 
Files  Also  Scarce 

Munition  files  are  scarce,  but  the 
ordinary  sizes  used  in  general  work  are 
not  noticeably  short  in  supply  though 
no  line  of  tools  is  in  any  condition  of 
over-supply  at  present.  File  prices  may 
advance  before  long  it  is  believed. 

Glue  Very  Scarce 

The  tremendous  scarcity  of  glue  is 
causing  firms  quite  prominent  in  the 
line  to  buy  in  supplies  wherever  they 
can  be  found. 

Corrugated  Hinges  Up 

A  ten  per  cent,  advance  in  corrugated 
hinges  is  noted   this  week.  In   this  the 
corrugated  are  not  lonely. 
Light  and  Heavy  T.   and  Strap  Also 

Light  and  heavy  T  and  strap  hinges 
are  also  up  in  price  this  week.     Their 


discount  now  is  20  and  10   which   shows 
an  upward  movement  decidedly. 

Discounts   on   Butts 

New  discounts  are  announced  this 
week  on  butts  as  follows: 

No.  840,  17i  o  per  cent.;  No.  804,  20 
and  10;  No.  802,  25;  No.  800,  15;  No. 
838,  171/2 ;  No.  842,  25;  No.  844,  25: 
No.  810,  I21/2 ;  No.  814,  12%;  No.  830, 
171/2-  This  advance  in  butts  was  pre- 
dicted recently  in  HARDWARE  AND 
METAL. 

Borax    Advances 

The  price  of  borax  has  been  advanced 
in    Montreal    by    merchants    in    a    large 
way  of  business,  to  I2V2  -cents  a  pound. 
Formerly  10  cents  was  charged. 
Wood  Tackle  Blocks  Up 

The  new  discount  on  Wood  tackle 
blocks  is  35  off.  This  was  formerly  45 
off. 

Builders'  Hardware 

Change  list  men  are  still  busy  with 
alterations  on  all  lines  of  builders' 
hardware  occasioned  by  the  ten  per  cent, 
advance  in  effect  now  all  over. 

Auto  Accessories 

Demanded;  Tires  Up 

AUTOMOBILE  A  CCESSORIES.— A 
very  marked  demand  for  automobile  ac- 
cessories from  the  country  districts  and 
small  cities  has  been  noted  by  whole- 
salers in  Montreal.  The  demand  is  not 
only  active,  but  is  showing1  call  for 
very  varied  range  of  goods,  and  orders 
coming  in  are  for  as  far  forward  as 
early  fall.  Advauces  in  prices  of  the 
accessories  made  of  steel  are  not  at 
all  unlikely  as  the  season  advances  ow-' 
ins  to  the  generally  firm  trend  of  af- 
fairs in  the  markets,  and  it  was  an- 
nounced on  the  morning  of  the  date  of 
writing  this  report  that  automobile  tires 
had  advanced  by  five  per  cent,  in  the 
States,  and  would  probably  advance 
equally  in  Canada. 

Bale  Ties  Advanced 

As  Predicted 

NAILS,  WIRE,  ETC.— No  further 
changes  are  recorded  in  market  condi- 
tions of  nails  and  wire  products  for  the 
current  week,  but  the  old  familiar  firm- 
ness maintains  very  markedly.  Wire 
nails  at  $5.25  base,  and  all  the  usual 
lines  of  wire  advanced  according  to  the 
figures  mentioned  last  week  are  good 
evidence  of  the  firmness,  and  the  ad- 
vance in  bale  ties  as  predicted   in  last 
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weeks  HARDWARE  AND  METAL  has 
duly  taken  place.  Single  loop  bale  ties 
quote  as  follows:  No.  12  $5.80  per 
hundred  pounds:  No.  13,  $5.90;  No. 
i:;i2.  $.5.95;  No.  14.  $6.05;  No.  15,  $6.25; 
No.  16.  $6.50.  Cut  hay  wire  is  quoted 
now  at  per  hundred  pounds  No.  9, 
$5.75:  No.  10,  $5.80;  No.  11,  $5.90;  No. 
12,  $6.00;  No.  13.  $6.10;  No.  13V2,  $6.10; 
No.  14,  $6.25;  No.  15,  $6.50.  Bright 
wire  and  hay  wire  prices  as  advanced 
were  quoted  last  week,  the  bright  wire 
base  price  being  $5.50.  Stove  pipe  wire 
is  quoted  at  No.  18,  $6.70,  No.  19,  $7.20. 
Further  advances  in  nails,  staples,  and 
wire  are  expected.  Steel  advanced  35 
cents  per  hundred  pounds  in  Pittsburgh 
last  Friday,  according  to  reports  re- 
reived  in  Montreal. 

Enamelware  Brisk; 

Stoves,  Etc.,  Quieter 

•STOVES,  RANGES,  ETC.— There  is 
still  a  certain  dullness  in  the  market 
for  stoves,  ranges,  and  enamelled  ware 
but  indications  of  firmness  for  the 
future  begin  to  show  rather  more  defin- 
itely. The  steel  used  in  manufacture 
of  stoves  advanced  half  a  cent  a  week 
ago,  and  there  may  be  further  move- 
ments this  way  making  prospects  of 
stove  and  range  price  advances  for  the 
fall  trade.  Meantime  there  is  not  a 
great  deal  of  activity  though  with  open- 
ing of  navigation  brisk  business  in  all 
lines  represented  by  the  trade  will  take 
place.  Enamelled  ware  is  in  similar 
condition  as  regards  prices,  firm,  but 
with  no  actual  changes  made,  and  de- 
mand has  been  very  good  of  late  for  both 
enamelled  and  galvanised  ware.  Maple 
season  goods  are  being  made  by  the 
principal  factories  in  the  stove,  range, 
and  enamelled  ware  line  in  Montreal 
and  a  considerable  rush  of  demand  for 
these  sroods  is   developing. 

Steel  and  Iron 

Prices  Advanced 

IRON  AND  STEEL.— Advances  went 
into  effect  this  week  on  all  the  familiar 
lines  of  steel  used  in  the  hardware  busi- 
ness. The  extent  of  the  advances  is 
about  twenty  cents  per  hundred  pounds. 
Conditions  in  the  iron  trade  fully  war- 
rant the  new  quotations  as  there  has 
been  no  alleviation  of  the  situation  re- 
garding pig-iron,  and  the  materials  used 
in  the  manufacture  of  steel.  Coal 
shortages,  car  shortages,  and  the  im- 
pending war  cloud  over  the  United 
StateR  have  added  to  the  firmness  of 
tendency  in  all  branches  of  the  iron  and 
steel  industry.  There  is  a  marked 
scarcity  of  tungsten  used  in  making 
tool  steel,  and  the  prices  of  high  speed 
steel  goods  will  probably  be  advanced. 
This  will  in  turn  affect  other  steel  goods 
for  the  machinery  to  produce  these  will 
fo«t    mo»f    to    replace    as    wearing    sur- 


faces of  tools  give  way  under  pressure 
of  industrial  activity.  It  looks  like  an- 
other period  of  advancing  prices  for 
iron  and  steel  goods,  but  the  position 
does  not  warrant  predictions  at  present. 

Basis. 

Common  bar  iron,  per  100  lbs $  3.60 

Refined  iron,   per  100  lbs 3.85 

Horseshoe  iron,  per  100  lbs 3.85 

Norway  iron   11.00 

Mild   steel    4.50 

Band  Steel 4.50 

Sleigh  shoe  steel   4.50 

Tire  steel 4.70 

Toe  calk  steel   5.40 

Mining  tool  steel,  per  lb 0.13% 

Black  Diamond  tool  steel,  per  lb 0.14% 

Spring  steel   6.25 

Single  reeled  machinery  steel  6.25 

C  orrugated  Sheets 

Are  Now  Priced  Net 

SHEETS,  PLATES,  ETC.— Prices  of 
black  sheets  have  advanced  again  this 
week,  and  there  is  marked  scarcity  of 
supply.  Supplies  of  tinned  iron  are  also 
short  to  the  verge  of  famine  in  this  line. 
It  seems  as  if  it  would  be  almost  im- 
possible to  obtain  any  of  these  now  in 
large  quantities.  Charcoal  tinplates  are 
at  practically  nominal  prices  now.  and 
it  is  hard  to  get  any  at  all.  Very  few 
Canada  plates  are  available  at  present, 
and  prices  are  very  firm.  Galvanised 
sheets  are  in  the  firmest  market,  and 
quotations  are  made  subject  to  possible 
delays  in  delivery  for  stocks  in  Mon- 
treal are  small.  Corrugated  sheets  are 
priced  as  quoted  in  current  quotations 
but  the  iy<i  per  cent,  discount  is  de- 
clared no  longer  operative  to  dealers 
in  Montreal,  the  prices  quoted  being 
"straight"  net  prices.  This  material 
is  now  exceedingly  scarce  and  supplies 
available  are  dwindling  while  new  sup- 
plies are  slow  to  arrive.  Charcoal  terne 
plates  have  advanced,  also  American 
cokes  as  noted  in  current  quotations. 

Ropes  and  Cordage 

May  Go  Higher 

ROPES,  TWINER,  ETC.  —  While 
there  has  been  no  alteration  in  prices  of 
the  principal  lines  of  rope  and  cordage 
familiar  to  the  hardware  trade,  the  odd 
lines  of  ropes  and  packings  made  of 
Italian  and  Russian  hemp  etc.,  are  look- 
ing firmer,  and  indeed  have  actually  ad- 
vanced in  the  States.  Canadian  manu- 
facturers have  also  firmed  up  their 
prices  a  shade  or  two  on  these  lines 
which  are  not  in  very  urgent  demand  in 
the  trade.  The  main  lines  of  rope  and 
cordage  are  likely  to  advance  still  fur- 
ther, as  primary  market  conditions  are 
exceedingly  firm,  and  show  steadily  in- 
creasing firmness  of  tendency.  So  far 
however,  no  new  quotation  lists  have 
been  issued  on  ropes.  Binder  twine 
prices  are  still  unfixed  and  will  not  be 
out  for  some  little,  time  yet. 

Gasoline  and  Coil  Oil 

Advance  One  Cent 

GASOLINE  AND  COAL  OIL.— Once 
igain    gasoline   and    coal     oil     have    ad- 


vanced, the  extent  of  the  advance  this 
week  being  a  cent  a  gallon.  The  new 
prices  went  into  effect  on  Tuesday  morn- 
ing. Gasoline  now  quotes  in  Montreal 
at  3IV2  cents  to  32  cents  a  gallon  and 
Royalite  coal  oil  is  16  cents  a  gallon 
while  Palacine  is  19  cents  a  gallon.  The 
reason  for  the  advance  is  a  proportion- 
ate advance  in  crude  oil.  Transportation 
difficulties  make  it  necessary  to  use 
stocks  carefully  in  Montreal  at  present 
there  being  enough  .but  not  too  much 
of  these  oils  available  for  business  and 
industrial  needs. 

Old  Metals  in 

Quieter  Condition 

OLD  METALS.— Demand  has  been 
rather  less  active  for  old  metals,  etc.,  in 
Montreal  this  week.  Supplies  have  been 
adequate  to  meet  all  call,  and  prices 
maintain  as  quoted  last  week,  when  as 
will  be  recalled  several  advances  were 
noted.  The  market  for  metals  in  gen- 
eral has  been  a  little  sluggish  in  tone 
of  late,  and  the  market  for  old  ma- 
terials has  rather  slackened  in  sympathy. 
A  revival  is  anticipated  should  there  be 
any  definite  action  towards  war  by  the 
United  States  in  which  case  metals  are 
likely  to  come  into  sharp  markets  again. 

Tea    lead    0.07  

Heavy   lead    pipe    0.09  

Yellow    brass     0.16  

Red    brass    0.21  0.21% 

Light   brass    0.11  

Heavy  zinc   0.10  

Heavy  copper   0.27  

Old  cast  iron,  per  gross  ton.  20.00  21.00 

Stove   plate,   per  ton    11.75  

Old   rubbers,  boots  and  shoes    0.  8%         

Overshoes,   lumbermen's  rub- 
ber boots   0.  6%         

Auto    tires    0.  5% 

Bicycle  tires 0.2%         

Lead  and  Zinc 

Products  Steady 

LEAD,      ZINC,      ETC.— No      changes 

have   been    made   in   the   prices   of   the 

lead  and  zinc  products  this  week.  These 

materials    are    all    in    firm    market    but 

prices  as  quoted  last  week  represent  the 

rang*   of  quotations  to  the  retailer.  The 

metal  markets  were  a  trifle  easier  this 

week  which  has  meant  the  maintenance 

of  prices,  following  the  advances  of  the 

previous   week,  but   no   falling  back   is 

evident    nor    any    tendency    to    fallinf 

back   in   cost   of  the   principal  products 

listed. 

Lead    pipe,   lb $0  16 

Lead  waste  pipe,  lb 0  17  .... 

Lead   traps   and   bends    Plus  10%       

Lead  wool,  lb 0  18  .... 

Lead  sheets,  3  lbs.  sq.  ft.   . . .     0  17  .... 

Lead    sheets,    3%    lbs.    sq.    ft.    0  17  

Lead  sheets,  4  to  6  lbs.  sq.  ft.    0  16  .... 

Out   sheets',   %c  lb.   extra   and   cut   sheets   to 
size,    lc    lb.    extra. 

Solder,    guaranteed,    lb 0  37  

Solder,   strictly,   lb 0  35  

Solder,  commercial,  lb 0  33  

Solder,  wiping,  lb 0  38  .... 

Solder,   wire,   lb 0  52 

Zinc   sheets,    per   lb 0  33  

Ingot  Metals  in 

Quieter  Market 

TNGOT  METALS.— The  market  for 
the   ingot   metals  has   been   quieter  this 
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week,  but  lead  and  tin  remain  firmly 
priced,  and  there  is  not  any  very  mark- 
ed tenedency  to  fall  off  in  price  dis- 
played by  any  metal.  Opinion  is  how- 
ever expressed  that  short  of  a  further 
upheaval  such  as  the  active  belligerence 
of  the  U.S.A.  lead  and  the  metals  may 
not  go  higher. 

Lead  Found  Firm 

For  small  orders  lead  prices  are  a  lit- 
tle up  as  compared  with  last  week. 
Larger  orders  might  find  the  market 
easier.  Quotations  are  $12.25  to  $13.50 
and  as  high  as  $14.  per  hundred  pounds. 
Smaller  orders  higher  prices,  but  a  dis- 
count prevails  for  cash  on  small  orders. 
Copper  Hard  to  Get 

There  is  a  shortage  of  copper  on  the 
market,  supplies  coming  in  very  slowly. 
Prices  are  shaded  up  a  little  for  small 
orders  being  $40.50  to  $41  per  hundred. 
Larger  orders  would  find  quotations 
range  from  $36  to  $30. 


Tin  Keeps  Firm 

While  there  is  a  slightly  easier  tend- 
ency in  tin,  the  market  is  still  fairly 
firm,  and  prices  from  $51  to  $53  for 
large  quantities,  and  $56  to  $57  for 
smaller  orders  prevail. 

Spelter  Dull  in  Market 

There  has  been  a  slight  dropping  off 
in  spelter  for  the  past  week,  and  quot- 
ations $14  to  $14.50  for  small  quantities, 
and  a  shade  less  than  that  for  larger 
orders  are  recorded. 

Antimony  is  Quiet 

Antimony  is  also  in  quiet  market  with 
quotations  ranging  from  $29.00  by  one 
merchant  quoting  for  large  orders  to 
$32  for  smaller  quantities: 

Aluminum  Lower 

A  slightly  lower  figure  is  quoted  for 
aluminum,  the  price  being  $70  as  against 
$72  per  hundred  pounds  last  week.  De- 
mand is  light. 


TORONTO  MARKETS 


TORONTO,  March  15.— Wholesale 
hardware  dealers  are  experiencing 
the  most  difficulty  in  getting  their 
stocks  replenished  on  orders  that  have 
been  placed.  They  state  there  is  more 
concern  in  this  respect  than  there  is  in 
getting  the  goods  delivered  to  their  cus- 
tomers. Railroads  have  been  accepting 
freight  shipments  a  little  more  freely. 
'Goods  that  have  been  shipped  by  the 
manufacturers  often  require  a  lot  of  trac- 
ing before  their  whereabouts  is  located. 
Some  of  the  more  notable  advances  dur- 
ing the  week  include  iron  and  steel, 
wrought  butts,  strap  and  tee  hinges,  Paris 
green,  corrugated  strap  hinges,  coil  chain, 
electric  weld  chain,  loaded  shot  shells. 
Business  has  been  very  good  during  the 
week.  Sofne  wholesalers  express  surprise 
at  the  way  business  continues  to  keep  up. 
They  state  they  do  not  know  where  it  is 
all  coming  from. 

Tee  and  Strap  Hinges 
Moved  to  Higher  Levels 

HINGED  Aj»  advan^  of  approxi- 
mately i  per  cent,  nas  ueen  made  in  the 
price  of  heavy  and  light  tee  and  strap 
hinges,  through  the  changing  of  the  dis- 
count for  these  goods.  Where  formerly 
the  discount  for  both  heavy  and  light  tee 
and  strap  hinges  was  30  and  5  per  cent, 
it  is  now  20  and  10  per  cent.  Chest 
hinges  No.  820  and  910  are  now  quoted  at 
25  per  cent,  off  list.  List  prices  on  the 
tee  and  strap  hinges  will  be  found  in  the 
current  quotations.  Corrugated  strap 
and  tee  hinges  have  also  been  advanced 
and  the  new  net  prices  are  as  follows: 
Strap,  per  Tee  per 
doz.  prs.      doz.  prs. 

4-incb    $1.25  $1.60 

5-ineh     1.60  2.25 

6-inch     2.15  2.70 

S-ineh 3.75  4.80 

10-ineh 5.40  7.80 


12-inch     8.40 

On  the  screw  hook  and  strap  hinge 
there  has  been  no  change. 

Wrought  Steel  Butts 

Have  Been  Increased 

BUTTS.— By  the  changing  of  the  dis- 
counts on  wrought  steel  butts  an  advance 
of  approximately  5  per  cent,  has  been 
made.  Where  the  discount  on  No.  804 
was  formerly  30  and  5  per  cent,  off  list 
it  is  now  20  and  10  per  cent.  On  No.  840 
the  discount  was  formerly  25  per  cent, 
and  is  now  17%  per  cent.  For  No.  800 
the  discount  is  now  15  per  cent,  as  com- 
pared with  20  and  5  per  cent,  formerly. 
On  No.  810,  which  are  table  hinges,  the 
new  discount  is  12%  per  cent,  as  com- 
pared with  15%  per  cent,  formerly.  No. 
814  carries  a  discount  of  12%  per  cent, 
as  compared  with  15%  per  cent,  formerly. 
Following  is  the  complete  list  of  dis- 
counts : — 

No.  800,  15%;  No.  838,  17%%;  No. 
840,  17%%;  No.  804,  20  and  10%;  Nos. 
810  and  814,  12%% ;  Nos.  802,  842,  844, 
25%. 

Coil  Chain  and 

Electric  Weld  Up 

CHAINS. — A  higher  price  is  now  being 
quoted  on  B.B.  American  coil  chain,  the 
new  base  price  being  $10.30  per  100  lbs. 
for  %  in.  size.  On  the  B.B.  electric  weld 
chain  there  has  also  been  an  advance 
amounting  to  30c.  per  hundred  on  the 
base  size.  Three-eighths  chain  is  now 
quoted  at  $6.30  per  hundred  pounds  with 
the  usual  differential  for  smaller  and 
larger  sizes.  On  Lord  Ward  treble  crane 
or  dredge  chain  the  prices  are  as  follows : 
%  in.,  $15  per  100  lbs. ;  7-16  in.,  $13.75 
per  100  lbs.;  %  in.  $12.50;  %  in.,  $12.25: 


%  in.,  $12;  %  in.  and  1  in.,  $11.75;  1% 
and  114  in.,  $10.50. 

Pulleys  and  Plated 

Silverware  Higher 

SHELF  HARDWARE.  —  Advances 
have  taken  place  in  a  number  of  lines  of 
shelf  hardware  during  the  week.  There 
is  little  cessation  in  the  upward  trend  of 
prices  as  indicated  by  the  lengthy  lists 
that  wholesale  houses  mark  up  each  week. 
Among  the  lines  that  have  advanced  dur- 
ing the  week  are  pulleys  of  various  kinds. 
saw  vises,  gasoline  torches. 

Pulleys  10  Per  Cent.  Higher 

There  lias  been  an  approximate  ad- 
vance of  10  per  cent,  in  japanned  pulleys, 
comprising  awning  and  screw  pulleys. 
One  size  of  the  awning  pulley  that  form- 
erly sold  for  $1.20  is  now  quoted  at  $1.40. 
Plated  Silverware  Increased 

An  advance  of  10  per  cent,  has  been 
made  effective  in  the  Community  silver- 
plate,  applying  more  particularly  to  the 
Sheraton  pattern.  Dessert  spoons  that 
formerly  sold  for  $6.35  are  now  quoted 
at  $7. 

Saw  Vises  Go  Up 

Increases  in  price  have  been  made 
effective  on  saw  vices,  No.  103  now  sell- 
ing at  $10  per  dozen,  No.  100  at  $5.45  per 
dozen,  No.  94  at  $7.70  and  No.  95  at 
$11.45  per  dozen. 

Gasoline  Torches 

Higher  prices  have  been  recorded  on 
the  Clayton  &  Lambert  line  of  gasoline 
torches,      the      discount      having      been 
changed  to  10  per  cent,  off  list. 
Valves  Moved  Higher 

Discounts  have  been  altered  on  Jen- 
kins globe,  angle  and  check  valves,  the 
new  quotation  being  5  per  cent,  off  list. 
Pciiberihey  globe,  angle  and  check  valves 
have  aiso  been  changed  to  a  similar  dis- 
count. Gate  valves  in  both  patterns  are 
now  quoted  at  10  per  cent,  off  list. 

Discount  on  Loaded 

Paper  Shells  Changed 

SHOT  SHELLS.  —  The  discount  on 
smokeless  powder  paper  shells  for  Do- 
minion, Remington  Canadian  make  and 
equal  grades  has  been  changed  to  net  list, 
which  makes  provision  for  an  increase  of 
2%  per  cent.,  the  former  discount  being 
2%  per  cent,  off  list.  Shells  loaded  with 
black  powder  remain  the  same  as  pre- 
viously, at  10  per  cent,  off  list. 

Gasoline,  Coal  Oil  and 

Lubricating  Oils  Up 

GASOLINE.  COAL  OIL,  LUBRICAT- 
ING OILS. — A  further  advance  all  along 
the  line  has  taken  place  in  the  various  oil 
products.  Gasoline  and  benzine  have  ad- 
vanced lc.  per  gallon  and  are  now  quoted 
at  30%c  and  31c.  per  gallon.  Coal  oil  has 
been  moved  up  a  similar  amount  and 
Canadian  prime  white  is  now  quoted  at 
15c.  per  gallon,  Royalite  at  15c,  Palacine 
at  18c,  Lampoline  at  15c  and  Electroline 
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at  18c.  Castor  oil  in  some  instances  is 
being  quoted  at  30c.  per  pound.  Black 
oil  for  summer  use  is  now  quoted  at  12c. 
and  for  winter  use  at  13%c.  XXX  ma- 
chinfi  oil  is  now  quoted  at  23c.  per  gallon. 
About  the  only  grade  that  did  not  ad- 
vance daring  the  week  is  fuel  oil,  but  ad- 
vances in  this  product  were  recently  re- 
corded. The  occurrence  is  somewhat  un- 
usual for  the  increase  to  be  so  general  in 
all  oil  products.  Usually  there  is  a  slid- 
ing upward  from  class  to  class  with 
intervals  between.  This  time,  however, 
the  advance  was  all  along  the  line.  The 
advance  has  been  occasioned  through  the 
firmness  in  the  primary  market  for  the 
crude  oil  and  the  steadily  increasing  de- 
mand for  the  refined  products.  Still 
higher  prices  for  gasoline  are  anticipated 
before  the  summer  is  far  advanced. 

Oil  Heaters  Advance 

15  Per  Cent,  in  Price 

OIL  HEATERS.— An  advance  of  15 
per  cent,  has  been  made  in  the  price  of 
the  Perfection  oil  heaters.  Perfection 
No.  120  that  formerly  sold  for  $3.35  are 
now  quoted  at  $3.85  each,  which  is  an 
advance  of  50c.  On  the  No.  130  the  new 
price  is  now  $4.25  as  compared  with  the 
former  price  of  $4.25,  while  the  No.  125 
is  now  quoted  at  $3.80  as  compared  with 
$3.25  formerly.  Coincident  with  the  an- 
nouncement of  the  new  prices  the  num- 
bers have  been  changed  to  distinguish  the 
new  and  improved  pattern  that  is  being 
put  out  this  year.  Following  are  the  new 
numbers  with  the  old  numbers  in  paren- 
thesis: 

No.  520  (120),  each  $3. So 

So.    .".25  (125) ,  each  3.80 

\"<>  .",30  (130),  each  4.25 

So,  560  (160),  each  6.55 

No.  030  (230),  each  5.65 

No.  660  (260),  each  7.95 

Discount  on  Pumps 

Has  Been  Changed 

PUMPS.  —  Some  manufacturers  have 
changed  the  discount  on  pumps  in  certain 
instances  and  some  are  now  quoted  at  30 
per  cent,  ulf  list  whereas  the  discount 
formerly  was  35  per  cent,  all  along  the 
line.  On  cistern  pumps  the  same  differen- 
tial is  made  and  in  some  instances  the 
pumps  are  quoted  at  30  per  cent,  in  some 
instances  and  35  per  cent,  on  other  pumps. 
On  set  lengths  the  discount  has  been 
changed  to  25  per  cent.,  where  formerly 
it  was  35  per  cent.  On  brass  lined  cylind- 
ers and  brass  body  cylinders  the  discounts 
have  remained  unchanged  at  25  per  cent. 
off  list  for  the  former  and  20  per  cent. 
on  the  latter. 

Readjustment  in 

Prices  of  Oakum 

OAKUM.  —  A  readjustment  in  some 
oakum  prices  has  been  recorded  during 
the  week,  in  one  instance  n  decline  hav- 
iii'.'  been  recorded.  Clipper  U.S.  is  now 
quoted  af  17c.  per  pound  as  compared 
with  18c.  recently.     U.S.  Navy  (English) 


(.11  the  other  hand  has  been  advanced  le. 
pei'  pound  and  is  now  quoted  at  17V2C. 
/lumbers'  spun  oakum  remains  un- 
changed at  8c.  to  8%c,  best  American  at 
20%c.  to  21c,  U.S.  Navy  (American)  at 
20c.  to  20.3c. 

Eavetrough  and 

Conductor  Pipe  Higher 

EAVETROUGH,  CONDUCTOR  PIPE, 
CONDUCTOR  ELBOWS.— Ah  advance 
if  approximately  8  per  cent,  has  been 
made  in  the  price  of  conductor  pipe, 
eavetrough  and  eavetrough  conductor  el- 
bows. The  discount  is  now  30  per  cent, 
off  the  list  on  these  various  lines  as  com- 
pared with  35  per  cent,  formerly.  The 
reason  for  the  advance  is  stated  to  be  the 
high  price  of  galvanized  sheets  and  diffi- 
culty to  obtain  them.  Demand  is  some- 
what light  at  present  as  it  is  the  off-sea- 
son for  most  of  these  lines.  Following 
are  the  list  prices  on  the  various  lines: 
PLAIN    CONDUCTOR    PIPE. 

2  in.,   in  10-foot  lengths    $  8.00 

3  inch     9.70 

4  inch     12.80 

5  inch     . 17 .  50 

0    inch     21.30 

O.    G.    EAVETROUGH. 

s    inch     '. $  6.90 

10    inch     7.70 

12    inch     910 

15    inch     12.50 

EAVETROUGH  CONDUCTOR  ELBOWS. 

2  inch     $  1.90 

3  inch     2-20 

4  inch     3.60 

5  inch tV-00 

6  inch     10.50 

Above   lists   subject   to   30%    discount. 

Nails  Continue  Firm; 

Advance  Not  General 

NAILS,  WIRE.— Although  one  of  the 
laro-e  manufacturers  of  nails  is  quoting 
at  higher  prices  on  wire  nails  there  has  as 
yet  not  been  a  general  movement  toward 
higher  levels.  At  this  centre  they  are 
still  quoted  at  $4.95  base.  There  is  a 
firmness  in  the  market,  however,  as  there 
is  also  a  firm  market  for  all  wire  pro- 
ducts. Prices  of  wire  held  steady  during 
the  week  at  the  advance  recorded  one 
week  ago. 

Black  Sheets  Have 

Been  Altered  in  Price 

SHEETS,  PLATES.— There  has  been  a 
slight  alteration  in  the  price  of  black 
sheets  in  certain  instances.  On  gauges 
No.  12,  14  and  16  increases  from  10c.  to 
30c  have  been  recorded,  but  in  the  heavier 
gauges  a  decline  of  15c.  has  been  made 
effective  in  certain  quarters.  There  is, 
however,  a  range  in  the  market  with  a 
tendency  to  firmness  and  an  inclination 
to  advance  prices  in  the  near  future.  The 
market  for  the  most  part  holds  at  $6  for 
No.  10  gauge  and  $6.15  for  No.  28  gauge. 
There  is  strong  probability  that  prices 
will  be  advanced  in  the  near  future.  Fol- 
lowing is  the  range  in  the  market: 

Per   100   Lbs. 

\o.  10  gauge  *6.00         $.... 

No.  12  gauge   B.10  6.20 

So,   II   gauge    5.80  0.10 


No.   16   gauge    5 .  iiu  G.15 

Nos.   18-20   gauge    5.93  5.80 

No's.    22-24   gauge    6.00  5.85 

No.   26  gauge    6.05  5.90 

No.  28  gauge    6.15  6.00 

No.    29   gauge    6.10 

Vt -inch    (boiler   plates  1    6.25  .... 

BOILER  TUBES.— Boiler  tubes  are  in 
firm  market  owing  to  the  advances  that 
have  taken  place  in  the  Chicago  and  Pitts- 
burg destricts,  where  an  advance  of  10 
per  cent,  has  been  made  by  dealers  during 
the  week.  Local  dealers  state  tubes  are 
now  selling  in  the  United  States  at  higher 
figures  than  they  are  in  Canada,  where  it 
is  necessary  to  pay  freight  and  duty. 
There  is  a  strong  probability  that  local 
dealers  will  advance  their  prices  in  the 
near  future. 

Iron  and  Steel 

Advance  25c  Hundred 

IRON  AND  STEEL.— With  the  general 
firmness  in  the  market  for  iron  and  s,teel 
there  has  been  a  movement  toward  higher 
levels  during  the  week  and  an  advance  of 
25c.  has  been  made  effective  quite  gener- 
ally. Common  bar  iron  is  now  quoted  at 
$4.25  base,  common  bar  steel  at  $4.50,  re- 
fined iron  at  $4.65,  angles  at  $5.  There 
has  been  an  exceptionally  good  demand, 
purchasers  for  the  most  part  wanting  to 
buy  out  of  stock  for  immediately  deliv- 
ery. In  the  face  of  the  demand  and  the 
difficulty  to  get  stock  there  is  a  con- 
tinned  firmness  in  the  market  even  at  the 
recent  advance.  Following  are  the  quo- 
tations: 

Per  100  lbs. 

S   ....  $  4.25 

4.50 

4 .  65 

5.00 

4.50 

7.50  9.00 

4.50 

4.70 

5.15 

4.75 

4.75 

6.00 


Common  bar  iron    . 
Common   bar   steel 

Refined   iron    

Angles,   base    

Horseshoe    iron    .  .  . 

Norway    iron     

Mild    S'teeb 

Tire   steel    

Toe   calk   steel 
Sleigh   shoe  steel    . 

Band   steel    

Spring    steel 


Mining   tool    steel    17.00  18.00 

Sheet   cast    steel    25.00  35.00 

Old  Materials  Show 

Tendency  to  Weakness 

OLD  MATERIALS.— There  has  been 
a  tendency  toward  weakness  in  the  mar- 
ket for  old  materials  during  the  week. 
The  demand  has  not  been  as  heavy  as  in 
recent  weeks  and  the  condition  is  mani- 
fested in  the  easier  tone  prevailing.  There 
have  been  no  actual  declines  with  the  ex- 
ception of  old  rubbers,  boots  and  shoes, 
which  are  now  quoted  at  S'-.c  per  pound. 
which  represents  a  decline  of  14c.  Fol- 
lowing   are    the    prices    being    paid    by 

dealers : — 

Per  lb. 

Tea    lead    ?  0.06%  

Heavy    lead    pipe    0.09%  

Yellow     brass     0.17  

Red    brass    0.22  

Light   brass    0.10  

Heavy   zinc    0.09%  

Heavy    copper    0.29V;  

Old   cast   Iron,   per  ton    16.00  

Stove   plate,   per  ton    14.50  

did    rubbers,  boots  A   shoes.     O.OSV.,  

Overshoes,  lumbermen's  rub- 
ber  boots    0.06%  

Bicycle    tires    0.03V.  

Anto  tires    0.06  
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Lead  Products  Are 

Having  Good  Run 

LEAD  PRODUCTS.— Although  there 
is  a  slightly  easier  feeling'  in  the  primary 
market  for  pig  lead  during  the  week  there 
has  been  no  change  in  lead  products  loc- 
ally. The  pig  lead  market  shows  a  ten- 
dency to  fluctuation  from  day  to  day. 
During  the  week  it  was  quoted  as  high  as 
$10.621/2  at  New  York,  but  dropped  down 
to  $10  per  hundred  for  spot  on  Wednes- 
day. There  has  been  a  good  demand  loc- 
ally for  all  lead  and  zinc  products  and 
prices  have  remained  stationary  during 
the  week. 

Lead    pipe,    lb $0.1P»  

Lead  waste  pipe,  lb 0.17  

Lead   traps  and   bends    10<&   en  list 

Lead   wool,  lb 0. 15  .... 

Lead   sheets,   3  lbs.   sq.   ft...     0.15%         

Lead  sheets,  3%  lbs.   sq.  ft..     0.15% 

Lead  sheets.  4  to  6  lbs.  sq.  ft.    0.15%         

Cut  sheets,   %c  lb.  extra   and    cut   sheets   to 
size,  lc  lb.  extra. 
Solder,  guaranteed,  lb.   ......     0.34  .... 

Solder,   strictly,   lb 0.32%         

Solder,  commercial,  lb 0.31%         .... 

Solder,   wiping,  lb 0.31%         0.32 

Solder,   wire,    lb 0.35  .... 

Zinc  sheets,  per  lb 0.25  .... 

Hemp  Cordage  Goes 

Up  \c  Per  Pound 

CORDAGE. — An  advance  of  4c.  per 
pound  has  been  made  in  the  various 
classes  of  hemp  cordage.  This  rope  is 
principally  used  by  boats  and  shipping- 
interests  and  includes  ratline,  hawsers 
and  lanyards,  marline,  houseline  ana 
hambroline,  yacht  marline,  deep  sea  line. 
In  the  tarred  ratline  the  base  price  for 
%  inch  and  larger  is  40c.  per  pound.  For 
the  tarred  bolt  rope  used  as  hawsers  and 
lanyards  the  price  is  now  42c.  per  pound 
for  the  base  size  of  %  inch.  Tarred  mar- 
line, houseline  and  hambroline  is  also 
quoted  at  42c.  per  pound  for  %  inch. 
Tarred  yacht  marline  has  been  increased 
to  54c.  per  pound.  Untarred  hemp  rope 
of  %  inch  diameter  and  larger  is  now  44c. 
per  pound,  halyards  or  deep  sea  line  is 
also  44c  per  %  inch,  while  white  polished 
halyard  rope  is  30c.  per  pound  base. 
Italian  hemp  rope  of  %  inch  diameter 
and  larger  has  been  increased  to  44c.  per 
pound,  an  advance  of  4c.  Packings  have 
been  increased  2c.  per  pound,  hemp  now 
sell  ids'  at  30(«  r**r  pound,  Italian  hemp 
packing  No.  1  is  quoted  at  38c,  Italian 
No.  2  is  qpoted  at  30c.  and  square  braid- 
ed packing  at  32e.  All  goods  in  balls  and 
hanks  are  now  quoted  lc  per  pound  ex- 
tra instead  of  Vfcc.  per  pound  as  formerly. 
Cordage  companies  are  now  filling  spring 
orders,  in  some  cases  deliveries  are  almost 
completed.  This  is  earlier  than  usual  as 
dealers  realized  the  necessity  of  getting 
their  goods  well  beforehand  if  they  did 
not  want  to  run  chances  of  being  caught 
without  stock  when  the  demand  starts  in 
the  spring.  Binder  twine  prices  have 
not  yet  been  announced,  but  are  expected 
some  time  this  month.  Everything  points 
to  much  higher  prices  for  binder  twine 
than  have  ever  prevailed  before. 


Oil  Stove  Demand 

Has  Started  Early 

STOVES,  ENAMELWARE.  —  Manu- 
facturers report  that  oil  stoves  are  going 
as  fast  as  they  can  make  them  with  ship- 
ments being  forwarded  as  soon  as  the 
goods  are  manufactured.  The  oil  stove 
business  has  already  started  and  in  this 
respect  is  earlier  than  usual.  Merchants 
have  considered  it  advisable  to  get  their 
stocks  in  as  early  as  possible  owing  to  the 
uncertainty  that  might  be  connected  with 
delivery  later  in  the  season.  The  demand 
for  gas  ranges  is  lighter  at  present  than 
it  has  been  recently.  Manufacturers  an- 
ticipate as  the  season  advances  there  will 
be  a  worse  shortage  of  materials.  Enamel- 
ware  of  all  kinds  is  in  firm  market  with 
a  good  demand  which  is  causing  present 
stocks  to  dwindle. 

Foundry  Pig  Iron 

Will  Be  Available  Soon 

PIG  IRON.— The  situation  in  the  pig 
iron  market  is  slowly  improving  on  ac- 
count of  the  more  favorable  weather  con- 
ditions and  better  transportation  facili- 
ties. Foundries  will  now  be  able  to  get 
supplies  of  coke  and  pig  iron  and  thus 
extend  operations.  The  pig  iron  market 
in  the  U.S.  is  firmer  and  prices  on  some 
srrades  have  advanced.  Production  is 
increasing  and  coke  prices  are  easier. 

The  Steel  Co.  of  Canada  is  again  riper-. 
ating  both  furnaces,  and  will  soon  have 
supplies  of  foundry  pig  iron  on  the  mar- 
ket.    No  prices  are  as  yet  available. 

INGOT  METALS.  —  The  situation  in 
the  metal  market  has  not  changed  much 
during  the  past  week.  Owing  to  the  un- 
settled outlook,  business  is  dull,  any  pro- 


nounced activity  is  not  looked  for  until 
the  political  situation  clears  up.  That  is 
to  say,  if  war  were  declared  between  the 
United  States  and  Germany,  it  would  re- 
lieve the  present  tension  and  an  active 
market  would  result.  The  feature  of  the 
market  is  the  continued  advance  in  cop- 
per which  has  touched  a  new  high  level. 
Quotations  on  other  metals  are  unchanged 
but  firm.  Business  locally  is  very  good, 
but  a  scarcity  of  copper  is  reported. 

COPPER. — The  copper  situation  shows 
very  little  change,  although  the  price  has 
advanced  and  is  stit'l  nominal.  The  metal 
is  very  scarce  for  all  deliveries  over  the 
first  half.  Copper  has  advanced  lc.  and 
is  quoted  at  40c.  per  pound  for  lake  and 
electrolytic,  and  39c.  for  castings  copper. 

TIN. — The  market  is  quieter  but  prices 
continue  firm  and  unchanged.  The  mar- 
ket is  still  being  affected  by  the  sub- 
marine menace,  but  not  so  much  as  form- 
erly. Supplies  of  tin  continue  to  come 
across  in  steady  volume,  but  the  demand 
is  small.  Local  quotations,  53c.  to  55c. 
per  pound. 

SPELTER,— The  situation  in  the  spel- 
ter market  is  unchanged  and  the  price 
stationary.    Local  price,  13V2C.  to  16c  lb. 

LEAD. — The  market  is  well  sold  ahead, 
there  being  very  little  lead  left  for  March 
or  April  delivery.  The  market  continues 
strong  and  prices  unchanged  at  121/2C.  to 
13c.  per  pound. 

ANTIMONY.— There  is  still  some  scar- 
city of  antimony,  but  the  market  is  easier 
and  unchanged  at  35c.  per  pound. 

ALUMINUM.— The  demand  for  alumi- 
num has  improved  but  supplies  are  lower. 
The  market  is  firm  and  unchanged  at  68c. 
per  pound. 


LONDON    MARKETS 


LONDON,  Out.,  March  15.— Prices 
of  hardware  continue  to  advance. 
There  is  a  scarcity  of  many  lines 
and  it  will  become  more  acute  with  the 
advent  of  spring  and  the  consequent 
spring  demand  for  supplies.  Business 
has  been  fair  during  the  week.  The 
outlook  for  spring  is  excellent, 

Bar  Iron  and  Steel 

Advance  Further 

Bar  iron  has  scored  another  advance 
and  is  now  quoted  at  $4  base.  Bar  steel 
has  advanced  to  $4.25  base. 

Hinges  and  Butts  Go  Higher 

Steel  butts,  tee  and  strap  hinges, 
shelf  brackets  have  all  advanced  ap- 
proximately 10  per  cent.  New  net  prices 
have  not  been  issued  at  the  time  of 
writing. 

Wire  Products 

Score  25c  Advance 

As   intimated    in    another    report    in 


HARDWARE  AND  METAL  last  week 
wire  products  have  in  several  lines  ad- 
vanced 25c  per  100  lbs. 

O  and  A  Wire  Up 

Oiled  and  annealed  wire  has  advanced 
25c  per  100  lbs,  to  a  new  base  of  $5.50, 
making  net   prices   as   follows: 

Per  100  pouns:  No.  10,  $5.66;  No.  11, 
$5.72;  No.  12,  $5.80;  14  hay  bailing 
$5.90. 

Stove  Pipe  Wire  Up 

An  advance  of  25c  per  100  lbs.  has 
gone  into  effect  on  stove  pipe  wire  mak- 
ing new  prices  as  follows: — No..  18, 
$670  per  100  lbs.;  No.  19,  $7.20  per 
100  lbs.;  small  lots  8c  lb. 

•     Wire  Nails  Unchanged 

Wire  nails  are  decidedly  firm  but  un- 
changed in  price.  Price  locally  for  wire 
nails  is  $4.95  base,  and  $4.70  base  for 
cut  nails. 

Fence  Wire  Unchanged 

No  change  has  been  rhade  so  far  in 
prices  of  fence  wire,  which  remain  un- 
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changed  as  follows  per  100  lbs: — 

Barb,  $4.65 ;  No.  9  galvanised  $4.25 ; 
No.  12  galvanised,  $4.45;  No.  13  galvan- 
ized. $4.55;  Xo.  9  coiled  spring,  $4.30. 

Sawst  Sets,  Handles 

Advanced  in  Price 

Cross  cut  saws,  handles  and  sets  have 
been  advanced  in  price,  new  prices  on 
X  cut  saw  handles  follow :— Xo.  3,  $3.30 
doz. ;  No.  4,  $3.00  doz. ;  No.  5.  $4.50  doz. ; 
Lion   one   man,   $3.30    doz. 

Cross  cut  saw  sets  have  also  been 
moved  upwards.  Lincoln  saw  sets  are 
quoted  at  $6.70  doz.  Whiting  pattern 
sets  are  now   $4.75  doz. 

Quotations  on  some  lines  of  saws 
follow:— No.  0.  Racer  5  ft.,  $3.75  each; 
improved  racer  5%  ft;,  $4.35  each ; 
Premier  6  ft,.  $5  each. 

Buck  Saws  Pp  5  Per  Cent. 

An  advance  of  5  per  cent,  has  gone 
into  effect  on  buck  saws  making  new  net 
prices  as  follows: — 

Happy  medium,  $6.85  doz.;  whiting 
pride,  $7.20  doz.;  new  century.  $8.25 
doz.;  Prince  Rupert,  $9.05  doz. 


Linseed  Oil 

Finn  in  Price 

Linseed  oil  is  very  firm  in  price  at 
present,  with  a  fair  demand.  Prices  in 
effect   are   as   follows: — 

Raw.         Boiled 
1  to  2  bbl.,  per  gal.  .  . .  $1.40         $1.43 
3  to  5  bbl.,  per  gal.  . . .     1.39  1.42 

6  to  9  bbl.,  per  gal.  .  . .     1.37  1.40 

Turpentine  is  unchanged  at  78c  per 
Imp.  gal.  for  single  barrel  lots,  and  77c 
per  Imp.  gal.  for  2  to  4  bbl.  lots. 

Five  gallon  lots  are  quoted  at  85c 
Imp.  gallon. 

Quotations  on 

Spring  Lines 

Local  merchants  and  those  in  the  sur- 
rounding country  look  for  a  large  vol- 
ume of  spring  business.  Prices  prevail- 
ing on  some  spring  lines  are  as  follows: 

Poultry  netting,  Canadian  1  and  2  in. 
mesh,  30-10  per  cent. 

Screen  cloth,  painted,  100  ft.,  $2.75; 
painted  50  ft.,  $2.80;  bronze  $14c  sq.  ft.; 
harvest  tools.  40  per  cent.:  spades  and 
shovels,  lsts,  35-10  per  cent.:  2nds..  35 
per  cent. ;  4th.,  20  per  cent. 


WINNIPEG  MARKETS 


WINNIPEG,  March  15.  —  The  big 
feature  of  the  week's  market  is 
the  further  advance  in  price  on 
the  various  lines  of  wire.  Annealed, 
bright,  tinned,  galvanized  and  plain  twist 
all  show  increases  over  former  quota- 
tions. Wrought  iron  pipe  and  fittings, 
wrought,  cast  and  malleable  are  also  in- 
cluded in  the  lines  affected,  as  well  as 
saddlery,  hardware,  snaps,  buckles  and 
rings,  with  Paris  Green  and  linseed  oil 
showing  big  increases. 

Paris  Green  Goes 

Still  Higher 

New  prices  issued  on  Paris  Green  two 
weeks  ago  represented  a  considerable  in- 
crease over  last  year's  figures  and  the 
present  advance  of  10  cents  per  lb.  recalls 
to  mind  the  shortage  prevailing  last  sum- 
mer and  the  high  prices  asked  by  those 
retailers  fortunate  enough  to  have  a 
stock.  In  these  stores  retail  prices  at- 
tained to  the  $1  per  lb.  figure,  which  cer- 
tainly showed  a  nice  profit .  The  new 
prices  as  represented  by  to-day's  ad- 
vance are:  y2  lb.  pkgs.,  61c.  per  lb.;  1 
Id.  pkgs.,  59c.  per  lb. 

Oil  Goes  Higher 
After  a  considerable  period  of  quiet 
linseed  oil  is  again  in  the  limelight  this 
week  with  an  advance  of  five  cents  per 
gallon.  This  advance  has  threatened  for 
some  time  now  and  was  predicted  in  these 
.olumns  on  more  than  one  occasion.  No 
shortage,  due  to  conditions  in  the  States, 
is  reported  as  yet,  but  the  unsatisfactory 


state  of  affairs  now  prevailing  in  the 
South  has  undoubtedly  hastened  this  ad- 
vance in  price,  and  may  result  in  further 
increases  being  put  into  effect  in  the 
very  near  future.  Quotations  based  on 
this  increase  are :  Raw,  $1.40  per  gal.,  bbl. 
lots;  boiled,  $1.43  per  gal.,  bbl.  lots. 

The  local  market  on  turpentine  shows 
no  change  and  prices  are  holding  at  quo- 
tations below: 

Per  gal.:  85c,  bbl.  lots;  88c,  y2  bbl. 
lots;  90c,  5  gal.  to  1  gal.  lots. 

Wire  Products  Make 

Further  Advances 

The  advance  recorded  in  annealed  wire, 
bale  ties  and  bright  tinned  wire  is  25c. 
to  30c  per  100  lbs.,  according  to  gauge 
and  follows  closely  on  the  heels  of  a  simi- 
lar increase  a  couple  of  weeks  ago.  New 
prices  are  as  follows: 

Annealed  :  9,  $6.20;  10,  $6.25;  11,  $6.32; 
12,  $6.40;  14,  $6.60;  15,  $6.75;  16,  $6.90 
per  100  lbs. 

Bale  Ties:  Ft.  William,  $6.55;  Win- 
nipeg, $6.95  per  100  lbs. 

Bright  Tinners.  0-9,  06.40;  10,  $6.46; 
11,  $6.52;  12,  $6.60;  13,  6.70;  14,  $6.80; 
15.  $6.95;  16,  $7.10  per  100  lbs. 

Plain  Twist  Wire:  Ft.  William,  $4.35; 
Winnipeg,  $4.75  per  100  lbs. 

After  several  weeks  of  inactivity  gal- 
vanized wire  has  also  advanced,  the  new 
prices  representing  an  advance  of  about 
50c.  per  100  lbs.  This  results  in  the  fol- 
lowing quotations  beinir  now  made: 

Plain   Galvanized:   6,  7.   8,  $6.20;   10, 


$5.25 ;  11,  $6.25 ;  13,  $5.50 ;  14,  $6.55 ;  15. 
$6.70;  16,  $6.90  ;9,  Ft.  William,  $4.85: 
Wpg.,  $5.25  per  100  lbs.;  12,  Ft.  William, 
$5.10;  Wpg.,  $5.50  per  100  lbs. 

Cod  Spring  Wire:  9.  Fort  William, 
$4.90:  Wpg.,  $5.30  per  100  lbs.;  12,  Fort 
William,  $5.15;  Wpg.,  $5.55  per  100  lbs. 

Iron  Pipe  Prices 

Further  Advanced 

The  recent  advances  in  wrought  iron 
pipe  though  small  have  been  pretty  regu- 
lar, with  the  result  that  to-day's  quota- 
tions are  at  an  extremely  high  level. 
Another  increase  of  about  2y>%  goes  into 
effect  immediately,  which  brings  best 
available  figures  to  this  high  mark : 

Black:  y4,  $4.55;  %,  $4.64;  %,  $6.08: 
%,  $7.52;  1,  $11.12;  iy4,  $15.03;  iy2,  $18: 
2,  $24.21;  2y2,  $38.25;  3,  $50.04;  3y2, 
$62.28;  4,  $73.80;  4y2,  $91.80;  5,  $107.10: 
6.  $139  per  100  ft. 

Galvanized:   V4,  $6.98;   %,  $7.07;   y2, 


$7.83; 


).95;  1,  $14.67;  iy4,  $19.89: 


iy2,    $23.76;     2,    $31.95;     2y2,     $50.58; 
3,  "$$66.15  per  100. ft. 

Pipe  Fittings  and 

Coppers  Advanced 

All  classes  of  fittings  have  also  under- 
gone a  revision  in  price  and  new  quota- 
tions represent  advances  in  all  cases. 
Cast,  malleable  and  wrought  fittings  are 
each  affected. 

The  situation  in  the  paper  market  is 
by  no  means  improved,  and  although  no 
change  has  been  made  in  the  price  of 
Kraft  wrapping  paper  for  some  time 
back,  this  has  been  due  in  a  large  mea- 
sure to  large  stocks  being  on  hand.  The 
advance,  then,  which  is  in  evidence  in  the 
price  given  below  comes  hardly  as  a  sur- 
prise and  marks  another  high  water  level. 
Today's  quotation  is  liy4c  per  lb. 

Soldering  coppers  are  now  being  quoted 
at  prices  shown  below,  which  represent 
an  increase  over  former  figures: 

Per  lb.:  3  lbs.  and  over,  66c;  2y2  lbs.. 
67c;  2  lbs.,  68c;  1%  lbs.,  69c;  1  lb.  72c. 

Bells  Higher  For 

Next  Fall  Trade 

Prices  are  now  available  for  sleigh 
bells  for  fall  shipment  and  these  quota- 
tions represent  higher  prices  all  the  way 
through.  The  present  cost  of  leather 
would  undoubtedly  influence  the  price 
of  all  strapped  lines  and  the  price  of 
brass  and  bell  metal  is  not  showing  any 
signs  of  decreasing,  so  present  figures 
seem  quite  justified. 

During  the  week,  revised  discounts 
have  been  issued  on  bit  stock  drills,  black- 
smiths' drills  and  jobbers'  drills  and 
needless  to  say  the  tendency  has  been  up- 
ward. The  new  discounts  are  as  noted 
herewith : 

Bit  stock,  No.  108,  35% ;  Blacksmiths' 
1  '•■>  in.  round  shank,  30%  ;  jobbers  No.  105, 
30%. 
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Sadlery  Lines  Go 

To  Higher  Levels 

Another  advance  in  the  various  sad- 
dlery lines  is  recorded  for  the  week.  The 
new  prices  on  lines  familiar  to  the  trade 
being  as  follows: 

Screw  Cockeyes:  per  doz.,  465  x  l1/^, 
57c;  V/2,  66c;  1%,  81c;  2,  $1.02. 

Snaps:  Gross:  422  x  V2,  $4.80;  %, 
$4.80;  %,  $4.80;  %,  $5.20;  1,  $5.60;  290 
x  %,  7/s,  1,  $5 ;  iy4,  $8.65 ;  1%,  $9.60 ;  1%, 
$10.60;  2,  $12. 

Roller  Breast  Sriaps:  Per  Doz.,  439  x 
iy2,  $2.30;  1%,  $2.50;  2,  $2.65. 

Carriage  Hardware  Higher 

Carriage  and  wagon  hardware  has  also 
increased  in  price  as  will  be  seen  by  the 
items  mentioned  below.  Whiffltree 
cockeyes,  tips,  couplings,  ferrules  and 
clevises  and  buggy  wrenches  are  now  sell- 
ing at  the  advanced  price  of  20c  per  lb. 
Whiffltree  hooks  and  centers  and  neck 
yoke  centre  and  end  irons  have  also  come 
in  for  revision  and  new  prices  represent 
an  advance  of  about  7y2%. 

Miscellaneous  Advances 

Other  lines  which  have  come  in  for  re- 
vision during  the  week  are  noted  below. 

LePage's  glue  shows  an  advance  for 
the  largest  size  package — no  change  being 
made  in  the  1  oz.  tubes  or  1  oz.  and  2  oz. 
bottles.  Present  quotations  are  being 
made  at: 

1  oz.  tubes,  90c;  1  oz.  bottles,  90c;  2 
oz.  bottles,  $1.80 ;  y2  pt.  tins,  $3.60 ;  1  pt. 
tins,  $5.60;  1  quart,  $9. 

Butter  Bowls  Advanced 
Maple    butter    bowls    are    now    being 

quoted  as  follows: 
Per  doz.:  13  in.,  $3.75;  15  in.,  $5.50; 

17  in.,  $12.50 ;  19  in.,  $18 ;  21  in.,  $22.20. 

Wrenches  Go  Higher 

Along  with  all  lines  of  other  wrenches, 
the  combination  nut  and  pipe  wrenches 
have  advanced  in  price,  the  new  figures 
being  as  follows: 

Short  nut,  polished,  per  doz. :  43  x  10, 
$20.70;  12,  $23.40;  15,  $33.30. 

Long  nut,  polished,  per  doz. :  45  x  10, 
$22.75;  12,  $25.65;  15,  $36.45. 

Revised  Prices 

These  lines  have  also  come  in  for  re- 
vision as  noted  in  quotations  given  here- 
with: 

Hay  Rack  Clamps,  per  doz.:  1,  $18.50; 
2.  $20. 

Stewart  Handy  Workers,  $12.50  each. 

®- 

WEEKLY  PAINT  MARKETS 

(Continued  from  page  44.) 
per  pound.  Finest  orange  gum  shellac 
is  quoted  on  the  local  market  at  63c  to 
69c  and  finest  white  gum  at  65c  to  69c 
Prices  quoted  during  the  week  represent 
an  advance  of  5c  to  10c  per  pound. 
Shellac    varnish   in    gallon    tins   has   ac- 


cordingly increased  in  price  and  pure 
white  is  now  quoted  at  $3.50  to  $3.60 
per  gallo  as  compared  with  recent  quota- 
tions of  $2.90  to  $3.25.  Pure  orange 
varnish  shellac  is  now  quoted  at  $3.25 
to  $3.50  per  gallon  which  represents  a 
considerable   increase. 

Mixed  Paint  Trade 

Continues  Satisfactory 

MIXED  PAINTS.— With  the  firm 
position  of  all  raw  materials  that  enter 
into  the  manufacture  of  paint  there  is 
a  disposition  in  some  quarters  to  antici- 
pate higher  prices  for  mixed  paints. 
It  is  pointed  out  that  the  conditions  of 
manufacture  warrant  an  advance  but 
whether  it  will  be  made  in  the  near  fu- 
ture remains  doubtful.  Higher  prices 
might  have  the  effect  of  shutting  off  de- 
mand and  manufacturers  are  not  an- 
xious to  retard  what  otherwise  gives 
promise  of  a  good  season.  Reports  of 
sales  continue  very  satisfactory. 

-@ 


AMENDMENTS  TO  COMPENSATION 
ACT 

(Continued  from  page  26.) 

the  time  limit  should  not  apply,  but  the 
allowance  should  be  continued  for  a 
period  during  which  the  working  man, 
had  he  lived,  could  reasonably  have  been 
expected  to  provide  for  its  needs. 

Employees  and  Executive  Officers  May 
Come  Under  Act 

The  original  Act  provided  that  em- 
ployers who  accepted  all  the  hazards  of 
the  business  might  themselves  go  on  the 
pay  roll.  There  was  no  provision,  how- 
ever, made  for  the  case  of  executive  offi- 
cers. These  have  now  been  put  on  the 
same  footing  as  the  employers. 

There  is  also  a  provision  covering  the 
case  of  working  men  employed  in  On- 
tario and  resident  in  that  province,  who 
go  temporarily  to  work  in  the  Province 
of  Quebec  In  these  instances  they  do 
not  forfeit  their  protection  under  the 
Act. 

In  addition  to  paying  the  salaries  of 
the  Compensation  Board,  the  Govern- 
ment under  the  new  Act  may  also  con- 
tribute $100,000  towards  the  expenses. 
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CATALOGUES   AND  BOOKLETS 

5,000    Facts   About    Canada 

The  1917  issue  of  "5,000  Facts  About 
Canada,"  has  just  been  issued  by  the 
Canada  Facts  Publishing  Co.,  588  Huron 
street,  Toronto,  Ont.  The  book,  consist- 
ing of  75  pages,  was  compiled  by  Frank 
Yeigh,  and  contains  a  wealth  of  infor- 
mation about  Canada,  its  provinces,  ci- 
ties, industrial  pursuits,  railway  and 
business  facts,  etc  Copies  can  be  se- 
cured for  25c. 


U.S.  IN  WAR  WOULD  BOOST  PRICES 

From  Hardware  Age 

The  question  of  knowing  what  to  do  iu  a 
business  way  under  present  conditions  is 
still  beset  with  that  perplexity  which  has 
clouded  the  future  ever  since  the  beginning 
of  the  European  war.  So  counsel  1b  to  be 
had  only  from  such  experience  asi  we  may 
glean  from  the  past,  ami  the  unrestrained 
use  of  common  sense. 

In  the  beginning  it  is  evident,  solely  from 
a  business  point  of  view,  that  the  uncertain- 
ty at  this  writing  as  to  whether  we  shall 
intimately  drift  into  war  is  the  most  potent 
and  depressing  factor  in  the  situation.  As 
long  as  this  uncertainty  exists,  caution  will 
prevail  ami  business  enterprise  nail  as  to 
commitments  lor  more  than  immediate  and 
present  ueeds.  Anticipation  is  usually  worse 
than  realization,  auu  once  the  tension  is  re- 
lieved there  will  be  a  new  impetus  given  to 
business   activities. 

Should  war  come,  as  now  seems  almost 
inevitable,  the  entrance  oi  the  Government 
into  the  market  in  a  vast  way  as  a  buyer  will 
have  a  pronounced  etfect  upon  Uotu  prices 
and  prouuetion  in  nearly  all  lines,  this  will 
be  especially  true  in  an  meiais!,  auu  aiready 
lead  and  copper  are  high  and  strong  in  an- 
ticipation   oi   such    a   demand. 

There  will  likewise  be  a  great  and  imme- 
diate demand  not  only  lor  munitions  of  war, 
out  for  all  manner  of  accoutrements  as  well. 
Everything  made  of  canvas  and  leather  will 
respond  to  the  sudden  impulse  of  abnormal 
iiemund,  and  will  be  high-priced  and  hard 
to  obtain.  Most  munition  and  arms  factories; 
will  probably  be  engaged  in  tJovernrneut 
work,  so  that  the  commercial  supply  of 
rifles,  revolvers  and  metallic  ammunition  will 
be  correspondingly  decreased.  They  are 
scarce  enough  at  present  when  it  comes  to 
getting  orders  tilled  promptly,  and  it  seem* 
the  part  of  wisdom  for  the  dealer  to  provide 
at  once  for  at  least  a  reasonable  portion  of 
these  goods  that  usually  sell  best  in  the  fall. 
Loaded  shells  will  probably  not  be  so  difficult 
to  obtain,  as  the  machinery  making  them  is 
not  fitted  for  manufacturing  ammunition  for 
war   uses. 

It  may  be  well  likewise  to  provide  with 
reasonable  preparedness  for  things  of  leather 
and  canvas,  for  as  high-priced  and  scarce 
as  they  now  are,  they  will  probably  be 
scarcer  and  higher-priced  before  peace  in 
Europe  comes.  It  seems  likely  that  the  de- 
mand for  builders'  hardware  and  carpenters' 
tools  will  continue,  for  building  commitments 
are  already  made,  and  it  is  the  part  of 
economy  to  carry  them  through.  This  will 
probably  be  true  of  machinists'  and  me- 
chanics' tools,  for  at  present  there  is  nothing 
in  sight  to  more  than  temporarily  check 
manufacturing    activity. 

The  continuation  of  industrial  activity  will 
to  some  extent  offset  still  further  advances 
in  prices  by  maintaining  the  purchasing 
power  of  the  many.  In  agricultural  districts 
there  will  be  no  probable  decline  in  the  prices 
of  farm  products  until  new  crops  are  har- 
vested. Even  then  the  likelihood  is  still  for 
remunerative  prices  of  all  agricultural  staples, 
because  of  the  abnormal  demand  caused  by 
the  war.  Yet  even  though  the  outlook  is 
apparently  for  a  continuation  of  present  de- 
mand and  of  even  higher  prices  for  some 
months  to  come,  it  is  well  to  make  provision 
for  the  future  only  in  moderation,  bearing 
in  mind  that  it  is  always  the  unexpected 
that  happens,  and  that  it  is  quite  impossible 
that  next  fall  may  see  the  beginning  of  the 
end  and  the  ushering  in  'of  the  inevitable 
readjustment. 


The  Signal  Motor  Truck  Co.,  of  Can- 
ada, Ltd.,  has  been  incorporated  at  To- 
ronto with  a  capital  of  $50y000  to  manu- 
facture motor  trucks  and  automobiles  at 
Toronto. 
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MONTREAL 

MONTREAL,  March  15.— In  a 
paint  market,  which  is  full  of 
difficult  conditions,  and  has 
been  for  months,  Paris  green  appears 
this  week  as  the  sensation  item.  Paris 
green  prices  advanced  suddenly  last  Fri- 
day by  10c  a  pound.  The  new  season's 
prices,  in  fact,  had  hardly  been  well, an- 
nounced before  need  for  alteration  ar- 
rived at  a  bound  in  extra  cost  of  ma- 
terials and  complications  of  kindred 
type  to  those  besetting'  all  manufactur- 
ing industries  at  present.  In  other  re- 
spects, the  paint  market  is  much  as  it 
was  last  week,  only  linseed  oil  is  seri- 
ously scarce  now,  and  some  manufac- 
turers are  conserving-  turpentine  as  if  a 
shortage  of  this  also'  were  expected, 
though  there  is  no  definite  news  to  that 
effect,  and  indeed  the  primary  market 
is  a  shade  weaker.  Whiting  has  advanced 
in  some  quarters,  but  putty  is  un- 
changed. Glass  will  no  doubt  go  higher. 
Painters'  sundries  and  brushes  are  all  in 
firm  and  advancing,  market,  some  of  the 
finer  brushes  especially  so. 

Paris  Green  Prices 

Up  Ten  Cents  a  Lb, 

I'ARIS  GREEN.— Owing-  to  the  higher 
cost  of  materials  used  in  the  manufac- 
ture, and  to  the  many  contributing 
causes  found  in  the  state  of  the  markets 
and.  transportation,  etc.,  to-day,  prices 
of  Paris  green  have  been  advanced  by 
10c  per  pound,  and  present  prices  at  that 
prevail  only  subject  to  prior  sale.  The 
market  is  very  firm  indeed  for  this  pro- 
duct, and,  though  the  advance  is  con- 
siderable, it  may  not  be  the  last.  Mont- 
real prices  of  Paris  green  are  a  quarter 
of  a, cent  less  per  pound  than  the  Toron- 
to prices,  due  to  difference  in  transpor- 
tation cost.  Prices  for  100-lb.  drums, 
Munro's  and  Canada  Paint,  Paris  green 
are  now  $54.75  f.o.b.  Montreal,  Bergers 
$55.50,  with  other  prices  in  proportion 
as  given  in  current  quotations. 

Turpentine  Shows 

A  Local  Firmness 

TURPENTINE.— There  is  a  tendency 
in  Montreal  this  week  to  conserve  sup- 
plies of  turpentine.  As  one  manufac- 
turer observed,  "It  would  not  be  good 
policy  for  us  to  make  a  small  profit  on 


the  sale  of  a  raw  material  which  we  may 
urgently  need  ourselves  in  manufacture 
later  on."  Not  that  there  has  been  any 
word  of  any  forthcoming-  shortage  in 
turpentine;  indeed,  the  primaiy  market 
news  is  rather  calculated  to  ease  the 
market  than  otherwise,  but  just  that 
transportation  is  so  uncertain,  that  paint 
manufacturers  prefer  to  conserve  stocks. 
They  have  had  trying  experiences  of  late 
in  all  raw  material  markets.  Prices 
quoted  on  turpentine  this  week  are  for 
one-barrel  lots  only,  and  while,  as  men- 
tioned, the  primary  market  hardly  justi- 
fies any  advance  in  turpentine  quota- 
tions for  the  one-barrel  lots  this  week- 
are  80c,  82c,  and  up  to  85c  per  Imperial 
gallon,  with  no  one  apparently  very 
anxious  to  part  with  stocks. 

Linseed  Oil  is 

Seriously  Scarce 

LINSEED  OIL.— There  is  unfor- 
tunately no  improvement  this  week  in 
the  situation  affecting  linseed  oil.  The 
crushers  having  done  their  utmost  to  se- 
cure new  supplies  of  flaxseed,  are  still 
persistently  persuading  transportation 
facilities  to  improve,  but  so  far  the  im- 
provements noted  have  not  done  much 
to  help  linseed  oil.  At  present  it  is 
frankly  admitted  by  crushers  that  the 
situation  has  reached  a  serious  enough 
stage.  While  the  first  difficulties  were 
bad  enough,  crushers  had  fair  stocks, 
and  were  able  to  tide  along  successfully 
taking  care  of  orders  placed  before  the 
shortage  became  evident.  This  state  of 
affairs  was  kept  going  as  long  as  busi- 
ness skill  could  keep  it  going,  and,  while 
there  was  anxiety  regarding  the  future, 
no  one  was  seriously  inconvenienced  for 
the  immediate  present.  Now,  however, 
unless  there  are  better  supplies  of  seed 
and  steady  supplies  delivered  rapidly 
serious  inconvenience  is  likely  to  be 
caused.  No  one  is  quoting  linseed  oil  for 
general  market,  but  the  nominal  value  of 
linseed  oil  raw  is  $1.42  a  gallon,  and  for 
boiled  $1.45.  One  firm  in  Montreal  is 
congratulating  its  luck  on  securing  500 
barrels  of  badly  needed  linseed  oil  from 
England.  This  consignment  escaped  the 
perils  of  war  by  sea,  and  is  arriving  in 
Montreal  as  fast  as  congested  railways 
will  let  it  come.  But  it  is  doubtful  if  a 
single  cask  of  it  will  be  for  sale  except 
as  a  favor  to  valued  business  friends. 


White  Lead  in  Oil 

Remains  Very  Firm 

WHITE  LEAD  IN  OIL.— Although 
the  market  for  linseed  oil  is  simply  non- 
existent, and  though  dry  white  lead  has 
been  steadily  firm  of  late  and  the  metal 
markets  show  no  very  pronounced  ten- 
dencies towards  easier  quotations,  white 
lead  in  oil  is  not  altered  in  price  upwards 
this  week,  and  seems  to  be  stationary  as 
regards  market  figures  for  the  time  be- 
ing. There  is  not  any  very  sharp  de- 
mand, and  one  firm  at  least  is  not  at  all 
anxious  to  sell  white  lead  in  oil.  "We 
prefer  to  sell  mixed  paints  than  the  ma- 
terials from  which  mixed  paints  arc 
made  during  the  present  difficulties  as 
regards  supplies  of  raw  materials,"  is 
the  opinion  expressed.  The  price  quoted 
in  Montreal  this  week  is  still  $14.80  per 
100  lbs.  in  one  ton  lots,  and  $15.10  for 
less  than  ton  lots. 

Mixed  Paints  Very 

Firm  in  Tendency 

MIXED  PAINTS.— It  would  not  be  at 
all  surprising  if  mixed  paints  advanced 
in  price  before  long.  No  one  who  has  paid 
any  attention  at  all  to  the  trend  of  the 
markets  for  raw  materials  can  fail  to 
have  noticed  that  prices  of  raw  materials 
have  gone  far  ahead  of  their  quotations 
when  the  latest  advance  in  paint  prices 
was  made  known  in  the  fall  of  last  year. 
Transportation  troubles  such  as  have 
since  prevailed  were  then  undreamt  of. 
Metal  prices  such  as  even  now  prevail 
were  hardly  thought  likely.  The  near 
famine  in  linseed)  oil  was  not  expected, 
though  a  pessimist  might  have  predicted 
it  in  a  blue  moment,  and  would  have  been 
very  properly  squelched  for  depressing 
his  community.  Now  all  the  almost  un- 
believable difficulties  that  have  beset  the 
paint  manufacturing  business  really  hap- 
pened, and  are  still  happening.  Conse- 
quently nobody  need  grumble  or  feel 
aggrieved  if  paint  prices  advance  even 
before  the  sorting  order  business  of  the 
present  spring  season  is  disposed  of.  No- 
thing definite  has  been  done  as  yet — at 
time  of  writing — but  there  will  be  wis- 
dom in  preparedness  as  regards  paint 
supplies. 

Whiting  is  Firmer; 

Putty  is  Unchanged 

GLASS    AND   PUTTY.— There   is   no 

alteration    as   yet   in    the   price   of  glass 
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Durable  and  reliable  paint — entire  satisfaction — from 
application  to  years  of  wear — pleased  customers — these 
are  the  features  that  keep  Jamieson's  Paints  moving  off 
your  shelves  and  bring  business  to  your  store. 

There  arc  other  advantages  in  handling 
Jamieson's  Paints,  Let  us  explain  our 
proposition. 
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Muresco 
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DECORATION 

WAIL  FINISH 

PATENTED  DEC.13TH.  1892 
MANUFACTURED  BY 

BQUAMMMOOREaCO. 


The  line  that  makes  the  selling  of 
flat  wall  colors  exceedingly 
profitable  business 

There  is  no  rubbing,  cracking,  peeling  or 
blistering — with  Muresco.  It  is  easily  ap- 
plied— wears  long  and  looks  well — These 
are  the  reasons  of  Muresco  popularity. 

Used  in  Cottage,  Mansion  or  Large  Public 
Building — the  Best  Wall  Finish. 

See  to  your  stock  now — Send  an  order  for  the 
most  popular  tints.  Write  for  Muresco  pro- 
position. 


Benjamin  Moore  &  Co. 


LIMITED 


WEST  TORONTO 
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following  the  distinctly  strong  tendency 
of  the  market  indicated  last  week.  Un- 
doubtedly, however,  glass  for  all  general 
purposes  is  going  to  cost  more  in  Mont- 
real. The  effect  of  the  recent  advances 
in  the  United  States  is  sure  to  be  felt 
practically  in  all  Canadian  centres  con- 
ceited, though  there  is  a  difference  be- 
tween Quebec  and  Ontario  in  regard  to 
the  price  of  glass  as  those  in  the  trade 
are  aware.  Putty  prices  are  unchanged 
for  the  current  week,  the  quotations  be- 
ing still  $3.10  per  100  pounds  for  bulk 
in  casks.  Wtiiting  has,  however,  gone 
firmer  this  week,  being  quoted  now  at 
$1.75  per  100  pounds  in  barrels  for  or- 
dinary, and  $1.85  for  gilders.  These 
prices  in  contrast  to  the  60c  figure 
familiar  before  the  war,  look  fairly  tall, 
but  may  not  even  represent  the  top  of 
the  market  at  that.  With  linseed  oil 
where  it  is  and  whiting  thus  advancing, 
there  are  prospects  of  higher-priced 
putty. 


TORONTO 

TORONTO,  March  15.— There  has 
been  a  continued  good  demand  for 
paint  products  during  the  week. 
Manufacturers  express  their  satisfaction 
at  the  way  the  spring  trade  continues  to 
shape  up.  There  is  little  trouble  being 
experienced  in  getting  orders,  the  great- 
est trouble  lying  in  getting  the  raw  ma- 
terials. Linseed  oil  is  still  in  narrow 
compass  as  the  crushers  are  unable  to 
get  sufficient  supplies  of  seed  to  keep 
their  mills  running  the  way  they  would 
if  the  seed  were  plentiful.  Prices  on  lin- 
seed oil  showed  a  grading  downward 
in  certain  instances  and  upwards  in 
other  quarters.  Turpentine  was  quoted 
lower  by  some  dealers.  White  lead  in 
oil  held  steady  in  price.  Shellac  was 
again  advanced  for  both  the  gum  and 
the  varnish  shellac  in  time.  Paris  green 
made  a  big  upward  movement  during 
the  week,  the  advance  being  10c  per 
pounds,  or  almost  25  per  cent. 

Unseed  Oil  Prices 

Inclined  Slightly  Lower 

LINSEED  OIL.— There  has  been  a 
shifting  of  the  cards  during  the  week  so 
far  as  price  quotations  on  linseed  oil  are 
concerned.  In  one  instance  the  price 
was  moved  lower  while  in  another  in- 
stance the  quotations  were  5c  per  gallon 
higher  during  the  week.  When  this  ex- 
change of  position  had  been  made  the 
result  was  that  the  high  quotation  of 
the  week  was  lc  below  the  high  quota- 
tion of  last  week  and  the  lowest  quota- 
tion of  the  week  was  lc  higher  than  the 
lowest  last  week.  There  is  little  im- 
provement in  the  situation  so  far  as  get- 
ting seed  is  concerned.  Crushers  have 
been  securing  small  quantities  but  the 
amount  is  insufficient  to  meet  the  de- 
mand. Paint  manufacturers  have  been 
hnyinj?  quite  heavily   for  the  manufac- 


ture of  their  product  and  heavier  de- 
liveries of  oil  are  expected  to  be  made 
in  April  and  May  if  sufficient  quantities 
of  seed  can  be  secured.  There  was  an 
easier  tone  to  the  seed  market  in  Win- 
nipeg during  the  first  part  of  the  pres- 
ent week,  the  net  decline  at  the  close  on 
Wednesday  of  this  week  as  compared 
with  Wednesday  of  last  week  being 
4x/4c  There  was,  however,  a  strong  mar- 
ket for  the  seed  on  Thursday,  Friday  and 
Saturday  of  last  week  when  the  high 
point  of  $2.65  per  bushel  was  reached 
for  the  cash  article.  Inspections  of  cars 
at  Winnipeg  were  heavy  during  the 
week  which  indicates  a  considerable 
movement  of  the  seed.  The  total  in- 
spections for  the  week  in  review  was 
123  cars  as  compared  with  82  the  previ- 
ous week.  This  would  seem  to  indicate 
that  the  seed  is  moving  more  freely. 
Much  of  this  undoubtedly  goes  to  the 
United  States.  The  domestic  demand 
for  oil  cake  is  fair  with  no  prospect  of 
finding  an  outlet  through  export.  De- 
mand for  oil  during  the  week  has  been 
fairly  good. 

Raw,  Boiled, 

Per  gal.  Per  gal. 

1    to    2    barrels    S1.40— K1.44         $1.43— $1.47 

3   to  5  barrels    1.30—  1.43  1.42—  1.40 

6   to  9   barrels    1  38—  1.42  1.41—  1.4.1 

Turpentine  Shows 

Some  Decline  in  Week 

TURPENTINE.— There  has  been  an 
easier  tendency  in  turpentine  during  the 
week  in  certain  quarters  with  prices 
quoted  2c  below  the  low  figure  of  last 
week,  making  the  range  in  single  barrel 
lots  from  75c  per  gallon.  In  the  prim- 
ary market  at  Savannah  there  was  a  de- 
cline of  3%c  per  gallon  during  the  Aveek 
on  sales  that  were  made,  but  there  was 
very  little  buying  or  selling  in  that  mar- 
ket. The  fact  that  there  is  no  export 
business  from  the  South  at  the  present 
is  acting  as  a  bearish  feature  in  the 
market.  The  submarine  activity  is 
operating  to  keep  ships  on  this  side  the 
Atlantic.  Great  Britain  is  fairly  well 
supplied  with  turpentine  stocks  now 
which  will  meet  her  needs,  it  is  estimat- 
ed, until  about  November  next.  In  the 
face  of  this  feeling  of  security  there 
was  a  decline  in  the  London  market  of 
three  shillings  during  the  week.  Re- 
ceipts of  turpentine  in  the  South  for  the 
year  1916-17  are  heavier  as  compared 
with  the  previous  season  by  almost  40,- 

000  casks.  From  April  1,  1916,  to 
March  8,  1917,  the  receipts  this  year 
were  309,328  casks  as  compared  with 
270,163  casks  for  the  same  time  during 
the  previous  year.  Locally  there  has 
been  a  fair  demand  for  turpentine.  A 
car  arrived  in  the  city  during  the  week 
and  was  taken  up  readily. 

Per  Imp.  Onllon 

1  barrel   lot»    $0 .  7Ti— $0 .  7S 

2  to  4  barrels    0.74—  0.77 

r.-tallon    lots    0.S0-  O.SR 

White  T.ead  Market 

Continues  Steady 


WHITE  LEAD  IN  OIL.— The  market 
for  white  lead  in  oil  continues  in  a  firm 
position  although  prices  remain  un- 
changed during  the  week.  Considerably 
higher  prices  were  paid  for  pig  lead  in 
the  primary  market  at  New  York  during 
the  week,  but  at  the  time  of  writing  it 
was  quoted  on  the  same  basis  as  one 
week  ago,  namely,  $10  per  hundred.  On 
Thursday  of  last  week  it  was  quoted  as 
high  as  $10.62V2  for  spot  lead  but  the 
price  settled  down  to  the  $10  basis  dur- 
ing the  first  part  of  the  present  week. 
Linseed  oil  remains  in  a  firm  position 
with  high  prices  prevailing  and  this  is  re- 
flected in  the  position  of  white  lead  in 
oil.  Quotations  remain  unchanged  dur- 
ing the  week  at  $15.30  per  100  pounds, 
in  small  lots  and  $15  in  ton  lots. 

Paris  Green  Takes 

Jump  of  \oc  Pound 

PARIS  GREEN.— A  big  advance  in 
the  price  of  Paris  green  was  recorded 
during  the  week  when  10c  per  pound 
was  added  to  the  opening  quotations 
recently  announced.  This  advance  is 
equivalent  to  almost  25  per  cent,  over 
the  opening  price.  In  the  100-lb.  drums 
where  the  price  was  formerly  $45  per 
hundred  pounds  it  is  now  $54.  Similar 
advances  have  been  made  all  along  the 
line  for  all  the  various  makes.  The  in- 
crease is  attributed  to  the  high  cost  of 
the  raw   materials.     Following  are   the 

quotations: 

Munro's  C.'P.  Co.  Berger's 

COO-lb.    bbls $ $55.75  $54.50 

250-lb.   kegs    54.00  54.00  54.75 

100-lb.   drums    55.00  55.00  55.75 

50-lh.    drums    55.00  55.00  55.75 

25-lb.    drums    55.25  55.25  56.00 

1-lb.   pkgs.   100s    ....  57.25  57.25  5S.00 

H-Ib.   pkgs.   200s....  50.25  59.25  60.00 

lib.  tins  100s   58.25  58.25  59.00 

Difficulty  in  Getting 

Glass  Stocks  Replenished 

GLASS  AND  PUTTY.— There  is  a 
continued  firmness  in  the  glass  market 
and  importers  are  finding  it  difficult  to 
replenish  their  stocks  from  the  United 
States,  more  particularly  in  plate  glass. 
One  wholesale  house  reported  that  they 
have  had  stocks  on  the  way  from  the 
United  States  for  three  months.  In 
window  glass  there  is  a  fairly  good 
local  demand,  wth  discounts  ranging 
from  10  to  15  per  cent.  The  discount 
of  15  per  cent,  is  the  one  more  generally 
quoted.  Putty  prices  have  remained  un- 
changed during  the  week  at  $3.40  per 
hundred  pounds  in  bulk  casks  and  $3.85 
per  hundred  in  100-lb.  drums. 

Shellac  Prices 

Moved  Up  Again 

SHELLAC— With  considerable  high- 
er prices  in  the  primary  markets  for 
shellac  the  local  market  reflected  the 
firmness  and  prices  were  moved  higher. 
Gum  shellac  of  TN  grade  is  quoted  in 
New  York  at  52c  per  pound  while  the 
local  quotations  run  from  55c  to  66c 
(Continued  on  page  41.) 
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BOECKH'S 


/. 


HAIR  FLOOR  BROOMS 


Make  Fast  Friends 
With  Housewives 


When  you  serve  the  housewife  with  a 
Boeckh  Brush  or  Broom  you  have 
made  a  fast  friend. 

The  Bristles  do  not  fall  out,  neither 
do  they  collect  and  absorb  the  dust. 
Housewives  appreciate  these  features 
and  are  pleased  with  the  maximum 
service  given.  When  you  serve  a 
Boeckh  Brush  or  Broom  you  give 
your  customer  a  full  money's  worth. 

Good-will  and  a  kindly  feeling 
toward  your  store  have  been  created. 

Made  in  Canada,  by  expert  brush- 
makers,  and  backed  by  our  guaran- 
tee, with  the  whole  Boeckh  organiza- 
tion behind  every  claim  made. 

Every    Brush    Guaranteed     Absolutely 
Perfect 


The  Boeckh 
Company 

Toronto 


Bros. 
Limited 

Canada 


Why  Berry  Brothers ' 
brands  mean  bigger 
varnish  business 
for  you 

ONE  of  the  many  practi- 
cal reasons  why  Berry 
Brothers'  made-in-Canada 
Varnishes  are  in  such  wide 
demand  is  their  uniformity. 
Their  quality  is  always 
high  grade  and  never  varies. 

The  earned  reputation  for 
quality  and  uniformity  has 
established  in  the  mind  of 
the  buyer  a  feeling  of 
implicit  confidence  in  our 
label. 

This  is  a  valuable  sales- 
making  asset  for  all  dealers 
handling  Berry  Brothers' 
products. 

Write  for  price  list  and  interesting 
dealers'  proposition. 

BERRY  BROTHERC 
|  ilMCOn.ron.ATCD.  .      m 

forld-s  LargestV&rnish  Makers  V^ 

Established  1858 

WALKERVILLE,  ONT. 
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Current  Market  Quotations 


These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers. 

Frequently  make  purchases  at  better  prices. 


Large  buyers  can 


AMMUNITION 

Dominion  Metallics — B.B.  Caps. 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesmok,  20% ;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%% ;  other  rim  fire,  10%  ;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60%  ;  shot 
cartridges,  same  as  ball;  brass 
sihot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms :  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

"Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list ;  "Sovereign"  Bulk 
Smokeless  Powder,  net  list; 
"Regal"  Dense  Smokeless  Pow- 
der, net  list;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder,  net  list;  "Canuck" 
Smokeless^  net  list;  Empty 
Shells,  5%;   90  days   net. 

F.U.B.  Montreal,   Toronto,   Lon- 
don,   Hamilton. 
AMERICAN    AMMUNITION. 
List    Prices. 
Subject   to  2%%    discount. 

B.B.  caps,  $3.50  per  M. ;  B.B. 
caps,  concave  ball,  $4.40;  22  short, 
$5;  22  long,  $6;  22  long  rifle,  $7; 
22  short  smokeless,  $5.35;  22  long 
smokeless,  $7.50;  22  long  rifle 
smokeless,   $8.75    per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless — 303  Winchester, 
$32.75  per  M.;  303  Savage,  $72.25; 
303  British,  $95:  32  Winchester 
special,  $72.25;  38-55  Winchester, 
$70:  401  Winchester  self-loading, 
$76   per   M. 

Primers— Nos.  1,  1%  and  2%, 
$3.(50;  Nos.  1  and  2  (100  in  box), 
$3.80;  Nos.  1-W,  1V»-W,  2%-W 
and  3-W,  and  new  4,  5,  and  5%. 
100  in  box,  $3.80;  Berdan  Nos.  1, 
1%.  2  (250  in  box).  $3.60;  Berdan 
Nos.   1,  1%,  2   (100  in   box),  $3.80. 

Shot,  standard,  100  lbs..  Toron- 
to. $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only:  Chilled. 
$1.50;  buck  and  seal,  80c;  No.  28 
ball.  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.:  %o  per  lb.:  f.o.b. 
Montreal.  Toronto.  Hamilton. 
London,  St.  John  and  Halifax 
freight  equalized. 
AIT.KR  BITS 
Standard    List     Prices    per    dozen. 

$  7.00 

8.25 
8.25 
0.50 
0.50 
0.50 
14 .  00 
16.00 

1    List 

prices  : 

Common,    65%. 

Cord's    Auger    Bits.    30    and    10%. 
Ollmnur    Anger    Bits.    66%. 
ttoekforfl  Anger  Hits   no  nnd  10% 
F.O.B.         Toronto.         Montreal. 
I  ""don    and     Hamilton. 


8/16. 

12/16 

4/16.. 

.      5.00 

13/16...  . 

5/10.. 

.      5.00 

11/16..  .. 

9/16 

.      5.00 

15/16.  .  .  . 

T/16.. 

.      .5.00 

16/16. . . . 

8/16. . 

5.00 

18/16.  ... 

0/16.  . 

6.00 

'-'0/16.  .  .. 

10/16.. 

.      6.00 

2471*. 

11  '16 

.      7  00 

DlRCf 

unts    from 

si  anda  n 

List    Prices    Per   Dozen. 
3/16 $  4.50        12/16 $  7.00 


4/16. 
5/16. 
6  16. 
7/16. 
S/16. 
9/16. 
10/16 


4.00 
4.00 
4.00 
4.50 
5.00 
5.50 
6.00 


1 3  16 S.00 

14/16 8.00 

15  16 9.00 

16/16 9.00 

18  16 10.50 

20,  16 12.00 

24/16 15.00 


11/16 7.00 

Discount    from    above    list    33    1-3 

per  cent,  on  Irwin   Auger  Bit. 
AXES 

Single  Bit,  doz 8  50    11  00 

Double  Bit   14  00    16  00 

Boys'    Axes    7  00      S  00 

Hunters'    Axes    5  75    '7  25 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  00 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices  range  from  12  to  60c  lb. 
BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of  Feb.   14,   1907. 
Extra  Quality,  30,  5%. 
Standard   Quality,  40%. 
Side  Lace   Leather,  lb..$1.35-$1.45 
Cut  Lace   Leather,  lb..$1.50-$1.05 

BELLS     (FARM) 

C  x  40  lb 3  00 

B    x   50   lb 3  60 

A  x  75  lb 4  75 

BOLTS    AND    NUTS. 

Carriage    Bolts    ($1),    list,    %    in. 

dia.  nnd  smaller,  20%. 
Carriage  Bolts   ($1),  list.  7-16  in., 

5%. 
Machine    Bolts.    %    in.    dia.    and 

smaller,   20%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  10%. 
Sleigh  Shoe  Bolts.  %  in.  dia.  and 

smaller,  10%. 
Sleign    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  5%. 
Coach   and   Lag  'Screws,  '30%. 
Skein   Bolts,  10%. 
Square  Head   Blank  Bolts,  10%. 
Bolt   Ends,   10%. 
Plow    Bolts,    10%. 
Elevator   Bolts,   15%. 
■Fancy   Head    Bolts.  10%. 
Shaft    Bolts    ($3    list),   10%. 
Step    Bolts,    large   head    ($3)    list. 
•      10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,  net  list. 
Stove    Rods,    per   1h„    9%c. 
Stove    Bolts,      55%. 
Tire  Bolts.  40%. 

F.O.B.   Toronto,   Montreal.   Lon- 
don   and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb..  0  12% 
BRASS  Per  lb. 

Spring,    sheets,    8    in.    wide. 

up   to   20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 
Tnl.ing,  seamless  base  ....  0  57 
Tubing.  Iron   pipe  size.  1   in. 

base      0  54 

Copper     I.P.S 0  58 

BARS    (Clothes) 

3  sections.  4  ft.,   doz 5  50 

3   sections,   5  ft.,   doz 6  80 

3  sections,  6  ft.,  doz S  20 

BOILERS    (Ranges 

30-gal.    Standard     10  50 

30-gal.    extra   heavy    13  00 

BOARDS,    BAKE  Per  doz. 

No.   1—18  in.x24  in 7  00 

No.   2—18   In.x28  in 7  60 

No     3     20   ln.x30   In 8  00 


BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,    14x58   ins.,    doz...  18  00 

Cork  covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 

Folding,   per   doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen    ....     $1  75 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe    2  75      3  95 

Original  Globe   3  00      4  25 

Newmarket    King    4  25 

Diani'd    King    (Glass)   4  50 

Western    King    (Enamel)..       4  75 

Wood,    double   faced 1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.    8840    17%% 

No.    800    15     r'r 

No.  S38    17%% 

No.   SOS    17%% 

No.    804    20   and   10% 

Nos.   802,   842.   844    25     % 

Nos.  810  and  814   12%% 

Nos.   820  and  910    25     % 

F.O.B.   Toronto,   Montreal,   Lon 
don.    Hamilton. 
Chicago   Spring  Butts — 
Chicago  Spring  Hinges,  10%. 
Triplex   Spring   Hinges,  40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (6000),    45, 

7%%. 
Chicago    Premier    (4000),   25%. 
Chicago   Ajax    (3000).   25%. 
Chicago   Fire   Station,    List. 
Lavatorv     Door    Hinges,    20,    10, 

7%%. 
Chicago  Screen  Door  (2000),  50%. 
Chicago    Screen    Door    (3000).    25. 

5%. 
Non-Hold      Back      Screen      Door 

Steel,  40,  20%. 

F.o.b.    Chicago. 
CANS 

For      discount      on      milk      and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  %  in.,  $7.80;  5-16  in.. 
$6.90;  %  in.,  $6;  7-16  in.,  $7.65; 
%  in.,  $7.45;  %  in.,  $7.25;  %  in., 
$7.15:    %   in.,  $7;   1  in.,  $6.85. 

B.B.B.  chain  is  priced  as  fol- 
lows: %  in..  $13:  5-16  in.,  $11.10: 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in..  $9.85:  %  In.,  $9.65:  %  in.. 
$9.50:    %    in..   $9.35:   1   in.,   $9.20. 

Fire  Welded— 7-16  in.,  $6;  % 
in..  $6:  "%   in.,  $6:   %   in.,  $6. 

B.B.B.  Crane  Chain— Vi  in..  $9 
per  100  lbs.:  5-16  in.,  $8;  %  in.. 
$7.20:  7-16  in.,  $7.20;  %  in.,  $7.20: 
rv  in..  $7.20;  %  in..  $7.20;  cow 
ties.  25%:  trace  chains,  25%:  dog 
Chains,  37%%;  baiter  chains, 
37%%:  tie-out  chains.  67%%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1,  $9:  No.  2,  $10:  No. 
3,  $11;   No.  4,  $13:   No.  5,  $16. 

List  prices  power  churns: — No. 
0,  $11:  No.  1,  $11:  No.  2.  $12: 
No.  3.  $13:  No.  4,  $17;   No.  5.  $20. 

Discount  of  30%  f.o.b.  Toronto. 
Hamilton,  Fergus.  London.  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real.  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
sitoek 


CHOPPERS.      FOOD 

Universal    (doz.)—  London 

No.  0   $14  40      $13  SO 

1  17  40    16  80 

2  20  40    19  80 

3  25  80    24  60 

CLOTHES    LINE     (Galvanized) 
No.  Per  M.  ft. 

17,  7-strand.  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.  lengths..  6.60 

18,  6-strand,  100-ft.  lengths..  4.95 

18,  6-strand,  50-ft.  lengths...  5.1". 

19,  6-strand,  100-ft.lengths. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60 
COPPER  Montreal  Toronto 
Casting  ingot,  see   weekly   report 

Bars,  %  to  2  in 55  00    53  00 

Plain    sheets,   14   oz., 

14x28  in.,   14x60  in.  55  00    53  50 
Copper  sheet,  tinned, 

14x60,    14    oz 60  00    54  25 

Copper    sheet,    plan- 
ished,   14x60    base.  64  00    60  00 
Braziers'     in     sheets, 

6x4   base    ' 55  00    52  00 

COMBS 

Curry  combs,  list,  pins  25%. 

CORD    (SASH) 

No.  6,   lb 0  46% 

No.    7,    lb 0  45% 

Nos.   8,  9,  10,   12   0  45 

CANADA    PLATES 
Prices   nominal. 

Montreal   Toronto 

Ordinary,   52   sheets..  S  25      7  90 

All   bright,   52  sheets.  9  00      8  15 

Galvanized 

Apollo    Crown    Gorbals 

18x24x52     ..  6  25         7  50        9  75    ' 

60    ..  6  50        7  75      10  00 
CHARCOAL  TIN   PLATES 
M.L.S.    and    Famous —        Per  box 

IC,  20x28  base   $22  00 

IN,  20x28  base    26  00 

IXX,   20x28   base    30  00 

IXXX,  20x2S  base  ....:....  34  00 
Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base,  56  sheets  12  00 
IXXX,  20x2S  base,  56  sheets.  14  00 
CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs..  $17;  216  lbs.,  $18. 
COKES,  AMERICAN 
Bessemer   Steel — 

11x20    I.C.    base    10  00 

20x28   I.C.,    double   box 20  50 

CLOCKS 

Big    Ben    2  40 

Good    Morning,   each    1  05 

CROWBARS,  5%    to  6c   per   lb. 
DRILLS 

Bit   Stock   Drills,  45%. 
Rd.   Shk.,  40%. 
Wood   Drills.  20%. 
"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C.  14  x  20  base $  11  00 

I    N,  14  x  20  base   12  05 

I  X  X,  14  x  20  base 12  90 

ENAMEL  WARE 

Sec   prices   under  heading  Wares, 

etc. 
FILES    AND    RASPS. 

Discounts    below    apply    to    list 
of   Nov.   1,   1899.  % 

Great   Western,    Amer 60,2% 

Kearney  &   Foot,  Arcade.  60 

.T.   Barton   Smith   Eagle 60 

Disston    Brand    50 

Vulcan   Brand    60 

Globe     60 

Nicholson     50 

Ula'-li     Diamond     50 

Delta    Files    40.  6 

F.O.B.  Toronto,  Montreal.  Lon- 
don   and    Hamilton. 
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B-H  Paint  Ensures  Good  Sales 

Handling  paint  which  is  recognized  by  the  public  as  the 
best  that  money  can  buy,  places  the  B-H  paint  dealer  in  a 
distinctive  class  in  his  locality. 

When  particular  people  want  painting  done,  they  specify 
B-H  English  Paint.  They  know  when  they  use  it  they  are 
getting  a  paint  which  is  absolutely  guaranteed. 


BH 


t» 


English       70  %  PweWhite  Lead 

ni  T"kJT     30%  PureWhite Zinc 
rTllrt  1    100%  Pure  Paint 


This  tested  formula  produces  a  paint  which  has  maxi- 
mum covering  capacity,  penetration  and  durability. 

Our  materials  are  selected  with  such  exacting  care,  and 
we  use  such  thorough  methods  of  manufacture,  that  we  can- 
not fail  to  make  every  can  live  up  to  its  reputation  of 
excellence. 

In  localities  where  we  are  not  represented,  we  would  be 
pleased  to  hear  from  a  progressive  merchant. 


Montreal 


Halifax 


St.  John 


Toronto 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     2  1". 

Under  40  lbs 2  45 

Mounted  No.  115,  each 7  00 

Bi-Treadle,   each    6  75 

HALTERS    (SNAP   AND    RING) 
Doz. 
Russet    rope    shank,    1   In... $  7  75 
Russet  -rope  shank,   1%  In..     9  25 
Black  rope  shank,  1  In.    . . .     8  00 

Black  rope  shank,  1%  In 9  40 

Hand  sewn,  no  shank,  1  In.  11  50 
Hand      sewn,      no      shank, 

1%  In 13  00 

Hand     sewn,     with     shank, 

1  In 14  75 

Hand     sewn,     with     shank, 

1%  In 16  25 

HALTERS   (SISAL) 

7-16  in.  gross (  $21.60;  9-16  in  , 
S32.50. 

HAMMERS,    SLEDGE 

Can.,  6  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

„  cwt 13  00 

Napping,  op  to  2  lbs 0  13% 

HANDLES    (WOOD)  Set 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles.  37%;  hickory  cant  hook 
and  peavle  bandies  25%;  maple 
eant  hook  and  peavie  handles, 
35%;  all  hickory  neekyokes. 
lieavy  team  oval  and  round  whif- 
flptrees.  20%:  all  ash  and  oak 
neekyokes.  heavy  team  oval  and 
mund  whiffletrees  25%:  ash  car- 
riage neekyokes  25%:  ash  and 
hickory  carriage,  buggy  and 
democrat  whiffletrees  35%:  twin 
neekyokes  40%:  chisel  and  file 
handles  40%:  Pearson  horse 
pokes  35%:  dictator.  Champion 
and  Climax  horse  pokes  30%: 
wood  bow  rake  25%:  wire  how 
rnke   30%. 

P.O.*.    St.   Thomas.    London. 
Srrathroy. 

HANGERS.   BARN    ft    PARLOR 

Atlas,   No.  ft   r,  C' 

Atlas.    No.   1    so." 

*«»«•    Nc    2    g  so 

Stearns,  4  in 6  70 

Stearns,   5   in n  25 

Perfect.    No     1    10  45 

Perfect,    No.    1  yt,     12  00 

Perfect.  No.  2 1ft  00 

Storm  King  and  safe- 
ty   Dancers,    doz 7  Ofi 

Steel    trick.   114    hi 6  75-7  00 

HEATERS    (OIL) 

Vo.   5°0    (120i,   each  M  Rfi 

v„    r,'>r,  n^K  each 3  90 

No.  r,".o  mn),  each 1  •>., 

v..    WO  (iPOi.  each 6  55 

No,  1  each, ...  5  r,r, 

Wo,  (WW  |2«yj  each 7  S3 

IMNCES.    TEE    AND    STRAP 

List  Priced. 
Heavy  Strap  Tee 

4-lnch    $3  00  $2  55 

•ri  Inch    3  70  3  20 

0  Inch     4  00  3  60 


8  inch  5  40  4  10 

10-inch  960  730 

12-inch  11  90  11  60 

14-inch  13  60  11  80 

16-inch  14  40 

Subject  to  discount  of  20  and 
10%   off   list. 

Light.  Strap.  Tee. 

3  in.,  doz.  prs...     1  00  1  00 

4  in.,   doz.  prs...     1  20  1  10 

5  in.,   doz.  prs...     1  40  1  30 

6  in.,   doz.  prs...     1  70  1  50 
8  in.,  doz.  prs. . .     2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  20  and  10%    off   list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,   per  100  lbs...   7  00 

Over  14  in.,  per  100  lbs 6  50 

Extra    hooks    for    above,    % 

in.,   per  lb 07 

Extra    hooks    for    above,    % 

in.,   per  lb 6% 

F.  O.  B.  Toronto.  London,  and 
Hamilton.  Montreal. 

HOOKS,  GRASS  English 

Canadian      Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,  per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger.  .$4.90: 
No.  1  and  smaller,  $5.15:  sihow 
pattern,  No.  2  and  larger.  $5.15: 
No.  1  and  smaller.  $5.40:  "XX." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger.  $5.35:  No. 
1  and  smaller,  $5.60:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25:  toe  weight  steel  shoes,  all 
sizes,   No.   1  to  4,  $7.75. 

Toecalks  'Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $2; 
No.  2  and  larger,  $1.90;  "Sharp" 
No.  2  and  larger.  $2.10;  "Sharp" 
No.  1  and  smaller,  $2.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.h.  Toronto   and    London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  In.,  80-85c  gross 

IRON  AND   STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100   His 3  40  4  25 

Refined  bar  steel -1  50 

Refined     iron,     per 

IflO    lbs 8  65  4  65 

Angles    5  00 

Horseshoe  iron,  per 

100  lbs 3  65  4  50 

Norway   Iron    10  25       7  50 

Mild    stee!    4  30  4  50 

Hand    steel     4  30  4  75 

Sleigh    s.hoe   stool..  4  30  4  75 

Tic    steel     4  50  4  75 

I' -all;    steel    5  20  5  15 

Mining     tool     steel, 

per   lb 0  13>/o  0  15 

Sheet  <:ist  steel,  lb  o  25 

Spring    steel     0  00  6  00 

IRON.    TINNED 

72x80   np   to  24  gauge,   case 

lots    17  50 

72*30,    26    gaugtf    case   lots.  18  00 

Less    than    case,   25c    per    100   lbs. 

extra. 


IRONS   (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per  set    1  25 

Mrs.   Potts,    No.   50,   nickel- 
plated,  per  set   1  35 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    3  20 

Canadian       Beaty       Electric 

Irons,  each  3  00 

Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario     19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect 24c  ft. 

Faultless,  extra  heavy  . . .  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy    . . .  32c  ft. 

Chair   ladders,   each    2  00 

P..T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-8  ft... 26c  ft. 
B.T.  Iron  Bound,  16  ft...  41c  ft. 
B.T.    Iron'  Bound,    IS   and 

20   ft 50c  ft. 

Crescent     17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36     ft 19c  ft. 

40   to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56   to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times   the. price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,  Montreal.   Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  f>0 

Jumbo,    doz 10  00 

•Tap'd    Dash,    doz 11  25 

Search    Das'h.    doz 11  75 

Searchlight,    No.    20,    doz...  19  50 

All    brass    24  75 

Little   Bobs    1  75      2  35 

Copper,  well  japanned,  doz.  14  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Told   blast,   short    0  65  0  75 

Told   blast    0  75 

Cold  blast,  short  ruby  2  95  3  00 
Told       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  55 
Steel  Thumb.  No.  3,  per  doz.  2  10 
Steel  Thumb.  No.  4,  per  doz.  3  70 
Ram  Door.  No.  5,  per  doz.  2  10 
Ram    Door,    No.   9,    per    doz.  3  20 

LEAD 

Pig,    see    weekly        Mont'I   Tor'to 
report.  Lb. 

Lead  wool   0  16      0  15 

Sheets,     3     and     8% 

lbs.    so.    ft 0  17       0  15% 

Sheets.    4-6    lbs.     sq. 

ft 0  16      0  15i', 

Cut  sheets,  94c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    '.)  00 

Dowsrvell     &  00 

Noiseless    15  50 

Hamilton    11   UO 

Snowball    15  on 


Momentum    16  50 

New  Century,  style  A 16  50 

New   Century,   style   B 18  00 

Playtime,   engine   drive 19  50 

Ideal   Power    28  00 

Seafoam,    electric    102  00 

Se<ifoam,  engine  drive   44  00 

New   Idea,   eiectric    13100 

Sunshine    8  50 

Popular,   No.  1   9  60 

Economic    1150 

Champion    17  00 

New    Excell-Ali    '. 18  00 

Blue  Bell,   without   stand..  16  50 
Puritan  Water  Motor  Wash- 
er,  complete    28  00 

Hydro,     One     Tub,     engine 

drive    45  50 

L"\v    pressure   water  motor 

washer,  each    30  00 

Connor    ball-bearing,    with 

rack    18  50 

I  X  L   18  50 

Gem    16  50 

Winner,    plain    13  50 

Connor    Improved    9  00 

Jubilee    8  50 

Canada  First   19  00 

Discount,  50%.  Freight  equal 
ized  with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and    upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   13  50 

B.T.  Ideal  Power 15  00 

B.T.   Ideal   Water   Motor...  25  40 

B.T.   Cyclone   12  50 

B.T.    Vollmar,    No.   2   13  00 

B.T.  Vollmar,  No.  3  14  00 

Forest   City,   engine-driven.  40  00 
Forest   City,   electric    92  00 

Discount  on  B.T.  Goods  45%. 
F.o.b.  London,  Ont.  On  ship- 
ments of  three  or  more  washers, 
freight  equalized  on  Kingston, 
Ottawa,  Toronto,  Hamilton  and 
St.  Mary's. 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  In 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops,  O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,  doz 160 

Oast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  li,  1912. 
Advances  over  base  on  eomraoa 
wire  nails  In  kegs. 

1  inch,  ..$1  3  Inch...  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  .  ,65c  3%  Inch.  . .  10c 
1%  inch.  ..40e  4  inch.  ..  5c 
1%  inch.  ..40c        4V2    inch.    ..  5c 

2  inch.  .  .30c        5  inch.  base. 
2%  inch.  ..30c        5%    inch.    base. 
2%  inch.  ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 

25e  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto.  London,  Hamilton,  Mil- 
ton, $4.95  base. 

Freight  equalized  on 
above  points. 
F.   O.   B.   Montreal,  Gananoque, 
Collingwood,     and    Owen     Sonne 

$5  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkervllle,  F.  O.  B., 
factory  points,  carload  freight 
allowed,   $5.02%. 

Cut  Nails  —  Montreal,  $4.7n 
base;  Toronto,  $4.75  base;  Lon- 
don. $1.70;  Hamilton.  $4.75.  No 
equalization  of  freights. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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Once    A   User    of   RAMSAY'S    WAX    Always   A   User 
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Decrease  overhead  expenses  with  the  profits  received  from  increased  sales. 

THE  RIGHT  WAX  TO  WAX  RIGHT 

Put  up  in  sizes  to  suit  all  Requirements  from  the  Smallest  User  to  the  Largest.    y4  lb.,  V2  lb.,  1  lb.,  2  lb.,  4  lb.  tins. 

A.  RAMSAY  &  SON  CO.,  MONTREAL 

TORONTO  Established  1842  VANCOUVER  ^ 


.  ^fii^^^m^^^^m^^-^  AV-KWi*m&&&^&»w 
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Reinforcing  Bars  for  Concrete 

Medium  Steel,  Square  Cold  Twisted,  sizes  from  14  to  j1/^  inches, 
W**r  lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  14  to  114 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

We  have  a  large  shipment  of  3  and  31^-in.  tubes  just  arrived,  and  can  quote  you 
attractive  prices  on  your  requirements.  We  carry  from  2-inch  to  4-inch  tubes  in 
stock  for  immediate  shipment. 


Hi 

''■■'■■■ 

n 


■'  -;"';-i? 


We  carry  on  hand,  ready  for  immediate  delivery,  a  5,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams.  Channels,  Angles.  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting.  Bolts.  Rivets,  etc. 


SEND   FOR   MONTHLY  STOCK  LIST. 
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anitoba  Bridie  &  Iron  Works, 

HIIULIinr/1*  W  il  AUITAD  A       LIMITED 


WINNIPEG 


MANITOBA 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  lbs. 

No.   3    $19  25 

No.   4    9  25 

No.   4%    8  00 

No.   5    4  25 

No.    6    4  00 

No.   7    3  75 

No.   8    3  75 

No.   9    3  50 

No.    10    3  50 

No.    11    3  50 

No.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
in    larger   quantities. 

London,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails,   American,    large 
head,  beg,  $7.95. 
NETTING  POCLTRT 
List   prices   per   roll   of  50   lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  Inch... $  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  Inch...  9.20 
30  inch...  4.00  84  Inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  Inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. .  .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch...$  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch...  12.75 

(%  Inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,  30,   10%   off  list. 

Montreal,   30%   off  list. 

American  netting,  30%  off  list. 
POULTRY   FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    •  0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    $20.75-$21.00 

U.S.    Navy    (American)     ...   20  00 

Clipper,  U.S 17  00 

U.S.    Navy    i  English ) 17  50 

Plumbers    (spun)    $8.0O-$S.50 

OIL,  Montreal  Toronto 

Can.      prime     white 

petrol     0  16      O  15 

Rnyalitc    0  16       0  15 

Palatine    0  1!)      0  18 

Lampoline    0  16      0  15 

Eleetroline    0  19     0  18 

Castor  oil,  per  lb..  30-tf>  0  30 
Black  oil  (Summer)  o  14  0  13 
Black    oil     (Winter)  0  14'/2  0  13% 

Cylinder  Green  o  38     0  37% 

Parafflne    0  21%  0  20% 

XXX  Machine   0  24      0  23 

Fuel    oil,   bbls 0  13%  0  12% 

Fuel    oil,    tank   cars  0  12%  0  11% 
oil.    MATERIALS 

Tea  lead,  6%c  li). 
Lead,   heavy,   pipe,  etc.,  9%c. 
Braes,  yellow,  17<-.  red,  22c. 
Brass,  light,  10<-  ib. 
Zinc,  heavy,  9%c  lb. 
Copper,   heavy,  2&%c  Ib. 
Old    cast    iron,    $10    per    ton. 
Stove    plate,   $14.50   ton. 

Rubbers,  such  as  old  rubber 
bonis  and  shoes,  according  to 
trim,  8%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6%c 
lb.;    .into    tires,   etc.,    6c;    bicycle 

tires,    3%C. 

I'AfKINfi  Per  lb. 

Fine    jute    0  12 

Coarse  Jute   (»  09% 

Square    braided    hemp    ...      0  28 

\o     1    Italian    o  36 

No.  2   Italian    o  28 

PAPER  Per  400  ft.  roll 

Dry    Fibre.    No.    1    roll     1   20 

I  try    Fibre,    No.    2    roll     82  OS 


Resin   sized,    per   roll    1  00 

.Tarred   Fibre,   No.  1  roll....   1  25 
Tarred    Fibre,    No.   2   roll...  0  75 

Surprise  Fibre   0  67 

Tarred    Felt,   per   cwt 3  35 

Asbestos    Sheeting,    (per   100 

lbs.)     $9.00-$12.00 

Carpet    Felt,    16   oz.,    per 

100   $4.25-$4.50 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PAKERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 

PICKS  (CLAY)  Rock       Clay 

5  to  6  lbs.,  doz 7  00        6  50 

6  to  7  lbs.,  doz 7  25         6  75 

7  lbs.,  doz 7  50        6  75 

7  to  8  lbs.,  doz.   ...     8  00        7  00 

8  lbs.,  doz 8  00        7  50 

PINS.   COTTER 

Cotter   pins,   85%   discount. 
PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 
Buttweld —  Black    Galvanized 

Per  100  feet 

%  in $    4  50      $    6  00 

%  in 3  78  5  91 

%  in 3  78  5  91 

y2  in 4  93  6  50 

%  in    6  10  S  22 

1  in 9  01  12  16 

1%  in 12  19  16  45 

iy2  in 14  58  19  66 

2  in 19  61  26  46 

2%  in     31  01  41  83 

3  in 40  55  54  70 

3V2  in 50  60  67  62 

4  in 59  95  80  12 

Lapweld — 

2  in 22  57  29  05 

2%  in 33  93  44  17 

3  in 44  37  57  76 

3%  in 55  20  72  22 

4  in 65  40  85  57 

4%  in 76  20  99  70 

5  "  in 88  80        116  20 

6  in 115  20        150  70 

7  in    152  30        196  40 

S    L.    in 160  00        206  30 

8  in 184  30        237  60 

9  in 220  SO        284  60 

10  L.   in 204  80        264  00 

10      in 263  70        339  90 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario.    Quebec   and 
Maritime  Provinces. 
WROUGHT   NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"   and   under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime    Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,  list    8  00 

3  in.,  In  10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,   in   10-ft.  lengths,   list  17  50 

6  In.,   In   10-ft.  lengths,  list  21  30 
Above    subject   to   30%    trade 

discount. 

PrPE,  LEAD 

See   weekly    report. 
PIPE  (SOIL) 

Montreal  Toronto 

Medium      and      extra 

heavy,  6"  and   mi-     %  r!i 

dcr    55  55 

8"    soil    pipe    40  40 

Medium     and     extra 
heavy    fittings',   6" 

and    under    10  60 

PIPE    (STOVE) 
See    prices   under   Wares,   etc. 

PITCH 

I'iiie,  black,  per  bbl 4  75 

I'ine,    green,    per   bbl 5  25 

POLISH 

o  Cedar,   4-oz.    bottles,    doz.?  2  00 

(i  Cedar,  12-oz.   bottles,   doz.  4  00 

O-Certar,    l-qt.   can,   doz —  10  00 

0  Cedar,    %-gni.    cans.    doz.  i«  oo 

0  Cedar,  l   gal.  cans,  doz..  24  oo 


Liquid    Veneer — 

4  oz.,  doz $2  00 

12    oz.,    doz 4  00 

32   oz.,    doz 8  40 

64  oz.,  each    1  20 

128  oz.,   each    2  10 

PUMPS 

Pumps    30  and  35% 

Cistern  Pumps  30  and  35% 

Set   Lengths    25% 

Brass   Lined   Cylinders   25% 

Brass   Body    Cylinders    20% 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
27y2%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  3c  per  lb.;  %-lb.  pkgs.,  2c 
lb.     Coppered   Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,   1-ply,    roll    170 

Samson,   2-ply,   roll    2  35 

Samson,   3-ply,    roll    2  95 

Pluvius,  1-ply   1  45 

Pluvius,    2-ply 2  00 

R.  S.  Special,  1-ply   1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply  2  50 

Amazon,  3  ply  3  00 

Everlastic,  1  ply   155 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply 2  05 

Liquid    roofing    cement,    per 

gal.,   in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,  bbl $4.50-$5 

Roofing  Pitch,  75  to  85c  per  cwt. 
F.o.b.  Toronto,  London.  Montreal. 
ROPE  Lb. 

Pure    Manila    basis    lb.  29% 

British   Manila  basis    25 

New  Zealand  hemp  basis...  25 
Sisal  basis  , 24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes: — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 
Single   lath    yarn    basis    ....  24 

Double  lath   yarn    24% 

Yacht  marline,  tarred   54 

White  polished  halyards  . .  30 
Hemp,  deep  sea  line  basis..  44 
Hemp,  tarred  ratline  basis.  40 
Hemp,  tarred   bolt  rope  basis  42 

Marline  and   Houseline  42 

Jute   rope  basis    16-17% 

Italian  rope  basis   44 

Cotton,   %   lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  3ft      0  41% 

%    lb.    and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion—  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

TOO   lb 25  00  1  00 

1200    lb 30  00  1  00 

2000    lbs 39  00  1  00 

2000     lbs.      Drop 

lever     46  00  1  00 

10  lb.   Household     4  00  0  10 

25  lb.   Household     5  20  0  30 

Above   list   prices    subject   to   n 

discount     of    20%.      No     discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto,    Montreal. 

London,   Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  I,  1903. 

Wood.   F.   H..   bright   75 

Wood,    R.   IT.,   bright    70 

Wood.  O.   TI.,   bright   70 

Wood.   P.   IT.   Brass    42% 

Wood,   R.   H..   brass    40 

Wood.   O.   H.,   brass    40 

Wood.   P.   TT.,   bronze   38 

Wood.   R.  H.,  bronze   32% 

Wood,  O.  H.,  bronze  3?% 

Square  cap    

Hexagon   enp    

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 


SETTEES 

Settees,   4   passenger 9  00 

Awning,    ea 5  00 

Table,  ea 2  00 

Re  Gauges  and   Prices   of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10   gauge    6  20        6.00-6.05 

12  gauge    6  30        6.10-6.10 

14  gauge    5  75        5.80-6.15 

16   gauge    5  85        5.90-6.25 

18-20   gauge    ....  5  75        5.95-6.30 

22-24    gauge    5  80        6.00-6.65 

26   gauge    o  SO        6.05-6.70 

25  gauge    5  95        6.15-6.S0 

SHEETS,  CORRUGATED 

Per  100  sq.  ft. 
Galvanized 
28  ga $  6  50 

26  ga 7  00 

24  ga 10  00 

22  ga     12  00 

20  ga!    14  00 

15  ga 18  00 

SHEETS,    GALVANIZED 
Premier  Galvanized 

Per  100  lbs.   f.o.b.  Hamilton   and 
Toronto. 

10%    oz $  8  30 

U.S.   28   8  00 

U.S.  26    "70 

22  and   24    7  55 

18  and  20   7  40 

14  and  16   7  25 

Colborne  Crown— 16-20  gauge. 
$8.05;  22-24  gauge,  $8.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less  25c  in   cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    7  40  6  85 

16  gauge    7  40  6  95 

1S-20  gau^e  ....    7  60  7  10 

22-24   gauge    ...     7  80  7  25 

26  gauge    8  00  7  40 

28  gauge    8  40  7  70 

10%    ozs. 8  85  S  00 

Add    20c   for   less   than  ton    lots. 
Galvanized 

B.W.     Queen's        Fleur-      Gorbals 
gauge     Head     de-Lis  -"best-best" 


16-20 
22-24 
26  " 
28 
10%  oz 


8  70 

9  00 
9  25 
9  50 


S  00 
8  20 
S  50 


S  05 
S  25 
8  65 

8  95 

9  80 


Less  25c  in  case  lots. 
SHINGLES  Per  square 

Standard    galvanized   $7  00 

Shipping    weight,   90    lbs. 

Standard    painted    5  00 

Shipping    weight,    80   lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,   each    2  40 

Standard  galvanized    $7  00 

SKATES  LlBt 

Boys'  Hockey,  polished    ...  l  85 

Scotia    '■'■  2B 

Dreadnought   ■"■  -10 

MlcMac    5  00 

Vclox    6  50 

Regal,   ISft    •'•  °<> 

Discount   30%. 

SOLDERING   COPPERS. 

Base,  per  lb.,  63c  cents. 
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Paint  Your  ford  for  $1.25 


This  is  the  slogan  that's  being 
flashed  all  over  the  Dominion 
in  big,  national  magazines, 
through  the  mails  and  in  the 
dealer's  windows. 

It  has  created  a  sensation  in 
the  Paint  Trade. 

Paint  your  Ford  for  $1.25.  Hard 
for  some  auto  owners  to  believe, 
you'll  say.  -But  it's  true.  Oik 
quart  of  (Hidden  Auto  Finish  Black 
which  you  sell  for  $1.25,  at  a  good 
profit,  will  more  than  cover  any 
medium-size  car.  It  will  give  a 
finish  like  new  —  brilliant,  tough 
and  lasting. 

Only  a  short  time  is  required  for 
application,  and  in  less  than  48 
hours  the  car  is  ready  for  use. 
Think    of    the    sales    possibilities. 


There's    nothing    better    for    car- 
riages and  buggies. 

Thousands  of  new  cars  the  world 
over  are  finished  with  Glidden  Var- 
nishes. Glidden  workmen  know  auto 
finishing  requirements.  There's  no  experi- 
menting necessary.  They  know  what  is 
needed  (o  do  the  trick. 

This  (Hidden  performance  means  good 
business  for  you.  There  are  live  sensible 
colors  besides  black  in  the  line.  All  good 
sellers,  all  good  profit-makers. 

Write  for  Our  Special  Offers 

We  have  prepared  four  special  offers 
for  the  purpose  of  introducing  this  new 
member  of  the  (Hidden  Family.  These 
offers  all  include  the  complete  line  of 
(Hidden  Auto  Varnishes,  together  with 
our  quick-selling  advertising  features.  One 
of  them  will  surely  fit  your  requirements. 

Drop  us  a  line  for  further  details.  Do 

this  to-day,  because  the  present  prices  are 

subject  to  change  and   there's   much  for 
you  to  gain  by  early  action. 


The  Glidden  Varnish  Company,  Limited 

Toronto,  Canada 


AUTO    FINISHES 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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20% 

20  and  5 

20% 
25  and  5 


SPADES   AND    SHOVELS. 

For  Province   of   Ontario    (East   of   but  not  including   Port   Arthur) 
Province   of  Quebec,   and   Maritime   Provinces. 

1st  Grade       2nd  Grade       4th  Grade 

Shovels     35  and  10%  35% 

Draining    Tools     35  and  10%        35  and  10% 

Hollow  Back   Scoops    30%  

Hollow    Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10%  

Riveted    Back    Scoops    25  and  5 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists  Noi. 

42   and    43    25  and  5 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as  follows: 

BLACK  LIST  PRICES. 


No.  2,  black   

Draining  Tools,  No.  2,  black 

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels.   No.  2,  black   

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For   polished   goods  the  following  net  extras  apply: 

Full  polished  75c  per  dozen  net 

Half  polished    50c   per  dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized    on   railway   rates  only. 


■Per  Dozen — 

1st  Grade 

2nd  Grade 

4th  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence  staples,  bright,  kegs.  5  10 
Fence  staples,  galv.,  in  kegs  5  95 

Fence  hooks,  galv 5  95 

In    25-lb.    boxes  add   25c  extra. 
Montreal,     Hamilton,     Toronto 
»n»l   London. 

fl  "  EEPERS,    CARPET      Bissell's 

B.;doir     Doz.  31  00 

Chi  mpion    Nic 25  00 

Chimplon    Jap 23  00 

Univ.  Japd.,  cyco  bearing...  26  00 
Dniv.   N.P.,   cyco   bearing...  29  00 
Grand    Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,    ball- 
bearing      31  00 

Princess,    N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,   N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.  Toronto,   London,   Ham- 
ilton, Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,   doz 63  00 

Buperba  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
SWINGS,  LAWN 
Ontario,   4-passenger,   ea...     7  25 
Ontario,   2-passenger,   ea...     6  25 

Baby,    ea 4  00 

"Quebec."  4-passenger,  ea..  7  25 
"Quebec,"  2-pass>enger,  ea..  6  25 
TACKS  Discount. 

Revised     Hardware    Tack 
List   adopted   Jan.  1, 1916.70  10% 
Double   pointed    tacks... 60.  10% 
Shoe   findings  list  adopted   De- 
i-ember 21.   191(1— Net   list. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto.    Hamilton, 
Montreal,    London. 
TINNERS*    TRIMMINGS 
See  prices   under  head   of  Wares. 
TOOLS.    HARVEST 
Ordinary    brands.   40%. 
Samson,  30  and  7%%. 
TROUGH    (EAVE) 
O.  O.  Square  bend  and  half  rount1 
S'zc    l.i    girth  Ter  1t»0  fee* 

8  in $  6  90 

10  in 7  70 

12  In 9  10 

IS  In 12  50 

18  In 16  00 

Dfaronnt,    :;.">'::. 
TltAPS   (GAME)  % 

So-  weekly  report. 

Victor   No.   l    1  «:.-, 

.In tup,    No,   1    2  15 

H.iwiey  A  Morton,  No.  1...  2  89 
Nivvhouw.    No    1    ::   |.", 


F.O.B.  Toronto,  London,   Ham- 
ilton,  Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-pIy    wrapping    37%-44% 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,   per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,  per  doz 7  70 

VALVES  % 

Ground    work    45-47 

Compression   work,   standard.     45 

•  High    grade    48 

Cushion   work    40 

Fuller   work,   standard    54  i 

High    grade    47 

Basin   cocks,   No.  0,   standard     49 

High    grade    49 

Nos.   1   and   2,   standard 49 

High    grade    40 

Bath  Cocks 

Standard     53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam  Cocks 

Standard     53 

High    grade    50 

Radiator    valves,    standard...     30 

High    grade     30 

Globe,  angle  and  check  valves, 

standard     15 

Do.,    high-grade    10 

Patent   quick    opening   valves    55 

WARES,   ETC. 

Scotch    Grey    Ware,   60%. 

Colonial.  30.   20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Canada   Ware,  25%. 

White   Ware,  50,   17%%. 

Japanned    Ware,    list. 

Japanned   Ware,  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list, 

plus   5%. 
Stamped    Ware,    plain,   50.    15%. 
iStamped   Ware,  retlnned,  50,  10%. 
dripper    Bottoms,    list,    plus    10%. 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners'   Trimmings,   retlnned,  50 

arid    10%. 
Tinners'  Trimmings,  gen..  5%. 
Milk    Can    Trimmings,    list,    plus 

30%. 
Cream    Cans,    Railroad,   5%. 
Factory  Milk  Cans,  list,  plus  10% 
Railroad      Delivery      Milk      Cans, 

12%%. 
Pieced   Ware.   C.B.,   list,   plus  :>,!)'%. 
Sheet    Iron    Ware:    7%%. 
Pieced    Ware,   ordinary,   list,    plus 

12%%. 
I  '  I     Pans.   50   and    10%. 
Spiders.  30  and   10%. 
Fire    Slmvels.    10%. 
Steel    Sinks,    painted.    10%. 
Steel   Sinks,  galvanized,  5%. 


Light  Galv.   Pails  and  Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &  Tubs,   list. 
Garbage  Pails,  list. 
Balance    Galv.     Goods,     list    plus 

10%. 
Jap.   Coal   Hods,   list,    plus  7%%. 
Galv.   Coal   Hods,    list,  .plus. 
Paper   Lined   Boards,  50,  5%. 
Wood    Lined   Boards,   40,   12%% 
Elboks,    2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,    Light,  5"  and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe   Thimbles,   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea     Kettles,     list,     plus 

10%. 
Copper   Tea   Kettles,   3    doz.    lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots,  list. 
WASHERS.    IRON. 

Full  box,  10%.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 

Tor'to  Lond'n  Mont'l 
Sectional,  1  lb., 

per  100  lbs.. $3  50  $4  00  $3  90 
Sectional,  %  lb., 

per  100  lbs. .  3  50  4  25  C  90 
Solid,  3  to  30 

lbs.,  per  cwt.  2  25      3  50      2  55 
WEIGHTS.     Horse,   6c   lb. 
WHEELBARROWS. 
Navvy,    steel    wheel,    doz...  45  40 
Garden,  steel  wheel,  doz. . .  5S  30 

Light   garden,  each    ..41  00 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each   0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",  each 1  SO 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

4*4"     Cflch  1  3»> 

Plow  Sets— No.  79.  each .....  2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees.   40",   ea.  1  14 
3-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
WIRE  GOODS 

Discounts  apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Byes  Suits, 

A.B.C.M 82%% 

Bright    Irnn    Gate    Hooks 

and   eyes    82%% 

Bright     square     cornered 

screw  hooks,  and   stove 

pipe   eyes    82%% 

Brass,    screw    eves    suits, 

A.B.C 70     % 

Brass   Screw   Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don.   Hamilton. 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire,    3    to    24    gauge,    add 
40%;  25  to  36  gauge,  add   25%. 
WIRE.    CrT    HAY   BALTVG. 

No.  9,  $5.75:  No.  10.  $5.80;  No. 
11.  $5.90:  No.  12.  $6;  No.  13, 
$0.10:  No.  13%,  $6.10:  No.  14. 
$6.25;    No.  15.  $6.50. 

F.o.b.  Torrnto.  Hamilton    and 
Montreal. 
WIRE.    STOVE    PIPE. 

No.    18,   $6.70;    No.   19,  $7.20. 
F.o.b.    Toronto.    Hamilton.    Mont- 
real,   and    freight    equalized. 
WIRE.    FINE    STEEL. 

Fine  steel,  list,  plus  30%.  List 
of  extras.  In  100-lb.  lots ;  No.  17, 
$5:  No.  IS.  $5.50:  No.  19,  $6;  No. 
20.  $6  65:  No.  21.  $7:  No.  22. 
$7.30:  No.  1?..  $7  65:  No.  24.  £■»: 
No.  25.  $9:  No.  26.  $9.50;  No.  27. 
$10:  No.  28.  $11;  Nfl^  29.  $12;  No 
30.  $13:  No.  31.  $14:  No  32.  $15: 
No.  33.  $16:  No.  34.  $17.  Extrn 
net.    Tinned   wire,   Nos.  17-25,  $3: 


Nos.  26-31,  $5;  Nos.  82-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
ltic. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13 
$5.40;  No.  14,  $5.45;  No.  15,  $5.5o'. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5.50  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex 
tra;  No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  16 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.60; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  26c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c, 
in  %-lb.  hanks,  (1. 
WIRE,  O.   &   A. 

No.    10,    $5.66;     No.    11,    $5.72; 
No.  12,  $5.80. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100   aq.    ft.    In    100-ft.    rolla; 
$2.80  in  50-ft.  rolls.      Bronie,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Toronto  London 

Barb     $5  00      $4  65 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.  galv 4  40        4  45 

No.  13,  pi.  galv 4  50        4  5» 

No.  9  coil  ep 4  25        4  30 

No.    12   coil    s.p 4  50         

No.   10   O.   &   A 5  16         5  41 

No.   11   O.   &   A 5  22         5  47 

No.  12,  O.  &  A 5  30        5  55 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  atocka  to  dlspos* 
of. 

WIRE  BALE  TIES. 
Single  Loop —  Per  cwt. 

No.  12   %  5  80 

No.  13   5  90 

No.  13%   5  95 

No.  14   6  05 

No.  15   6  25 

No.  16   6  50 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$84  72 

Eze,  11  in.,  per  doz W  80 

Trojan,  12  inch    185  00 

Favorite,  611E  105  80 

Unexcelled,   1041E    129  60 

Easy    Work    90  50 

Challenge,  3111E    1 94  30 

Gem.   141E    ftl  SO 

Sunlight,    HIE    82  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  In 88  00 

Perfect,  11  in 97  50 

Bicycle,   11.  in 103  30 

Daisv,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safety    »7  50 

Rapid   82  80 

Universal    63  00 

Eureka,   10"    65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list,  45  &  5%. 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto.  Kingston,  Hamil- 
ton. London,  St.  Mary's. 
WHENCHES 
Stillton    &   Trimo—   List  price  ea. 

6   in $  2  00 

8   in 2  25 

10   in 2  50      ' 

14   in 2  50 

18   in 6  00 

24  in 7  25 

30    in 13  50 

48   in 20  00 

Discount    off   above    list,   50,    5%. 

Discount    on     parts,    50,    5%    off 

list;  Coes.  10%  off  list;  Regular, 

65%   off  list. 

WRINGERS— MOP. 

White.    No.   I,  each 1  5ft 
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hard  warp:  and  metal 
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.  Polar  Cub 

**G,  0.«.  S>»T.  QPV. 

Electric  Fan 


Making  a  Good 
Thing  Better 

Polar  Cub  was  the  first  low-priced 
fan.  It  "led  the  procession"  by 
proving  the  vast  sales  field  for  an 
individual  fan  at  a  price  within  the 
reach  of  everybody. 
This  year  Polar  Cub  is  without  ques- 
tion the  best  low-priced  fan.  It  has 
been  improved  and  perfected  in 
every  detail.  It  gives  much  bigger 
value  than  the  previous  models.  But 
the  price  remains  $7.50!  And  it  will 
be  advertised  on  a  bigger  scale  than 
ever  before— in  The  Saturday  Even- 
ing Post,  Collier's,  Literary  Digest, 
and  System. 
Here  are  the  1917  improvements: 

Two   speeds   and    stop. 
Die-cast   frame    (57    fewer    parts). 
Bearings     are     integral      part     of 
die-easting. 

Cannot  get   out   of  alignment. 
Guard    spot-weWled    and     practic- 
ally   unbreakable. 
Fan  adjustable  to  any   angle. 
Hook    on    base    for    attaching    to 
wall   if  desired. 

Equipped  with  8-foot  cord  and 
Plug. 

Blade  diameter,  (j  inches;  height 
of  fan,  8  inches;  net  weight.  3 
lbs.  5   oz. 

Trade  discounts  as  follows; 

Less  than  6  fans .$.3.00  each 

Six  fans  and  over    $3.75  each 

Terms:    2-10-30    f.o.b.    New    Haven. 

Full  freight  allowed, 
fans  packed  6  and  12  to  the  pack- 
age.    Upon  request  we  furnish  free, 
striking    sales-making    store    display 
material. 

Order  Early.  We  have  largely  in- 
creased our  production  facilities,  but 
despite  this,  the  demand  will  exceed 
the  supply. 

So  place  your  order  now.  If  further 
information  is  wanted,  write  us. 

MENZIES    &    CO.,    LIMITED 

433   King    Street   West. 

Toronto  -  -  -  Ontario 

Canadian    Agent    for    the    A.    C.    Gilbert 

Co.,    New    Haven.    Conn. 


'  ,**.'"* .'f , 


HARDWARE    AND    METAL 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors — 2%  lb.  packages,  $7.40 
per  100  lbs.;  5  lb.  packages.  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.G0  per  100 
lbs. 

BEESWAX 
Small  quantities,  psr  lb...  0  50 
Larger  quantities,  per  lb..  0  40 

BLUE    STONE 

Moutreal  Toronto 

Per   lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,   20  lbs.,   doz 1  60 

COATING 

Cement    Coating    $2  53    2  75 

COLORS    (DRY)  Per    lb. 

Raw   Umber,  100  lb.    keg..  6-12e 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienue,  100  lb.  kegs..  5-12e 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow    0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,   pure  dry    0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  1O0  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Vellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    ting, 

pure 0  13 

Indian  red   0  18 

Chrome  yellow,  pure   30-36 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  16 

Chrome   green,    pure    15-22 

French    permanent    green, 

pure     0  2* 

Slgnwrlters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack    0  21 

DRIERS 

Patent  26-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins 

Alba-Gloss  enamel  

Anrhor    F'loorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-lac  floor  enamel  . . 
Jasper-lac  art  enamel  .... 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry   Enamel    $5  00 

Screen    Enamel,  B<B 1  68 

FORMALDEHYDE  Per   bin. 

Demi-Johns,  60  lbs 0  15% 

$1.10  for  decal-jchn  extra. 

GLOB  Per    lb. 

French   medal    

English    common   sheet    30-36 

English    prima    0  38 

White-    pigsfoot    0  40 

Cake  bone,  112-lb.  bugs...  it  :::> 

Hide,    112-lb.    bags    35-38 

Gelatine,    112    lb.    bags 45-60 

Ground   (lues,   112  lb.   bags- 
No.  i    so.'!:: 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

■Hi    to    34     S  15  12  85 

35    to    40    S  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 15% 
off  above ;  50  cases  or  over,  open 
cut   lights,   50  and   5%. 

Montreal  : — Single  or  Double 
Thick,  10%;  35  cases  and  over, 
open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and   5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

GLAZIERS'    POINTS 

Zinc  coated,  20c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD.     WHITE 

(Ground    in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  SO  $15  00 

Crown    Diamond    . .  14  80  15  00 

Green    Seal    14  SO  15  00 

Tiger  Pure   14  80  15  00 

Ramsay's  Pure 14  SO  15  00 

Moores   Pure    14  80  15  00 

O.P.W.  Dec.   Pure..  14  80  15  00 

Red   Seal    14  80  15  00 

Decorator's  Pure   . .  14  SO  15  00 

O.P.W.    English    ...  14  7S  15  25 

Elephant   Genuine. .  14  75  15  25 

B.B.  Genuine  Lead,  less  than 
tons,  $16.20  Toronto:  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RET>   DRY) 

Genuine,    560-pound 
casks,  per  cwt..   13  *0      13  50 

Genuine,    100-pound 

kegs,   per  owt..  13  87%  13  87% 

Leso  quantity 0  13 

LEAD.  ARSENATE   OF 

Per  100  lbs.  Dry        Paste 

1-lb.  tins    $31  50  $22  75 

2-lb.  tins    21  75 

5-lb.  tins     2ft  50  17  50 

10-lb.  tins    28  50 

25-lb.  casks    28  00  16  25 

50-lb.  casks    27  50  15  75 

100-lb.  casks    27  00  15  25 

300-lb.  casks    15  00 

000-lb.  casks    14  75 

F.o.b.  Toronto,  Montreal   and 
Hamilton. 

MURE  SCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.60.  White  in  lb.  pkgs.. 
per  160  lbs..  $6. 

I.INSEED   OIL 

For  prices  see  weekly   report. 


TAINTS.    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.   English  white   $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,   white 2  80 

Crown   Diamond,   colors 2  55 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white   2  95 

C.P.C.   Pure,   colors    >  2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Hamsay's   Pure,   white    2  So 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Sen  our,  100%  white.  3  05 
Martin-Senour,  100%   colors.   2  80 

Senour's   Floor   Paint   2  50 

Senour's  Porch  Paint   2  SO 

Senour's  New-Tone,  white..  2  70 
Sen  cur's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  . .  3  03 
Sherwin-Williams,    colors    . .  2  80 

Flat   Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors 2  80 

Mellotone,    white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

Per  100  lbs. 
PARIS  Mun-      C.P.      Ber- 

GREEN  ro's         Co.        gers 

600-lb.    bbls $53  75  $54  50 

250-lb.  kegs..  53  75  54  00  54  75 
100-lb.  drums.  54  75  55  00  55  75 
50-lb.  drums..  54  75  55  00  55  75 
25-lb.  drums..  55  00  55  25  56  00 
1-lb.  100s.  pks  57  00  57  25  58  00 
%-lb.  100s  ...  59  00  59  25  60  00 
1-lb.  100s,  tins  58  00    58  25    59  00 

Prices  f.o.b.  Toronto.  Hamilton 
London  and  %c  less  in  Montreal. 

PARIS,    PLASTER 

Per  bbl $2  35  $2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.  cans    0  09 

10    lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.  kegs   0  07 

W.    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
See  weekly  report. 
Bulk,  in  casks   ....  3  10        3  40 
Bulk.  100-lb.  drums  3  55         3  R5 
Bulk,   25-lb.    drums  3  65         3  95 
Rulk.   12%   lb.  irons....         -t  20 
Bladders,    in    bbls...   3  80        4  10 
Pure    Putty,    80c    cwt.    advance. 
London    and    Hamilton    prices 
same   as  Toronto. 

SHELLAC 

Pure  White,  gal.,  $3.50  to  $3.60. 
Pure  Orange,  gal.,  $3.2.r.-$3.5(). 

Gum,   ."i.r>-66c-   lb.:    finest   orange. 
63-69C   Hi.:   finest    white.  65-00e  lb. 

PAINT    AND    VARNISH 

RKMOVIR 

Taxlte.  1  gal.  cans  2  10 

Cumoff    2  10 

O.P.W.     Presto     2  26 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid    Slating,    B.B 


VARNISHES  Per  gal  cam 

Gold    Medal    $  2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%  pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  18 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard  Oil.  1  CO 

Jasperite   Floor   Finish...  2  25 

Marble-ite  Floor   2  54 

Wood-var    2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic  Interior   2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar   4  20 

Spar-Not    3  08 

Kyanize   Spar    4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize  Interior   3  50 

Luxeberry  light 3  00 

Luxeberry   granite   3  15 

Luxeberry   sipar    4  50 

Ramsay's   Universal   2  40 

WATER    PAINTS 

Opalite,  300  lb.  bbl 0  12 

Opalite,  100  lb.  kegi  0  12% 

1  gal.  package,  per  pkf...  0  66 
%  gal.  package,  per  pkg..  0  36 
Coralite,  6-lb.   pkgs    0  »4% 

WASTE     (POLISHING) 

Cream    0  21% 

WASTE,    WHITE    WIPING 

XXX  Extra    0  20 

X  Grand    0  19 

XLCR    0  18 

X  Empire   0  17 

X  Press    0  16 

WASTE,  COLORING   WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    0  11% 

Keen    0  10% 

WASTE,  WOOL  PACKING 

Arrow    25 

Axle    2° 

Anvil     15 

Anchor    U 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    10 

Dark   Colored 9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per   lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion   Brand   0  30 

Old  English    41-4Sc 

Johnsons    41-48c 

Gold  Medal 0  30 

Ramsay's    . 6  30 

WHITING 

Paris  white 1  90 

Plain,    In    bbls 1  76 

Gliders,  bolted,  in  bbla 1  86 

Per  100  Ibi 

WOOD  ALCOHOL  Per  gnl. 

In    gallons    1  20 

Barrels    1  00-1  06 

$4  extra  for  barrel*. 
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Put  Your  Store  in  the  Front  Rank 

by  stocking  and  selling  varnishes  of  known  quality 
and    reputation. 

Dougall  Varnishes 

will  meet  the  needs  of  every  one  of  your  customers. 

The  Dougall  Line  is  complete — there  are  varnishes  of  QUALITY  to  suit  every 
requirement.    Each  line  is  the  best  possible  value  obtainable. 

An  investigation  will  prove  to  you  that  a  line  of  Dougall  Varnishes  will  enable 
you  to  do  a  better  and  a  bigger  business.  You  will  place  yourself  under  no  obli- 
gation if  you  will  allow  us  to  give  you  details.    Write  us  to-day. 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 


DON  ROADWAY 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  Interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per  keg.  $11.00. 

Shot,     soft,  per     cwt.,    $17.00; 

chilled.  $18.50;  buckshot,  $1T.S0; 
ball,   $18.20. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
il^c   per  lb.;   clip   horn,   15-MiC 

a  orris,  41  to  56  lbs.,  15c;  57  to 
i"0  lbs.,  13V6c;  71  to  83  lbs.,  12Vac; 
84  lbs.   and   over,   12c. 

AXES 

Single   Bit    $  8  00  $13  00 

Double  Bit   13  50  15  50 

Broad    axes    28  00  31  00 

BARS,  CROW.     $6.25  per  100  lbs. 

BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47y2%  off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT   LACING 

In   sides,   tanned,   $1.30  per  lb. ; 
cut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue   Stone    (Vitrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller, 
15% ;  7-16  and  larger,  net  list ; 
machine,  %  and  under,  15%;  7-16 
and  over,  5% ;  machine  set 
screws,  25%;  plough  bolts,  5%; 
nuts,  small  lots,  3c  advance 
over  list;  case  lots,  2c  advance 
>ver  list:  stove  bolts.  50%;  shaft 
bolts,  5%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  5%;  7-16 
and  up,   net  list. 

BORAX.     Borax,   per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
<o  $1.25. 

CHAIN 

Coil,  3-16  in.,  $10.75 ;  Vi,  $8 ; 
5-16,  $7.10 ;  %,  $6.25  ;  7-16,  $6  ;  V4, 
$5.75;  8-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Dogging,  5-16,  8%c;  %, 
7%c;    tie   out,    65%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30;  No.  2,  $7;  No.  3,  $7.70;  No. 
4.  $0.10  each. 

CLEVISES,  MALL.  9%c  per  lb. 
COTPER. 

Sheet  and  planished  copper, 
7.V   per  lb.    Tinned,  60c. 

DRILLS 

Kit  stock,  ::.v,  :  Blacksmith,  '/j 
in.  round  shank,  .''.0%. 

KAVETROCGH 

Envetrough.  8  In.,  per  100  ft., 
$4.70;  10  In.,  f5.20;   12  in.,  $6.10. 

Conductor  pipe.  2  In.,  per  100 
n  .  $5.48;  8  in.,  90M;  1  in..  $8.70. 

ENAMELWARE 

Canada,  20;  Imperial,  80,  12'/2  ; 
Premier,  20;  Colonial,  30.  12V.; 
white,  50,  10. 

FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb.  ;  10-lb.  Jugs,  $2.15  each  ;  24- 
•».*  bottles,  $4  35  doz.  ;  12-01.  hot 
tits,  $2.26  dos. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are   7%%   advance   on   list. 

GLASS,   WINDOW  Single  Double 

Up  to  25  in S  00  11  75 

26  to  40  9  00  13  75 

41  to  50  11  50  15  25 

51  to  60  12  00  16  00 

61  to  70  13  00  17  25 

GLASS  (Plate) 

20%    off. 
GRINDSTONES 

Per  100  lbs.,  $2. 
Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22y2%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;  12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  siiowsboes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

iy2   in.,   $4.15;    1%,   $4.15;   1   in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.  or  28  Eng...  8  75      S  75 

28  Am.   or  26  Eng 8  45       S  45 

26  Am.  or  26  spec 8  15      8  15 

24     8  00       8  00 

22    8  00      8  00 

18  and  20  7  85      7  85 

16  Am 7  70      7  70 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.  50  set    1  00 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $5.50;    per 
doz.,    75c;     B,    per    case    6    doz., 
$4.85;  per  doz.,  90c. 
LANTERNS 

No.   2,   plain    8  75 

No.  20,  X-ray   12  50 

No.    22,    Dash-board     1125 

Short   Globe,    doz 8  75 

LEAD    PIPE,   $16.40. 
LEAD   WASTE,  $17.40. 
LINSEED   OIL 

See  weekly   report. 

MATTOCKS 

Pick.    $7.75;    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.   Fort  William,  $4.70 
base:   Winnipeg,  $5.10  base.     Cut 
f.o.b.,  Winnipeg.  $5.10. 
NAILS.    HORSE 

Capewell.  10  per  cent  off  list. 
NETTING.    Poultry,  37y2%. 

Banner    Netting,    24    in.,    $3.50; 
36   in.,  $4.50:  48  in.,  $5.25;  60  In.. 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  3c  advance 
over  list;  case  lots,  2c  advance 
over  list ;  Hexagon,  small  lots. 
.'!c  advance  over  list:  case  lots, 
'.'c  advance  over  list. 
OILS 

"Buffolitc."  20c;  Ideal  Threnher. 

.''.7c;     "B"     f'astor     machine    oil, 

'Jl'/jc;     Buffalo     Engine    gasoline. 

Buffalo  "A"  gas  engine  oil, 

We;    Royal   gasoline,  33c;    Family 


Safety  coal  oil,  20c;  "Engoliue" 
engine  coal  oil,  16c;  Summer 
Black  oil,  21c;  Kelso  engine  oil, 
45c;  Electro  oil,  45c;  Koyalite 
oil,  IOt^c;  Standard  gas  engine 
oil,  44c;  Prairie  Harvester  oil, 
46c 
PAINTS 

Stephens'     Out     White,     $3.10; 
Stephens'  House,  $2.85;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRV    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
Si&e;  English  purple  oxide,  in 
casks,  3Vbc;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  less 
quantities,  16c. 

PICKS,   Clay,   6-7.   $7   per  dozen. 
WROUGHT    IRON    PIPE 

Per  100  Ft.  Black  Galv. 

%   inch    $     4  55  $     6  98 

%  inch   4  64  7  07 

y2  inch    6  OS  7  83 

%   inch    7  52  9  95 

1  inch    11  12  14  67 

VA  inch    15  03  19  S9 

iy  inch    IS  00  23  76 

2  inch    24  21  31  95 

2%   inch    38  25  50  58 

3  inch    50  04  66  15 

3V,   inch    62  2S  66  15 

4  inch    73  80            

41:,   inch    91  SO             

5  inch    107  10 

6  inch    139  OO            

PLASTER,  Paris,  per  bbi.,  $3.75. 
PLATES,   CANADA 

18  x  21  per  box.  half  polish. 
$7.25;  full  polisihed,  $8.25;  18  x 
24.  half  polished,  $7.25;  full  pol- 
ished, $S.25;  20  x  28,  half  pol- 
ished,  $7.50;    full    polished,   $8.50. 

PLOW   SHARES 10c   per   lb. 

POINTS 

Landslide    plow,    iy2    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-11).    irons'    4  25 

25-lb.  irons,   per   cwt 4  55 

iy2-lb.   tins   0  07% 

RIVETS   AND   BURRS 

Iron  rivets,  20  per  cent.;  cop- 
per, No.  7.  65c  lb.;  No.  S.  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  66c;  No.  9,  69c;  No.  30,  71c; 
lb. 

Copper   Burrs,    No.   7.   65c;    No. 
8,   66c;    No.  9,   68c;     No.    10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  24c  base:  pure  Manila. 
30c  base;  British  Manila,  25c 
base:  lath  yarn,  24c  base;  Afri- 
can hemp,  25c  base;  cotton  rope, 
rope,  %  and  over,  40c. 

Tarred      Marline      Hanks,      per 
lb..  31c. 
SASH       BALANCES       (Caldwell. 1 

10   per  cent.   off. 
SAWS.  BUCK 

Happy      Medium,     $7:      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75:      New- 
Century,  $9.25. 
SCREWS 

Bright    iron    round    head.    60%: 
flat  head.  65%  ;  round  head,  brass. 
25%;      flat      head,      brass.      80%; 
coach.   30%. 
STEEL    SHEETS.    BLACK 

10   gauge    6  75 

12    gauge    6  75 

14   gnugo    6  50 

16   gauge    6  50 

18-20   gauge    6  30 


22-24  gauge    6  35 

26  gauge  ' 6  40 

28  gauge    6  50 

SHOVELS    AND     SPADES 

Shovels— Fox  and  Ulds,  D.H.. 
Sqr.  Pt.,  $10.10  per  doa.;  D.H.. 
Rd.  Pt,  $10.10;  L.H.,  Sqr.  Pt., 
$10.10;  D.H.,  Rd.  Pt.,  $10.10; 
Bulldog  and  Jones,  D.H.,  Rd.  Pt., 
$11.10;  D.H.  Sqr.  Pt.,  $11.10; 
L.H.,  Rd.  Pt.,  $11.10;  L.H.,  Sqr. 
Pt.,  $11.10;  Black  Cat  and  Cres- 
cent Scoops — No.  4,  $11.25  doz. ; 
No.  6,  $12;  No.  8,  $12.75;  No.  10, 
$13.55;  Moose  and  Jones  Scoops, 
No.  4,  $12.45;  No.  6,  $13.15;  No. 
8,  $13.85;  No.  10,  $14.55  per  doz. 
dozen. 

SOLDER.    Per   pound,  36  to  37c 
-.PIKES 

Pressed,      y4     In.,     $4.66;     6-16. 
$4.30;    %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright  wire,   p&r  cwt.,  $4.70  ax 
Fort     William,    $5.10    Winnipeg: 
galvanized     staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool. 
13%c  base;  spring,  $5;  machine. 
$5  base:  tire,  $4.50.  Mild,  3-16. 
Vi,  5-16,  $6  base ;  other  sizes,  $4.50 
base. 

STEEL   HOOPS 

%  in.,  $5;  %  in.,  $4.76;  %  in.. 
$4.35:  %  in.,  $4.26:  1  In.,  $4;  tft 
In..  $4;  iy2  in.,  $3.76. 

STEEL   SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,   25%. 
TIN   AND   TIN  PLATE 

20  x  28   I.C $20  00 

20  x  28  I.X 21  50 

20  x   33   I.C 24  25 

20  x  33  I.X 25  50 

Teme  plates  16  00 

TURPENTINE 

See  weekly  paint  report. 

VARNISHES 

Stephens    Luminette,    gal...  $2  20 

Stephens  Exalite,  gal 3  00 

WASHERS 

Iron,   small    lots,   5%  +  75c;   full 
boxes,  iron,  10%+75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.55;  less  than  ton  lots,  $16.20. 
WIRE.  BARB 

Lyman,  4-point,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pL,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt..  Ft.  Wil- 
liam. $4.25;  Winnipeg,  $4.75: 
plain  galvanized,  Ft.  Wlllinm. 
No.  9.  $4.85;  No.  12,  $5.10;  Win- 
nipeg. No.  9,  $5.25;  No.  12,  $5.50: 
coll  spring,  Ft.  William.  No.  9. 
$4.90:  No.  12',  $5.15;  Winnipeg. 
No.   9,   $5.30:    No.   12.  $5.55. 

Patented   screen  in   100-ft     roll* 
$3    per    hundred    sq.    ft.;    in    50- 
ft.    rolls,   $3.10   per   100   sq.   ft. 
WIRE,   PLAIN 

Bala  tics.  14  gauge,  single  loop. 
$8.05  Winnipeg;  $6.55  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $6.20;  10.  $0.25;  12,  $6.40; 
14,   $0.00;    15,   $6.75;    16,   $6.90   pe;' 
100  lhs. 
WRINGERS 

Royal  Canadian,  $43.40  per  dos. ; 
Eze,  $46.90  per  dos.:  Bicycle. 
$62.65   per  doz.;   Ajax.  $8.7*  each. 
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WA-KO-VER  STAIN  FOR 

FLOORS  AND  INTERIOR 

FINISH 

Is  essentially  a  colored  varnish  of  such  remarkable 
toughness  and  elasticity,  that  wood  treated  with  it 
may  dent  under  a  blow,  but  the  finish  will  give  with 
it  without  cracking. 

WA-KO-VER  STAIN  does  not  cover  up  the  natural 
beauty  of  the  wood,  but  rather  emphasizes  the  grain 
and  imparts  any  desired  effect. 

Any  article  finished  with  these  stains  may  be  washed 
with  soap  and  water  without  impairing  the  brilliancy 
of  the  finish. 

Are  we  represented  in  your  town?  If  not,  write  for 
our  exclusive  agency  proposition.  It  stands  in  a  class 
by  itself  as  a  profit-maker. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT    AND    VARNISH    MAKERS 

WINNIPEG       and       CALGARY 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGQINS,  Stair  Bld«.,  Toronto,  Ont. 

H.  E.  O.  BULL,  Montreal,  Que. 

HARRY   P.   MOULDEN,   Winnipeg,   Man. 

GEO.  W.   LAIDLAW,  Vancouver,  B.C.  i 


,  FAMOUS 

SHEFFIELD 
CUTLERY 


COLD   MEDALS. 


GRAND     PRIX. 


]  AMES  BUTLIR.  Head  of  the  Butler  Firm  100  years  aqo. 


Read    A.D    1681 


Butler 

1768 


ART 


1861 


GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,   62,   Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


"I  don't  know  why  I  ever  stopped  subscribing  to  HARD- 
WARE AND  METAL,"  says  an  ex-hardwareman  who  has 
been  in  the  real  estate  business  for  the  past  six  years. 

"I  am  thinking  of  getting  back  into  hardware  again,  so  you 
may  enter  my  subscription. 

"I  have  always  had  a  warm  spot  in  my  heart  for  HARD- 
WARE AND  METAL,  because  I  made  a  lot  of  money 
through  it. 

'The  best  deal  I  ever  made  was  the  result  of  a  prediction  in 
HARDWARE  AND  METAL,  that  the  price  of  pig-iron 
would  advance  shortly. 

"I  immediately  placed  a  big  order  for  stoves  with  one  of 
HARDWARE  AND  METAL'S  advertisers,  just  in  time 
to  take  advantage  of  a  heavy  increase  in  the  price  of  stoves. 

"I  could  tell  you  of  many  other  profitable  deals  that  HARD- 
WARE AND  METAL  helped  me  to  make,  but  this  was  the 
best  one." 


//  interested,  tear  ovt  this  page  and  keep  wit}),  letters  to  be  answered. 
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The  high  grade  consumer  and  the  high  grade  painter  are  two  mighty  good  people  to  have 
as  firm  friends  for  your  store.  You  can  have  them  just  as  easy  as  not  by  giving  them  Lowe 
Brothers'  "High  Standard  Paints."  Hitch  up  with  Lowe  Brothers'  organization  and  you  get 
complete  advertising  service  and  co-operation  from  us  that  will  open  your  eyes — to  say  nothing 
of  the  highest  grade  Paint  that  science  and  skill  can  make. 


h 

y- 


Let  us  send  you 

particulars  of 
our  Proposition. 


^m^jro^^ 


Lyon  Paint  &  Glass 

Co.,  Limited 

Winnipeg 


h 


^^^^^^^*\^^ 


One  Sale  Leads  to  Many  Others 

When  you  sell  one  of  these  machines 
you  make  your  customer  an  enthusias- 
tic advertiser  of  washing  machines  in 
general  and  of  *the  "London"  No.  3  in 
particular. 

The 

London  No.  3 
Electric  Washer 

is  efficient,  practical,  durable 
and  economical.  It  has  luachine- 
cut  geara.  It  has  the  very  bes/ 
Electric  Motor  specially  made 
for  the  purpose.  It  has  a  Lovell 
Wringer  made  from  best  live . 
rubber. 

Many  homes  in  cities  where  fe- 
male laboi  is  scarce  are  buying; 
these  high-grade  and  complete 
washers,  the  wife  and  daughters 
themselves  being  compelled  to 
do  the  work.  A  little  effort  on 
your  part  will  succeed  in  intro- 
ducing this  fine  washer  into 
many   homes. 

Drop  us  a  card  for  catalog  and 

full   particulars. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO,  CANADA 


London  No.  3  Electric 


CANE'S 

CLOTHES  PINS 

Not  "Just  Clothes  Pins" 

"Just  Clothes  Pius"  will  not  describe  Star  Brand 
Clothes  I'ins.  These  are  different — better.  While 
they  cost  no  more  than  "just  clothes  pins,"  they 
give    superior   value. 

Always  right  in  shape — right  in  length,  and  correct 
in   count   and   will   not   injure  the  clothes. 

Get   a   supply    of   these    superior   clothes 
pins   from  your  jobber  at   no  extra  cost. 

The  Wm.  Cane  &  Sons  Co.,  Limited 

Manufacturers 

Newmarket,  Ont. 


Order  from 
Your  Jobber 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Perhaps  You  Are  a  Careful  and 

Close  Buyer 


IT  may  be  an  ingrained  caution.  It  may 
be  that  you  have  been  "bitten"  once 
or  twice,  and  so  are  "shy."  It  may  be 
that  it  is  a  developed  habit — a  measure 
and  method  of  self -protection.  But  no 
matter  why  you  may  be  a  hard  man  to 
sell  to,  is  not  this  true: 

That  many  things  bought  by  you,  and  now 
greatly  esteemed,  were  stoutly  resisted  by  you 
when  the  salesman  brought  them  to  your 
attention  for  the  first  time? 

For  example,  a  cash-carrier  system,  cash-recording 
system,  typewriter,  computing  scale,  plate  glass 
windows,  prism  lighting,  show-cases,  loose-leaf 
systems — and  almost  everything  else  in  common 
use  nowadays  by  merchants,  are  resisted  when  they 
are  first  presented.  But  later,  when  they  are 
bought,  and  when  they  have  been  given  time  to 
demonstrate  their  value,  why,  you  could  not  in- 
duce the  merchant  to  do  without  them. 

All  this  leads  up  to  this  point: 

Suppose  we  urge  you  to  read  THE  FINAN- 
CIAL POST  each  week — to  subscribe  for  it 
for  a  year  at  a  cost  of  $3.00  (52  issues),  there 
is  just  a  chance  that  you  would  resist  the 
suggestion — not  so  much  because  of  the 
$3.00,  but  because  "you  don't  see  it." 


Now  the  regular  reading  of  THE  POST  will  make 
you  see  your  own  and  the  Nation's  Business  in  a 
bigger  way,  and  by  adding  to  your  power  to-  see 
things  pertaining  to  Money  and  Business  in  a 
clearer,  larger  way,  you  will  be  a  stronger  man 
for  the  business  in  which  you  are  engaged  now. 
If  you  can  grow  to  a  stronger  business  man  at  a 
cost  in  money  of  $b.00  a  year,  the  chances  are  that 
you  will  not  hesitate  to  pay  the  $3.00. 

Nothing  that  you  can  read  outside  the  trade  paper 
serving  your  field  of  business  is  so  much  worth 
while  as  the  reading  of  a  first-class  business  paper. 
The  Business  Outlook  will  help  you  in  your 
business: 

Will  tell  you  when  to  get  ready  for  poor 
business  conditions,  when  to  watch  your 
collections  with  unusual  care,  when  to  buy 
sparingly,  and  when  to  prepare  for  big 
business.  It  will  also  help  you  with  your 
banker.  Will  probably  save  you  money  in 
exchange  on  your  cheques  and  drafts,  be- 
cause you  understand  the  movements  of 
money. 

At  any  rate,  we  ask  you  to  take  the  first  necessary 
step  in  the  direction  of  the  larger  business  world 
which  lies  about  you  and  close  up  to  you  and 
which  is  vitally  connected  with  your  affairs.  We 
ask  you  to  sign  and  return  the  form  below,  confi- 
dent that  you  will  be  glad  afterwards. 


THE  FINANCIAL  POST 

OF  CANADA 


143-153  University  Ave., 


Toronto 


1917. 

THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00 
to  pay  for  my  subscription  on  receipt  of  bill. 

Name   

Address 
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Want  Ads. 

If  you  want  a  buyer 
for  your  business, 
or  have  a  situation 
to  fill  or  want  a 
situation,  send  us  a 
Condensed  Adver- 
tisement. There  is 
someone  who  is 
looking  for  a  pro- 
position such  as 
yours.  For  two 
cents  a  word  you  can 
speak  across  the 
continent  with  a 
condensed  adver- 
tisement in  this 
paper. 

Try  it  out. 


FORGETTING 


One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


!\! 
i\i 


IX! 


!\ 
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-C£\^^*""^"^        We  have  economical         ~m*m*^s/^' 
and    correct    methods    of    produc- 
tion,  which   means  that  you   get  bar   iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The    consignments   you   receive   from    time   to    time    are    the 
same  through  and  through. 

Carry  a  stock  for  your  customers — a  splendid  profit  awaits 
you.     If  you  prefer  we  can  ship  direct  from  mill. 

London  Rolling  Mills  Co.,  Limited,  London,  Canada 

>w  Sales  Agents: 

Manitoba,    Bissett    &    Webb,     Limited, 
Winnipeg1;    British    Columbia, 

-MePherson    &   Teetzel.  ^-    ^\ 

Vancouver. 

7  MM  p\\\W\\ 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  SO  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remeiting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

-.    svj  |-  We    are    SOLE    PRODUCERS    of    this    natural,    stranger 

•^VjlNfcL.  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods.   Plats,   Castings.    Tones, 

M_  __   -   |  Sheets,  Strip  Stock  and  Wire. 

t     I    A  L.  send  Inquiries  Direct  to  Us. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  Cases— all  kinds 
of  Store  Fittings. 


CAMERON  k  CAMPBELL. 

Toronto,  Canada' 
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CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely  for  the  convenience  of    our  readers. 


Abrasive    Wheels 

Carborundum  Co..   Niagara  Falls,  N.Y. 

Cleveland  Stone  Co.,  Cleveland,   \jmo. 
Aluminum 

British    Aluminium   Co.,    Toronto. 

Canada    Metal    Co..    Toronto. 

Spielmann   Agencies,    Montreal. 
Aluminum    Solder 

British   Aluminium   Co..    Toronto. 

Canada  Metal  Co..  Ltd..  Toronto,  Ont. 

Spielmann   Agencies,    Montreal. 
Aluminum  Ware 

The  Thoe.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Spielmann   Agencies,   Montreal. 

Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium  Co..   Toronto. 
Canada    Metal   Co.,   Toronto. 
Spielmann  Agencies,    Montreal. 
Ammunition 
Dupont  Ponder  Co.,   Wilmington,  Del. 

Asbestos  Papers 

Walter  Belyea,    Winnipeg. 

Anti-Skid    Chains 
Fox  Chain  Co.,  Hamilton.  Ont. 
McKinnon  Chain  Co.,   St.  Catharines, 
Ont. 

Ash   Sifter* 

The  Burrowes  Mfg.  Co.,  Toronto. 

Collins   Mfg.   Co..  Toronto, 

The    Thoa.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt    Shingle* 
Bird    &  Son,    Hamilton 

Auger  Bit* 
Russell      Jennings      Mfg.      Co..       St. 

Catharines. 

Vuto    Acce*»orle* 

Adamson    Mfg.  Co.,    Hamilton 

lhe  Carborundum  Co.,  Niagara  Falls, 

N.Y. 
Cfcverhill,   Learmont  A  Co.,   Montreal. 

C.  KloefTer,  Toronto. 

Kinzinger.      Bruce     A     Co.,     Niagara 

Fall*.   Ont 
Will  B.   Lane,  Chicago,  111. 
Richarda-WUcox     Co.,     Ltd.,     London, 

Ont. 
The  Btanlej  Wk».,  New  Britain.  Conn. 
L.    S.  8tarrett  Co.,   Athol,  Mass. 
Trimont  Mfg.   Co..  Roxbury.   Mass. 

Axles 

D.  Ackland   A  Son. 

B.  J.  Coghlin,   Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tallman    Brass   A  Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 
The    AndreW    B.     Hendryx    Co.,    New 
Haven,  Conn. 

Bale- Ties 

J.    E.    Beauchamp   A   Co..    Montreal. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton.   Ont. 

The   Stanley   Works.    New    Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar   Clamps 
National     Machinery     ft     Supply     Co., 
Ltd.,   Hamilton. 
liar   Iron 

D.    Ackland    &   Son. 

Canadian  Tube  ft   Iron  Co.,   Montreal. 

Manitoba    Bridge    ft    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
Steel   Co.    of  Canada,    Hamilton. 
London    Rolling    Mills   Co.,    London. 

Barn   Door   Hanger* 

Allith   Mfg.    Co..  Chatham. 
Canada   Steel    Ooods  Co.,    Hamilton. 
R.   Dillon  ft  Sons,  Outlaw*. 
RlehardB-Wlloox     Co.,     Ltd..     London. 

Ont. 
Bath    Room    Fitting* 
Kinzinger.      Bruee     ft     Co.,      Niagara 

Falls,   Ont 
T  «nder«.    Frary  *  Clark.   New   Britain. 
S'rl    Trough    ft    Machine   Co..    Tweed, 

lint 


Batteries    and    Accessories 

Canada  Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric    Novelty    Co. 

Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 

Toronto. 

Bird    Cages' 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bits 

D.    Ackland    ft    Son. 

Bits,  Auger 

Progressive      Mfg.      Co.,      Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Cc,      St 

Catharines. 

Blacksmiths'    Machinery 

D.    Ackland    &   Son. 

Boilers.   Hot   Water 

Pease  Foundry  Co.,  Toronto. 

Bolts  and   Nuts 

D.    Ackland    &   Son. 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London   Bolt  &  Hinge   Wks.,   London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 

Wm.  Newman  ft  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Box     Strapping 

J.   E.   Beauchamp  &  Co..   Montreal. 
The     Stanley     Works,      New     Britain. 
Conn. 

Box    Hinges    and    Locks 

J.   E.   Beauchamp  ft  Co..  Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Braces 

Goodell-Pratt   Co.,    Greenfield.    Mass. 
Miller's    Falls    Co.,    New   York. 
Stanlev      Rule      &      Level      Co.,      New 
Britain. 

Brackets.    Shelf 

Atlas    Mfg.    Co..    New    Haven.    Conn. 
Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs   'Co.,    Hamilton. 

Steel  Bending  Brake  Works.  Chatham. 

Brass  Goods 

Jas.  Cartland  ft  Son,  Ltd.,  Birming- 
ham.  Eng. 

The  Dennis  Wire  ft  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  ft  Sons,  Ltd.,  Birming- 
ham.   Eng. 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams  Bros.  ft  Piggott.  Ltd.,  Bir- 
mingham,   Eng. 

Brass.    Sheets.    Tubes    and    Rods 

Tallman    Brass  ft  Metal   Co.,  Hamilton. 
Williams    Bfvs.    ft    Piggott,    Ltd..    Bir- 
mingham.   Ens. 

Bread    Mixers 

Landers,  Frary  *  Olart.   New  Britain. 

Broom* 

Boeckh    Bros.    Co..    Toronto. 
Meakins  *   Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms    &    Co.,    St.    John,    N.B. 
fUcvens-Hepnei    Co.,    Port   Elgin. 
Walter  Woods  ft  Co.,   Hamilton.   Ont. 

Brushes 

Boeckh    Bros.    Co..    Toronto. 
Meakins  ft   Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms  ft    Co..    St.    John,    N.B. 
Stovens-Hepner   Co..    Port   Elgin. 
0,    F.    Stephens    ft   Co..    Winnipeg. 


Builders'    Tools   and    Supplies 

Carerhill,    Learmont  &   Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont 
Howl  and,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bro3.,    Ltd.,    Montreal. 
Lnfkin    Rule   Co.,   Windsor,    Ont. 
Millers  Falls  Co..  Millers   Falls,   Mass. 
National     Machinery     &     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The   L.    S.    Starrett  Co.,    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co..  Ltd.,  Ham-i 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   ft   Co.,   Montreal. 

R.   Dillon  ft  Sons,   Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery     &    Supply    Co., 

Richards-Wilcox  Canadian  Co.,  Ltd.. 
London,    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott.  Ltd..  Bir- 
mingham, Eng. 

Building  Paper 

Bird    &    Son,    Hamilton. 
Walter  Belyea,   Winnipeg. 

Builders'    Supplies 

Belyea.    Walter     Winnipeg,    Can. 

Burlap 

G.    F.    Stephens   &  Co.,    Winnipeg. 

Burrs 

Panuenter  ft   Bulloch  Co.,  Gananoque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of    Canada,    Hamilton. 

Butts 

Canada    Steel    Goods  Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts  and   Hinges 

Canada   Steel   Goods  Co..    Hamilton. 
The     Stanley     Works.     New     Britain. 
Conn. 

Butts,    Spring 

Chicago   Spring   Butt   Co.,   Chicago. 


Calipers 

L.    S.    Starrett  Co.. 


Athol.   Mass. 


Car  Movers 

R.    Dillon   &   Sons.   Oshawa. 
Tlios.    Pink,    Pembroke,    Ont. 

Carriage    Hardware 

Samuel  Trees  &  Co.,  Toronto. 
Wilkinson  &  Kompass.  Hamilton,  Ont. 
D.    Ackland   &  Son,   Winnipeg. 

Carriage    Springs 
D.    Ackland    ft    Son. 

Cans 

Thos.     Davidson    Mfg.    Co..    Montreal. 

Carriers,   Cash    and    Parcel 

Gipe-Hazard     Store    Service    Co.,     To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal  Co.,   Hamilton. 
A.   C.    Leslie    Co.,    Montreal. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 

Carpet    Sweepers 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

Cartridges 

Dominion    Cartridge   Co.,    Montreal. 
Remington   Arms  Union  Metallic  Cart- 
ridge Co.,    Windsor,   Ont. 

Casseroles 

Landers.   Frary  ft  Clark,   New   Britain, 
Conn. 

t     It  S  I  «  T  N 

Faultless   Caster  Co.,    Evansville.    Ind. 


Cattle  and   Trace  Chains 

MrKinnon  Chain  Co.,  St.  Catharines 
Ceilings,  Metal 

.Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Winnipeg     Ceiling     &      Roofing     Co.. 

Winnipeg. 

Cement 

Belyea,    Walter,    Winnipeg,    Can. 
Cement,   China 

H.  Nagle  &  Co.,   Montreal. 

Chafing  Dishes 

Landers,  Frary  ft  Clark,  New  Britain, 
Conn. 

Chain   Drills 

Goodell-Pratt  Co.,    Greenfield,   Mas*. 
North   Bros.   Mfg.   Co.,   Philadelphia. 

Chain   Manufacturers 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinnon  Chain  Co.,  St    Catharines. 

Chain,   Trace,   Logging,   Halter, 

Dog    Leads,    Agricultural 

McKinnon  Chain  Co..  St.  Catharines. 
Chains 

B.  J.   Coghlin,   Montreal. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,    Conn. 

McKinnon   Chain  Co.,   St    Catharine*. 

Chains,    Tire 

McKinnon  Chain  Co.,  St.  Catharine* 
Ont. 

Chair  Seats,  Fibre 

J.  E.  Beauchamp  ft  Co.,  Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co..   Greenfield,  Mas*. 

Stanley  Rule  ft  Level  Co.,  N.  Britaia. 
Churns,    Hand    Power 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clippers,  All  Kinds 

American   Shearer  Mfg.    Co.,   Nashua. 

Clothes  Pins 

Wm.    Cane    ft    Sons   Co.,    Newmarket. 
Meakins   ft   Sons,    Hamilton. 
Walter  Woods  ft  Co..  Hamilton. 

Clothes  Driers 

Cummer-Dowswell,    Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co..    Ltd.,    Stratford. 
Ont. 

Clothes    Line 

R.    Bird  ft  Co.,  Crewkeme.  Eng. 

Hamilton  Cotton  Co.,  Hamilton,  Ont 
Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter    Woods    ft    Co.,    Hamilton. 
Coal    Chutes 

The  Dennis  Wire  ft  Iron  Works, 
London,    Ont. 

Coffee    Percolators 

Landers.   Frary  ft  Clark,   New  Britain. 
Colors,    DfJ 
Canada    Paint   Co..    Montreal. 
McArthur   Irwin,    Ltd.,    Montreal. 
The   Otrawa   Paint   Works,  Toronto. 
A.   Ramsay  ft  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montr**!. 
G.  F.  Stephens  lb  Co.,  Winnipeg. 

Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 

Conductor  Pipe 

•  The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Wheeier    ft    Bain,    Toronto. 

Winnipeg    Ceiling     ft      Roofing      Co.. 
Winnipeg. 
Coping  Saw* 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,   Conn. 

Cord,   Wire  Picture 

The     Andrew     B.     Hendryx     Co.,     New 
Haven,    Conn. 
Cordage 
Consumers  Cordage   Co.,    Montreal. 
Hamilton    Cotton    Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth.   Mass. 
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We  broke  in  on  one  dealer  after  hard  work.  At  first 
be  didn't  want  to  handle  babbitt  metal.  Now  he  sells 
$100  a  month.  The  profit  each  month  pays  half  bis 
rent.      What    about   you? 

OWL  METAL  CO.  -   WINNIPEG 


Builders' 
Supplies 


Axe,  Sledge  and  Pick  Handles, 
Asbestos  Paper  and  Millboard, 
Building  Paper  (Tar  and  Plain), 
Fire  Brick,  Fire  Olay,  Keystone 
Deadening  Felt,  Lime,  Plaster 
Paris,  Ready  Roofing,  etc.,  etc. 
Immediate  Shipment  from  stock. 
Our  Motto  is  quality  and  service, 
and  our  prices  are  reasonable. 


Walter  Belyea  &  Co. 

Successors  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


Reliance 

LIQUID 
GLUE 

Always    Ready 
Extra  Strong 


Sold  by   Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE   DEALERS   SELL  THEM 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  •where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 

E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd.. 
Montreal,     Distribu- 
tors of  Myers  Pumps 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

OAKEY'S 

The  original  and   only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS,  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  -work  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Eastern    Canadian    Distributors : 

Louis  A.  Larson,  Ottawa. 

Western   Canadian   Distributors  : 

Merrick-Anderson   Co.,    Winnipeg,   Man. 


Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  2  to  lj  inches. 

For  flat  bands  2  to  6  inches. 
(A  number  of  patterns) 

Also  Drive-Well  points. 
Fence  Building  Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE,  ONT. 


DON'T    STOP   ADVERTISING. 

Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Do 
not  let  the  world  think  that  you 
have  "gone  under." 


Mention  This  Paper  When  Writing  Advertisers 


64 


HARDWARE     AND    METAL 


March  17,  1917. 


CLASSIFIED   LIST  OF  ADVERTISEMENTS 


Cornice*,  Metal 

McFirlme,    Douglas   A  Co.,    Ottawa. 

Metallic    Roofing   Co..    Toronto,    Win- 
nipeg. 

Metal   Shingle   A  Siding  Co.,    Preston, 
Ont. 

Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Wheeler  A    Bain,    Toronto. 

Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 
Corrng-ated   Fastener* 

J    E.   Beauchamp  A  Co.,  Montreal. 

The  Stanley   Works,    New   Britain. 

The    Steel    Co.    of    Canada.    Limited. 
Hamilton. 
Corrugated  Iron 

Metallic    Roofing    Co.,    Ltd..    Toronto. 
Winnipeg. 

Pedlar  People.  Ltd.,  Oshawa  O.nt. 

Roofers  Supply  Co.,  Ltd.,  Toronto. 

Winnipeg    Steel     Granary     ft    Culvert 
Co.,  Winnipeg. 

Wheeler  A    Bain.    Toronto. 

Corrugated  Aluminum 

The     British     Aluminum     Co.,     Ltd., 
London,   Eng. 
Cow   Stalls  and   Stanchions 
Ball  and  Calf  Pens. 

Beatty  Bros.,   Ltd.,   Fergus.  Ont.,   and 
Winnipeg,    Man. 

Cow  Ties 

Greening,   B.,   Wire  Co.,   Hamilton. 
MeKinnon  Chain  Co.,  St.   Catharines. 
Cranes,   Hand  Power 
Manitoba   Bridge  A    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead   Travelling 
Manitoba   Bridge   A    Iron    Wks..    Ltd., 
Winnipeg,   Man. 
Crate  Openers 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port, Conn. 
Crowbars 

B.  J.   Coghlin.   Montreal. 
Cultivator  Hoe* 

C.  8.   Norcross  &  Sons,   Bushnell,   111. 

Culverts 

Pedlar   People.    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 
Curling    Stones 
Belyea.    Walter,    Winnipeg,    Can. 

Cuspidors 

Thos.    Davidson  Mfg.    Co..   Montreal. 
Cutlery,   Raiors,   Scissor*.   Etc. 
Geo.    Butler    A    Co.,    Ltd.,    Sheffield. 

Eng. 
Canadian   Wm.    A.    Rogers,    Ltd.,   Tor- 
onto. 
Caverhlil,   Learmont  ft  Co.,   Montreal. 
Crookes,  Jonathan,   ft  Son. 
Howland,  H.  S..  Sons  ft  Co.,  Toronto. 
Hutton,  Jas..  ft  Co.,  Montreal. 
Landers,  Frary  ft  Clark.  New  Britain, 

Conn.  ,  , 

Marble  Anns  ft  Mfg.   Co.,  Gladstone, 

Mich. 
MoGlashan.  Clarke  Co.,  Ltd.,  Niagara 

nuiia 
Oneida    Community,      Ltd.,      Oneida, 

N.Y. 
Geo.     Wostenholm    ft    8on.     Sheffield, 
Eng. 
Cutting  Filer* 
Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,  Conn. 
Cycles 
Johnson's,    Iver,    Arms  ft    Oycle   Wks., 
Fitehbars,   Mass. 
Derrick* 
Manitoba   Bridge  ft    Iron    Wks..    Ltd.. 
Winnipeg,    Man. 
Display   Racks,    Wire  Cloth 

R.    M.    Bowser    ft  Son,    Renfrew,    Pa. 
Dog    Collars 

Samuel  Trees  ft  Co.,  Ltd.,  Toronto. 
Dies 

Pratt  ft  Whitney  Co..  Dundas,  Ont. 
Door   Bolts 
The  Stanley  Works,    New   Britain. 

Door   Check* 

Wm.    Newman    ft    Sons,    Birmingham. 
Door  Hanger* 
Allith  Mfg.  Co..  Hamilton. 
Canada'  Steel  Goods  Co.,  Hamilton. 
Myers,    F.    E.,   ft  Bro.,    Ashland,   O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don, Oi't. 
rhe  Stanley   Works.    New    Britain. 

Door  Spring* 

Chicago  Spring  Butt  Co..  Chicago.   111. 

Wm.   Newman  ft  Sons,  Ltd.,   Birming- 
ham, Eng. 
Drill* 

Prat*   ft   Whitney   Co.,    Dundas.    Ont. 
Draw    Pulls 

The  Stanley  Works.  New  Britain. 
Drills,  Brick  and   Stone 

Whitman     &     Barnes    Mfg.     Co..     St. 
Osthsrines. 
Dry  Bntterle* 

Canada   Dry  Cells.   TAd.,   Winnipeg 

'■inn'Tlsn    Ciitthwi    Co.     Ltd..   Toronto 

Kptelmarm    Agencies,    Montreal. 


Interstate    Electric    Novelty   Co.,    Tor- 
onto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 

Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co..  Ltd.,  Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg     Ceiling     ft     Roofing     Co., 
Wininpeg 
Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofers  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  ft  Bain,  Toronto. 

Winnipeg      Ceiling      &      Roofing    Co., 
Winnipeg. 
Electric   Heating    Specialties 

Landers.   Frary  &  Clark,  New  Britain. 

National     Electric    Heating    Co.,    To- 
ronto. 

Renfrew    Electric  Co..    Ltd..    Renfrew. 

Spielmann   Agencies,    Montreal. 

Electric  Fixture*  , 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Electric  Irons 
Landers,  Frary  &  Clark,  New  Britain. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Renfrew   Electric  Co..    Ltd.,    Renfrew. 

Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 

Interstate    Electric   Co.,    Toronto. 

Spielmann   Agencies,   Montreal. 
Electrical    Supplies 

Duncan   Electrical  Co.,    Montreal. 

Factory    Products,    Toronto. 
Electric  Tools 

John    Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
Emery 

John  Oakej  ft  Sons,  Ltd.,  London, 
Eng. 

Emery  Cloth 

John  Oakey  ft  Sons,  Ltd.,  London, 
Eng. 

G.    F.    Stephens   ft  Co..    Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum   Co.,   Niagara  Falls, 
N.T. 
Emery  Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

Berry   Bros.,    Walkerville,    Ont 

Canada    Paint    Co.,    Montreal. 

Dougall    Varnish  Co.,    Ltd.,    Montreal. 

MartinnSenour  Co.,    Montreal. 

The  Ottawa  Paint  Works,  Toronto. 

Pratt  ft  Lambert,   Bridgeburg,   Ont. 

A.    Ramsay  ft    Son,  Co.,    Montreal. 

Sfierwin-Williams  Co.,    Montreal. 

O.  F.  Stephens  A  Co..  Winnipeg. 

Spielmann   Agencies,   Montreal. 
Enameled   Ware 

Thos.   Davidson    Mfg.    Co.,    Montreal. 
End   Cutting  Nippers 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,   Conn. 

Engineering    Supplies 

T.   McAvity  ft  Sons,   St.   John,  N.B. 
Jas.    Morrison   Brass  Co.,  Toronto. 
Escutcheon  Pin* 

The  Parmenter  ft  Bulloch  Co.,  Gana- 
norjue,  Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Eveners,  8,  4  and  5  Horse 

Wm.  Newman  ft  Sons,  Ltd.,  Birming- 
ham, Eng. 

Fans.   Electric 
A.  C.   Gilbert  Co.,  New  Haven,  Conn. 

Fanlight   Gear 

Wm.   Newman  ft  Sons,  Ltd.,  Birming- 
ham,   Eng. 
Fasteners,  Corrugated 

J.  E.   Beauchamp  ft  Co..  Montreal. 

(Stanley  Works,  New  Britain,  Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

Stanley  Works.  New  Britain.  Conn. 
Fencing,  Farm,  Poultry*  Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  ft  Iron  Works, 
London.   Ont. 

Frrwt  Steel  ft  Wire  Co..  Ltd.,  Ham- 
ilton. 

MacOregor-Banwell  Fence  Co.,  Walk- 
erville.   Ont 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Feed   Cookers 

Steel    Trough   &   Machine  Co..   Tweed, 
Ont 
Filters 
Darling   Bros.,    Ltd.,    Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Figured   Boiled   Glass 

A.    Ramsay   &  Son  Co.,  Montreal. 
Files  and  Rasps 
Bamett   Co.,    G.    ft   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  ft  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 
Firearm* 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,    Arms  &  Cycle   Wks., 

Fitchburg,    Mass. 
Marble   Arms   ft   Mfg.    Co.,    Gladstone, 

Mich. 
Remington    Arms    TJ.M.C.    Co.,    Wind- 
sor. 

Fire  Brick 

Manitoba    Bridge    ft    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Walter  Belyea,   Winnipeg. 
Fire  Clay 
Manitoba    Bridge   ft    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
Walter  Belyea,   Winnipeg. 
Fire  Door  Fixtures 
The    Dennis     Wire     ft      Iron    Works, 

London,    Ont 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works,    New    Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis      Wire     ft      Iron    Works, 

London.    Ont. 
Canada    Wire      ft      Iron     Goods    Co., 

Hamilton 
Manitoba  Bridge  ft  Iron   Works,   Ltd.. 

Winnipeg,    Man. 

Fire   Place  Furnishings 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
i  sor,    Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 
The    Dennis      Wire      &    Iron     Works, 
London.    Ont 

Fishing  Tackle 

Andrew  B.   Hendryx  Co. 
Marble   Arms  ft  Mfg.    Co..    Gladstone. 
Mich. 

Flashlights.  Electric 

Interstate   Electric   Novelty   Co.,    Ltd.. 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  ft  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Spielmann   Agencies,    Montreal. 
!    Flatware,    Silver    Plated 

Win.    Rogers  Mfg.    Co.,   Niagara   Falls. 
Ont. 

Flint  Paper 

John    Oakey    ft    Sons,    Ltd.,    London. 
Eng. 

Food    Choppers 

Landers,  Frary  ft  Clark,  New  Britain. 
Force   Cup* 

Canadian    Consolidated     Rubber     Co., 
Montreal. 

Gutita    Percha    ft    Rubber,    Ltd.,    Tor- 
onto. 
Forging* 

Manitoba   Bridge   ft    Iron   Wks.,    Ltd., 
Winnipeg.    Man. 

Nova    Scotia    Steel   ft   Coal   Co.,    New 
Glasgow,   N.S. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton 

Ford    Specialties 

Adamson  Mfg.  Co.,  Hamilton. 
Forges 

D.    Ackland    ft   Son. 
Friction  Hoists 
Manitoba    Bridge   ft    Iron    Wks.,    ltd., 
Winnipeg,    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 

Pease  Foundry  Co.,  Toronto. 
Gaffs,   Fishing 
Marble  Arms  ft    Mfg.   Co..   Gladstone, 
Mich. 
Galvanizing 
Canada  Metal  Co.,  Toronto. 
Thns.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized  Iron 
Dominion     Sheet    Metal     Co..      Ham- 
ilton. 
John    Lysaght.    Ltd.,    Bristol,    Newport 

and    Montreal. 
The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers  Supply  Co..   Ltd..  Toronto. 
Wheeler  ft    Bain.   Toronto. 
Winnipeg     Ceiling     ft      Roofing     Co., 
Winnipeg. 
Galvanized  Steel  Tanks 
Beatty     Bros..      Ltd.,     Fergus,     Ont., 

Winnipeg,   Mnn. 
Winnipeg     Ceiling     A     Roofing     Co., 
Winnipeg. 


Ham 

,   Ltd 


Galvanized   Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   8.  Howland,  Sons  ft  Co.,  Toronto 
Galvanized    Wire 

Dominion     Iron    ft    Steel    Co.,     Ltd. 

Sydney. 
Frost  Steel   ft    Wire   Co..   Ltd.,    Ham 

ilton. 
The  Steel  Co.   of  Canada,   Ltd. 

ilton. 
The    Western   Wire  ft   Nail   Co 

London,   Ont. 
Garages,   Metallic 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

and    Winnipeg. 

Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 
Caverhill,   Learmont  ft  Co.,   Montreal 
Lewis   Bros.,    Ltd.,    Montreal. 
Frank  Mossberg  Co.,   Attleboro,   Mass 
Richards-Wilcox    Canadian    Co.,    Lon 

don,    Ont. 
The  L.  S.  Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.  Co.,   Roxbury,  Mass. 
The     Stanley     Works,     New     Britain 

Conn. 

Garbage  Cans 

Taos.    Davidson    Mfg.    Co.,    Montreal 
Gas  Fixtures 
The    Barton-Netting  Co.,    Ltd.,   Wind 

sor,    Ont.  • 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Gasoline  Tanks,  Underground 
Darling   Bros..    Ltd..    Montreal. 
Ont  gh   &  Machine  Co.,   Tweed 

Gasolene    Pumps 

SOnt  Tl0ugh  &   Machine  Co.,    Tweed 
Gates,  Farm  and  Stock 

FUtonSteCl   *    Wire  C°"    Ltd"    H"» 

McGregor-BanweU    Fence    Co.,    Walk 
erville,    Ont 

Gauges 

Pratt  &  Whitney  Co.,   Dundas,  Ont 
L.   8.   Starrett  Co.,   Athol,  Mass 
Glass 

G  F^SIS7!*  ^  J?0'  Montreal. 
<;.  F.  Stephens  ft  Co.,  Winning 
Toronto    P!ate    Glass    l«n^rttnPggCo.. 

Glass   Cutters 

£°2deII;?ratt  Co-    Greenfield     Mas. 

Miller  Falls  Co..   Millers   Fal I..    mL 

A.   Ramsay  ft  Son  Co.,    Montreal 
Glass  Cutting  Boards 

The    Lufkin    Rule  Co.,    Windsor.    Ont, 
Glass,  Ornamental 

a  F^qST,.*  3o.n  £°"  Montreal. 
(*.  F.  Stephens  ft  Co.,  Winnipeg. 
Toronto    Plate    Glass    Importing*  Co.. 

Glass,    Sheet   and    Figured 

A.  Ramsay  ft  Son  Co.,  Montreal 
Toronto    Plate    Glass    im^rting  'Co.. 

Class   Paper 

JEn'g.0altey    *    SonS'    Ltd"    London. 

A.    Ramsay  A   Son  Co.,   Montreal 
Glass,  Wired 

qh.St™9^  $  £??  9°"  Montreal. 
Sharratt  A  Newth,  London,  Eng. 
G.  F.  Stephens  A  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co. 
Ont 

Glazier's   Diamond* 

A.    Ramsay  A   Son   Co.,    Montreal. 
Sharratt  A   Newth,    London,    Eng. 
A.  Shaw  A  Son,  London,  Eng. 
Gloves,  Canvas 
American    Pad    A    Textile    Co.,    Chat- 
ham. Ont, 

Glue 

G.   F.   Stephens  A  Co..   Winnipeg. 
Gouges 

Buck  Bros.,  Milbury,  Mass. 
Granaries.   Portable,  Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People.   Oshawa,  Ont 
Grindstone* 
American    Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
Richards-Wilcox  Mfg.  Co.,   London. 
Grinders.   Grain 
Beatty     Bros.,      Ltd.,      Fergus,    Ont,; 

Winnipeg.   Man. 
Cushman  Motor  Wks..  Ltd.,  Winnipeg. 
Grinders.    Tool    and    Sickle 
American    Grinder    Mfg.    Co.,    Milwau- 
kee.   Wis. 
Cleveland  Stone  Co.,   Cleveland,   Ohio. 
Grinders,   Power 
American    Grinder  Mfg.    Co..    Milwau- 
kee. Wis. 
Cleveland   Stone  Co.,   Cleveland,   Ohio, 
r.rlndlng   Compound 
The  Carborundum  Co. 
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CROWBARS 

"'  *"  ™  '  "T 1"  We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 

No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED 


Manufanturers   of    all    kinds   of 
Building  Paper,  Pitch  and  Coal  Tar 


MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 


Torrington,    Conn.,    U.S.A. 


FORSTNER  BITS 

boie  their  way  right  through  tough,  hard,  knotty,  cross-grainedwood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
PROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.      That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  seta.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell  them.     Order  through  your  jobber  to-day. 


Auger      \      LET    US 

EL-\ quote 

Nuts,  BolsteX^YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

KKlNSON^KOMPA! 


WE  SHIP/SI^ 
PROMPT-/  £2 

■  -^  /and  Burrs, 

■■  I  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


THE  TINSMITH'S  HELPER  AND  PATTERN  BOOK 

By  H.    K.    Vosburgh  Revised   by   William   Neubecker 

This  is  a  book  of  135  pages,  54  plates.  Epitome  of  mensuration.   Mensuration  of  surfaces. 
Tables,    Rules    and    Recipes.  Practical    Receipts,  on  the  making  of  all  kinds  of  solder. 

The  Most  Practical  "Helper"  Ever  Introduced  Into  TheTinshop. 

PRICE  $1.00,  Postage  Prepaid. 
Technical  Book  Dopartment 

MACLEAN  PUBLISHING  COMPANY,  LIMITED 

143-153  University  Avenue,  Toronto 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Guns 

Caverhill,    Learmont  4  Co.,    Montreal. 
Harrington    4    Richardson    Anna    Co., 

Worcester,    Mass. 
Johnson's,    Iyer,    Anns   4   Cycle   Wks., 

Fitchburg.    Mass. 
Marble  Arms  4   Mfg.    Co.,    Gladstone, 

Mich. 
Remington     Arms-Union    M.     C.     Co.. 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec 

Hack   Saw  Blades 

E.    C.    Atkins  4  Co.,    Hamilton,    Ont. 

Henry  Disston  4  Sons.   Toronto. 

L.    S.    Starrett   Co.,    Athol.    Mass. 

Victor  Saw   Works,   Hamilton,    Ont. 
Hack   Saw  Frames 

Bridgeport  Hdwe,   Mfg.  Corp.,   Bridge- 
port, Conn. 

Henry   Disston   4   Sons,   Toronto. 

Goodell-Pratt    Co.,    Greenfield.    Mass. 

Millers  Falls  Co.,   Millers  Falls,  Mass. 

National     Machinery     4     Supply    Co., 
Ltd.,    Hamilton. 

Victor  Saw   Works,   Hamilton,   Ont. 

Hack    Saw   Machines 

Victor  Saw    Works,  Hamilton.    Ont. 
Halters 

Samuel   Trees  4  Co.,   Ltd.,    Torm 
Hammers 
Stanley    Ride  4    LeTel  Co.,    New    Bri- 
tain, Conn. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 

Handles 

Still.   J.    H.,  Mfg.    Co.,   St.    Thomas. 
Walter  Belyea.   Winnipeg. 
Hand   Lanterns 

Interstate    Electric    NoTelty    Co..    To- 
ronto. 

Hand    Screws 

National    Machinery     4     Supply     Co.. 
Ltd..    Hamilton. 

Hangers,  Storm,  Sash  and  Screen 

The    Stanley    Works,    New    Britain. 
Hardware.  Metal   Window 

The    Stanley    Works,    New    Britain. 
Harness 

Samuel  Trees  4  Co.,    Ltd.,   Toronto. 
Halters 

G.   L.    Griffith  4  Son,  Stratford,  Ont. 
Harvest   Tools 

H.  S.  Howland,  Sons  4  Co.,  Toronto. 
Hay    Unloading  Tools 

F    E.    Myers  4   Bros.,  Ashland,   Ohio. 

Hay   Wire 

Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton,  Ont 

Heating:   Drums 

Collins  Mfg.    Co.,   Toronto. 
Hinges 

Canada    Steel    Goods   Co.,    Hamilton. 

London  Bolt  4  Hinge  Works.  London 
Ont. 

The    Stanley    Works,    New    Britain. 
Hlngc-s,   Sprins; 

Chicago  Spring   Butt  Co.,   Chicago. 
Hockey    Sticks 

Still,  J.  H.,  Mfg.  Co.,   St   Thomas, 
""'low   Handle  Tool    Sets 

Bridgeport   Hdwe.   Mfg.  Corp..   Bridge- 
port,  Conn. 

Hooks 

The    Stanlev    Works.    New    Britain. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 

Hoops,    Steel    and    Wire 
The   Laidlaw    Bale-Tie   Co.,    Hamilton. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 

nooks.  Conductor 

"•tsllle     Roofing     Co.,     Toronto     and 

Winnipeg.    . 
•"heeler   4   Rain,    Toronto. 
M..o'<s,  Monlding 

The    Andrew    B.    Hendryx    Co..    New 
Haren,    Conn. 

Hnoks,    Hat    and    Coot 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Horseshoes  and   Nails 

D,    Ackland    4   Son. 
The  Steel  Co.  «f  Canada,   Ltd.,   Ham- 
ilton. 

Hose,   Garden   and   Lawn 

Camdian     Consolidated     Rubber     Co., 

Mtutreal. 
Outta    Percha    4    Rubber    Mfg.     Co.. 

Toronto. 

Horse   Blankets 

Samuel  Trees  4  Co.,   Ltd.,   Toronto. 
Horse    Collars 
Samuel   Treu  4  Co.,    Ltd.,  Toronto. 


Horse  Covers 

Canadian     Consolidated     Rubber     Co., 
Montreal. 

Hot  Plates 

Collins   Mfg.    Co.,    Toronto. 
Ice  Cream  Freezers 

Wm.    Cane  4   Sons,    Newmarket,    Oat. 


Davidson   Mfg.    Co.,    Ltd., 
Philadelphia. 


Co.,    Ltd., 
London. 


The    Thos. 
Montreal. 
North    Bros.    Mfg.    Co., 

Ice   Cutting    Tools 

North  Bros.   Mfg.   Co.,    Philadelphia. 

Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and    Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion    Iron    and    Steel 
Sydney. 

London    Rolling    Mill    Co., 

Manitoba    Bridge   4    Iron    Wks.,    Ltd., 
Winnipeg,  Man. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Iron  Pipe 

D.    Ackland    4    Son. 
Canadian  Tube  4  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,    Ltd.,   Ham- 
ilton. 

Iron   Pumps 

Darling    Bros.,    Ltd.,    Montreal. 
K.   MoDougall  Co.,  Gait. 

F.  E.    Myers  4  Bros.,   Ashland,   Ohio. 

Ironing  Boards 

Schultz    Bros.,    Ltd.,    Brantford,   Ont. 
Stratford  Mfg.    Co.,    Ltd.,    Stratfcrd. 

Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lou- 
don,  Ont. 

Japans 

Berry  Bros,..    Walkerville,   Ont. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  4   Son  Co.,    Montreal. 

Joist  Hangers 

Richards-Wilcox    Canadian    Co..    Ltd., 
London,   Ont. 
Kitchen  Cabinets 

Stratford    Mfg.     Co.,    Ltd.,    Stratford, 

Knife  Polish 

Jno.     Oakey     4    Sons,     Ltd.,     London, 
Eng. 
Knives,  Hunting  and  Fishing 
Geo.    Butler    4    Co.,    Ltd.,    Sheffield, 

Eng. 
Landers,   Frary  4  Clark.   New   Brita. 
Conn. 
Ladders,   Step 
J.  E.   Beauehamp  4  Co.,  Montreal. 

G.  F.  Stephens  4   Co.,   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Ladders.  Shelf 

F.  E.    Myers  4   Bro..    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack 
Barton    Netting    Co.,    Ltd..    Windsor. 
The  L.    Martin  Co.,    New   York. 

G.  F.    Stephens   4  Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co..     New 

York. 
Lanterns.  Gasoline 
National    Stamping    4 
Chicago,  111. 
Lap     Hues 
Samuel   Trees  4  Co., 

Lntchets 

The     Stanley     Works.      New      Britain, 

Lnwn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co..   Ham- 
ilton. 

Canada   Wire  4  Iron  Goods  Mfg.  Co.. 
Hamilton. 

The     Dennis     Wire     4     Iron     WotIcs, 
London.    Ont. 

Frost  Steel  4  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGreeor-Banwell     Fence    Co..     Walk- 
erville,   Ont. 
Lawn    Mowers 

Whitman     4     Barnes     Mfg.     C.I.,     St. 
Catharines. 
Lawn    Settees 

.7.    E.    Beauehamp    4    Co.,    Montreal. 

The     Dennis     Wire     4      Iron      Works, 
London     Ont. 

Canada  Wire  4   Iron  Goods  Mfg.  Co.. 
Hamilton. 

Stratford    Mfg.    Co.,    Stratford. 

Lawn    Swings 

J.   E.   Beauehamp  4  Co..  Montreal. 

F.   E.    Myers  4  Bro..   Ashland.   Ohio. 

Stratford    Mfg.    Co.,    Stratford.    Ont. 
Linseed    Oils 

Dominion      Linseed      Oil      Co.,      Ltd., 
Montreal. 

A.    Ramsay  4   Son  Co..   Montreal. 
Liquid    Glue 

The    Reliance    Ink   Co.,    Limited,    Win- 
nipeg,   Man. 


Electric    Wks. 


Ltd.,   Toronto. 


Lead    Pipe 

Canada   Metal   Co.,   Toronto. 
Hoyt   Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 

Levels 

Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   4   Sons,   Toronto. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co..    Athol,    Mass. 
Stanley     Rule     4     Level     Co.,      New 
Britain,   Conn. 

Lockers 
Canada     Wire     4     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     4     Iron     Works, 
Loudon,    Ont. 
Lumbering    Tools 

Pink.   Thos.,    4   Co..    Pembroke,    Ont. 
Machinery    Metal    Workers 
Brown,  Boggs  Co..  Hamilton. 
Mantles  and   Grates 
The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 

Mats,    Rubber 

Canadian  Consolidated  Rubber  Co.. 
Limited,    Montreal.    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls.  Mass. 
National     Machinery     4     Supply     Co., 

Hamilton. 
Stanley     Rule     4     Level     Co..      New 

Britain,  Conn. 
L.    S.    Starrett  Co..   Athol,   Mass. 

Metals 

The  British  Aluminium  Co.,  Ltd., 
London,    Eng. 

Canada   Metal   Co.,    Toronto. 

Caverhill,    Learmont  4  Co.,    Montreal. 

Hoyt  Metal   Co.,   Toronto. 

Leslie,    A.    C. ,    4   Co.,    Montreal. 

Nova  Scctia  Steel  4  Coal  Co.  v,./ 
Glascow.    N.S. 

The    Stanley    Works,    New    Britain. 

Spielmann    Agencies,    Montreal. 

Tallman  Brass  4  Metal  Co.,  Ham- 
ilton. 

Williams  Bros.  4  Piggott,  Ltd..  Bir- 
mingham,  Eng. 

Metal   Boxes,    for    Specialties     . 

Eley  Bras.,   Ltd.,   London.    Eng. 

Metal    Lockers 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Ham  i!  ton. 
The     Dennis     Wire     4     Iron     Works. 

London,    Ont. 

Metal    Shingles,    Siding,   Etc. 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,    Oshawa.    Ont. 
Winnipeg     Ceiling     4     Roofing     Co.. 

Winnipeg. 

Metal  Polish,  Emery  Cloth,  etc. 

Oakey,  John  4  Sons,  London,   Eng. 

Metal    Windows    and    Doors 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg 
Winnipeg     Steel     Granary     4     Culvert 

Co..   Winnipeg. 
Micrometers 
Goodell-Pratt    Co.,    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 

Mitre   Boxes 

Millers  Falls  Co..  Millers  Falls,   Mass. 
Stanley     Rule     4     Level     Co.,     New 
Britain,   Conn. 

Monel   Metal 

The  International  Nickel  Co.,  New 
York,  N.Y. 

Mop   Wringers 

White  Mop  Wringer  Co..  Fultonvillc, 
N.Y. 

Nail    Pullers 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,   Conn. 

Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Dominion    Iron    4    Steel    Co.,    Sydney, 

N.S. 
H.   S.   Howland,   Sons  4  Co.,   Toronto. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Northern    Bolt    4    Screw    Co.,     Owen 

Sound.  Ont. 
The    Steel    Co.    of    Canada.    Limited. 

Hamilton. 
Parmenter  4  Bulloch  Co.,  Gananoque. 

Nickel 

The     International     Nickel     Co.,     New 
York.    N.Y. 
Oils 

Brandram-Henderson,     Ltd.,     Halifax. 

N.   8. 
Martin-Senour  Co.,  Ltd.,  Montreal. 
A.    Ramsay  4  Son.,  Montreal. 


Oilers 

Thos  Davidson  Mfg.   Co..    Montreal. 

Oil   Cake 

Dominion  Linseed  Oil  Co.,  Ltd., 
Montreal. 

Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost  Steel  4  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co..  Walk- 
erville, Ont. 

Ornamental   Iron   and    Wire 

Canada  Wire  4  Iron  Goods  Mfg.  Co. 
Hamilton. 

Packing 

Canadian     Consolidated     Rubber     Co. 

Montreal. 

Pails 

Wm.   Cane  4  Sons  CO.,   Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,    Ont. 
Brandram-Henderson,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  4  Color  Co.,  Toronto 
R.  C.  Jamieson  4  Co.,  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,  Benjamin  4  Co.,  Toronto. 
Ottawa    Paint   Works,    Ottawa,    Ont. 
Pratt  4  Lambert,  Inc.,  Bridgeburg. 
A.    Ramsay  4   Son  Co.,   Montreal. 
Sherwin-Williams  Co..    Montreal. 
G.    F.    Stephens  4  Co..   Winnipeg. 
Spielmann   Agencies,   Montreal. 

Paint  and   Varnish   Remover 

Dougall    Vamish   Co..    Ltd..    Montreal. 
A.   Ramsay  4   Son   Co.,   Montreal. 

"aper  Balers 

"Jeneral   Sales  Co.,   Toronto. 

Pai's  Green 

Can  da  Paint  Co..  Montreal. 
Pastry  and  Bread  Boards 

.vratford   Mfg.    Co..    Ltd.,    8tratford. 

Perforated    Sheet   Metals 
Canada  Wire  4  Iron  Goods  Mfg.  Co. 
Hamilton,    Ont. 

Pig  Iron 

The     Steel     Co.     of     Canada,      Ltd.. 

Hamilton. 
A.  C.   Leslie  4  Co..  Montreal. 

Pipe    Wrenches 
Trimont  Mfg.  Co.,  Roxbury,  Mass. 

Pipe,  Wrought,  Lead  and 
Galvanized 

Canada   Metal   Co.,   Toronto. 
Canadian  Tube  4  Iron  Co.,  Montreal. 
Hoyt  Metal  Co..  Toronto. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Pipe,  Galvanized  Cond. 

Canada  Metal   Co.,    Toronto. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Wheeler   *    Bain.   Toronto. 

Winnipeg     Ceiling     4      Roo'ng     Co.. 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co..   Roxbury,  Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 

Planes 
National     Machinery    4    Supply     Co.. 

Ltd..    Hamilton. 
Stanley   Rule   4   Level    Co.,    New    Bri- 
tain,  Conn. 
Plaster    of    Paris 

Belyea.    Walter,    Winnipeg,    Can. 
rings.    Electricians' 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Poultry    Netting 
Caverhill    Learmont   4    Co.,    Montreal. 
Rice  Lewis  4  Co.,  Toronto. 
Poultry   Supplies 
Collins   Mfg.    Co..   Toronto 
Rideau     Specialty    Co.,     Smith     Falls, 
Ont. 
Powder   Aluminium 
The     British     Aluminium     Co..     Ltd.. 
London.    Eng. 
Towders.    Sporting,   Black. 
Smokeless.  Lesmok   (Partly 
Smokeless) 
I>u     Pont     Powder     Co.      Wilmington. 
Del. 
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STAMPED 
ON  THE 


Corporate  Mark 


GENUINE 
ARTICLE 


Granted  1780. 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  6  SPORTiNG 
KNIVES,  RAZORS,  <&c. 

For  Sale  by  Loading  Wholesale  Houses 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

in  U.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full   particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


FOR  THE  PET  DOG 


Quick  Sellers 

Must  everyone  loves  a 
(log  -  and  loved  dugs 
wear  dog  collars.  Now 
is  the  time  dog  collars 
will  bear  demand. 
Have  si  small  stock 
ready.  We  have  a  line 
that  will  sell  themselves 
if  you  give  them  prom- 
inent display  —  we  can 
supply   you. 

SAMUEL    TREES 
&   CO.,  LIMITED 

Toronto  Whitby 

Winnipeg 


, BE5T    QUALITY 

DOG    C  OLiL* AR  S 
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More  Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply  you 
the  money.     Write  for  full  particulars. 

The  MacLean  Publishing  Co  ,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  ARCTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it   and   prove   it   for   yourself. 

We  guarantee  every  pound. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  Imitations    of    our  <cO£D    Tf?/|/)r-  . 

CUTLERY  *  -  •  -    ▼-  ** 


exact  §  ./liv 


By  seeing  that  this 

mark   is   on  each    blade.  ^^AhlTFH     \€$ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  CBk,  Company 

MONTREAL 


Standard  Tube  &  Fence  Co.,  Ltd. 

Manufacturers  of 

STEEL  TUBING— 

Butted  and  Welded,  for  structural 
work  and  all  kinds  of  manufacturing 
pui poses.  Sizes  ¥% "  to  2",  14  to 
20  Gauge. 

Galvanized  Wire  and  Woven  Wire  Fencing. 

Steel  Tube  Fence  Posts,  Farm  Gates,  etc. 

WOODSTOCK  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Pulley* 

The  Maytag  Co.,   Ltd..  Winnipeg. 
Pump   Valves 

Canadian  Consolidated  Rubber  Co. 
Montreal. 

Darling    Bras.,    Ltd.,    Montreal. 
Pumps,    Iron 

Darling    Bros.,    Ltd.,    Montreal. 

R.    McDougall  Co.,   Gait.   Ont. 

F.  E.   Myers  ft  Bra,  Ashland,  Ohio. 
Pump,    Power,    Hand 

Aylmer  Pump  ft  Scale  Co.,  Ltd., 
Aylmer,    Ont. 

Beatty  Bros.,  Ltd.,  Fergus,  Ont..  and 
Winnipeg. 

Darling    Bros.,    Ltd.,    Montreal. 

R.   MoDougall   Co.,   Gait,   Ont 

F.   E,  Myers  ft  Bro.,  Ashland,  Ohio. 
Pntty 

BenJ.    Moore   ft   Co.,    Ltd.,    Toronto. 

3randram-Henderson    Co.,    Montreal. 

Canada  Paint  Co.,   Montreal. 

Sherwin-Williama  Co.,    Montreal. 

Steel  Co.   of  Canada,    Ltd.,   Hamilton. 

Q.    F.    Stephens   *   Co.,    Winnipeg. 
Rakes,    Lawn 

Doust   Specialty   Co.,    Toronto. 
Ranges 

The*.    Davidson   Co.,   Montreal. 
Rat    Traps 

Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 
Rasps 

Henry   Disston   ft   Sons,   Toronto. 
Razors 

Geo.     Butler    ft    Co.,    Ltd.,    Sheffield, 

Jonathan  Crookes  ft  Son,  Sheffield, 
Eng. 

Gillette  Ssfety   Razor  Co.,  Montreal. 

Jas.    Mutton   *  Co.,    Montreal. 

Landers,  Frary  ft  Clark,  New  Britain. 
Conn. 

Spielmann   Agencies,    Montreal. 
Razor  Hones 

Carborundum  Co..,  Niagara  Falls,  N.Y. 
Reamers 

Butterfleld   ft  Co.,    Rock   Island,    Que. 

Pratt  ft   Whitney  Co.,  Dundas,   Onu 

Whitman  ft  Banes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal. 

Registers 

The  Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Refrigerator* 

The  Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Reinforcing-   Concrete 

Canada  Wire  ft  Iron  Goods  Co..  Ham- 
ilton.   Ont. 

Dominion    Iron    ft    Steel    Co.,    Sydney. 

McGregor-Banwell  Fence  Co.,  Walk- 
•rviHe.    Ont. 

Manitoba  Bridge  ft  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

The  Steel  Co.  of  Canada,  Ltd..  Ham 
11  ton. 

Repair    Gum 

A  damson  Mfg.   Co.,  Hamilton. 
Revolvers 

Colt's  Patent  Fire  Arms  Co.,  Hartford, 

Conn. 
Johnson's,    Iver,    Arms   *    Cycle   Wks., 

Fltehbnrg,    Mass. 

Rifles 

Remington-Arms  U-M-C  Co.,   Windsor, 
Ross    Rifle   Co.,    Quebec 

Rifle   and    Shotgun  Sights 
Johnson's,   Iver,    Arms   ft   Cycle   Wks., 

"itehburg.    Mass. 
Marble   Arms   ft  Mfg.    Co.,    Gladstone, 
Mich. 

Rivets 

Manitoba   Bridge  ft    Iron    Works,    Ltd., 

Winnipeg,    Mas. 
Northern     Bolt     ft    Screw    Co.,     Owen 

Sound,    Onu 
I'amiiaiier  ft   Bulloch  Co.,  Gananoque. 
duel    Co.    at  Oeaeda,    Hamilton. 
Kocitvrs,    ShouUy 

MoFarlaiM    Ladder    Works,    Toronto. 
Itnixlali 
Bird  ft  Son,    Hamilton. 
•  i     a,    .HowuiKi,   avui  ft  Co.,  Toronto. 
Lswls    Bros.,    Ltd..    Montreal. 
J.    il.    MoOomb.    Ltd.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg, 
Walter   Bel  yea,   Winnipeg. 

Rooting:    Supplies 
Bird  ft  bun,    Hamilton. 
Metallic     Kuodng     Oo.,     Toronto     ana 

Winnipeg.    Man. 
Winnipeg     Ceiling     ft      Roofing     Co., 

Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth, Mass. 
Runways,    Electric 
Manitoba  Bridge  &  Iron   Works,    Ltd., 
Winnipeg,   Man. 
Rules   and    Gauges 
J  as.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,   Windsor. 
L.   S.  Slarrett  Co.,   Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 

Saddlery   Hardware 

Samuel   Trees   ft   Co.,    Toronto. 
Safety  Razors 

Gillette  Safety  Razor  Co.,   Montreal. 
Spielmann   Agencies,   Montreal. 

Sanitary   Closets 

Wakyte    Mfg.    Co.,    Winnipeg,    Man. 
Saws 

E.  C.   Atkins  ft  Co.,  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 

Henry   Disston   &  Sons,   Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 
Saws,    Cross-Cut 

E.  C.   Atkins  ft  Co.,  Hamilton. 

Henry   Disston   ft  Sons,   Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 

Victor    Saw    Works,    Hamilton,    Out. 
Saws.   Circular 

E.  C.   Atkins  &  Co.,  Hamilton. 

Henry    Disston    &    Sons,    Toronto. 

Simonds  Canada  Saw  Co.,   Montreal. 
Saws,    Hand 

Henry    Disston    &   Sons,    Toronto. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales 

John    Chatillon    ft    Sons,     New    lork 
N.Y. 

Landers,   Frary  ft  Clark.  New  Britain, 
Conn. 

Walter    Woods    ft    Co..    Hamilton. 
Screen     Door     Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   ft    Co..    Rock    Island,    Que. 
Screw   Drivers 

Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 

-National     Macnmery     ft     Supply     Co., 
Ltd.,  Hamilton. 
Screw    Driver  Bits 

Buck    Bros.,    Milbury,    Mass. 
Screw  Drivers,  Pockets 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 

Marble   Arms   &    Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 

Northern     Bolt    ft    Screw    Co.,     Owen 
Sound,    Ont. 

Steel   Co.   of  Canada,    Ltd.,    Hamilton. 
Screws,   Wood 

Steel   Co.   of  Canada.    Ltd.,    Hamilton 

Scythe   Stones 

The   Carborundum   Co.,    Niagara    Falls, 

New    York. 
The   Cleveland    Stone   Co. 
Seeders 
Eureka   Planter  Co.,   Woodstock,  Ont. 

Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,    Frary  &  Clark.   New  Britain. 
sheet  Metal  Products 
Thos.       Davidson       Mfg.       Co.,       Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Winnipeg      Ceiling      ft      Roofing     Co., 

Winnipeg. 

Shelf  Boxes 

Cameron    ft    Campbell,    Toronto. 
Shellac 
Kerry    Bros.,    Walkerville.    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennis     Wire     ft     Iron      Works 
Lonon,     Ont. 
Shock    Absorbers 
Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Shot  Guns 
Iver    Johnson     Anns    &    Cycle    Works, 

Fitehburg,    Maas. 
Caverhi'l,    Learmont   ft   Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire    Co.,    Ltd.,    Hamll 

ton. 
Canada  Wire  ft   Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo     Irons 
Canada  Wire  ft   Iron   Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,     Ltd..    Toronto 
Winnipeg.    Man. 


Silverware 
Geo.    Butler    ft    Co.,    Ltd.,    Sheffield, 
Eng. 
Oneida       Community,       Ltd.,       Oneida. 
N.Y. 
Wm.    Rogers  Mfg.  Co.,   Niagara  Falls, 
Ont. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,   Conn. 
Canada    Steel    Goods  Co.,    Hamilton. 
Richards    Wilcox   Canadian    Co.,    Lon- 
don. 
Smoke  Stacks 
Manitoba   Bridge  ft  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Steel    Trough   &   Machine   Co.,   Tweed, 
Ont. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Champion    Spark     Plug    Co.,    Toledo, 

Ohio. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sponges 

Evans    &    Co..    Montreal. 
Sporting  Goods 
Thos.    Davidson   Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.   Howland,  Sons  ft  Co.,  Toronto. 
■  ...vie    R,os.      Ltd..    Montreal. 
Marble   Arms   ft    Mfg.    Co.,   Gladstone, 

Mich. 
St    Mary's    Wood    Specialty    Co.,    St. 
Mary's.   Ont. 
Sprayevs 
Collins  Mfg.  Co..   Toronto. 
Eureka    Planter   Co..    Woodstock. 
Spramotor    Co.,    London,    Ont. 
Springs 
B.   J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
spring   Hinges,   etc. 
Chicago  Spring  Butt  Co.,  Chicago,  111. 
Wm.  Newman  ft  Sons,   Ltd.,   Birming- 
ham, Eng. 
Stable  Fitting   Steel 
Beatty   Bros.,    Ltd.,    Fergus,    Ont, 
The    Dennis     Wire     ft      Iron    Works, 
London,    Ont. 
Stains,    Shingle 
Berry  Bros.,   Walkerville,  Out. 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint  Co.,    Ltd.,   Montreal. 
Dougall    Varnish   Co.,    Ltd.,   Montreal. 
Martin-Senour  Co.,    Ltd.,   Montreal. 
A.   Ramsay  ft  Son  Co.,   Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montreal. 
G.   F.   Stephens  ft  Co.,   Winnipeg. 
Stains,  Wood 
A.    Ramsay  &   Son  Co.,    Montreal. 
Berry    Bros.,    Walkerville,    Ont. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
G.    F.    Stephens   ft    Co.,   Winnipeg. 
Staples 
Frost  Steel   ft   Wire  Co.,    Ltd.,    Ham- 
ilton. 
The  Stanley  Works,  New  Britain. 
Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Staple    Pulleys 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
Steel,    Cold    Rolled    Strip 
The     Stanley     Works,     New     Britain. 

Conn 
J.    E.    Beauchamp    ft    Co.,    Montreal. 
Steel    Factory   Equipment 
Steel    Trough    &    Machine   Co.,    Tweed. 
Ont. 
Steel.    Mat 
.1.    E.    Beauchamp    ft    Co.,    Montreal. 

Sleighs 

J.    E.   Beauchamp  ft  Co..  Montreal. 
Steel   Wire   Hoops 

Dominion     Iron     ft     Steel     Co.,     Ltd., 
Sydney. 

Steel    Co.   of   Canada,    Ltd..    Hamilton 
Wlnnlrxg.    Man. 
Stencils 

Hamilton  Stamp  ft  Stencil  Co..   Ham 
ilton.  Ont. 
Stepladder  <  hnlrs 

McFarlane    Ladder    Works,    Toronto. 

Stratford    Mfg.    Co.,     Ltd.,     Stratford. 
Store     Ladders 

F.    E.    Myers   &    Bro.,    Ashland,    Ohio. 

Stratford    Mfg.    Co.-   Stratford.   Ont. 
Stocks   and    Dies. 

Rutterfleld  ft  Co.,  Rock  Island.  Que. 

Stoves.    Furnaces 

Thos.     Davidson     Mfg.    Co.,     Montieaj 

IVnse   Foundry  Co.,  Toronto. 
Stoves,    Sheet    Iron 

Collins    Mfg.    Co..    Toronto 
Stove   Pipes 

Collins    Mfg.    Co..    Toronto. 


Toronto. 
Mfg.   Corp.,    Bridg* 


Ltd., 


Co., 


Sweat    Pads 

American    Pad    ft    Textile    Co.,    Chat- 
ham. 
Burlington  Windsor  Blanket  Co.,  Tor- 
onto. , 
Samuel   Trees  ft   Co.,    Ltd.,   Toronto. 
Switches,   Electric 
Interstate   Electric   Novelty   Co..    Ltd., 

Toronto. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Taps 
Butterfleld   ft   Co.,    Rock    Island,    Que. 
Pratt   ft    Whitney    Co.,    Dundas,    Ont. 
Tapes,  Measuring 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont. 
Technical  Bocks 

Mae  Lean    Publishing  Co.,    Toronto. 
Threshing   Tools 

Pratt   ft    Whitney    Co.,    Dundas,    Onu 
Thimbles 

Collins    Mfg.    Co., 
Ticket  Punches 
Bridgeport  Hdwe, 
port,  Conn. 
Tie   Posts 
Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,     Man. 
Tiling,    Wall  and   Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont. 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridge- 
On  t. 
Brown,   Boggs  Co.,   Ltd.,  Hamilton. 
Tin   Plates 
A.  C.   Leslie  ft   Co.,   Montreal. 
Wheeler    &    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Co., 
Montreal. 
Tires,    Auto,    Bicycle   and 
Baby  Carriage 
Canadian     Consolidated     Rubber 
Montreal. 
Tire  Chains 
McKinnon  Chain  Co.,   St.   Catharines, 
Ont. 
Tire-Savers 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,   Ont. 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  ft  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Toboggans 

J.   E.   Beauchamp  ft  Co.,  Montreal. 
Tools 
Buck    Bros.,    Milbury,    Mass. 
R.    Dillon   ft   Sons,   Oshawa. 
The     Goodell-Pratt     Co.,     GreensflelL 

Mass. 
Millers   Falls   Co.,   Miller  Falls,    Mass. 
National     Machinery     ft    Supply     Co., 

Hamilton. 
Pratt   ft    Whitney  Co..    Ltd.,    Dundae. 
Stanley     Rule     ft     Level     Co.,       New 

Britain. 
Ward  ft  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown  Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio. 
Tool   Grinders 
Richards-Wilcox    Canadian    Co.,     Lob 
don.  Ont. 
Tool   Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Fiank   Mossberg  Co.,    Attleboro,   Mast. 
The   L.    S.    Starrett  Co..    Athol,   Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Toys 
J.   E.   Beauchamp  ft  Co.,  Montreal. 
A.  C.   Gilbert  Co.,  New  Haven,  Conn. 
Schultz    Bros.    Co.,    Brantford. 
Track,  Barn    Door 
Allith   Mfg.  Co.,  Hamilton. 
Canada    Steel    Goods    Co., 
Richards    Wilcox   Canadian 
don,   Ont. 
Track    Systems 
Beatty   Bros.,   Ltd..    Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.    Mfg.   Corp., 

port,    Conn. 
Henry    Disston   ft  Sons,   Toronto. 
Troughs,  Steel,  Water  and  Hog 
Steel    Trough   &    Machine   Co.,  Tweed, 
Ont. 
Trucks,   Feed,    Floor  and 
Platform 
Beatty   Bros.,   Ltd.,    Fergus,   Ont., 
Winnipeg. 
Tubing,    Brass,   Copper,  etc. 
Williams    Bros,    ft    Piggott,    Ltd., 
mlngham,   Eng. 
Tubing,    Draught 
Canadian     Consolidated 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Binning 
ham,    Kng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper 
Rar.lds.    Mich. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 

,'lUJiJ 

IKS 


STENCIL  INKS 

Drop  a    card  for  prices  and    particulars, 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


"FIIRFK'A"        Garden  Tools 
l^»^l\l_rv/^.         and  Implements 

The  Eureka  Line  includes  Garden  Drills,  Culti- 
vators, Sprayers,  Planters  and  Seeders,  Sanitary 
Chums,  Root  Cutters,  Combination  Wagon  Box 
and    Rack    Spring   Seats. 

These    goods    are    standard     goods    of    a    high 
quality    and    are    guaranteed    as    represented. 
Ask   for  Catalogue. 

The  Eureka  Planter  Co.  Ltd.,  Woodstock.  Ont 


C.  S.  TURNER  CO. 

147  Bannatyne  Ave.  East,  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 

FOOD  CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
Tiiese  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lamplough  &  Co. .Unity  Bldg.. Montreal 


'   The      Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  Hamp  Co., 


HAMILTON,  CANADA 


liimilrb 


LARGESTCANADIAN  DEALER 


E  PULL  AN  TORONTO 


BOLIS.RIVETSWIREiWIRENAILS 


Quality  It  If 
Pnema  «#te 


Northern  Bolt,  Screw  &  Wire 
Co  ,  Ltd.,    Owen  Sound,  Ont. 


J9 


" CONDOR 


— the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.        Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper 
Burrs,  Bifurcated  and  .Tubular  Rivets,  Wire 
Nails,  Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Over- 
shoe   Buckles,    Felloe    Plates. 


Hardware  men 

You  should  stock  a  lames 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


W-^n,:  A  Germa/rtonr/t  of  f&ai//ty 
,.^v)   /%?/ gets d/g  bvswess 

^fiiiiJsS^  WILCKES^MARTIN.WIttKES CO 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 


WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


SPRAYERS 

We  are  makers  of  several  kinds  of 
Sprayers— Crown  Glass  Sprayers,  Tin 
Sprayers,  Compressed  Air  Sprayers, 
etc.  Write  for  complete  catalog 
and    prices. 

THE    COLLINS    MFG.    CO. 

415  Symington  Ave..  Toronto 


BATH  ROOM  FITTINGS 


,  KINZINGER,  BRUCE 
KA     &  CO.,  LIMITED 

NIAGARA  FALLS.  CANADA 
WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 

tole  Evaporator 


Simple    to    operate,    made 
of    first    quality    material. 
Every  one  guaranteed. 
Price    so     moderate     that 
any  one  can  buy. 

STEEL  TROUGH  MACHINE  CO.,  ltd. 

145  Jjf.is  Street.  Tweed.  Ont. 


NOTICE  TO  MERCHANTS :— We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  is  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you, 

COMMERCIAL   UNDERWRITERS 
36   James   St.    South,    Hamilton,    Ontario. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper   after  the  index  has  been  printed.     The  insertion  of  the 
•   advertiser's  name'  in  this  index  is  not  part  of  the  advertising  order.    The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Adamson  Mfg.  Co I 

American    Pad   &   Textile   Co..  14 

American  Shearer  Co 4 

Ranwell-Hoxie  Wire  Fence  Co.  72 

Barnett,  G.  &   II..  Co 55 

Barton   Netting  Co.,  Ltd.,  The  15 

Basters,   Jackson   Co 69 

Belyea,   Walter   63 

Berry   Bros 45 

Boeekh  Bros.,  Ltd 15 

Brandram-Henderson  Co 47 

Bridgeport   Hardware 15 

Butler,   Ceo.  &  Co 58 

Brown.    Hoggs    Co S 

Buck    Bros 1 

Cameron  &  Campbell 61 

Canada    Metal    Co 1!) 

Canada    Steel    Goods   Co 8 

Can.  Consolidated  Rubber  Co..  20 

Canadian    Tube    &    Iron    Co...  17 

Cane.   Win..   &   Suns    50 

Carborundum  Co 22 

Carter    White    Lead    12 

Cliatillon,   John,   &   Sons    1 

Coghlin.    B.   J.,   Co.,   Ltd 65 

Collette  Mfg.  Co 15 

Collins   Mfg.    Co 69 

Commercial  Underwriters  Ltd.  09 

Crooks,   Jonathan    67 

Cummer-Dowswell,   Ltd 16 

Davidson,  Tbos..   Mfg.  Co.   ...  0 


Dominion    Iron   &   Steel   Co.    .  14 
Dominion    Sheet   Metal    Co.    .. 

Inside   back  cover 

Dougall  Varnish  Co..  Ltd.,  The  55 

Eureka  Mfg.  Co 69 

Factory  Products  If! 

Gilbert,  A.  C 53 

Goodell-Pratt   Co 

Outside  back   cover 

('lidden  Varnish  Co 51 

Gutta  Percha  Rubber  Co 

Inside  back  cover 

Hamilton    Cotton   Co b3 

Hamilton      Stamp      &      Stencil 

Works,   Ltd 69 

Ilendryx,   A  ndrew   B 

Inside   back   cover 

Howland,  H.   S..  &  Son 7 

Ilutton.    James.    &    Co 67 

International    Nickel   Co..    The  61 

James   Bros..   Ltd 69 

Jamieson  &   Co..    R.   C 4:'. 

Jenkins    Bros..     Ltd 13 

Jennings.     Russell     Mfg.     Co., 

Ltd 67 

Kinzinger.    Bruce  &  Co.,   Ltd..  69 

Kloepfer,    ('..    Ltd.     65 

Laidlaw  Bale  Tie  Co 58 


Lamplough.  F.  W.,  &  Co 69 

Landers.   Frar.v  &  Clark   2 

Lewis   Bros.,    Ltd 3 

London  Foundry 59 

London  Rolling  Mills  Co 61 

Lowe  Brothers.   Ltd 59 

Lufkin  Rule  Co.. Inside  back  cover 

Manitoba  Bridge  &  Iron  Co...  49 

MacLean's  Magazine   60 

Martin,   The   L.,   Co 17 

McComb,    J.   H 65 

McDougall,   R..   Co 4 

Metallic    Roofing    Co 13 

Millers  Falls  Tool  Co 11 

Moore.   Benjamin.   &   Co.,   Ltd.  43 

Morrison.    James,    Brass   Co...  6 

Myers,   F.  E..  &  Bros 63 

National    Hardware    Co 69 

Nicholson   File  Co 16 

North    Bros..    Ltd 12 

Northern   Bolt.    Screw   &   Wire 

Co 69 

Nova    Scotia    Steel   &   Coal  Co.  63 

Oakey,  John,  &  Sons 63 

Ontario   Lantern   &   Lamp   Co.  69 

Otterville  Mfg.  Co 63 

Owl    Metal    Co..    Ltd 63 

Parmenter.   Bulloch  Co.,  The   .  69 

Pink.   Thos.,   &  Co 72 


Progressive   Mfg.   Co 65 

Pullan.   E 69 

Ramsay.  A..  &  Sons 49 

Reliance   Ink  Co 13 

Sclu.ener  Mfg.  Co 63 

Sharratt  &  Newth 61 

Shipman.   J..  &  Co 11 

Simonds   Saw  Co S2 

Specialty    Paper    Bag    Co.    ...  4 

Stanley    Rule   &   Level   Co 14 

Stanley   Works.  The 22 

Starrett.  L.  S.,  &  Co 5 

Standard  Tube  &  Fence  Co.  . .  G7 

Steel    Bending    Brake    Works.  67 

Stephens,    G.    F 57 

Steel  Trough  &  Machine  Co. .  .  69 

Steel  Co.  of  Canada.  Ltd 9 

Still,    J.    II.,   Mfg.    Co 17 

Tallman  Brass  &  Metal  Co.   . .  67 
Toronto    Plate    Glass    Import- 
ing Co 55 

Trees,   Samuel,  &  Co 67 

Turner,  C.  S.,  Co 60 

Western    Wire   &   Nail    69 

Wilckes-Martin-Wilckes  Co....  69 

Wilkinson  &  Kompass 65 

Woods,   Walter.   &  Co 19 

Wrought   Washer    19 

Yale  &  Towne  Co 1 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 
Berry    Bros.,    Ltd.,    Walkerrille,    Out 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint   Co.,    Montreal. 
Dougall  Varnish  Co.,  Ltd..  Montreal. 
R.    C.   Jamieson   ft   Co.,    Montreal. 
Martln-Senour   Co.,    Montreal. 
Benjamin    Moore   ft    Co..    Toronto. 
Pratt   A    Lambert.    Bridgeburg. 
A.    Ramsay   ft  Son   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
O.    F.    Stephens  ft   Co..   Winnipeg 

Ventilators 

Beatty  Bros.,   Ltd..    Fergus,   Ont.,   and 

Winnipeg.    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Winnipeg     Ceiling     ft      Roofing     Co., 

Winnipeg. 
Vises 

National     Machinery     ft     Supply     Co. 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Vises,   Oval   Slide 
National     Machinery    ft     Supply     Co 
Ltd.,    Hamilton. 
Vises,   Pipe 

National     Machinery     ft     Supply     Co., 
Ltd..    Hamilton. 
Vulcanizing    Rubber 

Adamson   Mfg.  Co.,   Hamilton. 

Wall    Scrapers 

Bridgeport  Hdwe.    Mfg.  Corp.,    Bridge- 
port,  Conn. 

Wal  I  board 

Reives.    Walter     Winriipr*.    Can. 
Bird   ft   Son,    Hamilton. 

Wash    Hoards 

Win.  Oane  ft  Sons  Co..  Newmarket. 
Meakins  ft  Bona,  Hamilton. 
Walter  Woods  ft  Co..    Hamilton. 
Waxhlng    Machines,    Rlectrlc 

and    Power 

Beatty  Bros.,    Ltd..    Fergua,   Ont,   and 

Winnipeg,    Man. 
Cummer-Dowawell    Ltd..    Hamilton. 
Washing    Machines,    Hand 
Beatty   Bros..   Ltd..    Fergua,  Ont.,   and 

Winnipeg,    Man. 
Oammer-Dowawell,    Ltd.,     Hamilton, 


Wagon   Jacks 

D.    Ackland    ft    Son. 

Rlchards-Wilcox    Canadian    Co.,     Lon- 
don.   Ont 
Washers 

London     Rolling     Mill     Co.,     London, 
Ont. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co..  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     ft     iron     Works. 
London,    Ont. 

Washers,    Iron 

.1.    E.     Beauchamp    ft    Co.,    Montreal. 
Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls   for  Animals 
Beatty  Bros.,   Ltd.,   Fergus.   Ont.,   and 
Winnipeg,    Man. 
Whips 
Samuel   Trees   ft   Co.,    Ltd..    Toronto. 

Whisks 
Boeekh    Bros.    Co.,    Toronto. 
Meakins   &  Sons,    Ltd..    Hamilton 
T.    S.    Slmms    ft   Co.,    St    John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   A    Co..    Hamilton. 

Whistles,   Steam 

T.    McAvity  ft  Sons,   St.  John,  N.B. 
White    Lead 
Brandram-Henderson   Co..   Montreal. 
Carter  White  Lead  Co.,    Montreal. 
Steel  Co.  of  Canada     Ltd.     Hamilton. 
Sherwin    Williams    Co.,    Montreal. 
O.    F.    Stephens   ft    Co.,    Winnipeg. 

Wholesale    Hardware 
Oaverhlll.    Learmont  A    Co.,    Montreal. 
H.  S.   Howland.  Sons  ft  Co..   Montreal. 
Lewis   Bros.,    Ltd.,    Montreal. 
Winches 
Manitoba    Bridge    ft    Iron    Wks.,    Ltd.. 
Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     ft     Iron     Work-,. 

London,    Ont, 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 
Manitoba    Bridge    ft    Iron    Wks..    Ltd.. 
Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co..     Ltd. 

London,    Eng. 
Colonial     Wire     ft     Mfg.      Co.       Ltd., 
Montreal. 


Dominion     Iron     A    Steel    Co.,     Ltd., 
Sydney,  C.B. 

Frost   Steel   A    Wire   Co.,    Ltd.,    Ham- 
ilton. 

B.    Greening    Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd..  Ham 
Uton. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound.    Ont. 

The   Western   Wire  ft   Nail    Co.,    Ltd., 
London,    Ont. 
Wire  Cloth  Display  Racks. 

R.    M.    Bowser  &  Son.    Renfrew,    Pa. 
Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,   Conn. 
Wire  Guards 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     A     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co..        Ltd., 
Hamilton. 

McGiPKor-Banwell     Fence    Co.,     Walk- 
errille,   Ont. 
Wire   Door  Guards 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Wire,  Iron,   Steel,  Brass  and 
Copper 
Colonial    Wire   A   Mfg.   Co.,    Montreal. 
Dominion     Iron     ft     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd.. 

Hamilton. 
Laidlaw   Bale-Tie  Co.,   Hamilton.   Ont. 
Steel   Co.    of  Canada.    Ltd.,    Hamilton. 
Western    Wire    A    Nail    Co..    London. 
Wire  Mats 
Canada   Wire  ft   Iron   Goods  Mfg.   Co., 

Hamilton. 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Wire,  Bright  Annealed 
Frost    Steel    ft    Wire  Co.,    Ltd.,    Ham- 
ilton. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods 
Canada   Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
McGiegoi-lianwell    Fence    Co.,     Walk- 
orrille,    Ont, 


Iron      Works. 
Co..        Ltd., 


Lon 


Wire    Products 
Canada  Wire  ft   Iron  Gooda  Mfg.   Co. 

Hamilton 
The     Dennis     Wire      ft      Iron     Works 

London,  Ont. 
Dominion     Iron     ft     Steel     Co..     Ltd.. 

Sydney. 

Wire  Rope 

B.        Greening       Wire       Co..        Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     ft 

London,  Ont. 
B.        Greening       Wire 

Hamilton. 

Wire    Stretchers 

Richards-Wilcox    Canadian    Co., 
don.    Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerrille. 

Dougall    Varnish  Co.,    Ltd.,    Montreal. 

Pratt   ft   Lambert,    Bridgeburg,   Ont. 

G.    F.    Stephens   ft   Co.,    Winnipeg. 
Wooden  w'are 

Boeekh   Bros.   Co.,   Toronto. 

Wm.    Cane    ft    Sons   Co.,    Ltd.,    New- 
market. 

Meakins  ft  Sons,  Ltd.,  Hamilton,  Oui. 

McFarlane  Ladder  Works.  Toronto. 

Stratford    Mfg.     Co.,    Ltd.,    Stratford 
Ont. 

Walter    Woods    ft    Co.,    Hamilton. 

Woven    Wire   Fencing 

Banwcll  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The     Dennis     Wire     ft     Iron     Works. 
London,    Ont. 

Frost  Steel  ft  Wire  Co.,  Hamilton. 

McGregor-Banwell    Fence    Co.,    Ltd. 

Dominion     Iron     ft     Steel     Ce.,     Ltd.. 
Sydney. 
Wrenches 

Frank   Mossberg  Cc. .    Attleboro,    Mas*. 

Trimont  Mfg.    Co.,    Roxbury,   Mass. 

Whitman     ft     Barnes     Mfg.     Co..     St 
Catharines. 

Wringers 
Beatty   Bros.,   Ltd.,   Fergus.  Ont,  sad 

Winnipeg,    Man. 
Cummer-Dowswell,       Ltd.,       HamtHom. 

Ont. 
Walter    Woods    ft    Co..    Hamilton. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATION  VACANT 


WANTED   —   HARDWARE    CLERK,    GOOD 
salesman.      State    experience    and    salary 
wanted.     Apply   Box   51,    Meyronne,    Sask. 

A  FIRST-CLASS  TINSMITH  —  STEADY 
■*■  work;  also  a  man  of  two  or  three  years' 
experience;  references  required;  state  wages 
wanted.  Box  424,  Hardware  and  Metal,  To- 
ronto. 

WANTED— THOROUGHLY  EXPERIENCED 
hardware  man  for  general  store  in  Sas- 
katchewan town.  Must  be  a  good  aggressive 
salesman.  State  age,  experience  fully,  nation- 
ality, church  connection,  whether  married  or 
single,  and  salary  expected.  Must  be  total 
abstainer  from  liquor  and  toibacco.  Box  438 
Hardware   and    Metal. 


AGENCIES  WANTED 


-JIHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
<ell  their  goods.  Try  an  advertisement  on'  the 
(  ondensed  Ad.  Page  of  Hardware  and  Metal 
under    this    heading. 


STORE  EQUIPMENT  FOR  SALE 

yOO  MUST  HAVE  A  LOT  OF  OLD  Fix- 
tures around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business'.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
and    Metal's   Condensed   Ad.   Page. 


PIPTY  DOLLARS  TIED  UP  IN  OLD  Fix- 
tures that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  renders 
who  may  be  looking  for  exactly  what  vou 
have   to   offer. 


PAPER    BALERS 


rpHERH  IS  MONEY  IN  USING  AND  SELL- 
mg  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bide..  To- 
ronto. 


SITUATIONS  WANTED 


JPXPERIENCED  HARDWARE  MAN  OPEN 
for  position— one  able  of  taking  charge  or 
representing  any  hardware,  paint  or  steel  com- 
pany on  the  road.  Box  442,  Hardware  and 
-Metal. 


JJARDWARE  CLERK,  SEVEN  YEARS'  Ex- 
perience in  retail  store;  good  window 
dresser  and  card  writer.  Will  be  open  for 
position  May  1st.  Western  position  preferred 
Box    443.    Hardware   and    Metal,    Toronto. 

YOUNG  MAN  EXPERT  TRAINING  AND 
long  practical  experience,  familiar  with 
price  detail  and  buying,  desires  a  responsible 
position  with  Jobber  or  manufacturer.  $1,800 
to  $2,000  to  start  and  good  opportunity.  Ad- 
dress  Box  437  Hardware   and    Metal. 


TJY    CAPABLE    YOUNG    MAN    AS    MANAGER 

"  of  retail  hardware  store,  with  option  of 
buying.  First-class  references,  good  sales- 
man, and  one  who  guarantees  results.  Box 
443,    Hardware   and    Metal.   Toronto. 

rpHE  "CHANGING  TIME"  IS  GETTING 
-*-  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fin 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 

FOR    SALE 


rrUNNER'S     TOOLS     FOR     SALE     CHEAP. 
Lock  Box  503,  Hanover. 

"POR  RENT  —  TINSHOP  AND  TOOLS  — 
-*-  good  opening  for  good  mechanic.  Apply 
Box   51,    Orangeville,    Ont. 

"POR  SALE— GOOD  HARDWARE  AND  HAR- 
ness  business  in  one  of  the  best  farming 
districts  in  Saskatchewan.  No  opposition. 
Stock  about  $10,000.  Apply  to  Chas.  H. 
Mitchell,   Osage,   Sask. 

A      640    ACCOUNT     McCASKEY     REGISTER 

— practically    new;     will    sell    cheap    for 

cash;    reason   for   selling,   doing   a    cash    busi- 

'ness;    can    recommend    register.     R.   A.    Wells, 

Dresden,    Ont. 

pLUMBING  AND  TINSMITIIING.  EASTERN 
Ontario  town  1,500,  water  works,  etc.  No 
opposition.  Small  stock.  Good  price  for  a 
quick  sale.  Apply  Box  430  Hardware  and 
Metal. 

TTARDWARE,    TINWARE,    GRANITEWARE. 

stove  business  for  sale.  Having  a  large 
sheet  metal  and  furnace  trade.  Stock  includ- 
ing tools  and  fixtures  $3,500.  Annual  turnover 
around  $18,000.  No  opposition.  Town  in  Sas- 
katchewan of  1.700  population.  Centre  of 
mixed  farming  district.  Rental  $50.00.  Stock 
Ujell  bought.  Cash  deal  only.  Box  132  Kam- 
sack. 

"WELL    ESTABLISHED    GENERAL   STORE 

*'  business  and  dwelling  in  lively  western 
town;  turnover  $100,000  yearly.  Hardware, 
groceries  and  dry  goods.  A  good  proposi- 
tion for  the  right  party.  Good  reasons  for 
selling.  Apply  to  Box  435,  Hardware  and 
Metal.    Toronto. 


BUSINESS   WANTED 

WANTED— SMALL    HARDWARE    IN    LIVE 

tov\ii.     Apply     Box     440     Hardware     and 
Metal. 

TTARDWARE      BUSINESS      IN      GOOD      ON- 
tario    town    or    city.      Stock    not    over    ten 
thousand.       Replies     treated     Strictly    confiden- 
tial.     Box   444,   Hardware   and    Metal,   Toronto. 


MISCELLANEOUS 

TToOD  STENOGRAPHERS  ARE  WHAT 
^-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 

A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
•^  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


TXTAREHOUSE    AND     FACTORY     HEATING 

systems.      Taylor-Forbes    Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada,  ttf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  ind  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otls-Fenson  Elevator  Co..  Tor- 
onto. 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
-^  stile,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people   who    will    be    most    interested. 


SIGNS  AND  SHOW  CARDS 


/XLASS,  WOODEN  AND  BRASS  SIGNS.     W. 
"    H.  Stevenson,  Stevenson   Bldg.,   Toronto. 


THE  "WANT"  AD. 

The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life 
into  one  of  the  great  necessitlties  of 
the   present   day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for   a   hundred   small    services. 

The  "want  ad."  gets  work  for 
workers  and   workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It 
brings  together  buyer  and  seller, 
and  enable*  them  to  do  business 
though  they  may  be  thousands  of 
miles   apart. 

The  "want  ad."  is  the  great  force 
in  the  small  affairs  and  incidents  of 
daily    life. 


Want  Ads, 

Try  it  out 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


il 
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PffERIfESS 


PERFECTION 


Absolute  Security 

WHEN  you  go  away  for  a  day  or  turn  in  for  the 
night,  you  are  certain  your  stock  is  locked  in — 
they  can't  get  over,  under  or  through  the 
spaces — a  perfect  fence  for  hilly  or  uneven  ground, 
through  streams;  protects  poultry,  ducks,  geese,  sheep 
and  hogs.    Can't  sag  or  break  down  and  will  turn  an  unruly  horse. 

Peerless  Perfection  Fencing 

is  made  of  best  heavy  Open  Hearth  steel  fence  wire,  the  impuri- 
ties burned  out  and  all  the  strength  and  toughness  left  in.   Makes 
the  fence  elastic  and  springy.      It  will  not  snap  or  break  under 
sudden  shocks  or  quick  atmospheric  changes.      Our  method  of 
galvanizing  prevents  rust  and  the  coating  will  not  flake,  peel 
or  chip  off.      Every  intersection  is   securely  clamped  with 
the  famous  Peerless  Lock. 

Send  for  catalog-.  It  also  describes  our  farm  gates,  poultry 
fencing  and  ornamental  fencing. 

Dealers  nearly  everywhere.     Agents  wanted  in  un- 
assigned   territory. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 


WINNIPEG. 
MAN. 


HAMILTON, 
ONT. 


A  Salesman  Always 
on  the  Job 

TT  is  the  constant  dropping  that  wears 
the  stone  away.  It  is  the  constant 
knocking  at  the  door  of  attention  and 
favor  that  in  the  end  gives  you  ready 
access  to  the  good-will  of  buyers  of  your 
merchandise. 

You  can  keep  up  a  constant  knocking — a 
bid  for  attention,  a  reminder  of  yourself, 
a  spokesman  of  your  message — this  by 
using  regularly 

The  FARMER'S 

MAGAZINE 

No  man  whose  customers  and  should-be 
customers  are  farmers  should  be  absent 
from  their  attention.  Their  will  and  pur- 
pose to  buy  may  mature  at  any  time.  The 
salesman  on  the  spot  stands  the  best 
chance  to  get  the  order. 
All  this  you  know,  but — do  you  live  up  to 
the  behest  of  your  knowledge 1 
Let  us  tell  you  more  about  The  Farmer's 
Magazine  in  a  special  letter. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing:  Co.,  Limited 

143-153  University  Avenue,  Toronto.   Ontario 


YOU'LL  FIND  WHAT  YOU  WANT 

In  the  Classified  Advertising  Section  of  Hardware  and    Metal.     Watch  it  each  week  for 

all  kinds  of  new  and  used  machinery. 

YOU  MAY.  WANT  WHAT  YOU  FIND. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 

Send  lor  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers   of   Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way  you  take  It, 
and  it's  the  bent 
Peavey   made. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BREEDING  CAGES 


A  WORD  FOR  QUALITY 

are  now  ready  for  the  greatest  demand  which  begins  in  January  and  continues  through 

Made  of  all  metal,  this  cage  is  vermin  proof.  White  enamelled  and 
blue  trimmed,  closed  back,  adjustable  wire  partition,  sliding  drawer, 
two  nests  with  holders,  four  cups  and  six  perches. 

No.  8CS  Japanned,  17%  in.  long,  8%  in.  wide,  13*4  i»-  high. 
No.  SO  Jappaned,  30  in.  lung,  10  in.  wide.  14  in.   hig'h. 
No.  ST  Japanned,  22  in.  long,  11  in.   wide,  15%  in.  high. 
No.  22  Japanned,  24%  in.  long,  12%  in.  wide,  16%   in.  high. 
No.  113  Japanned,  20%  in.  long.  10  in.  wide,  13%  in.   high. 

The   Andrew   B.   Hendryx  Company 

NEW  HAVEN,  CONN. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE  IN  LENGTHS    OF  ABOUT  500  FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton 


MANUFACTURED 
SOLELY  BY 


' ancouver 


/UFKiN  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

77fE/l/FK/NRl/LEf?0.  OfQaNADA,£tJ). 
W/NDSOR.ONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


II  A  KDWARE    AND    M  E  T  A  L 


Simple  and  handy  to  use. 

Very  light  yetexceedingly  strong. 

They  preserve  the  hose. 


M9KINN0N 


STEEL  REELS 

SELL  BEST 


f        No.  20    1.1 


Order  NOW  for  spring  delivery 

McKinnon  Dash  Company 

St.  Catharines,  Ont. 


No.  10 


Every 
Chain 
Guaran- 
teed 


McKinnon 


Electric-Welded  Trace  Chains 


Welds 

are 
Abso- 
lutely 
Smooth 


McKinnon  trace  chains  are  electrically  lap-welded  on  patented  machines.  The 
resulting  weld  has  a  uniform  tapering  swell  adding  25  per  cent,  to  the  strength 
and  wearing  qualities  of  chain.  All  chains  are  tested,  carefully  inspected  and 
put  up  in  rust-proof  bags. 

Made  in  cwa     McKinnon  Chain  Co.    Sold  by  Jobbers 

ST.  CATHARINES,  ONT. 
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Important  Announcement 

Re  D€fe  Mops 


t  AS'l'     November    we    announced    tlic    w 
drawal    of    sonic    nf   our   Hups    in    O-Ced 
Polish     Mops.      We    agreed    and    fully 
tended     not     to    drop     these    omitted    line 
from    our    series    until    we    bad    given    oui 
jobbers   a   chance  to   complete   the  fillin 
of    such     orders    as     they     bad     alread; 
taken,   or  might  take,  in  the  immediate 
future.      Our    recent    fire   has   upset    all 
these   good    intentions.     We   find    that 
the    containers    for    these    odd     sizes 
have     been     completely     destroyed — 
and    if  we   were   to    place   an    order 
now    with    the    tin    manufacturer 
we    could    not    get    delivery    for 
many    months,    which   will    make 
it  too  late  for  us  to  accomplish 
any    good    by    filling   these   or 
*  dels. 

We,     therefore,     have    to    ;Ui- 

nice  that  sizes  of  O  Cedar 

Polish   Mop  announced  for 
omission      some      months 
ago,    are    now    perman- 
ently     omitted.       T  h  e 
sizes     we     now     make 
are   No.   1  and    No.  ."., 
retailing      a  t      $1.60 
each. 


0€AsM°p 


CHANNELL     CHEMICAL     COMPANY,     LIMITED 

369  SORAUREN  AVENUE,  TORONTO 


.  ftfufWiiMtiicim  3  u  jj  I  3  u  lunfljfi 
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A  Procession 
that  Never  Ends 

A  visitor  to  a  large  factory  was  personally 
conducted  over  the  whole  establishment,  and 
was  visibly  impressed  by  the  vast  organization 
and  output. 

Addressing  the  President  of  the  Company, 
he  said,  "  It  is  all  truly  wonderful — but  what 
are  you  going  to  do  when  every  person  has 
one  of  these  articles?" 

The  President  gravely  replied  that  he  would 
have  to  give  serious  consideration  to  that 
point,  which  had  not  occurred  to  him  before. 

"By  the  way,*'  he  asked,  "what  calling  do 
you  follow?*'  "1  am  a  school  teacher, "  was 
the  reply.  "Then,"  said  the  President, 
"what  are  you  going  to  do  when  all  the 
children  grow  up?" 

The  connection  is  obvious! 

See  Next  Page! 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  stocky  Gillette 

"BULLDOG" 


The  old  favorite 

" STANDARD"  SET 


\ 


The  classy  Gillette 

"ARISTOCRAT" 


Are  You  Getting 
the  Business  that 
Nature    Provides  in 

GILLETTE 

Safety  Razors? 

Every  year  approximately  70,000 
young  Canadians  reach  the  shaving 
age.  A  good  many  of  these  are 
sure  to  be  among  your  customers. 

With  their  keen,  receptive  minds — 
their  love  of  everything  up-to-date, 
and  their  freedom  from  prejudice — 
they  are  the  best  prospects  in  the 
world   for  Gillette  Safety  Razors. 

It  is  well  worth  while  keeping  track 
of  these  maturing  young  men! 
Gillette  displays  and  snappy  sales 
talks,  applied  to  them  and  their  gift- 
purchasing  friends,  yield  handsome 
and  almost  certain  results. 

Gillette  Safety  Razor  Co.  of  Canada 

LIMITED 
Office    and   Factory:     The  Gillette  Bldg.,  Montreal 


March  24,  1917. 
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LEWIS  BROS.,  Limited,  Montreal 

Headquarters  For 

D/SSTON  TOOLS 

DISSTON 

TROWELS 


Designed  to  meet  the  demand  of 
ALL  USERS.  They  are  made— not 
merely  to  sell — but  for  Practical 
Use  by  Skilled,  Practical  Men,  as 
well  as  by  the  less  experienced. 

Are  the  product  of  a  fac- 
tory with  57  years'  experi- 
ence in  trowel  making. 

They  maintain  the  High 
and  Enviable  Reputation 
of  Tools  bearing  the  name 

Henry  Disston  &  Sons 


That  Same  High  Stand- 
ard of  Quality,   Workmanship 
and  Efficiency  Which  Has  Won 
World-Wide   Renown   For   DISSTON    SAWS 
During  the  Past  74  Years  Characterizes  All 

DISSTON   BRAND  TOOLS 
That  Last  For  GENERATIONS 


LEWIS    BROS.,    LIMITED 

MONTREAL 


No.   5   London   Pattern 
Round    Narrow   Heel. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ACCEPT  OUR  SINCERE  GOOD  WISHES— 

and  may  the  Spring  Season  of  1917, 
which  is  now  opening,  be  productive  of 

such  splendid  business  that  it  will  provide  an  impetus 
that  will  carry  you  through  to  the  end  of  the  year 
on  a  wave  of  prosperity  the  like  of  which  you  have 
never  before  experienced. 


THE  FACTORY  AT  HAMILTON 

Make  a  resolution  that  commencing  with  this  Spring  of  1917,  you  will 
push  QUALITY  goods. 

Where  you  have  formerly  sold  a  man  plain  steel  Butts — sell  him  plated 
goods  now — No.  241 — and  where  you  have  formerly  sold  ordinary  plated 
Butts— push  POLISHED  GOODS  now— No.  241 j*. 

QUALITY— that's  it.    GET  a  reputation  for  CLASS. 


Canada  Steel  Goods  Co.,  Limited 

Hamilton,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE "CANADA" 


Quality  in  extra  measure 


The  "Canada"   Door 
Hanger 

Has  set  a  new  high  standard  in  quality 
and  efficiency.  It  gives  value  that  is 
highly  desirable — and  seldom  gotten. 

Runs  on  the  National  Track. 

The  "National"  Track 

Entirely  different  from  the  ordinary  Hat 
track. 


The  "Hatch"  Trolley 
Track 


Demand  the  "CORRUGATED"  Brackets 


The  "AMERICA" 

illustrating  what  is  probably  the  most 
extensively  imitated,  but  as  yet  unequalled 
Hanger  proposition  on  the  market  to-day. 
We  are  very  proud  of  it — and  not  without 
reason. 

We  have  no  hesitation  in  recommending  it 
at  all  times. 


Canada  Steel  Goods  Co.,  Limited 


Hamilton,  Canada 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Horse  Collar  Pad 

With  Exclusive  Features 


Nothing  will  discount  the  value  of  a  horse  to  its  owner  like  a  sore 
shoulder.  To  insure  the  shoulder  of  a  horse  keeping  in  good  condition, 
TAPATCO  BRAND  Collar  Pads  cannot  be  too  highly  recommended. 

TAPATCO  BRAND  Pads  are  made  of  an  excellent  grade  of.  Cotton 
Drill,  which  gives  the  Pad  long  endurance  against  heavy  wear,  and 
they  are  filled  with  our  own  specially  prepared  composite  stuffing- 
material. 

EXCLUSIVE  PATENT 

We  have  recently  added  a  new  feature,  which  is  one  of  the  greatest 
improvements  that  has  been  made  in  the  manufacture  of  Sweat  Pads 
since  they  have  been  on  the  market,  viz. — our  new  patented  staple  and 
felt  reinforcing  device  for  attaching  the  hooks  to  the  Pad.  This 
prevents  the  hooks  from  pulling  off  easily,  even  where  the  fabric  has 
been  weakened  by  long  use.  This  form  of  attachment  is  found  only  on 
Pads  manufactured  by  us. 

With  our  long  years  of  experience  devoted  to  the  manufacture  of  Pads, 
we  feel  in  offering  you  TAPATCO  BRAND  Pads,  we  are  giving  the 
best  that  money  and  experience  can  produce. 

ORDER  THROUGH  YOUR  JOBBER 


They  are  made  in  Brown  and  White,  or 
in  Solid  Old  Gold  with  red  felt  edge. 
Furnished  in  10",  11"  or  12",  width  and 
sizes  from   18"  to  25". 


Strong  Call  for  TAPATCO  Cotton  Gloves 


This  is  the  time  of  the  year  when  the 
call  is  doubly  strong  for  Cotton  Gloves. 
Men,  women,  boys  and  girls  bring  these 
gloves  into  constant  use  with  the  open- 
ing of  Spring.  They  use  them  in  the 
garden,  they  use  them  in  the  garage, 
they  use  them  in  the  barn,  they  use 
them  everywhere. 

This  army  of  workers,  the  country  over, 
want  a  good  glove,  a  glove  that  will 
*tand  big  wear.  Sell  them  the  TAP- 
ATCO BRAND,  the  tried  and  reliable 


glove.  Once  used,  it  is  always  de- 
manded. 

The  price  at  which  the  Glove  sells,  com- 
bined with  its  quality  and  reputation  for 
wearing,  makes  the  TAPATCO 
BRAND  an  easy  seller.  They  are  made 
in  Band  Top,  Knit  Wrist  and  Gauntlet 
Styles,  light,  medium  and  heavy  weight. 
Jersey  gloves  and  mitts  in  Oxford,  Tan 
and  Slate.  We  also  make  a  leatherette- 
faced  glove  (hat  is  a  winner  every- 
where. 


The  TAPATCO  BRAND  has  the  quality,  the  appearance  and  all  the  merits  required  to 
make  it  a  big  and  steady  seller.  Stock  up  with  this  line  of  Cotton  Gloves,  and  you  are 
sure  of  good  returns.  Give  the  TAPATCO  BRAND  lines  prominence,  it  will  mean  good 
profits,  ami   pull   other  sales.     Order  through  your  jobber. 

The  American  Pad  &  Textile  Co.,  Chatham,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  anstvered. 
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Manila-Hemp 


PLYMOUTH 


L 


4- 


Helps  you  to  sell  Plymouth  Rope 


If  you  were  to  ask  the  average  Plymouth 
dealer  what  factors  were  responsible  for 
his  substantial  rope  business,  he  would 
mention  prominently  the 

Plymouth  Advertising  Service 

In  five  years  this  service,  comprising 
matter  for  display  and  for  distribution,  has 
been  supplied  to  five  thousand  Plymouth 
dealers. 

The  material  offered  this  season  is 
shown  here.  It  will  be  furnished  free  of 
charge  to  any  Plymouth  Rope  dealer  who 
requests  it. 

This  service  provides  a  most  effective 
means  for  telling  people  why  they  should 
buy  Plymouth  Rope  and  for  showing 
them  that  you  sell  it. 

If  it  happens  that  you  don't  sell 
Plymouth,  this  advertising  aid  is  one  of 
the  big  reasons  why  it  will  pay  you  to  do  so. 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 
TORONTO,  CANADA  CANADIAN  SALES  AGENTS 


AftQpenL«&-r 

.J 

WW*'' 

/ 

.. 

i 
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Two  Profitable  Spring  Lines 

Stewart  Horse  Clipping  Machines 


Don't  overlook  this  profitable  line.     Time  now  to  get  the  spring  stock  in.     All 
jobbers  have  Stewart  Machines.     No  advance  in  prices  at  present. 

The  machine  shown  above,  Stewart  No.  1  (Ball  Bearing)  to  the  user  at  $9.25,  shows 
yon  a  good  profit  and  sells  splendidly. 


Stewart  Sheep  Shearing  Machines 


If  there  are  sheep  owners  in  your  com- 
munity, you  can  profitably  handle  Stewart 
Shearing  Machines.  Complete  hand-oper- 
ated machines  with  three  extra  sets  of  cut- 
ting plates,  from  $12.00  up. 

Wool  is  high,  every  ounce  counts,  and  the 
only  way  to  take  all  off  that  should  come  off, 
evenly  and  quickly,  is  with  a  Stewart 
Machine. 

Order  in  a  few  machines  NOW. 


Chicago   Flexible   Shaft  Company 

608  North  La  Salle  Street,   Chicago 
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Profitable  Sellers  the  Year 

Round 


Stewart  Handy  Worker 

The  most  substantial  and  practical  of 
combined  tools.  Never  fails  to  please  the 
purchaser  and  shows  you  a  substantial 
profit. 

IT   COMPRISES: 

A  strong  and  powerful  steel-faced  vise,  up  to 
4%  inches.  Width  of  jaw,  4  inches.  Cutting 
hardie.  Steel  pipe  vise  takes  up  to  1%-ineh  pipe. 
Drill  press  which  may  be  operated  at  two  speeds. 
Good-sized  anvil.  Corundum  grinding  wheel,  o 
Indies  x  1  inch.  Three  speeds:  direct,  4  to  1 
and  1G  to  1. 

Weighs  boxed,  90  pounds,  and  sells  to 
the  user,  complete  with  all  attachments, 
at  $17.00.    From  your  jobber,  or  direct. 


Stewart  Small  Engines 

Made  only  in  !/>,  2  and  3  h.p.  sizes. 
Superior   design,   material,    workman- 
ship and  finish. 

Most  economical  of  fuel — -gasoline. 

To  one  dealer  in  each  locality  we  offer 
an  exclusive  agency  that  means  much  in 
sales  and  profits.    Write  us. 


Stewart  Grinding  and  Drilling   Machine 

This  portable  Grinding  and  Drilling  Machine  is  valuable  to  farm- 
ers, garages,  etc. 

With  it  farmers  can  grind  discs  quickly  and  easily  without  remov- 
ing the  discs  from  the  implement. 

The  drill  attachment,  taking  any  square  shanked  drill  up  to  l/2 
inch,  is  exceptionally  handy  for  drilling  holes  in  metal  pieces. 

A  very  practical  outfit  that  will  sell  at  all  seasons. 

Boxed,  complete,  45  pounds.    To  the  user  at  only  $14.25. 

From    your    jobber    or    direct.     Write    for   special    circular    and 
discounts. 

Chicago  Flexible  Shaft  Company 

608  North  La  Salle  Street,  Chicago 
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SKILLED  MECHANICS  ORDER 

STANLEY  TOOLS  BY  NAME 

Why  Waste  Time  Offering  Substitutes? 

To  build  up  a  sound, 
permanent  tool 
business,  we  advise 
carrying  the  great, 
leading  lines  made  by 
"Stanley,"  at  Roxton 
Pond,  Que.,  and  New 
Britain,  Conn. 


Stanley  Hammers  are  properly  hung. 
The  right  tool  for  a  particular  car- 
penter. 


The  concea  led 
ratchet  brace  No. 
921,  mechanically 
perfect,  b  e  auti- 
fully  finished;  a 
most  dependable 
tool. 


No.  113.  Circular  Plane, 
accurately  adjusted. 
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It  will  pay  you  to  sell  Stanley  Rules. 
They  are  as  perfect  as  rules  can  be,  and 
satisfy  the  most  exacting  mechanic. 


No.444  Plane 
is  for  making 
d  ovetail, 
tongue  and 
groove.  A 
most  useful 
woo  dwork- 
ers'  tool. 


Almost  every  carpenter 
must  have  a  Stanley 
Universal  Plane. 


The  Stanley  Breast  Drills  with  steel  frames,  the  Stanley  Hurwood 
Screwdrivers  are  the  best  to  be  had  at  the  price. 

WHOLESALE  DISTRIBUTORS: 

CAVERHILL,   LEARMONT    &   CO. 

MONTREAL 
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Ilock-Facs-d     Brick     Metallic     Siding 


"Eastlake"     Metallic    Shingles,    pat 
ented      April,      1885;      March. 
Jan.    and   July.    Is94;    Oct..    1900. 
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SHEET  METAL  BUILDING  MATERIALS 


There's  big  business  ahead 
in  Sheet  Metal  Building- 
Materials.  There  are  new 
barns  and  garages  being 
put  up  and  old  ones  being 
renovated,  besides  build- 
ings of  every  other  de- 
scription on  which  Sheet 
Metal  can  be  used  to  ad- 
vantage. 

The  dealer  can  push  sales 
of  Sheet  Metal  on  the 
strength  of  the  fire-proof 
merits  of  sheet  metal  cov- 
ering. It  is  an  economical 
method  of  reducing  fire 
insurance  rates,  and  gives 
buildings  a  handsome  ap- 
pearance. 

Metallic  Roofing 
Tiles 

We  carry  an  extensive  line 
of  Metallic  Roofing  Tiles. 
They  a  re  made  in 
Diamond,  Gothic  and 
Spanish  Patterns,  the  lat- 
ter being  the  biggest  seller. 
Our  Metallic  Tiles  and 
Shingles  have  stood  the 
test  of  years.  Dealers  who 
know  our  make  never  hesi- 
tate to  recommend  them 
for  all  purposes. 


ATTRACTIVE 

DURABLE 

PROF/TABLE 


Design    Registered    191G 
Metallic    Ceiling. 


When  the  dealer  sells 
"M  R  Co."  lines  he  is  sure 
of  giving  his  customer 
excellent  value  for  his 
money.  "Quality  First" 
is  the  undeviating  policy 
we  adhere  to.  Our  mate- 
rials are  made  to  last. 
They  have  a  fine  appear- 
ance too.  In  our  Cata- 
logue are  illustrated  hun- 
dreds of  designs.  They 
include  all  the  popular 
patterns  and  there  is  no 
taste  that  cannot  be  suited 
from  this  varied  assort- 
ment. It  is  the  most 
complete  on  the  market. 

Appeals  to  Buyer 
Instantly 

There  is  good  profit  for 
you  in  handling  our 
"Ceiling  and  Wall  Plates, 
Cornices  and  Mouldings." 
They  are  so  simply  laid 
and  so  handsome  and  dur- 
able they  appeal  to  the 
purchaser  as  soon  as 
shown.  They  are  inter- 
changeable, and  beautiful 
designs  can  be  worked  out 
with  no  trouble. 


Why  not  add  this  profitable  line  to  your  business?  It's  a  live  wire  line.  Your 
inquiry  is  solicited.  Send  for  our  Catalogues,  which  contain  a  galaxy  of  attrac- 
tive designs  and  valuable  information  about  our  products. 

WRITE  TO-DAY 

THE  METALLIC  ROOFING  CO.,  LIMITED 


Manufacturers 


TORONTO  and  WINNIPEG      ■ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ate 


Good  Luck 

Tarred  and  Dry 
Fibre 


Rubber  Roofings 

Black  Cat 
Good  Luck 
McComb's 

Special 
1,  2  and  3  Ply 


Quality 
Roofing 


Shield  Brand 

Tarred  and  Dry 
Sheathing 


Dominion  Brand 

Tarred  Felt 

Coal  Tar  and 

Pitch 


A  big  value  line  is  the  "heart's  blood"  of  a  business. 
It  is  a  producer  of  a  large  number  of  repeat  orders  and 
constant  growth  in  turnover. 

Our  roofing  is  a  big  value  line. 

A  high  grade  product  through  and  through,  and  it  sells 
at  a  very  reasonable  price. 

A  continuous  profit  maker. 

J.  H.  McCOMB,  Limited 

MONTREAL,  P.Q.,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Modern  Canadian  Industry 
Manufacturing  the  Highest 
Grade  of  Builders'  Hardware 

The  meritoriousness  of  our  line  satisfies  to  the 
greatest  possible  extent  the  demand  of  the 
trade. 

Write  for  our  catalog  and  full  particulars. 


V: 


: 


DEMAND 
THE  BRAND 


pi 


®  in  «) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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National 
Planes 


National 
P  anes 


We  guarantee  every  tool  we  manufacture  to 
give  satisfaction  for  the  purpose  for  which  it  is 
intended.  We  will  promptly  replace,  without 
cost,  any  parts  broken  or  badly  worn  when  due 
to  faultv  material  or  construction. 


Malleable  Pipe  Vise  Machinist  Swivel  and  Stationary  Vises 

THREE  OF  OUR  BEST  LINES. 

Write  for  Catalog  and   Discounts. 

NATIONAL  MACHINERY  AND  SUPPLY 

CO.,  LIMITED 

HAMILTON,  CANADA 


If  interested,  tear  out  this  P'tye  and  keep  with  letters  to  be  answered. 
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W.  L.  Brodeur 

at  Heald 

Machine  Co. 

Worcester,  Mass. 


Maintaining  Accuracy  on 
Inside  Measurements 

When  grinding'  inside  diameters,  the  pro- 
gress of  the  work  can  be  checked  up  properly 
only   if   fine   measuring    instruments   of   great 


accuracy  are  used. 

To  insure  the  necessary  degree  of 
accuracy  on  internal  grinding,  prac- 
tical machinists  use  the  Starrett 
Inside  Micrometer.  This  serviceable 
tool  assures  accuracy  from  2  to  32 
inches,  depending  upon  the  various 
lengths  of  rods  used.  Standard  gages 
or  rings  are  furnished  to  slip  under 
the  collars  to  extend  the  rods. 


Contact  surfaces  are  hardened,  and 
provisions  made  to  adjust  for  wear. 
The  auxiliary  handle  is  very  handy 
in  taking  measurements  in  deep  holes 
and  other  places  where  this  micro- 
meter could  not  otherwise  be  used. 
It  accompanies  sets  only  when 
ordered. 


Study  the  Starrett  catalog  No.  21MA  and  become  familiar 
with  the  uses  for  this  micrometer  and  other  tools  which  are  not 
familiar  to  you.  Complete  knowledge  of  the  St  arret  line  of 
2100  styles  and  sizes  of  fine  tools  will  help  you  in  ma  kins'  sales. 
Write  for  copy  to-day. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

The  World's  Greatest  Toolmakers 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.   543    Red    Runner 
Best    Round    Track    Hanger 


ROYAL    TROLLEY 
House   Door   Hanger 
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R-W 

Brick 

Drill* 


TIB!  LAB    IK  \  ME 
GRINDSTONES 


No.   "235   Angle    Hangers 
Fine  for  Garage  Doors 


FIRE    DOOR    HARDWARE 
All    Kinds — Complete  Line 


- 

'-■   ' 

PARALLEL    DOORS 
For    Garage,    Drive    Barn,    etc. 

"A  Hanger  for  Any 
Door  that  Slides" 


No.    158    MONARCH    LATCH 

For    SwinK    or    Slide    Doors 


No.    321    Champion    Trolley    Hanger. 
None  so  good. 


TROLLEY   HANGERS 
For    Folding    Doors 


STORE  LADDERS 
All  Kinds 


015    RURAL 
l"o\ver     Grindstone 


AU-Steel 
Wagon    Jacks 


"THE   HANGER   PEOPLE" 


Richards  Wilcox: 


No.    !><ll 
TIRE     SAVER 

and     Storage    Jock 


WILCOX    ' 

Llvx?\J 


Canadian  Company,^- 

London,Ontario. 


WILCOX     I 

_/:r.'?;\_J 


No.   240 
WIRE 
STRETCH- 
ERS. 
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*V*H£  leader  in  every  industry,  to  maintain  his  lead,  must 
safeguard  the  quality  of  his  products. — Rigid  inspection  and 
careful  supervision  are  important  factors. — To  products  of  iron 
and  steel  this  principle  applies  with  tremendous  force. — It  means 
safety,  security  and  stability.  -We  safeguard  the  quality  of  our 
products,  believing  quality  will  be  recognized  long  after  the  price 
is  forgotten. 


is>erbtce 


^^UR  customers  must  be  served.  One  of  the  dominating 
factors  in  any  successful  business  is  Service. — We  succeed 
only  through  the  good  will  and  good  wish  of  the  people  we  serve. 
— This  thought  permeates  our  entire  Organization,  from  the  Presi. 
dent  down. — Our  employees  feel  the  sense  of  responsibility  this 
principle  implies;  and  each  one  directs  his  efforts  to  maintain  the 
high  standard  of  service  we  aim  to  render. 


THE 

STEEL  COMPANY 

OF 

CANADA 

LIMITED 

HAMILTON  -  -  MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BOX  STRAPPING 


STRONG    AND 

SHIPMENTS 

300  ft.  in  a  COIL 


PROTECTS  YOUR 
AGAINST  THEFT. 
20  COILS  to  a  CASE 


Acme  Embossed  Strapping  is  made  of  Rolled 

Steel  and  Highly  Japanned. 

Coilholder  supplied  with  each  Coil. 

Acme    Box  Straps  are  made  of  Rolled  Steel 

with  Extra  Hardened  Prongs. 


No.  7  BOX  STRAP 
FOR  PARTICULARS  WRITE 

J.  E.  BEAUCHAMP  &  CO. 


CORISTINE   BUILDING 


MONTREAL 


LAWN  SWINGS 

FOR  2  OR  4  PERSONS 


The  derrick  is  n  feel  lilgli,  painted  rod  ami  glazed  with  good  out- 
door varnish.  The  cross-amis,  hangers,  and  scats  arc  finished  on 
natural  wood.  This  swing  is  amply  large  (or  four  persons,  and 
folds  eoinpletelj .     Weight,  each,  115  lbs. 

ORDER  NOW  AND  GET  FAVORABLE  PRICES 

J.  E.  BEAUCHAMP  &  CO.,  Manufacturers,  Montreal 

AOENT9     Ontario,   ll.   E.  Jo1 Toronto;  Quebec.  C.   It.  Prechon,  Montreal; 

W<   tern   Canada,   T.    A.   (Tories    &    Son,    Winnipeg;    Maritime   Provinces,    \v.    -I 
Orant,   Toronto;   South    America     P,    8.    Williams,    Ltd.,    Buenos   Aires;   British 

1  i  ' Domi n    Ej ti  i       l. til. 


Where  to  buy 

FOLDING     CHAIRS 

Where  to  buy 

STEP  LADDERS 

Where  to  buy 

LAWN  SWINGS 

Where  to  buy 

GARDEN    SETTEES 

Where  to  buy 

IRONING  TABLES 

Where  to  buy 

CHILDREN'S  SLEDS 

Where  to  buy  - 

WOODEN  TOYS 

Where  to  buy 

TOBOGGANS 

Where  to  buy 

WOODEN  SNOW 
SHOVELS 

Where  to  buy 

FIBRE  CHAIR  SEATS 

Where  to  buy 

BOX  STRAPPING 

Where  to  buy 

STEEL  DOOR  MATS 

Where  to  buy 

CORRUGATED 
FASTENERS 

Where  to  buy 

IRON  WASHERS 

Where  to  buy 

MAIL  BOXES 

There  is  only  one  place — At 

J.  E.  BEAUCHAMP  &  CO. 

MONTREAL 
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In  Canada  $3.50 


A  sky  high  material 
market,  increased 
duty  and  war  tax, 
have  made  it  necessary  to 
raise  Big  Ben's  Canadian 
price  to  $3.50. 

Big  Ben  set  himself  a  big  task. 
When  material  prices  began  to 
climb,  he  decided  to  absorb  the 
increase  as  long  as  possible. 
Everything  he  used  advanced, 
but  the  economy  of  larger  out- 
put, and  shop  savings  here  and 

La  saiie,  in.,  u.s.a.  Western 

Toronto  Office,  58- 


there  enabled  him  to  hold  his 
price  and  maintain  his  quality. 

He  couldn't  overcome  added  duty 
and  war  tax.  His  loyal  friends  in 
Canada  could  not  absorb  a  greater 
increase  in  cost,  so  he  raised  his  price 
fifty  cents. 

In  every  Big  Ben  advertisement  appear- 
ing in  Canada  and  the  States,  the  $3.50 
price  is  quoted. 

Since  November  tenth  all  Big  Ben  shipped  from 
the  factory  have  been  fitted  with  $3.50  tags. 

Dealers  who  have  Big  Ben  in  stock  may  secure  #3.50 
tags  from  our  Toronto  Office,  58-64  Wellington  St.  W. 

Big  Ben  has  done  his  share.  He's  notified  the 
public,  he's  changed  his  price  ticket,  he's  made  it  easy 
for  you  to  standardize  the  new  price. 

Big  Ben  is  oversold.  Deliveries  are  slow.  The 
new  price  is  easy  to  get. 

ClOCk.   Co.     Makers  of  Westclox 
64  Wellington  St.  W. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Andrcck  Quick  Selling  Wire  Utilities 


No.    170-1. 


Made  in  Canada 


No.    306. 


No.    172. 


Andrews  Wire  Works  of  Canada,  Limited 


WATFORD,   ONTARIO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HOYT'S  METALS 

"Nickel  Genuine" 

"  Trojan  " 

''Frost  King" 

Babbitts 

HOYT'S  SOLDERS 

in  Bar  and  Wire 

and  all  classes  of 

Metal  Goods 


In  High  Esteem 
Because  vi  Merit 


Sheer  Merit  has  made  it  possible  for  Hoyt 
Metals  to  reach  all  parts  of  the  civilized 
world  at  an  annual  turnover  of  more  than 
5,000,000  dollars. 

From  the  figures  of  Hoyt 's  annual  turnover 
you  will  get  an  idea  of  the  popularity  of 
Hoyt's  metal.  You  will  also  understand 
that  there  is  a  tremendous  and  efficient  sell- 
ing force  and  organization  promoting  the 
sales  of  Hoyt's  Metals.  Behind  the  merit 
and  promoting  power  of  Hoyt's  metals 
there  is  the  benefit  of  over  40  years'  experi- 
ence. This  gives  Ho.yt's  Metals  a  superi- 
ority that  sets  the  standard  which  others 
strive  to  emulate. 

Let  Sheer  Merit  induce  your  use  of  Hoyt  Metals. 

We  would  like  you  to  have  our  catalog  and  further  par- 
ticulars.   Write,  asking  us  to  send  both. 


HOYT  METAL  COMPANY 


EASTERN  AVENUE  AND  LEWIS  STREET 


LONDON 
ENGLAND 


NEW  YORK 

U.S.A. 


TORONTO 

ST.  LOUIS,  MO. 
U.S.A. 


//  interested,  tear  out  this  p    age  and  keep  with  letters  to  be  answered. 
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Showing    a    1     lb. 
Tin  ready  for  sale. 

Directions  for  use 
printed  on  the  Tin. 


THE 

KASENIT 

CASE  HARDENING 

Compounds 

ARE 

GOOD  to  Use 

BETTER  to  Sell 

BEST  of  All 
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ANGULAR  BRACES 

AUTOMATIC  DRILLS 

BENCH  GRINDERS 

BIT  EXTENSIONS 

BIT  BRACES 

BUTT  GAUGES 

CLAPBOARD  MARKERS 

COMBINATION  SQUARES 

COUNTERSINKS 

GIMLET  BITS 

HAND  DRILLS 

LEVELS 

MITRE  BOXES 

NAIL  SETS 

PLUMB  BOBS 

SAW  SETS 

SCREW-DRIVERS 

TRY  SQUARES 

//  interested, 


Tool   sales    mean   good   profits. 
Tool  sales  mean  satisfied  customers. 


Goodell  -  Pratt 


For  nearly  fifty  years  the  Stratton  Line  of  Levels 
has  been  unsurpassed  in  its  quality.  Your  customers 
know  that  the  Goodell  All  Steel  Mitre  Box  is  unbreak- 
able. Every  other  Goodell-Pratt  tool  is  made  with 
just  the  same  good  old-fashioned  honesty  and  care. 

Goodell-Pratt   Company 

Greenfield    ^c^mM^  Mass.,  U.S.A. 


tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Automobile 
Accessories 


Almost  every  good  hardware  [store 
will  handle  Automobile  Accessories  this 
year.     How  about  your  accessories  depart- 
ment?    Of  course  you  want  Tires  and  Brake 
Lining,  Spark  Plugs  and  Spot  Lights,  but  don't 
forget  the  Tools. 

Men  who  pay  thousands  of  dollars  for  good  auto- 
mobiles don't  try  to  save  pennies  in  buying  tools.    They 
want  tools  that  are  as  good  as  their  cars.     Tools  that 
can  be  depended  on  in  emergencies. 

We  make  a  first  class  line  of  automobile  tools  as 
well  as  complete  sets  of  tools  for  automobiles  or 
motorcycles.  They  are  good  selling  items,  and  better 
still,  they  are  giving  satisfaction  to  users. 

Goodell -Pratt  Company 


Greenfield  ^^mi/A4^   Mass.,  U.S.A. 


BEARING  SCRAPERS 
BRASS  HAMMERS 
BREAST  DRILLS 
CALIPERS 
CHAIN  DRILLS 
CHISEL  SETS 
CIRCULAR  GLASS 

CUTTERS 
HACK  SAWS 
HAND  DRILLS 
MOTOR  SETS 
RIM  WRENCHES 
SCREW-DRIVERS 
SCREW  PITCH  GAUGES 
SOCKET  WRENCHES 
THICKNESS  GAUGES 
VALVE  GRINDERS 
VISES 
WASHER  CUTTERS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Woodenware 


zinc  r.vc 

OK 
TIN    FACE 


Stock  Our  All-Canadian  All-Wooden 
Easy  Selling  Wash-Boards 


Our  all-wooden  Wash  Boards  COST  LESS— 
than  metal  wash  hoards  and  are  more  servicer 
able.    Their  economy  appeals  to  the  housewife. 

Cane's    Woodenware  is  an  all  year  round 
Selling  Line 

Our  facilities  for  production  enable  us  to  give 


good-  of  extra  quality  at  easy  selling  prices. 

The  Cane  Line  includes — wooden  pails,  wooden 
wash  tubs,  wash-hoards  of  all  kinds,  hake  hoards, 
egg  crates,  clothes  pins,  butter  moulds,  etc.,  etc. 

i 

( >rder  from  Your  iobber. 


The  Wm.  Cane  &  Sons  Co.,  Limited,  Newmarket,  Ont. 
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"PATRICIA" 


with  the 

Silver 

Mound 


Back  —  Note     the 
position  of  the  ster- 
ling silver  mound, 
which  prevents 
wear. 


A  New  Low-Priced 

Ware  That  Gives 

Long  Service 


Perhaps  you  are  still  hesitating  about  our  latest  pro- 
duction. Here  is  our  assurance  once  more  that  the 
"Patricia"  line  offers  a  really  saleable  ware  at  a  mod- 
erate price.  The  service  value  of  the  sterling  silver 
mound  on  back  of  all  spoons  and  forks  is  indisputable. 

The  design  is  beyond  question  pleasing.    Permanent  quality  and 
durability  are  obtained  from  the  heavy  deposit  of  silver  on 
an  18%  nickel  base.     It  remains  for  you  to  convince 
yourself,  by  writing  for  discounts  on  the  follow- 
ing: 


1   Doz.  Tea  Spoons $4.75 

1  Doz.  Dessertspoons  ..  8.50 
1  Doz.  Table  Spoons  .  ..  9^50 
1  Doz.  Dessert  Forks....  8.50 
1   Doz.  Medium   Forks...    9.50 

1  only  Sugar   Shell 75 

1  only  Butter  Knife  ...  .90 
1  only  Berry  Spoon    ....    2.00 

1  only  Meat  Fork   1.25 

1  Doz.  Dessert  Knives...  7.50 
1  Doz.  Medium  Knives..    3.00 


JHi^AuSiiEOZ^-^^  r,' 


Front — note  ster- 
ling character  im- 
parted In/  combin- 
ation of  ('(do nidi 
and    Head    design. 


McGLASHAN 
CLARKE 

COMPANY,     Limited 


Niagara  Falls  -  Ontario 


30 


HARDWARE    AND    METAL 


March  24,  191' 


^ 


MILLERS  FALLS 
SELLING  HELPS 

and  how  theq  will  help 
i^our  business 


Millers  Falls  company 


Start  Your  Tool  Season 
By  Sending  for  These  Books 

Canada  needs  tools  this  year  as  she  never  needed  them  before.  Needs 
them  in  her  factories  of  peace  and  war  supplies.  Needs  them  in  her 
homes  and  helps  to  economy  and  patriotic  saving. 

Are  you  going  to  take  full  advantage  of  this  unusual  tool  year?  Let  us 
help  j'ou  put  your  tool  department  on  a  war  footing  so  you  will  be 
thoroughly  prepared. 

Our  handbook  "How  to  Sell  Tools"  and  the  "Star,"  our  monthly  Sales 
Service  Bulletin,  point  the  way  to  easier  sales,  more  sales  and  sales  with 
more  profit  in  them.  They  tell  you  how  to  reduce  your  selling  costs, 
meet  stiff  competition  and  speed  up  your  turnover.  They  show  you 
how  to  make  more  money  in  tools. 

Send  to-day  for  "How  to  Sell  Tools"  handbook  and  get  on  our  mailing 
list  for  the  "Star."  We'll  send  you  besides  our  book  of  Selling  Helps 
and  tell  you  some  of  the  definite  ways  in  which  Millers  Falls  co-opera- 
tion will  help  you. 

Tool  selling  success  is  important  to  you;  The  season  will  soon  be  here. 
Write  us  now. 

Star  Power  Blades  have  a  metal-cutting  efficiency  that 
helps'  give  the  munition  maker  a  larger  output  at  a 
smaller  manufacturing  cost.  And  Star  Hand  Blades 
have  had  this  same  leading  quality  since  hack  saw 
blades  were  first  made.  Star  hlades  mean  a  bigger  blade 
liiisines0'  for  every  dealer  who  keeps  them.  Are  yon 
a  "Star"  dealer? 

Millers  Falls  Company 

"  Toolmaker  to  the  Master  Mechanic" 

MILLERS  FALLS  MASS.,  U.S.A. 

N.Y.   Office,    28    Warren   Street 


t 
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|  Extensive    General   Advertising    | 

i  for  I 

I  DISSTON   SAWS  i 

|  AND  TOOLS  J 

I  Was  Begun  § 

|  MARCH  17th  | 

=  In  addition  to  the  work  we  have  done  for  years  in  sup-  j| 

=  porting  the  trade  by  advertising  of  various  kinds,  we  take  =j 

=  pleasure  in  announcing  that  beginning  with  a  = 

I  FULL  PAGE  in  the  | 

|  SATURDAY  EVENING  POST  | 

|  March  17th  | 

s  Large  space  will  be  persistently  used  in  the  leading  pub-  S 

§|  lications  of  general  circulation,  and  also  the  most  important 

=j  agricultural  papers.    Millions  will  see  Disston  advertising  § 

=  regularly. 

H  This  Disston  advertising  is  going  to  make  new  customers 

j|  for  Disston  products,  because  it  is  going  to  increase  vastly  = 

"f  the  number  of  buyers  who  know  the  name  of  Disston  and  = 

§  what  it  stands  for.  H 

Henry  Disston  &  Sons      ^Pjft     2-20    Fraser   Avenue,      g 

=  Limited                  "-™rt            Toronto,  Can.  1 
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//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HERE     SINCE     1855 


Tinplates 

Black  and  Galvanized 

Sheets 

COMPLETE    STOCKS 


M.  &  L.  SAMUEL,  BENJAMIN  &  CO. 

Cor.  King  St.  and  Spadina  Ave.  TORONTO,  ONTARIO 
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HARDWARE    AND    METAL 


OVER  115,000  MOTOR  CARS 

IN  CANADA 

This  tremendous  new  market  has  been  created  for  you  within  the 
last  few  years.  Are  you  taking  advantage  of  it? 

All  through  1917  these  cars  will  be  rolling  up  mileage,  using  up 
lubricating  oils  and  other  motor  car  accessories. 

The  Imperial  Oil  Company,  Limited,  is  helping  hardware  dealers 
throughout  Canada  to  get  a  share  of  this  motor  car  business.  It  is 
advertising  POLARINE  MOTOR  OIL  more  extensively  than  ever 
in  newspapers,  motoring  magazines  and  farm  papers  from  Coast 
to  Coast.  It  is  advertising  GARGOYLE  MOBILOILS  in  the  best 
motoring  magazines  in  Canada.  Signs,  booklets,  circulars,  movie 
slides,  etc.,  are  available  for  your  use  in  pushing  these  high  grade 
lubricants. 

POLARINE  is  now  supplied  in  two  grades  called  POLARINE 
and  POLARINE  HEAVY. 

GARGOYLE  MOBILOILS  are  supplied  in  four  grades  for  engine 
lubrication  and  are  sold  by  a  chart  of  recommendations  to  insure 
the  use  of  the  correct  grade. 

By  handling  POLARINE  or  GARGOYLE  MOBILOILS  you  are 
enabled  to  make  from  33  1-3  per  cent,  profit  and  up,  depending 
upon  the  quantity  you  sell. 

This  is  your  opportunity  to  join  with  hundreds  of  other  hardware 
dealers  in  the  profits  and  permanent  patrons  which  will  result 
from  your  co-operation  in  the  handling  of  these  products. 

Please  write  us  at  56  Church  Street,  Toronto,  for  complete  infor- 
mation. 


%c  IMPERIAL  OIL  COMPANY LiMted 


BRANCHES  IN  ALL  CITIES 
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'SPHINX' 

TOURING 

MODEL 


Made 

-not  made 
British 


**«* 


British  Made 

implies  that  the  origin 
of  the  goods  is  British. 
If  a  spark  plug  is 
assembled  in  England 
from  component  parts 
manufactured  abroad, 

is  it  "British  Made,"  or  is  it  "Made 

British '? 

In  conception,  as  also  in  design  and 
execution,  "Sphinx"  Plugs  are  the  production 
of  one  factory,  and  embody  just  those  qualities 
of  efficiency  and  endurance  associated  with  the 
best  traditions  of  British  Manufacture. ' '  Sphinx ' ' 
Plugs  will  always  be  replaced  free  of  cost 
should  faults  of  workmanship  or  material  be 
found  in  them. 

"Sphinx"  Plugs  are  made  in  various 
patterns  to  suit  all  types  of  engines. 

May  we  send  you  further  particulars?  We  will  gladly 
do  so  on  receipt  of  your  request. 

Sole  Agent  for  the  Dominion  of  Canada:— 

W.  T.  Evans 

1684  St.  Urbain  Street,  Montreal 


Vlarch  24,  1917. 


MAR  D\V  A  R  E    A  N  I)    M  ETA  I. 
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QUALITY 
SERVICE 
FINISH  and 

appearance; 


-••■p**^ 


Are  you  getting  in 
on  the  BIG  Motor 
Accessory  Profits? 

CLASCO  Motor  Lamps  are  leaders  of 
profit-makers.  They  are  a  line  which 
every  Hardware  merchant  who  contem- 
plates or  is  selling  motor  accessories 
can  scarce  be  without. 
The  sale  is  sure.  99%  of  the  Motor  Car 
Lamps  sold  in  Canada  are  CLASCO 
Lamps — a  record  that  only  merit  could 
make  possible. 

CLASCO  Lamps  are  of  heavy  construc- 
tion.    They  hold  their  shape  and  retain 
their   beauty   much   longer   than    others. 
Canadian-made  in  every  particular. 
Our  Catalog  is  yours  for  the  asking. 

The    Canadian    Lamp    and 
Stamping  Co.,  Limited 

FORD,  ONTARIO 

Sold   by   the   following  Jobbers: 

John  Millen  &  Sons.  Ltd.,  Montreal: 
Hyslop  Bros.,  Ltd.,  Toronto:  Cutler  & 
Foster,  Ltd.,  Toronto;  Northern  Electric 
Co.,  Ltd..  Montreal  and  branches:  Cana- 
dian Fairbanks-Morse  Co.,  Ltd..  Montreal 
and  branches:  Wood.  Vallance  &  Leggatt, 
Vancouver:  Motor  Car  Supply  Co..  Cal- 
gary; Automobile  Equipment  Co.;  Marshall 
Wells   Co.,    Winnipeg. 

Order    from   the   nearest    one. 
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The 

"A-l"  Rim  Tool 

Will  Contract    |     A 
Will  Straighten  Split 
Will  Lock  I  Rim 

Why  work  two  or  three 
hours  to  lock  a  rim,  spoiling 
your  clothes  and  temper, 
when  this  tool  will  do  the 
trick  in  two  minutes? 


Retail   Price 
$4.50 

Special  Price   to 
the  Trade 


Directions 

Take  the  snap  or  holder  off 
the  lock,  place  your  rim  tool 
in  centre  of  rim,  six  inches 
from  split,  put  hooks  over 
flange  of  rim,  and  contract. 
You  can  then  lift  rim  out  of 
shoe. 

After  putting-  in  new  tube,  set 
rim  in  centre,  and  expand  the 
turnbuckle.  This  will  put  rim 
back  in  place  and  lock  it. 


Ready   for   Action 
A    <'hil<l    can   quickly    lock   any    Kim    with   the   "A-l." 


Knocked   Down 
will   also  remove  a  shoe  from  a   rusted  split   rim. 


$4.50 


THE  MORROW  SPECIALTY  CO. 

SOLE  DISTRIBUTORS  FOR  DOMINION  OF  CANADA 

Office  :   Room  26  Manchester  Building,   33  Melinda  Street,  Toronto 

PHONE  MAIN  5910 


$4.50 


H.  W.  PETRIE  OF  MONTREAL,  Limited 

Motor    Car     Accessories    ana    Garage    Equipment 
Catalog    will    be     orr   tne   press    early    in    April. 

We  suggest  tnat   you  mail  us  at  once — your  name 
ana  address  for  reservation  or  your  copy. 

It    will    be    sent,    gratis. 

DEPT.  '•A- 
H.    W.    Petrie    of    Montreal 

Limited 
327   St.   James   Street 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


• 


March  24.  1917. 


II  A  K  DW  A  RE    AND    M  ETA  I. 


Your  Auto-Accessory  department  will  bring  motorists  to 
your  store,  All  motorists  need  overalls  -  -  why  not  get  this 
business  yourself? 

Carhartt  Safety  First  All-Overs 


will  appeal  to  the  motorist,  workingman,  munition  worker, 
and,  in  fact,  they  are  suitable  for  every  need.  Dealers  who 
have  tried  are  caching  in  on  these  head-to-foot  one-piece  over- 
alls. He  will  appreciate  the  suggestion — you'll  find  it  worth 
while— Try  it! 

Write  for  prices,  terms  and  further  particulars. 

HAMILTON  CARHARTT  COTTON  MILLS 

LIMITED 

TORONTO  UNIT 

Vancouver 
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Socket  Chest  No.  300 

Surely  an  addition  to  the 
fixtures  of  your  store. 


Solves    Your 

Wrench  Problems 

< —  » 

FREE  DISPLAYS 

with  assortments  made  up   of 

the  particular  sizes  that  sell. 

Quantities  of  each  size  in 

exact  ratio  of  demand. 


Garage  Set,   No.   4 

Socket  Wrench  Set  No.  14  Covers  all  U.S.  and  S.A.E.  nuts  and 

}        The  " Complete- est' '  Wrench  Set  screws  from  ~V±  to  %. 

ever  designed.     Price,  each  $16.00         Packed    in  wooden  box.     List   $5.72        Engineer's  Open  End  Set 
Ask  for  interesting  New  Wrench  Book  No.  183C.       Thin  Model  Wrenches  in  any  sets  desired. 

jlilililililllllllilM^^ 


III! 


|  The  ambition  of  the  FRANK  MOSSBERG  CO.  has  been- 

|  "To   produce    the    finest    WRENCHES     made    in 

1  those   types   that   sell    most    quickly,   and 

|  to  sell  this   product   at   reasonable  ««#*** 

1  prices  to  deserve  the  loyalty  m\\\#^## 

1  of  every  consumer."  ^f**00*  f  O 

-> ^  Wrenches 


■  *■»** 


00^ 


Desirable 


The  Most 


n 
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Repairkit  for  Fords,  No.  675 


675" 

contains  all 

special 

wrenches 

needed. 

Price,    $1.60 

The  "Net" 

Ratchet    Reserve    Brake    Pedal    and  ^  Socket 

Tension  Spring  Wrench  No.  645  ^*™  Wrench    Set 

Wheel  Puller  No.  660  <*,-  Qt- 

Price,  each  67c.  Indestructible,75c.  *&•«*> 

These  prices  are  Canadian  List.  Ford  Socket  Wrench  Set  No.  30 

IIIIUI,IIIIII,IM^^ 

FRANK  MOSSBERG  CO.,       Attleboro,  Mass.,  U.S.A. 

BRANCH     OFFICES/Chicago  -  .  180  N.  Market  St.        Los  Angeles,   503  Equitable  Bldg. 

(for  your  conventence)\San  Francisco,        324  Underwood  Bldg.        Seattle         -  214  Maritime  Bldg. 
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"Watch 
My  1917  Sales" 

Says  This  LaCrosse  Dealer 

In  1915  the  Fred  Dittman  Hardware  Com- 
pany  made    a   profit    of    $200.00  with     the 
Evinrude  —  the    first    season   they   handled    it. 
Last  vear  they  boosted  their  profits  to  $280.00. 
This  year  with  prospects  better  than  ever,  they're 
aiming  at  the  $400.00  mark.       And  we  know  they 
are  going  to  hit  the  mark.       Dealers  who  handle 

EVINRUDE 

DETACHABLE  ROWBOAT  &  CANOE  MOTORS 

generally  do.  Some  two  thousand  of  them  are  set- 
ting a  new  mark  this  year.  They're  getting  ready 
now  for  a  big  season,  and  we're  going  to  help  them 
with  real  shonlder-to-the-wheel  co-operation  that 
produces  actual  sales. 

Let  us  help  you,  too.    Get  our  attrac- 
tive proposition  to  dealers.     Figure 
your  profits  and,  at  your  most  con- 
servative  estimate   you'll   find   it  a    proposition    well 
worth  tying  to.     Write  for  it  to-day. 


EVINRUDE  MOTOR  CO. 


649  Evinrude  Block 


Milwaukee,  Wis. 


Over  80,000  sold.      Used  by  25  Governments 

Distributing   Branches  :       E.    Drolet,    Montreal.  A.    R.    Williams 

Machinery  Co.,  Toronto.       Capt.'A.  A.  Sears,  Victoria,  B  C. 
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77ie   lyesfern 
Battery 
for  the 

Western  Need 


Hitch  Your  Wagon  to  the 
"North  Star" 

The  North  Star  to  the  mariner  and  astronomer  rep- 
resents stability;  its  position  is  basic  and  depend- 
able.  It  remains  steadfast. 

When  choosing  the  name  "North  Star"  as  a  trade 
mark,  the  significance  of  the  North  Star  in  the 
heavens  was  in  mind.  It  has  been  the  aim  of  this 
factory  to  live  up  to  the  name,  through  Quality  and 
Service.  Retailers  and  users  of  North  Star  bat- 
teries will  bear  testimony  to  the  fact  that  they  have 
not  failed  them,  but  have  given  reliable  service. 

"North  Star" 

BATTERIES 

The  North  Star  battery  is  good  to  sell  because  of 
its  quick,  full-powered,  lasting  qualities.  Your 
business  is  requested  on  the  merits  of  the  goods 
themselves.  If  the  batteries  being  made  in  Canada 
-Western  Canada — lias  any  appeal  to  yon,  it  is 
mentioned  as  a  fact,  and  not  as  an  argument.  The 
goods  themselves  must  measure  up  to  your  satis- 
faction to  weld  a  bond  between  US. 

Order  from  your  jobber,  or  give  us  his  name.. 

Canada  Dry  Cells,  Limited 

WINNIPEG,  MANITOBA 


If  interested,  tear  out  this  parr  and  keep  with  letters  to  be  answered. 
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Hardware    Dealer's    Guide    To 
Automobile  Accessories 

If  you  intend  to  put  in  a  stock  of  Automobile  Accessories,  send  for  this  most 
complete  catalogue,  and  ask  for  quantity  discount  sheet. 

You  will  find  in  this  book  a  most  complete  line  of  practical  and  useful 
Accessories  for  the  Automobile  Owner.  They  have  been  selected  by  our  exper- 
ienced buyer  after  careful  investigation.     Send  for  this  catalogue  to-day. 

The  Canadian  Fairbanks-Morse  Co.,  Limited 

St.  John       Quebec        Montreal       Ottawa        Toronto        Hamilton 
Windsor      Winnipeg      Saskatoon      Calgary     Vancouver     Victoria 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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46  Years  Doing* 
Two  Things  Well 


1 — Putting  Honest 
Quality  Into 
Merchandise 


\  IVER 

Johnson 


2 — Telling  the 
Public 
About  It 


A  46-year-old  reputation  tor  building  quality  into  Tver  Johnson  products 
would  be  an  ample  foundation  stone  for  a  very  handsome  business. 

But  simply  making  the  best  bicycles,  motorcycles,  revolvers  and  shotguns  did 
not  satisfy  us.  We  realized  that  for  dealers  to  capitalize  the  name  Tver  Johnson 
to  the  full  we  must  tell  America's  millions  about  our  products. 

So  from  the  beginning  we  adopted  the  policy  of  taking  the  public  into  our 
confidence. 

What  has  been  the  result  of  our  consistent  policy  of  National  advertising0? 

The  public  takes  a  lot  for  granted  when  the  name  "Iver  Johnson"  is  branded 
on  merchandise.  It  takes  for  granted  that  an  Iver  Johnson  Revolver  is  the  safest 
small  firearm  made;  that  an  Iver  Johnson  Bicycle  is  the  best  and  easiest  riding 
bicycle  on  the  market;  that  an  Iver  Johnson  Shotgun  is  the  best  obtainable  value 
for  the  price. 

It  is  no  idle  phrase  to  say  that  Iver  Johnson  products  are  the  EASIEST 
SEALING  quality  products  of  their  kind  in  the  world. 

Send  for  Catalogs  on  Bicycles,  Motorcycles  and  Firearms. 


IVER  JOHNSON'S  ARMS  &  CYCLE  WORKS 

330  River  Street 
FITCHBURG,  MASS. 

NEW  YORK :  99  Chambers  St. 

SAN  FRANCISCO:  717  Market  St. 


If  interested,  tear  out  this  pn</c  and  keep  with  letters  to  be  answered. 
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For  Motorists 

Cyclists  and  Motor  Boat  Owners 


WINNERS 


of  the 


GOLD  MEDAL 

at  the 

Panama -Pacific 
Exposition 


Better    satisfaction,     longer   life    of    battery   and 

stronger    light    cannot     be    obtained    anywhere — 

and  they  cost  no  more  than  others. 


"Franco"  Flashlights  are  not  like  ordinary  flashlights — they 
have  patented  features  that  no  other  makers  dare  use.  The 
"Franco"  fibre  ease  is  one  of  these  features — giving  Franco 
Flashlights  an  advantage  above  all  other  makes.  Let  an 
ordinary  flashlight  come  into  contact  with  metal  and  it  will 
short  circuit — in  other  words,  the  metal  will  cause  a  contact 
with  the  battery,  and  the  battery  will  burn  out — then  you'll 
wonder  what  is  wrong. 


A    "Franco"   fibre   case    battery    around    anywhere   and    it   will 
never  short-circuit  on   you.     This  is   a  feature  that  all   motor- 


never  snoi  t-circuii  on  you.  j.ms  is  a  ieacure  inai  an  motor- 
ists, cyclists,  and  motor  boat  owners  should  be  familiar  with. 
Remember,   a   "Franco"   flashlight   is   short-circuit   proof.     This 

fno  fnrfl        "ilnun  t'OffoVfll/icc        r\f       fli£i        liottor        lifrlit  Idnrror        covvi^O 


for  "Franco"  Flashlights   c. 

Products    from,    most    hardware    dealers.      Write    us    direct    if 

your  dealer  can't  supply  you. 


Interstate  Electric  Novelty  Co.  of  Canada,  Limited 


229  King  Street  West,  Toronto,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SUMMER,  1917 

WEATHER  FORECAST— VERY  WARM 


A  Warm  Summer 

Means 

Profits  For  You 

If  You  Sell 

Northern  Electric 

Westinghouse 
Fan  Motors 

Now  is  the  time  to    put  in 
your  1917  Stock.  Quick  turn- 
overs with  good  profits  and 
prestige  in  every  sale  are  the  fac- 
tors which  will  most  interest  you. 

The  1917  types  include  8",  10",  12"  and 
16"  Desk  and  Bracket;  10",  12"  and  16" 
Oscillating  Desk  and  Bracket;  Tele- 
phone Booth;  Stationary  and  Gyrating 
Ceiling;  Railway  Type,  Etc. 

Do  not  delay  making  contract  for  the  season.  We  help  you 
with  our  National  Advertising,  Literature,  Car  Cards, 
Posters,  Newspaper  Copy,  Cuts,  etc. 

Write  our  nearest  House  for  our  attractive  Fan  Motor  Proposition. 

Northern  Electric  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

TORONTO 

LONDON 

WINNIPEG 


REGINA 

CALGARY 

VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WIRING  MATERIAL 

That  Brings  Repeat  Orders 

Spring-time  means  a  Busy  Time  for  those  Hardware  Dealers  who  have 
ample  stocks  of  electric  wiring  material. 

Our  nearest  house  can  make  immediate  shipment  of  Sockets,  Switches, 
Lamps,  Batteries,  Bells,  Buzzers,  Irons,  Toasters,  Flashlights,  Automobile 
Accessories,  etc.  Every  line  we  carry  is  absolutely  dependable  and  is 
backed  by  the  Northern  Electric  guarantee  for  quality. 

Two  lines  of  Wiring  Material,  which  are  recommended  for  your  con- 
sideration, when  repleting  your  stock  for  your  Spring  trade,  are 


Northern 


'A  f>Wf*t  o 

atsEB3H3»' 

NotEI-Co. 

RICTION  TAPE 

W/«.fc     MOT 
DRY  OUT 


Montreal 

Halifax 

Ottawa 


Electric 

Soldering  Material 

Northern  Electric  Soldering 
Material  has  the  uniform 
working  qualities  that  are  de- 
manded by  the  trade  and  is 
universally  acknowledged  to 
be  an  even-flowing,  smooth 
and  from  every  standpoint,  as 
economical  a  brand  as  any  at 
present  on  the  market.  The 
principle  is  scientifically  cor- 
rect. It  affords  a  clean,  even 
flux  for  all  electrical  connec- 
tions, and  is  guaranteed 
against  chemical  changes  and 
deteriorations  regardless  of 
weather   conditions. 

N.E.  Soldering  Material  is 
put  up  in  convenient-sized 
containers.  The  paste  comes 
in  2,  4  and  8-ounce  boxes,  and 
1  and  5-pound  pails — while  the 
Soldering  Salts  are  put  up  in 
%,  1  and  5-pound  bottles. 


Northern     Electric 

Friction  Tape 

is  a  closely  woven  tape,  having  exceptional  stick- 
ing qualities.  It  is  suitable  for  all  work  where 
a  strong  tape  is  required.  Guaranteed  not  to 
dry  out  in  six  months,  if  kept  in  original  pack- 
age. Comes  in  half-pound  cartons  and  one-ounce 
rolls.     Runs  117  feet  to  the  pound. 

Complete  Stocks  of  Electrical  Supplies  are  carried  at  each  of  our  Distributing  Houses. 
Order  your  supplies  from  our  nearest  House. 

Northern  Electric  Company 


-El-Co. 


Toronto 


LIMITED 

London 


Winnipeg 


Regina 
Calgary 
Vancouver 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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The  Big  Outdoors  Is  Calling. 

Sportsmen,  fishermen,  campers  by  the  thousand  will  be  looking  over  their  "kits,"  making  purchases  where  necessary,  aud 
getting  ready  to  enjoy  outdoor  life  at  every  opportunity.  Get  your  stock  in  ahape.  Check  over  your  supply  of  Marble  Special- 
ties—mail your  onler  to  your  jobber — be  ready  to  meet  the  dem mil.  Specialties  shown  here  are  extra  good  sellers.  More  than 
fifty    other   live   numbers    are   included    in    the    Marble   line.      Ask   your    jobber.      All    prices    quoted    are    list.      Liberal    Discounts    to 


Dealers. 


MARBLES  SAFETY  AXE  No.  2  OPEN 

Two  Very   Popular  Axes 

Marble's  Safety  Axes  are  the  supreme  achievement  in 
axe  craft.  Many  inventors  have  tried  to  get  up  safety 
axes  as  good  as  the  Marble — but  they  couldn't  match 
'em.  Marble's  Safety  Axes  are  still  the  very  best  to  be 
had — and  we'll  always  keep  them  in  first  place.  Nearly 
a  Quarter  of  a  million  Marble  Axes  are  now  in  use — 
what  more  need  we  say  as  to  their  popularity? 

No.  2 — Steel  'handle,  weight  20  oz. ;   length   11  in.; 

solid   steel   blade,  2%   x  4%  in $2.50 

No.  6 — Hickory  handle,  weight  20  oz. ;  length  12  in.; 
solid  steel  blade,  2%  x  i%  in SI. 50 


MARBLE'S  SAFETY  AXE  No.  6  GUARDED 


Here  are  the  best  sellers — 
and  they  sure  are  profit-mak- 
ers for  you.  They're  recom- 
mended highly  in  public  print 
Try  the  world's  greatest  sports- 
men. Safety 

Carried  closed  in  pocket  or 
open  in  sheath.  Stag  handle, 
German    silver   trimmings. 

List    (sheath    included).    i% 
in.    blade.    $3.00;    5    in.,    $4.00. 
Stag    Handle    Ideal 

A  famous  knife.  With  or 
without  hilt. 

List   (sheath   included),   5  in. 
blade,  $2.75;  6  in.,  $3.00;  7  in., 
$3.25;  8  in.,   $3.50. 
Expert 

A  professional's  knife.  Coco- 
bolo  handle  with  stag-horn 
tip.  List  (sheath  included), 
5    in.    blade,    $2.25. 

De    Weese 

A  big  game  knife.  All  ad- 
vantages of  hilt  without  the 
actual   hilt. 

German  stag  handle.  List 
(sheath  included),  4  in.  blade, 
$1.75.  Woodcraft 

Has  every  quality  of  a  $2 
to  $3  knife.  Handle  of  lam- 
inated leather. 

List     (sheath     included),     41/fe 
in.    blade,    $1.50. 
Marble's    Safety     Fish     Knife 

Does  all  the  work  needed  to 
get  fish  ready  for  frying  nan 
—cuts.  rips,  scales.  Abso- 
lutely safe — blade  locks  when 
in  use — folds  into  handle  when 
not  in  use.  A  tremendous 
"Her.  List.  $1.25. 
T'-nde     Supplied     by     Jobbers 

Write  for  catalog  showing 
complete  line  of  Marble's 
QnpninHiPs  for  Sportsmen,  in- 
cluding   Game-Getter    Gun. 


Marbles  hunting  knives 


MARBLE'S  SAFETY  FISH  KNIFE 

Marble  Arms  &  Mfg.  Co. 


5350  Delta  Ave. 


Gladstone,  Mich. 


*s% 


PLAY  BALL 

With  Canadian  Made  Bats 


Made  from  the  best  air-seasoned  Canadian  White  Ash, 
nicely  finished. 

THEY    LOOK    WELL,  SELL    WELL  AND   LAST  WELL 

Write  for   Latest   Price   List. 

ST.  MARY'S  WOOD  SPECIALTY  CO.,  Limited 

ST.  MARY'S.  ONTARIO 


PUT  YOUR  STORE  IN  LINE  FOR  BIGGER 
PROFITS  FROM 

TRAP  SHOO  TING 

LAST  year  thousands  of  men  and  women 
joined  trapshooting's  ranks.   These  and 
thousands  more  this  year  will  increase 
the  demand  for 

(SQlfD  Sporting  Powders 

Tic  your  store  to  our  trade-making  advertising  by 
specifying  DUPONT  DENSE  or  DUPONT  BULK 
for  trap  loads — the  powders  new  shooters  use,  be- 
cause they  are  the  champion's  choice. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

WILMINGTON      -      DELAWARE     -      U.S.A 


//  interested,  tear  out  this  paye  and  keep  with  letters  to  be  answered. 
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Auto  Tops  Made  NEW 

For  $2.50  Instead  of  $50.00 


$1.85  worth  of  Rub-R-Tite  made  this 
three-year-old  top  as  good  looking  and 
as  waterproof  as  new — saving  the  cost, 
to  say  nothing  of  the  bother  and  incon- 
venience of  putting  on  a  new  top. 


A  season's  wear  usually  makes  an  auto's  top  shabby  and  somewhat 
porous  if  not  leaky.  That  condition  can  be  remedied  and  the  top  re- 
waterproofed  and  refinished — whether  mohair,  pantasote,  rubber  or 
imitation  rubber. 


RUB-R-TITE 

Auto  Top 
Waterproofing  and  Dressing 


is  a  pliable,  waterproof  preserva- 
tive for  any  auto  top,  new  or  old. 
It  is  the  best  kind  of  first-aid  to 
neglected  or  leaky  tops,  renew- 


ing the  appearance  and  dura- 
bility of  the  material.  It  is 
quickly  and  efficiently  applied 
by  anyone  and  its  low  cost  means 
a  new  top  at  a  95%  saving. 


Made 

in 
Canada 


Retails  for  — 
Pints,  60c;  Quarts,  $1.00 

Half-Gals.,  $1.85;   Gals.,  $3.35 


Jobbers — Dealers 

To  get  the  full  story  of  this  meritorious  product  and  learn 
how  it  satisfies  an  active  demand  among  auto  owners, 
write  for  full  information  and  discoiints  to 


AUTO  PRODUCTS  MFG.  CO.,  Inc. 

FORT  ERIE,  ONTARIO,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HERCULES 

>keless  Shotgun 

ZLEXS 


*', 


Hi  #r< 


At  this  end  of  the  shell 
is  the  name  of  the  pow- 
der. Ask  for  and  look  for 

INFALLIBLE 


A  Story  of 
Importance  to  You 

YOU  can't  know  too  much  about 
the  shells  you  carry  in  stock.  The 
information  you  should  have  is 
easy  to  obtain  for  it  is  told  on  the  shell 
itself.  The  two  ends  give  the  story — 
a  story  that  is  important  to  you  because 
//  is  important  to  your  customers. 

On  the  base  you  will  of  course  find 
the  name  of  the  maker  and  loader  from 
whom  you  order  the  shell.  At  the  other 
end,  on  the  top  wad,  are  printed  the 
size  and  quantity  of  shot,  the  quantity 
of  powder  and,  last  but  not  least  —  the 
name  of  the  powder. 

Hercules  Infallible  Smokeless  Shotgun  Powder, 
may  be  obtained  in  any  standard  make  of  shell. 
Undoubtedly  the  names  of  the  shells  you  carry  in 
stock  are  given  in  the  column  to  the  right. 

The  next  time  you  order  shotgun  shells  it  will 
pay  you  to  specify  that  they  be  loaded  with  In- 
fallible Powder.  The  cost  of  the  shells  will  be 
the  same  and  you  will  make  sure  that  you  are 
selling  your  customers  as  good  powders  as  can  be 
made,  in  their  favorite  brand  of  shells. 

If  you  are  not  familiar  with  the  advertising 
service  which  we  give  to  retail  hardware  and 
.sporting  goods  houses  it  will  pay  you  to  drop  us 
a  postal  asking  about  it. 

HERCULES  POWDER  CO. 

7   West    10th   Street 


On  this  end  is  the  name 
of  the  maker.  Hercules 
Smokeless  Shotgun  Pow- 
ders may  be  obtained  in 
shells  made  by  the  fol- 
lowing : 

PETERS 

REMINGTON 

SELBY 

U.S. 

WESTERN 

WINCHESTER 


Wilmington 


Dela 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansivered. 
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Startling 


Don't  pass  this  page  until  you  have 
read  every  word  of  this  amazing  mes- 
sage. It's  about  Auto  Liquid  Veneer, 
which  has  revolutionized  car  cleaning 
methods. 

You,  no  doubt,  sell  regular  Liquid 
Veneer  for  use  in  the  home.  You  know 
its  wonderful  reputation.  Now  here  is 
your  old  friend  dressed  up  in  new 
form,  specially  put  up  for  your  car- 
owning  customers  who  want  their  cars 
neat,  clean  and  shining,  without  tire- 
some work  or  much  expense.  You  ought 
to  get  acquainted  with 


AUTO 


W%  WG& 


Dealers : 
A  Big  Opportunity 

THE  AUTO  SPRAY  OUTFIT 

consists  of  a  50c  brass  finished 
sprayer  and  a  $1.00  32-ounce 
bottle  of  Liquid  Veneer,  both 
packed  in  an  attractive  display 
carton.  This  outfit  retails  for 
$1.50.  A  tremendous  national 
advertising  campaign  is  now 
under  way.  Will  you  be  pre- 
pared? 


There  is  no  limit  to  the  business  that  you  can 
do  on  this  article.  You  can  make  a  big  thing 
out  of  it.  Just  think,  you  can  make  a  dirty, 
mud-freckled  car  shine  like  new  without  a  spot 
or  stain  in  ten  minutes'  time.  You  eliminate 
90%  of  your  car  washing  with  all  its  sloppy, 
tedious  work,  and  big  garage  charges. 

Take  warning!  Soap  and  water  will  surely 
ruin  the  finish  of  your  car,  as  it  will  your  piano. 
The  varnish  needs  reviving;  it  needs  to  be  kept 
from  drying  out.  It  needs  Liquid  Veneer,  which 
feeds  it  and  keeps  it  glossy  and  clean  indefin- 
itely. There  is  no  comparison,  nothing  that 
can  equal  Liquid  Veneer. 

And  so  simple !  Just  spray  it  on  in  a  fine  mist. 
Then  wipe  dry  with  a  piece  of  cheese  cloth.  No 
scratching,  no  oily  film.  The  one  preparation 
that  gives  absolute  satisfaction,  or  money  back. 

Auto  Liquid  Veneer  is  a  winner.  Send  for 
full  particulars  to-day. 


BUFFALO  SPECIALTY  CO. 


Buffalo,  N.Y. 
U.S.A. 


Bridgeport,  Ont. 
Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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More  Business  for  tKe 
Hardware  Dealer 

AUTOMOBILE  ACCESSORIES  have  opened  a 
new  and  very  attractive  field  for  the  Hardware  Dealer. 
The  Hardware  store  is  the  logical  place  to  go  to  buy 
Accessories.  Carry  the  Hyslop  Line  and  you  can  tre- 
mendously increase  your  1917  business. 

The  Yankee  Pump  illustrated  is  one  of  our  fast-sell- 
ing accessories.  The  Pump  folds  up  to  carry  in  the  tool 
box.  It  will  throw  a  continuous  stream  of  air  compar- 
able in  volume  to  that  of  an  engine-driven  pump. 
Highest  pressures  easily  obtainable  with  the  Yankee. 

If  you  have  not  already  received  our  1917  catalogue, 
write  to  us  to-day. 

ATTRACTIVE  DEALERS'  PROPOSITION 


The  Yankee  Pump 


HVQI  HD    RDHTHEDQ     Shuter  &  Victoria  Sts, 

nloLUr  DuU  1  n c ivo  Limited      toron™ 


The  original   ^^ 
and  genuine 
temperature 
retaining  bottle 


MILLIONS 

in  use  all  over  the 
world — why  bother 
with  imitations? 


THE 


BOTTLE 


No.   IS    BottU 


The  up-to-date  sporting  goods  department  in  every 
store  sells  the  genuine  Thermos  Products. 

Every  sportsman  knows  the  value  of  a  Thermos  Bottle.  It  is  his  com- 
panion at  every  luncheon.  Prices  and  finishes  to  suit  all  sportsmen. 
Bottles,  $1.75  up. 

The  Thermos  up-to-date  handy  kit  is  one  of  the  popular  numbers  in  every 
stock.    Kits,  $3.50  up. 

Buy  in  40-piece  quantities  and  secure  the  largest  profit    jj 
possible — 60%  on  the  cost.  g 

Write  to-day  for  new  price  list  in  effect  March  1,  11)17. 


Thermos  Bottle  Company,  Limited 

12-14  SHEPPARD  STREET,  TORONTO 


1  CLObLD 

THE  HANDY  KIT     No.  407 


//  interested,  tear  out  thie  p  age  and  keep  with  letters  to  be  answt  r<  d. 
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These  Sets  Are  Quick  Sellers 

LANE'S  UNIQUE 
RATCHET  WRENCH 

LANE'S  RATCHET  WRENCH  SETS  are  growing  in  popularity.  Sales  are  growing 
steadily.     Mechanics  are  asking  to  be  shown  these  sets. 

Machine-made  throughout.  Made  of  the  best  material  obtainable.  The  Sockets  in 
both  the  Standard  and  Ford  Sets  are  turned  from  Bessemer  Steel  and  case  hardened. 
Warranted  not  to  break  or  spread.     Write  for  prices. 


FORD  SET 

The  Ford  Set  contains:  1  Handle 
7  inches  in  length ;  2  Screw-driver 
Bits;  1  Extension  Bar  6  inches  in 
length;  SIX  SOCKETS  to  fit  all 
nuts  and  bolt  heads  on  Ford  Car, 
including  the  cylinder  head. 


STANDARD  SET 

Standard  Set  contains:  1  Handle 
7  inches  in  length ;  2  Screw-driver 
Bits;  7  Sockets  to  fit  semi-finished 
Hex.  nuts,  as  follows:  U.S.  Stand- 
ards from  2/4 


to  V%  in. ;  A.L.A.M. 


Standards  from  5-16  to  11-16  in.; 
Cap  Screw  Heads  from  5-16  in.  to 


CANADIAN   DISTRIBUTORS 


BRITISH  COLUMBIA: 

Millen     &    Son,     Ltd.         ...  Vancouver 

Wood-Vallance  &  Legatt,   Ltd.      -  Vancouver 

Brown,  Fraser  &  Co.,   Limited     -  Vancouver 

ALBERTA: 

Marshall-Wells  Alberta  Company,  Edmonton 
Wood-Vallance  &  Adams  -  -  -  Calgary 
Merchants  Hardware  Specialties,  Ltd.    Calgary 

SASKATCHEWAN : 
J.  H.  Ashdown  Hardware  Co.,  Ltd.  Saskatoon 
W.   W.    Cooper  Co.       -      -      -      Swift  Current 


MANITOBA: 

J.  H.   Ashdown  Hardware  Co.,  Ltd. 
Marshall-Wells  Hardware  Co.,   Ltd., 
Wood-Vallance  &   Co.,    Ltd.       -      - 
Millen    &    Son,    Ltd.       .... 
.  Merrirk- Anderson    Co.,    Ltd. 
Miller->Morse   Hardware  Co.,  Ltd.    - 

ONTARIO : 

Hobbs     Hardware     Co.        -      -      - 
D.    H.    Howden    &    Co.,    Ltd. 
London    Engine    Supplies    Co. 
Wood-Vallance   &  Co.       -     -     -     - 


Winnipeg 
Winnipeg 
Winnipeg 
Winnipeg 
Winnipeg 
Winnipeg 


London 

London 

-    London 

Hamilton 


Aikenhead  Hardware,   Limited 
Rice   Lewis   &   Son.,   Ltd.      -     - 
Millen    &    Son,    Ltd.  -     -     - 

A.    Chovm   &   Co.        -     -     -     -     - 
Edwin   Chown  &   Son      - 
W.    B.    Dalton   &   Sons,   Ltd.    -     - 
Thomas  Birkett  &  Son,  Co.,   Ltd. 

QUEBEC: 

Caverhill,    Learmont  &  Co. 
Lewis    Bros.,    Limited       -     - 
Millen    &    Son,    Ltd.       -     -     -     ■ 
Mechanics    Supply    Co.        -      -     - 
J.  S.  Mitchell  &  Co.      -     -     -     - 


Toronto 

Toronto 

Toronto 

Kingston 

Kingston 

Kingston 

Ottawa 


Montreal 

Montreal 

Montreal 

-     Quebec 

Sherbrootre 


WILL  B.  LANE,  180  North  Dearborn  Street,  Chicago,  111. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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We  Like  to  make  Good  Goods 

that's  why  "Turner"  products  enjoy  such 
an  enviable  reputation. 

Our  "Standard  Weatherproof"  J 

Tents  are  absolutely  the  best  that  money     ^.jfi$     jlv?'!* J 
and  brains  can  produce. 

Our  "Prairie  Brand"  Quality 


Tents  are  the  best  that  brains  can  pro- 
duce for  the  money. 


The  Home  of  "Turner"  Products 


Many  Hardware  men  are  carrying  our    goods    as  a  regular  line  and  find  the  demand 

growing. 

Never  before  have  we  been  more  busy,  so  to  insure  delivery  you  would  do  well  to  order 

early. 

Complete  Catalogue  on  request 

J.  J.  Turner  &  Sons,      Complete  Camp  Outfitters       Peterborough 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMSfb 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless    powder.      Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber.  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


//  ini<rc.-:i>(l.  tear  out  this  page  and  keep  with  lettersto  be  answered. 
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Quiets  Rattling  Doors 

Most  auto  doors  get  to  rattling  sooner  or  later — 
and  motorists  are  sure  buyers  of  a  sure  remedy. 
Here  it  is— a  simple  little  affair  of  spring  steel  that 
can  be  screwed  to  the  door  jamb  in  a  jiffy.     By-bye, 

rattles  !     Show  it  on  our  classy  display  card 

and  it  sells  itself— at  25c  a  pair. 
Order  from  Your 


m 


Only  one  of  the  Many  Up-to-Date  Articles  Listed  in 

Our  1 9 1 7  Accessory  Catalogue 

Every  item  is  of  interest  to  the  trade. 
It  will  be   ready  about  March  25th. 

WRITE  FOR  A   COPY 

WALKERVILLE  HARDWARE  CO.,  LIMITED 


WALKERVILLE.  ONT. 


Box  473 


ADAM5QN  Vulcanizers 


COMPLETE   OUTFIT 


Model  "U" 

FOR  TUBES  AND 
CASINGS 

The  tire  is  repaired 
without  deflating  or  re- 
moving it  from  the  car. 

Absolutely  Automatic 

Place  the  patch — attach 
the  Vuleanizer,  put  in 
gasoline — light  it.  No 
further  attention  re- 
quired. It  can't  burn, 
scorch  or  injure  tube  or 
casings.  It  can  't  fail  to 
do  its  work.  So  simple 
anyone  can  operate  it. 

A  Practical  Vulcaniz- 
ing Outfit  complete  with 
repair  gum  ready  for  in- 
stant use. 


Model  "U" 


Mailing  weight  4  lbs. 


$3.00 


Over  one  million  in  use  —  substantial 
trade  discount — place  an  order  to-day 
with  your  jobber  for  a  dozen. 

MADE  IN  CANADA 


ADAMSON  MANUFACTURING  CO. 

HAMILTON,  CANADA 


One  Hour 
Will  Make 
Any  Bicycle 
into  A  Motor 
Cycle 


Pedaling  is  mighty  hard  work.  Why  not  make  capital 
of  this  fact  by  getting  every  bicycle  rider  in  your  town 
interested  in  the 


Good 
Profits 


This  wonderful  little  motor  attachment  may  be  applied 
to  any  bicycle  in  an  hour's  time;  is  one  horse  power, 
and  is  guaranteed  to  drive  a  bicycle  20  miles  an  hour. 
Weighs  21  pounds.    Very  easily  operated. 

The  CYCLEMOTOR  is  easy  to  sell  and  pays  a  good 
profit. 

Write  for  full  particulars  to  Dept.  H. 

JOHN  T.  WILSON  Limited 

89  Jarvis  Street  -  Toronto,  Ont. 
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Three  Auto  Accessories  Srwe^&da 

EASILY  SOLD  TO  YOUR  CUSTOMERS  WHO  OWN  FORD  AUTOMOBILES. 


FIRST — Sub-Radius  Rod — Keeps  front  axle  in 
perfect  line,  and  stops  vibration  of  front  axle, 
giving  the  steadiness  to  the  steering  wheel  which 
heavier  cars  have.    Essential  for  rutted  roads. 

SECOND — Rear  Axle  Truss- — Prevents  rear  axle 
housing  either  sagging  or  being  thrown  out  of  line. 
The  housing  is  liable  to  give  way  on  country  roads, 
which  means  a  new  set  of  housing,  new  gears,  and 
a  lot  of  labor,.  They  can  be  put  on  in  ten  minutes. 
No  extra  fittings,  no  holes  to  drill.  Small  cost. 
Made  entirely  of  steel — no  castings  to  break. 

THIRD — Running  Board  Truss — For  stiffening 
running  board  and  fenders.  Also  prevent  fenders 
splitting  at  corners,  thus  prevent  rattling.  Built  of 
channel  steel,  one  piece.  No  extra  bolts  or  machine 
work  required. 

Write  for  particulars,  or  ask  your  jobber.  He 
carries  them. 

THE  LINE,  HANSEN   &  KIMBALL   COMPANY 

Manufacturers  of  Automobile  Accessories 

MOOSE  JAW,  SASK. 


/-W////V//W/W/w^^^^ 


Increased    Business    for    1917 


There  will  be  150,000  automobiles  on  Canadian  roads  this  year. 
This  means  that  there  will  be  a  tremendous  amount  of  accessories 
sold  during  the  season.  The  "live"  dealers  will  get  the  benefit  of 
this  business.    Will  you  get  your  share? 

Our  1917  Accessory  Catalogue  is  now  off  the  press.  It  is  a 
carefully  compiled  and  very  complete  book  of  160  pages,  profusely 
illustrated — 64  pages  devoted  to  Ford  Specialties.  Besides  the 
standard  lines,  there  are  many  additional  items  in  the  way  of 
supplies  and  equipment  for  garages.  Several  recently  developed 
devices  also  appear. 

A  Dealer's  Proposition 

A  catalogue  is  being  mailed  to  every  car  owner  in  your  com- 
munity. Get  the  benefit  of  this  advertising  by  carrying  Hyslop 
goods  in  stock.  Attractive  posters  supplied  free  of  charge,  will  help 
increase  your  sales. 

If  you  have  not  received  our  1917  catalogue,  write  for  a  copy, 
together  with  discount  sheet. 

WE  MAKE  PROMPT  SHIPMENTS. 


HYSLOP  BROTHERS 


J 


Shuter  &  Victoria  Sts. 

Limited  TORONTO 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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EQUIP  THE  GUARD! 

The  Night  Watchman's  Story 


"After  I  rang  my  box  at  midnight,  back  of  the  old 
freight  shed,  I  walked  up  the  spur  track  and  there  "he 
was,  under  the  shipping  platform,  tuuching  a  match 
to  a  pile  of  excelsior.  I  covered  him  with  my  COLT 
and  made  him  come  along.  He's  a  tough  character — 
the  police  have  him  now — and  if  it  had  not  been  for 
my  COLT  thia  place  would  have  gone  up  in  smoke 
last  night." 


Dealers : 

Industries  all  over  the  country  are  increasing  their 
guard.     THIS  MEANS  MORE  FIRE  ARM  SALES. 

You  want  to  get  your  share  of  this  business.  Would  it 
not  be  a  good  idea  to  mail  employers  of  watchmen  in  your 
locality  a  special  circular? 

We  will  supply  the  circulars — any  quantity — with  your 
name  and  address  thereon. 

Colt's  Patent  Fire  Arms 
Manufacturing  Co. 

HARTFORD,  CONN.,  U.S.A. 

or  A.  Macfarlane  &  Co.,  Coristine  Bldg.,  Montreal 


No.  1580 — Presto  Electric  Bicycle  Lamp. 
One  of  eight  different  styles— Big  range  of 
prices  to  suit  all  classes  of  trade.  Built  of 
best  material.  Reflectors  are  made  of  highly 
polished  nioiul-plated  brass  and  the  tungsten 
bulb  accurately  focused,  producing  maximum 
volume    of    light. 


Get  the  Facts  about 
this  SUPERIOR  Line 

(Jar-owners  the  country  over  who  demand  the 
best  motor  ear  accessories  specify  "Presto." 
Repeat  sales  are  certain,  for  Presto  acces- 
sories perform  their  duty  faultlessly.  This 
well  known  line  assures  you  of  greater  sales 


and  bigger  profits 


No.  (>:J7-s — Round  Head  Dash  Lamp 
for  Ford,  full  nickel-plate,  complete 
with  switch  type  bayonet  lamp  soc- 
ket and  6  volt.  2  candle  power  tung- 
sten  bulb. 


No.  259 — Cigar,  Cigarette  and  Pipe 
Lighter  with  Automatic  Cord  Wind- 
er, eliminates  the  use  of  matches. 
Increases  the  safety  of  any  car  and 
makes  a  valuable  addition.  Every 
motorist  should  have  one. 


Accessories  numbering  over  100  are  serving  to 
make  motoring  a  "real"  pleasure.  They  increase 
your  store  patronage,  thereby  producing  bigger 
profits   lor   you. 

Illustrated  to  the  right  are  a  few  samples  of  our 
complete  line  of  over  20  different  styles   of  Dash 
Lamps — made  to   suit  all   makes  of  cars. 
Car-owners  instantly  recognize  the  superiority  of 
Presto   products. 

Write  to-day  for  full  information  about  this 
quick-selling  line,  including  Combination  Pipe 
and  Cigar  Lighters,  Dash  and  Inspection  Lamps, 
Ediswan  type  connectors,  Plugs,  Sockets, 
Switches,  Bicycle  Lamp*,  etc.,  etc.  Prepare  for 
the  big  spring  trade.  Bolster  up  your  accessory 
business   now. 

METAL    SPECIALTIES    MFG. 
COMPANY 

734-738  W.  Monroe  St.  CHICAGO,  ILL. 


No.  618-S — "Bull  Dog"  Dash  Lamp. 
Strong,  heavy,  short-built  for  ser- 
vice, Full  nickel-plate,  with  self  con- 
tained turn  switch,  bayonet  type 
lamp  socket  and  6  volt,  2  candle 
power   tungsten    bulb. 


No.  235 — Combination  Dash  and 
Trouble  Lamp  for  Ford  Cars.  Com- 
plete with  6  volt,  2  candle  power 
bulb.  Finished  in  polished  nickel 
plate. 


56 


HARDWARE   AND   METAL — Motor  Accessory  and  Sporting  Goods  Section        March  24, 1917.         j 


'     I 


R 


feU-i^ 


m 


■*.„'*•# 


Distributed  by: 

Miller-Morse  Hard- 
ware Co.,  Limited 
Winnipeg,  Man. 

W.  H.  Thrrne  & 

Company 

Saint  John,  N.B. 

The   James   Walker 

Hardware  Co.,  Ltd. 

Montreal,  Que. 

Wood,Vallance&Co. 
Hamilton,  Ont. 

And  Other  Leading 
Jobbers. 
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BUMPERS 

CHANNEL 

ROUND 
DIAMOND 

and 

RESILIENT 

SPRING   BAR 
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AUXILIARY  RADIOS  ROD 


The  Auxiliary  Radius  Rod  strengthens 
up  the  Ford  car  and  steadies  the  steering. 


NEW    TYPE    BASKET    TIRE 
CARRIER 

FOR  FORD  AND  CHEVROLET 


THE     BEST    YET! 


DEALERS :     Write  us  for  names  of  Jobbers  who  carry 
our  lines  in  stock. 


WHAT  WE  MAKE 

WE  GUARANTEE 


'NIAGARAX    KINZINGER ,  BRUCE  & CO.,lIMlTEI> 

NIAGARA    FALLS,   CANADA. 
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Watch-Case  Style 
Speedier    Control. 


The  Speedier 

"Less  Gas— More  Mileage'9 

When  your  customer  is  buying  gasoline,  put  it  up  to  him 
this  way: 


•'That  you  have  a  device  that  is  guaran- 
teed to  save  him  from  20  to  40%  of  the 
gasoline  consumption  per  mile  on  any 
automobile  now  built.  A  Speedier  will 
enable  him  to  travel  from  four  to  five 
miles  on  the  same  amount  of  gasoline  he 
now  uses  to  travel  three." 


The  Speedier  is  a  neat,  scientifically  designed  air  spray,  which  screws  into 
the  intake  manifold  above  the  carburetor.     It  is  easily  attached  to  any  car. 

THE   SPEEDLER 

Saves   Gasoline — Gives  More   Mileage — Increases  Engine  Power — Acts   as 
Emergency  Air  Brake — Is  a  Decarbonizer — Makes  Engine  Cool. 

TRY  ONE  ON  YOUR  OWN  CAR 
Then  Demonstrate  It. 

Great  West  Electric  Co.,  Limited 

WINNIPEG,   MANITOBA 


INTAKE 
PIPE 


iNSPiBATor: 

FLEXIBLE 
CONTROL  SHAlr 


//'  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Automobile 

LAMPS 

AND 

FUSES 


PROMPT  SHIPMENT 
Price    List    on    Request 


FACTORY  PRODUCTS  LTD. 

220  King  Street  West      :      Toronto,  Ontario 


Pressed  Steel  and  Brass  Grease  Cups 
Oil  Hole  Covers  and  Oil  Cups 

Spring  Shackle  Bolts 
Brass  Pattern  Makers  Dowel  Pins 


"Ratchet" 


Catalogues 

and  Prices  Sent 

Upon  Application 


"M' 


The  CANADIAN  WINKLEY  CO.,  Ltd. 

WINDSOR.  ONT. 


Elgin  Wrenches 


Stand  for  Convenience  and  Service. 

Excel  in  appearance,  finish,  durability. 
The  convenient  wrench  fur  inconvenient 
places.  Convenient  to  use,  easy  to  carry, 
effective   in    results. 

STAR  MANUFACTURING  CO. 

Carpentersville.  111..  U.S.A. 


In  Answering  Advertisements 

h  will  greatly  oblige  our  advertisers  and  facilitate  matters 
generally  if  you  will  give  the  following  information : 

(1)  Are  you  a  manufacturer,    wholesale   merchant,  agent  or 
consumer? 

(2)  "What  are  the  actual  working  conditions  under  which  the 
goods  are  to  be  used? 

(3)  What  is  the  most    desirable    shipping  point — St.  John, 
N.B.,  Montreal,  or  New  York  in  bond. 

(4)  Is  special  packing  desired? 

(5)  Can  you  give  Canadian  or  United  States  references,  as  to 
your  financial  standing? 


~  "a  wonder  in  the  Automobile  World" 

ONCE  TRIED- ALWAYS  USED.      50%  MORE  POWER 

Gives  a  big  increase  in  mileage  from  gasoline  and  removes  carbon  troubles  and 

tin-  wear  and  tear  in  the  operation  of  having  carbon  removed. 

Vitagas  has  been  endorsed  by  the  most  critical,  so  much  so  that  one  of  Pittsburg's 

automobile   experts  has  pronounced   it   to  be  "a  wonder  in  the  automobile  world." 

A  Gasoline  Tonic. 

Just  as  a  tonic  will  build  up  and  strengthen  the  blood   of   man,  so  Vitagas  purifies  and   strength- 
ens  the   elements   of  gasoline,   giving  it   25%   to   75%  MORE  EFFICIENCY. 

Add  this  live  seller  to  your  auto  accessory  department.    The  profit  is  big,  and  satisfaction  double- 
sure. 

Drop  us  a  card  for  full  particulars. 

THE  HOWARD-VAUGHAN  CO.,  Niagara  Falls,  Ont. 


MY 
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Kir-Ben 


Kir-Ben 

Range 

The  easy  line  to  sell — quick  sales  and 
really  substantial  profits.  They  look 
well  on  the  sales  floor — better  in  the 
kitchen.  Once  sold  they  stay  sold — 
customer  is  pleased  and  goes  back  to 
make  other  purchases.  Sell  Kir-Ben 
Ranges  and  cut  out  trouble — Kir-Ben 
always  works.  Made  in  three  sizes — 
18,  20  and  22-inch  ovens — duplex. 
dockash  or  fiat  grates — many  styles 
of  plain  or  fancy  dress.  Get  cata- 
logue No.  5. 


Furnace 

This  Furnace  was  built  to  sell.  Has  many 
exclusive  talking  and  sale-winning  features. 
Made  so  good  that  dealers  can  readily  show 
where  it  overshadows  the  leading  features  of 
any  other  furnace  now  on  the  market.  So 
much  ahead  of  all  others  that  sales  are  easily 
made  and  a  satisfactory  and  paying  furnace 
business  can  readily  be  established  against 
the  hardest  kind  of  opposition.  Kir-Ben 
Furnace  has  no  equal.  It  makes  friends 
wherever  it  is  sold  and  collects  real  money  for 
the  agent.     Get  Catalogue  No.  6. 

KIR-BEN  LIMITED 

ALMONTE,  ONTARIO 
imw^»twf«  KIR-BEN  AGENCY  IS  THE  BEST 


If  interested,  tear  out  this  p  ge  and  keep  with  letters  to  be  answered. 
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Premier  Ranges 

set  the  pace  in  range  con- 
struction, efficiency,  dura- 
bility and  economy 

There  is  a  "Premier"  for  everv 
demand  —  PREMIER  MARA- 
THON, PREMIER  CORDOVA, 
PREMIER  LEADER,  PRE- 
MIER ROYAL,  PREMIER 
CHIEFTAIN. 

Every  Premier  Range  is  guaran- 
teed. 

The  Thos.  Davidson  Mfg. 
Company,  Limited 


WINNIPEG 


MONTREAL 


TORONTO 


The  Premier  Marathon 

The  Marathon  is  rated  Ai  in  the  stove 
world. 

Illustration  shows  our  Persian  clos- 
ets, comprising  tiled  back  and  tiled 
pipe. 

Made  of  the  best  material  procurable, 
and  every  detail  of  construction  given 
the  most  careful  attention,  with  the 
result  that  we  have  all  that  is  best  in  a 
Steel  Range. 

The  Premier  Leader 

The  Leader  is  a  splendid  steel  range. 
It  has  become  remarkably  popular  be- 
cause of  its  service  and  comparatively 
low  price. 

You  can  sell  a  Leader  when  you  can 
sell  no  other. 
Drop  a  card  for  prices. 


interested,  tear  out  this  page  and  keep  with  letter*  to  be  answered. 
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Davidson's 
Arctic  Ice  Chest 

A  moderate  size  portable 
Refrigerator,  very  com- 
pact and  has  no  lost  room. 
The  very  thing  for  yachts, 
summer  residences,  sick 
rooms,  etc.  Made  in  three 
sizes. 

Write  for  Prices. 


You'll  Like 
the  Profit 

and  your  customers 
will   like   the  goods 

THE  QUALITY  AND  CON- 
STRUCTION OF  OUR  LINES, 
PLUS  THEIR  REASONABLE 
PRICE,  CONSTITUTE  A  VALUE 
THAT  IS  MUCH  SOUGHT 
AFTER    EVERYWHERE. 

The  Thos.  Davidson 
Mfg.  Co.,  Limited 

TORONTO         MONTREAL 
WINNIPEG 


Japanned 
Water  Coolers 

in  blue,  green  or 
French  grey,  and  at- 
tractively decorated. 
Fitted  with  nickel- 
plated  faucets. 

Six  sizes:  2,  3,  4,  6,  10  and 
15  gallons.  Sizes  3,  4,  6 
and  10  can  be  supplied 
with  carbon  filters. 


Davidson's  Frost   River 
Refrigerators 


Ice  Economy  is  one  of  the  many  advant- 
ages of  the  Frost  River  Refrigerator  over 
any  wooden  Refrigerator  made. 

THEY  LAST  A  LIFE-TIME 

Frost  River  Refrigerators  are  made  of 
sheet  steel  galvanized. 

The  exterior  is  finished  in  a  beautiful 
glossy  French  grey  enamel. 

The  interior  is  finished  in  white  enamel. 

The  tinned  wire  shelves  will  not  rust. 

All  inside  parts  are  removable  for  clean- 
ing. Locks,  hinges  and  handles  are  polish- 
ed solid  brass. 

Made  in  three  sizes.   Write  for  prices. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


62 


HARDWARE    AND    METAL 


Marcli  24,  1917. 


> 


Universal  Favorite  Range 

(Just  as  the  name  implies) 


A  FA  VORITE  IN  APPEARANCE 

A  FAVORITE  IN  SERVICE 


The  Universal  Favorite 
Range  is  built  to  stand  the 
test  of  time — to  give  con- 
stant service  and  satisfaction 
— to  win  the  recommenda- 
tion of  every  user. 

It  will  not  only  help  you  to 
hold  your  legitimate  trade 
against  all  comers,  but  will 
greatly  increase  your  sales. 

Set  it  up  in  your  store  with 
other  ranges,  and  it  is  invari- 
ably the  customer's  choice. 


The  finish  is 
ideal  —  the 
castings 
s  moot  h, — 
the   j  o  i  n  t  s 
perfect  ly 
fitted  --the 
nickeling 
and  decorative    parts 
are    plain    and    sani- 
tary. 

Order  a  sample  range 
now  —  and  let  us 
prove  our  claims. 
We  make  a  STOVK 
or  RANGE  to  suit  all 
conditions  of  trade, 
lie  it  low-priced  or  the 
highest  class. 


Findlay  Bros.  Company,  Limited,  CaVawZa$™' 

REVILLON   WHOLESALE,  LIMITED,  EDMONTON,  Wholesale  Jobbers  for  Alberta 


Jf  Interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


March"  24,  1917. 


HARDWARE    AND    METAL 


63 


The  STERLING  is  up-to-date  because 
of  its  high  efficiency  and  simplicity  of 
operation.  When  it  comes  right  down 
to  giving  bang-up  good  service,  you 
can  bank  your  last  dollar  on  the 
STERLING. 

The  Heat  Retaining  Apron  encircling 
the  fire  pot  in  the  STERLING  is  a  new 
departure  in  Furnace  construction, 
and  increases  its  efficiency  from  30% 
to  40%.  All  the  heat  radiated  from 
the  fire  pot  is  held  inside  the  Furnace 
until  the  passing  air  absorbs  it  and 
carries  it  into  the  rooms.  Because  of 
t lie  increased  length  of  the  air  cham- 
)er,  which  is  from  12  to  14  inches 
longer  than  most  other  Furnaces,  the 
velocity  of  the  air  is  increased,  thus 
preventing  it  from  becoming  over- 
heated and  making  possible  the  pas- 
sage of  the  largest  volume  of  air. 

The  outside  appearance  o  f  t  h  e 
STERLING  is  classy  and  striking, 
hut  the  real  Furnace  is  inside  the 
(using.  It  is  constructed  on  common 
sense  principles  to  get  the  best  kind 
(if  heat  from  the  least  amount  of  fuel. 

It  costs  less  to  install  a  STERLING 
Furnace  because  you  can  do  the  job 
quickly  and  easily,  there  is  hand  room 
for  every  operation. 

Drop  a  card  for  catlog  and  full  par- 
ticulars. The  STERLING  AGENCY 
means  increased  business  and  larger 
profits. 


Findlay  Bros.  Company,  Limited,  c*ZTw!™f£sat' 

REVILLON  WHOLESALE,  LIMITED,  EDMONTON,  Wholesale  Jobbers  for  Alberta 


If  interested,  tear  out  this  page  and  keep  with  letters  to  !><•  answered. 
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You  Can  Sell  Ten  Times 
More  Than  We  Can  Make 


T 


HE  range  trade 
never  faced  a  suc- 
cess so  gigantic. 


The  "new"  Lighter 
Day  range  is  a  sensa- 
tion. It  captures  all 
womankind. 

It  IS  NEW— new  from  the  blue 
and  white  enamel  to  the  brick- 
lined  fire-box.  Take  a  note  of  its 
many  marvels.  All  are  new.  All 
exclusive.  All  strengthen  its 
mighty  appeal  to  womankind. 

It  goes  many  steps  further  even 
than  the  original  Lighter  Day 
range. 

You  know  the  high-oven  range  is 
here  to  stay.  You  want  to  stock 
it.  And  won't  you  stock  the  latest, 
most  wonderful-selling  proposition 
the  range-dealer  ever  encountered? 

Every  woman  will  know  of  this 
revolution  in  kitchen  comfort.  It 
is  a  sensational  invention  —and  will 
be  advertised  in  a  sensational  way. 

Within  a  month  two-and-a-half 
million    (2,500,000)    will    be   thor- 


oughly familiar  with  the  marvels 
of  this  "new"  Lighter  Day  range. 

You  will  be  easily  able  to  sell  ten 
times  more  ranges  than  we  can 
supply  you. 

A  broadside  in  newspaper  publicity, 
outstripping  all  former  range  pub- 
licity achievements,  will  stir  the  in- 
terests of  every  woman  in  Canada. 

Followed  by  bang-up,  sales-clinch- 
ing literature  and  a  constant  cur- 
tain-of-fire  in  the  leading  women's 


magazines 


WE  ARE  READY  TO  SHIP 
NOW 

Get  your  orders  away  to-day.  Or- 
der to  your  limit.  The  "new" 
Lighter  Day  can  be  purchased 
CHEAPER  NOW  than  at  any  time 
in  the  coming  twelve  months. 

There  is  a  knock-out  hanger  ready 
to  link  up  your  store  with  the  ad- 
vertising. 

Women  are  going  to  buy  the 
"new"  Lighter  Day  on  sight. 
You  are  going  to  harrass  us— you 
can  sell  ten  times  more  than  we 
can  make. 

Get  your  orders  in  now.  Get 
stocked  up  with  the  latest  Lighter 
Day  range. 


Clare  Bros.  &  Co.,  Limited 

Makers  of  HECLA  Furnaces 
PRESTON  WINNIPEG  VANCOUVER 

new   LIGHTER    DAY  range 
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new  LIGHTER  DAY  range 


The  original  Lighter  Day  range  but  NEW.  New  in 
many  ways. 

New  in  its  thorough  insulation.  It  retains,  conserves 
ALL  heat  produced.  Oven  ready  to  bake  in  a  few 
minutes.     Greater  heat  at  lower  cost. 

Clad  in  BLUE  AND  WHITE  porcelain  enamel  it  touches 
the  pinnacle  of  range  beauty.  Specially  toughened 
enamel  lines.  The  flues  make  it  absolute  proof  against 
rust  and  corrosion. 

A  damp  cloth  cleans  any  part.  Cooking  top  is  polished 
lighter  than  steel.  Other  cast  parts  are  japanned.  A 
shining  beauty  of  a  range,  yet  NOT  AN  INCH  RE- 
QUIRES BLACKLEAD. 

Fire-box  lined  with  ordinary  FIREBRICKS.  Replacable  any- 
where for  a  few  cents— no  need  to  send  to  factory. 

Right  or  left  hand  ovens  — 18  or  20  inch.     8   and   9   inch  covers 


CLARE  BROS.  &  CO.,  LIMITED, 

Makers  for  If rdn  Furnaces, 

Preston,  Ont. 
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"London"  No.  3,  Electric 
Washer  an  1  Wringer. 


'London"  No.  4,  Family  Power 
Washer  and  Wringer. 


LONDON  WASHERS 

A  Machine  For  Every  Home 

The  dealer  who  handles  "London"  Washing  Machines  has  a  line  that 
will  please  a  wide  variety  of  customers.  Each  of  its  kind  will  give  the 
utmost  satisfaction  and  a  full  measure  of  value. 

"London"  No.  3  E^cs™c      "London"  No.  4  ?0™%l 


is  a  time  and  labor-saver,  and  will  operate  al  a 
maximum  cost  of  two  cents  an  hour.  It  is  the 
most  simple,  strong  and  scientific  washer  on 
the  market  at  such  a  reasonable  price.  Guar- 
anteed in  every  way.  You  will  have  no  diffi- 
cult v  in  selling  this  washer. 


POWER  WASHER 

ami  wringer  is  built  strong  am!  substantial  by 
first-class  mechanics.  You  can  put  your 
reputation  behind  this  washer.  We  protect  you 
and  guarantee  the  machine.  Il  sells  at  a  rea- 
sonable price.  It  can  also  he  operated  by 
hand,  if  desired,  the  fly-wheel  giving  a  momen- 
tum that   makes  hand  operation  easy. 


With  little  selling  effort   these  machines  will  bring  you  Big  Profit. 
Let  us  send  you  our  Catalogue  and  Particulars. 

Manufactured  by 

The  London   Foundry  Company,  Limited 

Head  Office  and  Factory :    London,  Ontario,  Canada 

WE  ALSO  MANUFACTURE  HAND  POWER  AND  WATER  POWER  WASHERS. 
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The  best  Combination  Range  on  the  market. 

Can  be  used  for  coal  or  gas,  or  both  at  same  time, 
without  making  any  changes.  Always  ready, 
winter  or  summer. 
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Write  for  Catalog  and  prices  on  our  unexcelled 
line  of  Royal  Gas  Stoves.  Royal  Oil  Cook  Stoves 
and  full  line  of  Coal  and  Wood  Ranges,  Heaters, 
etc. 


THE  CANADA  STOVE  &  FOUNDRY  CO.,  LIMITED 

Ville   St.  Laurent,  Montreal,   Canada 
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The  James 


smart  asr* 

Grade   1  (JvJL.0 


"II 


"       ' 


Our   Trade- Mark 


is  a  guarantee  of 
QUALITY. 


Hammers,  Hatchets 
Axes,  Sledges 

That  Have  Won  the 

Confidence  of  the 

Consumer. 


Even  in  these  trying  times  of  skilled  labour 
shortage,  we  are  keeping  our  product  up  to  the 
standard.  Our  goods  have  passed  the  rigid 
inspection  of  the  British  War  Office,  by  whom 
they  have  been  purchased  in  large  quantities. 

Our  Lawn  Mowers  are  a  superior  line  and  we 
can  make  delivery.  Send  for  catalogue  and 
prices.    You  will  find  them  interesting. 


The  James  Smart  Mfg.  Co. 


Limited 


Brockville,  Ont. 


Winnipeg,  Man. 
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IMPROVED  Canadian  Air  Warmer 


The  ordinary 
t  a  p  e  r  i  n  g,  solid 
caldron  fire  -  pot, 
showing  how 
ashes  lodge  and 
accumulate,  inter- 
fering with  both 
radiation  and 
combustion. 


T  h  e  two-section 
perpendicular  fire- 
pot  of  the  Cana- 
dian Air  Warmer 
with  fuel  therein 
clean,  bright  and 
active. 


The  improved  design  of  the  Cana- 
dian Air  Warmer  embraces  a  feature 
that  puts  it  in  a  class  by  itself  above 
the  ordinary  furnace. 

Accompanying  illustration  makes 
clear  the  difference  in  construction 
and  operation  of  the  Sectional  Per- 
pendicular Fire-pot  of  the  Improved 
Canadian  Air  Warmers  and  the  or- 
dinary solid  caldron,  tapering  fire- 
pots   commonly   in   use. 

It  has  double  fuel  doors,  reversible 
Hue  with  long  fire  travel,  single 
cast  iron  back  pipe,  direct  and  in- 
direct draft  damper  operated  from 
front,  large  ash-pit,  heavy  sheet 
iron  combustion  chamber,  radiator 
and  air  flues,  cast  iron  upper  and 
lower  deck  castings.  Fuel  doors 
don't  become  hot  and  radiate  heat 
in  cellar.  Smoke  exit  is  at  back  of 
combustion   chamber. 


Approved 

by 

Practical 

Men 


ST.  LAWRENCE 

STEEL  RANGE 

Sell  one  of  these  kitchen  beauties  and  you  pave  the  way  for 
increased  range  sales.  The  housewife  delights  in  showing 
it  to  her  neighbors — then  it  is  talked  about,  advertised  and 
wanted    by   many. 

It  is  not  only  superbly  ornamental,  but  it's  of  superior 
practical  utility,  possessing  all  modern  devices  associated 
with  high-class  ranges,  besides  its  own  exclusive  features. 

Loose  nickel-plated  trimmings.  Front 
hinged  or  lift  top.  Large  and  service- 
able   ash    pan. 


zx 


*.: 


Bodies  made  of  lust  quality  polished 
steel  sheets.  Parts  coming  in  contact 
witli  fire  protected  with  heavy  asbestos 
millboard.  Oven  of  good  size.  Heat 
circulates  around  and  against  oven  lin- 
ings: oven  door  can  be  readily  re- 
moved. 

Grates  genuine  revolving  pattern,  and 
removable  by  simply  tinning  a  button. 
Fire  box  ends,  fronts  anil  backs  inter- 
changeable. Wood  grate  supplied  if  re- 
quired; linings  cast  iron. 
Tops  made  in  sections  for  interchang- 
ing: nickeled  parts  loose  and  easily 
removable. 

High  closet,  good  size, 
and  fitted  witli  drop  door. 
Dampers  easily  operated 
and  control  heat  perfectly. 
Powerful  waterfront  of 
great  capacity.  Extra 
large  cooking   top. 

Full    particulars    on 
request. 


The  James  Smart 
Manufacturing 
Company,  Limited 

Brockville,  Ont.  Winnipeg,  Man. 
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Talk  "Economy 


M 


66 


The  heart  of  almost  every  man  can  be 
reached  via  his  pocket-book.  Prove  to  him 
that  you  are  actually  saving  money  for  him 
and  he  is  your  staunch  friend. 

The  many  superior  features  embodied  in 

Pease 
Economy  " 
Furnaces 

mean  a  great  reduction  in  fuel  bills,  and  the 
fact  that  an  "Economy"  pays  for  itself  by  the 
coal  it  saves,  gives  you  the  strongest  possible 
selling  argument. 

It  pays  to 


Talk  "Economy" 

Pease  Foun  d  ry  company 


LIMITED. 


General  Offices:     118  King  Street  East,  Toronto 
Works:  Brampton,  Ontario 

Branches:  Halifax  Montreal  Hamilton  Winnipeg  Vancouver 


Bffl 
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"HOME  COMFORT 

The  Magic  Selling 
Range 


Here  is  an  interesting 
Selling  Record: 

For  the  past  twenty  years  The 
"Home  Comfort]"  Steel  Range  has 
sold  in  Canada  at  the  rate  of  2,500 
a  year— 50,000  in  all. 


i< 


When  you  take  the  selling  agency  for  "Home  Comfort"  you 
have  behind  you  the  good-will  of  these  50,000  users  and  the 
full  momentum  of  their  satisfaction.  Your  time  cannot  be 
spared  in  breaking  down  prejudices  or  overcoming  resistance 
— "Home  Comfort"  Ranges  on  account  of  their  popularity 
and  Perfection  in  Construction,  makes  selling  easy  and 
pleasant. 

Many  years'  practical  experience  of  the  requirements  of  a 
range,  with  valuable  suggestions  from  women  themselves, 
enabled  us  to  make  the  "Home  Comfort"  scientifically  and 
constructionally  correct. 

The  "Home  Comfort"  range  has  many  features  and  details 
that  make  a  ready  appeal  to  the  housewife  because  they  con- 
form to  her  ideal  of  a  home  range. 


The    Selling    Agency    for    the    "HOME    COMFORT" 
Kange  will   prove  a   Profitable  One  to  you — Let  us 


send    you    full    particulars    of    our    proposition. 
Write    us    to-day    and    get    Agency    for    your   town. 


We  solicit  Export  business,  and  invite  correspondence  from  all  firms  interested 
in   the   purchase   and    re-sale    of   a   range    with    an    exceptional   Selling   Record. 

Wrought  Iron  Range  Co.  of  Canada,  Limited 


Office: 
151  King  St.  West 


TORONTO, CANADA 


Factory: 
22  Orillia  St. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Bake  All  Day  With  One  Firepot  of  Coal 


We  guarantee  that  the 


44 


OTHELLO"  TREASURE 


Cast  Iron  Range  will  bake  all  day  with  one  firepot  of  coal. 

A  most  important  point  to  be  considered  in  a  range  is  its  baking  capabilities. 
We  have  satisfied  ourselves  beyond  all  doubt,  and  hundreds  of  users  all  over 
Canada  testify  with  us  that  the  "OTHELLO"  is  a  marvel  for  baking. 

The  Most  Economical 

Range  in  Burning  Fuel 

on  the  Market. 

A  FEWZSPECIFICATIONS: 

Large  Deep  Firebox,  with  straight  sides  and  ends, 
which  are  Interlocking  and  Interchangeable. 

Oven  is  well  ventilated 

Oven  is  fitted  with  patent  cold  rolled  Steel  Bottom, 
which  ensures  quick  and  even  baking — and  a  saving  of 
fuel. 

Tile  Back  comes  in  two  designs — either  Ivory  or 
Green  Tiles. 

Special  Wood  Lining,  takes  wood  28  inches  long. 

Top  is  burnished  or  polished.  No  need  for  black- 
leading. 

Thermometer  on  every  range. 

Reservoir  is  large  and  made  of  copper. 

Two   Sizes — 9-19   and  9-21,  with   six  9-inch   covers. 

Reservoir-High  Closet  and  Glass  Oven  Door.  Oven  of  9-21  is  22  X  20  X  13. 

l^p  Owing  to  War  conditions,  in  consequence  of  which  restriction  of  pro- 
duction of  Stoves  and  Ranges  is  unavoidable,  we  are  obliged  to  offer  the  line  of 
"TREASURE"  Stoves  and  Ranges  in  fewer  finishes  and  styles  than  as  hereto- 
fore Catalogued. 

New  Price  List  is  in  the  Printer's  hands,  and  will  shortly  be  ready  for  distri- 
bution, when  same  will  be  mailed  to  Agents  for  "TREASURE"  Stoves  and 
Ranges,  who  may  rely  upon  getting  shipments  and  service  on  all  lines 
Catalogued. 

All  orders  entrusted  to  us  will  receive  our  most  careful  attention. 


The  D.  Moore  Company,  Limited 

HAMILTON,  ONTARIO 

LARGEST  EXCLUSIVEiMANUFACTURERS  OF  STOVES  AND  RANGES  IN  CANADA. 


THE  MARK 


WW?. 

'stoves 

AND 


OF  QUALITY 
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There's 
Big  Money 

in  the 
Agency  for 

THIS- 


MANY  novel  features,  as 
well  as  its  simplicity  and 
ease  of  operation,  mark 
a  new  era  in  range  construction 
and  put  new  life  in  range 
demand. 

Burns  any  kind  of  fuel,  and 
will  do  more  work  with  less  fuel 
than  any  other  range  made,  because 
it  has  double  the  oven  capacity  of  the 
ordinary  range.  Eaeb  oven  is  20 
inches  square  and  works  perfectly. 
Both  ovens  have  perfectly  smooth 
walls  and  floors,  and  the  joints  being 
airtight,  there  is  not  the  least  trouble 
in  keeping  them  beautifully  clean. 

Each  oven  door  is  fitted  with  ther- 
mometer, and  made  to  drop  level  with 
the  oven  bottom ;  in  addition  to  which 
the  lower  of  "DAYLIGHT  OVEN" 
is  fitted  with  specially  tempered  glass, 
and  is  just  the  right  height  for  easy 
operation.  The  BACK  surrounding 
the  cooking  surface  is  of  white  Porce- 
lain Enamel,  19  inches  high.  This 
not  only  presents  a  beautiful  appear- 
ance, but  can  be  kept  perfectly  clean, 

and  is  the  most  sanitary  finish  that  can  be  procured.  The  SHELF  above  this  back  leaves  plenty  of  space 
below  for  pots,  etc. 

The  RESERVOIR  IS  DETACHABLE,  it  simply  hooks  on,  and  can  be  attached  or  detached  in  an 
instant.     It  is  made  of  Heavy  Sheet  Copper  and  holds  !)  Imperial  gallons. 

The  FLUES  are  large  and  of  the  simplest  construction,  ensuring  easv  operation,  and  will  not  clog  with 
the  dirtiest  fuel.  The  CLE  A  N-OUT  DOORS  are  so  placed  that  the  Hues  can  be  easily  cleaned  from  (he 
front. 

Secure  the  Agency  for  this  Wonderful  Range  for  your  locality  and  write  to-day  for  a  copy  of  our  New 
104-page  illustrated  Catalog,  just  out,  showing  one  of  the  finest  and  most  complete  Hues  of  ranges  and 
furnaces  made  in  Canada. 

The  Enterprise  Foundry  Company 

SACKVILLE,  N.B. 


The  Enterprise  Perfect 

Double  High  Oven  Range 
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THE  RECORD 

Calorific  Warm  Air 
Heat   Producer 

The  furnace  that  is  different  from  all 
others,  as  it  is  the  heaviest  and  most 
substantial  furnace  ever  produced,  as 
instead  of  the  ordinary  steel  radiator 
it  has  a  row  of  heavy  cast  iron  tubes 
standing  over  the  fire  pot,  around 
which  the  fire  circulates  and  the  air 
passes  up  the  center.  The  tubes  are 
easily  heated,  as  a  small  amount  of  gas 
escaping  from  the  coal  or  fuel  heats 
the  cast  iron  tubes  through  which  the 
air  passes,  causing  a  constant  flow  of 
warm  air,  which  heats  the  building  steadily  at  a  low  cost. 

The  tubes  are  set  up  in  cup  joints,  which  makes  the  furnace  gas-tight.  A  heavy  cast 
iron  door  frame  extends  from  the  bottom  to  the  top  of  the  furnace.  It  has  an  extremely 
heavy  fire  pot.  The  ash  pit  is  large  and  roomy,  and  there  is  no  rods  to  burn  off.  In  fact, 
it  is  the  only  furnace  on  the  market  that  will  satisfactorily  heat  a  large  hall,  church, 
school,  or  modern  home,  and  it  is  made  in  four  sizes:  8-18,  8-21,  8-24  and  8-30,  and  has 
a  heating  capacity  from  40,000  to  140,000  cubic  feet. 

We  arc  also  manufacturers  of  the  ADMIKAL,  EQUATOE,  CHINOOK  AND  TOR- 
l-vTI)  hot  air  furnaces,  and  a  complete  line  of  wood  and  combination  furnaces,  and 
we  will  be  pleased  to  send  you  catalogue  and  quote  you  prices  at  any  time. 

Record  Steel  and  Cast  Ranges 

We  are  also  manufacturers  of  medium  and  high-priced  steel  and 
casl  ranges,  a  sample  of  which  we  are  showing  here,  and  thev 
are  the  best  because  they  have  stood  the  test  for  the  past  <><>  years. 
We  also  manufacture  a  line  of  bush  ranges,  cast  and  wood  cooks 
a  large  line  of  elevated  oven  ranges,  hot  blasts,  oak  heaters,  globe 
heaters,  Franklins,  parlor  and  ball  stoves.  A  large  line  of  steel 
;ind  casl  iron  box  stoves.  Also  a  large  line  of  Farmer  and 
Ruhman  boilers  and  hollow  ware. 

Send  lis  a  card  for  our  catalogue  and  price  list  and  secure  the 
agency  for  the  largest  line  of  stoves,  ranges  and  furnaces 
manufacl  ured  in  ( !anada. 

Why  buy  from  two  or  three  linn-  when  we  can  supply  you  with 
any  thing  you  may  require? 

The  Record  Foundry  &  Machine  Co. 


«*©* 


Moncton 


New  Brunswick 
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Buffalo 
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Auto  Oils  and  Transmission  Lubricants,  Gas  Engine  Oils,  Steam  Cylinder 
Oils,  Machine  Oils,  Belt  Dressing.  The  Best  and  Most  Favorably  Known 
Lubricants  in  Western  Canada — Most  Profitable  to  Handle  Because  They 
Are  Sold  Only  Through  the  Legitimate  Hardware  Merchants,  and  Are 
Never  Peddled  Direct  to  Their  Customers. 


Prairie  City  Oil  Co,.  Limted, 


WINNIPEG 
MANITOBA 


I 
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Barrel   Cover 
2  sizes 


Wash  or  Baby's  Bath  Tub 
4  sizes 


Cuspidor 
2  sizes 


General  Utility 
Pail 


Why  Indurated  Ware 

Is  Justly  Claimed  To 
Be  Superior! 


I 


NDURATED  WARE  is  Wood  Pulp 
moulded  under  enormous  hydraulic 
pressure  and  baked  at  extreme   heat. 


A  patent  double-dipping  process  gives 
the  Finish,  which  makes  the  Ware  of  a 
Glossy,  Rich  Appearance,  and  makes  it 
Impervious  to  liquids. 

Indurated  Ware  is  seamless — cannot 
fall  apart,  shrrnh-  or  become  watersoaked. 
As  yon  see.  we  make  tubs,  pails,  wash- 
boards, cuspidors,  etc.,  of  this  ware,  as  well 
as  other  articles  not  illustrated  here. 

Write  to  us,  or  ask  Our  Traveller  for 
catalogue. 


Butter  Pail  for  Delivery 
and  Storage  Purposes 


Pigeon  Nest 


•I mm  now  Fibreware  is  enjoying  unprecedented  popularity,  owing  to  the  high  price  of  zinc,  tin  and 
galvanized  iron.  Why  not  take  advantage  of  the  demand  created  for  this  ware  and  share  in  the 
profits?    Fibreware  is  not  a  mere  War-Time  substitute — it  is  the  ware  of  to-day  and  all  to-morrows. 

Fibre.icarr  is  here  to  staij. 


ARE  YOU  HANDLING  OUR  NEW  "SILENT  5's"  ?     NO  AFTER  GLOW! 
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EAVES  TROUGH,  CONDUCTOR 
PIPE  AND  ACCESSORIES 


No.  830— Lap  Joint  Half-Round  Eave  Trough 


No.  831— Ogee  Square  Bead  Eave  Trough 


No.  847— Ogee  Round  Bead  Eave  Trough 


The  wide  range  of  sizes  of  girth,  and  variety  of 
gauges  in  the  Pedlar  line  of  Eaves  Trough  make 
it  easy  for  you  to  satisfactorily  meet  all  require- 
ments of  style  and  price.  Supplied  in  heavily 
galvanized  steel  or  anti-corrosive  <?§&£$>  as  desired. 
Half  Round  Trough  made  in  Lap  Joint  and  Slip 
Joint  Styles,  Ogee  Trough  made  with  square  or 
round  Bead  as  desired.  Special  Troughs  of  any 
size  and  gauge  made  to  specifications. 


i^*^».^JU^. 


I 
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No.  890 — Slip  Joint  Half-Round  Eave  Trough.     Single  Bead 


The  illustrations  to  the  right  give  you  an  idea  of 
the  extent  and  variety  of  style  obtainable  in  Ped- 
lar's Conductor  Pipe.  Like  the  Eaves  Trough, 
they  too,  are  supplied  in  either  heavily  galvanized 
steel  or  anti-corrosive  <§&g®>  .  Strong  to  resist 
frost,  weather  and  long  usage,  satisfied  trade  is 
assured.  Stock  of  each  always  on  hand  for  imme- 
diate shipment.  A  complete  line  of  accessories  for 
Troughs  and  Pipe  of  all  sizes  carried  in  stock  at 
all  branches. 

Write  for  special  illustrated  price  list. 


No.  840— Plain  Round  Conducter  Pipe 
Crimped  at  one  end  for  easy  joining.     10  feet  long. 


No.  841— Round  Corrugated  Conductor  Pipe 
Crimped  at  one  end  for  easy  joining.     10  feet  'ong. 


No.  850— Square  Corrugated  Conductor  Pipe 
Will  not  burst  from  freezing.     End  Crimped.     10  feet  long. 


—rr 
MllL...LtJJIH'.5g— g— B— 


No.  854 — Octagon  Standing  Seam  Conductor  Pipe 

Stock  sizes— 3,  4  and  5  inches — 10  feet  long. 


No.  8SS— Plain  Square  Conductor  Pipe 
I>ai>   s<-:iiii — Not   Soldered. 


THE  PEDLAR  PEOPLE,  LIMITED 

(ESTABLISHED  1861) 

Executive  Offices  and  Factories:  OSHAWA,  ONTARIO 
Branches  :  Montreal  Ottawa  Toronto  London  Winnipeg  Vancouver 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"BEAVER  WASHER." 


'Cover  open,  showing  latest  Four- winged 
Dolly." 


It  is  time  the  Trade  should  Know 
about  the  new  smooth  Running 
—  Machine  Cut  Gear  Washing 
Machine  called  "The  BEAVER". 

Recently  placed  on  the  market. 

Runs  as  quietly  as  a  sewing 
machine. 

Minimum  amount  of  Castings  on 
the  cover. 

No  amount  of  Recommendation 
on  our  part  could  convince  you 
of  the  attractive  qualities  of  this 
machine;  as  well  as  the  simple 
and  silent  testimony  of  the 
machine  itself. 

Let  us  send  you  a  sample. 


"By  the  attachment  of  a  flange  for  belt 

drive,    machine    can    be    made    into    an 

efficient   Gasoline   Power  Washer." 


J.  H.  CONNOR  &  SON,  LIMITED 

OTTAWA  -  -  ONTARIO 

Manufacturer s   Washing  Machines  and  Clothes   Wringers. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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MCFARLANE-D0UGLA5  CO.  limited  * 

sssssssssssssssssssssssssssssi  OTTAWA,     CANADA,    sssssssssssssssssss^essss&ses 
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Every  Progressive  Hardwareman  and  Tinsmith 

should  have  our  1917  Editions  of  "STEEL  CEILINGS" 

u         and  "PERMANENT  ROOFING  & 

SIDING."    Send  for  your  copies  to-day 
—  they're  FREE. 


™S?k 


If  You  NeedjThese 
You  Need  Us 

Read  This  List  of  Staple 
and  Special  Products 


Metal  Shingles 
Metal  Sidings 
Metal  Ceilings 
Corrugated  Iron 
Corner  Bead 
Zinc  Ornaments 
Eave  Trough 
Conductor  Pipe 
Elbows  and  Shoes 
Garbage  Cans 
Oily  Waste  Cans 
Tanks 


Cornices 
Skylights 
Ventilators 
Crosses  and  Finials 
Fireproof  Doors 
Fire-proof  Windows 
Fire-proof  Shutters 
All  Steel  Doors 
And  Interior  Trim 
Kalamein  Doors 
Windows  and  Trim 
Solar  Steel  Sash 


•           """ '! 

|       STEEL  CEILINGS 

M> 

ililgiSSSlI  i 

■ 

K 

MqFARIANE-DOUGIAS  0>. 

LIMITED 

Ottawa,  Canada 

i    - 

Increase  Your  Profits 

By  Selling  "Crown" 
Sheet  Metal  Products 

Little  or  no  capital  is  required  and  our  helpful  as- 
sistance, which  includes  free  plans,  estimating  ser- 
vice, details  and  erecting  instructions  is  absolutely 
free  to  you.  When  in  doubt  on  any  point  about 
Sheet  Metal  Work,  whether  it  relates  to  prices, 
methods  of  figuring,  cost  of  erection  or  construction 
advice  ask  us  about  it. 

THIS  SERVICE 
COSTS  YOU   NOTHING. 

You  cannot  afford  to  guess  at  costs  or  take  other 
chances,  as  they  often  prove  costly,  and  guesswork  is 
entirely  unnecessary  with  our  expert  service  at  your 
command  and  free  for  the  asking.  Make  it  a  rule  of 
your  business  never  to  buy  Sheet  Metal  Goods  without 
first  getting  our  prices. 


If  you  do  not,  we  both  lose. 
Send  Your  Enquiries  and  Orders  to 


So 


oc 


McFARLANE- DOUGLAS  CO.,  LIMITED 

OTTAWA,    CANADA 

: — 
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Get  th< 


The  Ventiplex 
Line  Includes 

Sweat-Pads 

Housings 

Saddle- 
Blankets 


Horse  Owners' 
Trade 


Special  care  will  be  taken  of  horses  because 
of  their  increasing  value  and  scarcity. 

This  is  Your  Opportunity 

to  increase  your  business  with  horse  owners. 
"Ventiplex"  Goods  will  bring  you  the  busi- 
ness. This  line  possesses  a  distinctive 
quality  that  secures  the  sale. 

Your  profits  from  the  sales  of  "Venti- 
plex" line  will  be  substantial,  and  your 
customers  will  be  pleased  with  the  service 
that  this  line  will  give. 

Give  Prominence  to  Ventiplex  Goods  and 
Attract  Business.  Now  is  the  Time  to 
Make  a  Display.  Send  Your  Order  in 
and  be  Prepared  to  Supply  These  Goods. 


Ventiplex  Sweat-Pads,  Housings  and  Saddle  Blankets  absolutely 
cure  and  prevent  gall  sores.  They  lengthen  the  life  of  a  horse  by 
ten  loving  irritation  and  giving  comfort. 
"Ventiplex"  Goods  arc  made  of  a  patent- 
ed fabric  that  is  very  durable  and  easily 
washed.    They   retain     their    shape  and 
comfort-quality,    no    matter    how    often 
washed. 


Burlington  Windsor 
Blanket  Co.,  Limited 


793  King  Street  West 
TORONTO 


»#»' 


(*» 


/ 
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Gilbert  Electrical  Sets 

The  whole  science  of  electricity  is  now  within  the  reach  of  boys.  Gilbert 
Electrical  Sets  are  complete,  practical  electrical  outfits.  The  boy  can  build 
his  own  motor,  can  generate  electricity,  operate  electric  models,  install 
electric  lights,  push  buttons,  electric  buzzers,  door  bells,  etc. 
No  toys  offer  a  boy  such  fun  and  interest  and  instruct  him  to  such  a  great 
extent  as  these  Gilbert  Electrical  Sets.  With  each  set  is  included  a  Manual 
of  Instructions,  written  in  plain  boy  language,  and  minutely  illustrated. 
By  following  its  directions  any  boy  can  learn  the  fundamentals  of  electricity- 
Four  outfits,  ranging  from  $1.50  to  $15.00,  and  a  chance  for  the  dealer  to  sell 
the  boy  our  electrical  accessories  after  he  has  purchased  an  outfit. 


GILBERT   TOYS 

ATTRACTIVE—DURABLE— PROFITABLE 


Gilbert  Toys  offer  the  dealer  a  good,  worth-while  profit,  and  they  are  so 

linked  up  by  Nature,  by  our  big  advertising,  and  by  the  Gilbert  Institute 

of  Erector  Engineering — with  its  diplomas  that  all  boys  covet,  that  the  sale 

of  one  generally  means  the  sale  of  some  other  Gilbert  Toy. 

These  toys  are  backed  up  by  the  biggest  of  toy  advertising  campaigns — a 

campaign  that  creates  sales — and  by  the  best  store  service  ever  furnished 

dealers. 


THE  TOY  LIKE 

STRUCTURAL  STEEL 


PUL^N4<C 


The 


Toy    for    Young 
Architects. 


Here  is  a  popular  Gilbert 
Toy  used  for  bricking-in  and 
completing  structures  made 
with  "Erector  and  other  con- 
struction toys.  It  is  a  fur- 
ther development  along  the 
lines  of  miniature  construc- 
tion '--  very  popular  with 
young  architects. 


REG.US  P/>T  "FF 


No  construction  toy  has  ever  "caught  on"  and  sold  in  such  quantities  as  Erector — with  its 
square  girders  like  real  structural  steel.  With  this  toy  the  boy  becomes  a  young  architect  and 
engineer.  There  will  always  he  a  big  demand  for  Erector  Sets,  both  with  and  without  Erec- 
tor Motors,  especially  as  Erector  offers  the  boy  the  opportunity  of  a  Diploma  and  other 
rewards    in    the    Gilbert    Engineering    Institute. 


Send  for  our  Catalog. 


MENZIES  &  COMPANY,  LIMITED 


TORONTO,  ONTARIO 

Canadian  Representatives  for 

THE   A.  C.   GILBERT   COMPANY 


Fox   Street 


NEW  HAVEN,  CONN.,  U.S.A 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  35 

Curtain 

Stretcher 

Frame  1^  in., 

Movable   Pins, 

Attached 

Easel, 

Inch  Marks 

Embossed  with 

Black  Enamel, 

Size  6x12  ft. 

Weight  130  lb. 
per  dozen. 

Packed  4  to 
a  Crate. 


Royal  Globe  Wash  Board 

This  is  our  best  selling  Zinc  Pace 
Wash  Board,  made  of  good  clear  lum- 
ber with  light  back,  lock  corners,  and 
a  wide  splash  board. 
We  make  also  the  Solid  Back  Globe, 
Glass  Globe,  Pony,  and  the  new  Queen 
City  Globe,  a  cheap  yet  good  board 
with  a  tin  washing  plate,  substituting 
the  zinc. 


McFarlane  s 
Products    are 


McFARLANE'S    CURTAIN    STRETCHERS 

We  make  4  styles  of  Curtain  Stretchers. 
Two  have  movable  pins  and  two  stationary 
pins.  With  or  without  attached  easel.  They 
are    well    braced    and    nicely    finished. 


Utility 
Sellers 


Send  for  Catalogue,  showing  our 
complete  line  and  get  these  pro- 
ducts   making    profit    jor    you. 

Daisy  Ironing  Stand 


Made   from    selected   lumber   and 
of  the  most  rigid  on  the  market. 


guaranteed    to    be   one 


Manufactured  by 


McFarlane  Ladder  Works 

154-160    River   Street 
Toronto,  Canada 


McFarlane's  Roped  Extension 
Ladder 

This  ladder  has  been  our  big 
seller  for  years.  It  can  be  taken 
apart  and  used  as  single  ladders. 
It  is  self-hooking  and  sell-releas- 
fng;  is  very  light  and  strong, 
toeing  reinforced  with  wire  cable, 
let  into  a  groove  on  the  back  of 
the  ladder. 

The  ladder  is  spread  at  the  bot- 
tom to  correspond  with  the 
length. 

Made  of  Clear  Pine  and  B.C.  Fir. 
Malleable  Iron  Castings,  Rock 
Elm   rungs   and   nailed   together. 

Stock  Sizes 
20,    24,    26,    28,    30.    32,    36,   40,   44 
feet.     2   section   style,   46  ft.;   60 
ft.  3  section  style. 

^HE  utility  and  extra  value  of  McFarlane  Line 
make  them  popular  sellers  and    trade 
builders.     There  is  no  dissatisfaction 

with  customers.      Our  values  leave  a  nice 

profit  for  dealers. 

We  specialize    on    Ladders,    Verandah   and  Lawn 

Furniture    and   make   a   dandy   line    of    Wash 

Boards,  Ironing  Stands,  Sleighs,  Etc. 

Our  goods  can  be  secured  from  reliable  jobbers. 

McFarlane's   Household 
Step  Ladder 

This  step  ladder  Is  the  cheapest 
ladder  that  we  are  making.  We  con- 
sider it  the  best  ladder  on  the 
market  to-day  for  the  price.  It  Is 
made  of  B.C.  Fir  and  nailed  to- 
gether.  The  casting  on  this  ladder 
is  a  one-pioc-e,  pressed  stool  casting 
and  is  securely  fastened  to  the  sides 
and  top.  The  rack  on  the  ladder  is 
always  up  when  iho  ladder  is  closed, 
and  horizontal  when  in  use. 
Slock  .sizes,  4  to  8  feet. 


T 
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The  Grooved  Jaw 


Wire  or  Rods 


Note  Curved  Lower  Jaw 


Triangular  Objects 


Round  Objects 


ANOTHER  GOOD  CRESCENT  TOOL 

THE  UNIVERSAL  PLIER 

This  plier  is  just  what  its  name  indicates,  a  Universal  tool.  It  will  do 
the  work  ordinarily  done  with  the  combination  plier  and  will  take  all 
kinds  of  work  that  is  impossible  to  hold  with  a  common  plier,  such  as 
half  round,  triangular,  taper  pins,  etc. 

When  the  jaws  grip  an  object  the  curved  lower  jaw  forces  its  straight 
side  to  lay  parallel  with  the  straight  upper  jaw  which  gives  a  greatly 
increased  bearing  surface  and  a  corresponding  increase  in  effi- 
ciency.   Note  the  illustrations.       ,  ' 

Catalog  Upon  Request. 

CRESCENT  TOOL  COMPANY 

JAMESTOWN,  N.Y. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Have  You  Stocked 
the  New  Line  ? 

With  the  big  campaign  of 

advertising     now     starting, 

there  is  no  doubt  that  the 

most  talked  of  roofing  for 

|      homes  will  be 

NEPDN5ET 

TWIN 

I    SHINGLES 


Slate  Surfaced 
Red  and  Green 


Tiiey  are  so  easy  to  lay,  offer  such  protection  from  the 
weather  and  fire,  and  they  are  so  durable  and  attractive,  they 
will  supersede  slate  and  wooden  shingles  for  roofing  homes.  Are 
you  prepared  to  meet  this  demand1?   Write  us  to-day. 

BIRD  &  SON,  DEPT.  24,  HAMILTON,  ONTARIO 

The     Largest    Manufacturers    of     Roofings, 
Wall  Boards  and   Hoofing  Felts  in  Canada. 


30  NEW  DEALERS  FOR  ONTARIO 

Although  almost  the  whole  of  Ontario  is  now 
taken  up  by  live  dealers,  limited  number  of  loca- 
tions are  still  available  for  the  right  kind  of 
merchants.     Immediate   application   is   advised. 
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WAREHOUSES : 
Winnipeg,      Calgary,      Vancouver, 
Montreal,       St.  John,       Edmonton 

mum 


We     make     a     complete 
line  of  roofings,  all  bear- 
ing   this    mark    and    all 
fully    guaranteed. 
Neponset  Twin  Shingles 
(Red  and  Green). 
Neponset  Wall  Board. 
Neponset    Black    Water- 
proof Building  Pamper. 
Neponset  Asphalt  Felt. 
Neponset  Roofing  Paint 
(Eed  and  Green). 
Neponset  Cement. 


nil  it 


WE  LEAD  IN  THESE  LINES 


The  S  t  u  r  d  y 
Com  pressed 
A  i  t  Sprayer, 
fully  guaran- 
teed. E  a  c  h 
sprayer  is  fit- 
ted w  i  t  h  a 
good    oon-elog 

1  e  v  c  r  nozzle 
supplied  with 
several  spray 
caps. 


\\v    carry    a    full    line    o!    Asbestos 

Partition    and    Floor    Thimbles. 


The  Crown  Quart  Glass  Sprayer  for 
spraying    Fly-oils^    Paris   Green,   etc. 


The  Quart  Tin  Sprayer 
usages. 


for  ordinary 


Our  patent    pipe 
put    together   and 
is    Fastened    with 
arc    punched    true 
ways    used. 


3    the    simplest    to 

the   strongest,     n 

two    rivets;    holes 
Once    tried,    al- 


I  leadejua  iters    for    Ash 
your   choice,    wood    end 
sides,   or   all    metal. 


Sifters.    Take 
s   with   metal 


Write  for  Catalog  and  Prices. 


TheCOLLINS  MTg.  CO 


411-415    Sjm/ng 

TORONTO 


ton    Ave. 

CAN. 
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KEEPS  cMi 
HOT 

THE 


KEEPS 
COLD 


BOTTLE 


Hundreds  of  Hardware  Dealers  throughout  Canada  are  selling  Thermos 
Kits,  Bottles,  Outfits,  etc. 

They  have  what  they  call  a  Thermos  Department  because   it   pays  them. 
One  Bottle  or  Kit  sold  sells  two  more. 


They  buy  in  40-piece 
quantities  and  secure  a 
good  profit.  Make  your 
store  a  Thermos  Depot. 
Send  to-day  for  price  list 
and  quantity  order  dis- 
count sheet,  in  effect 
Mar.  1st,  1917. 


Bottles,  $1.75  up. 

Kits,  $3.50  up. 

New  price  list  and  quan- 
tity order  discount  sheet 
now  ready.  Write 
to-day. 


KIT— No.  400-S3.50  Retail 


THE  H  ANDY  KIT 
No.   402 


Thermos  Bottle  Company,  Limited 

12-14  SHEPPARD  STREET,  TORONTO 


MENDETS 


A  PATENT  PATCH 


Join  the  Army 

of  pleased  merchants  who  are  reaping  profit  from  the  con- 
stantly increasing  sales  of  Mendets. 

MEND  ALL  LEAKS  INSTANTLY 

Without  the  Use  of  Heat, 
Soldier,   Cement    or    Rivet 

In  Graniteware,  Aluminum,  Hot   Water  Bags, 

Tin,   Copper,   Brass  and  Sheet  Iron;   all  Cooking  Utensils  and  Rubber  Goods. 

Simply  Tighten  'Mendet  and  Leak  is  Mended. 

Cheaper  than  solder.  Can  be  applied  by  a  child.  Made  in  all  sizes.  Will  fit  any  surface. 


ENDETS 


FREE 

Display  Container 


The  following   wholesale  hardware  merchants  sell  Mendets: 

Whites,  Ltd.,  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd.,  Winnipeg,  Man.; 
Wood,  Vallance  &  Co.,  Hamilton,  Ont.;  Hobbs  Hardware  Co..  Ltd., 
London,  Ont.;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett 
&  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg, 
Man.;  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  .Vita.;  Walter  Woods 
&  Co.,  Winnipeg,  Man.;  Rogers  Hardware  Co.,  Ltd.,  Charlottetown,  P.E.I. ; 
Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson 
Co.,  Ltd.,  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H. 
Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  Co.. 
Guelph.  Ont.;  Emmerson  &  Fisher,  Ltd.,  St.  John,  N.B. ;  R.  Chestnut  & 
Sons,  Fredericton,  N.B. ;  Lyons  &  Marks,  Toronto,  Ont.;  L.  H.  Hebert  & 
Co..  Montreal,  Quebec;  Cowan  Hardware  Co.,  London,  Ont.;  The  Hanhniy 
Hardware  Co..  Brandon,  Man.:  McLennan,  McFeely  &  Co.,  Ltd.,  'Van- 
couver. B.C.;  Martin.  Finlayson  &  Mather,  Ltd.,  Vancouver.  B.C.  Crowell 
Bras.,    Halifax,    Nova    Scotia;    Caverhill,    Learmont    &    Co.,    Montreal. 


FREE  Display  Containers 

We  furnish  counter  display  containers  free — Put  on  your 
counter  and  attract  new  business  and  good  profits.  Ask 
your  wholesaler  for  full  particulars  of  profit  selling  Mendets. 


Collette  Mfg.  Company 

Collingwood,  Ont.,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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UNIVERSAL 


Xo.   70   Percolator. 


No.    1    Cake 
Maker 


No.  EflOo  Electric   Iron 


No.    E94G    Electric    Toaster 


A  Line  That  Inspires  Confidence 

Put  yourself  in  your  customer's  place !  Wishing  to 
buy  some  household  appliance  that  is  new  to  you,  as  a 
matter  of  course  you  would  ask  for  the  one  bearing 
the  name  and  trade-mark  with  which  you  are 
familiar. 

Confidence  inspired  by  the  quality  of  Universal 
articles  in  nearly  every  home  may  in  this  way  be 
extended  to  a  wide  line  of  appliances  guaranteed  by 
the  Universal  reputation.  National  advertising  of 
the  Universal  trade-mark  has  familiarized  everyone 
with  the  high  standard  of  these  goods  and  the 
organization  which  it  represents. 

UNIVERSAL  HOME  NEEDS 


No.  02440  Carvers 
Perfected    Stag"    Handles 


Cnlvei  sal    Lum  I     Box    with 
Vacuum    Bottle 


No.   87501S   Casserole, 
American-Sheffield    Plate 


No.  4  Bread 
Maker 


No.  0  Food   Chopper- 
7  other  sizes 


NEW  BRITAIN, 
CONNECTICUT 


LANDERS,  FRARY  &  CLARK, 

A.  McFarlane  &  Son,  Montreal,  Canadian  Representatives 

Jf  interested,  tear  out  this  page  and  keep  with  -letters  to  be  answered. 
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TheBest  Lantern  Ever  Devised 
ForUse  Around  And  hi  The  Bam,ltouse;| 
Field,  Garage  JVood$,Camp,BoatfStiop! 

Thousands  of  farmers,  campers,  miners,  fishermen, 
watchmen,  storekeepers,  factories,  blacksmiths,  all  kinds 
of  men  in  all  kinds  of  work  have  bought  these  famous 
lanterns  during  the  past  three  years. 


Just  imagine  it !  This  lantern 
gives  as  much  light  as  25  ordin- 
ary lanterns  or  lamps  combined! 
Simply  floods  the  whole  sur- 
roundings with  brilliant  white 
light.     300  Candle  Power! 

Simple!      No  wicks  to  trim.     No 


chimneys  to  clean.  Not  a  par- 
ticle of  odor  or  smoke!  Anyone 
can  operate  it  with  success.  And 
safe!  Why,  you  can  carry  it 
along  through  the  fiercest  wind 
or  snow  storm  and  it  will  burn 
on  steadily — brilliantly  lighting 
you  on  your  way. 


Jobbers 

We  Guarantee 
Our  Goods 
to  Sell  and 
Stay  Sold 


About    13 
inches 
high!   Light 
— w  e  i  g  h  s 
only      3V6 
pounds    ! 
Gives       power- 
ful     white 
light!    One 
quart     gasoline 
or      kerosene      op- I 
erates       lantern' 
for     from     10     to     16 
hours. 


The  Storm  King 

300  CJ!  Incandescent  Lantern 


This  incandescent  lantern  is  made  to  last — to  give  good  service 
for  years  and  years.  It  is  made -of  extra  heavy  metal — beauti- 
fully nickel-plated.  Every  part  is  built  extra  strong  —  most 
simple.  Hasn't  got  a  lot  of  "gew-gaws"  to  "get  out  of 
whack."  You  can  light  it  as  easy  as  you  can  any  ordinary 
lantern.  You  can  adjust  it  to  a3  dim  or  as  bright  a  light  as  you 
wish — just  as  simple  as  turning  down  a  wick  on  an  ordinary 
"eoal  oil  lamp." 

It's  a  really  wonderful  lantern.  If  it  wasn't  we  cnuld  not  have  sold 
the  tens  of  thousands  of  them  that  we  have  sold.  Everyone  who  buys 
one  is  delighted  with  it.  Everyone  who  sells  it  finds  that  more  and 
more  people  want  a  Storm  King  all  the  while. 


Housewives  No  LongefnedllpIiiaHot  Kitchen  OnlronmgDays! 
Thislnveri&on  Enables  ThemToJoThe  toning  Out  OnThe  Cool  Porch! 


- — or  out  under  the  shady  trees  in  the  back  yard — wherever  they  will. 
No  more  slaving  over  an  ironing  board  in  a  stifling  kitchen.  No  more  running 
back  and  forth  from  a  hot  stove  with  hot,  heavy  irons!  With  a  Comfort  Two- 
Point  Gasoline  Flat  Iron  (Self-Heating)  you  aren't  even  tied  down  to  the 
length  of  an  electric  feed  cord,  as  you  would  be  if  you  used  an  electric  iron. 
Furthermore,  a  Comfort  heats  in  about  one-tenth  of  the  time  it  takes  to  get  an 
electric  iron  at  ironing  heat. 

And  low  in  operating  cost!  Merely  costs  one-half  cent  per  hour!  A  half  tea- 
spoour-'l  of  alcohol  generates  the  iron  in  30  seconds.  Three-quarters  of  a  pint  of 
gasoline  "runs"  the  flat  iron  for  five  (5)  full  hours  !  Why,  that  is  a  whole  lot 
cheaper  than  keeping  the  range  going  to  do  one  day's  ironing — to  say  nothing 
of  the  difference  in  labor  and  discomfort. 

The  thousands  of  housewives  who  now  own  Comfort  Flat  Irons  know  what 
it  is  to  really  enjoy  comfort  on  ironing  day — to  keep  cool  and  fresh  despite  a 
"big  day's  ironing.''  Thousands  of  other  women — housewives — should  become 
acquainted  with  the 

Comfort  TWo-Point 
Gasoline  Flat-Iron 

All  that  is  needed   is  to  show  the  Comfort  and  the  result  will  be  that  scores 

and  scores  of  people  will  want  one — and  will  buy  one. 

The  Comfort   is   a   fine   looking  self-heating   flat   iron   as   well   as   one    tti*at  acts 

fine.      It  weighs  6%   pounds — and   is   constructed   of  the  finest   materials,  with 

parts  heavily  nickel-plated.     Every   part  is  interchangeable.     Its  entire  design 

is  beautifully  simple.     No  danger  of  clogging  or  of  failing  to  operate.    A  special 

extension  needle  keeps  the  orifice  free  of  dirt  at  all  times. 

An  iron  that  we  guarantee  to  the  limit — just  as  we  guarantee  every  article  ice 

make — a  flat  iron  that  needs  but  to  be  introduced  in  your  community  to  sell  by 

dozen  after  dozen. 

Dealers :— Order     samples     through     your   Jobber    or 

direct   subject   to   return   if  unsatisfactory. 
Jobbers: — No   better   selling   article   exists    than   the 

Storm  King  Lantern  and   Comfort  Iron.     Send  for 

details  and  samples. 


National  Stamping  &   Electric   Works, 

470  South  Clinton  Street 

CHICAGO,  ILLINOIS 


Carried  in 

Stock  by  Most 

of  the  Best 

Jobbers 
Everywhere 
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Garden    Implements 

That  Are  Profitable   To  Handle 

We  aim  for  lepeat  orders  in  the  manufacture  of  our  goods. 
They  are  of  the  highest  standard  and  they  are  made  very  profit- 
able for  the  dealer  to  handle.  You  are  certain  to  do  good  busi- 
ness with  these  lines. 


Eureka  Glass  Tank  Sprayer 

This  is  a  reliable,  dur- 
able and  inexpensive 
sprayer — and  has  a  very 
neat  Mppearance.  It  is 
excellent  for  spraying 
potatoes)  small  shrubs, 
and  live  stock,  and  is 
used  for  disinfecting 
poultry  houses. 
The  receptacle  of  this 
sprayer  is  an  ordinary 
Crown  Fruit  Jar  (one 
quart  size),  equipped 
with  a  heavy  zinc  cover. 
The  pump  cylinder  is 
made  from  I.X.  tin,  and 
is  con  siderably 
longer  than  the 
ordinary  glass 
tank  sprayer.  The 
solution  conies  in- 
to contact  with 
zinc  a  n  d  brass 
only,  which  will 
not  easily  corrode, 
thus  giving  long- 
er service. 


Eureka  Continuous  Sprayer 

As     the    name     implies, 
The     Eureka     Continu- 
ous Sprayer,  is  so  con- 
structed     that     it     not 
only      sprays     on      the 
downward      stroke      of 
the  plunger,  but  on  the 
upward   stroke  as  well, 
thus  causing  a  continu- 
ous   mist-like    spray. 
Sprayer    is    fitted    with 
a    3-16    inch    brass   ball 
check     valve     which    is 
positive     in     its    action 
and      practically     inde- 
structible.     A   solution 
tank   is   made 
from  heavy  I. 
X.  tin,  and  is 
so    construct- 
ed     that      it 
will  not   turn 
over      when 
filling.    Capa- 
city    one 
quart.       It    is 
a     g  e  n  e  r  al 
purpose 
sprayer. 


The    Eureka    Planter  Co. 


Limited 

Woodstock,  Ontario 


Fountain  Compressed  Air  Sprayer 

There  are  no  com- 
plex or  intricate 
parts  in  the 
Eureka  Fountain 
Compressed  Air 
S  p  r  a  y  er.  It  is 
both  positive  and 
automatic  in  ac- 
tion and  is  easily 
operated  by  Hav- 
ing the  automatic 
controlling  valve 
directly  in  front 
of  the  handle  and 
the  controlling 
lever  under  the 
handle. 

This  valve  and 
lever  -will  save  the 
cost  of  the  spray- 
er in  making  a 
given  amount  of 
solution       do       so 

much  work.  One  filling  and  one  minute 
spraying  will  spray  2,000  plants.  None  is 
wasted.  Lever  cuts  off  instantly  at  oper- 
ator's  will. 

Eureka  Corn  Planter 

Eureka  Corn  Planters  are  made  in  one 
and  two-hand  styles,  well  finished, 
light  and  durable,  positive  and  accur- 
ate in  action.  A  seed  guard  adjust- 
able by  a  nut  outside  the  hopper  de- 
termines the  number  of  kernels  to  be 
dropped  in  each  hill.  No  matter  what 
position  the  steel  slide  (which  slides 
back  and  forth  on  the  hopper  base) 
is  held,  only  one  lot  of  seed  can  pass 
into  the  jaws  at  one  time.  A  flat 
steel  spring  is  used  in  place  of  the 
cheap  brushes  used  on  ordinary  plant- 
ers, which  constantly  wear  out. 


BEAVER  BOARD 


FOR    BETTER   WALLS    &    CEILINGS 


Build  Beaver  Board  Business 

And  It  Will  Build  Business  For  You 

Selling  paint  sells  brushes.  Selling  safety  razors 
brings  orders  for  blades.     Every  hammer  calls  for  nails. 

Just  so  with  Beaver  Board.  Every  time  you  sell  an 
order  of  this  sturdy  wall  and  ceiling  board  you'll  have  a 
call  for  paints,  varnishes,  nails,  screws,  and  other  build- 
ing hardware. 

Beaver  Board  sales  are  invariably  followed  by  sales  of 
other  products  you  carry.  They  foretell  building  or  re- 
pairing activities  that  mean  much  good  business  for  you. 

Why  not  get  this  Beaver  Board  business  as  well  as  the 
business  that  follows?  Other  merchants  ui  neighboring 
towns  are  doing  it.     They'll  tell  you   that   Beaver  Boanl 

story. 

Lei  ns  send  you  their  names. 

THE  BEAVER  COMPANY,  Limited 

213  Wall  Street       Beaverdale,  Ottawa,  Can. 
PlantM  at  Ottawa  and  Thorold.  Ont. 


Mnde  In 
Canada 
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Full  S.ze 
Plate  F-2-8 


The  Complete  Quality  Line  of 

FAULTLESS  CASTERS 

2500  different  sizes  and  styles  comprise  a  line  that 
will  meet  the  various  demands  of  your  customers 
— every  kind  of  finish,  every  kind  of  wheel,  every 
size  socket,  for  ALL  kinds  of  furniture. 

SPECIAL  NOTICE 

We  received  the  Gold  Medal,  Highest  Award  at 
St.  Louis  in  1904,  and  at  San  Francisco  in  1915, 
on  "Furniture  Casters  of  All  Types." 

Faultless  Caster  Company 

EVANSVILLE,  INDIANA 

" Move  the  FAULTLESS  Way." 


THEIR  MONEY-SAVING  PARTNER 


An  Army  of  Merchants   Use  the  "Champion* 

and  while  using  it  they  SMILE— and  grow  PROSPEROUS.  There's  a  REASON, 
several  in  fact.  No  more  book-keeping  drudgery  or  the  necessity  of  sipending 
evening  hours  in  straightening  out  tangled  accounts.  No  more  losses  due  to 
forgotten  charges.  No  more  annoying  disputes  with  customers  over  amount  owed 
because  with  the  "CHAMPION"  system  they  know  from  day  to  day  the  exact 
amount  of  their  indebtedness. 

The  "CHAMPION"  is  more  than  an  account  register.  It  is  a  COMPLETE 
SYSTEM  that  takes  care  of  EVERY  TRANSACTION  in  a  merchant's,  business— 
CASH  SALES— MONEY  RECEIVED  ON  ACCOUNT— CREDIT  SALES  and  MONEY 
PAID  OUT.  The  "CHAMPION"  accountant  does  it  BETTER,  QUICKER  and  In  a 
more  satisfactory  manner  than  is  possible  with  the  old  method  of  keeping  books, 
or  with  ordinary  account  registers.  Nothing  complicated  about  the  "CHAMPION." 
So  simple  a  child  can  grasp  its  details. 

METAL    CONSTRUCTION— FIREPROOF— HANDSOME    IN    APPEARANCE. 
Fill  out  coupon  — return  to  us  and  we  will  give  you  complete  information  regarding 
the  style  "CHAMPION"  ACCOUNTANT  best  suited   to  your  business. 

CHAMPION  REGISTER  CO.,  CLEVELAND,  OHIO 


CHAMPION    COMPLETE   ACCOUNTANT 
New  Double  Wall  Fireproof  Construction 


Model  "C"— Single  Section 

With  File  and  Cash  Drawer 

RETURN   THIS  COUPON 

CHAMPION    REGISTER    CO.,    Cleveland,    O. 

Gentlemen :— Without  any  obligation  on  my  part  send 
me  full  information  about  THE  CHAMPION  COM- 
PLETE   ACCOUNTANT. 

NAME     

BUSINESS     

ADDRESS      .- 


'System  in  use   ... 
No.   of  Accounts 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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FULL  MOUNTED  ASSORTMENTS 

A   stock  for   each   die.     Indispensable   where 
more  than  one  workman  has  to  use  the  set. 


SINGLE   STOCKED   ASSORTMENTS 

The  Little  Giant  Die  is  free  and  easy-cutting. 
It  is  adjustable,  and  can  be  reversed  in  the 
collet  so  as  to  cut  close  to  the  shoulder  if 
desired. 


COMBINATION  ASSORTMENTS 
Both  U.S.  Standard  and  S.A.E.  Standard  Dies 
and  Taps  for  each  cutting  size.  Avoids  the 
expense  of  buying  a  separate  outfit  for  each 
thread  standard  and  the  consequent  duplica- 
tion of  Stocks  and  Tap  Wrenches. 


Screw  Plates 

are  a  profitable  line  to  handle.  Our  line 
includes  assortments  of  Taps  and  Dies  for 
mechanics,  plumbers,  automobile  owners, 
garages  and  repair  shops,  blacksmiths,  mill- 
wrights, gas  and  steam  fitters,  electrical  con- 
duit workers,  farms  and  ranches,  construc- 
tion camps  and  mining  companies.  These 
are  your  best  customers  and  people  with 
whom  you  deal  every  day.  They  all  require 
screw  cutting  tools,  reamers,  etc.  You  can 
reach  them  and  please  them  and  hold  their 
patronage  with  Little  Giant  Screw  Plates. 

Our  Service 

to  Dealers 

does  not  end  with  the  shipping  of  the  goods 
from  our  factory.  We  help  the  dealer  sell 
them,  realizing  that  his  customers  are  our 
customers  as  well.  To  this  end,  we  furnish 
dealers  with  attractive  envelope  sniffers 
imprinted  with  their  name  and  address,  in 
quantities  as  desired.  These  can  be  enclosed 
with  monthly  statements  at  no  cost  to  the 
dealer  or  can  be  mailed  separately  to  pros- 
pective customers. 

//  interested,  write  for  prices,  catalog,  etc. 

Wells  Bros.  Co.  of  Canada,  Ltd. 

GALT,  ONTARIO 

Sales  Agents:  The  Canadian  Fairbanks  -  Morse  Company,  Limited, 
Montreal,      Toronto,      Vancouver,      Winnipeg,      St.  John,      Calgary. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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The  Irwin  Auger  Bit  Company  now  offers  a  line  of  augers 
with  a  Japan  finish  in  addition  to  their  line  of  augers  with  a  high 
polish.  These  Japanned  augers,  especially  the  ship  augers,  offer 
exceptional  values  for  work  in  rough  or  heavy  timber. 

In  comparing  net  prices  on  these  augers,  as  well  as  on  the 
complete  line  of  Irwin  wood  boring  tools,  it  should  not  be  forgotten 
that  the  list  prices  of  Irwin  bits  remains  unchanged.  The  company 
will  continue  to  maintain  the  list  prices  that  were  universally 
adopted  in  1005.  These  lists  are  printed  in  Catalog  No.  10  which 
also  contains  information  about  auger  bits  that  is  of  especial  value. 


THE  IRWIN  AUGER  BIT  CO. 


64  WELLINGTON  STREET  WEST 


TORONTO,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Are  You  On  Our  Black  List? 

IF  NOT!    WHY? 

This  List  contains  the  names  of  the  Principal  Manufacturers  and 
Dealers  in  Paints  and  Varnishes  who  buy  their  Blacks  exclusively  from 
us. 

Why  Buy  the  "Near  Brand"  When  the  Best  is  Procurable? 


This  Seal  on  every 


1917 


package  is  your 
guarantee 


Originators  of  the  famous  Old  Standard,  Eagle,  Pyramid  and  Globe  Brands 
of  Package  Lamp  Blacks. 

Sixty-eight  years  of  Experience  with  Customers  all  over  the  World  has  taught 
us  Some  Things  in  the  Black  Business  which  might  interest  you. 
The  Guarantee  of  Public  Approval  for  this  period  is  also  Worth  Considering. 
Steady  Reliability,  Uniformity  and  Highest  Quality  for  the  Least  Price  Pos- 
sible.   The  Best  is  always  the  Cheapest. 
To  be  convinced,  write  us. 

THE   L.  MARTIN   COMPANY 

81  FULTON  STREET,  NEW  YORK  CITY 

Factories:      Philadelphia,  Penna.,      Johnsonburg,  Penna.  We  have  a  factory  in   England  too. 

CANADIAN  REPRESENTATIVES  :     JAS.  A.  TAYLOR,  Montreal.      JAMES  HAYWOOD.  Toronto. 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  Interested  File  User  upon  application. 

G.   &    H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MAPHTEEAF 

To  the 

Hardware  Trade 


Are  you  stocking  the  celebrated 
"MAPLE  LEAF"  Brand  Stitched  Cot- 
ton Duck  Belting?  If  not,  why  not?  You 
can  make  a  better  margin  of  profit  by  sell- 
ing it  than  on  any  other  make  of  belting. 
We  protect  our  jobbers. 

"MAPLE  LEAF"  Brand  Belt  Dressing 
is  the  best  on  the  market,  equally  good 
for  all  kinds  of  belting. 

WRITE  US  FOR  PRICES. 
Manufactured  only  by 

The  Dominion  Belting  Co.,  Limited 

Hamilton,  Canada 
Quebec  Branch:  51   Duluth  Building,  Montreal 


Warehouse  Space  to  Rent 

Owing  to  the  difficulty  in  obtaining  material  from  the  mills 
under  existing  conditions,  and  feeling  under  obligation  to 
supply  our  regular  customers  before  completing  our  stock 
requirements,  we  have  about  3,500  square  feet  of  our  ware- 
house space  vacant,  which  we  would  be  willing  to  rent  at  a 
reasonable  rate,  with  or  without  services  of  storemen  and 

electric  crane. 

APPLY  TO 

A.   C.  LESLIE  &   COMPANY,  LIMITED 

560  St.  Paul  Street,  MONTREAL 
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The  Spring  Clean-up 
Will  Soon  Be  Here! 


Help 


When  you  get  your  paint  room  cleaned  up  the  Bowser  way,   the   job   will   be   finished   for   a   long,   long 
while. 

The  Bowser  Self-Measuring  Paint  Oil  Storage  System 

prevents  all  loss   clue   to  spillage,  evaporation,  "foots"  and  "fats,"  and  over-measure. 

They   are   air-tight,   fire-proof;    deliver   an   accurate  pint,    quart,   half-gallon   or   gallon   at   a   stroke;    and 

the  biggest  time-savers  you  ever  saw. 


Writ  for 

Booklet 

Now. 


S.  F.  BOWSER  &  CO.,  Inc. 

66-68  FRASER  AVENUE      -     TORONTO,  ONT. 


Start  the 

Clean-up 

To-day. 


SALES  OFFICES  IN  ALL  CENTRES. 


REPRESENTATIVES  EVERYWHERE 


PREPAREDNESS 

TO    THE     HARDWARE    TRADE 
Are  You  Prepared  to  Supply 

the  farmers — your  customers — with  their  Farm  Fencing  this  Spring? 
IF  NOT — can  you  afford  to  take  a  chance  on  losing  your  connection 
with    your   customers?      "Mail-Order-Houses"    and    "Manufacturers- 
selling-direct"  (manufacturers  who  supply  "Mail-Order-Houses"  are  in 
the  same  class  from  a  dealer's  standpoint),  are  anxious  to  get  your 
customers,  and  the  bait  they  use  is  "low  prices  on  Farm  Fence,"  realiz- 
ing  that    fencing  represents  the  farmers'  largest  yearly    expenditure    and  that  he — the  farmer — your 
customer — does  more  talking  about  Fencing  before  he  buys  than  any  other  article  he  purchases. 

THE  "IDEAL"  SPECIAL  SALES  PLAN  OF  SELLING  FARM  FENCE  will  interest  you— will 
allow  you  to  compete  with  "Mail-Order-Houses."  No  investments — no  handling — no  collections,  and  you 
make  a  profit  on  every  roll.  I 

The  "Ideal"  line  is  complete — 37  different  styles  of  Farm  Fence,  6  styles  Ornamental  Lawn  Fence, 
all  sizes  Farm,  Slock  and  Lawn  Gates,  all  other  products  that  go  with  Fencing  as  Steel  Fence  Posts, 
fence  Tools.  Coiled  Wire,  Barb  Wire,  etc. 

Co-operate  with  us — who  sell  Ideal  Fence  "through-the-dealer-only" — in  convincing  the  farmer — 
your  customer— that  you — his  local  dealer — can  supply  him  with  a  better  quality  of  fence  at  just  as  fav- 
orable a  price  as  any  "Mail-Order-IIouse." 

Full  'particulars  sent  on  request. 

The  McGregor  Banwell  Fence  Co.,  Ltd.,  Walkerville,  Ont. 


f 


Ws/m?//?///y//////?/7/?///^^^^ 
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13.00  Buys  the 
Griffith  Team  Outfit 

($14.00  west   of    Fort   William) 
Giant  Rope   Traces,   Giant  Yoke 

Ropes,  Hames,  Hame  Straps, 

Plow   Pads,  Belly  Bands 

and  BUlets 

Where  can  you  find  value  to  equal 
this?  The  business  end  of  your  work 
harness  for  less  than  half  the  usual 
pricie  of  such  an  outfit  in  leather. 
Hard,  tested  rope  has  proved  an  excel- 
lent substitute  for  leather.  It  gives 
equal  wearing  qualities  and  costs  much 
Jess.  The  Griffith  Team  Outfit  is  stead- 
ily gaining  favor  with  the  farmers.  It 
has  been  a  great  bonn  to  them,  in  face 
of  the  increasing  high  cost  of  leather. 

Griffith's  Giant  Rope  Traces,  per  set 
of  four  with  heel  chains,  $4.50  ($5.00 
west    of   Fort   William). 

Griffith's  Giant  Yoke  Ropes,  per 
rair  with  snaps  and  slides,  $1.00 
($1.2,i    west    of   Fort    William). 

Nearly  all  dealers  carry  Griffith's 
Specialties.  If  you  have  any  difficult v 
in  getting  them,  order  direct.  We 
will  send  an  interesting  booklet  on 
request. 

G.  L.  GRIFFITH  B  SON 

74   Waterloo    St.,     STRATFORD,     OnU 
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vs. 
Leather  Poie  straps 

a'tual    worki,,„  ar    a'U     te-r      , 

Lea»>er    Pole    S^"""  ^  than   Jg 

£Sv?H'-«t«s 

3. -inch,    hard     „      aH  as  long      r, 

'  re;igt"  **   leafher      *"   ™me   »ffi£ 

fj?an'«^°k6per°,,<"'    "er    Pa'>.    coe. 
William.)         per  M*.    west   of   C, 

'    te^r   y0Ur''-'er,    0I.„. 

;;vr-ti„e^sSru,h,le- 

GLGriffith^So^ 

74  Waterloo  ct 
Stratford.  Ont. 


Ads  Like  These  Go  To  Half  a 
Million  Harness  Users 

GRIFFITH'S  HORSE  SPECIALTIES  are  being  advertised  in  the  leading- 
Farm  Journals  of  Canada.  They  are  wonderful  money  savers.  Farmers  all 
over  the  country  are  writing  us  for  samples  and  literature.  But  we  don't 
sell  direct  to  the  farmer  unless  we  have  no  dealer  agents  in  his  vicinity. 
Where  we  have  dealers  the  inquiry  goes  to  them  for  attention,  thus  handing 
him  a  profit  bonus  which  took  no  effort  on  his  part  to  get. 

SPECIAL  PRICES  TO  DEALERS 


Team   Outfit,  per  set 
Traces  only,  per  set 
Yoke  Ropes,  only 


$10.25 

3.30 

.75 


A  copy  of  our  No.  2  Catalog  and  price  list  will  be  sent 
to  you  upon  request.  It  shows  a  complete  line  of 
Plalters,  Rope  Ties,  Harness  Repairs  and  other  harness 
specialties.  If  you  are  not  handling  our  lines,  get  in 
touch  with  us  at  once.  You  will  get  our  immediate 
attention. 

Don't  put  it  off — Write  now 

G.  L.  Griffith  &  Son 

Stratford,    Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


No.   13.     Full    Width   Cross-Cut    Saw. 


No.   22.    Full    Width    Cross-Cut    Saw. 


,"v-  ■"""••"-. ..^ 
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No.  315.   Hollow   Back    Cross-Cut    Saw,   Champion    Tooth. 


No.  325.   Hollow  Back   Cross-Cut    Saw,   Lance   Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 
Vancouver,  B.C.  St.  John,  N.B. 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT  Of  1HESUI-ERI0R  JURY 


DiRECtoROFEXHiarrs 


p*#n$L 


MEDAL 


HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  M  O  N  T 
MFG.     CO. 

55-71  Amory  Street 
Roxbury,  Mass. 
U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD  HANDLE 


WITH   FLAT-LINK  OR  CABLE   CHAIN 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered: 
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NIAGARA  GRINDER  No.  4 


THE  GRINDERS 

THAT  ARE  SOLD 

ON  QUALITY 


CARBORUNDUM 
NIAGARA 
GRINDERS 

EQDIPT    WITH 
CARBORUNDUM   WHEELS 


SARA  GRINDER  No.  10 

THERE  is  more  profit  in  handling  a  line  of  grinders  of  the  quality  of 
Carborundum  Niagara  Grinders.  From  handle  to  castings  they  are 
carefully  designed,  accurately  made  from  the  best  possible  materials — 
machine-cut  gears,  high-grade  castings,  malleable  handles  and  clamps. 
They  are  easy  running,  practically  noiseless  and  handsomely  finished. 
<|  Naturally  they  cost  more,  but  they  are  worth  more — they  give  more 
real  service— they  stand  up  on  the  job — stand  up  under  the  wear  and 
tear.    They  are  grinders  that  will  please  your  customers  and  profit  you. 


CARBORUNDUM   HIAGA 
HEAD  Nt>.  2tf 


Suppose  you  send  for  de- 
scription of  the  complete 
Carborundum  Niagara 
line,  prices,  free  display 
stand  offer,  etc. 


THE 

CARBORUNDUM 

COMPANY 

NIAGARA    FAL.LS.  N.  Y. 


NIAGARAS  GRINDER   No    1 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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W.  J.  CARTER,   Pic  ton. 

Retiring   President  of  the  Ontario 

Retail  Hardware  and  Stove 

Dealers'  Association. 


X    This  is  the 
<r  scale  that  has 

given  Mr. 

Carter  perfect 

service  for  over 

21  years. 


Indispensable  to  Housekeepers 

Made  in  Canada 

Protects  Buyers 

Everlasting 

Reliability  Unquestioned 

Increases  Sales 

Appearance  is  Attractive 

Link  up  with  them  ! 


S 

c 

A 
L 
E 

S 


No.  214— Capacity  h   oz.  to  25  lbs. 

— Mr.  Carter  Says : 

"I  have  one  of  Burrow,  Stewart  &  Milne's 
Union  Scales  that  has  been  in  active  ser- 
vice in  my  business  for  over  21  years.  It 
has  weighed  thousands  and  thousands  of 
pounds  during  that  time,  and  to-day  it 
works  as  perfectly  as  the  first  day  it  was 
put  into  use." 

Quality  and  Service 
is  our  motto 

Nothing  but  the  best  in  material  and  work- 
manship goes  into  our  product.  That's 
the  reason  why  it  stands  up  to  the  long, 
constant  service  of  which  Mr.  Carter 
speaks. 

Write  for  our  Catalog 


For  Sale  by  all  Jobbers,  or 


The    Burrow,  Stewart  & 
Milne  Company,  Limited 

Hamilton  Toronto         Winnipeg  Montreal 


'-Burrow. 
Stewarts  Milne  Co 


HAMILTON. can 


//  interested,  tear  out  this  pa,ge  and  keep  with  letters  to  be  answered. 
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Your  customers 
are  well  shielded 

against  inferior  service  when 
you  supply  them  with 


MORRISON'S 

STEAM  GOODS 


!lSiiiZiiif:'.£i  )jj? }Si±iil  Yiil  Y-iT.^i  \;iiafJr>i£; 
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"POR  over 
A  fifty  years 
our  trade  mark 
has  stood  for  un- 
alterable quality 
and  business  in 
tegrity. 


Plumbers'  Supplies 

We  have  the  very  best 
to  offer  in  this  line  and 
our  prices  are  reasonable. 
Write    for    particulars. 

Ask    us    for  information  concerning  the 
lines  in  which  you  are  interested. 


The  James  Morrison  Brass 

Manufacturing  Co.,  Limited 

T  89-97  West  Adelaide  Street 

TORONTO  ONTARIO 


Our  Steam  Goods  are 
approved  by  Provincial 
and  Marine  Inspection 
Departments. 

Every  article  is  tested 
before  leaving  our 
factory. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answere 
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Your  constant  effort  to  increase  trade  is 
by  holding  old  customers  and  gaining  new. 
To  retain  the  old  you  must  give  them  service 
and  sell  goods  that  will  please  and  satisfy. 
There  must  be  no  "come  back"  because  of 
dissatisfaction. 

That  is  why  you  can  pir|  your  faith  to  Dominion  Rubber 
System  products.  Their  qualities  are  of  the  kind  that  give 
absolute  satisfaction.  We  stand  back  of  our  products  with  a 
warranty  that  they  are  free  from  imperfection  in  workman- 
ship. That  protects  you  and  your  customers,  and  ensures 
their  good-will  which  is  the  best  argument  for  your  bigger 
business  and  increased  profits. 

For  every  need  in  Rubber#Hard- 
ware,  write  our  nearest  branch. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -  MONTREAL,  CANADA 


Service  Branches  at — 

North  Bay,  Fort  William,  Winnipeg,  Regina,  Saskatoon,  Edmonton,  Calgary, 
Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton,  London,  Kitchener, 
Vancouver,  Victoria. 
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W.  A.  Fraser  has 

YOU  remember  W.  A.  ^^^  ^^^  ^-^^^    ^^  L^  ^-^     ^r^     I  -#» 

Fraser,  the  brilliant  Cana-  i^l      II    M   fl*  *     lV|  f^   l*^ 

dian    author    of    "Mooswa,"  V/V/XXXv/         1  9 £jL\^,  iX, 

''Thoroughbreds,"    "Blood 

Lilies,"  and  other  good  stories  of  India  and  Canada?  Latterly  Mr.  Fraser 's  literary  activity 
has  been  in  repose,  but  now  he  has  arranged  to  provide  MacLean's  Magazine  with  a  brand  new 
series  of  short  stories,  the  first  of  which,  "A  WANDERING  MUMMY,"  is  a  fine  tale  of  the 
Canadian  West,  with  an  East  Indian  strand  woven  into  it.  It  appears  in  the  April  MacLean's. 

V^  3. 113.03.  is  producing  some  very  good  short-story  writers 
— new  ones  that  is.  We  have  Stringer,  McFarlane,  Sullivan, 
Leacock,  Miss  Laut,  Roberts,  Seton,  Parker,  O'Higgins,  Patullo, 
L.  M.  Montgomery,  et  al,  of  international  fame;  and  a  new  lot 
breaking  into  the  greater  light.    One  of  these  newer  writers  is 

1— T/~vf^1<f1  *-|  q     1V/T  r^  r^  t*  Vl  rM  1  Qf*        wno  *s  "coming  strong."     Mr.  Moorhouse  is  a  Manitoban,  and 

1  HJJJIVlllo  1V1UU1  11UU5C,  to  the  April  MacLean's  he  contributes  The  Centre  of  Gravity, 
"corking  good  stuff,"  to  use  the  language  of  the  Editor.  This  is  the  first  of  a  series  of  stories  featuring 
Andy  Doolin,  a  "character,"  keeper  of  a  saloon.  These  stories  are  of  the  boom  days  in  British  Columbia's 
gold  mining  history,  days  when  Jim  Crotty,  Dutch  McGee,  and  The  Parson,  desperadoes  all,  made  life  a 
catchy  thing  and  stirring. 

A/To  |.tt     C~^  o  1 1  r^i  f-       a  new  contributor  to  MacLean's,  has  in  the  April  Number  a  short  story,  At  the 
J-^J-^II  y      VJ^lLlllL}     Arrow  Forks,  a  tale  of  the  Yukon.    Miss  Gaunt  is  a  British  woman  who  knows 
her  Canada  well — from  sojourn,  visit  and  study. 

Jr\  fy»  £io     X)         1— r^Tl  f\  t""\rv      *s  a  well-known  writer  whose  90,000-word  serial  story  begins  in  the 
dlllCS     U.      lldlUiyX     April  MacLean's,  The  Gun-Brand,  is  of  the  Peace  River  Country, 
and  is  of  gun-runners,  Indians,  whiskey,  a  Hudson's  Bay  Company  post,  voyageurs,  and  a  dream  of  a  girl. 

Agnes  C.  Laut,  H.  F.  Gadsby  and  W.  A.  Craick 

are  contributors  to  the  April  MacLean's.  Each  contributes  a  special  article  of  great  and  immediate  inter- 
est. For  example,  MISS  AGNES  C.  LAUT,  a  wonderful  woman,  writes  of  the  war  situation  as  found  in 
the  United  States,  and  in  its  relation  to  Canada.  H.  F.  GADSBY  writes  of  the  Canadian  Senate — a 
judicial  article  on  a  subject  of  ever-growing  political  interest.  W.  A.  CRAICK'S  contribution  is  Motor 
Roads  of  Canada,  and  is  concerned  with  motor-touring  in  Canada.    His  article  is  well  illustrated. 

Now,  these  are  just  a  part  of  the  contents  of 

MACLEAN'S    At  All  News- 

THEY  suffice,  however,  to         *  A  •  «|  Jl£CT\tS 

give  you  a  good  idea  of        f  OT*      7m.  Iff  M    1  *^ 

the      distinctive      Canadian  MT 

Fifteen  Cents 


the       distinctive      Canadian 

character  and  appeal  of  MacLean's,  and  to  let  you  and  others 
that  in  MacLean's  one  gets  his  money's  worth  and  more, 
whether  it  be  mere  entertainment  that  is  sought,  or  something 
informative,  stimulating  and  timely  concerning  Canada  life, 
interests,  thought  and  politics. 
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The  illustrations  above  show  three  of  the  fifty  different  designs 
illustrated  in  our  No.  7  Catalogue.  Have  you  received  a  copy?  If 
not,  drop  us  a  card.  This  catalogue  contains  a  most  complete  line 
of  builders'  hardware,  and  it  will  certainly  pay  you  to  examine  this 
book  thoroughly.  In  addition  to  designs  mentioned,  we  manufac- 
ture a  complete  line  of  staples.  Do  not  forget  us  when  ordering  for 
your  spring  requirements. 

The  Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONTARIO,  CANADA 
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The  Sport 
That  Builds  Profits 


There  is  no   easier   way   to   create  a  "Red 
Letter  Day"  in  ammunition  sales  once  every 
week  throughout  the  Summer  and  Fall  than  to 
stimulate  the  sport  of  Trap  Shooting. 

By  taking  an  active  interest  in  your  local  gun 
club  or  helping  to  organize,  one  draws  cus- 
tomers direct  to  your  store  not  only  for 

Dominion  Shot  Shells 

but    for    sporting    goods    of   all    kinds   and    for 
practically   every   other  line   that   you   carry. 

Begin  your  stimulating  now  and  keep  it  up — 
a  little  later  you  will  find  those  "Red  Letter 
Days"  arriving  regularly  each  week. 

If  you  need  information  about  gun  clubs  or 
suggestions  to  help  you  increase  ammunition 
sales,  write  us. 

Dominion   Cartridge  Co. 

LIMITED 


■£** 


120  St.  James  Street 
Montreal 
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Ammunition 

That  Satisfies 

Sportsmen 


The  man  who  wants  ammunition  about  which 
he  never  has  to  guess,  is  the  man  who  insists 

that  you  supply  him  with  Dominion  Shot  Gun 

Shells  and  Cartridges. 

They  give  to  the  shooter  a  comfortable  confi- 
dence that  enables  him  to  obtain  nearly  perfect 
results. 

Dominion 

Shot  Shells  and  Cartridges 

"Hit  hard  and  stop  what  they  hit"— there  is  no 
dusting  of  targets  or  crippling  of  game. 

Dominion  is  the  satisfactory  ammunition 
and  is  the  ONLY  ammunition  made  in 
Canada. 

Dominion  Cartridge    Co. 

LIMITED 

120  St.  James  Street 
Montreal 
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THE  convenience  of  a  two-  or  three-car  garage  is  greatly  increased  if 
the  doors  can  all  be  open  at  the  same  time.    Your  customers  who 
build  garages  can  provide  for  this  by  using 

STANLEY   GARAGE  HARDWARE 

Doors  hung  on  Stanley  Garage  Hinges     ming  against  each  other  or  the  out- 
going and  incoming  cars. 

lave  you  the  booklet,  "Selling  More  Stanley 
larage  Hardware?"  [f  not,  write  for  il  to-day. 
I  illustrates  and  describes  the  many  selling 
lelps  we  offer  you  to  increase  your  sales  in  this 
irofitable  line. 


take  no  inside  space  to  operate,  swing 
easily,  without  sagging",  and  close 
weather-tight.  Stanley  Garage  Door 
Holders    1774   keep   them  from  slam- 


///  case  you  do  not  yet  carry  Stanley  Garage  Hardware,  send  for  Booklet  Tt-SJf.. 

THE  STANLEY  WORKS,  New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives:  A.  Macfarlane  &  Co.,  Coristine  Bldg.,  Montreal 


//  interested,  tear  out  this  page  and  keep  with  Idlers-  to  be  answered. 
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Push  the  Small  Garden  Scheme 

A  Special  Feature  for  the  Spring  Campaign — Make  a  Strong  Effort  to  Push  Garden 
Tools,  Etc. — Where  Patriotism  and  Profit  go  Hand  in  Hand — Some 

Practical  Suggestions. 


IT  is  not  often  that  patriotism  and 
profit  go  hand  in  hand.  It  is  not 
often  that  the  merchant  has  a  ready- 
made  handle  to  use  in  launching  a  big- 
ger-than-ever  spring  campaign. 

The  retail  hardwareman  is  in  this  en- 
viable position  at  the  present  time. 

Everyone  knows  of  the  campaign  that 
has  been  launched  by  the  various  legis- 
lative bodies  to  induce  people,  city  peo- 
ple particularly,  to  go  in  for  what  is 
generally  termed  "backyard  garden- 
ing." It  is  felt  to  be  a  national  need 
for  the  production  of  foodstuffs  in  Can- 
ada to  be  increased.  For  two  reasons : 
To  enable  Canada  to  send  larger  sup- 
plies to  the  Mother  Country ;  and  to 
mitigate  conditions  and  help  bring 
down  food  prices  in  Canada.  The  ob- 
jects of  the  move  are  well  outlined  in 
the  introduction  to  a  pamphlet  of  hints 
issued  by  S.  iC.  Johnston,  of  the  On- 
tario Department  of  Agriculture,  ia 
which  he  says: — 

"At  no  time  in  many  years  has  the 
necessity  and  importance  of  the  home 
vegetable  garden  been  so  clearly  demon- 
strated as  this  year.  Our  country  is  face 
to  face  with  a  situation  which  necessi- 
tates the  increasing  of  our  food  supplies 
by  every  means  at  our  command.  Vege- 
tables as  well  as  other  foodstuffs  must 
be  given  careful  consideration  as  they 
form  an  important  part  in  the  every 
day  diet  of  most  individuals.  Every  city 
and  town  dweller  has  the  opportunity  to 
help  in  this  great  work,  in  that  there  are 
hundreds  of  available  plots  now  practi- 
cally unproductive,  which  could  grow 
vegetables.  To  be  able  to  secure  fresh, 
crisp  vegetables  should  in  itself  be  rea- 
son enough  to  make  us  help  along  this 
movement,  but  in  addition  the  savins 
makes  it  of  the  greatest  importance. 

"Vegetables  should  form  a  more  im- 
portant position  in  the  daily  food  of  the 
average  human  being  for  they  possess 
qualities  which  should  ensure  their  use 
in   much    larger   quantities   than   is   the 


custom  at  the  present  time.  In  these 
times  of  stress  when  the  energies  of  all 
people  are  being  devoted  to  further  the 
cause  of  justice  and  right,  the  securing 
of  a  supply  of  vegetables  should  com- 
mend itself  to  the  average  householder 
in  our  towns  and  cities.  A  more  instruc- 
tive pursuit  than  growing  vegetables  in 
the  backyard  cannot  be  found,  for  by 
commencing  with  a  small  plot  devoted 
to  their  culture  a  wonder  lesson  unfolds 


and    get    busy    as   soon    as   the   weather 
permits. 

The  reason  for  this  is  not  hard  to  de- 
termine. Every  Canadian  man,  be  he 
ever  so  old,  and  fat,  and  weighed1  down 
with  responsibility,  has  a  guilty  feel- 
ing that  he  is  not  at  the  front.  No  mat- 
ter how  good  his  reason  is  for  not  be- 
ing in  uniform — age,  physical  disability, 
responsibility,  what  you  will — he  yet 
feels  keenly  at  the  back  of  his  mind  the 


The  men  who  formerly  spent  the  spring  evenings  with  pipe  and  evening  paper  are 
going  to  be  out  in  the  backyard,  wielding  the  spade. 


itself  before  our  eyes  as  we  watch  the 
vagaries  of  nature  in  her  work,  and  a 
broader  and  more  intelligent  view  of  the 
simple  phases  of  life  appear  before  us." 

A  Big  Response 

It  can  be  taken  for  granted  that  there 
will  be  a  general  response.  Already,  in 
fact,  there  are  proofs  of  this:  Men  who 
never  before  thought  of  turning  a  sod 
on  their  property  are  -talking  in  terms  of 
seeds  and  potato  bugs.  Mr.  Cityman  is 
literally  preparing  to   peel   off  his   coat 


fact  that  the  greatest  crisis,  the  most 
terrible  tragedy  in  the  world's  history, 
finds  him  a  spectator.  He  cannot  go  to 
the  front,  but  any  chance  to  do  some- 
thing, to  stand  sacrifice  of  some  kind, 
finds  him  doubly  eager. 

Well,  here  is  one  opportunity.  More 
food  is  needed.  The  Government  sug- 
gests that  the  city  man  turn  in  and 
raise  vegetables  in  his  back  yard.  It  is 
a  comparatively  small  thing,  but  it  sa- 
vors- of  patriotism.  Consequently,  the 
lawyer,    the    office    man,    the   mechanic, 
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are  ready  to  take  the  suggestion  up  to 
the  utmost   of  their  power. 
What  it  Means 

It  means  this:  In  every  city  and 
town, of  t lie  Dominion  this  spring  the 
spaces  formerly  sacred  to  the  tomato 
Pan  and  t lie  broken  hoop  arc  going  to  be 
turned  into  productive  plots.  The  men 
who  formerly  spent  the  spring  evenings 
with  pipe  and  evening  paper  are  going 
to  he  out  in  the  backyard  wielding  the 
spade.  It  means  that  there  is  going  to 
be  a  most  remarkable  demand  for  every- 
thing that  g'oes  with  gardening — garden 
tools  of  all  descriptions,  seeds,  netting, 
wire,  sprayers,  hose.  etc. 

That  is  the  point  that  will  perhaps  ap- 
peal most,  to  the  hardwaremani.  The 
movement  certainly  promises  to  create 
a  huge  demand  for  goods  that  can  only 
be  seenred  at  the  hardware  store.  For 
this  reason  it  will  pay  the  dealer  to 
make  a  special  effort  to  push  sales  in 
these  lines.  At  the  same  time,  however, 
there  i9  the  additional  incentive  to  ac- 
tion that  lies  in  the  fact  that  it  is  prac- 
tical patriotism  to  do  so.  Every  adver- 
tisement of  garden  tools,  every  selling 
talk,  every  window  display,  means  just 
so  much  more  weight  behind  the  Govern- 
ment campaign.  This  is  one  case  where 
Patriotism  and  Profit  arc  almost  sy- 
nonymous terms. 

The  Campaign 

And  now  for  a  few  suggestions  as  to 
the  campaign. 


//  is  felt  to  be  a  national  need  for  production  of  food  stuffs  to  be  increased. 


In  the  first  place,  it  should  start  ai 
once.  The  householder  is  making  up  hi- 
mind  right  now  as  to  the  part  he  is  go- 
ing to  play  in  this  backyard  production 
scheme.  Now,  then,  is  the  time  to  get 
him  interested  in  a  garden  cultivator,  a 
spade,  extra  lengths  of  hose,  etc. 

It  goes  without  saying'  that  newspa- 
per advertising'  is  a  necessary  part  of 
this  campaign.  It  is  probable  that  the 
local  paper  is  carrying  an  advertise- 
ment   from   the  Government    uraing  the 


gardening'  plan.  Go  to  the  publisher  and 
find  when  this  ad.  is  to  appear.  Then 
contract  with  him  for  space  in  that  is- 
sue on  the  same  page  as  the  Govern- 
ment ad.;  if  possible,  get  space  imme- 
diately under  it. 

Result  :  John  Siayathome  reads  the 
Government  appeal  and  gets  worked  up 
into  a  regular  white  heat  of  enthusiasm 
on  the  question  of  gardening;  decide- 
to  do  his  "bit"  out  in  the  backyard,  to 
help  crush   the  Kaiser  by  creating  cab 


The  picture  to  the  left  shows  a  city  man  engaged  in  spray 
ing  btAshes.  The  picture  at  the  right  gives  an  idea  of  the 
decorative  effect  winch  can  I),-  seen  red  by  planting  flowers 
around  the  home.  It  should  be  borne  in  mind  that  those 
who  take  up  the  backyard  gardening  idea  will  succeed  in 
beautifying    their   property   as    well   as    raising   vegetables. 
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bages;  lets  his  eye  descend  the  column 

and  sees  that  Wideawake  &  Oo.,  hard- 
ware dealers,  are  offering-  an  especially 
complete  line  of  gardening  tools — every- 
thing- he  needs,  in  fact.  The  outcome  is 
too  obvious  to  mention.  If  Wideawake 
&  Co.  and  John  Stayathome  do  not  get 
together  in  the  matter  of  a  new  spade, 
an  extra  length  of  hose,  a  supply  of 
seeds  and  a  cultivator,  it  is  because 
some  other  part  of  the  store  campaign 
lias  been  overlooked. 

Send  Out  Circulars 

It  would  also  be  good  business,  for 
some  merchants  at  least,  to  circularize 
the  locality  on  this  same  question.  A 
neat  folder,  giving  full  description  oi 
lines  carried  and  prices — don't  forget 
the  prices — would  be  the  means  of  cre- 
ating a  wide  demand. 

Here  is  a  suggestion:  The  pamphlei: 
referred  to  above  is  "A  Vegetable  Gar- 
den for  Every  Home,"  and  is  issued  by 
the  Ontario  Department  of  Agriculture. 
It  contains  a  great  amount  of  informa- 
tion designed  to  help  the  amateur  gar- 
dener who,  as  is  well  known,  requires  a 
great  amount  of  help  if  he  is  going  to 
raise  anything  worth  while.  The  instruc- 
tions given  cover  soil  preparation. 
planting,    thinning,    cultivation,    water- 


ing, transplanting,  securing  extra  crops, 
and  a  wide  range  of  information  on1  each 
vegetable,  its  peculiarities  and  possibili- 
ties. The  pamphlet,  in  other  words,  is 
a  very  valuahile  one  for  the  plodding 
amateur. 

It  is  probable,  that  an  enterprising 
merchant  could  induce  the  department 
to  supply  ham  with  a  certain  number  of 
these.  Then  he  could  send  them  out  to 
a  select  list  of  prospects  with  a  folder 
of  his  own  attached,  giving  information 
on  garden  tools,  etc. 

Once  ag-ain1 — Patriotism  and  Profit  go- 
ing hand  in  hand. 

And  the  Windows  Also 

A  very  important  point  also  in  con- 
nection with  the  campaign  willl  be  the 
use  of  the  store  windows.  The  advan- 
tages to  be  derived  from  this  source  of 
publicity  are  so  obvious  that  it  is  not 
necessary  to  labor  the  point.  Every 
progressive  hardware  dealer  will,  as  a 
matter  of  course,  arrange  a  number  of 
g-arden  tool  displays. 

It  would  be  advisable  to  link  the  dis- 
plays up  with  the  Government  cam- 
paign to  some  extent  at  least.  This 
might  be  done  by  the  use  of  cards,  some- 
thing .after  this  order — "Do  Your  Bit," 
"Help  Feed  the  Country."  "You  Can't 
Use  a  Rifle— Use  a  Spade." 


Your  Accounts  are  Yours— Collect  Them 

Through  Being  Negligent  With  Some  Customers  Merchants 

Have  Allowed  Big  Sums  to  Accumulate  on  Their 

Books — One  Farmer  Offered  to  Lend  Money 

to  Merchant  to  Whom  He  Owed  Money. 


AN  instance  has  been  brought  to 
attention  during  the  past  week 
where  a  hardware  merchant  had 
actually  been  offered  the  loan  of  money 
by  a  farmer  who  was  owing  him  an  ac- 
count. This  farmer  had  been  owing  an 
account  at  the  hardware  store  for  some 
time.  When  pressed  by  a  letter  from  the 
hardware  merchant  telling-  him  that  he 
really  needed  the  money  to  pay  his  ac- 
counts the  farmer  came  to  the  store  to 
talk  it  over.  "Do  you  really  need  the 
money?"  asked  the  farmer.  "If  you 
do  I  will  have  to  sell  a  steer  or  colt  or 
something  else  in  order  to  get  the 
money."  On  beins:  told  by  the  hard- 
ware merchant  that  lie  was  actually  in 
need  of  the  money  to  meet  his  accounts 
and  that  if  he  did  not  get  his  money 
from  his  customers  be  bad  to  borrow 
the  money  from  the  bank  and  pay  six 
per  cent,  interest.  "T  will  lend  you 
•f  2,000  at  six  per  cent,"  came  from  the 
farmer. 

Here  was  an  actual  instance  that  was 
told  a  HARDWARE  AND  METAL  rep- 
resentative   while   making   calls    in    On- 


tario. The  section  is  one  in  which  there 
are  many  wealthy  farmers — it  is  one  of 
the  best  agricultural  districts  in  On- 
tario, as  a  matter  of  fact.  Yet  the  mer- 
chants have  allowed  farmers  to  get  in 
the  habit  of  running  accounts  and  pay- 
ing for  them  when  it  suited  their  own 
sweet  will.  One  merchant  has  as  much 
as  $200,000  on  bis  books  in  this  district. 
It  is  not  because  the  farmers  cannot 
pay  but  because  they  do  not  feel  in- 
clined to  pay.  The  merchant  in  many 
instances  has  come  to  be  classed  in  the 
same  category  with  the  country  news- 
paper that  keeps  on  sending  the  paper 
to  the  subscriber  but  never  gels  any 
subscription  money. 

Collection  Letters 

This  condition  of  affairs  suggests  that 
the  hardware  merchant  should  see  to  it 
that  his  customers  pay  promptly  or  if 
they  do  not  he  should  have  a  definite 
promise  when  they  would  pay  and  see 
to  it  that  they  live  up  to  their  agree- 
ment. The  first  step  in  this  direction 
is  the  sending  out  of  the  monthly  state- 


ment with  promptness.  If  tin-  state- 
ment is  not  heeded  it  should  be  followed 
shortly  with  a  letter  insisting-  with 
courtesy  and  firmness  that  the  account 
should  be  paid.  Elsewhere  in  this  issue 
under  the  heading  of  "Effective  Adver- 
tising Methods '*  a  form  letter  is  given 
as  a  suggestion  for  a  letter  to  be.  used 
in  collection  work. 

Of  course  some  customers  owe  ac- 
counts so  long  that  it  lias  been  a  chronic 
habit  with  them.  If  a  kindly  and  court- 
eous attitude  will  not  bring  the  money 
for  the  account  there  should  be  no 
hesitancy  in  taking  sterner  methods. 
One  of  the  most  successful  hardware 
merchants  in  a  small  Ontario  town  says 
he  never  scruples  about  taking  a  case 
into  court  if  he  has  exhausted  all  reas- 
onable means  to  get  the  customer  to  pay. 
He  says  he  finds  that  he  has  never  lost 
trade  because  he  adopted  such  methods. 
Another  hardware  merchant  says  lie  has 
come  to  the  conclusion  that  he  will  use 
the  eoui'ts  morje  generally  if  he  is  unable 
to  get  the  customer  to  pay  in  any  other 
way.  But  first  of  all  there  should  lie  a 
consistent,  tactful  effort  to  get  the  cus- 
tomer to  come  across,  without  the  neces- 
sity of  resorting  to  the  courts. 

Shortening  of  Credits 
HARDWARF.  AND  METAL  has  dur- 
ing the  past  few  months  repeatedly  dir- 
ected attention  to  a  noticeable  develop- 
ment in  trade  matters — the  shortening 
of  credits. 

Manufacturers  and  wholesalers  have 
found  it  necessary  to  shorten  credit 
terms  and  it  seems  an  assured  fact  that 
the  future,  instead  of  witnessing  a  re- 
turn to  previous  conditions,  will  see  the 
tendency  to  stricter  terms  more  and 
more  accentuated.  It  has  become  a  posi- 
tive necessity.  The  more  or  less  free 
and  easy  finance  of  the  days  of  hectic 
prosperity  will  never  again  be.  possible. 
To  the  retail  merchant  this  means 
only  one  thing.  He  must  in  turn  short- 
en the  terms  of  credit  that  he  allows  his 
customers.  It  is  quite  safe  to  assert 
that  the  average  merchant  is  altogether 
too  lenient  or  too  negligent  in  the  mat- 
ter of  collections.  He  is  inclined  to  let 
things  slide,  probably  because  he  is 
afraid  of  offending  his  customers.  In 
every  locality  there  are  well  to  do  farm- 
ers, for  instance,  with  comfortable  bank- 
balances  who  let  their  bills  at  the  hard- 
ware store  run  on  until  they  seem  like 
the  brook  which  "runs  on  forever."  A 
few  customers  like  this  and  the  hard- 
wareman,  in  order  to  keep  thimrs  «-oin<r. 
has  perhaps  to  go  to  the  bank  for  funds. 
He  is  paid  over  the  money  which  his 
farmer  customers  have  deposited  there 
— money  rightly  his  own.  He  pays  six 
per  cent,  for  it  and  the  farmer  only  gets 
three  per  cent,  of  that.  This  is  good 
(Continued  on  page  121.) 
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Top  illustration  shows  a  view  in  general  hardware  section.    Lower  shows  exterior 
view  of  store.     The  photographer  had  some  difficulty  in  taking  these  views  and 
they  hardly  do  justice  to  the  store,  which  is  one  of  the  largest  and  roomiest  hard- 
ware stores  in  Canada. 


WHEN  you  approach  the  hard- 
ware store  of  James  &  Reid,  at 
Perth,  Ont.,  you  are  rather  sur- 
prised to  note  a  full-size  automobile  in 
one  of  the  show  windows.  But  when 
you  enter  the  store  you  see  a  touring 
ear,  much  bigger  than  the  one  in  the 
window. 

A  touring  «ar  of  modern  make  is  not 
a  small  object,  and  in  the  average  store 
would  be  rather  inclined  to  overwhelm 
everything  but  the  wall  space.  Not  so 
in  the  James  &  Reid  store,  however.  The 
Store  is  so  wide  and  roomy  that,  despite 
its  size,  this  car  is  in  nowise  in  the  way. 
Moreover,  this  display  added  to  the 
smaller  car  that  occupies  one  of  the 
show  windows  is  an  effective  method  of 
featuring  one  of  the  greal  activities  of 
the  store.     One  of  the  members  of  the 

firm    devolts    almost    his    entire    lime    to 

the  sale  of  cars  and  accessories.  That 
his  time  is  profitably  employed  is  mani- 
fest  from  the  fad   thai   during  the  pasl 

year   i\u:   company    has    sold    eighty    cars. 

Selling  Cars  a  Means  of  Encouraging 
Trade 
Selling  cars  is  unquestionably  a  pro- 


fitable business,  and  the  firm  has  found 
it  so.  Not  only  that,  but  it  has  opened 
up  vistas  of  further  opportunity.  When 
a  man  owns  a  car,  it  is  rather  apt  to  be- 
come his  pet  extravagance.  There  are 
improvements  to  be  addied,  incidental  re- 
quirements that  he  feels  he  must  have, 
so  that  large  as  the  actual  car  trade  is, 
it  is  only  part  of  the  business  to  be  con- 
sidered. The  firm  has  realized  this  fact, 
and  has  felt  that  here  was  a.  real  oppor- 
tunity. The  auto  accessory-  trade  was 
begun  some  time  ago  rather  as  an  ex- 
periment, but  it  has  long  outgrown  that 
stage.  Outgrown,  too,  the  modest  quar- 
ters that  were  originally  given  to  this 
department.  When  the  HARDWARE 
AND  METAL  representative  visited  the 
store,  this  department  was  being  re- 
arranged, so  it  was  impossible  to  get  a 
picture  of  it.  Counters  were  being  re- 
moved and  ample  quarters  prepared  to 
lake  eare  of  this  -rowing  business.  The 
matter  of  convenience  for  customers 
was  considered,  too,  and  with  this  con- 
sideration there  came  also  the  idea  of 
the  strategic  position  for  such  a  depart- 
ment. Facing  on  the  side  street  were  the 
oil    and   gasoline   pumps,     When    a    cai 


Accessories 

James  &  Reid  Sold  80  Cars 

sories  so  Large  That  New 

Had  to  be  Opened 

Methods  Adopted 

owner  stopped  to  fill  up  his  car,  he  en- 
tered the  store  from  the  side  door  to 
pay  for  the  purchase.  With  the  old  ar- 
rangement this  led  him  only  through  a 
department  given  over  to  general  hard- 
ware. The  members  of  the  firm,  con- 
sidering the  need  for  enlarged  quarters, 
were  struck  with  the  idea,  that  the  way 
to  encourage  the  sale  of  automobile  ac- 
cessories was  to  keep  them  in  front  of 
the  man  who  actually  owned  a  car. 
Therefore,  this  separate  department  was 
moved  over  to  a  location  adjoining-  this 
side  entrance.  Now  the  owner  entering 
to  pay  for  his  gasoline  is  brought  face 
to  face  with  show  cases  containing 
everything  that  the  heart  of  the  most 
rabid  auto  enthusiast  could  desire.  Here 
you  have  a  good  combination.  The  man 
who  in  the  nature  of  things  is  always  a 
potential  buyer,  and  the  things  that  in 
all  likelihood  he  would  most  like  to  buy. 
This  accessory  end  of  the  business  has 
grown  to  large  proportions. 

But  their  activities  in  the  automobile 
end  of  the  business  have  gone  even 
farther  than  this-. 

Selling  Service  With  a  Car 
A  car  is  a  thing  that  even  with  the 
best  of  care  needs  considerable  looking 
after,  and  this  is  an  item  that  is  rather 
apt  to  influence  a  man  who  is  buying  a 
ear.  Therefore,  the  garage  has  been  one 
of  the  most  successful  fields  of  automo- 
bile salesmanship.  James  &  Reid  looked 
at  this  idea  from  a  different  angle,  but 
they  arrived  at  the  same  conclusion 
That  a  man  to  sell  cars  to  advantage, 
must  also  sell  service  in  that  particular 
line.  The  firm  figure  that  they  are  in 
this  ear  selling  business  for  good,  and 
consequently  the  service  end  of  the  busi- 
ness is  one  that  cannot  be  neglected,  if 
these  activities  are  to  be  brought  to  the 
highest  degree  of  success.  Therefore. 
they  have  just  completed  a  modern  gar- 
age, near  the  main  store,  which  is  cap- 
able of  handling  all  the  business  arising 
out  of  the  car  selling'  end,  as  well  as  be- 
ing something  of  a  trade  puller  on  its 
own  account.  They  figure  that  with  the 
added  service  this  end  of  their  busine&S 
is  going  to  he  materially  increased  dur- 
ing the  coming  year. 

The  Outside  Man  and  the  Store 

The  man  who  gets  out  in  the  country 
among  the  farmers  i9  bound  to  form 
friendships  that  are  of  inestimable  bene- 
fit to  any  firm.  That  is  another  phase 
to  the  automobile  selling  end.     The  man 
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who  sells  ears  is  a  representative  of  the 
firm,  and  as  such  keeps  that  firm  con- 
stantly before  the  outside  public. 

James  &  Reid  have  realized  this,  and 
have  indirectly  felt  the  effect.  In- 
directly, because  a  man  who  sells  80  ears 
in  a  year — and  in  this  case  the  sales 
have  all  been  made  by  one  man — is  not 
likely  to  have  much  spare  time  to  do 
any  other  kind  of  selling-.  He  is,  how- 
ever, conversant  with  the  country,  with 
the  people  and  their  various  needs,  and 
is  in  a  position  to  give  information  that 
may  prove  invaluable  to  the  other  selling 
end.  So  valuable  has  this  assistance 
proved,  that  it  has  suggested  to  the 
members  of  the  firm  the  still  wider  ad- 
vantages that  might  accrue  were  the 
outside  man  not  so  fully  occupied  with 
one  line.  It  is  the  intention  of  the  com- 
pany, therefore,  in  the  coming  summer 
to  put  another  man  out  on  the  road  to 
go  about  the  country  discovering  the 
farmers'  needs  and  supplying-  them. 
Keeping  in  touch  with  the  man  who  is 
planning  new  buildings,  and,  therefore, 
being  the  first  on  the  ground  to  supply 
his  needs.  In  this  way  it  is  hoped  that 
the  general  business  may  be  still  fur- 
ther enlarged. 

Not  that  this  field  of  operation  has 
been  neglected  in  the  past,  but  merely 
to  improve  on  an  already  efficient  or- 
ganization. This  is  the  backbone  of  the 
success  of  the  business,  the  constant 
reaching  out  for  some  method  or  agency 
to  improve  the  service  that  they  are  al- 
ready giving  the  public. 

Making  Business  By  Increasing  the 
Demand 

For  instance,  in  the  past  the  firm  has 
sold  almost  large  quantities  of  such  .com- 
modities, as  paint,  cement,  sewer  pipe, 
and  similar  lines.  They  believe  that 
there  is  a  still  wider  field  for  salesman- 
ship in  these  very  lines.  Not  in  the  way 
of  depriving  competitive  firms  of  their 
trade,  but  in  actually  increasing  the  con- 
sumption. It  is'  felt  that  there  are  op- 
portunities for  educative  salesmanship 
along  these  lines  that  might  double  the 
present  existing  demands.  This  is  work 
for  the  outside  man. 

James  &  Reid,  Perth,  Ont.,  offer  an 
excellent  example  of  what  can  be  done 
to  make  a  hardware  store  a  real  force 
in  the  community. 

For  many  years  this  store  has  been 
located  in  this  town,  and  never  a  year 
has  passed  that  has  not  shown  some  ad- 
vances in  equipment  or  method  that  has 


The  lop  view  shows  an  excellent  display  rack  near  the  front  of  the  James  &  Reid 
store.  On  the  rack  or  display  table  is  shown  a  wide  range  of  kitchen  utensils 
which  will  interest  the  housewife.  A  few  lines  of  toys  are  also  on  display.  The 
display  tables  and  racks  are  exceptionally  long  ones  and  provide  room  for  a 
large  display  of  crockery  ware,  dishes,  etc.  To  the  rear  of  the  display  table  is 
shown  a  large  motor  car.  The  James  &  Reid  store  is  a  very  large  one,  allowing 
not  only  room  for  displaying  automobiles  in  the  store,  but  also  in  the  store 
window.  The  lower  view  shows  the  garage  erected  to  take  care  of  the  firm's  ever- 
growing automobile  and  accessory  trade. 


tended  to  make  it  a  still  more  important 
factor  in  the  business  life  of  the  com- 
munity. 

The  store  and  its  associated  activities 
have  reached  such  a  pitch  of  success 
that  the  members  of  the  firm  might  be 
pardoned  for  more  or  'less  resting  on 
their  oars.  This  is  not  the  case,  how- 
ever. They  are  as  alive  to  the  beckon- 
ing opportunity  now  as  they  have  ever 
been,   and   there  seems  no   limit   to   the 


scope  of  their  activities,  nor  to  their  in- 
genuity in  ferreting  out  new  methods  of 
adding  to  their  already  splendid  trade. 

The   Selling  Force   of   Bright   Sur- 
roundings 

One  reason  for  their  success  is  un- 
questioably  their  attractive  quarters,  for 
it  is  folly  to  discount  the  selling  value 
of  a  bright,  roomy,  attractive  store, — a 
store  adapted  to  the  needs  of  the  trad-e 
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there  carried  on,  and  capable  of  making 
the  best  of  the  goods  displayed. 

The  photos  printed  herewith  are  far 
from  doing  justice  to  the  store.  The 
show  windows  at  the  front  in  the  ex- 
terior view  do  not  seem  of  any  particu- 
lar size,  yet  when  this  picture  was  taken 
there  was  a  full-sized  automobile  in  the 
window.  In  another  picture  will  be 
noted  a  full-sized  touring  car  that  oc- 
cupies a  position  to  the  centre  and  rear 
of  the  store.  Despite  the  size  of  this 
ear  there  is  no  hint  of  crowding,  and  one 
of  the  main  impressions  left  by  the  si  ore 
is  one  of  general  roominess. 

Some  Descriptive  Remarks 
On  the  left  of  the  store  as  one  enters 
is  the  department  for  general  hardware 
Walls  lined  from  floor  to  ceiling  with 
drawers  of  varying  size,  containing 
every  item  of  this  branch  of  the  hard- 
ware trade.  The  carefully-arranged 
samples  on  the  faces  of  these  boxes 
make  an  exceedingly  attractive  display. 
Every  drawer  is  readily  reached  by  a 
ladder  that  runs  at  right  angles  to  the 
wall.  A  clerk  can,  therefore,  pull  out 
any  drawer  without  endangering  his 
neck. 

Tlie  nail  bins  occupy  a  convenient  lo- 
cation under  one  of  the  counters  to  the 
rear  of  the  store.  They  open  outward, 
so  that  the  customer  can  see  them. 
Farther  down  again  on  this  side  is  the 
paint  department,  equipped  in  every 
particular  to  meet  the  needs  of  town 
and   country   trade. 

The  other  side  of  the  store  is  given 
over  to  the  display  of  bench  tools,  cut- 
lery, etc.,  while  at  the  rear  is  the  auto- 
mobile accessory  department  that  has 
been  previously  dealt  with. 

Featuring  the  Sundries,  a  Business 
Bringer 

Down  the  centre  of  the  store  runs  a 
double  line  of  tables  with  shelves  in  the 
centre.  Here  is  gathered  the  store's  dis- 
play of  sundries,  and  they  are  a  varied 
assortment.  China,  glass,  crockery,  toys. 
and  last,  but  not  least,  those  multitudin- 
ous little  articles  thai  cannot  be  grouped 
under  any  one  name  thai  yet  are  a  -real 
item  of  trade;  little  kitchen  accessories. 
-ma!]  bits  of  hardware  in  evoiv-day 
use;  in  fact,  a  thousand-and-one  things 
lo  attract  the  customer.  Items  of  small 
value,  yet  which  bulk  large  in  i lie  aggre- 
gate. These  are  all  displayed  in  sep- 
arate trays.  The  shelves  above  the 
tables  serve  to  break  the  llatness  of  this 
display,  and  permit  the  showing  of  toys 
and  china  and  many  household  r<  • 
ipiisites. 

The  general  offices  of  the  store  are  at 
the  rear  of  the  right-hand  side,  and  are 
large,   bright   and   airy.      Over   this  office 

al    i he  height   of  the  landing  shown   in 

one   of   the    pictures   is    the    private   office 
of   (he   members  of   the    linn;    Ibis    is   not 


HARDWARE    AND    METAL 

enclosed  in  the  front,  and  gives  a  free 
view  of  the  whole  expanse  of  the  store. 

Rest  Room  for  Customers 

The  second  floor  is  given  over  to  the 
ladies"  rest  room,  and  to  a  stove  and  tin 
and  graniteware  department.  This  is 
described  at  some  length  elsewhere,  as  it 
belongs  more  particularly  to  the  special 
activities  of  the  store  than  to  a  general 
description. 

As  is,  of  course,  obvious  with  a  store 
doing  such  a  business,  there  is  an  im- 
mense stock  handled;  the  surplus  of  this 
stock  is  stored  on-  the  third  floor  and  in 
the  basement. 

There  are  certain  lines  of  farmers' 
tools,  plow  castings  and  similar  lines 
that  this  store  has  ahvays  featured.  To 
achieve  the  best  results  in  this  line  they 
have  adopted  the  policy  of  making  them 
themselves,  so  that  in  connection  with 
the  store  is  a  large  and  well-equipped 
machine  shop  that  supplies  the  firm  with. 
a  fair  number  of  the  more  imperatively 
needed  articles  of  trade. 

But  turning  from  this  general  outline 
of  the  store  and  its  activities,  it  may  be 
of  interest  and  value  to  consider  some 
of  the  more  pronounced  interests  of  the 
store — interests  that  have  crystallized 
into  unusually  and  aggressive  methods 
of  business. 

The  Children's  Influence  in  Trade 

For  instance,  many  merchants  have 
overlooked  the  influence  of  children  as 
a  drawing  force.  Not  so  this  firm,  how- 
ever, and  'George  James,  one  of  the  part- 
ners in  the  firm,  when  asked  what  was 
the  most  effective  advertising  scheme 
that   they   had   ever  adopted,  unhesitat- 
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ingly  replied  that  it  was  their  bid  for 
the  children's  trade  at  Christmas  time. 

At  the  Christmas  season  the  firm 
makes  a  special  effort  to  enlist  the  in- 
terest of  the  younger  folk.  A  full  line 
of  toys  is  stocked,  and,  in  fact,  every- 
thing- that  can  be  thought  of  to  delight 
the  eye  of  children. 

This  is  no  haphazard  scheme,  but  a 
carefully  thought  out  campaign.  The 
scheme  in  itself  is  not  new,  but  it  is  com- 
paratively new  as  associated)  with  a 
hardware  store.  It  is  the  arrival  of 
Santa  Claus  to  take  up  his  headquarters 
in  the  store. 

For  two  months  prior  to  the  holiday 
season  the  local  papers  bear  articles  tell- 
ing of  the  start  of  Santa  Claus  from  the 
North  Pole,  on  his  long  journey  to  the 
store.  Day  after  day  this  campaign  is 
kepi  up.  Despatches  in  telegraph  form 
tell  of  the  adventures  of  the  kindly 
saint  on  his  journey  southward.  Short 
despatches  on  real  telegraph  blanks  are 
posted  in  the  windows  of  the  store.  The 
children  all  over  the  district  follow 
these  advertisements  with  breathless  in- 
terest. Finally  the  great  day  arrives, 
and  the.  papers  bear  the  great  news  that 
on  such  and  such  a  train  Santa  Claus 
will  arrive.  He  does  arrive,  too,  from  a 
station  down  the  line  garbed  in  the  well- 
known  costume  that  any  child  would  re- 
cognize at  half  a  glance.  There  to  meet 
him  is  a  great  tally-ho,  accompanied  by 
a  band,  accompanied  also  by  the  whole 
juvenile  population  of  the  whole  county. 
It  is  a  fact  that  last  Christinas  there 
were  people  there  who  had  driven 
twenty  miles  to  be  present  at  the  event. 
(Continued  on  page  144.) 


View  in  the  i><iint  department  of  the  Jo  men  &  Reid  stores. 
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Display  of  incubators,  hoovers,  brooders,   drinking  fountains,  hoopers,   and   other  poultry  supplier. 

Poultry  Supplies  Prove  Profitable  Line 

London  Hardware  Firm  is  Making  a  Success  of  Catering  to  Poultry  Fanciers — Carries 
a  Good  Stock  of  Incubators,  Etc.  in  the  Store — A  Good  Sale  of 

Miscellaneous  Lines. 


TO  SELL  twelve  hundred  dollars' 
worth  of  incubators  during  the  first 
year  a  firm  handled  the  line  would 
seem  like  an  unusually  good  record.  And 
yet,  O'Dell  &  Mitchell,  of  London,  Ont., 
accomplished  this  the  first  year  they 
started  to  feature  poultry  supplies.  The 
O'Dtll  &  Mitchell  store  is  located  close  to 
the  London  market  where  the  farmers 
bring  in  their  produce,  two  or  three  days 
a  week.  The  show  windows  of  the  store 
face  the  market,  and  naturally  are  ex- 
tensively used  to  feature  goods  in  which 
the  farmer  is  .  interested.  The  accom- 
panying illustration  shows  one  of  the 
windows  containing  a  display  of  poultry 
supplies.  Interviewed  by  HARDWARE 
AND  METAL  the  proprietors  could  not 
give  any  special  reason  why  they  had 
met  with  such  success  in  selling  poultry 
supplies,  except  that  they  kept  the  goods 
well  to  the  front  of  the  store  and  had 
used  aggressive  salesmanship  methods — 
which  after  all  counts  most  in  business 
nowadays. 

It  was  found  that  there  was  a  sale  for 
.incubators,  not  only  to  farmers,  but  to 
citizens  and  others  who  in  some  cases 
went  into  poultry  raising  on  an  extensive 
scale  and  in  other  cases  more  as  a  hobby. 
A  study  of  the  needs  of  the  community 
disclosed  the  fact  that  there  was  a  de- 
mand for  incubators  at  varying  prices. 
The  result  was  that  those  carried  in  stock 
range  in  price  from  the  ordinary  cheaper 
lines  up  to  $50. 

By  displaying  the  goods  in  a  promi- 
nent location  near  the  front  of  the  store, 
the    curiosity    of    many    interested    cus- 


tomers was  aroused.  When  it  was  found 
that  a  customer  was  interested,  every 
effort  was  made  to  explain  in  detail  the 
construction  of  the  incubators  carried  in 
stock,  superior  qualities  claimed  by  the 
manufacturer,  and  reasons  why  a  good 
incubator  will  pay  for  itself  in  a  short 
time.  By  persistent,  hard  and  intelligent 
work  on  the  part  of  the  proprietors  and 
sales  staff  the  incubators  began  to  move, 
and  as  is  usually  the  case,  one  satisfied 
customer  brings  another.  The  results  ob- 
tained were  even  greater  than  had  been 
anticipated  for  the  first  year  in  handling 
a  new  line.  But  the  sales  did  not  stop 
at  incubators.  There  are  a  great  many 
other  lines  in  which  the  poultry  raiser  or 
fancier  is  interested.  Not  a  few  of  these 
lines,  for  instance  poultry  netting,  are 
part  of  the  regular  stock  of  a  hardware 
stove.  The  man  who  fixes  up  chicken 
runs,  coops,  etc.,  needs  many  small  art- 
icles of  hardware.  Going  back  to  the 
lines  commonly  termed  poultry  appli- 
ances. O'Dell  &  Mitchell  found  that  they 
were  able  to  work  up  a  good  sale  not 
only  for  incubators,  but  also  for  brooders, 
hovers,  chick  shelters,  thermometers,  egg 
testers,  food  hoppers,  grit  and  she!! 
boxes,  fountains,  leg  bands,  and  numer- 
ous other  lines  needed  by  their  custom- 
ers. These  lines  of  miscellaneous  good- 
are  given  equal  prominence  with  incu- 
bators and  are  always  on  display. 

There  is  also  a  good  sale  for  such  lines 
as  oyster  shell  and  grit  and  many  other 
products  for  poultry. 

Catalogs  Helpful. 

Catalogs  supplied  by  the  manufacturer 


have  proven  very  helpful  in  building  up 
the  sales  of  poultry  supplies.  These  cata- 
logs bear  the  imprint  of  O'Dell  &  Mitch- 
ell, hardware,  London,  Ont.,  on  the  front 
page.  They  feature  in  the  catalog  a  great 
many  lines  of  goods  in  addition  to  incu- 
bators. Wlien  a  prospect  shows  interest 
in  poultry  supplies  he  is  given  a  copy  of 
the  catalog  and  is  assured  that  orders 
can  be  filled  on  short  notice.  One  of  the 
chief  reasons,  however,  why  the  firm  has 
been  able  to  make  such  a  success  of  sell- 
ing poultry  supplies  is  that  a  representa- 
tive line  of  the  goods  is  carried  in  stocic 
— customers  can  see  the  goods  in  the 
store,  examine  them  and  have  their  merits 
explained,  and  when  a  sale  is  made,  quick 
delivery. 

Counter  Check  Books. 

One  form  of  publicity  used  is  inexpen- 
sive and  yet  effective.  On  all  counter 
checks  or  sales  slips  is  shown  a  list  of 
products  in  which  the  company  special- 
izes, and  for  which  it  has  the  agency.  The 
list  includes,  among  other  things,  poultry 
supplies,  saparators,  incuhators  and  roof- 
ing. In  this  way  every  customer  receiv- 
ing a  salesslip  can  hardly  help  but  see  the 
list  of  products  in  which  the  firm  spe- 
cializes. 

0  'Dell  &  Mitchell  run  a  motor  delivery. 
They  have  found  it  much  more  satisfac- 
tory than  the  old  horse  system.  De- 
liveries can  be  made  in  quicker  time, 
and  tins  fits  in  with  the  policy  of  the 
firm  which  is  to  give  customers  the  best 
possible  service. 
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On  left  is  the  store  of  W.  Hanna  &  Son,  Port  Carting,  Ont. — a  popular  summer  resort. 


Rl  XXI XG  retail  stores  in  boats 
seems  a  rather  unusual  way  of 
doing  business,  that,  is,  when  ap- 
plied to  hardware,  groceries  and  dry 
goods.  And  still  there  are  communities 
in  Canada  which  can  only  be  served  effi- 
ciently in  this  manner.  For  upwards  of 
25  years  W.  Hanna  &  Sons,  Port  Cur- 
ling. Ont.,  have  been  catering  to  the 
needs  of  settlers,  tourists  and  summer 
cottagers  in  the  Muskoka  Lakes  district, 
by  means  of  supply  boats  fitted  up  as 
small   general   stores. 

On  the  right  of  the  upper  illustration 
accompanying  the  article,  two  boats  are 
shown.  These  boat-stores,  conducted  by 
W,  Hanna  &  Son,  sail  on  Lakes  Rosseau, 
Joseph  and  Muskoka.  They  carry  stocks 
of  groceries,  hardware  and  dry  goods. 
The  groceries  are  displayed  on  shelves, 
after  the  same  manner  as  in  an  ordinary 
grocery  store.  Dry  goods  and  hardware 
are  likewise  displayed.  There  is  also  a 
butcher  on  each  boat,  but  the  butcher 
shop  is  mi!  exactly  a  branch  of  the  Hanna 
business.  The  butcher  rents  space  on  the 
boats,  and  has  a  commission  arrange- 
ment with  t lie  firm  regarding  sales.  Fresh 
meat    is  carried   on   each   boat. 

During  the  summer  months  Hanna  & 
Son  conduct  a  bakery  and  fresh  confec- 
tionery is  also  carried  on  the  boats. 

How  Trade  is  Secured 

In  order  to  keep  two  boats  such  as  these 
on  a  paying  basis,  a  considerable  amount 
of  trade  is  necessary.     In     the  first  place 

there  are  ,•,  fairly  large  number  of  settlers 
or  permanent  residents  in  the  districts 
Berved  from  the  hardware  store.  The 
population    of    the    district,    however,    is 

greatly   augmented    during   the   summer 

months  by  the  arrival  of  hundreds  of 
tourists,  some  of  whom  live  al  holds 
-'■altered  through  Hie  lake's  district,  and 

many  others  who  take  up  residence  dur- 
ing   the   summer  in   their  summer   resi 
denees,    large    numbers    of    which    are 

located   on    I  be   many  beaul  iful    islands   in 

the    lakes    district. 


Two  Branch  Stores  Success- 

W.  Hanna  &  Son,  Port  Carling^  Ont.,  Run  Two  Supply 

Different  Points — Boats  Fitted  up  as  General 

Customers  Await  Arrival  of  Boats  and 

— Groceries,  Hardware  and 


With  the  influx  during  the  early  sum- 
mer of  hundreds  of  people,  there  is  a  big- 
increase  in  the  demands  for  goods  such  as 
would  be  found  in  the  average  general 
store.  As  might  be  expected  there  is  a 
big  increase  in  the  demand  for  foodstuffs. 
Those  owning  summer  homes  purchase 
paint,  gardening  tools,  lawn  and  flower 
gardening  tools,  and  dozens  of  articles 
used  in  brightening  up  the  summer  home 
and  in  improving  the  grounds  surround- 
ing it.  A  great  many  of  these  people  own 
canoes,  rowboats  or  motor  boats,  and  visit 
the  Hanna  store  at  Port  Carling  for  sup- 
plies, The  Hanna  store  during  the  sum- 
mer is  always  a  busy  one.  At  the  store, 
which  by  the  way  may  be  seen  at  the  left 


of  the  large  upper  illustration  shown  with 
this  article,  everything  is  carried  from 
picture  post  cards  to  hardware.  An  at- 
tempt is  made  to  carry  a  complete  stock 
of  all  the  settler,  camper  or  summer 
cottager  is  likely  to  need.  Fishing  tackle 
is  a  good  selling  line.  There  is  a  good 
demand  for  ammunition.  Sporting  goods 
such  as  tennis  goods,  etc.,  are  also  in  good 
demand  during  the  summer  months.  A 
great  many  people  of  wealth  who  own 
splendid  summer  houses  on  the  islands 
take  great  pride  in  having  modern  con- 
veniences and  in  improving  their  stun- 
ner homes  and  surroundings.  The  re- 
sult is  a  good  demand  for  many  lines  of 
hardware. 


Loeki   nt    Port    Carling,    near   the   Homm  store 
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Views  a£  Porf  Carling.     On  the  right  are  two  supply  boats  run  by  W.  Hanna  &     Son,  Port  Carling,  Ont. 


fully  Conducted  on  Boats 

Boats  During  the  Summer — Two  Trips  Weekly  to  Forty 
Stores — Each  Boat  Carries  Three  Clerks  — 
Make  Purchases  Same  as  in  Land  Store 
Drv  Goods  Carried. 


How  the  Boats  Run 
The  floating  stores  or  supply  boats 
have  a  good  many  ports  of  call.  There 
are  three  routes,  with  40  places  to  be 
called  upon.  Two  trips  are  made  per 
■week  to  each  place.  On  each  boat  there  is 
a  captain,  engineer  and  3  clerks.  The 
length  of  the  visit  to  each  part  depends 
largely  upon  the  requirements  of  the  cus- 
tomers. In  some  cases  a  half  hour  is  suffi- 
cient, while  in  others  it  takes  an  hour  or 
more  to  wait  on  the  customers  and  supp'y 
their  needs.  The  customers  know  the  day 
and  hour  at  which  the  supply  boat  will 
call.  A  boat  that  calls  say  at  1  o'clock  on 
Wednesday  will  call  again  at  the  same 
time  on  Saturday  of  the  same  week.     By 


having  all  customers  well-informed  as  to 
the  time  of  arrivals  of  the  boats  very 
little  time  is  lost  unnecessarily.  Owing 
to  the  regularity  of  the  boat's  visits  cus- 
tomers are  generally  awaiting-  its  arrival. 
They  then  go  aboard  and  are  waited  upon 
by  the  clerks  in  the  same  manner  that 
they  would  be  served  if  visiting  at  the 
firm's  store.  Orders  for  groceries,  dry 
goods,  hardware,  meat,  or  confectionery, 
are  taken  in  the  usual  way  and  custom- 
ers carry  their  purchase  away  with  them. 
Mostly  Cash  Trade 
Most  of  the  customers  pay  cash  for 
their  orders,  and  this  system  of  doing 
business  is  encouraged  by  the  firm.  There 
are,   of  course,  a.  number   of  credit   ac- 


counts, but  these  are  allowed  only  to  cus- 
tomers of  approved  credit  standing. 

Quite  frequently  special  orders  are 
taken  on  the  boats  for  goods  not  ordin- 
airly  carried  in  stock.  The  order  is  turned 
in  to  the  store  at  Port  Carling.  From 
their  the  order  is  sent  on  to  the  whole- 
saler or  manufacturer.  Delivery  is  then 
made  by  boat  on  the  first  trip  following 
the  arrival  of  the  goods  at  the  store. 

Hanna  &  Son  have  always  endeavored 
to  give  their  customers  the  best  possible 
service  and  this  is  no  doubt  responsible  to 
some  extent  at  least,  for  the  splendid  con- 
nection they  have  formed,  and  for  the 
good  measure  of  success  which  it  is  theirs 
to  enjoy.  They  try  as  far  as  is  practic- 
able, to  give  a  city  store  service  to  the 
summer  cottager,  or  the  settler  who  is 
located  far  from  the  large  cities  or  towns. 
They  try  to  give  high  grade  service  not 
only  in  the  quality  of  the  goods  sold,  but 
also  in  expediency  of  delivery. 

The  town  of  Port  Carling  has  a  popula- 
tion of  about  390.  It  is  about  20  miles 
from  Gravenhurst  and  the  same  distance 
from  Bracebriclge. 
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COLLECT  THEM 

(Continued  from  page  115). 


Wharf  at  Port  Carling,  Ont. 


business  for  the  bank;  it  is  good  enough 
for  the  farmer:  but  it  is  very  bad  busi- 
ness for  the  merchant  and  for  the  whole- 
saler again  behind  him. 

It  is  becoming  more  and  more  a  mat- 
ter of  dire  necessity.  The  merchant 
must  shorten  credits  with  bis  customers; 
or,  as  a  possible  alternative,  charge  in- 
terest on  overdue  accounts.  As  HARD- 
WARE AND  METAL  has  often  pointed 
out,  sound  financing  can  be  built  only 
on  a  solid  foundation  of  active  collec- 
tion methods. 
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Reconstructing  to  Meet  Emergency 

Outbreak  of  War  Cut  Off  Trade  in  Builders'  Supplies — Necessitated  Taking  on  Other 
Lines — Factory  Trade,  Paint  and  Seeds  Among  New  Lines. 
Moved  Paint  Department  to  Front 


E 


VERY  now  and  then  in  business 
there  comes  a  time  when  some 
line  hitherto  considered  one  of 
i  he  best  money-getterSj  for  one  reason 
or  another  ceases  to  be  effective.  At 
least  such  is  the  opinion  of  George 
Mathewson,  of  Queen  Street  East,  To- 
ronto. About  every  three  years,  some- 
times more  often,  Mr.  Mathewson  thinks 
the  hardware  man  must  be  ready  to  re- 
construct his  business  ideas  t  <  >  meet 
some  new  emergency.  As  an  instance  of 
this  idea,  Mr.  Mathewson  cited  his  own 
case.  Since  going  into  business  lie  lias 
more  or  less  featured  builders'  bard- 
ware,  until  of  late  years  this  line  had 
become  a  very  considerable  item  of  his 
business.  A  large  stock  of  this  line  was 
carried,  and  all  the  sails  trimmed  to 
calch  the  varying  breezes  of  the  build- 
ers' trade. 

Then  out  of  a  clear  sky  the  war  broke 
Loose,  money  became  scarce,  and  build- 
in;;  was  practically  at  a  standstill,  with 
the  result  that  one  of  the  largest  and 
mosl  profitable  lines  became  practically 
a  dead  letter. 

What  can  be  done  in  a  situation  such 
as  this?  It  is  impossible  to  sit  calmly 
down  and  await  the  revival  of  this  trade, 


a  trade  that  has  been  more  or  less  stag- 
nant now  for  nearly  three  years,  and 
may  continue  to  be  so  for  some  time. 
Under  ordinary  conditions  steps  might 
be  taken  to  stimulate  a  declining  trade, 
but  when  world  conditions  are  at  the 
back  of  the  decline,  extraordinary  me- 
thods are  necessary.  There  is  only  one 
thing  to  be  done  and  that  is  to  branch 
out  into  some  new  phase  of  activity  to 
take  the  place  of  this  lost  trade. 

A  New  and  Promising  Field 

Mr.  Mathewson  looked  about  him  to 
tind  some  field  of  operation  that  might 
be  expected  to  offer  a  promising  Held. 
The  result  of  this  investigation  was  to 
bring  forcibly  to  his  attention  the  fact 
that  the  same  conditions  that  had  so 
disastrously  affected  the  building  trade 
had  put  new  life  into  other  lines  of  bust 
ness.  In  the  district  in  which  Mr.  Ma- 
thewson does  business  there  are  a 
large  number  of  big  factories,  working- 
night  and  day,  most  of  them  turning 
out  war  material  of  one  sort  and  an- 
other. Here  was  the  field  of  action 
that  Mr.  Mathewson  required.  More- 
over, he  was  helped  by  the  fact  that  his 
tinshop  department  that  has  always  been 


a  feature  witii  him,  had  already  given 
him  an  introduction  to  most  of  these 
factories.  He  had  done  tin  and  iron 
work  for  them,  without  any  particular 
effort  to  draw  their  other  trade;  in  fact, 
the  abundance  of  this  trade  lias  been 
more  or  less  an  outcome  of  the  war  in 
any  event,  and  thus  dovetailed  in  ad- 
mirably with  the  loss  in  another  line. 
Every  effort  was  made  to  get  all  this 
work  that  was  to  be  had  from  the  fac- 
tories, with  the  result  that  this  depart- 
ment of  the  store  is  working  to  its  full 
capacity  and  the  extent  of  the  work  is 
only  limited  by  the  ability  to  get  the 
men  to  do  it. 

Meeting   the   Needs   of  tie   Factory    a 
Profitable  Trade 

This  work  nave  the  required  introduc- 
tion and  from  that  the  scope  was  push- 
ed farther  and  farther  afield  till  it  cov- 
ered the  whole  of  the  factory  needs. 
The  needs  of  factories  were  interviewed. 
every  enquiry  relative  to  the  galvanized 
iron  work,  etc..  was  used  as  an  oppor- 
tunity to  suggest  other  factory  needs. 
By  degrees,  the  demands  grew  and  the 
stock  increased.  Now  every  ne^d  of  the 
factory:    drills,    set    screws,   bolts,    pipe 
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Interior  view  of  Mathewaon's  Hardware  showing    paint    department    which    has   been   moved  to   the   front  of  the   store. 
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and  pipe  fittings,  and  the  hundred  and 
one  other  needs  are  always  available. 
This  idea  has  been  dinned  into  the 
minds  of  those  responsible  for  putting 
the  factory  work  through.  They  know- 
that  I  heir  needs  can  be  met  at  Mathew- 
son's, and  Mathewson's  is  only  a  short 
distance  away.  There  is  little  wonder. 
then,  that  this  new  line  of  activity  has 
helped  to  make  up  for  the  decline  in  the 
other  lines. 

True,  there  are  some  difficulties.  It 
has  been  hard  at  all  times  to  keep  a 
stock  complete.  Certain  lines  have  been 
very  difficult  to  get,  but  it  has  always 
been  possible  in  some  way  to  obtain 
these  goods,  and  no  effort  has  been  spar- 
ed in  seeing  that  the  orders  at  all  times 
are  filled.  Moreover,  this  new  line  of 
activity  has  entailed  a  considerable  in- 
crease in  the  amount  of  stock  that  must 
be  carried.  It  has  been  possible,  of 
course,  to  curtail  the  builders'  supply 
lines  to  a  considerable  extent,  but  even 
with  this  curtailment,  Mr.  Mathewson 
estimates  that  his  stock  has  been  in- 
creased about  20  per  cent.,  which  has 
naturally  entailed  a  very  considerable 
outlay.  On  the  other  hand,  this  element 
lias  put  new  life  into  the  business  and 
lias  shown  a  margin  of  profit  that  has 
more    than    justified    this    extra    outlay. 

The  factory  trade  has  been  a  good 
friend  to  Mr.  Mathewson,  but  he  does 
not  count  upon  it  as  a  lifelong  friend. 
It  may  fail,  indeed,  it  is  very  probable 
that  with  the  end  of  the  war  its  golden 
days  will  be  over.  There  will  still,  how- 
ever, be  a  good  trade  to  be  found  in 
these  goods;  there  will  moreover  be  n 
return  to  the  building  lines,  and  Mr. 
Mathewson  has  been  careful  not  to  lose 
his  hold  on  this  trade,  and  then  there  is 
the  wide  vista  of  the  lines  to  which  some 
particular  circumstance  may  lend  an 
added  value. 

It  is  not  meant  to  infer  from  the  fore- 
going- remarks  that  Mr.  Mathewson  is 
specializing  in  any  one  line.  He  himself 
states  that  the  sale  of  general  hardware 
is  the  backbone  of  his  business.  His 
business  is  of  a  general  nature,  but  the 
specialty  lines  and  the  specialized  needs 
are  given  the  fullest   attention. 

Making   the   Most   of  the   Paint   Trade 

Among  the  other  things  that  Mr. 
Mathewson  lays  stress  upon  is  paint. 
Paint  is  a  line  that  can  always  be  de- 
pended on.  Every  hardware  merchant 
sells  paint.  But  some,  like  Mr.  Mathew- 
son, sell  more  than  others,  and  there  is 
a  good  reason.  To  begin  with,  he  keeps 
it  before  the  public.  March  is  a  good 
month  to  start  in.  Mr.  Mathewson  is 
featuring  this  line,  both  in  his  store  win- 
dows and  interior.  His  argument  for 
doing  so  is  that  the  public  need  to  have 
their  attention  focused  on  a  line  for 
some  time.  Make  them  think  of  it  now, 
even   if  they  don't  buy,  and  then  when 


they  get  ready  to-  buy  they  will  in  all 
probability  remember.  From  early  in 
March  one  show  window  is  devoted  to 
the  display  of  paint,  and  it  sells  paint, 
in  any  time  of  the  year  a  good  window- 
display  will  sell  it,  is  Mr.  Mathewson's 
linn  belief.  But  there  are  ways  of  mak- 
ing it  more  saleable  and  one  of  these  is 
price  cards.  Put  your  price  on  an  ar- 
ticle and  you  will  greatly  increase  tin- 
sale,  is  Mr.  Mathewson's  contention. 

Many  people  have  erroneous  ideas 
about  the  price  of  goods  and  do  not  pur- 
chase because  they  believe  they  will  en- 
tail a  greater  cost  than  is  actually  the 
case.  They  probably  will  not  enquire 
of  the  merchant  because  they  know  that 
will  lay  them  open  to  arguments  from 
the  merchant  that  might  lead  them  into 
expenditures  that  they  do  not  wish  to 
undertake.  On  the  other  band,  people 
would  purchase  some  quantity  of  goods 
at  least. 

Putting  the  Paint  Department  Forward 
Doubles  Sales 

Nor  is  this  all.  Mr.  Mathewson  has 
found  the  location  of  the  paint  depart- 
ment a  great  feature  in  the  trade.  For- 
merly the  paint  department  of  the  store 
occupied  a  small  section  at  the  back. 
One  side  near  the  front  was  given  over 
to  the  sale  of  tin  and  agateware.  This 
line  occupied  a  very  great  amount  of 
space,  and  was  not  proving  particularly 
profitable.  For  this  reason  it  was  de- 
cided to  discontinue  the  line. 

This  decision  left  almost  one  side  of 
the  store  bare  of  goods.  It  was  decided 
to    move    this    paint    department    to    the 


front  and  give  it  a  real  show.  The  move 
proved  a  very  wise  one.  The  first  thing 
that  catches  the  customer's  eye  on  en- 
tering the  store  is  the  long  display  of 
paint  tins,  and  the  attractive  display  of 
brushes,  all  plainly  marked. 

Now,  everyone  knows  that  a  hardware 
store  sells  paint,  and  every  person  who 
wanted  paint  might  reasonably  be  ex- 
pected to  ask  for  it  if  it  was  wanted 
That  would  seem  a  reasonable  viewpoint 
yet  the  actual  fact  remains  that  given 
this  new  and  more  prominent  place  in 
the  store,  where  it  was  one  of  the  first 
things  to  catch  the  eye,  practically  dou- 
bled the  sales.  There  is  no  other  reason 
for  the  improvement  in  this  line,  for 
the  paint  display  window  and  similar 
methods  of  fostering  trade  have  always 
been  part  of  Mr.  Mathewson's  policy. 

One  rather  novel  line  for  a  hard- 
ware store  is  a  show  case  for  garden 
seeds.  It  doesn't  take  up  much  room, 
and  it  doesn't  require  much  attention 
or  actual  selling.  It  is  just  there  before 
the  store's  customers,  with  its  own  sug- 
gestion. A  very  fair  profit  can  be  made 
by  a  small  investment  and  a  minimum  of 
trouble. 

Stoves  are  another  line  that  are  fea- 
tured by  the  store  and  prove  a  profit- 
able source  of  revenue,  and  every  effort 
is  made  to  keep  them  constantly  selling. 
In  the  nature  of  things,  however,  these 
are  more  or  less1  of  a  seasonable  line,  hut 
in  the  moving  months  when  the  house- 
keeper is  open  to  the  suggestion  of  home 
improvements,  they  prove  a  very  suc- 
cessful item  of  business. 


Play  Safe  in  Selling 


"C"*  VERY  retailer  to-day  is  paying  a 
great  deal  of  attention  to  his  buying. 
But  of  almost  equal  importance  is  the 
matter  of  selling.  The  merchant  who 
has  not  already  done  so,  should  immedi- 
ately analyse  his  business  affairs  and 
ascertain  whether  or  not  he  is  securing 
a  safe  margin  of  profit. 

The  safe  margin  of  profit  that  did 
duty  in  1914-1915,  because  it  covered 
the  normal  expenses  of  that  period,  and 
the  low  levels  that  poor  business  en- 
forced in  1914-1915,  are  bein^r  dis- 
carded by  many  shrewd  merchants  as  no 
longer  a  safe-basis  for  marking  their 
goods  for  spring.  1917. 

It  has  been  found  in  a  number  of 
stores  during  the  past  few  months,  that 
merchants  have  been  content  to  main- 
tain the  mark-up  of  previous  years,  even 
in  cases  where  foresight  persuaded  them 
to  lay  in  stocks  that  now  are  40,  50  or 
75  per  cent,  more  valuable,  at  the  cur- 
rent market  basis. 

Thev  declare  that  so  Ions'  as  the  low- 


priced  goods  last,  "we  intend  to  give 
our  customers  the  advantage,"  that  they 
will  "appreciate''  this  treatment,  and 
"stick''  by  the  merchant  even  under 
the  more  unfavorable  conditions  of 
higher   prices   later. 

The  "gratitude"  of  the  buying  pub- 
lic may  or  not  be  a  negotiable  quan- 
tity when,  later  on,  their  "gratitude" 
has  nothing  substantial   to   feed  upon. 

At  a  time  when  declining  markets 
will  be  the  inevitable  postlude  to  as- 
sured negotiations  for  peace,  will  the 
"gratitude"  of  the  buying  public,  that 
was  generated  by  low  selling  prices  in 
1915  and  1916,  step  in  and  uphold  the 
merchant  with  a  normal  margin,  when 
his  competitor  decides  to  sell  on  the  new 
low-cost  basis. 

Play  safe  now  :  start  with  your 
Spring  prices  in  the  creation  of  a  re- 
serve to  meet  whatever  is  to  come.  If 
you  don  't  need  it  late  this  year,  Lloyds 
will  not  charge  much  to  guarantee  that 
you  will  in   191S. 
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Spring  Window  Display  Suggestions 

How  Seasonable  Displays  Can  be  Arranged  —  Some  of  the  Lines  Which  Make  Good 
Displays — Suggestions  on  Window  Trimming  From  an  Expert. 


SPRING  is  the  one  season  of  the 
year  when  hardware  merchants 
and  their  clerks  should  be  on  their 
tip-toes  after  business — unless  they  are 
dead  ones. 

With  the  opening  of  spring,  the  hard- 
ware store  becomes  a  place  of  renewed 
activity.  Following  the  quieter  period 
of  winter,  there  comes  activity  created 
by  the  needs  of  the  public — gardening 
tools,  paint,  lawn  tools,  poultry  supplies, 
building  materials,  and  a  thousand-and- 
one  other  things.  There  is  also  the  de- 
sire of  the  hardware  merchant  to  make 
hay  while  the  sun  shines,  for  if  he  does 
not  push  sales  in  the  spring,  he  misses 
the  biggest  and  best  opportunity  of  the 
year. 

If  all  legitimate  business-getters  are 
not  used  during  the  spring  months,  then 
for  each  business-getter  neglected  by  the 
merchant  there  is  a  certain  monetary 
loss. 

Elsewhere  in  this  issue  of  HARD- 
WARE AND  METAL  there  are  un- 
doubtedly articles  dealing  with  a  num- 
ber of  phases  of  spring  selling.  In  this 
article  I  propose  to  confine  my  remarks 
to  one  phase  of  spring  salesmanship — 
window  displavs.  The  subject  window 
display:;  lias  been  hashed  and  rehashed 
so  often  by  writers  in  trade  papers, 
speakers  at  conventions  and  others  that 
it  is  sometimes  looked  upon  as  a  "chest- 
nut.'* and  so  it  is  so  far  as  some  mer- 
chants are  concerned.  But  on  the  other 
hand,  it  is  one  of  the  livest  propositions 
so  far  as  the  up-to-date  merchants  are 
concerned.  The  average  merchant  un- 
doubtedly pays  more  rental  for  his  win- 
dow display  space  than  for  any  other 
space  of  corresponding  size  in  his  store. 
He  should,  therefore,  make  it  the  most 
profitable — in  other  words,  it  should  pro- 
duce greater  profits.  The  store  interior 
is  seen  only  by  those  who  enter  the  store. 
The  store  windows  arc  seen,  or  should 
be.  by  everyone  who  passes  the  store. 
The  window  is  the  silent  salesman  on 
the  street—  it  quietly  introduces  the  mer 
chant  to  the  public  The  nature  of  the 
introduction,  whether  favorable  or 
otherwise,  will  depend  largely  upon  the 
impression  created  by  the  window  dis- 
play. 

Seasonable  Displays 

Seasonable  window  displays  can  be  ar- 
ranged   by    the    hardware    dealer   as    well 

as  the  grocer,    dry  goods  man,  or    any 
other  merchant.    At  one  time  it  was  said 

thai     hardware    windows    were    mote    nc 
elected    than    those   of  any   other  line   of 
business.      Such    is    not    the    case    to-day. 
The    hardware    windows    to-day    compare 


Pliilbin  &  Co.,  Montreal,  Que.,  in  whose  store  the  above  display  appeared  are  located 
on  a  busy  thoroughfare,  where  show  windoivs  occupy  expensive  space.  Philbin 
&  Co.  believe  in  showing  a  very  wide  range  of  goods  at  one  time,  and  do  not  allow 
any  waste  space  in  the  main  show  window.  Below  the  main  show  window  are 
two  smaller  windows,  forming  part  of  the  store  front.  A  close  examination  of  the 
above  illustration  will  disclose  a  large  assortment  of  hardware  goods. 


favorably  with,  and  in  a  great  many 
cases  surpass  in  selling  power  the  win- 
dow displays  of  merchants  engaged  in 
other  lines. 

One  of  the  first  essentials  is  to  have  a 
well-painted  store  front.  It  is  rather 
amusing  to  see  a  paint  window  display 
in  a  hardware  store  window,  with  litera- 
ture urging  the  public  to  paint,  when  on 
looking  around  you  observe  that  the 
store  front  itself  needs  paint  about  as 
badly  as  anything  in  town.  A  well- 
painted  store  front  makes  your  place  of 
business  look  better- — more  inviting; 
and  it  encourages  other  merchants  alonu 
the  street  to  brighten  up  their  store 
fronts.  The  town  with  a  poor  and  uii- 
painted  store  front  is  generally  a  dead 
one. 

Garden  Tools 

One  of  the  early  windows  should  be  8 
garden  too]  window.  Get  the  public  in- 
terested in  gardening  early  in  the  season. 
One  customer  will  bring  another.  Very 
often  a  dozen  or  more  people  in  one 
block  will  take  up  gardening  simply  be- 
cause one  of  the  neighbors  down  the 
street  stalled  to  put  in  a  garden.  The 
gardening   fever,   like    the    measles.    BOOn 


spreads,  and  every  amateur  gardener 
started  means  more  business  and  profits 
for  the  hardware  merchant. 

A  case  of  seeds,  if  you  sell  them,  will 
make  a  good  centre  for  a  gardening  tool 
window.  Spades,  rakes,  hoes,  garden 
trowels,  chalk  lines,  sprinklers,  weeders, 
and  many  other  tools  can  be  worked  into 
a  garden  tool  display.  Interest  can  be 
added  by  securing  some  sod  or  earth  and 
arranging  it  in  attractive  form  to  catch 
the  eye  of  the  passer-by. 

Lawn  Tool  Window 

A  covering  of  sod  makes  a  good 
ground-work  for  a  window  display  of 
lawn  tools,  showing  such  lines  as  lawn 
mowers,  rakes,  weeders.  hose,  hose  reels. 
sprinklers,  nozzles,  shears,  etc.  Trice 
tickets  will  create  greater  interest  on 
the  part  of  prospective  customers.  In 
arranging  displays  of  this  kind  it  is  ad- 
visable to  show  a  sample  of  each  line 
carried  in  stock,  so  as  to  display  a  repre- 
sentative line  of  your  goods  both  as  to 
variety   and   range  of  prices. 

Spring  Paint  Windows 

The  spring  paint  window  display — or. 
as  it  should  he  series  of  displays — 
should  prove  one  of  the  most   interesting 
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to  the  window  trimmers.  Nine  out  of 
every  ten  householders  are  interested  in 
painting  during  the  spring'  months.  Paint 
is  required  for  the  home,  inside  and  out, 
verandahs,  summer  houses  and  cottages, 
boats,  canoes,  furniture,  fences,  floors, 
walls  and  innumerable  other  purposes. 
Ready-mixed  paints  are  required  in  huge 
quantities.  Then  the  paint  sundries 
should  be  big  sellers.  Varnish  stains, 
stove  pipe  enamel,  aluminum  and  gold 
bronze,  verandah  furniture  paint,  screer 
paint  and  many  other  paint  products  can 
be  sold  in  big'  quantities — if  their  sale  is 
pushed.  There  are  very  few  hardware 
merchants  who  could  not  by  a  little  ex- 
tra effort,  almost  double  their  sales  of 
paint  sundries — and  incidentally  double 
their  profits. 

Paint  manufacturers  supply  an  abund- 
ance of  good  live  advertising  matter,  dis- 
play cards,  etc.,  for  use  in  window  dis- 
plays. This  matter,  if  used  intelligently, 
will  assist  the  window  trimmer  to  ar- 
range good  displays  at  practically  no 
cost,  except  time. 

Poultry  Supplies 
In  the  spring  the  chicken  fancier  is  in 
the  market  for  poultry  wire  and  many 
other  hardware  lines.  The  writer  knows 
of  one  man  who.  last  spring  started  to 
keep  chickens,  as  a  hobby.  His  account 
with  the  hardware  merchant  for  the  first 
six  weeks  on  supplies  alone  amounted  to 
$35.  Every  hardware  store  carries  in 
stock  many  lines  which  -appeal  to  the 
chicken  fancier. 

House-cleaning  Supplies 

In  the  spring  the  housewife's  fancy 
turns  to  thoughts  of  house-cleaning',  and 
also  to  the  store  which  features  the 
house-cleaning  supplies  which  it  has  to 


The  above  is  a  good  example  of  a  representative  assortment  of  cutlery  and  hard- 
ware novelties  effectively  displayed  in  a  small  and  narrow  window.     This  display 
appeared  in  the  store  of  Rutherford   &    Kayser,    Simcoe,    Ont. 


offer.  Here  is  where  the  hardware  mer- 
chant is  in  a  position  to  secure  the  cream 
of  the  business — profitable  business,*  too. 
Just  think  of  the  house-cleaning  g'oods 
found  in  a  modern  hardware  store — 
dustless  mops  and  dusters,  furniture 
varnishes  and  polishes,  carpet  sweepers, 
vacuum  cleaners,  carpet  whips,  brooms, 
cleaning  powders,  mops,  step  ladders, 
wallpaper,  window  brushes,  cleaners, 
tubs,  pails  and  many  other  lines  too 
numerous  to  mention.  On  these  lines 
you  make  the  money  or  the  profits  which 
offset  to  some  extent  your  losses  on  nails 
and  other  heavy  lines  which  are  fre- 
quently sold  at  a  loss.  House-cleaning 
goods     carry    good    profits,    are    turned 


quickly,  and  do  not  require  a  very  heavy 
outlay  for  stock.  This  line  is  one  of  the 
"Al"  profit-makers  for  department 
stores,  and  on  smaller  lines  for  the  syn- 
dicate stores.  But  if  you  want  to  be 
successful  with  this  line  you  must  keep 
it  well  to  the  front — let  the  people  know 
that  you  have  the  g-oods,  and  that  you 
are  there  ready  to  serve  them. 

Mechanics'   Tools 

During  the  spring,  carpenters,  ma- 
chinists and  other  mechanics  are  fre- 
quently called  upon  to  do  work  which 
requires  new  tools  or  the  replacement  of 
old  ones.  One  of  the  best  mediums  of 
publicity  for  pushing  the  sale  of  tools  is 
the   show  window.        Tool    displays   are 
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This  display  shows  how  an  effective  background  can  be  made  by  using  wall  board.      This   effect  could  be  used  to  splendid 

advantage  in  a  spring  paint  window  display. 
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.1  very  plain  but  effective  lay-out.  This  arrangement  with  glass  shelves  suspended  by  chains  could  be  worked  out  in  paint 
window  displays  or  in  showing  other  lines.  The  background  is  made  of  wall  board.  The  step  arrangement  in  the  middle 
of  the  window  can  be  made  at  little  or  no  expense,  and  on  short  notice.     The  above  display  appeared  in  the  show  window  of 

Dunlap  Bros.  &  Co.,  Amherst;  N.S. 


seasonable  at  almost  any  time  of  the 
year,  but  there  are  some  tools,  such  as 
those  used  in  building,  fencing,  repair 
work  on  farm  implements  and  mach- 
inery, etc.,  which  are  in  special  demand 
during  the  spring. 

Auto  Supplies 

Then  there  is  the  auto  owner.  In 
many  districts  in  Canada  most  of  the 
cars  have  been  "laid  up"  during  the 
winter,  and  are  brought  forth  by  their 
owners  in  the  spring.  The  motorist  as 
a  general  rule  requires  many  accessories 
and  other  supplies  when  starting  his  car 
for  the  season. 

The  foregoing  are  only  a  few  of  many 
suggestions  that  could  be  made  at  pres- 
ent for  spring  window  displays.  Other 
suggestions  covered  in  greater  detail  will 
be  offered  through  this  paper  during  the 
next  few  weeks. 

There  are  some  clerks  who  are  rather 
timid  when  it  is  suggested  that  they  ar- 
range a  window  trim.  This  soon  disap- 
pears after  a  little  practice.  The  begin- 
ner can  secure  many  ideas  for  following 
window  trims  as  they  appear  in  this 
paper.  Cut  out  each  reproduction  as  it 
appears,  and  save  them  up  for  future  re- 
ference. 

Building  Successful  Displays 

At  a  convention  of  display  men  held 
iii  New  York  some  time  ago  one  of  the 
speakers,  John  T.  Witsil,  of  Brentano's 
hook  store,  New  York,  gave  some  prac- 
tical advice  on  window  trimming,  which, 
if  followed,  will  assist  the  window  trim- 
mer in  solving  various  problems  which 
arise  from  time  to  time.  His  address 
was  in  part  as  follows: 

'Window  displays  viewed  from  thou 
construction  may  he  grouped  as  an  idea, 
a   design,  a  picture,  or  a  story. 

"We  will  suppose  a  book  is  brought  to 

ua    and    (lie  orders   are   riven    to   make   a 


window  display  of  it.  PMrst  of  all,  the 
reason  for  putting  it  into  the  window  is 
to  attract  to  it,  to  make  people  consider 
it,  to  cause  them  to  stop  for  a  moment 
in  their  walk  up  or  down  town,  forget 
what  is  on  their  mind  at  the  time,  and 
cause  them  to  come  into  the  store  and 
ask  about  it.  To  accomplish  this  what 
would  you  do?  Will  you  create  an  idea, 
or  make  a  design,  or  construct  a  picture, 
or  tell  a  story?  What  will  be  the  best 
thing  to  do  with  the  book  in  question, 
taking  event,  circumstance,  material  and 
purpose  for  the  display  into  considera- 
tion? 

"I  will  give  some  personal  experiences 
better  to  explain  what  I  mean.  When 
the  book,  'Cab  44,'  was  brought  to  us 
and  we  decided  to  make  a  window  dis- 
play of  it,  we  took  the  book,  examined 
it,  considered  the  things  just  mentioned, 
and  built  a  window  which  made  a  hit. 
A  wooden  frame  was  made,  upon  which 
the  books  were  put;  the  jackets  were  cut 
so  as  to  spell  out  the  letters  about  three 
feet  high  and  eight  inches  wide,  'Cab  44.' 
This  was  an  idea.  Incidentally  the  pub- 
lishers of  this  book,  to  back  up  our  ef- 
forts while  the  display  was  on,  secured 
an  old  cab,  painted  it  yellow,  the  color 
of  the  cab  in  the  story,  dressed  the  horse 
in  yellow  harness  and  the  driver  in  yel- 
low clothes,  had  the  number  44  painted 
in  large  black  letters  all  over  the  cab, 
and  directed  the  driver  to  drive  slowly 
up  and  down  Fifth  Avenue. 

"Tie  did.  No,  I  should  say,  he  did  not. 
Failing  to  secure  some  kind  of  a  street- 
advertising  license  he  was  arrested  and 
wound  up  in  jail.  I  bave  never  been  able 
to  determine  the  guilt  or  the  innocence 
of  the  publishers.  Intentional  or  not.  it 
was  a  good  advertisement. 

"Several  months  ago  we  made  a  win 
dow  display  of  a  book  called  'The  Mm 
of  Tron.'     Tt   is  a  storv  of  the  Franco- 


Prussian  War  of  1870.  I  placed  several 
French  and  German  flags  in  the  window 
to  attract  attention  and  then  went  home 
and  prayed  all  night  that  some  wild  man 
would  heave  a  brick  through  the  window. 
Such  an  opportunity  for  publicity  was 
too  good.     No  brick  went  through. 

"When  a  book  called  'It  Happened  in 
Egypt'  was  brought  to  us,  and  consider- 
ed for  a  window  display,  the  examina- 
tion of  the  book  showed  many  possibili- 
ties for  display,  either  as  an  idea,  de- 
sign, picture  or  story,  but  due  to  other 
things  that  were  to  go  into  the  window, 
the  fact  of  an  idea,  a  picture,  or  story 
had  to  be  dismissed.  This  book  was  pub- 
lished in  the  spring,  just  at  the  time 
when  many  people  were  considering  the 
Southern  Mediterranean  trip,  and  as 
many  of  these  people  walk  to  their  offices 
in  the  morning,  south  on  Fifth  Avenue, 
as  a  matter  of  exercise,  the  books  were 
put  in  the  window  with  all  striking  fea- 
tures of  the  arrangement  facing  north, 
to  catch  the  eye  of  those  walking  south. 
This  was  a  design. 

"Recently  the  chiefs  of  fire  depart- 
ments of  the  larger  and  important  cities 
of  the  world  held  a  convention  in  the 
City  of  New  York.  Those  attending 
came  from  almost  all  quarters  of  the 
globe.  At  infinite  effort  and  trouble  we 
gathered  together  many  articles  of  in- 
tense interest  relative  to  the  history  of 
tires  and  fire-fighting,  photographs  of 
noted  (ire  chiefs,  models  of  fire-lighting 
appliances  and  specimens  of  headgear 
and  material  used  by  the  fire  depart- 
ments and  brigades  of  other  countries  as 
well  as  our  own.  All  these  thinffS  and  a 
complete    collection    of    practically    all 

1 ks  in   print    that    had   any  bearing  on 

the  subject,  were  displayed,  crowned  by  a 
grouping  of  the  flags  of  all  nations.  All 
this  greatly  interested  the  people  who 
passed   by.   and   brought   many   into   the 
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store  and  warmed  the  hearts  of  (lie  visit 
ing  thief's.     This  was  a   picture. 

"To  explain  what  I  mean  by  a  "story 
window,'  I  will  describe  a  recent  dis- 
play of  a  prominent  playing-card  manu- 
facturer. This  window  was  to  tell  the 
passerby  that  in  all  the  world  there  were 
no  playing-cards  like  the  ones  made  by 
him. 

"First,  scattered  over  the  Hour  of  the 
window  were  playing-cards,  in  and  out  of 
boxes.  Five  shapely  plaster-of-paris  arms 
held  in  daintily  poised  fingers  a  hand  of 
cards;  one  hand  held  the  cards  used  in 
an  Italian  game,  another  those  used  in 
a  German  game,  another  those  used  in  a 
Chinese  game,  and  so  on.  In  the  centre 
i if  the  window  was  a  large  globe  of  the 
world  slowly  revolving.  Above  this,  with 
widespread  wings  and  outstretched  neck, 
was  a  large  eagle,  holding  in  its  beak 
a  set  of  the  playing-  cards  made  by  this 
concern,  and  a  sign  telling  all  who  look- 
ed, 'In  all  the  world  no  cards  like 
these.'     This  was  a  'story  window.' 

Dennison's  Elaborate   Showing 

"A  more  recent  example  of  a  story 
window  was  made  by  Dennison's,  the 
paper-tag  manufacturers,  in  one  of  their 


Fifth  Avenue   windows. 

"The  window  was  titled  up  as  a  kit- 
chen, showing  a  large  range.  On  the 
stove  was  a  pol  used  for  stewing  fruit. 
In  the  pot  was  a  large  stirring-ladle. 
Above  the  pot  were  several  rows  of 
shelves,  and  on  these  shelves  were  glass 
fruit-jars.  In  the  jars  were  different 
kinds  of  fruits,  and  on  each  jar  was 
liasted  a  paper  label  and  printed  thereon 
was  the  name  of  the  fruit  contained  in 
the  jar. 

"Now,  Dennison's  do  not  sell  stoves, 
nor  iron  pots,  nor  spoons,  nor  fruit,  nor 
fruit-jars.  But  they  do  sell  what  the 
display  subtly  made  very  emphatic 
through  the  story  it  told,  and  that  was 
printed  paper  labels  to  past  on  fruit- 
jars. 

"I  do  not  know  that  I  can  give  any 
better  ideas  of  what  window  displays  are 
or  should  be  than  to  describe  these  dis- 
plays as  I  have.  You  must  decide  the 
best  thing  to  do  with  the  material  you 
want  to  show.  Each  one  of  these  four 
windows  of  ours  was  successful,  in  that 
it  brought  people  into  the  store  to  pur- 
chase the  books  displayed. 

"As  for  the  method  of  building  a  win- 
dow and  the  personal  requirements;  first 


of  all  I  he  window-dresser  must  Ik;  one 
who  can  handle  ;1  hammer  and  saw  as 
well  as  being  able  to  build  a  bridge  out 
of  toothpicks,  and  no  matter  what  hap- 
pens and  how  much  he  sweats,  no  mat- 
ter what  the  burdens  of  suggestions,  <>r 
demands  are,  he  must  not  get  discour- 
aged. He  must  be  prepared  tor  any- 
thing. A  little  swearing  now  and  then 
will  serve-  to  relieve  the  strain. 

"I  am  frequently  being  advised,  when 
1  hesitate  for  a  moment  or  two  in  an  en- 
deavor to  think  just  what  to  do,  by  some- 
thing like  this:  'Oh,  it  is  easy!  Just 
make  a  pile  of  them  in  the  centre  and 
build  the  other  things  around.'  Sine. 
it's  easy!  So  easy  that  if  we  get  away 
from  the  store  before  one  o'clock  we  are 
lucky. 

"Eliminate  as  many  corners  in  your 
window  as  possible.  By  this  I  mean  that 
the  window  that  is  oblong  or  square, 
with  four  right  angles,  is  easier  to  work 
with  than  one  that  has  obtuse  ang-les,  or 
has  injected  into  its  construction  pillars, 
either  square  or  round,  that  add  to  the 
number  of  angles  that  have  to  be  taken 
care  of  to  enable  von  to  get  the  best 
effect."  Tf 


Revolution  Will  Help  Develop  |Trade 

Canadian  Manufacturers  Urged  to  Communicate  With  Russians--  Revolution  Hastens 

Development  of  This  Nation  of  200,000,000— Gives  Added  Value  to 

Governmental  Efforts  to  Foster  Trade. 


THE  spectacular  but  none  the  le^- 
highly  practical  revolution  has 
focused  anew  the  already  arous- 
ed attention  of  the  world  on  that  sphinx 
of  modern  European  civilization  — 
Russia. 

The  promise  of  increased  activity  in 
all  departments  of  Russian  military  and 
industrial  life  held  forth  by  the  turn 
events  have  taken,  indicate  the  neces- 
sity of  a  more  thorough  comprehension 
by  Canadians  of  Russian  aims  and 
needs,  if  we  as  an  industrial  nation  are 
to  benefit  by  the  new  turn  of  affairs. 

An  instrument  to  effect  this  end  lies 
at  hand.  The  Russian  Purchasing  Com- 
mission of  which  Col.  Kovaleff  is  the 
head,  opened  offices  a  few  weeks  ago  in 
the  Standard  Bank  Building  at 
Ottawa  for  the  purpose  of  getting  in 
closer  touch  with  those  Canadian  manu- 
facturers who  desire  to  trade  with 
Russia.  HARDWARE  AND  METAL 
understands  that  this  was  done  as  a 
result  of  strong  representations  made 
by  the  Canadian  Government,  to  the 
Russian   Government. 

Seeking  Manufacturers 

The  announced  policy  of  the  Com- 
mission  is  to   s:et   in    active   touch   with 


all  classes  of  manufacturers.  The  De- 
partment of  Trade  and  Commerce  is  also 
co-operating  to  this  end. 

Although  the  Commission  is  mostly 
concerned  for  the  present  with  the 
needs  of  the  army,  the  latter  are  so 
diverse  and  so  dependent  upon  adequate 
supplies  for  all  kinds  of  industrial  ac- 
tivity that  all  of  the  principal  manu- 
facturing- interests  may  expect  to  find 
a  market  here.  And  when  peace  comes 
the  current  of  trade  will  very  naturally 
flow  in  the  normal  channels  of  commerce 
again.  So  the  present  offers  a  rare  op- 
portunity for  laying-  the  foundations  of 
a  big  trade  on  the  soundest  of  founda- 
tions with  two  great  governments  giv- 
ing their  fullest  support. 

Hardware  Lines  Strong 

HARDWARE  AND  METAL  under- 
stands that  after  agricultural  machin- 
ery, machine  tools  and  associated  lines 
offer  the  best  demand,  and  the  hope  is 
expressed  that  this  fact  will  be  taken 
into  consideration  in  the  plans  of  Can- 
adian manufacturers  of  such  lines. 
However,  even  in  hardware  the  demand 
is  not  confined  to  this  class  of  goods. 
In  a  country  of  21)0  000.000  people 
more  notable  for  agriculture  than  manu- 


facturing and  who  as  a  nation  are 
just  beginning  to  awaken  and  feel  their 
muscles  so  to  speak,  there  is  bound  to 
be  a  big-  market  in  all  the  regular  lines. 
The  fact  that  a  huge  railroad  develop- 
ment  is  part  of  the  after-the-war  de- 
velopment now  planned  is  in  itself  tli  ■ 
basis  of  the  most  optimistic  hopes 
"Do  in  Rome" 

Those  closely  in  touch  with  the  situa- 
tion however,  are  most  emphatic  in 
stating  that  if  we  are  to  get  and  hold 
our  share  of  the  trade  offering,  we  must 
now  plan  to  develop  relations  along  lines 
that,  suit  the  Russians  and  most  dis- 
tinctly not  the  Canadians.  In  other 
words  our  representatives  must  be  sent 
there:  (some  are  already  there)  men 
who  already  know  or  who  are  pre- 
pared to  learn  the  language  and  who 
will  even  more  readily  study  the  cus- 
toms of  the  country  and  adapt  them- 
selves to  same.  A  keenly  sympathetic 
view  point  is  thought  to  be  the  most  es- 
sential part,  of  this  relation;  that  is  a 
friendly  and  uncritical  attitude  must  be 
indulged  in. 

German  Russia 

Otherwise   the  country  will   aorain   re- 
Continued   on   page   144. 
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Cracking  Up  One  Idea  in  Advertising 

Thorough  Belief  in  Limiting  Ads.  to  a  Single  Point,  and  Hammering  it  in  —  Use  of* 
Illustrations  and  Prices — Has  Over  150  Changes  in  a  Year — Getting  Outside 
Help  to  Avoid  Sameness — Giving  "Layout"  to  the  Printer. 

Written   for  Hardware  and   Metal    by   Manager  and  Ad.  Writer  in  successful   Hardware  Store. 


WHAT  I  might  call  rny  first  prin- 
ciple in  advertising'  is  a  "single 
idea"  ad. — that  is.  emphasizing 
a  -mule  article  or  a  single  group  in  each 
ad.  1  crack  up  one  thing  a  day.  and  I 
find  it  pays  far  beyond  the  other  style  of 
advertising  that  loads  up  on  a  dozen  or 
a  score  of  lines. 

If  von  concentrate  on  one  article, 
your  ad.,  to  my  mind,  is  far  more  im- 
pressive. The  reader  remembers  one 
thing,  where  he  wouldn't  a  dozen,  and 
lie's  more  likely  to  call  on  you  for  it  if 
it   catches  his  fancy. 

Some  merchants  say,  "Oh,  I  can't 
afford  to  give  up  my  whole  space  to  one 
thin-;  it  isn't  worth  it.  Why,  that 
would  only  give  me  a  chance  on  six 
articles  a   week." 

Three  Changes  a  Week 

But  carry  it  farther,  and  it  gives  you 
over  300  a  year,  or,  as  I  apply  this  rule, 
I  have  an  agreement  with  the  paper  for 
three   changes   a  week,   and   that 
means  over  150  times  a  year.    Of 
course,  where  a  store  lias  only  a 
weekly   paper,   there    is   not     the 
same  chance. 

Connects  Item  With  Firm 

This  use  of  one  idea  doesn't 
mean,  cither,  that  you  are  before 
the  public  only  once  for  each 
line  in  a  year.  Take  garden  tools. 
Eor  instance.  T  play  up  this  line, 
say,  two  or  three  nights  in  suc- 
cession. My  ad.  reads:  GARD- 
EN TOOLS— at  the  top,  and, 
say,  MACLEAN  HARDWARE 
CO.  at  tlie  bottom.  The  two 
idea-;  run  together  in  the  mind 
of  the  reader,  ami  weeks  after- 
wards a  man  or  woman  who 
wants  garden  tools  says,  con- 
sciously or  unconsciously. 
"  OA  I;  I)  E  X  TOOLS  MAC- 
LEAN HARDWARE  CO." 

The  single  idea  appearing  in 
an  ad.  lives  far  longer  in  lhc 
memory  t  han  i  f  you  had  a  do/en 
or  in  >re  contained  in  a  small 
space. 

Each  Stands  Out  Better 

Ii  i-  obvious,  too.  Dial  l lie  one- 
article    principle    allows    of "  far 
greater   display    tor   it    than    if 
there   were  hair  a   dozen;   hence 
ands    up    and     stands    out 


more  strongly  in  the  paper. 

Now  to  illustrate  this  idea:  Here  is 
one  ad.  before  me,  with  the  two  words 
in  large  display  type  (36  point), 
SCREEN  DOORS,  covering  the  2-co!. 
width  of  my  ad.  That  stands  out  as  the 
most  prominent  idea  in  the  whole  page 
of  the  paper.  (I  use  the  same  position 
each  day,  by  the  way,  on  a  local  news 
page.)  In  connection  with  this  are  five 
illustrations:  one  with  $1.25  under  one; 
$1.75,  $2.25  and  $2.50,  and  25c  to  45c 
under  a  window  screen  in  the  centre. 

Persuasive  Introductions 

Nothing  else  except  screens,  for  door 
and  window. 

At  the  top  I  used  this  introduction: 
Now  is  the  time  to  put  on  the 
screens — in  one  line;  and  Don't  wait 
until  the  flies  come.  Put  them  on  now 
and  keep  them  out — in  the  next  two 
lines. 


<■& 


Cifl 


HELPING   YOU 
TO  jggE 

YOUR   attHDEIl'BLOOIv. 

To  dig  In  the  ground 
and  plant   a   garden,    to   tend 
the  Tines  and  trim  the  bushes 
isn't   it   the  pleasantest   task 
the  Seasons  bring? 


Cut  2 


We  may  grumble  about  the  time 
it  takes.   We  may  growl  about  the  work  it 
makes,  but  in  the  innermost  being  of  us  we 
know  we  reliah  it. 


Things  you  will  need  for  the  Gtrden 
Garden  Spades  Spading  Porks 

Copy  A 


lawn  Htkes 
Cory  B. 

Garden  Trowels 
Cory  C 


Copy  D 

Garden  Hoes 
Cory  E. 

Turf  Edgers 
Copy  P 


3orijt. 


'.VU.t   Flexure  peorle  miss  who  do  not 
mike  a   garden! 


Layout  for  the  Printer 

This  serves  as  a  guide  to  the  newspaper  and  should  be 
made  out,  with  every  ad.,  underlining  what  you  want 
displayed,  numbering  the  cuts  as  well  as  indicating 
positions.  The  four  cuts  are  Hardware  and  Metal 
electros  and  the  writer  of  the  article  declared  they 
made  a  big  improvement  over  a  similar  ad.  used 
the  year  before. 


Then  follows  a  description: 

Our  doors  are  made  of  Selected 
Pine,  4-inch  Stiles.  Grained  Quarter- 
ed Oak.  All  Doors  shown  Varnished 
except  $1.25.  Only  the  best  quality 
of  wire  cloth  used. 

Under  this  is  a  display  heading:Win- 
dow  Screens,  and  below  the  cut  of  these, 
descriptive  matter.  Under  this  is  a  small 
display  line:  We  sell  wire  cloth,  with 
the  sizes  following. 

At  the  bottom  just  above  the  name  of 
the  firm  are  the  words  in  script:  The 
above  prices  include  fittings  for  hanging. 
Take  another  ad.,  dealing  only  with 
wringers  and  washing  machines.  The 
introduction  to  these  was  the  ex- 
pression : 

Everything    to    Make    Wash    Day  Easy 
Mop  Wringer 

and  then  a  cut  of  a  wringer  at  the  left 
side  and  a  washing  machine  on  the  right- 
hand  side,  and  down  below  at 
the  left  again,  a  regular  clothes 
wringer  cut  and  descriptive 
matter. 

Now,  here,  let  me  enforce  three 
points  in  which  I  am  a  very 
strong  believer;  Live  Descrip- 
tive Matter,  Cuts  and  Prices. 

Live  Descriptive  Matter 

1.  The  first  is  one  of  the  points 
the  big  department  stores  and 
the  Mail  Order  houses  can  teach 
most  of  us:  they  use  very  attrac- 
tive descriptions  of  their  goods; 
not  only  praising-  them  in  gen- 
eral terms,  but  going  into  details 
such  as  every  customer  would  be 
anxious  to  know  befoi'e  he  de- 
cided to  buy.  We  are  apt  to  lei 
it  go  with  vague  phrases: 
"Fine,"  "excellent,"  "best 
in  the  market,"  "durable," 
"model  of  cheapness,"  etc.  All 
these  thing's  mean  nothing.  Wha! 
counts,  it  seems  to  me,  in  an  ad. 
is  what  counts  in  selling;  bring 
oul  the  reasons  why  they  should 
buy  this  particular  article  in  pre- 
ference to  any  other. 

To  illustrate: 

Outstanding    Point    of    Wringer 

Take  this  same  ad.  on  making 
wash-day   easy.     Here   is   a   spe 
cial    brand    of   washing-   machine, 
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the .       (I    suppose    HARDWARK 

AND  METAL  would  ohjeet  if  I  gave  the 
name  here.)'  What  point  stands  out  on 
this,  different  perhaps  from  other 
wringers'?  I  try  to  point  out  in  this 
way:  "A  big  improvement  on.  the  old 
style.  It  has  a  permanent  iron-bound 
rigid  wringer  stand  which  any  wringer 
fits." 

Following  this,  I  use  an  argument  for 
buying  a  washer;  perhaps,  indeed,  it 
would  have  been  better  to  have  used  the 
general  argument  first : 

"No  labor-saving  device  has  brought 

more    relief    from    the    drudgery    of 

household  work  than  a  good  washer." 

In   the  case  of  the  wringers,  I  note: 

"The  backbone  of  a  clothes  wringer  is 

the  Quality  of  its  rolls.        The  wringer 

illustrated  has  a  3-year  guarantee." 

Two  "Household"  Lines 

One  day  I  featured  a  couple  of  lines 
under  the  display  heading  in  caps: 
Useful  Household  Articles. 
The   two   articles   chosen   for   the   ad. 
were  an  Aluminum  Clothes  Sprayer  and 
Cherry  Seeders. 

The  descriptive  matter  with  the  form- 
er was: 

Fits  any  ordinary  bottle.  For  damp- 
ening   clothes,     sprinkling    floors,    or 
spraying  delicate  plants,  10c. 
As  for  the  other,  the  ad.  said: 

Takes  the  stone  out  perfectly  and 
quickly,  and  does  not  spoil  the  shape 
of  the  fruit.  Quickest  and  best  little- 
Household  Seeder  on  the  market. 
Price,  15c. 

And  I  added,  in  smaller  type,  this  in- 
vitation : 

Ladies  will  do  well  to  visit  our 
Kitchenware  Department.  We  have 
many  useful  and  labor-saving-  devices. 

Two  Lines  of  "Fire  Sets" 
At  a  later  period  of  the  year  we  were 
showing-  Fire  Sets,  and  our  ad.  ran  under 
a  display  head:  Grate  Fires.      The  gen- 
general    introduction,    to    work     up    the 
reader's  interest,  ran  thus: 
Grate  Fires 
Are  a  real  home  joy  at  this  season, 
and  are  much  enhanced  by  attractive 
fireplace  furnishings.     Our  showing-  is 
extensive,   and   novel   designs,   beauti- 
fully finished,  are  a  feature. 
There  followed    the    two    items:    Fire 
Sets  and  Brass  Coal  Hods,  in  each  ease 
a  description  being  given,  and  the  price. 
$5.50.  $6.00,  $6.50,  and  $8.50  for  the  one, 
and  $5.50.  $6.00  and  $7.50  for  the  other. 
So  with  the  most  commonplace  article 
I  try  to  pick  out  the  features  that  dis- 
tinguish   this,   the   "taking   points,"    as 
the  travellers  call  them. 

Cuts  Make  Ads.  Snappy 

2.  As  to  the  use  of  cuts  in  ads.,  I  have 
no  two  views  on  that.  For  me,  it  is  cuts 
every  time,  if  you  can  get  them.     T  have 


tried  out  an  ad.  without  them  one  year, 
and  put  them  in  next  year,  and  been  al- 
most surprised  at  the  life  that  a  single 
cut  gave  to  the  old  ad.     As  a  matter  of 


AD.  WRITER'S 
SUGGESTIONS 

1.  Keep  to  one  idea  in  each 
ad.,  not  necessarily  a  single 
article,  but  articles  that  suit  that 
idea,  e.g.,  "Garden  TooLs." 

2.  Repeat  the  ad.  once  or 
twice,  for  emphasis,  but  get  in  a 
new  one  on  an  average  of  three 
times  a  week. 

3.  Use  a  good  cut  whenever 
you  can. 

4.  Under  it  put  descriptive 
matter  containing  best  "talking 
points"  about  that  article, — just 
as  a  salesman  might. 

5.  Play  up  prices  whenever 
possible. 

6.  Lay  out  your  ad.  for  the 
printer. 

7.  Keep  the  same  position  in 
the  paper  next  local  news. 

8.  Have  a  prominent  type  for 
the  firm  name,  and  use  the 
same  all  the  time  to  make  it 
familiar  to  the  public. 

9.  Get  some  one  else  now  and 
(hen  to  write  up  an  ad.,  so  that 
the  ad.  won't  be  simply  "you" 
all  the  time. 


fact,  a  cut,  I  think,  carries  three  or  four 
times  the  weight  of  reading  matter.  We 
have  only  to  consider  the  Mail  Order 
catalogues  to  appreciate  this;  they  are 
loaded  with  cuts,  and  they  are  very,  very 
seductive. 

Used  "H.  and  M."  Electros 

You  will  be  interested'  in  one  point 
here  in  which  HARDWARE  AND 
METAL  is  concerned.  Two  years  ago  I 
made  out  an  ad.  to  run  just  before  the 

LAYOUT   OF   SCREEN  AD. 

The  layout  of  the  screen  ad.  looks  like 
this: 

Introduction 

SCREEN  DOORS 

Cut  No.  1  Matter  Cut  No.  2 

WINDOW  SCREENS 

Cut 

Description 

We  Sell  Wire  Cloth 
Name  of  Firm 


Cut 


Cut 


24th  of  May,  and  beaded  it:  "A  Popular 
Holiday  Programme  for  Mr.  House- 
holder." 

Then  I  broke  up  the  next  line  with 
three  sub-headings: 

Cut  the  Grass. 

Dig  the  Beds. 

And  Trim  the  Bushes. 

So  far,  so  good,  but  I  had  no  cuts  to 
fit  into  the  garden  spades,  lawn  rakes, 
garden  trowels,  and  so  forth,  in  my  list 
of  garden  tools,  and  my  ad.  went  in 
without  any  cuts. 

Had  Relative  Write  Ad. 

Next  year  there  were  two  radical 
changes  in  my  24th  of  May  garden  ad.; 
in  the  meantime  I  had  secured  four  elec- 
tros from  the  HARDWARE  AND 
METAL  service,  and  a  relative  of  mine 
was  visiting  me,  and  I  handed  the  sub- 
ject over  to  her. 

The  result  was  a  great  improvement 
on  my  previous  year's  ad.,  both  in  word- 
ing and'  in  the  use  of  the  illustrations. 

I  do  not  want  my  ads.  to  represent 
my  ideas  all  the  time;  whenever  I  can  I 
try  to  get  suggestions  from  others  for 
phrases  and  arguments. 

Invariably  Quote  Prices 

3.  As  to  prices:  quote  them  whenever 
you  can.  They  answer  an  instinctive 
question  of  every  reader — one  of  the 
most  important,  as  well  as-  satisfying 
ones:  "How  much  is  it?" 

The  price  often  decides  the  sale,  and 
an  attractive  price  is  often  your  best 
salesman.  Don't  be  afraid  to  quote 
prices,  lest  your  competitor  will  see 
them,  or  your  would-be  customer  tries 
next  door  and  gets  a  lower  one.  It's  up 
to  you  to  be  able  to  give  as  good  value  as 
your  rival;  and,  in  any  case,  quoting 
prices  serves  to  inspire  confidence  in  you 
as  a  same-price-to-all  store — another  of 
the  strong  points,  by  the  way,  of  depart- 
ment and  Mail  Order  advertising. 

Not,  Perhaps,  on  Enamelware 

*  Let  me  raise'  one  point  here  where 
there  seems  to  me  to  be  an  exception  to 
this  rule  created  by  the  phenomenal  con- 
ditions since  the  war  began.  You  may 
have  laid  in  a  lot  of  enamelware  and  be 
able  to  sell  that  dish  for  85  or  90  cents, 
where  it  was  75c  before,  while  I  did  not, 
and  must  get,  $1.25  to  clear  me.  In  this 
case  I  would  not  favor  playing  up  my 
$1.25  price.  But  these  are  exceptions. 
Fix  "Layout"  Yourself 
Let  me  close  with  a  suggestion  that 
you  do  not  leave  the  make-up  of  the  ad. 
to  the  judgment  of  the  printer;  lay  it 
out  yourself  first.  You  know  what  you 
want  displayed  better  than  he;  where 
the  cut  should  go,  what  style  is  best;  and 
if  not.  it  woukl  be  well  to  practise  on  it. 
I  am  illustrating  a  layout  here,  the  one 
that  my  visitor  fixed  ui>  for  me.  and  the 
one,  too.  with  HARDAYARE  AND 
METAL  cuts. 


130 


March  24,  1927. 


Front  Seats  for  Leading  Spring  Sellers 

How  Peterborough  Stores  Shift  Goods  Front  or  Back  to  Suit  Season's  Demands  — 

Paints,  Garden  Tools,  Coal  Oil  Cookers,  House-cleaning-  Lines — Making 

Three-fold  Combination  of  Show  Cases,  Windows  and  Ads. 


THE  hardware  men  of  Peter- 
borough fully  appreciate  the 
opportunities  that  lie  before  a 
carefully  planned  spring  and  summer 
campaign.  In  their  own  city  there  will 
be,  as  in  all  parts  of  Canada,  the  impetus 
felt  towards  the  cultivation  of  the  "back 
yard*'  as  a  consequence  of  the  scarcity  in 
vegetables  this  past  winter.  This  liven- 
ing of  interest  undoubtedly  will  call  for 
a  much  greater  demand  for  garden  tools 
and  Peterborough  merchants  are  prepar- 
ing to  meet  this. 

The  "Clean  Up"  and  "Paint  Up" 
campaigns  will  be  to  the  fore  as  in  pre- 
vious years;  then  there  is  the  appeal  for 
the  busines.-,  of  farmers  for  their  farming 
tools  and  other  needs  that  summer  brings 
upon  them  when  the  harvest  starts.  Two 
others,  one  already  begun  by  Kingan's, 
as  will  be  seen  by  the  window  that  ap- 
pears in  this  issue,  a  sale  of  muskrat 
traps,  and  the  pushing  of  coal  oil  heaters 
for  camps,  and  coal  oil  burners  for  kitch- 
ens, in  city  and  in  country  alike,  in  the 
face  of  high  coal  and  wood  costs,  will  be 
referred  to  in  their  order  later  on. 

The  Spring  Campaign. 

Yes,  the  spring  and  summer  campaign 
of  1917  is  perhaps  richer  than  for  many 
years  in  its  possibilities,  and  in  connec- 
tion with  the  visit  of  a  staff  member  of 
HARDWARE  AND  METAL  to  this  city 
a  number  of  points  that  came  up  in  con- 
versation with  its  hardware  merchants 
are  illustrated  herein,  in  spring  views  of 
store  interior,  window  displays  and  news- 
paper advertising. 

Enamelware  Always  on  Deck. 
Let  us  go  together  into  one  store,  a 
view  of  which  is  shown,  and  we  sec  two 
points  of  seasonable  importance.  All 
along  the  right  hand  side  from  the  en- 
trance for  some  distance  back  run 
shelves  of  enamelware.  The  manager, 
Mr.  "Hob"  Matchett-  who,  by  the  way. 
eschews  the  "Mr."-  back  from  the  war 
-nice  the  death  of  the  owner  of  the  store, 
Mr.    Higgins  counts   that   enamelware 

display  as  one  of  the  strong  features  o£ 
this  store,  which  lias  a  big  farmers' 
trade.  The  prominent  position  of  these 
goods,  well  displayed,  is  one  of  the  best 
selling  mediums  in  this  store. 

Paint  Display  on  Long  Table  at  Door. 

Of  more  immediate  spring  interest   is  a 
display   fixture  that    was  .jusit    being  com- 
pleted' as    HARDWARE    AND    METAL 
called.     This   was   a    table   about    12   feet 
with    tiers      for   a    display   of   paint. 


Underneath  are  pails,  a  big  selling  item 
in  this  district.  Mr.  Matchett  pointed 
out  that  last  year  there  were  two  smaller 
tables  used  that  did  not  show  up  the 
goods  as  well  and  gave  no  room  under- 
neath for  the  quick-selling  pails. 

Working  in  with  this  was  a  paint  win- 
dow which  will  give  place,  or  be  used  in 
connection  with,  varnishes  and  other 
"Paint-up"   necessaries. 

A  little  farther  back  and  to  the  left 
were  washing  machines,  hand  and  power, 
the  latter  "low  pressure,"  to  suit  Peter- 
borough waterworks  conditions. 

Bringing  Up   the    Coal   Oil    Stoves. 

Immediately  to  the  rear  of  the  paint 
section  is  a  long  line  of  stoves,  the  bal 
ance  of  the  winter  stock.  These  will  be 
set  farther  to  the  rear  very  shortly  and 
the  oil  stoves  will  replace  them  towards 
the  front — both  the  heater  and  the  cook- 
ing stove. 

Coal   and   Wood   Being   so   High. 

"We  expect  to  do  a  much  bigger  busi- 
ness than  last  year  in  both  of  these," 
"Bob"  Matchett  declared.  "One  reason 
is  that  as  they  become  better  known  they 
get  a  stronger  hold  on  people,  but  another 
special  argument  in  their  favor  this  year 
is  the  verv  high  cost  of  coal  and   wood. 


We  are  going  to  push  our  sales  vigor- 
ously this  spring  and  summer,  and  will 
make  use  of  our  windows  very  often.  We 
will  show  two  or  three,  a  cooker,  3-burn- 
er  or  2-burner,  or  both,  with  the  oven, 
and  probably  set  up  a  little  heater  near 
it.  We  found  our  coal  oil  stove  windows 
were  great  sellers  last  year." 

A\  Kingan's  store  there  is  quick  action 
in  taking  advantage  of  seasonable  sellers. 
The  city,  as  many  are  aware,  is  the  centre 
or  rather  the  entrance  to  the  Kawartha 
Lakes  district,  and  there  is  a  heavy  sum- 
mer tourist  trade,  to  boarding  houses, 
private  summer  cottages,  and  modest 
tenters,  which  in  the  fall  changes  to  a 
very  considerable  crusade  of  hunters. 

The  show  cases  at  the  front  of  the  store 
are  changed  constantly  to  fit  into  the 
ranging  seasons.  Now  it  is  paints  and 
varnishes,  now  fishing  tackle  or  sporting- 
goods,  now,  ammunition,  and  at  times 
display?  are  made  of  mechanics'  tools. 

Windows  as  Best  Sellers. 

But  it  is  in  his  two  windows  that  Mr. 
Latimer,  the  manager  of  the  store,  places 
his  supreme  faith  as  selling  agencies. 

"There  is  .in  Peterborough  a  large 
transient  element;  not  only  of  summer 
visitors  and  fall  hunters,  but  mechanics 
and    other    factory    workmen    who    shift 


This  is  a  housecleaning  window  of  the  Peterborough  Hardivarc.  Co.,  of  brushes 
only — and  a  broom — which  made  a  stronq  impression,  in  a  similar  way  to  tin  i, 
ads. — in  featuring  one  idea.  A  display  of  this  nature  also  suggests  an  extensive 
stork  from  which  to  choose.  Note  the  two  semi-circular  forms  used  as  a  background 
idkI  at  the  side,  above  the  mirror. 
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This  is  a  view  of  Higgins  hardware  store  in  Peterborough,  taken  for  this  issue  and  showing  a  new  stand  for 
paints,  a  long  table  with  tiers,  for  showing  paint,  and  a  space  underneath  for  pails.    Along  the  tvall  is 

enamelware,  which  is  kept  there  all  the  year. 


from  here  to  somewhere  else.  Hence  our 
windows  count  for  more  than  anything 
else  for  publicity  purposes.  We  fit  them 
up  with  garden  tools  one  time,  with  var- 
nishes, with  fishing  gear,  with  hunting  re- 
quirements, guns,  ammunition,  etc.,  and 
now  as  you  see  we  have  a  window  playing 
up  traps  for  catching  muskrats.  When- 
ever possible  we  try  to  get  in  a  touch  that 
will  make  the  goods  seem  in  their  natural 
surroundings" — and  a  reference  to  the 
window  shown  elsewhere  in  this  issue 
will  bear  this  oat 

Along  this  same  line  was  another  win- 
dow used  some  time  ago  in  Peterborough, 
where  a  rustic  fence  was  shown  as  a  back- 
ground, and  a  deer  standing-  in  the  gate- 
way with  real  boughs  above  his  antlers. 
The  goods,  guns,  and  ammunition,  were 
set  out  in  front. 

Wheelbarrows,  Rakes,   Hose,   etc. 

Sometimes  Peterborough  windows 
show  wheelbarrows,  rakes,  watering  cans, 
hose,  etc.,  for  a  selling  of  garden  tools. 

Only  one  of  the  stores  visited  is  a  regu- 
lar newspaper  advertiser,  the  Peter- 
borough Hardware  Co.,  and  some  com- 
ments on  their  ads.  are  given  in  connec- 
tion with  the  illustrations  of  these. 


Kept   His   Show   Cases   Unchanged. 

While  on  the  subject  of  windows  and 
ads,  there  might  be  introduced  here  a 
statement  by  the  manager  of  a  hardware 
store  to  the  writer  recently.  He  was  re- 
ferring to  a  change  in  his  system  of  show 
case  displays. 

"A  traveler  for  a  show  case  company 
came  in  here  the  other  day  and  remarked, 
'Why  you've  the  same  stuff  in  your  cases 
here  that  you  had  when  I  was  here  be- 
fore.   Why  don't  you  change  them1?' 

"It  never  struck  me  that  way  before. 
We  wouldn't  have  thought  of  keeping  our 
windows  the  same,  week  in  and  week  out, 
nor  our  ads.,  but  here  we  were,  with  the 
same  show  cases  for  months  at  a  time. 
Why  shouldn't  there  be  the  same  reason 
for  changing  them  that  there  was  for  the 
windows  and  ads? 

Change  Cases  With  Windows. 

"So  we  have  adopted  a  new  policy  ano 
if  we  show  garden  tools  in  our  window, 
we  dress  up  our  show  cases  in  the  same 
way  as  to  strike  the  notice  of  our  cus- 
tomers twice  instead  of  once.  With  am- 
munition in  the  window,  we  have  a  dis- 
play in  one  or  two  cases  inside,  and  often 


we  have  one  window  of  one  line,  and  show 
cases  of  the  same  goods,  and  on  the  op- 
posite side  we  have  cases  fitting  with  the 
other  window.  Our  ads.  feature  these 
goods  at  the  same  time,  so  we  work  in  a 
combination  of  three  selling'  forces — win- 
dows, ads.,  and  show  cases." 

-@ 

IN  a  paper  read  before  the  American 
Electro  Chemical  Society,  by  Messrs.  E. 
A.  and  L.  T.  Richardson,  it  is  stated 
that  copper  bearing  steels  are  without 
doubt  more  resistant  to  corrosion  than 
Bessemer  and  open-hearth  steels,  or  than 
the  commercially  pure  irons  or  copper 
bearing"  irons,  but  pure  iron  is  better 
than  steel.  The  addition  of  about  0.25 
per  cent,  copper  to  Bessemer  or  open- 
hearth  steel  results  in  an  increased  re- 
sistance of  300  or  400  per  cent.  The  ad- 
dition of  copper  to  pure  iron  also  results 
in  an  increased  resistance  to  corrosion, 
but  to  no  such  an  extent  as  the  addition 
of  a  similar  amount  of  steel.  The  addi- 
tion of  about  0.25  per  cent,  copper  to  a 
commercially  pure  iron  results  in  the  use- 
ful life  being  increased  by  about  20  per 
cent. 
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Retailers  Need  Follow  Up-System 

First  Necessary  to  Have  a  Desirable  List  to  Whom  Advertising  Material  Can  be  Mailed 

— Form  Letters  and  Follow-up  Letters  Can  be  Made  to  Have  Strong  Appeal 

— Newspaper  Advertising  One  of  a  Number — Ads.  Run  by 

Eetail  Hardware  Firms. 


THERE  are  many  forms  of  adver- 
tising which  the  average  merchant 
thinks  of  only  in  a  general  sort 
of  way  but  which  if  made  a  part  of  his 
business-getting  policy  would  undoubt- 
edly net  him  increased  profits.  When 
a  merchant  thinks  of  publicity  he 
usually  has  in  mind  newspaper  adver- 
tising, circular  advertising,  window  dis- 
plays or  displays  in  the  store  interior. 
These  are  a  very  essential  basis  for  the 
publicity  campaign.  But  around  these 
forms  there  should  be  a  follow-up  sys- 
tem that  goes  after  the  prospects  in  a 
scientific  manner.  For  instance  to  make 
tbe  advertising  by  circular  or  letter 
there  should  be  a  mailing  list  of  sel- 
ected names  who  are  prospects  worthy 
of  expending  postage  on.  There  are  from 
letters  that  will  greatly  assist  in  keep- 
ing the  public  advised  of  certain  busi- 
ness items  that  will  be  of  interest  to 
them.  Third,  there  are  follow-up  let- 
ters. Fourth,  there  are  letter  enclos- 
ures. A  very  valuable  part  of  any 
business  is  to  be  able  to  use  the  mailing 
for  collection  purposes.  Then  when  the 
publicity  has  brought  inquiry  it  is  still 
a  further  development  to  get  the  sale 
made,  "putting  it  across,"  as  theatrical 
parlance  would  say.  These  various 
items  will  be  treated  briefly  under  their 
Separate  divisions. 

Compiling  a  Mailing  List 

A  mailing  list  worthy  of  the  name 
must  he  more  than  a  mere  collection  of 
names.  It  should  be  an  accumulation  of 
those  individuals  who  have  an  unques- 
tionable use  for  your  goods,  can  be  in- 
fluenced by  your  business  appeal,  and 
should  be  your  customers.  Tt  should  be 
a  compact  record  of  your  prospective 
buyers.  It  should  be  the  raw  material 
out  of  which  you  are  to  make  sales. 
Have  this  definition  constantly  in  mind 
as  you  go  about  the  work  of  putting 
names  on  your  mailing  list.  Apply  the 
acid  test  and  let  only  those  which  show- 
latent  business  opportunities  be  includ- 
ed. There  are  some  aggressive  hard- 
ware merchants  who  already  have  their 

mailing  lists  carefully  compiled.  One 
merchant    in    particular    used    the    list    to 

advantage  in  a  tall  campaign  for  the 
selling  of  stoves.  The  most  advant- 
ageous way  lo  keep  this  mailing  list  is 
on  a  card  index  system.  It  can  be 
started  in  a  small  way  and  as  the  work 
develops    the    cards    can    lie    added.       Bui 


how  to  get  this  selected  list  of  names  is 
a  pertinent  question.  For  retail  stores 
in  general  the  following  list  of  sources 
will  be  valuable  suggestion.  Merchants 
may  be  able  to  add  to  the  list  as  the 
particular  needs  of  the  community  sug- 
gest. This  list  might  be  divided  into 
present  customers  and  prospective  cus- 
tomers as  follows : 

Present   Customers. 
Charge   Accounts  on  Ledgers. 
Delivery  records. 
Alteration  and  repair  records. 
Payments  made  by  check. 
Lists   of   prospective    customers    could 
be  secured  from  the  following  sources: 
Rural  mail  lists. 
Members  of  clubs,  lodges,  etc. 
City  and  telephone  directories. 
Property  owners'  and  taxpayers'  lists. 
Guessing  and  voting  contests. 
Exchange  with   non-competitors. 
Payroll  sheets. 
County   and   city   employees. 
Automobile  owners. 

Form  Letters 

A  "Form  letter"  is  a  letter  designed 


Baxter's  For  Quality  Always  — 

Home  Needs 

At  Economy  Prices 

Here  »e  feature  ibr*e  arhdes  that 
are  needed  In  cverv  home:  Ihey  aro 
ill  riendable  in  every  way  and  useful 
every  flay  In  the  week. 

Universal  Food  Choppers 
$1.50  to  $2.50 

Many  articles  or  food  smffs  that 
are  usually  wasted  can  be  utilized 
with  I  he  aid  of  a  Food  Chopper.  In 
these  days  of  high  coat  of  living 
I'-vcrv  cent  must  do  its  full  duty  A 
Kood  (hopper  will  pa>  for  ilaelf  in  a 
little  lime 

CASSEROLE  DISHES 

$2.50  to  $3.50 


inner  dihhen  and  the  <ootniner  Is  of 
liraBB.  uli  He  platud  finished.  Many 
delicious  dishes  can  be  prepared  with 


Dependable  Garbage  Cans 


75c  to  $2.25 


Cho 


or 


black 


Japanned  uleol  and  giilvanUed  ate 
fonHtrui  ted.  They  are  made  hy  the 
beat  garbage  pall  maker  In  the  coun- 
try, no  you  are  .inHiirrd  thai  they 
will  give  the  bent  service. 

Baxter  Hardware  Co. 

— komiB — 

Mil  BUILDERS'  H,\lin\V,\RK 
i  PITT  ST.  EAST  "  I'HONK  111* 


Advertisement   of   the  Baxter  Hardware 

Company,   Windsor,  showing  how  staple 

lines  can  be  made  to  have  an  appeal  to  the 

newspaper  reader. 


to  carry  a  message  to  a  number  of  people 
in  such  a  manner  that  it  will  receive 
the  attention  due  a  personal  communi- 
cation. It  provides  the  one  simple 
method  by  which  you  can  communicate 
with  a  large  number  of  people  in 
a  semi-personal  way.  In  writing  a  form 
letter  first  get  the  central  idea  about 
which  all  other  facts  are  to  revoi\  e. 
One  idea  to  a  letter  is  generally  enough. 
If  too  many  points  are  brought  i.r  the 
reader  is  confused.  Decide  what  you 
want  your  letter  to  accomplish.  If  you 
want  it  to  sell  vvhe  fence,  bear  in  mind 
that  you  are  dispensing  wire  fence,  and 
not  writing  briefs  on  business  life. 
Safety  first  in  letter  writing,  consists  in 
sticking  to  the  main  idea.  Following  is 
a  form  letter  built  around1  tbe  idea  of 
a  hardwareman's  sympathetic  interest 
in  his  customer's  welfare.  Though  an 
original  letter  it  is  conventional,  it  has 
no  especial  eccentricities  and  tells  a 
warm,  human  story  with  a  business 
basis : 

"Dear  Mr.  Blank: 

You  probably  have  some  precious  lit- 
tle lives  in  your  keeping.  As  a  father 
you  do  the  right  thing  by  your  kiddies. 

A  garden  planted  this  spring  will  pro- 
vide your  children  with  wholesome  vege- 
tables. Food  of  the  right  kind  will  give 
your  children  plump  bodies,  pink  skins 
and  bright,  active  brains. 

To  make  gardening  effective  all  you 
need  is  a  spade,  a  rake,  a  hoe  and  some 

seeds.      We    carry   the   brand 

of  garden  tools,  than  which  there  is 
none  better  made.     Our  seeds  are  from 

the Seed  Company.    They  have 

the  reputation  that  they  grow. 

And  what  is  good  for  the  children  is 
also  good  for  the  grown-ups.  If  the 
little  tots  get  wholesome  body-building 
material  from  your  own  garden,  surely 
grown-ups  will  be  benefited  in  like 
measure.  Besides  you  will  find  the  time 
well  spent  as  a  healthful  recreation. 

We  press  the  sale  of  our  garden  tools 
and  seeds  upon  you  because  we  know 
that  to  benefit  our  customers  we  will  also 
benefit.    With  the  best  of  good  wishes." 

This  is  but  one  letter  form.  Every 
hardwareinan  could  design  letters  that 
would  apply  to  other  items  in  his  bard- 
ware  stock. 

Follow-Up  Letters 

The  lirsl  requisite  for  success  in  any 
follow-up    letter    is    a    warm    trail.    The 
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farmers-attentionI 

Have  you   nude   Up  your  list  of   ipring  — •— *"  —   i^  ^     P 


;  you  m&dc  up  your  list 
•  r*qulr«ment»  y.f'Do  so  NOW  »od 
LET  US  *tUDd  to  it 


* 


tUMt     B*n, 

Poor 

TfMk, 

No.  1  

11V 

ppn. 

No.  2 

13o 

pliable  H-umr-r 

|US 

No,  2    per  pa 

}13» 

nip   ud   Tm 

Hmi 

pair 

ISa  U>  H  00 

(ISO  lo  CM 

4v  lo  «  » 
sue,  uso 


Cowan's  Colossal  Hardware 


|Co\ 

H     126  127  Du 


THE  STORE  WITH  I 


are  I 

3MUM2.    I 


Advertisement     of    Cowan's    Hardware, 

London,   Ont.,   showing  a  telling  display 

and  an  appeal  to  the  farming  class. 

hound  cannot  catch  rabbits  where  none 
exist.  The  trail  may  be  supplied  by  en- 
quiries developed  through  newspaper  ad- 
vertising, form  letters,  salesmen's  re- 
ports, personal  investigation,  special 
mailing  lists  compiled  to  reach  certain 
classes  of  prospects  who  should  normal- 
ly be  interested  in  the  product  to  be  sold. 
The  real  follow-up  begins  only  when  it  is 
know  that  a  prospect  may  actually  be 
reached.  The  failure  of  many  follow-up 
campaigns  may  be  traced  to  the  fact 
that  hunting  is  not  good  where  there  is 
no  trail.  Mailing  lists  are  worthless  nn- 
_,.  .  less  they  reach  prospects — merely  reach- 
ing people  will  not  produce  profits. 

In  one  important  particular  only,  the 
sales-letter  differs'  from  salesmanship  by 
word  of  mouth — the  spoken  word  is  at 
all  times  subject  to  revision,  explanation 
and  correction,  but  the  word  once  sent 
out  in  a  letter  is  irrevocable,  and  can- 
not be  changed.  The  salesman  can  af- 
ford to  be  spontaneous  and  frame  his 
talk  in  accordance  with  the  prospect's 
outspoken  objections.  The  follow-up 
must  foresee  these  objections.  Before 
they  arise  and  prepare  carefully  worded 
answers  to  all  of  them.  The  work  of 
the  salesman  can  be  done  on  the  spot. 
The  work  of  the  follow-up  must  be  done 
weeks  and  months  in  advance  if  it  is  to 
be  successful.  It  has  been  said  by  a 
noted  St.  Louis  business  man  that  "the 
success  of  any  business  man  is  90  per 
cent,  horse  sense.''  That  is  all  there^ 
to  writing  follow-up  letters.  A  busi- 
ness letter  is  not  a  political  oration, 
and  does  not  run  to  figures  of  speech. 
It  is  intended  to  be  you  on  paper — your 
conversation,  your  arguments,  your  ap- 
peal, just  as  you  would  make  it  in  plain 
words     to     a     prospective     customer     in 


your  place  of  business.  And  it  takes 
time  to  convince  on  paper  just  as  it 
does  by  the  mouth.  No  sane,  sensible 
business  man  would  expect  his  salesman 
to  land  big  business  continually  with 
the  few  words  that  can  be  typewritten 
on  a  sheet  of  letter  paper.  He  expects 
his  salesmen  to  talk  volumes,  and  is 
satisfied  if  they  land  the  business.  But 
that  same  well-balanced  business  man 
will  often  send  out  one  single  letter, 
that  could  be  spoken  orally  in  three 
minutes,  and  expect  it  to  bring  results 
that  hours  of  sales  talk  could  not  get." 

As  a  concrete  instance  of  the  way 
follow-up  letters  work  out.  In  on,e  wide- 
wake  little  town,  lives  a  man  who  has 
built  up  a  world-wide  business  selling 
moth-proof  cedar  chests  by  mail.  His 
opening  letter  sent  in  reponse  to  in- 
quiries is  chatty  with  southern  atmos- 
phere, and  covers  naturally  all  points 
of  appeal.  The  second  talks  of  the 
economy  in  the  possession  of  a  cedar 
chest,  and  speaks  of  its  preservative 
value.  The  third  tells  principally  of  his 
trial  offer.  The  fourth  discusses  cedar 
chests  as  a  gift.  The  last  letter  is  a 
complete  and  snappy  summing  up  of  all 
the  arguments  used  before.  This  series 
always  produces  results.  The  point  h 
that  they  are  interesting — therefore 
they  are  read — and  while  the  prospect 
is  reading,  the  manufacturer  is  building 
up  a  desire  for  a  cedar  chest. 

While  tlie  above  case  applies  to  one 
manufactured  line  and  applies  to  the 
mail  order  business  the  same  principle 
can  be  applied  by  any  merchant  in 
his  own  district  with  the  added  advant- 
age that  the  customer  can  come  into  the 
store  and  look  the  goods  over  without 
the  necessity  of  sending  them  by  mail. 

Letter  Enclosures 

A  "letter-enclosure''  should  be  made 
just  as  important  a  factor  in  getting 
business  as  a  booklet,  catalogue  or  ad- 
vertisement, the  only  difference  being  in 
the  method  of  its  circulation.  A  great. 
many  sales  have  been  made,  and  just  as 
many  lost,  through  the  principal  matter 
enclosed  with  correspondence.  Irreve- 
lant  stuffing  of  the  enevelope  with  a 
mass  of  "dope"'  does  not  tend  towards 
sales  results.  The  properly  put  letter 
which  also  contains  an  attractive  en- 
closure is  sure  to  get  double  attention 
and'  it  will  stand  a  better  chance  of  be- 
ing  read  if  it  is  really  worth  reading. 
Then  after  the  letter  is  thrown  away 
or  filed  or  forgotten,  that  bright  and 
pleasing  blotter,  if  it  is  kept,  with  its 
message  from  the  advertiser  stays  with 
the  prospective  customer.  Enclosures 
might  take  the  form  of  booklets,  leaflets, 
form  letters,  folders,  calendars,  posters, 
price  lists,  discount  sheets,  announce- 
ments. 


Making  Collections  by  Mail 
While  the  primary  function  of  the 
collector  is  to  get  the  money,  the  ways 
and  means  of  doing  it  must  be  care- 
fully considered  in  order  that  the  tree 
may  not  be  damaged  in  gathering  the 
crop.  There  exists  between  the  debtor 
and  creditor  a  bond  of  mutual  interest 
and  obligation  which  works  to  the  ad- 
vantage of  both,  if  faithfully  observed 
and  respected..  You  should  insist  court- 
eously, kindly,  but  none  the  less  firmly 
not  only  upon  payment  of  your  accounts 
but  upon  payment  when  due.  Avoid 
threatening  letters  until  you  have  tried 
every  other  way.  Suggest  rather  than 
urge — don't  be  too  arbitrary — you  can't 
affond  it.  One  of  the  things  having  an 
important  bearing  on  this  result — and 
one  that  is  frequently  disregarded — is  a 
prompt  mailing  of  statements  on  the 
first  of  the  month.  Following  is  a  form 
of  letter  which  might  be  used  after  the 
statements  are  mailed  and  a  sufficient 
time  has  elapsed  for  the  merchant  to  be 
sure  the  customer  is  somewhat  slow. 
This  letter  is  firm  without  being  offen- 
sive. And  what  is  more  to  the  point, 
it  has  been  used  most  effectively  by  a 
prominent  retailer  noted  for  his  success 
in  making  collections: 
"Dear  Sir: 

You  notice  that  the  enclosed  statement, 
is  a  little  past  due.  It's  so  easy  to  let 
matters  of  this  kind  slip  one's  atten- 
tion, that  we  feel  sure  you'll  be  grate- 
ful to  us  for  calling  your  attention  to  it. 
We're  so  sure  you  simply  overlooked 
this  that  we  suggest  that  you  attend  to 
(Continued  on  page  142). 
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How  Lead  Products  are  Made 

Lead  Pipe  Appears  to  Grow  by  Itself,  and  Lead  Traps  to  Writhe  Themselves  Into 

Being — The  Making  of  Lead  Plate  Described — The  Manufacture  of 

Wire  Solder  and  Lead  Foil  Described. 


From  Information   gathered   in   a   visit   to  the  plant  of  the  Canada    Metal    Co..   Torout< 


a   Hardware  and   Metal   Representative 


THESE  are  modern  days,  and  prob- 
ably the  bath  room  is  the  very 
best  evidence  of  this  modernity. 
Now  lead  pipe  is  just  as  essential  to  a 
bathroom  as  is  a  piece  of  soap  prob- 
ably more  so.  You  were  brought  face  to 
lace  with  it  every  day.  You  could  safe- 
ly venture  the  guess  however,  that  out 
of  every  thousand  persons  who  have 
seen  a  lead  pipe  about  50  per  cent. 
would  not  have  the  very  faintest  idea 
as  to  bow  they  were  made.  Probably 
97  per  cent,  of  the  remainder  would 
have  a  dim  idea  flickering  about  in 
their  brain,  that  because  they  were 
made  of  lead  they  must  be  moulded  in 
some  way.  That  leaves  one  person  in  a 
thousand,  who  possibly  like  the  writer 
has  had  the  opportunity  of  visiting  a 
modern  metal  plant,  and  can  therefore 
look  down  from  a  lofty  pinnacle  on  the 
others  who  either  know  nothing,  or  who 
know  something  that  is  not  so. 

There  is  hardly  a  hardware  man  or 
hardware  clerk  in  the  country  who  does 
not  almost  daily  sell  lead  products,  pipes, 
plates  or  solder.  It  looks  therefore 
as  though  there  might  be  a  certain  in- 
terest for  the  hardware  man  in  some 
discussion  of  the  ways  these  lead  pro- 
ducts  are   made. 

Watching  Lead  Pipe  Grow  Before  Your 
Eyes 

Take  lead  pipe  for  instance.  In  one 
of  the  illustrations  is  shown  a  lead   pipe 


machine  in  operation.  The  machine 
is  not  a  particular  imposing  affair, 
but  there  is  something  very  mys- 
terious for  the  novice  in  the  way  in 
which  the  lead  pipe  simply  seems  to 
sprout  out  of  the  top  of  the  machine. 
Lead  pipe  simply  grows  before  your 
eyes  without  any  particular  activity  on 
the  part  of  the  workmen  at  the  machine 
to  give  any  semblance  of  reason  for  the 
growth. 

The  explanation  of  this  seeming 
phenomenon  is  simple  enough.  The  ma- 
chine simply  consists  of  a  reservoir  for 
holding  molten  lead  which  is  kept  heat- 
ed in  the  small  furnace  seen  in  the  cut 
beside  the  press,  and  is  fed  into  reser- 
voir as  required.  The  bottom  of  this 
machine  is  a  hydraulic  press  that  forces 
the  molten  lead  through  a  die.  This  die 
permits  the  lead  to  pour  past  only  in 
the  form  of  a  tube.  The  lead  passing 
through  the  confined  space  is  cooled  and 
solidified  and  gradually  ejected  through 
the  die  opening  in  the  top  of  the  ma- 
chine. 

The  machine  illustrated  herewith  is 
disgorging  a  pipe  a  full  12  inches  in 
diameter,  probably  the  largest  type  of 
lead  pipe  made.  A  12  foot  length  of 
the  pipe  weighs  542  lbs.  This  same 
machine  by  the  substitution  of  a  dif- 
ferent type  of  die  can  be  made  to  pro- 
duce a  32  cord  pipe  probably  the  small- 
est lead  pipe  made,  something  smaller 
than    the    average    telegraph    wire    with 


an  opening  about  1-32  of  an  inch  in 
diameter.  It  is  easily  seen  then  that 
these  machines  are  capable  of  an  enorm- 
ous number  of  uses.  As  a  matter  of 
actual  business  practice  of  course  it 
wotdd  not  be  entirely  a  paying  propo- 
sition to  have  to  make  these  numerous 
changes,  so  a  goodly  number  of  ma- 
chines are  used  to  make  certain  definite 
styles   of   pipe. 

Difference  Between  Lead  Pipe  and 
Waste  Pipe 

Technically  lead  pipe  is  sold  in  rolls 
of  approximately  175  pounds.  It  runs 
in  calibre  from  y±  inch  to  3  inch  and 
in  four  grades,  light,  medium,  strong 
and  extra  strong.  The  difference  in 
these  grades  is  a  difference  of  wall 
thickness  which  naturally  makes  a  ma- 
terial difference  in  weight,  for  instance, 
a  one-inch  pipe  would  weigh  5,  G.  7.  and 
S  pounds  per  yard  for  these  different 
grades,  owing  to  the  different  thick- 
nesses of  Avail. 

In  what  is  known  as  lead  waste  pipe 
a  different  system  of  handling  is  adopt- 
ed. Because  these  pipes  average  as  a 
rule  larger  in  size  running  from  1*4 
inches  to  12  inches  in  diameter  it  is  not 
generally  feasible  to  sell  this  pipe  in 
roll.  For  one  reason  the  weight  would 
be  too  great.  The  system  witli  the 
waste  pipe  is  to  sell  it  in  eight  foot 
lengths,  which  is  the  standard  size  for 
waste  pipe. 

These  lengths  are  simply  cut  off  with 


Rolling  eheet   lead  from  the  original  canting.      From  the  casting  shown  it  might  be  rolled  out  to  some  20  feet  in  length. 
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a  saw  as  they  come  from  the  machine 
a  standard  being'  set  above  the  machine 
so  that  the  cutter  can  see  when  the  re- 
quired length  has  been  readied. 

The  Making  of  Lead   Traps 

Kveryone  has  noted  the  peculiar  turn 
(in  the  waste  pipes  of  wash  basins. 
Probably  it  took  some  kind  of  a  leak 
or  a  stoppage  to  focus  your  attention 
upon  this  particular  item,  but  there  are 
always  enough  of  these  in  a  lifetime  to 
assure  the  fact  that  everyone  will  have 
at  least  one  good  look  at  the  traps,  us- 
ually a  very  good  and  careful  examina- 
tion too,  lying  uncomfortably  on  one's 
back. 

Don't  get  the  idea  that  the  plumber 
twists  this  pipe  out  of  pure  contrariness, 
it  is  twisted  for  a  purpose  and  it  is 
twisted  long  before  the  plumber  gets  it. 

It  has  been  described  how  the  lead 
pipe  sprouts  from  the  top  of  the  ma- 
chine. In  making  these  traps  the  out- 
coming  lead  pipe  behaves  more  like  an 
annoyed  snake  than  anything  else.  The 
machine  in  which  these  are  made  though 
working  on  the  same  principle  as  the  one 
described  above  is  somewhat  different 
in  shape.  The  two  big  drums  that  ap- 
pear in  the  illustration  lie  at  each  side 
of  the  mouth  of  the  machine,  if  such  it 
may  be  called.  Instead  of  one  hydraulic 
press  driving  the  molten  lead  from  be- 
low, there  are  two  such  presses  one 
driving  from  below  the  other  driving 
from  the  side.  These  two  presses  are 
controlled  by  a  lever  in  the  hands  of  a 
workman  at  the  side  of  the  machine. 

After  the  molten  lead  has  cooled  to 
a  certain  temperature  for  it  must  lie  at 
a  certain  temperature  if  the  pipe  is  to 
be  properly  made,  this  temperature  be- 
ing shown  by  a  gauge  in  front  of  the 
leverman,  the  lever  is  pulled  in  one 
direction,  this  sets  the  first  press  in 
motion.  Pressure  is  brought  to  bear  on 
the  molten  lead  and  the  pipe  begins  to 
grow  a'bove  the  machine.  When  about  a 
foot  of  this  has  been  produced  the  lever 
is  again  moved  the  straight  pressure 
shut  off  and  the  lateral  press  comes  into 
operation,  at  once  the  pipe  seemingly 
by  itself  begins  to  turn  over  in  a  hoop. 
When  the  particular  curve  required  for 
the  trap  that  is  being  made  lias  been 
reached,  the  straight  pressure  is  again 
applied  and  the  lateral  pressure  shut  off 
and  the  trap  grows  straight  out  again. 
When  it  has  grown  about  a  foot  above 
the  machine  another  workman  deftly 
saws  it  off  above  the  machine,  and  the 
trap  except  for  the  opening  in  the  bot- 
tom which  is  later  affixed  by  hand,  is 
completed.  There  are  six  different 
forms  of  traps  known  as  the  "Full  S", 
"%  S"  "V2  S"  or  "P.  trap."  "run- 
ning trap,"  "Tunning  V,"  and  the 
"Bag  trap."  In  addition  to  these,  there 
are   bends.      All    these    varieties   can    be 


Lead  Pipe-making  Machine — a  12-foot  length  of  the  12-inch  pipe  shown  at  the  head 
of  the  machine  weighs  546  pounds.      The  machine  at   the  side   is  the  cmcible  for 

melting  the  lead. 


made  at  will  by  the  operator,  by  a  man- 
ipulation of  the  different  pressures.  It 
is  a  simple  enough  process  as  described. 
But  to  stand  and  watch  this  lead  pipe 
to  all  appearances  .just  shaping  itself 
into  the  shapes  desired,  gives  one  the 
strange  impression  of  having  watched  a 
thing  manufacture  itself. 

The  Making  of  Wire   Solder 

Everyone  is  familiar  with  the  hum 
sticks  of  plumbers  solder,  but  the  solder 
in  wire  form  is  not  possibly  so  well 
known  though  it  is  extensively  used  by 
canners,  electricians  and  munition  mak- 
ers. For  this  latter  work  a  special  high- 
grade  is  employed. 

This  solder  strange  as  it  may  seem 
is  made  in  a  similar  way  to  lead  pipe, 
indeed   by   the   substitution   of   different 


dies  even  the  machine  illustrated  as 
making  a  12  inch  lead  pipe  could  be 
adapted  to  making  wire  solder.  By 
means  of  the  hydraulic  press  this  solder 
material  is  forced  thrdligh  the  small  die 
and  comes  out  a  long  thin  wire.  The 
only  difference  is  that  in  place  of  one 
wire  being  made  at  a  time,  the  writer 
saw  18  wires  all  being  produced  by  the 
one  machine  at  the  same  time.  These 
wires  are  carried  up  to  the  roof  and 
over  rollers  which  conduct  them  to  a 
row  or  drum's  where  they  gradually  col- 
lect. Once  there  is  a  sufficient  amount 
collected  the  drum  is  taken  to  a  ma- 
chine which  winds  the  solder  in  reels. 
At  least  the  lighter  wire  solders  for 
electricians  and  glaziers  are  so  handled, 
either  in  ten  pound  spools,  25  pound 
coils   or  100  pound  reels.     The  heavier 
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(aimers'  solder  comes  in  triangular 
square,  oval,  small  oval  and  round 
shapes,  and  is  packed  in  100  pound 
cases   or  250  pound  kegs. 

Making  Sheet  Lead 
There  is  still  another  interesting  phase 
to  this  metal  manufacturing  business 
the  making  of  sheet  lead.  Here  again 
there  is  no  great  complexity  in  the  pro- 
cess though  there  is  an  infinite  demand 
for  care  in  producing  the  different 
grades  of  sheeting,  and  the  different 
sheeting  alloys.  For  instance  in  mak- 
ing antimonial  sheet  lead,  in  which  a 
large  business  is  done  with  British  Col- 
umbia, great  difficulty  is  experienced 
because  of  the  intense  hardness  intro- 
duced into  the  metal  by  the  presence  of 
the  antimony.  Under  these  conditions 
the  most  minute  care  is  required  in  roll- 
ing  to  see  that  exact  pressure  is  main- 
tained otherwise  the  whole  texture  of 
the    metal    will    be    destroyed. 

Lead  First  Cast  in  Heavy  Plate 
But    to    start     with     the     process     of 
sheet  lead  making.     In  the  rolling  room 
(here  is  a  huge  caldron  in  which  the  pig 
lead  is  melted. 

When  this  lead  has  become  a 
molten  mass  the  wheel  governing 
the  spout  of  the  caldron  is  turned  and 
the  lead  is  poured  out  into  a  mould  that 
casts  a  block  of  lead  about  four  feet 
wide,  six  feet  long  and  two  inches  thick. 
This  is  the  rough  material  from  which 
the  sheet  lead  is  rolled. 

When  this  block  has  cooled  sufficient- 
ly it  is  placed  on  the  long  tramway, 
the  floor  of  which  is  a  series  of  rollers, 
that  Iced  the  block  between  the  im- 
mense rollers.  The  process  of  rolling 
out    these   sheets   takes   time   as   onlv   so 
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much  pressure  can  be  exerted  with 
every  rolling.  A  gauge  with  an  indicat- 
ing needle  shows  just  now  much  pres- 
sure is  being  applied,  and  with  this  pres- 
sure increased  as  the  plate  moves  back 
and  forth  through  the  rollers  the  com- 
paratively small  sheet  is  ironed  out  into 
one  immensely  larger  The  exact  size  of 
a  sheet  will  of  course  vary  with  the 
thickness  but  a  sheet  of  say  1-16  of  an 
inch  in  thickness,  and  weighing  4 
pounds  to  the  square  foot  would  range 
roughly  5  feet  by  some  20  feet.  It  is 
a  notable  fact  Avith  lead  that  while 
under  pressure  it  stretches  remarkably 
in  length,  it  changes  very  little  in  width. 

How  the  Sheet  is  Sized  for  Market 
When  the  sheet  has  been  rolled  out 
into  the  required  thickness,  the  rough 
edges  are  trimmed  and  it  is  then  ready- 
to  be  cut  up  into  required  sizes.  It 
used  to  be  the  custom  when  a  plumber 
needed  a  flashing  of  sheet  lead,  for  him 
to  send  in  to  the  shop  and  have  it  spe- 
cially cut  for  him.  In  this  way  every 
order  meant  a  special  cutting,  and  of 
course  materially  increased  both  the 
cost  of  the  work  and  the  wastage.  Now 
these  flashings  are  cut  in  lengths  of 
varying  width;  17,  18,  19  20  and  22 
inches  are  the  standard  widths,  with  a 
length  of  some  140  inches.  The  plumber 
finds  the  width  that  suits  him  best  and 
buys  the  roll.  In  that  way  he  can  use 
what  he  needs  and  knows  exactly  what 
amount  he  has  left.  In  this  way  the 
item  of  wastage  is  reduced  to  a  mini- 
mum. The  plumber  cuts  the  sheet  as 
he  needs  it,  not  a  difficult  matter  as  the 
lighter   sheets   will   tear  like   cotton. 

Of  course  there  is  a  great  variety  of 
weight  and  thickness  in  this  sheet  lead 
ranging  from   1-C>0  inch   which   weighs  1 


March  24,  1917. 

pound  to  the  square  foot  to  1  inch  in* 
width  with  a  weight  of  60  pounds  to  the 
square  foot. 

Lead  Tin  and  Aluminum  Foil 

There  is  another  variation  of  this  lead 
sheeting,  and  that  is  the  still  finer 
grades  of  sheeting  that  go  under  the 
name  of  foils.  This  lead  foil  is  familiar 
to  everyone  in  the  well  known  form  of 
package  tea  covering. 

While  made  on  different  machines 
and  rolled  from  considerably  small- 
er castings  the  operation  of  mak- 
ing lead  foil  is  an  exact  duplicate  of  the 
process  of  lead  sheet  making.  The  only 
difference  is  that  it  is  rolled  to  an  al- 
most microscopic  thinness.  Foil  is  made 
of  tin,  lead  and  aluminum,  in  each  case 
the  actual  process  of  operation  is  simi- 
lar, but  owing  to  the  different  textures 
of  these  varying  metals,  they  each  re- 
quire separate  treatment.  Lead  will 
stand  a  greater  degree  of  pressure,  for 
instance,  than  the  harder  tin  and  alum- 
inum, and  so  the  gauging  of  the  pres- 
sure required  is  a  very  delicate  part  of 
the  operation  of  making  foil. 

The  intricate  composition  of  the 
metals  and  combination  of  metals  re- 
quires a  very  thorough  understanding  of 
the  raw  material.  That  there  may  be  no 
flaws  creep  into  the  manufacture  that 
are  avoidable,  a  very  complete  labora- 
tory is  maintained  where  the  different 
metals  and  amalgams  and  alloys  are  ex- 
amined and  their  peculiarities  establish- 
ed. In  this  way  the  very  last  word  in 
scientific  knowledge  goes  hand  in  hand 
with  the  latest  mechanical  equipment,  in 
producing  a  product  as  nearly  perfect 
as  human  skill  and  ingenuity  can  make 
it. 


"  Let  There  Be  Light " 

How  a  Hardwareman  Brought  Electric  Power  to  His  Community — Public 
Spirit   Led  Him  Into  Undertaking  Which  Worked  Out  Well  in 
Regard  to  His  Business — The    Story    of    a    Brisk 
#  Outside  Campaign 


TINS  is  the  day  of  the  outside  man. 
The  old    idea   thai    the  executive, 
the   manager,  the  business  man  is 
an  important  personage  who  sits  behind 

a  mahogany  desk  and  has  his  underlines 
■jo   mil    in    interview   customers   has   long 

been  discarded.  To-day,  the  man- 
ager 'jim's  as  much  of  his  detail  to  a3- 
nstants  as  he  safely   can,  cleans  up  his 

desl;      and    'jets    out!       He    'joes    mil    and 

calls  on  his  customers!  meets  his  compe- 
titor in  I  ouch  wit  h  business  de- 
velopment, and  acquires  an  outside 
viewpoint  on  his  own  business. 


Il  has  sometimes  been  said  that  the 
retail  merchant  should  not  leave  his 
place  of  business;  that  he  can  do  better 
by  slaying  on  the  job  and  seeing  thai 
customers  get  a  good  service.  There  is 
something  to  be  said  for  this,  if  the 
merchant's  outside  efforts  consist  pure- 
ly  and   simply   of   canvassing   tours    to 

sell  certain  lines  of  goods  thai  he  is 
carrying.  Opinions  differ  on  this  policy 
thai  has  been  termed  "outside  sales- 
manship." But  there  are  other  lines 
of  endeavor  that  a  merchant  can  lake 
when    he    sallies    mil    among    his    lowns- 


Jos.  H.  Bundy. 

men—  lines  that  read  in  a  practical  way 
on  the  business  that  comes  to  the  store. 
Listen,  Eor  instance,  to  the  story  of 
Joseph  11.  Bundy. 

He  Wanted  Power 
Mr.    Bundy   is  a   hardwareman   located 
at   Pickering,  Ontario,     lie  does  a  good 
business,  a  substantial  portion  of  which 
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is  with  t l*o  farmers,  from  the  surround- 
ing district.  But  Mr.  Bundy  was  not  en- 
tirely satisfied,  either  with  the  business 
he  was  doing'  or  with  Pickering-  itself. 
Pickering  was  limited  in  its  possibili- 
ties of  growth  and  development  by  the 
fact  that  it  hacked  electric  power.  Tbe 
nearest  power  available  was  in  the  town 
of  Whitby.  Now,  if  a  small  place  has 
ambitions  toward  growth  tbere  is  only 
about  one  thing-  to  be  clone  and  that 
is  to  get  a  live  industry  or  two.  A  ne*v 
factory  means  new  population,  which 
means  business  for  new  stores  or  more 
business  for  old  ones.  Get  a  new  saw- 
mill or  a  furniture  factory  or  a  canning 
concern  located,  and  after  a  while  there 
are  more  people  in  the  stores,  more 
automobiles  passing-  through,  a  brisker, 
brighter  air  generally. 

But  what  chance  had  Pickering-  of 
landing  new  industries  when  tbere  was 
no  electric  power  to  offer?  Exactly  the 
chance  that  the  town  off  the  railway 
line  had  fifty  years  ago.  To  be  brief. 
no  chance. 

Mr.  Bundy  realized  this  and  it  wor- 
ried him  on  two  scores.  In  tbe  first  place- 
be  was  a  patriotic  Pickeringian  and  dir! 
not  like  to  see  his  home  town  stranded 
by  the  side  of  tbe  broad  highway  of 
Progress.  In  the  second  place,  be  rea- 
lized that  the  growth  of  his  own  store 
was  bound  up,  more  or  less  closely,  with 
the  growth  of  Pickering. 

So  Joseph  H.  Bundy  started  out,  as  a 
first  step,  to  get  electric  power  into 
Pickering-. 

A  Tour  of  the  Township 

He  got  into  touch  with  the  Hydro- 
Electric  Commission  at  Toronto  and  se- 
cured the  necessary  authorization.  Then 
be  started  out  to  tour  the  country  on  r. 
campaign  for  power.  This  was  in  1915, 
when  business  was  more  or  less  quiet  in 
the  store  anyway.  While  he  was  out  on 
his  trips  he  left  the  store  in  charae  of 
his  clerk,  who  was  capable  of  keeping 
everything  running  smoothly  in  the  ab- 
sence of  his  "chief." 

Mr.  Bundy  used  a  motor  car  and  can- 
vassed the  township  thoroughly,  from 
one  end  to  the  other.  He  saw  every  far- 
mer within  its  confines  and  painted  the 
advantages  of  electrical  energy  to  such 
good  advantage  that  he  secured  con- 
tracts from  the  maiority  of  those  he 
waited  upon,  In  all,  he  got  contracts 
from  250  farmers,  selling  a  total  amount 
of  1.5'Ofl  horse-power. 

This  was  indeed  a  remarkable  record 
for  one  man.  With  the  amount  of  busi- 
ness thus  assured,  Mr.  Bundy  was  able 
to  bring  the  Hydro-Electric  system  into 
the    township    and    town    of  Pickering. 

This  is  rather  a  bald  narrative  of  a 
most  unusual  performance.  For  a  mer- 
chant to  keep  his;  business  running 
smoothly  and  at  the  same  time  conduct 
a   campaign   successfully   for  the  whole 


Store  of  J.  H.  Bundy,  in  Pickering,  Ont.,  a  tmvu  of  900  population. 


welfare  of  his  community,  is  a  record 
performance.  After  this  achievement, 
Joseph  H.  Bundy  does  not  need  any  re- 
commendations on  the  score  of  his  abil- 
ity as  a  salesman.  His  record  speaks  for 
itself. 

Other  Business  Came 

Of  course,  the  advantages  that  he 
reaped  from  his  campaign  were  not  con- 
fined to  the  successful  issue  of  the  pow- 
er scheme.  He  established  his  connec- 
tion with  the  farmers  of  the  township 
more  firmdy  than  ever.  His  tour  brought 
him  into  close  personal  touch  with 
them.  He  called  at  their  homes,  had 
his  meals  with  them,  and  got  on  a  foot- 
ing- of  real  personal  friendliness.  They 
recognized  that  he  was  giving-  his  time 
and  bis  energies  to  a  public  cause  in  a 
more  or  less  disinterested  way.  They 
appreciated  what   he  wias   dong. 

Joseph  H.  Bundy 's  name  will  always 
he  associated  with  the  successful  cam- 
paign for  power.  In  years  to  come  when 
the  farmers  of  Pickering  township  do 
all  their  churning-  by  power,  and  milk 
their  cows  in  their  brilliantly  lighted 
barns,  they  will  associate  the  comfort 
they  get  out  of  it  all  and  the  increased 
efficiency  of  their  results  with  the  name 
of  Joseph  H.  Bundy.  If  there  is  any 
gratitude  in  the  human  make,  this  en- 
terprising hardwareman  has  earned  for 
himself  a  heritage  for  the  future  in  the 
shape  of  a.  vastly   increased  good    will. 

However,   he    got    tangible    results    as 


well.  After  getting  the  men  he  called 
upon  duly  signed  up  on  the  power  ques- 
tion, he  had  an  admirable  opportunity 
to  sell  a  little  hardware  on  the  side. 
And  he  did  so.  Often  he  sold  material 
connected  more  or  less  directly  with  the 
advent  of  power.  In  one  home  he  sold 
an  electric  stove  and  five  radiators. 
Similar  sales,  sometimes  on  a  smaller 
scale,  were  a  fairly  regular  feature  of 
his  tour.  And,  of  course,  he  was  able 
to  line  up  business  in  straight  hardware 
lines — fencing,  binder  twine,  paint,  etc. 

When  Power  Comes 

The  culmination  of  his  efforts  will  be 
seen  this  spring  when  the  power  is  to 
be  officially  turned  on.  Mr.  Bundy  is 
planning-  to  take  advantage  of  this  by 
handling-  a  full  line  of  electric  goods.  He 
is  confident  that  there  will  be  a  brisk 
demand  for  all  such  lines  as  electric 
irons,  toasters,  heating  appliances, 
stoves,  etc.  At  any  rate  he  is  going  ex- 
tensively into  these  lines  and  intends  to 
push  them.  He  also  plans  to  handle  elec- 
tric fixtures  which  should  prove  an  emi- 
nently   successful   line. 


Some    Are    Neutral. 

An  American  just  returned  from  Europe 
tella  this  story : 

While  riding  from  London  to  Liverpool  in 
a  railway  coach  it  happened  that  he  was 
alone  in  the  compartment  with  an  English- 
man, who  appeared  to  be  deeply  engrossed 
in   the   war  news  of  one  of  the  papers. 

Thinking  to  start  conversation,  he  said,  in 
good    old    American    slang,    "Some   fight,    eh?" 

"Yes,  and   some  don't!"  was  the  reply. 


V       u 
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Display  Space  Made  to  Pay  Dividends 

How  Merchants  Have  Made  Money  By  Re-arranging  Stock  and  Displays — Spring  the 

Best  Time  to  Make  Profit  Out  of  Displays — Good 

Advice  From  Manufacturer. 


Written  for  Hardware  and  Metal  by  Tnos.  E.  Hunt. 


EARLY  in  June  last  year  the  writer 
entered  a  hardware  store  and 
asked  to  be  shown  an  ice  cream 
freezer.  After  a  moments  thought  the 
clerk  went  to  the  back  of  the  store  and 
from  under  a  large  tool  display  rack 
produced  a  3  quart  freezer,  dusty  and 
somewhat  dirty  in  appearance.  "This 
is  the  first  call  we  have  had  for  a  freezer 
this  season.'"  said  the  clerk,  in  a  half 
apologetic  manner.  "We  should  have 
them  on  display  up  at  the  front  of  the 
store,"  he  added,  brushing  the  dust  off 
with  a  feather  duster  and  scattering  it 
through  the  air.  "It  is  a  good  ma- 
chine." he  said,  "even  though  it  does 
look  rather  dusty.  As  I  only  wanted  a 
2  quart  machine  I  asked  him  if  he  did 
not  have  a  smaller  size.  "Yes"'  he  re- 
plied, at  the  same  time  digging  in  under 
the  display  rack  and  pulling  forth  an- 
other freezer,  smaller  in  size  but  just 
as  dirty  looking  and  without  a  handle 
or  erank  attached.  Another  dive  under 
flie  rack  and  lie  produced  a  crank  which 
he  forthwith  pioceeed  to  attach  to  the 
freezer,  and  which  he  only  succeeded  in 
doing  alter  having  considerable  diffi- 
culty in  adjusting  a  nut — difficulty  he 
said  at  hist,  that  was  caused  by  a  left 
hand  thread.  By  this  lime  T  was  becom- 
ing impatient  owing  a  scarcity  of  time 
at  my  command',  and  as  the  clerk  did  not 
know  the  price.  I  told  him  I  would  try 
and    call    back    later-  result      a    sale    lost. 

Common  Occurrence 

The  foregoing  is  not  at  all  out  of 
the  ordinary.  It  is  typical  of  happen- 
ings which  take  place  almost  daily  in 
Some  stores.  What  is  the  reason  for 
such  apparent  neglect"?  The  chief  reas- 
on is  that  many  retailers  do  not  make  a 
study  of  the  charges  which  should  be 
made  in  stock  displays  to  meet  the 
needs  of  the  changing  seasons.  Further- 
more tin  merchants  very  often  do  not 
stop  to  figure  out  which  parts  of  the 
•Ion  are  inosl  suitable  for  the  display 
of  certain  lines  of  goods.  Very,  very 
often  whether  or  not  a  merchant  makes  a 
success  of  a  line,  largely  depends  upon 
the    position    he   gives     if     in     the     stoic. 

Seasonable  goods  are  frequently  kept 
al  the  back  of  the  stoic  and  have  lo  be 
asked  lor.  If  Hie  sloic  is  a  long  one 
the  majority  of  customers  never  get  be- 
yond   lin    centre   of   it.      On    this  account 

all    goods    shown    al    the    rear,    whether 


seasonable  or  not  are  rarely  seen  by  the 
bulk  of  the  customers  who  visit  the  store. 
The  retailer  who  has  made  a  study 
of  modern  merchandising',  who  has 
adopted  the  ideas  suggested  by  the  trade 
papers,  and  who  has  followed  the  meth- 
ods of  the  large  and  successful  depart- 
ment stores,  is  familiar,  with  certain 
principles  which  enable  him  to  determine 
more  or  less  scientifically  where  best  to 
display  goods  in  his  store.  In  the  first 
place  rapid  sellers  should  be  in  the  front 
of  the  store.  Goods  which  can  be  turned 
over  quickly  and  carry  a  good  margin 
of  profit,  should  always  be  among  those 
to  receive  first  consideration. 


moves  slowly,  this  often  stimulates  the 
sale.  If  it  is  an  item  that  turns  rapidly, 
this  frequently  increases  the  turnover. 
If  a  product  sticks  on  the  shelves,  the 
good  store  manager  will  keep  moving  it 
around  from  place  to  place  until  it 
seems  to  meet  with  the  favor  of  his  pa- 
trons. Occasionally  a  thing  that  will  not 
sell  one  place  will  sell  in  another.  Near- 
ly all  lines  should  be  shown  up  in  front 
at  some  time  in  the  year. 

Merchandise  has  news  value.  The 
weather,  local  events  and  dozens  of  other 
things  influence  its  sale.  The  live  deal- 
er reads  his  newspaper  for  tips  on  what 
to  feature.     For  instance,  the  fact  that 


The  old  proverb,  "Goods  well  displayed  are  half  sold"  still  holds  good.  Sales  will  drag 

if  !/oi<  "hide  i/oitr  goods  under  a  bushel." 


Poor  sellers  and  out-of-season  goods 
should  be  given  a  less  prominent  place. 
Bui  in  giving  these  goods  a  less  promin- 
ent place,  care  must  be  taken  not  to 
hide    them    altogether. 

('lexer  merchandisers,  such  as  the  de- 
partment and  syndicate  stores  very  often 
surprise  I  heir  customers  by  shifting  de- 
partments. In  this  way,  goods  that  have 
been  shifted  from  their  accustomed 
place  are  brought  inlo  renewed  promin- 
ence. 

A  writer  in  a  recent  issue  of  Printers' 
Ink  in  referring  to  the  methods  of  some 
of  the  most  successful  merchandise 
slated  thai  if  a  store  is  large,  a  favorite 
trick  is  to  show  the  same  line  in  vari- 
ous places  in  the  building.     If  the  thing 


a  fraternal  order  is  about  to  convene  in 
the  city  makes  it  advisable  thai  certain 
items    be   shifted   to   the   front. 

Effective  Use  of  Empty  Windows 

A  hustling  clothing  merchant,  in  look- 
ing oxer  the  newspaper  one  evening, 
noticed  that  several  stores  in  various 
parts  of  the  city  were  for  rent.  The 
next  day  he  went  around  to  see  them, 
and  picked  out  fixe  or  six  that  were  in 
suitable  locations,  lie  then  called  on  the 
owners  and  made  them  a  proposition. 
wherein  he  xxas  to  pay  for  the  use  of  the 
x\iinlo\xs  until  the  stores  were  rented. 
The  clothier's  ne.xl  move  xxas  to  pul  a 
display  in  each  of  the  rented  windows. 
In  one  was  put  hosiery:  in  another,  rain- 
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Window  displays  such  as  the  above  pay  splendid  divdends.    The  neat  and  practical  arrangement  of  the  tools  will  attract 
the  eye  of  the  mechanic.      There  is  no  evidence  of  overcrowding.     The  display  ivas  arranged  by  H.  W.  Parr,  for  the  Fawcett 

Hardware  Co.,  Saskatoon,  Sask. 


coats,  and  so  on.     Some  such  sign  as  this 
was  shown : 

"We  rented  this  window  so  as 
to  give  the  people  over  on  this 
street  some  idea  of  the  elaborate 
stock  of  neckwear  on  sale  in  our 
store. ' ' 

This  stunt  was  the  talk  of  the  city, 
and  how  it  did  bring  into  prominence 
the  merchandise  displayed  in  these  extra 
windows.  The  story  is  told  here  because 
it  shows  the  possibilities  in  this  subject. 
These  principles  and  many  others  simi- 
lar to  them  are  fairly  well  known,  bu! 
they  are  not  always  put  into  practice. 
Thousands  of  retailers  never  think  of 
moving1  a  department.  Tt  occupies  the 
same  old  position  year  after  year,  re- 
gardless of  the  season,  the  change  in 
styles  or  the  vogue  of  the  merchandise. 
Go  into  a  number  of  stores  in  January 
and  note  how  many  of  them  still  have 
Christmas  goods  in  the  front  ranks  of 
the  display.  How  many  dealers  let  sum- 
mer wares  linger  in  the  front  of  the 
store  until  well  into  the  fall!  How  few 
take  advantage  of  a  rainy  day  to  show 
umbrellas  near  the  front  door  or  of  a 
hot  day  to  display  appropriate  merchan- 
dise on  the  most  conspicuous  counters! 
The  live  merchant  is  constantly  chang- 
ing' hi s  display  to  suit  the  weather,  local 
events,  the  seasons,  new  stock  arrivals 
and  many  other  thing's.  While  making 
frequent,  extensive  changes  in  the  ar- 
rangement of  a  store  is  not  always  ad- 
visable, the  progressive  dealer  is  making 
slight    alterations   almost    daily. 

Good  Advice  from  One  Manufacturer's 
Representative 
This  subject  is  of  throbbing  interest 
to  manufacturers,  but  what  can  they  do 
about  it?  Can  they  do  anything  to  se- 
cure a  better  position  for  their  goods  in 
the  dealer's  store?  The  best  answer  to 
that  question  is  to  say  that  some  con- 
cerns   are    doing   it.      Salesmen    in    their 


daily  intimate  contact  with  merchants 
have  a  fine  opportunity  to  show  their 
customers  how  the  stock  could  be  ar- 
ranged to  better  selling  advantage.  Many 
stories  could  be  told  of  how  salesmen  are 
doing  this  very  thing  on  their  own  initia- 
tive and  often  without  the  knowledge  of 
their  employers.  The  representative  of  a 
candy  manufacturer  had  been  trying  to 
interest  a  druggist  in  his  line.  "Noth- 
ing doing,  son,"  said  the  pill-dispenser. 
"Candy  is  a  dead  one.  Look  at  all  the 
space  I'm  giving  it  and  my  sales  hardly 
ever  amount  to  enough  to  be  worth  talk- 
ing about.  I'm  thinking  of  throwing  the 
stuff  out  entirely.'' 

"Let  me  give  you  some  advice,"  said 
the  salesman.  "Your  candy  case  is  in 
the  darkest  and  most  inaccessible  corner 
of  the  store.  You  can't  expect  it  to  sell. 
Put  it  where  everybody  will  see  it.  1 
would  suggest  beside  the  entrance  as  a 
good  place.  You  have  that  museum  of 
gift  goods  there  now.  T '11  bet  a  hat  you 
don't  sell  an  article  a  week  out  of  the 
collection.  Candy  sells  on  sight.  At 
this  time  of  the  year  a  larger  portion  of 
your  patrons  are  more  interested  in  con- 
fections than  in  gift  merchandise.  Let's 
transpose  the  cases  and  I  know  you'll 
have  an  order  for  me  the  next  time  T  get 
around. " 

The  suggested  change  was  made,  and 
as  a  direct  result  of  it  the  daily  candy 
sales  of  that  merchant  leaped  five  hun- 
dred per  cent. 

The  incident  illustrates  what  salesmen 
can  do  in  showing  the  retailer  the  value 
of  scientific  stock  arrangement. 

The  proprietor  of  a  restaurant  stocked 
a  small  line  of  cigars.  He  had  them 
displayed  in  an  attractive  case,  but  still 
sales  did  not  amount  to  anything.  He 
had  about  decided  to  discontinue  this 
sideline  when  he  happened  to  mention 
his  problem  to  the  buyer  of  a  department 
store,  who  had  been  in  the  habit  of  eat- 


ing his  lunches  at  the  place.  "Well,  it 
is  no  wonder,  Mike,  you  are  not  selling 
any."'  said  the  buyer.  "Why  have  you 
got  that  case  off  there  by  itself?  Move 
it  over  here  next  to  the  cash  register. 
Put  a  neat  little  tray  on  it,  and  have 
your  cashier  place  all  change  in  this 
tray.  You  will  find  that  many  of  your 
men  patrons  will  take  cigars  instead  of 
their  change. '' 

There  was  nothing  unusually  clever 
about  that  man 's  suggestion.  It  was 
just  selling  sense,  but  why  had  not  the 
concern  that  induced  the  restauranteur 
to  put  in  ■cigars  told  him  something  about 
the  methods  that  would  enable  him  to 
do  a  satisfactory  business? 

When  a  certain  retailer  came  to  the 
city  on  a  buying  trip,  he  complained  to 
the  sales  manager  of  one  of  the  houses 
from  whom  he  bought  that  his  turnover 
was  too  small.  "I  suppose  the  meichan- 
dise  in  the  front  of  my  store  turns  eight 
or  nine  times  a  year,  but  the  stufT  in  tho 
back  of  the  room  only  turns  aho-<t,  once, 
or  perhaps  twice,''  lie  said.  "I  often 
thought  of  renting  a  store  one-third  the 
size  and  of  cutting  down  my  stock  pro- 
portionately. I  believe  1  would  do  jus! 
as  much  business,  and  at  a  greatly  re- 
duced  expense.'' 

"I  don't  think  it  will  be  necessary  for 
you  to  do  that,"  said  the  sales  manager. 
"I  believe  the  thing  for  you  to  do  is  to 
make  the  back  of  your  store  just  as  in- 
viting as  it  is  possible.  Put  it  in  apple- 
pie  order.  I'll  wager  anything  within 
reason  that  right  now  the  front  of  the 
store  is  three  times  as  attractive  as  the 
rear.  Thinking  that  not  many  customers 
go  there,  you  have  got  into  the  habit  of 
neglecting  the  stoi*e  from  the  center 
back.  F>e  as  particular  about  the  ap- 
pearance of  the  rear  as  of  the  front. 
Furthermore,  T  would  suggest  that  you 
have  'something  doing'  in  the  back  of 
(Continued  on  page  141.) 
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Concrete  Work  on  a  Railroad 

How  a  Large  Road  is  Being  Constructed  With  a  Remarkably  Wide  Use  of  Reinforced 
Concrete — The  Engineering  Phases — A  Matter  of  Considerable  . 
Interest  to  Hardwaremen. 


HARDWAR-EMEN  have  so  direct 
an  interest  in  everything  per- 
taining- to  the  use  of  concrete 
that  the  following  article  by  R.  P.  Craw- 
ford, reprinted  from  the  Scientific 
American,  will  well  repay  the  time  de- 
voted to  its  perusal,  Mr.  Crawford  deals 
with  the  concreting  of  a  railroad  as  fol- 
lows : — 

The  important  role  that  concrete  can 
be  made  to  play  in  the  maintenance  of  a 
railway  right  of  way  is  being  demon- 
strated by  the  Burlington  railroad.  Xot 
only  is  that  road  making  heavy  use  of 
reinforced  concrete  construction,  but  it 
is  also  demonstrating  how  the  work  can 
be  done  efficiently  and,  most  of  all,  eco- 
nomically. The  plan  embraces  import- 
ant steps  looking  forward  to  a  rapid 
extension  in  the  uses  of  concrete  by 
American  railroads  as  well  as  a  standar- 
dization of  product.  The  concrete  gang 
along  the  right  of  way  has  been  done 
away  with  to  a  large  extent  and  the  ma- 
jor part  of  the  work  for  the  entire  sys- 
tem has  been  concentrated  at  plants 
maintained  at  Galesburg,  111.,  Hannibal. 
Mo.,  and  Havelock,  Neb. 

One  of  the  problems  that  confronts 
the  engineering  department  of  every  rail- 
road is  the  construction  and  installa- 
tion of  bridges  and  other  improvements 
along  the  right  of  way.  Especially  was 
it  true  that  in  the  case  of  concrete  pro- 
jects practically  all  of  the  work  had  to 
be  <b>ne  on  the  spot.  Under  the  new 
plan  a  large  part  of  the  work  is  done  at 
one  of  the  factories  and  a  bridge  can  lie 
shipped    out    practically    complete,    only 


the  construction  incidental  to  its  instal- 
lation being  done  along  the  right  of  way. 
In  other  words  the  job  comes  to  the  fac- 
tory instead  of  the  factory  going  to  the 
job.  Heavy  savings  are  being  effected 
by  standardizing  the  work  and  a  bridge 
erected  under  the  new  system  cost?  sub- 
stantially less  than  it  would  hav-3  a  num- 
ber of  years  ago,  despite  the  advances 
in  price  of  material. 

Bridge  decks  and  bridge  slabs  in  stan- 
dard sizes,  as  well  as  piling  to  go  with 
them,  watering  troughs  for  stock  yards 
along  the  way,  concrete  fence  posts  and 
even  curbing  for  the  depot  platform; 
are  being  turned  out.  When  one  con- 
siders that  a  reinforced  concrete  fence 
post  can  he  manufactured  for  about 
twenty-two  cents,  or  practically  the 
same  as  a  wooden  post,  the  efficiency 
involved  in  the  plan  is  apparent.  A 
maximum  force  of  twelve  men  in  the 
factory  at  Havelock  can  in  a  year's  time 
turn  out.  among  other  things,  about  50,- 
000  fence  posts,  30O  bridge  slabs  and 
10,000  feet  of  platform  curbing,  not  to 
mention  enough  water  troughs  to  meet 
all  the  railroad's  stock  yard  require- 
ments west  of  the  Missouri  River.  And 
it  must  be  remembered  that  most  of  tli2 
work  can  be  done  only  during  the  warm 
season  of  the  year. 

Reinforced  concrete  slabs  and  piling 
Cot  the  small  bridges  are  kept  on  hand 
in  standard  sizes  and  can  be  supplied  to 
any  point  along  the  line  on  short  notice. 
The  slabs  which  form  the  bridge  floors 
come  in  14  ft.,  16  ft.  and  20  ft.  lengths. 
Tn  reality  tbev  are  huge  blocks  of  rein- 


forced concrete.  Each  unit  is  7  feet 
wide,  and  two  of  them  are  placed  side 
by  side  to  attain  the  14  ft.  width  of  the 
standard  single-track  bridge.  Each  slab 
has  a  6  inch  parapet  on  one  side,  insur- 
ing a  parapet  on  each  side  of  the  bridge. 
Ties  are  laid  on  a  series  of  concrete 
slabs  and  the  rails  on  top  of  these.  The 
whole  is  filled  in  with  gravel,  giving  the 
bridge  the  appearance  of  being  part  of 
the  regular  roadbed.  The  ballast  on  the 
bridge  makes  the  track  much  easier  rid- 
ing and  to  the  uninitiated  the  fact  that 
a  bridge  is  being  crossed  is  not  notice- 
able without  a  look  out  of  the  car  win- 
dow. Here  another  innovation  comes 
into  effect.  Whereas,  in  the  past  the 
bridges  have  been  maintained  by  special 
bridge  men,  now  the  regular  track  men 
are  made  responsible  for  their  condition. 
The  piling  for  the  bridges  is  manufac- 
tured in  standard  lengths  of  from  14  to 
30  feet,  and  practically  an  entire  bridge 
is  shipped  out  ready  to  be  installed. 

Besides  the  slabs  for  the  small  bridges, 
concrete  decks  are  also  manufactured 
for  the  flooring  of  steel  bridges.  These 
are  5  x  14  feet  in  size,  each  slab  extend- 
ing clear  across  a  single  track  bridge. 
Ties  are  laid  on  the  slabs  and  filled  in 
with  ballast  the  same  as  in  the  case  of 
the  smaller  bridges.  Naturally  there  is 
a  much  smaller  demand  for  this  sort  of 
slab,  since  there  are  comparatively  few 
long  bridges. 

While  most  railroads  are  now  adopt- 
ing the  concrete  bridge,  a  good  share  of 
them  maintain  the  concrete  gang  along 
the    line    as    a    solution    of    the    problem. 


General  view  of  the  railroad  concreting  yard  at  Havelock, 

Neb.     The  cars  in  the  foreground  carry  molds  for  concrete 

water-troughs. 


The  corner  of  the  yard  where  the  huge  slabs  for  the  stan- 
dardized concrete   bridges  are  made.      A   pile  of  finished 
slabs  is  seen  at  the  right. 
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Traveling  crane  unloading  sand  in  concrete  yard. 


This  means  that  a  much  longer  time  is 
taken  for  the  work  and  with  several 
such  jobs  going'  on  a  much  larger  force 
of  men  is  required  for  concrete  work. 
Under  the  new  system  there  still  re- 
mains considerable  work  to  be  done  in 
installing  the  bridge  and  in  some  cases 
the  old  plan  of  building  a  bridge  on  the 
spot  has  to  be  resorted  to  on  account  of 
peculiar  conditions  involved. 

The  concrete  plant  at  Havelock  occu- 
pies a  space  about  five  blocks  long  and 
60  feet  wide.  One  frame  building  is  de- 
voted to  the  manufacture  of  fence  posts 
and  another  building  to  making  concrete 
watering  troughs.  The  heavier  work, 
such  as  the  manufacture  of  reinforced, 
concrete  slabs,  is  done  out  of  doors  dur- 
ing the  warm  season.  An  overhead  crane 
extends  across  the  entire  plant,  run- 
ning on  a  railway  with  one  rail  at  each 
side  of  the  concrete  yard.  In  that  way 
the  loading  upon  cars  of  bridge  slabs, 
some  of  which  weigh  twenty-six  tons, 
is  easily  accomplished.  The  concrete 
mixer  for  the  outdoor  work  is  mounted 
upon  a  platform  extending  across  the 
line  of  moulds  and  running  on  rails  at 
either  side.  In  that  way  the  mixer  can 
easily  be  transferred  to  any  part  of 
the  yard  where  it  is  desired  to  work. 

The  building  devoted  to  the  manufac- 
ture of  watering  troughs,  of  course,  has 
its  own  concrete  mixer.  A  system  of 
narrow  gauge  tracks  with  little  cais 
carrying  the  trough  moulds  connects  the 
building  with  the  outside  yard.  When 
the  manufacture  of  a  trough  has  been 
completed,  it  is  run  out  of  the  building 
on  one  of  the  cars  and  deposited  in  the 
yard.  In  that  way  all  the  trouble  of 
handling  them  by  hand  is  practically 
done  away  with.  The  concrete  trough 
is  a  marked  improvement  over  the  old 
wooden  trough  and  affords  sanitary 
drinking  conditions  for  the  stock  being 
transported  over  the  road. 


Practically  all  of  the  concrete  fence 
posts  are  made  at  the  plant  at  Havelock. 
This  part  of  the  work  is  done  in  speedy 
fashion  with  a  specially  devised  ma- 
chine. The  top  of  this  machine  is  sur- 
mounted by  a  huge  funnel.  The  con- 
crete mixture  is  elevated  in  tiny  buc- 
kets on  an  endless  chain  to  the  top  and 
dumped  into  the  funnel.  The  fence  post 
molds  are  set  in  a  revolving  holder  be- 
low. As  each  mold  comes  underneath  the 
funnel  enough  of  the  mixture  to  fill  it 
is  admitted.  Another  mold  then  comes 
underneath  the  funnel  and  is  filled  in 
the  same  manner,  while  the  completed 
posts  are  being  removed  from  the  ma- 
chine and  laid  away  in  their  molds  to 
harden. 

Thanks  to  the  Burlington  railroad,  the 
grounds  surrounding  the  country  depots 
have  their  cement  curbing  the  same  as  a 
city  street.  In  the  past  this  curbing 
usually  was  of  wood  or  stone.  The  con- 
crete curbing  is  now  manufactured  in 
sections  at  the  concrete  plants  and  then 
supplied  to  the  different  stations  all 
ready  to  be  installed.  The  sections  are 
fastened  together  with  steel  dowel  pins. 
To  install  them  it  is  only  necessary  to 
dig  a  trench,  set  the  sections  in  it  and 
then  bank  the  earth  up  again,  a  simple 
process  in  comparison  with  the  usual 
mode  of  laying  concrete  curbing,  which 
requires  a  gang  of  concrete  workers  to 
each  job. 

In  many  ways  the  entire  programme 
of  concrete  manufacture  might  be  known 
as  an  effort  to  fireproof  the  right  of  way, 
since  most  of  these  articles  largely  take 
the  place  of  wood.  One  does  not  have 
to  look  very  far  back  into  the  past  to 
recount  tragedies  that  occurred  when  a 
bridge  burned  out.  Wooden  bridges 
have  already  been  discarded  on  a  good 
share  of  the  roads,  and  the  substitution 
of  concrete  with  a  ballasted  roadbed  has 
removed  one  of  the  terrors  of  railroad- 


Ill 

ing.  Likewise  the  use  of  concrete  fence 
posts  represents  the  elimination  of  an- 
other fire  risk. 

It  is  not  yet  possible  to  say  how  sat- 
isfactory all  of  the  work  will  prove  in 
the  test  of  years.  Generally  speaking  it 
costs  little  more  to  turn  out  a  piece  of 
work  in  concrete  than  wood,  and,  if 
present  tests  can  be  relied  upon  as  in- 
dicative of  the  future,  the  life  of  the 
concrete  structures  will  be  very  much 
longer.  Experiments  are  being  made 
from  time  to  time  in  the  utilization  of 
concrete  for  other  work  along  the  right 
of  way  and  time  only  will  tell  the  ul- 
timate extent  to  which  it  may  be  used. 

@-  — 

DISPLAY  SPACE  MADE  TO  PAY 
DIVIDENDS 

(Continued  from  page  1.'59.) 

your  place  of  business  all  the  time. 
Transfer  some  of  your  livest  sellers  to 
that  section  for  a  few  days  at  a  time. 
When  you  hold  a  sale,  put  a  sprinkling 
of  the  best  values  in  the  rear.  When 
you  have  a  demonstrator  working  in  the 
store,  station  her  toward  the  back.  In 
a  word,  do  something  to  compel  people 
to  visit  those  rear  departments.  It  is  a 
problem  in  strategy  and  there  is  more 
than  one  way  of  solving  it." 

There  are  any  number  of  merchants 
craving  practical  advice,  such  as  this 
sales  executive  gave. 

Department   Store  Uses  Vacant   Stores 

In'  the  City  of  Toronto  the  largest  de- 
partment store  in  Canada  is  showing 
goods  in  the  show  windows  of  vacant 
stores.  These  vacant  stores  are  located 
some  distance  away  from  the  department 
store  itself.  In  one  store  window  you 
will  see  a  display  of  coal  or  gas  stoves; 
in  another  window  a  display  of  rugs  and 
carpets ;  still  another  has  a  display  of 
sewing  or  washing  machines.  Along 
with  each  display  are  neat  signs  stating 
that  the  display  was  arranged  by  the 
big  department  store. 

The  Merchants  Opportunity- 
Spring  offers  the  best  opportunities 
for  the  hardware  merchant  to  make  the 
best  use  of  his  display  cases,  windows 
and  the  store  interior  generally.  Every 
foot  of  space  in  your  store  should  make 
a  profit  for  you.  There  are  many 
changes  you  could  make  right  now,  that 
would  help  you  to  sell  more  goods  at  a 
profit.     Why  not  make  them. 

— m- 


Almost   a   Match   for  the   Irish. 

"Dose  Irish  make  me  sick,  alvays  talking 
about  vat  gread  fighders  dey  are"  said  a 
Teutonic  resident  of  Hoboken.  with  great  con- 
tempt. "Vhy,  at  Minna's  veddiug  der  odder 
nighd  dot  drunken  Mike  O'Hooligan  butted 
in,  und  me  und  mein  bruder  und  mein  cousin 
Fritz  und  mein  frient  Louie  Hartmann — vhy, 
ve  pretty  near  kicked  him  oudt  of  der  house!" 
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MAY  Woodrow-Wilson  prove  to  be  the  man  to  put 

the  fist  in  Pacifist. 

*  *  * 

IT  SEEMS  to  be  all  off  with  the  Romanoffs.  In 
fact,  it's  a  bad  year  for  absolute  monarchs, 

*  *  * 

THE  German  idea  of  the  freedom  of  the  seas  is  to 
keep  them  free  of  the  ships  of  all  other  nations. 

*  *  * 

NOW  WE  have  a  new  definition  for  the  word 
"slacker" — the  city  man  who  doesn't  plant  his  back- 
yard. 

*  *  * 

THE  conspirators  who  planned  to  kill  Lloyd-George 
by  driving  a  poisoned  nail  in  his  shoe  may  have 
thought  that  he,  like  Achilles,  was  vulnerable  only  in 

the  heel. 

*  *         * 

BUSINESS  has  been  perhaps  a  little  too  good. 
People  have  been  buying  too  readily.  Tt  may  be 
better  all   around   when   a   greater  effort   has   to   be 

made  to  sell. 

*  *  * 

THE  DISCUSSION  on  the  affairs  of  the  Ontario 
Association  is  "warming  up."  This  is  a  favorable 
sign.    Tt  shows  that  a  real  interest  exists. 


of  new  service,  turning  over  such  suggestions  as  they 
may  have  and  submitting  them  for  general  discus- 
sion. Don't  be  afraid  to  put  your  ideas  in  the  form 
of  a  letter  and  don't  decide  to  do  it  next  week.  Do 
it  now. 

Now  is  the  time  to  get  a  practical  programme  for 
the  coming  year  definitely  outlined.  If  through  the 
columns  of  Hardware  and  Metal,  the  members  ex- 
press their  views  and  ideas,  the  officers  will  have 
something  tangible  to  work  upon.  It  is  a  duty  that 
each  individual  member  should  accept  as  his  own  to 
thus  assist  the  officers. 


1)0   YOUR  PART 

IT  has  been  found  impossible  to  give  space  in  this 
issue  to  a  further  discussion  of  the  affairs  of  the 
Ontario  Retail  Hardware  and  Stove  Dealers'  Associa- 
tion, although  some  excellent  and  interesting  letters 
have  been  received.    These  will  appear  next  week. 

Hardware  and  Metal  desires  to  point  out,  how- 
ever, that  any  loyal  members  of  the  Association  who 
feel  that  the  discussion  was  started  through  a  desire 
to  ''knock,"  are  entirely  wrong.  The  discussion  was 
inaugurated  solely  with  the  idea  of  creating  wider 
interest,  of  finding  the  cure  for  certain  acknowledged 
weaknesses,  of  evoking  practical  suggestions  for  in- 
creased service  to  the  members.  Tt  is  a  "boost"  for 
the  Association  to  thus  openly  and  frankly  discuss 
plans  for  its  future  welfare.  Only  good  can  come  out 
of  the  discussion. 

So  far  the  discussion  has  been  a  little  disappoint- 
ing in  one  respect.  The  practical  suggestions  for 
increased  service  have  not  been  forthcoming.  Some 
ideas  have  been  advanced,  it  is  true;  but  HARDWARE 
\m.  METAL  feels  that  (his  phase  of  the  matter  has  not 
been  given  as  much  thought  as  is  necessary.  Officers 
and  members  should  give  though!  to  the  possibility 


A  "SERVICE"  NUMBER 

BEHIND  the  plans  that  the  editors  of  Hardware 
and  Metal  laid  for  this  issue  was  the  one  idea 
of  rendering  service.  The  object  of  the  Annual 
Spring  Number  has  always  been  to  present  ideas  that 
would  assist  the  retailer  in  the  handling  of  spring 
trade.  This  object  has  been  developed  further  per- 
haps in  the  present  issue  than  in  any  previous  num- 
ber. Much  careful  research  lies  behind  the  articles 
herewith  presented,  and  it  is  felt  that  the  issue  can 
be  strongly  recommended  to  every  hardwareman.  It 
is  well  worth  careful  study. 

Special  mention  may  be  made  of  the  article  by 
•John  C.  Kirkwood,  outlining  plans  for  a  spring  paint 
campaign.  This  is  something  distinctly  new  and 
decidedly  practical.  Not  only  does  Mr.  Kirkwood 
discuss  all  phases  of  the  spring  campaign,  but  he 
suggests  ideas  that  are  new  and  novel.  He  goes  still 
further  and  explains  how  these  ideas  could  be  put  into 
effect,  what  they  would  cost  and  how  they  would 
probably  work  out.  This  article  is  perhaps  the  most 
complete  ever  written  on  this  subject. 

Mention  might  also  be  made  here  of  the  leading 
article  which  puts  forward  a  timely  suggestion.  The 
spring  always  brings  a  big  demand  for  gardening 
tools  and  similar  lines,  but  this  year,  with  backyard 
gardening  put  forward  as  a  part  of  patriotic  duty,  the 
importance  of  trade  in  these  lines  has  been  very  con- 
siderably magnified.  Whether  or  not  the  suggestions 
advanced  in  this  article  can  be  applied  in  every  case, 
the  outstanding  point  is  that  every  hardware  dealer 
should  be  preparing  now  for  an  exceptionally  brisk- 
trade. 

The  spring  numbers  of  Hardware  and  Metal 
are  produced  with  the  idea  of  giving  the  trade  a 
source  of  ready  reference.  They  are  printed  so  that 
a  busy  hardwareman  may  hang  his  copy  up  beside  his 
desk  and  turn  to  if  whenever  he  wants  any  informa- 
tion.    Tn  this  connection  it   may  be  pointed  out  that 
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not  only  will  the  articles  prove  of  benefit  at  all  stages 
of  the  spring  campaign',  but  that  the  advertisements 
constitute  a  splendid  source  of  reference  also. 


partment  where  a  careful  estimate  of  cost  and  effici- 
ency should  be  made  in  their  relation  to  each  other. 


ANOTHER  BLOW  AT  TRADING  STAMPS 

THE  FISHER  Company  that  owns  and  operates 
a  chain  of  fifty  stores  in  the  city  of  Cleveland, 
has  discontinued  the  use  of  trading  stamps.  The 
reason  given  is  that  it  interferes  with  the  policy  of 
the  company  to  fix  the  lowest  possible  price  for  com- 
modities. This  is  an  unexpected  voice  in  the  chorus 
against  the  Trading  Stamp  evil.  In  Canada  Trading- 
stamps  are  illegal.  Despite  that  fact  there  are 
agencies  at  work  floating  schemes  of  a  similar  nature. 
Among  these  is  the  Railway  Script  with  its  alluring 
suggestion  "Travel  for  Nothing."  Even  where  it  is 
not  actually  illegal,  every  such  scheme  is  actually 
taking  your  money  for  nothing.  The  instance  given 
above  is  sufficient  authority  for  the  statement  that 
the  Trading  Stamp  does  not  bring  business. 


SAVING  COST  OF  DELIVERY 

MUCH  is  written  and  said  and  thought  on  the 
subject  of  the  magic  word  "sendee."    A  great 
deal  of  it  is  pure  gold.    Plenty  of  it  is  nonsense. 

Unquestionably  the  subject  has  been  overdone 
with  the  result  that  many  ideas  with  reference  to 
service,  which  are  quite  impracticable,  have  been  put 
into  practice  and  have  worked  out  to  the  detriment 
of  those  who  have  tried  them.  Service  has,  in  some 
directions,  been  overdone.  So  much  "new-fangled" 
service  has  been  attempted  that  merchant?  have 
thrown  their  profits  away  in  a  literal  orgy  of  custo- 
mer pampering. 

Take  the  matter  of  deliveries.  The  idea  that  too 
much  service  cannot  be  given  has  led  some  merchants 
to  so  extend  their  delivery  facilities  that  they  have 
burdened  themselves  with  an  unbearably  heavy  ex- 
pense. It  is  not  uncommon  to  find  in  one  small 
town  some  half  dozen  merchants  maintaining  deliv- 
ery wagons  and  motor  trucks  to  cover  the  same 
ground  where  there  has  not  been  enough  business  to 
keep  more  than  two  rigs  busy.  Duplication  has  been 
a  heavy  drain  on  store  profits  and  it  is  pleasing  to  find 
a  public  body  like  the  Board  of  Trade  at  Cobourg 
openly  advocating  a  lessening  of  delivery  service — 
particularly  pleasing  because  a  Hoard  of  Trade  repre- 
sents the  public  as  well  as  the  business  man.  The 
secretary  estimated  that  the  cost  of  delivery  amounted 
to  $15,000.  and  could  be  done  as  efficiently  for  $5,000 
if  there  was  a  proper  system  of  delivery  at  specified 
hours.  The  result  of  this  would  be  $10,000  for  the 
merchants  and  customers. 

This  i.s  not  intended  as  an  argument  in  favor  of 
centralized  delivery  systems.  It  is  meant  to  call 
attention  to  the  fact  that  a  merchant  can  overdo 
service  in  the  matter  of  deliverv  and  that  it  is  a  de- 


ORGANIZA  TION  FOR  WAR 

AVERY  striking  article  by  Professor  Stephen 
Leacock,  published  by  the  National  Service 
Board,  has  been  distributed  throughout  the  country. 
It  deals  with  the  need  for  economy  and  for  proper 
organization  of  all  man-power  and  national  resources. 
He  outlines  the  gravity  of  the  situation  and  contends 
that,  in  order  to  do  our  share  to  win  this  war,  we  in 
Canada  must  be  prepared  to  conduct  it  with  the  full 
strength  that  we  have.  This  would  mean  "that  every 
part  of  the  fighting  power,  the  labor  and  the  resources 
of  the  Country  were  being  used  towards  a  single  end. 
Each  man  would  either  be  fighting  or  engaged  in 
providing  materials  of  war,  food,  clothes  and  trans- 
port for  those  that  were  fighting."  .  .  "In  place 
of  this,"  he  continues,  "look  about  us.  Thousands, 
tens  of  thousand.s,  millions  of  our  men,  women  and 
children  are  engaged  in  silly  and  idle  services  or  in 
production  that  is  for  mere  luxuries  and  comfort. 
.  Such  people,  though  they  work  fourteen  hours 
a  day,  are  but  mere  drones  in  the  hive  as  far  as  the 
work  is  concerned.  Every  crippled  soldier  that  comes 
home  and  looks  upon  our  so-called  busy  streets  feels 
this  by  instinct  with  something,  perhaps,  like  hatred 
in  his  heart." 

Prof.  Peacock's  argument,  in  brief,  is  for  national 
organization,  for  the  utilization  of  man  power,  for 
thrift.  Whether  the  drastic  steps  he  advocates  could 
be  put  into  effect  by  any  measure  short  of  universal 
conscription  is  a  question.  Certainly,  however,  his 
article  accomplishes  one  very  important  result — the 
result  perhaps  that  the  writer  had  in  mind — it  makes 
one  think  long  and  earnestly. 


IS  TRADE  COMMISSION  .NEEDED? 

EFFORTS  are  being  put  forth  by  the  Retail 
Merchants'  Association  and  several  branches  of 
the  Wholesalers'  Associations,  to  assist  in  securing 
the  appointment  of  an  Inland  Trade  Commission. 
The  duties  of  the  proposed  commission  were  out- 
lined in  Hardware  and  Metal  two  weeks  ago.  It  is 
claimed  that  a  properly  constituted  commission 
should  be  formed,  composed  of  three  men  in  whom 
the  public,  and  the  trade  in  general,  have  confidence, 
and  who  would  be  capable  of  investigating  commer- 
cial  subjects. 

An  Inland  Trade  Commission,  if  composed  of 
business  men,  experienced  commercially  and  free 
from  all  political  or  party  influences,  could  un- 
doubtedly do  effective  work  in  eliminating  many  of 
the  evils  which  now  exist  in  trade  circles.  It  is 
quite  evident,  from  recent  experiences,  that  the  men 
at  Ottawa  who  are  now  trying  to  handle  trade  mat- 
ters, especialy  those  in  the  Department  of  Labor, 
know  little  or  nothing  about  commercial  problems. 
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AUTO  ACCESSORIES  OUTGROW 

DEPARTMENT 

(Continued  from  page  118. 

There  were  close  to  three  thousand 
children  and  their  accompanying 
parents  at  the  last  Christmas  gathering. 
The  street  in  front  of  the  store  was 
packed  when  the  tally-ho  pulled  up  in 
front  of  the  store.  Lines  of  men  guard- 
ed the  front  of  the  store  to  prevent  the 
frantically  joyful  children  from  making 
quick  entry  into  the  store  by  way  of  the 
show  windows. 

Santa  Clans  entered  and  was  given  a 
regal  seat  in  the  midst  of  the  world  of 
toys.  Then  the  doors  were  thrown  open 
and  the  long  line  of  children  passed  in 
to  shake,  the  hand  of  Santa  Claus,  and 
each  in  turn  to  receive  a  little  present 
from  him,  then  on  past  the  long-  line  of 
toy-laden  tables  and  out  through  the 
rear  entrance.  Over  a  thousand  of  these 
presents  were  <ziven  away  last  Christ- 
mas. 

Making  the  Children  Your  Advertisees 
What  was  the  result,  Mr.  James    was 
asked. 

••Well,"    lie    replied,    "one    result    is 
that    the   kids   in   this   section    certainly 
know  the  James  &  Reid  store.  Incident- 
ally we  do  a  big  business  in  toys,  and 
we  are  planning  to  do  a  bigger  one  next 
year.      Rut    that    isn't   all.       When    the 
youngsters  come  to   town  they  are  just 
hound  to  come  here,  and,  of  course,  the 
grown    folks   come   with   them.     In    that 
way    we    have    a    chance    to    sell    many 
people  that   probably  would  never  come 
to    our    store,    possibly    never    come    to 
Perth   at  all  were  it  not  for  this  Santa 
Clans   campaign.      I    tell  you   it  pays  to 
have  the  children  rooting  for  you.    They 
•  hi-  great  folk  to  bring  trade  your  way. 
We  have  found  this  plan  the  best  one  to 
bring  actual    results   that   we  have   ever 
tried,   and    we   have    used   it,   four  years 
now,  each  year  with  some,  improvements 
added  to   keep    up    the   interest,        The 
people  get  the  habit  of  talking  about  our 
-tore    to   the     children,    and   when    they 
eome   to   town   and    want    anything  they 
are  more    than  apt   to  drop  in  here  to  see 
if  we  havn'f    goi    it.     And:  in   most   line< 
we  do  try   to   have  it. 
The  Ladies'   Rest  Room  to  Attract  the 
Woman's  Trade 
"We  make  a  bid  for  the  ladies'  trade. 
too.      Thai    has   proved    a    good    idea  for 
us."     The  HARDWARE  AND  METAL 
representative    was    shown      the     ladies' 
rest  room  on  the  second  floor.    A  bright, 
airy    room,    with    comfortable    chairs,    a 
writing   table,    .niil    every    modern    con- 
venience tor  the   feminine  customers  of 

the  store.      In   this  mom  attractive  show 

cases,    unobtrusively    arranged,    contain 

silverware  and  other  articles  to  attract 

the    attention    of    this    branch    of    the 

pal  rons.      I  [ere   also    is    the   best 


modern  equipment  for  displaying  wall- 
paper, one  of  the  lines  that  the  storc- 
features.  On  this  floor  adjoining  the 
rest  room  is  the  kitchen  ware  depart- 
ment, also  stoves  and  ranges,  and  every- 
thing of  a  nature  to  attract  the  woman 
buyer.  Young  lady  clerks  are  employed 
to  attend  to  this  branch  of  the  trade, 
and  have  proved  eminently  satisfactory. 
James  &  Reid  set  a  high  standard  for 
service  in  the  smaller  towns  and  cities 
that  should  prove  a  strong  incentive  to 
other  merchants  to  follow  in  their  foot- 
steps, and  thus  to  prove  the  financial 
benefit  that  will  accrue  to  the  merchant 
who  gives  to  his  customers  the  maximum 
of  merchandising  service. 


REVOLUTION    WILL    HELP    DE- 
VELOP TRADE 

Continued   from  page   127. 

turn  to  the  German  industrial  fold. 
The  hold  of  the  Germans  in  the  Rus- 
sian social  fabric  is  very  strong  as  the 
developments  leading  up  to  the  revo- 
lution indicate. 

It  is  stated  that  the  ordinary  import- 
ers cannot  be  depended  upon  to  perform 
adequate  service  of  the  kind  needed. 
Direct    representation    is   necessary. 

Business  standards  are  said  to  be  very 
high  in  Russia;  a  repudiated  debt  being 
much  less  common  than  with  us.  Bank- 
ing facilities  are  rather  cumbersome  to 
our  eyes  but  the  word  of  the  individual 
merchant  is  everywhere  accepted  there 
at   its   face   value. 

The   Resolution 

In  the  light  of  the  past  it  may  safely 
be  assumed  that  the  new-  broom  will 
sweep  clean,  that  the  "dark  forces"  so 
often  referred  to  will  disappear  from 
Holy  Russia  and  that  she  will  now 
enter  on  a  new  era  of  development.  The 
next  great  world  movement  will,  ac- 
cording to  all  the  great  economists 
centre  in  the  Pacific.  That  being  the 
case  even  tho'  no  other  causes  existed 
warrant  the  belief  that  Russia  will  be 
a  chief  actor  in  the  drama.  Will  Can- 
ada with  her  long  Pacific  coast  line  sit 
supine  or  will  her  manufacturers  seize 
this  first  great  opportunity  to  get  their 
place  in  the  Pacific1? 

To   Keep   On   Buying 

One  of  the  officials  of  the  Russian 
War  Purchase"  Office  recently  established 
at.  Ottawa,  declared  that  he  knows 
nothing     about     the     trouble     in     Russia. 

"We  had  no  intimation  that  il  was 
coming,  and  we  do  not  know  how  it 
came."  He  said  thai  while  he  dreaded 
changing  horses  amidst  stream,  still  he 
hoped  I  he  change  might  prove  a  stimu- 
lus to  aggressive  war  operations  on  the 
Russian  front.  "We  expect  on  this  con- 
tinent to  keep  on  buying  as  usual." 


RETAILERS  NEED  FOLLOW-UP 
SYSTEM 

(Continued  from  page  133). 

it  now,  before  it  is  laid  aside  to  take  up 
other  matters  that  claim  your  attention. 
We  shall  appreciate  your  attention  to  it 
now. 

We've  got  some  fine  goods  here  to 
show  when  you  can  find  time  to  look  at 
them,  such  as  oil  heaters,  ranges,  paints, 
washers,  wringers,  etc." 

Newspaper  Advertising  Is  Effective 

Newspaper   advertising  is   an  item   in 
which      considerable      money      can      be 
squandered    each    year    without    getting 
returns.      All    advei'tising    has    one    ad- 
vantage: it  keeps  the  name  of  the  firm 
before  the  public.     There  is  much  bene- 
fit to  be  had  through  this.    But  it  is  not 
utilizing  the  advertising    space    to    the 
best  advantage  to  get  this  single  benefit. 
It  should  be  made  a  real  news  feature  of 
any   newspaper,    and    the   merchant,    can 
make    it    bring   him    increased    trade    if 
eai-ried  out  along  the  lines  of  interesting 
reading  material.      Two    of   the    biggest 
factors    that   go   to   make   an   advertise- 
ment attractive  are  the  illustrations  and 
the  prices.     The  eye   can   take   in   at   a 
glance  what  the  advertisement  is  about 
and  the  price  will  enlighten  the  would- 
be  purchaser  as  to  what  it  will  cost  him 
to  become  owner  of  the  article  in  ques- 
tion.    There  is  an  appeal  to  the  imagin- 
ation and  an  appeal  to  the  pocketbook. 
It  is  necessary  to  get  his  attention  first 
of  all   through   these   means.     The   next 
step  will  be  an  inspection  of  the  goods 
themselves.      If   they   come   up   to   what 
he  is  led  to  believe  they  are  the  sale  be- 
comes an   easy  matter.     In  this  respect 
it  is  therefore  well  to  give  as  much  des- 
criptive matter  as  possible  without  over- 
stating the  merits  of  the  goods.     Here- 
with   are    reproduced     some     advertise- 
ments  that  "pull"   through   their   illus- 
trations   and    because    some    descriptive 
matter  and  the  prices  are  given.     In  the 
advertisement   of   the   Baxter  Hardware 
Company   it   will   be  noted  that   a  very 
effective   one   is   arranged    with   illustra- 
tions  of  goods  for  which   a   steady  sale 
throughout     the     year     should     be     had. 
Prices  are   also   given    and   no   doubt    is 
left    in   this   respect.     In    the   advertise- 
ment of  the  Purdon  Hardware  Company 
there    is   an    appeal   through   the   season- 
ableness   of   the   goods    for    the    spring- 
trade.         The      numerous      illustrations 
greatly    add    to    the    pulling    power    and 
the   prices   are   there.      In   the   advert  ise- 
meni   of  the  Cowan  Hardware  a  strong 
appeal    is    made    to    a    particular   section 
of  the  community — a  section  that  looms 
large    in    the    trade    of   most    hardware 
stores.      This    is    but    an    illustration    of 
how  little  advertised  goods  can  he  made 
a   basis   id'   real    interest. 
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Taking  Goods  on  Consignment 

Legal  Phases  of  the  Question— Retailer  Must  be  Careful  What  Arrangement  He  Makes 
in  Accepting  the  Goods — If  the  Manufacturer    Goes    Bankrupt  — 

If  the  Retailer  Does 

By  WALTEK    E.  LEAR 
Registered  in  accordance  with   the  Copyright   Act  by   W.   E.    Lear. 


Editor's  Note. — Have  you  ever  taken  in  goods  on  consignment  and 
had  difficulty  in  straightening  matters  out  afterward?  For  instance,  have 
you  had  difficulty  in  getting  the  manufacturer  to  take  back  such  of  the 
supply  as  you  were  unable  to  dispose  off  Have  you  suffered  loss  by  fire 
and  experienced  difficulty  in  getting  the  insurance  side  settled  because  of 
damage  to  uninsured  consignment  stock?  Probably  every  merchant  at 
some  time  or  other  has  faced  some  angle  of  this  question.  Mr.  Lear's) 
article,  therefore,  will  be  of  special  interest. 


"f^  OOD  morning,  Mr.  Merchant.  ] 
I  t  am  Mr.  Windjamber,  repre- 
^*-*^  renting  the  the  Great  Wind- 
jambing  Manufacturing  Company,  Ltd. 
I  have  here  samples  of  our  latest  pro- 
duct, the  'Windjamber  double-back  ac- 
tion peanut  cracker,'  and  I  would  like 
to  load  you  up  with  a  car  lot  or  two." 

All  our  readers  know  the  rest  of  the 
story  off  by  heart.  They  have  heard  it 
over  and  over  again,  and  told  in  as  many 
different  ways  as  different  windjambers 
have  called  upon  them.  Nowadays  a 
merchant  seldom  lets  a  windjamber  load 
him  up  with  a  lot  of  any  kind  of  "extra 
specials,"  notwithstanding  the  solemn 
warning  that  the  "moss  of  antiquity" 
will  soon  envine  his  business,  if  he  does 
not  lay  in  a  full  line  of  Windjamber 's 
latest  products. 

While  the  modern  store  is  no  longer 
decorated  with  the  famous  checker- 
board, the  ash  box  and  chair  warmers, 
likewise  the  modern  windjamber  [lias 
adopted  new  methods  of  working  off  his 
goods.  When  the  merchant  refuses  to 
buy,  the  modern  windjamber,  like  the 
Good  Samaritan,  offers  to  help  the  mer- 
chant out  of  the  utter  ruin  which  awaits 
him,  by  leaving  a  quantity  of  his  "Coney 
Island  red-hots"  with  the  merchant,  to 
be  sold  on  commission.  New  bait  often 
catches  a  fish. 

Now  the  question  arises,  what  are  the 
legal  rights  and  liabilities  of  the  mer- 
chant if  he  bites  the  hook?  In  the  first 
place,  the  merchant  does  not  buy  the 
goods,  therefore  he  does  not  own  them. 
He  simply  has  the  right  to  sell  them  for 
the  owner;  he  is,  in  fact,  only  an  agent 
of  the  owner;  therefore,  the  law  applic- 
able is  that  of  principal  and  agent. 
Whenever  a  dispute  arises  between  the 
principal  owner  and  the  agent  merchant, 
it  must  be  decided  according  to  the 
terms  of  the  agreement  entered  into  be- 
tween the  parties. 

As  no  two  of  these  consignment  agree- 
ments are  the  same,  it  is  impossible  for 
me  to  give  you  definite  advice  regarding 
them.  However.  I  hope  to  give  you  some 


general  advice  which  will  be  useful  to 
you  in  such  cases.  Some  agreements  are 
verbal  only.  These  are  always  unsatis- 
factory to  both  parties,  and  in  case  of 
dispute,  a  judge  will  have  to  decide  on 


WALTER  E.  LEAR. 

the  oral  evidence  of  the  parties.  It  is 
better  by  far  to  put  your  agreements  in 
writing,  but  here  let  me  warn  the  mer- 
chant that  the  printed  contracts,  car- 
ried by  the  different  windjambers,  have 
all  been  drafted  by  expert  lawyers,  and 
you  may  rest  assured  that  the  interests 
of  the  principal  owner  have  not  been 
overlooked.  They  are  all  made  to  look 
perfectly  fair  and  reasonable,  but  be- 
fore you  sign  one  I  would  advise  you  to 
step  around  the  corner  and  consult  your 
solicitor.  Any  lawyer  can  keep  you  out 
of  trouble,  but  it  takes  a  mighty  good 
one  to  get  you  out  of  a  bad  bargain  af- 
ter you  have  entered  into  it  in  writing. 
These  printed  contracts  are  often  un- 
reasonable. While  in  all  cases  of  taking 
goods  for  sale  on  consignment  the  mer- 
chant should  keep  accurate  account  of 
all  goods  received  and  sold,  and  should 
remit   promptly   in   accordance  with   his 


agreement  with  the  principal  owner,  still 
some  of  these  agreements  provide  that 
in  case  the  merchant  fails  so  to  do,  then 
the  principal  owner  has  the  right  to  treat 
the  consignment  as  an  actual  sale  and 
demand  payment  in  full  for  the  entire 
consignment.  Then  the  merchant  find? 
that  he  has  bought  a  lot  of  goods  which 
he  never  intended  to  buy. 

Question  of  Insurance 

The  question  of  insurance  may  also 
•become  a  burden  to  the  merchant.  Many 
consignment  agreements  provide  that 
the  merchant  will  insure  the  goods  on 
consignment.  An  ordinary  merchant 
will  reason  with  himself  that  he  carries 
sufficient  insurance,  but  most  policies  do 
not  cover  goods  belonging  to  a  person 
other  than  the  insured.  In  case  of  fire 
the  merchant  finds  that  the  goods  he  had 
on  consignment  were  not  covered  by  his 
insurance,  and,  as  they  were  destroyed, 
he  has  to  pay  for  them  out  of  his  own 
pocket.  A  good  plan  for  the  merchant 
to  adopt  would  be  to  tell  the  principal 
owner  to  insure  the  goods  himself  if  he 
wants  them  insured. 

Some  consignment  agreements  provide 
that  in  case  the  agent  merchant  becomes 
insolvent  or  makes  an  assignment  for 
benefit  of  creditors,  then  the  principal 
owner  may  elect  to  treat  the  consign- 
ment as  a  sale  and  rank  on  the  estate  as 
a  creditor.  In  case  the  principal  owner 
were  in  deep  water,  or  if  the  liabilities 
of  the  agent  merchant  were  not  great, 
and  if  the  goods  were  invoiced  at  a  high 
price,  then  it  might  be  profitable  for  the 
principal  owner  to  elect  to  become  a 
creditor.  In  such  case  the  agent  mer- 
chant may  be  placed  in  a  much  worse 
position  than  he  had  anticipated. 
Agitation  for  Registration 

Notwithstanding  the  care  with  which 
many  of  these  consignment  agreements 
have  been  prepared,  there  is  an  agita- 
tion in  favor  of  seeking  legislation,  pro- 
viding for  the  registration  of  them  in 
the  same  manner  as  chattel  mortgages 
are  recorded.  I  think  that  merchants 
will  be  well  advised  if  they  oppose  any 
such  legislation.  Consignment  vendors 
have  already  more  protection  under  the 
law  than  to  my  mind  seems  fair.  Their 
goods  cannot  be  seized  for  the  debts  of 
the  a<rent  merchant,  and  in  ease  of  an 
assignment  for  benefit  of  creditors,  they 
can  take  their  goods  out  of  the  stock. 
This  should  not  be  permitted.  They 
(Continued  on  page  155.) 
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An  X-Ray  System  of  Accounting 

Series  of  Forms  That  Are  Simple  but  Provide  Accurate  Information  About  Your 

Business — Daily  Records  of  Sales,  Expenses,  Profits  and  Stocks — Making 

Out  Inventory  on  Paper  Each  Week. 


CLEANING  the  Augean  stables  is  perhaps  the  most  familiar  of  the 
renowned  "Labors"  of  Hercules.  History — or  tradition — does  not 
make  it  clear  whether  Hercules  could  qualify  as  a  bookkeeper  or  not. 
If  he  were  alive  to-day  we  are  confident  that  he  would  account  it  as  Labor  the 
Eighth,  if  he  were  set  the  task  of  preparing  a  set  of  forms  to  suit  all,  or  even 
a  majority  of  hardware  merchants. 

It  is  in  no  wise  with  a  purpose  of  laying  claim  to  furnishing  a  universal 
remedy  or  panacea  that  the  system  appearing  below  is  presented  to  retail  mer- 
chants. The  best  we  need  aver  as  to  any  system,  we  do  as  to  this:  that  it 
contains  points  of  excellence  that  we  believe  will  repay  adoption  by  a  wide 
circle  of  our  readers.  There  undoubtedly  will  be  a  feeling  that  it  goes  too 
much  into  details  in  its  daily  records  of  stock  on  hand,  profits,  percentages, 
inventory,  etc.  If  so.  work  it  on  a  weekly  basis,  or  a  monthly,  as  most  do. 
The  foundation  for  any  one  of  the  three  is  provided.  So  with  other  points. 
Take  out  of  them  what  you  think  best;  it  is  what  one  might  call  a  Unit 
System.  You  can  take  a  little,  half,  most,  of  it,  or  all  of  it,  as  seems  fitted  to 
the  nature  of  your  business. 

Three   Bookkeeping  Forms 

The  system  appearing  here  was  in- 
stalled in  a  store  after  a  careful  study 
of  its  needs  and  an  examination  into 
many  existing  systems.  It  is  composed 
mainly  of  three  forms,  ruled  as  illus- 
trated, filling  two  pages,  22  x  14  inches. 
These  forms  are  ruled  on  both  sides,  and 
each  page  is  filled  out  for  five  weeks, 
thus  allowing  a  full  month's  record. 
Each  sheet,  therefore,  is  sufficient  for 
two  months,  and  thirty,  bound  together, 
are  enough  for  five  years. 

Four  Useful  Recording  Tickets 

With  these  are  used  four  "tickets," 
printed  on  cardboard  or  thick  paper, 
each  4I/2  x  .'!  inches;  a  Stock  Ticket,  a 
Purchasing  Ticket,  a  Paid  Out  Ticket, 
and  a  Loss  and  Gain  Ticket.  It  may  be 
advisable  to  describe  these  first  'before 
proceeding  to  the  main  "bookkeeping" 
forms. 


ARTICLE 

STOCK  TICKET 

FROM  WHOM 
PURCHASED 

DATE 

QUANTITY 

COST 

SELLING 
PRICE 

PROFIT 

PER  CENT 

REMARKS 

LQSS  and  GAIN  TICKET 


ARTICLE 


QUANTITY 


REMARKS 


Records  of  Stock,  S.P.,  Profit,  Etc. 

The  "Stock  Ticket"  is  used  to  record 
every  article  purchased  through  the  re- 
gular  channels  of  supplies,  entering  the 
name  of  the  article  purchased,  from 
whom  purchased,  quantity,  the  date,  the 
cost,  the  selling  price,  the  profit  and  tlu> 
per  cenf.  of  profit.  There  is  also  space 
•'I  the  bottom  for  "Remarks."  Tn  en- 
tering  (lie  cost,  selling  price  and  profit, 
the  entire  amount  is  entered.  That  is, 
if  we  were  entering  an  article  which  cost 
US  $l.r)  per  dozen,  and  was  to  be  retailed 
.■it  $1.75  each,  and  there  were  .")  dozen  in 
the  lot,  the  cost  would  be  entered  Cost, 
$75.00;  Selling  Price,  $105.00;  Profit, 
S30.00;  Per  cent,  29  4/7.  Every  article 
i-    entered    upon    ;i    slock    ticket    just    as 

soon  as  the  invoice  is  received  and  O.K'd 
by  the  stock-keeper. 


BY  WHOM 

PAID 

OUT  TICKET 

CHARGE  TO 

EXPENSE 

DATE 

AMT.  * 

ARTICLES 

» 

These  are  three  separate  tickets  of  calen- 
dered paper  or  cardboard,  each  4%  in.  x 
3  in.,  used  by  heads  of  departments  in 
larger  stores  and  by  clerks,  as  well,  in 
smaller.  They  all  serve  to  help  in  keeping 
accurate  records  and  avoiding  waste.  A 
fourth  card,  of  green  board,  is  identical 
with  the  stock  ticket,  except  that  the  word 
"for  whom  purchased"  is  used  instead  of 
"from,  whom  purchased."  The  uses  are 
described    in    thin   article. 


Some  stores  are  content  to  enter  all 
invoices  in  detail  in  the  Stock  Purchase, 
or  Invoice  Book,  filling  out  the  sellins 
price,  per  cent.,  etc.,  at  the  time. 

For  Reference  in  Buying  Again 

"The  stock  tickets  are  of  a  great  help 
in  buying,"  we  were  informed.  "They 
are  filed  alphabetically,  and  can  be  very 
easily  referred  to  when  wishing  to  place 
an  order  for  some  article.  By  referring 
to  these  stock  tickets  we  can  tell  the  ex- 
act quantity  of  an  article  we  have  sold 
during  a  certain  period  and  order  ac- 
cordingly, thereby  eliminating  the  dang- 
er of  over-buying.  In  case  we  have  been 
stocked  on  some  article,  and  have  been 
forced  in  selling  some  at  a  reduced  price 
in  order  to  clean  up,  the  loss  ticket 
which  was  made  out  for  this  reduction 
in  price  is  filed  with  the  stock  recording 
this  purchase,  and  when  placing  an-  or- 
der for -that  particular  article  at  some 
future  date,  the  presence  of  that  loss 
ticket  makes  us  more  careful  in  placing 
our  order  to  eliminate  all  loss  possible. 

Where  to  Buy  to  Best  Advantage 

"These  stock  tickets  also  keep  us 
posted  where  we  can  buy  to  the  'best  ad- 
vantage. By  referring  to  them  we  can 
very  easily  tell  from  which  firm  we  were 
able  to  get  the  best  price,  etc.  They  also 
show  us  whether  the  article  was  satisfac- 
tory or  not.  When  an  article  proves 
satisfactory  to  our  trade  and  worthy  of 
our  consideration  when  re-ordering,  this 
is  recorded  in  the  space  for  "Remarks," 
and  it  is  given  first  consideration  when 
re-ordering.  But  should  the  article  prove 
unsatisfactory,  this  is  also  recorded  and 
that  particular  article  is  shunned  when 
re-ordering," 

Special  Purchase  for  a  Customer 

The  "Purchasing  Ticket"  is  a  special 
one,  used  to  record  every  purchase  that 
is  not  purchased  through  the  regular 
channels  of  supplies.  "For  instance," 
says  the  merchant  who  runs  this  system, 
"we  offer  our  customers  special  service; 
we  offer  to  get  for  them  any  articles  it; 
our  line  which  wo  do  not  carry  in  stock, 
and  this  purchasing  ticket  is  used  to  re- 
cord this  purchase.  These  tickets  are 
the  same  as  the  stock  tickets,  with  the 
exception  that  they  read  'For  Whom 
Purchased'  instead  of  'From  Whom  Pur- 
chased." They  are  also  a  different  color; 
this  is  because  they  are  filed  with  the 
stock  tickets  and  help  us  to  more  readily 
find  them  if  it  is  ever  necessary  to  re- 
fer fo  a  purchase  of  this  sort. 


*' 
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Petty  Expenses 

The  'Paid-out  Ticket'  is  used  to  record 
every  cent  paid  out  for  expenses.  The 
ticket  is  filled  out  with  the  name  of  the 
person  making  the  paid-out,  what  ex- 
pense account  it  is  to  be  charged  to,  the 
date,  the  amount,  and  the  article  for 
which  it  is  spent.  These  are  deposited  in 
the  register,  and  each  evening  they  are 
uathered  up  and  charged  to  the  expense 
account,  as  provided  for  in  our  'Daily 
Record  of  Expenses.'  This  gives  us  a 
record  of  every  cent  paid  out  and  for 
what  it  was  spent. 

"It  also  eliminates  the  useless  expen- 
diture of  the  store  money  by  tbe  clerks, 
for  they  must  make  out  a  ticket  for  every* 
cent  that  they  pay  out.  Often,  where  the 
clerks  have  the  authority  to  pay  out 
money  for  necessary  things  needed  at 
the  store,  such  as  paper,  tacks,  etc.,  used 
in  trimming  the  window,  and  various 
articles  needed  about  every  retail  store, 
they  overdo  the  thing,  and  sometimes 
spend  money  uselessly;  but  if  they  are 
required  to  make  out  a  record  of  all 
money  they  spend,  they  are  not  so  liberal 
with  the  spending  of  the  store  money."' 

"Loss  and   Gain"   Tickets 

The  loss  and  gain  tickets  may  arouse 
some  opposition.  It  may  be  said  that 
in  a  large  stock  items  recording  indi- 
vidual reductions  would  entail  too  much 


HARDWARE    AND    METAL 

labor.  Most  department  heads  are  con- 
tent, when  reducing  "slow"  sellers,  to 
put  in  a  "Reduction  Slip,"  as  it  is 
called,  containing  one  bulk  sum,  cover- 
ing all  individual  reductions  in  any  one 
line.  What  we  would  like  to  impress, 
however,  is  the  advisability  of  using 
these  reduction  slips  in  some  form  or 
other,  both  to  keep  the  "stock  record" 
straight,  and  also  to  be  able  to  refer  to 
lines  that  have  proved  weak  before  re- 
ordering for  another  season.  Here  is 
the  explanation  of  these  "loss  and 
gain"  tickets  as  given  to  us. 

"The  "Loss  and  Gain  Tickets",  we 
are  told  "are  used  to  record  every  loss 
and  gain  that  may  occur.  These  tiekets 
are  printed  upon  light  weight  paper, 
and  put  up  in  pamphlet  form  and  each 
clerk  carries  a  package  of  them  with 
him  at  all  times,  and  is  required  to  make 
out  a  ticket  for  every  loss  or  gain  oc- 
curring with  him  during  the  day.  Losses 
will  occur  through  depreciation,  spoiled 
or  damaged  goods,  through  reductions 
made  for  a  special  sale  or  for  reduc- 
tions made  to  parties  making  large  pur- 
chases, etc.  Gains  occur  through  the 
advance  in  price  of  some  articles,  dis- 
counts rebates  and  miscellaneous,  the 
sale  of  boxes,  etc.  Articles  such  as  these 
costing  the  store  nothing  should  be  re- 
corded a  gain  when  sold  for  any  amount. 
All    goods    are    entered    upon    tbe    stock 
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ticket  at  the  regular  retail  price  at  the 
time  they  were  received  and  should 
they  be  sold  for  a  less  figure,  or  a 
greater  figure,  for  any  reason,  it  should 
be  recorded  as  a  loss  or  gain  as  the 
case  may  be.  These  tickets  are  de- 
posited in  a  box  provided  for  that  pur- 
pose and  then  are  gathered  up  each 
evening  and  entered  in  the  correct  col- 
umn provided  in  the  "Daily  Record  of 
Losses  and  Gains." 

Details  as  to  Articles 

"In  entering  a  loss  or  gain  the  ticket 
is  filled  out  with  the  name  of  the  article 
upon  which  has  been  either  a  loss  or 
gain,  the  quantity,  the  date,  the  cause, 
the  regular  selling  price,  the  amount  re- 
ceived, if  any,  and  the  amount  of  loss 
or  gain  as  the  case  may  be.  Always 
drawing  a  line  through  the  word 
"Gain"  if  recording  a  loss  and  vice 
versa  if  recording  a  gain.  The  regular 
selling  price  is  always  recorded  and  not 
the  cost,  for  every  article  that  comes 
into  the  store  to  be  resold  has  been 
entered  upon  a  stock  ticket  and  sold 
at  the  retail  price  prevailing  at  the  time 
it  is  received,  and  it  is  upon  the  selling 
price  we  must  base  our  losses  and  gains, 
this  will  be  made  clear  when  we  get 
farther  into  the  working  of  this  sys- 
tem." 


Daily  Record  of  Sales,  Purchases,  Cash,  Etc. 
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\J  OW  for  the  main  forms.  First  of 
■*•  all  the  "daily  record  of  sales, 
purchases,  cash  on  hand,  bank  account, 
accounts  payable  and  accounts  receiv- 
able". With  this  we  know  just  how 
our  business  stands  at  the  end  of  each 
day.  In  starting  a  new  page  in  this 
system  at  the  beginning  of  the  first  of 
each  month,  we  carry  forward  in  the 
line  marked  "balance  brought  forward" 
the  different  amounts  which  we  wish  to 
carry  forward  from  month  to  month. 
Sales  and  purchases  are  never  carried 
forward  from  one  month  to  the  next, 
but  are  only  carried  to  the  end  of  the 
month,  and  then  at  the  end  of  the  year 
the  total  amount  of  sales  of  each  month 


are  added  together  giving  us  the  total 
amount  of  sales  for  the  year,  also  the 
total  amount  of  purchases,  giving  us  the 
total  amount  of  merchandise  purchased 
during  the  year.  But  the  balance  of 
cash  on  hand  (cash  in  the  cash  drawer) 
at  the  beginning  of  the  month  is  car- 
ried forward,  also  the  balance  in  bank, 
balance  of  accounts  payable  and  ac- 
counts payable  and  accounts  receivable. 
If  the  month  comes  in  on  Tuesday,  we 
start  with  the  first  line  marked  Tuesday 
and  number  down  the  page  for  the  dates 
of  the  month  in  the  column  provided  for 
that  purpose. 
Recording  Cash  and  Record  Sales 
Under  the   heading    of    "Sales"    the 


cash  sales  are  recorded  in  the  cash 'col- 
umn each  day  as  they  are  taken  for  the 
register  reading  each  evening.  The 
credit  sales  are  recorded  in  the  credit 
sales  column  as  they  are  taken  from  the 
charge  slips,  which  are  made  out  for 
every  charge  sale.  This  gives  us  the 
amount  of  both  the  cash  and  credit 
sales  for  each  day.  Then  these  two 
figures  are  added  together  and  entered 
in  the  total  sales  column  giving  us  the 
total  amount  of  business  done  on  that 
particular  day.  These  figures  are  total- 
ed at  the  end  of  each  week  and  entered 
on  the  line  marked  "total  for  week," 
giving  us  the  total  for  each  week,  then 
there    is    a    grand    total    for   the    month 
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which  is  set  down  on  the  line  marked 
Total  for  Month,  at  the  bottom  of  each 
page. 

Cash   and    Credit   Purchases 

Under  the  heading  "Purchases"  all 
cash  purchases  are  entered  in  the  eash 
purchase  column.  When  merchandise  is 
paid  for  by  cash  it  is  entered  upon  one 
of  the  purchasing  tickets  and  put  in 
the  register  and  each  evening  taken  out 
and.  entered  in  the  eash  purchase  col- 
umn. The  credit  purchases  are  all  pur- 
chases made  through  the  regular  chan- 
nels of  supplies  and  paid  for  by  check 
when  due,  and  they  are  recorded  on  the 
stock  tickets  and  added  together  each 
evening  and  entered  in  the  credit  pur- 
chase column.  The  cash  and  credit  pur- 
chases are  then  added  together  and  set 
down  in  the  total  purchases  column. 
Purchases  are  totaled  at  the  end  of 
each  week  and  month  the  same  as  the 
sales,  giving  us  the  total  amount  of 
goods  purchased  during  the  year. 

Under  the  heading  of  "Cash  on 
Hand"  is  recorded  the  amount  received 
on  accounts,  as  shown  by  the  register, 
in   the  Ree'd    on    Acct.    column.      The 
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total  amount  of  cash  received  for  the 
day,  including  amount  received  on  ac- 
counts and  cash  sales,  is  entered  in  the 
Total  Cach  Received  column.'  The 
amount  deposited  in  the  bank  each  day 
is  entered  in  the  Amt.  Deposited  in 
Bank  column,  and  the  total  amount  paid 
out  for  expenses  and  cash  purchases, 
etc.,  is  entered  in  the  Total  Amount 
Paid  Out  column,  then  the  total  amount 
of  cash  received  is  added  to  the  balance 
cash  on  hand  of  the  preceding  day 
and  then  deducting  the  amount  paid  out 
plus  the  amount  deposited  gives  us  the 
total  amount  of  cash  on  hand  with  which 
we  shall  start  business  the  next  day. 

Under  the  heading  of  "Bank  Ac- 
count" is  recorded  the  amount  de- 
posited that  day,  also  the  amount  with- 
drawn, each  in  the  column  provided  for 
that  purpose,  adding  the  amount  de- 
posited to  the  balance  in  bank  on  the 
preceding  day,  and  from  that  amount 
deducting  the  amount  withdrawn,  gives 
us  the  total  amount  remaining  in  the 
bank,  which  is  entered  in  the  column 
for  "Balance  in  Bank."  This  keeps  us 
posted  on  just  how  we  stand  each  day  in 
regard  to  our  bank  account. 


March  24,  1917. 

Purchases,  and  Balance  of  Debts 

Under  the  heading  of  "Accounts 
Payable"  is  entered  the  amount  of 
credit  purchases  as  received  in  the 
Credit  Purchase  Column,  for  that  day, 
also  the  amount  paid  on  accounts  as 
shown  by  the  check  stubs.  Adding  the 
amount  of  "the  credit  purchases  for  the 
day  to  the  balance  of  accounts  payable 
for  the  preceding  day  and  deducting 
the  amount  paid  gives  us  the  balance 
payable  and  this  is  entered  in  the  ' '  Bal- 
ance Accounts  Payable"  column.  We 
know  at  the  end  of  each  day  just  what 
we  owe. 

•  Then  with  our  record  of" Accounts 
Receivable"  we  know  just  how  much 
we  have  out  on  the  books  at  the  end 
of  each  day.  By  entering  the  amount  of 
credit  sales  and  adding  this  amount  to 
the  balance  of  accounts  receivable  for 
the  day  before  and  deducting  the 
amount  received  on  accounts  leaves  us 
the  total  amount  due  us  at  the  end  of 
every  day.  We  are  able  to  know  each 
day  whether  we  are  allowing  our  book 
accounts  to  grow  too  large  without  any 
extra  efforts. 


Daily  Record  of  Stock 
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XT  OW  with  the  "Daily  Record  of 
■*■  Stock"  form  we  are  able  to  know 
just  what  our  per  cent,  of  gross  profit  is 
averaging,  and  what  the  retail  value  of 
our  stock  is  each  day,  etc. 

"In  starting  this  system  of  ac- 
counts," the  explanation  is  given  "we 
first  took  an  inventory,  getting  both  the 
cost  and  retail  price  of  the  stock  on 
hand.  The  cost  as  shown  by  the  in- 
ventory was  entered  in  the  Total  Cost 
column  under  the  heading  Cost  on  the 
line  marked  Balance  Forward.  The  re- 
fail  price  was  entered  in  the  column 
Tola]  Selling-  Price  under  the  heading  of 
Selling  Price  on  line  marked  Balance 
Forward.  Then  each  day  the  cost  and 
retail  price  of  all  articles  purchased  as 
taken  from  the  Stock  and  Purchasing 
Tickets  is  entered  in  the  column  mark- 
(  I  Purchases  under  both   headings,  the 


cost  of  purchases  under  heading  Cost 
and  the  retail  price  under  heading  Sell- 
ing Price.  Each  of  these  amounts  are 
added  to  the  total  amount  for  the  pre- 
ceding day  and  entered  in  the  total 
amount  column  provided  under  both 
headings.  The  total  amount  is  carried 
forward  every  day,  until  the  time  of  the 
next  inventory  and  as  we  take  inventory 
every  four  months,  this  amount  is  car- 
ried forward  until  that  time.  When 
totaled  for  the  four  months,  it  gives  us 
the  cost  of  all  merchandise  purchased 
during  that  time,  including  stock  on 
hand  at  the  beginning  of  the  four 
months,  also  the  amount  that  stock 
should  have  brought  us  had  it  all  been 
sold  and  sold  at  the  price  intended  on 
the  stock  ticket  when  it  was  entered. 
Then  by  taking  our  second  inventory  at 
the  end  of  the  four  months,  taking  both 


the  cost  and  the  retail  price  as  before, 
and  then  by  taking  the  cost  of  goods 
now  on  hand  from  the  total  amount  as 
shown  by  the  "Total  Cost"  column 
gives  us  the  exact  cost  of  merchandise 
sold  during  the  four  months,  and  by 
taking  the  entire  retail  price  of  stock  on 
hand  from  t lie  amount  as  shown  by  the 
total  selling  price  column  gives  us  the 
amount  the  goods  sold  should  have  sold 
for.  This  amount  plus  the  gains  and 
minus  the  losses  should  equal  the  total 
amount  of  sales  for  the  four  months. 
The  difference  between  the  cost  of  mer- 
chandise sold  and  the  selling  price  which 
it,  should  have  brought,  plus  the  gains 
and  minus  all  losses  and  expenses  should 
he  the  actual  net  profit  for  the  four 
months.  If  this  amount  does  not  cor- 
respond with  the  actual  net  profit,  if  it 
should    be    larger   than    the    amount    we 
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actually;  received,  then  the  difference 
occurs  through  forgotten  charges  or 
stolen  goods.  (These  two  figures  should 
and  will  correspond  if  everything  is 
right). 

"In  taking  inventory  all  goods  are 
taken  at  what  they  actually  cost,  and 
not  their  market  value  for  all  advances 
and  declines  have  been  entered  as  losses 
and  gains. 

The  Daily  Profits 

"You  will  also  notice  that  our  sys- 
tem will  show  us  just  what  our  per  cent. 
of  gross  profit  is  running  each  day. 
This  is  done  by  entering  under  the  head- 
ing of  "Gross  Profit"  the  total  cost  as 
shown  by  the  total  selling  price  column 
subtracting  the  cost  from  the  selling 
prices  gives  us  the  gross  profit,  this 
amount  is  entered  in  the  "Gross  Profit" 
column.  This  amount  represents  the 
total  gross  profit  that  will  be  made  on 
all  goods  purchased  to  date  including 
goods  on  hand  at  start.  By  dividing  the 
amount  of  gross  profit  by  the  total  sell- 
ing price  will  give  us  the  per  cent,  of 
gross  profit  as  it  is  running  from  day  to 
day.  With  this  system  we  are  able  to 
set  a  figure  which  we  wish  to  represent 
the  per  cent,  of  gross  profit  we  wish  to 
make  and  can  tell  each  day  just  how 
we  are  succeeding.  Under  the  old  sys- 
tem we  had  no  way  of  telling  just  what 
our  per  cent,  of  gross  profit  was  run- 
ning, until  we  took  our  inventory  at  the 
end   of   the   four   months.     Now    should 
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our  per  cent,  of  gross  profit  drop  below 
the  figure  set,  we  can  by  putting  some 
special  efforts  on  the  more  profitable 
articles  bring  it  back  to  normal. 

Value  of  Stock  on  Hand 

"With  this  system,  we  also  can  tell 
the  retail  value  of  stock  on  the  stock 
on  hand  at  the  end  of  each  day.  In  the 
column  marked  Selling  Price  of  Stock 
under  heading  Stock  on  Hand  is  entered 
the  total  selling  price,  as  shown  by  the 
total  selling  price  column  under  heading 
Selling  Price  plus  the  gains  and  minus 
the  losses.  In  the  column  marked 
Sales  is  entered  the  total  sales  for  the 
day.  Then  this  amount  (total  sales) 
is  subtracted  from  the  amount  in  the 
preceding  column  giving  the  retail 
value  of  stock  on  hand  at  the  end  of 
the  day,  this  is  entered  in  the  column 
marked  Balance  Stock  on  Hand,  keep- 
ing us  posted  on  the  value  of  our  stock 
from  day  to  day.  To  find  the  approxi- 
mate value  of  that  stock  at  cost,  we 
take  the  per  cent,  of  gross  profit  as 
shown  by  the  Per  Cent.  Column  and  de- 
duct this  amount  from  the  balance  of 
stock  on  hand  and  this  will  give  us  the 
approximate  value  at  cost. 

"To  illustrate;  let  us  say  that  our 
stock  record  showed  us  that  the  retail 
value  of  our  stock  to-day  was  $15,000.00 
and  that  our  per  cent,  of  profit  was  run- 
ning 33  1-3  per  cent,  and  we  wish  to 
know  the  approximate  ^ost  of  that  stock, 
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we  take  33  1-3  per  cent,  of  $15,000.00 
which  is  $5,000.00  and  deducting  that 
amount  from  $15,000.00  we  find  that  the 
approximate  value  at  cost  is  $10,000.00. 
Under  the  heading  of  Net  Profit  we 
enter  the  amount  of  gross  profit  as 
shown  by  the  Gross  Profit  column  and 
the  total  amount  of  losses  and  expenses 
and  then  this  amount  is  subtracted  from 
the  total  gross  profit,  and  the  remain- 
der is  entered  in  the  column  marked  Bal- 
ance Gross  Profit. 

Net  Profit  Column 

In  the  next  column  is  entered  the 
total  gains  and  this  is  added  to  the  bal- 
ance gross  profit  and  entered  in  the 
Net  Profit  column  and  this  amount 
represents  the  net  profit  that  should 
have  been  made  on  all  goods  purchased 
to  date  including  goods  on  hand  at  the 
time  of  starting.  This  amount  is  carried 
forward  each  month  and  at  the  end  of 
the  four  months,  this  amount  minus 
gross  profit  the  goods  on  hand  at  the 
end  of  the  four  months  should  make, 
should  be  the  actual  net  profit  for  the 
four  months. 

"The  net  profit  as  carried  forward 
each  day  does  not  represent  the  net  pro- 
fit for  that  day  nor  up  to  that  time,  for 
we  may  have  sold  up  to  that  time  the 
more  profitable  articles,  yet  it  would 
have  been  based  upon  the*average  per- 
cent, of  gross  profit,  but  it  is  merely 
carried  forward  as  a  record." 
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^TTITH  the  Daily  Record  of  Ex- 
penses, Losses  and  Gains,  we  are 
able  to  keep  an  accurate  record  of  all 
expenses,  etc.  Under  the  heading  of 
Expenses  we  have  our  expenses  divided 
into  nine  separate  accounts,  keeping  us 
posted  on  just  what  we  are  spending 
our  money  for,  and  also  letting  us  know 
just  how  much  we  are  spending  for 
each  expense  and  should  any  one  certain 
expense  grow  larger  than  what  we  think 
it  should,  we  can  tell  it  and  try  to  cut 
down  that  particular  expense,  each  one 
being  entered  in  the  correct  column  as 
provided. 


Under  the  heading  of  Losses,  all  losses 
are  recorded  as  shown  by  the  loss 
tickets  each  day.  Under  the  heading  of 
Gains  all  gains  are  entered  as  shown  by 
the  gain  tickets  each  day. 

® 

CREDIT  MAN'S  HARD  LINES 
When  the  credit  man  makes  a  mii- 
take  it  is  good  night,  says  the  Pitts- 
burgh "Credit  Bulletin."  But  when  9 
plumber  makes  a  mistake  he  charges 
twice  for  it ;  when  the  lawyer  makes  a 
mistake  it's  just  what  he  wanted,  be- 
cause he  has  a  chance  to  try  the  case 
again;  when  the  carpenter  makes  a  mis- 


take it's  just  what  he  expected,  be- 
cause the  chances  are  ten  to  one  he 
never  learned  his  trade;  when  a  doc- 
tor makes  a  mistake  nobody  knows  the 
difference,  and  when  an  electrician 
makes  a  mistake  he  blames  it  on  the 
induction,  the  meaning  of  which  nohody 
knows.  But  the  poor  credit  man  has 
no  excuse. 


If  you  are  an  employer,  give  the  re- 
turned soldiers  a  fair  show.  It  may 
take  a  little  time  for  them  to  get  their 
bearings.  Have  patience  with  them  and 
encourage  them. 


toll 
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Does  It  Pay  to  Issue  Catalogues? 

Experience  of  a  Hardware  Merchant  Who  Issued  a  48-Page  Catalog — Unsettled  State 
of  Markets  Cause  of  Disturbance — Some  Direct  Results 

Based    on    an   interview   by   Hardware   and    Metal   representative   with    R.    Hawkins,   Smiths    Falls.   Ont. 


R.   HAWKJNS    HsMIARt,    SMITHS    FALLS     UM 
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Page  from  tool  section  of  catalog. 
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OULD  it  pay  me  to  issue  a 
a  question  that 
has  been  asked  repeatedly  by 
many  retail  hardware  merchants.  The 
success  of  the  large  mail  order  houses 
in  soliciting  trade  through  catalogs  has 
been  so  pronounced,  and  in  a  few  in- 
stances so  overwhelmingly  in  evidence, 
that  many  retailers  believe  the  catalog 
method  of  soliciting  business  is  an  ideal 
one.  At  first  thought  the  plan  seems 
like  a  good  one.  Three  or  four  large 
concerns  in  Canada  have  built  up  na- 
tional connections  through  their  cata- 
logs. Why  can't  the  retailer  do  the 
same  thing  on  a  smaller  scale,  issue  a 
catalog  particularly  suited  for  the  com- 
munity in  which  he  does  business,  and 
cash  in  on  it? 

There  are,  many  people  who  claim  that 
the  mail  order  way  of  doing  business  is 
a  Bplendid  one,  and  so  it  is,  for  those 
who  are  into  it  in  the  right  manner. 
Much  is  heard  about  the  concerns  that 
have  made  a  huge  success  of  the  mail 
older  business.  Rut  comparatively  lit- 
tle or  nothing  is  heard  of  the  many, 
many  concerns  which  have  tried  to 
dart  up  in  the  mail  order  game,  have 
invested  a  few  hundred,  or  more  often 
.''    lew    thousand    dollars,    and    then    gave 

it   up  in  disgust.     Mosl  of  the  bis;  mail 


order  houses,  now  nationally  known,  had 
their  ups  and  downs,  their  losses  and 
disappointments,  before  they  arrived  at 
the  road  to  success. 

One  of  the  chief  reasons  why  few  re- 
tail firms  issue  catalogs  is  that  they 
feel  they  cannot  feature  leaders  at  the 
low  prices  quoted  by  the  large  catalog 
houses.  Then  there  is  the  work  of 
compiling  the  catalog,  the  cost  of  pub- 
lishing and   mailing  it. 

The  big  mail  order  house  catalog  con- 
tains everything  from  hair-pins  to  har- 
ness. Every  person  in  the  farmer's 
family  is  interested  in  the  big  catalog. 
It  features  clothing,  jewellry,  foodstuffs, 
sporting  goods,  hardware,  drugs  and 
almost  everything  needed  in  and  around 
the  home.  The  hardwareman's  catalog- 
must  of  necessity  feature  only  the  goods 
carried  in  the  hardware  store,  although 
the  stock  in  a  modern  hardware  store 
to-day  is  much  more  varied  than  the 
stock  of  ten  years  ago. 

Then  there  is  the  lack  of  precedent. 
Many  retailers  have  issued  catalogs  but 
have  not  been  able  to  tell  whether  or 
not  the  catalogs  have  paid  for  them- 
selves. 

Just  prior  to  the  outhreak  of  the  war 
the  question  of  retail  catalogs  was  re- 
ceiving a  great  deal  of  attention  in 
Canada.  This  was  particularly  true 
regarding  the  retail  hardware  trade. 
During  1913  and  1914  a  number  of  re- 
tailers issued  catalogs  for  local  distribu- 
tion. It  was  almost  impossible  to  deter- 
mine whether  or  not  the  catalogs  w^re 
a  success.  Tn  most  cases  the  issuance 
of  the  catalog  was  a  first  attempt  and 
it  was  hoped  that  although  the  first  at- 
tempt did  not  brine  forth  the  desired 
results,  more  definite  returns  would  be 
secured   from   future  editions. 

The  plans  of  many  retailers  however 
were  frustrated  by  the  outbreak  of  the 
war.  Prices  advanced  with  such  alarm- 
ing rapidity  that  quotations  in  a  cata- 
log one  week,  would  be  of  little  or  no 
use  the  following  week.  On  this  ac- 
count many  retailers  who  contemplated 
issuing  catalogs  in  the  spring  of  1915. 
abandoned  the  idea. 

Retailer  Issued  Catalog 

HARDWARE  AND  METAL  ran 
across  one  retailer  who  issued  a  cata- 
log in  the  spring  of  1915,  or  to  be  exact 
in  March  1915.  R.  Hawkins,  a  hard- 
ware merchant  of  Smith's  Falls, 
Ont.,   issued   a  48   page  illustrated   cata- 


log. Prices  were  given  on  all  goods 
featured  in  the  catlog.  Reproductions 
of  four  pages  from  the  catalog  repro- 
duced here  will  give  the  reader  an  idea 
of  how  the  cuts,  descriptions,  prices, 
etc.,  were  aranged. 

Mr.  Hawkins  has  not  issued  a  cata- 
log, since  March  1915,  not  because  he 
has  lost  faith  in  the  project,  but  be- 
cause of  the  great  fluctuations  that  are 
taking  place  almost  daily  in  the  hard- 
ware trade,  such,  a  catalog  now-a-days 
would  be  a  dead  letter  before  it  was 
well  off  the  press.  For  that  reason  Mr. 
Hawkins  has  discontinued  the  practice 
but  it  is  only  a  temporary  discontinu- 
ance, and  Avhen  conditions  again  become 
normal,  he  expects  again  to  take  up  the 
idea. 

No   Great  Expense  Entailed 

As  this  is  a  system  that  many  other 
merchants  might  be  interested  in  imi- 
tating when  trade  conditions  become 
more  normal,  it  might  be  interesting  to 
note  some  of  the  methods  Mr.  Hawkins 
adopted  in  getting  out  this  catalog.  As 
an  item  of  expense  it  was  not  a  very 
heavy  item.  Probably  $100  would  cover 
every  expense  connected  with  the  ven- 
ture,  Mr.  Hawkins  thought.     The   cata- 
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Page  from  sporting  goods  section  of 
catalog. 
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log'  was  gotten  out  by  a  firm  who  make 
a  speciality  of  such  work  and  conse- 
quently the  printing  item  was  reduced 
to  a  minimum.  Then  he  found  that 
manufacturers  were  very  generous  in 
helping  in  such  a  scheme,  and  in  many 
instances  supplied  cuts  of  their  product 
that  helped  to  brighten  up  the  pages  and 
make  them  readable  and  generally  at- 
tractive. 

Making  the  Catalog  a  Household  Need 

As  everyone  knows  however,  most 
booklets  and  price  lists  have  a  short 
shift  unless  they  have  more  than  mere 
catalog  qualities  to  recommend  them. 
They  are  thrown  away  and  neglected, 
and  often  when  goods  are  wanted  and 
a  catalog  might  be  of  advantage  to  the 
buyer,  and  consequently  to  the  mer- 
chant, they  are  not  to  be  found.  The 
proposition  therefore  that  presented  it- 
self to  Mr.  Hawkins,  was  how  to  make 
this  catalog  so  interesting  to  the  farmer, 
for  whom  it  was  primarily  intended, 
that  he  would  keep  it  by  him  from  year 
to  year. 

Make  it  a  receptacle  for  information 
that  the  farmer  wants  to  keep  was  the 
idea  that  presented  itself  to  him.  So 
throughout  the  catalog  there  were 
spaces  left  for  such  items  as  the  date 
of  the  planting  of  certain  crops,  the 
date  of  harvest,  and  price  received  for 
the  crop.  There  were  spaces  in  which 
to  note  the  amount  of  butter  received 
from  milk  delivered  and  a  page  for  the 
weekly  prices.  This  and  much  other 
useful  information  was  suggested  for 
the  farmers  benefit,  the  idea  being  that 
for    the    sake    of    this    information    the 
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book  would  be  saved*  from  destruction. 

Judging  the  Results 

In  the  nature  of  things  the  actual  ef- 
fect of  such  undertakings  as  these  must 
be  largely  problematical,  especially  on 
the  start.  This  is  the  case  with  many 
forms  of  advertising.  It  takes  a  good  deal 
of  faith,  but  fortunately  it  usually  re- 
wards that  faith.  It  is  not  on  the  basis 
of  the  actual  known  results  that  the 
effect  of  such  methods,  can  always  be 
judged.  Yet  Mr.  Hawkins  has  enough 
evidence  of  the  tangible  results  of  this 
scheme  to  have  encouraged  his  waning 
faith  had  his  faith  been  in  need  of  en- 
couragement. Many  people  dropped  in- 
to the  store,  with  the  catalog  in  their 
hand,  to  enquire  for  some  article  des- 
cribed therein,  or  in  some  way  referred 
to  the  catalog.  That  his  scheme  for 
having  the  catalog  preserved  and  proved 
successful  was  evidenced  too  by  the  fact 
that  these  requests  and  references  came 
not  only  immediately  after  the  catalog 
had  been  delivered  but  all  through  the 
year,  and  sometimes  into  the  second 
year.  But  the  result  of  such  measures 
as  this  cannot  be  estimated  by  the  re- 
.  suits  directly  known.  For  every  per- 
son who  mentions  a  catalog  in  buying, 
there  are  ten  persons  who  may  have 
been  influenced  to  buy  by  means  of  that 
catalog,  and  may  yet  make  no  reference 
to  the  fact.  Behind  these  again  are 
those  to  whom  all  advertising  is  direct- 
ed, the  great  army  who  are  unconscious- 
ly interested  in  the  commodity  adver- 
tised, and  thus  influenced  towards  buy- 
ing. Therefore  the  success  of  failure  of 
such  a  scheme  must  depend  not  on  one 
or  two  instances,  but  in  the  burden  of 
increased  business  that  follows  such  a 
move,  and  judged  on  this  basis,  Mr. 
Hawkins  found  the  scheme  a  success. 

A  Good  Mailing  List 

In  getting  these  results  Mr.  Hawkins 
was  careful  to  see  that  no  catalogs  were 
dissipated  in  useless  circulation.  Every 
catalog  went  to  a  live  address.  Mr. 
Hawkins  found  himself  able  to  do  this 
because  he  had  previously  compiled  a 
rural  delivery  route  list  which  he  had 
issued  in  booklet  form.  This  list  had 
proved  of  advantage  in  many  ways,  but 
principally  in  giving  him  a  live  mailing 
list  for  such  advertising  matter  as  this 
catalog.  It  had  also  served  him  in  other 
ways,  notably  in  giving  him,  a  list  that 
many  manufacturers  asked  for,  for  send- 
ing out  literature  to  stimulate  business 
in  their  particular  lines. 

The  ability  to  provide  such  a  servic- 
able  list,  he  found,  had  the  effect  of  en- 
couraging the  manufacturers'  interest 
in  his  territory,  Avhich  was  a  very  sat- 
isfactory form  of  advertising  for  any 
merchant  and  one  that  costs  him  noth- 
ing.    Moreover  this  team  play  between 


manufacturer  and  retailer  had  been  of 
great  service  to  him  in  increasing  the 
actual  extent  of  his  business,  as  many 
of  the  leads  received  from  the  manufac- 
turer had  resulted  in  sales,  while  many 
prospective  customers  had  been  eventu- 
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ally  sold  with  the  assistance  of  letters 
and  descriptive  literature  direct  from 
the  manufacturer. 

Using  a  Yard  Stick  to  Advocate  Wall 
Paper. 

Another  little  device  that  had  proved 
of  benefit  to  this  store  from  an  adver- 
tising standpoint,  was  the  giving  away 
of  yardsticks.  This  was  done  to  en- 
courage the  sale  of  wall  paper,  which 
is  a  special  line  featured  by  the  store. 
These  are  always  given  out  at  an  op- 
portune time  in  the  early  spring  when 
the  householders  mind  more  or  less  na- 
turally turns  to  the  thought  of  house- 
hold improvement.  Then  is  the  time  he 
needs  some  measuring  appliance,  and 
as  he  measures  his  walls  and  computes 
the  amount  of  paper  that  he  will  need, 
he  is  not  likely  to  overlook  the  name  of 
the  dealer  on  the  stick  nor  the  sugges- 
tion accompanying  the  name  that  this 
store  sells  wall  paper. 

In  such  methods  is  found  the  very 
effective  form  of  advertising  because  it 
presents  the  article  at  the  very  moment 
that  the  prospective  customer  mind  is 
focused  on  that  subject. 

These  are  a  number  of  suggestions  of 

ideas  that  have  been  worked  out  by  one 

hardware  man.     They  are  of  a  kind  that 

makes   them   applicable   to  many   situa- 

(■Continued  on  page  167). 
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The  Spring  Brings  a  Big  Demand  for  All  Classes  of  Sport- 
ing Goods — Municipal  Golf  Strongly  Advocated — 
Temperance   Should  Help  in  the   Sale   of 
Angling  Supplies — -Other  Points 


IT  takes  salesmanship  to  sell  almost 
any  kind  of  goods  but  at  certain 
seasons  it  perhaps  takes  little  actual 
salesmanship  to  make  certain  lines 
move.  Let  the  public  know  you  have 
the  goods,  by  advertising  and  by  win- 
dow displays  and  by  any  other  method 
you  may  see  fit  to  adopt.  The  impetus 
of  desire  will  do  the  rest. 

For  instance,  at  Christmas  time  it  is 
not  hard  to  sell  goods;  although  a  real 
salesman,  of  course,  will  turn  in  a  fatter 
sales  book  than  the  mere  order-taking 
automaton.  It  is  not  hard  to  sell  coal 
in  winter  time  nor  over  difficult  to 
dispose  of  screen  doors  in  early  sum- 
mer. 

The  same  applies  to  sporting  goods  in 
the  spring.  As  soon  as  the  grip  of 
winter  is  off  the  land,  the  sport  microbe 
that  is  latent ,  in  the  blood  of  every 
man  and   boy  begins  to   stir  and  joggle 


up  against  the  other  microcosms.  As 
a  result  of  the  state  of  mind  created  by 
this  conflict  in  the  veins,  the  sight  of  a 
fishing  rod,  a  lacrosse  stick  or  a  set 
of  golfing  sticks  is  enough  to  set  the 
patient    into    a    very   turmoil    of   desire. 

Of  all  the  lines  that  the  hardware- 
man  should  feature  for  spring,  there  is 
none  more  timely  than  sporting  goods. 
Early  spring  finds  the  baseball  and 
lacrosse  clubs  organizing,  the  cricket 
enthusiasts  rolling  the  "crease,"  the 
golf  clubs  cleaning  up  the  greens  and 
the  tennis  courts  being  put  into  shape 
again.  It  is  not  necessary  to  either 
create  or  stimulate  demand.  The  de- 
mand is  there,  literally  pulsating  for 
outlet. 

All  this,  of  course,  is  an  old  story  to 
the  hardwareman.  He  knows  that  the 
spring  brings  along  a  big  demand  for 
sporting  goods.  The  purpose  of  this 
article,  therefore,  is  merely  to  serve  as 
a  general  reminder  and,  on  top  of  that, 
to  go  into  particulars  on  a  few  lines 
where  perhaps  there  is  a  tendency  to 
overlook  the  full  possibilities. 

The  Golf  Trade 

For  instance,  there  is  the  matter  of 
golfing  supplies.  Now  plenty  of  hard- 
waremen  who  handle  sporting  goods 
have  never  bought  a  solitary  niblick 
nor  handled  a  brassy;  in  short,  have 
eschewed  golf  supplies  entirely.  This 
is  not  hard  to  understand  where  the 
Iowa  has  lacked  a  golf  club.  There  are 
few  towns  in  Canada  now,  however, 
which  lack  a  course,  and  those  which 
do  have  citizens  who  helons'  to  clubs 
elsewhere.  And  yet  there  are  many 
hftrdwaremen  who  still  neglect  to  take 
m  this  line. 

Now  your  golfer  is  (he  most  hardened 
aveterate,  incurable  "nut"  to  be 
found,  lie  would  play  the  year  around 
if  he  could.  Only  a  snowstorm  will 
keep  him  off  the  links;  a  mere  rain  or 
a  little  hail  or  a  light  blizzard  won't 
tie  him  indoors.  When  the  season 
absolutely    prevents    play,    he    makes    up 


for  it  by  sitting  around  and  swapping 
golf  talk  with  others  of  the  same 
breed  as  himself. 

And,  what  is  more,  he  is  generally  the 
kind  of  man  who  can  afford  any  kind 
of  extravagance.  If  a  club  offends  him, 
he  discards  it.  He  buys  balls  by  the 
peck.  He  does  not,  as  a  class,  haggle 
over  prices.  In  short,  he  is  an  ideal 
sort  of  customer. 

Public  Golf  Coming 

It  is  generally  thought  that  the  golfer 
is  always  a  club  man,  and  aristocrat, 
and  that  consequently  the  number  of 
golfers  is  strictly  limited.  This  is  true 
at  the  present  time.  There  is  a  move- 
ment on  foot,  however,  for  the  estab- 
lishment of  public  golf  courses  which, 
if  successfully  carried  out,  would  make 
the  game  as  popular  as  lawn  bowling. 
There  are  public  courses  in  many  Am- 
erican cities  and  the  interest  they  have 
evoked  is  enormous.  On  a  Saturday 
afternoon  or  a  holiday  these  courses  are 
literally  black  with  people  and  the  criss- 
cross fire  of  golf  balls  is  as  dangerous 
as  a  bombardment  at  Verdun.  If  simi- 
lar courses  were  laid  out  in  Canadian 
cities  and  towns,  it  would  not  be  long" 
before  every  hallway  would  boast  a  golf 
bag  and  the  talk  around  every  dinins' 
room  would  run  to  mashies  and  putters. 

The  idea  is  coming  to  the  front  and 
the  trade  can  put  it  down  as  certain 
that  the  number  of  golf  devotees  in  the 
average  Canadian  town  is  going  to  be 
largely   increased. 

This  means  increased  demand  for 
supplies. 

The  Lawn  Bowls  Trade 

Are  you  handling  lawn  bowls'? 

If  this  question  were  put  to  a  com- 
pany of  hardwaremen  there  would  in- 
evitably be  a  few  who  would  reply  in 
the  negative,  and  yet  the  craze  for 
bowling  'has  literally  enslaved  men  of 
all  ages  and  ranks  and  strung  countless 
howling  greens  right  across  Canada 
from  coast  to  coast.  It  is  a  profitable 
business  for  the  dealer.     Every  sale  in- 
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volves  a  considerable  amount  and  there 
is  a  comfortable  margin.  The  war  has 
curtailed  the  bowling  craze  to  some  ex- 
tent but  not  appreciably  at  that  as  the 
majority  of  bowling  club  members  are 
men  of  middle  age. 

If  you  happen  to  be  one  of  the  few 
hardwaremen  not  handling  bowls,  it 
would  be  a  good  move  to  leave  the  min- 
ority this  spring. 

Other    Special   Lines 

The  heavy  drain  on  the  ranks  of  the 
younger  men  has  without  doubt  placed 
a  heavy  curtailment  on  the  playing  of 
the  most  popular  games — baseball,  la- 
crosse and  cricket.  There  will  still  be 
plenty  of  demand  for  supplies  for  these 
games,  but  the  dealer  would  be  wise  to 
pay  most  attention  to  less  general 
sports.  Mention  has  been  made  of  golf 
and  lawn  bowling.  Equal  in  importance 
comes  fishing.  Now  the  real  disciple  of 
Walton  is  as  ardent  in  his  love  of  the 
running  stream  and  the  flashing  fly,  as 
the  golf  enthusiast  is  of  the  green 
course  and  the  nineteenth  hole.  He 
buys  everything  that  is  necessary  and 
many  things  that  are  not;  and  some  of 
the  items  he  buys  are  expensive.  It  has 
been  urged  by  someone,  now  that  most 


essential  it  is  necessary  to  keep  the 
goods  attractively  displayed  in  the  store 
and  to  have  a  steady  succession  of  good 
window  trims.  Some  merchants  make 
a  point  of  having  their  sporting  goods 
near  the  front  of  the  store  but  this  is 
not    always    possible.      The    presence   on 


the  staff  of  at  least  one  man  who  is  a 
sportsman  himself  and  who  thoroughly 
understands  all  sporting  goods  and  is 
persona  grata  with  all  other  sportsmen 
in  town  is  of  great  importance,  such  a 
man  can  bring  a  great  amount  of  trade 
to  a  store. 


of  Canada  has  gone  dry,  that  the  popu- 
larity of  fishing  as  a  sport  will  wane. 
This  idea  is  quite  wrong.  If  the  angler 
cannot  always  get  a  bottle  to  take  along, 
he  will  pay  more  attention  to  the  sport. 
Instead  of  snoozing  on  the  bank  or  sit- 
ting up,  at  the  hotel  with  the  rest  of 
his  party  playing  poker,  he  will  put  in 
his  time  actually  fishing.  In  conse- 
quence he  will  need  more  tackle,  more 
supplies  generally. 

The  burning  of  John  Barleycorn 
should  bring  about  a  boom  in  real  fish- 
ing   this    year. 

As  to  Methods 

There  is  little  that  can  be  said  with 
reference  to  methods  that  the  progres- 
sive harclwareman  does  not  know.  How- 
ever, let  it  be  repeated  again  that  there 
are  two  essentials  to  a  good  business  in 
sporting  goods — adequate  displaying 
methods  and  at  least  one  well  informed 
salesman.     In  connection  with  the  first 


The    Advent   of    Municipal    Golf 

How  Edmonton,  Saskatoon,  Calgary  and  Winnipeg  Have 

Furnished  Public  Courses:  the  Need 

in  Eastern  Cities. 


"C^  VEN  in  these  war  times  the  Canadian 
■*-"'  Golfer  makes  no  apology  for  featuring 
Municipal  Golf  as  a  community  asset  for 
Canadian  cities  and  towns,  drawing  special 
attention  to  the  fact  that  the  larger  and 
richer  centres  like  Toronto  and  Montreal  have 
no  public  golf  course,  while  smaller  cities  of 
the  West  boast  successfully-managed  links. 
The  writer  also  emphasizes  the  commercial 
side  of  the  question — that  a  municipal  golf 
course  besides  being  a  boon  to  the  citizens  is 
a  splendid  advertisement  for  the  city  itself. 
Mr.  Lehman,  of  the  Chamber  of  Commerce, 
Buffalo,  advises  that  the  Chamber  of  Com- 
merce when  offering  inducements  for  con- 
ventions to  come  to  Buffalo  makes  a  point 
of  the  public  golf  course,  and  finds  that  a 
great  many  delegates  inquire  in  advance  re- 
garding the  chances  to  play  golf.  In  our  own 
Canadian  experience,  Edmonton  not  only 
conducts  an  up-to-date  golf  course  without 
costing  the  ratepayers  a  cent,  but  in  1916 
made  a  profit  of  $800,  which  is  devoted  to  the 
up-keep  of  other  portions  of  the  Park  system. 
We  quote  briefly  from  The  Golfer's  reports 
from  several  Canadian  cities  as  follows: 

Mr.  A.  G.  Harrison,  City  Commissioner  of 
Edmonton,  writes:  "Our  municipal  links  have 
proven  to  be  a  great  success.  The  property 
on  which  the  links  are  situated  was  originally 
owned  by  the  Hudson's  Bay  Company.  They 
permitted  the  Edmonton  Club  to  use  same  for 
golfing  purposes,  and  when  the  tract  of  land 
(156  acres)  was  purchased  by  the  city  for 
park  purposes,  the  old  Edmonton  Golf  Club 
practically  handed  over  the  links  to  the  city, 
provided  they  were  kept  up  and  operated.  This 
has  been  done  and  visitors  to  the  city  have 
enjoyed  the  use  of  the  course  as  well  as  our 
citizens.  It  has  proved  one  of  the  attractions 
of  the  city  and  a  source  of  enjoyment  to  all. 
Each  year  it  has  had  a  surplus,  consequently 
the  cost  to  the  citizens  is  nil,  and  the  surpluses 
have  been  applied  to  the  improvement  of  the 
park   (Victoria  Park). 

There  were  9,543  games  played  in  1916,  the 
season  opening  in  April,  not  closing  until 
December  1st.  The  total  receipts  were,  in 
round  figures,  $2,000  and  expenses  $1,200." 

Of  the  Calgary  course  Mr.  J.  M.  Miller, 
City  Clerk  and  Secretary  of  the  Municipal 
Club,  writes: 

"The  Calgary  municipal  golf  course  was 
formally  opened  August  7th,  1915.  The  course 
comprises  an  area  of  99.8  acres;  full  18  holes, 
total  number  of  players  during  the  year,  7,650. 

"We  have  erected  only  this  year  a  club 
house  with  locker  rooms  sufficient  to  care  for 
our  membership  up  to  the  present  time.  This 
building  is  erected  on  the  principle  of  its 
ultimately  forming  the  first  section  of  a  very 
commodious  and  up-to-date  golf  house.  My 
own  personal  opinion  is  that  in  establishing 
a  municipal  golf  course,  the  city  officials  have 
filled  a  want  which  it  is  hard  to  realize  ex- 
isted prior  to  the  opening  of  the  course,  and 
in  time,  this  departure  will  prove  one  of  the 
best  paying  investments  the  city  has  made. 
Our  attendance  receipts  this  year  are  far  in 
excess  of  those  of  last  year,  and  are  in  keeping 
with  the  club's  expectations  at  the  commence- 
ment of  this  season's  play.  Next  year  we 
will  be  bigger  and  better  than  ever,  as  we 
have  in  mind  the  providing  of  an  inner  nine 
holes  for  the  ladies,  who  have  been  showing 
very  marked  interest  in  golf  this  season.  The 
following  is  our  financial  report  for  1916: 
Expenditures:  Labor,  $1,349.92;  material, 
$459.50;     total,     $1,809.42.       Total     revenue, 


$1,775.50;    number    of   players    passing    over 
first  tee,  7,582." 

There  is  no  municipal  golf  course  in  Sas- 
katoon, although  the  Saskatoon  Golf  Club 
plays  golf  in  a  park  owned  by  the  city,  the 
use  of  which  is  granted  to  the  club  free  of 
charge  on  the  condition  that  any  person  be 
allowed  to  play  golf  on  the  city  grounds  on 
payment  of  a  fee  of  25c.  for  each  round  of 
eighteen  holes,  or  an  annual  fee  of  $12.  This 
arrangement  has  been  carried  out  for  the 
past  three  years.  Mr.  J.  S.  Mowat,  honorary 
secretary,  reports  that  the  club  has  now  a 
membership  of  over  one  hundred  men  players 
and  about  twenty  or  thirty  ladies,  and  the 
annual  subscription  charged  to  members 
(which  includes  the  use  of  club  house,  lock- 
ers, etc.),  is  $12  for  men,  $15  for  married 
couples,  and  $5  for  ladies. 

The  club  owns  the  club  house,  machinery, 
etc.,  used  on  the  course,  and  keeps  up  the 
course  of  the  revenue  derived  from  mem- 
bers' fees,  and  the  fees  charged  to  occasional 
players  who  do  not  join  the  club,  and  of 
course,  are  not  entitled  to  any  of  the  privi- 
leges of  membership.  The  amount  derived 
from  fees  paid  by  these  occasional  players 
varies  considerably  each  year  but  will  pro- 
bably be  $300  per  annum  approximately.  The 
club  employs  a  professional  who  acts  as 
ground-keeper  and  also  makes  and  repairs 
clubs;  and  he  has  additional  assistance  as 
required.  Although  the  subscription  is  a  low 
one  too  low  in  fact  to  get  all  the  improve- 
ments made  which  are  desired)  the  course  is 
kept  in  good  order  and  all  current  expenses 
met  out  of  revenue  with  a  surplus  usually 
amounting  from  $300  to  $400  a  year,  which  is 
applied  towards  capital  expenditures  on  club 
house,  grounds,  etc.  There  is  no  doubt  what- 
ever that  the  lowness  of  the  fee  has  made  the 
game  more  popular  here  than  otherwise  it 
would  have  been,  as  many  who  are  induced 
to  try  out  the  game  at  the  small  municipal 
fee  of  25c.  a  round  get  enamored  of  the  game 
and  ultimately  become  permanent  members  of 
the  club. 

Adjoining  Kildonan  Park,  in  Winnipeg,  on 
the  property  purchased  by  the  city  as  an  ex- 
hibition site,  at  a  cost  of  over  half  a  million 
dollars,  a  municipal  golf  links  has  been  in 
course  of  construction  this  summer,  and  by 
the  time  the  snow  has  gone  it  will  be  ready 
for  play.  Mr.  L.  R.  Plunkett  writes  that  the 
Winnipeg  public  links  will  provide  quite  in- 
teresting golf.  It  will  be  an  eighteen  hole 
course  measuring  $5,470  yards,  which  makes 
it  only  633  yards  shorter  than  the  St.  Charles 
Country  Club  green  and  479  yards  shorter 
than  the  Winnipeg  Golf  Club  links  at  Bird's 
Hill.  Pine  Ridge  measures  5,938  yards  and 
the  Elmhurst  links  which  will  also  be  opened 
next  summer,  will  measure  over  6,000  yards, 
so  that  we  see  the  public  links  will  be  very 
little  shorter  than  the  others.  In  the  laying 
out  of  the  course  all  the  natural  features  have 
been  made  use  of,  including  two  drives  over  a 
railway  line,  the  Bergen  cut-off,  which  runs 
through  the  property  and  there  will  be  other 
interesting  shots  from  the  tees,  and  through 
the  green,  so  that  golfers  will  find  it,  if 
somewhat  flat,  of  a  "sporty"  nature  and  one 
generally  demanding  accurate  golf.  The 
longest  hole  is  the  15th,  which  measures  520 
yards,  quite  a  good  length,  and  there  is  a 
rattling  fine  hole  to  finish  up  with — another 
par  5 — which  will  give  the  player  who  is  "one 
down"  coming  home  a  chance  to  carry  the 
match  to  the  19th. 

(Continued  on  page  176). 
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Three  Piece  Elbow  With 
Gusset  Or  Gore  Piece  . 
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Editor's  Note. — Many  letters  have  been  received  from 
retailers  stating  that  the  series  of  articles  by  Thos.  Stanfield,  on 
sheet  metal  work,  have  been  of  inestimable  value  to  them.  A 
large  number  of  merchants  have  clipped  the  articles  as  they 
appeared,  and  have  the  complete  serias.  Following  is  Article 
No.  44  of  the  series. 


THE  following  article  describes  a 
method  of  pattern  developing  not 
taken  up  before.  It  might  be 
termed  shop  practice,  because  of  the 
fact  that  it  shows  how  short  methods 
can  be  followed,  and,  instead  of  de- 
veloping the  pattern  on  paper,  it  can 
be  developed  right  on  the  sheet  of  metal 
from  which  the  elbows  are  to  be  made. 
In  plate  44  will  be  seen  a  handy  article 
called  a  mitre  plate,  which,  if  prepared 
and  kept  on  hand,  can  -be  used  to  ad- 
vantage. 
Before  taking  up  the  subject,  it  should 


be  stated  that  every  tinshop  should 
have  a  good  sized  protractor,  a  steel  T 
square.  This  can  be  easily  made  where 
there  is  a  brake  handy. 

While  this  article  simply  treats  with 
standard  sized,  or  rather  mitred  elbows, 
the  method  can  be  adopted  when  de- 
veloping any  angle  of  elbow  or  offset. 

Let  us  first  assume  that  the  pattern 
for  a  2-piece,  90-degree  elbow,  and  the 
diameter  is,  say,  3  inches,  the  mitre  line 
will  be  45  degress,  and  the  height  of 
the  mitre  will  be  the  same  height  as  the 
diameter. 


Now  add  any  length  of  line  required 
for  the  depth  of  the  throat,  as  shown 
on  plate  45,  Fig.  1.  It  will  be  noted 
that  the  curve  of  the  pattern  begins  at 
the  point  where  the  throat   begins. 

Now,  turn  again  to  plate  44,  and  note 
how  the  protractor  is  used.  Place  the 
straight  edge  of  the  protractor  against 
the  edge  of  the  T  square  and,  with  the 
90  degree  point  in  line  with  a  perpen- 
dicular line,  mark  off  the  angle  required. 
Seeing  that  a  90  degree,  2-piece  elbow 
pattern,  as  well  as  a  2-piece  45  degree, 
or  3-piece,  90  degree  elbow  is  described, 
we  will  develop  those  mitre  lines  used, 
and  shown  in  plate  45. 

It  will  be  seen  that  the  height  of  the 
mitre  lines  only  is  shown  in  plate  44, 
but  no  mention  of  the  diameters  is  made. 
Now,  turn  to  the  "Handy  Plate."  The 
longest  mitre  is  for  a  90  degree,  2-piece 


March  24,  1917. 


II  A  R  I)  WARE    AND    MET  A  L 


1 55 


f 

1 
1 

1 

1 
1 

1) 

1 

1 

f 

,  ... 

^  —  - 

1 



t-  —  i 

— 

L—  _- 

I        I 

I           I 

I         I 
I          I 

'       I 

:     ! 

r         '           • 
-     -?           i 

1 

_ 

\ 

1 

i 

1      1      7       6      S-     +      < 

I       2 

i      2     3     *-    r     < 

;    7    *    5 

> 

Refer  To  Plate  4-4-.  Which  Shows  How  The  True  Height 
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elbow,  which,  is  shown  as  being  7  inches 
in  diameter;  but  suppose  an  elbow  4 
inches  diameter  is  required,  tbe  point  of 
the  compass  is  placed  at  A  and  opened 
to  4  and  by  drawing  a  line  at  right  an- 
gles with  line  A  and  line  X  cutting  line 
AG  in  the  same  manner  as  at  B,  the 
correct  height  of  the  mitre  is  procured. 
The  same  course  is  followed  if  a  2- 
piece  45  degree,  or  3-piece  90  degree 
elbow  is  required,  by  way  of  proving 
the  accuracy  in  heights  of  the  various 
mitres,  measure  the  different  ones,  Figs. 

1,  2,  3,  4,  and  5  in  plate  44,  with  the 
diameters  and  heights  of  mitres  shown 
on  the  "Handy  Plate." 

Now  turn  to  plate  45.  Fig.  1  repre- 
sents the  diameter  and  height  of  mitre 
for  a  3-inch,  2-piece,  90  degree  elbow. 
It  will  be  noted  that  the  mitre  is  45  de- 
grees. We  will  now  assume  that  ABCD 
is  a  piece  of  sheet  metal  and  1.  B.  1.  is 
the  length  of  the  throat,  while  1.  11.  A. 
is  the  height  of  the  mitre.  With  point  of 
compass  at  X  draw  a  half  circle  and 
divided  into  any  even  number  of  equal 
parts  as  shown,  1,  2,  3  to  11,  viz.,  10 
parts. 

Now,  divide  the  sheet  with  the  mea- 
surements procured,  beginning  at  l.B. 
to  11,  and  from  11  to  1.  D.  and  from 
each  of  these  points  draw  a  vertical 
line  and  intersect  these  lines  by  draw- 
ing horizontal  lines  from  the  points  1, 

2.  3,  4  to  -11  on  the  half  circle  ending 
at   each    correspondingly   numbered   ver- 


tical line,  after  cutting  through  the  firsr 
of  each  line  bearing  the  same  number. 
It  will  be  noted  that  only  a  part  of  the 
pattern  outline  is  drawn,  the  rest  is 
simply  dotted  where  the  vertical  and 
horizontal  lines  cross.  The  curve  shows 
how  to  cut  with  the  snips;  the  dots  are 
in  practice  really  punch  holes,  so  that 
in  cutting  with  the  snips  the  various 
points  ca<n  more  easily  be  followed. 

Fig.  2  is  a  very  similar  problem  ex- 
cept that  it  shows  how  the  pattern  for 
a  45  degree,  2-piece,  or  90  degree,  3- 
piece  elbow  is  developed  of  the  same 
diameter  as  Fig.  1.  On  account  of  the 
mitre  being  less  slanted,  which  would 
require  too  many  lines  being;  drawn 
horizontally  across  the  piece  of  sheet 
metal,  the  half  circle  is  divided  into 
few  parts. 

It  will  be  noted  that  while  the  height 
of  the  mitre  for  Fig.  1  is  the  same  as 
the  diameter,  the  half  circle  also  repre- 
sents a  true  half  plan,  but  such  is  not 
the  case  in  Fig.  2.  The  true  height  of 
the  mitre  in  Fig.  2  is,  however,  the  dia- 
meter of  the  half  circle  and  by  dividing 
the  smaller  into  eight  equal  parts,  the 
position  of  the  horizontal  lines  is  de- 
termined. But  to  find  a  true  circumfer- 
ence which  must  represent  the  length 
of  material  required,  it  is  necessary  to 
draw  a  half  plan. 

It  will  be  seen  in  this  pattern  that 
vertical  solid  lines  are  drawn  to  meet 
the   horizontal  lines   and   that   dots   are 


shown.    By  cutting  from  one  dotted  sec- 
tion  to   another,   the   material   for   two 
pieces   is  procured,  from  which  a  two- 
piece,  45  degree  elbow  can  be  made. 
(Continued  in  next  issue). 


TAKING  GOODS  ON  CONSIGNMENT 

(Continued  from  page  1451. 
have  no  more  moral  right  to  take  their 
goods  out  of  a  stock  than  has  any  other 
unpaid  vendor  of  goods  who  can  identify 
the  goods  sold  by  him. 

Few  merchants  would  care  to  have  any 
kind  of  a  lien,  charge  or  agreement  re- 
gistered against  their  stock.  It  would 
hurt  their  credit  and  considerably  inter- 
fere with  their  business;  and,  besides, 
no  good  reason  can  be  advanced  why  a 
firm  selling  on  consignment  should  stand 
on  any  higher  plane  than  a  firm  selling 
on  credit  in  the  ordinary  way. 

The  subject  of  consignment  goods  has 
many  other  legal  aspects  which  I  might 
have  discussed,  but  have  refrained  from 
so  doing  because  they  do  not  particu- 
larly interest  the  retail  merchant.  In 
closing,  I  wish  to  state  that  some  lines 
of  goods,  especially  seeds,  could  hardly 
be  handled  in  any  other  way  than  by 
consignment  for  sale  on  commission. 
Such  exceptions  have  no  bearing  on  the 
general  advice  here  given.  And  now, 
finally,  I  do  not  wish  to  be  understood  as 
advising  merchants  not  to  handle  good=; 
on  consignment  provided  they  get  a 
square  deal. 
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Accuracy  Boosts  Tinshop  Profits 

Forms  Used  by  Smith  Hardware  Co.,  to  Eliminate  Losses  —  Eecord  Kept  of  Material 

and  Time  on  Each  Job — Good  Rules  to  Follow 


MAKING  the  tinshop  pay  is  a 
problem  for  some  merchants.  At 
every  hardware  convention  the 
tinshop  comes  in  for  considerable  dis- 
cussion.   Opinions  vary  on  a  great  many 
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phases  of  tinshop  management.  There 
is  one  point,  however,  on  which  mostly 
all  merchants  agree  and  it  is  that  in 
order  to  know  where  you  are  at,  some 
definite  record  must!  be  kept  of  the 
workmen's  time,  work  accomplished  and 
material  used.  In  order  to  have  this 
information  available  when  needed, 
Fred  B.  Smith,  of  the  Smith  Hardware 
Co.,  Belleville,  uses  a  number  of  forms 
in  connection  with  the  tinshop  and 
plumbing   department   of   his   business. 

Shop   Order  Form 

In  the  first  place,  Mr.  Smith  uses  a 
shop  order  form,  as  shown  in  Fig.  1. 
The  order  from  the  customer  is  entered 
on  this  form,  and  the  form  is  passed  on 
to  the  shop  foreman.  On  the  form  space 
is  provided  for  the  following  informa- 
tion : — - 

Date. 

Name  of  customer. 

Work  required. 

Plumber  or  Tinsmil  h. 

I  [elper. 

K\|>< 

Time  of  each. 

By    u  bom   ordered. 

When  wanted, 
Date  finished. 
Signal  are  of  customer. 

In  addition  to  the  foregoing  there  an 
space      for    cost,    etc.       The    forms    are 


numbered  consecutively,  the  one  shown 
is  No.  16399,  and  when  the  job  is  com- 
pleted, the  form  is  used  as  the  original 
charge — it  takes  the  place  of  a  counter 
check  book. 

A  Job   Ticket 

In  the  shop  a  job  ticket  is  used  as 
shown  in  Fig.  2. 

This  ticket  or  form  measures  7x9 
inches  and  is  used  by  the  workman  on 
each  job.  The  foreman  is  able  to  com- 
plete the  filling  in  of  his  shop  order 
(Fig.  1)  from  the  information  supplied 
on  the  job  ticket  (Fig.  2). 

On  the  joib  ticket  space  is  provided 
for  the  following  information: — 

Name,  Street  and  No. 

Material   for  Job; 

Material   Used ; 

Plumber  or  Tinner's  Time; 

Time  Leaving  Shop; 

Returned  to  Shop; 

Time  in  Shop; 

Helper's    Time; 

Materials  or  Tools; 

Left  on  Job; 

Signature  of  Workman. 

This  form  must  be  returned  when  the 
job  is  completed. 

Space  is  also  provided  on  the  form 
for  the  store  order  number,  which  in 
this  case  would  he  No.  16399,  as  shown 
on  Fig.  1.  One  of  the  job  tickets  ig  used 
by  the  workman  on  each  job. 

By  using  these  forms  the  proprietor 
can  tell  exactly  when 
the  order  was  placed 
and  when  it  was  com- 
pleted. He  can  tell  the 
exact  amount  of  mater- 
ial or  time  consumed 
on  a  job.  At  the  end 
of  the  week  or  month 
he  can  tell  exactly  how 
his  men  have  been  em- 
ployed during  these 
periods.  The  records 
are  all  kept  on  file  and 
can  bo  referred  to  at 
any  time. 

One  good  feature  of 
the  job  ticket  is  the 
space  provided  for  ma- 
terial and  tools  left  at 
:i  job."  This  eliminates 
danger  of  loss  through 
goods  being  forgotten. 
A  Toronto  plumber 
was  recently  called  in 
to  see  a  slight  def'eel  ill 
some  plumbing  work 
done,  in  a  new  house 
:i  year  ago.  After  in- 
specting the  defect  the 


housewife  told  him  that  there  were 
two  lengths  of  pipe  out  in  the  yard 
— evidently  left  by  the  workmen  who 
did  the  job.  The  plumlber  went  out  to 
see  them.  He  found  two  lengths  of  %-in. 
pipe,  and  a  half  dozen  couplings,  all 
badly  rusted.  They  had  been  left  there 
and  forgotten.  The  plumber  saw  at  a 
glance  where  there  was  a  serious  leak 
in  his  business — he  should  -have  seen  it 
before — he  should  have  guarded  against 
such  losses.  The  job  ticket  of  the  Smith 
Hardware  Co.  is  designed  to  prevent 
losses  of  this  kind. 

Good  Rules  to  Follow 

A  merchant  who  runs  a  very  success- 
ful tinshop  gives  the  following  rules 
which  he  claims  have  helped  him  to 
make  his  tinshop  pay: — 

"I  watch  the  buying  end  of  my  busi- 
ness and  always  try  to  place  my  orders 
in  the  best  markets. 

"Preventing  waste  of  material  is  an- 
other important  point  in  connection 
with  running  a  profitable  tinshop. 

"Without  proper  supervision  and  in- 
structions a  large  amount  of  material 
can  be  allowed  to  go  to  waste,  and  this 
means  a  serious  drain  on  the  profits. 

"Waste  of  men's  time  is  also  a  seri- 
ous leak  if  allowed.  I  always  try  to 
have  work  ahead — that  is.  I  endeavor  to 
get  customers  to  place  orders  and  con- 
(Continued   on   page   167) 
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Fig.  1.     Job  ticket  used  by  The  Smith  Hardware  Co. 
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Below  is  the  first  of  a  "Service  Series"  prepared  for  Hardware  and  Metal.  No.  1 
is  entitled,  "How  to  Cut  Glass  Properly."  By  following  the  instructions  much  waste 
will  be  eliminated.  Retailers  should  tear  out  this  page  and  paste  it  up  in  a  prominent 
place  near  the  glass  cutting  board  where  it  can  be  read  by  all  clerks,  more  particularly 
the  juniors.  In  future  issues  other  important  matters  will  be  taken  up.  The  series  of 
articles  will  prove  money-makers  to  retailers  who  use  them. 

HOW  TO  CUT  GLASS  PROPERLY 

First. — Cut  the  Glass  on  the  Holloiv  or 
Concave  Side. 

Second. — Always    Keep    the    Cutting 
Tool  in  Good  Shape. 

There  is  much  loss  in  the  course  of  a 
year  through  the  breakage  of  glass.  It  is 
one  of  the  serious  "leaks"  in  the  hardware 
business.  Inexperienced  clerks  often  spoil 
glass.  Many  hardwaremen  themselves  have 
much  breakage  in  glass  because  they  are  not 
familiar  with  the  right  way  to  cut  it. 

Sheet  glass  should  always  be  cut  on  the 
hollow  or  concave  side.  One  can  easily  tell 
the  concave  side  by  holding  the  glass  up  and 
then  glancing  down  the  edge.  This  slightly 
hollow  or  concave  nature  of  the  glass  is 
caused  through  the  process  of  manufacture. 

In  the  manufacture  of  sheet  glass  it  is  first  blown  into  a  cylindrical  form  that  re- 
sembles a  huge  bottle.  This  great  bottle-like  structure  of  glass,  which  is  from  fifteen  to 
twenty  feet  in  length  and  about  three  feet  in  diameter,  is  cut  into  sections  ap- 
proximating five  feet  in  length.  These  sections  are  split  open  at  one  point  by  drawing 
a  hot  iron  across.  They  are  then  laid  on  a  mold  and  flattened  by  means  of  heat  from  a 
coke  furnace.  It  is  never  possible  to  make  them  exactly  flat.  The  sheets  are  slightly 
concave. 

There  is  greater  resistance  on  the  convex  side  than  on  the  concave  side.  This  ac- 
counts for  the  cut  "running  out"  and  invariably  a  spoiled  sheet  if  the  cut  is  made 
along  the  convex  side.  It  is  essential  to  safeguard  against  waste  that  the  glass  be 
cut  along  the  hollow  or  concave  side.  But  it  is  also  very  necessary  that  the  cutting  tool 
be  kept  in  good  condition.  Care  should  be  taken  that  it  does  not  get  dull  or  that  the 
bearing  in  which  it  runs  does  not  become  worn.  If  the  cutter  becomes  dull  it  will  skip 
in  places.  These  little  skips  are  danger  places  that  often  cause  the  cut  to  run  out.  If  a 
wheel  cutter  is  used  the  little  wheel  should  be  kept  oiled.  When  not  in  use  if  it  is  kept 
covered  in  coal  oil  it  will  always  be  in  good  shape.  As  soon  as  it  begin  to  show  signs 
of  dullness  it  should  be  discarded  or  the  wheel  should  be  replaced.  Where  a  diamond  is 
used  it  is  always  advisable  for  only  one  person  to  use  the  diamond.  It  is  seldom  that 
two  people  hold  a  glass  cutter  in  the  same  manner.  Every  clerk  who  is  allowed  to  cut 
glass  should  have  a  cutter  or  a  diamond  for  his  own  personal  use.  And  he  should  take 
good  care  of  it.  The  breakage  of  two  or  three  large  lights  of  glass  will  cause  a  loss  in 
actual  money,  equal  to  the  cost  of  a  good  many  glass  cutters. 

Hardware  and  Metal  Service  Series  No.  i 
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You  Can  Sell  More  Paint  This  Spring 

Some  Brand  New  Ideas,  and  Some  Old  Ones — Practical  Ideas,  Mind  You — A  Compe- 
tition That  Looks  Good — Definite  Suggestions  —  What  a  Little  Red-hot, 

Very  Busy  Campaign  Will  Cost. 

By  John  C.  Kirkwood 


PAINT  ought  to  sell  well  everywhere 
in  Canada  this  spring.  Indeed,  it 
is  eertain  to  sell  well  for  the  peo- 
ple have  lots  of  money,  and  are  spend- 
ing it  freely,  and  nearly  everybody 
wants  to  brighten  up  his  home  —  with 
paint. 

But  no  wise  retailer  will  leave  it  to 
his  community  to  find  out  that  they 
want  and  need  paint;  on  the  contrary, 
he  will  make  very  sure,  by  efforts  of  his 
own,  that  they  want  and  need  paint. 
The  wise  retailer  will  suggest  paint — 
will  fling  paint  into  the  faces  of  his 
customers,  figuratively  speaking;  will 
make  them  see  red,  blue,  yellow,  green, 
brown,  and  other  colors  too  numerous  to 
mention. 

When  people  have  paint  flung  at  them, 
when  they  run  into  paint  wherever  they 
go,  when  they\  are  (compelled  to  eat 
paint,  as  it  were,  the  chances  are  that 
they'll  buy  paint — by  the  gallon,  by  the 
barrel,  by  the  ton — this  in  the  aggre- 
gate. And  when  they  buy  paint  in  tons, 
they  turn  the  retailer's  cash  drawer  in- 
to a  music  box,  giving  out  golden  and 
silvery   strains,   to   use  poet's  language. 

Helping  Retailers  to   Sell  Paint 

This  article  in  HARDWARE  AND 
METAL  is  designed  to  help  retailers  to 
sell  paint,  to  show  them  practical  ways 
which  they  can  employ  to  increase  the 
sale  of  paint  in  their  local  and  sur- 
rounding communities. 

The  ways  to  be  proposed  will  cost  in 
some  cases  real  money,  but  this  is  as  it 
should  be.  You  must  plant  if  you  are 
to  reap.  You  must  spend  if  you  are  to 
get.  Remember  what  the  Good  Book 
says:  "There  is  a  withholding  that  ten- 
deth  to  poverty,  and  a  scattering  which 
cnricheth." 

But  we'll  try  to  make  the  outlay  for 
you  not  too  heavy.  Would  $25  strike 
you  ;is  being  excessive?  Well,  wo  shall 
See  what   we  shall  see. 

Have  a  Good  Paint  to   Sell 

Of  course,  you  are  supposed  to  have  a 
good  brand  of  painl  to  sell  a  brand 
that  the  makers  guarantee  to  you;  and 
n  brand  that  yon  yourself  know  to  be 
.".lid.  It.  is  folly  to  spend  energy  and 
time  to  market  a  painl  that  later  on 
will  shame  you  and  make  bad  friends, 
and  advertise  yon  in  a  very  unprofitable 
way.  The  public  wants  good  paint— 
those,  at  any  rate,  who  own  their  houses 
and  outbuildings.  They  know  that  firs: 
i«    least    cost.       While    thev    mav 


grouch  a  little  when  you  name  for  the 
first  time  the  price  of  good  paint,  and 
tell  you  what  Eaton's  sell  paint  for, 
and  what  some  nearer  dealer  sells  paint 
for;  yet  you  can  generally  convince 
them  that  price  by  itself  is  no  criterion 
of  value;  that  of  greater  dependability 
is  the  pledged  word  of  a  reputable  mak- 
er, as  represented  by  his  brand  and  sig- 
nature. Your  customers  will  trust  you, 
and  you  can  give  them  many  good  and 
winning  arguments  as  to  why  they 
should  buy  the  best  paint — the  paint  of 
real  worth,  containing  a  right  amount  of 
pure  linseed  oil,  and  a  pure  white  lead, 
and  pigments  that  can  look  the  sun  in 
.the  face  bravely  without  paling. 

Fortunately,  Canada  has  several  paint 
makers  that  can  be  relied  on — with  a 
name  to  keep.  Their  advertisements  ap- 
pear in  HARDWARE  AND  METAL. 
Each  maker  does  his  level  best  to  win 
you.  Each  believes  wholly  in  his  brand 
— this  because  he  knows  it.  His  present 
fortune  and  his  future  fortune  are  lock- 
ed up  in  his  brand.  It  is  for  you  to 
make  your  own  alliances,  and  if  you 
have  trouble  in  making  a  decision,  con- 
gratulate yourself  that  your  difficulty  is 
not  that  it  is  hard  to  find  a  really  de- 
pendable brand,  but  that  there  are  sev- 
eral good  brands  offering. 

We'll  suppose  that  you  have  the  brand 
or  brands  possessing  your  faith  and  en- 
thusiasm. This  settled,  the  next  thing 
is  to  get  rid  of  the  stock  you  buy,  and 
to  keep  on  replenishing  and  selling  your 
stock  —  this  until  your  community  is 
saturated  with  paint,  unable  to  absorb 
another  quart. 

Selling  Your  Paint 

When  it  comes  to  selling  the  paint  you 
have  bought,  you  are  up  against  the  hard 
work  of  your  business.  Selling — real 
selling — is  rarely  easy.  Real  selling  is 
making  sales  to  people  who  did  not 
know  they  wanted  to  buy  until  they 
learned  of  it  from  you.  Real  selling  is 
changing  No's  into  Yes's.  Real  selling 
is  getting  a  customer  to  buy  more  than 
he  intended  to  buy.  Pretty  hard  work 
is  real  selling;  but,  what  a  joy  (here  is 
in  it! 

How  One  Dealer  Got  Orders 

One  country  store  dealer,  of  whom  1 
read  recently,  sold  paint  before  he 
boucht  it! 

Clever  fellow,  that !  He  went  about  the 
country — the  territory  lie  served — and 
called   in    person   on   every    family.      He 


looked  up  the  good  woman — the  better 
half;  and  learned  from  her  what  was 
being  contemplated.  Adroitly  he  worked 
up  a  desire  for  paint.  He  found  out 
what  color  scheme  was  favored  for  the 
painting  of  the  exterior  of  the  dwelling. 
And  in  the  end  he  got  a  definite  order. 
He  had  color  cards,  and  color-combina- 
tion cards,  and  these  helped. 

He  canvassed  all  his  territory,  and 
made  a  regular  "clean  up."  Then  he 
ordered  the  paint  his  customers  wanted. 
He  filled  his  windows  with  the  great 
stock — and  it  was  a  stock!  His  opposi- 
tion said  to  him  —  "Moon,  are  you 
crazy?  What  are  you  doing  with  all 
that  paint?  Man,  you'll  never  sell  it!'' 
and  Moon  said  to  him:  "Jack,  old  chap, 
that  paint's  all  sold!  I've  put  one  over 
on  you."  And  Jack  found  it  to  be  all 
too  true. 

Now,  is  there  any  reason  why  you, 
where  you  are,  should  not  do  something 
of  the  same  sort?  You  can  do  it,  for 
it  can  be  done.  It  has  been  done — done 
by  a  man  who  hustled,  who  didn't  like 
to  have  a  shiny  surface  on  his  trouser- 
seat. 

Of  course,  it  would  have  been  better 
fo  have  done  the  canvassing  in  Febru- 
ary; but  if  you  have  the  desire  and  the 
will,  you  can  do  a  whole  lot  yet. 

Have  You  a  Good  Mailing  List? 

Now  I  am  going  to  touch  some  of  my 
readers  on  a  sore  spot.  They  will  wince 
when  I  press  upon  them  this  question : 
Have  you  a  good  mailing  list?  There, 
I  knew  that  some  of  you  would  shrink 
from  answering  that  question.  To  have 
to  say  No  to  that  question  makes  you 
feel  like  a  boy  caught  with  his  shirt- 
tail  on  publicview. 

And  why  haven't  you  a  good  mailing 
list?  Is  it  because  it  has  no  value?  Is 
it  because  it  can't  be  made  up?  Is  it 
because  you've  just  neglected  it? 

The  answers  do  not  matter.  The  big 
thing  is — Get  the  list.  Begin  to  make 
it  now.  Hire  a  man,  a  woman,  a  girl,  to 
make  it  up  for  you.  Pay  out  $5  or  more 
to  have  it  prepared.  Use  the  telephone 
book,  the  voters'  list,  church  reports, 
rural  free  delivery  lists.  Ask  your  neigh- 
bors. Do  anything;  but  get  the  list. 
Kar  better  to  set  someone  at  this  work 
who  can  and  will  give  all  his  or  her  time 
to  the  work,  until  it  is  done,  than  to  at- 
tempt to  do  the  work  yourself — you,  a 
busy  man  with  a  thousand  things  to  do; 
you  whose  time  is  worth  more  than  40c, 
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Boys 
and 
Girls : 


Color  this  House  and  Win 

BOYS   and   girlS   Of (Fill    in    name    of   your    town    or    city) |l  *f%\  >~W  f 

and  in  the  country  round  about,  we  want  to  know  how      ^  LZG 

each  of  you  would  paint  this  house — what  colors  you 
would  use,  this  supposing  that  you  owned  this  house  and  wanted  it  freshly  painted? 
(Color  the  rest  of  the  picture  if  you  want  to.) 

So  color  the  house  in  this  advertisement — with  crayons  or  water  colors,  as  you 
choose.    Then  cut  out  the  advertisement  and  mail  or  deliver  to  us  on  or  before 

(Fin  ih  dosing  (late)    Be  sure  to  give  answers  to  the  questions 

asked  in  this  advertisement,  in  the  spaces  left  for  them. 

We  shall  give  prizes  to  three  boys .and  three  girls-  The     PRIZES     are  as  follows: 

six  prizes  in  all.    These  prizes  will  go  to  those  boys 

and  girls  who  send  in  the  best  work.     We  have  igt  Boys'  Prize 

asked  the  following  three  persons  to  do  the  judg-  2nd  Boys'  Prize 

ing,  and  their  awards  must  be  accepted  as  final :  3r(j  Boys'  Prize 

1st  Girls'  Prize    -         -         -         -         -      

Fill  in  Names  of  Local  2nd  Girls'  Prize  

Judges  3rd  Girls'  Prize  

Competitors  must  not  have  passed  their  18th  birthday 

Pleasing  and  careful  coloring  will  be  test  of  work.  The  questions 
to  be  answered  are : 

What  is  your  name  and  age? 

And  address? 

What  is  your  parent's  name? 

■What  building  known  to  you  would  look  better  if  freshly  painted? 

Now  boys  and  girls,  try  your  best.    After  the  awards  have  been 
made,  we'll  show  the  colored  advertisements  in  our  windoiv. 

Matt  Horton's  Hardware  Store 

100  MAIN  STREET        -        HURSTON 


Illustration  No.  1 
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PAINT  SISS ! 


ALL  Winter  and  Spring  you've  had  in 
^*-  mind  painting  your  house,  inside 
and  out,  or  your  out-buildings,  or  your 
fence  or  your  garden  furniture,  or  your 
implements. 

Now  the  time  has  come  to  decide. 

But  have  you  settled  the  question  of 
the  particular  brand  of  paint  to  use? 

Let  us  tell  you  something  about 

Name  of  Brand 
You  Sell 

It  contains  pure  linseed  oil,  and  lots  of  it,  and  without  a 
pure  linseed  oil,  made  from  well-matured  seed,  you  cannot 
have  a  good  paint. 

It  contains  the  right  amount  of  pure  pigments  of  highest 
quality,  and  it  is  this  that  makes  the  paint  wear. 

The  coloring  pigment  is  also  of  highest  quality,  thoroughly 
ground— and  unless  the  coloring  matter  is  good,  it  soon 
bleaches  out. 

The  whole  is  thoroughly  mixed,  making  a.  smooth-flowing 
paint  of  even  quality — a  paint  that  spreads  well,  giving  you 
large  covering  capacity. 

Nameof  Brand  You  Sell 


is  guaranteed  to 
you  by  its  makers. 
This  is  your  protection.  Have  us  recommend  the  right  paint  for  the 
job  you  want  done.     lTse  our  knowledge  and  experience. 

T>  pmpmhpr     1'iat  a  ')00r  l);IHlt  soon  l°°ks  bad— 
JX-dllCIIlLICl.      fades,   scales   and   looks   mean    and 

cheap.     You  simply  mast  have  the  best  pigments,  vehicles 

and  colors  in  (he  paint  you  buy,  or  you'll  have  to  do  the  job 

over  af/ain  very  soon. 


Brushes 

WHAT  sort  of  brush  do  you 
need?  There  is  one  right 
brush  for  the  job  you  mean  to 
do — and  there's  a  difference  in 
brushes.  Shun  the  brush  whose 
hairs  fall  out  early  and  easily. 
A  few  cents  more  will  pay  for  a 
brush  that  does  good  work  and 
lasts  for  rears. 


Come  in  and  talk  it  all  over.  Get  our    color  card       Ask  for  an  estimate. 

Matt  Horton's  Hardware  Store 

100  Main  Street,  Hurston 


Illustration  No.  2 
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Display  cards  prepared  by  H.  W.  Parr,  add  greatly  to  the  attractiveness  of  the  above   window   display   of  floor   finishes. 
Note  attractive  card  in  middle  of  window   inviting  the  public  to  ask  for  booklets. 


or  50c,  or  60e  an  hour.  This  list,  when 
compiled,  will  be  an  asset,  worth  a  hun- 
dred times  its  cost.  It  will  be  like  a 
strategic  railway,  in  the  language  of 
military  men,  by  which  you  can  always 
get  close  up  to  those  to  whom  you  want 
to  sell. 

You  must  know  your  constituency  by 
individuals  and  families,  if  you  are  to 
do  best  selling  work.  You  can't  pos- 
sibly do  bullseye  work — rifle  work — un- 
less you  know  your  community  singly — 
this  as  contrasted  with  it  viewed  as  a 
mass. 

With  a  mailing  list,  you  are  in  a  posi- 
tion to  go  ahead — straight  ahead.  You 
can  shoot  straight  and  true,  with  your 
eyes  open;  and  you  can  see  the  bullets 
get  home. 

Again  I  say:  Have  a  mailing  list,  and 
a  good  one.  Pay  for  it,  and  begin  its 
compilation  within  the  next  twenty-four 
hours.  If  you  refuse  or  neglect  to  pro- 
vide yourself  with  this  mailing  list,  then 
I  fear  you  won't  sell  all  the  paint  this 
spring  that  you  can  and  should;  and 
that  mailing  list,  unborn,  may  cost  you 
ten  times  the  sum  it  will  cost  to  have  it 
brought  into  the  world. 

I  pass  on. 

Selling  Begins  at  Home 

Begin  right  at  home  to  discover  your 
paint  market.  The  chances  are  that 
some  of  my  readers  will  begin  to  scan 
the  far-off  fields — the  rural  community 
that  stretches  from  the  town's  or  city's 
limits  miles  and  miles  away. 

A  mighty  good  beginning  will  be  your 
own  store.  Practice  what  you're  going 
to  preach. 

Go  straightway  to  a  painter,  and  ar- 
range with  him  to  paint  your  store  front 
— whenever  the  weather  permits.  Get 
him  to  give  you  a  rough  sketch  of  your 
store    front,   painted   in   the    colors   you 


have  chosen.  Put  this  in  your  window, 
on  your  counter.  Display  it  prominently 
in  your  store.  Talk  about  it.  Let  every 
customer  and  every  passer-by  know  that 
you  are  going  to  paint — and  that  So- 
and-So  's  paint,  or  that  Sueluand-Such 
a  brand,  will  be  used.  Take  your  own 
medicine.  Get  off  to  a  good  start.  The 
moral  effect  will  be  great.  Your  sales 
staff  will  catch  fire  and  spread  the  con- 
flagration. 

Canvassing  Your  Neighbors 

Start  out  on  a  personal  canvass — of 
your  brother  merchants.  Put  it  up  to 
them.  Ask  them  to  let  you  submit  an 
estimate — and  a  color  suggestion.  Say 
to  them  that  the  Old  Town  must  smarten 
up.  Put  heart  into  your  canvass.  Smile. 
Say,  "By  Heck!"  'and  "By  George!" 
or  any  other  ardent  expression. 

You'll  get  rebuffed  here  and  there — 
but  what  of  that?  When,  as  a  lad,  you 
fished,  did  you  get  a  fish  every  time  you 
made  a  cast?  But  when  the  day  was 
done,  your  twig  or.  string  was  adorned 
with  enough  of  the  finny  tribe  to  make 
a  supper  or  a  breakfast. 

Go  to  those  homes  that  your  eye  tells 
you  would  look  better  if  freshly  painted. 
Make  a  survey  of  your  town — yourself. 
Get  up  in  the  morning — at  5  o'clock  or 
6  o'clock,  and  'begin  your  "constitu- 
tional ' '  with  a  note  book.  Go  a-spying  in 
the  lengthening  evenings.  That  book  of 
yours  will  soon  lose  its  blankness.  It 
will    swallow    up   address   after   address. 

Put  down  the  color  scheme  that  sug- 
gests itself  to  you  as  being  good.  Cal- 
culate the  probable  cost.  You  can  do 
this.  Then  phone  the  owner,  or  write, 
or  call.  Gall,  if  you  can,  and  put  the 
matter  straight  up.  You'll  be  welcomed 
nine  times  out  of  ten — for  the  world 
loves  a  lover — a  lover  of  business.  We 
all  like  the  earnest  salesman — the  news- 
boy  who    dashes    at    us — to   beat    out    a 


competitor,  who  shows  eagerness  to 
serve  us.  We  like  the  man  or  woman 
behind  the  counter  who  has  no  languor, 
but  is  all  attention  and  brightness  and 
heartiness.  And  you — you,  the  proprie- 
tor— will  be  more  esteemed  if  you  give 
this  evidence  of  your  devotion  to  your 
business,  if  you  show  that  you  have 
something  really  definite  to  propose. 

Go  to  your  prospects  in  the  name  of 
Clean  Up!  Paint  Up!— but  go! 

Success  will  attend  you.  You  cannot 
win  every  time,  but  you  cannot  wholly 
fail.    And  every  success  breeds  another. 

Let  your  best  salesman  or  salesmen 
have  a  whirl  at  this  game.  It  will  do 
him  or  them  good — and  will  enrich  you. 

The  Way  to  Success 

I  am  in  deadly  earnest  in  making  this 
suggestion.  It  is  saying  what  I  believe 
down  to  the  tip  of  my  toe.  It  is  preach- 
ing an  old  sermon.  And  this  saying,  this 
sermon  is:  You  must  carry  your  busi- 
ness to  your  public. 

The  ordinary  man  is  indolent.  He 
likes  to  sit  down  or  stay  at  home.  It  is 
the  extraordinary  man  who  is  venture- 
some— who  has  a  will  that  commands 
his  spine,  and  that  makes  him  put  tacks 
and  bent  pins  on  his  own  chair. 

I  am  talking  to  extraordinary  men — 
men  with  wills  that  are  robust,  master- 
ful, ardent — that  want  success  and  that 
work  for  success;  men  that  refuse  to 
take  things  easy,  that  are  ready  to  do 
some  sweating  to  earn  an  honest  dol- 
lar. I  am  talking  to  hardware  dealers 
who  really  are  in  earnest  in  their  de- 
sire to  sell  paint. 

I  have  sketched — merely  sketched — a 
plan  hy  which  you  can  cultivate  your 
home  field.  I  am  not  filling  in  the  de- 
tails. You  can  do  this.  The  seed-thought 
I  have  planted  in  your  mind  will  sprinsr 
up  into  branching  life — if  you  will  that 
it  shall. 
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A  Competition  for  Boys  and  Girls 

Bat  let  me  suggest  something  that  you 
can  do — something  more,  that  is- — to  put 
painting  into  the  minds  of  your  com- 
munity. 

I  am  illustrating  this  idea,  so  that  you 
can  get  it  the  quicker  and  the  clearer. 
(See  illustration  No.  1). 

It  is  a  competition — a  coloring  com- 
petition. Boys  and  girls  are  to  be  asked 
to  colon  the  building — shown  in  the  pic- 
ture— color  it  with  water  colors  or  cray- 
ons; and  to  submit  their  work  on  or  be- 
fore a  given  date.  This  illustration  can 
be  printed  in  your  local  newspaper  or 
newspapers.  This  is  the  cheapest  way 
of  advertising  the  idea.  Or  it  can  be 
made  a  hand-bill. 

The  text  of  "copy"'  of  this  advertise- 
ment will  give  you  the  idea. 

HARDWARE  AND  METAL  will  sup- 
ply electros  of  this  illustration — sizes  as 
shown  in  advertisement  on  page  lofl  at 
cost  price,  namely,  $1.00.  This  price 
includes  mailing  charges. 

The    Advantages    of    This    Competition 

Let  us  see  what  this  competition  will 
do. 

It  will  get  the  idea  of  paint  into  many 
hundreds  of  homes — through  the  chil- 
dren. Parents  will  become  interested. 
The  competition  will  set  parents  think- 
ing of  paint,  and  planning  color  schemes 
for  their  own  homes.  AH  this  is  just 
what  you  want. 

The  competition  will  advertise  you, 
your  store,  your  brand  of  paint.  It  will 
give  you  the  names  or  parents,  and  will 
supply  you  with  names  of  buildings  that 
are  judged  to  be  in  need  of  painting. 
Thus  you  are  "tipped  off" — given  guid- 
ance as  to  where  to  canvass  for  orders. 
Thus  will  you  get  valuable  information. 

Some  Suggestions 

What  prizes  shall  you  give?  That  is 
for  you  to  answer;  but  I'll  suggest  a 
few  things:  Flash-lights,  roller  skates, 
pocket  knives,  tools,  silver  spoons,  scis- 
sors, a  fishing  rod,  a  tennis  racket  — 
and  some  simpler,  cheaper  things.  You 
can  offer  real  money,  if  you  like;  or  can 
offer  confectionery. 

I  have  suggested  six  prizes.  You  can 
offer  a  dozen  prizes — or  twenty  or  fifty. 
You  can  divide  the  prizes  into  these  di- 
visions: One  set  for  those  under  10 
years  of  age;  the  other  for  those  be- 
t  ween   10  and  18. 

About  the  judges:  Get  the  principal 
of  the  public  school,  and  some  teacher 
of  painting,  and  some  minister.  Get  the 
best  names  you  can.  Let  outsiders  do 
the  judging,  so  that  there  will  not  be 
any  feeling  of  resentment  which  can  be 
visited  on  you.  Put  the  burden  of  de- 
cision  on   others'  shoulders. 

Do  not  omit  some  right  reward  to 
your  judges.     Be  generouR. 


Now  it  is  up  to  you — if  you  like  the 
idea — to  go  ahead,  and  fix  it  all  up  to 
suit  yourself. 

Get  Out  a  Hand-bill 

You  will  probably  want  something  to 
put  into  parcels — something  that  you 
can  mail  to  families  and  individuals; 
that  can  be  distributed  to  school  chil- 
dren. I  suggest  a  hand-bill.  Also,  I  am 
suggesting  the  copy  and  display  for  it. 
(See  page  — ).  You  can  follow  this 
suggestion,  or  change  it,  as  you  like; 
but  what  is  provided  will  give  you  a 
start. 

Why  not  print  the  competition  propo- 
sal on  the  reverse  side — and  so  make  it 
a   double-barrelled  gun? 

A  Newspaper  Advertisement 

You  ought  to  use  the  local  newspaper 
or  newspapers,  and  use  good-sized 
spaces  in  them.  When  you  are  trying 
to  arouse  people,  don't  tinkle  the  bell. 
Swing  it  hard,  and  let  it  be  a  big  bell — 
a  regular  fire-  alarm. 

This  newspaper  advertisement  can  be 
the  same  as  the  hand-bill — same  copy, 
same  size.  Thus  you  can  reduce  compo- 
sition costs.  Also,  it  won't  hurt  to  give 
double  emphasis  to  your  hand-bill  an- 
nouncement. 

Probably  you  can  get  "cuts" — elec- 
tros— from  your  paint  manufacturer  to 
put  into  this  advertisement.  I  am  as- 
suming that  you  can,  and  am  leaving  a 
blank  space  in  the  suggested  advertise- 
ment.   (See  page  160  for  such  an  electro. 

Right  here  is  a  good  place  to  say: 
Write  to  your  paint  house  for  sugges- 
tions; that  is,  if  it  has  not  already  writ- 
ten you.  It  is  likely  to  have  a  tubful  of 
good  suggestions  —  complete  electros, 
with  a  space  left  for  the  insertion  of 
your  name;  these  it  will  send  you,  free 
gratis  and  for  nothing — tickled  to  death 
to  do  so,  These  ready-prepared  adver- 
tisements are  likely  to  be  very  good, 
written  and  designed  by  high-priced  ad- 
vertisement  writers.  * 

Have  Paint  Windows 

Put  paint  in  your  windows.  No  real 
need  to  suggest  this,  because  you'll  do 
it  anyway.  But  let  me  say  this:  Put 
life  into  your  windows.  By  which  I 
mean:  Make  your  windows  look  really 
alive.  There  is  a  tendency  sometimes 
to  make  a  Pretty  Window — a  sort  of 
Sunday-dressed  window,  all  spick  and 
span  and  tidy,  with  not  a  hair  out  of 
place.  If  you  could  get  some  gentleman 
of  color  to  sit  in  your  window,  dressed 
up  in  smudgy  painter's  clothes,  with  a 
paint  brush  in  his  hand,  and  an  open 
pot  of  paint;  and  have  him  splash  paint 
on  sheets  of  white  paper,  you  would 
have  a  big  crowd  before  your  window 
most  of  the  day — this  if  you  live  in  a 
city.  This  would  be  one  way  of  putting 
life  in  your  window. 


Haven't  you  someone  in  your  employ 
who  has  skill  enough  to  make  a  good- 
sized  bouse — out  of  plain  wood,  a  house 
to  go  in  the  window?  Then  make  this 
unpainted  house  the  centre  of  your  win- 
dow scheme.  Put  a  card  alongside  of 
the  house — such  a  card,  for  example,  as 
follows : 


This  House  needs  Paint- 
ing. 

*  * 

It  will  be  shown  in  this 
window  on  May  1st,  all 

painted. 

*  * 

Look  out  for  it  then. 


This  will  arouse  interest — and  you  can 
make  it  create  talk.  You  can  offer  a 
prize,  if  you  choose,  for  a  recommended 
color  scheme. 

Here  is  an  idea  you  can  make  much 
of — if  you  want  to. 

The  Cost  of  Painting 

One  thing  that  keeps  many  persons 
from  going  ahead  with  painting  is  a  lack 
of  knowledge  of  the  cost  of  painting. 
Many  are  prone  to  think  that  painting 
costs  prohibitively.  Perhaps  it  does: 
but  then,  again,  perhaps  it  does  not.  One 
thing'  is  certain:  definite  knowledge  con- 
cerning the  cost  of  painting  helps  people 
to  come  to  decision. 

Can't  you  give  a  customer  a  pretty 
good  idea  of  the  amount  of  paint  requir- 
ed for  a  job?  Suppose  you  were  sent  for 
to  provide  an  estimate  of  the  amount  of 
paint  required  for  a  dwelling,  two  coats, 
etc.,  etc.;  couldn't  you  make  the  calcula- 
tion? 

Now  help  the  customer  make  this  cal- 
culation for  himself  or  herself.  Tell  the 
amount  of  surface,  one  coat,  that  a  gal- 
lon of  your  paint  will  cover.    And  so  on. 

You  see  what  I  mean :  help  customers 
to  make  calculations  themselves. 

You  do  not  need  to  figure  on  labor. 
That  is  something  you  are  not  selling, 
so  omit  it.     Talk  paint. 

If  you  want  to  print  a  slip  or  card, 
postcard  size,  say,  and  distribute  it  (put- 
ting it  in  parcels),  this  card  or  slip  to 
give  some  plain  suggestions  concerning: 
how  to  calculate  the  amount  of  paint  re- 
quired for  a  dwelling,  go  ahead,  it  will 
be  good  advertising,  and  will  get  you  or- 
ders. I  do  not  urge  this,  however,  for  T 
do  not  want  to  propose  too  many  things, 
fearing  that  some  good  readers  will  get 
the  idea  that  HARDWARE  AND 
METAL  is  making  it  a  very  burdensome 
business  to  sell  paint. 

A  Little  Campaign  And  Its  Cost 
Lei  us  gather  together  the  suggestions 
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offered,   and  calculate  as  to  their  cost. 

There  is  the  competition.  Suppose 
that  thib  measures  (type  portion)  10 
inches  deep  x  717o  inches  wide  when  set 
up. 

As  an  advertisement  in  your  local 
newspaper,  this  will  call  for  a  space  10 
inches  deep  x  4  columns  wide — a  total 
of  40  newspaper  inches.  To  insert  this 
advertisement  one  time  will  cost: 

When  the  rate  is  10c  an  inch $4.00 

When  the  rate  is  15e  an  inch.  . .  .  6.00 

When  the  rate  is  20c  an  inch 8.00 

When  the  rate  is  25c  an  inch.  . . .  10.00 

The  proposed  handbill-newspaper  ad- 
vertisement (see  page  160)  can  be  made 
the  same  size,  and  will  cost  the  figures 
given  in  the  preceding  paragraph. 

The  handbill  (see  page  160,  No.  2) 
will,  we  are  assuming,  be  of  the 
same  size  (type  portion)  as  the  competi- 
tion advertisement,  and  will  be  printed 
on  a  sheet  measuring  9  x  12  inches. 

Will  cost 
Approximately 
1.000  printed  on   one   side   and 

in    one  color    $6.00 

D<>.  printed  both  sides  (compe- 
tition advertisement  on  re- 
verse side) 10.00 

(These  are  Toronto  prices.     Your  local 
printer  may  quote  you  a  lower  figure). 

If  you  have  run  the  competition  an- 
nouncement in  the  newspaper,  as  an  ad- 
vertisement, then  you  will  not  have  to 
pay  a  second  time  for  its  composition — 
when  used  for  the  handbill.  Similarly 
in  regard  to  the  paint  advertisement 
when  used  as  a  handbill. 

Now  let  us  add  up  these  items  of  cost : 
The    competition    advertisement 
(when   run   in  newspaper), 

say    $6.00 

The  paint  advertisement   (when 

run   in  newspaper),  say    6.00 

The     handbill      (printed     both 

sides),  quantity,  1,000;  price, 

say    ........ 10.00 

Total    $22.00 

So  it  is  not  a  very  heavy  sum,  after 
all,  to  spend  to  make  a  local  stir,  and  to 
put  the  paint  idea  into  the  minds  of  yom- 
constituency   of  customer';. 

But  to  achieve  big  success,  you  must 
work  behind,  under,  on  top  of,  and  in 
front  of,  printed  advertising.  Nothing 
quite  equals  sweat,  remember;  and  when 
T  say  sweat,  I  mean  not  only  body-sweat, 
but  brain-sweat. 

A  hammer  is  a  mighty  useful  tool,  but 
by  itself  it  isn't  worth  a  5-cent  piece.  It 
has  value  only  when  it  is  srasped  by  a 
human  hand  and  used  for  driving  nails. 
It  is  the  human  power  energizing  the 
hammer  that  makes  a  hammer  do  its 
work  and  valuable.      And  it  is  exactlv 


the  same  witli  printed  advertising.  If 
success  and  big  business  could  be  won 
by  paying  a  printer  to  set  up  words  in 
type  and  print  them  on  a  piece  of  paper, 
and  scatter  the  printed  sheets  about, 
we'd  all  get  rich  very  quickly.  It  is  only 
when  printed  matter  is  the  expression 
of  terrific  energy  and  red-hot  service 
that  it  works  magically. 

1917  A.D.  gives  you  a  great  chance 
to  sell  a  pile  of  paint — for  exterior  use 
on  dwellings,  out-buildings,  fences,  and 
implements  and  such  things;  and  for  in- 


terior use,  for  walls,  floors,  furniture. 
The  public  has  the  will  to  buy,  the  money 
to  exchange;  but  the  public  frequently 
needs  prodding  up  and  a  little  coaxing. 
And,  so  far  as  you  are  concerned,  it  i3 
only  when  people  buy  paint  from  you 
that  their  appetite  and  need  for  paint  en- 
riches you. 

HARDWARE  AND  METAL  has  tried 
to  give  you  a  vision  of  possibilities,  and 
to  suggest  practical  ways  and  means  for 
the  getting  of  more  paint  business.  Now 
it's  up  to  you. 


Turpentine   Prices   Show   Small   Variation 

Only  About  10c  Per   Gallon   Higher   Than    They  Were  in 

Days  Immediately  Preceding  Outbreak  of  War — 

Prices  Now  About  on  Par  With  Same  Time 

Last  Year 


TURPENTINE  is  one  of  the  few 
commodities  that  has  shown  no 
marked  advance  in  price  during 
the  prevalence  of  war  conditions.  On 
August  1,  1914,  it  was  selling  at  67c  per 
gallon  in  this  market  and  at  the  time  of 
writing  it  is  being  quoted  at  78c  per 
gallon.  On  March  15  of  last  year  it  was 
quoted  at  77c  per  gallon  in  single  barrel 
lots.  This  was  the  high  point  previous 
to  the  present  season  when  the  highest 
point  reached  was  81c  per  gallon.  As 
an  indication  of  the  fairly  steady  posi- 
tion of  turpentine  throughout  war  times 
the  following  prices  are  given  as  indi- 
cative of  the  quotations  at  different  in- 
tervals throughout  the  war  period : 

August  1,  1914   $0.67 

July  31,  1915   0.C1 

November  15,   1915    0.75 

March  15,  1916   0.77 

.Tune  15,  1916  0.64 

September  15,  1916   0.68 

November    10.    1916    0.70 

March  10.   1917   0.78 

It  will  therefore  be  seen  that  the  vari- 
ations in  the  price  of  turpentine  have 
been  within  narrow  limits.  This  is  in 
marked  contrast  with  almost  every  other 
commodity  handled  by  the  hardware 
trade.  An  authority  on  the  turpentine 
situation  stated  recently  that  the  mar- 
ket in  the  case  of  rosin  had  been  man- 
ipulated on  the  basis  of  a  definite  bull 
campaign  while  the  turpentine  market 
was  allowed  to  develop  almost  solely 
along  the  law  of  supply  and  demand.  In 
the  case  of  turpentine  the  absence  of 
such  bullish  influences  allowed  only  a 
very  slow  process  of  change  from  very 
low   to   higher   prices. 

The  production  of  rosin  and  turpen- 
tine go  hand  in  hand  in  the  Southern 
United  States:  In  the  case  of  rosin 
there  was  a  sustaining  influence  in  the 
instance  of  the  American  International 
Corporation  through  affiliation  with  the 
Rosin  and  Turpentine  Export  Company. 
This  former  corporation  secured   a  very 


important  long  interest  in  the  rosin 
stocks  and  thereby  laid  the  foundation 
for  higher  prices  in  that  commodity. 
There  was  not  so  much  interest  in  the 
turpentine  stocks  apparently  on  the  part 
of  this  concern.  In  consequence  the 
price  of  turpentine  has  not  seen  rapid 
changes  in  price  during  the  year  1916. 
From  the  high  point  reached  at  Savan- 
nah in  January  and  February  of  last 
year,  prices  had  declined  in  the  primary 
market  15c  per  gallon  by  May.  For 
several  months  the  price  did  not  show 
a  higher  grading  up  than  5c  above  the 
May  price.  At  the  highest  point  during 
January  and  February  of  this  year  the 
price  ruling  in  the  primary  market  in 
Savannah  was  only  within  lc  of  the 
highest  price  reached  in  January  and 
February  of  last  year. 

New  Season's  Crop 

It  is  anticipated  the  coming  season's 
crop  of  turpentine  and  rosin  will  not 
be  as  heavy  as  in  former  years.  A 
severe  frost  greatly  damaged  the  cups 
that  catch  the  gum  from  the  long-leafed 
pine  and  before  these  can  be  replaced 
it  is  estimated  there  will  be  a  consider- 
able loss  in  the  output.  Another  factor 
that  is  counted  on  in  making  the  new 
season  erop  a  short  one  is  the  shortage 
of  negro  labor  in  the  Southern  United 
States.  Negroes  have  been  moving 
northward  in  large  numbers  where  they 
could  secure  better  wages  in  the  indus- 
trial plants.  For  these  reasons  author- 
ities on  the  turpentine  situation  antici- 
pate that  turpentine  will  rule  on  a  higher 
average  price  during  the  coming  year 
than  it  did  last  year.  This  statement 
is  partially  borne  out  in  the  fact  that 
several  thousand  barrels  have  been  sold 
for  May  to  August  delivery  at  prices 
that  were  only  4c  per  gallon  below  the 
highest  point  reached  in  January  of  this 
year.  May  to  August  is  the  h  r.viest 
producing      season     in     the     turpentine 


164 


HARDWARE    AND    METAL 


March  24,  1917. 


It  is  pointed  out  by  those  closely  in 
touch  with  the  situation  that  the  com- 
ing of  peace  would  in  all  probability  in- 
fluence the  price  of  turpentine  in  an  up- 
ward direction.  The  enemy  powers 
which  are  cut  off  entirely  from  supplies 
at    present,    bought    in    ordinary    years 


close  to  a  third  of  the  entire  crop,  of 
which  considerable  was  re-exported  to 
the.  Scandinavian  countries  and  to  Rus- 
sia. The  requirements  of  the  Central 
Powers  is  expected  to  be  such  that  very- 
heavy  inroads  on  existing  stocks  are 
anticipated. 


Linseed  Oil  Situation  Still  Acute 

Paint  Men  Anticipate  a  Good  Painting  Season — World's 

Flaxseed  Crop  Short — Canadian  Crushers  Unable 

to  Get  Seed  From  West — Curtailing  of 

Export  of   Oil   Cake   Makes  for 

Firm  Oil  Prices 


ALTHOUGH  a  peculiar  situation  has 
developed  in  the  linseed  oil  mar- 
ket this  year  and  the  price  has  reached 
a  comparatively  high  level  still  com- 
pared with  the  price  a  year  ago  the  sit- 
uation is  not  abnormally  high.  Raw 
linseed  oil  at  Toronto  is  quoted  at  $1.40 
per  gallon  in  single  barrel  lots  at  the 
time  of  writing.  In  one  instance  it  is 
quoted  as  high  as  $1.45  per  gallon.  On 
January  15,  1916,  it  was  quoted  at  $1.09 
pen  gallon  which  was  near  the  high 
point  for  last  year.  Flaxseed  at  that 
time  last  year  was  quoted  at  $2.26  per 
bushel  while  at  the  time  of  writing  it  is 
quoted  at  $2.6314  for  the  cash  article 
at  Winnipeg.  The  difference  in  the 
price  of  flaxseed  amounts  to  37X/4C  per 
bushel  while  the  difference  in  the  price 
of  oil  as  between  January  15,  1916,  and 
March  10,  1917,  is  only  31c  per  gallon. 
As  compared  with  pre-war  prices  for 
linseed  oil  the  price  at  present  is  just 
about  double  for  on  August  1,  1914,  lin- 
seed oil  was  in  the  neighborhood  of  69e 
to  70c  per  gallon. 

Beginning  with  the  middle  of  Janu- 
ary of  last  year  when  the  price  was 
$1.09  there  was  a  steady  working  to- 
ward lower  levels  in  prices  until  June. 
1916.  when  the  price  was  very  little  high- 
er than  it  was  at  the  time  war  broke 
out,  viz.,  77c  per  gallon.  By  September 
of  last  year  it  had  worked  up  to  85c 
per  gallon  and  from  that  time  until  the 
present  there  has  been  a  steady  move- 
ment toward  higher  levels.  Following 
are  the  prices  that  have  prevailed  for 
linseed  oil  at  different  periods  since  the 
outbreak    of  hostilities: 

August    1.    191 1    $0.69 

July   81,   1915    - 0.67 

November  15    WIS   0.70 

January   15,   1016   1.00 

March   10,  1017    1.40 

March   15,   1010    0.97 

June    15,    1916    o  17 

September  15,  1916   0.83 

November  10.  1916  1.10 

Embargo  Shuts  Off  Flaxseed 
For  several   weeks  past   there  has  been 

practically  no  flaxseed  come  from  West- 
ern  Canada   to  Eastern  crushers.       The 

on   For  this  is  found  in  the  embargo 


placed  on  the  carrying  of  the  seed  by 
the  railways.  Munitions  and  other  nec- 
essaries of  life  got  the  preference  in 
the  carrying  traffic.  This  brought 
about  an  acute  situation  in  the  supply 
of  linseed  oil.  Most  of  the  crushers 
were  compelled  to  close  their  mills  be- 
cause they  were  unable  to  get  seed.  At 
the  time  of  writing  there  was  very  little 
improvement  in  the  situation.  Several 
cars  of  flaxseed  were  received  by  crush- 
ers dn  Ontario  about  March  1  but  there 
was  no  prospect  of  a  steady  supply. 
With  the  consuming  season  for  paint  not 
far  away  the  prospect  looms  up  that 
available  stocks  of  linseed  oil  will  prob- 
ably have  to  be  depended  upon  for  this 
coming  season's  painting  trade.  Even 
if  flaxseed  could  be  secured  in  sufficient 
quantities  immediately  it  would  take 
some  little  time  to  get  it  properly  pre- 
pared for  consumption.  Paint  manu- 
facturers are  anticipating  a  good  paint- 
ing season  during  1917  for  the  reason 
that  property  owners  have  been  putting 
off  painting  work  for  the  past  two  or 
three  years.  Now  it  is  believed  they  will 
do  more  painting  this  year  as  a  matter 
of  economy  to  preserve  the  buildings. 
Already  paint  manufacturers  report 
that  the  spring  paint  trade  has  been 
exceptionally  good  and  that  not  alone 
are  they  ahead,  can  for  can,  in  sales  this 
year  as  compared  with  last  year  but 
the  total  volume  of  trade  averages  much 
higher. 

Flaxseed   Crop   Short 

Not  alone  is  there  a  big  shortage  in 
the  crop  of  flaxseed  in  the  Argentine 
Republic  but  the  United  States  crop  is 
shorter  than  last  year.  In  the  Argen- 
tine Republic  there  have  been  ravages 
by  drouth  and  locusts  that  has  greatly 
cut  down  the  exportable  surplus.  ^For 
the  present  year  the  exports  will  be  lit- 
tle better  than  one-quarter  of  a  normal 
year.  Canadian  production  of  flaxseed 
is  estimated  to  be  below  that  of  last 
year.  Estimates  by  linseed  oil  interests 
place  tli o  shortage  of  flaxseed  for  re- 
quirements on   the  North    American   con- 


tinent during  the  coming  year  to  be  in 
the  neighborhood  of  10,000,000  bushel 
This  will  mean  that  linseed  oil  on   this 
continent  will  probably  be  scarce. 

Exports  of  Oil  Cake  Stopped 

Another  factor  that  will  tend  to  keep 
prices  firm  for  some  time,  even  if  all 
the  seed  required  were  available,  is  the 
shutting  off  of  export  of  oil  cake.  Con- 
siderable quantities  of  this  commodity 
went  to  the  British  Isles  and  to  Holland 
for  feeding  purposes  but  this  market  is 
no  longer  available  because  ocean  ton- 
nage is  being  conserved  for  other  pur- 
poses. This  leaves  the  domestic  market 
the  only  outlet  for  oil  cake.  As  oil  cake 
is  a  considerable  factor  in  determining 
the  price  of  linseed  oil  there  is  small 
promise  of  much  relief  coming  through 
the  sale  of  that  commodity  this  year. 
With  the  coming  of  grass  in  the  spring- 
farmers  will  have  less  need  for  oil  cake 
as  a  feed.  These  factors  will  tend  to 
depress  the  price  of  oil  cake  and  make 
it  necessary  that  a  firm  price  be  main- 
tained for  the  oil  itself. 

Oil  Prices  Not  Prohibitive 

Although  linseed  oil  prices  are  com- 
paratively high  at  the  present  time  still 
they  are  not  at  prohibitive  figures  and 
it  is  anticipated  the  extra  cost  occasion- 
ed in  the  painting  of  a  building  will  not 
militate  against  painting.  It  is  asserted 
by  paint  men  that  this  season  is  sure  to 
be  a  painting  season  and  that  the 
amount  of  linseed  oil  used  will  be  fairly 
heavy  if  supplies  can  be  secured. 


ACCURACY    BOOSTS    TINSHOP 
PROFITS 

(Continued  from  page  156). 
tracts  well  in  advance  in  order  to  al- 
ways have  plenty  of  work  on  hand  for 
my  men.  I  have  an  arrangement  with 
a  local  factory  whereby  I  supply  them 
with  a  number  of  articles  that  they  use 
in  connection  with  a  certain  line  of 
goods  they  make.  In  spare  time  the 
men  make  up  these  special  lines,  and 
no  time  is  lost. 

"T  have  always  made  it  a  point  to  go 
after  quality  business.  I  charge  a  fair 
price  and  add  a  legitimate  profit,  and  I 
have  been  fortunate  enough  during  the 
past  few  years  to  always  have  plenty  of 
work  on  hand." 

This  merchant  has  made  a  success  of 
his  tinshop.  He  has  made  a  practice  oF 
landing  profitable  business  for  this  de- 
partment   of   his    store. 

— ® 


To  deal  with  the  problem  of  future 
fuel  shortages,  the  Commission  of  Con- 
servation suggests  summer  forethought 
and  larger  coal  bins.  Still  there  is  the 
difficulty  of  bringing  the  average  minor 
to  think  of  the  coal  man  when  the  ice 
man   is  at   the  door. 
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In  the  Frenzied  Paint  Days 

Some  Anecdotes  of  a  Period  When  Competition  Was  Particularly  Keen  —  The  Mad 

Scramble  for  Accounts — The  Story  of  the  Salesman  Who  Took  Things  to 

Heart — Using  the  Hardware  Convention. 


THE  other  day  a  number  of  paint 
salesmen  were  talking — as  a  mat- 
ter of  fact,  it  was  at  the  hardware 
convention    at    Hamilton — and    the    con- 
versation veered  round  to   the  question 
of  completion. 

"Do  you  remember  how  things  were 
jumping  five  years  ago?"  asked  one 
man. 

There    was    an    immediate    chorus    of 
loud      assent.       Did     they    remember? 
Could  they  ever  forget ! 

You  see,  five  years  ago  paint  circles 
in  eastern  Conada  had  been  consider- 
ably stirred  up  by  the  addition  of  two 
new  paint  firms.  One  had  been  estab- 
lished about  two  years  and  the  second 
was  just  breaking  into  the  field.  There 
is  no  need  to  mention  names;  but  hard- 
waremen  will  all  remember  that  both 
the  new  firms  were  keen  after  business 
and  put  up  a  grand  fight.  The  result 
was  a  regular  scramble,  a  veritable 
Donnybrook.  Accounts  were  fought 
for,  salesmen  hopped  around  the  country 
like  mad,  sales  managers  were  bombard- 
ed with  all  manner  of  requests  for 
special  concessions  and  advertising 
managers  turned  out  "dealers'  helps" 
by  the  ton. 

So,  as  soon  as  the  conversation  reach- 
ed this  frenzied  stage  of  the  paint  in- 
dustry, the  stream  of  reminiscence 
threatened  to  overlook   its  banks. 

"Remember  the  fight  for  B 's 

account?"  put  in  one  salesman.    "That 

was  a  regular  pitched  battle.     B 

had  been  carrying  two  lines  of  paint, 
one  of  which  was  a  small  one  and  the 
other  not  a  nationally  advertised  line. 
So  he  decided  to  cut  them  both  out  and 
get  in  one  big  line.  He  let  it  leak  out , 
that  such  was  his  intention  and  brought 
an   avalanche  down  on   himself. 

"I  was  in  Toronto  for  the  week  end. 
I'd  just  nicely  settled  into  my  beauty- 
sleep  Sunday  night  when  I  got  a  tele- 
phone message  from  the  salesmanager. 
"Get  out  of  bed  and  make  that  11.15 
train,  he  bawled   at  me;   You've  got   to 

get  into first  thing   tomorrow  morning. 

B 's  going  to  switch.     I  just  got  a 

tip  on  the  quiet,  and  if  you  <ret  to  him 
first,- you  can  land  him."  Well.  I  had 
fifteen  minutes  to  make  that  train,  but 
I  got  it  alright — hair  uncombed,  tie 
askew  and  my  grip  filled  with  a  mess  of 
stuff  that   I'd   snatched    up- on    the   run. 

And  when   I  moseyed    up   to   B 's 

hardware  store,  at  7  o'clock,  Mondav 
morning,  there  were  three  other  paint 
men  ahead  of  me. 


"The  'quiet  tip'  apparently  had 
passed  all  along  the  line.  We  stood 
there  until  the  store  opened  and  glared 
at     each     other     like     hungry     bobcats. 

Well,  old  B lived    a    dog's    life 

after  that.  So  many  firms  were  after 
him,  and  so  many  special  propositions 
were  put  up  that  he  couldn't  make  up 
his  mind.  I  made  three  special  trips  in 
to  see  him  and  the  other  fellows  made 
at  least  as  many.     It  got  so  that,  when 

old  B saw   a   paint  man   coming, 

he'd  duck  for  the  barn,  and  find  a  lot 
of  things  to  do  out  there." 

"And  who  got  the  order?"  asked 
someone;  this,  being  the  psychological 
point  for  that  question. 

"Why,"  said  the  salesman  modestly, 
"we  landed  it,  of  course.  It  was  this 
way.     On  my  last  trip  I  got  a  tip  from 

B 's   office    girl — I    had    kind     of 

made  up   to   her   a  little — that   B 


was  not  going  to  decide  until  after  he 
had  made  a  trip  to  Toronto.  Well, 
when  he  got  off  the  train  at  Toronto, 
there  was  yours  truly.  The  old  boy 
looked  kind  of  peeved  for  a  moment, 
but  he  brightened  up  a  little  when  he 
found  I  had  a  car  outside.  He  was 
going  to  stay  with  friends  on  Howland 
Ave.,  and  didn't  know  where  it  was,  so 
it  didn't  need  much  urging  on  my  part 
to  get  him  to  hop  into  the  little  old  ma- 
chine, the  firm  had  hired  for  me.  T 
took  a  roundabout  route  and,  accident- 
ally of  course,  ran  past  our  Toronto 
office.     'Hello,  there's  your  office,'  said 

B in  an  unguarded  moment.     'So  it 

is,'  said  I,  very  much  surprised.  'By 
theway,  now  we're  here  you'll  remem- 
ber there  was  one  point  about  our  pro- 
position I  wanted  to  explain  further.  If 
we  went  in  now  I  could  clear  it  up  in 
a  jiffv.  He  started  to  protest  but  I 
ran  the  jitney  bus  into  the  curb  and 
nearly  jolted  him  out  on  the  pavement. 
Then  the  sales  manager  and  I  took  him 
over  the  place,  showed  him  our  stock, 
got  him  thawed  out  and  friendly,  and 
then    led    him    up    to    the    dotted    line." 

The   Ghielph.   Convention 

"The  hardware  convention  at  Guelph, 
came  right  in  the  middle  of  this  big 
paint  scramble,"  said  another  man. 
"Our  people  knew  it,  of  course,  and 
wanted  to  make  a  big  spread  up  there. 
Headquarters  kept  after  us  as  to  what 
we  would  want  for  our  booth.  Our 
Ontario  Sales  Manager  put  in  a  modest 
requisition  and  a  week  before  the  con- 
vention about  twenty  tons  of  stuff  land- 


ed in  on  our  Toronto  office.  There  were 
bales  and  crates  and  hogsheads  of 
stuff — banners,  backgrounds,  frescoes, 
tons  of  text  matter,  oceans  of  color 
cards  and  lakes  of  lithographs.  We 
didn't  know  what  to  do  with  it.  So 
double  space  in  the  exhibition  building 
was  arranged  for  and  the  whole  staff 
went  up  ahead  of  time  and  built  a  regu- 
lar city." 

Paint   on  the  Brain 

"Just  about  that  time,"  put  in  an- 
other, "one  of  our  fellows  who  was 
covering  Western  Ontario  where  the 
fight  was  thickest,  got  so  worked  up 
that  his  brother  came  to  our  manager 
and  begged  him  to  do  something  with 
Charlie.  (That's  not  his  right  name,by 
the  way)  'What's  wrong  with  him,' 
asked  the  manager.  'Well,'  said  the 
brother,  'he'll  have  a  suit  for  divorce 
on  his  hands  if  he  doesn't  look  out'. 

"It  seems  Charlie  was  taking  the 
fight  seriously.  When  he  came  in  on 
Friday  nights,  he  was  worrying  all  the 
time  for  fear  some  of  his  competitors 
were  staying  out  after  business.  His 
wife  couldn't  make  him  go  to  a  show 
or  even  engage  in  normal  conversation. 
He'd  just  sit  around  and  burst  out  every 
now  and  then,  with  a  string  of  profan- 
ity, about  the  other  people.  He  babbled 
of  paint  at  his  meals  and  mumbled 
quotations  in  his  sleep.  All  day  Sun- 
day he  followed  his  wife  around  the 
house,  waving  his  arms  and  talking 
paint  like  a  madman.  His  wife  was  a 
sociable  body  and  she  got  fed  up  on  all 
this  paint  stuff." 

"What  happened?"  asked  one  of  the 
listeners. 

"Oh,  the  fight  steadied  down  after  a 
while  and  when  Charlie  found  he  was 
hanging  on  to  his  accounts  anyway,  he 
got  kind  of  normal  again." 

The    Nervous    Beginner 

"It  sure  got  kind  of  frenzied  at 
times,"  put  in  a  veteran  of  the  road. 
"We  had  a  new  man  out  at  the  time 
and  there  were  several  accounts  on  his 
territory  that  were  being  hotly  disputed. 
This  new  fellow  was  a  nervous  sort  of 
chap  and  I  guess  he  figured  his  whole 
career  was  going  to  be  either  made  or 
wrecked  right  there  and  then.  One 
week  he  landed  in  a  town  where  a  big 
account  was  pending.  About  eleven 
o'clock    our    manager    gets    a    telegram 

from  the  new  man.     'Saw  C .  He's 

favorable.  Hasn't  signed  up.'  About  an 
hour  later  in  comes  another  wire,  'Saw 
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C- again.     He's   wobbling.  Wants 

concessions.'  Along  about  4  o'clock  in 
comes  another  wire.  'Sherwin-Williams* 

man  here,  saw  C for  an  hour.  What 

will  I  do  about  it?'  The  manager  was 
getting  kind  of  peeved  about  it  by  this 
time  so  he  used  up  a  little  more  of  the 
firm's  money  to  wire  back.  'Have  you 
tried   a   mustard   plaster?'" 


HARDWARE    AND    METAL 

"Those  were  lively  days,"  sighed  an- 
other man.  'I  enjoyed  it  very  much 
then." 

"Well,"  added  another,  emphatically, 
"I  find  personally  that  things  haven't 
changed  very  much.  I  have  to  hustle 
some  right  now." 

"Same  here,"  came  the  general 
chorus. 


Re-Equipping  for  Brush  Trade 

One  Manufacturer  States  They  Have  Installed  More  New 

and  Up-to-date  Brush-making'  Equipment  This  Year 

Than  Ever  Before — Shortage  of  Right  Kind 

of  Labor  Largely  Responsible. 


ONE  large  brush  manufacturer 
stated  they  have  installed  more 
new  machinery  during  the  past 
year  than  they  have  ever  installed  in  a 
similar  length  of  time.  The  development 
has  been  occasioned  largely  through 
their  inability  to  get  the  right  kind  of 
skilled  help.  This  has  been  one  of  the 
big  problems  with  which  they  have  had 
to  contend  with  in  the  past  year  or  two. 
There  seems  very  little  help  of  the  right 
sort  offering.  Help  that  is  still  floating 
around  seems  an  uncertain  commodity. 
As  an  instance  the  superintendent  of 
one  plant  engaged  five  young  fellows  on 
one  particular  day  with  the  understand- 
ing that  they  would  be  at  work  the  fol- 
lowing morning.  Not  one  of  them  turned 
up  at  the  time  appointed.  They  had 
presumably  looked  around  and  found 
where  they  could  get  a  little  better 
wages  elsewhere.  With  enlistments  that 
have  taken  place  and  the  decrease  in  the 
number  of  skilled  workers  offering  their 
services  one  manufacturer  stated  they 
have  been  able  to  overcome  the  labor 
problem  only  through  the  installation  of 
new  and  improved  machines  for  doing 
the  work. 


Brush  Advances  Moderate 
While  there  have  been  big  advances 
in  almost  evei'y  line  of  industry  since 
the  outbreak  of  war,  and  particularly 
in  trades  where  iron  and  steel  are  used, 
the  advance  in  brushes  of  various  kinds 
lias  been  comparatively  small.  While 
there  have  been  considerable  advances 
in  some  special  brush  lines)  still  the 
general  advance  has  not  been  over  10 
per  cent  to  15  per  cent,  on  lines  taken 
quite  generally.  The  necessity  for  an 
increased  cost  has  partially  been  ab- 
sorbed by  the  installation  of  new  ma- 
chines. As  an  instance  of  the  way  the 
cost  of  manufacture  has  been  kept  down 
during  the  past  winter,  a  manufacturer 
stated  they  had  substituted  electric  pow- 
er for  steam  power.  Had  they  been 
compelled  to  buy  soft  coal  at  the  high 
prices  that  prevailed  during  the  present 
winter  their  operating  cost  would  have 
advanced  some  thousands  of  dollars.  In 
many  departments  of  manufacture  it  is 
costing  more  to  do  business,  as  the  cost 
for  instance  of  wrapping  paper,  paper 
boxes,  twines  and  clerical  help  has  all 
been  advanced.  For  the  present  spring 
trade   there   have   been   no   material   ad- 
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vances  in  the  price  of  brushes  over  those 
prevailing  for  the  late  spring  trade 
of  last  year.  There  has  been  a 
good  demand  for  household  paint 
brushes  this  spring  and  less  for  the 
higher-class  painters'  brush.  This  to  the 
manufacturers  indicates  that  the  paint- 
ing will  be  done  largely  by  the  house- 
holders themselves.  There  is  scarcity  of 
painters  for  one  thing,  and  with  the 
higher  cost  of  paint  people  will  endea- 
vor to  economize  in  some  respects.  The 
logical  line  will  be  for  them  to  do  away 
with  the  professional  painter. 

Scarcity  of  Bristles  Continues 

There  is  a  continued  scarcity  of  bris- 
tles for  the  manufacture  of  brushes,  and 
particularly  of  the  French  bristles. 
Chinese  bristles  have  been  coming  for- 
ward in  fairly  g'ood  quantity,  one  con- 
cern recently  having  received  a  good 
shipment  that  will  take  care  of  their 
needs  for  some  time.  Most  of  these 
bristles  have  come  by  way  of  London, 
but  with  the  increased  difficulties  in 
shipping  it  is  anticipated  that  shipments 
may  in  future  come  by  way  of  the  Pa- 
cific Ocean  and  Vancouver.  Military 
orders  for  brushes  are  about  all  cleaned 
up  now  and  manufacturers  are  busy 
with  the  domestic  trade. 


CONSTRUCTIVE  AND  DESTRUC- 
TIVE ADVERTISING 

There  are  two  kinds  of  advertising — 
advertising  that  brings  business  and  ad- 
vertising that  drives  it  away.  A  cour- 
teous manner,  well  groomed  appearance 
advertises  the  gentleman  just  as  the 
halting  gait,  the  shifting  eye,  the  sallow 
complexion  and  the  corner-mouthed 
words  advertise  the  man  who  has  "done 
time." 

One  attracts — the  other  repels,  but 
they  are  both  advertising.  One  is  con- 
structive— the  other  destructive. 


The  above  window  display  shoivs  how  an  attractive,  representative  and  yet  not  crowded,  display  of  paint,  varnishes,  etc., 

can  be  arranged  in   t  comparatively  small  space. 
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Brooms  Reach  Unprecedented  Levels 

Broom  Corn  at  Chicago  Now  Quoted  at  $340  Per  Ton,  as 
Against  $200  Per  Ton  About  Three  Months  Ago,  and 
$60  a  Ton  in  Normal  Times — May  Turn  Manu- 
facturers to  Other  Materials  for  Brooms. 


WITH  a  recent  advance  by  dealers 
in  quotations  on  the  price  of 
bi-oom  corn  the  selling  price  at 
Chicago  is  now  $340  per  ton.  With 
freight  and  duty  paid  this  would  repre- 
sent a  eost  of  $375  per  ton  to  Canadian 
broom  manufacturers.  Three  months 
ago  broom  corn  had  reached  $200  per 
ton  and  this  was  considered  an  enor- 
mous price,  but  since  then  prices  have 
almost  doubled.  In  normal  times,  or  not 
over  a  year  ago  in  fact,  broom  corn  sold 
at  $60  per  ton.  This  situation  has  meant 
a  big  change  in  the  price  of  brooms. 
The  lowest  priced  broom  that  some  of 
the  manufacturers  can  now  supply  is 
$7  per  dozen.  In  normal  times  this 
broom  sold  at  $4  per  dozen.  During  the 
past  month  there  has  been  an  advance  in 
brooms  of  approximately  50c  per  dozen 
and  manufacturers  state  if  prices  were 
governed  according  to  the  present  price 
of  ibroom  corn  the  cheapest  broom 
would  have  to  sell  to  the  wholesale  trade. 
at  $8.50  to  $9  per  dozen.  By  the  time 
it  reached  the  consumer  the  broom 
would  have  to  sell  in  the  neighborhood 
of  $1  each. 

Higher  Prices  or  No  Brooms 

One  large  manufacturer  stated  to 
HARWABE  AND  METAL  that  it  was 
either  a  question  of  higher  prices  or 
stop  the  manufacture  of  corn  brooms 
altogether.  With  the  present  high  price 
of  corn  there  was  a  great  uncertainty 
over  the  situation.  Higher  prices  might 
have  the  tendency  to  shut  off  demand 
for  brooms  and  leave  the  manufactur- 
ers in  an  unenviable  position  with  stocks 
of  high-priced  broom  corn  on  their 
hands.  A  shipment  of  broom  corn  at 
present  prices  involves  a  small  fortune. 
In  normal  times  when  a'  carload  of 
broom  corn  was  purchased  the  outlay 
involved  would  be  in  the  neighborhood 
of  $500  per  ear.  With  broom  corn  at 
the  present  price  of  $340  per  ton  a  car- 
load would  be  worth  in  the  neighbor- 
hood of  $2,500  to  $3,0O0.  And  there 
would  only  be  approximately  eight  tons 
in  the  carload.  As  an  instance'  of  the 
way  it  is  affecting  the  broom  manufac- 
turers in  the  United  States,  one  report 
stated  that,  no  less  than  150  manufac- 
turers have  ceased  the  manufacture. 
The  outlay  involved  in  the  financing  of 
the  manufacture  has  been  too  high  for 
some  of  the  smaller  manufacturers  and 
they  have  closed  up  in  large  numbers 
during  the  past  six  months. 


Business  is  Hand  to  Mouth 

Canadian  manufacturers  have  noted  a 
tendency  toward  curtailment  in  the  use 
of  brooms.  There  is  a  falling  demand. 
As  a  matter  of  fact  the  manufacturers 
are  not  eager  for  business  on  the  pres- 
ent basis  of  costs  of  raw  materials.  They 
are  not  pressing  for  orders.  If  business 
comes  to  them  they  are  prepared  to  ac- 
cept it,  but  they  are  not  going  after  it 
with  a  shotgun  eagerly  intent  on  bag- 
ging it.  There  have  been  big  advances 
in  almost  every  class  of  article  that  en- 
ters into  the  manufacture  of  the  broom. 
Twine  is  scarce  and  hard  to  get.  Wire 
has  made  big  advances  recently,  steadi- 
ly in  fact  for  the  past  year  or  two. 
Handles  have  advanced  as  much  as  50 
per  cent. 

Stocks   of   Brooms   Light 

Manufacturers  are  carrying  very  light 
stocks  of  brooms  at  the  present  time. 
One  manufacturer  who  in  normal  times 
carried  1,000  dozen  to  1,500  dozen 
brooms  in  stock  is  now  down  to  about 
50  dozen.  Last  year  there  was  only 
about  a  third  of  a  crop  of  broom  corn 
in  the  United  States  and  the  new  crop 
will  not  begin  to  reach  the  market  until 
October  of  the  present  year.  It  is  there- 
fore a  long  distance  to  go  before  fresh 
supplies  can  be  had.  With  the  present 
prices  so  high  there  is  little  prospect  of 
lower  prices  on  brooms.  Among  the 
broom  corn  dealers  in  the  United  States 
there  is  little  hesitancy  in  stating  that 
broom  corn  will  go  even  as  high  as  $400 
per  ton.  The  dealers  or  jobbers  of  broom 
corn  this  year  found  they  were  com- 
pletely deceived  in  the  calculations.  They 
figured  it  out  that  the  price  of  broom 
corn  was  pretty  sure  to  come  down  and 
consequently  did  not  buy  their  usual 
stocks.  Prices  kept  going  higher  and 
they  found  themselves  out  of  the  mar- 
ket. Stocks  of  brooms  in  retailers' 
hands  are  also  light,  as  they  have  adopt- 
ed a  hand-to-mouth  policy,  buying  in 
dozen  lots,  in  many  instances. 

May  Find  Substitute 

With  the  uncertainty  in  the  'broom 
corn  market  the  manufacturers  have 
been  easting  about  for  possible  substi- 
tutes for  the  broom  corn.  One  that  is 
now  being  tried  out  is  the  palmyra  fibre 
which  come  from  India.  This  fibre  comes 
from  a  species  of  palm  tree.  The  fibre 
is  both  fine  and  coarse  in  texture  and  it 
is  considered  highly  probable  that  this 
material    can    be    made    into    brooms   to 


good  advantage.  It  is  still  in  the  experi- 
mental stage,  but  the  manufacturer  an- 
ticipates there  may  be  definite  develop- 
ments within  the  near  future  and  that 
the  new  line  will  be  in  shape  to  place 
before   the   trade. 

@ 

DOES    IT    PAY    TO    ISSUE    CATA- 
LOGUES? 

(Continued   from   page   151) 
tions,   and   are   consequently  ideas   that 
other   merchants   might  find  it   in   their 
own  interest  to  ponder. 

Just  in  closing,  it  would  not  do  to 
neglect  mentioning  the  fact  that  in  des- 
cribing the  goods  featured  in  the  cata- 
log, the  plan  of  the  large  and  successful 
mail  order  houses  was  followed  out  as 
closely  as  possible.  Neat  illustrations 
were  used,  and  descriptive  information 
was  not  stinted.  There  was  also  a  price 
shown  for  each   article. 

On  the  front  cover  of  the  catalog  was 
shown  an  illustration  of  the  store  front 
of  Hawkin's  store.  The  first  page  of 
the  catalog  bore  a  message  from  Mr. 
Hawkins  as  follows: — 

To  My  Customers 

"I  take  pleasure  in  presenting  to 
you  this  catalog,  which  I  trust  will 
serve  to  bring  us  closer  together  in  a 
business  way  that  will  be  naturally 
beneficial.  This  will  show  a  few  of  the 
many  lines  we  carry  in  stock,  which  we 
try  to  keep  up-to-date.  The  prices  given 
are  based  on  present  values,  which  are 
subject  to  changes  from  time  to  time. 

Owing  to  war  conditions  and  increases 
in  tariffs,  many  advances  will  be  neces- 
sary, but  our  prices  will  not  be  advanced 
more  than  is  compulsory. 

I  desire  to  have  every  customer  satis- 
fied, and  while  it  is  impossible  to  give 
personal  attention  in  every  case,  I  will 
consider  it  a  favor  to  be  advised  by 
anyone  before  leaving  the  store,  if  not 
satisfied. 

I  hope  to  have  won  a  measure  of  con- 
fidence during  my  27  years  business, 
and  by  studying  the  requirements  of 
my  patrons,  buying  to  the  best  advant- 
age and  giving  my  customers  the  benefit 
of  the  best  prices,  consistent  with 
Sound  Business  Methods,  I  hope  to 
merit  a  further  increase  of  your  esteem- 
ed   patronage. 

Yours  truly, 

R.  Hawkins." 
@ 

In  the  reorganization  of  the  British 
consular  service,  special  attention  will 
be  given  to  including  business  men.  A 
move  in  the  right  direction.  If  business 
and  politics  will  not  mix  in  administer- 
ing national  affairs  then  let  us  cut  ont 
politics. 
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EDITOR'S  NOTE.— With  this  article,  Mr. 
Edwards  enters  upon  another  phase  of  show  card 
writing.  The  Edwards  series  started  in  Hardware 
and  Metal  a  little  over  a  year  ago.  To  state  that  it 
has  been  a  success  is  putting  it  mildly.  It  is  quite 
safe  to  say  that  of  the  many  series  which  have  ap- 
peared in  Hardware  and  Metal,  the  Edwards  series 
is  undoubtedly  the  best.  It  has  created  a  wider  degree 
of  interest  than  any  other  series  ever  prepared  for  a 
Canadian  trade  paper.  Not  a  few  of  the  best  card 
writers  who  have  developed  during  the  past  year,  and 
who  now  hold  good  positions,  owe  much  of  their 
success    to    the    Edwards    course    in     this    paper. 


SOMETHING  NEW  FOR  THE  CARD- 
WRITER 

WHEN  starting-  this  new  series  of 
show  card  writing-  articles,  it 
was  decided  to  endeavor  to  give 
a  new  style  of  lettering  for  show  card 
purposes,  in  each  lesson.  The  alphabets 
will  all  be  good,  practical  styles  of  al- 
phabets and  though  formed  speedily, 
such  as  can  be  used  by  the  most  ex- 
clusive stores. 

In  order  that  the  pupil  may  have  an 
opportunity  to  practise  with  both  pen 
and  brush,  the  lessons  will  alternate  in 
using  pen  and  brush  lettering.  Last 
month  the  style  of  lettering  was  an  up- 
right brush  stroke,  this  month  the  les- 
son is  executed  with  a  round-writing 
pen.  The  use  of  the  pen  has  been  dem- 
onstrated and  thoroughly  explained  in 
previous  lessons,  but  for  the  sake  of 
recent  beginners  of  these  lessons,  a  i'cw 
words  as  to  their  description  and  me- 
thod of  their  letter  formation  is  quite 
in   order. 

These  pens  are  made  of  steel  and  have  a 
very  broad  point.  Eleven  different  widths 
an-     made,   but    all    that   a    eardwriter 

nicils  is  about  two  or  three  sizes.  1  Y>, 
'1   and   L'1',    arc   the   most,    popular   widths. 

Ink  retainers  made  of  brass  are  some- 
used  on  i hese  pens  to  regulate  I  be 
flow   of   ink.  On   accounf    of   the   war 
these  arc  not  obtainable;   however,  the 

pen  can  be  worked  successfully  without, 
them.  These  nibs  can  be  obtained  for 
fi   teen  or  twenty  cents  a  dozen. 


The  pen  has  a  broad  point.  The  heavy 
stroke  of  the  letter  is  made  by  using 
the  pen  with  its  full  width  and  the  nar- 
row stroke  is  obtained  by  using  it  side- 
ways with  the  narrow  side  of  the  pen. 
The  principle  of  the  letter  formation  is 
more  easily  understood  from  practical 
work. 


The  pen  must  be  cleaned  after  work 
is  done,  or  it  will  become  clogged  and 
result  in  an  uneven  flow  of  ink. 

Use  a  good  black  carbon  ink  for  this 
pen  work,  not  the  kind  of  show  card 
color  used  for  brush  work,  but  the  kind 
usually  used  for  engrossing.  This  ink 
may  seem  expensive,  but  it  goes  a  long 
way  and  does  a  great  deal  more  work 
than  the  same  quantity  of  brush  color. 

The  alphaibet  taken  up  this  month  can- 
not be  called  a  Roman  letter  or  an  Egyp- 
tian style.  We  will  call  it  a  "heavy 
spurred  round-writing  pen  alphabet." 
This  is  an  excellent  style  for  all  classes 
of  show  card  work,  because  it  can  be 
formed  with  a  brush,  as  well  as  with 
the  pen. 

Spatter  Work 

As  has  been  stated  before  in  these 
columns  it  is  not  necessary  to  have  an 
elaborate  and  expensive  outfit  to  be- 
come a  proficient  eardwriter.  There  are 
many  little  devices  which,  when  executed 
carefully,  are  most  effective  and  cost 
rext   to  nothing. 

4.  *N 

J. 
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This  month  we  are  giving  you  an  in- 
sight into  one  of  these  which  will  en- 
able you  to  make  exceptionally  attrac- 
tive showcards  with  tools  you  already 
have  at  your  hand.  This  work  is  called 
"spatter  work,"  and  the  main  tool  used 
is  an  ordinary  tooth-brush.  This  is  not  a 
new  idea,  by  any  means,  but  it  is,  nev- 
ertheless, a  good  one  because  the  ideas 
which  can  be  worked  out  with  it  are 
very    effective,    almost    unlimited.       The 
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method  is  very  simple.  The  idea  is  to 
make  a  stippled  or  speckled  effect  on 
the  show  card.  This  is  accomplished  by 
dipping  a  small  square-faced  s'.ick,  about 
bix  inches  in  length,  into  the  ink  nnd 
rubbing  it  across  the  ends  of  ihe  bristles 
o?   the   brush,   thus   causing    the   ink    to 


be  thrown  in  small  drops.  Various  col- 
ored ink  can  be  used  in  order  to  work 
out  different  color  combinations.  One 
point  to  remember  in  this  respects  is  to 


Fuj.T. 

use  a  different  brush  for  each  color,  as 
the  tooth  brush  cannot  be  washed  out. 
successfully  because  the  inks  used  are 
either  waterproof  or  made  from  ani- 
line dyes.  For  black  color  use  the  same 
ink  as  you  used  for  pen  lettering  and 
for  colors,  get  a  good  waterproof  color 
or  colors  used  for  air  brush  purposes. 
These  can  be  secured  at  art  supply 
shops. 

The  spatter  of  ink  thrown  from  a 
tooth  brush  cannot  be  guided  as  easily 
as  an  ordinary  lettering  brush,  so  a  me- 
thod must  be  devised  to  get  the  spatter- 
ed effect  in  the  desired  place.  This  is 
done  by  means  of  a  mask  or  stencil  cut 
out  of  stiff  manilla  paper  or  heavy  cov- 
er paper.  After  the  stencil  is  cut  it  is 
best  to  give  it  a  thin  coating  of  shellac. 
This  makes  the  paper  much  stiffer. 

First  select  the  desired  pattern,  then 
draw  it  on  the  stencil  paper  and  cut  out 
with  sharp  knife.  The  knife  must  be 
exceedingly  sharp  to  g'et  the  bast  re- 
sults. A  mat  cutter's  knife  is  best  and 
is  kept  in  best  condition  'by  the  fre- 
quent use  of  an  oil  or  wet  stone.  When 
the  stencil   is   cut   lay   it   in   the   desired 


place  on  the  card  and  weight  it  down 
with  small  slugs  or  by  push  pins.  Make 
sure  that  all  the  edges  hug  the  card 
closely. 

When  all  is  in  readiness,  dip  the  stick 
into  the  ink  and  place  the  end  of  the 
brush  near  the  card.  Draw  the  stick 
gently  across  ends  of  the  bristles  from 
the  front  to  the  back.  This  will  cause 
a  fine  spray  to  be  thrown  onto  the  card. 
Take  care  to  apply  the  color  evenly.  The 
effect  thus  obtained  is  of  a  stippled  ap- 
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pearance.  Various  colors  can  be  used, 
according  to  the  color  scheme  to  be 
worked  out — blue  for  sky,  green  for 
trees,  etc. 

Fig.  2  gives  a  few  of  the  various  ideas 
which  can  be  worked  out  for  different 
show  card  purposes. 

No.  1. — For  corner  pieces  on  the  show 
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card,  is  excellent.  Four  of  these  should 
be  used  on  the  same  card  with  a  pen 
ruled  border.  Many  various  ideas  can 
he  worked  out  for  corner  designs  that 
make  very  attractive  cards.  Different 
colors  may  be  used. 

The  various  styles  of  fancy  capitals 
which  can  be  formed  are  almost  un- 
limited. No.  2  shows  the  letter  "Y" 
worked  up  with  a  shadow,  all  from  the 
one  stencil.  After  cutting-  the  stencil, 
place  it  in  desired  position  and  give  it 
a  light  spatter,  then  move  the  stencil  a 
little  higher  up  and  to  the  right  and 
make  a  heavier  spattered  impression. 
Thus  you  have  the  letter  with  a  sha- 
dow all  with  the  same  stencil.  The 
solid  black  is  put  on  after  the  spatter 
work  is  dry. 

No.  3  also  shows  a  simple  style  of  il- 
lustrated capital.  This  stencil  is  just 
a  plain  round  cut  out,  with  the  E  drawn 
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<m  with  pen  or  brush,  in  hlack.  Any 
desired  color  may  be  used  for  the  spat- 
ter work. 

\To.  4  is  a  spatter  drawing  of  a  maple 
leaf.  This  is  excellent  for  this  time  of 
year,  and  should  be  worked  up  with  a 
leaf  green  shade.  In  the  fall  of  the  year 
even  better  effects  can  be  obtained  by 
combining  red  and  yellow.  Care  must 
tie   taken   to  see   that    this  stencil    lies  flat 

on  the  card,  on  account  of  its  various 
points. 

You  often   make  long,  narrow,  upright 

cards  with  little  wording  on  them.  These 
sometimes  need  an  extra  touch  to  finish 
properly.  In  No.  (i  and  7  we  have 
what  is  called  end  pieces.  These  should 
he  placed   in   I  he  centre  of  the  card  near 

the  bottom.  This  gives  a  finished  ap- 
pearance io  the  card.  Many  various  de- 
signs can  be  used  or  color  schemes  work- 
ed out. 

Xo.    8    ji\cs    another    wav    in    which 
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fancy  caps  can  be  made  by  spatter  work 
with  the  tooth  brush.  The  long  panel 
is  put  on  first  in  a  light  shade.  The  L 
is  then  put  on  in  a  darker  shade  and 
outlined  afterwards. 

Spatter  work  is  useful  for  giving  vari- 
ations in  background  for  mounted  cut 
out  illustrations.  Any  light  color  can 
be  used  as  long  as  it  harmonizes  with 
the  rest  of  the  card  and  cut  out.  No.  9 
shows  a  plain  design.  Many  others  can 
be  formed  with  good  effect. 

The  bull  dog  illustration  is  just  a 
sample  of  effects  which  can  be  obtained. 
If  you  do  not  wish  to  expend  the  time 
in  making  a  drawing  such  as  this,  ob- 
tain an  illustration  from  a  magazine  and 
paste  it  on  stiff  paper,  and  when  the 
paste  is  dry  cut  out  with  sharp  stencil 
cutting  knife.  Many  other  drawings  can 
be  obtained  in  the  same  way  and  in  a 
very  short  time.  There  is  one  point  to 
be  remembered  in  selecting  illustrations 
for  spatter  work  and  that  is  they  must 
have  a  good  outline  which  shows  the 
features. 
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No.  11  shows  an  effect  which  can  be 
obtained  of  different  building  or  sky- 
lines. This  one  is  a  dome  of  a  building 
showing  the  flag  and  flag  pole.  Two 
stencils  are  used  for  this  drawing.  One 
for  the  sky  and  one  for  the  darker  por- 
tion of  the  drawing.  The  whole  is  out- 
lined with  a  pen  stroke  in  black.  Use 
pale  blue  for  the  sky  and  dark  blue, 
brown  or  black  for  the  remainder. 

No.  5  may  look  quite  difficult,  but  as 
far  as  stencil  cutting,  it  is  quite  sim- 
ple. First,  draw  in  the  entire  silhouette 
with  pen  and  black  ink.  When  this  is 
dry,  cover  all  the  card  but  that  portion 
you  wish  to  spatter.  It  does  not  matter 
if  the  black  drawing  is  covered  up  or 
not,  because  the  spatter  will  not  be  no- 
ticed on  it.  Make  a  small  round  stencil 
to  get  the  sun  effect  as  shown. 

These  few  illustrations  serve  only  to 
give  an  idea  of  the  many  effects  which 
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can  be  obtained  with  the  help  of  a  tooth 
brush.  These  are  only  the  simpler  flat 
stencil  work.  More  complicated  work 
will  be  taken  up  in  a  later  lesson. 

The  finished  cards  here  shown  serve 
to  give  the  reader  an  idea  of  how  the 
spatter  work  looks  when  ready  for  use. 
They  also  show  this  month's  new  style 
of  lettering  put  into  use. 


NEED  FOR  GOOD  ROADS 

The  relation  of  good  roads  to  good 
business  is  a  very  direct  one.  To  the 
average  hardwareman,  who  depends  to 
a  very  ureal  extent  on  his  farm  trade, 
the  question  of  good  roads  is  an  all- 
imporlant  one.  When  the  roads  are 
good  the  farmer  has  less  reluctance  to 
hitching  up  and  driving  into  town — 
less  inclination  to  do  his  shopping  at 
home  with  the  mail  order  catalogue 
spread  out  on  his  knee.  Had  roads  are 
allies    of    the    catalogue    houses. 


jit 


March  24.   1917. 


171 


General  Store  Beats  M.O.  Houses 

Large  Turnover  in  Town  of  900  Population — Business  Built  Up  on  a  Good  Solid  Basis 
— Friendship,  Square  Dealing  and    Service   for   the  Foundations 


IF  you  were  a  farmer  and  had  the 
option  of  hitching'  up  Dobbin,  and 
driving  some  six  or  eight  miles  to 
make  your  weekly  purchases  at  a  down- 
at-the-heel  country  store,  minus  stock, 
minus  equipment,  minus,  in  fact,  all  the 
little  brightening  touches,  the  little  items 
of  service,  that  go  to  make  a  real  store, 
or  of  sitting  with  your  stockinged  feet 
snugly  tucked  into  the  oven  of  the  kit- 
chen stove,  your  chair  poised  in  a  plea- 
santly perilous  position  on  two  legs, 
with  a  gorgeously  covered  catalogue  des- 
cribing for  your  benefit  every  imagin- 
able need  from  toothpicks  to  plow 
shares — now  being  honest  with  your- 
self and  really  for  a  moment  putting 
yourself  in  the  place  of  that  farmer, 
which  would  you  choose? 

General  Stores  Recruit  for  M.  0.  House 

The  solemn  truth  of  the  matter 
is  that  the  average  general  store, 
whose  proprietor  never  forgets  to 
add  a  codicil  to  his  evening  prayers 
containing  a  warm  word  against  the 
Mail  Order  House,  has  really  been  the 
best  recruiting  sergeant  these  same  in- 
stitutions  have  yet   discovered. 

It  is  a  solemn  fact,  but  none- 
the  less  true  for  its  solemnity.  A 
areat  many  merchants,  who  are  actu- 
ally depending  on  the  farmer  for  their 
daily  bread,  are  going  about  their  busi- 
ness with  the  same  equipment,  the  same 
stock,  and  the  same  methods  of  busi- 
ness that  they  found  suelcessful  20  years 
ago.  Good  enough  methods,  no  doubt 
they  were  in  the  conditions  that  then 
existed.  But  the  systems  have  grown 
timeworn,  and  those  conditions  have 
changed,  and  the  failure  of  the  general 
store  to  realize  this  fact  has  spelled  op- 
portunity for  the  Mail  Order  Store;  the 
greatest  menace  that  the  general  store 
has  ever  faced,  the  greatest  menace  that 
the  small  town  has  ever  faced,  and 
among  the  greatest  menaces  that  busi- 
ness in  general  has  ever  faced. 
How  Can  General  Store  Meet  This 
Danger? 

Letters  are  often  received,  asking 
what  measures  can  be  adopted  to 
meet  this  growing  evil.  Well,  what  mea- 
sures can  be  adopted?  It  is  a  big  ques- 
tion, and  one  whose  answer  is  far  to 
seek.  You  can't  beat  them  in  the  vari- 
ety of  the  goods  handled,  you  can't  beat 
them  in  the  simple  matter  of  price  alone. 
Their  unrivalled  opportunities  of  buy- 
ing forbid  the  one,  their  far-reaching 
organization  forbids  the  other.  But  you 
can  get  the  advantage  over  them  in  the 


it  em  that  for  lack  of  a  better  word,  can 
be  ealledi  service. 

Effect  of  the  Personal  Element 

Now,  to  begin  with,  the  general  store 
keeper  has  one  overwhelming  advantage 
and  that  is  his  personal  knowledge  of 
the  farmer  with  whom  he  deals,  and  the 
farmer's  knowledge  of  him. 

The  farmer  has  probably  known  Jim 
Brown  ever  since  Jim  moved  into  the 
town  twenty-odd  years  ago,  and  with 
proper  service  that  same  farmer  is  more 
likely  to  trade  with  Jim  Brown  than 
with  any  other  person.  Jim  doesn't 
have    to    handle    the    stock    of    a    de- 


ing  the  subject.  It  is  a  well  known  fact 
that  it  is  easier  to  teach  any  subject 
through  the  eye  than  in  any  other  way. 
That  being  the  case,  a  concrete  example 
of  what  we  would  consider  a  good  me- 
thod of  meeting  this  dangerous  competi- 
tion would  probably  be  of  more  value 
than  endless  pages  of  unbacked  argu- 
ments. 

A  short  time  ago  a  representative  of 
HARDWARE  AND  METAL  visited  the 
store  of  Sanders,  Soule  and  Cassehnati, 
at  Chesterville,  Ont.  Though  the  repre- 
sentative was  in  that  store  for  some  time 
and  talked  with  several  of  the  men  who 


View  in  the  hardware  department  of  the  Sanders,   Soule   and  Casselmati   store   at 

Chesterville,  Ont. 


partmental  store,  because  the  actual 
farmers'  needs  and  the  needs  of 
the  inhabitants  of  the  average  town, 
are  by  no  means  as  diversified  as 
the  contents  of  a  mail  order  catalogue. 
Moreover,  Jim  Brown  knows  exactly 
what  those  needs  are,  or  may  very  rea- 
dily know  if  he  takes  the  trouble  to  find 
out.  If  he  fails  to  keep  track  of  these 
needs,  or  refuses  to  consider  them  as 
needs,  why  he  is  simply  pounding  nails 
into  his  own  business  coffin,  which  is 
truly  a  melancholy  performance. 
Outstanding  Example  of  This  Service 
But  all  this  talk  of  what  not  to  do 
is  a  rather  unilluminating  way  of  attack- 


are  interested  in  its  success,  he  never 
•heard  a  word  that  even  remotely  sug- 
gested any  interest  in  the  activities  of 
the  Mail  Order  Store.  What  was  the 
reason  for  this?  Merely  the  fact  that 
this  store  is  so  soundly  on  its  feet  and 
is  giving  its  customers  such  good  ser- 
vice, and  in  such  cheerful  and  up-to- 
date  surroundings,  that  the  activities  of 
the  mail  order  stores  have  not  developed 
into  a  great  element  of  danger  for  them. 

Turning  Stock  Regularly. 

Now,# Chesterville  is  not  a  place  of  any- 
great  size  (only  900  population),  and  the 
fact  that  it  is  surrounded  by  some  of  the 
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Exterior  of  the  Store  Showing   Its  Unpretentious  Appearance. 


best  dairying  country  in  the  whole  of 
Canada,  while  in  itself  an  asset,  is  also  an 
added  inducement  for  the  outside  store; 
yet  this  store  is  able  to  do  a  business 
that  is  hardly  credible  in  a  town  of  that 
size. 

According  to  one  of  the  managers  the 
yearly  turnover  amounts  to  $150,000,  and 
they  carry  a  stock  of  $40,0*00.  In  other 
words,  that  stock  on  the  whole  is  turned 
over  more  than  three  times  every  year. 
Now  that  in  itself  is  an  item  to  be  con- 
sidered. A  constantly  moving  stock,  and 
that  pre-supposes  wise  buying,  is  one  of 
the  elements  in  a  store's  success.  Every 
merchant  knows  that  bright,  new,  attrac- 
tive-looking goods  are  just  about  twice 
as  saleaHe  as  the  same  goods  that  have 
lain  on  the  shelves  for  a  year  or  more. 

Keep  Stock  Moving. 

This  is  one  of  the  principles  of  this 
store.  To  keep  things  moving,  and  to 
achieve  this  result  they  have  been  kept 
attractively  displayed.  How  successful 
they  have  been  will  be  readily  seen  by 
a  glimpse  at  the  photos  of  the  different 
departments  of  the  store  illustrated  here- 
with. 

A  Promising  Location. 

The  store  exterior  is  not  a  particu- 
larly imposing  one.  A  magnificent  ex- 
ternal display  is  not  always  necessary  to 
a  successful  business,  although  in  the 
larger  towns  and  cities  it  is  a  most  im- 
portant matter.  It  is  centrally  located 
within  a  stone's  throw  of  the  roads  that 
cut  the  imvN  into  section©.  II  is  within 
two  miles  of  five  different  cheese  fac- 
tories, and  in  the  radius  of  seven  miles 
around  the  store  is  to  lie  found  what  the 
town  claims  is  the  district  that  produces 
more  milk  than  any  similar  area  in  Can- 
ada. That  gives  the  store  its  clientele,  a 
gilt-edged  farming  community,  and  the 
store  lias  gone  alter  this  I  rade  with  a  will. 


Attractive  Surroundings  As  a  Business 
System. 

To  say  that  the  store  has  gone  after 
this  trade  may  give  a  wrong  impression. 
As  far  as  could  be  learned  by  HARD- 
WARE AND  METAL  representative, 
the  different  members  of  the  firm  did  not 
adopt  any  particularly  novel  methods  of 
gathering  in  trade.  In  place  of  this  they 
have  set  to  work  to  make  their  store  at- 
tractive, to  modernize  it  sufficiently  so 
that  if  one  of  their  customers  should  go 
to  the  city,  and  later  come  to  their  store, 
it  "would  not  be  with  the  feeling  that  he 
had  dropped  back  suddenly  into  the  17th 
century. 

The  Lay-out. 

Entering  the  store,  one  goes  up  to  two 


or  three  steps,  for  the  store  stands  some 
three  feet  above  the  street  level.  There 
one  enters  into  a  large,  bright,  airy  store. 
Just  as  one  enters,  there  is  the  grocery 
department,  attractive  lines  of  goods  dis- 
played on  attractive  fittings.  Glass  show- 
cases, large  cash  register,  modern  scales, 
attractive  biscuit  display  cases;  in  fact, 
everything  you  expect  to  find  in  a  city 
store,  are  to  be  found  here,  but  the  main 
point  is  that  the  stock  is  complete  and 
varied,  and  by  careful  study,  fitted  to  the 
needs  of  all  the  community  that  the  store 
is  designed  to  serve. 

How  does  the  store  get  the  trade  to 
warrant  this  fine  display?  Isn't  it 
easily  seen?  If  the  farmer  can  get  every- 
thing he  requires  in  an  attractive  store, 
he  is  not  likely  to  seek  elsewhere.  It  is 
when,  he  goes  to  a  store  and  asks  for 
an  article  only  to  be  told  that  the  store- 
keeper never  heard  of  it,  or  doesn't 
think  it  worth  while  to  stock  it,  that 
returning  home  he  digs  out  the  depart- 
ment store  catalogue  and  begins  to  in- 
vestigate. 

This  store  can  afford  to  make  a  good 
display  because  it  has  the  trade  to  sup- 
port it,  and  it  has  this  trade  because 
it  has  catered  to  by  meeting  the  far- 
mer's needs. 

The   Hardware    Dept. 

Across  from  the  grocery  department, 
and  separated  from  it  by  a  wide  strip 
of  open  floor,  is  the  hardware  depart- 
ment, that  shares  with  the  grocery  de- 
partment the  chief  place  of  importance 
in  the  general  store. 

Here  again  one  is  faced  by  the  mod- 
ern store  ideas.  Behind  the  counters  at- 
tractive   show    cases   of   polished    wood 


Attractively  arranged  dry  floods  and  clothing  department  of  the  Cheaterville  store 
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reach  to  the  ceiling.  On  each  drawer  is 
affixed  the  sample  of  the  goods  it  con- 
tains. Larger  hand  tools  are  displayed 
against  a  backing  of  red  felt.  In  a  large 
square  pedestal  case  facing  the  window 
various  drills,  nuts,  bolts,  and  wrenches, 
the  particular  tools  of  the  farmer's  ac- 
tivities, are  displayed. 

Glass  topped  and  glass  fronted  cases 
display  a  fine  assortment  of  cutlery  and 
small  fancy  articles  that  are  peculiar  to 
the  hardware  trade.  Other  glass  cases 
display  silverware,  others  still,  plum- 
bers' and  steamfitters'  supplies,  babbitt 
metals  and  similar  lines.  Everywhere 
that  such  a  thing  is  possible,  a  glass 
case  is  used  for  display   purposes. 

At  the  back  of  the  store  in  an  alcove 
are  large  cases  for  the  display  of  larger 
band  tools,  while  to  one  side  of  this  is 
a  well  stocked  paint  department.  Heavy 
hardware,  plow  parts,  and  general, 
heavy  ware,  is  handled  in  a  department 
in  the  rear  of  the  store. 

City  Dry  Goods   Store  in  Small   Town 

Adjoining  this  store,  and  connected 
by  a  door  so  that  the  customer  can  pass 
from  one  department  to  the  other,  while 
at  the  same  time  giving  all  the  advan- 
tages of  a  separate  store,  is  the  cloth- 
ing and  drv  goods  department.  It  is  a 
large  double  store,  tfhe  front  part  of 
which  is  devoted  to  the  dry  goods  de- 
partment. Here  again  glass  show  cases 
are  everywhere  in  evidence,  and  mod- 
ern equipment  for  the  display  of  dry 
goods  lines. 

In  the  rear,  clothing  is  displayed  in 
cases  similar  to  those  used  in  the  citv 
men's  wear  stores.  Around  the  central 
column  that  supports  the  roof  of  the 
store  is  built  an  octagonal  case,  also 
used  for  clothing.  The  dark  woodwork 
of  these  cases  showing  up  against  the 
white  walls  of  the  store  make  a  very 
pleasing  contrast. 

Each  Department  Run  As  Separate 
Store 

In  the  matter  of  operation,  each  de- 
partment is  under  a  special  head.  Part 
of  the  overhead  is  charged  against  each 
department.  In  each  case,  the  head  is 
responsible  for  all  the  buying  and  the 
general  management,  and  is  also  respon- 
sible for  the  general  success  of  its  oper- 
ations. 

Beside  the  store  there  is  a  very  large 
coal  business  carried  on  by  the  firm, 
which  is  run  as  an  entirely  separate  de- 
partment. 

Building  Up  Friendship  As  a  Business 
System 

Generally  speaking,  as  previously 
stated,  there  are  no  unusual  methods 
adopted  by  this  organization.  Nothing 
sensational  which  one  could  pick  out  to 
make  a  feature  story.  The  success  of 
the  firm  has  been  built  up  on  a  method 


Grocery  Department  of  the  Sanders,  Soule    and  Casselman  store  at  Chesterville,  Ont. 


of  straight  merchandizing.  Of  course, 
the  wide  activities  of  the  store  give  a 
clientele  which  the  managers  of  the  dif- 
ferent departments  are  careful  to  culti- 
vate. Then,  too,  the  fact  that  each  de- 
partment has  its  separate  head  leaves 
them  a  little  more  free  than  if  then- 
energies  were  more  varied.  They  can 
get  out  among  their  customers  from 
time  to  time.  Not  definitely  to  drum 
up  business,  but  merely  to  cultivate 
friendly  relations,  for  it  is  on  this  basis 
of  friendly  relations,  and  strictly  first 
class  service,  that  this  store  has  built 
up   its   remarkable   success. 

© 


USE    FIRE   TO   FEATURE   ROOFING 

Hardware   Firm   Seized  Opportunity  to 

Advertise 

One  of  the  finest  residences  in  an 
American  town  was  completely  destroy- 
ed by  fire  says  an  American  exchange. 
It  was  the  most  sensational  happening 
there  for  years  and  excitement  at  the 
time  naturally  ran  high. 

While  the  ruins  were  still  smoldering 
the  local  paper  came  out  with  a  big 
account  of  the  fire,  and  on  the  same 
page  was  a  good-sized  advertisement  of 
the  Blakely  Hardware  Company,  show- 
ing the  picture  of  a  house  covered  with 
Blank  fireproof  roofing,  with  the  head- 
line in  big  bold  type,  "Lessen  the  Fire 
Hazard."  The  text  was  in  part  as 
follows : 

FIRE!   FIRE- 

"How  the  cry  strikes  terror '  to  the 
hearts  of  all  hearers. 

"Perhaps  it's  my  home,  is  your  first 


thought,  accompanied  by  all  the  horrors 
of  such  a  possibility. 

"And  perhaps  it  is  yours!  Thous- 
ands and  thousands  of  dwellings  are 
annually  destroyed  by  fire,  people  turn- 
ed out  homeless  and  oftentimes  seriously 
injured. 

"The  fire  demon  is  merciless.  He 
spares  nothing  which  comes  within  his 
power. 

"Just  a  little  spark  from  a  railroad 
train,  or  a  tiny  blaze  from  a  defective 
flue  may  start  a  most  destructive  con- 
flagration. 

"But  did  you  ever  stop  to  think  how 
many  fires  could  be  prevented  by  high- 
grade,  fireproof  roofing  material  that 
will  withstand  the  flames  and  arrest 
their  progress? 

"With  your  home  protected  by  Blank 
roofing  you  can  retire  at  night  with 
reasonable  assurance  against  fires  of 
the  most  common  origin." 

Following  the  foregoing  introductory 
copy  was  a  description  of  Blank  fire- 
proof roofing,  telling  of  its  construction 
and  how  it  acted  as  a  fire  retardent. 

■ ® ■ 


A    Minority    Report. 

A  small,  meek,  country  negro,  who  had  al- 
ways lived  on  one  place  near  Frankfort, 
Kentucky,  married  a  big,  domineering  woman, 
and  very  soon  afterward  moved  into  town, 
where  the  keeper  of  the  local  bar  met  him 
on    the   street. 

"Hello,  Gabe,"  he  said,  "what  made  you 
move  to  town?  I  thought  vou  liked  country 
life." 

"Well,  Mistah  Franklin,"  explained  Gabe, 
"I  uster  lak  de  country.  But  man  wife  she 
didn't  lak  it — and  I've  done  got  so  now  dat 
when  she  don't  lak  a  thing  I  jest  natchelly 
hates  it." 
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Waste  Paper  Brings  Good  Return 

Merchants  Can  Sell  to  Advantage  Accumulated  Stocks  of  Magazines,  Newspapers,  and 
Scrap  Paper — Best  Prices  are  Paid  in  Car  Lots — Merchants  Can  Combine 

in  Making  Up  Car  to  Get  Highest  Return. 
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THERE  is  an  honest  attempt  being 
made  in  some  quarters  these  days 
to   conserve   the   stocks   of  waste 
paper.     There  lias  been  a  shortage  and 
newspapers  are  endeavoring    to    curtail 
the  amount  used.     Recently  the  London 
Times    announced    that    their    club    sys- 
tem had  resulted  in  the  curtailing  of  no 
less  than   100,000  papers  daily.      There 
were  50,000  clubs  established  that  were 
serving  on  the  avearge  three  families  or 
readers  where  formerly  each  had  a  copy 
of  the  paper.     In  other  words,  where  it 
took  150,000  copies  of  papers  formerly, 
the   same   work    is   now   being   done   by 
50,000    copies.        This-  conservation     of 
waste    paper    stocks    has    recently    been 
raken   up   the  Dominion   Department   of 
Trade    and    Commerce    to    the   end   that 
this  economic  waste  in  Canada  might  be 
eliminated.     Paper  has  been  greatly  en- 
hanced   in    value  within    the  past    year, 
in   some   cases  doubling  in  price.      The 
Department    of     Trade     and    Commerce 
has  appealed  to  the  people  for  the  con- 
servation of  these  stocks  on  the  ground 
of  a    patriotic   duty.      And   to   the   man 
who    takes    the    trouble    to    gather    the 
waste  paper  together  there  is  an  actual 
monetary  return  that  is  worth  while. 

Big  Loss  in  Waste  Paper 
The  average  merchant  will  perhaps  be 
mildly  surprised  to  know   that   the  eco- 
nomic    loss     occasioned     around     each 
store   where  these   stocks   are   destroyed 
has     been    estimated     at    approximately 
$200.     One  authority  in  the  paper  busi- 
ness estimates  that   the  paper  wasted  by 
l  he    average    merchant    lias    an    actual 
cash   value  to  him  of  $100.     He  further 
estimates    that    the    loss    of    time    occa- 
sioned   to   the   merchant    in    cleaning   up 
and  disposing  of  this  paper  amounts  to 
an  additional  $100  per  year.    With  these  ' 
two  items  there   is  a   clear  loss  of  $200 
per  year.      The   labor   that   is   expended 
in    burning    up    could   just  as   easily   be 
expended    in    baling    the    paper    and    so 
bring  a  financial  return  to  the  merchant. 

Waste  Paper  a  Fire  Menace      ' 
Waste  paper  accumulations  are  one  of 

the  most  serious  fire  menaces  to  a  store. 

There  is  danger  in  leaving  the  accumu- 
lations around  loose  lor  even  a  single 
night.  With  haled  paper  there  is  a  dif- 
ference.   The  procuring  of  a  paper  baler 

would    be  a    ii  i        lii-l     step.        And 

there    are  a    number   of    good    makes    of 

balers   on  the    market.      The    investment 

in    one   of  these   as   a    matter   of   lire    m 


surance  is  a  good  one.  Balers  are  now 
being  used  extensively  and  are  proving 
their  value.  It  is  not  always  practicable 
or  possible  to  dispose  of  this  baled  pa- 
per immediately.  But  in  its  baled  state 
it  can  be  easily  stored  and  is  not  in  the 
least  inflammable  when  tightly  packed 
together.  As  an  illustration  of  the  diffi- 
culty with  which  paper  tightly  packed 
together  burns  it  has  no  doubt  been  evi- 
denced how  long  it  takes  paper  tightly 
rolled  together  to  burn  even  when  plac- 
ed on  a  bonfire.  With  baled  paper 
tightly  compressed  together  it  is  almost 
nnbumable.  Even  should  the  loose 
edges  catch  fire  it  is  asserted  that  the 
smoke  generated  would  in  itself  be  suf- 
ficient to  put  out  the  fire  almost  as  soon 
as  it  started. 

Prices  Paid  for  Waste  Paper 

There  are  three  classes  of  old  paper 
and  each  should  be  baled  separately. 
First  there  are  the  magazines  and  books 
for  which  $1  per  hundred  pounds  is 
being  paid  by  dealers  in  Toronto  at  the 
present  time.  This  amounts  to  $20  per 
ton.  Included  in  the  same  category  with, 
magazines  and  books  are  bond  papers. 
These  classes  of  paper  are  used  in  mak- 
ing the  better  grades  of  papers  and  con- 
sequently command  a  better  price. 

In  the  second  class  comes  newspapers 
for  which  65e  per  hundred  pounds  is 
paid,  or  $13  per  ton.  These  papers 
should  be  baled  separately,  as  they  are 
in  the  instance  of  books  and  magazines 
and  bond  papers.  In  the  third  class  is 
the  scrap  paper,  or  waste  paper,  lor 
which  55c  per  hundred  pounds  is  paid 
or  $11  per  ton.  This  class  includes  every- 
thing in  the  paper  line  that  cannot  he 
classed  with  the  foregoing — torn  news- 
papers, wrapping  paper,  contents  of 
waste  paper  baskets,  cardboard,  paper 
serviettes,  everything,  in  fact,  that  has 
I  he  resemblance  of  paper. 

Waste  String  Also  Valuable 

Waste  string  is  also  a  valuable  com- 
modity and  should  not  be  burned  or 
destroyed  any  more  than  the  waste  pa- 
per. It  is  worth  more  in  fact  than  the 
old  magazines  and  books,  the  price  paid 
at  the  time  of  writing  being  $1.50  per 
hundred  pounds,  or  $.'!()  per  Ion.  It 
should  therefore  be  separated  from  the 
paper  and  haled  separately.  There  is  a 
good  demand  for  waste  paper  at  the 
present  lime.  The  market  lor  wasle 
paper,   however,  is  a   variable  quantity 

ami    is    governed    by    the    law    of   supply 


and  demand.  The  present  prices  are 
not  a  fixed  quantity  although  they  have 
been  fairly  stationary  for  some  tim^ 
past. 

Three   Classes  of  Freight   Rates 

Merchants  are  often  at  a  loss  to  know 
where  to  ship  the  paper  after  they  have 
collected  it.      There  are  numerous  deal- 
ers    throughout     the     Dominion     whose 
names  HARDWARE  AND  METAL  will 
be    pleased    to    supply    on    application. 
There  are   different   classes    of    freight 
rates    and    merchants    can    often    make 
additional    money   by    taking   advantage 
of  the  best  rate.     For  instance,  there  is 
a  rate  on  carloads,  which  is  the  cheap- 
est way  of  shipment.     Second,  there  is 
a  rate  for  bales  in  less  than  car  lots, 
and  third  for  bags  in  less  than  car  lots. 
It  would  be  impossible  also  to  give  the 
freight  rates  from  the  various  points  to 
the   collecting  centres.      But   as   an   in- 
stance  of   the   way   the    different    rates 
work  out,  the  rate  from   London,   Ont., 
to   Toronto  in   carlots  is  8V2c   per  hun- 
dred pounds.     On  bales  in  less  than  ear 
lots  it  is  20c  per  hundred  pounds,  while 
in  bags  in  less  than  ear  lots  the  rate  is 
28c  per  100  lbs.      It  will    therefore   be 
seen  that  the  most  advantageous  way  is 
to -ship  it   in   car  lots  if   that   is   at   all 
possible.      Another  instance  of  the  dif- 
ference in   freight  rates  might  be  cited 
in      the      North    Bay-Toronto    carry  ins 
charges.    In  car  lots  from  North  Bay  to 
Toronto    the   rate   is   12c    per   hundred. 
24c  per  hundred  pounds  in  less  than  car 
lots   in    bales,   and   33c   per   hundred   in 
less  than   car  lots  for  bags  of  paper. 

Merchants  Can  Go  "Snooks." 

There  is  an  advantage  to  be  gained  in 
merchants  going  in  together  to  make  up 
a  carload,  as  will  be  noted  in  the  differ 
ence  that  has  to  be  paid  for  car  lots  and 
less  than  car  lots.  "Going  snooks,"  as 
the  small  hoy  would  call  it,  would  work 
out  to  the  advantage  of  all  concerned. 
In  the  town  of  Orillia  eleven  merchant* 
combined  to  make  up  a  carload,  where 
the  net  return  for  a  car  amounted  to 
$250,  to  be  divided  equally  among  them. 
In  Sudbury,  Out.,  an  association  was 
formed  to  handle  the  supply  of  waste 
paper,  and  is  a  plan  that  could  well  he 
followed  to  the  advantage  of  merchants 
in   other  places. 

Shipping  Part  Cars  at  Car  Lot  Rates 

Sometimes  it  is  not  practicable  to  gel 
a  carload  together,  hut  it  will  be  found 
(Continued    on    page    175.' 
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Clerks'  Relation  to  the  Store 

Are  Clerks  Paid  What  They  are  Worth — The  Connecting 

Link  Between  Merchant  and  Customer — Good 

and  Bad  Clerks 


PUOBABLY  every  shopper  who  en- 
ters a  store,  at  least  one  at  which 
they  usually  trade,  has  some  clerk 
whom  he  prefers  to  have  serve  him. 
The  reasons  for  this  are  numerous,  and 
run  the  whole  gamut  of  human  psycho- 
logy, but  a  few  of  the  reasons  might  be 
noted.  It  is  not  that  the  customer  ex- 
pects to  buy  cheaper  from  this  particu- 
lar clerk,  but  that  in  some  way,  that 
the  customer  probably  does  not  realize, 
tlie  clerk  has  learned  to  understand  the 
peculiarities  of  the  patron.  It  may  be 
in  not  urging  the  customer  to  buy  goods 
that  experience  has  taught  him  he  does 
not  want;  it  may  be  in  coaching  him  in 
the  goods  he  actually  does  want,  or  it 
may.  on  the  other  hand',  be  merely  a 
matter  of  courteous  and  cheerful  treat- 
ment and  a  readiness  to  understand  the 
customer's  side  of  any  question.  Be 
it  what  it  may,  it  is  one  of  the  outstand- 
ing items  in  the  store's  popularity  and 
as  such  is  -a  very  vital  element  in  the 
store's  success. 

Clerk   May   Double   His  Value— Should 
He  Then  Increase  His  Wages? 

Here  is  a  matter  that  is  not  fully  un- 
3erstor„*  either  by  the  clerk  or  the  em- 
ployer, and  consequently  very  often  the 
clerk  is  not  paid  according  to  his  value. 
Good,  bad,  or  indifferent,  in  some  stores, 
they  all  get  about  the  same  wages,  yet 
a  clerk  who  makes  a  careful  study  of 
his  work,  may  in  many  instances  in- 
crease his  value  to  the  store  100  per 
cent.  If  he  does  so  he  is  entitled  to  a 
fair  return,  for  this  increased  efficiency. 
If  employers  realized  this,  and  some  of 
them  do,  there  would  be  a  higher  stan- 
dard of  efficiency  in  clerks.  They  would 
then  have  some  inducement  to  exert 
themselves  in  studying  their  customers, 
and  the  methods  of  business  in  general. 

Careless  Clerk  a  Debit  Item 

Not  only  may  a  good  clerk  mean 
money  to  his  employer,  but  a  careless 
one  may  mean  a  considerable  monetary 
loss.  Not  only  in  the  way  of  a  lessened 
efficiency,  but  in  the  tangible  item  of 
waste.      For    instance,    a    careless    clerk 


may  be  careless  in  weighing.  Which- 
ever way  he  errs,  it  will  be  equally  dis- 
advantageous to  the  storekeeper.  If  he 
gives  short  weight,  the  merchant  will 
be  liable  to  be  looked  upon  with  suspi- 
cion, for  very  few  people  will  lay  the 
blame  on  the  carelessness  of  the  clerk, 
but  will  assume  at  once  that  there  is  a 
conspiracy  to  defraud. 

If  the  clerk  gives  overweight,  it  will 
result  in  a  loss  of  at  least  a  few  dol- 
lars weekly,  for  which  the  merchant  gets 
no  credit.  Even  should  the  customer 
be  aware  of  it,  they  are  prone  to  look 
with  suspicion  on  any  form  of  careless- 
ness in  weighing. 

It  is  unquestionably  the  person  who 
knows  how  to  do  thing's  right  that  al- 
ways obtains  the  respect  of  the  public. 
This  is  no  easy  task,  but  is  the  result  of 
careful   and    painstaking  study. 

There  are  some  clerks  who  have  never- 
undergone  any  apprenticeship  in  the 
business,  and  yet  this  is  so  necessary 
and  considered  of  such  vital  importance 
that  one  merchant  known  to  the  writer 
will  not  employ  clerks  who  have  not 
served  an  apprenticeship  of  three  years 
under  careful   training. 

A  good  clerk  may  build  your  business. 
a  poor  one  may  turn  it  away.  It  is  all 
very  well  to  say  that  by  reason  of  his 
employment  a  clerk  should  be  loyal  to 
the  store.  This  is  all  perfectly  true,  and 
a  clerk  may  be  perfectly  loyal  in  his 
service  to  the  store  and  yet  not  be  the 
drawinc-.  card  he  is  capable  of  being.  It 
is  the  little  more  that  counts,  a  service, 
plus,  and  when  a  clerk  is  interested 
enough  to  give  you  this  extra  service  he 
is  entitled  to  some  recognition. 

The  merchant  looks  with  favor  upon 
his  available  assets,  yet  no  single  asset, 
not  even  limitless  capital,  is  comparable 
to  the  willing  super-service  that  the 
clerk  can  give  as  a  means  of  promoting 
the  success  of  the  store. 

This  is  a  thought  that  has  been  for- 
cibly drawn  to  attention  by  one  who 
has  been  continually  in  touch  with  the 
retail  trade  for  years,  and  whose  judg- 
ment is  sound.     Ponder  it  yourself.     It 


is    worth    tlie    serious    consideration    of 
both  employers  and  clerks. 

® 

WASTE    PAPER    BRINGS    GOOD 
RETURN 

(Continued  from  page  174.) 
to  the  advantage  of  the  merchant  or 
merchants  to  engage  a  car.  The  average 
car  will  carry  twelve  tons.  For  instance, 
on  the  North  Bay  rate  of  12c  per  hun- 
dred pounds  by  the  car  lot,  it  would 
cost  $28.80  for  the  full  car.  Under  the 
part  car  rate  of  24c  per  hundred  pounds 
six  tons  could  be  shipped  at  no  greater 
expense  than  it  would  take  for  less  than 
car  lots.  If  the  six  tons  were  shipped 
in  bags  it  would  cost  $36.60  to  ship  to 
Toronto.  In  this  way  six  tons  of  baled 
paper  could  be  shipped  in  a  car  and  any 
bags  included  would  cost  nothing  ad- 
ditional. 

Toronto  dealers  have  recently  been 
making  it  a  practice  to  pay  the  freight 
at  the  prices  named  where  shipments  of 
car  lots  can  be  secured.  In  other  words, 
on  baled  newspapers,  books  and  maga- 
zines, and  baled  scrap  paper  where  a 
carload  is  shipped  the  Toronto  dealers 
pay  the  freight.  There  are  prescribed 
limits,  however,  being  from  points  south 
of  Gravenhurst  and  east  from  Montreal 
and  west  as  far  as  Windsor. 


PAINT  FOR  MACHINERY 

The  use  of  paint  on  both  the  wooden 
and  metal  parts  of  machinery,  gives  a 
protecting  cover  against  deterioration  by 
use  and  weather,  apart  altogether  from 
the  general  improvement  in  appearance. 
The  cost  of  prepared  paint  for  the  pur- 
pose is  very  small,  and  expedience  in 
the  work  is  unnecessary. 

The  initial  cost  of  farm  implements 
means  to  the  farmers  a  large  outlay. 
This  investment  should  be  protected. 
Depreciation  from  rot  and  rust  is  rapid, 
when  once  these  conditions  are  estab- 
lished. For  the  actual  money  saving  as 
well  as  for  the  more  prosperous  appear- 
ance it  gives  to  the  farm  and  farmer, 
the  regular  overhauling  and  painting  of 
the  farm  implements  should  be  a  re- 
cognized part  of  the  year's  work. 


Angus  Power  Co.  has  been  incorpor- 
ated at  Ottawa,  with  capital  of  $500,000. 
to  carry  on  the  business  of  electricians 
and  mechanical  engineers,  also  to  con- 
struct and  operate  power  plants. 


i^  Maxch  24,  1917. 
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1  WHAT  OTHER  PAPERS  SAY  ! 
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MODERNIZING    CUTLERY    MANU- 
FACTURE  MACHINERY 

From  English  Ironmonger 

"The  work  of  modernizing  and  reorganizing 
the  cutlery  trade  in  Sheffield  appears  now  to 
have  begun  in  earnest.  The  manufacturers 
realize  fully  that  to  make  these  islands  and  the 
British  colonies  independent  of  foreign  supplies 
it  will  be  necessary  to  increase  the  output,  not 
by  two  or  three,  but  by  ten  or  twelve  times 
the  maximum  before  the  war.  Such  a  result  is 
only  attainable  by  boldly  transforming  the 
making  of  cutlery  from  a  handicraft  to  a  me- 
chanical trade.  What  the  industry  needs  are 
machines  and  organization  to  turn  out  a  dozen 
knives  in  the  same  time  that  it  now  takes  to 
produce  one.  Since  the  trade  unions  concerned 
withdrew  all  rules  which  stood  in  the  way  of 
the  unrestricted  employment  of  machinery, 
women,  and  boys,  leading  manufacturers  have 
displayed  great  activity  in  extending  and  equip- 
ping their  works  so  as  to  take  the  fullest  possi- 
ble advantage  of  the  new  situation.  Engineer- 
ing is  destined  to  play  a  leading  part  in  the 
making  of  cutlery  in  the  future.  The  methods 
for  turning  out  knives  more  rapidly  and  cheap- 
ly involve  the  use  of  machinery  for  flying  out 
and  grinding  blades  and  for  stamping  out  the 
various  metal  parts,  all  of  which  must  be 
standardized  so  as  to  facilitate  their  being  put 
together  quickly  by  unskilled  labor.  The  time 
is  not  favorable  for  obtaining  delivery  of  ma- 
chinery of  any  kind,  but  there  is  much  activity 
in  the  trade  in  building  additional  shops  and 
making  all  ready  for  the  reception  of  the  plant 
w  hen  it  arrives.  Already  a  good  deal  of  pro- 
gress has  been  made  with  table  cutlery  in  sup- 
planting the  manual  grinder  by  machines.  Pro- 
gress in  the  spring  knife  department  is  less  con- 
spicuous except  in  the  mechanical  production 
of  the  various  parts.  A  completely  satisfactory 
method  of  grinding  the  blades  of  these  knives 
has  yet  to  be  invented.  Whether  the  develop- 
ments In  progress  or  planned  will  suffice  to  meet 
the  wants  of  Great  Britain  and  her  colonies,  to 
say  nothing  of  neutral  markets,  at  the  end  of 
the  war  remains  to  be  seen,  but  the  replenish- 
ment of  stocks  alone  will  absorb  a  big  share  of 
Sheffield's  output,  for  the  shelves  of  every 
retailer's  shop  and  every  merchant's  warehouse 
in  all  parts  of  the  world  are  as  bare  as  Mother 
I  lubbard's  cupboa  rd, 

"A    difficult   problem    with    which    Sheffield    is 

i  at  present  is  the  production  of  a  sufficient 

quantity  of  the  best  class  of  hollow-ground 
razors,  but  this  is  to  some  extent  a  temporary 
difficulty  caused  by  inability  to  obtain  grinding 
machinery.  The  best  German  razors  are  made 
and  ground  by  machinery,  and  when  normal 
conditions  return  Sheffield,  should  be  able  to 
increase  her  output.  Hollow  grinding,  however, 
needs  skilful  men,  and,  as  these  are  none  too 
plentiful  at  the  moment,  no  time  should  be 
lost  in  training  young  men  to  the  work.  As 
far  ms  ordlnarj  and  cheap-quality  razors  are 
concerned,  the  output  of  Sheffield  has  lately 
been    Increased   largely." 


GERMAN  IRON  TRADE  AFTER  WAR 

Army    Authorities   Restricted    Scope   of 

Business 

from  American  Metal  Market. 

Borne   of   largest    iron    interests  in   Germany 

have    formed    an    association    for    the    promotion 

of  trade  after  the   war.     Their  announcement 

says  : — 

"II     Is    Impossible    to    forecast     the    economic 
conditions  of  trade  which  will  prevail  after  t in- 


war,  but  it  is  a  fact  that  the  army  authorities 
have  greatly  restricted  the  scope  of  the  iron 
merchants'  business,  and  in  many  cases  com- 
pletely excluded  middlemen,  thus  wasting  tal- 
ents and  experiences  which  might  have  been  of 
the  greatest  service  to  the  national  war  organiz- 
ation. This  exclusion  of  the  legitimate  trade 
has  called  into  existence  a  number  of  untrained 
middlemen  whose  existence  is  not  justified  and 
as  a  result  the  war  administration  has  suffered 
considerable  losses,  for  which  the  legitimate 
trade  has  been  blamed.  Moreover,  the  mer- 
chants are  not  represented  at  all,  or  not  suffi- 
ciently, on  the  various  war  service   bodies. 

"It  is  well  known  that  efforts  are  being  made 
to  persuade  the  authorities  to  continue  the 
present  economic  war  organization  after  peace 
has  been  declared.  If  these  efforts  were  suc- 
cessful, the  result  would  be  a  permanent  re- 
striction of  free  commercial  enterprise,  and  it  is 
therefore  the  duty  of  merchants  to  take  steps 
that  with  the  return  to  peace  the  free  and  un- 
restricted development  of  trade  shall  again  be 
made  possible." 


HIGH  PRICES  AND  THE  DOLLAR'S 
FUTURE 

From   New   York  Sun. 

In  a  brief  article  in  the  Financier,  Professor 
Irving  Fisher,  the  Yale  economist,  assigns 
as  the  two  chief  causes  of  the  rise  in  prices 
the  growing  scarcity  of  goods  and  the  grow- 
ing abundance  of  money,  thus  showing  how 
the  most  learned  deductions  of  the  scientific 
mind  may  surprisingly  corroborate  the  simple 
observations  and  conclusions  of  the  untutored 
intellect. 

Every  one  has  guessed  that  fewer  .goods 
mean  higher  prices;  almost  every  one  knows 
that  the  more  plentiful  money  is  the  less  is 
its  purchasing  power.  Professor  Fisher,  some 
years  ago,  propounded  a  scheme  to  stabilize 
the  dollar  by  virtually  increasing  its  weight 
from  time  to  time  to  offset  the  depreciation 
of  gold.  He  has.  had  some  evidence  lately, 
In  the  shape  of  letters  from  "two  prominent 
bankers,"  of  revived  interest  in   this  proposal. 

.Meanwhile  he  has  constructed  a  chart 
which  shows  that  prices  parallel  closely  the 
increase  of  money  in  circulation.  Prices  in 
this  country  are  now,  he  says,  about  40  per 
cent,  higher  than  before  the  war.  In  all 
the  belligerent  countries  and  most  European 
neutral  nations  the  increase  has  been  much 
greater.  Sweden  has  gone  so  far  as  to  pro- 
hibit imports  of  gold  through  refusal  of  the 
State  Bank  to  accept  it  in  payment  for  its 
notes  at  the  former  legal  rate.  Professor 
Fisher  remarks  that  as  yet  "there  is  almost 
no  realization  in  this  country  that  we  are 
suffering   from   a   gold   deluge." 

In  this  respect  we  think  he  is  wrong.  We 
think  American  bankers  quite  fully  realize 
the  inconveniences  and  even  certain  perils  of 
the  preset  situation  and  thai  they  are  anxious 
to  do  what  they  can  to  safeguard  the  future. 
But  it  is  a  difficult  task:  and  one  of  the 
principal    difficulties    is    to    know    what    to    do. 

(in   this  head  Professor  Fisher  seems  to  offer 

only  one  suggestion,  that  bank  discount 
rates  be  kept  up  and  the  credit  superstruc- 
ture restricted  as  much  as  possible,  Excel- 
lent, so  far  as  it  goes,  bill  more  or  lefts  a 
measure  of  indirection.  On  the  other  hand. 
a  sufficient  number  of  indirect  and  natural 
restraints  would  be  likely  to  prove  much 
more  efficacious  than  direct  and  artificial 
chocks,  such  as  prohibition  of  gold  imports 
or  even  the  stabilization  of  the  fluctuating 
dollar.  The  trouble  with  those  direct  schemes 
Is  that,  like  Dame  Partington,  they  try  to 
swoop  back  the  ocean,  instead  of  taking  ad- 
vantage of  turns  of  the  tide  to  bulkhead  the 
Imperilled    beach. 


THE  ADVENT  OF  MUNICIPAL  GOLF 

(Continued  from  page  153.) 

That  there  is  need  for  a  municipal  golf 
course  in  Toronto  does  not  admit  of  any  argu- 
ment, writes  Mr.  R.  H.  Greene.  "That  this 
is  an  appropriate  time  to  bring  the  question 
before  the  'powers  that  be'  is  another  ques- 
tion.. However,  a  discussion  pro  and  con  can 
do  no  harm  and  should  provide  invaluable 
data  for  the  future  consideration  of  the  pro- 
ject both  in  Toronto  and  other  large  centres 
in  Canada. 

"Some  years  ago  a  delegation  of  Toronto 
golfers,  representatives  of  all  the  clubs, 
headed  by  Geo.  S.  Lyon  and  Dr.  Burns,  waited 
upon  the  Board  of  Control  of  this  city  and 
urged  that  a  municipal  golf  course  be  laid 
out  in  High  Park,  where  there  is  sufficient 
room  for  a  good  nine  hole  course  without  in- 
jury in  any  way  to  the  drives  or  general  lay- 
out of  the  park.  I  was  present  and  regretted 
to  find  that  as  there  were  no  golfers  on  the 
Board  the  proposal  met  with  no  encourage- 
ment. The  members  of  the  Board  seemed  to 
consider  golf  as  a  rich  man's  game,  showing 
conclusively  they  knew  nothing  about  it.  We 
have  any  number  of  Scotchmen  and  others  in 
the  city  who,  accustomed  as  they  were  in 
the  old  country  to  play  over  public  courses, 
cannot  understand  why  one  is  not  established 
here,  where  they  are  debarred  from  playing 
on  account  of  the  expense  of  joining  the 
private  clubs. 

"I  took  a  trip  through  the  West  this  fall  and 
was  surprised  to  see  that  nearly  every  West- 
ern city  had  its  municipal  course,  and  they 
were  all  well  patronized.  The  same  may  be 
said  of  many  of  the  cities  in  the  United 
States. 

"If  public  men  would  only  realize  the  tre- 
mendous benefit,  both  physically  and  morally, 
to  be  gained  by  our  citizens  in  a  clean,  healthy 
sport  like  golf,  they  would  consider  the  estab- 
lishment of  a  municipal  course  of  very  great 
importance.  Aside  from  the  land  required 
such  a  course  would  be  self-sustaining. 

"Now  that  the  saloons  are  closed  is  an  added 
reason  for  giving  our  men  a  chance  to  spend 
their  evenings  and  holidays  in  healthy  sur- 
roundings, instead  of  sitting  in  the  bleachers 
watching  other  fellows  play." 

The  sadness  of  the  golfers'  complaint  in 
the  City  of  Montreal  is  made  all  the  more 
sad  by  the  fact  that  few  if  any  of  the  muni- 
cipalities of  this  country  have  such  oppor- 
tunities for  creatine:  excellent  nine-hole  muni- 
pal  courses,  says  W.  M.  Stuart,  of  the  Daily 
Herald.  There  are  within  fifteen  minutes' 
journey  from  the  centre  of  the  city  two  muni- 
cipally-owned tracts  of  land  whereon  some  of 
the  most  sporty  holes  in  Canada  could  be  laid 
out  at  an  outlay  so  small  as  to  make  the  ordin- 
ary club  professional  green  with  envy. 

There  are  two  ideal  locations  in  this  city 
for  such  a  purpose,  each  of  them  such  as 
would  make  a  magnificent  nine  hole  course. 
One  is  on  the  slopes  of  Mount  Royal,  at  the 
bick  of  the  mountain  and  the  other  an  St. 
Helen's  Island,  a  much  abused  and  but  little 
used  park  which  should  but  does  not  corres~ 
pond  to  the  island  in  the  civic  life  of  Toronto. 

As  before  stated  it  is  going  to  be  a  long, 
hard  fight  to  put  a  municipal  golf  course  in 
Montreal  and  at  this  time  it  is  not  necessary 
to  discuss  the  question  of  whether  it  will  be 
nine  or  eighteen  holes  and  if  the  charge  shall 
be  10  cents  a  round  or  twenty-five.  The  prin- 
cipal thing  at  this  time  is  to  bring  home  to  the 
city  council  the  fact  that  the  lack  of  such  a 
course  is  a  great  want  in  the  athletic  life  of 
the  city  and  that  it  is  keeping  many  men 
and  women  from  their  legitimate  pleasure. 
When  once  that  ha3  been  done  it  will  be  an 
easy  matter  to   attend  to  the  details. 


March  24,  1917 
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New  Firms 

St.  Thomas,  Ont. — A.  A.  Campbell, 
who  for  some  years  has  conducted  a 
hardware  store  on  Ross  St.,  has  opened 
a  new  store  at  437  Talbot  St.  The  Ross 
St.  store  will  still  continue,  but  the 
main  office  will  be  located  at  the  new 
store. 

Business  Changes 

Briercrest,  Sask. — The  Miller  Hard- 
ware Company  has  been  succeeded  by 
Turnbull  &  Fonger. 

Medicine  Hat,  Alta. — Marshall-Mitch- 
ell Hardware  Co.,  Ltd.,  has  been  chang- 
ed to  the  Mitchell  Hardware  Co.,  Ltd. 

Kelwood,  Man. — Stock  and  fixtures  of 
the  Hearn  hardware,  estate  of  A.  J. 
Ilenrn.  have  been  sold  to  J.  A.  Mabley. 

Swift  Current,  Sask. — J.  A.  Rollefson, 
hardware  and  implements,  has  purchased 
the  fire  stock  from  the  Wetmore  Hard- 
ware. 

Swift  Current,  Sask. — The  John  Deere 
Plow  Co.,  will  erect  a  brick  block  on  the 
site  of  the  Edmanson  Building  recently 
destroyed  by  fire. 

Gleichen,  Ont. — J.  A.  Ramsay  of  the 
Busy  Store  has  purchased  the  buildings 
and  stock  of  A.  Boisvert  of  Cluny,  which 
will  soon  be  operating  under  his  owner- 
ship. 

Obituary 

Chatham,  Ont. — James  P.  Wood,  of 
Wood  Brothers'  foundry,  is  dead. 

Brantford,  Ont. — John  A.   Sanderson, 
of     Brantford,     prominently     identified 
with     the     Cockshutt     Plow     Company," 
Brantford  Carriage  Company,  and  many 
others,  died  at  his  home  here. 

Winnipeg,  Man. — J.  P.  0.  Allaire,  who 
until  a  year  ago  was  senior  partner  in 
the  hardware  firm  of  Allaire  &  Bleau, 
St.  Boniface,  Man.  The  deceased  was 
one  of  the  pioneer  merchants  of  St. 
Boniface. 

London,  Ont.—  G.  T.  Pitkin,  who  died 
suddenly  of  heart  failure  at  his  home, 
here,  was  until  recently  a  resident  of 
Petrolea.  He  was  Manager  of  Vantuyl 
&  Fairbank,  hardware  merchants,  for 
twenty-five  vears;  was  chairman  of  the 
Petrolea  Water  Commission  for  ten 
years,  and  Chairman  of  the  Endehart 
Hospital  Board  for  five  years,  and  was 
an  ex-Vice-President  of  the  Pebrolea 
Board  of  Trade. 

Fire  T-osses 

Toronto,  Ont. — Fire  damased  the 
premises  of  the  Empire  Brush  Company. 


Waterdown,  Ont. — The  hardware 
store  of  Roy  BinkJey  was  gutted  by  fire. 

Oyen,  Alta. — McPherson  &  Price 
hardware,  were  burned  out. 

Battleford,  Alta.— White  &  Joliffe, 
hardware  were  burned  out. 

Toronto,  Ont. — Max  Silverman,  tin- 
smith and  hardware,  sustained  recent 
fire  loss,   covered   by    insurance. 

Oyen,  Alta. — McPherson  &  Price  sus- 
tained recent  loss  from  fire. 
Personal 

D.  A.  Crothers,  for  some  time  buyer 
for  Parsons  Hardware,  Orillia,  has  join- 
ed the  staff  of  Ingram  &  Davey,  St. 
Thomas,  Ont. 

M.  F.  Christie,  sec-treas,  of  the  G.  F. 
Stephens  Co.,  Ltd.,  Winnipeg,  is  now  in 
the  East,  and  will  visit  New  York, 
Washington,  and  other  centres  on  a  busi- 
ness and  pleasure  trip.  He  will  be  ab- 
sent  several  weeks. 

To  Make  Stoves 

Canadian  Electric  &  Gas  Heater  Co., 
has  been  incorporated  at  Ottawa  with  a 
capital  of  .f 25(1.000  to  manufacture  gas 
and  electric  stoves  and  heaters,  etc.,  at 
Montreal. 

Crane  Co.  of  Canada 

Niagara  Falls,  Ont.— The  Herbert 
Morris  Crane  and  Hoist  Company  of 
Birmingham,  England,  has  decided  to 
locate  its  Canadian  branch  factory  in 
this  city.  Seven  acres  of  land  have  been 
purchased  here,  and  building  operations 
will  beffin  immediately. 

Evinrude  Co.  to  Make  Engines 

The  Evinrude  Motor  Company  of  Mil- 
waukee, Wis.,  manufacturers  of  the 
Evinrude  Rowboat  and  Canoe  Motor, 
have  increased  their  capital  stock  from 
$350,000  to  $600,000  to  engage  in  the 
manufacture  of  internal  combustion, 
heavy  oil  engines. 

Construction  of  a  large  modern  plant 
will  be  begun  at  one. 

Industrial  Notes 

^Chamblv.  Que. — The  Canadian  Leatb- 
erboard  Co.  will  build  a  factory  here. 

Hamilton,  Ont. — The  Union  Draw-i 
Steel  Co.  proposes  to  build  a  large  ad- 
dition in  connection  with  its  present 
plant. 

Dundas,  Ont. — It  is  understood  that 
the  Chapman  Engine  Co.  will  rebuild 
tlieir  plant,  which  was  recently  damaged 
by  fire. 

Chatham.  Ont.— The  sale  of  the  plant 
of  the  Chatham  Bridge  Co.  to  the  Pitts- 
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burg  and  Des  Moines  Steel  Co.  has  li'in 
endorsed  by  the  shareholders,  and  it  is 
expected  that  the  deal  will  be  closed  in 
the  near  future. 

Belleville.  Ont.— The  Maple  Leaf  Tire, 
Co.  is  erecting  a  plant  here  at  an  esti- 
mated cost  of  $100,000,  and  will  be 
shortly  ready  for  the  installation  of 
equipment.    O.  W.  Dunham  is  secretary. 

Montreal,  Que.— The  Thomas  David- 
son Mfg.  Co.  will  install  four  6-ton  elec- 
trical furnaces  at  their  new  steel  plant 
at  Cote  St.  Paul. 

Midland,  Ont. — It  is  understood  thai 
the  Port  Arthur  Copper  Co.  will  install 
a  reverberatory  furnace  at  the  reduction 
plant  at  Midland  for  smelting  copper 
ores. 

Deseronto,  Ont. — Dominion  Hard- 
woods Ltd.,  have  started  operations. 

F.  J.  Penberthy,  manager  of  Lowe 
Bros.,  Limited,  was  in  Montreal  during 
the  week  on  a  business  trip. 

Montreal  Personals 

A.  B.  Hudson  of  Hamilton,  Ont.,  visit- 
ed Montreal  this  week  on  business. 

P.  A.  Wuterich  of  Charles  Parker  Co., 
Meriden,  Conn.,  was  in  Montreal  this 
week. 

G.  U.  Angevine  of  Torrington,  Conn., 
was  in  Montreal  this  week  and  looked  up 
friends  in  the  hardware  trade. 

William  Starks  of  Starke  Seybold  & 
Co.,  Montreal  is  welcomed  back  to  the 
city  after  a  six  week's  recuperative  so- 
journ at  Hot  Springs.  He  is  very  much 
benefited  in  health  by  his  holiday  after 
his  recent  illness. 

Goodell-Pratt   Catalogue 

Goodell-Pratt  Co.,  Greenfield,  Mass., 
have  issued  a  432-page  tool  book  No.  13, 
showing  nearly  2,000  tools,  many  of 
which  are  new.  The  catalogue  is  attrac- 
tively and  conveniently  gotten  up.  It  is 
splendidly  illustrated. 

The  new  book  shows  all  products 
manufactured  by  the  company  and  can- 
cels all  previous  editions.  The  list  prices 
given  in  the  new  catalogue  differ  widely 
from  those  in  previous  editions.  This  is 
due  to  the  fact  that  the  company  has 
chanced  the  entire  price  system  in  order 
to  simplify  it  for  the  convenience  of 
customers.  The  new  price  system,  it  is 
said,  will  save  time  and  trouble  for  the 
retailer.  The  book  is  probably  one  of 
the  most  complete  tool  books  ever  issued. 
Copies  will  be  mailed  on  request. 
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HARDWARE  LETTER  BOX 


Key  Filing  Machine 
L.    E.    Renault,    Canipbellton,    N.B.— 
Can  you  advise  where  I  can  purchase  a 
key  filing-  machine  for  filing    keys,  such 
as  are  used  on  post  office  boxes? 

Canadian  Yale  &  Towne,  Ltd.,  St. 
Catharines.  Ont. — Ed. 

*  *     * 

Express   Wagons 

J.  E.  Seriven  &  Co.,  Tillbury,  Ont.— 
Please  give  names  of  firms  making  ex- 
press wagons. 

Canadian  Buffalo  Sled  Co.,  Preston, 
Ont.;  Woodstock  Wagon  Co.,  Wood- 
stock, Ont. ;  Gendron  Mfg.  Co.,  Toronto, 

Ont.— Ed. 

*  *     * 

Pearl  Champion  Range 

W.    C.     Auld,    Youngstown,    Alta  — 
Kindly    give   name     of  maker   of  the 
Pearl  Champion  cast  range.     We  want 
repairs. 

This  stove  was  made  by  the  D.  J. 
Barker  Stove  Co.,  Pieton,  Ont.  Repairs 
can  be  secured  from  Mclntyre  &  Taylor, 
501  Queen  W.,  Toronto.— Ed. 

#  «  # 

Aladdin  Polish 

Dakin  Bros.,  Digby,  N.S.— Please  give 

name  of  maker  of  Aladdin  metal  polish. 

Hearsey-Willis       Co.,       Indianapolis, 

Ind.— Ed. 

*  #     * 

Metal  Monuments 

Geo.  MeKinney,  hardware,  Humboldt, 
Sask. — Please  give  names  of  manufac- 
turers of  metal  monuments. 

Monumental  Bronze  Co.,  Bridgeport, 
Conn.;  Rudolph  Geissler,  56  W.  8th 
Street,  New  York,  N.Y.;  Philadelphia 
White  Bronze  Monument  Co.,  23  S.  17th 
St  reel.  Philadelphia,  Pa.— Ed.  ' 

*  *     * 

Goodell-Hay  Brace 

D.  Mistele,  Rodney,  Ont.— Please  ad- 
vise where  the  Goodell-Hay  ratchet  brae.' 
is  made. 

The  Goodell-Hay  brace  is  made  by  the 
GoodeJlrPratt  Co.,  Greenfield.  Mass.,  and 
is    shown    on    page   134   of   the   makers' 

catalogue.-  Ed. 

*  *     • 

Electric  Sewing  Machines 

W.  IT.  Jones,  A.mherstburg,  Ont. — 
Please  advise  where  I  can  purchase  an 
electric   sewing   machine. 

An  electric  attachment  for  sewing 
machines  is  made  and  sold  by  Canadian 
General  Electric  Co.,  Toronto.-    lid. 


Cement  Coating 

Reid  Hardware  Co.,  Outlook,  Sask. — 
Where  can  we  purchase  a  coating  or 
covering  for  cement  floors? 

Practically  the*  large  manufacturers 
of  paint  manufacture  special  paints  or 
coverings  for  cement  floors.  Several 
large  manufacturers  have  advertise- 
ments in  this  issue.  They  would#be  glad 
to  supply  descriptive  matter  and  prices. 

—Ed. 

*  *     * 

Dehorning   Shears 

Plaunt  Hardware  Co.,  Ottawa.  Ont. — 
Please  give  name  of  maker  of  the  Key- 
stone dehorning  shear. 

Dr.  McKenna,  219  Robert  Street,'  To- 
ronto.— Ed. 

*  *     * 

'  National  Scale  Co. 

St.  G.  Penflold,  Guelph,  Ont.— Is  ther< 
a  firm  called  National  Scale  Co.  in  To- 
ronto? 

There  is  no  record  of  a  company  called 
National  Scale  Co.  in  Toronto. — Ed. 

*  *     * 

Shoes  for  Moulders 
A.     Belanger,     Montmagney,     Que— - 

Please    advise    where   we    can    purchase 

special  shoes  for  moulders. 

Canadian    Hanson    Van    Winkle    Co  . 

Morrow  Avenue,  Toronto. — Ed. 

*  -*     * 

Show  Case  Lights 

Wettlaufer  Dept.  Store,  Waterloo. 
Ont. — Please  advise  where  we  can  pur- 
chase reflectors  for  electric  lights  in 
show  cases. 

Canadian  General  Electric  Co..  212 
King  Street  W..  Toronto.— Ed. 


ASSOCIATION  LETTERS  NEXT 
WEEK 

Additional  letters  have  been  received 
from  retailers  regarding  the  affairs  of 
the  Ontario  Retail  Hardware  and  Stove 
Dealers'  Association.  Among  the  num- 
ber is  one  from  Mr.  Phillips  in  reply  to 
the  letter  from  Past  President  Carter, 
which  appeared  in  last  week's  issue. 
Owing  to  lack  of  space  in  this  issue  the 
letters  are  being  held  over  for  next 
week. 

— m — 

NEW  GOODS  DEPARTMENT 
Readers  will  probably  note  that  the 
"New  Goods  Department"  does  not  ap- 
pear in  this  issue.  The  "New  Goods 
Department"  appears  in  every  issue  of 
HARDWARE  AND  METAL,  with  the 
exception  of  the  Annual  Spring  and 
Fall  Numbers. 


WHY  MR.   SCHWAB   WORKS 

Why  do  I  work?  What  do  I  work  for? 
I  have  more  money  than  I  can  begin  to 
spend.  I  have  no  children,  nobody  to 
leave  it  to.  My  wife  is  rich  enough  in 
her  own  right.  She  does  not  need  it.  I 
do  not  need  it.  I  work  just  for  the  plea- 
sure I  find  in  work,  the  satisfaction 
there  is  in  developing  things,  in  creating. 
Also,  the  associations  business  begets. 
The  man  who  does  not  work  for  the  love 
of  work,  but  only  for  money,  is  not  likely 
to  make  money,  nor  to  find  much  fun 
in  life.— Charles  M.  Schwab,  in  the 
"Mechanics  and  Metals  Bank  Journal." 


LETTERS  TO  THE  EDITOR 

These  columns  are  open  to  contribu- 
tions upon  any  topic  of  interest  to  the 
trade,  it  being  understood  that  the 
views  expressed  are  those  of  the  con- 
tributors, and  do  not  necessarily  imply 
editorial  indorsement.  Names  of  con- 
tributors will  be  withheld,  if  desired, 
but  name  of  writer  must  accompany 
correspondence  as  an  evidence  of  good 
faith. 


ABE    WHOLESALERS    BUYING    RIGHT? 

The  Editor  of  Hardware  and   Metal, 

Toronto,  Out. 
Dear  Sir : — 

He  your  editorial  comments  in  your  March 
10th  issue,  about  Mail  Order  and  Wholesaler, 
you  certainly  hit  the  nail  right  on  the  head 
lor  once,  the  only  fault  one  might  find,  is  that 
you  did  not  hit  it  hard  enough.  That  there  is 
something  radically  wrong  among  our  whole- 
salers, no  one  can  deny;  you  take  one  end  of 
their  organization  (but  it  is  the  wrong  end) 
seems  to  work  like  a  clock  and  accomplish  all 
its  desired  purposes:  take  for  instance,  the 
•price  agreed  upon  to  sell,  never  seem  to  be 
deviated  from  to  any  extent.  In  the  matter  of 
terms,  it  is  the  same  thing  .  Take  interest 
charges,  etc.,  on  overdue  accounts,  seems  stan- 
darized  to  perfection  from  ocean  to  ocean, 
among  the  wholesale  hardware  jobbers.  But. 
when  it  comes  to  do  something  for  the  retail- 
er (and  one  would  think  that  it  would  be  in 
their  interest  as  well)  in  the  way  of  securing 
prices  for  the  retailer  that  would  enable  them 
to  meet  mail  order  competition,  well  they  are 
asleep  at  the  switch. 

If  they  can  so  well  regulate  their  selling 
policy,  surely  they  can  also  buy  as  advant- 
ageously as  a  single-handed  M.O.  house;  if 
not,  they  might  as  well  admit  that  the  M.O. 
houses  have  a  monopoly  on  brains  and  capital. 

Let  us  take  stoves  for  instance,  before  the 
war  (when  prices  were  normal),  the  M.O. 
house  (see  T.  Eaton  191-t  catalogue),  were  un- 
derselling the  jobbers  and  stove  manufactur- 
ers in  every  instance;  well  and  good.  Since 
then  the  T.  Eaton  Co.  have  increased  their 
prices  from  4  to  11  per  cent.  How  much  did 
our  Stove  Mfrs.  and  jobbers  increase 
' 'THEIR"  products,  from  15  to  30  per  cent. 
Why  did  they  increase?  They  tell  us  on  ac- 
count of  raw  materials  and  labor  going  up. 
Has  the  M.O.  House  a  corner  on  labor  and  on 
raw  materials?  If  they  have,  it  is  the  job- 
bers' own  fault.  And  stove  is  only  one  in- 
stance, take  galvanized   ware,  enamelware,  etc. 

Now.  this  is  something  that  I  would  like 
answered  by  the  wholesale  factions:  If  the 
jobber  has  rightly  increased  the  prices  accord- 
ing to  cost  of  manufacture  and  this  increase 
is  over  double  the  increase  of  the  M.O.  House, 
then  his  prices  must  have  been  too  low  before 
the  war  (although  invariably  higher  than  the 
M.O.II.1.  Well,  here  is  hoping  that  you  keep 
the  ball  rolling  and  with  the  co-operation  of 
everybody  concerned,  we  might  be  able  to  ac- 
complish something  towards  the  right  goal. 
Yours  truly. 

ALBERTA   RETAILER. 


March  24,  1917. 
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THE  MARKETS  AT  A  GLANCE 

The  hardware  markets  are  still  the  centre  of  attraction  in 
hardware  trade  circles.  Advancing  prices  and  increasing  scarcity 
of  supplies  are  the  most  important  features  at  present.  There  is  a 
very  marked  shortage  of  all  sizes  of  files  used  in  munition  work. 
There  is  also  a  threatened  shortage  of  some  sizes  of  iron  pipe  and 
wire  nails.  Boiler  plates  have  advanced  50c  per  100  lbs.,  and 
boiler  tubes  are  almost  due  for  another  advance.  A  new  and 
smaller  discount  now  applies  to  the  miscellaneous  wire  nail  list. 
Paint  products  are  all  decidedly  firm,  with  the  exception  of  tur- 
pentine, which  has  declined  2c  per  pound.  Further  advances  in 
ready-mixed  paints  are  imminent.  Glass  is  also  firmer  in  price, 
with  some  advances  reported.  The  demand  for  iron  and  steel  is  as 
insistent  as  ever,  and  prices  are  decidedly  firm,  with  advances  tak- 
ing place  on  sheets,  wire  products,  etc.  Since  December,  practically 
no  sheets,  black  or  galvanized,  have  come  in  from  the  United 
States.  The  decline  in  production  during  the  first  two  months  of 
the  year  has  put  some  of  the  mills  further  behind  on  deliveries. 
The  railway  situation  is  slowly  improving,  in  both  Canada  and 
the  United  States.  Many  shipments  have  gone  astray,  causing 
great  delay  and  inconvenience. 

There  is  now  an  increasing  demand  for  gas  ranges  and  sum- 
mer oil  cooking  stoves.  With  the  close  approach  of  the  opening 
of  navigation,  there  has  been  an  improvement  for  cordage  lines. 
Binder  twine  prices  have  not  yet  been  announced,  but  they  will 
likely  be  considerably  higher  than  last  season. 

There  have  been  advances  during  the  week  on  black  sheets, 
boiler  plates,  miscellaneous  wire  nails,  screw  and  strap  hinges,  barn 
door  track,  old  cast  iron,  revolvers.  Black  bristle  brushes  are  also 
in  firm  position,  with  one  manufacturer  stating  their  line  will 
probably  advance  about  five  per  cent,  about  April  1.  Freight 
shipments  for  outgoing  goods  from  wholesalers  showed  some  im- 
provement during  the  week,  but  there  is  no  improvement  in 
getting  goods  by  wholesalers.  Business  has  been  good  during  the 
week. 

MONTREAL     MARKETS 


MONTREAL,  March  22.— Hard- 
ware market  indications  are  to- 
wards firmer  conditigns  again, 
the  iron  and"  steel  market  being  particu- 
larly strong  at  present.  Predictions  of 
market  watchers  are  rather  emphatic  as 
to  a  proibable  shortage  of  iron  pipe.  In 
general  business  is  brisk,  and  many  lines 
of  spring  goods  are  being  hurried  forth 
from  the  wholesale  warehouses.  Lawn 
rollers,  lawn  mowers,  and  garden  hose 
and  implements  are  moving  well.  Maple 
sugar  industry  supplies  are  moving 
freely,  though  there  has  been  a  rumor 
that  the  industry  in  Quebec  Province 
might  be  rather  less  active  this  year 
owing  to  the  very  heavy  snowfall.  Shelf 
goods  show  some  advances,  but  are  not 
quite  as  numerous  as  in  recent  weeks, 
although  the  pause  is  not  regarded  as 
any  sign  that  the  end  of  advances  is  in 


sight.  The  ingot  metal  market  is  a  trifle 
easier  except  as  regards  tin,  which  is 
threatening  to  jump  sharply  even  above 
this  week's  advance,  owing  to  rumors  of 
a  complete  shut-off  of  supplies  from 
Britain  and  a  duty  on  Straits  tin.  Tin- 
ware is  reported  in  firm  market  this 
week. 


MANY  merchants  fail  because 
they  are  "Too  Busy"  to  manage 
their  business.  The  man  who 
fails  is  frequently  the  man  who 
works,  as  he  thinks  like  a  slave, 
from  early  morning  until  late 
at  night.  He  does  not  take  time 
to  read,  plan,  think  or  manage. 


Shelf  Goods  Lines 

Still  Advancing 

SHELF  GOODS.— Not  many  lines  of 
shelf  goods  have  shown  alterations  iii 
prices  upwards  in  Montreal  this  week, 
although  the  wholesalers  are  informed 
that  the  general  advancing  tendency  of 
the  past  few  months  is  .by  no  means  at 
an  end.  For  a  time,  not  more  than  ?. 
few  weeks  ago,  and  before  matters  look- 
ed so  warlike  for  the  United  States, 
there  were  hopes  that  the  top  notch  in 
price  advances  had  been  reached  for 
.  shelf  goods,  which  entail  much  care  in 
listing,  both  by  the  wholesaler  and  the 
retailer.  Now  it  would  appear  that  the 
watchers  of  the  market  are  again  becom- 
ing reconciled  to  the  idea  of  further  ad- 
vances in  sight,  for  the  warning  note  is 
steadily  present  in  all  communications 
they  have  with  the  sources  of  supph . 
and  the  iron  and  steel  market  at  present 
seems  to  be  firming  up  faster. 

Further  Advances  on  Saws 

Advances  are  noted  this  week  over  the 
wide  range  of  the  Shurley  and  Dietrich 
saws.  The  advances  in  effect  amount  to 
from  15  per  cent,  to  20  per  cent,  upon  aU 
the  various  saws  in  the  lists  of  this  firm. 
Disston  saws  are  also  subject  to  advance 
this  week,  and  the  range  of  advance  on 
this  line  is  also  15  per  cent,  to  20  per 
cent. 

Discounts  on  Butt  Hinges 

The  following  discounts  are  quoted  on 
butts  this  week  by  a  large  firm  of  whole- 
salers:—No.  800,  12i/2  off;  No.  838,  171/. 
off;  No.  840,  17y2  off;  No.  804,  20  and 
10  off;  No.  802,  20  and  10;  No.  810,  12% 
off;  No.  814,  I21/2  off.  The  same  firm 
quotes  light  and  heavy  strap  hinges  at 
25  per  cent.  off. 

The  File  Shortage 

Mentioned  incidentally  last  week  as  a 
feature  of  the  market,  the  file  shortagt- 
reappears  this  week  with  redoubled  fury, 
and  is  absolutely  unprecedented.  The 
munition  sizes  of  files  are  lacking  in  all 
directions,  and  makers  can  hardly  hope 
to  keep  up  with  the  demand  for  them. 
Half-round  smooth  and  half-round  bas- 
tard from  four  to  fourteen-inch  sizes  are 
scarce  to  the  verge  of  famine.  Whole- 
salers believe  they  could  sell  hundreds 
of  dozens  of  these  if  the  supplies  were 
obtainable. 

Sash  Weights  Advance 

Sash  weights  have  advanced  again, 
and  are  quoting  at  $2.50  for  the  solid 
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and  $4  for  the  sectional  per  100  pounds. 
Screw  and  Strap  Hinges  Up 

Screw  and  strap  hinges,  6  in.  to  12  in., 
are  now  quoted  at  $7.25  per  100  pounds. 
Xo.  15  and  up  are  quoted  at  $6.75  per 
100  pounds  this  week. 

Wire  and  Nails 

Show  Firmer  Trend 

NAILS,  WIRE,  ETC.— With  the  mar- 
ket for  iron  and  steel  firming  again,  wire 

priees  show  a  tendency  to  go  up  farther. 
and  one  large  wholesale  firm  in  Montreal 
is  quoting  advanced  prices  as  follows 
this  week: — For  barbed  wire,  $6  per  100 
pounds;  and  for  plain  galvanized  wire 
as  follows:  Xo.  8,  $6.45  per  100  pounds; 
Xo.  9,  $6;  Xo.  10,  $6.50;  No.  11,  $6.55: 
No.  12,  $6.15;  and  No.  13,  $6.25.  The 
same  firm  quotes  coil  spring  wire  at  $6.05 
per  100  pounds;  for  No.  9  and  No.  12, 
$6.20.  Quotations  for  annealed  hay  wire 
by  another  large  and  representative  firm 
are  for  No.  13,  $5.25;  No.  14,  $5.30;  No. 
15.  +'5.40.  Stovepipe  wire  is  quoted  by 
this  firm  at :  No.  19,  $7.20  per  100  lbs. ; 
Xo.  18,  $6.70  per  100,  the  quotations  of 
another  firm  last  week,  which  have  now 
become  general  in  Montreal.  Wire  nails 
have  advanced  no  further  this  week,  and 
are  quoting  at  the  base  price  $5.25,  as 
then  recorded.  Further  advances  are 
considered  quite  likely  under  present 
market  conditions.  Miscellaneous  wire 
nails  are  now  quoted  at  60  per  cent,  off, 
instead  of  65  per  cent,  as  formerly. 

Bar  Iron  Now  $3.80; 

Refined  Iron  $4.05 

[RON  AND  STEEL.— The  tendency 
of  the  iron  and  steel  markets  is  to  very 
much  greater  firmness,  according  to  re- 
purls  in  Montreal  for  the  present  week. 
The  proximity  of  the  United  States  to 
ail  actual  declaration  of  war  upon  the 
Central  Powers  is  exercising  a  strength- 
ening influence,  and  various  lines  of  iron 
and  steel  goods  are  beginning  to  feel 
this.  iCommon  har  iron  has  in  the  pres- 
ent week  advanced  by  20c  per  hundred 
pounds  to  $3.80  base,  and  there  are  fur- 
ther advances  in  the  future,  according 
to  the  voice  of  everyday  market  pro- 
phecy amongst  the  merchants.  Refined 
unn.  following  the  usual  ratio  of  ad- 
vance over  common  bar  iron,  is  now 
$4.05  base.  Owing  to  the  state  of  the 
iron  and  steel  market  there  is  growing 
apprehensivenesa  on  the  score  .of  iron 
pipe  supplies,  and  a  very  real  shortage 
of  these  in  many  important  lines  is  con- 
sidered likely,  according  to  present  indi- 
cal  i<"i 

Common  bar  Iron,  per  too  lbs $  3.80 

Ri  flned   Iron,   per  100  lbs 4.05 

Horseshoe  Iron,  per  100  lbs 3.85 

Norway   iron   11.00 

Mild  steel   4.50 

Band   Steel    4.50 

sieifii  shoe  steel  4. CO 

reel  4.70 

Toe  calk  steel  5.40 

Mining    tool    steel,    per    lb 0.13>/2 

Black  Diamond  tool  steel,  per  n> 0.14% 


Spring  steel   

Single  reeled  machinery  steel 


6.25 
6.25 


Chain  Shoivs  the 

Advancing  Trend 

CHAIN. — There  have  been  advances 
in  chain  in  Montreal  this  week,  due  to 
the  firm  condition  of  the  iron  and  steel 
market.  Following  are  prices  quoted  on 
electric  weld  B.B.  chain: — %th  per  100 
pounds,  $14.75;  3/16ths  (No.  5),  $10.15; 
14 -in.  (ordinary),  $7.75;  5/16ths,  $7.15; 
%ths,  $6.25;  7/16ths  to  %-inch,  all  $6.25 
per  100  pounds.  For  proof  coil  chain, 
following  quotations  are  given:  3/16ths, 
Xo.  5,  $18.40  per  100  pounds;  14-inch  or- 
dinary, $13.60;  5/16ths,  $11.50;  %tln, 
$9.50;  7/16ths,  $9.35;  i/2-in.  and  9/16ths. 
$9.10;  %ths,  $9;  34 -inch  to  1-inch,  $8.75. 
For  B.B.B.  crane  chain  prices  are  given 
as  follows:  ^-inch  per  100  pounds, 
$16.75;  5/16ths,  $14.40;  %ths,  $11.75; 
7/16ths,  $11.60;  i/2-inch,  $11.35;  %ths, 
$11.20,  and  34-inch  to  1-inch,  $11  per  100 
pounds.  Further  advances  are  not  un- 
likely to  occur. 

Iron  Sheets  and 

Boiler  Plates  Up 

SHEETS,  PLATES,  ETC.— The  seri- 
ously firm  condition  of  the  iron  and  steei 
market  at  present  finds  expression  most 
positively  in  the  matter  of  boiler  plates 
and  iron  plates  and  sheets  of  lighter 
gauges.  Plates,  14-inch  thick  and  heav- 
ier gauge,  advanced  50c  a  100  pounds  to 
$6.50  on  date  of  writing  (Wednesday 
21st).  Lighter  plates,  3/16ths  inch  to 
18!  gauge,,  also  advanced!  50e  a  100| 
pounds,  and  were  quoting  at  $6.60  per 
100  pounds;  10-gauge  were  $6.70;  14- 
gauge,  $6.80;  16-gauge,  $6.05;  18-gauge 
and  20-gauge,  $5.90;  22  and  24-gauge. 
$6.10;  26-gauge,  $6.16,  and  28-gauge, 
$6.25.  The  market  for  other  sheet  metal 
was  reported  rather  dull,  but  with  firm 
prices,  and  shortages  of  stock  the  rule  on 
every  side. 

Demand  Now  is  For 

New  Gas  Ranges 

RAXGES,  STOVES,  ETC.— Manufac- 
turers report  having  rather  ominous 
news  from  iron  and  steel  centres  to  thj 
effect  that  the  prices  of  iron  and  steel 
used  in  stoves,  ranges,  etc.,  are  not  yet 
at  the  top  notch  in  quotation  lists.  'Cost 
of  fuel  and  of  labor  combine  to  keep  the 
markets  firm,  and  there  is  quite  a  reason- 
able likelihood  that  stoves  and  ranges 
may  he  found  higher  in  price  for  next 
winter  unless  rapid  changes  take  place 
in  market  for  raw  materials.  Just  at 
present  the  principal  call  of  the  markets 
is  for  gas  stoves  for  summer  use,  and 
quite  a,  fair  business  is  reported  in  these 
hv  those  makers  who  handle  these  goods. 
Many  of  the  materials  used  in  the  finish- 
ings of  gas  stoves  are  costlier  now,  even 
such    items    as    tiles,    and    the    porcelain 


handles  for  gas  pipes  being  included  in 
the  general  firmness  of  markets. 

Enamelled  and  Tin 

Ware  in  Firm  Market 

EXAMBLED  WARE,  ETC.— Ad- 
vances in  the  price  of  tin  have  caused  a 
firmness  of  tendency  in  articles  made 
from  sheet  tin.  Tinware  generally  is  re- 
ported to  be  in  especially  firm  condition 
of  market  now,  but  actual  advances  in 
price  are  not  so  far  in  effect.  Enamelled 
and  galvanized  wares  are  all  subject  to 
similar  conditions,  and  the  manufac- 
turers of  such  goods  report  a  firm  mar- 
ket, with  demand  normal,  and  supplies 
maintained  fairly  well  in  spite  of  slow 
delivery  of  raw  materials  and  the  ham- 
pering of  production  by  the  congestion 
of  railway  traffic.  Discounts  are  shown 
in  current  quotations. 

Lead  Products  Firm; 

Solder  Shaded  Up 

LEAD,  ZIXC,  ETC.— The  market  for 
lead  and  spelter  being  rather  dull  in 
Montreal  at  present,  and  no  tendency 
towards  further  firmness  being  noted 
during  the  present  week,  the  lead  pro- 
ducts have  maintained  their  quotations 
of  last  week.  There  is  an  increasing  de- 
mand for  materials  of  this  nature  with 
the  approach  of  spring,  and  the  market 
condition  is  generally  active  and  firm. 
Commercial  "half  and  half"  solder  is 
now  quoted  at  33a/2C  a  pound  by  one 
larse  wholesale  firm,  and  strictly  pure 
solder  at  37c.  Other  quotations  were  as 
last  week's  for  the  solders  which  vary 
over  a  wide  range  of  qualities.  Lead 
pipe,  traps  and  hends,  and  lead  sheets 
quote  as  last  week  also. 

Lead    pipe,   lb $0  16  

'Lead  waste  pipe,  lb 0  17  .... 

Lead  traps   and   bends    Plus  10%       

Lead  wool,  lb 0  16  .... 

Lead  sheets,  3  lbs.  sq.  ft.   . . .     0  17  

Lead    sheets,    3%    lbs.    sq.    ft.    0  17  

Lead  sheets,  4  to  6  lbs.  sq.  ft.    0  16  .... 

Cut  sheets,  %e  lb.  extra  and  cut  sheets  to 
size,    lc    lb.   extra. 

Solder,    guaranteed,    lb 0  37  

Solder,    strictly,    lb 0  35  0  37 

Solder,  commercial,  lb 0  33  0  33V> 

Solder,  wiping,  lb 0  33  .... 

Solder,   wire,   lb 0  52 

Zinc   sheets,    per   lb 0  33  

Rope  and  Cordage 

Manufacturers  Busy 

ROPES,  TWINES,  ETC.— With  the 
opening  of  navigation  drawing  nearer. 
some  predictions  from  Quebec  City  be- 
ing  to  the  effect  that  this  event  will  oc- 
cur earlier  during  t lie  present  year  than 
in  several  former  years,  the  demand  for 
ropes,  cordage,  and  the  various  twines  is 
improving.  So  far,  though  the  market 
for  raw  materials  is  exceedingly  firm, 
I  here  have  been  no  changes  in  the  prices 
for  rope  and  cordage.  The  last  altera- 
tion in  price  took  place  late  in  January 
when  pure  Manila  went  to  29%c  base, 
and  since  then,  though  the  market  for 
raw  materials  altered   a   shade  or  so  up- 
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wards,  there  have  been  alterations  in 
hemp  and  Italian  hemp  cordage  only. 
Binder  twine  prices  are  still  to  announce 
and  high  opening  prices  are  anticipated. 
Prices  on  cordage  are  shown  in  current 
quotations. 

Gasoline  and  Coal 

Oil  in  Normal  Demand 

GASOLINE  AND  COAL  OIL.— There 

is  no  alteration  in  price  of  gasoline  in 
Montreal  at  date  of  writing,  and  the 
tendency  of  the  market  for  crude  oil  was 
reported  as  far  as  possible  unaltere  1 
from  conditions  prevailing  last  week. 
Gasoline  was  quoting  at  31X/2C  a  gallon, 
Royalite  coal  oil  quoted  at  16c  a  gallon, 
and  Palacine  was  being  quoted  at  19c. 
Demand  for  gasoline  is  still  mainly  in- 
dustrial, the  roads  being  still  bad  for 
automobile  traffic,  and  not  likely  to  open 
up  early  this  year  owing  to  the  very 
heavy  snowfall.  Demand  for  coal  oil  is 
normal  for  the  season,  showing  the 
gradual  reduction  due  to  advent  of 
spring. 

Old  Light  Brass 

And  Rubber  Down 

OLD  METALS.— A  slightly  easier 
feeling  in  the  market  for  old  copper  was 
noticed  during  the  present  week,  but  not 
enough  to  alter  the  quotations  of  the 
previous  week.  Copper  is  in  a  rather 
dull  market  meantime.  Light  brass 
showed  a  reduction  in  price  to  10c  a 
pound.  Supply  is  more  plentiful,  and 
demand  lighter.  The  strength  of  the 
market  for  iron  and  steel  maintains  the 
present  price  of  old  east  iron,  and  old 
stove  plate  also.  There  has  been  a  de 
dine  in  old  rubber.  The  rubber  market 
on  a  larger  scale  showed  an  easier  trend, 
and  demand  for  old  rubber  slackened  ac- 
cordingly. Prices  varied  downwards  hy 
from  half  a  cent  to  a  cent  on  the  various 
lines  of  old  rubber  materials. 

Tea  lead    0. 07  

Heavy  lead   pipe    0.0'J  

Yellow    brass    O.lfi  

Red    brass    0.21  0.2iy2 

Light   brass    0.10  

Heavy  zinc   0.10  

Heavy  copper   0.27  

Old  cast  iron,  per  gross  ton.  20.00  21.00 

Stove   plate,   per   ton    ]  1   t.">  

Old    rubber,  boots  and   shoes  0.07  

Overshoes,   lumbermen's   rub- 
ber  boots    O.Ofi  

Auto  tires    0.05  

Bicycle   tires    0.02^2         

Tin  is  Firmest 

Of  Ingot  Metals 

INGOT  METALS.— In  the  market  for 
ingot  metals,  tin  is  the  feature  metal 
this  week,  having  advanced  considerably 
in  price.  There  have  been  rumors  of  re- 
strictive duty  upon  the  export  of  tin 
from  the  Straits.  The  other  metals  arc 
in  rather  sluggish  market  at  present, 
with  some  tendencies  apparent  towards 
easing  off  of  prices,  and  most  quotations 
maintaining  as  last  week's. 


Tin  Goes  Higher 
TIN. — Owing,  it  is  he'.ieved,  to  rumors 
to  the  effect  that  an  export  duty  may  be 
placed  on  tin  at  the  Straits  with  a  view 
to  conserving  the  supplies,  this  metal 
took  a  jump  during  the  week,  and  the 
prices  prevailing  for  large  quantities 
last  week  advanced  to  $56,  with  quota- 
tions of  $58  per  100  pounds  for  smaller 
supplies,  and  market  tendency  firm. 

Lead  Steady 

LEAD. — The  market  for  lead  has  beer, 
rather  quiet  during  the  week  since  last 
report,  and  prices  are  still  quoted  at 
$12.25  to  $13.50  and  a  shade  higher  for 
smaller  orders. 

Copper  Also  Quieter 
COPPER. — An  easier  tone  is  reported 
as    regards    copper,    with    a    very    slight 


shading  of  prices  downwards  to  440  for 

small  orders,  and  $36  to  $38  per  100 
pounds  for  larger  quantities.  Casting 
copper  would  be  quoted  at  the  cheaper 
price.  Some  grades  of  electrolytic  cop- 
per are  costlier. 

Antimony  Unchanged 

ANTIMONY.— The  same  quiet  ten- 
dency prevails  in  antimony  as  pervades 
the  metal  market  generally  (except  for 
tin).  Quotations  are  as  last  week's,  $20 
to  $32  per  100  pounds,  larger  quantities 
securing  the  easier  price,  but  deliveries 
subject  to  delays. 

Aluminum  is  Steady 

ALUMINUM. — A  steady  tone  is  noted 
in  the  market  for  aluminum,  the  quota- 
tions being  $70  to  $72,  as  quoted  las* 
week. 


TORONTO  MARKETS 


TORONTO,  March  22.— Whole- 
salers are  now  looking  forward  to 
better  conditions  so  far  as  the  de- 
livery of  goods  is  concerned,  as  the  rail- 
roads have  announced  that  they  will  now 
take  shipments  to  points  east  of  Toronto. 
There  was  much  relief  manifested  when 
it  became  known  that  the  railroads  of 
the  United  States  were  not  to  be  tied  up 
through  a  strike.  Such  an  occurrence 
would  have  greatly  crippled  Canadian 
industries  through  the  shutting  off  of 
coal  supplies  and  the  delivery  of  manu- 
factured products  from  that  country. 
Deliveries  are  bad  enough  now,  but  with 
a  strike  to  contend  with  there  would 
have  been  almost  a  complete  paralyza- 
tion  of  industry.  Manufacturers  are 
seriously  affected  with  the  labor  prob- 
lem at  present,  as  there  is  a  shortage  of 
help,  and  that  which  is  available  in 
many  cases  is  a  very  mohile  quantity.  If 
things  are  not  just  to  their  liking  they 
move  on.  Wholesalers  anticipate  the  re- 
cruiting of  fifty  thousand  additional 
men  in  Canada  may  cause  a  still  greater 
shortage,  which  will  be  seriously  felt 
during  the  summer  months.  There  have 
been  a  number  of  price  changes  during 
the  week  in  the  upward  direction.  Busi- 
ness has  been  exceptionally  good  with 
the  promise  of  a  continuation  throughout 
the  spring  months. 

Barn  Door  Hinges  and 

Barn  Door  Track  Up 

HINGES,  TRACK,  WIRE  NAILS.— 
There  have  been  upward  movements  in. 
a  number  of  staple  lines  handled  by 
hardware  stores,  among  them  miscellane- 
ous wire  nails,  barn  door  track,  barn 
door  hinges,  and  crystal  borax.  There 
continues  a  steady  increasing  list  of 
prices  of  shelf  hardware  that  have  heen 
marked   at   higher   levels,   although   the 


week  has  not  witnessed  quite  as  great 
an  array  as  in  some  recent  weeks. 
Crystal  Borax  Higher 
A  20  per  cent,  advance  in  the  price  of 
crystal  borax  was  made  effective  during 
the  week  by  the  increase  of  the  price 
from  10c  to  12Vic  per  pound.  There  is 
a  reported  scarcity  in  this  commodity 
with  a  difficulty  in  getting  the  goods 
shipped  through. 

Miscellaneous  Wire  Nails  Advanced 
By  the  change  in  discount  in  miscel- 
laneous wire  nails  an  advance  has  been 
recorded  in  these  lines  of  approximately 
5  per  cent.  The  new  discount  is  now  60 
per  cent.,  as  compared  with  65  per  cent, 
formerly.  There  is  a  firmness  in  the 
market  for  all  wire  products. 

Barn  Door  Track  Advances 

An  advance  has  been  registered  in  the 
price  of  barn  door  track,  the  new  price 
for  the  114-inch  size  is  now  $8.50  per 
lOO  feet. 

Screw  and  Strap  Hinges  Up  25c 

Following  the  advance  recorded  in  tee 
and  strap  hinges  last  week,  an  increase 
has  been  made  effective  on  the  price  of 
screw  and  strap  hinges,  which  amounts 
to  25c  per  100  pounds.  On  sizes  under 
12  inches  the  new  price  is  now  $7.25  per 
100  pounds,  the  previous  price  being  $7. 
On  sizes  14  inches  and  upwards  the  price 
is  $6.75  per  100  pounds,  as  against  the 
former  price  of  $6.50.  For  extra  hooks 
there  has  been  no  change  in  price,  being 
7c  per  pound  for  %-inch  and  6%c  per 
pound  for  %-inch. 

Loaded  Paper  Shells — Correction 

In  last  week's  issue  the  price  of  shel's 
loaded  with  black  powder  was  inadver- 
tently stated  to  "remain  the  same  as 
previously  at  10  per  cent,  off  list."  This 
should  have  read  10  per  cent,  on  list. 
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Scarcity  of  Wire 

Nails  is  Developing 

WIRE  NAILS.— Manufacturers  state 
that  a  decided  scarcity  of  wire  nails  is 
developing  through  their  inability  to  get 
sufficient  supplies  of  labor.  Some  makers 
state  that  it  is  scarcely  possible  to  get 
operators  on  the  various  machines  to 
remain  more  than  a  week,  and  with  some 
the  average  length  of  sojourn  of  the  op- 
erators is  four  days.  This  is  a  condition 
that  is  common  to  many  manufacturers, 
not  alone  in  nail  production,  but  in  other 
lines  of  manufacture  as  well.  There  is 
also  a  shortage  of  rods  from  which  the 
nails  are  made.  There  is  a  heavy  de- 
mand for  nails  at  present.  Some  whole- 
salers state  they  are  unable  to  fathom 
what  they  are  all  being  used  for.  Some 
factories  are  working  overtime,  and  can- 
not keep  up  with  the  demand.  In  the 
face  of  this  condition  there  are 
dealers  who  state  they  would  be  g'.ad  of 
a  respite  in  orders  to  the  end  that  they 
might  be  able  to  get  caught  up  with 
bookings.  There  is  a  continued  firmness 
in  the  market  for  all  wire  products  and 
wire  nails,  but  prices  locally  have  re- 
mained unchanged  with  the  exception  of 
miscellaneous  wire  nails.  On  these  the 
discount  has  been  changed  from  65  per 
cent,  to  60  per  cent.  Standard  steel  wire 
nails  are  still  quoted  at  $4.'95  base  per 
100  pounds.  Cut  nails  remain  $4.75  base. 

Short  Shipments 

Usual  in  Enamelware 

STOVES,  ENAMELWARE.— Manu- 
facturers state  that  the  demand  for 
enamelware  and  tinware  has  been  so 
good  that  they  are  compelled  to  make 
short  shipments  on  many  of  the  orders. 
Sales  are  considerably  ahead  of  last 
year,  but  there  is  difficulty  in  getting 
raw  materials  to  manufacture  sufficient 
quantities.  The  demand  for  copperware 
uoods  of  all  kinds  keeps  up  exceptionally 
well,  even  in  view  of  the  fact  that  prices 
in  sume  lines  are  about  double  what  they 
/ere  prior  to  the  war.  There  is  a  re- 
vival in  the  demand  for  gas  ranges  fol- 
Iowing  a  slight  cessation.  Manufac- 
turers are  now  getting  in  swing  for  the 
summer  trade.  The  demand  for  oil  heat- 
ers I'm'  immediate  shipment  is  also  good 
owing  to  the  fact  that  people  will  soon 
he  letting  their  furnaces  go  out.  Prices 
for  stoves  and  enamelware  have  held 
steady  during  the  week.  One  manufac- 
turer was  forced  to  withdraw  one  line 
of  oil   beaters  because  of  lack  of  stoek. 

Fine  Weather  Will 

Cause  Demand  for  Gasoline 

GASOLINE,  OOAL  oil,  LUBBICAT- 

IXO  OILS.  There  was  a  steadiness  in 
the  market  for  uaoline  and  coal  oil  and 
lubricating  oils  following  Hie  advance 
all    along  the   line   announced   last    week. 


With  the  coming  of  spring  weather  oil 
men  anticipate  there  will  be  an  in- 
creased demand  for  gasoline  for  motor- 
ing purposes.  While  the  price  is  higher 
now  than  it  was  at  any  time  last  year,  it 
is  anticipated  that  it  has  not  yet  reached 
its  top  limit  for  the  season  when  the  in- 
creased demand  develops.  Indications 
point  to  an  early  spring  and  a  long  sea- 
son of  good  motoring  weather.  This  was 
not  the  ease  last  season,  as  the  winter 
months  extended  well  into  summer  al- 
most. There  have  been  further  advances 
in  some  of  the  crude  oil  fields,  but  the 
mid-continent  field,  which  is  of  primary 
interest  to  Canadian  consumers,  because 
most  of  the  supply  comes  from  that  dis- 
trict, has  remained  stationary  in  price 
during  the  week.  Gasoline  is  quoted 
wholesale  at  30<i/2  and  31c  per  gallon. 

Black  Sheets  Have 

Been  Moved  Higher 

SHEETS,  PLATES.— An  advance  of 
25c  per  100  pounds  has  been  registered 
in  the  price  of  black  sheets  during  the 
week,  which  now  makes  the  selling  price 
$6.25  for  No.  10  gauge  and  $6.40  for  No 
28  gauge.  These  are  the  base  sizes,  and 
for  the  other  sizes  there  is  the  usual  dif- 
ferential of  10c  increase  for  No.  12  gauge 
over  No.  10  gauge,  20c  less  for  No.  14 
gauge,  10c  less  than  No.  10  gauge  for 
No.  16  gauge,  5c  less  than  No.  10  gauge 
for  gauges  Nos.  18  to  20;  while  gauges 
No.  22-24  sell  for  the  same  as  No.  10 
gauge.  No.  26  gauge  is  10c  less  than  No. 
28  gauge.  There  has  also  been  an  in- 
crease in  the  price  of  boiler  plates,  which 
have  advanced  25c  per  100  also,  and  are 
now  selling  at  $6.50  per  100  pounds. 
There  is,  however,  a  range  in  the  market, 
as  will  be  indicated  by  the  range  in 
prices  given. 

Per   100   Lbs. 

No.    10  gauge    $6.25  $.... 

No.   12   gauge    6.35  6.20 

No.   14   gauge    6.05  6.10 

No.   16   gauge    6.15  6.15 

Nos.   18-20  gauge    6.20  5.80 

Nos.  22-24   gauge    6.00  5,85 

No.    26   gauge    6.30  5.90 

No.    28   gauge    6.40  6.00 

No.    29   gauge    6.10 

%-inch    (boiler    plates..) 6.50  

Boiler  Tubes  Are 

Due  For  An  Advance 

BOILEB  TUBES.— There  has  been  no 
change  in  the  price  of  boiler  tubes  dur- 
ing the  week,  but  a  firm  condition  exists 
as  a  result  of  the  recent  advance  of  10 
per  cent,  that  took  place  in  the  Chicago 
and  Pittsburg  districts.  Local  dealers 
have  not  yet  increased  their  price,  but 
an  advance  is  highly  probable  in  the  near 
future.  There  is  a  brisk  demand  for 
boiler  tubes,  and  supplies -are  not  heavy 
at  present.  Following  are  the  quota- 
tions prevailing: 

Per  100  Feet 
Told  Drawn   Lap  wold 

1-inch     .$22.00         

1  Vilu 'li     25.00         

1%-lftOh    29.00        $24.00 

1%-lncb    30.00         22.50 


2-inch    33.00  23.00 

2%-inch    33.00  

2i/2-inch    36.00  29.50 

3-inch    47.00  34.50 

314-inch     41.00 

31/2-inch    53.00  44.00 

4-inch    65.00  55.00 

Higher  Prices  On 

Coaster  Wagons 

COASTER,  WAGGONS.— New  prices 
quoted  on  coaster  wagons  provide  for  an 
increase  in  the  price  of  these  lines. 
Following  are  the  list  prices  on  the  vari- 
ous sizes :  No.  00.  $32  per  dozen ;  No. 
0,  $41  per  dozen ;  No.  01,  $63  per  dozen ; 
No.  1,  $76  per  dozen;  No.  2,  $84  per 
dozen ;  No.  3,  $93  per  dozen ;  No.  4, 
$106  per  dozen.  These  prices  are  subject 
to  a  discount  of  33  1-3  per  cent.  There 
is  a  better  demand  for  these  wagons  now 
that  spring  has  arrived  and  the  side- 
walks are  again  clear. 

5  Per  Cent.  Advance  In 

Revolvers  and  Pistols 

REVOLVERS,  PISTOLS.— An  ad- 
vance of  approximately  5%  has  been 
announced  in  the  price  of  Colt  revolvers 
and  automatic  pistols.  The  company 
states  that  its  settled  policy  has  been  one 
of  refraining  from  advancing  prices  as 
long  as  possible  but  that  conditions  in 
the  market  for  raw  materials  have  made 
a  revision  in  prices  necessary.  One  of 
the  popular  sizes  in  the  .45  calibre  Colt 
revolver  is  now  selling  at  $28  each.  This 
type  has  found  favor  with  army  officers 
who  have  been  attached  to  the  expedi- 
tionary force. 

Bristle  Brushes 

Are  In  Firm  Market 

BRUSHES,  BROOMS,  WOODEN- 
WARE. — One  of  the  large  Canadian 
manufacturers  of  brushes  states  that 
there  is  a  firmness  in  the  market  for 
brushes  which  has  resulted  through  the 
market  conditions  in  black  bristles.  It 
is  asserted  that  there  must  of  necessity 
be  an  advance  of  at  least  5  per  cent,  in 
their  various  lines  of  black  bristle 
brushes  by  April  1.  Brooms  are  also  in 
strong  market,  a  further  advance  of  $30 
per  ton  having  been  recorded  in  the  price 
of  broom  corn  which  makes  the  price 
$380  per  ton  in  the  United  States.  Wood- 
enware  of  all  kinds  is  holdine;  in  firm 
market  but  prices  have  remained  un- 
changed  during  the  week. 

Lawn   Swing  Prices   Change 

A  change  in  the  price  of  lawn  swings 
and  settees  has  been  made  effective  this 
week.  Prices  that  now  prevail  for  these 
will  be  found  in  the  current  quotations. 

Iron  and  Steel  Prices 

Held  in  Steadv  Market 

TRON  AND  STEEL.— There  was  a 
steadiness  in  the  iron  and  steel  market 
during  the  week  so  far  as  prices  go. 
The  undertone  is  one  of  firmness,  how- 
ever, following  the  advance  recorded  last 


March  24,  1917. 


HARDWARE    AND    METAL 


183 


week.  Some  of  the  lines  are  in.  very 
low  supply  on  this  market.  Swedish  and 
Norway  iron  are  in  very  small  compass 
and  the  prices  are  firmly  held.  In  the 
United  States  there  is  considerable  struc- 
tural steel  work  going  forward  which  is 
causing  a  heavy  demand  and  this  all  re- 
flects on  the  condition  in  the  local  mar- 
ket.   Following  are  the  prevailing  prices: 

Per  100  lbs. 

Common  bar  Iron   $ $  4.25 

Common   bar  steel    4.50 

Refined   iron    4.65 

Angles,   base    5.00 

Horseshoe   iron    4.50 

Norway    iron    7.50  9.00 

Mild   siteel    4.50 

Tire   steel    4.70 

Toe  calk   steel    5.15 

Sleigh   shoe  steel    4.75 

Band   steel    4.75 

Spring    steel    6.00  6.50 

Mining  tool   steel    17.00  18.00 

Sheet  cast  steel   25.00         35.00 

Old  Cast  Iron  Is 

$2  Per  Ton  Higher 

OLD  MATERIALS.— There  has  been  an 
advance  of  $2  per  ton  in  the  price  which 
dealers  are  willing  to  pay  for  old  cast 
iron,  now  making  the  quotation  $18  per 
ton  as  compared  with  the  former  quota- 
tion of  $16.  There  has  been  a  good  de- 
mand for  this  commodity,  as  there  has 
also  been  a  good  demand  for  all  old  ma- 
terials. Prices  for  other  lines  of  old 
material  have  held  steady  during  the 
week. 

Per  lb. 

Tea  lead    $0.06%         

Heavy    lead    pipe    0.09%         

Yellow    brass 0.17  

Red    brass    0.22  

Light  brass    0.10  

Heavy    zinc    0.09%         

Heavy    copper    0.29%         

Old   cast  iron,  per  ton    18.00  

Stove   plate,    per  ton    14.50  

Old    rubbers,   boots   &   shoes.     0.0S%         

Overshoes,   lumbermen's  rub- 
ber  boots    0.06%         

Bicycle   tires    0.03%         

Auto  tires   0.06  


Active  Demand  For 

All  Lead  Products 

LEAD  AND  ZINC  PRODUCTS.— 
There  has  been  an  active  demand  for 
lead  and  zinc  products  during  the  week 
but  prices  have  remained  unchanged.  In 
the  primary  market  in  New  York  the 
lead  market  took  on  a  somewhat  easier 
tone  following  the  clearing  up  of  the 
possibility  of  a  railway  strike.  This  had 
a  tendency  to  cause  freer  selling  of  spot 
lead  around  9y2c  per  pound.  It  is  the 
opinion  in  that  market  of  some  of  the 
buyers  that  future  lead  will  hold  fairly 
strong.  Following  are  the  quotations 
locally: 


Lead    pipe,    lh 

Lend  waste   pipe,  lb 

Lead    traps   and    bends    

Lead   wool,  lb 

Lead  sheets,  3  lbs.  sq.  ft... 
Lead  sheets.  3%  lbs.  sq.  ft.. 
Lead  sheets.  4  to  6  lbs.  sq.  ft. 
Cut  sheets.  %e  lb.  extra  a 
size,  lc  lb.  extra. 

Solder,  guarnnteed,  lb 

Solder,   strictly,  lb 

Solder,  commercial,  lb 

Solder,  wiping,  lb 

Solder,   wire.   lb 

Zinc  sheets,  per  lb 


$0.16  

0.17  

10%  on  list 

0.15 

0.15% 

0.15% 

0.15% 

nd   cut   sheets   to 


Lead  and  Spelter 

Slightly  Easier 

There  is  a  good  demand  for  practically 
all  ingot  metals,  although  the  copper 
market  is  affected  by  the  large  quantities 
of  scrap  available  from  munition  plants. 
Tin  has  advanced  this  week,  while  lead 
and  spelter  are  slightly  easier. 

TIN. — A  new  development  in  the  mar- 
ket is  the  possibility  of  a  tax  being-  im- 
posed by  the  British  Government  on  the 
export  of  tin  to  the  U.  S.  As  shipments 
of  tin  have  in  the  past  been  sufficient  for 
requirements  in  the  States,  it  is  doubtful 
if  the  proposed  tax  will  be  levied  with 
the  intention  of  conserving  supplies  in 
England.  Prices  locally  have  advanced 
to  55c-57c  lb.,  according  to  quantity  pur- 
chased. 

COPPER.— The  demand  for  copper 
continues  good,  although  the  market  is 
affected  by  the  large  quantities  of  scrap 
on  the  market.  Prices  range  from  39c- 
40c  lb. 


SPELTER.— There  is  a  good  demand, 
with  stocks  light.  Prices  locally  range 
from  13c-15c  lb. 

LEAD.- — Lead  is  slightly  easier,  and 
has  declined  y2c  lb.,  with  prices  ranging 
from  12c  to  13c  lb. 

ANTIMONY.— There  is  still  a  scarcity 
of  antimony,  particularly  on  large-sized 
lots,  which  are  practically  unobtainable. 
The  market  is  strong  and  quotations  firm 
at  35c  per  pound. 

ALUMINUM. — The  market  is  strong 
but  quiet,  and  quotations  are  unchanged 
at  68c  per  pound. 

PIG-  IRON.— The  Steel  Company  of 
Canada  have  recently  blown  in  their  No. 
2  furnace  at  Hamilton,  and  have  issued 
a  price  of  $43  a  ton  on  foundry  iron. 
Supplies  of  coke  are  coming  forward  in 
better  volume,  and  the  situation  has  con- 
sequently improved.  The  pig  iron  mar- 
ket is  very  strong  and  higher  prices  are 
likely  at  no  distant  date.  r 
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0.32% 

0.31% 

0.31% 

0.35 

0.25 


0.32 


LONDON,  Ont.,  March  22.— Prices 
are  still  on  the  upward  trend  as 
indicated  in  the  report  which  fol- 
lows. Business  here  and  in  the  sur- 
rounding districts  continues  seasonably 
good.  Local  hardware  merchants  have 
started  early  to  go  after  spring  busi- 
ness, and  are  advertising  quite  exten- 
sively in  local  newspapers.  Although 
there  is  not  a  great  deal  of  new  building 
going  on,  there  is  a  very  fair  demand 
for  builders'  hardware  lines  owing  to 
repair  work,  additions  to  buildings,  al- 
terations, etc.  Collections,  according  to 
local  wholesalers   are  very   satisfactory. 

Miscellaneous  Wire 

Nails  Advanced 

The  discount  on  the  miscellaneous 
wire  nail  list  has  been  changed  from  65 
per  cent,  to  60  per  cent,  off  list.  This 
discount  applies  to  all  nails  except 
standard  nails.  The  net  extras  on  the 
list  remain  unchanged. 

Standard  common  steel  wire  nails  re- 
main unchanged  at  $4.95  base  f.o.b.  Lon- 
don. Cut  nails  are  unchanged  at  $4.70 
base  f.o.b.  London. 

Tin  Singers  Advanced 

Tin  horse  singers  (Eclipse)  have  been 
advanced  to  a  new  price  of  $3.75  dozen. 
Stickfast  Paste  Higher 

Stickfast  paste  in  packages  has  been 
advanced  to  the  following  prices:  1  lb. 
pkgs.,  $1.50  doz.;  2  lb.  pkgs.,  $2.35  doz. 
Fox  Scales  Advanced 

Fox  platform  scales  have  advanced 
to  the  following  prices:  1200  lb.  scale 
$19.50  each ;  2000  lbs.,  drop  lever,  $29.50 
each.  The  foregoing  prices  include 
stamping,  and  are  net  cash. 


S  &  S  Hinges 

And  Hooks  Advanced 

New  and  hinge  prices  have  gone  into 
effect  on  screw  and  strap  hinges  and 
hooks.  The  new  prices  follow : — S  and 
S  hinges  6  in.  to  12  in.,  $7.25  per  100 
lbs. ;  14  in.  and  larger,  $6.75  per  100  lbs. 
Hooks,  i/2  in.,  7%e  lb.;  %  in.,  7V4c  lb.; 
%  in.,  7c  lb. 
Net  Prices  on  Tee  and  Strap  Hinges 
An  advance  in  the  price  of  heavy 
tee  strap  hinges  was  recorded  in  HARD- 
WARE AND  METAL  last  week.  Fig- 
ured out  at  the  new  discount  of  20-10 
per  cent,  off  list,  the  net  prices  are  as 
follows:— 

Heavy  tee.  Heavy  strap. 

4"     $  1.84  doz.  pr.  $  2.16  doz.  pr. 

5"     2.31        "  2.67 

6"     2.60        "  2.88 

8"     2.96        "  3  89 

10"     5.26        "  6.92 

12"     8.36       "  8.57 

14"     8.50        "  9.80 

Wire  Products  Are 

Firm  In  Price 

All  wire  products  are  decidedly  firm 
in  price  and  there  does  not  appear  to 
be  any  likelihood  of  easier  prices  in  th« 
near  future.  If  a  change  is  made  it  will 
probably  be  in  an  upward  direction.  Fol- 
lowing are  the  prices  quoted  here  on  a 
number  of  wire  fence  products: — 

Per  100  lbs. 

Barb    $  4.65 

No.  9   galvanized    4.25 

No.   12   galvanized 4.45 

No.   13   galvanized    4.55 

No.   coil   spring    4.30 

No.  10  O  and  A   5.66 

No.    11        "         5.72 

No.    12        "         5,S0 

Paris  Green  Up  10c  lb. 

The  10c  per  pound  advance  in  Paris 
green,  announced  in  HARDWARE  AND 
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METAL'S  paint  market  reports  last 
week,  have  become  effective  here,  with 
prices  for  C.  P.  Co.  green  now  as  fol- 
lows : — 

%   lb.   pkgs 5914c  per  lb. 

1  lb.   pkgs 57%c       " 

25  lb.  drums   55%c      " 

50  lb.  drums   55e  " 

100  lb.  drums   55c  " 

Paint  Products  Are 

At  High  Levels 

Paint  products  generally  are  very  firm 
in  price  owing-  to  the  high  price,  and  in 
some  cases  scarcity  of  raw  materials. 
The  ready  mixed  paint  situation  is  a 
rather  trying  one  for  manufacturers  ow- 
ing to  the  high  costs  of  raw  materials 
entering-  into  paints  now  being  manufac- 
tured. Linseed  oil  is  firm  at  last  week's 
high  levels.  Turpentine  has  declined 
2c  per  gallon,  and  white  lead  is  un- 
changed.      There     lias     been     a     slight 


tendency,  however,  in  some  quarters  to 
shade  prices  on  lead  and  glass,  but  with 
continued  firmness  in  the  primary  mar- 
kets and  no  signs  of  relief,  prices  are 
firming  up  locally.  Prices  on  linseed  oil, 
turpentine  and  white  lead  follow: — 

Linseed   Oil.  Kaw.      Boiled 

per  gallon 

1    to   2    bbls $1.40        $1.43 

3  to  5  bbls 1.39  1.42 

6  to  9   1.37  1.40 

Turpentine — 

1  barrel    lots    76c  Imp.  gal. 

2  to   4   barrel   lots    75c  Imp.  gal. 

o  gal.   lots    83c  Imp.  gal. 

White   Lead   In   Oil  :— 

Pure,    ton    lots     15. 00  hd.  lbs. 

Less   than   tons    15.30  lid.  lbs. 

Glass — Small  Lots  : — 

Single   dia 15% 

Double  dia   15% 

1 'ut   lights    50,    5% 

Putty  per  100  lbs.  :— 

Standard    100   lb.    drums    $3.85 

Standard   25  11).   drums    3.95 

Pure,  100  lbs 4.65 

Pure,    25    lbs 4.75 

Bladder,    bbls 4.10 

Bladder,   less    4.50 


WINNIPEG  MARKETS 


WINNIPEG,  Man.,  March  22.— 
The  continued  advance  in  all 
lines  of  steel  products  is  having 
its  effect  on  the  manufactured  article 
with  the  result  that  during  the  week 
revised  prices  have  been  issued  on  prac- 
tically all  lines  of  hinges,  as  well  as 
hasps,  barrel  bolts,  storm  sash  hangers, 
shelf  brackets  and  trap  door  rings,  new 
prices  have  been  issued  also  on  halter 
chains  and  revised  quotations  on  car- 
riage heaters  and  coal  are  now  in  force. 

Prices  on  Brass 

Goods  Revised 

Another  revision  has  been  made  in  brass 
goods  with  the  result  that  higher  prices 
now  prevail  on  brass  valves,  grease  cups, 
oil  cups,  air  cocks,  straw  gauge  cocks, 
steam  gauge  cocks  and  water  gauges. 
New  prices  now  in  effect  on  lines  with 
which  the  retailer  is  familiar  are  as  noted 
below: 

Penberthy  Regrinding  Valves,  Globe  and 
Angle,  are  now  selling  at  pet  list  as  follows: 
'.  in.,  $1.10  each;  %  in.,  $1.25  each:  ',:,  in 
JLflO  each;  %  In.,  $2.20  each:  1  in.,  $2.80  each; 
\V*  >><■•  W  each;  ]U,  In.,  .v.5.50  each;  2  in., 
$8.75   each. 

Penberthy  Compodlsb  Valves,  Globe  and 
Ancle  now  take  a  discount  of  2%%,  with  net 
prices   as   follows:     '',    in..  $1.05  each;   %   In.. 

$1.20    each;     V.     in.,    $1.55    each;     %     in.,     $2  15 

each;    1    In..   $2.75   each;    iv,    in..    $3.90   each;. 
1%   in..  $5.35  each;  2  in..  $8.50  each. 

Air  Cocks.  Tee  Handle  6,  22c  each;  7  25c 
each  :  s.   28c  each  :  9,  33c  <  ach. 

Lever    12,    30c   each;    1::.    33c    each;    14,    Sflc 

each. 

Grease  Cups.  Samson  801,  96.-  cadi'  802 
$1.30   each;    803.    $1.45   cacti;    801.    $1.60    each 

Sllex  BOO,  90c  each;  901,  $1.20  each-  902 
$1.50  each;   903.   $1.70  each. 

Oil  rups.  Safety  WO,  $1.20  each;  tot,  $1.40 
1  ach  :  402.  $1.60  each;   ur,.  $2  ench, 

Salute    551,  $1.05  each;  552,  $1.15  each;   553, 

$1  20   each  :    557.    S3   each. 

Water   Ganges      S  1  A  .   $1.80  each  ;    North    West. 

$3  each. 
Steam    Gauge    Cocks    38,    38c    each;    89,    17c 

each  ;  10,  41c  each  :  11.  11c  each. 

Prices  on  Carriage 

Heaters  Are  Higher 

Prices    which    are     now     iii     effect     on 


carriage  heaters  and  coal  are  somewhat 
higher  than  those  prevailing  during  the 
past    season.      They    are    as    follows: — 

Carriage  heaters,  each,  3D,  $2.45;  5B, 
$1.75;  7C,  $2.20;  7D,  $2.65. 

Heater  coal,  per  doz.,  Clarks,  90c; 
A.  B.   C,  70c;  Bricklets,  75c. 

Hinges  and  Butts 

Are  All  Higher 

The  latest  vision  in  prices  on  hinges 
and  butts  reveals  the  general  tendency 
towards  higher  levels.  Just  how  much 
the  consumer  is  going  to  stand  is  rather 
difficult  to  estimate  but  it  would  cer- 
tainly seem  that  the  maximum  must  be 
nearly  reached.  Quotations  now  in  ef- 
fect read  as  follows: 

Butts,  241  A,  D2  and  F— 2  x  2,  28c  pair; 
IV.,  x  2 'A,  29c  pair:  3  x  3.  30c  pair;  3V2  x  3%. 
30c  pair:  4x4,  37c  pair;  iVz  x  4*4,  57c  pair; 
5  x  5,  75c  pair. 

Dozen  Pairs 
Coir   Strap   Hinges —  In  Bulk     In  Cartons 

935x4 $1  35  $  2  00 

5     1  00  2  60 

(i     2  65  3  20 

8     4  30  5  00 

10     6  35  7  40 

12     9  70  10  90 

Corr  Tee  Hinges — 

937x4     $1   70  $  2  SO 

5     2  60  3  65 

0     3  15  4  75 

8    5  50  7  25 

10 7  85  10  10 

Light   Strap   Hinges,   in   bulk— 3  in..  85c  doz. 

pairs;   4   in.,   $1.05   do/.,    pairs;   5  in.,   $1.20  doz. 

pairs;  6  in.,  $1.45  doz.  pairs;  8  in.,  $2.10  doz. 
pairs;    10  in,   $3   doz.  pairs. 

Light    Tee    Hinges,    in    bulk — 3    in.,   85c  doz. 

pairs;    1    in.,   015c    doz.    pairs;    5   in..    $1.10  doz. 

pairs;    0    in.,   $1.25   doz.    pairs:   8   in..   $1.55  do/.. 

pairs. 

Heavy  Strap  Hinges,  in  bulk — 4  In.,  $2.55 
Ho/.,  pairs;  5  in..  $3.15  doz.  pairs';  0  in.,  $3.40 
.loz  pairs;  N  in..  $4  65  do/.,  pairs:  10  in.,  $8.16 
do/,    pairs;    12   In..   $10.10  doz.   pairs. 

Heavy  Strap  Hinges,  in  cartons— SC200xl, 
$2.20:   5.  $2.80;   6.   $8.55!   8.  $5.10;  10,  .$8.45. 

I  Law  Tee  Hinges,  in  bulk  4  in.,  $2.15  do/., 
pairs:    5    in..   $2.70   do/,     pairs;   6   in.,   $3  05   doz. 

pairs;  8  in.,  $3.60  doz.  pairs;  10  in.,  $7.05  doz. 

pairs-;    12   in.   $0.85   doz.    pairs. 

Heavy   Tee    Hinges,   In   cartons  —  SCdOOxl, 
$2.P5:  5.  $3.30:  6.  $4;   8,  $4.90:  10.  $7. 40. 
Wrought  steel  Butts    K'o.  800,  5%  discount; 

NT0,    Mil,    15',     discount;    No.    SKI.    1(1''!    discount. 


Brackets,  Staples  and 

Hasps,  Etc.,  Advanced 

Other  lines  which  have  been  affected 
in  this  class  of  goods  are:  Wrought  steel 
shelf  brackets,  per  doz.  prs.,  No.  151 
3x4,  75c;  4x5,  $1.00;  5x7,  $1.50: 
6x8,  $1.85;  7x9,  $2.25;  8  x  10,  $2.60. 

Hasps  and  staples,  per  doz.,  20  x  6, 
43c;  8,  55e;  30  x  6,  60c;  7,  70c;  8,  75c. 

Safety  hasps,  per  doz.;  915  x  3,  $1.25; 
4y2,  $1.65;  6,  $2.65. 

Storm  sash  hangers  per  doz.,  1717. 
$1.65. 

Storm  sash  fasts,  1719,  $1.95  doz. 

Barrel  bolts,  per  doz.,  406-2-2y2,  $1.55 ; 
406-3-3,  $1.80;  4,  $2.00. 

Two  Lines  of 

Washers  Reduced 

A  reduction  in  the  price  of  the  Dows- 
well  and  New  Idea  washing  machines 
has  gone  through  and  quotations  are 
now  being  made  on  the  following  basis: 
Dowswell  $4:00  each ;  New  Idea,  $9.00 
each. 

The   discount    on    wood   tackle   blocks 
has  been  changed  and  30  per  cent,  repre- 
sents the  present   basis   for  quotations. 
This  reveals  net  prices  as  follows: — 
Single       Double     Triple 

3    50  .91  each 

4    60  1.10         1.50  each 

5    63  1.20         2.05  each 

6    77  1.40        2.95  each 

7    91  1.70         7.45  each 

8    1.13  2.00 

10    1.90  3.15 

12    3.10  5.25 

Revisions  and  Further 

Advances  Expected 

Rumors  of  another  advance  in  carriage 
hardware  are  in  the  air,  and  it  is  ex- 
pected changes  will  be  recorded  in  the 
prices  of  clevises,  plow  rings,  etc.,  be- 
fore long.  Two  lines  have  come  in  for 
revision  during  the  week,  the  new  prices 
representing     advances    in    each     case: 

Whiffletree  hooks,  per  lb.,  107,  13c: 
207,  12c. 

Premium  whiffltree  hooks  per  doz. 
prs.,  2,  $3.25;   3,  $3.75,  4,  $4.25. 

Linseed    Oil. 

Xo  further  change  is  noted  in  the  Unseed 
oil  market  over  that  which  went  into  effect 
last  week,  price's  remaining  firm  at  the  ad- 
vanced figure.  The  prices  now  ruling  are:— 
l.in-ced  oil.  raw,  $1.40  per  gal.,  bbl.  lots; 
boiled,  $1.13  per  gal.,  bbl.  lots. 
Turpentine   Firm. 

Tiiinentinc     also     remains     firm     locally     at 
nuotations    in    effect    for    some    time    past,    as 
follows:— Per   gal..   .85c,    bbl.   lots;   88%c,   bbl. 
lots;  90c,  5  gal.   and    1   gal.   lots. 
Wood    Alcohol   Vp. 

Another  advance  is  recorded  in  the  price  of 
wood  alcohol,  new  quotations,  being  made  on 
the  following  basis:— 5  gals.,  $1.82  gal.;  1 
gal..  $2.      Cans   included. 

Higher  figures  are  again  In  evidence  on 
halter  chains.  I  lie  discount  now  prevailing 
being    3.0%. 

Ventiples  sweat  pads  arc  also  selling  al  an 
advanced  figure,  quotations'  for  the  No.  310 
being    $5.75    doz. 
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MONTREAL 

MONTREAL,  March  22.— While 
the  general  tendencies  of  the 
main  market  features  in 
painters'  products  are  similar  to  the 
trend  of  last  week's  reports,  there  is 
this  week  a  distinctly  firmer  tone  to  the 
market  for  mixed  paints  as  will  be  noted 
from  the  paragraphs  devoted  to  this 
branch  of  the  market  in  particular. 
Linseed  oil  is  still  unhappily  situated 
as  to  supply.  White  lead  in  oil  is  un- 
changed, and  seems  settling  down  to  a 
determination  to  hold  its  high  record  of 
price  without  going  higher  unless  ab- 
solutely forced  up.  Putty  shows  signs 
of  firmer  tendency  due  to  linseed  oil 
and  whiting  shortages.  Spring  supplies 
of  paints  are  being  moved  out  to  fill 
spring  orders,  and  business  shows  every 
promise  of  being  good  for  summer. 
Opening  of  navigation  is  looked  for  as 
a  market  factor  of  importance  as  re- 
gards distribution  much  retarded  by 
railway  congestion. 

Mixed  Paints  Likely 

To  Advance  Shortly 

MIXED  PAINTS.— Unless  all  market 
indications  are  belied,  there  will  be  a 
change  in  prices  of  mixed  paints  before 
next  week's  issue  of  this  paper  is  pub- 
lished. At  the  time  of  writing  there 
was  still  no  change,  but  the  market  con- 
dition of  extreme  firmness  was  main- 
tained, and  there  was  widespread  word 
of  something  to  be  expected  in  the  way 
of  an  advance.  Nothing  official  had 
been  done  or  notified  to  the  trade  as  re- 
gards prices  to  the  retailer,  but  the  con- 
ditions so  very  persistent  during  the 
past  few  months  have  had  the  inevitable 
effect,  and  it  is  claimed  the  market  can 
no  longer  stand  the  strain  of  rising 
prices  of  raw  materials  without  advanc- 
ing the  product  in  price  also.  That 
there  will  be  "an  appreciable  advance" 
in  paint  prices  was  the  opinion  of  one 
firm.  That  the  filling  of  spring  orders 
being  about  completed,  and  the  season 
for  sorting  orders  just  on  the  way,  the 
present  time  is  opportune  for  the  alter- 
ations of  prices  to  suit  conditions  was 
the  view  expressed  by  another  manu- 
facturer. For  a  Ions;  time  now  the  mar- 
ket for  raw  materials  has  been  advanc- 
ing, and  for  a  long  time  HARDWARE 
AND  METAL  has  been  pointing  out  to 


readers  the  trend  of  the  markets  indi- 
cating that  an  advance  in  mixed  paints 
was  first  possible,  and  later  probable 
under  the  circumstances.  Now  it  would 
appear  that  the  manufacturers  having 
seen  their  customers  safely  over  the 
bulk  of  the  spring  supply  business,  and 
having  carried  a  considerable  burden 
of  anxiety  during  the  very  ominous 
trend  of  the  markets  for  raw  materials, 
are  about  to  take  the  necessary  steps  to 
meet  conditions  that  prevail  and  seem 
likely  to  persist  for  the  best  part  of  the 
present  year  even  if  wars  end  and  mar- 
kets begin  to  oscillate  back  to  old  ac- 
customed standards.  Markets  will  not 
likely  swing  back  very  suddenly  to  old 
conditions.  Prices  have  risen  gradually 
though  with  fairly  long  strides  at  times. 
Prices  will  decline  when  peace  arrives, 
no  doubt,  but  not  any  faster  than  pro- 
duction of  materials  can  make  the  pace 
for  them.  And  for  the  present  the  de- 
cline  is   not   even   in   sight. 

Linseed  Oil  Still 

Very  Much  Needed 

LINSEED  OIL— For  the  present  week 
the  position  as  regards  linseed  oil  is 
still  unsatisfactory,  thougli  distant 
promises  of  swifter  movement  of  Can- 
adian flax  seed  are  heai'd.  Promises, 
however,  do  not  bring  the  seed  to  the 
crushers,  and  until  plentiful  quantities 
arrive  there  will  not  be  any  relief  in  the 
way  of  supplies  for  the  market.  Dur- 
ing the  week  some  linseed  oil  supplies 
changed  hands  within  the  city,  a  distri- 
bution of  stocks  to  help  out  where  an 
absolute  scarcity  was  felt.  The  price 
paid  for  large  quantities,  and  strictly 
between  wholesalers  or  manufacturers 
was  $1.32  per  gallon  for  the  raw  oil. 
Boiled  on  this  basis  would  be  about 
$1.35,  but  no  retail  transactions  could 
nossibly  take  place  at  prices  so  low. 
The  only  quotation  willingly  ventured 
for  one  barrel  lots  only,  and  to  recogniz- 
ed regular  customers  only  was  $1.41 
per  gallon  for  the  raw,  and  $1.42%  for  , 
boiled. 

Turpentine  Being 

Carefully  Conserved 

TURPENTINE.— While  there  is  no 
indication  that  turpentine  is  tending 
higher  in  price  at  'Savannah,  the  local 
condition  of  markets  firm.  The  reason 
for  this   condition,   it   is   claimed   is   en- 


tirely connected  with  the  freight  situa- 
tion. Supplies  of  turpentine  are  coming 
in  so  very  slowly,  and  with  so  much 
uncertainty  that  holders  of  stocks  in 
the  city  are  reluctant  to  distribute  more 
than  small  lots.  Some  paint  manufac- 
turers have  no  wish  to  come  into  the 
market  to  sell  turpentine  at  all.  One 
firm  was  willing  to  quote  as  low  as  77 
cents  per  Imperial  gallon  for  turpentine 
in  one  barrel  lots  only,  and  to  regular 
customers.  Another  firm's  quotation 
was  87  cents  on  the  same  understanding. 
From  80  to  85  cents  per  Imp.  gallon 
was  mentioned  by  other  firms. 

White  Lead  in  Oil 

Unchanged  in  Price 

WHITE  LEAD  IN  OIL— Steadiness 
at  the  present  firm  prices  has  character- 
ised the  market  for  the  pig  metal  of  late, 
and  with  linseed  oil  still  very  scarce, 
and  very  powerfully  placed  as  regards 
probable  price  standards  when  supplies 
begin  to  offer  more  plentifully,  the  mar- 
ket for  white  lead  in  oil  persists  in  its 
condition  of  strength.  Nevertheless 
there  is  a  feeling  amongst  the  manu- 
facturers that  white  lead  in  oil  should 
not  perhaps  go  higher  in  price  than  it 
is  at  present.  Certainly  this  product 
now  holds  its  record  height  in  market 
quotations.  Demand  is  said  to  be  slack 
at  present,  and  any  advances  in  price 
would  probably  still  further  reduce  this, 
so  that  unless  raw  materials  go  to  en- 
tirely new  levels,  and  the  whole  market 
situation-  alters,  there  may  not  be  any 
advance  in  white  lead  in  oil.  The  quot- 
ations in  Montreal  at  present  are  $14.80 
per  hundred  pounds  for  1  ton  lots,  and 
$15.10  for  less  than  one  ton  lots.  Oc- 
casionally reductions  below  the  forego- 
ing: prices  are  made  by  jobbers  who  wish 
to  dispose  of  stocks. 

Putty  Shows  Some 

Restless  Symptoms 

PUTTY. — No  changes  have  been  made 
for  the  time  being  in  the  price  of  putty, 
but  there  is  a  very  serious  condition  of 
market  as  regards  raw  materials  for 
this  product,  and  it  would  not  surprise 
some  men  in  touch  with  paint  markets  and 
markets  for  painters'  materials  to  dis- 
cover putty  prices  advanced  in  line  with 
any  other  advances  that  may  be  featur- 
ing upon  the  markets  in  future.  Whit- 
ing is  one  of  the  very  difficult  factors  of 
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the  putty  situation.  Linseed  oil  is  short 
in  supply,  and  high  in  price.  The  metal 
containers  for  putty  are  high  in  cost 
to  those  who  require  them.  These  fac- 
tors may  contribute  to  an  advance  in 
putty,  but  so  far  there  is  nothing  defin- 
itely indicated  except  by  the  raw  ma- 
terial markets. 

Window  Glass  Has 

Advanced  in  Price 

WINDOW  GLASS.— There  has  long 
been  a  very  marked  advancing  tendency 
in  window  glass  due  to  the  difficulties  of 
manufacture  in  the  United  States,  and 
HARDWARE  AND  METAL  has  duly 
pointed  out  of  late'  that  window  glass 
prices  were  bound  to  advance  shortly. 
The  discount  now  announced  of  5  per 
cent,  instead  of  the  former  10  per  cent, 
for  small  lots,  is  substantial  proof  of  the 
accuracy  of  the  predictions  made  on  the 
basis  of  market  trend  for  some  time 
back. 


TORONTO 

TORONTO,    March    22.— Conditions 
in  the  paint  trade  point  to  a  good 
season  so  far  as  consumption  goes. 
Manufacturers    assert    their    belief   that 
all  that  is  needed  now  to  assure  a  good 
consumption  is  favorable  spring  weather. 

Supplies  of  Flaxseed 

Still  Very  Limited 

LINSEED  OIL.— There  was  very  little 
improvement  in  the  linseed  oil  situation 
during  the  week  so  far  as  deliveries  of 
flaxseed  to  Eastern  crashers  goes.  This 
has  been  the  big  factor  operating  to 
cause  a  scarcity  of  oil  in  the  local  mar- 
ket for  some  weeks  past.  Some  crushers 
have  been  unable  to  get  practically  any 
seed  at  all  while  others  have  received  a 
few  cars  during  the  week.  There  seems 
to  be  considerable  seed  moving  out  of  the 
Canadian  West  as  the  inspections  made 
at  Winnipeg  during  the  week  totalled 
102  cars.  This  was  an  average  of  17 
cars  per  day.  Eastern  crushers  assert 
tliat  the  greater  part  of  this  seed  is  mov- 
ing southward  into  the  United  States. 
Statistics  compiled  by  the  Census  De- 
partment at  Ottawa  give  the  final  esti- 
mate of  last  year's  production  of  flax- 
seed as  slightly  over  7,000,000  bushels  as 
compared  with  a  yield  the  previous  year 
of  slightly  over  10,000,000  bushels.  This 
confirms  the  opinion  that  there  is  a 
shortage  of  seed  in  the  Canadian  West. 
As  stated  in  these  columns  previously, 
I  here  is  a  \evy  acute  shortage  in  the  crop 

of  the  Argentine  Republic  which  will 
probably  place  the  shortage  of  seed  that 
would  under  ordinary  conditions  be  used 
on  this  continent  •«!'  approximately  10,-' 
000,000  bushels.  In  the  United  Slates 
there   is   a  firm    situation    in    linseed    nil 


with  still  higher  prices  hinted  at.  There 
has  been  but  small  variation  in  the  price 
of  flaxseed  at  Winnipeg  during  the  week. 
On  Thursday  of  last  week  the  cash 
article  closed  at  $2.61^8  per  bushel  and 
on  Wednesday  of  the  present  week  the 
close  was  at  $2.62^.  The  highest  point 
reached  during  the  week  was  on  Tues- 
day when  it  was  quoted  at  $2.64%. 
With  the  flax  market  keeping  up  well, 
the  demand  for  oil  cake  falling  off  with 
the  approach  of  spring,  coupled  with  the 
difficulty  of  getting  flaxseed  to  the  East- 
ern crushers  in  Canada  and  with  the 
possibility  of  a  good  demand  for  linseed 
oil  in  painting  this  spring  and  summer 
there  seems  small  prospect  of  an  easier 
tone  in  this  market  for  some  little  time. 
Quotations  remained  unchanged  locally 
during  the  week. 

Raw.  Boiled. 

Per  gal.        Per  gal. 

1  to  2  bbls $1.40-$1.44     $1.43-$1.47 

3  to  5  bbls 1.3'P,-  1  43       1  42-  1  46 

6  to  9  bbls 1.38-  1.42       1.41-  1.45 

Turpentine  Declined 

2c  Per  Gallon  in  Week 

TURPENTINE.— There  were  declines 
of  2c  to  6c  per  gallon  in  the  price  of 
turpentine  in  the  local  market.  Where 
the  range  of  prices  last  week  was  with- 
in narrow  limits,  being  from  75c  to  78c 
in  single  barrel  lots  the  range  this  week 
is  from  69c  to  76c.  There  is  therefore  a 
wider  range.  In  the  southern  centre  of 
the  naval  stores  industry  at  Savannah 
there  was  a  sagging  tendency  during  the 
week,  prices  having  declined  3c  per  gal- 
lon in  that  market.  Importers  in  the 
local  market  are  having  difficulty  in  get- 
ting supplies  owing  to  the  transDorta- 
tion  situation.  One  ear  that  was  billed 
from  New  York  two  weeks  ago  had  not 
arrived  at  the  time  of  writing.  Ordin- 
arily it  should  have  taken  no  more  than 
three  or  four  days  for  it  to  reach  this 
market.  Three  cars  of  turpentine  that 
were  due  to  reach  the  border  on  March 
6,  10  and  14,  respectively,  have  not  yet 
been,  heard  from.  There  is  quite  a  de- 
mand for  turpentine  locally,  but  the  diffi- 
culty is  to  get  the  commodity  for  distri- 
bution. Stocks  now  on  the  way  are 
pretty  sure  to  turn  up  in  (lie  near  future. 
With  the  approach  of  the  new  season's 
run  and  the  fact  that  the  British  market 
is  fairly  well  provided  for  until  Novi  ru- 
ber next  there  is  an  easier  feeling  in 
t  ur  pen  tine. 

Per  Imp,  Gallon 

1  barrel  lots   $0.69-$0.76 

2  to  4  barrels  0.68-  0.77 

5-gallon  lots 0.87-  0.84 

Colors  in  Oil 

Have  Been  Advanced 

COLORS    I    NOIL.— Advances     have 
been    made    in    the    price   of  colors   in    oil 


of  from  2c  to  10c  per- pound  in  certain 
instances.  Venetian  red  that  formerly 
sold  for  13c  is  now  quoted  at  15c.  In- 
dian red  ranges  in  price  from  20c  to  28c. 
Chrome  yellow  is  quoted  at  36c  to  45c 
and  golden  ochre  at  20c.  Chrome  green 
is  priced  at  24c  per  pound  as  compared 
with  15c  to  22c  formerly.  Signwriters' 
black  is  now  quoted  at  27c,  the  former 
quotation  being  24c.  Lampblack  is  sell- 
ing at  24c  per  pound,  the  former  price 
being  21c. 

White  Lead  in  Oil 

In  Very  Slow  Demand 

WHITE  LEAD  IN  OIL.— With  the 
high  price  prevailing  for  white  lead  in 
oil  there  is  a  very  limited  demand  at 
present.  There  is  no  disposition  to  look 
for  a  change  in  prices  and  prices  have 
held  stationary  at  $15  per  hundred 
pounds  in  ton  lots  and  $15.30  per  hun- 
dred in  less  than  ton  lots.  So  far  as 
the  pig  lead  market  goes  there  is  no  in- 
dication as  yet  that  prices  are  likely  to 
be  lower  because  of  conditions  which 
prevail  for  that  commodity.  Quotations 
in  the  New  York  market  kept  up  well 
around  $10  per  hundred  during  the  week, 
although  there  was  not  any  feverish  in- 
terest in  buying  at  those  quotations. 
Users  seem  fairly  well  stocked  for  the 
present  at  least  and  consequently  did 
not  evince  an  interest  in  buying. 

Glass  Discounts 

Show  Higher  Tendency 

GLASS  AND  PUTTY.— One  of  the 
wholesalers  who  previous  to  the  present 
week  had  been  quoting  discounts  on  win- 
dow glass  of  10  per  cent,  in  some  cases 
and  15  per  cent,  in  other  instances  level- 
ed up  the  quotations  and  is  now  quot- 
ing at  10  per  cent,  off  list  all  through. 
As  a  general  thing  however  15  per  cent, 
off  list  is  more  generally  quoted. 

Shellac  Prices  Are 

Again  Slightly  Higher 

SHELLAC— Slightly  higher  levels 
were  reached  in  the  prices  being  quoted 
for  varnish  shellac,  the  range  for  pure 
white  now  being  $3.50  to  $3.65  per  gal- 
lon as  compared  with  $3.50  to  $3.60  last 
week.  There  has  been  a  corresponding 
increase  in  the  pure  orange  varnish 
shellac,  the  range  being  from  $3.25  to 
.$3.55  per  gallon,  representing  a  5c  in- 
crease in  the  highest  quotation.  Finest 
white  gum  shellac  also  was  quoted  at 
higher  levels,  the  range  being  from  68c 
to  74c  as  compared  with  65c  to  69c  per 
pound  last  week.  Finest  orange  gum 
shellac  and  TN  grades  remained  un- 
changed. There  has  been  a  continued 
heavy  demand  for  the  varnish  shellac, 
coming  largely  from  industrial  concerns. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25% ;  C.  B.  Caps,  20%  ;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
"%%;  other  rim  fire,  10%;  center 
Are  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball ;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

•'Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  net  list; 
"Regal"  Dense  Smokeless  Pow- 
der, net  list;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder,  net  list;  "Canuck" 
Smokeless',  net  list;  Empty 
Shells,  5%;  90  days  net. 

P.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

AMERICAN   AMMUNITION. 

List    Prices. 
Subject  to  2%%   discount. 

B.B.  caps,  $3.50  per  M. ;  B.B. 
caps,  concave  ball,  $4.40;  22  short, 
$5;  22  long,  $6;  22  long  rifle,  $7; 
22  short  smokeless,  $5.35;  22  long 
smokeless,  $7.50;  22  long  Tifle 
smokeless,   $8.75    per   M. 

Sporting  Cartridges  —  Centre 
Fire  Smokeless — 303  Winchester, 
$32.75  per  M.;  303  Savage,  $72.25; 
303  British,  $95:  32  Winchester 
special,  $72.25;  38-55  Winchester, 
$70;  401  Winchester  self-loading, 
$76  per  M. 

Primers— Nos.  1,  1%  and  2%, 
$3.60;  Nos.  1  and  2  (100  in  box). 
$3.80:  Nos.  1-W,  1%-W,  2%-W 
and  3-W,  and  new  4,  5,  and  5%. 
100  in  box,  $3.80:  Berdan  Nos.  1, 
1%,  2  (250  In  box).  $3.60:  Berdan 
Nos.  1.  1%.  2  (100  in  box),  $3.80. 

Shot,  standard.  100  lbs..  Toron- 
to, $14.50:  Montreal.  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only:  Chilled. 
$1.50:  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.:  bags  less 
than  25  lhs. :  %o  per  lb.:  f.o.b. 
Montreal,  Toronto,  Hamilton. 
London,  St.  Tohn  and  Halifax 
freight  equalized. 
AUGER  BITS 

Standard    List   Prices   per   dozen. 
3/16....$  6.00         12/16....$  7.00 


4/16... 

5/16. . . 

6/16. . . 

7/16. . . 

8/16. . . 

9/16... 
10/16. . . 
11/16... 


5.00 
5.00 
5.00 
5.00 
5.00 
6.00 
6.00 
7.00 


13/16... 
14/16.. 
15/16. . 
16/16. . 
18/16.. 
20/16. . 
24/14. . 


8.25 
8.25 
9.50 
9.50 
9.50 
14.00 
16.00 


Discounts   from    Standard    List 
prices: 

Common.    65%. 

Ford's    An?er   Bits.   30   and    10%. 
Gilmonr   Aneer   Bits.   60%. 
Roekford  Aneer  Bits.  50  and  10% 

F.O.B.        Toronto,        Montreal, 
London   and    Hamilton. 


List   Prices  Per  Dozen. 

3/16 $  4.50       12/16 $  7.00 

4/16 4.00       13/16 8.00 

5/16 4.00        14/16 S.00 

6/16 4.00       15/16 9.00 

7/16 4.50       16/16 9.00 

8/16 5.00       18/16 10.50 

9/16 5.50       20/16 12.00 

10/16 6.00       24/16 15.00 

11/16 7.00 

Discount   from   above   list   33   1-3 

per  cent,  on   Irwin  Auger  Bit. 
AXES 

Single  Bit,  doz 8  50    11  00 

Double  Bit   14  00    16  00 

Boys*    Axes    700      800 

Hunters'    Axes    5  75      7  25 

Bench— No.   2,    doz 10  00 

No.   3,    doz 10  80 

No.    4,    doz 11  60 

No.   5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  on  application. 
Prices  range  from  12  to  60c  lb. 
BEI/TING    (Leather) 

Discounts     apply     to     Revised 
List  of  Feb.   14,   1907. 
Extra   Quality,  30,  5%. 
Standard  Quality,  40%. 
Side  Lace   Leather,  lb..$1.35-$1.45 
Cut   Lace   Leather,   lb.  .$1.50-$1.65 
BELLS    (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A  x   75  lb 4  75 

BOLTS   AND   NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.  and  smaller,  20%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

5%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   20%. 
Machine  Bolts,   7-16  in.   dia.   and 

larger,  10%. 
Sleigh  Shoe  Bolts,  %  in-  dia.  and 

smaller,  10%. 
Sleigfl    Shoe    Bolts,   7-16    in.    dia. 

and  larger,  5%. 
Coach  and  Lag  'Screws,  "30%. 
Skein   Bolts,  10%. 
Square  Head  Blank  Bolts,  10%. 
Bolt  Ends,  10%. 
Plow    Bolts,    10%. 
Elevator   Bolts,  15%. 
Fancy  Head  Bolts,  10%. 
Shaft   Bolts    ($3   list),   10%. 
Step   Bolts,   large  head    ($3)    list, 

10%. 
Whiffletree   Bolts,   10%. 
Nuts,  square,  net  list. 
Nuts,   hexagon,  net  list. 
Stove   Rods,    per   lb.,   9%c. 
Stove  Bolts,     55%. 
Tire  Bolts,  40%. 

F.O.B.  Toronto,  Montreal,  Lon- 
don  and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb.12%-12% 
BRASS  Per  lb. 

Spring,    sheets,    8    In.    wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,    seamless    base    0  57 

Tubing,  iron  pipe  size,  1  In. 

base     0  54 

Copper    I.P.S 0  5S 

BARS    (Clothes) 

3  sections,  4  ft.,  doz 5  00 

3  sections,  5  ft.,   doz 6  30 

3    sections,    6   ft.,    doz 7  50 

BOILERS    (Ranges 

30-gal.   Standard    10  50 

30-gal.   extra   heavy    13  00 

BOARDS,    BAKE  Per  doz. 

No.  1—18  ln.x24  in 7  00 

No.  2—18  in.x28  in 7  60 

No.   3—20  in.x30  in 8  00 


BOARDS    (Ironing) 

Size  12x60  ins.,   doz 8  00 

Size  14x60  ins 9  00 

Folding,   14x58   ins.,    doz...  18  00 

Cork  covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,   stationary,   doz.     2  25 

Folding,   per  doz 3  60 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 
BOARDS    (Wash)         Plate     Zinc 

Pony     Dozen   $1  75 

Crown     5  55 

Dnady    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe    2  75      3  95 

Original  Globe   3  00      4  25 

Newmarket   King    4  25 

Diani'a   King    (Glass)   4  50 

Western    King    (Enamel)..       4  75 

Wood,   double   faced 170 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.  840    17%% 

No.   800    15     % 

No.  S3S   17y2% 

No.  80S   17%% 

No.   804    20  and   10% 

Nos.   802,  842,  844    25     % 

Nos.  810  and  S14  12%% 

Nos.  S20  and  910   25    % 

F.O.B.  Toronto,  Montreal,  Lon 
don,   Hamilton. 
Chicago  Spring  Butts — 
Chicago  Spring  Hinges,  10%. 
Triplex  Spring   Hinges,  40%. 
Chicago  Mortise  Floor  (5000)  40% 
Chicago    Relax    Floor    (6000),   45, 

7%%. 
Chicago    Premier    (4000),   25%. 
Chicago  Ajax   (3000),  25%. 
Chicago  Fire   Station,   List. 
Lavatory    Door    Hinges,    20,    10, 

T%%. 
Chicago  Screen  Door  (2000),  50%. 
Chicago    Screen    Door    (3000),    25, 

5%. 
Non-Hold      Back      Screen      Door 

Steel,  40,  20%. 

F.o.b.    Chicago. 
CANS 

For      discount      on      milk      and 
cream    cans,    etc.,    see    list    under 
bead   of  Wares,  etc. 
CHAIN 

B.B.  Chain,  Electric  Weld— % 
in.,  $14.70  per  100  lbs.;  3-16  in., 
$10.20;  %  in.,  $7.80:  5-16  in., 
$6.90;  s's  in.,  $6;  7-16  in.,  $7.65; 
%  in.,  $7.45;  %  in.,  $7.25;  %  in., 
$7.15;   %   in.,  $7;   1   in.,  $6.85. 

B  B.B.  chain  is  priced  as  fol- 
lows: %  in.,  $13;  5-16  in..  $11.10; 
%  in.,  $10.30;  7-16  in.,  $10.05;  % 
in.,  $9.85:  %  in..  $9.65;  %  in., 
$9.50:    %   in..   $9.35:   1  in.,  $9.20. 

Fire  Welded— 7-16  in.,  $6;  % 
in.,  $6:   %   in.,  $6:   %   In.,  $6. 

B.B.B.  Crane  Chain— %  in.,  $9 
per  100  lbs.:  5-16  in.,  $8;  %  in., 
S7.20;  7-16  in.,  $7.20:  %  in.,  $7.20: 
%  in..  $7.20:  %  in.,  $7.20:  cow 
ties.  25%:  trace  chains,  25%;  dog 
chains,  37%%:  halter  chains, 
37%%:  tie-out  chains,  67%%. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1.  $9:  No.  2.  $10:  No. 
3,  $11:  No.  4,  $13:   No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11:  No.  1.  $1T:  No.  2.  $12: 
No.  3.  $12:  No.  4,  $17:  No.  5.  $20. 
Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont 
real.   Ottawa,   Kingston. 

St.  .Tolin,  N  B  ,  25%,  out  of 
wtoi'k 


CHOPPERS.      FOOD 

Universal    (doz.) —  London 

No.  0  $14  40      $13  80 

1  17  40   16  80 

2  20  40   19  80 

3 25  80   24  60 

CLOTHES    LINE    (Galvanized) 
No.  Per  M.  ft. 

17,  7-strand,  100-ft.  lengths.  .$6.40 

17,  7-strand,  50-ft.  lengths..  6.60 

18,  6-strand,  100-ft.  lengths..  4.95 

18,  6-strand,  50-ft.  lengths...  5.15 

19,  6-strand,  100-ft.lengtbs. .  4.35 
19„  6-strand,  50-ft.  lengths..  4.60 
COPPER  Montreal  Toronto 
Casting  ingot,  see  weekly   report 

Bars,  %  to  2  In 55  00    53  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  in.  55  00    53  50 
Copper  sheet,  tinned, 

14x60,   14   oz 60  00    54  25 

Copper    sheet,    plan- 
ished,   14x60    base.  64  00    60  00 
Braziers'     in     sheets, 

6x4   base    55  00    52  00 

COMBS 

Curry  combs,  list,  plus  25%. 

CORD    (SASH) 

No.  6,  lb 0  46% 

No.   7,   lb 0  45% 

Nos.  8,  9,  10,  12   0  45 

CANADA   PLATES 
Prices   nominal. 

Montreal  Toronto 
Ordinary,   52   sheets..  8  25      7  90 
All    bright,  52  sheets.  9  00      8  15 
Galvanized 
Apollo    Crown    Gorbals 
18x24x52    ..  6  25         7  50        9  75 
60    ..  6  50        7  75      10  00 
CHARCOAL   TIN   PLATES 
M.L.S.   and    Famous —        Per  box 

IC,  20x28  base   $22  00 

IX,  20x28  base    26  00 

IXX,  20x28  base   30  00 

IXXX,  20x28  base   34  00 

Raven  and  Murex  Grades — 
IC,  20x28  base,  56  sheets..  9  00 
IX,  20x28  base,  56  sheets..  10  00 
IXX.  20x28  base,  56  sheets  12  00 
IXXX,.  20x28  base,  56  sheets.  14  00 
CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs..  $17;  216  lbs.,  $18. 
COKES,  AMERICAN 
Bessemer   Steel — 

14x20   I.C.   base    10  00 

20x2.8   I.C,   double   box 20  50 

CLOCKS 

Big   Ben    $2  40-$-'  50 

Good    Morning,   each    1  05 

Lookout 135 

CROWBARS,  5%   to  6c  per  lb. 
DRILLS 

Bit   Stock   Drills,   40%. 
Rd.   Shk.,   40%. 
Wood   Drills.  20%. 
"DOMINION    CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14  x  20  base  $  11  00 

I  X,  14  x  20  base   12  05 

I  X  X,  14  x  20  base 12  90 

ENAMELWARE 

See   prices  under  heading  Wares, 

etc. 

FILES    AND    RASPS. 

Discounts    below   apply    to   list 
of  Nov.  1,  1899.  % 

Great   Western,    Amer 60,2% 

Kearney   &   Foot,   Arcade.  60 

,T.   Barton   Smith   Eagle 60 

Disston   Brand    50 

Vulcan   Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond    50 

Helta    Files    40,5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and   Hamilton. 
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HARDWARE    AND    METAL 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     2  35 

Under  40  lbs 2  45 

Mounted   No.  115,  each 7  00 

Bi-Treadle,   each    6  75 

HALTERS   (SNAP  AND   KING) 

Doz. 
Russet  rope  shank,  1  In... $  7  75 
Russet  rope  shank,  1%  In..  9  25 
Black  rope  shank,  1  In.   . . .     8  00 

Black  rope  shank,  1V4  In 9  40 

Hand  sewn,  no  shank,  1  In.  11  50 
Hand      sewn,      no      shank, 

1%  In 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1^4  In 16  25 

HALTERS   (SISAL,) 

7-16  In.  gross(   $21.60;   9-16   in., 
532.50. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Second  growth  ash  fork,  hoe, 
rake  and  shovel  handles,  25%; 
extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35%;  No.  1  ash 
fork,  hoe,  rake  and  shovel  han- 
dles, 45%;  all  second  growth 
hickory  handles,  40%;  all  pick 
handles  35%;  all  ash  axe  handles 
30%;  all  maple  and  oak  axe 
handles,  37%;  all  other  hickory 
handles,  37%;  hickory  cant  hook 
and  peavie  handles  25%;  maple 
cant  hook  and  peavie  handles, 
35%;  all  hickory  neckyokes, 
heavy  team  oval  and  round  whif- 
fletrees,  20%;  all  ash  and  oak 
neckyokes,  heavy  team  oval  and 
round  wbiffletrees  25%;  as'i  car- 
riage neckyokes  25%;  ash  and 
hickory  carriage,  buggy  and 
democrat  whiffletrees  35%;  twin 
neckyokes  40%;  chisel  and  file 
handles  40%;  Pearson  hnrse 
pokes  35%;  dictator.  Champion 
and  Climax  horse  pokes  30%; 
wood  bow  rake  25%;  wire  bow 
rake   30%. 

P.e.b.    St.   Thomas,    London, 
Strathrey. 

HANGERS,   BARN   ft    PARLOR 

Atlas,  No.  0   6  65 

Atlas,  No.  1  g  03 

Atlas,    No.    2    8  90 

Stearns,   4   In 6  70 

Btearns,   5   In 0  2." 

Perfect,   No.   1    10  45 

Perfect,    No.    1 14     12  00 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty  bangers,  doss 7  00 

Steel  (rack,  I1/,  in 8  50 

HEATERS    (OIL) 

No.  520  (120),  each $3  gg 

\<>  r,-jr,  (126),  each 3  «o 

No.  530  (180),  each 4  25 

No.  560  (lflO),  eacb 6  56 

No.  080  1 230 1 .  each 5  85 

No.  (WO  cjco),  each 7  95 

HINGES.    TEE    AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-inch    *3  00  $2  55 

6  Inch     3  70  3  20 

6  Inch    400  360 


8-lnch  5  40  4  10 

10-inch  960  730 

12-lnch  11  90  11  60 

14-inch  13  60  11  80 

16-inch 14  40 

Subject   to   discount   of   20   and 
10%   off  list. 

Light.                       Strap.  Tee. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs.. .     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
S  in.,  doz.  prs...     2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  20  and   10%    off  list. 

Screw    Hook    and    Strap    Hinge — 

Under  12  in.,  per  100  lbs..  7  25 

Over  14  in.,  per  100  lbs....  6  75 
Extra    hooks    for    above,    % 

in.,   per  lb 07 

Extra    hooks     for    above,    % 

in.,  per  lb 6% 

F.   O.   B.  Toronto,   London,   and 
Hamilton.  Montreal. 


HOOKS,    GRASS 


English 


Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40  


HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.00; 
No.  1  and  smaller,  $5.15;  show 
pattern,  No.  2  and  larger.  $5.15: 
No.  1  and  smaller,  $5.40;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $5.35;  No. 
1  and  smaller,  $5.60;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4  ,$6.75:  special 
countersunk  steel,  all  sizes,  0-4, 
$7.25;  toe  weight  steel  shoes,  all 
sizes,    No.   1  to  4,   $7.75. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $2; 
No.  2  and  larger,  $1.90;  "Sharp" 
No.  2  and  larger,  $2.10;  "Sharp" 
No.  1  and  smaller,  $2.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%   for  full   reels,  500  ft. 
F.o.h.  Toronto   and    London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON   AND    STEEL 

Bee    weekly    report. 

IRON,    TINNED 

72x30  up   to  24  gauge,  case 

lotl    17  50 

TJx.'io,  l'i;  gauge,  case  lots.  18  00 

Less    than    case,   25c    per    100   lbs. 
extra 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per  set    1  25 

Mrs.    Potts,    No.   50,   nickel- 
plated,  per  set   1  35 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 100 

Sad    irons,    common,    plain, 

3,  4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess   Electric,  each    3  20 

Canadian       Beaty       Electric 

Irons,  each   3  00 

Gasoline   Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    19c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25e  ft. 

Perfect     . ., 24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  ...  30c  ft. 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    ISc  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-8  ft... 26c  ft. 
B.T.  Iron  Bound,  16  ft...  41c  ft. 
B.T.    Iron    Bound,    IS   and 

20   ft 50c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17e  ft. 

36    ft 19c  ft. 

40  to  44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times   the   price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  Stratford,   Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  |50 

.Tumbo.    doz 10  00 

Jap'd    Dash,    doz 11  25 

Search    Das;h,    doz 11  75 

Searchlight.  No.  20,  doz...  10  50 
All    brass    24  75 

Tattle   Bobs    1  75      2  35 

Copper,  well  japanned,  doz.  14  7." 
F.O.B.  Toronto,  Hamilton,  Lon- 
don. 

LANTERN    GLOBES 

Cold   blast,   short    0  65  0  75 

Cold    blast    0  75 

Cold  blast,  short  ruby  2  05  3  00 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2,  per  doz.  1  5." 
Steel  Thumb,  No.  3,  per  doz.  2  10 
Steel  Thumb,  No.  4,  per  doz.  3  70 
Rirn  Door,  No.  5,  per  doz.  2  10 
Barn    Door,    No.   9,   per   doz.  3  20 

LEAD 

Pig,    see    weekly        Mont'l  Tor'to 
report.  Lb. 

Lead  wool   0  16      0  15 

Sheets,     3     and     3% 

lbs.    sq.   ft 0  17      0  15% 

Sheets,    4-6    lbs.    sq 
ft 0  10       0  151/;, 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    0  00 

Dowswell     0  00 

Noiseless    15  50 

Hamilton    11  00 

Snowball     15  00 


Momentum    16  50 

New  Century,  style  A 16  50 

New   Century,   style   B 18  00 

Playtime,   engine   drive 19  50 

Ideal   Power    28  00 

Seafoam,    electric    102  00 

Se;ifoam,  engine  drive   44  00 

New   Idea,   eiectric    13100 

Sunshine    8  50 

Popular,   No.  1    9  50 

Economic    1150 

Champion    17  00 

New    Excell-Ah    IS  00 

Blue   Bell,   without   stand..  16  50 
Puritan  Water  Motor  Wash- 
er,  complete    28  00 

Hydro,     One    Tub,     engine 

drive    45  50 

Li  w    pressure   water  motor 

washer,   each    30  00 

Connor     ball-bearing,    with 

rack    18  50 

I  X  L   IS  50 

Gem    16  50 

Winner,    plain    13  50 

Connor    Improved    9  00 

Jubilee    8  50 

Canada  First   19  00 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal    13  50 

B.T.  Ideal  Power  15  00 

B.T.   Ideal   Water   Motor...  25  40 

B.T.   Cyclone   12  50 

B.T.    Vollmar.    No.   2    13  00 

B.T.  Vollmar,  No.  3 14  00 

Forest   City,   engine-driven.  40  00 
Forest   City,   electric    92  00 

Discount  on  B.T.  Goods  45%. 
F.o.h.  London,  Ont.  On  ship- 
ments of  three  or  more  washers, 
freight  equalized  on  Kingston, 
Ottawa,  Toronto,  Hamilton  and 
St.  Mary's. 


MALLETS 


Per  doz 


Tinsmiths',  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,  doz 161 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  inch...  10c 
1%  Inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
Wi  inch.  ..40c  4  inch.  ..  5c 
1%  inch.   ..40c        4Vi    inch.     ..   5c 

2  inch.  ..30c        5  inch.  base. 
2%  inch.  .  .30c        5V4    inch.    base. 
2%  inch.  ..15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25c  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25e  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.h. 
Toronto.  London,  Hamilton,  Mil- 
ton,  $4.05  base. 

Freight  equalized  on 
above  points. 
F.    O.   B.   Montreal,   Gananoque, 
Collingwood,    and     Owen     Sound. 
$.">  base. 

Freight  equalized  on 
above  points. 
Windsor,  Walkerville,  F.   O.   B„ 
factory     points,     carload     freight 
allowed,   $5.02%. 

Cut  Nails  —  Montreal,  $4.70 
base;  Toronto,  $4.75  base;  Lon- 
don. $1.70;  Hamilton,  $4.75.  No 
equalization  of  freights. 

Miscellaneous  wire  nails.  CO  , 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  Lon4on. 
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NAILS    (HORSE) 

C  Brand. 
C  Brand.       Per  box  of 

Size.  25  lbs. 

No.    3    $19  25 

No.    4    9  25 

No.    4%    S  00 

No.    5    4  25 

No.    6    4  00 

No.    7    3  75 

No.    8    3  75 

No.   9    3  50 

No.    10    2  50 

No.    11    3  50 

No.     12     3  50 

Discount  from  above  is  10%  in 
small  quantities  and  10  and  5% 
in   larger   quantities. 

Londen,  Hamilton,  Montreal, 
Toronto. 

Roofing   nails*,   American,   large 
head,  keg,  $7.95. 
NETTING  POULTRY 
List   prices   per   roll    of  50  lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12- inch...  $1.80  48  Inch... $  6.20 
18  Inch...  2.65  60  inch.*.  7.70 
24  inch...  3.40  72  Inch...  9.20 
30  inch...  4.00  84  inch. ..  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$30.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  Inch... $  4.00    42  inch. .  .$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. ..$15.00 
30  inch...   12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. ..$24.00 
30  inch...  20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Toronto,  London,  Canadian 
netting,  30,   10%   off  list. 

Montreal,  30%   off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING         Per   rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    $20.75-$21.00 

U.S.    Navy    (American)     ...  20  00 

Clipper,   U.S 17  00 

U.S.    Navy    (English) 17  50 

Plumbers    (spun)    $8.00-$S.50 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol     0  16      0  15 

Rny.ilHe    0  16       0  15 

Palacine    0  19      0  IS 

Lampoline    0  16      0  15 

Electroline    O  19      0  is 

Castor  oil,   per  lb..  0  30      25-30 
Black  eil   (Summer)  0  14      0  13 
Black    oil    (Winter)  0  14 y2  0  13% 

Cylinder  Green   0  38      0  37% 

Paraffine    0  21%  0  20% 

XXX  Machine' 0  24      0  23 

Fuel   oil,   bbls 0  13%  0  12% 

Fuel   oil,    tank   cars  0  12%  0  11% 

OLD  MATERIALS 

Tea  lead,   6%c   lb. 

Lead,   heavy,   pipe,  etc.,  9%c. 

Brass,  yellow,  17c;   red,  22e. 

Brass,   light,   10c  lb. 

Zinc,  heavy,  9%c  lb. 

Copper,   heavy.  29%e  lb. 

Old   cast  iron,  $18  per  ton. 

Stove    plate,   $14.50   ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  8%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  fiV^e 
lb.;  auto  tires,  etc.,  6c;  bicycle 
tires,  3%c. 
PACKING  Per  lb. 

Fine    jute    0  12 

Coarse  Jute   0  09% 

Square  braided   hemp    0  28 

No.    1    Italian    0  36 

No.    2    Italian    0  28 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.  1  roll    1  20 

Dry  Fibre,  No.  2  roll    62-65 


Resin   sized,    per   roll    1  00 

Tarred   Fibre,   No.  1   roll....   1  25 
Tarred    Fibre,    No.   2   roll...  0  75 

Surprise   Fibre   0  67 

Tarred    Felt,    per   cwt 3  35 

Asbestos    Sheeting,    (per   100 

lbs.)     $9.OO-$12.O0 

Carpet    Felt,    16    oz.,    iper 

100    $4.25-$4.50 

F.O.B.  Toronto,  Hamilton,  "Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 

PICKS   (CLAY)  Rock        Clay 

5  to  6  lbs.,  doz 7  00         6  50 

6  to  7  lbs.,  doz 7  25        6  75 

7  lbs.,  doz 7  50        6  75 

7  to  8  lbs.,  doz.   ...     8  00        7  00 

8  lbs.,  doz 8  00        7  50 

PINS.   COTTER 

Cotter  pins,   85%   discount. 

PINS,   CLOTHES 

Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 
Buttweld —  Black    Galvanized 

Per  100  feet 

%  in $    4  50      $    6  00 

%  in 3  78  5  91 

%  in 3  78  5  91 

%  in 4  93  6  50 

%  in    6  10  8  22 

1  in 9  01  12  16 

1%  in 12  19  16  45 

1%  in 14  58  19  66 

2  in 19  61  26  46 

2%  in     31  01  41  83 

3  in 40  55  54  70 

3%  in 50  60  67  62 

4  in 59  95  SO  12 

Lapweld — 

2  in 22  57  29  05 

2%  in 33  93  44  17 

3  in 44  37  57  76 

3%  in 55  20  72  22 

4  in 65  40  85  57 

4%  in    76  20  99  70 

5  in 88  80        116  20 

6  in 115  20        150  70 

7  in    152  30        196  40 

8  L.    in 160  00        206  30 

8  in 1S4  30        237  60 

9  in 220  80        284  60 

10  L.   in 204  80        264  00 

10       in 263  70         339  90 

Terms  2%  30  days,  approved 
credit. 

Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"    and    under,    60%. 

4%"   and   larger,   55%. 

4"   and   under,   running   thread, 
40%. 

Standard  couplings,  4"  and  un- 
der, 50%. 

4%"  and  larger,  30%. 

Terms  2%  30  days.  Approved 
credit,        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in  10-ft.  lengths,  list    8  00 

3  in.,  in  10-ft.  lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   11st  12  80 

5  in.,  in   10-ft.  lengths,  list  17  50 

6  in.,  in   10-ft.  lengths,   list  21  30 
Above   subiect   to   30%    trade 

discount. 
PIPE,  LEAD 

See   weekly   report. 
PIPE  (SOIL) 

Montreal  Toronto 
Medium      and     extra 

heavv,  6"  and  un-     %  % 

der    55  55 

8"   soil    pipe    40  40 

Medium     and     extra 

heavy    fittings,    6" 

and   under    60  60 

PIPE    (STOVE) 

See    prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per   bbl 5  25 

POLISH 

O-Cedar,   4-oz.    bottles,    doz.$  2  00 

O-Cedar.  12-oz.  bottles,  doz.     4  00 

O-Cedar,    1-qt.    can.    doz 10  00 

O-Cedar,    %-gal.    cans,    doz.  16  00 
O-Cedar,   1    gal.   cans,    doz..  24  00 


Liquid    Veneer — 

4  oz.,   doz $2  00 

12    oz.,    doz 4  00 

32    oz.,    doz 8  40 

64  oz.,  each    1  20 

128  oz.,   each    2  10 

PUMPS 

Pumps    30  and   35% 

Cistern  Pumps  30  and  35% 

Set   Lengths    25% 

Brass   Lined   Cylinders   25% 

Brass   Body    Cylinders    20% 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
27%%;   Iron  Burrs,  27%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb.     Coppered   Rivets,   net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,   1-ply,    roll    170 

Samson,   2-ply,   roll    2  35 

Samson,    3-ply,    roll    2  95 

Pluvius,   1-ply    1  45 

Pluvius,    2-ply    2  00 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    155 

Everlastic,  2  ply    180 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal   Tar,  bbl $4.50-$5 

Roofing  Pitch,  75  to  85c  per  cwt. 
F.o.b.  Toronto,  London.  Montreal. 
ROPE  Lb. 

Pure    Manila    basis    lb.  29% 

British    Manila   basis    25 

New  Zealand  hemp  basis...  25 
Sisal   basis   24 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes: — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis;  3/16  dia..,  2c  above 
basis. 
Single   lath    yarn    basis    ....  24 

Double  lath   yarn    24% 

Yacht  marline,  tarred   54 

White  polished  halyards  ..  30 
Hemp,  deep  sea  line  basis..  44 
Hemp,  tarred  ratline  basis.  40 
Hemp,  tarred   holt  rope   basis  42 

Marline  and   Houseline  42 

.Tute   rope  basis    16-17% 

Italian  rope  basis   44 

Cotton,    %    lb 0  42%  0  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.    and    up    0  38      0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Scale    Stamping 
Champion —  List         extra 

4    lb $  4  60        $0  20 

10    lb 6  00  0  30 

240    lb 10  00  0  50 

(100    lb 25  00  1  00 

1200    lb 30  00  1   00 

2000    Ihs 39  00  1  00 

2000      lbs.      Drop 

lever     46  00  1  00 

10  lb.   Household     4  00  0  10 

25  lb.   Household    5  20  0  30 

Above   list   prices    subject    to   n 

discount    of    20%.      No     discount 

allowed      on      stamping      charge. 

F.o.b.    Toronto.    Montreal, 

London,    Hamilton. 

SCREWS 

Discounts  o(T  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright   75 

Wood,   R.  H.,   bright    70 

Wood,  O.  H.,  hright   70 

Wood,  F.  H.  Brass  42% 

Wood.  R.  H.,  brass   40 

Wood.   O.  H.,  brass   40 

Wood,   F.   H.,   bronze   35 

Wood.  R.  H„  bronze  32% 

Wood.  O.  H.,  bronze  32% 

Square  cap    

Hexagon  cap    

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 


SETTEES 

Settees,    i    passenger    10  00 

Awning,    ea 5  00 

Table,  ea ,...     2  00 

Re  Gauges  and    l'i  i. . ■►,    of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs 

10    gauge    6  20         6.00-G.25 

12   gauge    6  30         6.10-6.35 

14  gauge    5  75         5.80-6.05 

16    gauge    5  85         5.90-6.15 

is- 20   gauge    5  75        5.95-6.20 

22-24    uauge    5  80        6.00-6.25 

26   gauge    5  80        6.05-0.30 

25  u'aii^v    5  95         6.15-6.40 

SHEETS,  CORRUGATED 

Per  100  sq.  ft. 
Galvanized 
28  ga $  6  50 

26  ga 7  00 

24  ga 10  00 

22  ga     12  00 

20  ga 14  00 

15  ga 18  00 

SHEETS,    GALVANIZED 
Premier   Galvanized 

Per  100  lbs.   f.o.b.   Hamilton  and 
Toronto. 

10%    oz $  8  30 

U.S.   28    8  00 

U.S.    26    7  70 

22   and   24    7  55 

18  and   20   7  40 

14   and   16    7  25 

Colborne  Crown — 16-20  gauge, 
$S.05:  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less   25c   in    cash    lots. 

Apollo  Brand.  Montreal  Toronto 

14   gauge    7  40  6  85 

16  gauge    7  40  6  95 

18-20  gauge   ....    7  60  7  10 

22-24   gauge    ...     7  80  7  25 

26   gauge    8  00  7  40 

28   gauge    8  40  7  70 

10%    ozs 8  S5  8  00 

Add    20c    for    less   than  ton   lots. 
Galvanized 

B.W.     Queen's        Fleur-      Gorbals 
gauge     Head     de-Lis  "best-best" 

16-20       8  70  8  00  S  05 

22-24         9  00  8  20  8  25 

26  9  25  8  50  8  65 

28  9  50  8  75  8  95 

10%  oz 9  30 

Less  25c  in   case  lots. 
SHINGLES                        Per  square 
Standard   galvanized    $7  00 

Shipping    weight,   90   lbs. 
Standard    painted    5  00 

Shipping    weight,    80   lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each    2  40 

Standard  galvanized   $7  00 


SKATES 


List 


Boys'  Hockey,   polished    ...  1  25 

Scotia    3  25 

Dreadnought    3  50 

MicMac    5  00 

Velox    6  50 

Regal,    1S9    6  00 

Discount   30%. 

SOLDERING   COPPERS. 

Base,  per  lb.,  63c  cents. 
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SPADES  AND   SHOVELS. 

For   Province   of   Ontario    (East   of   but  not  including   Port   Arthur), 
Province   of  Quebec,   and    Maritime   Provinces. 

1st  Grade      2nd  Grade      4th  Grade 

Shovels, 35  and  10%  35%  20% 

Draining    Tools    35  and  10%        35  and  10%         

Hollow  Back   Scoops    30%  20  and  5 

Hollow   Backs,    Sand    Shovels 

and    Coal   Shovels    35  and  10%  20% 

Riveted   Back    Scoops    25  and  5  25  and  5 

Jones     Miners     Spring     Point 
Riveted  Shovels,  Lists  Noi. 

42   and    43    25  and  5 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Ifing   as   follows: 

BLACK  LIST  PRICES. 

Per  Dozen 

1st  Grade      2nd  Grade      4th  Grade 


$12.00 

'l3!80 
11.50 
10.50 
12.00 
15.50 


No.  2,  black  $19.00  $16.50 

Draining  Tools,  No.  2,  black  19.00  18.00 

Hollow  Back  Scoops,  No.  2,  black        16.80  

Sand  Shovels,  No.  3,  black  16.00  

Hollow  Back  Shovels,  No.  2,  blk.        18.00  

Coal  Shovel,  No.  2,  black  17.50  

Riveted  Scoops,  No.  2,  black  17.50  16.50 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  T5C  per  dozen  net 

Half  polished    50c  per  dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa. 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway    rates   only. 


SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence  staples,  bright,  kegs.  5  10 
Fence  staples,  galv.,  in  kegs  5  95 

Fence  hooks,  galv 5  95 

In   25-16.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
tint1,   London. 
I  "EEPERS,    CARPET      Bissell's 

Bn  doir     Doz.  31  00 

Chi  mpion    Nic 25  00 

Chimpion  Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand    Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.  Toronto,   London,   Ham- 
ilton, Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Buperba  Vac,  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
SWINGS,  LAWN 
Ontario,    4-passenger,   ea...     6  50 
Ontario,   2-passcnger,  ea...    5  50 

Baby,  ea 3  50 

"Quebec."  4-passenger,  ea..  7  25 
"Quebec,"  2-passenger.  ea..  6  25 
TACKS  Discount. 

Revised    Hardware    Tack 
List   adopted    Jan.  1,  1916.70-10% 
Double   pointed   tacks... 60,  10% 
Shoe  findings)  list  adopted   De- 
cember 21.  1916— Net  list. 
List     of     Capped     Goods 
adopted    Jan.   1,   1916. ..  .70-10% 
F.o.b.   Toronto,    Hamilton, 
Montreal,    London. 
TINNERS*    TRIMMINGS 
See   prices  under  head   of  Wares. 
TOOLS.    HARVEST 

Ordinary    brands.   40%. 
Samson,  30  and  7%%. 
TROUGH  (EAVE) 
<>.  G.  Square  bead  and  half  rounr* 
Size   l,i    girth  I'er  KiO  fe?f 

8  in $  6  90 

10  In .-...     7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount,  10%. 
TRAPS   (GAME)  % 

Bee  weekly  report. 

Victor    No.    1     16:" 

Tump,    No.   1    2  15 

Hawley    &    Norton,    No.    1...   2  89 

Newhouie,   No,  1    3  45 


F.O.B.  Toronto,   London,   Ham- 
ilton,  Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44% 

4-ply    wrapping    40    -48 

WOOD   TUBS 

No.  0,   per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3,  per  doz 7  70 

VALVES  % 

Ground    work    45-47 

Compression  work,   standard.     4."> 

High    grade    4S 

Cushion   work    40 

Fuller   work,   standard    54 

High    grade    47 

Basin    cocks,    No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2,   standard 49 

High    grade    40 

Bath  Cocks 

Standard     ., 53 

High    grade    50 

Roundway    Stop    and    Waste 

Cocks,    standard     53 

High    grade    50 

Steam  Cocks 

Standard     53 

High    grade    50 

Radiator    valves,    standard...     30 

High    grade     30 

Globe,  angle  and  check  valves, 

standard    15 

Do.,   high-grade    10 

Patent   quick    opening   valves    55 

WARES,   ETC. 

Scotch    Grey    Ware,   60%. 

Colonial.   30.    20%. 

Imperial    Ware,   30   and    20%. 

Premier,    25%. 

Canada   Ware,  25%. 

White   Ware,  50,   17%%. 

Japanned    Ware,   list. 

Japanned   Ware,  White,   list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list, 

plus  5%. 
Stamped    Ware,    plain.   50.    15%. 
Stamped  Ware,  retinned,  50,  10%. 
Copper    Bottoms,   list,    plus   10%. 
Tinners'     Trimmings,     plain,     50, 

15%. 
Tinners'   Trimmings,   retinned,  50 

and   10%. 
Tinners'  Trimmings,   gen..  5%. 
Milk    Can    Trimmings,    list,     plus 

30%. 
Cream    Cans,   Railroad,  5%. 
Factory  Milk  Cans.  list,  plus  10% 
Railroad      Delivery      Milk      Cans 

12%%. 
Pieced  Ware,  C.R.,  list,  plus  30%. 
Sheet    Iron    Ware.    7%%. 
Pieced   Ware,  ordinary,  list,   plus 

12%%. 
Frv    Pans.   50  and    10%. 
Spiders.   30  and    10%. 
Fire    Shovels.    10%. 
Steel    Sinks,    painted.   10%,. 
Steel   Sinks,  galvanized,  5%. 


Light  Galv.  Pails  and  Tubs,  list, 

plus  10%. 
Heavy   Galv.  Pails  &  Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list    plus 

10%. 
Jap.   Coal   Hods,   list,    plus   7%%. 
Galv.   Coal   Hods,    list,  .plus. 
Paper   Lined   Boards,   50,  5%. 
Wood   Lined   Boards,   40,   12%%. 
Elboks,    2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,   Light,  5"   and  6",  $1.70. 
Elbows,   Light,   7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per    Tea     Kettles,     list,     plus 

10%. 
Copper   Tea    Kettles,   3   doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus   10%. 
Copper    Tea   and    Coffee    Pots,    in 

3  doz.  lots.  list. 
WASHERS,    IRON. 

Full  box,  10%.  Price  less  50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,   SASH. 

Tor'to  Lond'n  Mout'l 
Sectional,  1  lb., 

per  100  lbs.. $3  70  $4  25  $4  00 
Sectional,  %  lb., 

per  100  lbs..  3  70  4  50  4  00 
Solid,  3  to  30 

lbs.,  per  cwt.  2  40      3  50      2  50 
WEIGHTS.     Horse,   6c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz...  45  40 
Garden,  steel  wheel,  doz...  58  30 

Light  garden,   each    41  00 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &   B.D. 
Whiffletrees — 

28",  each  

34",  each  

36",  each  

No.  73 — Doubletrees,  44",  ea. 
No.  74— Doubletrees,  lumber 

men's,  44",   each 

Neckyokes — 34",  each  

36",  each  

40",  each  

44",  each  

Plow  Sets — No.  79.  each 

No.  80,  each 

No.  81,  each 

No.  82,  each 

No.  72 — Singletrees.   40".   en. 
3-Horse  Sets,  Nos.  75,  76,  77, 

F.O.B.'  Hamilton'.' 

WIRE   GOODS 

Discounts  apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M 82%% 

Bright    Iron    Gate    Hooks 

and   eyes    82%% 

Bright     square     cornered 

sere"*  hooks,  and   stove 

pipe   eyes    82%% 

Brass.    s>crew    eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks   70    % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don.   Hamilton. 
WIRE 

Copper  wire  list,   plus  10%. 
Brass    wire,   3   to   24   gauge,    add 
40%;  25  to  36  gauge,  add  25%. 
WIRE.   CVT   HAY   B<\LTNfi. 

No.  9.  $5.75;  No.  10.  $5.80;  No. 
11.  $5.90;  No.  12,  $6;  No.  13, 
$6.10;  No.  13%.  $6.10;  No.  14, 
$6.25;  No.  15,  $6.50. 

F.o.b.  Torrnto.  Hamilton  and 
Montreal. 
WIRE.    STOVE    PIPE. 

No.   18,  $6.70;   No.  19,  $7.20. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  30%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50:  No.  19,  $6;  No. 
20.  $6.65;  No.  21,  $7:  No.  22. 
$7.30:  No.  28,  $7.65:  No.  24,  $R- 
No.  25.  $9:  No.  26.  $950:  No.  27. 
$10:  No.  28.  $11:  Njv29.  $12;  No 
30.  $13;  No.  31.  $14:  No.  32.  $15: 
No.  33.  $16:  No.  34.  $17.  Extm 
net.    Tinned   wire,  Nos.  17-25,  $3; 


Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25e;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13 
$5.40;  No.  14,  $5.45;  No.  15,  $5.55'. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5.50  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles.  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE,  O.   &  A. 

No.    10,    $5.66;     No.    11,    $5.72; 
No.  12,  $5.80. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.80  in  50-ft.  rolls.      Bronze,  14c 
sq.   ft. 
WIRE    (FENCE) 

Toronto  London 

Barb     $5  00      $4  65 

No.   9    pi.    galv 4  25        4  25 

No.  12  pi.  galv 4  40        4  45 

No.  13,  pi.  galv 4  50        4  55 

No.  9  coil  sp 4  25        4  30 

No.    12   coil    sp 4  50        

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE    TIES. 

Single  Loop—  per  cwt. 

No.  12   $  5  80 

No.  13   5  90 

No.  13%    5  95 

No.  14   6  05 

No.  15   6  25 

No.  16   6  50 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$S4  72 

Eze,  11  in.,  per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  60 

Easy    Work    90  50 

Challenge,   3111E    94  30 

Gem.   141E    61  80 

Sunlight,   HIE    82  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    l'l.  in 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2  103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list.  45  &  5%. 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto.  Kingston,  Hamil- 
ton, London,  St.  Mary's. 
WRENCHES 
Stillton   &    Trinio—   List  price  ea. 

6   in $  2  00 

8   in 2  25 

10   in 2  50 

14   in 3  50 

18   in 5  00 

24  in 7  25 

36    In 13  50 

48    in 20  00 

Discount    off   above   list,   50,    5%. 

Discount    on     parts,    50,    5%    off 

list:   Coes.  10%  off  list;   Regular, 

65%   off  list. 

WRINGERS— MOP. 

White.   No.  1,  each 100 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $7.40 
per  100  lbs.;  5  lb.  packages,  $7.20 
per  100  lbs.;  white,  2%  lbs.,  $6.80 
per  100  lbs.;  5  lbs.,  $6.60  per  100 
lbs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per   lb 16-20      16-22 

London,  20. 

BRONZING     LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,    15    lbs.,    doz $135 

Weighted,  20  lbs.,  doz 1  60 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  02% 

Spruce  ochre.  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

•pure    0  15 

Indian    red    28-2S 

Chrome   yellow,    pure    ....36-45 

Golden    ochre,    pure    0  20 

French  spruce  ochre,  pure  0  16 

Chrome  green,  pure   0  24 

French    permanent    green, 

pure     0  22 

Signwriters'  black,  pure..  0  27 
Marine  black.  25-lb.  Irons  0  07 
Lampblack    0  24 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    . . 

Alba-Gloss  enamel  j 

Anchor   P'loorlustre    

O.P.W.  Sunshine  White  .. 
Jas-per-lae  floor  enamel  . . 

Jas-per-lae  art  enamel 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen    Enamel,   BB 1  65 

FORMALDEHYDE  Per  bbl. 

Demi-johns,  60  lbs 0  15% 

$1.10  for  denal-jchn  extra. 

GLUE  Per  lb. 

French   medal    

English    common    sheet    30-35 

English    prima    0  38 

White    pigsfoot    0  40 

Cake  bone,  112-lb.  bags...  0  35 

Hide,    112-lb.   bags    35-3S 

Gelatine,    112   lb.    bags 45-60 

Ground   flues,  112  lb.   bags — 
No.   1    30-33 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to    34    8  15  12  85 

35   to   40    8  50  13  (10 

41  to  50  1175  15  50 

51  to  60   12  25  15  85 

61  to  70  13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90  24  35 

91  to  94 25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton: 

— .Single  or  Double  Thick — 15% 
off  above ;  50  cases  or  over,  open 
cut   lights,  50  and   5%. 

Montreal : — Single  or  Double 
Thick,  10%;  35  cases  and  over, 
open. 

GLASS,    PLATE 

Discounts  below  apply  to   plate 

glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
City  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

GLAZIERS'    POINTS 

Zinc  coated,  20c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

^  (Ground    in    oil.) 

Prices  are  per  100  lbs.  in  ton  lots. 
Less  than  ton  lots  are  30c  per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  80  $15  00 

Crown    Diamond    . .  14  SO  15  00 

Green   Seal    14  SO  15  00 

Tiger  Pure   14  80  15  00 

Ramsay's  Pure 14  SO  15  00 

Moores  Pure    14  80  15  00 

O.P.W.  Dec.   Pure..  14  80  15  00 

Red   Seal    14  e0  15  00 

Decorator's  Pure   . .  14  SO  15  00 

O.P.W.    English    ...14  75  15  25 

Elephant   Genuine..  14  75  15  25 

B.B.  Genuine  Lead,  less  than 
tons,  $16.20  Toronto:  $15.90  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 
casks,  per  cwt..   13  50      13  50 

Genuine,    100-pound 

kegs,   per  owt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.  ARSENATE   OF 

Per   100   lbs.  Dry        Paste 

1-lb.    tins    $3150  $22  75 

2-lb.    tins    21  75 

5-lb.     tins     29  50  17  50 

10-lb.    tins    28  50 

25-lb.    casks    2S  00  16  25 

50-lb.    casks    '.   27  50  15  75 

100-lb.    casks    27  00  15  25 

300-lb.    casks    15  00 

600-lb.    casks    14  75 

F.o.b.  Toronto,  Montreal  and 
Hamilton. 

MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.60.  White  in  lb.  pkgs., 
per  160  lbs..  $6. 

LINSEED  OIL 

For  prices  see  weekly  report. 


FAINTS.    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  SO 

Crown    Diamond,   white 2  80 

Crown   Diamond,  colors 2  55 

Fresco    Tone,    white    2  70 

Fresco   Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's   Sani-Flat   2  10 

C.P.C.  Pure,  white   2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..   2  50 

Ramsay's   Pure,   white    2  So 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.   2  SO 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint   2  801 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50. 
Sherwin-Williams,  white  . .  3  05 
Sherwin-Williams,    colors    . .  2  SO 

Flat   Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe  Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors   2  SO 

Mellotone,   white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    '-'  65 

Per  100  lbs 
PARIS  Mun-      C.P.      Ber- 

GREEN  ro's         Co.        gers 

600-lb.    bbls $53  75  $54  50 

250-lb.  kegs..  53  75  54  00  54  75 
100-lb.  drums.  54  75  55  00  55  75 
50-lb.  drums..  54  75  55  00  55  75 
25-lb.  drums..  55  00  55  25  56  00 
1-lb.  100s.  pks  57  00  57  25  58  00 
%-lb.  100s  ...  S9  00  59  25  00  00 
1-lb.  100s,  tins  58  00    58  25     59  00 

Prices  f.j.b.  Toronto.  Hamilton 
London  and  YiC  less  in  Montreal. 

FARIS,    l'LASTER 

Per   bbl $2  35  S2  50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans    0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  OS 

100  lb.  kegs   0  07 

V-,    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
See   weekly   report. 

Bulk,  in   casks    3  10         3  40 

Bulk.  100-lb.  drums  3  55         3  S5 
Bulk,   25-lb.   drums  3  65         3  95 

Bulk,   12%   lb.   irons 4  20 

Bladders,    in    bbls...  3  80        4  10 

Pure    Putty,    80c    cwt.    advance. 

London    and    Hamilton    prices 

same  as  Toronto. 

SHELLAC 

Pure  White,  gal.,  $3.50  to  $3.65. 
Pure   Orange,   gal..  $3.25-$3.55. 

Gum,   55-00  lb.:   finest   orange. 
63-69'C  lb.;  finest   white,  6569c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cum  off    2  10 

O.P.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid    Slating,    B.B 


VARNISHES  Per  gal  cant 

Gold   Medal    $  2  05 

Maritime   Spar    4  25 

B.-H.    Stovepipe    Varnish, 

%   pints,  per  gross 10  20 

Sun    Varnish    2  40 

Sun   Spar    4  18 

Sun  Waterproof  Floor...  2  75 
Jasperite      Interior      and 

Exterior     2  25 

Jasperite  Pale  Hard   Oil .  1  60 

Jasperite   Floor   Finish...  2  25 

Marble^ite  Floor   2  54 

Wood-var 2  54 

Finest  Interior   2  86 

Durable    Floor    2  40 

Elastic   Interior    i . . .  2  40 

Quick  Action  House 2  25 

Mar-not    3  20 

Rexspar    ,:..:. ,,.  4  20 

Spar-Not 3  OS 

Kyanize   Spar    ,..., 4  50 

Kyanize  Cabinet  Rubbing  3  50 

Kyanize   Interior    3  50 

Luxeberry  light   3  00 

Luxeberry   granite    3  15 

Luxeberry   spar   4  50 

Ramsay's    Universal    2  40 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal  package,  per  pkg..  0  35 
Coralite,  5-lb.   pkgs   0  04% 

WASTE     (POLISHING) 

Cream 0  21% 

WASTE,    WHITE    WIPING 

XXX   Extra    0  20 

X  Grand    0  19 

XLCR 0  18 

X  Empire 0  17 

X  Press    0  16 

WASTE,   COLORING   WIPING 

Fancy    0  16 

Lion    0  14% 

Standard    0  13 

Popular    0  11% 

Keen     0  10% 

WASTE,  WOOL  PACKING 

Arrow 25 

Axle    20 

Anvil     15 

Anchor    11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    10 

Dark  Colored    9 

This  line  subject  to  trade  dig- 
count  for  quantity. 

WAX Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor   0  33 

O.P.W.  Lion   Brand    0  30 

Old   English    41-46 

Johnsons     41-46 

Gold.  Medal 0  30 

Ramsay's    0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 175 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOD  ALCOHOL  Per  gal. 

In    gallons    1  20 

Barrels    1  00-1  05 

$4  extra  for  barrels. 
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HARDWARE    AND    METAL 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,  soft,  per  cwt.,  $17.00; 
chilled.  $18.50;  buckahot,  $17.80; 
ball,  $18.20. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
,i4%c  per  lb.;  clip   horn,  15%c 

ivorris,  41  to  56  lbs.,  15c;  57  to 
70  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
84   lbs.   and   over,   12c. 

AXES  • 

Single    Bit    $8  00  $13  00 

Double  Bit   13  50  15  50 

Broad    axes    28  00  31  00 

BARS,  CROW.    $6.25  per  100  lbs. 

BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  ateel,  octagon,  100  lbs., 
$10.25.  Black  Diamond,  100  lbs., 
$12.50. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  47%%  off  list. 

Standard,  30,  10  and  5%  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT   LACING 

In   sides,  tanned,  $1.30  per  lb. ; 
cut,  $1.45  per  lb. ;  rawhide,  sides, 
$1.25;    cut,   $1.40. 
Blue   Stone    (Vltrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller, 
15%;  7-16  and  larger,  net  list; 
machine,  %  and  under,  15%;  7-16 
and  over,  5% ;  machine  set 
screws,  25%;  plough  bolts,  5%; 
nuts,  small  lots,  3c  advance 
over  list;  case  lots,  2c  advance 
)ver  list:  stove  bolts,  50%;  shaft 
bolts,  5%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  5%;  7-16 
and  up,   net  list. 

BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55e  to 
V)  $1.25. 

CHAIN 

Coll,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25  ;  7-16,  $6  ;  %, 
$5.75;  »-i6,  $5.75;  %,  $5.65;  %. 
$5.50;  Logging,  5-16,  8%c;  %, 
7%c;    tie   out,   65%. 

CHURNS 

Barrel,    No.    0,    $6.30;    No.    1, 

$0.30;   No.  2,  $7;   No.  3,  $7.70;  No. 
4,  $9.10  each. 

CLEVISES,    MALL.     9%c    per    lb. 
COPPER. 

Sheet  and  planished  copper, 
75c   per  lb.    Tinned,  60c. 

I  MULLS 

Bit  stock,  85%;  Blacksmith,  % 

In.   round   shank,  30%. 

EAVETROCGH 

Bnretrouffb,  R  In.,  per  100  ft., 
$1.70;   10  In..  $5.20;   12  In.,  $0.10. 

Conductor  pipe.  2  In.,  per  100 
ft.,  $5.45;  3  In.,  $6.00;  4  In..  $8.70. 

ENAMELWARE 

Cannda,  20;  Imperial,  :i0,  12%; 
Premier,  20;  Colonial,  30,  12%; 
white,  50,   10. 

I  OKMAI.PEIIVDI 

400  lb.  bbls..  17c  lb.  :  125-lb.  keirs 
JR<  lb. :  10-lb.  jugs,  $2.15  each  ;  24- 
08.  bottles,  $4  S6  doz.  ;  12  -oz.  bot- 
tleR.  $2.25  dos. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which   are   7%%   advance   on   list. 

GLASS,  WINDOW  Single  Double 

Up  to  25  in 8  00  11  75 

26  to  40  9  00  13  75 

41  to  50  11  50  15  25 

51  to  60  12  00  16  00 

61  to  70  13  00  17  25 

GLASS  (Plate) 

20%    off. 
GRINDSTONES 

Per  100  lbs.,  $2. 
Mounted  on  steel  frames.  $4.50. 
HINGES 

Light  T  and   strap,   15%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.90;  6,  $2.65;  S,  $4.30; 
10,   $6.35;   12,  $9.70. 

Corrugated    Tee    Hinges    —    4. 
$1.70:   5,  $2.60:   6,  $3.15;  8,   $5.50; 
10,  $7.85;   12,  $11.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.90;  No.  2 
and  larger,  $5.65;  snowshoes,  No. 
0  to  No.  1,  $6.15;  No.  2  and 
larger,  $5.90;  steel,  No.  0  to  1, 
$6.35;  No.  2  and  larger,  $6.10; 
featherweight,  $7.50. 

JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,  $4.15;   1%,   $4.15;    1   in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.  or  28  Eng...  S  75      S  75 

28  Am.   or  26  Eng S  45       S  45 

26  Am.  or  26  spec 8  15      8  15 

24    8  00      8  00 

22     8  00      8  00 

18  and  20  7  85      7  85 

16  Am.    ...; 7  70      7  70 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7%e  per  lb. 

Mrs.   Pott's   No.   55,  set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.  Pott's  common  sad  Iron 
handles,  85c  dozen.  Mrs.  Pott's 
Improved,    $1.10.    a    dozen. 

LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $5.50;    per 
doz.,    75c;    B,    per    case    6    doz., 
$4.85;  per  doz.,  90c. 
LANTERNS 

No.   2,   plain    8  75 

No.  20,   X-ray    12  50 

No.    22,    Dash-board 1125 

Short   Globe,    doz 8  75 

LEAD   PIPE,  $16.40. 
LEAD    WASTE,  $17.40. 
LINSEED   OIL 

See  weekly    report. 
MATTOCKS 

Pick,    $7.75;    cutter,    $7.75. 
NAILS 

Wire,  f.o.b.  Fort  William,  $4.70 
base;   Winnipeg,  $5.10  base.     Cut 
f.o.b.,  Winnipeg,  $5.10. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,    24    In.,    $3.50; 
36  In.,  $4.50;  48  In.,  $5.25;  60  in., 
$6.25;  72  In.,  $7. 
NUTS 

Square,  small  lots,  3c  advance 
over  list;  case  lots,  2c  advance 
over  list;  Hexagon,  small  lots. 
8c  advance  over  list;  case  lots, 
2c  advance  over  list. 

OILS 

"Buffollte,"  20c;  Ideal  Thresher. 
37c;  "B"  Castor  machine  oil, 
'.M%c;  Buffalo  Engine  gasoline, 
3Jt%e:  Buffalo  "A"  gas  engine  oil. 
4Rc;   Royal   gasoline,  33c;   Family 


Safety  coal  oil,  20c;  "Engoliue" 
engine  coal  oil,  16c;  Summer 
Black  oil,  21c;  Kelsu  engine  oil, 
45c;  Electro  oil,  45c;  Royalite 
oil,  10%c;  Standard  gas  engine 
oil,  44e;  Prairie  Harvester  oil, 
46c. 

PAINTS 

Stephens'      Out     White,     $3.10; 
Stephens'   House,  $2.85;   Stephens' 
Floor,  $2.45;   Silkstone,  $2.50. 
DRV    COLORS 

Yellow  ochre,  In  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $$.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%e;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  less 
quantities,  16c. 


PICKS,   Clay,   6-7,   $7   per 
WROUGHT    IRON    PIPE 


Per  100  Ft. 

Black 

. .   $    4  55 

4  64 

%  inch   

6  OS 

%  inch    

7  52 

11  12 

V/i  inch   

15  03 

1%  inch    

18  00 

. .       24  21 

2%  inch    

. .       38  25 

50  04 

3%   inch    

62  2S 

73  80 

*%  inch   

91  80 

. .     107  10 

0       inch    

. .      139  00 

dozen. 

Galv. 

$  6  9S 

7  07 

7  83 

9  95 

14  67 

19  S9 

23  76 

31  95 

50  58 

66  15 

66  15 


PLASTER,  Paris,  per  bbl.,  $3.75. 
PLATES,   CANADA 

IS  x  21  per  box,  half  polish, 
$7.25;  full  polis/hed,  $8.25;  18  x 
24,  half  polished,  $7.25;  full  pol- 
ished, $8.25;  20  x  28,  half  pol- 
ished, $7.50;    full    polished,   $S.50. 

PLOW    SHARES 10c    per   lb. 

POINTS 

Landslide    plow,    1%    x    14    In., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    4  25 

25-lb.  irons,   per   cwt 4  55 

1%-lb.   tins   0  07% 

RIVETS  AND  BURRS 

Iron  rivets,  20  per  cent.;  cop- 
per, No.  7.  65c  lb.:  No.  8,  66c- 
No.  9,  69c;  No.  10,  71c;  No.  1° 
76c. 

Five-lb.  assorted  boxes.  No.  8 
8,  60c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper   Burrs,    No.   7.   65c;    No. 
8.   66c;    No.  9,  68c;      No.   10,   71c- 
No.  12,  76c. 
ROPE 

Sisal,  24c  base:  pure  Manila, 
30c  base;  British  Manila,  25c 
base;  lath  .yarn,  24c  base;  Afri- 
can hemp,  25c  base:  cotton  rope, 
rope,  %  and  over,  40c. 

Tarred  Marline  Hanks,  per 
lb.,   31c. 

SASH      BALANCES       (Caldwell.) 

10   per   cent.   off. 
SAWS.  BUCK 

Happy      Medium,      $7:      Watch 
Spring,    $7.25:     Lance    Tooth     or 
Lightning     Blades,     $7.75;      New 
Century,  $9.25. 
«  CREWS 

Bright  Iron  round  head.  60%; 
flat  head.  65%  :  round  head,  brass. 
25%:  flat  head,  brass,  30%; 
coach.   30%. 

STEEL     SHEETS,    BLACK 

10   gauge    fi  75 

12   K.uige    6  7." 

14    gauge    6  50 

16   gauge    6  50 

1S-20   gauge    6  30 


22-24   gauge    6  35 

26  gauge    6  40 

28  gauge    6  50 

SHOVELS    AND     SPADES 

Shovels— Fox    and    Olds,    1)  II 
Sqr.    Pt.,   $10.10    per    doz.;    Dh' 
Rd.    Pt.,    $10.10;    L.H.,    Sqr     Ft 
$10.10;      D.H.,      Rd.     Pt.,     $10.10': 
Bulldog  and  Jones,  D.H.,  Rd    Pt  ' 
$11.10;     D.H.     Sqr.     Pt.,     $ll.lo';' 
L.H.,    Rd.    Pt.,   $11.10;    L.H.,    Sqr. 
Pt.,  $11.30;   Black   Cat  and   Cres- 
cent   Scoops— No.    4,   $11.25    doz.  • 
No.   6,  $12;   No.  8,  $12.75;    No.   10, 
$13.55;   Moose  and   Jones   Scoops 
No.   4,   $12.45;   No.   6,   $13.15;    No. 
8,  $13.85;   No.   10,  $14.55  per   doz. 
dozen. 

SOLDER.    Per  pound,  36  to  37c. 
SPIKES 

«n™ess£d'  v*  ln-  *4-65:  5-16- 
$4-30;  %,  $4.10;  7-16,  $3.95;  % 
$3.90. 

STAPLES 

Bright  wire,   p&r  cwt.,  $4.70  ai 
Fort     William,    $5.10    Winnipeg- 
galvanized      staples,     $5.50     Fort 
William,   $5.90  Winnipeg. 
STEEL 

Sleighshoe,  $4  base  per  cwt.; 
plow,  common,  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  12%c  base;  square  tool 
13%c  base;  spring,  $5:  machine, 
$o  base;  tire,  $4.50.  Mild,  3-16. 
%,  5-16,  $6  base;  other  sizes,  $4  50 
base. 

STEEL  HOOPS 

%  in.,  $5;  %  in.,  $4.75;  %  In.. 
$4.35;  %  in.,  $4.25;  1  In.,  $4;  1U 
in.,  $4;  1%  in.,  $3.75. 

STEEL    SQUARES 

25  per  cent,  off  list. 
TACKS,  Carpet,  70%  off  list. 
TIES.     Cow,  25%. 
TIN  AND   TIN   PLATE 

20  x  28  I.C.    ... 

20  x  28  I.X 

20  x   33   I.C ' 

?r°x  33i.x :::;::  255o 

Terue  plates  16  00 

TURPENTINE 

See  weekly  paint  report. 
VARNISHES 

Stephens    Luminette,    gal...  $2  °0 
Stephens  Exalite,  gal.   . ....     3  00 

WASHERS 

Iron,   small   lots,   5%+75o;   full 
boxes,  iron,  10%  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$15.55;  less  than  ton  lots,  $16.20. 
WIRE.   BARB 

Lyman,  4-point,  $3.80  f.o.b.  Ft 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt..  Ft.  Wil- 
liam, $4.35;  Winnipeg,  $4.75; 
plain  galvanized.  Ft  William 
No.  9.  $4.85;  No.  12.  $5.10;  Win- 
nipeg, No.  9,  $5.25;  No.  12,  $5.50; 
coil  spring,  Ft.  William,  No.  9, 
$5:  No.  12.  $5.25:  Winnipeg,  No. 
!».  $5.80;   No.  12,  $5.55. 

Patented   screen   In    100-ft     rolls. 
$3    per    hundred    sq.    ft.;    In    50- 
ft.    rolls,   $3.10   per   100   sq.   ft. 
WIRE,   PLAIN 

Bale  tics.  14  gauge,  single  loop, 
$6.96  Winnipeg;  $6.55  Fori  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9.  $6.20;  10.  $6.26;  12,  $6.40: 
n.  $6.60;   15,  $6.75:  16,  $6.90  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $48.40  per  doz  ; 
Eze.  $46.90  per  doz. :  Rtcvele. 
$52.65   per   doz.;    Ajax.   $8,75  ^nch. 
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Paints 

and 

Varnishes 


BUSINESS   BUILDERS 

With  the  <S%eA&7i4  line  you  can  defy 
competition,   because   it  stands  in   a 
class  by  itself  for  giving  satisfaction. 
Its  covering  capacity,  appearance 
and    durability   appeal    strongly 
to  practical  painters. 

House  Paints,  Floor  Paints, 
Barn  and  Elevator  Paints, 
Silkstone  Flat  Wall  Colours, 
Interior  Enamels,  Wa-Ko-Ver 
Stains,  Carriage  Paints,  Varn- 
ishes, Etc. 


If  we  arc  not  represented  in 
your  district,  write  for  our  ex- 
clusive agency  proposition. 

G.  F.  Stephens  &  Co.,  Limited 

Paint  and  Varnish  Makers 

WINNIPEG   and   CALGARY 


y< 


More 

Value 

More 

Sales 

More 

Profit 
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THE  HIGH 
ROAD  TO  SUCCESS 

is  safely  travelled  by  those  dealers  who  control 
the  larger  share  of  the  paint  varnish  trade  of 
their     community      by      holding      the      exclusive 

agency   for  '3,,MJ 

MARTIN  -SENOUR 

100%  PURE  PAINT  AND  VARNISHES 

Made  in  Canada  —   Sold  on  Merit 

The  Martin-Senour  exclusive  agency  plan  is  a  proven  success  from  the 
satisfactory  experience  <>f  thousands  of  dealer-agents  who  are  having 
pleasure    and    profit    in    selling    these    products    of    unsurpassed    quality 

and    merit. 

Martin-Senour  advertising  and  sales  promotion  campaigns  are  well 
planned,  extensive  sales  helpers  which,  combined  with  Quality  and 
Service,  inako  Martin  Senonr  Taints  and  Varnishes  the  easiest  and  most 
profitable  to  sell. 

The   Martin-Senour   reputation   for  highest  quality,   backed   by   an   abso 
lute  guarantee  of  purity  in  formulae  and  satisfaction  to  the  user,  is  the 

mainstay  of  the  dealer  in  these  unsettled  times  (if  uncertainty  of 
delivery  and  scarcity  of  supply  in  raw  material  required  for  the  making 
of  best    Paint  and  Varnish  products. 

©Ae  MARTIN-SENOUR  Go. 


wm 


SPIC-SPAN 


LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 

MONTREAL 
WINNIPEG  •    TORONTO    •  HALIFAX 


wm 


&  PAINT 

&  VARNISHES 
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Better  Varnish  and  Better  Business 

A 


VALSPAR    customer    is    a    pleased 
customer — and    a    pleased    customer 


conies  hack  again  to  your  store.     That's 
argument  for  stocking  Valspar 


varnish    and    better 


the  best 

this    year.      Better 
business  for  you. 

The  tendency  leans  away  from  cheap  and 
bulk  varnishes  toward  standard  branded 
goods  of  known  value,  with  the  manufac- 
turer square  behind  the  goods  and  the 
dealer  who  sells  it. 
T  his  see  m  S  to  be 
proven  by  steady  in- 
creased demand  f  o  r 
Valspar  through  Cana- 
dian retail  merchants. 
Listen  to  a  few  town 
records  Prom  dealers' 
reports  for  1915-1916: 
crease  5095 ;  Perth,  100< 
859? :  Peterboro,  66  2-3%; 


Inntsville,  in- 
;  Bracebridge, 
Toronto,  "sev- 


eral hundred  per  cent.,"  and  so  on. 
Our  big  advertising  campaign  in  Cana- 
dian magazines  will  boost  Valspar  sales 
from  New  Brunswick  to  Vancouver.  You 
be  the  one  to  benefit  by  it. 
Valspar  is  the  famous  waterproof  var- 
nish, the  one  that  even  boiling  water  or 
soapy  water  will  not  spot.    It  is  used  in 
millions  of  homes  for  indoor  and  outdoor 
work — floors,  woodwork,  furniture,  bath- 
room, kitchen,  porches 
and    porch    furniture, 
in  fact,  all  v  a  r  n  i  s  h 
work,  including  motor 
boats  and  every  kind 
of  woodwork   exposed 
to  the  weather. 

Write  ns  for  the  latest  Valspar  proposi- 

t  ion. 


VALENTINES 

LSPAR 

The  Varnish  That  Won't  Turn  White 


Valentine  <3&  Company,  109  George  Street,  Toronto 


ESTABLISHED   1832 


Largest  Manufacturers  of  High-grade  Varnishes  in  the  World 

New  York  Chicago  %  #ai  rMTiwr-O 

Boston 


'VALUES 


London 


'-'I  Copyright  1917  by  Valentine  &•  Company 

Kin  ,'i it  It 


^jg-agigg  iffi  ru?  itg  $Tt  ;jK  afras  $&3&$$ri&  itSnfcgBf  as?: 
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Canadian  Rolling  Mills 
Co.,  Limited 

Works  :    Lachine  Canal,  Montreal 

Manufacturers  of 

BAR  IRON  AND  STEEL  (rounds  squares 

and  Hats). 

TWISTED    STEEL    BARS    FOR    REIN- 
FORCING. 

CANADIAN  TUBE  &  IRON 
CO.,  Limited 

MONTREAL 


Canadian  Tube  &  Iron 
Co.,  Limited 

Works:     Lachine  Canal,  Montreal 
Manufacturers  of 

BOLTS  AND  NUTS 

Carriage  Bolts,  Coach  and  Lag  Screws,  Tire 
Bolts,  Machine  Bolts,  Sleigh  Shoe  Bolts, 
Plow  Bolts,  Track  Bolts,  Square  Nuts, 
Hexagon  Nuts,  Boiler  Rivets,  Tinners' 
Rivets,  etc. 

WROUGHT  PIPE 

Black  and  Galvanized,  sizes  Vs  in.  to  4  in., 
ls  thoroughly  inspected  and  tested  to  600 
lbs.  pressure,  and  every  length  is  branded 
with  our  trade-mark. 

We  also  manufacture  NIPPLES  in  all 
sizes — black  or  galvanized. 


Colonial  Wire   Mfg. 
Co.,  Limited 


Manufacturers  of 

SMOOTH  STEEL  WIRES  (Bright  an 
nealed,  solid  and  annealed). 

TINNED  MATTRESS  WIRE,  BROO]\ 
WTRE,  FINE  WIRE  (plain  and  galvari 
ized). 

FENCE    STAPLES  —  WIRE    NAILS  — 
WOOD  SCREWS. 

PUMP  RODS  (plain  and  galvanized). 


CANADIAN  TUBE  &  IRON 
CO.,  Limited 

MONTREAL 


*^w 
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INCREASE  YOUR  BUSINESS 


DOUGALL 


VARNISH 


The   Varnish  That  Lasts  Longest 


ATTRACTIVE  DISCOUNTS 


UP-TO-THE-MINUTE 
SELLING  HELPS 


DOUGALL 
VARNISH 

CO.,LIMITED 

JSNDQUGALL 

PRESIDENT. 

MONTREAL 

CANADA. 

Associated  with 
Murphy  Varnish  C° 

USA- 


oV^ 


200 


HARDWARE    AND    METAL 


March  24,  1917 


^ 


O  O 


PRATT&IAMDERT 
VARNISH  PRODUCTS 


PEOPLE  want  Pratt  &  Lambert  Var- 
nishes. And  they  order  them  from  the 
dealers  who  stock  them.  They  do  this  be- 
cause the  super-quality  of  these  goods  and  the 
great  national  advertising  makes  them  want  them. 
The  effectiveness  of  this  advertising  is  shown  by  the 
remarkable  and  consistent  gains  in  the  yearly  sales  of 
Pratt  &  Lambert  Dealers  everywhere. 
Your  business  instinct  will  tell  you  that  it  is  good 

merchandising  to  stock  a  line  which  has  proved  its  right  to  be  fa- 
mous by  sixty-eight"  years  of  constantly  growing  popularity 
—  yet  whose  makers  have  never  for  a  moment 
rested  in  their  efforts  to  make  its  name  even 
better  known  and  its  quality  even  more 
worthy.      This  is  the  established 
Pratt  &  Lambertpolicy;  and  ^f :< 

it  is  a  policy  which  .^f" 

can  make  money 
for  you,  ^et 


WoE„SELIL< 


7; 


Ci  A  ETOWAH 


Get  Your  Share 


of  the  great  and  grow- 
ing sales  from  which 
P&L  Dealers  every- 
where are  getting  Big 
Profits.  Write  for  the 
Pratt  &  Lambert  Deal- 
er Proposition  —  and 
do  it  today  —  NOW  I 


H    E 

people 
who     read 
the      maga- 
zines are  the 
succes  s  f u 1 
people    —    the 
home-owners    — 
the  spenders.   Pratt 
6c  Lambert  advertis- 
ing  has    been    going 
continuously  for  many 
years  into  more  than  six 
million     homes     of     this 
character.      Every  day   huge  pur- 
chases of  varnish  and   enamels   are 
made  by  this  vast  multitude  of  buyers 
—-and  what  is  more  natural  than  for  them 
to  seek  out  the  paint  and  hardware  stores 
which  sell  the  goads    best    known    to   them? 


PRATT    &    LAMBERT-INC. 

Varnish     Makers     68     Years 

24  Courtwright  St.,  Bridgeburg,  Ontario 

Factories 

Bridgeburg,  Ontario 

New  York  Buffalo  Chicago 

London  Paris  Hamburg 


Prdtt&IambertWarmshproposition 

iQualityL  Sales  V  Profits  1  Repeats*  •• 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Try  It  On  Your  Own  Car  First 


Try  Glidden  Auto  Finish  on  your  own 
car.  Then  you'll  be  ready  to  more  than 
back  up  every  single  statement  we've  ever 
made  for  this  remarkable  new  Glidden 
product. 

You'll  tell  your  customers  that  they  can 
refinish  their  cars  easily,  quickly,  con- 
veniently— 

— easily,  because  Glidden  Auto  Finish 

makes  the  car  like  new  with  only  one 

coat ; 
— quickly,  because  it  goes  on  in  short 

order  and  dries  in  less  than  48  hours; 
— conveniently,  because  they  don't  have 

to  lay  up  the  car  for  a  week  or  two. 

You'll  tell  them  these  things  with  abso- 
lute assurance  that  they  are  true.  Better 
still,  you'll  sell  the  goods,  too — and  every 
sale  will  bring  repeat  business.  Then,  too, 
there's  nothing  better  for  carriages  and 
buggies. 


Remember  that  thousands  of  new  cars 
throughout  the  world  are  finished  with 
Glidden  Varnishes, — Auto  Manufacturers 
are  our  largest  customers — Glidden  work- 
men know  the  requirements  of  Auto  fin- 
ishing. Can  any  set  of  men  produce  a 
better  line  of  finishes  for  the  Auto  owner? 

How   to    Get    a    Quick   Start 
After  Auto  Finishing-  Profits. 

Send  to-day — right  now — for  details  of 
our  special  Auto  Finish  offers.  A  com- 
plete line-up  of  goods,  advertising  and 
merchandising  plan — everything  you'll 
need  to  make  a  quick  turnover  and  get  the 
profits. 

These  offers  must  be  made  subject  to 
change  without  notice.     So  act  quickly. 


The  Glidden  Varnish  Company,  Limited 


Toronto,   Ontario 


AutomoBile  FinisKes 


Ili. 
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A  CANADA  PAINT 

for  Every  Purpose 


Turn  Suggestions   Into   Dollars 


Every  possible  paint  user  in  Canada  is 
being  educated  to  know  the  economy  of 
using  Canada  Paints  and  Finishes,  also 
what  to  paint,  when  to  paint  and  how  it 
should  be  done.  Therefore,  the  demand 
is  bound  to  be  for  Canada  Paint  pro- 
ducts because  they  insure  satisfactory 
results. 

This  confidence  in  C.P.  Finishes  enables 
C.  P.    agents   to    "cash    in"    on   human 
nature   by    suggesting  more    things    to 
paint. 
Things  fresh  and  bright  appeal  to  every- 


one. Suggest  that  a  coat  of  some  C.P. 
Finish  not  only  improves  appearance 
but  enhances  value  and  makes  for  a 
satisfied  feeling  of  comfort. 

There  are  scores  of  opportunities  in  your 
town — every  customer  presents  an  op- 
portunity to  "cash  in"  on  his  or  her 
sense  of  pride  and  your  suggestions  will 
be  accepted  as  the  gospel  of  good  living. 

Ask  us  to  tell  you  more  about  this  sug- 
gestion idea  and  how  our  extensive 
selling  plans  for  1917  will  help  you. 


The  Canada  Paint  Company,  Limited 

572  William  Street,  Montreal  112  Sutherland  Avenue,  Winnipeg 
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Stock   the    Lives t  Line   of 
Paints  and  Finishes 

No  matter  what  kind  of  paint  you  have  been  selling— Canada 
Paint  is  the  livest,  fastest  moving  brand  on  the  market  and 
enables  you  to  turn  your  stock  oftener  for  bigger  profits. 

Canada  Paint  is  easy  to  sell  because  our  extensive  selling 
plans  and  quality  products  are  educating  every  possible 
consumer  in  Canada  to  demand  C.P.  Finishes,  and  to  know 
that  better  finishes  cannot  be  purchased  at  any  price 

You  certainly  must  be  interested  in  a  line  that  you  don't 
have  to  "talk  up."  C.P.  products  fairly  jump  from  your 
shelves  for  they  are  more  than  half  sold  when  the  customer 
reaches  your  store, 

The  day  that  you  tell  us  to  put  the  magnetic  "C,P.  Full  Line 
Agency"  Sign  on  your  store,  is  the  day  that  you  will  begin 
to  get  a  bigger  portion  of  the  paint  and  varnish  trade  in  your 
district. 

Say  the  word  to-day. 


The  Canada  Paint  Company,  Limited 

572  William  Street,  Montreal  112  Sutherland  Auenue,  Winnipeg 
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The  Paint  to  Feature 

is  the  one  which  does  a  job  that  equals  the  rosy 
expectations  of  the  purchaser.  The  paint  which 
can  be  depended  upon  to  give  uniform  satisfac- 
tion can  never  cause  complaint  to  you  from  voui 
most  particular  customer. 


BH 


"English  ** 

PAINT 


70%PureWhiteLead 
JO%PuremiteZinc 
100%  Pure  Paint 


has  been  .making  good  for  so  many  years  it  is 
regarded  by  hundreds  of  merchants  as  standard. 

You  will  build  bigger  sales  by  featuring  it 
prominently. 

In  towns  where  we  are  not  rep- 
resented, we  have  an  attractive 
agency  proposition  to  progres- 
sive merchants. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Let  us  show  you  how  our  co-operation  in 
making  sales  will  help  to  build  a  bigger, 
more  successful  business?  Don't  "think 
it  over."  Ask  us  to  tell  you  all  about  it. 
— now. 


This  Trade-Mark  stands 
for  fifty  years  of  quality 
and  dependability. 

It  marks  products  that 
have  the  confidence  of 
hundreds  of  thousands  of 
satisfied  consumers  and 
enthusiastic  dealers. 

This  Trade-Mark  goes  a 
long  way  toward  making 
sales,  for  it  is  a  guarantee 
of  "full  value"  in  paint 
and  finishes. 

It  is  so  well-known  that 
wherever  paints  are  men- 
tioned, it  instantly  comes 
to  mind. 

Let  us  place  this  "Cover 
the  Earth"  sign  on  your 
store — it  will  lend  prestige 
and  tone  to  every  line  you 
carry. 


The  Sherwin-Williams  Co. 


of  Canada,   Limited 


FAC     I 


PAINT.  VARNISH  8c  COLOR  MAKERS 
LINSEED  OIL  CRUSHERS 
Montreal.       Toronto.       Winnipeg.       London.   Eng. 


"I  I  M  I  >  AND  WAR  I  HOl*SKS      MONTREAL,  TORONTO,  WINNIPEG,  CALGARY,    VANCOUVER,   HM.ll- A\. 

LONDON.  ENC 
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This  Trade-Mark  indi- 
cates to  users  of  paints  and 
finishes  the  most  success- 
ful paint  dealer  in  practi- 
cally every  city,  town  and 
cross-roads  in  the  civil- 
ized world. 

It  is  backed  by  the  largest 
organization  of  its  kind  in 
existence,  with  a  reputa- 
tion that  has  been  built  on 
service. 

This  service  includes  the 
making  of  products  that 
you  and  your  customers 
can  be  confident  are  the 
best  that  can  be  produced 
and  that  we  are  willing  to 
guarantee. 

It  means  the  best  adver- 
tised, best  known  paints  in 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT,    VARNISH    &   COLOR   MAKERS 

LINSEED       OIL       CRUSHERS 

Factories         Montreal.       Toronto.       Winnipeg.       London.   Ens 

OFFICES  AND  WAREHOUSES:   MONTREAL,  TORONTO,  WINNIPEG,   CALGARY. "■VANCOUVER,   HALIFAX     \ 

LONDON.  ENG. 


the  world.  It  means  helping  you  to  sell 
more  and  more  paints  each  year.  It  means 
a  lot  of  other  good  things  you'll  learn 
about  when  you  put  up  the  sign — and  put- 
ting up  the  sign  means  a  bigger  success. 


If  interested,  tear  out  this  paye  and  keep  with  letters  to  be  answered. 
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are  getting  a  big  share  of  that  business  and  making  a  most 
desirable  profit. 

Make  1917  your  record  paint  selling  year.  Take  the  first  step 
towards  putting  many  more  dollars  in  your  cash  drawer  by 
writing  for  our  proposition. 

R.  C.  Jamieson  &  Co.,  Limited 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  Co.,  Limited 

MONTREAL,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Z$<?  Paint  Behind  the   Long 
Lasting  Beauty  of  the  Home 


Highest 
Quality 
at 

Moder- 
ate 
Cost 


R.  C.  Jamieson  &  Co.,  Limited 

Owning  and  Operating  P.  D.  DODS  &  CO.,  Limited 

MONTREAL,  CANADA 


II 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Do  vou  sell  to  the  painter,  whose  reputation  and  living  are  made  through  the  QUAL- 
ITY of  the  work  he  does,  a  smooth- working,  solid  top,  full-elastic,  perfectly  balanced 
NON-COMPRESSED 

(  r\  n  rvTH  rA  /H  f  rV 

(  SET  IN  RUBBER ) 

v^  )   p  LJVLI  UVM  W   1 

oval  varnish  or  paint  brush?  Or  do  you  think  that  the  quality  of  the  brush  you  sell 
is  of  little  importance  and  hand  him  over  the  old-fashioned  COMPRESSED  ferrule 
kinds  that  spread  out  like  a  feather  duster  when  used,  and  were  made  for  years  by  the 
brush  manufacturers  only  because  they,  up  to  the  time  of  the  advent  of  the  "set-in- 
rubber"  process,  had  no  setting  composition  that  would  hold  the  bristles  in  the  ferrule 
without  the  compression  that  distorted  the  brush  into  an  impractical,  ill-working  tool? 
ALL  SIMMS  Brushes  arc  made  by  skilled  mechanics  using  the  latest  improved  machinery  and  in  a 
modern  concrete,  well-lighted  building.  This  means  ideal  working  conditions  and  a  QUALITY 
PRODUCT. 
Your  Hade  interests  DEMAND  that  you  get  acquainted  with 

SIMMS     QUALITY     BRUSHES 

T.  S.  SIMMS  &  CO.,  LTD.,  St.  John  <r#*ii  N.B. 
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HIGH  STANDARD  PAINT  AGENCY 

will  pour  big  money  into  your  cash  drawer 


The  illustration 
above  shows  a  store 
that  increased  its 
paint  business 
$2,000  in  one  year 
as  a  result  of  stock- 
i  n  g  extensively 
Lowe  Bros.  High 
Standard  Paints, 
coupled  with  our 
unequalled  co-op- 
erative sales-push- 
ing methods. 


Dealers  who  specialize  in  Lowe  Bros.  High  Standard 
Paints  make  big'  money  and  make  it  fast.  Top-notch 
quality  and  moderate  price  wins  the  preference  of 
the  consumer  and  a  good  margin  of  profit  is  assured 
on  every  sale. 

It  is  natural  for  us  to  think  that  we  make  the 
best  paints  on  the  market  but  we  are  not  alone  in 
that  belief — there  are  thou- 
sands of  dealers  and  consum- 
ers that  think  so  too,  especi- 
ally the  dealer  who  concen- 
trates upon  selling  our  lines. 

We  back  our  dealers  with  sales- 
making  plans  which  secure  the  busi- 
ness.     Write  for  proposition. 


TORONTO 
Lyon  Paint  &  Glass  Co.,  Limited,  Winnipeg 
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Your  Cost  of  Doing  Business  Is  Increasing  by 
Leaps  and  Bounds.  Are  You  Still  Maintaining 
Your  Normal  Margin  of  Profit? 

When  it  comes  to  buying — as  a  business  proposition  it  is  necessary  for 
you  to  consider  not  only  the  question  of  quality,  but  you  must  also  consider 
the  question  of  profits. 

CROWN  DIAMOND  PAINTS 

allow  you  a  more  generous  and  satisfactory  margin  of  profit  than  the  average 
— a  price  which  gives  you  a  little  relief  from  the  prevailing  high  prices — and 
this  is  due  to  our  position  as  manufacturers  of  heavy  chemicals,  the  manu- 
facture of  our  own  dry  colors,  and  particularly  to  the  low  selling  cost  due  to 
having  the  one  sales  organization  for  chemicals,  aniline  dyes  and  paint. 

The  CROWN  DIAMOND  selling  plan  contains  many  interesting  fea- 
tures and  unique  selling  aids.  Write  for  details  of  selling  plan  and  profits  on 
CROWN  DIAMOND  PAINTS. 


Distributors  : 

W.'B.  DALTON  &  SONS 

LIMITED 
Kingston  Ontario 

H.   J.   DUPONT  &  SON 
Ottawa  -  Ontario 

CROWELL  BROS. 
Halifax  N.S. 


(^AfTHUR.IrWIN.I™^ 

MONTREAL         ESTAgi|HBD         TORONTO 


Distributots  of  Glidden's  Green  Label  Varnishes  and  Jap-a-Lac  for  the  Province  of  Quebec 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Prices  Lower 


I  Ever  Ready  Pumps  ( 

|     Prices  on  this  line  of  Well  Pumps  | 

|     are  20%  lower  than  two  years  ago.  | 

I     An  increase  of  nearly  50%  in  our  j 

I     output  for  last  year  with  more  mod-  | 

I     ern   methods    in   the   manufacture  j 

I     makes  such  a  proposition  possible.  j 

Hardware  Merchants  all  over  the  j 

Province  are  now  selling  Aylmer1,  j 

I     Ever  Ready  Pumps.    No  fitting  to  | 

I     do.    They  come  ready  for  service,  j 

j     Probably    NO    OTHER    COM-  | 

I     MODITY    of    the    iron    industry  § 

1     OFFERS     SUCH     POSSIBILI-  I 

1     TIES.      TAKE    ADVANTAGE  1 

I     OF    THIS    OPPORTUNITY.  | 

Write    to-day    for    literature    and  | 

I     prices.      We    also    make    Electric  | 

I     Power  Pumps.  j 

The  Aylmer  Domestic  Water  Sup-  | 

I     ply  Systems  (Standard  of  Canada).  | 
I     Aylmer  Pit  and  Pitless  Scales. 

Farmers'  Wagon  Stock  Scales. 

I     Natural  Gas  Burners  for  Stoves  and  | 
I     Furnaces,  etc. 

Write  for  Catalogue  15A. 

I  The  Aylmer  Pump  &  | 

I    Scale  Co.,  Limited  § 

I     AYLMER                                ONTARIO  ■ 


Heel  Marks 


IF  floors  are  treated  with   Liquid 
Granite   they  will  show  no  heel 
marks. 

Liquid  Granite  is  the  ideal  finish  for 
floors  and  all  interior  work  exposed 
to  severe  wear.  It  is  one  of  the  most 
saleable  specialties  for  the  dealer  to 
carry. 

Other  quick  sellers  are 

LUXEBERRY  WHITE  ENAMEL 

Whitest  white;  Stays  white.  Makes  per- 
manent snow  white  finish  in  either  gloss 
or  dull  effects. 

LUXEBERRY  WOOD  FINISH 

For  general  interior  work.  Develops 
and  preserves  the  grain  of  all  woods, 
and  makes  a  handsome  and  lasting  fin- 
ish.    Rubs  perfectly. 

LUXEBERRY  SPAR 

For  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — 
front  doors,  store  fronts,  marine  work, 
etc.  Makes  handsome  finish  and  will 
not  turn  white  under  the  severest  con- 
ditions of  wear. 

Write  for  price  list  and  interesting  dealers* 
proposition. 

RERRY  BROTHERS 

•■^vforld's  Largest\&mish  Makers*^ 

Established  18S8 

Walkerville,  Ontario 

(469) 


ll'I'liHIililllll'il-. 
If  interested,  tear  out  this  page  and  keep  vnth  letters  to  be  answered. 
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NOW 
GET  THE 
AGENCY 


HIGHEST  QUALITY 

MADE  in  CANADA 


CANADA  BRAND 
PURE  PAINTS 

(Quality  Guaranteed) 


FOR 
FUTURE 
SUCCESS 


CANADA  BRAND 
FLOOR  PAINTS 

(Surpassed  by  None) 


ALL    REGISTERED    LINES 


JAS-PER-ITE 
VARNISHES 

The  Present-Future  Varnish 


JAS-PER-LAC 
SPECIALTIES 

The  Present-Future  Finish 


Toronto  Branch:     153   DUCHESS   STREET 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansivered. 
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Strong 


in 


Quality 


The  high  quality  and  reasonable  price  of 
these  pure  linseed  oil  paints  constitute 
a  value  that  is  really  remarkable — a 
value  that's  much  sought  after  by  those 
who  know. 

Benjamin  Moore 
&   Company,  Limited 

WEST  TORONTO,  CANADA 


Remark- 
able in 
Value 


Repeat  orders  and  a  rapidly  growing  list 
of  new  customers  is  proof-positive  of  the 
high-grade  service  delivered  by  these 
Pure  Linseed  Oil  Paints.  They  are  sci- 
entifically prepared  by  a  process  that 
ensures  the  HIGHEST  QUALITY 
attainable  in  paint  making. 

Benjamin  Moore 
&  Company,  Limited 

WEST  TORONTO,  CANADA 


Good 

in 

Profit 


There  is  unusual  profit  in  selling  these 
paints.  Our  efficient  organization  en- 
ables us  to  sell  to  the  dealer  at  a  price 
that  permits  him  to  retail  our  product  at 
a  very  popular  figure  and  reap  a  bigger 
profit. 

Benjamin  Moore 
&  Company,  Limited 

WEST  TORONTO,  CANADA 


J 


Get  the 
Agency 


Secure  the  agency  for  Moore's  House 
Colors  without  delay.  They  belong  to 
that  line  of  goods  that  a  dealer  takes  a 
pride  in  handling.  GET  IN  TOUCH 
WITH  US  RIGHT  AWAY.  Information 
to  prospective  agencies  gladly  given. 

Benjamin  Moore 
&  Company,  Limited 

WEST  TORONTO,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Expansion 


Since  the  first  Daisy  Vacuum  Cleaner  was  shipped  abroad 
the  popularity  of  these  machines  has  steadily  increased.  Our 
capacity  for  production  has  kept  pace  with  the  demand  and 
to-day  despite  the  war  difficulties  we  can  supply  from  stock. 


THE 


VACUUM 
CLEANER 


If  Vacuum  Cleaners  are  in  your  line  then  there  is  only  one 
which  will  fully  justify  your  whole-hearted  recommendation 
— the  "Daisy."  It  is  made  in  the  largest  factory  devoted  to 
the  production  of  Vacuum  Cleaners  and  nothing  else.  We 
are  the  Specialists  of  the 
Vacuum  Cleaner  World. 


BRITISH 

THROUGH  andTHROUGH 

Easy  to  work.  Efficient  and  guar- 
anteed. 

Get  into  touch  with  your  shipper 
and  ask  him  for  particulars  or  write 
direct  to  us  for  Booklet  No.  77. 

Sole  Makers  and  Patentees  : 

The  Daisy  Vacuum  Cleaner 

Company,  Limited 

Head  Office  and  Works: 

LEAMINGTON  ROAD,    GRAVELLY  HILL, 
BIRMINGHAM,  Eng. 

Teleg.:  "Ileklean,  Birmingham." 
Telephone  :  405  and  406  East.  A.  B.  C.  5th  Ed. 


"BABY   DAISY"     $20.45 

Handsomely  made  in  Solid  Oak  with 
N'iokel-plated  Fittings,  has  quadruple 
Bellows,  and  is  collapsible.  Complete 
with  6-ft.  Hose;  Carpet  Nozzle,  Up- 
holstery Nozzle,  lengthening  Tube  and 
Lever. 


CONTRACTORS  TO  THE  BRITISH  GOVERNMENT 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Jobbers  are  always  kept  well  stocked  with  "Star  Spiral"  and 
"HERCULES"  sash  cord — the  two  foremost  lines  of  their  kind  on 
the  market.  Rush  orders  to  any  Canadian  jobber  are  sure  of  receiv- 
ing prompt  attention.  Scientific  tests  have  established  their 
superiority. 

"STAR  SPIRAL"         "HERCULES" 


The  best  quality  sash  cord  is  the  "Star 
Spiral"  Brand.  It  is  known  by  the  blue 
spiral  strand  running  through  the  cord. 
It  has  great  tensile  strength,  and  is  made 
from  a  superior  grade  of  cotton.  No  better 
sash  cord  is  made  anywhere.  It  is  de- 
signed especially  for  extra  heavy  sash,  and 
will  outwear  chain. 


"HERCULES"  is  the  standard  Canadian 
sash  cord  for  general  use.  It  compares  in 
quality  with  the  best  imported  brands,  but 
is  sold  at  a  considerably  lower  price.  It  is 
thoroughly  known  among  architects  and 
contractors  everywhere,  and  is  very 
popular. 


Also  Specify 


h 


Star"  Brand  Rope  and  Clothes  Lines 
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LUMBERING  TOOLS 


We  manufacture  all  kinds  of  lumbering  tools.  Light  and 
durable. 

We  have  supplied  a  great  number  of  Lumber  Tools  for  the 
Overseas  Forestry  Battalions. 

Pink's  tools  give  a  service  that  wins  the  recommendation  of 
users  everywhere.  If  anyone  in  England,  Scotland  or  else- 
where requiring  tools  of  this  kind,  will  inquire  of  the  Can- 
adian people  who  are  using  our  goods  there  they  will  be  con- 
vinced. 

We  Also  Manufacture  Gar  Movers 

Long  Distance  'Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  wholesale  and  retail 
hardware  merchants. 

We  Solicit  Export  Business 

SEND  FOR  CATALOG  AND  PRICE  LIST 

The  Thomas  Pink  Company,  Limited 

Pembroke,  Ontario,  Canada 


MADE 

IN 

CANADA 

The  Standard  Tools 
in  every  Province  of 
the  Dominion,  New 
Zealand,  Australia, 
etc. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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We  may  not  be  able  to  guess   the  right 


~f*f^^*\       M  I.   ,      A     "^^^  name  BUT  our  prompt  service   is  a  cer- 

E£V  fcxsSjTYMJrf    SPIELMANN  AGENCIES  rh-d 

f  f  l  L  L  The  Distributors  with  the  Complete  Stock 


READ  BLDG. 


MONTREAL 


wmsfisawaur 
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Make  Use  of  Page  285  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Avenue,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 

Town Province 


Successful  Merchants 

BALE  THEIR  WASTE  PAPER 


BECAUSE  it  eliminates  fire  risk — 
Keep*  premises  clean  and  tidy — 
Turns   WASTE    into    PROFIT. 


SIMPLEX 

PAPER  BALER 


Strong 


Simple 


Efficient 


will  prove  to  you  in  the  first 
month  the  best  investment  you 
have  ever  made  in  the  way  of  a 
fixture. 


The  Boy  Operate*  it 


Combines   the    essential  features — 
Efficiency  with  ease  of  operation. 

None  as  good  for  less — None  better 
for  twice  its  price. 

WRITE  AND  WE'LL  TELL 
YOU    MORE    ABOUT    IT 

General    Sales    Company 

123  Bay  Street  -  Toronto 


ami 


inn 


Knoll  Washing  Machine 


(Double- Acting — 

Pressure  and  Suction 

Principle) 

MORE  THAN  100,000  OF 
THESE  MACHINES 
HAVE  BEEN  SOLD  TO 
DATE  AND  SALES  ARE 
RAPIDLY  INCREASING. 
THE  EFFICIENT  AND 
ECONOMICAL  SERVICE 
MEETS  WITH  BIG  DE- 
MAND EVERYWHERE. 


Winner  of  Gold  Medals  and  Diplomas 
at  World,  National  and  Local  Fairs 

Those  who  have  it  would  not  be  without  it  under  any 

consideration,    and    heartily    recommend     it    to    their 

friends. 

There  is  no  wear  and  tear  on  the  finest  of  fabrics.    The 

operation  is  quick  and  easy. 

Write   for   full  particulars — no   obligation 
incurred. 

The  Schultz  Bros.  Co. 

Limited 
Brantford  Ontario 

lilililiiiliiilililiiililililiillililililil'lililiiilililllilililililllili 
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What  Do  YOU  Know  About 

APRIL  5th 


-E\EREADY  Big  Drive   Climax   Day 


Millions  are  looking  forward  to  April  5th,  in 
high  anticipation.  For  on  this  day  EVEREADY 
will  announce  through  their  dealers  ex- 
clusively the  winner  of  the  $3,000  contest  for 
a  better  name  than  "  Flashlight." 

Thousands  will  flock  to  EVEREADY  Dealers' 
stores  to  get  the  returns.  They  must  go 
inside  —  the  news  won't  even  be  in  the 
window. 

April  5th,  is  the  opening  day  of  EVEREADY 
"Announcement  week."  From  then  until 
April  12th,  will  be  a' week  of  white  hot  sales 
promotion,  a  week  when  countless  thousands 
will  enter  EVEREADY  Dealers'  stores  to  inquire 


—  to  look— to  purchase. 

"  Week  of  a  Million  Sales." 


It  will  be  another 


Here  is  a  fitting  climax  to  the  campaign  that 
has  already  made  millions  of  dollars  in  extra 
profits  for  EVEREADY  Dealers.  It  gives  you  the 
same  sales  opportunity  that  the  "Contest 
Blanks"  gave  you  last  fall. 

It's  worth  a  good  window  display  to  be 
known  as  an  EVEREADY  Dealer  from  April  5th, 
to  April  12th.  Get  ready!  The  Award  Pos- 
ter will  reach  you  the  day  before  April  5th. 

We  have  opened  wide  the  opportunity.  Once 
more,  It's  up  to  you! 


The  Product  that  has  outgrown  its  name  FLASHLIGHT 


If  interested,  tear  out  this  page  age  and  keep  with  letters  to  be  answered. 
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They  are  adjustable,  with  all  the  advantages  of  a  solid  die, 
with  none  of  the  disadvantages.  It  is  impossible  for  the 
dies  to  loosen  and  cut  cross  threads,  because  the  guide  is 
cast  solid  with  and  is  part  of  the  collet. 

You  can  cut  PERFECT  THREADS  CLOSE  TO  TDK  SHOULDER  with 
a'single  cut.    No  "backing  and  filling"  is  necessary. 


They  are  the  only  screw  plates  where  the  dies  are  held  in  a  collet  that  allows 
the  reversing  of  the  dies  in  the  collet  for  use  in  a  lathe  or  other  machine. 

Sets  are  neatly  put  up  in  wooden  boxes  and  are  of  a  large  variety. 
Get  and  display  <t  sample  set — /'/  will  brin§  !/<>"  good  business. 
Write  us  about  the  complete  line  for  your  district. 

Butterfield  &  Co.,  Inc. 

Rock  Island,  Quebec 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Butterfield- 


The  more  a  man  knows 
about  tools  of  this  kind  the 
better  he  likes  "Butter- 
field's." 

Butterfield  tools  have 
absolute  control  of  unusual  tough  proposi- 
tions in  threading  or  reaming — and  are 
remarkably  fast  and  accurate  workers. 

They  bring  a  steady  flow  of  repeat  orders  and 
a  most  desirable  profit. 

Write  for  a  copy  of  our  catalogue. 

Butterfield  &  Co.,  Inc. 

Rock  Island,  Quebec 


r~ 
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Give  Your  Customer  "Value  for  His  Money" 

One  line  in  which  you  can  do  this,  and  at  the  same 
time    make     larger    profits    for    yourself,    is 

"U.S.  Poultry  Netting" 

speaking  from  experience'.  Isn't  it  generally  a  two- 
man  job  to  cut  off  a  few  yards  off  the  ordinary 
hexagon"  poultry  netting?  Either  two  clerks,  or 
one  clerk  and  the  customer  undertake  the  job;  or  if 
only  one  clerk,  he  gets  a  couple  of  irons  of  white 
lead,  or  some  such  heavy  articles,  to  hold  down  one 
end.  And  when  the  netting  is  cut,  he  has  to  keep 
both  feet  on  it  to  prevent  the  material  running  all 
over  the  store.  When  the  customer  gets  this  old- 
tashioned  make  of  netting  home  he  has  his  troubles 
getting  it  placed  where  he  wants  it. 

You  do  not  have  this  bother  with  "U.S.  Netting."  It  is  easily  handled  and  there- 
fore more  quickly  sold ;  and  you  also  make  a  larger  profit  by  selling  this  superior 
netting,  while  your  customer  is  also  better  pleased. 

One  dealer  has  declared:  "I keep  both  kinds  of  netting  in  stock,  but  I  get  20% 
more  for  'U.S.'  on  its  merits — and  sell  it  nearly  every  time  when  I  show  the 
difference." 

If  you  have  not  been  handling  this  money-maker,  mail  us  an  order  now. 

Agents  for  Ontario,   Quebec  and  Maritime  Provinces: 

RICE  LEWIS  &  SON,  LIMITED,  TORONTO.      CAVERHILL,  LEARMONT  &  CO.,  LTD.,  MONTREAL 

Lawn  Mowers,  Rollers, 
Hose,  Etc. 

We  are  in  a  position  to  fill  all  requirements,  and 
make  prompt  deliveries  of  the  most  serviceable  and 
widely  known  lines  of  Lawn  Mowers,  Lawn 
Rollers,  Rakes,  Shears  and  other  Implements,  and 
Garden  Hose  and  Sprinklers. 

Your  inquiries  will  receive  our  immediate  attention. 

RICE  LEWIS  &  SON,  LIMITED 


Established  1834 


TORONTO,  ONT. 


19  Victoria  Street 
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Engine  Driven 


EQUIPMENTS 

for  all  makes  and  models  of  cars.     "No  oil  spray  in  air 

guaranteed. " 

KELLOGG 
i  HAND  PUMPS 

Very  powerful  and  easy  working. 


Kellogg  Combination 
Grease  and  Oil  Guns 


For  heavy  grease 
or  light  oil. 


Kellogg  Electric  Motor  Driven  Garage  Pumps. 

The  solution  of  the  problem  of  air  supply  for  the  garage. 

These  products  are  recommended  and  supplied  by  the  following  Canadian 
Jobbers,  under  a  new  arrangement,  which  results  in  a  considerable  saving 
in  time  and  expense  to  our  Canadian  friends  who  will  call  upon  them  for 
their  requirements  in  our  products. 


HYSLOP  BROTHERS, 

Toronto  and  Montreal 

CANADIAN  FAIRBANKS-MORSE  CO. 
Montreal 


JOHN  MILLEN  &  SON,  Limited 
Montreal 


CUTTEN  &  FOSTER 
Toronto 

MARSHALL  WELLS  CO. 
Winnipeg 

WOOD,  VALLANCE  &  CO.,  Winnipeg,  Hamilton,  Calgary 


PETRIE  OF  MONTREAL,  Limited 
Montreal 


Write    to   them    direct    for    catalog    and    prices,    or    to    us   for    further    particulars. 

Kellogg  Manufacturing  Company 

ROCHESTER,  N.Y.  * 

Branches  and  Distributors  in  principal  cities 


E 
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Whites  Secure 
Maytag  Agency 

The  Maytag  Company,  Ltd.,  manu- 
facturers of  Maytag  Washing 
Machines,  take  pleasure  in  announc- 
ing to  the  retail  hardware  and 
implement  dealers  of  Eastern 
Canada  that  the  well-known  and 
reliable  wholesale  hardware  Com- 
pany, 

Whites    Limited 

Collingwood,  Ont. 

will  carry  a  complete  stock  of  the 
washing  machines  manufactured  by 
us,  as  follows: 

Maytag  Hand  Washer 
Maytag  Power  Washer 
Maytag  Electric  Washer 
Maytag  Multi-Motor  Washer 

White's  will  not  only  handle  the 
washers,  but  in  case  of  an  accident, 
will  be  able  to  s  u  p  p  ly  repairs 
promptly  from  stock. 

For  prices,  terms  and  any  other  par- 
ticulars, please  write  to 

Whites    Limited 

Collingwood,   Ont. 
The  Maytag  Co.  Ltd.,  Winnipeg,  Man. 


I 

I 
I 
I 


I 


The  Bull's-eye  of  Good 
Profits  for  Dealers 

Not  another  manufacturer  of  roofing  in  this 
country  will  give  you  as  liberal  a  proposition  as 
ours.  No  one  can  possibly  treat  you  any  fairer  or 
squarer  or  furnish  you  with  better  roofing  for  your 
trade. 

Brantford  Roofing  is  made  in  several  different 
grades  and  styles — "Asphalt,"  "Rubber"  and 
"Crystal"  comes  in  rolls  and  is  used  extensively 
for  roofing  factories,  barns  and  other  large  build- 
ings, and  Brantford  Asphalt  Slates  are  the  most 
popular  covering  for  residences,  schools,  churches, 
etc. 

Brantford  Roofing  yields  a  handsome  profit.  It 
draws  trade,  holds  trade  and  gives  lasting  satisfaction 
to    every    customer. 

We've  a  special  proposition  for  you,  Mr.  Dealer,  that 
will  add  considerably  to  your  bank  account.  Write  for 
lull   particulars  to-day. 

Brantford  Roofing  Co., Limited 

Brantford,  Canada 


I 
I 
I 
I 
I 
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The  Mayta 
Multi- 


O  OME  progressive  dealer  in  your  territory  is  going  to  make  big 
^  money  selling  the  Maytag  Multi-Motor  Washer — and  it  might 
as  well  be  you.  Our  policy  is  to  give  an  exclusive  contract  to  one 
dealer  in  each  town. 

Operates  with  gasoline,  kerosene,  gas  or  alcohol — the  ideal  Power  Washer  for  the  Home 

without  electricity. 

"When  one  housewife  buys  one  her  neigh-  There's  a  Maytag  Washer  of  every  type — 
bor  is  sure  to  follow  the  example.  The  hand,  power-driven,  electric  and  multi- 
service is  superb — it  delights  every  user,  motor — all  built  to  the  enviable  Maytag 
And  the  price  fits  the  moderate  purse.  standard  and  guaranteed  against  mechani- 
cal defects. 
The  sales  of  this  washer  are  good,  but  your 

profits  don't  stop  there — you'll  sell  more  All  of  our  washers  are  equipped  with  the 

kerosene  and  gasoline,  etc.  swinging  wringer. 

GUARANTEED  FOR  3  YEARS 

The  Maytag  Co.,Limited 

Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This 

booklet 

free. 

Fill  in 

the 

coupon. 


Mirrors 


Plate 
Glass 

How 

much  do 

your  clerks 

know  about  the  ~ 

making  of  Plate  Glass  ? 

It's  the  man  who  Knows,  who  can  sell. 

At  the  hardware  convention  held  in  Hamilton  the  other  week 
the  point  was  brought  out  that  no  two  persons  should  use  the 
same  diamond  for  glass  cutting — which  is  absolutely  correct. 
Jt  was  also  stated  that  the  "Wheel  Cutter"  gave  excellent 
satisfaction.  This,  too,  is  true;  in  fact,  we  use  the  steel  wheel 
entirely  in  our  factory  for  cutting  plate  and  find  its  service 
cannot  be  improved  on. 

This  is  a  poinl  worth  knowing,  for  it  enables  every  hardware 
dealer  to  supply  each  of  his  clerks  with  his  own  glass  cutter  at 
lit  tie  expense. 

There's  more,  too,  you  should  see  that  each  clerk  is  supplied 
with     and  thai  is  how  plate  glass  is  made.    Here  it  is — 

Bend  for  a  copy  of  the  above  illustrated  booklet  on  Plate  Glass, 
published  by  the  Plate  Glass  Manufacturers  of  America.  It  is 
ab  olutely   free  of  all  charge,    and    it    places  you   under   no 

obi  iv. il  [on  \vhalr\  <■!'. 

EXCELSIOR  PLATE  GLASS  CO.,  LIMITED,  TORONTO 


The  information  this  booklet  contains  will  prove  a  great  benefit 
to  you,  as  it  enables  your  salesmen  to  talk  with  authority  on 
plate  glass  and  its  manufacture. 

It  enables  them  to  overcome  the  feeling  that  plate  glass  is  too 
high   in    price    when    compared   with    ordinary    window    glass. 
It  will  help  you  get  the  plate  glass  sales  of  your  town. 
We  have  secured  a  supply  of  these  booklets  and  will  be  pleased 
to  pass  them  along  on  request. 

Fill  in  the  coupon  below  and  mail  to-day. 
Note — We  specialize  on  resilvering  of  mirrors  of  all  kinds  and 
carry  a  full  line  of  glass  (plain  and  ornamental),  and  manufac- 
ture mirrors  and  art  glass. 


EXCELSIOR  PLATE  GLASS  CO.,  Limited 

180  Queen  Street  East,  Toronto 
Send  copy  of  above  booklet,  free  of  charge  to 
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660   Watts,   3   K.W.,   110   or 
220   Volts. 


Travellers,   Household,  Laundry,  Tailor, 
Tailor's   Machine,   4   lbs. — 22   lbs. 


{MB 


600   Watts,   15   K.W.     All    styles. 


"Quality" 

is  remembered 
long  after 

"Price" 

is  forgotten. 


We  manufacture  a 
complete  line  of 
electrically  heated 
Appliances. 


Ask  us  for  booklets 
giving  detailed  in- 
formation on  any  of 
our  Appliances. 


Now  is  the  time  to 
order  if  you  want 
prompt  deliveries. 


All    sizes    and    types    to    serve    smallest 
family    or   largest    institution. 


Single  and   Double  Dise. 


24    x    30 — 3-Light. 
30   x    30 — 1-Light. 

Two    styles    and    any    standard    finish. 


The  National  Electric  Heating  Co.,  Ltd 

Toronto,  Canada 
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HARRIS 

HEAVY  PRESSURE 


Babbitt  Metal 

Gives  such  excellent  service  that  agents  can  heartily  recommend 
it.  Users  are  finding  that  it  best  serves  their  purpose  for  all 
General  Machinery  Bearings. 

The  satisfaction  that  Harris  Heavy  Pressure  gives  is  increasing 
its  use  so  that  the  sales  are  forging  ahead  everywhere. 

HARRIS  HEAVY  PRESSURE  IS  ONE   OF   OUR   SPECIALTIES-  TRY  IT. 

Recommend  it  to  your  customers  and 
you  will  reap  a  harvest  of  good  will. 

EVERYTHING  IN  METALS 

The  Canada  Metal  Company,  Limited 

TORONTO,  CANADA 


HAMILTON 


MONTREAL 


WINNIPEG 


VANCOUVER 


If  intt  resti '/.  tear  mil  litis  page  and  keep  with  letters  to  be  answered. 
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Interior  of  Alexander  &  Sons'   Store,  Campbel.on,  N.B. 
These  Cabinets  enable  you  to  store  more  goods  in  a  given      Write  us  for  circulars  and  prices.     Send  us  sketch  of  your 
space   and    makes    everything    handy    and    orderly    in    your      store,    giving    dimensions,    and    we    will    furnish    you    with 
space,  thus  making  everything  handy  and  orderly  in  your      estimates  on  any  line,  free  of  charge, 
utility  of  the  Cabinets  and  manner  of  displaying  hardware. 

The  Walker  Bin  &  Store  Fixture  Company,  Ltd. 
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Walker 
Hardware 

Display 
Cabinets 

Save  Time,  Draw 
Trade  and  Promote 
Sales 

Customers  see  what 
you  have  to  sell  in- 
stantly and  quickly  ar- 
rive at  a  conclusion 
about  the  choice  of  an 
article  —  saving  your 
time  and  the  customer's 
time,  a  big  factor  with 
you  when  you're  busy. 
You  can  wait  on  a 
number  of  customers 
at  once  and  give  per- 
fect satisfaction.  I  n 
fact,  customers  often 
prefer  to  be  left  to 
themselves  to  make  a 
choice  when  they  see 
the  stock  so  attrac- 
tively displayed.  They 
draw  trade  and  pro- 
mote sales. 


A  Splendid  Home  Line 

Utilities  that  every  home  needs 

The     Stratford     Line     of     LADDERS,     LAWN,     CAMP,     PARK     AND 
VERANDAH      FURNITURE,      FOLDING      CHAIRS      AND      TABLES,  ' 
CAMP      STOOLS     AND      COTS,     IRONING     AND      BAKE      BOARDS, 
CLOTHES     DRIERS,     LAWN     SWINGS,    ETC.,     have    a     quality     and 

durability    that    assures    easy    sales    and    continued    customer    satis- 
faction. 

We  stand  back  of  Each  and  Every  "Stratford"  product. 

We  >make   these    products   substantial    and    give   unbeaten   value,   and 
you  get  a   worth-while   profit   yourself. 

WRITE  FOR  OUR  CATALOGUE  SHOWING  A  COMPLETE  LINE 

OP  STRATFORD.    Easy  Sellers— Send  for  a  copy  now.  = 

The  Stratford  Mfg.  Co.,  Ltd.,  Stratford,  Ontario    | 

1 1 !  i  l  i :  i .  1 1 1 :  i  i '  1 1 1  i  1 1 1 '  i  r  i  i ;  1 1  <  1 1  ]  i '  1 1 1 : 1 1  m  l  '  1 1  l  :  1 1  i  i '  i  r  i :  i ;  i  r  r  f  i :  i  i  i  l  r  1 1 ,  i  <  i '  i  l  n  r  1 1 :  r  1 1 1 1 '  1 1 1 , 1 1 1  i ;  i  r  1 1  n  m  i  :  i  i  t !  i  i  i  '  t  i  1 1 , :  i  m  i !  i ;  i :  1 1 1 1 1 !  i  r  i :  1 1 1 1 1 1 '  1 1 1 1 1 1  r  1 1 ;  i  <  1 1 1 '  1 1 1 : 1 1 '  1 1 1 1 1 1 1 1 1 1 1 1  e  i  ^  i  ;  e  '  n  i  i  i  '  t '  l  :  i  i  i  i  l  1 1 1 1 . .  .^ 
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ax  -M™  Products 

Made  in  Western  Canada  to  suit  Western  Canadian  Conditions 


5 


STOCK  WATER  TROUGHS.      Substantially 
built  of  best  materials  in  a  variety  of  sizes. 


CORRUGATED      IRON.         Galvanized      or 
painted,    in    all   gauges.      Properly   formed. 


Full  gauge.    Best  value. 


GASOLINE  AND  OIL  BARRELS.    Shipping 

— Storage — Half.    Satisfy  the  needs  of  West- 
ern oil  users. 


I  '<)  I ITA  BLE  CORRUGATED  GRA NARIES 
have  been  serving  and  saving  for  Western 
Canadian  farmers  for  over  12  years. 


WINNIPEG  SHINGLES.  Gal- 
vanized or  painted.  The  only, 
proved  in  service,  Western  made, 
metal  shingle, 

EAVES  TROUGH,  CONDUC- 
TOR PIPE,  ELBOWS,  Etc., 
Etc. 

METAL  CEILINGS  in  a  large 
variety  of  handsome  designs. 

METAL  SIDINGS  in  all  designs. 


Galvanized  Iron,  Black  Iron,  Tin  Plate,  Canada  Plate,  Zinc, 

Solder,  Copper,    etc.,  etc. 

Send  your  orders  to  us  for  quick  service  and  right  prices. 

Winnipeg  Ceiling  &  Roofing  Co.,  Limited 

P.O.  BOX  3006  -  WINNIPEG,  MAN. 


Edmonton  Metal  Works,  Limited 

EDMONTON,  A I  .'PA. 


Sheet  Metal  Manufacturing  Co.,  Ltd. 

CALGARY,  ALTA. 
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A  Well  Advertised  Leader  for 
Your  Electrical  Department 


In  practically  all  the  newspapers  of  Canada — at 
least  in  those  reaching  four-fifths  of  the  Canadian 
homes — you  will  now  find  convincing,  attractive 
advertisements  of  the  Benjamin  Two-Way  Plug 
and  many  other  electrical  devices  and  accessories 
bearing  the  name  of  Benjamin. 

This  is  good,  you  will  agree,  so  far  as  it  goes — 
but — .We  are  anxious  to  have  those  who  read  these 
advertisements  know  that  BENJAMIN  products 
are  on  sale  in  your  store. 

So  we  are  preparing  folders,  window  trims,  hang- 
ers, electros  for  your  local  advertising,  silent  sales- 
men, etc.,  which  we  will  send  you  free  of  cost,  if 
you  think  it  good  policy  to  use  them.   Do  you? 

Benjamin  is  a  famous  name  in  the  electrical  world. 
We  are  going  to  make  it  a  household  name  as 
well. 

In  recent  years  the  expansion  of  the  market  for 
electrical  goods  has  been  very  large.  In  future  it 
will  be  still  greater,  because  electricity  for  light- 
ing, heating,  cooking  and  power  is  increasing 
every  day. 

Let  us  get  together  and  secure  a  good,  generous 
share  of  this  trade. 

Are  you  interested?    Then  write  us  and  say  so. 

The  Benjamin  Electric  Mfg.  Co.  of  Canada 

LIMITED 
11-17  CHARLOTTE  STREET  -  TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


234 


HARDWARE    AND    METAL 


March  24,  1917. 


The  Moore  Mantel  Co. 

LIMITED 
Designers  and  Manufacturers   of 

Wood   Mantels 
and  Special  Cabinetwork 

NEUSTADT,    ONTARIO 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift   use  —  every   size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


ernald 

—the  pass- word  that  lets 
you  in  on  a  lot  of  quick- 
sale  business  that  will 
keep  on  rolling  your 
way,  once  it's  started. 

Fernald  Quick -Shifts  are  rest- 
less on  a  shelf.  They  hustle  off — 
over  your  counter — to  show  buggy 
owners  how  shafts  and  pole  can 
be  interchanged  instantly  with- 
out tools,  and  how  shaft  rattle 
is  cured.  Get  these  quick -mov- 
ing Quick-Shifts  on  your  shelves! 

Fernald  Manufacturing  Co., 

North  East,  Pa. 


uick- 


A    Real    Live    Man 

wanted  to  sell 

A  Real  Good  Article 


in  Canada.  Who  is  it  going  to 
b< si  Write  to  us  about 

"STICK" 
BELT  DRESSING 

which  has  proved  its  worth  in 
the  old  country.  It  should  do 
equally  good  work  in  Canada. 

Ask  us  to  quote  and  send  free 
samples,  also  pamphlet  of  use- 
ful information  for  Belt  users 
entitled  "Bolt  Notes."  Imme- 
diate ship  in  e  nt;  Wholesale 
from  the  makers — 


James  Macneill  &  Sloan, 

LIMITED 
St.  Enoch  Works,  Glasgow,  Scotland 
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Don't   Burn   Dollars 

Turn  Your  Waste  Paper 
Into    Paper    Money 

The  waste  paper  that  you  spend  so  much  time  in  de- 
stroying has  a  considerable  cash  value,  which  is  in- 
creasing almost  daily. 

|   The  "Presteel"  Fire- 
Proof    Baler 


Is  all-steel  and  fire-proof, 
unbreakable  and  unburn- 
able,  also  very  compact. 
The  Presteel  has  fewer 
parts  than  any  other  baler. 
It  cannot  get  out  of  order, 
and  will  last  a  lifetime.  It 
is  easy,  simple  and  quick  to 
operate. 

Its  special  features  make 
it  superior  to  any  other 
baler  on  the  market. 
Greatly  reduces  fire  danger. 
There 's  a  place  for  a  Pre- 
steel in  every  store,  office 
and  factory. 

They're    profitable    to   use 
and  profitable  to  sell. 


Write  for  full  details. 

Spielmann  Agencies  (Reg'd) 

45  St.  Alexander  St.,  Montreal,  P.Q. 


"LACHUTE" 

Highest  Standard  of  Quality 

TOOL    HANDLES 

Axe,  Pick,  Sledge,  Hammer,  Adze, 
Hatchet,  Spike  Maul,  etc. 

Made  of  Selected  Second  Growth  Hick- 
ory material,  specially  prepared  for  our 
exclusive  requirements  by  our  own 
Saw  Mill  in  Southern  U.S. 

Besides  the  quality  of  our  Hickory 
Handles  being  unsurpassed,  their 
superior  glossy  finish,  obtained  by  a 
special  process,  makes  them  very  at- 
tractive and  great  "sellers." 

We  also  solicit  your  orders  for 

"LACHUTE"  Lumbering  Tools 

(Complete  with  Handles) 

Peavies,  Cant  Hooks,  Pike  Poles 


Pickaroons,  Hookaroons    etc. 

LIMITED 




THE    LACHUTE    SHUTTLE    CO., 

LACHUTE  MILLS,  P.Q. 


C  TRADE.  JSBB^. 

HICACQ 
MARK  ^H    ^T  : 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser   buy    them    and    no 

other? 

Chicago"Triplex" 
Spring  Butts 


offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for   Catalogue  M  32.    It  fully   Illustrates  and   describes 
the    most    complete    line    of     Spring:     Hinges    manufactured. 

ffriica<jo<SprtrjacBttit  £omtrat?tt. 


CHICAGO 


NEW  YORK 


The 

Canadian  Edge  Tool  Company 

GALT,  ONT. 

Makers  of 

CARPENTERS'    TOOLS 

SLEEKS 

FRAMING  CHISELS 

FIRMER  &  CORNER  CHISELS 

BENCH  AXES 

DRAW  KNIVES 

COLD  CHISELS 

ALL  GOODS  GUARANTEED. 
Prices  and  Discounts  on  Application. 

The  Canadian  Edge  Tool  Co. 

Gait,   Ontario,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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IF  IT'S  GLJSS 


Or  Anything  in  Builders'  Supplies  Write  Us  First 

WE  BUY  RIGHT,  AND  CAN,  THEREFORE,  SELL  RIGHT 


LET  US  QUOTE  ON  ANY  OF  THE  FOLLOWING: 


Polished  Plate  Glass 
Beveled  Glass 
Window  Glass 
Windshield  Glass 
Fancy  Glass 
Polished  Wired  Glass 
Wired  Glass 
Art  Glass 


Prismatic  Glass  Shingles  and  Siding  (Metal) 

Mirrors  Ruberoid  Roofings 
Metal  Store  Fronts  (Kawneer)     Mantels  and  Tile 

Cements  Ceramic  Tile 

Lima  Wall  Tile 

Plasters  Herringbone  Metal  Lath 

Building  Paper  Master  Builders'  Compound 

Corrugated  I  on  Pudlo 


Table  and  Counter  Tops  for  Restaurants  and  Ice  Cream  Parlors 

tjAoiVA.  1  V/il L  W  All    VjL ASS     company,  limited 

MOOSE  JAW 


Not  Handsome     mmt 


But  Mighty  Effective 

is   the   verdict   of  manufacturers   and 

other  users  of  heavy  brooms,  regarding 

our  stapled  metal  cased  Brooms.  There 

is    nothing    to    equal 

them   for   h  e  a  v  y 

sweepers. 


Write  for  Prices,  etc. 


Stevens-Hepner 
Co,  Limited 

Port    Elgin,    Ontario 


The  "Metal  Case"  Broom 
is  only  one  of  the  famous 
Keystone  Brand  Brooms 
mikI    Brushes. 


TTARDWARE     BUSINESS    WANTED    —    IN 
good     Ontario     town     or     city.       Replies 
treated    strictly    confidential.     Box    167,    Hard- 
ware and    Metal,   Toronto. 


This  little  advertisement  inserted 
in  Hardware  and  Metal  not  long 
ago  immediately  brought  eleven 
replies  to  the  advertiser.  And  the 
cost  was  only  47  cents,  including 
5  cents  for  Box  Number. 


USE   THE    WANT  AD  PAGE 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Reinforcing  Bars  for  Concrete 

Medium  Steel,  Square  Cold  Twisted,  sizes  from  14  to  V-/±  inches, 
lengths  up  to  60  feet. 

Medium  Steel,  Plain  Round  and  Square,  sizes  from  14  to  l1/^ 
inches,  lengths  up  to  60  feet. 

BOILER  TUBES 

We  have  a  large  shipment  of  3  and  3%-in.  tubes  just  arrived,  and  can  quote  you 
attractive  prices  on  your  requirements.  We  carry  from  2-inch  to  4-inch  tubes  in 
stock  for  immediate  shipment. 


We  carry  on  hand,  ready  for  immediate  delivery,  a  5,000-ton  stock  of  standard  and 
miscellaneous  steel  and  iron,  such  as  Plates,  Beams,  Channels,  Angles,  Tees  and  Flat 
Bars,  Cold  Rolled  Shafting,  Bolts,  Rivets,  etc. 
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SEND  FOR  MONTHLY  STOCK  LIST. 


M 


^Manitoba  Bridge  &  Iron  Works, 

"-•■^»  ui.w.u.nrr  3       uauitada     LIMITED 
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WINNIPEG 


MANITOBA 


PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends -of  the  cutting  plates. 
Plates  are  perfectly   ground   and   designed   to   cut   hair,  not   break    it   off  by   main  force. 


BALL  BEARING 
Retailing   at  about  .$2.50. 


NEW  MARKET   PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  coin- 
pare  them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter.    Fetlock   and    Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


NORCROSS 


GARDEN 
CULTIVATOR-HOES 

Have  Revolutionized  Gardening 

I  hey  fill  practically  every  need  in  cultivating  and  weeding, 
will  work  closer  to  plants  without  injuring  the  roots  than  any 
other  tool,  are  suited  to  both  men  and  women,  and  cost  but  a 
trifle  more  than  the  old  style  hoe. 

The  sharp  tapering  shovels  enter  the  soil  easily,  tearing  up 
every  bit  of  earth  from  1  to  5  inches  deep  as  required,  leaving 
the  -round  level,  loose  and  imtrampled. 

A  \orcross"  tool  will  prove  profitable  in  any 
garden,  large  or  small,  at  home  or  abroad.  Thou- 
sands are  beine  exported  to  Canada,  Australia, 
N.'/...  S.  America,  S,  Africa,  (ireat  Britain  and 
Denmark . 

We  solicit  export  trade  and  give  same  our  very 
best  attention.  Agency  connection  desired  with 
important  Importers,  "who  carry  stocks." 
The  Norcross"  is  a  Quality  Line  through  and 
through.  Detachable  Steel  Prongs,  Malleable  Head, 
Highest  Grade  Handles:  made  in  .5  sizes.  5-prong 
'<>ng  with  4-fo0t  handles.  Midget  (for  flow- 
ers! w  i  lb  9-inch  handle. 

English  or  Spanish  literature  on  request. 
References;  Any  Hank  in  America.     Manufactured  by 

h  C.S.Norcross&Sons 

Bushnell,  111.,  U.S.A. 


ATTENTION! 

HARDWARE  MERCHANTS 


w 


E  are  the  largest 
Manu  f  a  c  turers 
of  wood  and  iron 
pumps  in  Western  Can- 
ada. We  carry  complete 
stocks  at  both  Brandon 
and  Calgary  for  imme- 
diate shipment.  If  you 
live  in  Alberta,  write 
Calgary ;  if  you  live  in 
Manitoba  or  Saskatche- 
wan, write  Brandon. 

Write  us  for  our  new 
dealers'  Catalog  and 
price  list  before  you 
order,  or  send  us  a  trial 
order  and  you  will  be 
convinced  that  you  can 

buy  cheaper  from  us  than  elsewhere. 

Also  manufacturers  of  gasolene  and   kerosene 

engines,      windmills,      feed      grinders,      roller 

crushers,  pump  jacks,  etc. 

Manitoba  Engines,  Limited 

Brandon,  Man.  and  Calgary,  Alta. 


Ever  Since 

the  modern  flush  closet  was  put  on  the  market, 
people  have  realized  the  need  /or  a  convenient 
method  of  cleaning  this  fixture. 

Sani-Flush 

keeps  the  bowl^white  as  new  and  free  from  offen- 
sive odors.  It  cleans  by 
chemical  action.  The 
lime  formation  is  dis- 
solved and  stains  disap- 
pear. 


^dni  Flush 


Cleaning 


AH  the  disagreeable  fea- 
tures formerly  associated 
with  the  cleaning  of  toilet 
bowls  arc  banished  by 
Sani-Flush.  'Dial  is  why 
your  customers  will  use  it 
regularly  after  the  first 
(rial. 


HAROLD  F.  RITCHIE  &  COMPANY,  LIMITED 
10-12-14  McCaul  Street      -      TORONTO,  ONT. 


n:iiiiiiiiri:ii:iii:i!iii:iiiiiii:iii:iiniiii!iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii!iNiiii'T: 
If  interested,  tear  out  this  pageand  keep  with  lettersto  be  answered. 
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"There's  a  Good  Profit" 

Convenience,   Quickness    and    Economy     That 
Fills  a  Long-F<*It  Want 

For  Farmers, 


ThresJiermen, 

Autoists, 

Machinists 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


by  simply  pressing  on  the 
plunger.  The  oil  is  entirely  eon- 
trolled  by  the  operator  in  what- 
ever position  the  can  may  be 
held. 

SAVES  THE  OIL.  As  the  flow 
of  oil  ceases  the  instant  the  pres- 
sure on  the  plunger  stops,  not  a 
drop  of  oil  need  be  wasted. 

TRY  IT.  THE  SALES  WILL 
SURPRISE  YOU. 

Ask    any    Up-to-date    Jobber,    or 


I 


R.  E.  BLOOMER, 


Keithsbur?,  111.,  U.S.A. 


Sell  Your  Waste  Paper 
For  Cash 


Every  scrap  of  waste 
paper,  cardboard,  etc., 
that  comes  iuto  your 
store  is  worth  money. 
The  lowest  grade  is 
worth  far  more  than 
coal.  Thousands  o  f 
progressive  merchants 
are  making  their 
waste  paper  pay  big 
dividends   by   using   an 


BALING  PRESS 

This  handy  little  machine  sets  in  any  out- 
of-the-way    place    and    will    earn    money 
for   you   every    day,    keep    your    store         . 
tidy    and    sanitary,    also    REDUCE        >%  k° 
YOUR    FIRE    RISK.  <c»*\ 


r 


Made  of  Steel- Last 
for    Ages    —    12 
Sizes  —  A  sizs 
to  fit  every 
business  ^ 


Name. . 


Climax 

Baler  Co., 

Hamilton,    O. 


o?      *         Send    me    your 

i^  y  '       free  circulars  abou' 

s  profits    in     waste    and, 

particulars     of     Climax 

Steel   Balers. 


Address. 


"I  don't  know  why  I  ever  stopped  subscribing  to  HARD- 
WARE AND  METAL,"  says  an  ex-hardwareman  who  has 
been  in  the  real  estate  business  for  the  past  six  years. 

"I  am  thinking  of  getting  back  into  hardware  again,  so  you 
may  enter  my  subscription. 

"I  have  always  had  a  warm  spot  in  my  heart  for  HARD- 
WARE AND  METAL,  because  I  made  a  lot  of  money 
through  it. 

"The  best  deal  I  ever  made  was  the  result  of  a  prediction  in 
HARDWARE  AND  METAL,  that  the  price  of  pig-iron 
would  advance  shortly. 

"I  immediately  placed  a  big  order  for  stoves  with  one  of 
HARDWARE  AND  METAL'S  advertisers,  just  in  time 
to  take  advantage  of  a  heavy  increase  in  the  price  of  stoves. 

"I  could  tell  you  of  many  other  profitable  deals  that  HARD- 
WARE AND  METAL  helped  me  to  make,  but  this  was  the 
best  one." 
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Our   eavestrough  is   still  the 

best  looking  and  best  fitting  in  Canada, 
saving  time  and  solder  in  putting  up. 

The  seam  of  our  Conductor  Pipe  is  absolutely 
tight  and  straight,  nothing  but  the  best 
quality  of  galvanized  iron  is  used  in  makingit. 

Corrugated  Roofing  and 

Siding 

Get  after  the  orders  for  covering 
garages  and  barns 


RIDGEROLL 
SKYLIGHTS 
CONDUCTOR 

HEADS 
GALVANIZED 

SHEETS 
COPPER 

SHEETS 


VALLEYS 

ELBOWS 

VENTILA- 
TORS 

CONDUCTOR 
HOOKS 

TIN  PLATES 


We  ship  while  others  are  thinking  of  it 

Wheeler  C&  Bain 

TORONTO 

Write  for  our  new  Catalogue, ready  early  in  April 


! 


If  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  answered. 


242 


HARDWARE    AND    METAL 


March  24,  1917 


N 


trade!      ^fo      ■mark 


Prepare  For  Spring  Farming 

"CLEVELAND  GRINDSTONES" 

Take  The  Lead  For  Farm  Use. 

The  winter  season  will  soon  be  over  and  spring  demand 
for  sharp  tools  begin.  Have  CLEVELAND  GRIND- 
STONES on  hand.  These  are  the  grindstones  that  Agri- 
cultural Implement  Manufacturers  choose.  We  own  and 
operate  the  only  GENUINE  Berea  and  Huron  stone 
quarries.  The  superior  quality  of  this  stone,  the  perfect 
operation  of  the  well-built  frames,  the  guarantee  on  each 
stone  are  all  points  that  denote  "CLEVELAND  GRIND- 
STONE" supremacy. 

It  is  a  recognized  fact  that  GENUINE  Berea  and  Huron  stones  for 
farm  and  general  use  best  meet  the  demand  of  the  grindstone  trade 
in  every  hardware  store. 

There  is  good  profit  on  these  sales.  Let  us  book  your  order  and  prove 
it. 

The  Cleveland  Stone  Company 


Leader-News  Bldg. 


Cleveland,  Ohio 


Material,  Workmanship  and 
Complete  Satisfaction  guar- 
anteed. 


A  line  backed  by  over 
sixty  years'  experience. 


-■^ 


ATKINS 

STERLING  STEEL 
Hand  Saws  and  Trowels 

A  portion  of  the  Atkins  line.  Made  specially  for  the  best 
mechanics  and  admirers  of  fine  tools. 

They  satisfy  in   every  respect  and  command  a  higher  profit. 

Sterling  Steel  and  Atkins  Sales  co-operation  cause  a  demand. 
Are  you  ready  to  meet  it? 

Ask  for  co-operation  proposition  "H.  M." 

E.  C.  ATKINS  &  CO.,  INC. 

Sterling  Steel  Saws  and  Tools — Made  in  Canada 

Factory:  HAMILTON,  ONT.  VANCOUVER  BRANCH:  109  Powell  St. 


//  interested,  tear  mil  litis  p  <i</<-  mid  keep  with  letters  to  be  answered. 


" 


March  24,  1917. 


HARDWARE    AND    METAL 


24.1 


/, 


f 

fiii, 


^ 


Am 

ml 


Pump  Profits 
in  Your  Business 

You  can  make  money  selling 
the  B-T  Well  Pumps.  There 
are  a  surprising  number  of  old 
wooden  pumps  in  and  around 
the  town  which  will  play  out 
soon.  A  good  iron  pump,  with 
a  train  of  pipe  and  cylinder 
for  such  jobs  will  bring  you  a 
handsome  profit. 

B-T  Ready-to-Ship  Pumps 

These  are  built  for  the  hard- 
ware trade,  being  so  low  in 
price  that  you  can  compete 
with  the  mail  order  house. 
They  are  sold  only  to  the 
trade.  They  are  ready  to 
ship  and  ready  to  sell.  They 
are  easily  ordered,  easily 
stocked  and  easily  sold.  They 
are  the  ideal  pumps  for  your 
business. 

Send  for  New  Ready-to-Ship  Catalog. 

Beatty  Bros.,  Limited 

Head  Office      -     Fergus,  Ont. 

Winnipeg,  Man.      Edmonton,  Alta. 
St.  John,  N.B.  Montreal,  Que. 


As  a  Practical  Man 

it  would  interest  you 
to  see  "Famous  Five" 
files  being  made. 

You  would  be  satisfied  with 
the  quality  of  our  steel;  the 
processes  of  shaping,  anneal- 
ing, grinding,cutting,  harden- 
ing and  sand-blasting  would 
convince  you  of  the  efficiency 
of  the  finished  product. 

And  you  would  have  confi- 
dence in  our  method  of  test- 
ing each  file  before  it  leaves 
the  factory. 

Specify  them  when  ordering 
from  your  jobber. 

They  are: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

Made  in  Canada  by 


PORT   HOPE 
ONTARIO 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The  quality  is  of  the 
best  and  they  are  beautifully  finished.  We  are  putting  in  hand  large  stocks  for  the 
coming  season,  and  we  ask  you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so 
well  known  that  they  need  no  advertising;  our  other  tools  will  be  found  equally 
satisfactory. 


No.  5417 — Garden   Shears. 
Guaranteed  "Fast  Handles." 


Established 
in    1803 


WARD  &  PAYNE,  SHEFFIELD 

CABLES:   WARD.  SHEFFIELD. 


No.  5757— The  "Perfect"  Patent  Dutch  Hoe. 


SHERMAN  F.  AINSLIE.  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON.  LTD.   1150  Hamilton  St..  Vancouver.  b.C 

ALEXANDER  GIBB,   3  St.  Nicholas  St..  Montreal. 


Royal  Purple   Stock  and  Poultry  Specifics 

We  are  endeavoring  to  make  our  Stock  and  Poultry  remedies  and  foods,  calf 
meal,  etc., 

Hardware   Specialties 

Some  of  the  best  hardware  stores  in  Canada  are  working  with  us  to  this  end. 
Read  what  H.  H.  OTTON  &  SON,  of  Barrie,  have  to  say: 

The  W.  A.  Jenkins  Mfg.  Co.,  Barrie,  Ont.,  March  5th,  1917. 

London,  Ont. 
Dear  Sirs: 

With  reference  to  your  inquiry,  re  sale  of  Royal  Purple  Products,  beg  to  advise  that 
we  believe  the  reason  we  have  had  such  success  in  selling  your  line  is  attributed  to  the 
way  you  send  out  your  advertising  literature  to  the  farmers  in  our  neighborhood  so 
regular,  as  well  as  the  good  results  we  have  been  told  of  from  the  use  of  them.  The  fact 
that  farmers  and  poultry  men  speak  so  well  of  it,  gives  a  stimulus  to  all  our  salespeople 
and  encourages  them  to  push  the  line. 

During  the  selling  season  we  always  keep  a  quantity  at  the  front  of  the  store.  We 
find  it  a  profitable  line  to  push  the  sale  of. 

Respectfully  Yours, 
FWO/MH.  H.  H.  OTTON  &  SON. 

Do  you  want  to  take  an  agency  in  your  town?  If  so,  write  us  and  we  will  send 
you  prices,  showing  handsome  profits  and  our  system  of  advertising  which  keeps 
your  name  and  our  goods  constantly  before  the  farmers  in  your  district. 

The  W.  A.  Jenkins  Mfg.  Co.,  Limited,  London,  Ontario 


/_/  interested,  tear  <>ni  litis  fHtge-o/ndr-ke&p  with  letters  l<>  he  <insinrt </. 
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Handles !       Handles !       Handles ! 

All  Descriptions 

Axe,   Pick,   Sledge   and   Hammer   Handles 
Cant  Hook  and  Peavie  Handles 

STILL'S  HANDLES  are  dependable.  They  are  handles — plus— 
and  the  plus  means  that  extra  service  and  satisfaction  that  come 
from  careful  workmanship,  selected  wood  and  smooth  wax  finish. 
Our  Cant  Hook  and  Peavie  Handles  are  made  of  Maple.  All  our 
other  handles  are  made  of  stout  Hickory. 

You'll  have  no  customer  complaints  and 
your  profits  will  be  big  when  you  sell 
STILL'S  Handles. 

J.  H.  STILL   MANUFACTURING   COMPANY 

ST.  THOMAS,  ONT. 


A  Paying  Side-line 

for  Hardware 

Merchants 

Hundreds  of  hardware  stores 
sold  Spramotors  and  spraying 
accessories  to  their  customers 
last    year    and    made    a    good 


i«xoi,      jrai       aim      uiauc      a      guuu 

^^  profit. 


It  isnt  a  SPRAMOTOR  unless  we  made  it 


we  make  a  sprayer  for 
every  purpose  —  hand, 
horse-power  and  gaso- 
line, also  standardized 
accessories  for  every 
spraying   need. 

(Made  in  Canada — no 
duty   to    pay. 

The  spramotor  is  the 
recognized  standard  of 
excellence — it  is  widely 
advertised  and  greatly 
in  demand.  Share  in  the 
business  and  in  the  pro- 
fits. 

Write  to-day  for  de- 
tails  of  our   proposition. 

SPRAMOTORS  Limited 

312-1  King  Street 

LONDON,    CANADA 

and  3204  Erie  St.,  Buffalo,  N.Y. 


1835 


1917 — 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  goo.d  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHMCHAIULONSSONS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  In  Hardware  and  Metal,  and 
let   it   assist   you   in    filling    your    needs. 


A  Salesman  Always 
on  the  Job 

TT  is  the  constant  dropping  that  wears 
the  stone  away.  It  is  the  constant 
knocking  at  the  door  of  attention  and 
favor  that  in  the  end  gives  you  ready 
access  to  the  good-will  of  buyers  of  your 
merchandise. 

You  can  keep  up  a  constant  knocking — a 
bid  for  attention,  a  reminder  of  yourself, 
a  spokesman  of  your  message — this  by 
using  regularly 

The  FARMER'S 

MAGAZINE 

No  man  whose  customers  and  should-be 
customers  are  farmers  should  be  absent 
from  their  attention.  Their  will  and  pur- 
pose to  buy  may  mature  at  any  time.  The 
salesman  on  the  spot  stands  the  best 
chance  to  get  the  order. 
All  this  you  know,  but — do  you  live  up  to 
the  behest  of  your  knowledge! 
Let  us  tell  you  more  about  The  Farmer's 
Magazine  in  a  special  letter. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Publithed  by 

The  MacLean  Publishing  Co.,  Limited 

143-153   University   Avenue.   Toronto,   Ontario 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturer*  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 
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Reliance 

LIQUID 
GLUE 

Always    Ready 
Extra  Strong 


Sold  by  Your 
Wholesaler 


Reliance  Ink  Co.,  Limited,  Winnipeg 


Want  Ads. 


There  is  someone  who  is  look- 
ing for  just  such  a  proposition 
as  you  have  to  offer.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
"this  paper. 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Athdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg. 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS  Limited 

Manufaoturvrs  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  •work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured  by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.  Minn. 

.    Eastern    Canadian    Distributors : 
Louis  A.  Larson,  Ottawa. 
Western    Canadian   Distributors : 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


Lugs   for  Bands 

on  silos,  tanks,  wood  pipe  lines,  etc. 


For  round  rods  8  to  li  inches. 
For  flat  bands  2  to  6  inches. 

(A  number  of  patterns) 

Also  Drive-Well  points. 
Fence  Building  Tools. 

Otterville  Mfg.  Co.,  Ltd. 

OTTERVILLE.  ONT. 


7/  interested ,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 


March  24,  1917. 


HARDWARE    AND    METAL 


247 


MENDS  —  Gr&nitewakre 
Tin  -  Copper  —  Brass 
Aluminium  En^melledwareetc 
Cost  Vz  <t  Per  Mend 


"Vol-Peek"   is   the  only  Sanitary   Mender  made   that  we  know  of. 

It   has    been    sold    in    Canada    for    the    last    ten    years,    giving   satisfaction, 

which  is  proven  by  the  repeat  orders  we  receive. 

Your    customers    will    be    glad    to    have    you    bring    ''Vol-Peek"    to    their 

attention,   as  it  will  allow   them   to  reduce  the  cost  of  the  upkeep  of  their 

Kitchenware,   ithus    they   will   be    able    to   spend    this   money   saved   on    other 

household   articles. 

By   ordering   a    stand    and    placing    it    on    your   counter,    you   will    reap   some 

extra  profit,   and  at   the  same   time   render  your  customers  a  service. 

"Vol-Peek"  gives  you  a  profit  of  over  83%. 

Each    stand    holds    44    15-cent    packages— cost    you    $3.60 — delivered     to    you 
prepaid    with    a    supply   of    advertising    matter.      TERMS:    Net   30   days    to 
rated   Firms. 
We  will  be   glad    to  have  your  order  direct,    or   through   your  Jobber. 

"VOL-PEEK"  MFG.   CO. 

BOX  2024  MONTREAL,   CANADA 

Made  in   Canada  for  over  ten  years. 


P.O. 


The  Megantic  Broom  Mfg.,  Co.,  Ltd. 
Lake  Megantic,  Que. 


u 


Our  slogan  is  satisfied  customers. 
Give  us  a  trial. 


Wrouqhtand  Steel  Pl3j| 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
RivetBurrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 
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Brand  Cordage 


The  Imperial  Brand  on  which 
you  can  depend.  Gives  absolute 
satisfaction  on  land  and  sea. 


Mills:  MONTREAL,  QUE.,  and  HALIFAX,  N.S. 

Branches:  ST.  JOHN.   N.B.,  and  TORONTO,  ONT. 

Agents:     James  Bisset  &  Co.,  Quebec  ;    Teese  &  Persse,  Limited,  Win- 
nipeg, Regina,  Saskatoon,  Moose  Jaw,  Calgary,  Edmonton; 
MacGowan  &  Co.,  Vancouver. 


LION 


BRAND 
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Every  Father  thinks  his  own  child  has  finer  characteristics 
than  the  other  man's  child.     It's  natural. 

From  a  business  standpoint  these  hangers  are  our  children.  They  have  grown 
up  with  us  and  we  have  always  endeavored  to  put  our  best  into  their  make-up. 
We  want  them  to  HONOR  us. 

3  DISTINCT  LINES  3 

Get  the  EXCLUSIVE  SALE  of  any  one  of  the  three  (if  not 
already  placed)  for  your  town. 

You   can    RECOMMElND   any  ONE  of  these  THREE  and 
Build  your  business  up  PERMANENTLY. 


Allith  Manufacturing  Company,  Limited 

HAMILTON,  ONTARIO 


Keep  your 
rooms  warm 

and  your 
tempers  cool 

AVOID  DRAFTS 

You  can  rely 
upon  the 

"BRITON" 

to  keep  them 
out 

"  Britons" 

keep    the    door 

of  the  world 

Made  only  by 

WM.NEWMAN 
&  SONS,  LTD. 

BIRMINGHAM 


The  reliance 
that  can  be 
placed  in  a 

"BRITON" 

should  be  your 
reason  for 
recommend- 
ation 


Particulars  of 

this  and  of  our 

other  Door 

Checks  of  all 

kinds  from 

FREDERIC     SARA 
&  COMPANY 

326     Ninth    Ave.   We  t 

CALGARY,     ALTA. 


CLOSE  OUT      WORLD       BR^T0N< 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  point  }Tou  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


THE  PROGRESSIVE  MANUFACTURING  CO. 

Torrington,    Conn.,    U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFIER 
PROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.      That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell  them.     Order  through  your  jobber  to-day. 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


SlLBERTS 

PLUM    COULEE 
RAWHIDE    HALTER 


S5=^ 


Registered  Trade  Mark 


It  can't  be  done. 

If  it  can,  then — 

HERE'S  WHAT  WE  DO :— IF  A  HORSE  CAN 
BREAK  THE  LEATHER  IN  OUR  DOUBLE-PLY 
LACE  HALTER  INSIDE  OF  TWELVE  MONTHS 
I  WILL  REPLACE  IT  WITH  A  NEW  HALTER 
FREE.  WITHOUT  ANY  EXPENSE  TO  YOU, 
ON  RECEIPT  OF  THE  BROKEN  HALTER. 


SILBERT.'S    PLUM    COULEE    HALTERS 

Sukip    competitors  are   trying  to  imitate   them,  by    using  Moose  hides,  but  a  test  will  readily  prove 
the  superiority  of  the  Silbert's  halters. 
Silbert  's  halters  have   a  red  tag  guarantee  attae  hed.     Look  for  this. 


R.  R.  KINREAD 


Wholesale  Jobber   of  Rawhide   Leather 
Office:     286  BANNATYNE  AVE.     Winnipeg 


Improved  Patent  Flush 
Handle 


Linen,  Metallic 


CHESTERMAH'S 

MEASURING  TAPES 


TRADE  MARKS 


For  Prices.  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


TRE4BLE 


Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


Steel  Feeler  Gauge 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 


Metal 


Our  customers  do  not  figure  the  cost  of  ARCTIC 
METAL  by  the  pound,  they  estimate  by  the  life  of 
the  metal. 

Try   it  and  prove   it  for  yourself. 

We  guarantee  every  pound. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  ^eP£D    TR/\np  . 

CUTLERY  ^JL  jL    * 

By  teeing  that  this  exact  |  jg^ 

***** is  °n  «ach  Wade         Wanted  \&^' 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  <3&  Company 

MONTREAL 


More  Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply 
you  the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co.,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


The  World's  Best 


Poultry  Leg  Bands 

You  have  a  demand  for   Poultry   Leg   Bands?     Then 

cuawjbuy  the  very  best  from  us.  we  have  them.     We  make 

*"**  the   Cattle  Ear  Markers  and  Spiral  Celluloid    Bands. 

^Tjfjw  We  also  carry  the  following  makes  of  Bands:  Double 

tisilT I  Clinch,  Champion,  Eclipse,  Climax,  Seamless   Pigeon 

™  and  Open  Pigeon.     Ask  for  prices  on  above.         

Prices  lor  those  shown  in  cut  F  O.B.,  destination  in  Canada : 
Three  Spiral  Bands  (in  10  colors)  Sii*. 


Slnelc 


1,  1A,  2&,3     $075  $3  00 

4  &  6            1.10  5.00 

7  &.  8          120  5.25 

125  5  7S 

.65  2  2S 


3.2S 


.  1A,  2*3 

4,  6  &,  7 

-  "  "  «  8&9  .90      3/i 

Challenge  and  Leader  Adjustable  and  Double  Clinch     65      2  7S 

Smith  Sealed  Binds  (no  duplicate  numbers) 1.30      6.2S 

BurnlL  Bands  in  2  sues  and  6  colors,  2c  each. 
Jobbers  and  Importers  ask  lor  trade  discount  on  5,000  to  25,000  lots. 


Price  on  Cattle  Markers  according  to  amount  of  printing  required  on  ihem. 

The  Rideau  Specialty  Company 

Manufacturers  of  Cattle  Ear  Markers  and  Poultry  Leg  Bands 

SMITHS  FALLS  ONTARIO 


Money 

Represents 

Blood 


Money  is  blood— it  represents  struggle,  strain  weariness, 
on  somebody's  part  And  where  you  lose,  by  careless 
change-making,  jrood  hard-earned  money,  it  means  that 
you're  losing  blood.  We  wish  that  you  would  send 
for  our  statement  concerning  our  Carrier  Service— 
which  saves  money,  real  money  that  you  can  count 
every  day  of  its  use.  An  1  that  means  your  blood. 
A    post    card    request    does— make   it   to-day— please. 

G1PE-HAZARD  STORE  SERVICE   CO..  LTD. 
97  Ontario  St..  Toronto,  Canada 


3HHI 


TTfrTfVKH 


Our  large  stock  of  Carriage  and  Machine 
Bolts  2nd  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  rilled  orders  and 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

in  U.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full  particulars 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 
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RUBBER  GOODS 

FOR    THE    HARDWARE    TRADE 


a 


Reliability 
in  Rubber ' 


We  have  Hose  of  all 
kinds,  Packings  to  suit 
every    requirement, 
Belting'forall  purposes, 
Force  Cups    and    Plumbers' 
Supplies,    Tubing,   Valves, 
Valve  Discs,  Wringer  Rolls, 
Rubber  Mats  and  Mattin  r, 
Scair    Treads,  Interlocking 
Rubber  Tiling,  Auto- 
mobile,   Carriage    and 
Truck  Tires,  Etc.,  Etc. 

Send    for    Catalogue. 


Gutta    Percha   (y    Rubber,  Limited 


TORONTO         MONTREAL        OTTAWA       FORT  WILLIAM 
(   \L(;ARY         EDMONTON         VANCOUVER        SYDNEY 


WINNIPEG        REGINA        SASKATOON 
MELBOURNE  ami   PERTH,    AUSTRALIA 
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"DELTA" 
FILES 


Put  a  Merry 
Jingle  in  Your 
Cash  Register 


Make  your  store  a 
happy  remem- 
brance with  the 
customer. 

That's  why  it  pays 
to  sell  "DELTA" 
FILES. 

The  good  work 
they  do  and  the 
long  service  they 
give  are  constant 
suggestions  to  the 
customer  to  pur- 
chase other  needed 
articles  at  that 
store,  where  they 
serve  those 
DELTA  files. 

Thus  does  the 
dealer  create  per- 
manent good-will. 
Delta  Quality  does 
it. 

Dealers  find  Delta 
Files  a  worth- 
while line  to  han- 
dle. We  co-operate 
with  dealers  w 
bring  new  custom- 
ers to  their  stores. 

Let  us  send  you 
full  particulars  of 
our  a  1 1  r  a  c  t  ive 
agency  proposition. 


DELTA   FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Son*  &  Co.,  Toronto; 

Starke,  Soybold,    Montreal; 

Wm.  Stairs.  Son  &  Morrow.  Halifax; 

Merrick-Andarson    Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 


London  Rolling  Mill  Co.,  Ltd, 

LONDON  CANADA 

SALES    AGENTS 

Manitoba — Bissett  &  Webb,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  60  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Primp  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remeltlng  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We    are    SOLE    PRODUCERS    of    this    natural,    stronger 
than-steel,  non-corrodible  alloy. 

Manufactured   forms   are   Rods,    Plats,   Casting's.    Tuties, 
Sheets,   Strip   Stock  and   Wire. 
Send   Inquiries   Direct  to   TJs. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.   NEW  YORK 


^ONEL 
METAL 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 
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The  White 
Mop  Wringers 

Because  of  their  wonderfully  quick  turnover  the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.  Their  ease  of  opera- 
tion and  general  desirability  make  a  quick  and 
strong  appeal 
consumer. 

They  are  virtually  self- 
sellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


White  Mop  Wringer  Company 


fit 


Fultonville,    N.Y. 


MWCo: 


The  Machinist  is  a  connois- 
seur— a   critic    who   knows. 
.You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa   Bldg.     Winnipeg,   1205   McArthur   Bldg. 


Have  You  Seen  This  Line 


of 

ARROW 
BRAND 


Wringers 


Embrac- 
ing a 
machine 
for  every 
need  and 
which        ^^, 
every  l!ve 
dealer  in 
Canada 
handles 
and 


recom- 
mends. 

Built  in 
a  large 
varifty 
of  Styles 
for  Hand 
and 
Power 
use. 


To  the  DEALER:— 

Complete  trade  information  on  request. 

CUMMER-DOWSWELL 

LIMITED 

HAMILTON  -  -  CANADA 


PEERLESS  PERFECTION 


/The  fencing  upon  which  you  can  build  a  reputation  Yk 
and  hold  the  fence  trade  of  your  territory.  You  can  put  up  the  w 
strongest  kind  of  a  guarantee  —we  back  you  up. 

We  build  this  fence  of  open  hearth  steel  wire  with  all  the  im- 
purities burned  out  and  all  its  strength  and  lasting;  qualities  retained. 
Peerless  poultry  fencing  is  extra  strong,  heavily  galvanized,  can't 
sag,  wpn't  rust,  never  gets  out  of  shape,  keeps  in  and  keeps  out 
— both  great  and  small. 

Write  for  Dealer's  Proposition 
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Order  Yours    Now 
Be     Prepared 

Each  of  the  three  Freezers, 
LIGHTNING,  GEM  or 
BLIZZARD,  has 
served  the  house- 
wives o  f  America 
for  thirty  years, 
and,  like  the  cream 
they  create,  are  in 
demand  in  all  sea- 
sons. 

They  are  built  of 
the  very  best  ma- 
terial and  work- 
manship possible— 
their  ingenious  con- 
struction makes 
them  easy  to  oper- 
ate, quick  freezing, 
and  economical  to 
both  dealer  and 
user. 

The  Blizzard,  being 
simpler  in  construc- 
tion and  cheaper  in 
price,  makes  it  a 
good  running  mate 
with  either  the 
Lightning  or  Gem. 
They  sell  them- 
selves and  stay 
sold!  No  comebacks 
or  complaints. 

This    means    easy, 

net  profits  for  you. 

Your  jobber  will 

supply  you. 

Include  the  Light- 
ning Ice  Chipper.  It  helps 
the  sale  of  Freezers. 

North  Bros.  Mfg.  Co. 

PHILADELPHIA     -      PA. 


The  Most  Complete 
Line  of  its  Kind 

Made    by    people    who   specialize    on 
these  goods.     Get  posted  ! 

Send  for  latest  catalog 


■  NAIL  PULLEP 


TOMAHAWK   BOX    TOOL, 


o«_ 


RED  BILL  NAIL  PULLERS 


HUSTLER  BOX  TOOLS 


JUMBO  NAIL  PULLER 


BOX  TERRIER  URATE  OPENERS 

Our  Nail  Pullers  are  sold  by  nearly  all 
Canadian  Jobbers. 

The  Bridgeport  Hardware  Mfg. 
Corporation 

BRIDGEPORT,  CONN.,  U.S.A. 

Canadian    Representative   :       Prescott    W.     Robinson, 

414   Diummond  Bldg.,  Montreal 
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This  is  our  offer  to  your 

customer 

Even  without  its  stropping  feature,  the  AutoStrop  Razor  has  every  merit  that 
other  safety  razors  possess,  but  in  addition  it  does  what  no  other  razor  in  the  world 
does — it  strops  its  own  blades,  and  saves  your  face. 

Therefore,  decide  upon  purchase  of  the  AutoStrop  Safety  Razor  after  you  have; 
compared  its  wonderful  blade  service  and  its  smooth-shaving  quality  with  other  razors 
.you  have  used,  or  are  still  using.  Take  it  home  and  shave  with  it  as  freely  as  if  you 
had  purchased  it  outright.  Then  come  to  a  decision  whether  you  will  return  it  to  your 
dealer,  or  pay  him  $5.00  for  it.  We  authorize  dealers  to  loan  the  AutoStrop  Safety 
Razor  on  30  days'  trial,  and  we  stand  back  of  the  offer. 

This  is  our  offer  to  you 

Offer  the  AutoStrop  Razor  on  trial  to  every  man  who  shaves  himself,  and  you 
will  find  that  the  majority  will  complete  the  purchase  after  a  fair  trial.  Customers 
who  buy  blades  from  you  for  other  razors  will  be  glad  to  try  out  the  AutoStrop,  and 
every  storekeeper  has  hundreds  of  such  prospects  which  only  await  such  a  fair  proposi- 
tion. This  plan  of  distribution  has  been  advertised  to  the  public  for  over  a  year — to 
every  dealer's  customers — to  yours.  We  are  continuing  to  advertise  it,  and  dealers 
everywhere  are  selling  Razors  under  this  plan. 

If  you  will  arrange  to  loan  the  AutoStrop  Safety  Razor  under  this  offer,  we  will 
assume  all  the  risk.  We  will  replace  all  goods  that  are  not  returned,  or  are  not  paid  for, 
and  we  will  replace  all  razors  that  are  returned  in  bad  condition.  Should  this  plan  of 
distribution  result  in  overstocking  you,  we  will  relieve  you  of  your  overstock  by  ar- 
ranging credit  for  the  invoiced  value. 


Such  a  fair,  clean-cut  plan  must 
appeal  to  you  as  a  dealer.  Write 
to  us  for  the  details,  and  we  will 
send  you  a  legal  agreement  that 
we  will  fulfill  our  part  of  the 
undertaking. 


AutoStrop  Safety  Razor  Co.,  Limited 

83-87  Duke  Street,  Toronto 


If  interested,  tear  out  this  p:ige  and  keep  with  letters  to  be  answered. 
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Any  trade  "mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
"O.K.,"  guaranteeing  the.  quality  of  the  product. 
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Brass  Signs 

Drop   a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


FOOD   CHOPPERS 

Knives  and  plates  made  fiom 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bldg..  Montreal 


nal 
be 


&^  Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  limitfb 


.NOTICE  TO  MGKCHANTS:-We  will  adjust 
your  bad  accounts  satisfactorily  for  you.  Our 
system  i.s  "Direct  from  Debtor  to  Creditor." 
We  handle  none  of  your  money.  Through  our 
system,  you  can  put  your  business  on  a  cash 
basis.  We  will  underwrite  any  debtor's  ac- 
count for  you. 

COMMERCIAL   UNDERWRITERS 

36   James  St.    South,   Hamilton,   Ontario. 


r~ 


IT  MAY     SAVE     YOUR     LIFE 

If  you  are  going  hunting  or 

fishing   in   the   woods   or  on 

the   water— the   need   of   dr 

matches  may  save  your  lii, 

"The    Exceftior   Sportsmen's 

Beit   Safe"    made    of    Brass. 

Nickel    Plated,    Gun    Metal 

or     Oxidized  —  Waterproof. 

Furnished      complete      with 

Belt    and    Buckle    for    $1.00. 

Hyfied    Mfg.  Co.,  48  Franklin  St..    ^.Y. 


M 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps — more  light, 
less  current.  A  money-saver,  a 
money-maker.        Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper 
Burrs,  Bifurcated  and  Tubular  Rivets,  Wire 
Nails,  Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Over- 
shoe   Buckles,    Felloe    Plates. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH,  ONT. 


SPRAYERS 

We  are  makers  of  several  kinds  of 
Sprayers— Crown  Glass  Sprayers,  Tin 
Sprayers,  Compressed  Air  Sprayers, 
etc.  Write  for  complete  catalog 
and   prices. 

THE    COLLINS    MFG.    CO 

415  Symington  Ave.,  Toronto 


BATH  ROOM  FITTINGS 


rKINZINGER,  BRUCE 
J\N    &  CO.,  LIMITED 


'NIAGARA\        NIAGARA  FALLS,  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


A  SIX  MONTHS  SUPPLY 
FOR  YOUR  AUTO  FOR  $1 

The  finest — softest  —  most  absorb- 
ent Polishing  Cloths  made     Also 
get  a  package  of  Strong's  Pulled  Hosiery  Waste,  $1.00; 
longest— softest — toughest  waste    made.     Just  what 
you  want  and  need  to  keep  your  auto  looking  fine. 
STRONG    MACHINERY  AND    SUPPLY  CO. 

?\    WALKER  ST..    r^KW  YORK  CITY 


BOLTS.RIVETSWIRE  &  WIRE  NAILS 


Quality  Rlti 
PncmmRltm  ._^,  I    0u,tk 

Itriln 


Northern  Bolt,  Screw  &  Wire 
Co  .  Ltd  ,    Owen  Sound,  Ont. 


C.  S.  TURNER  CO. 

147  Bannatyne  Ave.  East.  Winnipeg 
Manufacturers'    Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 


%Z  lampblacks 

<j*#  £  A 'Germafltotm of  yi/d//ry 
J  WILCKES.^ARTIN.WILCKESCO 

*****   .  135    WILLIAM    ST.NIWYOPK 


Complete  Outfits  wild  Brass  Pumps       J 

ind  Fittings,  Irom  S25. 00  Upwards      ; 
d  tn  Approval  Fully  Guarantied 

Write  lor  Catalogue  :l 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Spring  Joint  Wood  Rules 

WITH   FOLDING     HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  haudy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as  ordinary   ones  witnout  hook. 


the/ufk/nRuleCo.  ofQanadaUtd. 

W/NDSOKONT. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


hmiiiililimiimliiimiiimmnmiiiummiiiiM 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  en  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


St.  Lambert,  P.  Q. 


DISTRICT  MONTREAL 


m^^m^M 


HI&Sl 


Talk  Number  Ninety-four 


^ 


Now  for  these  early  Spring  jobs — with  a  good  profit  for  you.  If 
you  ordered  your  "PREMIER"  GALVANIZED  SHEETS  good  and 
early,   you'll   be  "Johnuy-on-tbe-Spot"   now. 

If  you're  short  of  stock,  stir  up  your  jobber  and  we'll  do  our  best 
to  help  yon  out,  even  if  the  railroads  have  imitated  the  "hear" 
for  the  past  six  weeks. 

TINKER   TOM. 
Look    for  Talk  No.  95  next   week. 

DOMINION  SHEET  METAL  CO..  Limited 

HAMILTON.   CANADA 
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CARBORUNDUM 

The  Great,  Quick  Cutting  Abrasive 

Carborundum  is  very  much  harder  than  any  other  known  abrasive,  which  gives 
it  great  durability.  It  is  made  up  of  small,  sharp  crystals  that  are  just  brittle 
enough  to  break  slightly  in  use.  The  sharp  edges  of  the  crystals  cut  clean  and 
fast,  while  the  brittleness,  by  constantly  presenting  fresh  cutting  edges,  prevents 
glazing. 

In  Carborundum  Stones  you  get  durability,  rapidity  and  uniform  efficiency. 

For  sharpening  edge  tools  a  carpenter  only  has  to  try  a  Carborundum  Stone  to 
be  a  constant  user  of  it. 

Carborundum  Sharpening  Stones 

Unequalled  for  rapid  cutting  qualities.    Fine  or  medium  grit. 

Sizes  4,  5,  6,  7  and  8  inches  long 

Carborundum  Combination  Stones 

One  face  smooth  or  fine  grit,  the  other  face  coarse   grit. 

Sizes  4,  5,  6,  7  and  8  inches 


Carborundum  Scythe  Stones 

Carborundum  Axe  Stones 

Carborundum  Razor  Hones 

Carborundum  Knife  Sharpeners 
Carborundum  Grinders 

Carborundum  Fres 

Ask  for  Carborundum  Catalogue. 

Caverhill,  Learmont  &  Co. 

Head  Office  and  Warehouses,  MONTREAL 
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This  is  the  service  which 
goes  with  every  order  for 
Cameron  and  Campbell  fit- 
tings— absolutely  satisfac- 
tion. 


Write  for  descriptive  mat- 
ter of  our  Shelving,  Display 
Counters,  Nail  Brim 
Counters,  Screw  Cases, 
Metal  Shelf-Boxes,  etc. 


Cameron  &  Campbell 


Toronto,  Canada 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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WIRE  BALE 
TIES 

for  baling  Hay,  Pulp,  Box 

Shooks   and  many 

other   things 


SINGLE     LOOP 


CROSSHE.AD 


BALING  WIRE    WIRE  NAILS 

Any  Size  —  Any  Pattern 

WIRE 

Bright,  Annealed,  Coppered,  Stove 
Pipe,  Liquor  Finished,  Square,  etc. 

Special  O.  &  A.  Wire. 

Our  excellent  manufacturing  facili- 
ties and  the  fact  that  we  are  closely 
connected  with  four  railways,  assure 
you  a  high  grade  product  and 
prompt  deliveries. 

Our  Prices  are  Right  and  Quality  the  Best. 

The  LAIDLAW  BALE-TIE 

Company,    Limited 
HAMILTON  -  CANADA 


A.    T.    Digging,    stair    Bldg.,    Toronto,    Ont. 

Hiiro    i  .    Monlden,   Winnipeg,    Man, 
ii.   i:    O.    Hull.    Montreal,   Que, 
Geo.   u.    Laldlaw,   Vancouver,   H.c. 
London,  Bug.,   m.  Bryan,    :i  Aldgate. 


Sponges  and  Chamois 


Sponges 


We  have  several  hundred  bales  of 
Skeepswool,  Velvet  and  Grass  packed 
in  sizes  and  weights  to  suit  Canadian 
buyers. 

No.  1  Sheepswool,  6/8,  8/10, 10/12  and 
12/14  (pes.  to  lb.),  packed  in  bales  of 
12  lbs.  and  upwards. 

No.  3  Velvet,  6/8,  8/10,  10/12  and 
12/14,  packed  in  bales  of  15  lbs.  and  up- 
wards. 

No.  1  Grass,  6/8,  8/10,  10/12  and 
12/14,  in  bales  of  25  lbs.  and  upwards. 

We  also  carry  in  stock  practically 
every  other  kind  and  variety  of  Sponge 
that  is  produced.  We  are  direct  buyers 
at  all  the  producing  markets,  having 
our  own  packers  at  Nassau,  Bahamas; 
Batabano,  Cuba,  Tarpon  Springs  and 
Key  West,  Florida. 

We  supply  only  original  bales  and 
cases — at  the  lowest  market  prices,  and 
give  better  value  in  Canada  than  do 
any  of  our  American  competitors. 

Write  for  our  booklet  on  Sponges — 
it  is  interesting  and  instructive. 

Chamois 

Chamois  Leather  has  doubled  in  price 
in  the  past  twelve  months,  and  is  still 
advancing.  It  is  also  very  difficult  to 
obtain  shipments. 

We  have  on  hand  a  large  stock  of  all 
sizes  from  10  x  11  to  26  x  28  in  both 
first  and  second  qualities. 

We  supply  Chamois  Leather  in 
original  kips  of  30  skins,  to  the  best  ad- 
vantage and  at  the  lowest  market 
prices. 

EVANS  &  CO.,  LIMITED 

Importers  and  Exporters 
425  CORISTINE  BLDG.      -        MONTREAL 
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Your   farmer  customers  want 

a  turn-tke-tap  system  of  water 

supply  in  their  homes 


They  have  learned  that  they  can  have  this  city  convenience  right  on  their  own 
farms — and  at  a  very  moderate  cost. 

But  perhaps  they  don't  know  that  there  is  no  need  to  instal  that  old-fashioned, 
dangerous  and  insanitary  device — the  overhead  tank.    It  is  for  you  to  tell  them 

Peerless  Water  Service  Systems 


which  supply  pure  water  at  high  pressure  to  every  fl 
With  a  Peerless  Water  Service  System  the  tank  may 
proof  place.  The  pressure  will  be  sufficient  to  thro 
fire  protection — something  that  cannot  be  secured  w 
With  a  Peerless  Water  Service  System,  there  is  no  da 
decorations  on  the  floor  below.  It  is  absolutely  safe. 
With  a  Peerless  Water  Service  System  there  is  no  po 
overhead  system.  If  the  water  in  the  well  is  pure,  th 
The  operation  of  a  Peerless  Water  Service  System  is 

1       to  understand  it. 

You  can  make  big  money  on  Peerless  Water  Service 
Get  our  catalog.  Talk  water  service  systems  with  all 
the  farmers  who  come  into  your  store,  and  bring  the 
matter  up  when  visiting  them  in  their  homes. 

s       Installations  are  easily  made. 

Price  is  reasonable — from    less    than  $100  up,  and 

§j        there  is  a  liberal  trade  discount. 

There  is  bound  to  be  a  big  development  in  the  sale  of 
private  water  systems.  Get  in  on  this  profitable  busi- 
ness now,  by  securing  the  agency  for 

Peerless  Water  Service   Systems 

5  Made  in  Canada 

I    National  Equipment 

Cc\      T  imit-^rl    *  Wabash  Ave- 

V^O.,  J^imiiea   Toronto 


oor  in  the  house  or  barn. 

be  in  the  cellar,  in  the  barn,  or  in  any  other  frost- 

w  a  stream  right  over  the  house.  This  means  efficient 

ith  an  overhead  tank. 

nger  of  water  leaking  and  destroying  furnishings  and 

ssibility  of  impurities  getting  into  the  tank,  as  in  the 
e  water  in  the  tank  and  at  the  tap  must  also  be  pure, 
very  simple,  and  no  technical  knowledge  is  required 


Systems. 


Above  cut  shows  a  residence  outside  the  limits  of  Toronto 
— away  from  city  water  conveniences.  But  the  convenience 
of  city  water  supply  is  there  just  the  same — due  to  the 
installation   of  a   Peerless   Water  Service  System. 


Illllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll 
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CLASSIFIED   LIST    OF    ADVERTISEMENTS 


Abrasives 

The  Carborundum   Co.,   Niagara 
Falls,   NT. 

Accessories,    Ford 

Kinzinger,  Bruce  &  Co.,  Niagara 
Falls,  Out. 

Air    Valves 
Pease  Foundry  Co.,  Toronto. 

Air    Tents 
Pease  Foundry  Co.,  Toronto. 

Aluminium.    Alloy,    Ingot,    Sheet, 
Wire 

British  Aluminium  Co.,  Ltd., 
Toronto. 

Aluminium 

British  Aluminium  Co.,  Ltd., 
Toronto. 

Aluminium    Solder 

British     Aluminium     Co.,     Ltd., 

Toronto. 
Canada  Metal  Co.,  Toronto. 

Aluminium   Ware 

Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Anchors,  Guy 

Northern  Electric  Co.,  Montreal. 

Anvil,    Vise  and   Drill 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Arbors,    Saw 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Arms 

Iver  Johnson's  Arms  &  Cycle 
Works,    Fitchburg,    Mass. 

Artist    Brushes 
T.    S.    Simms    &    Co.,    St.    John, 
N.B. 

Ammonia,    Valves    and    Gauges 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto 

Ammunition 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Lewis  Bros.,   Ltd.,  Montreal. 

Remington  Arms-Union  Metallic 
Cartridge    Co.,    Windsor. 

Antimony 

M.  &  L.  Samuel,  Benjamin  &  Co., 
Toronto. 

Xiiimnl    Traps 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Asbestos,    Plastic 

Pease  Foundry  Co.,  Toronto. 

Ash    Sifters 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Collins  Mfg.  Co.,  Toronto. 

Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Lewis  Bros.,   Ltd.,   Montreal. 

J.    Samuels,   Toronto. 

\iin    ic.iMIitn.    Auto    Door 
IVrnald   Mfg.    Co.,    North    East, 
Pa. 

Anti-Battlers,   Quick   Shift 
Fernald   Mfg.   Co.,   North    East, 
Pa. 

Augers,    Post    Hole 
Rlchards-Wllcox  Canadian  Com- 
pany,   Ltd.,   London. 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Auger   Bits 

Irwin    Auger    Bit   Co.,    Wilming- 
ton, Ohio. 
Wilkinson  &  Kompass,  Hamilton 


Auto  Accessories 

Auto.  Products  Co.,  Bridgeburg, 
Ont. 

The  Carborundum  Co.,  Niagara 
Falls,   N.Y. 

Buffalo  Specialty  Co.,  Bridge- 
burg,   Ont. 

Canada  Dry  Cells,  Ltd.,  Winni- 
peg. 

Eclipse  Mfg.  Co.,  Indianapolis, 
Ind. 

Interstate  Electric  Novelty  Co., 
Toronto. 

Line,    Hansen    &    Kimball    Co., 

Moose  Jaw,  Sask. 

The  Stanley  Works,  New  Bri- 
tain, Conn. 

Trimont     Mfg.     Co.,      Roxbury, 

AT  O  pp 

Goodell-Pratt      Co.,      Greenfield, 

Mass. 
Kellog  Mfg.  Co.,  Rochester,  N.Y. 
Richards-Wileox    Canadian    Co., 

Ltd.,    London. 
Northern     Electric     Co.,      Ltd., 

Montreal. 
National    Electric    Heating    Co., 

Toronto. 
Northwestern       Chemical       Co., 

Marietta,    Ohio. 
Prairie  City  Oil  Co.,  Winnipeg. 

Man. 
Will  B.  Lane.  Chicago,  111. 
Metal  Specialties  Mfg.  Co.,  Chi- 
cago,  111. 
Wilkinson  &  Kompass,  Hamilton 
Kinzinger,  Bruce  &  Co.,  Niagara 

Falls,  Ont. 
Hyslop    Bros.,    Ltd.,    Toronto. 

Automobile   Tires    and    Tubes 

Gutta    Percha    &    Rubber,    Ltd., 

Toronto. 
Canadian    Consolidated    Rubber 

Co.,  Montreal. 

Automatic    Truing    and    Tool 
Holding  Device 

Cleveland  Stone  Co.,  Cleveland, 
Ohio. 

Auto    Liquid    Veneer 

Buffalo  Specialty  Co.,  Bridge- 
burg, Ont. 

Automatic    Opening    Die    Heads 

Wells  Bros.  Co.,  of  Toronto,  Gait 

Auto    Oils 

Imperial  Oil  Co.,  Toronto. 
Prairie  City  Oil   Co.,  Winnipeg, 
Man. 

Automobile   Soap 

Prairie  City  Oil  Co.,  Winnipeg, 
Man. 

Automobile    Screw    Plates 
Wells   Bros,   of  Canada,   Gait. 

Automobile   Tires   and   Tubes 
Gutta  Percha  &  Rubber,  Toronto. 

Automatic   Drills 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Awls 

Stanley  Rule  &  Level  Co.,  New 
Britain,    Conn. 

Axes 
Caverhill,  Learmont  &  Co.,  Mont- 
real. 
Jas.  Smart  Mfg.  Co.,  Brockville. 
Lewis  Bros.,  Ltd.,  Montreal. 

\\c     Handles 

J.  H.  Still  Mfg.  Co.,  Chatham. 
Walter  Woods  &  Co.,  Hamilton. 
Lachute   Shuttle   Co.,    Ltd.,    La- 

chute  Mills,  Que. 
St.   Mary's  Wood   Specialty  Co., 

St.    Mary's,    Ont. 

Axles 

It.  .1.  Coghlln  &  Co.,  Montreal. 

\  mk.    Bench 

Canadian  Edge  Tool  Co.,  Gait. 


Axle   Grease 

Prairie  City  Oil  Co.,  Winnipeg. 

Axle    Pulleys 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Babbitt    Metal 

Canada  Metal  Co.,  Toronto. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Hoyt  Metal  Co.,  Toronto. 

Lewis   Bros.,   Ltd.,   Montreal. 

Tallman  Brass  &  Metal  Co., 
Hamilton. 

Bags,    Paper 

Walter  Woods  &  Co.,  Hamilton. 

Bake   Boards 

Stratford  Mfg.  Co.,  Ltd.,  Strat- 
ford. 

Bake   Kettles 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Bale  Ties 

Laidlaw  Bale  Tie  Co.,  Hamilton. 

Steel  Co.  of  Canada,  Ltd.,  Hamil- 
ton. 

The  Stanley  Works,  New  Bri- 
tain,  Conn. 

Bar    Iron 

Canadian  Rolling  Mills  Co.,  Ltd., 

Montreal. 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 

Bar   Iron    and    Steel 

D.   Ackland   &  Son,   Winnipeg. 
Barbed    Wire 

Banwell,  Hoxie  Wire  Fence  Co., 
Ltd.,    Hamilton. 

Baskets 

Walter  Woods  &  Co.,  Hamilton. 

Baskets,    Waste 

Andrews  Wire  Works,   Watford. 

Baskets,  Bicycle 

Andrews  Wire  Works,   Watford. 

Barn  Door   Track 

Allith   Mfg.  Co.,   Hamilton. 
Beatty   Bros..    Ltd.,   Fergus. 
Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Barn    Door    Hardware 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Barrel    Hoops 

Laidlaw  Bale-Tie  Co.,  Ltd..  Ham- 
ilton. 

Barrel    Stands 

Wakyte  Mfg.   Co.,   Winnipeg. 
Baskets,    Bushel 

Andrews  Wire  Works  Co.,  Ltd., 
Watford,    Ont. 

Bath    Room    Fixtures 

Landers,    Frary    &    Clark,    New 

Britain,   Conn. 
Jas.    Morrison    Brass   Mfg.    Co., 

Toronto. 
Kinzinger,  Bruce  &  Co.,  Niagara 

Falls,   Ont. 

Battery    Sets 

Northern  Electric  Co.,  Ltd., 
Montreal. 

Batteries  and   Accessories 

Canada  Dry  Cells,  Ltd.,  Winni- 
peg. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Hyslop  Bros.,   Ltd.,   Toronto. 

Lino,  Hansen  &  Kimball,  Moose 
Jaw. 

Melal  Specialties  Mfg.  r.o.,  Chi- 
cago, in. 

Northern  Electric  Ct>.,  Ltd., 
Montreal. 


Barn  Door  Hangers 

Allith   Mfg.   Co.,    Hamilt»». 

Balers,    Steel 

Climax  Baler  Co.,  Hamilt»a. 
General  Sales  Co.,  Toronto. 
Speillmann    Agencies,    Msntreal. 

Balers,    Wooden 

General   Sales  Co.,  Tor»nt». 

Barrels,    Oil 

Winnipeg  Ceiling  &  Roefing  Co., . 
Winnipeg. 

Bars,    Cored    Bronze 

Kinzinger,  Bruce  &  Co.,  Niagara 
Falls,    Ont. 

Bath    Room   Fittings 
Kinzinger,  Bruce  &  Co.,  Niagara 
Falls,  Unt. 

Bats,    Baseball 

St.  Mary's  Wood  Specialty  Co., 
St.  Mary's,  Ont. 

Battery    Charging    Outfits 

Northern      Electric      Co.,     Ltd., 
Montreal. 

Beaders 

Stanley   Rule  &  Level  Co.,   New 
Britain,  Conn. 

Belts,    Ship,    Locomotive    and 
Gang    Belts 

Jas.    Morrison    Brass   Mfg.    Co., 
Toronto. 

Belting,    Rubber 

Canadian    Consolidated    Rubber 

Co.,  Montreal. 
Gutta    Percha    &    Rubber    Ltd., 
Toronto. 

Bevels 

Goodell-Pratt      Co.,      Greenfield, 

L.   S.  Starrett  Co.,  Athol,  Mass. 

Belting,    Stitched    Cotton    Duck 

Dominion  Belting  Co.,  Hamilton. 

Belt    Dressing 

Dominion  Belting  Co.,  Hamilton. 
Prairie  City  Oil  Co.,  Winnipeg. 

Bench    Drills 

Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Bench    Grinders 

Goodell-Pratt      Co.,      Greenfield, 
Mass. 


Bench    Lathes 

Goodell-Pratt 
Mass. 


Co.,      Greenfield, 


Bicycles 

Johnsons,    Iver,    Arms    &   Cycle 

Works,    Fitchburg,    Mass. 
Hyslop  Bros.,  Toronto. 

llirtJ     C'lirt'N 

Thos.    Davidson    Mfg.   Co.,    Ltd. 

Montreal. 
Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 

Bits 

Caverhill,  I/earmont  &  Co.,  Mont- 
real. 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Millers  Falls  Co.,  Millers  Falls, 
Mass. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia,  Pa. 

Bits.    Auger 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Irwin  Auger  Bit  Co.,  Wilming- 
ton,  Ohio. 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Millers  Falls  Co.,  Millers  Falls. 
Mass. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia,  Pa. 

Wilkinson  &  Kompass,  Hamilton 
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Bits,  Forstner 
Progressive    Mfg.    Co.,    Torring- 
ton,  Conn. 

Bits,    Screw    Driver 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Millers  Falls  Co.,  Millers  Falls, 
Mass. 

North  Bros.  Mfg.  Co.,  Philadel- 
phia,  Pa. 

Bit    Braces 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Russell,  Jennings  Mfg.  Co.,  St. 
Catharines. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers  Falls  Co.,  Millers  Falls, 
Mass. 

Stanley  Rule  &  Level  Co.,  New 
Britain,    Conn. 

Bed  fasts.   Steel 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Bells 
Northern      Electric     Ct>*     Ltd., 
Montreal. 

Belt    Fasteners 
Dominion  Belting  Co.,  Hamilton 

Bench    Axes 

Canadian  Edge  Tool  Co.,  Gait. 

Bench    Screws 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Benders,    Tire 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Bit    Brace   Extension 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Black    Steel    Sheets 

Dominion   Sheet  Meal  Co.,  Ltd., 

Hamilton. 
M.  &  L.  Samuel,  Benjamin  &  Co., 

Toronto. 

Blacksmiths'    Supplies 

D.    Aekland   &  Son,   Winnipeg. 

Blow   Pipes 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Boilers,    Hot    Water 

Pease  Foundry  Co.,  Toronto. 

Boilers,    Steam 

Pease  Foundry  Co.,  Toronto. 

Boilers,    Smokeless 

Pease  Foundry  Co.,  Toronto. 

Bolt*   and    Nuts 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 

Caverhill,  Learmont  &  Co., 
Montreal. 

Lewis    Bros.,    Ltd.,    Montreal. 

The  Stanley  Wks.,  New  Britain, 
i  'i.nn. 

Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

.Northern  Bolt  &  Screw  Co., 
Owen    Sound. 

The  Stanley  Works,  New  Brit- 
ain.   Conn. 

Wilkinson  &  Kompaas,  Hamil- 
ton. 

Bolts,      I  •.I.IK 

Win.  Newman  &  Sons,  Birming- 
ham.   Eng, 

Moot    talks    and    Tools 
Steel   Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

BoriiiK    Bars 

Pratl  &  Whitney  Co.,  Ltd.,  Dun- 
lins. 

Boring     Machine,     Carpenters' 
Jus.   Smart    Mfg.   Co.,   Brockville. 


Box    Opening    Tools 
Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 

Box   Scrapers 

Bridgeport  Hdwe.  Mfg.  Corp., 
Bridgeport,  Conn. 

Brackets,    Shelf 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

The  Stanley  Wks.,  New  Britain, 
Conn. 

Brass   Goods 

Jas  Cartland  &  Son,  Ltd.,  Bir- 
mingham, England. 

Landers,  Frary  &  Clark,  New 
Britain,    Conn. 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Tallman  Brass  &  Metal  Co., 
Hamilton. 

Williams  Bros.  &  Piggott,  Ltd., 
Birmingham,    Eng. 

Brass   Sheets 
M.  &  L.  Samuel,  Benjamin  &  Co., 

Toronto. 
Tallman     Brass     &    Metal     Co., 

Hamilton. 

Brass    Rods 

M.  &  L.  Samuel,  Benjamin  &  Co., 

Toronto. 
Tallman     Brass     &    Metal     Co., 

Hamilton. 

Brass    Tubes 
M.  &  L.  Samuel,  Benjamin  &  Co., 

Toronto. 
Williams   Bros.  &   Piggott,   Ltd., 
Birmingham,   Eng. 

Block    Planes 

National  Machinery  &  Supply 
Co.,  Hamilton. 

Boilers,    Smokeless 

Pease  Poundry  Co.,  Toronto. 

Bolt    Cutters    (Threading 
Machines  ^ 

Wells   Bros,   of   Canada,    Gait. 

Boiler   Compound 

Prairie  City  Oil  Co.,  Winnipeg. 

Boiler    Taps 

Wells   Bros,   of   Canada,   Gait. 

Bolster     Springs 

Wilkinson  &  Kompass,  Hamilton 

Box    Strapping 

The  Stanley  Works,  New  Bri- 
tain,   Conn. 

Box    Hinges    and    Locks 

The  Stanley  Works,  New  Bri- 
tain,   Conn. 

Brass  Castings 
Kinzinger,  Bruce -&  Co.,  Niagara 
Falls.    Ont. 
Bread   Boards 
Schultz  Bros.,  Co.,   Ltd.,  Brant- 
ford. 

Breeding   Cages 
Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

Bread   and    Cake   Makers 

Thos.    Davidson    Mfg    Co.,    Ltd. 

Montreal. 
Landers,    Frary    &    Clark,    New 

Britain,  Conn. 

Breast    Drills 
Goodell-Pratt     Co.,     Greenfield, 
Mass. 

Broilers 

Andrew    Wire   Works,    Watford. 

Brooms,    Corn 

T.    s.    Simms    &    Co.,    Ltd.,    St. 

John. 

Brooms 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meaklns  &  Sons,  Ltd.,  Hamilton, 
i.    S.    Slmms    &    Co.,    Ltd.,    St. 

John, 
Walter  Woods  &  Co.,  Hamilton. 


Bronze    Bushings 

Kinzinger,  Bruce  &  Co.,  Niagara 
Falls,   Ont. 

Brooms,    Stable 
Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton. 
T.    S.    Simms    &    Co.,    Ltd.,    St. 
John. 

Brushes 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton. 
T.    S.    Simms    &    Co.,    Ltd.,    St. 

John. 
Walter  Woods  &  Co.,   Hamilton. 

Brushes,    Saddlery 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton. 
T.    S.    Simms    &    Co.,    Ltd.,    St. 
John. 

Brushes,    Household 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons.,  Ltd.,  Hamilton. 
T.    S.    Simms    &    Co.,    Ltd.,    St. 
John. 

Brushes,   Paint 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton. 
T.    S     Simms    &    Co.,    Ltd.,    St. 
John. 

Brushes,    Factory 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 

Brushes,  Stable 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton. 
T.    S.    Simms    &    Co.,    Ltd.,    St. 

Brushes,    Horse 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 

Brushes,    Toilet 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 

Brushes,  Floor 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 

Brushes,    Machine 

Boeckh  Bros.  Co.,  Ltd.,  Toronto. 

Brushes,    Rubber    Set 
Boeckh  Bros.  Co.,  Ltd.,  Toronto. 

Builders     Thimbles 

Collins  Mfg.   Co.,   Toronto. 

Builders'    Tools    and     Supplies 

Cleveland  Stone  Co.,  Cleveland, 
Ohio. 

Buckles 

Parmenter  &  Bulloch,  Gana- 
noque. 

Buggy    Shaft,    Anti-Rattlers    and 
Quick   Shift 

Fernald  Mfg.  Co.,  North  East, 
Pa. 

Builders'   Hardware 

Alith  Mfg.  Co.,  Hamilton. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

Jas.  Cartland  &  Son,  Ltd.,  Bir- 
mingham, England. 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Springer  Lock  Mfg.  Co.,  Belle- 
ville. 

The  Stanley  '  Works,  New  Bri- 
tain, Conn. 

Burrs 

The  Stanley  Works,  New  Bri- 
tain, Conn. 

Bumpers,    Automobile 

Kinzinger.  Bruce  Co.,  Niagara 
Falls,    Ont. 

Builders,    Tools 

L.   S.  Starrett  Co.,  Athol,  Mass. 

Burring    Henmers 

Wells   Bros,   of   Canada,    Gait. 

Burners,    Natural    Gas 
Aylmer  Pump  &  Scale  Co.,  Ayl- 
mer,  Ont. 


Brushes,    Artists' 

T.  S.  Simms  &  Co.,  Ltd.,  St. 
John,    N.B. 

Brushes,   Varnish 
Boeckh  Bros.  Co.,  Ltd.,  Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton. 
T.    S.    Simms    &    Co.,    Ltd.,    St. 
John,   N.B 

Brushes,   Kalsomine 

T.  S.  Simms  &  Co.,  Ltd.,  St. 
John,   N.B 

Building    Papers 

J.  H.  McComb,  Ltd.,  Montreal, 
Que. 

Bird  &  Son,  East  Walpole,  Mass. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Saskatchewan  Glass  &  Supply 
Co.,  Moose  Jaw,  Sask. 

Insulating    Paper 

J.  H.  McComb,  Ltd.,  Montreal. 
Que. 

Butter   Boxes 

Walter  Woods  &  Co.,  Hamilton. 

Butter   Molds 

Wm.  Cane  &  Sons  Co.,  Ltd., 
Newmarket,  Ont. 

Butter   Tubs 
Walter  Woods  &  Co.,   Hamilton. 

Butter  Workers 
Beatty   Bros.,   Ltd.,   Fergus. 

Burrs 

The  Stanley  Wks.,  New  Britain, 
Conn. 

Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Parmenter  &  Bullock,  Gana- 
noque. 

Wrought  Washer  Mfg.  Co.,  Mil- 
waukee, Wis. 

Butcher    Steels 

Geo.  Wostenholm  &  Son,  Shef- 
field, Eng. 

Butts 

Canada  Steel  Goods  Co.,  Hamil- 
ton. 

The  Stanley  Wrks.,  New  Britain, 
Conn. 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Butts  and   Hinges 

Canada  Steel  Goods  Co.,  Ham- 
ilton. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Chicago  Spring  Butt  Co.,  Chi- 
cago, 111. 

The  Stanley  Wks.,  New  Britain, 
Conn. 

Cabinets,  Display 
Walker,  Bin  &  Store  Fixture  Co., 
Kitchener,   Ont. 

Cables 

Northern  Electric  Co.,  Mont- 
real. 

Cable   Cash   Carriers 

Gipe-Hazard  Store  Service  Co., 
Toronto. 

Cake    Tins 
Thos.    Davidson   Mfg.   Co.,   Ltd., 
Montreal. 

Cuke   Turners 

Andrews  Wire  Wrks.  Co.,  Ltd., 
Watford,  Ont. 

Calf  Meal 

W.  A.  Jenkins  Mfg.  Co.,  London. 

Calipers   and    Dividers 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Goodell-Pralt  Co.,  Greenfield, 
Mass. 

L.  C.  Starrett  Co.,  Athol,  Mass. 

Calipers,   Vernier 
L.  S.  Starrett  Co.,  Athol,  Mass. 

Calks 

D.    Aeklaml    &    Son,   Winnipeg. 
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Calks,  Boot 

Lufkin   Rule  Co.,   Windsor,  Out. 

Camp    Cots    and    Chairs 

Stratford  Mfg.  Co.,   Stratford. 

Cans 

Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Cans,   Gasoline,   Oil 

Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Canada   Plate 

Dominion  Sheet  Metal  Co.,  Ltd., 

Hamilton. 
Manitoba  Bridge  &  Iron  Works, 

Ltd.,   Winnipeg. 
M.    &    L.    Samuel,    Benjamin    & 

Co.,    Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 

Cant    Hooks 

Lachute  Shuttle  Co.,  Ltd.,  La- 
chute  Mills,  Que. 

Cards,   'Playing 

Walter  Woods  &  Co.,   Hamilton. 

Carborundum    Paper   and   Cloth 

The  Carborundum  Co.,  Niagara 
Falls,  N.Y. 

Camp    Stools    and    Cots 
Stratford  Mfg.   Co.,  Ltd.,   Strat- 
ford. 

Carpenters'   Tools 
Goodell-Pratt     Co.,      Greenfield, 
Mass. 

Carriers,    Cash    and    Parcel 

Gipe-Hazard  Store  Service  Co., 
Toronto. 

Cartridges 

Dominion  Cartridge  Co.,  Ltd., 
Montreal. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Remington  Arms-Union  Metallic 
Cartridge  Co.,   Windsor. 

Lewis    Bros.,    Ltd.,    Montreal. 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

Carpet  Beaters 

Andrews  Wire  Wks.,  Ltd..  Wat- 
ford, Ont. 

Carpet   Sweepers 
Caverhill,  Learmont  &  Co.,  Mont- 
real. 
Walter  Woods  &  Co.,  Hamilton. 

Carriage    Painters'    Sunnlies 
D.    Ackland   &   Son,   Winnipeg. 

Carriage    Tops    and    Trimmings 
D.   Aekland   &   Son,   Winnipeg. 

Carriage   Tires 

Gutta  Percha  &  Rubber.  Limited. 
Toronto. 

Cartridges.    Metallic 

Dominion    Cartridge    Co.,    Ltd., 

Montreal. 
Remington  Arms-Union  Metallic 

Cartridge   Co.,   Windsor. 

Cartridges.   .11   Calibre,  Big 
Game,    Sporting 
Dominion    Cartridge    Co.,    Ltd.. 

Montreal. 
Remington   .Arms-Union   Metallic 
Cartridge   Co.,   Windsor. 

Cartridges,    Pistol 

Dominion    Cartridge    Co.,    Ltd., 

Montreal. 
Remington  Arms-Union  Metallic 

Cartridge  Co.,   Windsor. 

Carving    Sets 
Landers,    Frary    &    Clark.    New 
Britain,  Conn. 

Cash   Carriers 

Gipe-Hazard  Store  Service  Co., 
Toronto. 

Casseroles,    Ramequins.    Etc. 

Canadian   Wm.  A.   Rogers,   Ltd.. 

Toronto. 
Landers,    Frary    &    Clark,    Now 

Britain,  Conn. 

Casters.  Bed 

Faultless  Caster  Co.,  Evansville, 
Ind. 


(asters.    Hospital 
l'aultless  Caster  Co.,  Evansville, 
Ind. 

Casters,    Leather,    Wheel 
l'aultless  Caster  Co.,  Evansville, 
Ind. 

Casters,    Fibre    Wheel 

Faultless  Caster  Co.,  Evansville, 
Ind. 

Casters,    Glass    Wheel 

Faultless  Caster  Co.,  Evansville, 
Ind. 

Casters,    Drive    Stem 

Faultless  Caster  Co.,  Evansville, 
Ind. 

Casters,    Oxidized    Finish 

Faultless  Caster  Co.,  Evansville, 
Ind. 

Castings,    Job    Work 

Pease  Poundry  Co.,  Toronto. 

Cast    Iron    Sinks 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Catch,   Screen  Door 

Fernald  Mfg.  Co.,  North  East, 
Pa. 

Ceilings,  Metallic 

Metallic     Roofing    Co.,    Toronto 

and  Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 

Cellar    Drainers 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Cements 

Saskatchewan  Glass  Supply  Co., 
Moose    Jaw.,    Sask. 

Centre    Reamers 

Wells   Bros,   of   Canada,    Gait. 

Chafe   Irons,    Roller 

Fernald  Mfg.  Co.,  North  End. 
Pa. 

Chafing   Dishes 
Landers,    Frary    &    Clark,    New 
Britain,    Conn. 

Chains 

B.   J.   Coghlin   &  Co.,   Montreal. 
Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 

Chain    Drills 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Chairs 

Walter  Woods  &  Co.,  Hamilton. 

Chamois   Skins 

Evans  &  Co.,  Montreal. 

Chandrons 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Chasers 

Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 

Cheese    Cutters 
Walter  Woods  &  Co..  Hamilton. 

Cheese    Factorv    Fixtures 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Chisels,   Cape,    Cold,   etc. 

Brown-Boggs  Co.,  Ltd.,  Hamil- 
ton. 

Canadian    Edge    Tool    Co..    Gait. 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Buck   Bros..    Milbury.   Mass. 

Stanley  Rule  &  Level  Co.,  New 
Britain,     Conn. 

National  Machinery  &  Supply 
Co.,   Hamilton. 

Millers  Falls  Co.,  Millers  Falls, 
Mass. 

Chimneys,  Lamp 

Walter  Woods  &  Co.,  Hamilton. 

Chucks,    Tap 

Wells   Bros,   of   Canada,    Gait. 

Churns,    Hand    and    Power 

Beatty  Bros.,  Ltd.,  Fergus. 
Caverhill,  Learmont  &  Co.,  Mont- 
real. 


Cummer-Dowswell,  Ltd.,  Hamil- 
ton. 

Landers,    Frary    &    Clark,     New 

Britain,    Conn. 
Walter  Woods  &  Co.,   Hamilton. 

Cistern   Pumps 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Clamps,    Steel 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Clamp,   Steel  Bar 

National  Machinery  &  Supply 
Co.,    Hamilton. 

Clamps,    Wire    Rope 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Cleaners,    Boiler 
B.     Greening     Wire     Co.,     Ltd., 
Hamilton. 

Clippers,    Horse    and    Sheep 
American      Shearer     Mfg.      Co., 

Nashau,    N.H. 
Chicago  Flexible  Shaft  Co.,  Chi- 
cago,   111. 

Clipping    Machines,    Power    and 
Hand 

Chicago  Flexible  Shaft  Co.,  Chi- 
cago,  111. 

Clippers,    Toilet 

American  Shearer  Mfg.  Co., 
Nashau,  N.H. 

Clocks 

Western  Clock  Co.,  La  Salle,  111. 

Clocks,  Alarm 

Western  Clock  Co.,  La  Salle,  111. 

Closets 

Wakyte   Mfg.   Co.,   Winnipeg. 

Clothes    Dryers 

Cummer-Dowswell,  Ltd..  Hamil- 
ton. 

Stratford  Mfg.  Co.,  Ltd.,  Strat- 
ford. 

Clothes   Lines 

Walter  Woods  &  Co.,   Hamilton. 
Western  Wire  &   Nail  Co.,   Lon- 
don. 

Clothes    Reel    Irons 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Clothes  Pins 

Wm.    Cane    &    Sons    Co.,    New- 
market,  Ont. 
Walter  Woods  &  Co.,   Hamilton. 

Clothes   Reels 

Cummer-Dowswell,  Ltd.,  Ham- 
ilton. 

Clothes   Racks 
Walter  Woods  &  Co.,  Hamilton. 

Coal   Chutes 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Coal   Hods 

Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Coal    Tar   and    Pitch 

J.  H.  McComb,  Ltd.,  Montreal, 
Que. 

Coal    Oil 

Imperial   Oil  Co.,  Toronto. 
Prairie   City   Oil   Co.,   Winnipeg. 

Cocks,    Basin 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Cocks,  Bath 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Cocks,   Brass   and    Iron 
Jas!    Morrison    Brass    Mfg.    Co., 
Toronto. 

CotTee   Mills 
Landers,    Frary    &    Clark,    New 
Britain,    Conn. 

Cobblers'   Sets 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Coffee  Percolators 

Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 


Landers,  Frary  &  Clark,  New 
Britain,   Conn. 

Coffee    I'rns 
Wrought   Iron     Range     Co.,   To- 
ronto. 

Coils,   Brass,   Iron   and    Copper 

Jas.  Morrison  Brass  Mfg.  Co., 
Toronto. 

Coils,   Combination 

Pease  Foundry  Co.,  Toronto. 

Colors  in   Japan 

The  Lowe  Bros.  Co.,  Toronto. 

Colors.    Distemper 
The  Lowe  Bros.  Co.,  Toronto.    _ 

Colors    in    Oil 

The  Lowe  Bros.  Co.,  Toronto. 

Concrete    Reinforcings 

McGregor,    Banwoll    Fence    Co., 

Ltd.,  Walkerville. 
Pedlar  People,  Limited,  Oshawa. 

Commutator   Stones 

Cleveland  Stone  Co.,  Cleveland, 
Ohio. 

Compasses 

Marble  Arms  &  Mfg.  Co.,  Glad- 
stone,  Mich. 

Conductor    He-.ids,    Ornamental 

Metallic    Roofing    Co.,     Toronto 

and  Winnipeg. 
Wheeler  &  Bain,  Toronto. 

Conductor    Hooks 

Wheeler  &   Bain,   Toronto. 

Conductor    HopVs,    All    Steel 
Metallic     Roofing     Co.,     Toronto 
and  Winnipeg. 

Conductor  Pipe 

Metallic    Roofing    Co.,      Toronto 

and    Winnipeg. 
Thos.   Davidson  Mfg.,   Co.,   Ltd., 

Montreal. 
Winnipeg  Ceiling  &  Roofing  Co.. 

Winnipeg. 
Wheeler  &  Bain,  Toronto. 

Coping    Saws 

Bridgeport  Hdwe.  Mfg.,  Corp., 
Bridgeport,  Conn. 

Copper   Ingots 
M.    &    L.    Samuel,    Benjamin    & 

Co.,    Toronto. 
Tallman     Brass     &     Metal     Co., 

Hamilton. 

Copper    Sheets 
M.    &    L.    Samuel,    Benjamin    & 

Co..    Toronto. 
Tallman     Brass     &     Metal     Co., 

Hamilton. 

Corner    Bead,    Metallic 

Metallic  Roofing  Co..  Toronto 
and    Winnipeg. 

Cornices,   Metallic 

Metallic     Roofing     Co.,     Toronto 

and    Winnipeg. 
Wheeler   &   Bain,   Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 

Corrugated   Fasteners 

Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. . 

The  Stanley  Works,  New  Bri- 
tain, Conn. 

Compound.    Master    Builders' 

Saskatchewan  Glass  &  Supply 
Co.,    Moose    Jaw,    Sask. 

Coils 

Northern  Electric  Co.,  Montreal. 

Cold    Chisels 

Canadian    Edge   Tool   Co..    Gait. 

Cold    Rolled    Strip    Steel 

The  Stanley  Works,  New  Bri- 
tain, Conn. 

Conduit    Accessories 

Northern  Electric  Co.,  Montreal. 

Cooking  Apparatus 

Northern  Electric  Co.,  Montreal. 

Copying    Presses 

Jas.  Smart  Mfg.  Co.,  Brockville. 
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Corn    Broon.s 
T.    S.    Simms    &    Co.,    St.    John, 
X.B 

Cotton    Waste 
Prairie  City  Oil  Co.,   Winnipeg. 

Corner    Feed    Boxes 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Corner    Hay    Racks 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Corner   Mangers 

Jas.  Smart  Mfg.  Co.,  Brockville. 

Corrugated    Irons 

Metallic     Roofing    Co.,     Toronto 

and    Winnipeg. 
Wheeler  &  Bain,  Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Saskatchewan    Glass    &    Supply 

Co.,  Moose  Jaw,  Sask. 

Counters 
Cameron    &    Campbell,    Toronto. 
Walker,     Bin    &    Store    Fixture 
Co.,  Kitchener,   Ont. 

Countersinks 
Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Couplings,    Trailer 

Fernald  Mfg.  Co.,  North  East 
Pa. 

Couplings,    Wrought 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

Cultivators,    Garden,    Hand 
and    Wheel 

Eureka   Planter  Co.,  Woodstock. 
C.  S.  Noreross  &  Sons,  Bushnell, 
111. 

Cuspidors 

Thos.  Davidson  Mfg.,  Co.,  Ltd., 
Montreal. 

Crack    Filler 

The   Lowe   Bros   Co.,   Toronto. 

Crowhars 

B.   J.    Coghlin   &   Co.,   Montreal. 

Culverts 

Pedlar  People,  Limited,  Oshawa. 

Cut    Nippers 
Brown,    Boggs    Co.,    Ltd.,    Ham- 
ilton. 
L.  S.   Starrett  Co..  Athol,  Mass. 

Cutlery 

Caverhill,  Learmont  &  Co.,  Mont- 
real. 

Geo.  Wostenholm  &  Son,  Shef- 
field, Eng. 

James   Hutton   &  Co..   Montreal. 

Canadian  Wm.  A.  Rogers,  Ltd., 
Toronto. 

Geo.  Butler  &  Co.,  Ltd..  Shef- 
field,   Entr. 

John  Chatillon  &  Sons,  New 
York,    N.Y. 

Jonathan  Crooks  &  Son,  Ltd.. 
Sheffield,    Erin. 

MeGlashan-Clarke  Co.,  Niagara. 
Falls.    Ont. 

Lewis  Bros..   Ltd.,   Montreal. 

J.  Wiss  &  Son,   New  York. 

Cutlery,  Cabinets  of 

Geo.  Wostenholm  &  Son,  Shef- 
field,   Eng. 

Cutlery,    Kitchen 

Landers,    Frary    &    Clark,    New 

Britain,   Conn. 
Geo.    Wostenholm    &    Son,    Shef 

field,    Eng. 

Cutlery,   Non-stain 
Geo.    Butler    &    Co.,    Ltd.,    Shef 

field.     Eng. 
James   Hutton   &  Co.,   Montreal. 

Cntlerv.    Pearl    Handle  and    Silver 
Landers,     Frary    &    Clark.     New 
Britain,  Conn. 

Cutters,    Paper 

Waiie,-  Woods  &  Co.,  Hamilton, 

Cotter   I'ins 

Wilkinson  A  Kompags,  Hamilton 

Culverts     Corrugated    Metal 

Winnipeg   Ceiling   &    Roofing   Co.. 

Winnipeg. 


Cross  Arms 

Northern  Electric  Co.,  Montreal. 
Lachute    Shuttel    Co.,     Lachute 
Mills,    Que. 

Cottage    Latches 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Crimped   Iron   Sheets 

Wheeler  &  Bain,  Toronto. 

Cut    Nippers 

L.     S.     Starrett    &    Co.,    Athol, 
Mass. 
Cylinder   Oils 
Imperial  Oil  Co.,  Toronto. 
Prairie  City   Oil  Co.,   Winnipeg. 
Cycles 
Johnson's,    Iver    Arms    &    Cycle 
Wks.,   Fitchburg,  Mass. 
Dairy    Pails 

Thos.   Davidson   Mfg.   Co.,    Ltd., 
Montreal. 
Dandy   Brushes 

Boeckh    Bros.,    Toronto. 
Hamper    Regulators 

Pease  Foundry  Co.,   Toronto. 
Desks,    School 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Depth    Gauges 

Goodell-Pratt      Co.,      Greenfield, 
Mass. 
Dies 

Butterfield   &   Co.,   Rock    Island, 

Que. 
Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 
Display    Racks    and    Stands 

Cameron    &    Campbell,    Toronto. 
Dividers,   Angle 

Stanley   Rule  &  Level  Co.,   New 
Britain,  Conn. 
Door   Buttons,    Steel 

Fernald   Mfg.    Co.,    North    East, 
Pa. 
Door    Bolts 

Richards-Wilcox  Canadian  Co., 
Ltd.,  London. 

The    Stanley    Works,    New    Bri- 
tain, Conn. 
Door    Checks 

Wm.  Newman  &  Sons.,  Birming- 
ham, Eng. 
Doors,    Fireproof 

Metallic  Roofiing  Co.,  Toronto 
and  Winnipeg. 

Door    Hangers 

Allith  Mfg.   Co.,   Hamilton. 
Richards-Wilcox    Canadian    Co., 
Ltd.,    London. 
Doors,  Kalameined 
Metallic     Roofing    Co.,     Toronto 
and  Winnipeg. 
Door    Mats 

Andrews  Wire  Wrks,  Ltd.,  Wat- 
ford,   Ont. 
Doors,     Metal 
Metallic     Roofing    Co.,     Toronto 

and  Winnipeg. 
Pedlar  People,  Limited,  Oshawa. 
Door    Pulls 

The  Stanley  Wks.,  New  Britain, 
Conn. 
Doors,     Sheet    Metal,    Fire 

Pedlar  People,  Limited,  Oshawa. 
Door    Springs 

Jas.  Cartland  &  Son,  Ltd.,  Bir- 
mingham, Eng. 

Wm.  Newman  &  Sons.,  Birming- 
ham, Eng. 
Driers 

Dougall  Varnish  Co.,  Ltd.,  Mont- 
real. 

Benjamin  Moore  &  Co.,  Ltd., 
Toronto. 

Martin-Senour  Co.,  Ltd.,  Mont- 
real. 

A.  Ramsay  &  Son,  Co.,  Montreal. 

G.    F.    Stephens    &    Co.,    Ltd., 
Winnipeg 
Drill  4 

Goodell-Pratt      Co.,      Greenfield, 

Mass. 

Millers  Falls  Co.,  Millers  Falls, 
Mass. 

North  Bros.,  Mfg.  Co.,  Philadel- 
phia,  .la. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 

Wilkinson  &  Compass,  Hamilton 


Dies,   Threading 

Wells  Bros.  Co.  of  Canada,  Gait. 
Disinfectant,   Liquid 

Wakyte  Mfg.  Co.,  Winnipeg. 
Disinfectant,  Powder 

Wakyte  Mfg.  Co.,  Winnipeg. 
Die    Stocks 

Wells  Bros.  Co.  of  Canada,  Gait. 
Domestic    Water    Systems 

Aylmer  Pump  &  Scale  Co.,  Ayl- 
mer,     Ont. 
Double    Guns 

Iver    Johnson's    Arms    &    Cycle 
Works,    Fitchburg,   Mass. 
Dowel    Pins.    Brass,    Pattern 
Makers' 

Canadian  Winkley  Co.,  Windsor. 
Draw    Knives 

Canadian  Edge  Tool  Co.,  Gait. 

Drills,  Breast 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers  Falls  Co.,  Millers  Falls, 
Mass. 

Stanley  Rule  &  Level  Co.,  New 
Britain,  Conn. 

North  Bros.,  Mfg.  Co.,  Philadel- 
phia,   Pa. 

Drills,    Star 

Richards-Wilcox  Canadian  Co., 
Ltd.,    London. 

Drill   Chucks 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Dusters,    Feather 

Walter  Woods  &  Co.,  Hamilton. 
Dusters 

Channel  Chemical  Co.,  Toronto. 
Dry    Batteries 

Canadian  H.  W.  Johns-Manville 
Co.,  Toronto. 

Canada  Dry  Cells  Ltd.,  Winni- 
peg. 

Coverhill,  Learmont  &  Co.,  Mon- 
treal. 

Hyslop    Bros.,    Ltd.,    Toronto. 

Northern  Electric  Co.,  Ltd., 
Montreal. 

Dry    Colors 

Brandram-Henderson,  Ltd.,  Hal- 
ifax, N.'S. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Mon- 
treal. 

Sherwin-Williams  Co.,  Ltd., 
Montreal. 

Ottawa  Paint  Works,  Ottawa. 

A.  Ramsay  &  Son  Co.,  Montreal. 

G.  F.  Stephens  &  Co.,  Ltd.,  Win- 
nipeg. 

Martin-Senour  Co..  Ltd.,  Mont- 
real. 

McArthur    Irwin,    Montreal. 

Dry    Cells 

Canada  Dry  Cells  Ltd.,  Winnipeg 

Hyslop   Bros.,    Ltd.,    Toronto. 

Line  Hansen  &  Kimball,  Moose 
Jaw. 

Great  West  Electric  Co.,  Ltd., 
Winnipeg. 

Maytag  Co.,  Ltd..   Winnipeg. 

Metal  Specialties  Mfg.  Co.,  Chi- 
cago,  III. 

E.ive    Trough 

Metallic     Roofing    Co.,    Toronto 

and   Winnipeg. 
Pedlar  People,  Limited.  Oshawa. 
Thos.    Davidson    Mfg.   Co.,    Ltd., 

Montreal. 
Wheeler  &   Bain.   Toronto. 
Winnipeg   Ceiling  &   Roofing  Co., 
Winnipeg. 
Kgg    Cases 

Walter  Woods  &  Co.,  Hamilton 
Ejectors    and    Syphons 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Elbows 
Thos.    Davidson   Mfg.  Co.,   Ltd.. 

Montreal, 
Pedlar  People,  Limited,  Oshawa. 
Wheeler  &   Bain,   Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Electric  Bells 
Northern     Electric     Co.,     Ltd., 
Montreal. 
Electric    Lighting   Fixtures 
Barton-Netting    Co.,    Windsor. 


Electric    Fans 

Northern      Electric      Co.,      Ltd., 

Montreal. 
A.   C.   Gilbert  Co.,    New   Haven, 

Conn. 

Dust    Pans 

Andrews  Wire  Works,   Watford. 
Dynamos 

Northern  Electric  Co.,  Montreal. 
Egg  Beaters 
Collette  Mfg.  Co.,  Collingwood. 
Andrews  Wire   Works,   Watford. 
Electric    Flashlights 
Northern      Electric     Co.,      Ltd., 
Montreal. 
Electric   Fixtures 
Northern      Electric     Co.,      Ltd., 

Montreal. 
Tallman     Brass     &    Metal     Co., 
Hamilton. 
Electric    Heating    Specialties 
Northern      Electric     Co.,      Ltd., 

Montreal. 
National    Electric    Heating    Co., 
Toronto. 
Electric     Specialties 
A.   C.   Gilbert  Co.,   New   Haven, 

Conn. 
National    Electric    Heating    Co., 

Toronto. 
Northern      Electric      Co.,      Ltd., 
Montreal. 
Electrical    Tools 
Northern      Electric      Co.,      Ltd., 
Montreal. 
Electrical    Supplies 
Northern      Electric     Co.,      Ltd., 
Montreal. 
Electrical    Household    Specialties 
Landers,    Frary    &    Clark,    New 

Britain,    Conn. 
National    Electric    Heating    Co., 
Toronto. 
Electro  Plated   Ware 
Geo.    Wostenholm   &   Son,    Shef- 
field, Eng. 
McGlashan,  Clarke  Co.,  Niagara 
Falls,    Ont. 
Electric    Door    Fixtures 
Richards-Wilcox    Canadian    Co., 
Ltd.,    London. 
Electric   Irons 
Landers,    Frary    &    Clark,    New 

Britain,    Conn. 
National    Electric    Heating    Co., 
Toronto. 
Electric    Toasters 
Landers,    Frary    &    Clark,    New 

Britain,    Conn. 
National    Electric    Heating    Co., 
Toronto. 
End    Cutting    Tools 
Bridgeport    Hdwe.    Mfg.    Corp.. 
Bridgeport,    Conn. 
Emery 
John     Oakey    &    Sons,    London. 
Eng. 
Emery    Glass    and    Papers 
John     Oakey    &    Sons,    London. 
Eng. 
Emery    Wheels 
Carborundum  Co.,  Niagara  Falls. 
N.Y. 
Emery    Stones 
Carborundum  Co.,  Niagara  Falls, 
N.Y. 
Enamels 
R.    C.     Jamieson    &    Co.,     Ltd., 

Montreal. 
The  Lowe  Bros.  Co.,  Toronto. 
Benjamin    Moore    &    Co.,    Ltd., 

Toronto. 
McArthur  Irwin,  Montreal. 
Enamels,    Bicycle 

The  Lowe  Bros.  Co.,  Toronto. 
Enamels,    High    Gloss 
Benjamin    Moore    &    Co.,     Ltd., 
Toronto. 
Enamels.    Waggon    and    Carriage 
Benjamin     Moore     &    Co.,     Ltd., 
Toronto. 
Enamelled    Ware 
Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Electrical    Toys 
A.   C.   Gilbert  Co.,    New    Haven. 
Conn. 
Electric    Engine    Warmers 
National    Electric    Heating    Co.. 
•  Toronto. 
Electric    Ranges 
National     Electric    Heating    Co., 
Toronto. 
Electric    Water    Heaters 
National    Electric    Heating    Co.. 
Toronto. 
Engine    Oils 
Imperial    Oil   Co..   Toronto. 
Prairie   City  Oil   Co..   Winnipeg. 
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Engines,!  Gasoline 

Manitoba      Engines,       Brandon, 
Man. 
Engineers'   Supplies,   Kubber 
Canadian    Consolidated     Rubber 

Co.,   Montreal. 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Envelopes 

Walter  Woods  &  Co.,   Hamilton. 
Extension    Ladders 
Stratford  Mfg.  Co.,   Ltd.,   Strat- 
ford. 
Fanlight    Openers 
Jas.   Bartland  &  Son,   Ltd.,  Bir- 
mongham,  Eng. 
Fasteners,    Storm,    Sash 
and    Screen 
The  Stanley  Works,  New  Britain, 

Conn. 
Faucets 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Feed    Cookers 
Wbeeler  &  Bain,  Toronto, 
.lames    Bros.    Co.,    Pertb. 
Felt,    Tarred 
J.    H.    McComb    Ltd.,    Montreal, 
Que. 
Fencing   and   Gates 
Banwell-Hoxie   Wire   Fence   Co., 

Hamilton. 
McGregor-Banwell      Fence     Co., 

Ltd.,    Walkerville. 
Standard    Tube     &     Fence     Co., 

Woodstock. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Fencing,  Farm 
McGregor-Banwell      Fence     Co., 

Ltd.,  Walkerville. 
Standard     Tube    &    Fence    Co., 
Woodstock. 
Fencing,   Lawn 
Banwell-Hoxie     Wire    Co.,     Ltd. 

Hamilton. 
Caverhill.       Leamont       &      Co., 

Montreal. 
McGregor-Banwell      Fence     Co., 

Ltd.,  Walkerville. 
Lewis  Bros..   Ltd.,   Montreal. 
Standard    Tube    &    Fence    Co., 
Woodstock. 
Fencing,    Poultry 
McGregor-Banwell      Fence      Co., 

Ltd.,  Walkerville. 
Standard    Tube    &    Fence    Co., 
Woodstock. 
Fenders,   Wire 
B.     Greening     Wire     Co.,     Ltd., 
Hamilton. 
Files 
G.   &   H.    Barnett   Co.,    Philadel- 
phia,   Pa. 
Delta   File  Works,  Philadelphia. 
Henry     Disston     &     Sons,     Ltd., 

Philadelphia,    Pa. 
Nicholson    File   Co.,    Port   Hope. 
Simonds      Canada       Saw       Co., 

Montreal. 
Wilkinson  &  Kompass,  Hamilton 
Finials.    Metallic 
Metallic    Roofllng   Co.,     Toronto 
and  v  Winnipeg. 
Fillers 
The   Lowe   Bros.   Co..   Toronto. 
Benjamin    Moore  Co.,   Ltd.,  To- 
ronto. 
Fi'ters 
Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 
Engines,  Kerosene 
Manitoba      Engines,       Brandon, 
Man. 
Extinguishers,    Fire 
Northern  Electric  Co.,  Montreal. 
Gutta  Percha  &  Rubber,  Toronto 
Feed    Grinders 
Manitoba      Engines,       Brandon, 
Man. 
firearms 
Johnson's'   Iver    Arms    &    Cycle 
Works,  Fitchburg,  Mass. 
I  ire    Department    Supplies 
Jas.    Morrison    Brass    Mfg.    Co., 

Toronto. 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
1  ire    Doors 
Richards-Wilcox    Canadian    Co., 
Ltd.,    London, 
lire    Door    Hardware 
Allith  Mfg.  Co.,   Hamiuton. 
Richards-Wilcox    Canadian    Co., 
Ltd.,   London. 
Fire   Extinguishers 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Fireplace    Furnishings 
Barton    Netting  Co.,   Windsor. 


Fireproof    Doors 

Metallic     Roofing    Co.,    Toronto 
and   Winnipeg. 
Fireproof  Metal    Windows 
Metallic     Roofing    Co.,    Toronto 
and    Winnipeg. 
Flashlights,    Electric 
Canada  Dry   Cells,   Ltd.,   Winni- 
peg. 
Interstate  Electric  Novelty   Co., 

Toronto. 
Great    West    Electric    Co.,    Ltd., 

Winnipeg. 
Metal      Specialties      Mfg.      Co., 

Chicago. 
Northern  Electric  Co.,  Montreal. 
Flexible    Shafting 
Chicago  Flexible  Shaft  Co.,  Chi- 
cago, 111. 
Flint    Cloths 
John    Oakey    &    Sons,     London, 
Eng. 
Fittings 

Pease    Foundry    Co.,    Toronto. 
Flashings,    Metallic 
Metallic    Roofing    Co.,    Toronto 
and   Winnipeg. 
Floor    Paints 
Benjamin    Moore    &    Co.,    Ltd., 
-  Toronto. 
Fly    Catchers 

Walter  Woods  &  Co.,  Hamilton. 
Flush   Tanks 
Jas.   Morrison    Brass   Mfg.    Co., 
Toronto. 
Fly    Swatters 
Andrews   Wire   Wks.,    Co.,    Ltd. 
Watford,  Ont. 
Folding    Chairs    and    Tables 
Stratford  Mfg.  Co.,  Ltd.,   Strat- 
ford. 
Food    Choppers 
F.  W.  Lamplough  &  Co.,  Mont- 

treal. 
Landers,    Frary    &    Clark,    New 
Britain,  Conn. 
Foot    Powers 
Goodell-Pratt     Co.,      Greenfield, 
Mass. 
Fire    Alarm    Apparatus 

Northern  Electric  Co.,  Montreal. 
Fittings 

Pease    Foundry    Co.,    Toronto. 
Farm    Fighting   Outfits 

Northern  Electric  Co.,  Montreal. 
Fittings,    Stable 

Jas.  Smart  Mfg.  Co.,  Brockville. 
fixtures,   Boat 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Fixtures,    Chair 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Fixtures,   Gate 

Jas.  Smart  Mfg.  Co.,  Brockville. 
l'loor    Oil 

Prairie  City  Oil  Co.,   Winnipeg. 
Force    Cups 
Canadian     Consolidated     Ruber 

Co.,  Toronto. 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Forged    Tire   Tools 
Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,  Conn. 
Forgings 

Steel  Co.,  of  Canada,  Ltd.,  Ham- 
ilton. 
I  ruit   .tars 

Walter  Woods  &  Co.,  Hamilton. 
I  riction    Taps 
Northern     Electric     Co.,      Ltd., 
Montreal. 
Forstner  Bits 
Progressive    Mfg.    Co.,    Torring- 
tou,  Conn. 
Funnels 
Thos.    Davidson   Mfg.    Co.,   Ltd., 
Montreal. 
Furnaces,    Warm   Air 
Burrow,    Stewart    &   Milne    Co., 

Hamilton. 
Clare   Bros.   Co.,   Ltd.,    Preston. 
Findlay      Bros.     Co.,     Carleton 

Place,  Ont. 
Kir-Ben,    Ltd.,    Almonte,    Ont. 
Thos.   Davidson   Mfg.  Co.,   Ltd., 

Montreal. 
Pease  Foundry  Co.,  Toronto. 
D.  Moore  Co.,  Ltd.,  Hamilton. 
Jas.      Smart     Mfg.     Co.,     Ltd., 

Brockville. 
Wheeler  &  Bain,  Toronto. 
Furniture  Polish 
Buffalo    Specialty    Co.,    Bridge- 
burg. 
Channel   Chemical  Co.,   Toronto. 
(iages 
L.   S.  Starrett  Co.,  Athol,  Mass. 
Wells  Bros.  Co.  of  Canada,  Gait. 
Galvanized    Iron   Cornices 
Metalic     Roofing     Co.,     Toronto 
and  Winnipeg. 


Galvanized   Ware 
Thos.   Davidson   Mfg.   Co.,    Ltd., 
Montreal. 
Galvanized    lion 
Thos.   Davidson   Mfg.   Co.,    Ltd., 
Montreal. 
Galvanized    Steel    Tanks 

Pedlar  People  Limited,  Oshawa. 
Galvanized     Steel    Sheets 
Dominion  Sheet  Metal  Co.,  Ltd., 

Hamilton. 
M.    &    L.    Samuel,    Benjamin    & 

Co.,  Toronto. 
Wheeler  &  Bain,  Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Gas    Water   Heaters 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Gauges  and   Recording 
Instruments 

Buck   Bros.,   Milbury,   Mass. 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Fore   Planes 
National    Machinery    &    Supply 
Co.,    Hamilton. 
Furnaces,    Combination 

Pease  Foundry  Co.,  Toronto. 
Furnaces,   Pipeless 

Pease  Foundry  Co.,  Toronto. 
Fuses 

Northern  Electric  Co.,  Montreal. 
Gages,     Cylindrical     Limit 

Wells  Bros.  Co.  of  Canada,  Gait. 
Gages,    Plug    and    Templet 

Wells  Bros.  Co.  of  Canada,  Gait. 
Gages,   Thread    Turret 

Wells  Bros.  Co.  of  Canada,  Gait. 
Gages,   Screw   Pitch 

Wells  Bros.  Co.  of  Canada,  Gait. 
Galvanizing 
Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 
Allith  Mfg.  Co.,  Hamilton. 
Games 

Schultz  Bros.  Co.,   Brantford. 
Gasoline 
Imperial  Oil  Co.,  Toronto. 
Prairie  City   Oil  Co.,   Winnipeg. 
Gasoline    Drums 
Wininpeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
Stanley   Rule  &  Level  Co.,   New 
Britain,  Conn. 
Garden    Cultivators   and    Weeders 
C.  S.  Norcross  &  Sous,  Bushnell, 

111. 
Schoener    Mfg.    Co.,    St.    Cloud, 
Minn. 
Garage    Hardware 
Richards-Wilcox    Canadian    Co., 

Ltd.,  London. 
The    Stanley    Works,    New    Bri- 
tain, Conn. 
Garbage    Cans 
Thos.   Davidson   Mfg.   Co.,   Ltd., 

Montreal. 
J.  Samuels,  Toronto. 
Garnet  Paper 
The  Carborundum   Co.,    Niagara 
Falls,   N.Y. 
Garages,  Portuble 
Winnipeg  Ceiling  &  Roofing  Co., 

Winnipeg. 
The  Pedlar  People,  Oshawa. 
Gates,    Farm 
McGregor-Banwell     Fence     Co., 
Ltd.,  Walkerville. 
Gates,    Stock 
McGregor-Banwell      Fence     Co., 
Ltd.,  Walkerville. 
Glass 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.  F.  Stephens  &  Co.,  Ltd.,  Win- 
nipeg. 
Toronto    Plate    Glass    Imp.    Co., 
Toronto. 
Glass,   Plate 
Toronto    Plate   Glass    Imp.    Co., 

Toronto. 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Glass,   Beaded 
Toronto    Plate   Glass    Imp.    Co., 
Toronto. 
Glass,  Wired 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Glass,   Ornamental 
Toronto    Plate    Glass    Imp.    Co., 
Toronto. 
(Jlass,    Stained 
Toronto    Plate    Glass    Imp.    Co., 
Toronto. 
Glass    Cutters 
Goodell-Pratt      Co.,      Greenfield, 
Mass. 
Glass   Benders 
Toronto    Plate    Glass    Imp.    Co., 
Toronto. 


Glaziers'    Diamonds 

Sharrett  &  Newth,  London,  Eng. 
A.    Shaw   &    Son,    London,    Eng. 
Glues 
R.    C.    Jamieson    &    Co.,     Ltd., 
Montreal. 
Grain    Scoops 

Wakyle   Mfg.  Co.,   Winnipeg. 
Granaries,    Portable    Metallic 
Pedlar  People  Limited,  Oshawa. 
Metallic    Roofing    Co.,    Toronto 

and  Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Granary   Lining 
Metallic    Roofing    Co.,    Toronto 
and  Winnipeg. 
Grease    Cups,    Pressed     Steel 
and    Brass 

Canadian  Wrinkley  Co.,  Windsor 
Grinders,    Hand    and    Power 
The   Carborundum  Co.,   Niagara 
Falls,     N.Y. 
Grindstones 
Carborundum  Co.,  Niagara  Falls, 

N.Y. 
Cleveland   Stone  Co.,  Cleveland. 
Richards-Wilcox    Canadian    Co., 
Ltd.,   London. 
Grinding    Wheels 
The   Carborundum   Co.,    Niagara 
Falls,  N.Y. 
Generators 

Northern  Electric  Co.,  Montreal. 
Glass,   Art 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Glass,  Polished,  Wired 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Glass,   Bevelled 
Saskatchewan    Glass    &    Supply 

Co.,  Moose  Jaw,  Sask. 
Excelsior    Plate    Glass   Co.,    To- 
ronto. 
Glass,    Window 
Excelsior    Plate    Glass    Co.,    To- 
ronto. ,  _, 
Toronto    Plate    Glass    Imp.    Co., 

Toronto. 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Glass,    Windshield 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 

Glass,   Fancy 

Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Glass,    Prismatic 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Greases,  Transmission 

Prairie  City   Oil  Co.,  Winnipeg. 
Gloves,   Rubber 
Nortrfern  Electric  Co.,  Montreal. 

"Marble  Arms  &  Mfg.  Co.,  Glad- 
stone, Mich. 

"  Johnson's  Iver  Arms  &  Cycle 
Works,    Fitchburg.    Mass. 

Remington  Arms-Union  Metallic 
Cartridge  Co.,  Windsor. 

CaveThill,  Learmont  &Co.,  Mon- 
treal. „  . 

Lewis  Bros.,   Ltd..  Montreal. 

Harrington  &  Richardson  Arms 
Co..  Worcester,  Mass. 

Hack    Saws 

Goodell-Pratt  Co.,  Greenfield, 
Mass.  ,    ,    ,    ., 

L.  S.  Starrett  Co.,  Athol,  Mass. 

National  Machinery  &  Supply 
Co.,  Hamilton. 

Victor  Saw  Works  Ltd.,  Hamil- 
ton,  Ont. 
Hack    Saw    Blades 

Goodell-Pratt     Co.,      Greenfield, 

Victor  Saw  Works  Ltd.,  Hamil- 
ton,  Ont. 
Hack    Saw   Frames 

Bridgeport  Hdwe.  Mfg.  Corp., 
Bridgeport,    Conn. 

Goodell-Pratt  Co.,  Greenfield, 
Mass.  __  „ 

Millers  Falls  Co.,  Millers  Falls, 
Mass.  , 

National  Machinery  &  Supply 
Co.,  Hamilton. 

L.  S.  Starrett  Co.,  Athol.  Mass. 
Hack    Saw    Machines 

Goodell-Pratt     Co.,      Greenfield, 
Mass. 
Halters 

G.  L.  Griffith  &  Co.,   Stratford. 

Halters,    Rope 

G.   L.  Griffith  &  Co.,   Stratford. 
Halters.    Rawhide 

R.   R.   Kinread,   Winnipeg. 


A 


270 


HARDWARE    AND    METAL 


March  24,  1917. 


Hammers 

Stanley  Rule  &  Level  Co.,   New 

Britain,  Conn. 
Jas.  Smart  Mfg.  Co.,  Brockville. 
Hand    Drills 
Goodell-Pratt     Co.,      Greenfield, 
Mass. 
Hammer    Handles 
St.  Mary's  Wood  Specialty  Co., 
St.  Mary's,  Ont. 
Handles 
The    Stanley    Works,    New    Bri- 
tain, Conn. 
Handles,    All    Kinds 
Laehute    Shuttle   Co.,    Ltd.,    La- 
chute  Mills,   Que. 
Wilkinson  &  Kompass,  Hamilton 
J.  H.  Still  Mfg.  Co.,  St,  Thomas. 
St.   Mary's  Wood  Specialty  Co., 
St.  Mary's,  Ont. 
Hangers.    Door 
Beatty   Bros.,   Ltd.,   Fergus. 
National    Machinery    &    Supply 

Co.,    Hamilton. 
P.    B.    .Myers    &    Bro.,    Ashland, 

Ohio. 
Uichards-Wilcox   Co.,   Ltd.,   Lon- 
don,  Ont. 
The  Stanley  Wks.,  New  Britain, 

Conn. 
Fernald    Mfg.    Co.,    North    East, 
Pa. 
Hangers,   Door   and   Track 
Allith  Mfg.  Co.,  Ltd.,  Hamilton. 
Canada    Steel   Goods  Co.,    Ham- 
ilton. 
Hangers,    Garment 

Andrews  Wire  Works,  Watford. 
Hangers,    Storm    Sash  and   Screen 
The    Stanley    Works,    New    Bri- 
tain, Conn. 
Hand   Taps 

Wells  Bros.  Co.  of  Canada,  Gait. 
Handscrews 
National    Machinery    &    Supply 
Co.,    Hamilton. 
Handscrews,  Adjustable  Wood 
National    Machinery    &    Supply 
Co.,    Hamilton. 
Hand   Vises 
Goodell-Pratt     Co.,      Greenfield, 
Mass. 
Hangers,   Storm    Sash 
Fernald   Mfg.   Co.,    North    Bast. 
Pa. 
Hangers,    Joist 
Richards  Wilcox    Canadian    Co., 
Ltd.,    London. 
Hardwood    Lumbers 

D.   Ackland   &  Son,   Winnipeg. 
Hardware    Specialties 
Bridgeport     Hdwe.    Mfg.    Corp., 

Bridgeport,  Conn. 
Andrews  Wlr™   Wo>ks,   Watford. 
Harness 

G.  L.  Gilford  &  Co.,  Stratford. 
Ilnrness    Oil 
Prairie  City  Oil  Co.,   Winnipeg, 
Man. 
Hardware,  Barn   Door 

R.  Dillon  &  Sons,  Oshawa,   Ont. 
Hatchets 
Marble  Arms  &  Mfg.   Co.,   Glad- 
stone, Mich. 
Hasps 
Canada   Steel    Goods   Co.,    Ham- 
ilton. 
Heating    Apparatus 
Kir-Ben.    Ltd.,   Almonte,    Ont. 
Pease    Foundry   Co.,    Toronto. 

Ileiitcrs,    School 

Kir-Ben,   Limited,  Almonte,  Ont. 
Heaters 

Thoe.   Davidson  Mfg.  Co.,   Ltd.. 
Montreal. 

D.  Moore  Co.,  Hamilton. 
Hinges,     Spring 

Win.    Newman   &   Sons,    Birming- 
ham,   Bng. 
H in  pes 

Canada     Steel    Goods    Co.,    Ham- 
ilton. 

Chicago    Spring    Butt    Co.,    Chi- 
cago.    111. 

Win.    Newman   &   Son,    Birming- 
ham, Bng. 

Steel  Co.,  of  Canada,  Ltd.,  Ham- 
ilton. 

.las.  Smart   Mftr.  Co.,  Brockville. 

The    Stanley    Works,    New    Bri- 
tain, Conn. 
Hockey    Pucks 

Gutta    Percba   &   Rubber,    Ltd., 
Toronto. 
Hockey    Pricks 

.1.  H.  Still  Mfg.  Co..  St.  Thomas. 

St.  Mary's  Wood   Specialty  <'o,, 
St.  Mary's,  Ont. 

Hoc 

Ward  t  Payne,  Sheffield,  Bng. 

Hoists 

Manitoba    Bridge   it    iron    Wks.. 
Ltd.,    Winnipeg 


Hollow    Handled    Tools 

Mauley   Rule  &  Level  Co.,   New 
Britain,   Conn. 
Hoops  and   Bands 

M.  &  L.  Samuel,  Benjamin  &  Co., 
Toronto. 
Horse    Singers 

Collins   Mfg.   Co.,   Toronto. 
Horse   Blankets 

Burlington  Windsor  Blanket  Co., 
Toronto. 
Hones,    Razor 

The   Carborundum  Co.,   Niagara 
Falls,   N.Y. 
Hose,  Mill  lire 

Gutta  Percha  &  Rubber  Co.  Ltd., 
Toronto. 
Hardware,    Metal    Window 

The    Stanley    Works,    New    Bri- 
tain, Conn. 
Harvester   Oil 

Prairie  City   Oil  Co.,  Winnipeg. 

Excelsior   Plate   Co.,   Toronto. 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Heaters,   Globe 

Wheeler  &  Bain,  Toronto. 
Heaters    and    Ventilators 

Pease    Foundry    Co.,    Toronto. 
Heels,   Leather 

Beardmore  &  Co.,  Toronto. 
Hoes,    Five-Prong    and 
Three-Prong 

C.  S.  Norcross  &  Sons,  Bushnell, 
111. 

Holders,     Christinas     Tree 
Fernald   Mfg.    Co.,    North    East, 
Pa. 

Hollow    Ware,    Cast    Iron 
Jas.  Smart  Mfg.  Co.,  Brockville. 

D.  Moore   Co.,    Hamilton. 
Hooks,    Hat    and    Coat 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Horse    Nose   Guards 

Andrews  Wire  Works,  Watford. 
Hose,   Garden   and    Lawn 
Gutta    Percha    &    Rubber    Co., 
Toronto. 
Hooks,   All    Steel,   Conductor 
Metallic    Roofing    Co.,    Toronto 
and   Winnipeg. 
Horse    Covers,    Rubber 
Canadian    Consolidated    Rubbe.- 
Montreal. 
Horse     Shoes 
D.   Ackland   &  Sou,   Winnipeg. 
Steel     Co.,     of     Canada,     Ltd., 

Hamilton. 
Wilkinson   &   Kompers,   Hamil- 
ton. 

Horse   Nails 

D.   Ackland   &   Son,   Winnipeg. 
Hotel    and    Restaurant  « 

Kitchen   Equipment 

Wrought  Iron   Range  Co.,  Tor- 
onto. 
Hoops,    Wire 

Laid  law      Bale     Tie     Co.,    Ltd., 
Hamilton. 
Hose,    fittings    and     Supplies 
Canadian    Consolidated    Rubber 

Co.,   Montreal. 
Caverhill,      Learmont     &      Co., 

.Montreal. 
Lewis  Bros.,  Ltd.,  Montreal. 
Jus.    Morrison   Brass    Mfg.    Co., 

Toronto. 
Gutta  Percha  &  Rubber,  Limit- 
ed, Toronto. 
Goodyear   Tire  >t    Rubber   Co., 
Toronto. 
Household    Brushes 
Boeckh   Bros.,  Toronto. 
Meakins    &    Son,    Hamilton. 
T.    S.    Simins   it   Co.,    St.    John, 
N.B. 
Ice    Cream    Freezers 

Win.    Crane   &    Sons    Co.,    Ltd., 

Newmarket,   Ont. 
Thos.    Davidson   Mfg.   Co.,   Ltd.. 

Montreal. 
North  Bros.   Mfg.  Co.,  Philadel- 
phia, Pa. 
Ice    Simpers 

James    Bros.    Co.,    Perth. 
I  million    Accessories 

Northern  Blec.  Co.,  Montreal. 
Incubators 

Collins   Mfg.   Co.,   Toronto. 
Indicators,     Speed 

L.  s.  Starretl  Go..  Athol,  Mass. 
Indicators,  Test 

L.  s.  Starretl  Co.,  Athol,  Mass. 

Ingot    Metals 

M.    &     L,    Samuel,    Benjamin    & 
Co.,    Toronto, 
Injector,    Automatic 

.las.     Morrison     Bl'aSS    Mfg.    Co., 
Toron  I  0, 
Insulators 

Nor! hem  Eltetiie  Co.,  Montreal. 


Insulating    Material 

Northern  Blec.  Co.,  Montreal. 
Instruments   of   Precision 

L.  S.  Starrett  Co.,  Athol,  Mass. 
Instruments,    Electrical 

Northern  Blec.  Co.,  Montreal. 
Interphones 

Northern  Blec.  Co.,  Montreal. 
Ironing    Boards 

Schultz  Bros.  Co.,  Ltd.,  Brant- 
ford. 
Stratford  Mfg.  Co.,  Ltd.,  Strat- 
ford. 
Iron,   Corrugated 
.Metallic    Roofing    Co.,    Toronto 

and  Winnipeg. 
Wheeler    it    Bain,    Toronto. 
Iron    Sheets,    Black 
and   Galvanized 

Dominion      Sheet      Metal      Co., 

Ltd.,   Hamilton. 
London    Rolling   Mill   Co.,   Lon- 
don, Ont. 
Iron   Bars 

Manitoba  Bridge  &  Iron   Wks.. 
Ltd.,    Winnipeg. 
Iron   and   Steel   Bars 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 
Steel  of  Canada,  Ltd.,  Hamilton. 
Lewis    Bros.,    Ltd.,    Montreal. 
Nova  Scotia  Steel  Co.,  New  Glas- 
gow, N.S. 
Irons,   Electric 
Landers,    Frary    &    Clark,    New 

Britain,  Conn. 
Northern     Electric     Co.,      Ltd., 
Montreal. 
Irons,    Gas 
National    Stamping    &    Electric 
Works,   Chicago,   111. 
.lacks,    Waggon 
Richards-Wilcox    Canadian    Co., 
Ltd..,  London. 
Jacks,    Automobile 
Richards-Wilcox    Canadian    Co.. 
Ltd.,  London. 
Jack    Planes 
National    Machinery     &     Supply 
Co.,  Hamilton. 
Jack   Screws 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Japans,   Colors 
The  Lowe  Bros.  Co.,  Toronto. 
Benjamon  Moore,  Co.,  Ltd.,  To- 
ronto. 
Joint    Planes 
National    Machinery    &    Supply 
Co.,   Hamilton. 
Junction    Boxes 

Northern  Electric  Co.,  Montreal. 
Kalsomine   Brushes 
T.    S.   Simms    &   Co.,    St.    John, 
N.B. 
Knives,    Butcher,    Skinning 
John     Chatillon    &    Sons,     New 
York,    N.Y. 
Kiddie   Auto    Cars 

Schultz  Bros  Co.,  Brantford. 
Knives,    Cook 
John     Chatillon     &     Sons,     New 
York,    N.Y. 
Kalsoir.ined    Doors   and    Windows 
Metalic     Roofing     Co.,     Toronto 
and  Winnipeg. 
Kettles 
Thos.   Davidson   Mfg.   Co.,    Ltd., 
Montreal. 
Kitchen    AVare 
Thos.   Davidson   Mfg.   Co.,   Ltd., 
Montreal. 
Kitchen    Utensils 
The  Carborundum   Co.,    Niagara 
Falls,  N.Y. 
Kitchen    AVare,    Transparent 
Corning    Glass    Works,    Corning, 
N.Y. 
Knives,    Pocket 
Geo.    Butler    &    Co.,    Ltd.,    Shef- 
field,   Bng. 
Jonathan   Crookes   &   Son,    Ltd.. 

Sheffield,  Bng. 
James  Ilutton  £  Co.,  Montreal. 
Ganders.     Frary    &    Clark,    New 
Britain,  Conn. 
Knives,    Sportsmen's 
Marble   Arms  &  Mfg.  Co.,   Glad- 
stone, Mich. 
Knives,    Table,    Oyster,    Carving, 
Bread,    Sliccrs 

Canadian   Win.   A.   Rogers,   Ltd., 

Toronto. 
Geo.    Butler   &   Co.,    Ltd.,    Shef- 
field.   Eng. 
Jonathan    Crookes   &    Son,    Ltd., 

Sheffield,  Bng. 
James   Ilutton   &  Co.,   Montreal. 
Ladders 

Walter    Woods   &   Co.,    Hamilton, 


Ladders,    Shelf 

Allith  Mfg.  Co.,  Hamilton. 
McFarlane    Ladder    Works,    To- 
ronto. 
Richards-Wilcox    Canadian    Co., 
Ltd.,    London. 
Ladders,  Fruit-Picking 

Stratford  Mfg.  Co.,  Stratford. 
Ladders,   Extension 
Aylmer  Pump  &  Scale  Co.,  Ayl- 

mer,  Ont. 
Stratford  Mfg.  Co.,  Stratford. 
Ladders,    Step 
Aylmer  Pump  &  Scale  Co.,  Ayl- 
mer, Ont. 
Stratford  Mfg.  Co.,  Stratford. 
Northern  Electric  Co.,  Montreal. 
Lath,    Metallic 
Metallic     Roofing    Co.,    Toronto 

and    Winnipeg. 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Lamps,    Hand 
Interstate  Electric  Novelty  Co., 
Toronto. 
Lamps.    Gasoline,    Table   &    Hall 
National    Stamping    &    Electric 
Works,  Chicago,  111. 
Lamps,    Electric 
Canadian  Laco-Phililps  Co.,  To- 
ronto. 
Interstate  Electric  Novelty  Co., 
Toronto. 
Lamp    Black 
L.  Martin  Co.,  New  York.  N.Y. 
Wilkes,  Martin,  Wilkes  Co.,  New 
York. 
Lamp    Chimneys 

Walter  Woods  &  Co.,  Hamilton. 
Lantern    Globes 

Walter  Woods  &  Co.,  Hamilton. 
Lanterns 
Thos.   Davidson   Mfg.   Co.,   Ltd., 

Montreal. 
National    Stamping    &    Electric 
Works,   Chicago,    111. 
Lanterns,    Electric 
Canada   Dry   Cells  Ltd.,   Winni- 
peg. 
Latches 
Allith  Mfg.  Co..  Hamilton. 
The    Stanley    Works,    New    Bri- 
tain, Conn. 
Richards-Wilcox    Canadian    Co., 
Ltd..    London. 
Lead,   Pig 
M.    &    L.    Samuel.    Benjamin    it- 
Co..  Toronto. 
Lead,   Black 
John    Oakey    &    Sons,    London. 
Eng. 
Lead,   Sheet 

Hoyt   Metal  Co.,  Toronto. 
Lamps,  Incandescent 

Northern  Electric  Co.,  Montreal. 
Lamps.  Nitrogen 
Canadian  Laco-Phillips  Co..  To- 
ronto. 
Latches,    Sliding    Door 
National    Machinery    &    Supply 
Co.,  Hamilton. 
Lawn   Swings 
Stratford  Mfg.  Co.,  Ltd.,  Strat- 
ford. 
Lawn    Seats 
Stratford  Mfg.  Co.,  Ltd.,  Strat- 
ford. 
Lawn    Gates 
McGregor    Banwell    Fence    Co., 
Ltd..    Walkerville. 
Lawn    Settees 
McFarlane    Ladder    Works,    To- 
ronto. 
Lawn   Mowers 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Lead    Traps    and    Bends 

Hoyt  Metal  Co.,  Toronto. 
Leather    Soles 
Beardmore    &    Co.,    Toronto. 

levels  _  _   ,  , 

Goodell-Pratt     Co.,     Greenfield. 

Mass. 
Stanley   Rule  &   Level   Co.,   New 

Britain,  Conn. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Level    Glasses 
Stanley   Rule  &   Level   Co.,   New 

Britain,  Conn. 

Lifts 
Beardmore  &  Co.,  Toronto. 

Lines,  Clothes 

Walter   Woods  &  Co.,   Hamilton. 

Western   Wire  &  Nail  Co.,   Lon- 
don. 
Lighting     Outfits,     Automobile 

Northern  Electric  Co.,  Montreal. 
I. inie 

Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
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Linseed   Oil 
Brandram-Hendersou,  Ltd.,  Hal- 
ifax,  N.S. 
Dominion  Linseed  Oil  Co.,  Mon- 
treal. 
E.    C.    Jamteson     &    Co.,    Ltd., 

Montreal. 
Prairie  City  Oil  Co.,   Winnipeg. 
Sherwin-Williams       Co.,       Ltd., 
Montreal. 
Liquid    Paints 

The  Lowe  Bros.  Co.,  Toronto. 
Liquid    Veneer 
Buffalo    Specialty    Co.,    Bridge- 
burg,   Ont. 
Loaded    Paper    Shot    Shells 
Remington  Arms-Union  Metallic 
Cartridge  Co. 
Locks 
Springer   Lock    Mfg.    Co.,    Belle- 
ville. 
Lubricators   and    Grease    Cups 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Lumberman's    Tools 
Lachute    Shuttle    Co.,    Ltd.,    La- 
chute  Mills,  Que. 
Machines,    Hand    and    Power, 

D.   Ackland  &  Son,   Winnipeg. 
Machinery    and    Supplies 
Manitoba    Bridge   &   Iron    Wks., 
•  Ltd.,  Winnipeg. 
Mantels   and    Grates 

Barton  Netting  Co.,  Windsor. 
Mats   and   Matting:,   Rubber 
Gutta    Percha    &    Rubber     Co., 
Ltd.,  Toronto. 
Mayonnaise   Mixers 
Landers,    Frary    &    Clark,    New 
Britain,    Conn. 
Measuring'    Machines,    Lumber 
Jas.    Morrison    Brass    Mfg.    Co., 
Toronto. 
Machines,    Blacksmiths'    Drilling 
Jas.  Smart  Mfg.  Co.,  Brockville. 
Machine    Dies 

Wells  Bros.  Co.  of  Canada,  Gait. 
Machine   Oil 
Imperial    Oil    Co.,    Toronto. 
Prairie  City  Oil  Co.,   Winnipeg. 
Machinists'    Vises 
National    Machinery    &    Supply 
Co.,  Hamilton. 
Mantels   and   Tile 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Meat   Choppers 
Landers,    Frary    &    Clark,    New 
Britain,  Conn. 
Metal    Shingles,    Siding-,    etc. 
Roofers'   Supply  Co.,   Toronto. 
Metallic    Roofing    Co.,     Toronto 

and  Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Metal    Stamping's 
Hamilton    Stamp  &   Stencil   Co., 
Hamilton. 
Metals 
Canada    Metal    Co.,    Toronto. 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 
Lewis  Bros..  Ltd.,  Montreal. 
H.  S.   Howland  Son  &  Co.,  To- 
ronto. 
Tallman    Brass     &     Metal    Co., 

Hamilton. 
Williams  Bros.  &  Piggott,   Ltd., 
Birmingham,  Eng. 
Metal    Polish 

Prairie  Citv  Oil  Co.,   Winnipeg. 
Metallic    Ceilings    and    Walls 
Metallic    Roofing    Co.,     Toronto 

and  Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Mendets 

Collette   Mfg.   Co.,    Collingwood. 
Metallic    Corner   Bead 
Metallic     Roofing    Co.,     Toronto 

and  Winnineg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Meters.    Electric    Frequency, 
Speed 

Northern  Electric  Co.,  Montreal. 
Metallic  Lath 
Metallic     Roofing    Co.^     Toronto 
and  Winnipeg. 
Metallic    Roofing; 
Metallic     Roofing    Co.,    Toronto 

and  Winnineg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Metallic    Skylights 
Metallic     Roofing    Co.,     Toronto 
and  Winnipeg. 
Metal    Window    Hardware 
The    Stanley    Works,    New    Bri- 
tain,  Conn. 
Metal    Doors 
Pedlar  People,  Limited,  Oshawa. 


Metallic     Roofing     Co.,     Toronto 

and  Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Metal    Windows 
Metallic    Roofing    Co.,     Toronto 

and  Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Micrometers 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 
L.   S.   Starrett  Co.,  Athol,  Mass. 
Milling    Cutters 
Pratt  &  Whitney  Co.,  Ltd.,  Dun- 
das. 
Milk    Cans 
Thos.    Davidson    Mfg.    Co.,    Ltd. 
Montreal. 
Mirrors 
Toronto    Plate    Glass  Imp.   Co., 

Toronto. 
Saskatchewan      Glass   &   Supply 
Co.,  Moose  Jaw,  Sask. 
Mitre   Boxes 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 
Stanley   Rule   &  Level  Co.,   New 
Britain,   Conn. 
Mops,    Twine 
T.     S.     Simms   &   Co.,    Ltd.,    St. 
John. 
Mops 
Channel  Chemical  Co.,  Toronto. 
Jas.  Smart  Mfg.  Co.,  Brockville. 
Monel    Metal 
International    Nickle    Co.,    New 
York 
Motor  Accessories 
Evinrude     Motor     Co.,    Milwau- 
kee, Wis. 
Canada  Dry  Cells,   Ltd.,   Winni- 
peg. 
h,  S.  Starrett  Co.,  Athol,  Mass. 
Trimont     Mfg.     Co.,      Roxbury, 

Mass. 
Northern     Electric     Co.,     Ltd., 

Montreal. 
Eclipse  Mfg.  Co.,   Indianapolis, 

Ind. 
Line,  Hansen  &  Kimball,  Moose 
Jaw,  Sask. 
Motors,    Outboard 
Evinrude  Motor  Co.,  Milwaukee, 
Wis. 
Motors,    Detachable 
Evinrude  Motor  Co.,  Milwaukee. 
Wis. 
Motors.    Canoes 
Evinrude  Motor  Co.,  Milwaukee, 
Wis. 
Motor   Tire   Supplies 

Gutta  Percha  &  Rubber,  Toronto 
Motors,    Electric 

Northern  Electric  Co.,  Montreal. 
Motor    Generators 

Northern  Electric  Co.,  Montreal. 
Muzzles,    Horse 

Andrews'  Wire  Works,  Watford. 
Motorcycles 
Johnson's,     Iver    Arms   &   Cycle 
Wks.,    Fitchburg,   Mass. 
Motor   Cars 

Hyslop   Bros.,   Ltd.,  Toronto. 
Mouldings 
Williams  Bros.  &  Piggott,   Ltd., 
Birmingham,  Eng. 
Nail    Pullers 
Bridgeport     Hdwe.    Mfg.    Corp., 
Bridgeport,    Conn. 
Nails,    Horse    Shoe 
Steel  Co.,  of  Canada,  Ltd.,  Ham- 
ilton. 
Nails 
Laidlaw      Bale-Tie      Co.,      Ltd., 
Hamilton. 
Nails,   Wire 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 
Caverhill,      Learmont      &      Co.. 

Montreal. 
Colonial    Wire    Mfg.    Co.,    Ltd., 

Montreal. 
Lewis  Bros.,  Ltd.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Parmenter    &    Bulloch,     Ganan- 

oque. 
Western  Wire  &  Nail  Co.,  Lon- 
don. 
Napkin   Rings 
Canadian  Win.  A.  Rogers,  Ltd., 
Toronto. 
Nail    Sets 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 
Stanley  Rule  &   Level  Co.,   New 

Britain,  Conn. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Nevada   Silver 
McGlashon,  Clarke  Co.,  Niagara 
Falls.  Ont. 


Ncatsfoot    Oil 
Prairie  City   Oil   Co.,   Winnipeg, 
Man. 
Nickel    Plating 
McGlashon,  Clarke  Co.,  Niagara 
Falls,  Ont. 
Nickelware 
Landers,    Frary    &    Clark,    New 
Britain,   Conn. 
Nickel 
International    Nickel    Co.,    New 
York. 
Nickel    Silver 
McGlashan,    Clarke    Co.,     Niag- 
ara Falls,  Ont. 
Nipples 
Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 
Nitrogen   Lamps 
Canadian   Laco-Phillips  Co.,   To- 
ronto. 
Nuts  and  Bolls 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 
Lewis  Bros.,  Ltd.,  Montreal 
Northern     Bolt     &     Screw  Co., 

Owen    Sound. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Stanley     Works,     New     Britain, 
Conn. 
Oils 
Dominion      Linseed      Oil      Co., 

Montreal. 
R.     C.     Jamieson    &    Co.,     Ltd., 

Montreal. 
Imperial    Oil    Co.,    Toronto. 
Prairie  City   Oil   Co.,   Winnipeg. 
Oil    Cake 
Dominion       Linseed      Oil      Co., 
Montreal. 
Oil    Cans 

R.   E.   Bloomer,   Keithsburg,    111. 
Oils,   Cylinder 

Prairie  City   Oil  Co.,  Winnipeg. 
Oils,    Motor 
Hyslop   Bros.,   Ltd.,   Toronto. 
Prairie  City   Oil  'Co.,   Winnipeg. 
Oil,    Furniture 

Prairie   City   Oil  Co.,   Winnipeg. 
Oil,  Road 

Prairie  City  Oil   Co.,   Winnipeg. 
Oilers 
R.   E.   Bloomer,   Keithsburg,   111. 
Thos.     Davidson  Mfg.  Co.,  Ltd., 
Montreal. 
Oil    Cups 
Canadian    Winkley    Co.,    Wind- 
sor. 
Oil   Hole  Covers 
Canadian    Winkley    Co.,    Wind- 
sor. 
Oil   Stoves 
Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Oil  Tanks  and  Pumps 
Thos.   Davidson   Mfg.    Co.,   Ltd., 
Montreal. 
Oil   Stones 
Cleveland    Stone  Co.,   Cleveland. 
Ohio. 
Oil   Colors 
The  Lowe  Bros.  Co.,  Toronto. 
Benjamin    Moore    &    Co.,    Ltd., 

Toronto. 
McArthur    Irwin,    Montreal. 
Oil    Stains 

The  Lowe  Bros.  Co.,  Toronto. 
Oil    Stones 
The   Carborundum   Co.,    Niagara 
Falls.   N.Y. 
Ornamental    Fence 
Banwell    Hoxie  Wire   Fence   Co., 

Ltd..    Hamilton. 
McGregor.    Banwell    Fence    Co.. 
Ltd.,    Walkcrville. 
Ornamental   Gates 
McGregor.    Banwell    Fence    Co., 
Ltd.,   Walkerville. 
Ornamental    Tile    Roofings 
Metallic     Roofing    Co.,     Toronto 
and   Winnipeg. 
Ovens 

Andrews  Wire  Works,   Watford. 
Overhead  Carriers 
Richards-Wilcox    Canadian    Co., 
Ltd.,   London. 
Packing  Rubber 
Gutta     Percha     &     Rubber    Co., 
Ltd.,  Toronto. 
Pads 

D.   Ackland   &  .Son,   Winnipeg. 
Pails 
Thos.   Davidson   Mfg.   Co.,    Ltd.. 
Montreal. 
Pails,  Wooden 
Wm.    Cane    &    Sons    Co.,    Ltd., 
Newmarket,    Ont. 


Paint 
Brandram  -   Henderson,        Ltd., 

Halifax,    N.S. 
Canada    Paint   Co.,    Ltd.,    Mont- 
real. 
It.    C.    Jamieson    &    Co.,    Mont- 
real. 
Martin-Senour   Co.,    Ltd.,    Mont- 
real. 
Benj.   Moore  &  Co.,   Toronto. 
The    Lowe    Bros.    Co.,    Toronto. 
The    Ottawa    Paint    Wks.,    Tor- 
onto. 
A.    Ramsay    &    Son    Co.,    Mont- 
real. 
Sherwin-Williams        Co.,        Ltd., 

Montreal. 
G.    F.    Stephens   &   Co.,    Winni- 
peg. 
Paint,  Aluminum 
Brandram  -  Henderson,        Ltd., 

Halifax,  N,S. 
The    Lowe    Bro.,    Co.,    Toronto. 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Ottawa    Paint  Co.,    Ottawa. 
Paint,    Bridge 
Brandram  -   Henderson,        Ltd., 

Halifax,   N.S. 
Ottawa  Paint  Co.,  Ottawa. 
Benjamin    Moore    &    Co.,    Ltd., 

Toronto. 
The    Lowe    Bros.    Co.,    Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Martin-Senour   Co.,    Ltd.,   Mont- 
real. 
Paint   Brushes 
Boeckh   Bros.,   Toronto. 
Meakins  &   Sons,   Hamilton. 
T.    S.    Simms   &   Co.,    St.    John, 
N.B. 
Paint,  Barn  and   Roof 
Brandram  -   Henderson,        Ltd., 

Halifax,   N.S. 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Ottawa   Paint   Co.,    Ottawa. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
McArthur    Irwin,   Montreal. 
Paint,    Cement    Coating 
Brandram  -   Henderson,        Ltd., 

Halifax,   N.S. 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Martin-Senour   Co.,    Ltd.,   Mont- 
real. 
Ottawa  Paint  Co.,  Ottawa. 
A.  Ramsay  &  Son  Co..  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Paint,    Concrete 
Brandram  -   Henderson,        Ltd., 

Halifax,   N.S. 
Canada    Paint   Co.,    Ltd.,    Mont- 
real. 
The    Lowe    Bros.    Co.,    Toronto, 
Benjamin    Moore    &    Co.,    Ltd., 

Toronto. 
Sherwin-Williams       Co.,     ■  Ltd., 

Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
R.  C.  Jamieson  &  Co.,  Montreal. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Ottawa    Paint    Works,    Ottawa 
Martin-Senour    Co.,   Ltd.,   Mont- 
real. 
Paint,    Flat   Wall 
Brandram  -   Henderson,        Ltd., 

Halifax,   N.S. 
The    Lowe    Bros.    Co.,    Toronto. 
Ottawa   Paint   Co.,    Ottawa. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Paint,   Floor 
Brandram   -   Henderson,        Ltd., 

Halifax,   N.S. 
The    Lowe    Bros.    Co.,    Toronto, 
Benjamin    Moore    &    Co.,    Ltd.. 

Toronto. 
Ottawa    Paint    Works,    Ottawa. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Paint,    Galvanized    Iron.    Metal 
Canada    Paint   Co.,    Ltd.,    Mont- 
real. 
Brandram  -   Henderson,        Ltd., 

Halifax,    N.S. 
The    Lowe    Bros.    Co.,    Toronto, 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Ottawa  Paint  Works,  Ottawa. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Martin-Senour   Co.,    Ltd.,   Mont- 
real. 
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Paint,    Graphite 

The    Lowe    Bros.    Co.,    Toronto, 
Paint,    House   Colors 
The    Lowe    Bros.    Co.,    Toronto, 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Ottawa    Paint  Co.,    Ottawa. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Paint,   Mixed 
Brandram  -   Henderson,        Ltd., 

Halifax,    N.S. 
Canada    Paint   Co.,    Ltd.,    Mont- 
real. 
R.    C.    Jamieson    &    Co.,    Mont- 
real. 
McArthur    Irwin,    Montreal. 
The  Lowe  Bros.  Co.,  Toronto. 
Martin-Senour    Co.,    Ltd.,    Mont- 
real. 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
The  Ottawa   Paint   Works,   Tor- 
onto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams       Co.,       Ltd.* 

Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Paint,    Marine 
The   Lowe   Bros.  Co.,   Toronto. 
Benjamin     Moore    &    Co.,    Ltd., 
Toronto. 
Paints.  Mill  White  Gloss 
Benjamin     Moore    &    Co.,     Ltd., 
Toronto. 
Paint,    Oil    Colors 
Benjamin     Moore    &    Co.,     Ltd., 
Toronto. 
Paint,    Structural 
Benjamin    Moore    &    Co.,    Ltd., 
Toronto. 
Paint.    Red   Lead 
R.     C.     Jamieson     &     Co.,     Ltd., 
Montreal. 
Paints,   White  Lead 
Brandram  -   Henderson,        Ltd., 

Halifax,    NjS. 
R.    C.    Jamieson     &    Co.,     Ltd., 

Montreal. 
Benjamin    Moore    &    Co.,    Ltd., 

Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.    F.    Stephens    &    Co.,    Winni- 
peg. 
Paint.    White    Zinc 
Benjamin     Moore    &    Co.,     Ltd., 
Toronto. 
Paints,   Wall   Finish,  Muresco 
Benjamin     Moore    &    Co.,     Ltd., 
Toronto. 
Paint  and    Varnish   Remover 
It.    C.    Jamieson    &    Co.,     Ltd., 
Montreal. 
Paper  Balers 
Climax    Baler    Co.,    Hamilton. 
General    Sales  Co.,   Toronto. 
Spielmann     Agencies,     Montreal. 
Parcel    Carriers 
Gloe-Hazard    Store    Service    Co.. 
Montreal. 
Paris  Green 

McArthur   Irwin,   Montreal. 
Park    Scats 
Stratford   Mfg.   Co.,    Lid..    Strat- 
ford. 
Jas.     Smart     Mfg.     Co.,     Brock- 
villc. 
Paper  Bags 

Walter   Woods  &  Co.,   Hamilton. 
Paper,   Wrapping 
Walter  Woods  &  Co.,  Hamilton. 

Percolators,   Coffee 

Landers,    Frary    &    Clark,    New 

Britain,  Conn. 
Northern     Electric     Co.,     Ltd., 

Montreal. 
Percussion   Caps 
Remington   Arms— Union   Metal 

lie   Cartridge   Co.,    Windsor. 
Pick   Handles 
J.  II.  Still  Mfg.  Co.,  St.  Thomas. 

Ont. 
St.    Marys    Wood    Specialty   Co., 
St.    Marys,   Ont. 
Pig  Iron 
Nova      Scotia     iSteel     Co.,   New 

Glasgow,  N.S. 
Steel      Co.      of      Canada,      Ltd., 
Hamilton. 
PiiiN.  Cotton 
Steel     Co.     of     Canada.      Ltd., 
Hamilton. 
Pins,   Escutcheon 
Parmcnter     &     Bulloch,  Ganan- 
oque, 
Pipe  Covering,  Asbestos 
Pease    Foundry   Co.,   Toronto. 

Pipe  Thread   Gages 

Wells  Bros  Co.  >'(  Canada,  Ltd.. 
Gait, 


Pipe   Stocks  and  Dies 

Wells  Bros  Co.  of  Canada,  Ltd., 
Gait. 
Pipe,  Wrought,  Black  and 
Galvanized 
Canadian     Tube     &     Iron     Co., 

Ltd.,    Montreal. 
Caverhill,       Learmout      &      Co., 

Montreal. 
Pease    Foundry    Co.,    Toronto. 
Steel      Co.     of     Canada,      Ltd., 

Hamilton. 
Thos.   Davidson  Mfg.   Co.,    Ltd., 

Montreal. 
Wheeler  &  Bain,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Trimont      Mfg.      Co.,      Roxbury, 
Mass. 
Pipe,  Galv'd,  Conductor 
Pedlar     People,     Ltd.,     Oshawa. 
Thos.    Davidson   Mfg.   Co.,    Ltd., 

Montreal. 
Wheeler  &  Bain,  Toronto. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Pipe,   Lead 

Hoyt  Metal  Co.,   Toronto. 
Pipe,  Stove 

Collins   Mfg.   Co.,    Toronto. 
Pipe,    Rain    Water    Conductor 
Metallic     Roofing    Co.,    Toronto 
and    Winnipeg. 
Pipe  Vises 
National    Machinery    &     Supply 
Co.,   Hamilton. 
Pistols 
Johnson's,     Iver-Arms    &    Cycle 
Works,    Fitcbburg,    Mass. 
Planes 
Caverhill,       Learmont      &      Co.. 

Montreal. 
Millers  Falls  Co.,   Millers  Falls. 

Mass. 
National    Machinery    &    Supply 

Co.,     Hamilton. 
Stanley   Rule  &  Level  Co.,  New 
Britain,    Conn. 
Planes,   Adjustable   AVood   and 
Iron 
Northern  Machinery  Supply  Co.. 
Hamilton. 
Plasters 
Saskatchewan    Glass    &     Supply 
Co.,  Moose  Jaw.  Sask. 
Plasterer's  Corner  Bead 
Metallic     Roofing     Co.,   Toronto 
and    Winnipeg. 
Plates,    Felloed,    Sheared   and 
Punched. 
Wrought       Washer      Mfg.      Co., 
Milwaukee,   Wis. 
Planters 

Eureka   Planter  Co.,  Woodstock, 
Plated  Ware 
McGlashan,  Clarke  Co.,  Niagara 
Falls,   Ont. 
Pliers,   Cutting 
Bridgeport    Hdwe.    Mfg.    Corp., 
Bridgeport,   Conn. 
Crescent     Tool     Co.,     Jamestown, 

N.Y. 
Pliers,   Combination 
Crescent    Tool    Co.,    Jamestown. 

N.Y. 
Goodell-Pratt      Co.,      Greenfield. 
-    Mass. 
Plowshares 

D.   Ackland  &  ,Son,   Winnipeg. 
Plugs,  Rubber 
Canadian    Consolidated     Rubber 
Co..  Montreal. 
Plumb  Boh 
Goodell-Pratt      Co..      Greenfield. 

Mass. 
Stanley    Rule   &   Level   Co..   New 
Britain,  Conn. 
Plumbers'   Supplies,  Ruhber 
Gutta     Percha    &    Ruber.     Ltd., 
Toronto. 
Poles,     Klectric     Light     and     Tele 
graph  and   Telephone 

Northern   Klectric  Co..  Montreal. 
Pole  Line   Material 

Northern  Electric  Co.,  Montreal, 
Potato   Mashers 

Andrews    Wire    Works.    Watford. 
Portable   Metallic   Granaries 
Pedlar    People.    Ltd..    Oshawa. 
Metallic     Roofing     Co.,     Toronto 
and  Winnipeg. 
Poultry  Specifies 

W.  A.  Jenkins  Mfg.  Co..   London. 
Power  Apparatus 

Northern   Klectric  Co.,   Montreal. 
Primers 
Remington     Arms-Union     Metal 
lie    Cartridge    Co.,    Windsor. 
Protractors 

L.    S.    Starred   Co.,   Athol,   Mass. 
Polish,  Floor 

Channel  Chemical  Co.,  Toronto. 
Polish,  Furniture 

Channel    Chemical    Co.,    Toronto. 


Buffalo     Specialty     Co.,     Bridge- 
burg. 
Wakyte  Mfg.  Co.,  Winnipeg. 
Poultry  Netting 
Rice,   Lewis   &   Sons,    Ltd.,   Tor- 
onto. 
Whites,   Limited,    Collingwood. 
Powder 
Dominion    Cartridge    Co.,    Ltd., 

Montreal. 
Hercules   Powder   Co.,   Wilming- 
ton,  Del. 
Powder,  Smokeless 
Hercules   Powder   Co.,   Wilming- 
ton,  Del. 
Polishing   Heads 
Goodell-Pratt      Co.,      Greenfield, 
Mass. 
Precision  Tools 
Goodell-Pratt      Co.,      Greenfield. 
Mass. 
Post  Hole  Augurs  and  Diggers 
Richards-Wilcox    Canadian    Co., 
Ltd.,    London. 
Pudlo 
Saskatchewan    Glass    &    'Supply 
Co.,  Moose  Jaw,  Sask. 
Pullers,  Nail 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Pumps 
Aylmer  Pump  &  Scale  Co.,  Ayl- 

mer,   Ont. 
Beatty   Bros.,    Ltd.,   Fergus. 
Manitoba      Engines,       Brandon, 

Man. 
R.   McDougall  Co.,   Ltd.,  Gait. 

F.  E.  Mver  &  Bro..  Ashland,  O. 
Jas.  Smart  Mfg.  Co.,  Brockville. 

Pumps,   Power 

Aylmer  Pump   &  Scale  Co.,  Ayl- 
mer.  Ont. 

Beatty    Bros..    Ltd.,    Fergus. 

Manitoba       Engines.       Brandon. 
Man. 

R.  McDougall  Co.,   Ltd.,  Gait. 
Pumps,   Tire — Engine   Driven 

Kellog      Mfg.      Co.,      Rochester, 
N.Y. 
Pump  Jacks 

Manitoba       Engines,       Brandon, 
Man. 
Pump  Cylinders,  Well 

Jas.  Smart  Mfg.  Co..  Brockville. 
Punches,   Centre  Drive,   etc. 

Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Millers   Falls  Co.,  Millers  Falls, 
Mass 

Stanley   Rule  &  Level  Co.,   New 
Britain,    Conn. 

North     Bros.     Mfg.     Co..     Phila- 
delphia. Pa. 
Punches.  Ticket 

Bridgeport    Hdwe.     Mfg.    Corp.. 
Bridgeport,   Conn. 
Putty 

R.     C.     Jamieson    &     Co.,     Ltd., 
Montreal. 

Benjamin    Moore    &    Co.,     Ltd.. 
Toronto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Steel      Co.      of     Canada,      Ltd., 
Hamilton. 

G.  F.    Stephens    &    Co.,    Winni- 
peg. 

Quick   Shift 
Fernald   Mfg.    Co.,    North    East. 
Pa. 
Radiator   Cement 
Northwestern        Chemical       Co.. 
Marietta.   Ohio. 
Radiators.  Water  or  Stotn 

Pease    Foundry    Co.,    Toronto. 
Rain  Water  Pipe 
Metallic     Roofing     Co.,     Toronto 
and  Winnipeg. 
Railings,    Brass 
Jas,    Morrison    Brass    Mfg.    Co.. 
Toronto. 
Rakes 

Ward    &    Payne.    Sheffield.    Eng. 
Ranges,  Coal  and   Wood 
Burrow.    Stewart    &    Milno    Co.. 

Hamilton. 
Clare    Bros.    Co..    Preston,    Ont. 
Thos.   Davidson  Mfg.  Co.,  Mont 

real. 
Findlay     Bros.      Co.,      Carleton 

Place,    Ont. 
Kir  Ben.    Ltd.,    Almonte.    Ont. 
Pease    Foundry    Co..    Toronto. 
I).    Moore    Co..     Ltd.,    Hamilton, 
.las.   Smart   Mfg.   Co..   Brockville. 
Wrought    Iron    Range    Co.,    Tor- 
onto. 
Range  Boilers 
Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 

Kat    Poison 

Buffalo     Specialty     Co.,     Bridge- 
burg. 


Rasps 

G.   &   H.    Barnett   Co.,   Philadel- 
phia,  Pa. 
Delta     File      Works,      Philadel- 
phia, Pa. 
Henry    Disston    &    Sons,     Ltd., 

Philadelphia,  Pa. 
Nicholson   File   Co.,    Port   Hope. 
Simonds  Canada  Saw  Co.,  Mont- 
real. 
Reamers 
Butterfield   &  Co.,    Rock   Island, 
Que. 
Ratchet  Drills 
Goodell-Pratt      Co.,      Greenfield, 
Mass 
Recriproeating  Drills 
Goodell-Pratt      Co.,      Greenfield, 
Mass 
Razor  Hones 
The   Carborundum   Co.,    Niagara 
Falls,  N.Y. 
Razor    Strops 
The   Carborundum   Co.,    Niagara 
Falls,  N.Y. 
Razors 
Geo.    Butler   &  Co.,    Ltd.,    Shef- 
field, Eng. 
Caverhill,      Learmont      &      Co., 

Montreal. 
James    Button  &  Co.,   Montreal. 
Landers,    Frary    &    Clark,    New 

Britain,  Conn. 
J.  Wiss  &  Son,  New  York. 
Razors,  Safety 
Gillette   Safety   Razor  Co.,  Ltd., 
Montreal. 
Refiners  of  Oil 
Dominion       Linseed      Oil      Co., 
Montreal. 
Refrigerators 
Thos.   Davidson   Mfg.   Co.,   Ltd., 
Montreal. 
Registers 
Barton  Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 
Thos.   Davidson   Mfg.   Co.,    Ltd., 

Montreal. 
Kir-Ben.   Ltd.,   Almonte,  Ont. 
Pease    Foundry    Co.,    Toronto. 
Reinforcement  for   Concrete 
McGregor,    Banwell    Fence    Co., 
Ltd.,    Walkerville. 
Reamers 
Wells  Bros  Co.  of  Canada,  Ltd., 
Gait. 
Reamers,  Pipe 
Wells  Bros  Co.  of  Canada,  Ltd., 
Gait. 
Rectifiers 

Northern  Electric  Co.,  Montreal. 
Registers,  Floor 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Registers,  Cast  Iron 

Pease    Foundry    Co.,    Toronto. 
Repairs   for  Binders   and   Mowers 

D.   Ackland   &  Son,  Winnipeg. 
Revolvers 
Jonathan   Crookes   &   Son,    Ltd., 

Sheffield,  Eng. 
Harrington   &   Richardson   Arms 

Co.,   Worcester,   Mass. 
Johnson's    Iver    Arms    &    Cycle 
Wks.,    Fitcbburg,   Mass. 
Rifles 
Harrington   &   Richardson   Arms 

Co.,   Worcester,   Mass. 
Remington  Arms-Union  Metallic 
Cartridge    Co.,    Windsor. 
Rifles,  Big  Game 
Remington  Arms-Union  Metallic 
Cartridge    Co.,    Windsor. 
Rifles,   Boy    Scout 
Remington  Arms-Union  Metallic 
Cartridge    Co.,    Windsor. 
Rifles,    High   Power 
Remington  Arms-Union  Metallic 
Cartridge    Co.,    Windsor. 
Rifles,  Sporting 
Remington   Arms-Union  Metallic 
Cartridge    Co.,    Windsor. 
Ridge    Cap 
Metallic     Roofing    Co.,    Toronto 

and  Winnipeg. 
Wheeler  &  Bain,  Toronto. 
Rivets 
Brown,   Boggs  Co.,   Ltd.,   Ham- 
ilton, 
Canadian     Tube     &     Iron     Co., 

Ltd.,  Montreal. 
Steel     Co.     of     Canada,      Ltd., 

Hamilton. 
Wilkinson    &    Kompass,     Hamil- 
ton. 
Kobe   Ralls,  Automobile 
Kinzinger,    Bruce    &    Co.,     Niag- 
ara   Falls,   Ont. 
Itocking   Horses 

SchultS    Bros.    Co.,    Brantford. 
Roller  Crushers 
Manitoba      Engines,       Brandon. 
Man. 
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Rollers,  Lawn 

Rice,   Lewis   &    Sons,   Ltd.,   Tor- 
onto. 
Whites,     Limited,     Collingwood. 
Roller  Bearing  Plate   Slides 
Faultless     Caster     Co.,     Evans- 
ville,    Ind. 
Roof  Lights,   Metallic 
Metallic     Roofing     Co.,  Toronto 
and   Winnipeg. 
Roofing 
Bird     &     Son,      East     Walpole, 

M  1  s  s 

J.   H.  McComb,   Ltd.,   Montreal. 
Metallic     Roofing    Co.,    Toronto 

and  Winnipeg. 
Saskatchewan    Glass    &    Supply 

Co.,  Moose   Jaw,   Sask. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Roofing,  Rubber 

J.    H.   McComb,    Ltd.,    Montreal. 
Roofing,   Felt 

J.   H.   McComb,    Ltd.,   Montreal. 
Roofing,   Roll 
Bird     &     Son,     East     Walpole, 
Mass. 
Roofing  Supplies 

Bird     &     Son,     East     Walpole, 

Mass. 
J.    H.    McComb,    Ltd.,    Montreal. 
Pedlar     People,     Ltd,,     Oshawa. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Roofs,   Silo 

Pedlar   People,    Ltd.,    Oshawa. 
Rope,   Cotton 

Star  Brand — All  Jobbers. 
Rubber  Cement 
Canadian     Consolidated    Rubber 

Co.t  Montreal. 
C.utta"  Percha    &    Rubber,    Ltd., 
Toronto. 
Rubber  Footwear 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Rubber  Goods 
Canadian    Consolidated     Rubber 

Co..  Montreal. 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Rubber    Tubing 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Rubber   Mats 
Canadian    Consolidated     Rubber 
Co.,  Montreal. 
Rules 
Lufkin    Rule    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Stanlev    Rule    &    Level    Co.,    New 

Britain,   Conn. 
Rules,  Boxwood 
Lufkin    Rule    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Stanley    Rule    &    Level    Co.,    New 

Britain,   Conn. 
Rules,  Steel 
Goodell-Pratt      Co.,      Greenfield. 

Mass. 
Jas.     Chesterman     &    Co.,     Ltd.. 

Sheffield.   Eng. 
Lufkin    Rule    Co.,     Ltd.,    Wind- 
sor,   Ont. 
L.  S.  Starrett  Co..  Athol,  Mass. 
Rules,   Spring  Joint 
Lufkin    Rule    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Rules,  Wooden 
Lufkin     Rule    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Stanley    Rule    &    Level    Co.,    New 

Britain,  Conn. 
Saddlery  Brushes 
T.    S.    Simms    &    Co.,    St.    John, 
N.B. 
Sad  Irons 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Safety   Razors 
Gillette   Safety   Razor  Co.,   Ltd., 
Montreal. 
Sanitary   Closets 

Wakyte    Mfg.    Co.,    Winnipeg. 
Sash   Cord 
"Hercules''    Brand — All   Jobbers. 
"Star    Spiral"    Brand — All    Job- 
bers. 
Saws 
Caverhill,      Learmont      &      Co., 

Montreal. 
Henrv    Disston     &     Sons,     Ltd., 

Philadelphia.    Pa. 
Simonds  Canada  Saw  Co.,  Mont- 
real. 
Saws,  Crosscut  and  Hand 
Henrv     Disston     &     Sons,     Ltd., 

Philadelphia.    Pa. 
Simonds  Canada  Saw  Co.,  Mont- 
real. 
Saws,  Hack 
Goodell-Pratt      Co.,      Greenfield. 
Mass. 


National     Machinery     &  Supply 

Co.,   Hamilton. 
L.   S.  Starrett  Co.,  Athol,  Mass. 
Simmonds     Canada     Saw     Co., 

Montreal. 
Victor  Saw   Works,   Ltd.,    Ham- 
ilton, Ont. 
Saw  Sets 
Goodell-Pratt      Co.,      Greenfield, 
Mass. 
Scales 
Clare    Bros.    Co.,    Ltd.,    Preston. 
Hall,    Zryd    Foundry    Co.,    Ltd., 

Hespeler. 
D.  Moore  Co.,  Ltd.,  Hamilton. 
Scales  and  Balances 
Aylmer  Pump  &  Scale  Co.,  Ayl- 

mer,  Ont. 
Burrow    Stewart    &    Milne    Co., 

Hamilton. 
John     Chatillon     &     Sons,     New 

York,   N.Y. 
Landers,    Frary   &   Clark,    New 

Britain,  Conn. 
James     Smart    Mfg.    Co.,     Ltd., 
Brockville. 
Scales,  Fitless 
Aylmer  Pump  &  Scale  Co.,  Ayl- 
mer,  Ont. 
Scales,  Wagon  Stock 
Aylmer  Pump  &   Scale  Co.,  Ayl- 
mer,  Ont. 
School   Heaters 

Kir-Ben   Ltd.,   Almonte,   Ont. 
Screws 
Steel      Co.     of     Canada.      Ltd., 

Hamilton. 
Wilkinson    &    Kompass,    Hamil- 
ton. 
Scrpw    I '  I  ■  i  ( <* s 

Wells  Bros.  Co.  of  Canada,  Gait. 
Screw   Drivers 
Bridgeport    Hdwe.    Mfg.     Corp., 

Bridgeport,   Conn. 
National    Machinery    &    Supply 
Co.,     Hamilton,    Ont. 
Stanley    Rule    &    Level    Co..    New 
Britain,  Conn. 
L.   S.   Starrett  Co.,  Athol.  Mass. 
Screen   Door   Sets 
Fernald   Mfg.    Co.,    North    East, 

Pa. 
The    Stanley    Works.    New    Bri- 
tain, Conn. 
Screen  Hangers 
Fernald    Mfg.    Co.,    North    East. 
Pa. 
Screens 
Northern     Bolt     &     Screw     Co., 

Owen    Sound. 
Steel     Co.      of    Canada,      Ltd.. 
Hamilton. 
Screw    Drivers 
Goodell-Pratt      Co.,      Greenfield. 

Mass. 
National  Machinery  Supply  Co.. 

Hamilton. 
Iver    Johnson's    Arms    &    Cycle 

Works,    Fitchburg,    Mass. 
L.  S.  Starrett  Co.,  Athol,  Mass. 

^  \ "  r  ■  1 1 H"  I"  s 

Stanley   Rule   &   Level   Co..   New 
Britain,  Conn. 
Scvthe   Stones 
Cleveland   Stove   Co.,   Cleveland, 

Ohio. 
The   Carborundum   Co..    Niagara 
Falls.  N.Y. 
Searchlights 

Northern  Electric  Co..  Montreal. 
Shades,   Gas,  Electric   Fixtures 

Northern  Electric  Co.,  Montreal. 
Shaving   Strops 
The   Carborundum   Co..    Niagara 
Falls.   N.Y. 
Shaft  Ends.   Steel   Socket 
Fernald   Mfg.    Co.,    North    East. 
Pa. 
Separator  Oil 
Prairie  City   Oil   Co.,   Winnipeg. 
Mnn. 
Shackles,  Guy  Rope 
Schultz   Bros.   Co.,    Ltd..    Brant- 
ford. 
Shaft   Ends.    Steel    Sockets 
Fernald    Mfg.    Co.,    North    East, 
Pa. 
Sheet  Metal  Products 
Thns.   Davidson   Mfg.    Co.,    Ltd., 

Montreal. 
Winnipeg      Ceiling      &      Roofing 
Co..   Winnipeg. 
Shears.   Garden 

Ward  &  Pavne.   Sheffield,  Eng. 
Shears  and  Scissors 
Landers.    Frarv    &    Clark,    New 

Britain.  Conn. 
J.  Wiss  &  Son.  New  York. 
Sheathings,   Tarred   nnd   Dry 
J.    H.   McComb,    Ltd.,    Montreal. 
Que. 
Sheen   and    Tattle   Din 
Wakyte  Mfg.   Co..   Winnipeg. 


Shells,  Empty  Paper  Shot 

Remington     Arms-Union     Metal- 
lic   Cartridge   Co.,    Windsor. 
Shells,  Loaded 
Remington     Arms-Union     Metal- 
lic   Cartridge    Co.,    Windsor. 
Dominion    Cartridge    Co.,    Ltd., 
Montreal. 
Shells,  Shot 
Dominion    Cartridge    Co.,    Ltd., 

Montreal. 
Remington     Arms-Union     Metal- 
lic   Cartridge    Co.,    Windsor. 
Shellac 
Northwestern        Chemical      Co., 

Marietta,    Ohio. 
McArthur    Irwin,    Montreal. 
Berry    Bros.,    Walkerville. 
Dougall      Varnish      Co.,       Ltd., 

Montreal. 
R.     C.    Jamieson     &    Co.,     Ltd., 

Montreal. 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Martin-Senour    Co.,    Ltd.,   Mont- 
real. 
A.  Ramsav  &  Son  Co.,  Montreal. 
G.     F.     Stephens    &    Co.,     Ltd., 
Winnipeg. 
Shingles,   Asphalt 

Bird  &  'Son,  East  Walpole, Mass. 
Single  Guns 
Iver    Johnson's    Arms    &    Cylcle 
Works,    Fitchburg,   Mass. 
Sink  Casters,  Card 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Sinks,  Cast  Iron 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Sledges 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Shelf  Boxes 

Cameron  &  Campbell,  Toronto. 
Shingles,   Metallic 
Metallic     Roofing    Co..     Toronto 

and   Winnipeg. 
Winnipeg     Ceiling     &     Roofing 

Co.,  Winnipeg. 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Shelves,   Glass 
Kinzinger  Bruce  &  Co.,  Niagara 
Falls,    Ont. 
Shingle   Stains 

McArthur    Irwin,    Montreal. 
Shot 
Steel      Co.      of     Canada,      Ltd.. 
Hamilton. 

Shot   Guns 
Dominion      Cartridge     Co..  Ltd.. 

Montreal. 
Johnson's    Iver      Arms    &    Cycle 

Works,    Fitchburg,    Mass. 
Harrington   &   Richardson   Arms 

Co.,   Worcester,   Mass. 
Remington    Arms — Union    Metal- 
lic   Cartridge    Co.,    Windsor. 
Marble  Arms  &  Mfg.  Co.,   Glad- 
stone. Mich. 
Shot  Guns.   Repeating 
Remington    Arms — Union    Metal- 
lic   Cartridge    Co.,    Windsor. 
Silo   Roofs 
Metallic     Roofing    Co.,    Toronto. 

and   Winnipeg. 
Pedlar  People  Limited,   Oshawa. 
Silverware 
Canadian   Win.   A.   Rogers.    Ltd.. 

Toronto. 
McOlashan   Clarke   Co..   Niagara 

Falls.  Ont. 
Win.    Rogers    Mfg.    Co.,    Niagara 
Falls.   Ont. 
Silversmiths 
Canadian   Win.   A.   Rogers,   Ltd.. 

Toronto. 
Wm.    Rogers    Mfg.    Co.,    Niagara 
Falls.   Ont. 
Shower   Baths 
Kinzincer  Bruce  &  Co.,   Niagara 
Falls,    Ont. 
Shuttles 
Lacbute     Shuttle    Co       Lachute 
Mills.  Oue. 
Smooth    Places 
National    Machinery    &    Supply 
Co.,   Hamilton. 
Sliding     Door     Hardware 

Aliith    Mfe.   Co.,    Hamilton. 
Sidings.   Metal 
Metallic  Roofing  Co.,  Toronto. 
Pedlar   People,   Oshawa. 
Saskatchewan    Glass    &    Supply 
Co..   Moose  Jaw,   Sask. 
Silent   Salesmen 
Walker     Bin     &     Store     Fixture 
Co..  Kitchener. 
SkrligMs,  Metallic 
Metallic     Roofing     Co.,     Toronto 

and    Winnipeg. 
Winnipeg  Ceiling  &  Roofing  Co.. 
Winnipeg. 
Sockets 
Northern  Electric  Co.,  Montreal. 


Solderall 
Thos.    Davidson    Mfg.   Co.,    Ltd., 
Montreal. 
Sink  Strainers 
Andrews  Wire  Works  Co.,   Ltd., 
Watford,   Ont. 
Skylights 
Pedlar  People  Limited,  Oshawa, 
Wheeler    &    Bain,    Toronto. 
Solder 
Hoyt  Metal  Co.,  Toronto. 
Northern      Electric      Co.,      Ltd., 
Montreal. 
Speed  Indicators 

L.   S.  Starrett  Co.,  Athol,  Mass. 
Snow   Shovels 
Thos.    Davidson   Mfg.  Co.,    Ltd., 
Montreal. 
Soap  Dishes 
Kinzinger  Bruce  &  Co.,  Niagara 
Falls,    Ont.  M     a 

Andrews   Wire  Works,   Watford. 
Soap,  Automobile 

Prairie   City   Oil   Co.,   Winnipeg. 
Soles,  Leather 

Beardmore   &   Co.,   Toronto. 
Sole  Leather 

Beardmore   &   Co.,   Toronto. 
Spelter  . 

M.    &    L.    Samuel,    Benjamin    & 
Co.,   Toronto. 
Spark   Plugs  . 

W.    T.    Evans.   1684   St.    Urbain 

St.,  Montreal. 
Interstate  Electric  Novelty  Co., 

Montreal 
iNorthern   'Electric    Co.,    Ltd., 

Toronto. 
Eclipse  Mfg.   Co.,   Indianapolis. 
Ind. 
Spoke   Shaves 
Stanley  Rule  &  Level  Co.,  New 
Britain,  Conn. 
Sponges 

Evans   &   Co.,   Montreal 
Spoons  ' 

Canadian  Wm.  A.  Rogers.,  Ltd., 

Toronto. 
McGlashan  Clarke  Co.,  Niagara 

Fall'     Ont. 
Wm.  .Rogers'  Mfg.  Co.,  Niagara 
Falls,   Ont. 
Sponge  Baskets 
Kinzinger   Bruce   &    Co.,    Niag- 
ara Falls,  Ont. 
Sporting   Goods 
Rice  Lewis  &  Sons,   Ltd.,  Tor- 
onto. 
Whites  Limited.  Collingwood. 
Thos.  Davidson  Mfg.  Co.,  Mont- 
real. 
Sprayers 
Collins  Mfg.    Co.,   Toronto. 
Thos.    Davidson   Mfg.   Co.,   Ltd., 

Montreal. 
Eureka  Planter  Co.,  Woodstock. 
Spraying  Pumps 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Spring   Dies 

Wells  Bros.  Co.  of  Canada,  Gait. 
Spring  Hinges 
Fernald    Mfg.   Co.,    North    East, 

Pa 
Wm.   Newman   &   Sons,   Birming- 
ham,  Eng. 
Springs,  Shoe  Door 
Wm.   Newman  &  Sons,   Birming- 
ham,  Eng. 
Sporting   Good* 
Wm.   Newman   &   Sons,   Birming- 
ham.   Eng. 
Spring   Shackle   Bolts 
Canadian    Winkley    Co.,    Wind- 
sor. 
Squares,   Wood   and    Steel 
Stanley   Rule  &   Level  Co.,  New 

Britain,    Conn. 
L.   S.   Starrett  Co.,  Athol,  Mass. 

Stains,   Shingle 

Brandram  -  Henderson,  Ltd., 
Halifax,    N.S. 

Canada  Paint  Co.,  Ltd.,  Mont- 
real. _  ... 

Dougall  Varnish  Co.,  Ltd.. 
Montreal. 

The  Lowe  Bros.  Co.,  Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd., 
Montreal. 

Martin-Senour  Co.,  Ltd.,  Mont- 
real. 

Benjamin  Moore  &  Co.,  Ltd.. 
Toronto. 

A.  Ramsay  &  Son  Co..  Montreal. 

The  Ottawa  Paint  Works,  Tor- 
onto. 

Sherwin-Williams  Co..  Mont- 
real. 

Martin-Senour  Co.,  Ltd.,  Mont- 
real. 

G.  F.  Stephens  &  Co.,  Winni- 
peg. 
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Mains,  Oil,   Wood 
Dougall      Varnish      Co.,      Ltd., 

Montreal. 
Benjamin    Moore    &    Co.,     Ltd., 

Toronto. 
Martin-Senour    Co.,    Ltd.,    Mont- 
Montreal. 
Stains,    Wood 
Dougall       Varnish       Co.,       Ltd., 

Montreal. 
R.    C.    Jamieson     &    Co.,     Ltd., 

Montreal. 
A.  Ramsay  &  Son  Co.,  Montreal. 
G.     F.     Stephens     &    Co.,     Ltd., 

Winnipeg. 
Martin-Senour    Co.,    Ltd.,    Mont- 
Montreal. 
Stable  Brushes 
T.    S.    Simms   &   Co.,    St.    John, 
N.B. 
.Staples 
Canada    Steel    Goods   Co.,    Ham- 
ilton. 
Laidlaw      Bale-Tie      Co.,      Ltd., 

Hamilton. 
Steel      Co.      of     Canada,      Ltd., 

Hamilton. 
Western   Wire  &   Nail  Co.,  Lon- 
don. 
Steamers  and  Boilers 
Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 
Steel  Bars 
Manitoba    Bridge    &    Iron    Wks., 
Ltd.,  Winnipeg. 
Steel  Granaries 
Metallic    Roofing     Co.,     Toronto 
and    Winnipeg. 
Steel   Bending  Brakes 
Steel      Bending     Brake      Works, 
Chatham. 
Steel,  Mild,   Sleigh   Shoe,   Tire 
Canadian      Rolling     Mills      Co., 

Ltd  .    Montreal. 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 
London    Rolling    Mill    Co.,    Lon- 
don,  Ont. 
Nova     Seotia     Steel     Co.,       New 
Glasgow,  N.S. 
Steel,    Reinforcing 
Canadian      Rolling     Mills     Co., 

Ltd.,    Montreal. 
Canadian  Tube  &  Iron  Co.,  Ltd.. 

Montreal. 
London    Rolling    Mill    Co.,    Lon- 
don,   Ont. 
Nova      Soctia      Steel      Co.,      New 

Glasgow,  N.S. 
Steel,    Strip 
Dominion  Sheet  Metal  Co.,  Ltd., 
Hamilton. 
Stencils 
Hamilton    Stamp   &   Stencil   Co., 
Hamilton. 
Stencil   Ink 
Hamilton    Stamp   &   Stencil   Co., 
Hamilton. 
Step   Ladders 
Beattv    Pros..    Ltd.,    Fergus. 
Stratford  Mfg.   Co.,   Ltd.,    Strat- 
ford. 
Step-Ladder  Chairs' 
Schutz    Bros.    Co.,    Ltd.,    Brant- 
ford. 
Stratford   Mfg.   Co.,   Ltd..    Strat- 
ford. 
Stock  Foods 
W.    A.    Jenkins    Mfg.    Co.,    Lon- 
don,  Ont. 
Stock   Specifics 
W.    A.    Jenkins    Mfg.    Co.,    Lon- 
don.   Ont. 
Store   Ladders 
McParlane   Ladder  Works,   Tor- 
onto. 

Stoves 

Canada    stove    &    Foundry   Co., 

St.   Laurent,   Que. 
Enterprise    Foundry   Co.,   Sack- 

%  ill.-.   N.B. 
Clare    Iiros.    &    Co..    Preston. 
Flndlay   Bros.,  Carleton  Place. 
D.    Moore   Co.,    Hamilton,    Ont. 
Kir  Ben,    Ltd..    Almonte,    Ont. 
The       Tan        Smart       Mfg.       Co.. 

Brockville. 

Record    1'Mv.    &    Machine    Co., 
Moncton,  N.B. 

Thos      Davidson    Mfg.    Co.,    Ltd.. 

Mont  ren  I. 
Burrow  Stewarl   &.  Milne,    i [am- 

[Hon. 
Moves,   Electric 
Oreal    Wesl    Electric   Go..    Ltd.. 

Winnipeg, 
Northern     Electric     Co.,     Ltd., 

Montreal. 

More    I   i  More- 
Walker      Bin      &      Store      fixture 

Co..    Kitchener. 

Stove  Pipe 

Collins    Mfg.   CO.,   Toronto. 
Thos     Davidson    Mfg.    Co.,    Ltd., 
\t  ..hi  real. 
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Strainers,  Tea 
Andrews  Wire  Works  Co.,  Ltd., 
Watford,  Ont. 
Store  Fronts,  Metal 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,   Sask. 
Starters,  Induction,  Motor 

Northern  Electric  Co.,  Montreal. 
Suction  Pumps 

Wheeler  &  Bain.  Toronto. 
Suction  Pump  Valves 

Wheeler  &  Bain.  Toronto. 
Street   Lighting  Equipment 

Northern  Electric  Co.,  Montreal. 
Switches 

Northern  Electric  Co.,  Montreal. 
Stretchers,  Wire 
Ban  well   Hoxie  Wire  Fence  Co., 

Ltd..   Hamilton. 
Richards-Wilcox    Canadian    Co., 
Ltd.,    London. 
Sweat    Pads 
Burlington       Windsor      Blanket 
Co..    Toronto. 
Switchboard  and  Equipment 

Northern  Electric  Co.,  Montreal. 
Swivel  Base  Vises 
National    Machinery    &     Supply 
Co.,  Hamilton. 

Steel      Co.      of     Canada,      Ltd., 

Hamilton. 
Wilkinson    &    Kompass,    Hamil- 
ton. 
Tanks,    Galvanized    Steel 

Winnipeg     Ceiling     &     Roofing 
Co.,  Winnipeg. 
Taps 
Butterfield   &   Co.,    Rock    Island, 
Que. 
Tap    Holders 
Goodell-Pratt      Co.,      Greenfield. 
Mass. 
Tanks 
Beatty    Bros.,    Ltd.,    Fergus. 
Pease    Foundry    Co..    Toronto. 
Wheeler  &  Bain,  Toronto. 
Tank   Heaters 

Pease    Foundrv    Co.,    Toronto. 
Tanks,   Expansion 

Pease    Foundrv    Co.,    Toronto. 
Tanks,   Pneumatic 
National     Equipment     Co.,     Tor- 
onto. 
Tapping  Attachments 
Pratt     &     Whitney      Co.,      Ltd., 

Dundas. 
Wells   Bros,    of   Canada,    Gait. 
Tapes,  Measuring 
Caverhill,      Learmont      &      Co., 

Montreal. 
.Tas.     Chesterman    &    Co.,    Ltd., 

Sheffield,    Eng. 
Lufkin   Rule  Co.,  Ltd.,   Windsor. 
Ont. 
Tapes,   Steel 

L.   S.   Starrett  Co.,  Athol,  Mass. 
Terne    Plates 
M.    &    L.    Samuel,     Benjamin    & 
Co.,   Toronto. 
Thickness   Gauges 
Goodell-Pratt      Co..      Greenfield, 
Mass. 
Tea  Pots  and  Urns,  Tea  Ball 
Landers,    Frary    &    Clark,    New 

Britain,  Conn. 
Wrought    Iron    Range    Co.,    Tor- 
onto, 
Tiling,    Fireplace,    Wall,   Etc. 
Saskatchewan     Glass    &    Supply 
Co.,  Moose   Jaw,   Sask. 
Tiling,    Rubber 
Gutta    Percha    &    Rubber,    Ltd., 
Toronto. 
Tin    Plates 
M.    &    L.    Samuel,    Benjamin    & 

Co.,    Toronto. 
Wheeler  &   Bain.   Toronto. 
Winnipeg  Ceiling  &  Roofing  Co.. 
Winnipeg. 
Thimbles,    Builders' 

Collins  Mfg.  Co.,   Toronto. 
Tiling,   Walls   and      Floors 

Barton    Netting   Co.,   Windsor. 
Tile.   Ceramic 
Saskatchewan     Glass    &     Supply 
Co..  Moose  Jaw.   Sask. 
Tons  and   Dies 

Wells  Bros.  Co.  of  Canada,  Gait. 
Tan  and  Pie  Holders 

Wells  Bros.  Co.  of  Canada,  Gait. 
Tapes  nnd   Compounds 

Northern  Electric  Co.,  Montreal. 
Tap    Wrenches 

Wells  Bros.  Co.  of  Canada,  Gait. 
Telephones  ami  Equipment 

Northern    Klectric  Co.,   Montreal. 
Tiling,    Rubber 
Gutta     Percha    &    Rubber,    Tor- 
onto. 

Tinned  sheets 
M.    &    I...     Samuel,    Benjamin    & 
Co.,   Toronto. 


Tin   Ware 

Thos.   Davidson   Mfg.   Co.,    Ltd., 

Montreal. 
Tin,   Straits 
M.    &    L.    Samuel,    Benjamin    & 
Co.,    Toronto. 
Tin,   Ingot 
M.    &    L.    Samuel,    Benjamin    & 
Co.,    Toronto. 
Tinsmiths'  Snips 

J.  Wiss  &  Son,  New  York. 
Tinsmiths'    Machinery 
Steel      Bending      Brake      Works. 
Chatham. 
Toasters,  Electric 
Landers,    Frary    &    Clark.    New 
Northern      Electric     Co.,      Ltd., 
Montreal. 
Tinstock 

Pease    Foundry    Co.,    Toronto. 
Tire    Carriers,   Automobile 
Kinzinger    Bruce    &    Co.,    Niag- 
ara Falls,  Ont. 
Tires   and   Tubes,   Automobile 
Gutta     Percha     &     Rubber    Co., 
Toronto. 
Taps,    Table    and    Counter 
Saskatchewan    Glass    &    Supply 
Co.,   Moose  Jaw,   Sask. 
Toasters,   Gas 
Andrews   Wire  Works  Co.,   Ltd.. 
Watford,    Ont. 
Tools 
Buck   Bros.,   Milbury.   Mass. 
Crescent    Tool   Co.,    Jamestown, 

N.Y. 
Jas.    Chesterman    &    Co.,     Ltd., 

Sheffield,   Eng. 
Laehute    Shuttle    Co.,    Limited, 

Lnchute  Mills,  Que. 
Northern      Electric     Co.,      Ltd., 

Montreal. 
North     Bros.     Mfg.     Co.,     Phila- 
delphia, Pa. 
James     Smart    Mfg.     Co..     Ltd., 
Brockville. 
Tools.    Garden 
Eureka   Planter  Co.,   Woodstock. 
Ward  &  Payne.  Sheffield,  Eng. 
Tools.   Metal   Workers' 
Cleveland    Stone   Co..   Cleveland. 
Ohio. 
Tools     Harvest 
F.    E.    Myers    &    Bro.,    Ashland. 
Ohio. 
Tools,   Blacksmiths' 

D.   Ackland   &  Son,   Winnipeg. 
Tools,    Carriage    Makers* 

D.     Veklnul   &   Son.   Winnipeg. 
Tools,   Carpenters 

L.   S.   Starrett  Co.,  Athol,  Mass. 
Tools,   Drailsmen's 

L.  S.   Starrett  Co.,  Athol,  Mass. 
Tools,  Jewelers' 

L.   S.   Starrett  Co.,  Athol,  Mass. 
Tools,    Machinists' 

L.   S.   Starrett  Co.,  Athol,  Mass. 
Tools,  Millwrights' 

L.   S.   Starrett  Co.,  Athol,  Mass. 
Tools,   Mechanics' 
Goodell-Pratt      Co.,      Greenfield, 
Mass. 
Tools,    Lumbering 

Laehute     Shutte    Col.,     Limited, 
Towel  Bars 
Kinzinger    Bruce    &    Co.,    Niag- 
ara Falls,  Ont. 
Top   Pins 

Laehute     Shutte    Col.,     Limited, 
Tools,    Woodworkers' 
National    Machinery     &    Supply 
Co.,   Hamilton. 
Tools,  Sets 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 
Will   B.    Lane,    Chicago,    111. 
Trammel    Points 
Stanley  Rule  &  Level  Co.,  New 
Britain,   Conn. 
Track,  Barn   Door 
Allith   Mfg.  Co.,   Hamilton. 
National    Machinery     &    Supply 
Co.,    Hamilton. 
Translormcrs 

Northern  Electric  Co.,  Montreal. 
Trestles    and    Scaffolds,    Painters' 

Stratford    Mfg.   Co.,    Stratford. 
Trolley    Systems 
Richard-Wilcox     Canadian     Co., 
Ltd.,   London. 
Turning  Tools 

Buck   Bros.,    Milbury,    Mass. 
Trowels 
Bridgeport    Ildwe.    Mfg.    Corp., 

Bridgeport,    Conn. 
Ward    &    Payne,    Sheffield,    Eng. 
Truing  Devices 
Cleveland    Stone  Co.,   Cleveland, 
Ohio. 
Turpentine 
Prairie   City   Oil  Co.,   Winnipeg. 

Tubs 

Win.    Cane    &    Sons    Co.,    Ltd., 
Newmarket,   Ont. 
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Twines 

Walter  Woods  &  Co.,   Hamilton. 
Trolley    Line    Material 

Northern  Electric  Co.,  Montreal. 
Troughs),     Galvanized     Steel 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Tumbler   Holders 
Kinzinger    Bruce    &    Co.,    Niag- 
ara Falls,   Ont. 
Tubes,    Speaking 

Wheeler  &  Bain,  Toronto. 
Tubing,   Steel 
Standard     Tube     &    Fence     Co., 
Woodstock. 
Cpsetters,   Tire 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Vacuum    Cleaners 
Daisy  Vacuum  Cleaner  Co.,  Bir- 
mingham, Eng. 
Vacuum    Specialties 
Landers,    Frary    &   Clark,    New 
Britain,  Conn. 
Valley   Iron 
Metallic     Roofing    Co.,    Toronto 

and   Winnipeg. 
Wheeler  &  Bain,  Toronto. 
A  alve   Discs 
Gutta      Percha   &   Rubber,   Lim- 
ited,   Toronto. 
Valves,    Rubber 
Gutta    Percha    &    Rubber,    Lim- 
ited,   Toronto. 
Valve   Grinders 
Goodell-Pratt      Co.,      Greenefild„ 
Mass. 
Valves 

Pease  Foundry  Co.,  Toronto. 
Valve    Grinding    Compound 
Northwestern       Chemical       Co., 

.Marietta,  Ohio. 
The  Carborundum  Co.,  Niagara 
Falls,  N.Y. 
Varnishes 
Berry  Bros.,  Walkerville. 
Brandram  -   Henderson,        Ltd., 

Montreal. 
Canada   Paint  Co.,  Montreal. 
Dougall      Varnish      Co.,       Ltd.,. 

Montreal. 
McArthur    Irwin,    Montreal 
The   Lowe  Bros.   Co..   Toronto. 
Martin-Senour    Co.,    Ltd.,    Mont- 
real. 
Benjamin    Moore    &    Co.,    Ltd.. 

Toronto. 
L.   S.   Starrett  Co.,  Athol,  Mass. 
A.   Ramsay   &   Son,   Montreal. 
R.  C.  Jamieson  &  Co..  Montreal 
Shcrwin  -  Williams    Co.,    Mont- 
real. 
G.     F.     Stephens     &    Co.,     Ltd., 

Winnipeg. 
The    Ottawa    Paint    Wks.,    Tor- 
onto. 
Wilkinson    &    Kompass,     Hamil- 
ton. 
Varnishes,    Auto 
Northwestern         Chemical      Co.. 
Marietta.    Ohio. 
Varnishes,    Finishes 
Benjamin     Moore    &     Co.,     Ltd.. 
Toronto. 
Varnish    Remover 
Dougall  '   Varnish      Co.,       Ltd.. 
Montreal. 
Varnish    Brushes 
Boeckh    Bros..    Toronto. 
Meaki'is    &    Son,    Hamilton. 
T.    S.    Simms    &    Co.,    St.    John. 
N.B. 
Ventilators,    Metallic 
Metallic     Roofing     Co      Toronto 

and    Winnipeg. 
Pease    Foundry    Co.,    Toronto. 
Wheeler  &  Bain.  Toronto. 
Winnipeg  Ceiling  &  Roofing  Co.. 
Winnipeg. . 

Caverhill,  Learmont  &  Co.,  Mon- 
treal. 

Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Lewis    Bros.,    Ltd.,    Montreal. 

National    Machinery    &    Supply 

Co..    Hamilton. 
Stanley    Rule   &   Level   Co.,   New. 

Britain.    Conn. 
Richards-Wilcox     Canadian     Co.. 

Ltd..    London. 
Jas.   Smart    Mfg.  Co.,  Brockville. 
Chicago  Flexible  Shaft  Co.,  Chi- 
cago,   111. 
North   Bros.  Mfg.  Co.,   Philadel- 
phia. Pa. 
Vulcnnlzers 
Northern      Electric      Co.,     Ltd.. 
Montreal. 
Vises,    Universal 
National    Machinery    &     Supply 
Co.,    Hamilton. 
Vises.    Woodworkers, 
National    Machinery    &     Supply 
Co.,    Ilamiltou. 
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Supply 


&     Supply 


Vises,  Oval   Slide 
National    Machinery     & 
Co.,    Hamilton. 
Vises.    Self-Locking    Pipe 
National    Machinery    & 
■Co.,    Hamilton. 
Vises,    Household 
National    Machinery 
Co.,    Hamilton. 
Wall  Tile 
Saskatchewan    Glass    &    Supply 
Co.,  Moose  Jaw,  Sask. 
Warm  Air  Fnrnaces 

Kir-Ben,  Ltd.,  Almonte,   Ont. 
Wads 
Remington  Arms-Union   Metallic 
Cartridge  Co.,   Windsor. 
Wall   Board 

Bird  &  Sod,  Bast  Walpole,  Mass. 
Washers 
The    Stanley    Works,    New    Bri- 
tain, Conn. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Wrought  Washer  Mfg.  Co.,  Mil- 

walkee,    Wis. 
Wilkinson  &  Kompass,  Hamilton 

Washer  Cutters 

Goodell-Pratt      Co.,      Greenfield. 
Mass. 
Wash  Boards 
Wm.    Cane    &    Sons    Co..    Ltd., 

Newmarket,    Ont. 
McParlane    Ladder    Works,    To 
ronto. 
AVash    Stands 

Wakyte  Mfg.  Co.,  Winnipeg. 
Washing    Machines,    Electric    and 
Power 
Beatty   Bros.,    Ltd..    Fergus. 
J.    H.   Connor   &   Son,   Ltd.,    Ot- 
tawa 
Cnmmer-Dowswell,    Ltd.,   Hamil- 
ton. 
Northern     Electric     Co.,      Ltd., 

Montreal. 
Maytag  Co.,   Ltd.,   Winnipeg. 
Washing  Machines,   Hand 
Beatty  Bros.,  Ltd.,  Fergus. 
J.    H.   Connor   &   Son,    Ltd.,    Ot- 
tawa 
Cummer-Dowswell,     Ltd.,     Ham- 
ilton. 
Schultz   Bros.   Co.,    Ltd.,    Brant- 
ford. 
Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 


Maytag  Co.,   Ltd.,   Winnipeg. 
Water    Service    Systems 
National     Equipment     Co.,     To- 
ronto. 
Water   Closet    Seats 

Jas.  Smart  Mfg.  Co.,  Brockville. 
Waste    Baskets 

Andrews   Wire   Works,   Watford. 
Waste,    Cotton 
Prairie  City  Oil  Co.,  Winnipeg. 
Wilkinson  &  Kompass,   Hamilton 
Well    Curbing 
Pedlar    People,    Ltd.,    Oshawa. 
Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 
Water    Heaters,   Domestic 

Pease    Foundry    Co.,    Toronto. 
Watering    Cans 
Thos.    Davidson   Mfg.   Co.,    Ltd., 
Montreal. 
Wax,   Floor 
Benjamin    Moore    &    Co.,     Ltd., 
Toronto. 
Weatherstripping 
Burlington  Windsor  Blanket  Co., 

Toronto. 
Swan  Mfg.  Co.,  Winnipeg. 
Weather   Vanes 
Metallic    Roofing     Co.,     Toronto 
and  Winnipeg. 
Whitewash   Outfits 

Collins  Mfg  Co.,  Toronto. 
Weeders,  Flowers  and   Shrubbery 
C.    S.    Norcross    &    Sons,    Bush- 
nell,   111. 
Weeders,       Garden       (hand       and 
wheel) 
C.    S.    Norcross    &    Sons,    Bush- 
nell,  111. 
Wholesale  Hardware 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 
Lewis   Bros.,    Ltd.,   Montreal. 
Rice,    Lewis    &    Sons,    Ltd.,    To- 
ronto. 
Whites,   Ltd.,   Collingwood. 
Whisks 
Meakins    &    Sons,    Ltd.,    Hamil- 
ton. 
T.  S.  Simms  &  Co.,  Ltd.,  St.  John 
White  Lead 
Brandram  -  Henderson,        Ltd., 

Halifax,   N.S. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
McArthur  Irwin,  Montreal. 


Windows,   Kalsomined 

Metallic     Roofing    Co.,    Toronto 
and    Winnipeg. 
Windows,   Metallic,   Fireproof 
Pedlar    People,    Ltd.,    Oshawa. 
Metallic     Roofing     Co.,     Toronto 
and    Winnipeg. 
Wire 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 
British      Aluminum     Co.,     Ltd., 

Toronto. 
Caverhill,   Leamont  &  Co.,  Mon- 
treal. 
.Colonial    Wire    Mfg.    Co.,    Ltd., 

Montreal. 
Laidlaw      Bale-Tie      Co.,      Ltd., 

Hamilton 
Lewis   Bros..   Ltd.,   Montreal. 
Northern      Electric     Co.,      Ltd., 

Montreal. 
Steel    Co.  of  Canadn.   Hamilton. 
Western  Wire  &  Nail  Co.,   Lon- 
don. 
Windmills 
Manitoba      Engines,      Brandon, 
Man. 
Wires  and   Cables 

Northern  Electric  Co.,  Montreal. 
Wire  Fence 
Banwell-Hoxie   Wire    Fence   Co., 
Ltd.,   Hamilton. 
Wire    Goods 
Andrews  Wire  Works,  Ltd.,  Wat- 
ford. Ont. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Wire   Guards 
McGregor,    Banwell    Fence    Co., 
Ltd.,  Walkerville. 
Wire  Work 
McGregor,    Banwell    Fence    Co., 
Ltd.,  Walkerville. 
Wire  Cutters 
Northern      Electric     Co.,      Ltd., 
Montreal. 
Wire   Hoops 
Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham- 
ilton. 
Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Wire   Nails 
Canadian  Tube  &  Iron  Co.,  Ltd., 

Montreal. 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 
Colonial    Wire    Mfg.    Co.,    Ltd., 
Montreal. 


Lewis  Bros.,  Ltd.,  Montreal. 

Wire   Rods 

Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Wood   Finishes 
R.    C.    Jamieson    &    Co.,     Ltd., 
Montreal. 
Wood    Screws 
Canadian  Tube  &  Iron  Co,  Ltd., 

Montreal 
Colonial    Wire    Mfg.    Co.,    Ltd., 
Montreal 
Wood-Burning    Furnaces 

Pease    Foundry    Co.,    Toronto. 
Wooden   Cold   Air   Faces 

Pease    Foundry    Co.,    Toronto. 
Wrenches   &     Accessories 
Crescent    Tool    Co.,    Jamestown, 

N.Y. 
Goodell-Pratt      Co.,      Greenfield, 

Mass. 
L.   S.   Starrett  Co.,  Athol,  Mass. 
Trimont     Mfg.     Co.,      Roxbury, 

Mass. 
Will  B.  Lane,  Chicago,  111. 
liver.    Johnson's    Arms    &   Cycle 
Works,  Fitchburg,  Mass. 
Wrenches,    Ratchet 

L.   S.   Starrett  Co.,  Athol,  Mass. 
Wrenches,    Kim        ■ 
Goodell-Pratt      Co.,      Greenfield. 
Mass. 
Wrenches,  Bit,  Brace,   Nut 

Wells  Bros.  Co.  of  Canada,  Gait. 
Wrenches,    Speed 

Canadian  Edge  Tool  Co.,  Gait. 
Wringers.   Hand 
Caverhill,  Learmont  &  Co.,  Mon- 
treal. 
Cummer-Dowswell,     Ltd.,     Ham- 
ilton. 
J.    H.   Connor   &    Son,    Ltd.,   Ot- 
tawa. 
Lewis     Bros.,     Ltd.,     Montreal 
Maytag  Co.,  Ltd.,  Winnipeg. 
Wringers,    Power 
J.    II.   Connor   &    Son,    Ltd.,   Ot- 
tawa. 
Cummer-Dowswell,     Ltd.,     Ham- 
ilton. 
Maytag  Co.,  Ltd.,  Winnipeg. 
Zinc  Ornaments  and   Stampings 
Metallic     Roofing    Co.,    Toronto 
and  Winnipeg. 
Zinc   Sheets. 
M.    &    L.    Samuel,    Benjamin    & 
Co..    Toronto. 


Builders' 
Supplies 


Axe,  Sledge  and  Pick  Handles, 
Asbestos  Paper  and  Millboard, 
Building  Paper  (Tar  and  Plain), 
Fire  Brick,  Fire  Clay,  Keystone 
Deadening  Felt,  Lime,  Plaster 
Paris,  Eeady  Koofing,  etc.,  etc. 
Immediate  Shipment  from  stock. 
Our  Motto  is  quality  and  service, 
and  our  prices  are  reasonable. 


Walter  Belyea  &  Co. 

Successors  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


TERRY 

the  Spring  specialists 

— for  over  60  years  we  have  speci- 
alized, and  more  than  60  depart- 
ments, skilfully  equipped,  and 
employing  over  1,000  workers — - 
proves  our  success.  Quality  is  a 
tradition  with  us: 
— we  can  give  you  the  spring  you 
want — as  you  want  it — when  you 
want  it. 

Why  not  let  us  quote  to  print  or 
sample? 

Herbert  Terry  &  Sons  Ltd. 

The  Spring  &  Press  Work  Specialists 

REDD1TCH,  ENGLAND 
Established  18SS — Entirely  British  too. 


Grip  ! 
means    we   have   a 
thorough    grasp    of 
the     essentials      of 
spring  making- 
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Victor  Blade — 


Canadian  Made 


Whatever  the  purpose,  there's 
a  Victor  Saw  Blade  especially 
suited  for  it. 

Victor  Blades  give  unequalled  service  because  they 
are  made  by  specialists.  We  make  nothing  but 
Hack  Saw  Blades  and  our  goods  show  it.  They  are 
used  exclusively  in  Canadian  Munition  Plants. 

VICTOR    SAW    WORKS,  LIMITED 

HAMILTON,  ONTARIO 

British  Office:  2  and  3  West  Street, Finsbury  Circus,  London,  E.C 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A   full   line  of  Finished  and  Painted  Eveners,  Doubletrees, 
Whiffletrees,  Neckyokes,  Buggy  Shafts  and  Poles. 


HARDWOOD  LUMBER 

Large   stocks   carried.      Prompt   shipment    assured. 

CARRIAGE  TOPS  AND  TRIMMINGS- 
CARRIAGE  AND  WAGON  MALLEABLES- 
CARRIAGE  PAINTERS'  SUPPLIES- 

" CRESCENT"  PLOWSHARES— FOR  ANY 
PLOW 

BINDER  AND  MOWER  REPAIRS— ALL  KINDS 


BLACKSMITHS'     and     CARRIAGE     MAKERS' 
TOOLS  and  MACHINES,  HAND  AND  POWER. 

THE  MOST  COMPLETE  LINE  IN  CANADA. 

I IORSESHOES— HORSE  NAILS— CALKS- 
PADS—  HORSESHOERS'   SUPPLIES. 

BAR  IRON  AND  STEEL— SMITHING  COAL- 
GENERAL  HARDWARE  AND  BLACKSMITHS' 
SUPPLIES. 

Our  lines*  are  right  in  quality,  pattern  and  price. 


We  have  just  issued  a  new  catalog  for  the  hardware  trade,  which  is  most  complete  and  up-to- 
date.  Every  hardware  dealer  should  have  one  of  these  handy,  so  as  to  be  able  to  quote  customers 
immediately  on  blacksmiths'  supplies.    Write  for  Catalogue  No.  16. 


*1>ND  tS°N'  LlA, 


65-68  Higgins  Ave., 
WINNIPEG, 
Man. 


722  11th  Ave.  West 

CALGARY, 

Alta. 


>* 


*/> 


mm 
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Write  for  catalogue  K-32.  It  contains 
interesting  information.  Yours  upon  i<- 
gueat.  Better  drop  us  a  line  right  away. 
The  quicker  yon  put  the  Chicago  Triplex 
Hinge  into  stock,  the  quicker  will  you 
enhance  your  volume  of  business. 


Triplex   Spring    Hinges 


Chicago  Spring  Hinges  have  won  themselves  into 
another  praiseworthy  field  of  use.  The  doors  of  the 
buildings  at  Canada's  biggest  Military  Camp  —  Camp 
Borden — are  swinging  on  these  famous  spring  hinges — 
hinges  with  an  international  reputation. 

These  hinges  are  known  and  used  everywhere.  They 
find  their  place  in  the  specifications  of  the  leading  archi- 
tects of  the  two  hemispheres.  The  doors  of  the  new 
Toronto  General  Hospital  and  Toronto's  new  schools  are 
equipped  with  Chicago  Triplex  Spring  Hinges,  as  are  the 
doors  of  the  Self  ridge  Building,  London,  England,  also 
Grand  Central  Terminal,  Woolworth  and  Equitable 
Buildings  of  New  York. 

These  hinges  are  used  in  scores  of  buildings  of  the 
old  and  the  new  world  because  of  their  undoubted  superi- 
ority, quality,  merit  and  efficiency. 


Chicago  Sprite c&ull  (Tompat^g 


CHICAGO 


NEW  YORK 
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A  SET  OF 


The   SWAN 

Weather 

Strip 


for  a  door  is  com- 
posed of  two  pieces 
7  feet  long'  for  the 
two  sides,  one  piece 
3  feet  long  for  the 
bottom  and  one  piece 
3  feet  long  for  the 
top;  one  packet  of 
nails.  For  shipping- 
it  is  put  up  in  bun- 
dles of  ten  sets. 

It  is  made  of  AVood 
and  Felt.  No  rub- 
ber that  dries  out. 
No  metal  that  buck- 
les. The  wood  is  se- 
lected oak,  nicely 
finished.  The  felt  is 
manufactured  speci- 
ally of  lasting  qual- 
ity.   Color  green. 

REMEMBER— 

The  Swan 

Weather 

Strip 

is  conveniently  put 
up  —  no  unwieldy 
lengths  and  no  waste 
-  just  what  you 
have  been  looking 
for. 


Order  now  and  avoid 
disappointment  later 
in  the  vear. 


POSITIVELY  PREVENTS 
DRAFTS 


Swan  Mfg.  Company 

676  Sargeant  Ave.,  Winnipeg,  Man. 


PUT  LIFE  INTO  YOUR  ADS 


HARDWARE  AND  METAL  has  added  150  new  electros  to  its 
large  assortment  of  electros  for  use  by  retailers  in  their  newspaper,  circular, 
catalog  and  other  advertising  matter.  These  electros  are  supplied,  mounted 
on  b'ocks  at  the  small  cost  of  20c.  each.  An  electro  will  last  for  several 
years  with  ordinary  use.  Complete  list  will  be  sent  free.  Address  inquiries 
as  shown  below. 


D 

ijjjiinii  | 

ivi-    i 

•i 

- 1 

Proof  sheets  showing  the  entire  assortment  will  be  mailed  free  of  charge. 
Drop  a  line  at  once,  asking  for  them.     Address  as  follows: 

ELECTRO  DEFT. 

HARDWARE  &  METAL 

143-153  University  Avenue 

TORONTO         :         :         CANADA 
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LACO  NITROS 


Reason! 
Why 


These 

Lamps 

Draw 

Trade 


Because 

they  are  sturdy  and  extra- 
ordinarily rugged, Afford- 
ing the  greatest  possible 
endurance,  and  securing 
the  highest  illuminating 
efficiency  at  the  lowest 
operating  cost. 


Ask   Your  Jobber  for  Prices 

Canadian  Laco-  Philips  Cov  Limited 

Montreal  Toronto  Winnipeg  Vancouver 
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IKble 

Ware 


We  use  the  finest  qual- 
ity nickel  silver  as  a  base 
for  plating  our  Forks 
and  Spoons,  and  highly 
tempered  extra  quality 
steel  for  our  knives.  We 
guarantee  our  12  dwt. 
quality  to  strip  at  least 
12  dwt.  of  silver  to  the 
dozen. 

The 

Wm.  Rogers 

Mfg.  Co. 

Limited 

NIAGARA  FALLS 
CANADA 


NLirol,    34,    1917. 
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Every  article  of  silver- 
plated  flatware  bearing 
the  above  trade-mark  is 
extra  heavily  plated  with 
pure  silver  on  the  high- 
est quality  nickel  silver 
base,  and  is  guaranteed, 
as  our  wares  have  been 
for  more  than  forty 
years,  to  give  perfect 
satisfaction. 

The 

Wm.  Rogers 

Mfg.  Co. 

Limited 

NIAGARA  FALLS 
CANADA 


TKble 


< 
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A  quality  pre- 
paration through 
and  through,  pro- 
duces a  uniformly 
clear  and  beauti- 
ful effect.  Will 
not  peel,  crack  or 
rub  off.  Remark- 
ably durable. 

Satisfies  the  de- 
mand of  the  most 
critical  a  n  d  de- 
lights the  house- 
holder. 

Muresco  gives 
y  o  u  a  generous 
profit. 


Empire 

Mixed  Paints 

are  manufactured  by  Benjamin,  Moore  &  Com- 
pany, but  we  control  the  sale  of  this  brand  in 
Canada. 

We  guarantee  these  paints  equal  in  quality  to  the 
best  made — and  they  cost  the  merchant  less  and 
secure  for  him  a  greater  profit. 

Write  for  information  on  the  full  line  or  any 
part  of  the  line.  Your  inquiry  will  receive  our 
prompt  attention. 

WHITES  LIMITED 

WHOLESALE  HARDWARE  AND  METALS 

Collingwood 


RUN  THROUGH  OUR  LIST  for  SPRING  TRADE,  1917 
Remember  We  Are  Headquarters  For 

Harness  and  Saddlery  Specialties 


LEATHER  AND  DUCK 
HORSE    COLLARS 
LANGFORD  HORSE 

COLLARS 
DANDY  BRUSHES 
CURRY  COMBS 
STABLE  BROOMS 
TEAM  BITS 
COCKEYES 
TRACE    CHAINS 
HARNESS   DRESSINGS 
HAME   FASTENERS 
BUGGY   WASHERS 


HAME  STRAPS 
LEATHER  TRACES 
WEB  TRACES 
ROPE  TRACES 
CHAIN  PIPES 
TRACE  CHAINS 
TEAM  LINES 
FEED  BAGS 
ANKLE  BOOTS 
HORSE  CLIPPERS 
LAP  DUSTERS 
COLLAR  PADS 
WHIPS 


SWEAT  PADS 

VENTIPLEX  PADS 

SNAPS 

PLOW  LINES 

PLOW  BACKBANDS 

PLOW  HAMES 

CHAIN   BREAST   STRAPS 

DOG  COLLARS 

GALL  CURES 

METAL  POLISHES 

HALTERS.  ALL  KINDS 

TAIL  TIES 

LASHES 


WE   SOLICIT  YOUR   ENQUIRIES   FOR   ABOVE   GOODS. 
WE    CARRY  LARGE  STOCKS   AND  SHIP  PROMPTLY. 

Samuel  Trees  &  Company,  Limited,  Toronto 


Factory:    Whitby,  Ont. 


Branch  Warehouse:    Winnipeg 


//'  interested,  tear  out  tMs  page  and  keep  with  letters  to  be  answered. 
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WISS 


Be  sure   that   this  name  is  on  the  lines  of 

SHEARS,      SCISSORS,      TINNER  SNIPS, 
RAZORS,  RAZOR  STROPS 

that  you  sell 

Sometimes  you  can  catch  a  customer  by  a  bargain,  but 
you've  got  to  have  quality  to  Hold  him. 

Then  again — Most  of  your  customers  earn  their 
money.  Therefore,  every  dollar  they  spend  over  your 
counter  represents  the  most  precious  of  all  things — 
life  itself — for  they  have  given  a  portion  of  their  lives 
in  exchange  for  it.  Isn't  it  your  bounden  duty  to  give 
them  a  fair  equivalent  for  it — the  very  best  value  you 
possibly  can? 

Those  who  consider  value  by  service,  and  this  is  the 
only  logical  way  to  do  it,  consider  Wiss  products  a 
standard  beyond  approach 

J.  WISS  &  SONS  COMPANY 


NEWARK,  N.J.,  U.S.A. 

Manufacturers  of  High-Grade  Shears, 
Scissors,    Razors,    Cutlery    since     1848 


Toronto  Office: 


193  Spadina  Avenue 


If  interested,  fear  out  this  page  and  keep  with  letters  to  be  answered. 
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Condensed    or  "Want"   Advertisements 

There  Is  always  someone,  somewhere,  who  Is  looking  for  Just  such  a  proposition 
«.  tou  have  to  offer— and  It  Is  more  than  likely  that  he  Is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

R4TES  (payable  In  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent Insertion.  An  additional  charge  of  5  cents  for  each  insertion  Is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  VACANT 


WANTED  —  HARDWARE  CLERK,  GOOD 
W  *saiesman.  State  experience  and  salary 
wanted.     Apply   Box  51,   Meyronne,  Sask. 


A 


FIRST-CLASS  TINSMITH  —  STEADY 
work;  also  a  man  of  two  or  three  years- 
experience;  references  required;  state  wages 
wanted.  Box  434,  Hardware  and  Metal,  lo- 
routo. 


AGENCIES  WANTED 


WELL     KNOWN     FIRM 


IN  MONTREAL, 
with  25  years'  standing,  would  like  to 
represent  either  a  foreign  or  domestic  concern. 
selling  to  the  wholesale  and  manufacturing 
trade  In  general.  Address  Hardware  and 
Metal,   Montreal. 

WANTED— FOR  WINNIPEG  AND  Dis- 
trict, several  good  lines  on  commission. 
Excellent  connection  with  architects,  contrac- 
tors and  builders.  Box  No.  448,  Hardware 
and    Metal. 


mHE  SUREST  WAY  FOR  THE  MANUFAC- 
J-  turers'  agent  to  connect  with  good  live 
flrmsv  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 

VOTJ  MOST  HAVE  A  LOT  OF  OLD  FIX- 
*-  tures  around  the  store  which  are  no 
longer  of  any  value  to  you,  but  would  prove 
very  useful  to  someone  else  in  the  hardware 
business.  Find  a  purchaser  for  this  equip- 
ment through  an  advertisement  on  Hardware 
;md   Metal's   Condensed   Ad.   Page. 


mHE  "CHANGING  TIME"  IS  GETTING 
•*■  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fi'1 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement. 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 

FOR   SALE 

ClOR    SALE— A    GOOD    HARDWARE    BUSI- 
ness   in   one   of   the  best  farming   districts 
in  Ontario.     Stock  about  $7,000.00.     Box  446. 

TjlOR  SALE— GOOD  HARDWARE  AND  HAR- 
ness  business  in  one  of  the  best  farming 
districts  in  Saskatchewan.  No  opposition. 
Stock  about  $10,000.  Apply  to  Chas.  H. 
Mitchell,   Osage,   Sask. 

-pLUMBING  AND  TINSMITHING,  EASTERN 
Ontario  town  1,500,  water  works,  etc.  No 
opposition.  Small  stock.  Good  price  for  a 
quick  sale.  Apply  Box  436  Hardware  and 
Metal. 

TTARDWARE,  TINWARE,  GRANITEWARE. 
stove  business  for  sale.  Having  a  largo 
sheet  metal  and  furnace  trade.  Stock  includ- 
ing tools  and  fixtures  $3,500.  Annual  turnover 
around  $1S,000.  No  opposition.  Town  in  Sas- 
katchewan of  1,700  population.  Centre  of 
mixed  farming  district.  Rental  $50.00.  Stock 
well  bought.  Cash  deal  only.  Box  132  Kam- 
sack. 


UIFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
•^  tures  that  you  are  no  longer  using  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
vear  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you 
have  to  offer. 


PAPER    BALERS 


mHBRH  IS  MONEY  IN  USING  AND  SELL- 
■*•  ing  the  Jewell  Paper  Baler.  It  is  the 
only  low-priced,  efficient  baler  on  the  market. 
Every  hardware  store  should  use  one.  Splen- 
did side  line  for  one  line  traveller  in  each 
territory.  General  Sales  Co.,  Stair  Bldg.,  To- 
ronto.        

SITUATIONS  WANTED 

EXPERIENCED  HARDWARE  MAN  OPEN 
for  position— one  able  of  taking  charge  or 
representing  any  hardware,  paint  or  steel  com- 
pany on  the  road.  Box  442,  Hardware  and 
Metal. 

WANTED— HAVING  DISPOSED  OF  MY 
vv  Hardware  stock,  I  desire  a  position  with 
some  reliable  firm  calling  on  the  hardware 
trade.  Will  make  application  in  person.  Ap- 
ply Box  447.  ^^ 

BY  CAPABLE  YOUN<J  MAN  AS  MANAGER 
of  retail  hardware  store,  with  option  of 
buying.  First-elass  references,  good  sales- 
man, and  one  who  guarantees  results.  Box 
44fi.    Hardware   and    Metal,   Toronto. 


BUSINESS   WANTED 


ha« 


ARDWARE 


GOOD     OX- 
over    ten 

thousand.      Replies    treated    strictly    confiden- 
tial.    Box  444,   Hardware   and    Metal,   Toronto. 


BUSINESS— IN 
rio    town    or    city.      Stock    not 
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SIGNS  AND  SHOW  CARDS 

LASS.  WOODEN  AND  BRASS  SIGNS.     W. 
H.   Stevenson,  Stevenson   Bldg.,   Toronto. 


MISCELLANEOUS 

TToOD  STENOGRAPHERS  ARE  WHAT 
^  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser 
vice.  Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.     Elliott  Fisher, 
Limited.  Room  314.  Stair  Building.  Toronto. 

TJTAREHOUSE    AND    FACTORY    HEATING 

systems.      Taylor-Forbes   Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada,  (tf) 

TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
■*■  sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  -hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement In  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be  most  Interested. 


Want  Ads. 

If  you  want  a  buyer 
for    your    business, 
or  have  a  situation 
to    fill    or    want    a 
situation,  send  us  a 
Condensed    Adver- 
tisement.    There  is 
someone    who    is 
looking  for  a  pro- 
position   such    as 
yours.      For    two 
cents  a  word  you  can 
speak    across    the 
continent    with    a 
condensed       adver- 
tisement   in    this 
paper. 

Try  it  out. 


FORGETTING 

One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


•2m 


HARDWARE    AND    METAL 
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Make  PYREX   a   LEADER 

Pyrex  ware  interests  the  household  buyers  of  your 
community  the  women  who  want  this  original  trans- 
parent oven-ware, 

Sell  a  woman  a  Pyrex  pie  plate  or  baking  dish  and  you've 
made  a  repeat  customer  for  when  a  woman  starts  to 
Pyrex  her  kitchen  she  is  never  content  until  she  has  a 
full  equipment. 

Transparent 

Oven-Ware 

Has  the  name  on  every  piece 


JHADL  MARK  REU 


Will  not  break  in  oven  use. 

It  is  a  stock  you  turn  many  times  a  year,  with  increasing  sales  each  turnover. 

Pyrex  is  nationally  advertised  in  the  leading  women's  magazines. 

Special  service  to  aid  dealers  in  making  sales. 

Stocked  and  distributed  by  leading-  Canadian  jobbers. 

Made  in  the  largest  factory  in  the  world  devoted  to  the  manu- 
facture of  technical  glassware. 

PYREX  SALES  DIVISION 

CORNING  GLASS  WORKS 


124  Tioga  Avenue 


CORNING,  N.Y.,  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


HA  RDW  A  R  E    AND    M  ETA  I. 


The 
Blue  Barrels 


BADEN    and  * 
LINSEED   OIL 


Ask  some  of  the  older  hardware  men 
of  Canada  what  the  name  "Baden" 
represents  to  them  and  the  reply 
will  be  "Linseed  Oil"— Baden  Lin- 
seed Oil. 

The  same  little  Ontario  town  is  still 
the  home  of  the  original  Baden  oil 
which  has  long  since  been  called  the 
Livingston  brand  in  honor  of  its 
originator,   Mr.  James   Livingston. 

In  the  early  days  of  the  country, 
Baden  oil  was  the  standard  by  which 
all  linseed  oil  was  judged.  It  still 
holds  its  envied  position — still  the 
linseed  oil  standard. 


Whether  you  are  the  dealer,  the 
manufacturer  or  the  middleman, 
your  best  interests  will  be  served  if 
you  make  your  linseed  oil  standard 
the  Livingston  Brand. 

THE 

Dominion    Linseed  Oil  Co. 


Makers    of    the    Original    and 
Widely  Known  "BADEN  OIL" 


Baden 


Toronto 


Montreal 


u 
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FAST  WORK 


A  quick  bead,  a  flying  target,  a  lightning- 
quick  bullet,  a  yelp  and — the  pelt's 
yours !     Men  who  use 

Remington 

are    accustomed  to  the   "finer"  kind  of  shooting.     They  take  close 
shots  and  "fast  work"  as  a  matter  of  course. 

Incidentally,  the  above  picture  illustrates  the  type  of  realistic, 
high-quality,  pulling  advertising  this  Company  will  campaign  Canada 
within  1917. 

This  "Sportsmen's  Headquarters"  sign  has  come  to  be  recognized 

as  marking  the  best  place  to  buy  arms  and  ammunition.     Our  con- 

PrtPT^MFN^l         tinent-wide  advertising  and  the  high  quality  of  our 

EADQUARTERSp         goods  are  responsible.     Shall  we  send  you  an  outfit  ? 


/(REMINGTON)^ 
':\  UMG   m 


REMINGTON    U.    M.    C.    OF   CANADA, 
LIMITED 

WINDSOR,  ONTARIO 

i  in     Remington     '  .i/.r.    Companies    are    the    largest    makers    of 
Irms  inui    Immunition  in  ""■  world. 


The  Remington  Arms  Union 
Metallic  Cartridge  Company 
are  contractors  to  the  British 
Imperial  and  Colonial  Gov- 
ernments. 


